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TENNIS | GOLF | ATHLETICS

FRANCHISE DISCLOSURE DOCUMENT
TGA Franchise Systems, LLC
A Delaware limited liability company
14 George Street
Budd Lake, New Jersey 07828
Tel: (615) 807-1623
‘Website: www.playtga.com

The franchise offered is for the operation of a business that provides sport instruction for golf,
tennis, and pickleball as well as optional sports such as flag-football, cheerleading, lacrosse,
volleyball, floor hockey and ultimate in school and in after school sports programs, sports clinics,
camps, tournaments, parent/child events, clinics for pre-teen and teen-age students, youth,
adolescents, young adults and adults.

You will establish a single franchised business that provides sport instruction for golf, tennis and
pickleball in school and in after school sports programs, sports clinics, camps, tournaments,
parent/child events, clinics for pre-teen and teen-age students, youth, adolescents, young adults
and adults under the Principal Trademark “TGA - Golf| Tennis | Athletics,” offering TGA Premier
Junior Golf and TGA Premier Junior Tennis. You may also offer up to six (6) of the following
sports; TGA Flag-Football, TGA Cheerleading, TGA Lacrosse, TGA Volleyball, TGA Floor-
Hockey and TGA Ultimate. The total investment necessary to begin the operation of a single
franchised business ranges from $72,750 to $111,250. This includes between $60,000 to $82,000
which must be paid to the Franchisor or its affiliate(s).

We also offer franchisees the right to operate up to three-(3five (5) franchised businesses, under
our Additional Territory Option, which will require you to sign a separate franchise agreement for
each franchised business you wish to operate. The total investment to operate two (2) franchised
businesses ranges from $122,250 to $182,750. This includes between $109,560750 and
$153,500154.,750, which must be paid to the Franchisor or its affiliate(s).

The total investment to operate three (3) franchised businesses ranges from $167,250 to $250,250.
This includes between $154,500-and-$220.500750 and $222.500, which must be paid to the
Franchisor or its affiliate(s). The total investment to operate four (4) franchised businesses ranges
from $207,250 to $312,750. This includes between $194,750 and $284.750, which must be paid
to the Franchisor or its affiliate(s). The total investment to operate five (5) franchised businesses
ranges from $242.250 to $405,250. This includes between $229.750 and $377.250, which must be
paid to the Franchisor or its affiliate(s).

This disclosure document summarizes certain provisions of your Franchise Agreement and
other information in plain English. Read this disclosure document and all accompanying
agreements carefully. You must receive this disclosure document at least 14 calendar days before
you sign abinding agreement with or make any payment to the Franchisor or an affiliate in
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connection withthe proposed franchise sale. Note however, that no government agency has
verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more
convenient for you. To discuss the availability of disclosures in different formats, contact John

Erlandson at (615) 807-1623, john@asazingathletesyouthathletesunited.com or at 14 George
Street, Budd Lake, New Jersey 07828.

The terms of your contract will govern your franchise relationship. Don’t rely on the
disclosure document alone to understand your contract. Read all of your contract carefully. Show
your contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document
can helpyou make up your mind. More information on franchising, such as “4 Consumer’s Guide
to Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

The issuance date of this disclosure document is: April 426258, 2026.



How to Use This Franchise Disclosure Document
Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names
and contact information in Item 20 or
Exhibit E.

How much will I need to invest?

Items 5 and 6 list fees you will be paying
to the franchisor or at the franchisor’s
direction. Item 7 lists the initial
investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit F includes financial
statements. Review these statements
carefully.

Is the franchise system stable, growing,
or shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only TGA -
Golf | Tennis | Athletics business in
my area?

Item 12 and the “territory” provisions in
the franchise agreement describe whether
the franchisor and other franchisees can
compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the
franchisor or its management have been
involved in material litigation or
bankruptcy proceedings.

What’s it like to be TGA - Golf
| Tennis | Athletics franchisee?

Item 20 or Exhibit E lists current and
former franchisees. You can contact them
to ask about their experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and
all Exhibits in this disclosure document to
better understand this franchise
opportunity. See the table of contents.




‘What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees am
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may requireyou to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation arbitration and/or litigation only in New York.
Out-of-state mediation, arbitration, or litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to mediate, arbitrate, or litigatewith the
franchisor in New York than in your own state.

Mandatory Minimum Payments. You must make minimum royalty or advertising
fund payments, regardless of your sales level. Your inability to make the payments may
result in termination of your franchise and loss of your investment.

Spousal Liability. Your spouse must sign a document that makes your spouse liable
for all financial obligations under the franchise agreement even though your spouse has
no ownership interest in the franchise. This guarantee will place both your and your
spouse’s maritaland personal assets, perhaps including your house, at risk if the
franchise fails.

Unregistered Trademark. Some of the principal trademarks that you will use in your
business are not federally registered. If the franchisor’s right to use this trademark in
your area is challenged, you may have to identify your business and its products or
services with a name that differsfrom that used by other franchisees or the franchisor.
This change can be expensive andmay reduce brand recognition of the products or
services you offer.

Certain states may require other risks to be highlighted. Check the “State Specific

Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1. THE FRANCHISOR AND ANY PARENTS,
PREDECESSORS AND AFFILIATES

9 <

To simplify the language in this disclosure document, “we,” “us,” and “our,” means TGA
Franchise Systems, LLC, the “Franchisor.” “You” means the individual, corporation, limited
liability company or partnership who buys the franchise, the Franchisee. If Franchisee is a
corporation, limited liability, or partnership, then “you” also includes the Franchisee’s
shareholders, members or partners.

The Franchisor:

We are a Delaware limited liability company formed on July 27, 2021. We do business
under the name “TGA” and “TGA - Golf | Tennis | Athletics.” Our principal business address is
14 George Street, Budd Lake, New Jersey 07828. Our telephone number is (917) 797-1297 and
our email address is john@youthathletesunited.com. Our agents for service of process in the states
whose franchise laws require us to name a state agency as agent for service of process are shown
on Exhibit A.

The business you will operate under the Franchise Agreement (attached as Exhibit C) will
offer either the Core Program or the Plus Program. Unless we specify otherwise, we will use the
term “Program” to refer to your Core Program or Plus Program and will use the term “Franchised
Business” to refer to the business that you are operating. Your Franchised Business will provide
sport instruction for golf, tennis, and pickleball (under the Core Program) as well as optional
sports consisting of flag-football, cheerleading, lacrosse, volleyball, floor hockey and/or ultimate
(if you select to operate the Plus Program) in school and in after school sports programs, sports
clinics, camps, tournaments, parent/child events, clinics for pre-teen and teen age students, youth,
adolescents, young adults and adults for the specified Program that you purchase. We have
offered TGA - Golf | Tennis | Athletics franchises since November 18, 2021. We have not offered
franchises in any other line of business. We do not currently operate any business of the kind
described in this disclosure document. We do not operate any other type of business.

Our Parents, Predecessor and Affiliates:

Our parent is TGA Sports, LLC, a Delaware limited liability company formed on August
16, 2021. Its principal business address is 606 Columbus Avenue, New York, New York 10024.
Its telephone number is (615) 807-1623. TGA Sports, LLC does not guarantee the obligations of
TGA Franchise, LLC. TGA Sports, LLC does not offer franchises and has not offered franchises
previously. It does not currently operate any business of the kind described in this disclosure
document nor does it operate any other type of business. It does not provide goods or services to
franchisees at this time but may do so in the future.

Our predecessor is TGA Franchise Sports Holdings, LLC. On September 7, 2021, one of
our affiliates (and immediate predecessor), TGA Franchise, LLC, acquired the franchise assets of
TGA Franchise Sports Holdings, LLC, including all of the franchise agreements with between
TGA Franchise Sports Holdings, LLC and its franchisees. TGA Franchise, LLC subsequently
assigned all of its franchise agreements to us. TGA Franchise, LLC, owns the Principal
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Trademarks and licenses to us the right to use the Principal Trademarks and the right to sublicense
the Principal Trademarks to our franchisees.

As noted above, we are affiliated with TGA Franchise, LLC. We will refer to TGA
Franchise, LLC and any future affiliated entity as the “Affiliates.”

Our parent, TGA Sports, LLC, is owned by Super Sports Holdings, LLC, a Delaware
limited liability company, formed on August 7, 2018. Super Sports Holdings, LLC does not
guarantee the obligations of TGA Sports, LLC or TGA Franchise Systems LLC. Super Sports
Holdings, LLC does business under the name “Youth Athletes United.”

Super Sports Holdings, LLC through other subsidiaries also owns Amazing Athletes, LLC,
which owns Amazing Athletes Franchise Systems, LLC, which is the franchisor of the Amazing
Athletes franchised system. Amazing Athletes Franchise Systems, LLC began selling Amazing
Athletes franchises in October 2018. The Amazing Athletes franchised system offers franchises
that provide developmental sports education and physical fitness programs to children of varying
ages. As of December 31, 20242025, there are 155-169 Amazing Athletes franchised units in the
United States.

Super Sports Holdings, owns Soccer Stars, LLC, which is the franchisor of the Soccer Stars
franchised system. Soccer Stars, LLC began selling Soccer Stars franchises in April 2022. The
Soccer Stars franchised system offers franchises that teach soccer skills in a fun, non-competitive,
educational environmentusing specially designed curricula. As of December 31, 26242025, there
are 147 Soccer Stars franchised units in United States.

Super Sports Holdings, LLC through other subsidiaries owns LMS Franchise Systems
LLC, which is the franchisor of the Little Medical School franchised system. LMS Franchise
Systems, LLC began selling Little Medical School franchises in 2026. The Little Medical School
franchised system offers franchises that provide youth STEM education programs and activities to
children. As of March 3, 2026, there were 18 Little Medical School franchised units in the United
States.

Super Sports Holdings, LLC through other subsidiaries owns Little Rookies Baseball, LLC
which owns the Little Rookies concept. Little Rookies Baseball, LLC does not offer franchises and

has not offered franchises previously. It does not operate a business of the kind described in this
disclosure document.

For purposes of this disclosure document, TGA - Golf | Tennis | Athletics, Amazing
Athletes, -Soccer Stars, Little Medical School and any future brands owned by Youth Athletes
United or an affiliate or subsidiary will each be referred to as a “Youth Athletes United Brand” or
“YAU Brand.”
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The Franchise Offered:

We offer franchises for the right to establish, operate and manage an individual Franchised
Business under a license with us to use one or more of the Principal Trademarks (defined below)
and the System (defined below). The Franchised Business will permit you the opportunity to use
proprietary curricula of the individual TGA Sports Proprietary Programs for golf, tennis, and
pickleball as well as optional sports such as flag-football, cheerleading, lacrosse, volleyball, floor
hockey and ultimate instruction include our trade secrets and proprietary information, written
sports instruction routines for each sport, methods, techniques, manuals, curriculums, lesson plans,
materials and related written content, our website, the TGA Sports Student Handbook, TGA Sports
Manuals (also referred to as our “Confidential Operating Manual”) and administrative tools,
marketing materials and strategies, pricing and promotions, supervisorial and managerial training
and management programs, golf, tennis, and pickleball programs as well as optional flag-football,
cheerleading, lacrosse, volleyball, floor hockey and ultimate instruction programs, approved
suppliers and additional standard forms, all of which we may supplement or change in the future
(collectively the “Curricula”) to teach pre-teen and teen age students, youth, adolescents, young
adults or adults for either the Core Program or Plus Program (collectively referred to as the
“Programs” and each a “Program”)

The participants are called “Students” in this disclosure document. Programs may be
offered before, during or after school, during school vacations, the summer, on weekends, summer
camps, birthday parties or any other event (each a “Session”), at specific locations or facilities
within your Territory. These locations and facilities include but are not limited to private pre-
schools, public pre-schools, daycare centers, and elementary schools (also referred to as “Qualified
Locations”™).

Franchisees will operate their Franchised Business in accordance with those aspects of the
TGA - Golf | Tennis | Athletics system (the “System”) established for the Program offered by the
Franchised Business. The System is our proprietary, confidential, and trade secret information.
The System includes, but is not limited to: the trademarks, service marks, and logos (the “Principal
Trademarks” or “Marks”); and offer our individual proprietary programs and curriculums (the
“TGA Sports Proprietary Programs”) for golf, tennis, pickleball, flag-football, cheerleading,
lacrosse, volleyball, floor hockey and ultimate instruction, in school and after school sports
programs, sports clinics, camps, tournaments, parent/child events, clinics and other related
activities for pre-teen and teen age students, youth, adolescents, young adults or adults. The
individual TGA Sports Proprietary Programs for golf, tennis, pickleball, flag-football,
cheerleading, lacrosse, volleyball, floor hockey and ultimate instruction include our trade secrets
and proprietary information, written sports instruction routines for each sport, methods,
techniques, manuals, curriculums, lesson plans, materials and related written content, our website,
the TGA Sports Student Handbook, TGA Sports Manuals and administrative tools, marketing
materials and strategies, pricing and promotions, supervisorial and managerial training and
management programs, golf, tennis, pickleball, flag-football, cheerleading, lacrosse, volleyball,
floor hockey and ultimate instruction programs, approved suppliers and additional standard forms,
all of which we may supplement or change in the future (collectively the “TGA Sports Proprietary
Materials”).



You must operate in accordance with our System. The right to operate in the locations with
whom you create a relationship, the names of all of the students, and the rights to provide services
offered by the Franchise Agreement are also our sole and exclusive property.

You will be subject to an initial criminal background check before you sign the Franchise
Agreement. You must sign the credit and criminal background check release form attached to this
disclosure document as Exhibit B.

If you are interested in purchasing a Franchised Business, we will require you to sign a
franchise agreement, a form of which is attached as Exhibit C (“Franchise Agreement”). We will
offer single unit franchises to those who are interested in opening a single Franchised Business to
be operated within an area designated by us, in our sole discretion (the “Territory”) that will offer
TGA Sports Proprietary Programs for golf, tennis, and pickleball as well as optional flag- football,
cheerleading, lacrosse, volleyball, floor hockey and ultimate (individually, a “Sport” and
collectively, the “Sports”). The Territory may be located within specific zip codes, counties, or
other natural boundaries, such as rivers or mountains, man-made boundaries such as highways or
streets, or otherwise as we deem appropriate in order to describe an area that contains
approximately 100 qualified locations, such as private preschools, public preschools, elementary
schools and middle schools (whether public, private, charter or otherwise) and a population of up
to four hundred thousand (400,000) people. Your Territory may be based in part on Qualified
Locations, population density, number of competing businesses within the Territory, current and
projected market demand, potential customer base, access and visibility, traffic patterns and other
economic, demographic, and geographic factors determined by us in our sole discretion. We will
assign you a Territory as we deem appropriate for your Franchised Business in our sole discretion.
The minimum Territory granted to a franchisee may be the franchisee’s business location with no
corresponding geographic protection.

Market Conditions:

The market for in-school or after-school athletic, recreational, educational, and other
programs for sports instruction in golf, tennis, pickleball, flag-football, cheerleading, lacrosse,
volleyball, floor hockey and ultimate for pre-teen and teenage students, youth, adolescents, young
adults and adults is highly competitive. You will be competing with schools, and other individuals
and organizations who offer in-school or after-school athletic, recreational, educational, and other
programs for sports instruction or other similar services. This will include “mom and pop”
establishments, as well as local, regional, and national franchise systems. Each will be competing

with you in the same territories for locations and students.—YeurFranchisedBusiness—may-be

Industry Regulations:

You must obtain the business licenses that are required by the locale in which you will be
operating your Business. You will also be required to conform to any taxation requirements of
your locale. Further, some states may require that you have child-care or similar licenses necessary
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to deliver these services. You must check with the appropriate local or state governmental
departments to determine these needs. It is your obligation to determine if you or the Franchised
Business must be licensed and to take whatever steps are necessary to meet the requirements of
any regulations regarding the Franchised Business.

You should also be aware of federal, state and local labor regulations including minimum
age and minimum wage laws. These requirements may apply to your business. The details of these
restrictions may vary from state to state and from locality to locality.

You must comply with all local, state, and federal laws that apply to your Franchised
Business, including background checks, providing proof of background clearances for each of your
instructors, arrest notifications, fingerprinting through Live-Scan or other methods, and complying
with the requirements of the National Council of Safety Instructors and the local schools where
you conduct instruction. In addition, you must comply with all local, state, and federal laws that
apply to your Franchised Business including EEOC, OSHA, discrimination, employment, and
sexual harassment laws. The Payment Card Industry Data Security Standard ("PCI DSS") requires
all companies that process, store, or transmit credit or debit card information to maintain a secure
environment. PCI DSS applies to all organizations or merchants, regardless of size or number of
transactions, that accepts, transmits or stores any cardholder data.

You should consult with your attorney concerning local, state, and federal laws and license
requirements that may affect your TGA Sports Franchised Business.

Other than the above, we are unaware of any other specific industry regulations or licensing
requirements governing the operation of an TGA - Golf | Tennis | Athletics business.

ITEM 2. BUSINESS EXPERIENCE

Adam Geisler, Chief Executive Officer

Since our formation on January 7, 2022 and through the present, Mr. Geisler has served as
our Chief Executive Officer. From October 2018 through the present, Mr. Geisler has also served
as the Chief Executive Officer of Amazing Athletes Franchise Systems, LLC. From January 1,
2021 through the present, Mr. Geisler has also served as the Chief Executive Officer of
JumpBunch, LLC, a Delaware limited liability company with a principal place of business at 606
Columbus Ave, New York, NY 10024 (“JumpBunch”). From January 12, 2022 through the
present, Mr. Geisler has also served as the Chief Executive Officer of Little Rookies Baseball,
LLC. From July 27, 2021 through the present, Mr. Geisler has also served as the Chief Executive
Ofﬁcer anchica Ha 5= . A ~ A - ] . aicle
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¥eotk-of TGA Franchise Systems, LLC.

John Erlandson, President

Since our formation on July 27, 2021, Mr. Erlandson has served as our President. From
October 2018 through the present, Mr. Erlandson has also served as the president of Amazing
Athletes Franchise Systems, LLC. From January 1, 2021 through the present, Mr. Erlandson has
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also served as the president of JumpBunch, LLC. From January 7, 2022 through the present, Mr.
Erlandson has also served as the president of Soccer Stars, LLC. From January 7, 2022 through
the present, Mr. Erlandson has also served as the president of Little Rookies Baseball, LLC. Frem
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Kendall Moore, Senior Brand Executive

Mr. Moore has served as our Senior Brand Executive since December 2024. From
September 2023 through December 2024, Mr. Moore served as our Director of Franchise
Development and from September 2022 through February 2023, as our Business Operations
Manager. Since February 2023 through October 2024, Mr. Moore owned and operated TGA of
Wake County and since November 2016 through January 2021 owned and operated TGA of West
Portland. Mr. Moore is also a 9-year veteran of the United States Navy.

Carmen Bellavia, Chief Operating Officer, Chief Technology Officer

Since our formation on July 27, 2021, Carmen Bellavia has served as our Chief Operating
Officer and Chief Technology Officer. From July 2020 to the present, Mr. Bellavia has also served
as the Chief Operating Officer and Chief Technology Officer for Amazing Athletes Franchise
Systems, LLC. Since its formation on December 11, 2025 through the present, Mr. Bellavia has
served as Chief Technology Officer of LMS Franchise Systems, LLC. From January 1, 2021
through the present, Mr. Bellavia has also served as the Chief Operating Officer and Chief
Technology Officer of JumpBunch, LLC. From January 7, 2022 through the present, Mr. Bellavia
has also served as the Chief Operating Officer and Chief Technology Officer of Soccer Stars, LLC.
From January 7, 2022 through the present, Mr. Bellavia has also served as the Chief Operating
Officer and Chief Technology Officer of Little Rookies Baseball, LLC. Erem-Oetober 2018to-July
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Paul Laudermilch, Vice President of Franchise Development

Paul Laudermilch has served as our Vice President of Franchise Development since
Januar]January 2024. Mr. Laudermilch served as our Senior Director of Operations from October 3,
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2018 to December 31, 2023.

Annie Spaulding, Chief Operating Officer

Jﬂﬂﬂa%y—}@%%ﬁgh%pﬂl—}@%—M?F rom September 2021 through the present Ann1e Spauldlng

has served as a consultant, providing operational and product support to us. Since its formation on
December 11, 2025 and through the present, Ms. Spaulding has served as the Chief Operations
Officer of LMS Franchise Systems LLC. Mrs. Spaulding has served as the Chief Operations Officer
of LMS Franchise Systems LLC. Since January 2024 and through the present, Mrs. Spaulding
served as Chief Operations Officer of Amazing Athletes Franchise Systems, LLC. Mrs. Spaulding
served as Vice President of Operations of Amazing Athletes Franchise Systems LLC. from January
2022 to December 2023. From August 2018 through January 2022, Mrs. Spaulding served as Vice
President of Operations for our affiliate, Super Soccer Stars, LLC. From Nevember2017-through
January 2019:-Ms: through the present, Mrs. Spaulding has also served as General-Managerfor

Super-SeceerStars; EEC'spredeeessera consultant to Amazing Athletes Franchise Systems, LLC
in New York, New York.

Dean Simpson, Chief Marketing Officer, Youth Athletes United

Dean Simpson has served as our Chief Marketing Officer since January 2024. Mr. Simpson

served as our Chief Product Officer from January 2022 to December 2023. From September 2021

through the present Mr. Slmpson has served as &eensuitan&prewémgsupporkmpredue%qu&hty

s mentChief Program Officer to TGA

Franchrse Systems, LLC. From January 2019 to the present Mr. Simpson has also served as Chief

Product Ofﬁcer for our Afﬁhate Super Soccer Stars, LLanrowdmg;suppert—mﬁareduquuahtyL

managemen 2 2 wh ' ment. From January 2019 through

the present Mr Slmpson has also served as a—eonsultantChief Programs Officer to Amazing

Athletes Franchise Systems, LLC;—stmiarlypreviding suppertinproduet-quality—management;
reeruitment operations, and curriculum-development.

Dawn Carioto, Chief Merchandising Officer, Youth Athletes United

Dawn Carioto has served as our Chief Merchandising Officer since January 2025. Since
its formation on December 11, 2025 and through the present, Mrs. Carioto has served as the Chief
Merchandising Officer of LMS Franchise Systems LLC. From January 2025 through the present
Mrs. has served as Chief Merchandising Officer of Soccer Stars, LLC. From January 2025 through
the present, Mrs. has served as Chief Merchandising Officer of Amazing Athletes Franchise
Systems, LLC. From January 2023 through January 2025, Mrs. Carioto served as eurthe Vice
President of Merchandising, Brand Strategy & E-Commerce- for Amazing Athletes Franchise
Systems, LLC. From December 2016 to January 2023, Mrs. Carioto ranticensingserved as the
Senior Director of Sports — Licensing and brand-strategyBrand Management for a WWE joint

venture snderthe-SpertsPHar-at Authentic Brands Group.

Khalil A. Haddad, Chief Financial Officer

Since our formation on October 3, 2018, Mr. Haddad has served as our Chief Financial
7



Officer. From January 1, 2021 through the present, Mr. Haddad has also served as the Chief
Financial Officer of JumpBunch, LLC. From January 7, 2022 through the present, Mr. Haddad has

also served as the Chief F 1nan01al Officer of Soccer Stars, LLC. FremJaﬂuary%%@%H%ﬁeﬁgb%e

‘\/f Idaddad 1 = 4L. FL L‘E‘ ‘1 I‘T 44] D 3 D L.IITTI“ Erom

July 27 2021 through the present Mr. Haddad has also served as the Chief F1nanc1al Officer of
TGA Franchise Systems, LLC. Since its formation on December 11, 2025 and through the present
Mr. Haddad has served as the Chief Financial Officer of LMS Franchise Systems, LLC. From

January 1, 2021 through the present, Mr. Haddad has also served as the Chlef F 1nan01al of thtl
Rookres Baseball LLC 2 s 0 - ed aneialPla 3 sston

aﬂd—l—BerFrom January 1 2021 through the present Mr Haddad has also served as the Chref

Financial Officer of JumpBunch, LLC.

Chris Janush, Director of Strategic Partnerships

Janush has served as our Director of Strategic Partnerships since February 2025. Since
February 2025 through the present, Mr. Janush has served as the Director of Strategic Partnerships
of Amazing Athletes Franchise Systems, LLC. Since February 2025 through the present, Mr.
Janush has served as the Director of Strategic Partnerships of Soccer Stars, LLC. From December
2025 through the present, Mr. Janush has served as the Director of Strategic Partnerships for LMS
Franchise Systems LLC. From August 2024 through February 2025, Mr. Janush served as an
Enhanced Business Coach for Soccer Stars, LLC. From January 2019 through June 2024 Mr.
Janush served in several operations and management roles with Soccer Shots Company Owned

Units in the Baltimore, MD/Washington, DC market.

ITEM 3.
LITIGATION

NeOther than as described below, no litigation is required to be disclosed in this Item.

Trademark Infringement and Restrictive Covenant Enforcement Action
TGA Franchise Systems, LLC v. Little Sportsters of North Houston, LLC, U.S. District Court
District of New Jersey (Case No. 1:25-cv-03344)

ITEM 4.
BANKRUPTCY

No bankruptey is required to be disclosed in this Item.

ITEM 5.
INITIAL FEES

Your initial franchise fee will be $49,500 for a Franchised Business offering the Core
Program (Golf, Tennis and Pickleball). For a Franchised Business offering the Plus Program (the
Core Program plus up to six (6) additional sports), you will pay an additional fee of $10,000 (the
“Plus Program Fee”). If you seleetelect to offer the Plus Program, the additional sports that you

8



will offer will be identified on Exhibit 1 to the Franchise Agreement.

If you are an honorably discharged veteran and/or educator, we will reduce the initial
franchise fee by $4,950 for the Core Program. If the veteran is a principal in a business-entity
franchisee, the reduced initial franchise fee will be offered to the entity franchisee. The initial
franchise fee is paid when you sign the Franchisee Agreement. Upon payment and receipt by
Franchisor, the initial franchise fee is fully earned and non-refundable.

You must attend and pass our “Franchisee Training Program” (Item 11). If you attend but
fail to complete training to our commercially reasonable satisfaction, we have the right to terminate
the Franchise Agreement; except that restrictive and other covenants that must survive termination
in order to remain enforceable, shall survive. If we terminate the Franchise Agreement, we will
refund 50% of the initial franchise fee.

You are also required to purchase from an Affiliate or approved vendor, an initial supply
of uniforms and marketing materials along with the “Starter Kit.” The Starter Kit contains all of
the sports and fitness equipment (including balls, sticks, bats, goals, cones, and similar equipment)
necessary for one coach to teach the Program that you will offer. The cost for all required purchases
is approximately $5,000 to $7,000 for the Core Program, depending upon your decision topurchase
additional equipment or apparel at the same time. The cost for all required purchases is
approximately $10,000 for the Plus Program.

If you are purchasing your first TGA Franchised Business, you will be required to pay for
us to visit your Territory to provide enhanced business coaching and training. The enhanced
business coaching and training provided prior to the date you open your Franchised Business or
during your operation of the Franchised Business is referred to as “Enhanced Business Coaching
and Training.” Enhanced Business Coaching and Training is initially intended to help you to
develop new programs, generate revenues and improve enrollments through a combination of in-
person meetings or through strategy calls and/or videoconferencing meetings. Prior to attending
the training program, you will pay an Enhanced Business Coaching and Training Fee of $5,500,
against which we will; charge (i) a fee of $550 per day per person plus reimbursement of our actual
travel and accommodation expenses in connection with providing such Enhanced Business
Coaching and Training, and (ii) $80 per hour for each Enhanced Business Coaching and Training
phone call or videoconferencing meeting. If you are purchasing second (or subsequent) TGA
Franchised Business, you will have the option to have us provide Enhanced Business Coaching
and Training in your Territory. We do not require Enhanced Business Coaching and Training for
your second or subsequent TGA Franchised Business. We may in our sole discretion, agree to this.
If we agree, then prior to traveling to you, we will charge our fees and expenses against the
Enhanced Business Coaching and Training Fee that you paid. We may require you to replenish the
Enhanced Business Coaching and Training Fee, in the exercise of our reasonable business
judgment. You may be required to travel to the nearest franchised location for this training and if
you travel, you will also have travel, room, and board costs.

Subject to market type, availability, and our sole discretion, at the time of signing your
Franchise Agreement you may request the right to purchase additional territories (the “Additional
Territory Option”). Each territory added to your initial territory shall be referred to as an
“Additional Territory.” Each Additional Territory shall consist of an area that contains a population
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of up to four hundred thousand (400,000) people and/or approximately 100 qualified locations.

If approved, you must pay a lump sum fee equal to: (a) $94,000 if we grant you the right
to open two (2) franchised outlets-(the-minimum);, (b) $134,000 if we grant you the right to open
three (3) franchised outlets—, (c) $169.000 if we grant you the right to open four (4) franchised
outlets, and (d) $199.000 if we grant you the maximum)-right to open five (5) franchised outlets.
These Initial Franchise Fees are not refundable under any circumstances even if you do not operate
multiple franchised businesses (or operated in multiple Territories, depending on the
circumstances).

The following Initial Franchise Fees will apply when purchasing multiple territories under
the Additional Territory Option, at the time of signing your Franchise Agreement(s):

Total Territories Initial Franchise | Cumulative Fee Estimated Population in Your
Purchased Fee Territory(ies)

1 $49,500 $49,500 Up to 400,000

2 $44,500 $94,000 Up to 800,000

3 $40,000 $134,000 Up to 1,200,000

4 $35.000 $169.000 Up to 1.600,000

5 $30.000 $199.000 Up to 2,000,000

We retain the right to charge a Territory Overage Fee (the “Territory Overage Fee”) of $.13
per person of population over 400,000, if the Territory granted to you has a population of over
400,000 people. Example: If you purchase an single Franchised Business (or an Additional
Territory) with a Territory population of 411,000, your Territory Overage Fee would be $1,430
((411,000 — 400,000) x $.13 = $1,430).

If you do not request the Additional Territory Option at the time of signing your Franchise
Agreement, you may request the right to purchase additional territories at any time during the term
of your Franchise Agreement. If approved, subject to market type, availability, and our sole
discretion, you would pay initial franchise fees as follows:

Total Territories Purchased Initial Franchise Fee
1 $49,500
2 $44,500
3 $40,000
4 $35,000
5 $30,000

Except as stated here, all fees are uniform, are payable in one lump sum, and are non-
refundable.

You are not required to pay to us or to an Affiliate any other fee or payment for services or
goods before your Franchised Business opens.



ITEM 6. OTHER FEES
Name of Fee' Amount Due Date Remarks

[The greater of 8% of  Payable by the 7t day | Payable to us by personal
Royalty? Gross Revenues or the |of the month that or bank check. We may

‘Minimum.” See Note [follows the month for | require you to pay us by

2. FheMintmum-is-For which the Royalty was| €lectronic transfer(s).

the Core Program, the |calculated. We will

Minimum is $700 per |conduct bi-annual We may change the

onth after 6 months. [Royalty audits on or | frequency of payments

8900 per month after labout June 30 and upon written notice to

24 months and $1,200 |December 31 of each | You, including to

per month for-the-Core year. The purpose of | quarterly, bi-weekly

Program-plusafier 36  fthe bi-annual Royalty | weekly and/or daily.

onths. The Minimum |audit is to confirm

is increased by $50 per Royalties are being

month per each paid correctly, and to

additional sport that  freconcile any potential

lyou offer as part of the lerrors.

IPlus Program. The

IMinimum will start on

the seventh month

following the opening

lof your Franchised

Business.
Franchisee-National The greater of 1% of | Payable by the 7* We may increase the
Advertising Gross Revenue or $200| day of the month that | Franchisee-National
FeeBrand Fund per month. follows the month for| Advertising
Contribution which the Franehisee | FeeBrand Fund

National Advertising | contributions up to

EeeBrand Fund
contribution was
calculated. Payable
with the Royalty. We
will conduct bi-
annual Eranchisee
National Advertising
EeeBrand Fund
audits on or about
June 30 and
December 31 of each
year. The purpose of
the bi-annual audit is
to confirm that
Eranchisee-National

ek
FeesBrand Fund
contributions and
other fees are being
paid correctly, and to

2% of Gross

Revenues and/or

$300 per month upon 60
days’ notice. Payable to
the Franchisee-National
Brand Fund.

We may change the
frequency of payments
upon written notice to
you, including to
weekly and/or daily.




reconcile any
potential errors.

Local Advertising Up to 3% of Gross Monthly Expenditures are paid to
Expenditures? Revenues, but vendors. See Note 3.
currently 1% of
Gross Revenues
Regional Advertising Currently none. We | Payable by the 7" of | Payable to Cooperative.

Cooperative Fee*

may require you to
contribute up to 3%
of your Gross
Revenues to the

the month for the
current month.

We have not determined
any formula for
calculating the percentage
that would be paid to the

cooperative Cooperative. See Note 4.

Initial Training $500550 prior to Due if you request | Payable to us.
Program for initial training and we agree to
Additional program provide initial
Individuals training to

individuals (ie.

managers and

coaches) other than

You or the

Operating

Principal(s)
Enhanced Business $5,750 due at signing | Payable upon signing| If you require or request

Coaching and Training
Fee

of the Franchise
Agreement against
which we apply a cost
of (i) $550 per day
per staff member plus
travel reimbursement,
and (ii) $80 per hour
for each Enhanced
Business Coaching
and Training phone
call or video
conference

the Franchise
Agreement and
replenished as
needed.

advanced, or extraordinary
services. The then current
fee will be described in
the Confidential Operating
Manual. We have the right
to increase this fee by any
amount without limitation.
We will notify you 60
days before a new fee is to
be collected. Payable to
us.

The Enhanced Business
Coaching and Training
Fee is intended to be fully
applied within sixtwelve
months of signing the
Franchise Agreement, but
may be extended upon our
mutual written agreement.




Post-opening Enhanced
Business Coaching and
Training Fee

$550 per day per staff
imember, if provided in
person, or $80 per hour
if provided by phone or|
video conference

As incurred.

IAfter Enhanced Business
Coaching and Training has
been completed, if you
request additional, refresher
or extraordinary courses or
training.

Transfer Fee $8,750 Transfer Fee is due at|Payable if you
time of closing. You fransfer/assign your
and the transferee  |Eranchise Agreement.
will each pay 50% of
the Transfer Fee.
Successor Franchise $7,500 At time of signing. | You may be required to
Agreement Fee sign a contract with terms
that are different from
those found in your
current Franchise
Agreement.
Payable to us.
Annual Conference $600 per owner; Due before We may change the fee at
Fee regardless of units conference any time-without
owned; Spouses $0; himitatien, however, not to
$400 for the second exceed an additional $500
attendee, and $350 for per attendee, per year. If a
leach additional fee is charged or changed,
attendee over and we will provide you
above the second written notice of the fee
attendee before the
conference. Payable to us.
Annual ConferenceTravel | $1,000 to $2,000 per | As Attendance at annual
Expenses person attending incurred. conferences are mandatory.

Expenses willvary based on
travel cost and type of
accommodations. Payable
to vendors.

Mandatory Fee for
Not Attending an
Annual Conference
(MandatoryNon-
Attendance Fee)

$1000 per owner

Due on the Monday
following the last day
of the Annual
Conference.

Charged only if you fail to
attend an annual
conference (Item 11). We
have the right to increase
this fee by

Hmitation-up to $500 per
attendee that fails to attend,
per year. We will notifyyou
60 days before a new fee is
to be collected.Payable to
us.




Late Fee (Monthly $50 for the first Immediately when Payable only if you (i) fail
Fees) imonth andthat the assessed. Continues | to
imonthly payment was | to accrue until paid. | make timely payments
late, as well as the and/or (ii) fail to provide
first month/quarter the reports required
that you fail to under our reporting
lprovide any report obligations (including
required by the any royalty report or
[Franchisor; this fee profit and loss report).
will increase by $50 We currently do not
for each month charge this fee for late
thereafter from the profit and loss reports,
date payment was due but may do so upon 60
until paid in full and days’ written notice to
each month or quarter you.
until the report is
provided (but not to
exceed the maximum
amount allowed by
law).
Insuflicient Funds $50-per Payable-upeneach | PayableifBank Fees are
ChargeBank Fees oecurrenceActual cost| ecetrrenee-As paid to us. If any check,
of bank fees plus $50 | incurred draft, electronic or other
for insufficient funds payment is sapaid-or
and $15 for unable to be processed
processing fee. If you because of insufficient
remit a payment via funds-, you will pay $50 per|
check, there is a $50 occurrence. This fee is not
processing fee. refundable.
Default Notice Fee $50 Immediately when Payable to us only if we

assessed.

send you a default notice.

Legal fees and expenses

All costs and
expenses, including
but not limited to
attorneys’ fees for
any failure to pay
amounts when due or
failure to comply in
any way with the
Franchise Agreement

As incurred

Legal fees and expenses
are paid to us. These fees
and expenses are not
refundable.

Credit Card Processing

$20 per month plus

Payable by the 7™ of

Forward, a subsidiary of

Fees

erchant processing

the month for the

Fiserv, is our exclusive

fees, which can be as

lhigh as 4% of the
lamount charged

current month.

supplier of credit card
processing services.




Indemnification

The amount of any
claim, liability or
loss we incur from
your Franchised
Business

As Incurred

Costs for
Indemnificationare paid
to us. These costsare not
refundable.

Replacement/Additional
Inventory of Marketing
Materials, Uniforms and
Equipment™®

Will vary. This
amount will range
from $500 to $7,000

‘When purchased.

Uniforms, sales literature,
forms and other paper
products with our Marks
will be purchased as
needed from us (or an
affiliate if one is
established) or approved
vendors. Replacement
equipment will be
purchased every 2 years
only from us (or an
affiliate if one is
established). See Notes 5
and 6.

Audit Costs

In the event of an
underreporting of
more than 2% of
Gross Revenues, you
will be required to
pay us the
underreported
amount plus interest
along with the cost
of the audit,
including travel,
lodging, meals,
wages, expenses and
accounting and legal
fees.

Within 15 days of
written notice

Payable only if we audit
your books and find
underreporting. Payable
tovendor.




Interest 1.5% per month or As incurred Interest is paid to us from
highest rate allowed the date of nonpayment or
by law underpayment. Interest is

not refundable.

New Line of Goods or Will vary. As incurred See Note 7.

Services and Technology

Update and Fees

Technology Fee® $200 for your first Monthly by the 7 Payable to us. We may

- Website TGA Franchised day of the month increase the Technology

- Coach Application Business; $150 for following the month | Fee upon 60days’ notice.

- Curriculum Video your second YAU when you complete | See Note 8.

Content Brand business; the initial training
$100 for each YAU | program. Payable
Brand business with the Royalty
thereafter

In-Term and Post-Term
Deficiency Costs and
Expenses’

Costs and expenses

As Incurred

Reimbursement of our
costs and expenses is paid
to us. See Note 9.

Test Marketing
Expenses

Costs and expensesof
test marketing new
services or products.

As Incurred

You will be required to
pay third parties for the
costs and expenses
associated with test
marketing new services or
products.

Transferee Lead 2:5% ot thesales As Incurred The Transferee Lead

Generation Fee’Fee!” priee$4.500 Generation Fee is paid tous.
See Note 10.

Liquidated The lesser of (i) the Upon termination of | Liquidated damages are

Damages number of months the Franchise paid to us.

remaining in the term
of your Franchise
Agreement, or (ii)

Agreement.

16




twenty-four (24)
months,
multiplied by the
average Royalties,
Franehisee-National
EeesBrand Fund
contributions, and
other fees owed by
Franchisee
duringthe last 12
months

Default Reimbursement

Our costs and
expenses arising from
your default

Due immediately
upon demand.

These sums include all
damages, costs, and
expenses including
reasonable attorneys’ fees
we incur as a result of your
default.

Operation upon Death or
Disability Fee

If we or a third-
party assumes the
operation of your
Franchised
Business upon your
death of disability,
we maycharge a per
diemfee (currently
$250, not to exceed
$500), plus direct out-
of-pocket costsand
expenses.

As Incurred

The per diem fee is paid to|
us or the third-party that]
assumes the operation of
your Franchised Business.

Data Security
Safeguards

Varies

Upon demand.

You must reimburse us for
all of our out-of-pocket
costs and expenses
incurred in responding to
and remedying any cyber
event (including without
limitation a data breach or
other identity theft or theft
of personal information)
caused solely by you or
your Franchised Business.




Plus Program (for the
right to offer programs
we may develop from
time to time)

Will vary depending
upon the equipment,

and services offered.

The cost to
implement the Plus
Program is
$10,000. This cost

includes equipment
and additional

As incurred or as

The Plus Program is

agreed

optional.

training.
Document Preparation $1,500 if we As incurred or as The Document
Fee!! prepare the agreed. Preparation Fee is paid to

documents. $500
per draft, if you
prepare the
documents for our
review and
approval

us.

Recruiting Services and
Applicant Tracking
System Software!'?

Currently $20 per
month, but may
vary subject to third
party vendor’s costs

Monthly by the 7%
day of the month
following the month
when you complete
the initial training
program. Payable

Payable to us. We may
increase this fee upon 60
days’ notice in an amount
equal to the amount
charged by the third party
vendor. See Note 12.

with the Royalty
Sales CRM" Currently $10 per Monthly by the 7 Payable to us and
month, but may day of the month required for the first 12
vary subject to third | following the month | months of operations.

party vendor’s costs

when you complete
the initial training
program. Payable
with the Royalty

After the first 12 months,
franchisee may opt out of
using this software. We
may increase this fee
upon 60 days’ notice in
an amount equal to the
amount charged by the
third party vendor. See
Note 12.




Learning Management Currently $50 onan | Annually Payable to us. We may

System!4 annual basis, but increase this fee upon 60
may vary subject to days’ notice in an amount
third party vendor’s equal to the amount
costs charged by the third party

vendor.

Bookkeeping'® CurrentlyUp to As incurred Payable to third-party
$150 per month, but vendor. The third-party
may vary subject to vendor may increase this
third party vendor’s fee.
costs

Notes

1. All fees paid to us (or an affiliate if one is established) are payable in one lump sum, uniform,
fullyearned by us, and non-refundable except as stated in Item 5. Any interest charged by us will not exceed
thatallowed by your state law. Unless otherwise noted, these fees will apply to your Franchised Business
regardless of which Program you will offer.

2. You will pay a Royalty equal to the greater of eight percent (8%) of Gross Revenues or the
“Minimum Royalty.” H alty-is 3 : s an-additions

am-After the completion of six months following the opening of your
Franchised Business, the Minimum Royalty is $700 per month for the Core Program. It is $900 per month
after competition of 24 months following the opening of your Franchised Business. After 36 months
following the opening of your Franchised Business, the Minimum Royalty is $1,200 per month for the Core
Program. The Minimum Royalty increases by $50 for each sport that you offer under the Plus Program.
The Minimum Royalty will start on the seventh month following the opening of your Franchised Business.
For the first six months of the operation of your Franchised Business, the Royalty will be based on eight
percent (8%) of Gross Revenues.

For the purpose of calculating Royalties, if we negotiate a payment schedule with a particular venue
(a “Negotiated Payment Schedule”) and you provide the services in such venue and collect Gross Revenues
in accordance with the Negotiated Payment Schedule, you will only report to us as Gross Revenues the
portion of the Negotiated Payment Schedule actually retained by you. For clarification purposes, if we
negotiated a Negotiated Payment Schedule of $15.00 per class with “School A” and you are entitled to
receive seventy percent (70%) of that fee, then you will report to us $10.50 ($15.00 x 70%) as Gross
Revenues for providing services to such venue.

“Gross Revenues” shall mean all income of any type or nature and from any source that Franchisee
derivesor receives directly or indirectly from, through, by or on account of the operation of the Franchised
Businessat any time after the Effective Date, in whatever form and from whatever source, including but not
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limitedto cash, services, in kind from barter and/or exchange, on credit or otherwise as well as business
interruptioninsurance proceeds, all without deduction for expenses including marketing expenses and taxes.
Gross Revenues are not reduced by the amount of any discounts to employees, friends or family members.
However, the definition of Gross Revenues does not include sales tax that is collected from customers and
actually transmitted to the appropriate taxing authorities, proceeds from insurance with respect to your
property damage or liability, proceeds from civil forfeiture, condemnation or seizure by governmental
entities or the amount of any credits, allowances, adjustments or uncollectable amounts subject to the
limitation that such cannot exceed 0.5% of Gross Revenues for any fiscal year. Subsequent collections of
these charged off amounts must be included in Gross Revenues when they are collected.

If technology allows, we reserve the right to collect Royalties in real-time, upon written notice to
you.

3. You will be required to spend a minimum of one percent (1%) of your Gross Revenues on local
advertising, marketing and promotional programs (“Local Advertising”), but we may require you to spend
up to three percent (3%) of your Gross Revenues on Local Advertising. Currently, payments for the first
year will be calculated on a monthly basis based on one percent (1%) of the monthly Gross Revenues for
the prior month. If required, payment for the first month will be an estimate. Any discrepancy between the
amount paid for the first month and the amount equal to one percent (1%) of Gross Revenues for the first
month will be credited against or added to the amount required for the second month. If you fail to spend
the required minimum on Local Advertising (currently one percent (1%) of Gross Revenues) in any given
year, we may require you to contribute the difference between (a) the amount spent by you during that year
and (b) the required minimum (currently one percent (1%) of Gross Revenues), toward the Franchisee
National AdvertisingBrand Fund. These expenses, if incurred, will be credited against your required Local
Advertising expenditures.

Your Local Advertising expenditures will include your use of Social Media Platforms (defined as
web-based platforms such as Facebook, Instagram, FwitterX, LinkedIn, blogs and other networking and
sharing sites) or use Social Media Materials (defined as any material on any Social Media Platform that
makes useof our Principal Trademarks, name, brand, products or your Franchised Business whether created
by us, you or a third-party).

4. There are currently no advertising cooperatives in our System. If we use a public figure to
promote the System within your Territory, we may require you to pay for the public figure’s appearance
fee and travel expenses.

We may create a regional advertising cooperative and to require you to contribute to the advertising
cooperative in our sole discretion. Any financial contributions made by you to the advertising cooperative
may be credited against your required expenditures for Local Advertising. Company-owned units may be
active members of any cooperative, may possess control over the fees imposed by franchisee cooperatives
and may possess controlling voting power, in accordance with the rules of the cooperative, as we may
determine in our sole discretion.

5. We have a private on-line purchasing portal through the TGA - Golf | Tennis | Athletics Store.
You are required to use this site, which accepts payment only by credit card.

6. You may be required to issue a t-shirt or polo to each child that participates in any Program, in
accordance with the Manual. You must purchase sufficient supply of these uniforms to insure you meet this
requirement. You must update your equipment less than every two (2) years. If you wish to transfer your
Business, you must have updated your equipment accordingly, but in no event later than the date of transfer.
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7. We may in the future require all franchisees and you to add new goods or services to those already
sold through the Franchised Business. If we do this, you may incur additional expenses, costs and fees, some
of which may be due to an Affiliate, a third party for whom we collect the funds, or us. We have no formula
for determining what such costs, fees, or expenses might be so we cannot give you an estimate of such costs.
If we introduce new lines of goods and services, we will notify you in writing and give you no less than
sixty (60) days to comply with the changes. We each also acknowledge and agree that changes to technology
are dynamic and not predictable within the term of the Franchise Agreement. In order to provide for
inevitable but unpredictable changes to technological needs and opportunities, you agree that we will have
the right to establish, in writing, reasonable new standards and fees for the implementation of new
technology in the System and you agree to comply after we give you no less than sixty (60) days’ prior
written notice.

8. The Technology Fee will be $200 for all franchisees who sign the Franchise Agreement attached
to this disclosure document. Franchisees who purchased franchises prior to the date ofthis disclosure
document may be paying a lower Technology Fee. You will pay a reduced Technology Fee of $150 per
month for your second YAU Brand business and a reduced Technology Fee of $100 per month for your
third YAU Brand business and each one thereafter. The Technology Fee is used to maintain your presence
on our internet web system, to maintain your access to the “TGA Back Office Platform” and to develop,
implement, use, upgrade and/or update other technologies with the System.

The TGA Back Office Platform is the password-protected portal on our web site that you will use
for such things as event planning, class management, and the creation and delivery of required reports. The
Technology Fee also includes full access to Google Workspace’s applications for all owners. If you require
access to Google Workspace for a manager or another employee, we may increase the Technology Fee by
$15 per month for each additional user.

9. If after notice, you fail to cure any deficiency in the Franchised Business and/or your operation
of the Franchised Business, we may in our sole discretion, correct the deficiency. If we elect to correct the
deficiency, you will reimburse us for our costs and expenses incurred in correcting the deficiency.
Additionally, upon expiration or termination of your Franchise Agreement, we may elect in our sole
discretion to take steps to modify, alter or de-identify the Franchised Business. If we do so, you must
reimburse us for our costs and expenses associated with the cessation of the Franchised Business and any
de-identification of the Franchised Business. These costs and expenses are not refundable under any
circumstance and must be paid upon invoice from us.

10. We may, in our sole discretion, assist in the sale of your Franchised Business by introducing
you to a candidate(s) that is/are interested in purchasing your Franchised Business (each a “Lead.”) If a
Lead purchases your Franchised Business within six (6) months of the date that we 1ntroduce the Lead to
you, we are entitled to a commission : ales
Basiness-equal to $4,500. We will receive payment of the commission upon closmg of the sale of your
Franchised Business. You will be responsible for the payment of the commission to us. You are not obligated
to sell your Franchised Business to a Lead.

11. If you enter into, or are considering, a transaction, including purchasing a franchise,
transferring your franchise, terminating the franchise agreement or otherwise, we will charge a reasonable
administrative fee of $1,500, to prepare, revise, amend or otherwise modify documentation in connection
with that transaction. If you draft the document for our review and approval, then we will charge $500 per
draft.

12. The Recruiting Services and Applicant Tracking System Software Fee is $20 per month
and is used to cover the costs of the software that tracks clients, however, this fee may vary based on the
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costs passed through from the third party vendors providing certain software. We reserve the right to
increase this fee upon 60 days’ notice in an amount equal to the amount charged by the third party vendor.
This fee is mandatory for the first 12 months of operations, however, after the first 12 months, you may
choose a month-to-month subscription, which will allow you to opt out of the service at any time after the
first 12 months.

13. The Sales CRM Fee is $10 per month, however, this fee may vary based on the costs
of the software. We reserve the right to increase this fee upon 60 days’ notice in an amount equal
to the amount charged by the third party vendor. This fee is mandatory for the first 12 months of
operations, however, after the first 12 months, you may choose a month-to-month subscription,
which will allow you to opt out of the service at any time after the first 12 months.

14. The Learning Management System is currently $50 per annum, however, this cost
may vary based on the costs pass through from the third party vendors providing the software. We
reserve the right to increase this fee upon 60 days’ notice in an amount equal to the amount charged
by the third party vendor.

15. The Bookkeeping Fee is approximatelytypically not more than $150 per month,
however this cost may vary based on the third party provider of the services. This fee is payable
directly to the third party provider and may be increased.

ITEM 7.

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

BASICPROGRAM
Type of Expenditure! Estimated | Estimated Amount | Method of WhenDue  To Whom Payment
Amount High Payment is Made
Low
Initial Franchise Fee? $49,500 $49,500 Lump sum |Atsigning of FA|  Franchisor
Training Expenses® As Prior to traveling | Airfare, Hotels,
$1,000 $3,000 incurred to your location restaurants
Enhancc‘ed‘ Business Coaching $5.750 $5.750 As incurred As incurred Franchisor
and TrainingFee* i ’
IFurniture, fixtures,and $0 $500
equipment’® As incurred | Before opening Vendors
Starter Kit and
[nitial Unif{)rms $5.000 $7.000 Lump sum | Before opening |  An Affiliate
and Marketing
Materials (Core)®
Starter Kit and
Initial Uniforms $0 $10,000 Lump sum | Before opening | An Affiliate
and Marketing
Materials (Plus)®




Computer System’ $0 $1,000 As incurred | Before opening Vendors
Insurance and
[Professional $1,500 $3,500 As incurred | Before opening | Professionals
Services®
[Permits, Licenses and $0 $1,000 As incurred | Before opening | Governmental
Certifications’ agencies
Territory Overage Fee!! Lump Sum  |At Signing of Franchisor
Yy g $0 $0.13 per P Franc%liseg
Person
IAgreement
Plus Program (Optional) 2 30 $10.000 Lump Sum [Before opening | Franchisor or an
’ Affiliate
|Additional Funds -
10,000 20,000
3 months' $10, $20, As incurred [Before opening  Various
Total*
$72,750 $111,250
Notes

1.

Payments to us (or to an affiliate) are not refundable. Payments made to third party vendors are subject
to the terms and conditions of those vendors. We do not provide any direct or indirect financing for the
initial fee, other fees or other costs paid to us or to third parties (See Item 10).

The initial franchise fee is charged per Territory. If you are an honorably discharged veteran and/or
educator, we will reduce the initial franchise fee for the Core Program by $4,950. The initial franchise
fee is payable in one lump sum, via cash, check or wire transfer.

In our sole discretion, we may conduct the initial training via web-based training. If we do, youwill
not be required to pay a Training Fee to us.

If you are purchasing your first TGA Franchised Business, you will be required to pay the Enhanced
Business Coaching and Training Fee for us to visit your Territory to provide Enhanced Business
Coaching and Training. If you are purchasing second (or subsequent) TGA Franchised Business, you
will have the option (for a fee) to have us provide Enhanced Business Coaching and Training in your
Territory. We do not require Enhanced Business Coaching and Training for your second or subsequent
TGA Franchised Business. You may be required to travel to the nearest franchisee for such training.
We anticipate and expect such travel to be no more than a few hours driving time to the nearest
franchisee, but you will be responsible for your room, board and other travel expenses. Enhanced
Business Coaching and Training Fee is intended to be fully applied within sixtwelve months of signing
the Franchise Agreement, but may be extended upon our mutual written agreement.

This includes a telephone (if you do not have one), a combination printer/copier (if you do not have
one), and a table and chair. This amount will change depending on whether you already have these
items. We have no specifications for the copier, printer, table, or chair. You will also be required to
purchase Initial uniforms and marketing materials along with the Starter Kit from an Affiliate and other
approved vendors. After the initial purchase, you are required to purchase replacement equipment from
an Affiliate.
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11.

12.

13.

You will also be required to purchase Initial uniforms and marketing materials along with the Starter
Kit from an Affiliate and other approved vendors. After the initial purchase, you are required to
purchase replacement equipment from an Affiliate. The cost of the uniforms, materials and Starter Kit
for the Core Program will range between $5,000 and $7,000. If you elect to offer the Plus Program, you
will be required to purchase additional uniforms, materials and equipment which will cost
approximately $10,000. The low figure for the Plus Program cost is $0 because the Plus Program is
optional.

You will be required to have certain off-the-shelf computer hardware. You may already have equipment
that meets this need. The computer system must have the software listed in Item 11 below. You may
already have software that is sufficient. If you already have equipment and software that satisfies our
requirements, you will not need to purchase new computer hardware or software and can spend $0 on
your Computer System.

This estimate includes the cost of deposit in order to obtain the minimum required insurance. Youshould
check with your local carrier for actual premium quotes and costs, as well as the actual cost ofthe deposit.
The cost of coverage will vary based upon the area in which your Franchised Businesswill be located,
your experience with the insurance carrier, the loss experience of the carrier and otherfactors beyond our
control. You should also check with your insurance agent or broker regarding anyadditional insurance that
you may want to carry. This estimate also includes representative costs for the engagement of
professionals such as attorneys and accountants for the professional services consistent with the start-
up of a Franchised Business. We strongly recommend that you seek the assistance of professional
advisors when evaluating this franchise opportunity, this disclosure document and the Franchise
Agreement. It is also advisable to consult these professionals to reviewany contract that you will enter
into as part of starting your Franchised Business. The estimated ratesin this chart are based upon
professional fees in the area of Franklin, Tennessee.

You are responsible for applying for, obtaining and maintaining all required permits, licenses and
certifications necessary to operate your Franchised Business. If your state does not require you to obtain
any permits, licenses or certifications to operate the Franchised Business or if you already possess all
required permits, licenses or certifications to operate the Franchised Business, you willspend $0 on
permits, licenses and certifications.

If the Territory assigned to you includes a population estimated to exceed four hundred thousand
(400,000) people, we may charge you a Territory Overage Fee of $0.13 per person multiplied by the
difference between the estimated population in the Territory and four hundred thousand (400,000).

If you offer the Plus Program, you will pay an additional Plus Program fee of $10,000 to cover, among
other things, the cost to provide you with additional training for the sports that you will offer under the
Plus Program.

The estimate of additional funds is for the first three (3) months of operating your Franchised Business
which includes such items as debt service, initial payroll taxes (including payroll to coverthe pre-opening
training period for some of your staff), Royalties (as described in this disclosure document), National
Franchisee Advertising Fees, professional fees, including accounting fees, additional advertising,
marketing and/or promotional activities, health and workers’ compensationinsurance, bank charges,
miscellaneous supplies and equipment, initial staff recruiting expenses, statetax and license fees, deposits
and prepaid expenses (if applicable), costs for certain services such as bookkeeping, Recruiting Services
and Applicant Tracking System Software, Sales CRM, and the Learning Management System, and
other miscellaneous items asoffset by the revenue you take into the Franchised Business. The estimate
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14.

of addltlonal funds doesnot 1nclude an owner s salary or draw Ih%aéd{ﬁeﬁal%uﬂdsdfeq&med—wﬂl—vafy

th%exteﬂ%ef—th%@qaeﬂ%%c—a%egeﬂ%aﬂewln compllmg these estimates, we have rehed upon the
experience of our predecessor in offering franchises of the kind being offered in this disclosure
document.

The total estimated costs are based on our experience and our predecessor’s experience in franchising

TGA Franchlsed Bus1nesses #eﬂHe%Hﬂaywafy—based—eﬂ—a—ﬂumbepe{Lfa&eH—mekmmg;bﬂ{—ne%

sales— skills< i a-business: We strongly recommend that you use these categorles
of costs and estimates as a guide to developing your own business plan and budget. We strongly
recommend that you investigate the costs of establishing a business in the local area where you intend

to open your Franchised Business.

YOUR ESTIMATED INITIAL INVESTMENT

BASIC PROGRAM - TWO (2) FRANCHISED

BUSINESSES
Type of Expenditure' Estimated | Estimated Amount | Method of WhenDue  [To Whom Payment
Amount High Payment is Made
Low
Initial Franchise Fee? $94,000 $94,000 Lump sum | At signing of FA Franchisor
Training Expenses As incurred |Prior to traveling |Airfare, Hotels,
$1,000 $3.,000 to your location | restaurants

Enhancsd. Business Coaching $5.750 $5.750 As incurred As incurred Franchisor
and TrainingFee ’ ’
IFurniture, fixtures,and $0 $500
equipment As incurred | Before opening Vendors
Starter Kit and

iti i L Beft i An Affiliat
[nitial Uqurms $10,000 $14,000 ump sum | Before opening n Affiliate
and Marketing
Materials (Core)
Starter Kit and
Initial Uniforms $0 $20,000 Lump sum | Before opening | An Affiliate
and Marketing
Materials (Plus)
Computer System $0 $1,000 As incurred | Before opening Vendors
[nsurance and
IProfessional $1,500 $3,500 As incurred | Before opening | Professionals
Services
[Permits, Licenses and $0 $1,000 As incurred | Before opening | Governmental
Certifications agencies

- 3 - -
Plus Program (Optional) $0 $20,000 Lump Sum Before opening Franchlsgr or an
Affiliate
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|Additional Funds -

10,000 20,000 . .
3 months 810, 520, As incurred Before opening Various
Total $122,250 | $182,750
Notes

1. Unless specifically discussed below, please see the notes in the table for a single franchised

business.

2. The Initial Franchise Fee is discounted for multiple franchise agreements. If you were to sign
a single franchise agreement only, the Initial Franchise Fee would be $49,500.
3. The high estimate is for one Plus Program for each of the two territories.

YOUR ESTIMATED INITIAL INVESTMENT

BASIC PROGRAM - THREE (3)

FRANCHISED BUSINESSES
Type of Expenditure! Estimated | Estimated Amount | Method of WhenDue  To Whom Payment
Amount High Payment is Made
Low
Initial Franchise Fee? $134,000 $134,000 Lump sum | At signing of FA Franchisor
Training Expenses As incurred |Prior to traveling |Airfare, Hotels,
$1,000 $3,000 to your location | restaurants
Enhanc§d' Business Coaching $5.750 $5.750 As incurred As incurred Franchisor
and TrainingFee i i
[Furniture, fixtures,and $0 $500
equipment As incurred | Before opening Vendors
Starter Kit and
[nitial Un1f9rms $15.000 $21,000 Lump sum | Before opening An Affiliate
and Marketing
Materials (Core)
Starter Kit and
Initial Uniforms $0 $30,000 Lump sum | Before opening | An Affiliate
and Marketing
Materials (Plus)
Computer System $0 $1,000 As incurred | Before opening Vendors
[nsurance and
IProfessional $1,500 $3,500 As incurred | Before opening | Professionals
Services
[Permits, Licenses and $0 $1,500 As incurred | Before opening | Governmental
Certifications agencies
- 3 - -
Plus Program (Optional) $0 $30,000 Lump Sum | Before opening Franchlsgr or an
Affiliate
\Additional Funds -
10,000 20,000 . .
3 months 810, 520, As incurred | Before opening Various
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Total

$167,250 $250,250

Notes

1. Unless specifically discussed below, please see the notes in the table for a single franchised
business.

2. The Initial Franchise Fee is discounted for multiple franchise agreements. If you were to sign
a single franchise agreement only, the Initial Franchise Fee would be $49,500.

3. The high estimate is for one Plus Program for each of the three territories.

YOUR ESTIMATED INITIAL INVESTMENT
BASIC PROGRAM — FOUR (4)

FRANCHISED BUSINESSES
Type of Expenditure’ Estimated | Estimated Amount | Method of WhenDue  [To Whom Payment
Amount High Payment is Made
Low
Initial Franchise Fee® $169,000 $169,000 Lump sum | At signing of FA Franchisor
Training Expenses As incurred |Prior to traveling |Airfare, Hotels
$1.000 $3.000 to your location | restaurants
[Enhanced Business Coaching $5.750 $5.750 As incurred As incurred Franchisor
and TrainingFee - —
IFurniture, fixtures,and $0 $500
equipment = _ As incurred | Before opening Vendors
Starter Kit and
I[nitial Unifgrms $20.000 $28.000 Lump sum | Before opening An Affiliate
and Marketing
Materials (Core)
Starter Kit and
I[nitial Uniforms $0 $40,000 Lump sum | Before opening | An Affiliate
and Marketing
Materials (Plus)
Computer System $0 $1.000 As incurred | Before opening Vendors
Insurance and
IProfessional $1,500 $3.500 As incurred | Before opening | Professionals
Services
IPermits, Licenses and $0 $2.000 As incurred | Before opening | Governmental
Certifications agencies
IPlus Program (Optional)3 $0 $40.000 Lump Sum | Before opening FranchiS(_)r or an
Affiliate
IAdditional Funds -
YT E— 10,000 20,000 . . .
3 months S § As incurred | Before opening Various
fotal $207.250 | $312.750
Notes




1. Unless specifically discussed below, please see the notes in the table for a single franchised

business.

2. The Initial Franchise Fee is discounted for multiple franchise agreements. If you were to sign a

single franchise agreement only, the Initial Franchise Fee would be $49.500.

3. The high estimate is for one Plus Program for each of the four territories.

YOUR ESTIMATED INITIAL INVESTMENT

BASICPROGRAM —FIVE (5)

FRANCHISED BUSINESSES
Type of Expenditure! Estimated | Estimated Amount | Method of WhenDue  [To Whom Payment
Amount High Payment is Made
Low
Initial Franchise Fee® $199,000 $199,000 Lump sum | At signing of FA Franchisor
[Training Expenses As incurred |Prior to traveling | Airfare, Hotels
$1.000 $3.000 to your location | restaurants
Enhanc§d' Business Coaching $5.750 $5.750 As incurred As incurred Franchisor
and TrainingFee — —
IFurniture, fixtures,and $0 $500
lequipment = = As incurred | Before opening Vendors
Starter Kit and
[nitial Unifqrms $25.000 $35.000 Lump sum | Before opening An Affiliate
and Marketing
Materials (Core)
Starter Kit and
I[nitial Uniforms $0 $50,000 Lump sum | Before opening | An Affiliate
and Marketing
IMaterials (Plus)
Computer System $0 $1.000 As incurred | Before opening Vendors
Insurance and
IProfessional $1.500 $3.500 As incurred | Before opening | Professionals
Services
IPermits, Licenses and $0 $2.000 As incurred | Before opening | Governmental
Certifications agencies
IPlus Program (Optional) $0 $50.000 Lump Sum | Before opening FranchiS(_)r or an
Affiliate
IAdditional Funds -
T —— 10,000 20,000
3 months $ 3 As incurred | Before opening Various
fotal $242250 | $405.250
Notes



Unless specifically discussed below, please see the notes in the table for a single franchised

business.
The Initial Franchise Fee is discounted for multiple franchise agreements. If you were to sign a

single franchise agreement only, the Initial Franchise Fee would be $49.500.
The high estimate is for one Plus Program for each of the five territories.

ITEM 8. RESTRICTIONS ON SOURCES OF PRODUCTS AND
SERVICES

Required Purchases and System Changes

You must open and operate your Franchised Business in accordance with the System. To
ensure that you maintain the highest degree of consistency, quality and service, you must obtain all
goods, services, supplies, materials, fixtures, furnishings, equipment (including computer hardware
and software, including but not limited to customer registration systems/software and other
software that we designate) and other products used only from our designated or approved
suppliers, vendors, manufacturers, printers, contractors, and distributors (“Suppliers”), including
an Affiliate(s) or uswho demonstrate to our continuing reasonable satisfaction, the ability to meet
our then current standards.

You must sell and offer for sale all services and products required by us in the manner and
style we require. You may only sell and offer for sale services and products authorized by us. You
must not deviate from our standards and specifications without obtaining our written consent first.
We may direct you in writing at any time to discontinue selling and offering for sale any services
and products. We can and expect to modify our standards and specifications, at any time and on a
local, regional, or national basis, all as we deem necessary. We will provide you with notice of any
changes as they occur. We may also require you from time to time to participate in the test
marketing of services and products at your expense.

We may communicate our standards, specifications and purchase requirements directly to
Suppliers who wish to supply you with goods or services. We will communicate our standards and
specifications to you during training, before you open, during periodic visits to your Franchised
Business, and through the Confidential Operating Manual, and periodic bulletins. We may issue
new standards and specifications or modifications to our standards and specifications through
written notices to you or through updates, revisions, changes and/or modifications to the
Confidential Operating Manual. Once you are notified, you must make the change that is specified.
We may also add and remove vendors at any time.

We have the right, in our sole discretion and as we may deem in the best interests of the
System or a specific franchisee to vary required purchases, standards or specifications based upon
that franchisee’s qualifications, special circumstances, the demographics of a particular territory,
geographic area or development region, business potential, or any other condition which we deem
to be of importance to the successful operation of any particular Franchised Business. We will not

29



be required to disclose or grant to you a like or similar variance.

Suppliers:

We reserve the right to have items sourced exclusively from our Suppliers including a
single Supplier (which may be us or one of our Affiliates) or a limited number of Suppliers, in
order to achieve uniformity or better pricing, simplify inventory and purchasing or for other
legitimate business reasons. This is discussed in greater detail below.

We have the sole right to enter into strategic alliances, corporate alliances, product supply
or product sourcing agreements for pricing, purchasing and leasing of equipment, products,
services and supplies for franchisees of the TGA - Golf | Tennis | Athletics System. We are not
obligated to consult with you or other franchisees about any of these alliances or agreements. You
may not enter into any strategic alliances, corporate alliances, product supply or product sourcing
agreements without our prior approval. You will not purchase or lease from any Supplier under an
TGA - Golf | Tennis | Athletics program, goods or services to be used for any other business.

If you want to independently source any items from someone other than one of our
Suppliers, you must obtain our prior approval. We do not promise to evaluate or approve proposed
suppliers, vendors, manufacturers, printers, contractors and/or distributors (‘“Proposed Suppliers”)
on your request and we may decline to do so. However, if we elect to evaluate a Proposed Supplier
at your request, you must provide us with adequate information and product samples to evaluate
the Proposed Supplier. We will consider the following factors in our evaluation: (1) whether the
products and customer service provided by the Proposed Supplier meet our specifications and
standards; (2) the reputation of the Proposed Supplier for quality and reliability; (3) the frequency
and method of delivery; (4) competitiveness of pricing offered; and (5) whether the products add
anything to the range of products or services offered or are redundant of existing approved products
and/or services. There are currently no other criteria for approval of Proposed Suppliers. We may
impose a fee to evaluate Proposed Suppliers, which may include reimbursement of our actual or
estimated costs of evaluating the Proposed Suppliers. If we agree to evaluate a Proposed Supplier,
we will provide you with notification of the approval or disapproval within thirty (30) days after
we receive notice and all information and samples necessary to process your request. We may
revoke approval of any Supplier for reasonable cause upon written notice to you.

You must purchase the Starter Kit, advertising and marketing materials and uniforms only
from our Affiliate or another vendor approved by us. Our Affiliate or approved vendor will be the
only supplier of the Starter Kit, advertising and marketing materials and uniforms. The cost for all
required purchases is approximately, $5,000 to $7,000 for the Core Program. The cost for all
required purchases is approximately $10,000 for the Plus Program.

You must use the TGA Back Office Platform. We or our Affiliates are the only Supplier
of the TGA Back Office Platform. In addition to the Technology Fee, there may be other fees
associated with the introduction of new technology. If such technology is introduced,our approved
vendor, an Affiliate or we may be the only supplier of such services.

In order to ensure the safety of your clients, you will be required to purchase new sports
equipment no less often than every two (2) years. If equipment is broken or is reduced to a
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dangerous condition, you will be required to replace it more often. Our Affiliate is the only supplier
of such goods.

We are the only supplier of Enhanced Business Coaching and Training. We estimate that
your leases or purchases from Suppliers (including us or our Affiliates) or otherwise in accordance
with our specifications will represent approximately 13% to 20% of your total purchases in
establishing the Franchised Business and approximately 6% to 10% in thecontinuing operation of
the Franchised Business.

We will provide you with approved suppliers for the bookkeeping system. You are required
to use an approved bookkeeper for the first 12 months of operating the Franchised Business. You
may, but are not required to, use a bookkeeper after the first 12 months of operations.

Certain products may be exclusively supplied by us or our Affiliates. We and our Affiliates
may include a markup in the price of any goods or services we or they sell or lease to you and may
derive profit from the goods or services we or they sell or lease to you, but we have not done so
yet. We have not received any money from or on account of the sale of goods or services to
franchisees as of this disclosure document. In 2024, our Affiliate, YAUFTGA—Gol | Fennis|
AthletiesYAU Sports Store, LLC earnedreceived $274,398.00 in—revenues—from required
purchases or leases from franchisees-, which represented approximately 26.3% of our total
revenue of $1.042.943 for the 2024 fiscal year.

Purchasing Arrangements

There currently are no franchisee purchasing or distribution cooperatives. However, you
may take advantage of any preferred pricing purchase arrangements offered by our Suppliers. We
have to date, and may in the future, negotiate preferred pricing purchase arrangements with
suppliers for our franchisees’ benefit and may derive revenue or obtain rebates, bulk pricing
discounts or allowances for their own account from approved or designated suppliers, if rebates or
other considerations become available because of our franchisees’ purchases of products or
services or because of your purchases or our purchases of products or services.

We and our Affiliates currently receive rebates, overrides or other consideration from
Suppliers as a result of purchases by our franchisees. We have already or may negotiate purchasing
terms for franchisees from certain Suppliers. We or our Affiliates have entered into agreements
with suppliers to receive rebates or other consideration on account of your purchases and based on
certain percentages of the purchases you make from Suppliers, including purchases from the FGA
—Golf | TennistAthletiesYAU Sports Store, LLC and purchases made using our Supplier of credit
card merchant processing services, currently Fiserv. The past and current arrangements provide
for us to receive between 2% and 5% of the amounts paid by our franchisees to certain Suppliers.
We also receive between 2% and 5% of the fees collected by the Supplier of credit card merchant
processing services. Except as previously noted. we and our Affiliates currently do not receive
rebates, overrides or other consideration from Suppliers as a result of purchases by our franchisees:
however, we reserve the right to do so in the future.

We have already or may negotiate purchasing terms for franchisees from certain Suppliers.
We cannot guaranty that any Supplier will offer or continue any particular pricing, warranty or
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other terms of sale. We will attempt to negotiate a continued supply of products from various
Suppliers, but cannot guaranty a continuing supply from any particular Supplier. We are not under
any obligation to you with respect to the terms negotiated or the terms of any Supplier. We cannot
guaranty that Suppliers will offer or continue to offer you any trade credit terms as that is solely
up to the Supplier and their credit standards.

Mr. Erlandson, Mr. Geisler and Mr. Bellavia own an interest in us and our affiliates, some
of which are Suppliers to our franchisees. There are no other approved Suppliers in which any of
our officers owns an interest.

Material Benefits:

We do not provide or withhold material benefits to you (including renewal rights or the
right to open additional businesses) based on whether you purchase through the sources we
designate or approve. However, purchases of unapproved services, the use of unapproved vendors,
or supplying to Students unapproved services will be a violation of the Franchise Agreement, and
you may be terminated as a result.

Insurance:

Before you open your Franchised Business, you must obtain insurance coverage for your
Franchised Business in at least the amounts specified in the Franchise Agreement. This insurance
coverage must be maintained during the term of the Franchise Agreement and must be obtained
from a responsible carrier or carriers rated “A+” or better by A.M. Best & Company, Inc. and be
approved by us. The insurance coverage must include the following:

(i) professional liability insurance having a combined single limit for any claims of $250,000 per
occurrence and $250.000 in the aggregate;

(i) general liability insurance having a combined single limit for any form of injury and property
damage of $2.000.000 per occurrence and $4,000.000 in the aggregate;

(iii)excess liability umbrella coverage for general and automobile liability coverage in an amount
of not less than $1.000,000 per occurrence and $2.000.000 in the aggregate;

(iv)employer’s liability and worker’s compensation Insurance as required by state law in the state
in which the Business is found:

(v) sexual abuse and molestation insurance (which may also be known as sexual molestation
liability coverage) in an amount of not less than $1.000,000 per occurrence and $2.000,000 in

the aggregate; and

(vi)participant accident (subsidized) medical expenses limit in an amount no less than a $25,000
deductible and $1,000 per occurrence; and

(vil)  any additional insurance required by law in the state or locality in which the Franchised
Business will operate.
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You may with our prior written consent, elect to have reasonable deductibles under the
coverage required above. All of the policies must name us, our affiliates and the respective officers,
directors, shareholders, partners, agents, representatives, independent contractors, servants and
employees of each of them, as additional insureds and must include a waiver of subrogation in

favor of all parties.

You must provide us with written proof of your purchase of the above required insurance
policies no later than the business day before you open your Franchised Business. You must
provide us with written proof of your continued insurance coverage no later than thirty (30) days
before the expiration of your insurance policies. In the event that you fail to purchase or maintain
the required insurance policies, we may in our sole discretion pay for the required insurance
policies for you and charge you for reimbursement of our expenditures. The insurance purchased
by yvou will in no way be limited by any insurance policy or policies we may maintain.

We may in our sole discretion, revise our insurance requirements for franchisees, including
increasing the amount of the insurance coverage limits and changing the type of insurance
coverage that is required. We may in our sole discretion, require you to obtain additional or
different insurance policies in accordance with our then-current insurance requirements for
franchisees.

You may not reduce any insurance limit, restrict any insurance coverage or cancel any
insurance policy without our written consent. You may alter, amend or upgrade any insurance
policy without our written consent provided that you maintain the minimum insurance required
and you provide us with notice of such alteration, amendment or upgrade to the insurance coverage
upon the issuance of such insurance. We encourage you to discuss higher coverage limits with
your own insurance representative or risk management advisor.

Our insurance requirements do not constitute a representation that the insurance types and
amounts required are sufficient for the operation of your Franchised Business. Our requirements
are solely for our benefit and are only provided to ensure that your insurance coverage meets our
minimum standards.

Computer Hardware, Software and POS Systems:

You are required to purchase and maintain a computer system that meets our minimum
specifications. You may purchase the computer equipment from any reputable dealer. If you have
computer equipment that meets our specifications, you will not be required to purchase additional
equipment. You will be required to purchase certain “off-the-shelf” software, or use proprietary
software that we designate, which may include customer registration systems/software. This may
be purchased from any reputable dealer (Item 11).

ITEM 9. FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise Agreement and other
agreements. It will help you find more detailed information about your obligations in these
agreements and in other items of this disclosure document.
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Article in Agreement

Obligation or Agreement Location Item in FDD
a. Site selection and Not applicable Not applicable
acquisition/lease
b. Pre-opening Artlclgs V and VI of the Items 5, 6,7 and 8
purchases/leases Franchise Agreement

c. Site development and
other pre-opening

Article V of the Franchise
Agreement

Items 11 and 17

requirements
d. Initial and on-going Article VI of the Franchise Items 11 and 17
training Agreement
e. Opening Article VII of the Franchise Items 11 and 17
Agreement
£ Fees Article IV of the Franchise Items 5, 6, 7 and 17

Agreement

g. Compliance with
standards and policies/
Confidential Operating
Manual

Articles VI, VII and VIII of
the Franchise Agreement

Items 11 and 17

h. Principal Trademarks and
proprietary information

Articles I and XII of the
Franchise Agreement

Items 1, 13 and 14

i. Restrictions on
products/services offered

Article VII of the Franchise
Agreement

Items 8, 16 and 17

j. Warranty and customer
service requirements

Not applicable

Not applicable

k. Territorial development
and sales quota

Not applicable

Not applicable

1. Ongoing product/service
purchases

Article VI of the Franchise
Agreement

Item 8 and 17

m. Maintenance, appearance
and remodeling
requirements

Articles VII of the Franchise
Agreement

Item 11 and 17

n. Insurance

Articles VII of the Franchise
Agreement

Items 7, 8 and 17

0. Advertising

Articles VI and VII of the
Franchise Agreement

Items 6, 7,8, 11,12, 13 and
17

p. Indemnification

Articles VII and XXIII of the
Franchise Agreement

Items 6, 8 and 13

q. Owner’s participation/
management/staffing

Article VII of the Franchise
Agreement

Item 15

r. Records and reports

Article VII of the Franchise
Agreement

Items 6, 11 and 17




s. Inspections and audits Atrticle VII of the Franchise Items 11 and 17
Agreement
t.  Transfer Article X of the Franchise Items 6 and 17
Agreement
u. Renewal Article II of the Franchise Items 6 and 17
Agreement
v. Post termination Article IX of the Franchise
L Item 17
obligations Agreement
w. Non-competition Articles VIII, IX and XIII of
. Item 17
covenants the Franchise Agreement
x. Dispute resolution Article XXIII of the Franchise
Item 17
Agreement
y. Other - Licensing and Artlclgs V and VII of the Item 9
Legal Compliance Franchise Agreement
7. Guaranty Article XXIV of the Franchise | Items 10, 15, 17 and 22
Agreement
ITEM 10. FINANCING

We do not offer direct or indirect financing. We do not guarantee any note(s), lease(s), or
other obligation(s).

ITEM 11. FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER

SYSTEMS AND TRAINING

Except as listed below, the Franchisor is not required to provide you with any
assistance.

Pre-Opening Obligations:

Before you open your Franchised Business, we will:

1. Designate a Territory for the operation of your Franchised Business. (Franchise Agreement
Sections 1.1, 2.1 and 6.4 and Exhibit 3 to the Franchise Agreement) We will establish your
Territory before we sign your Franchise Agreement;

2. Design Advertising Materials and Social Media Materials used in the System. Wewill provide
you with standards for Advertising Materials, Social Media Materials and use of Social Media
Platforms. We will make available to you approved Advertising Materials and SocialMedia
Materials for use by franchisees. (Franchise Agreement Section 6.4);

3. Provide a Franchisee Training Program as described below, for you or your Operating
Principal(s) and a manager at no additional charge to you. You must be trained to operatethe
Franchised Business; if you intend to have a manager then the manager must also fulfill all
training requirements. (Franchise Agreement Sections 6.2 and 6.4);

4. Establish standards and specifications for the System, which we may enforce in oursole
discretion. (Franchise Agreement Section 6.4 and 6.5);

5. Loan you a copy of the Confidential Operating Manual, handbooks and other related materials
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in hard copy, electronic copy or other versions at our option. (FranchiseAgreement Sections
6.1 and 6.4);

6. Provide you with a list of Suppliers, as revised from time to time. (Franchise Agreement
Sections 6.4 and 6.5);

7. Provide you with a list of approved products and services for the Program(s) that you have
selected (Franchise Agreement Sections 6.4 and 6.5); and

8. Specify minimum policy limits for certain types of insurance coverage required to meet our
minimum standards. You will submit for our approval, which will not be unreasonably
withheld, any insurance policy prior to purchasing such policy. We may in our sole discretion,
revise our insurance requirements for franchisees and we may in our sole discretion, require
you to obtain additional or different insurance policies. (Franchise Agreement Sections 6.4 and
7.12).

Pre-Opening Optional Assistance:

Before you open your Franchised Business, we may:

1. Conduct advertising, marketing, promotional and/or public relations activities in
local, regional and national print publications, use Social Media Platforms and develop and use
Advertising Materials and Social Media Materials. (Franchise Agreement Section 6.4);

2. Review all Advertising Materials and Social Media Materials developed by you
and all requests to use Social Media Platforms. (Franchise Agreement Sections 6.4 and 7.7); and

3. Supply reasonable support by telephone and email (Franchise Agreement Section
6.4).

Lease Requirements:

We do not require that you operate your Franchised Business from an office or other
commercial location. It is anticipated and expected that you will operate the Franchised Business
out of your home. Accordingly, we do not provide any assistance with evaluating or securing a
site for the operation of your Franchised Business. We have no criteria or requirements for the
location of your Franchised Business. We will not review any leases or purchase agreements for
the location of your Franchised Business.

Post-Opening Obligations:

After you open your Franchised Business, we will:

1. Design Advertising Materials and Social Media Materials used in the System. We
will provide you with standards for Advertising Materials, Social Media Materials and use of
Social Media Platforms. We will make available to you approved Advertising Materials and Social
Media Materials for use by franchisees. (Franchise Agreement Section 6.5);

2. Establish standards and specifications for the System, which we may enforce in our
sole discretion. (Franchise Agreement Section 6.5);
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3. Loan you a copy of the Confidential Operating Manual, handbooks and other
related materials in hard copy, electronic copy or other versions at our option. (Franchise
Agreement Sections 6.1 and 6.5);

4. Provide you with a list of approved Suppliers as revised from time to time.
(Franchise Agreement Sections 6.3 and 6.5); and

5. Provide you with a list of approved products and services for the Program(s) that
you have selected, as revised from time to time. (Franchise Agreement Sections 6.5 and 6.15)

Post-Opening Optional Assistance:

After you open your Franchised Business, we may:

1. Conduct advertising, marketing, promotional and/or public relations activities in
local, regional and national print publications, use Social Media Platforms and develop and use
Advertising Materials and Social Media Materials. (Franchise Agreement Section 6.5);

2. Offer additional conferences, seminars or programs, at a frequency that we
determine, on various topics relevant to you as the Franchisee. Some of these conferences,
seminars or programs may be mandatory and others may be optional. There may be a tuition fee
for these seminars (Franchise Agreement, Section 5.3).

3. Provide updates to the Confidential Operating Manual, the System, the Principal
Trademarks, at a frequency which we will determine (Franchise Agreement, Section 5.3).

4. Review all Advertising Materials and Social Media Materials developed by you
and all requests to use Social Media Platforms. (Franchise Agreement Sections 6.5 and 7.7);

5. Provide you with field support services subject to the availability of our training
personnel. (Franchise Agreement Section 6.5);

6. Provide periodic counseling to you in the operation of your Franchised Business.
This periodic counseling may be provided individually or in a group setting. This periodic
counseling may be provided in person, via telephone, seminar, newsletter, bulletins, through an
intranet or any other method selected by us. (Franchise Agreement Section 6.5);

7. Provide you with additional training. (Franchise Agreement Section 6.2);

8. Provide you with additional guidance as to the operation of your Franchised
Business regarding but not limited to: (a) new products, services and/or methods developed for the
System; (b) the purchase and use of supplies, uniforms, equipment and products; (c) the formation
and implementation of marketing, advertising and promotional programs; (d) maintenance of your
financial and accounting records; and (e) other general operating issues you may encounter,
including but not limited to permits, licenses or certifications. (Franchise Agreement Section 6.5.);
and

9. Establish and maintain or have a third party maintain a business call center to handle
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inbound and outbound calls from and to prospective customers and/or franchisees, send emails,
handle strategic account programs and conduct surveys (the ‘“Business Center”). (Franchise
Agreement Section 6.5).

Schedule for Opening:

We estimate that the time from the signing of the Franchise Agreement to the opening of
the Franchised Business will be approximately forty-five (45) days to sixty (60) from the date of
your Franchise Agreement. This time may be significantly shorter or longer depending upon the
time necessary to obtain permits, licenses and certifications necessary for the operation of the
Franchised Business. You will be required to open for business within thirty (30) days after
completing our Franchisee Training Program (the “Opening Date”). We may extend the Opening
Date for a reasonable time (not to exceed twenty (20) days) in the event factors beyond your
reasonable control prevent you from meeting the deadline, and you request an extension of time
from us at least fifteen (15) days before the set Opening Date.

The factors that affect the Opening Date may include location schedules, weather
conditions and shortages or delays in obtaining equipment. Unless otherwise agreed to in writing
by us, you must secure all necessary permits, licenses and certifications, purchase or lease and
have installed and in operating order all of the required equipment, and obtain and provide to us
evidence of the required insurance prior to the Opening Date.

Franechisee National AdvertisingBrand Fund:

We will institute, maintain and administer a separate fund for advertising, marketing,
promotional, public relations programs, lead generation programs and for using Social Media
Platforms as we in our sole discretion may deem necessary or appropriate to advance enhance,
promote and protect the goodwill and public image of the System, the TGA - Golf | Tennis |
Athletics brand and the intellectual property (“National Brand Fund” which was formally known
as the “Franchisee National Advertising Fund”). We will direct all such programs with sole
discretion over all operational and advertising decisions, including:

1. the creative concepts, materials, endorsements and media used in connection with
such programs (which may include television, radio, print and Internet advertising, maintenance
of a website as well as the use of Social Media Platforms, as funds permit);

2. the source of the advertising, marketing, promotional, public relations or lead
generation efforts (which may be in-house or through an outside agency located locally, regionally

or nationally);

3. the placement and allocation of such programs (which will be local, regional or
national); and

4. the composition of all geographic territories and market areas for the development
and implementation of such programs.

The Eranchisee-National AdvertisingBrand Fund may be used in any of the following ways:
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1. to create and implement Advertising Materials and Social Media Materials,
including but not limited to door hangers, mailers, FSls, inserts and coupons, brochures,
promotional material, labeling, public relations and signage, in any form that we may, in our sole
discretion, determine;

2. to assist franchisees in developing Advertising Materials and Social Media
Materials and using Social Media Platforms;

3. in connection with radio, television, print, Internet advertising, sports and cable
programs, other forms of production and media as well as Social Media Platforms;

4. to review any and all locally produced Advertising Materials and Social Media
Materials;

5. for website design and maintenance and to conduct search engine optimization;

6. to use Social Media Platforms and develop Social Media Materials;

7. to conduct market research;

8. to undertake sponsorships;

9. to engage in and develop sweepstakes, competitions, and an affinity program;

10.  to design and develop merchandise, logo wear, other branded apparel, premium
items and other items;

11. to pay related retainers;

12. to conduct customer surveys, customer interviews and to retain mystery shoppers
to conduct inspections of the System as well as competitors;

13. to retain celebrities for endorsement purposes;

14.  to pay for membership dues to associations, including but not limited to the
International Franchise Association;

15. to establish a third-party facility to customize Advertising Materials and Social
Media Materials;

16.  to establish and maintain or to pay a third party to establish and/or maintain the
Business Center; and

17. reimburse us or our affiliates for salaries, overhead and administrative expenses
relating to the Eranchisee-National AdwvertisineBrand Fund or otherwise related to advertising and
marketing programs intended to benefit the System.

We are responsible for administering the Franchisee-National AdvertisingBrand Fund.
Advertising Materials, Social Media Materials, merchandise, logo wear, branded apparel,
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premium items and other items, if developed by the Franchisee—National Advertising
FundBrandFund, may be sold to franchisees at a profit and the profit on such sales will be
contributed to the FranchiseeNational AdvertisingBrand Fund.

We and/or our Affiliates may receive payment for providing goods or services to the
FEranehisee—National AdvertisingBrand Fund. We and/or our Affiliates may sell Advertising
Materials, Social Media Materials, merchandise, logo wear, branded apparel, premium items and
other items directly to franchisees or to the Eranchisee-National AdvertisingBrand Fund, at a profit
and is not obligated to contribute any profit to the Franehisee National AdvertisingBrand Fund.

We are not required to spend any amount on advertising, marketing or promotional
programs or Social Media Platforms directly in the Territory or to spend pro rata with your
individual Eranechisee-National AdvertisingFees-Brand Fund contributions. Any unused portion
of the Franehisee-National AdsertisingBrand Fund_contributions in any calendar year or earnings
on sales of Advertising Materials and Social Media Materials by the Eranchisee—National
AdvertisingBrand Fund will be applied to the following year’s Franchisee—National
AdvertisingBrand Fund.

As indicated in Item 6 above, you will be required to remit the greater of 1% of Gross
Revenues or $200 per month to the Franchisee-National AdvertisingBrand Fund. All company-
owned and affiliate-owned TGA - Golf | Tennis | Athletics outlets will contribute to the Eranchisee
National AdvertisingBrand Fund at the same rate required from franchisees. Though we have no
plans now, we may increase the amount of the Franehisee-National AdwvertisingFEeeBrand Fund
contribution rate to no more than 2% of Gross Revenues. We will give you notice of our intent to
do this and sixty (60) days to comply. We may contribute or loan additional funds to the Eranchisee
National AdvertisineBrand Fund on any terms we deem reasonable. Funds loaned to the
FEranehisee-National AdvertisingBrand Fund may earn interest at the then-prevailing commercial
rate, as reasonably determined by us. We may reduce the Eranchisee—National Advertising
FeeBrand Fund contribution rate at any time. If the Franchisee-National AdvertisingFeeBrand
Fund contribution rate is reduced for franchisees, we may reduce the rate of contribution for
company-owned and affiliate-owned businesses accordingly. We may modify the Eranchisee
National AdwertisingHeeBrand Fund contribution rate for any franchisee based on a reallocation
of the franchisee’soverall advertising expenditure.

The Eranchisee—National AdvertisingBrand Fund is not revenue to us and there is no
requirementfor the Eranchisee-National AdvertisingBrand Fund to be independently audited. We
will make an unaudited annual account available to you once a year upon request within one hundred
and twenty (120) days after our fiscal year ends.

We may suspend (and reinstate) or discontinue the Eranchisee-National AdvertisingBrand
Fund but will not do so until all the monies in the Franechisee-National AdvertisingBrand Fund
have been expended or rebate the balance of the Franchisee-National AdvertisingBrand Fund to
the then current franchisees based on a formula that allows for the pro-rata rebate based on
contributions to the Franehisee-National AdwertisingBrand Fund during the Eranehisee-National
AdvertisingBrand Fund’s last fiscal year. We will have no fiduciary duty with respect to
FEranehisee-National AdvertisingBrand Fund proceeds and are administering these funds as an

40



accommodation to franchisees and the System only. We will assume no direct or indirect liability
or obligation to you with respect to collecting amounts due to the Franechisee-National Advertising
AeeeuntBrand Fund or with respect to maintaining, directing or administering the Franchisee
National Advertising-AeeountBrand Fund.

In our fiscal year ending December 31, 26242025, we spent 23-632.0% of the Eranehisee
National AdwvertisingBrand Fund on the TGA national conference, 11.3% of the National Brand Fund
on the TGA website and internet lead generation, 48-649% of the Franchisee—National
AdvertisineBrand Fund on designing and printing local marketing and advertising materials, and
27-87.7% of the Franchise National Advertising Fund on administrative expenses.

We may use monies from the Franchisee-National AdvertisingBrand Fund to solicit new
franchise sales but the Franehisee-National AdwertisingBrand Fund will not be principally used to
solicitnew franchise sales. Also, we may advertise on the website that unit franchises are available
or make other similar statements on the website.

We may establish a franchisee advisory council or subcommittee to participate in the
Eranehisee-National AdvertisingBrand Fund management and advertising decisions. However, we
will have sole discretion over the operation of the Eranehisee-National AdvertisingBrand Fund and
all advertising decisions.

Local Marketing and Advertising:

All business stationery, business cards, advertising plans and materials, marketing plans
and materials, public relations programs, sales materials, signs, decorations and paper goods,
script, branding tools, meeting leave behinds and public relation materials (such materials whether
created by Franchisor, Franchisee or any third-party are collectively defined as “Advertising
Materials”), use of Social Media Platforms, Social Media Materials, and other items we designate
must bear the Principal Trademarks in the form, color, location and manner we prescribe. In
addition, all of your advertising, marketing and promotional activities in any medium as well as
your Social Media Platform usage, must be conducted in a dignified manner and must conform to
the standards and requirements in the Confidential Operating Manual or otherwise approved by us
in writing.

You must obtain our prior approval before: (i) you use any Advertising materials or Social
Media Materials if we have not prepared or approved such Advertising Materials or Social Media
Materials within the previous twelve (12) months; and (ii) before you initially use any Social
Media Platform.

All Advertising Materials, Social Media Materials and use of Social Media Platforms must
indicate that you operate the Franchised Business as an independent franchisee of us. You will not
employ any person to act as your representative in connection with local promotion of the
Franchised Business in any public media without our prior written approval.




Regional Advertising Cooperative:

There are currently no advertising cooperatives in our System, nor are there currently any
advertising councils comprised of franchisees. We may establish regional advertising cooperatives
to increase brand awareness at the regional state levels. We have the right to determine the
composition of all geographic territories and market areas included in a particular regional
cooperative and to require that you participate if the same is established by us. The members of a
regional cooperative will consist of all TGA - Golf | Tennis | Athletics franchised businesses
located within in the area associated with that regional cooperative. Company-owned and/or
affiliate-owned units may be active members of any cooperative and may possess voting power in
accordance with therules of the cooperative as we may determine in our sole discretion. The
franchises that were soldby our predecessor’s affiliate, however, will not be required to participate
even if they are within an area of a regional advertising program.

We have the right to change, dissolve, or merge any regional advertising cooperative. If
we establish a regional cooperative, we may require up to three percent (3%) of your Gross
Revenues to be contributed to the regional cooperative instead of being spent on Local Advertising.
If we elect to do so, your Local Advertising requirement will be reduced by the same percentage
of Gross Revenues that is required to be contributed to the regional cooperative.

All contributions to the regional cooperative will be maintained and administered in
accordance with the documents governing the regional cooperative, if any. Currently, there are no
governing documents for regional cooperatives available for your review. If we require regional
cooperatives to be formed, we will either (a) prepare a form of governing document for your use
or (b) require that you prepare a governing document, subject to our approval. If we manage the
funds of a regional advertising cooperative, we will prepare unaudited financial statements and
will deliver the same to you no earlier than one hundred twenty (120) days of its year-end.

We will have the right, in our sole discretion, to determine how funds paid into any an
advertising cooperative are expended.

Computer Requirements:
You will be required to purchase the following equipment in order to operate your Business:
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a. A notebook or desktop computer (Computer) from any manufacturer with the
following configuration:

i It must operate with an Intel i3 processor (or the equivalent from another
manufacturer) or the latest version of the Apple processor;
il. It must have a minimum 256 gigabytes of hard drive memory;
iii. It must have a minimum of 4 gigabytes of RAM memory; and,
iv. It must have the most current version of the Windows or Apple operating
system.
b. The Computer must also have the following software (Computer Software):
i The latest version of Internet Explorer or other Internet browser; and
ii. QuickBooks Professional.
c. A combination plain-paper printer/scanner; and,
d. High-speed internet access.

The computer and computer software are referred to as the “Computer System” You may
already have a Computer System that is adequate. If not, the Computer System could cost
approximately $1,500. (Item 7).

You will be required to maintain each component of the Computer System to keep it
operational. The cost of, and the frequency of such maintenance cannot be estimated as various
factors, such as the age of the entire Computer System and its treatment while in operation cannot
be determined. We do not have any contractual obligation for the maintenance, repair, update or
upgrade to your computer and computer system.

We may also require you to update the Computer System hardware no more often than
once every five (5) years. We estimate the cost to be approximately $1,000. The computer software
update will occur no more often than once every two (2) years. The cost of any such update will
vary depending upon the age of the software that you originally installed, and the cost charged by
the software vendor. We have no formula for determining that cost and cannot therefore estimate
it.

We may at any time change the configuration of the hardware or the software and will
notify you in writing of the same after which you will have a reasonable amount of time (not to
exceed sixty (60) days) within which to make the changes. Your Computer System must give us
independent access to your databases; we will never disclose any personally identifiable
information. If your databases are passcode protected, you will provide the code to us upon request.
The information accessed will include scheduling information, attendees, and the identity of
venues at which your services are offered. There are no other contractual limitations on our right
to access such information.

You are solely responsible for protecting yourself from viruses, computer hackers and other
computer-related problems and you may not sue us for any harm caused by such computer-related
problems.

Franchisees will be provided with an TGA - Golf | Tennis | Athletics email accounts to be
used for all business communications. We will have unlimited access to the content of all email
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accounts.

We may acquire or develop software for use by franchisees, including but not limited to
customer registration systems/software. The type and/or source of thissoftware may change from
time-to-time. If we acquire or develop software for franchisees, you will be required to pay our
then current fee for software provided by us and you will be required to enter into a software
license agreement with us, an affiliate or a third-party supplier and pay a fee in connection with
any software.

Website:

We will be the web master for the TGA - Golf | Tennis | Athletics website or any on-line
equivalent, either directly or through our supplier. We will be the only authorized user of the TGA -
Golf | Tennis | Athletics URL or any derivation of the TGA - Golf | Tennis | Athletics name or
marks on the worldwide web. You will be required to participate in and provide assistance with the
TGA - Golf | Tennis | Athletics website, as we mayrequire. You may not establish or maintain an
independent website or URL for your Franchised Business or use the Principal Trademarks (or any
similar version) or other proprietary informationin any way other than as provided in the Franchise
Agreement, including on the Internet.

We may provide from the TGA - Golf | Tennis | Athletics website, a landing page or a link
to a websitefor your Franchised Business, which will be maintained by us or our supplier. We may
provide guidelines for updating your specific landing page or website and we may make changes
to your specific landing page or website, in our discretion. The location and telephone number of
your Franchised Business will be posted on our website as we may determine. You will be required
to abide by the TGA - Golf | Tennis | Athletics policies, including its privacy policy regarding
customer information.

You will have no rights to market any products or services on the Internet without our
permission and it is unlikely at this time that such permission will be granted. You will be required
to comply with the TGA - Golf| Tennis | Athletics policies and programs concerning search engine
optimization.

You will be given an email address for your use with the Franchised Business. You must
use the email address provided by us in connection with the operation of your Franchised Business.

You will be prohibited from using any other email address.

Confidential Operating Manual:

We will loan you one copy of the Confidential Operating Manual though it will always
remain our property. It is part of the System and it contains our confidential, proprietary and trade
secret information. The Table of Contents of the Confidential Operating Manual is found in Exhibit
D to this Disclosure Document. The Table of Contents will state the number of pages devoted to
each subject contained in the Confidential Operating Manual and will also state the total number
of pages in the Confidential Operating Manual, which is approximately 100 pages.

Franchisee Training Program:



For the first franchise that you buy, you, or if you are a business entity, your “Operating
Principal” must complete our Franchisee Training Program to our satisfaction. Your “Manager”
may but is not required to attend our training. The Franchisee is responsible for training its staff,
except for any Manager trained by us. Training may be held at a location specified by us or, at our
discretion, may be provided via online webinar, live streaming or by other electronic means.

Training for all Programs, consists of approximately six (6) days of instruction of which
approximately forty-four (44) hours are classroom instruction, and twelve (12) hours are on-the-
job training. Training may occur at our then-current headquarters (14 George Street, Budd Lake,
New Jersey 07828) or at another facility that we designate. We may provide web-based training
in addition to or instead of classroom instruction. The “Operating Principal(s)” is/are the person
designated by your business entity to operate the Business and receive our training. The “Manager”
is defined as the person, besides you, who acts as the general manager of the Business has been

trained by us, and who delivers our services directly to the Students.

The training materials include the Confidential Operating Manual and handouts. There is
no charge for training materials. There is no tuition.

Training consists of the following:

TRAINING PROGRAM:
Subject Hours of Hours of Location
Classroom On the Job
Training Training
Strategic development discussion, game plan created 8 0 We will designate a
for training session, general discussion of TGA location. Alternatively,
Franchised Business and initial TGA Manuals review; training may be provided
instructional curriculum, and training of supervisorial or via online webinar, live
managerial personnel that you select. streamingor by other
electronic
means.
4 hours of sales training which includes visiting 4 4 We will designate a
schools, making cold calls, setting up and going to location. Alternatively,
meetings, and 4 hours of operations training, which training may be provided
involves review of the TGA Manuals and all aspects of via online webinar, live
the TGA Franchised Business, including: sales, streamingor by other
marketing, staffing, administration, business electronic means.
operations, and the like.
Online training of TGA’s website, content 10 0 We will designate a
management system and customer relationship location. Alternatively,
management system training may be provided
via online webinar, live
streamingor by other
electronic
means.




Online or telephone training on sales training, 4 4 We will designate a
operations training and administrative training. location. Alternatively,

streamingor by other

training may be provided
via online webinar, live

electronic
means.
Curriculum execution training, business operations as 10 4 We will designate a
is related to curriculums, in person class viewing. location. Alternatively,

streamingor by other

training may be provided
via online webinar, live

electronic

means.
Marketing procedures and business applications as it 8 0 We will designate a
relates to marketing, business operations, strategic location. Alternatively,
development discussion, training of supervisorial or training may be provided
managerial personnel that you select, foundation via online webinar, live
operations streamingor by other

electronic

means.

Total 44 12

We reserve the right to amend, modify, supplement, vary and/or delete any portion of the
contents of the initial training program, whether the training program is conducted in person or
online. We also reserve the right to change the order of the subjects taught, in our sole discretion.

All training will be conducted or supervised by Mr. Moore or Mr. Erlandson. Mr. Moore
has been our Senior Brand Director since December 1, 2024. Mr. Moore has been with us since
September 2022 and has been a TGA franchisee since November 2016. Mr. Erlandson has been
our President since September 2018. Prior to that, Mr. Erlandson held the Chief Business
Development Office role at Authentic Brands Group. Prior to that, Mr. Erlandson was a Senior
Vice President at Sportcraft for six (6) years leading both sales and product development. Mr.
Erlandson has also held senior leadership positions at Horizon Fitness and Fitness Quest. (See Item
2 for more information.) Mr. Moore and Mr. Erlandson are fully familiar with the subject matters
taught in the training program. The Franchisee Training Program may also be conducted by other
qualified personnel including managers, supervisors and consultants whose services we may retain
for specific training courses. No other formal training staff is maintained at present.

You must attend training, and you must pay for your own travel, meals, and lodging
expenses. You or your Operator Principal(s) (and any Manager) must complete the training to our
commercially reasonable satisfaction within thirty (30) days of the date you sign the Franchise
Agreement. If you fail to complete training, we will terminate the Franchise Agreement; except
that the restrictive covenants found in the Franchise Agreement will remain in force and we will
refund fifty percent (50%) of the initial franchise fee. If you desire to have additional person attend
the initial training program, and we agree to provide initial training to the person, you will pay a
fee of $1,000 per person.

We intend to conduct the Franchisee Training Program periodically as determined by us
and in our sole discretion. We may enroll multiple franchisees within the same Franchisee Training
Program.
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We will hold the Franchisee Training Program via web-based training at our sole
discretion. If we do decide to hold the Training Program virtually, you will not be required to pay
a Training Fee to us.

Additionally, for your first TGA Franchised Business, we will provide you with Enhanced
Business Coaching and Training. For your second or subsequent TGA Franchised Business, we will
not require Enhanced Business Coaching and Training . If we provide Enhanced Business Coaching
and Training, we will charge our fees and expenses against the Enhanced Business Coaching and
Training Fee that you have paid. We may require you to replenish the Enhanced Business Coaching
and Training Fee, in the exercise of our reasonable business judgment. Enhanced Business Coaching
and Training can take place at any time, including before and/or after you open your Franchised
Business for business.

If you request additional, extraordinary, or refresher courses or training, and we agree to
provide that training, we will charge our fees (at a daily rate of $550 per person if provided in
person or $80 per hour if provided via a phone call or a videoconference) plus the expenses we
incur to provide that training. This is referred to in Item 6 as the Post-Opening Enhanced Business
Coaching and Training Fee.

Also, we may in our sole discretion, offer and/or require that you, your Operating
Principal(s), your Manager(s) and/or staff attend and complete additional training courses that we
either periodically choose to provide or otherwise may require in connection with your Franchised
Business, at the times and locations thatwe designate; if so required, we would charge our fees (at
a daily rate of $550 per person if provided in person or $80 per hour if provided via a phone call
or a videoconference) plus the expenses we incur to provide that training. Additionally, you will be
responsible for all costs associated with attending any additional trainingcourses for you, the
Operating Principal, any Manager(s) and your staff.

Annual Conference and Training Attendance:

We host an annual conference that requires your attendance. Franchisees who signed earlier
franchise agreements may be obligated to attend every two (2) years. You will be responsible for
the payment of all expenses for travel, accommodations, food, and other expenses incurred.
Currently,we charge an attendance fee. When it is known,you will be provided with the duration
of the annual conference, as well as its location, the identities of those who will present, and the
content of any seminars or information that will be delivered at that time.

The annual conference will be held in a location to be determined by us. Any additional
local or regional meetings will typically last between one (1) and two (2) days and will be held at
a location to be approved by us that will be within easy car or bus commuting distance. We will
provide you with the identity and background of those who will be present before the annual
conference.

If you fail to attend the annual conference, you will be required to pay the then-current
mandatory fee for not attending the annual conference (“Mandatory Non-Attendance Fee”) (see
Item 6). The Mandatory Non-Attendance Fee will be collected as specified in Item 6. If you miss
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the annual conference, you will be required to participate in the mandatory conference call that
will be held for all franchisees who fail to attend the annual conference. Failure to participate in the
mandatory conference call and subsequent work may resultin the termination of the Franchise
Agreement.

In addition to the annual conference and though we do not now, we may, in the future to
require you, your Operating Principal(s), Manager(s) and staff attend a local or regional meeting
upto two (2) times per year. All mandatory meetings will be offered without charge of a tuition or
fee; however, you will be responsible for all travel and living expenses that are associated with
attendance at the same.

We are not required to provide any other service or assistance to you for the continuing
operation of your Franchised Business.

ITEM 12. TERRITORY

The franchise is granted for a geographic area that must be approved by us (the
“Territory”), which will be identified on an attachment to the Franchise Agreement. You will not
receive an exclusive territory. You may face competition from other franchisees, from outlets that
we own, or from other channels of distribution or competitive brands that we control. However, as
long as you are not in default under any agreement with us, we will not own, operate, sell, or issue
a franchise for any other franchised unit within your Territory during your Initial Term.

The geographic boundaries of the Territory will be defined by us by identifying a sufficient
number of zip codes or by identifying political boundaries such as cities or counties, natural
boundaries such as rivers or mountains, man-made boundaries such as highways or streets, or
otherwise as we deem appropriate in order to describe an area that contains approximately 100
qualified locations, but in no event containing a population of more than four hundred thousand
(400,000) people

We have no control over how these records are compiled and as a result, we cannot and do
not guarantee that (i) the municipality, county, or state will have an accurate record of the identity
and location of these facilities, or (ii) the population within the Territory will include up to four
hundred thousand (400,000) people. This may result in a private preschool, public preschool, day
care center, elementary school, middle school or park and recreation facilities that we thought was
located within your Territory, be located within the territory of another franchisee. Also, because
population figures can increase or decrease over time, we do not guarantee that your Territory will
include four hundred thousand (400,000) people during the term of the Franchise Agreement. If
there is a dispute about the accuracy of the Territory population or the number of qualified
locations in the Territory, we will use our good faith efforts to revise your Territory so that it
includes another private preschool, public preschool, day care center, elementary school, or middle
school, as applicable. We cannot guarantee, however, that this will happen.

If the Territory assigned to you includes a population estimated to exceed four hundred
thousand (400,000) people, we may charge you a Territory Overage Fee (“Overage Fee”) of $0.13
per person multiplied by the difference between the estimated population in the Territory and four
hundred thousand (400,000).
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You may not solicit or accept orders or use the TGA System, the TGA Sports Proprietary
Programs, the TGA Sports Proprietary Materials and the TGA Marks, any Internet domain names,
URLs, toll-free “1- 800,” “1-888” or “1-877” telephone numbers, or any confusingly similar
imitations of the same, for the benefit of any location other than your Territory and/or use other
channels of distribution, including the Internet, catalog sales, telemarketing, or other direct
marketing, to make sales outside your Territory.

You are not permitted to solicit or provide TGA Sports Proprietary Programs outside of
your Territory without our prior written consent, which we may grant or withhold in our sole
discretion. If you perform Proprietary Programs outside your Territory without our prior written
consent, you will pay us $250 for each class you conduct.

If you are an existing TGA franchisee in good standing under your Franchise Agreement,
the Confidential Operating Manual and any other agreements between us, and we believe that you
are qualified to expand in your Territory, in our discretion, you will have the right to apply for
additional Territory.

Except as stated below in the reservation of rights, we will not: (i) grant another franchise
or open a company-owned or affiliate-owned TGA - Golf | Tennis | Athletics business within the
Territory; (ii) permit another franchisee, our affiliates and their franchisees, or a company-owned
or affiliate-owned business to operate within your Territory under the Principal Trademarks; or
(iii) permit another franchisee, our affiliates and their franchisees, or a company-owned or
affiliate-owned business to accept orsolicit orders to provide services in your Territory.

Reservation of Rights:

Notwithstanding the grant above and without limiting our retention of all other rights not
specifically granted to Franchisee, we reserve the right, without any compensation to you, for us,
our company-owned stores, and our affiliates to:

a. own, franchise, or operate businesses that are similar to the Franchised Business
and which use the Principal Trademarks and the System at any location outside of the Territory,
regardless of the proximity to your Territory;

b. use the Principal Trademarks and the System to sell any products or services
through any alternate channels of distribution within or outside of the Territory. This includes,
but is not limited to, retail locations and other channels of distribution, such as television, mail
order, catalog sales, wholesale to unrelated retail outlets, or over the Internet. You cannot use
alternate channels of distribution without our express permission, which may be granted or denied
for any reason or for no reason at all;

c. use, license and enfranchise others to use, within the Territory or outside of the
Territory, or through alternate channels of distribution, other trademarks, trade names, service
marks, logos, copyrighted materials, and methods of operation that are not the same as or
confusingly similar to the Principal Trademarks, in the operation of a business that offers goods,
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services, and related services and products which may be similar to, or different from, the
Program(s) offered by your Franchised Business;

d. develop, implement and participate in a co-branding program outside of the
Territory. The co-branded program may include franchised, company- owned and/or affiliate-
owned businesses. The co-branded program may use any trade name, trademark, service mark,
and logo (including but not limited to the Principal Trademarks) as wellas copyrighted material
and method of operation;

e. sell services and products and enfranchise or license others to sell services and
products, including services or products which may be similar to the programs offered by your
Franchised Business, sold under any trade name, trademark or service mark other than the
Principal Trademarks;

f. develop, implement and participate in strategic accounts. We may offer you the
opportunity to service a strategic account but if you refuse to do so or are not qualified to do so,
in our sole judgment, permit our Affiliate or a third party, including another franchisee, to service
the strategic account; and

g. retain all other rights not specifically granted to you.

In the event we merge with, acquire or are acquired by another company that competes
with TGA - Golf | Tennis | Athletics, we and our Affiliates reserve the right to offer, sell and
authorize others to offer and sell competing services and products under any other names and
marks within the Territory, near the Territory or elsewhere, without any compensation to you.
Additionally, we have the right to require you to adopt new brands, service and product offerings
at your expense and without contribution by us or our transferee.

Neither we nor our Affiliates has established, or presently intends to establish, other
franchised or company-owned businesses under a different trade name or trademark, which sell
services and products similar to those that you will offer, but we may do so in the future, without
first obtaining your consent.

ITEM 13. TRADEMARKS

We grant you the right to operate your Franchised Business under the name “TGA - Golf |
Tennis | Athletics” and to use all of the Principal Trademarks identified below in the operation of
your Franchised Business. The term “Principal Trademarks” as used in this disclosure document
meansthe symbols, trademarks, service marks, logos, emblems, trade names and indicia of origin
that wewill license to you.

The following is a description of the registered Principal Trademarks, each of which has
been registered on the Principal Register of the United States Patent and Trademark Office
(“USPTO”):

‘ Mark | Registration Number | Registration Date
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—— e -
’ 5,284,707 September 12, 2017
PREMER SPORTS
' 3,092,614 May 16, 2006
(Renewed January 28,
2016)
3,079,371 April 11, 2006
Keep Swmglng (Renewe;0 1Osc)tcvber 31,
5,663,179 January 22, 2019

KEEP PLAYING!

The following marks are not registered with the USPTO nor are they subject to a pending

application with the USPTO, Super Sports IP Holdings, LLC does claim trademark rights:

Common Marks

I LA rcapEMY

1 A

PICKLEBALL

1 A

JUNIOR TENNIS

=)

JUNIOR GOLF

1 A

TENNIS | GOLF | ATHLETICS




AS OF THE DATE OF THIS DISCLOSURE DOCUMENT, WE DO NOT HAVE A
REGISTERED TRADEMARK FOR THE PRINCIPAL TRADEMARKS TGA GOLF
ACADEMY, TGA PICKLEBALL, TGA JUNIOR TENNIS, TGA JUNIOR GOLF AND TGA
TENNIS | GOLF | ATHLETICS. THEREFORE, THE PRINCIPAL TRADEMARKS TGA GOLF
ACADEMY, TGA PICKLEBALL, TGA JUNIOR TENNIS, TGA JUNIOR GOLF AND TGA
TENNIS | GOLF | ATHLETICS DO NOT HAVE AS MANY LEGAL BENEFITS AND RIGHTS
AS FEDERALLY REGISTERED TRADEMARKS. IF OUR RIGHT TO USE THE PRINCIPAL
TRADEMARK TGA GOLF ACADEMY, TGA PICKLEBALL, TGA JUNIOR TENNIS, TGA
JUNIOR GOLF AND TGA TENNIS | GOLF | ATHLETICS ARE CHALLENGED, YOU MAY
HAVE TO CHANGE TO AN ALTERNATIVE TRADEMARK, WHICH MAY INCREASE
YOUR EXPENSES.

We are a party to a license agreement dated September 7, 2021 with TGA Franchise, LLC
under which we have been granted a license to use the TGA —Golf{Fennis|AthletiesPremier
Sports mark (Registration Number 5,284,707) and the Golf Ball Logo and Design mark
(Registration 3,092,614) as well as the right to license others to use those marks. We are also a
party to a license agreement dated September 7, 2021 with Joshua S. Jacobs under which we have
been granted a license to use the Keep Swinging mark (Registration Number 3,079,371) and the
Keep Playing! mark (Registration 5,663,179) as well as the right to license others to use those
marks.

Each license agreement is subject to termination if we are in default under that license
agreement and do not cure our default within 15 days after our receipt of written notice to do so,
if we become insolvent or file for bankruptcy, are convicted of a crime involving moral turpitude
or that is punishable by jail time, if we commit fraud upon our licensor or if we are grossly
negligent in the use of that intellectual property, among other things. Except for the license
agreements, there are no agreements currently in effect that significantly limit our rights to use or
license the use of the Principal Trademarks that are material to the franchise. There are no currently
effective determinations of the USPTO, the Trademark Trial and Appeal Board, the Trademark
administrator of this state or any court. There is no pending infringement, opposition, or
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cancellation proceeding and there is no pending material litigation involving the Principal
Trademarks that may be relevant to their use in this state or in any other state.

You must follow our rules when you use these trademarks. You are not permitted to use
any of our trademarks as part of your corporate, partnership, limited liability company or other
entity name or with modify words, terms, designs or symbols. You may not use our trademarks
for the sale of an unauthorized product or service in a manner not authorized in writing by us. You
must operate and advertise your TGA Sports Franchised Business only under the fictitious business
name "TGA - Golf | Tennis | Athletics of [city, county or geographic area]" or "TGA of [city,
county or geographic area],” as we designate. You may not use any of the Principal Trademarks
as part of your corporate or other legal name.

We do not know of any prior rights or infringing uses that could materially affect your
use of the Principal Trademarks in this state or elsewhere. You must promptly notify us of any
unauthorized use of the Principal Trademarks, any challenge to the validity of the Principal
Trademarks, or any challenge to our ownership of, right to use and to license others to use, or
your right to use, the Principal Trademarks.

All required affidavits for the Principal Trademarks have been filed. Our affiliate intends
to file renewal applications for the Principal Trademarks.

The Franchise Agreement will require you to notify us of the use of or claims of rights to
a Principal Trademark or a mark confusingly similar to a Principal Trademark licensed to you. The
Franchise Agreement will also require you to assist us with protecting our claims of right to the
Principal Trademarks by (i) providing us with support, as we determine, and (ii) signing
documents, as we require. We will take affirmative action as we deem necessary when notified of
these uses or claims. We will remain in control of any such proceeding. We will indemnify and
hold you harmless for any expense associated with a claim made against you relating to the use of
the Principal Trademarks by you, unless the claim is based upon your misuse of the Principal
Trademarks in a manner not permitted under the Franchise Agreement.

We reserve the right to modify or change the Principal Trademarks and compel you to
accept and adopt such modifications or changes at your expense. You will include, where required
by us, any intellectual property notices required by us.

ITEM 14. PATENTS, COPYRIGHTS AND PROPRIETARY
INFORMATION

We do not own any right in or to any patents that are material to the franchise. We do own
rights in the “TGA Sports Proprietary Materials.” The following works are registered or
pending registration with the United States Copyright Office and will be used by franchisees in
the TGA Sports System:

Work Registration/Application [Registration/Application Date
Number
TGA 2 HOLE TEACHING AID [VAu704-481 ’04/05/ 2006
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TGA STUDENT WORKBOOK [1-325889361 '02/2010

TGA STUDENT HANDBOOK  TX7-777-227 08/02/2013

TGA STUDENT HANDBOOK  [TX7-777-227 ‘02/08/2013

Although we have not filed an application for a copyright registration for the following
works, we claim common law copyright protection for our TGA Sports Manuals, our written golf
instruction curriculum, our website, Endof Session Skills Challenge, First Day Handout, Five-
Level Program, Yellow Level Curriculum, Orange Level Curriculum, Red Level Curriculum, Blue
Level Curriculum, Black Level Curriculum, Nine-Ball Curriculum, Golf Camp Guidelines, Golfer
of the Month Questionnaire, Explanation of Props, Explanation of Documents Letter, Website
Suggestions, Outline of Educational Values relative to the Licensed Materials, List of Helpful
Websites, Handbooks, Cover pages to Handbooks, Program Templates, Attendance Template,
Training Session Outline, Chipping Basket Instructions, our written sports instruction curriculum,
Tennis Camp Guidelines, sports camp guidelines, marketing materials, and various standard forms,
all of which we may amend or replace in the future. In addition, we claim common law copyright
protection for our other printed literature. We have no registered or pending patent applications
that are material to the franchise.

We do not know of any prior rights or infringing uses that could materially affect your use
of the TGA Sports Proprietary Materials in this state or elsewhere. You must promptly notify us of
any unauthorized use of the TGA Sports Proprietary Materials, any challenge to the validity of the
TGA Sports Proprietary Materials, or any challenge to our ownership of, right to use and to license
others to use, or your right to use, the TGA Sports Proprietary Materials. We have the right to
direct and control any administrative proceeding or litigation involving the TGA Sports Proprietary
Materials, including any settlement. We have the right to take action against uses by others that may
constitute infringement of the TGA Sports Proprietary Materials. We will defend you against any
third party claim, suit, or demand arising out of your use of the TGA Sports Proprietary Materials.
Ifwe determine that you have used the TGA Sports Proprietary Materials in accordance with your
Franchise Agreement, we will pay for your defense, including the cost of any judgment or
settlement. If we determine thatyou have not used the TGA Sports Proprietary Materials in
accordance with your Franchise Agreement, you must pay for the cost of defense, including the
cost of any judgment or settlement. In any litigation regarding your use of the TGA Sports
Proprietary Materials, you must sign all documents and do whatever is necessary to defend or
prosecute the action, including becoming a nominal party to any legal action. Unless litigation
results from youruse of the TGA Sports Proprietary Materials in a manner inconsistent with the terms
of your Franchise Agreement, we will reimburse you for your out-of-pocket costs.

The goodwill associated with all phone and fax numbers, email addresses, domain names,
websites or webpages,social media and other Internet addresses used in operation of the TGA
Sports Franchised Business is an asset that belongs to us. Upon cancellation, termination or
expiration of the Franchise Agreement, you will be deemedto have assigned to us or our designee
all right, title and interest in and to these and/or services associated with the same. You must sign
the instruments we request to confirm the assignments and transfers to us.
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Improvements

If you develop any new concept, process or improvement in the TGA Sports System (an
“Improvement”), you must promptly notify us and provide us with all information regarding the
Improvement that we require, without any compensation. Any Improvements to the TGA Sports
System you make for any purpose will be deemed to be a “work made for hire” under the
copyright laws, and therefore, we will own the intellectual property rights in and to the
Improvements. To the extent any Improvement does not qualify as a work made for hire, you must
assign the Improvements to us for no consideration. If you should fail to do so, you will be deemed
to appoint us as your attorney-in-fact with full power and authority for the sole purpose of executing
and filing all assignments and other instruments necessary to obtain title to the Improvements in
our name. We will have the right to incorporate the Improvements into the TGA Sports System
and into any other businesses in which we or our affiliates have an interest without compensation
to you. If these terms are found to be invalid or otherwise unenforceable, you must grant us a
worldwide, perpetual, non-exclusive, fully-paid license to use and sublicense the use of the
Improvement to the extent our use or sublicense would, directly or indirectly infringe your rights
in the Improvements.

ITEM 15. OBLIGATION TO PARTICIPATE IN THE ACTUAL
OPERATION OF THE FRANCHISED BUSINESS

The Franchisee, or your Operating Principal(s), will be required to personally participate
in the day-to-day activities of the Franchised Business. You may employ a manager to personally
participate in the day-to-day activities of the Franchised Business. We require that you appoint one
or more Operating Principals who will serve as the principal contact with us. If the Franchisee is
an entity,the Operating Principal(s) will be required to directly own not less than twenty-five
percent (25%) ofthe equity ownership of the Franchisee entity. Your managers are not required to
own, directly orindirectly, any equity in the Franchisee entity.

We have the right to approve or disapprove your Operating Principal(s). The Operating
Principal(s), if different from the Franchisee, will be the only individual that we will deal directly
with and whose instructions and/or directions we will address. You may not replace an Operating
Principal(s) without our prior written consent. The Operating Principal(s) and any person serving
in therole of manager must successfully complete our initial training program and any required
supplemental training, to our satisfaction. The Operating Principal(s) and manager must complete
theinitial training program within sixty (60) days of their respective appointment. The manager
mustbe reasonably qualified to run an operation of this nature, as determined in our sole
discretion.

Neither the Operating Principal(s) nor the manager is required to be an equity
participant in the Franchisee.

Certain individuals associated with your Franchised Business, including your Owners (and
spouses), officers, directors, executive, partners, the Operating Principal and your manager,
employees and staff will be required to sign nondisclosure and non-competition agreements similar
to the Confidentiality, Non-Use and Non-Competition Agreements attached to the Franchise
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Agreement as Exhibits 6 and 7. We will be a third-party beneficiary with the independent right to
enforce those agreements.

If the franchisee is a business entity, anyone who owns a five percent (5%) or greater
interest in the franchisee business entity (“Owner”) must personally guarantee the performance of
all of the franchisee’s obligations under the Franchise Agreement, agree to be personally liable for
any breach of the Franchise Agreement by the franchisee and sign the Guarantee attached to the
Franchise Agreement as Exhibit 9.

ITEM 16. RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must sell only those services and products that we periodically require, as described
herein, in the Franchise Agreement, in the Confidential Operating Manual and as may be
supplemented. Youmust notify us immediately ifany of the TGA - Golf | Tennis | Athletics products
or servicesare prohibited, restricted by law or regulation or are adverse to local community
standards. You are required to provide assistance to us, upon request, if government or other local
approval is required for the offer and sale of any TGA - Golf | Tennis | Athletics product or service.

You may not offer and sell any products and/or services that we have not specifically
authorized. You will not engage in any activities that divert any business or customers to non-
affiliated locations, including those owned by you. We may periodically eliminate certain products
and/or services, or add additional products and/or services, in either case in our sole discretion and
without the necessity of further notice to you. You will immediately discontinue offering for sale
any product or service upon notification from us. You will not participate in any resale of TGA -
Golf | Tennis | Athletics products or services or any Grey-marketing activities concerning any TGA
- Golf | Tennis | Athletics products or services.

From time-to-time, we may choose to test new products, sales strategies, equipment,
programs, or services. At our discretion, you will be required to participate in any testing and may
also be required to make capital expenditures and incur operating and other costs as part of their
participation in the test. We are not obligated to reimburse you for those expenditures. You may
be required to maintain records and submit reports to us, as part of the test, in a timely manner.

You may not use the Systems or Principal Trademarks for any purpose other than in
connection with the operation of the Franchised Business. You must only operate within the
Territory. You may offer the Curricula at any time and in any location within your Territory.

We have the right to add, delete, change, or supplement the types of services that you
provide, and there are no limits on our right to do so. You will not use the Franchised Business
for the sale or promotion of illegal activity or of any other product or service that we decide in
our sole discretion may offend an appreciable segment of the public or may adversely affect the
public’s acceptance, favorable reputation or extensive goodwill associated with the TGA - Golf |
Tennis | Athletics name, brands and Principal Trademarks.

We do not impose any other restrictions in the Franchise Agreement or otherwise, as to the
products or services that you may offer or sell or as to the customers to whom you may offer or
sell, except as described in Item 12.
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ITEM 17. RENEWAL, TERMINATION, TRANSFER AND DISPUTE

RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement and related
agreements. You should read these provisions in the agreements attached to this disclosure
document.

Article in
Provision Franchise Summary
Agreement

?r-aild:}?iihtgrfrrtlhe Article Il | Ten (10) years.

. Reng wal or . The franchise may be renewed for two (2) additional

extension of the Article 111 .
consecutive five (5) year terms.

term
Requirements include, among others: (i) we must be offering
franchises in the area in which the Franchised Business is
located; (ii) you must have substantially complied with the

c. Requirements Franchise Agreement, have been a franchisee in good

for Franchisee to Article IIl | standing, have satisfied all System standards and have cured

renew or extend any defaults; (iii) you must execute the then current franchise
agreement, which may have materially different terms than
the Franchise Agreement; (iv) you must bring the Franchised
Business in full compliance with our then current standards;
(v) you must meet any new current training requirements; (vi)
you must have satisfied all monetary obligations to us, our
Affiliates and/or Suppliers; (vii) you must execute a general
release, as required by us, which is subject to state law; (viii)
you must maintain all necessary and relevant permits,
licenses and certifications; and (ix) you must pay the
successor agreement fee.
Renewal of the Franchise Agreement means signing the then|
current franchise agreement which may contain materially
different terms and conditions than those contained in their
original Franchise Agreement.

d. Ternfunanon by Auticle You may terminate your Franchise Agreement under any

Franchisee XV .
grounds permitted by law.

e. Termination by Not

Franchisor without . We will not terminate without cause.

cause applicable
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f. Termination by
Franchisor with
cause

Article
X1V

Each of your obligations under the Franchise Agreement is a
material and essential obligation, the breach of which may
result in termination. We may terminate your Franchise
Agreement if you default under the Franchise Agreement or
any other agreement with us, our Affiliates or other Suppliers.

g. “Cause” defined
—curable defaults

Article
X1V

Curable defaults, which must be cured on ten (10) days’
written notice, unless stated otherwise in the Franchise
Agreement or as otherwise provided by law, including (i)
failure to maintain required insurance or failure to repay us
for insurance premiums paid by us on your behalf; (ii) failure
to maintain licenses or certificates; (iii) non-payment within
time period required; (iv) failure to provide required reports
and information; (v) violation of transfer requirements; (vi)
failure to open and operate the Franchised Business within
time period required; (vii) failure to complete training; (viii)
abandonment of business; (ix) failure to comply with laws;
and (x) failure to meet any other obligation of the Franchise
Agreement, the Confidential Operating Manual or otherwise
established in writing by us.

h. “Cause” defined
— non-curable
defaults

Article
X1V

Non-curable defaults include, among others: (i) material false
statements or reports or negative information on credit check;
(i1) underreporting of Gross Revenues; (iii) unauthorized
business activity; (iv) conviction or no contest plea to a felony
or certain other crimes; (v) engaging in dishonest or unethical
conduct which adversely affects our reputation or goodwill;
(vi) failure to pay taxes when due; (vii) repeated events of
default; (viii) insolvency or bankruptcy; (ix) operating at a
risk to public safety or health; (x) breach of requirements
relating to proprietary information or the Principal
Trademarks; (xi) an unauthorized transfer of the Franchise
Agreement or an ownership interest in the Franchisee or of
the Franchised Business; and (xii) failure to comply with the
Confidentiality, Non-Use and Non-Competition Agreement
or refrain from copying, duplicating, recording or otherwise
reproducing the Confidential Operating Manual.




i. Franchisee’s
obligations on
termination/
nonrenewal

Article
X1V

Obligations include: (i) you must pay all sums owed; (ii)
cease to be an TGA - Golf| Tennis | Athletics franchisee; (iii)
cease operating the Franchised Business or any other business
under the Principal Trademarks or confusingly similar marks;
(iv) refrain from representing to the public that you are or
were an TGA - Golf | Tennis | Athletics franchisee; (v) refrain
from usingin advertising marketing, promotion or in any
manner, any methods, procedures or techniques associated
with the System; (vi) cancel any assumed name that contains
TGA - Golf | Tennis | Athletics, within fifteen (15) days; (vii)
de-identify the Franchised Business (at our request we are
permitted, as provided by the Franchise Agreement, to make
requiredchanges at your risk and expense without liability of
trespass); (viii) cease using and return to us the following: the
Confidential Operating Manual, training materials, database
material, customer lists, records, files, instructions, forms,
Advertising Materials, Social Media Materials and related
items which bear the Principal Trademarks, all trade secrets
and confidential materials, and any copies, equipment and
other property owned by us or our Affiliates; (ix) notify the
telephone company, telephone directories, Internet and
website listing services and directories, websites, URLs,
domain name registers, email hosts or providers and Social
Media Platforms of the termination or expiration of your right
to use them; (x) allow us to utilize the Assignment of
Telephone and Listings and Advertisements attached to the
Franchise Agreement as Exhibit 8; (xi) transfer to us all
telephone numbers, website addresses, URLs, domain names,
email addresses, Social Media Platform accounts and other
similar listings; (xii) take all actions necessary to effectuate
the forwarding of all calls and Internet and website searches
to telephone number(s), website(s) and URL(s) we designate;
(xiii) transfer to us all customer lists and any customer data
in whatever form, maintained by you; (xiv) comply with the
Confidentiality, Non-Use and Non-Competition Agreement
and all other post-term covenants; (xv) permit us to enforce




our rights as a secured party, if applicable; and (xvi) provide
us with evidence of your compliance with your post-
termination obligations.

j. Assignment of
contract by
Franchisor

Article X

We have the right to transfer or assign the Franchise
Agreement to any person or entity including a competitor,
without restriction. We have the unrestricted right to require
you adopt new brands, service and product offerings at your
expense and without contribution by us or our transferee.

k. “Transfer” by
Franchisee defined

Article X

Includes the sale, assignment, gift, conveyance, pledge,
mortgage or other encumbrance of any interest in the
Franchise Agreement, the Franchised Business or you (if the
Franchisee is a business entity).

1. Franchisor
approval of transfer
by Franchisee

Article X

You must obtain our prior written consent before transferring
any interest in the assets of the Franchised Business or you (if
the Franchisee is a business entity).

m. Conditions for
Franchisor approval
of transfer

Article X

Conditions include: (i) notifying us of the proposed transfer
and providing us with the terms of the proposed transfer; (ii)
transferee must possess sufficient business experience and
financial resources to operate the Franchised Business; (iii)
payment of all debts and obligations to us, our Affiliates,
lenders who have provided financing pursuant to an
arrangement with us and third-party vendors and curing any
breach of the Franchise Agreement or any other agreement
between you and us or our affiliates; (iv) you must have
satisfied all obligations under the Franchise Agreement or
any other agreement between you and us, our Affiliates, any
Supplier and any lenders who provide you with financing
pursuant to an arrangement with us, our Affiliates or our
Suppliers; (v) transferee must not have an ownership interest
in a competing business; (vi) transferee must complete the
then current initial training program and pay the then current
rate for initial training, which as of the date of this document
is $500550 per staff person per day; (vii) transferee must enter
into the then current franchise agreement and related
agreements and comply in all respects with all of our
requirements; (viii) transferee must upgrade the Franchised
Business to our then current standards; (ix) transferee agrees
that Franchisor is not responsible for any representations not
included in disclosure document; (x) the transfer fees
indicated in Item 6 must be paid to us; (xi) execution of a
general release, as required by us, which is subject to state
law; (xii) we determine that the terms of the purchase will not
adversely affect the operation of the Franchised Business;
(xiii) if transferee finances the purchase, transferee agrees
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that its financing obligations are subordinate to any amounts
due according to the Franchise Agreement; (xiv) you will not
identify yourself as an TGA - Golf | Tennis | Athletics
franchisee; (xv) youmust comply with all other applicable
transfer requirements designated in the Confidential
Operating Manual or otherwise in writing; (xvi) we determine
that the terms of thetransfer are substantially the same as
those offered to us pursuant to our right of first refusal; (xvii)
transferee must sign any personal guarantees required; and
(xviii) transferee must pass credit and criminal background
check.

n. Franchisor’s

Within thirty (30) days after notice, we have the option to

right of first refusal purchase the transferred interest on the same terms and
to acquire Article XI | conditions offered by a third-party except for transfers among
Franchisee’s current owners of franchisee or to a legal entity wholly owned
business by you.
0. Franchisor’s . L
. . Subject to state law, other than assets on termination,
option to purchase | Article . .
Franchisee’s X1V non'renf:wal or right of first rf:fusal, we have no right or
. obligation to purchase your business.
business
Upon death or permanent disability of Franchisee (or all of its
Operating Principal(s) if the Operating Principal(s) own a
majority of the equity and voting interests of the Franchisee)
distributee must be approved by us or interests must be
p- Death or transferred to someone approved by us within six (6) months
disability of Article X after death or notice of permanent disability. Transferee must
Franchisee meet the then current standards for new franchisees. The
transfer fee will b