FRANCHISE DISCLOSURE DOCUMENT

Go Painting, LL.C
A Utah limited liability company
1108 E. South Union Ave., Midvale, UT 84047
Phone: (801) 477-7190
Email: info@gopainting.com
WWW.gopainting.com

We are Go Painting, LL.C, a Utah limited liability company. We offer franchises to qualified
individuals and entities to own and operate a GO Painting™ franchise under our service marks,
trade names, programs, and systems under the name “GO PAINTING” Our franchisees offer
quality painting and exterior coating services to the public under the Service Marks and the GO
Painting programs and systems (the "Method of Operation").

The total investment necessary to begin operation of a GO Painting franchise is $136,700
to $180,200. This includes the initial investment of $84,500 to $94,500 that must be paid to us or
our affiliate.

The total investment necessary to begin operation of a multi-territory GO Painting franchise
is $168.700 to $307.200. This includes the initial investment of $99,500 to $194.,500 that must be
paid to us or our affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar-days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Shaun McMurry at 1108
E. South Union Ave., Midvale, UT 84047 and (801) 477-7190.

The terms of your contract will govern your franchise relationship. Don't rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.
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Special Risks to Consider About 7This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. This franchise agreement requires you to resolve disputes with the
franchisor by mediation, arbitration and/or litigation only in Utah. Out-of-state mediation, arbitration, or
litigation may force you to accept a less favorable settlement for disputes. It may also cost more to mediate,
arbitrate, or litigate with the franchisor in Utah than in your own state.

2. Mandatory Minimum Payments. You must make minimum royalty, marketing fund payments, local
marketing expenditures, and other payments, regardless of your sales levels. Your inability to make the
payments may result in termination of your franchise and loss of your investment.

3.Supplier Control. You must purchase all, or nearly all, of the inventory or supplies that are necessary
to operate your business from the franchisor, its affiliates, or suppliers that the franchisor designates, at
prices the franchisor or they set. These prices may be higher than prices you could obtain elsewhere for
the same or similar goods. This may reduce the anticipated profit of your franchise business.

4.Sales Performance Required. You must maintain minimum sales performance levels. Your inability
to maintain these levels may result in loss of any territorial rights you are granted, termination of your
franchise, and loss of your investment.

2.5. Short Operating History. The franchisor is at an early stage of development and has a limited
operating history. This franchise is likely to be a riskier investment than a franchise in a system with a
longer operating history.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if any) to see
whether your state requires other risks to be highlighted.



will increase by $30,000 for each additional territory to be developed.

Note 3 — Initial Investment for First Franchised Business: The figure in this row represents the estimated initial investment
required to open your first franchised territory under a Franchise Agreement.

Note 4 — Initial Investment: Other than the increased Initial Franchise Fee associated with purchasing multiple franchised
territories, these figures do not include the costs associated with opening and operating a second or subsequent franchised
territory.

These tables estimate your initial start-up expenses. These ﬁgures represent our estimates based upon our
experrence and the experience of our llcensees ;

You should review these estimates with your business advisors before you decide to purchase the franchise or
to make any expenditure.

8.
RESTRICTIONS ON SOURCES OF PRODUCTS & SERVICES

We will lend to you a copy of our Operations Manual at the mandatory training course described in Item 11,
below. We may amend the Operations Manual, including changes that may affect minimum requirements for
your franchise operations. You will strictly follow the requirements of the Operations Manual as we amend it.
You will carry out immediately all changes at your cost, unless we otherwise specify. We reasonably may
designate minimum standards for operations and designate guidelines, as specified in the Operations Manual.
The Operations Manual is confidential and our exclusive property.

The Operations Manual contains the GO Painting System and related specifications, standards, operating
procedures, accounting and bookkeeping methods, marketing programs and ideas, advertising layouts,
marketing guidelines, operation requirements, public relations guidelines, service guidelines, and other rules
that we may prescribe. In the Operations Manual, you will find the approved suppliers or vendors for such things
as proprietary or approved software, computer hardware and software (including specifications), paint vendors,
general liability/workers’ compensation/automobile insurance (including specifications), wraps on vehicles,
signage, marketing content, and vehicles used in the franchised business.

You must purchase all marketing materials from us or our approved suppliers to ensure uniformity and quality
of the marketing. Any equipment, products, inventory, or other items that bear the GO Painting logo or have
the words “GO Painting” in them must be bought from us or an approved supplier. You must purchase all
equipment, inventory, and all other items used in your franchised business from us or from approved suppliers
to ensure the quality and uniformity of services in the GO Painting franchise system. We may attempt to
negotiate group discount rates for the benefit of our franchisees for products, supplies, and equipment.
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We may require you to use an information processing and communication system that is fully compatible with
any program or system which we, in our sole discretion, may employ. If we require, you must record and
transmit all financial information using this system and our designated ISP or other communication vendors.
We may at our discretion change standards for reporting to provide effective technology for the entire system.
We will have full ability to poll your data, system, and related information by means of direct access whether
in person or by telephone/modem. We will have independent access to the information that will be generated
and stored in your information processing and communication system. We will have access to all of your data
and there will be no contractual limitation on our right to access your information or data. We will not
implement any electronic system that will disrupt or damage your electronic system, and our access will be
read-only.

Other than our proprietary software referenced above, none of the hardware or software you are required to
obtain is proprietary to us. Any hardware and software that is functionally equivalent and fully compatible to
that listed may be used, except for your estimating software.

You must pay us for upgrades to our proprietary software. The cost of those upgrades will not exceed $500
during any calendar year. Other than the required upgrades to our proprietary software, you may, but are not
obligated to, update or upgrade hardware and software during the term of the agreement. We estimate that these
optional updates or upgrades will be approximately $0 to $250 per year. This hardware and software is used
for communications, accounting and record keeping. We do not now have, but may in the future require,
independent access to and use of the information and data on your computer systems. There are no contractual
limits on such access and use.

We will give you free technical software support for so long as we deem necessary for you to sufficiently
understand our software. We will give you 45 days advance notice when we deem it reasonable for you to pay
areasonable technical support fee to receive additional technical support. We estimate that the technical support
fee would be no more than $250 per month.

E-Problem Disclaimer: Computer systems are vulnerable in varying degrees to computer viruses, bugs, power
disruptions, communication line disruptions, Internet access failures, Internet content failures, the Year 2000
and similar date related problems, and attacks by hackers and other unauthorized intruders ("E-Problems"). We
have taken reasonable steps so that E-Problems will not materially affect our business. We do not guarantee
that information or communication systems that we or others supply will not be vulnerable to E-Problems. It is
your responsibility to protect yourself from E-Problems. You should also take reasonable steps to verify that
your suppliers, lenders, landlords, customers, and governmental agencies on which you rely have reasonable
protection from E-problems. This may include taking reasonable steps to secure your systems including
firewalls, password protection, and anti-virus systems, and to provide backup systems.

12.
TERRITORY

Franchise Territory

We will award you a protected n-exelasive-Franchise Marketing Territory within which you will market your
franchised business. If you purchase multiple territories you will have multiple Marketing Territories.
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You will not receive an exclusive territory. You may face competition from other franchisees, from outlets that

we own, or from other channels of distribution or competitive brands that we control.

Among the factors we faetors
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we-consider to determine the feasibility of possible Franchise Marketing Territory locations are population
demographics and other businesses in the area according to census and chamber of commerce information. Your
Franchise Marketing Territory will be specified in the Franchise Agreement. We anticipate a typical Franchise
Marketing Territory will consist of an area that has a population of approximately 250,000 people. Your approval
will also be considered in designating the Franchise Territory._

You will also be awarded a non-exclusive Work Territory. You may experience competition from other
franchisees within your Work Territory. A typical Work Territory will comprise the political boundaries of
your state. You must operate your franchise within a seventy-five (75) mile radius of the designated
metropolitan area where your Franchise Marketing Territory is located. Based upon population, certain
metropolitan areas may have a limit to the total number of franchisees permitted to operate within such areas.

The Franchise Marketing Territory is identified in Section 1.1 of the Franchise Agreement. Before you sign the
Franchise Agreement, the geographical boundaries of your Franchise Territory will be described in the
Franchise Agreement. The Franchise Territory will be identified using geographical or political boundaries.

The Franchise Work Territory is neither exclusive nor protected territory. To establish additional franchise
outlets, you must not be in default in any material provision of any and all agreements between you and us;
your proposed location must meet our franchise placement and market penetration criteria; and you must sign
our then-current franchise agreement.

You agree not to conduct the business outside the seventy-five (75) mile radius of the designated metropolitan
area without our prior written consent. If we give such consent, designating any areas as “Operational Areas,”
such consent may be revoked by us at any time. You receive no owned territory rights associated with
Operational Areas, but instead are given conditional permission to operate your franchised business in such
Operational Areas. Such permission is given in our sole discretion.

We reserve the right to acquire the assets or ownership interests of one or more businesses providing services
similar to those provided by the Franchised Business, and franchising, licensing or creating similar
arrangements with respect to these businesses once acquired, wherever these businesses (or the franchisees or
licensees of these businesses) are located or operating (including within the Territory).

Relocation
You must receive our written permission before you relocate your franchise. Any relocation will be at your sole
expense. You must satisfy our then current franchise placement and demographics criteria, as expressed in the

Operations Manual.

First Right of Purchase and Right of First Refusal

You do not receive the right to acquire additional franchises or grant sub franchises within the Franchise
Territory or in contiguous territories. Other than the first right of refusal outlined above, you have not been
extended options, rights of first refusal, or similar rights to acquire additional franchises or grant sub franchises
within the Franchise Territory or in contiguous territories.

Minimum Sales Quota
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There are no minimum sales quotas required by your Franchise Agreement during the first year of operation.
However, starting ¥in your second year of operation you will be required to meet minimum revenues of
$500,000. Thereafter, you will be required to achieve at least $1,000,000 in revenue per year. Failure to do so
may result in a reduction of your Territory rights or in termination of your Franchise Agreement.

Our Use of the Service Marks and GO Painting Products and Services

We retain all rights not specifically granted to you in the Franchise Agreement. This includes our right to use or
license the use of our service marks and trademarks to others. Neither we nor our affiliates are restricted from
participating in other distribution methods, whether or not within the Franchise Territory, including Internet, other
forms of media now or in the future developed, wholesale and mail order channels, whether under our principal
marks or under marks and product configurations different than those offered through your franchise.

We retain the sole right to market on the Internet, including all use of web sites, domain names, URL's, linking,
meta-tags, advertising/marketing, auction sites, e-commerce, and co-branding arrangements. You will provide
us content for our Internet marketing, and follow our Intranet and Internet usage requirements. We also retain
the sole right to use the Service Marks on the Internet, including on web sites, as domain names, directory
addresses, meta-tags, and in connection with linking, advertising, co-branding, and other arrangements. We
retain the right to approve any linking or other use of our web site. You may not establish a presence on or
market using the Internet except as we may specity, and only with our prior written consent. We intend that
any franchisee web site be accessed only through our home page. Subject to the terms of use on our web site,
we may gather, develop and use in any lawful manner information about any visitor to the web site, including
but not limited to your customers, franchisees or prospective franchisees regardless of whether they were
referred to you via the web site or were otherwise in contact with you.

We have not established and do not intend to establish other franchises or company-owned outlets selling
similar products or services under a different method of operation, trade name, or trademark.

We may purchase or be purchased by, or merge or combine with, competing businesses, wherever located.

Your Use of the Service Marks and GO Painting Products and Services

Except with our prior written permission, you will not place under any circumstances advertisements using the
Service Marks in or originating from any area other than the Franchise Territory.

Except as otherwise provided in the Franchise Agreement or the Operations Manual, you may not directly
market to, solicit or service customers whose principal home address or place of business is outside the
Franchise Territory. You may not advertise in any media whose primary circulation is outside the Franchise
Territory, except with our prior written permission and the prior written consent of any of our franchisees whose
territory is reached by that media. All Internet marketing is part of our marketing programs described in the
Operations Manual and defined in the Franchise Agreement and must be coordinated through us and approved
by us. You may not market independently on the Internet or acquire an independent Internet domain name or
web site. You may not solicit or accept orders outside your Franchise Territory under other channels of
distribution (such as the Internet, other forms of media now or in the future developed, wholesale and mail
order channels) without our prior written approval.

Only we may place national or regional advertising.

42



m. Conditions for franchisor approval
of transfer

Section 7.1

The transferee must qualify as a
franchisee, he must assume your
obligations, you may not be in
default, the transferee must
successfully complete the mandatory
training, the current assignment fee
is $10,000, plus applicable taxes, the
transferee must sign a new franchise
agreement on our then current terms,
and you must release us. Depending
on your volume of operations and
sales over the preceding

12-months prior to transfer, an
escrow amount of up to 5% of the
purchase price may additionally be
withheld to fund warranty claims
during the 12-month period
immediately following the transfer of]
the franchise.

n. Franchisor’s right of first refusal
to acquire franchisee’s business

Section 7.3

If you receive an offer, we will
have the right to purchase on the
same terms and conditions as
offered to you, 60-day notice and
right to decide.

o. Franchisor’s option to purchase
franchisee’s business

Section 7.3

You will give us the right of first
purchase before soliciting offers
from a third party if you choose to
sell your franchise business. You
agree to notify us in writing if you
desire to sell or transfer any interest
in you or in your franchised
business. We will elect to exercise
our option to purchase within 60
business days after our receipt of
your written notification. If we
offer you an amount that you do not
agree to, you may try to sell to a
third party. You are obligated
before any transfer to a third party
to comply with all criteria outlined
in the paragraphs related to First
Right of Refusal.

p. Death or disability of franchisee

Section 7.2

Within 180 days, your heirs,
beneficiaries, devisees or legal
representatives may apply to
continue to operate the franchise, or
transfer Franchise interest.

g. Non-competition covenants during
the term of the franchise

Sections 5.8 & 5.9

Subject to Applicable State Law:

You may not disclose confidential
information or compete with us at
any location, subject to applicable
state law.
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r. Non-competition covenants after
the franchise is terminated or
expires

Sections 5.9 & 6.8

Subject to Applicable State Law:

After termination of the Franchise
Agreement, no competition is
allowed for 720 days within the
Territory, within a 100-mile radius
of the Territory, within a 100-mile
radius of any location where we
operate or have granted the
franchise to operate a GO Painting
business, and within the United
States of America, subject to
applicable state law.

s. Modification of the agreement

Sections 5.5 and 9.7

We may modify the Operating
Manual. Modifications to the
language of the Franchise
Agreement require the signed
written agreement of the parties.

t. Integration/Merger clause

Sections 5.1, 5.5, & 9.7

Subject to relevant state law, only
the terms of the Franchise
Agreement and Operations
Manual are binding. Any other
promises may not be enforceable.
Nothing in the Franchise
Agreement or in any related
agreement is intended to disclaim
the representations we make in the
Franchise Disclosure Document.

u. Dispute resolution by arbitration
or mediation

Section 9.8

Except for certain claims, all
disputes must be arbitrated in
accordance with the provisions of
the Arbitration Act of the State of
Utah in Utah, except as stated in
State Addenda to this Disclosure
Document. The Franchise
Agreement prohibits disputes from
being arbitrated on a class or
consolidated basis.

v. Choice of forum

Section 9.8

Litigation must be in Utah County,
Utah, except as stated in State
Addenda to this disclosure
document.

x. Choice of law

Section 9.8

Except as stated in State Addenda,
Utah law applies except as other-
wise provided in the Franchise
Agreement and subject to state
laws in those states whose laws
require exclusive application and
except to the extent governed by
the United States Trademark Act.
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*The Labor/Subcontractor expenses reported includes $866,617 in Las Vegas, $259,091
in Salt Lake City, and $356,948 in Phoenix for expenses incurred as a result of hiring
full-time project management staff as well as other overhead costs which are typically not
considered Costs of Goods Sold, do not conform to system standards and would not be
anticipated to be incurred by you.

*Royalties and Brand Fund fees were not paid by these locations but have been included for
demonstration purposes.

Franchised Locations

There were 105 franchised Go Painting locations/territories (owned by 5 different franchisees) that were open
and in operation throughout all of 2025, and their historical performances during the Reporting Period are
described below. No other franchised locations/territories were in operation throughout all of 2025. An
additional 2916 franchised locations/territories began operating during 2025, but those locations/territories are
not included in this Item 19 as they were not open and operating for a full 12 months as of December 31, 2025.

TABLE 2

Gross
Franchise 2025 Gross 2025 Gross Revenue Gross Margin ~ Margin
Owner # Territories Revenue per Territory Dollars Percent
Owner 1 2 $348,210 $174,105 $129,478 37%
Owner 2 2 $539,947 $269,973 $231,415 43%
Owner 3 1 $779,185 $779,185 $332,821 43%
Owner 4 3 $447,186 $149,062 $145,115 32%
Owner 5 2 $430,445 $215,223 $208,868 49%
Average
Franchisee $508,994
Median
Franchisee $447,186
Lowest

Franchisee $348,210
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Indiana

FDD Item 17; FA Section 5 and 6

In Indiana, the reference to "members of their households or members of their immediate families" under the
provisions of covenants not to compete will mean any person who has access to the information, including a spouse
or any other person who lives within the household.

Maryland

FDD Item 17 and FA Sections 6, 7 and 9

According to COMAR 02.02.08.16L, the general release required as a condition of renewal, sale, assignment or
transfer of the franchise will not apply to any liability under the Maryland Franchise Registration and Disclosure Law.

Any provision that provides for termination upon bankruptcy of the franchisee may not be enforceable under federal
bankruptcy law (11 U.S.C. Section 101 et seq.).

Section 14-216(c) (25) of the Maryland Franchise Registration and Disclosure Act requires a franchisor to file an
irrevocable consent to be sued in Maryland. Notwithstanding anything to the contrary in the franchise agreement or
Disclosure Document, you may bring a lawsuit in Maryland for claims arising under the Maryland Franchise
Registration and Disclosure Act.

Any claims arising under the Maryland Franchise Registration and Disclosure Law must be brought within 3 years
after the grant of the franchises.

Section 14-226 of the Maryland Franchise Registration and Disclosure Law prohibits a franchisor from requiring a
prospective franchisee to assent to any release, estoppel or waiver of liability as a condition of purchasing a franchise.
Our franchise agreement contains disclaimers of the occurrence or acknowledgment of the non-occurrence of acts that
could constitute a violation of Maryland laws. These disclaimers, acknowledgments and representations are not
intended to nor shall they act as a release, estoppel or waiver of any liability incurred under the Maryland Franchise
Registration and Disclosure Law.

Minnesota

THESE FRANCHISES HAVE BEEN REGISTERED UNDER THE MINNESOTA FRANCHISE ACT.
REGISTRATION DOES NOT CONSTITUTE APPROVAL., RECOMMENDATION OR ENDORSEMENT BY
THE COMMISSIONER OF COMMERCE OF MINNESOTA OR A FINDING BY THE COMMISSIONER THAT
THE INFORMATION PROVIDED HEREIN IS TRUE, COMPLETE AND NOT MISLEADING.

THE MINNESOTA FRANCHISE ACT MAKES IT UNLAWFUL TO OFFER OR SELL ANY FRANCHISE IN
THIS STATE WHICH IS SUBJECT TO REGISTRATION WITHOUT FIRST PROVIDING TO THE
PROSPECTIVE FRANCHISEE, AT LEAST 7 DAYS PRIOR TO THE EXECUTION BY THE PROSPECTIVE
FRANCHISEE OF ANY BINDING FRANCHISE OR OTHER AGREEMENT, OR AT LEAST 7 DAYS PRIOR
TO THE PAYMENT OF ANY CONSIDERATION, BY THE FRANCHISEE., WHICHEVER OCCURS FIRST. A
COPY OF THIS PUBLIC OFFERING STATEMENT, TOGETHER WITH A COPY OF ALL PROPOSED
AGREEMENTS RELATING TO THE FRANCHISE. THIS PUBLIC OFFERING STATEMENT CONTAINS A
SUMMARY ONLY OF CERTAIN MATERIAL PROVISIONS OF THE FRANCHISE AGREEMENT. THE
CONTRACT OR AGREEMENT SHOULD BE REFERRED TO FOR AN UNDERSTANDING OF ALL RIGHTS
AND OBLIGATIONS OF BOTH THE FRANCHISOR AND THE FRANCHISEE.

Minnesota law prohibits requiring a franchisee to waive his or her rights to a trial or to consent to liquidated damages,
termination penalties, or judgment notes; provided, that this part will not bar a voluntary arbitration of any matter if
the proceeding is conducted by an independent tribunal under the rules of the American Arbitration Association.
(Minn. Rules 2860.4400(J)).

Minnesota law provides franchisees with certain terminatio3n and non-renewal rights. Minn. Stat. Sec. 80C.14, Subd.



3,4 and 5 require, except in certain specified cases, that a franchisee be given 90 days’ notice of termination (with 60
days to cure) and 100 days’ notice for non-renewal of the Franchise Agreement.

Minn. Sat. §80C.21 and Minn. Rule 2860.4400J prohibits us from requiring litigation to be conducted outside
Minnesota. In addition, nothing in the Disclosure Document or agreement can abrogate or reduce any of your rights
as provided for in Minnesota Statutes, 80C, or your rights to any procedure, forum, or remedies provided for by the
laws of the jurisdiction.

FDD Item 13; FA Section 5

Minnesota Statutes Section 80C.20, Subdivision 1(g) allows the Minnesota Commissioner of the Department of
Commerce to issue a cease and dismiss order or issue an order denying, suspending or revoking any registration,
amendment or exception on finding any of the following . . . that the method of sale or proposed method of sale of
franchises or the operation of the business of the franchisor or any term or condition of the franchise agreement or any
practice of the franchisor is or would be unfair or inequitable to franchisees. Pursuant to this section, the Commissioner
requires all franchisors registering in the state of Minnesota to state that the franchisor will protect the franchisee's
right to use the trademarks, service marks, trade names, logo types or other commercial symbols or indemnify the
franchisee from any loss, cost or expenses arising out of any claim, suit or demand regarding the use of the name. We
intend to comply with the Minnesota statute and to protect the franchisee's rights and indemnify the franchisee for any
losses to the full extent required by relevant state law.

FDD Item 17, FA Sections 6. 7 and 9

Minnesota Rule 2860.4400D prohibits a franchisor from requiring a franchisee to assent to a general release. The
general release provisions in the Franchise Agreement are void and unenforceable in the state of Minnesota.

FA Section 9
Pursuant to Minnesota Statutes Section 80.C.21, this section will not in any way abrogate or reduce any rights of the

franchisee as provided for in Minnesota Statutes, Chapter 80.C, including, but not limited to, the right to submit
matters to the jurisdiction of the courts in Minnesota.

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in connection with the
commencement of the franchise relationship shall have the effect of (i) waiving any claims under any applicable state

franchise law, including, fraud in the inducement, or (ii) disclaiming reliance on any statement made by any franchisor

franchise seller, or other person acting on behalf of the franchisor. This provision supersedes any other term of any
document executed with the franchise.
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STATE

FLORIDA

HAWAIL

ILLINOIS

INDIANA

IOWA

MARYLAND

MICHIGAN

MINNESOTA

NEBRASKA

REGISTERED AGENTS

[Not Applicable]

Commissioner of Securities of the Department of Com-
merce and Consumer Affairs

335 Merchant Street, Room 203

Honolulu, HI 96813-2921

(808) 586-2722

Illinois Attorney General
Franchise Division

500 South Second Street
Springfield, IL 62706
(217) 782-4465

Secretary of State
Administrative Offices of the
Secretary of State

201 State House
Indianapolis, IN 46204
(317) 232-6681

[Not Applicable]

Maryland Securities Commissioner
200 St. Paul Place

Baltimore, MD 21202-2020

(410) 576-6360

Michigan Department of Commerce, Corporations and Se-
curities Bureau

525 W. Ottowa

670 Law Building

Lansing, MI 48913

(517)373-7117

Minnesota Commissioner of Commerce
85 7™ Place East, Suite 500

St. Paul, MN 55101-2198

(651) 539-1638296-6328

[Not Applicable]
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REGULATORY AUTHORITIES

Senior Consumer Complaint Analyst

Department of Agriculture and Consumer Services

Division of Consumer Services
Mayo Building, Second Floor
Tallahassee, Florida 32399-0800
(850) 922-2770

Commissioner of Securities of the Department of

Commerce and Consumer Affairs
335 Merchant Street, Room 203
Honolulu, HI 96813-2921

(808) 586-2722

Illinois Attorney General
Franchise Division

500 South Second Street
Springfield, IL 62706
(217) 782-4465

Securities Commissioner
Securities Division

Room E-111

302 West Washington Street
Indianapolis, IN 46204
(317) 232-6681

Director of Regulated Industries Unit
Towa Securities Bureau

340 East Maple

Des Moines, Iowa 50319-0066
(515)281-4441

Office of the Attorney General
Division of Securities

200 St. Paul Place

Baltimore, MD 21202-2020
(410) 576-6360

Franchise Administrator

Consumer Protection Division

Antitrust and Franchise Unit

Michigan Department of Attorney General
670 Law Building

Lansing, MI 48913

(517)373-7117

Deputy Commissioner

Minnesota Department of Commerce
85 7™ Place East, Suite 500

St. Paul, MN 55101-2198

(651) 539-1638296-6328

Staff Attorney

Department of Banking and Finance
1200 N Street

Suite 311

P.O. Box 95006

Lincoln, Nebraska 68509

(402) 471-3445





