FRANCHISE DISCLOSURE DOCUMENT

HEe

CAPTAIN BUSINESS MANAGEMENT CO., LIMITED
1521 Concord Pike, Suite 201
Wilmington, DE 19803
(302) 252-8920
americas@yangguofu.global
http://www.ygfus.com

You will operate a restaurant under the name “YGF” and/or “YANGGUOFU” that provides
“Malatang”, a widely known Chinese fast cuisine and related products.

The total investment necessary to begin operation of a YGF franchise is $346,600 to $774,000. This
includes $57,600 to $76,000 that must be paid to the franchisor or affiliate.

This Disclosure Document summarizes certain provisions of our franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
Y ou must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise
sale. Note, however, that no government agency has verified the information contained in this
document.

You may wish to receive this Disclosure Document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact the franchise development office at
1521 Concord Pike, Suite 201, Wilmington, DE 19803, (302) 252-8920.

The terms of your contract will govern your franchise relationship. Do not rely on this Disclosure
Document alone to understand your contract. Read all of your contract carefully. Show your contract and
this Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help
you make up your mind. More information on franchising, such as “4 Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this Disclosure Document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

ISSUANCE DATE: March 31, 2026



How To Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You may also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit C.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the
financial ability to provide support
to my business?

Item 21 or Exhibit E includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the only YGF
Restaurant in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation
or bankruptcy proceedings.

What’s it like to be an YGF
franchisee?

Item 20 or Exhibit C lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should look
for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Qut-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation only
in Delaware or the franchisor’s principal place of business. Out-of-state mediation,
arbitration, or litigation may force you to accept a less favorable settlement for
disputes. It may also cost more to mediate, arbitrate, or litigate with the franchisor
in Delaware than in your own state.

2. Mandatory Minimum Payments. You must make mandatory minimum royalty
payments regardless of your sales levels. Your inability to make these payments
may result in termination of your franchise and loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR, AND ANY PARENTS., PREDECESSORS AND AFFILIATES

In this Disclosure Document, we refer to the person or entity that will be signing the Franchise Agreement
(defined below) as “you,” “your,” or “franchisee,” which includes all franchise owners and partners, if you are
a corporation, partnership or other entity.

The Franchisor

Captain Business Management Co., Limited (referred to in this Disclosure Document as “YGF,”
“YANGGUOFU,” “we,” “us,” “our,” or “franchisor” and where the context requires also includes our
affiliates) was formed as a Delaware corporation on April 8, 2024. Our principal place of business is 1521
Concord Pike, Suite 201 Street, New Castle, Wilmington, Delaware 19803. We began offering YGF
franchises in 2024. We have not offered franchises in any other line of business, and we do not engage in
any other business activity.

Our agents for service of process are listed in Exhibit A.

Our Parents. Predecessors and Affiliates

We have no predecessor. Our parent, YGF Blessing Pte. Ltd., a Singapore private company limited by
shares, was formed on October 27, 2023, and has the registered office address at 8§ BURN ROAD, #04-04,
TRIVEX, SINGAPORE 369977. It owns and operates four corporate-owned restaurants outside the United
States, located in Hong Kong and Singapore. It does not own or operate a business of the type being
franchised in the United States, it has never offered franchises in this or any other line of business, and it is
not an approved supplier of any product or service you must purchase or lease.

We have four relevant affiliates.

Our first affiliate, Shanghai Yuelan Food and Beverages Management Co., Ltd. (““Yuelan”), a Chinese
limited liability company, was formed on March 17, 2015, and has its registered office at Room 201-2B,
Building A (Building 1), No. 155 Wuyi Road, Changning District, Shanghai, China. As of December 31,
2025, Yuelan is the licensor of 5,945 YGF restaurants located in China. Yuelan owns and operates five YGF
restaurants located in Shanghai, China. It does not own or operate a business of the type being franchised,
and it has never offered franchises in this or any other line of business. Yuelan is responsible for training
and the majority of pre-opening obligations to our franchisees.

Our second affiliate, Shanghai Angzheng Trading Co., Ltd. (“Angzheng”), a Chinese limited liability
company, was formed on July 10, 2017 and has the registered office at Room 1504-1, No. 1065 West
Zhongshan Road, Changning District, Shanghai, China. Angzheng is responsible for supplying equipment
and products to YGF Restaurants. It is an approved supplier of certain products or services you must
purchase. It does not own or operate a business of the type being franchised, and has never offered
franchises in this or any other line of business.

Our third affiliate, Tianjin Fushunda Supply Chain Management Co., Ltd.(“Fushunda”), a Chinese limited
liability company, was formed on August 26, 2025 and has the registered office at Room 4-610, Unit 2,
Building 7, Minghai Center, No. 189 Chongging Road, Dongjiang Comprehensive Bonded Zone, Tianjin
Pilot Free Trade Zone, Tianjin, China. Fushunda’s primary activities are the import and export of supplies
and merchandise sourced for YGF Restaurants. It is an approved supplier of certain products or services you
must purchase. It does not own or operate a business of the type being franchised, and has never offered
franchises in this or any other line of business.



Our fourth affiliate, Shanghai Yuna Supply Chain Management Co., Ltd. (“’Yuna”), a Chinese limited
liability company, was formed on March 27, 2020 and has its registered office at Room 203, No. 1158
Xiehe Road, Changning District, Shanghai, China. Yuna’s primary activities are the sale of supplies and
merchandise, that are sourced from third parties, to YGF Restaurants in China. Yuna is an approved supplier
of certain products or services you must purchase. It does not own or operate a business of the type being
franchised, and it has never offered franchises in this or any other line of business.

Other than as described in Item 1, none of our affiliates have ever offered franchises in this or any other line
of business (though they may do so in the future).

The Franchise Offered

We offer franchises for YGF restaurants (“Restaurant,” “YGF Restaurant,” or “YANGGUOFU
Restaurant”), offering “Malatang”, a widely known Chinese fast cuisine and related products.

The Restaurants are established and operated under a comprehensive and unique system (the “System” or
“YGF System”). The System includes distinctive signage, interior and exterior design, décor and color
scheme; special recipes and menu items, including proprietary products and ingredients; uniform standards,
specifications, and procedures for operations; quality and uniformity of products and services offered;
training and assistance; all of which we may change, improve, and further develop, in our discretion. Certain
aspects of the System are more fully described in this Disclosure Document and once developed, our
Confidential Operations Manual (the “Manual”), which you should expect to evolve over time, that may be
provided to you as a franchisee.

The Restaurants operate under the trade name and mark “YGF” and the additional principal service marks,
trademarks, trade names, logos, emblems and indicia of origin identified in Item 13. These principal marks
and all other marks which may be designated by us in the future in writing for use with the System are
referred to in this Disclosure Document as the “Marks” or “Proprietary Marks”.

Unless we indicate otherwise, all references in this Disclosure Document to a YGF Restaurant will refer to a
standard Restaurant that offers Malatang and other related products either operated by ourselves or our
franchisees under the System. Each YGF Restaurant must be constructed and operated in compliance with
the System as defined above, and use the Marks as defined above.

A business that operates under the System and uses the Marks is referred to in this disclosure document as a
“YGF Restaurant.” We franchise the non-exclusive right to use the System in the operation of YGF
Restaurants that sell “Malatang” in relevant States of the United States.

We do not have company-owned YGF Restaurants and we only offer franchises to our franchisees for the
establishment and operation of YGF Restaurants in the United States.

Franchise Agreement

We offer the right to establish and operate a Restaurant under the terms of a single-unit franchise
agreement within a designated location (the “Franchise Agreement”). Our current form of Franchise
Agreement is Exhibit B to this Disclosure Document. You may be an individual, corporation, partnership
or other form of legal entity. Under the Franchise Agreement, certain parties are characterized as
Franchisee’s Owners (referred to in this Disclosure Document as “your Owners”). The Franchise
Agreement is signed by us, by you, and by a single individual whom you designate and we approve to



serve as your Managing Owner. In most instances, we will designate your principal equity owners,
executive officers, and certain affiliated entities as Managing Owners. By signing the Franchise
Agreement, your Managing Owner agrees to be individually bound by certain obligations in the Franchise
Agreement, including covenants concerning confidentiality and non-competition, and to personally
guarantee your performance under the Franchise Agreement. Depending on the type of business activities
in which you or your Owners may be involved, we may require you or your Owners to sign additional
confidentiality and non-competition agreements.

You must designate a general manager who will be the main individual responsible for your business
(“General Manager”). Your General Manager does not have to own an equity interest in you or the
franchise. The General Manager must sign covenants to maintain the confidentiality of information he/she
learns while employed as your General Manager, and your General Manager must sign non-competition
covenants.

You must also designate a head chef who will manage the kitchen of the Restaurant (“Head Chef”). The
Head Chef must sign covenants to maintain the confidentiality of information he/she learns while

employed as your Head Chef, and your Head Chef must sign non-competition covenants.

Market and Competition

The market for restaurants in general is well developed and intensely competitive. You will serve the
general public and will compete with a variety of businesses, including locally owned to regional,
national and chain restaurants, some of which may be franchise systems. We may establish other
Restaurants in your area (if permitted under the Franchise Agreement) and/or sell or license others to sell
products in your area. Also, we may sell products through the internet, toll-free telephone numbers,
catalogs, or other similar means of distribution to customers at any location, which may be located in your
area. See Items 12 and 16 for a description of your permitted activities and your rights, and our permitted
and restricted activities and rights.

Industry Regulations

The restaurant industry is heavily regulated. A wide variety of federal, state and local laws, rules and
regulations have been enacted that may impact the operation of your Restaurant, and may include those
which: (a) establish general standards, zoning, permitting restrictions and requirements and other
specifications and requirements for the location, construction, design, maintenance and operation of the
Restaurant’s premises; (b) set standards pertaining to employee health and safety; (c) regulate matters
affecting the health, safety and welfare of your customers, such as general health and sanitation
requirements for restaurants and laws and regulations relating to access by persons with disabilities;
employee practices concerning the storage, handling, cooking and preparation of food; restrictions on
smoking; availability of and requirements for public accommodations and requirements for fire safety and
general emergency preparedness; (d) establish requirements for food identification and labeling; and (e)
regulate advertisements. State and local agencies inspect restaurants to ensure that they comply with these
laws and regulations. You should investigate whether there are regulations and requirements that may
apply in the geographic area in which you are interested in locating your Restaurant and you should
consider both their effect and costs of compliance.

Many of the laws, rules and regulations that apply to business generally, such as the Americans With
Disabilities Act, Federal Wage and Hour Laws and the Occupational Safety and Health Act, also apply to
restaurants. The U.S. Food and Drug Administration, the U.S. Department of Agriculture and state and
local health departments administer and enforce laws and regulations that govern food preparation and
service and restaurant sanitary conditions. The federal Clean Air Act and various implementing state laws



require certain state and local areas to meet national air quality standards limiting emissions of ozone,
carbon monoxide and particulate matters, including caps on emissions from commercial food preparation.
Some areas have also adopted or are considering proposals that would regulate indoor air quality.

To serve alcohol at the Restaurant, you will need to comply with local and/or state alcoholic beverages
licensing rules and regulations. These laws and regulations vary from state to state, and sometimes vary
depending upon the city or county in the state. We recommend that you contact a lawyer who specializes
in securing these licenses in your jurisdiction to assist with the process. You will also be subject to “dram-
shop” laws, which may impose liability on sellers of alcohol for accidents or injuries caused by patrons of
a restaurant, bar, or other seller of alcohol. There also may be regulations that pertain to sanitation, food
preparation, food handling, grease and other waste disposal, environmental compliance, and food service.

Y ou must identify, investigate, satisfy and comply with all laws, ordinances and/or regulations applicable
to your Restaurant, including employment, workers’ compensation, insurance, corporate, tax, public
health, privacy, immigration and similar laws and regulations, because they vary from place to place, can
change over time and may affect the operation of your Restaurant. You should independently research
and review the legal requirements of the food services industry with your own attorney before you sign
any binding documents or make any investments.



ITEM 2
BUSINESS EXPERIENCE

Xingyu Yang — Director and President

Mr. Yang has served as our Executive Director and President since our formation. From August 2019 to
July 2022, he served as the Chief Operating Officer of our affiliate Shanghai Yang Guofu Enterprise
Management (Group) Co. (“SYGEM?”), in Shanghai, China. From August 2022 to May 2024, he served as
the Group Chief Executive Officer and General Manager of SYGEM in Shanghai, China. From June 2024
to present, he has served as the General Manager of SYGEM, in Shanghai, China.

Yicao Tan — Head of North America Operations

Mr. Tan has served as the Head of North America Operations since 2025. He is responsible for overseeing
the Company’s business development, operational management, and strategic expansion across the North
American market, and his primary work location is Shanghai, China. From August 2019 to April 2025, Mr.
Tan was a practicing attorney at JunHe LLP in Shanghai, China.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.



ITEM 5
INITIAL FEES

You must pay us an initial franchise fee for the right to establish a single YGF Restaurant under a
Franchise Agreement. You must pay a lump sum fee of $20,000 as the initial franchise fee. The initial
franchise fee is imposed uniformly on all franchisees and is not refundable under any circumstances.

Prior to opening your Restaurant, and upon signing your Franchise Agreement, you must pay a deposit of
$8,000 (the “Deposit”). The Deposit will be used to offset indemnification, overdue payments, liquidated
damages in the event of noncompliance or violations of System standards, and other liquidated damages
or fees, if any. The Deposit is imposed uniformly on all franchisees. In the event of the termination or
rescission of the Franchise Agreement, we will refund to you the unapplied balance, of the Deposit free
from any interest within ninety (90) days following your completion and satisfaction of the post-
termination obligations described in the Franchise Agreement.

Prior to opening your Restaurant, you must pay us or our affiliates for: (1) the purchase of equipment
(such as freezer and small wares), signs, and fixtures (such as floor and wall tiles) ranging from $26,500
to $32,000; (2) the purchase of opening inventory to include proprietary soup base, sauces, seasonings,
paper goods, packing box and other sundries ranging from $12,400 to $15,000; and (3) the purchase of
uniforms ranging from $700 to $1,000. These fees are imposed uniformly on all franchisees and are not
refundable under any circumstances.



ITEM 6

OTHER FEES
Type of fee (Note | Amount or Estimated Range Due date Remarks
1)
Additional Site Actual costs As incurred (Note 2)
Assistance
Opening Actual costs As incurred (Note 3)
Assistance
Additional $2,000/person Prior to training (Note 4)
Training Fee
Subsequent 3% of your Gross Sales Monthly
Franchise Fee
Late fee; interest | Late fee of $1,400 per month; as | Upon demand
on delinquent | well as an interest of 18% per annum
payments or the highest rate permitted by laws,
whichever is less
Supplier approval | Actual costs As incurred Actual
process fee cost of the
inspection,
testing, or
evaluating
, including
travel
costs
Temporary 3% of the Gross Sales, plus out-of- | As incurred (Note 5)
managing fee pocket expenses
Minimum Our sole discretion but to not As incurred Paid to
Advertising exceed 10% of your Gross Sales third-
Requirement parties
vendors
Audit fee Cost of examination, including legal | As incurred
fees and accountant’s fee, plus travel
expenses, room and board
Transfer  service | Actual service fee for transfer As incurred
fee
Managing fee in | No more than 15% of the Gross | As incurred
case of a material | Sales, plus out-of-pocket expenses
default
Liquidated Fees otherwise due for the On demand (Note 6)
Damages remainder of the Term upon
termination




Damages and Cost | Varies Upon demand
of Enforcement
Appraisal Actual costs. The parties will retain | As incurred
three appraisers to determine the
fair market value of the Site. Each
party will bear the cost of their
own appraisers and share equally
the fees and expenses of the third
appraiser chosen by the two party-
appointed appraisers
Indemnification Varies Upon demand
Damages, cost and | Varies Upon demand
attorneys’ fees
Replacement of $26,500 to $32,000 As incurred (Note 7)
equipment,
fixtures, and signs

Notes:

Note 1: Fees. All fees paid to us or our affiliates are uniform and not refundable under any circumstances
once paid. Fees paid to vendors or other suppliers may be refundable depending on the vendors and
suppliers. We currently require you to pay fees and other amounts due to us or our affiliates via electronic
funds transfer (“EFT”) or other means. All fees are current as of the Issuance Date of this Franchise
Disclosure Document. Certain fees that we have indicated may increase over the term of the Franchise
Agreement. Also, any fee expressed as a fixed dollar amount is subject to adjustment based on changes to
the Consumer Price Index (“CPI”) in the United States. We may periodically review and increase these
fees based on changes to the CPI (in addition to any other increase), but only if the increase to the CPI is
more than 5% higher than the corresponding CPI in effect on: (a) the effective date of your Franchise
Agreement (for the initial fee adjustments); or (b) the date we implemented the last fee adjustment (for
subsequent fee adjustments). We will notify you of any CPI adjustment at least 60 days before the fee
adjustment becomes effective. We will implement no more than one CPI-related fee adjustment during
any calendar year.

Note 2: We will approve and agree to a site of your YGF Restaurant. If you request other guidance,
consultation, assistance and on-site evaluation from the Franchisor, we may charge Franchisee the actual
costs for such additional services, including per diem charges for travel and living expenses for its
personnel.

Note 3: If you request, we may (but is not obligated to) offer on-site assistance at the opening of the
Restaurant, when the travel costs (including fees for visa, transport, accommodation, etc.) of the
personnel Franchisor sends will be borne by you.

Note 4: We will provide Initial Training to up to three (3) trainees at no charge, and we may charge the
current actual costs for each additional trainee, including trainees attending repeated trainings or trainees
replacing the original trainees.

Note 5: If the franchised restaurant no longer has a general manager or managing owner and you fail to
arrange a properly trained individual to replace the previous general manager or managing owner, or, in the



event of your Managing Owner’s death or disability, we may, but are not required, on a temporary basis,
manage the franchised restaurant, and charge managing fee and out-of-pocket expenses.

Note 6: In the case of a termination by either party, you will pay us all amounts that you would have paid
us during what would have been the remainder of the Term had it not been terminated.

Note 7: Replacement of Equipment, Fixtures and Signs. Franchisees may be periodically required to
undertake remodeling and updating the Restaurant. This includes replacement of fixtures, furnishings,
equipment, signs, and décor, some of which are purchased from us or our affiliates. You may be required
to pay approximately $26,500 to $32,000 to us or our affiliates, which includes: $1,500 to $2,000 for
signs, $16,000 to $20,000 for fixtures such as floor and wall tiles and deco, and $9,000 to $10,000 for
equipment such as freezer and small wares.

case of a material
default

out-of-pocket expenses

Type of fee (Note | Amount or Estimated Range Due date Remarks

1)

Additional Site Actual costs As incurred | (Note 2)

Assistance

Opening Actual costs Asincurred | (Note 3)

Assistance

Additional Training | $2,000/person Prior to (Note 4)

Fee training

Subsequent 3% of your Gross Sales Monthly

Franchise Fee

Late fee; interest on | Late fee of $1,400 per month; as well as an | Upon

delinquent interest of 18% per annum or the highest rate | demand

payments permitted by laws, whichever is less

Supplier approval | Actual costs As incurred | Actual cost of the

process fee inspection,
testing, or
evaluating,
including travel
costs

Temporary 3% of the Gross Sales, plus out-of-pocket | Asincurred | (Note5)

managing fee expenses

Minimum Our sole discretion but to not exceed 10% of | As incurred Paid to third-

Advertising your Gross Sales parties vendors

Requirement

Audit fee Cost of examination, including legal fees and | As incurred

accountant’s fee, plus travel expenses, room
and board
Transfer service fee | Actual service fee for transfer As incurred
Managing fee in | No more than 15% of the Gross Sales, plus | As incurred




Liquidated Fees otherwise due for the remainder of the On demand (Note 6)
Damages Term upon
termination
Damages and Cost | Varies Upon
of Enforcement demand
Appraisal Actual costs. The parties will retain three As incurred
appraisers to determine the fair market value
of the Site. Each party will bear the cost of
their own appraisers and share equally the
fees and expenses of the third appraiser
chosen by the two party-appointed
appraisers
Indemnification Varies Upon
demand
Damages, cost and | Varies Upon
attorneys’ fees demand
Replacement of $26,500 to $32,000 As incurred | (Note 7)
equipment,
fixtures, and signs

Notes:

Note 1: Fees. All fees paid to us or our affiliates are uniform and not refundable under any circumstances
once paid. Fees paid to vendors or other suppliers may be refundable depending on the vendors and
suppliers. We currently require you to pay fees and other amounts due to us or our affiliates via electronic
funds transfer (“EFT”) or other means. All fees are current as of the Issuance Date of this Franchise
Disclosure Document. Certain fees that we have indicated may increase over the term of the Franchise
Agreement. Also, any fee expressed as a fixed dollar amount is subject to adjustment based on changes to
the Consumer Price Index (“CPI”) in the United States. We may periodically review and increase these
fees based on changes to the CPI (in addition to any other increase), but only if the increase to the CPI is
more than 5% higher than the corresponding CPI in effect on: (a) the effective date of your Franchise
Agreement (for the initial fee adjustments); or (b) the date we implemented the last fee adjustment (for
subsequent fee adjustments). We will notify you of any CPI adjustment at least 60 days before the fee
adjustment becomes effective. We will implement no more than one CPI-related fee adjustment during
any calendar year.

Note 2: We will approve and agree to a site of your YGF Restaurant. If you request other guidance,
consultation, assistance and on-site evaluation from the Franchisor, we may charge Franchisee the actual
costs for such additional services, including per diem charges for travel and living expenses for its
personnel.

Note 3: If you request, we may (but is not obligated to) offer on-site assistance at the opening of the
Restaurant, when the travel costs (including fees for visa, transport, accommodation, etc.) of the
personnel Franchisor sends will be borne by you.

Note 4: We will provide Initial Training to up to three (3) trainees at no charge, and we may charge the

current actual costs for each additional trainee, including trainees attending repeated trainings or trainees
replacing the original trainees.
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Note 5: If the franchised restaurant no longer has a general manager or managing owner and you fail to
arrange a properly trained individual to replace the previous general manager or managing owner, or, in the
event of your Managing Owner’s death or disability, we may, but are not required, on a temporary basis,
manage the franchised restaurant, and charge managing fee and out-of-pocket expenses.

Note 6: In the case of a termination by either party, you will pay us all amounts that you would have paid
us during what would have been the remainder of the Term had it not been terminated.

Note 7: Replacement of Equipment, Fixtures and Signs. Franchisees may be periodically required to
undertake remodeling and updating the Restaurant. This includes replacement of fixtures, furnishings,
equipment, signs, and décor, some of which are purchased from us or our affiliates. You may be required
to pay approximately $26,500 to $32,000 to us or our affiliates, which includes: $1,500 to $2,000 for
signs, $16,000 to $20,000 for fixtures such as floor and wall tiles and deco, and $9,000 to $10,000 for
equipment such as freezer and small wares.
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ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Type of Amount Method of When Due To Whom
Expenditure Payment Payment is to be
Made
. . When sign the
{:mtlal Franchise $20,000 Lump Sum Franchise Us
ee
Agreement
When sign the
Deposit $8,000 Lump Sum Franchise Us
Agreement
Rent (3 months);
Lease; Utility and | $20,000 to As incurred As arranced Landlord; third
Security Deposits | $40,000 S meurre S &8¢ parties.
(Note 1)
Third parties (e.g.
accommodation,
Training Related | $4,500 - $5,500 / As incurred As arranged food, ‘
Expenses person transportation,
travel, living
expenses)

. Us, our affiliates
Equipment, or third parties
Fixtures $100,000 to Lump Sum or As incurred, (e IanIc)ilor d
and Signs (Note $180,000 financed before opening aﬂ(%/'or
2) contractors)
Design & $15,000 to As arranged As arranged Designer or
Architect Fees $45,000 Architect
(Note 3)

Leasehold $50,000 to As arranged As arranged Contractor
Improvements $200,000

(Note 4)

Business Third parties (e.g.
Licenses, Permits, | $1,500 to $3,000 | Lump Sum Before opening government

Fees (Note 5) agencies)

POS System Fee | ¢4 500 10 $5,500 | Lump Sum As incurred Third parties
(Note 6)

Opening $17,400 to Lump Sum Before openin e[ils(’l/(())lrlrtl?ifrf;llhates
Inventory (Note 7) | $20,000 P pening sartios
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) . Us or our
Uniforms $700 to $1,000 Lump Sum Before opening affiliates
Insurance (Note 8) | $5,000 to $16,000 | As arranged As arranged Insurance

Companies

Additional Funds
for First 3 Months | $80,000 to Lump Sum Monthly and As Us, our affiliates
of Operation $150,000 ump Su Incurred or third parties
(Note 9)
Professional Fees | $20,000 to As arranged As arranged Attorney,

$80,000 Accountant
Estimated Total | $346,600 to
Initial $774,000
Investment

Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing and
operating the Restaurant. Our estimates are based on our experience, the experience of our affiliates
and/or their licensees, and our current requirements for YGF Restaurants. The factors underlying our
estimates may vary depending on several variables, and the actual investment you make in developing
and opening your Restaurant may be greater or less than the estimates given depending upon the location
of your Restaurant, and current relevant market conditions. Your costs will also depend on factors such as
how well you follow our methods and procedures; your management skills; your business experience and
capabilities; local economic conditions; the local market for our products and services; the prevailing
wage rates; competition; and sales levels reached during your initial phase of business operations. All
expenditures paid to us or our affiliates are uniform and non-refundable under any circumstances once
paid. All expenses payable to third parties are non-refundable, except as you may arrange for utility
deposits and other payments.

We and our affiliates do not finance any part of the initial investment.

Note 1: Rent. Generally, we require a YGF Restaurant to have a construction area of no less than 60 m*
for a street outlet, and no less than 80 M’ for a restaurant opened in a shopping mall. Estimated monthly
lease expenses vary based on the size, location and character of the space, market conditions. Your
landlord may require a security deposit before leasing the premises to you, which is typically equal to one
month’s rent. Some utility companies also may require a security deposit before commencing services.

Note 2: Equipment, Fixtures and Signs. This amount includes the cost of the equipment for the operation
of your Restaurant, including the Restaurant appliances (dishwasher, grill, oven, freezer, walk-in
cooler/freezer, ice machine and other similar food service equipment), small wares (pots, pans, kitchen
knives, food processors, storage containers, etc.), fountain equipment, and office equipment. The
variation in the costs of furniture and fixtures is based on differences in size, configuration, and location
of the Restaurant site. Typical furniture and fixtures include tables and chairs for both indoor and outdoor
(if applicable) seating, and other trade dress that are not included as landlord improvements. Of the total
investment range of $100,000 to $180,000, approximately $26,500 to $32,000 is paid to the franchisor or
its affiliates, which includes: $1,500 to $2,000 for signs, $16,000 to $20,000 for fixtures such as floor and
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wall tiles and deco, and $9,000 to $10,000 for equipment such as freezer and small wares. Except for the
items noted, all other equipment and fixtures are paid to third parties of your choice.

Note 3: Design and Architect fees. You must construct your Restaurant in accordance with our standards
and specifications. This estimate includes the expense of building out a Restaurant, including carpentry,
all interior finishes, mechanical, electrical, and plumbing. This estimate also includes fees for
architectural and engineering services such as site planning, state approvals and other permits for
building, heating and air conditioning, and plumbing, bid review, construction coordination, pay request
review, and project closeout. The construction costs for a building will vary significantly depending on
many factors including the size of the building, difficulty of site work, labor costs, local taxes and
development fees and the availability of financing.

Note 4: Leasehold Improvements. A typical leased premises will require build-out. Your landlord may
contribute or provide leasehold improvements depending on your lease terms. In addition, you may need
installation and setup of phone lines, high speed internet service, and computer equipment. You will need
to construct improvements to, or “build out,” the premises at which you will operate the Restaurant.
These improvements may include, for example, wiring, flooring, sheetrock, plumbing, paint, HVAC,
lighting, and décor items which must be constructed according to our specifications. These costs are
likely to vary depending upon the size, location, configuration, installation costs, and overall condition of
the premises, and may be much higher, if you already have or wish to establish your Restaurant in an area
where special requirements of any kind (e.g., historical, architectural, or preservation requirements) will
apply. A landlord allowance covering a portion of the costs of constructing the leasehold improvements
may be able to be obtained from the landlord. Any allowance will be negotiated between you and the
landlord. We cannot estimate the amount, scope or type of allowance that may be available, if any, for a
particular site or from any particular landlord. Your actual cost may be more or less than the figures in the
chart. There are other variables regarding potential sites that are likely to be site-specific and may impact
overall construction and/or operating costs, such as, for example, asbestos or other materials within walls
of existing locations, special permitting rules and regulations, special HVAC requirements, or site-
specific design criteria. These situations are site-specific and we cannot estimate the costs; a franchisee
should evaluate those potential costs for any specific site that might be considered.

Note 5: Business Licenses, Permits, Fees. This is the estimated cost of the permits and licenses that you
must have in order to operate your Restaurant and the costs may vary greatly depending on your state’s
requirements. Each state establishes its own licensing requirements, and those requirements may change.
You are solely responsible for investigating and determining the licensing requirements and costs in your
state and taking all necessary actions to ensure that your Restaurant remains in compliance with those
requirements at all times. We strongly recommend that you consult with an attorney to determine exactly
what permits and licenses you will need and how much those permits and licenses will cost. The amount
necessary to obtain a liquor license varies greatly depending on the city, county and state licensing
authority involved and may be based on whether a license is available from the licensing authority or
must be purchased from a third party.

Note 6: POS System Fee. A fee of between $4,500 and $5,500 will be paid to third parties and the
variation is due to optional add-ons the franchisees may choose to purchase.

Note 7: Opening Inventory. This is the estimated cost of the opening inventory, which includes $12,400
to $15,000 paid to us or our affiliates for proprietary soup base, sauces, seasonings, paper goods, packing
box and other sundries, as well as $5,000 paid to local suppliers for other materials and supplies, meat,
dry goods, and produce. The cost listed here does not include shipping cost.
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Note 8: Insurance. You must obtain insurance coverage with the limits required by us as described in Item
8 of this Disclosure Document. Your landlord may require additional insurance. The low estimate is for a
semi-annual premium and the high estimate is for annual premium.

Note 9: Additional Funds for First 3 Months of Operation. You will need capital to support on-going
expenses, such as payroll, interest and principal repayments, marketing materials and services, and
utilities, to the extent that your revenue does not cover these costs. A Restaurant is required to have one
General Manager (which can be but not required to be you or your Owner) and one Head Chef. A typical
Restaurant usually have (but not required) one assist manager and approximately ten staff members. The
need for additional funds will vary widely among franchisees. New businesses usually generate a negative
cash flow. Your costs will depend on factors such as: how closely you follow our recommended methods
and procedures; your management skill, experience and business acumen; local economic conditions; the
local market for our product; the prevailing wage rate; competition; and the sales level reached during the
initial period. You should review these estimates carefully with an accountant or other Restaurant advisor

before making any decision to buy a franchise. When making this estimate, we relied upon the experience
of our affiliates.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Y ou must obtain all food and beverage items, ingredients, supplies, materials, fixtures, furnishings,
construction services and materials, décor items, equipment (including point of sale system and
communication systems), and other products and services for the operation of the Restaurant solely from
suppliers who demonstrate, to our continuing reasonable satisfaction, the ability to meet our then-current
standards or in accordance with our standards and specifications. A complete list of our approved products
and suppliers will be included in the Manual and is subject to change over time. We will provide you with
updates in the Manual or otherwise in writing (such as via email) of any changes to the lists of approved
products and approved suppliers. We do not provide material benefits to you based solely on your use of
designated or approved sources.

We and/or our affiliates have developed, and may continue to develop, for use in the System certain
products which are prepared from confidential proprietary recipes and other proprietary products which bear
the Marks, including our proprietary sauces and seasonings. Because of the importance of quality and
uniformity of production and the significance of those products in the System, it is to your and our benefit
that we closely control the production and distribution of those products. Therefore, you will use only our
proprietary recipes and other proprietary soup base, products and will purchase those items solely from us or
from a source designated by us all of your inventory of those products.

Currently, us and our affiliate(s) are the sole approved supplier for our proprietary soup base, sauces and
seasonings, paper goods, certain equipment, fixtures and signs, and uniforms. We and our affiliates have the
right to derive revenue and profit from the sale or lease of products and services to you, such as marking up
the prices (“Revenues”). We also have the right to collect and retain any and all allowances, rebates, credits,
incentives, or benefits (collectively, “Allowances”) offered by manufacturers, suppliers, and distributors to
you, to us, or to our affiliate based upon your purchases of products and services from manufacturers,
suppliers, and distributors. We or our affiliates will have all of your right, title, and interest in and to any and
all of these Revenues and Allowances. We or our affiliates may collect and retain any or all of these
Revenues and Allowances without restriction (unless otherwise instructed by the manufacturer, supplier, or
distributor).

Based on our unaudited financial statements for 2025, we derived approximately $560,752 in revenue from
franchisees’ required purchases. This is approximately 43.12% of our total revenues for 2025. Our affiliate
Yuna, is currently the sole supplier for our proprietary food packaging and paper products, uniforms,
supplies, and pre-packaged food. Based on Yuna’s unaudited financial statements for 2025, it derived
approximately $252,016.57 in revenue from franchisees’ required purchases. This is approximately 7.53%
of Yuna’s total revenues for 2025. As of December 31, 2025, we did not earn any revenue fromYuna’s sale
of these items, but reserve the right to do so. As of December 31, 2025, Angzheng and Fushunda did not
earn any revenue from franchisees’ required purchases but reserve the right to do so.

Our Director and President Xingyu Yang has an ownership interest in the above-mentioned approved
suppliers. None of the other officers listed in Item 2 has an ownership interest in us or any approved
supplier.

We estimate that your purchases from us or approved suppliers, or that must conform to our specifications,
will represent approximately 40% to 50% of your total purchases in establishing the Restaurant, and
approximately 40% to 50% of your total purchases in the continuing operation of the Restaurant.

We currently do not have any purchasing or distribution cooperatives. We may, when appropriate,
negotiate purchase arrangements, including price terms, with designated and approved suppliers on behalf
of the System. We do not conduct such negotiations for the benefit of franchisees.
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If you would like to use any supplies or services that we have not approved or designated, you must submit
a written request for approval and provide us with any information that we request. We have the right to
inspect the proposed supplier’s facilities and test samples of the proposed products and to evaluate the
proposed service provider and the proposed service offerings. You will pay us a charge not to exceed the
reasonable cost of the inspection and its actual cost of testing the proposed product or evaluating the
proposed service or service provider, including personnel and travel costs, whether or not the item, service,
supplier, or service provider is approved. We reserve the right to re-inspect the facilities and products of any
approved supplier and to revoke our approval if the supplier fails to continue to meet any of our then-current
standards. We will notify you in writing after you have requested our approval whether the proposed
product or supplier is, in fact, approved or disapproved. If you do not receive our approval within 90 days
after submitting all of the information that we request, our failure to respond will be deemed a disapproval
of the request. We are not required to make available to you or to any supplier our criteria for product or
supplier approval. We are not obligated to approve any specific product or supplier if we believe that
approval of that product or supplier is not in the best interests of the System. We may revoke our prior
approval of any product or supplier at any time, and after your receipt of written notice from us regarding
our revocation, you must stop using that product or stop purchasing from that supplier.
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ITEM 9

FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this

disclosure document.

Obligation

Article or Section in Franchise

Agreement (FA)

Disclosure Document

Ttem

a. Site selection and acquisition/ lease

FA — Section 3

Items 6, 8 and 11

b. Pre-opening purchases/leases

FA — Section 3

[tems 6, 7, 8 and 11

c. Site development and other pre-
opening requirements

FA — Sections 3 and 4

[tems 8 and 11

d. Initial and ongoing training

FA — Section 4

Items 6, 7 and 11

e. Opening

FA — Section 3

[tem 11

f. Fees

FA — Sections 2, 3,4,5,6,7,8,12,13,
14 and 18

[tems 5,6, 7 and 11

2. Compliance with standards and
policies/ operating manual

FA — Sections 2, 3, 6, 8,9, 10, 11
and 12

Items 8,9, 11, 13 and 14

h. Trademarks and proprietary
information

FA — Sections 9 and 10

[tems 13 and 14

i. Restrictions on products/services
offered

FA — Sections 6

[tems 8 and 16

quotas

j. Warranty and customer service FA — Section 6 INot applicable
requirements
lk. Territorial development and sales FA —N/A INot applicable

|. Ongoing product/service purchases

FA — Section 6

[tems 6 and 8

m. Maintenance, appearance and
remodeling requirements

FA — Sections 3 and 6

Items 6, 11 and 16

n. Insurance

FA — Section 15

Items 6, 7 and 8

0. Advertising

FA — Section 7

Items 6, 8 and 11

p. Indemnification

FA — Section 15

I[tems 6, 13

q. Owner’s participation/
management/staffing

FA — Section 6

Items 1, 11 and 15

r. Records and reports

FA — Section 8

[tems 6, 11
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s. Inspections and audits

FA — Section 8

[tems 6, 8 and 11

t. Transfer

FA — Section 12

[tems 6 and 17

u. Renewal

FA — Section 2

[tems 6 and 17

v. Post-termination obligations

FA — Sections 9, 10, 11 and 14

[tems 6 and 17

w. Non-competition covenants

FA — Section 11 and Appendix C

[tem 17

x. Dispute resolution

FA — Section 18

[tems 6 and 17

y. Liquidated damages

FA —Sections 5, 8, 13, 14 and
Appendix E

[tem 6

z. Personal Guaranty

FA — Section 1 and Appendix B

[tems 1 and 15

ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligations.

19




ITEM 11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Before the opening of a Restaurant, we will provide the following assistance and services:

L.

We will use reasonable standards to review and accept or reject a site proposal of your proposed
site. We will insert a description of the specific site in Appendix A of the Franchise Agreement
when we have accepted the site for your Restaurant (Franchise Agreement, Section 3.A.)

At the then current fee and our per diem cost payable by you, we may provide other guidance,
consultation, assistance and on-site evaluation for your proposed site, as we deem appropriate.
(Franchise Agreement, Section 3.A.)

We will provide you with mandatory and recommended specifications and layouts for building
and furnishing the Restaurant, which you will use to have site plans and build-out plans
prepared, at your expense. We have the right to require you to use the architect/designer we
designate and to inspect your Restaurant during its construction. (Franchise Agreement, Section
3.C)

Upon your request, we may (but is not obligated to) offer on-site assistance at the opening of the
Restaurant. You will be responsible for the costs (such as travel, lodging, and meals) of the
personnel we send. (Franchise Agreement, Section 3.E.)

We will provide an initial training program in person or online for up to three trainees free of
charge. You must be responsible for the trainees’ expenses such as travel, lodging, and meals.
(Franchise Agreement, Section 4.A.)

We will provide you with access to our Manuals which we may revise during the term of your
Franchise Agreement. (Franchise Agreement, Section 4.H.) We may provide all or a portion of
the Manual to you electronically, such as via a password-protected website.

Continuing Obligations

During the operation of a Restaurant, we will provide the following assistance and services:

L.

At our sole discretion, we may from time to time, provide the Restaurant with training programs
concerning management and techniques. (Franchise Agreement, Section 4.C.)

We may update the Manuals from time to time, at our sole discretion. (Franchise Agreement,
Section 4.H.)

We will review and approve all advertising materials and marketing plans for the Restaurant. At
our sole discretion, we may also provide additional assistance to you such as finished
advertising materials, including advertising posters, WeChat postings, advertising product
pictures and pictures on delivery platforms, etc. (Franchise Agreement, Section 7.B.)
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Site Selection:

You will select the site for the Restaurant subject to our acceptance. You must obtain our acceptance of the
site for the Restaurant before you acquire the site. You must deliver to us for our review a complete site
proposal and other materials and information we request for the proposed site. We will use reasonable
standards to review and accept or reject a site proposal within fifteen (15) days after receiving the complete
site proposal and other materials we request. If we do not accept the proposed site within such 15-day
period, the proposed site is deemed rejected. If you request other guidance, consultation, assistance and on-
site evaluation from us, we may charge you a reasonable fee for such additional services, including per diem
charges for travel and living expenses for its personnel.

We generally do not own the premises and lease it to you. Once the location for your Restaurant has been
determined, your Restaurant may not be relocated without our prior written consent.

The factors we consider in approving sites include safety, building appearance, visibility and ease of access,
parking, size, layout, demographics, business in the area, traffic, and building condition. Our acceptance or
proposal of a proposed site is not a warranty or representation, express or implied, as to the potential success
or profitability of your Restaurant. While we may provide assistance and guidance, it is solely your
responsibility to select a suitable site for the Restaurant.

Opening:

We estimate that the time from when the Franchise Agreement is signed to the opening of the Restaurant
will be approximately 6 to 12 months. Your total timeframe may be shorter or longer depending on the time
necessary to obtain an accepted site, to obtain financing, to obtain the permits and licenses for the
construction and operation of the Restaurant, to complete construction or remodeling as it may be affected
by weather conditions, shortages, delivery schedules and other similar factors, to complete the interior and
exterior of the Restaurant, including decorating, purchasing and installing fixtures, equipment and signs, and
to complete preparation for operating the Restaurant, including purchasing inventory and supplies. We do
not provide assistance with conforming the site to local ordinances and building codes, obtaining the permits
and licenses for the construction of the Restaurant, completing construction or remodeling, or hiring and
training your employees. You must open the Restaurant and begin business within the planned Restaurant
opening schedule as agreed by Franchisor in writing after you sign the Franchise Agreement. If you are not
able to open your Restaurant within this period, we have the right to terminate your Franchise Agreement or
we may extend the period of time for you to open. You may not open your Restaurant for business until we
have approved you to do so.

Your Restaurant must be constructed according to plans that we have approved. We will provide you with
sample plans and/or our mandatory and recommended specifications for a Restaurant, and we have the right
to designate the architect/designer that you must use. We also have the right to approve the contractor you
select. You must arrange for construction plans to be created that incorporate our requirements into the size
and shape of the approved site for your Restaurant. You may not use the plans or begin building out your
Restaurant until we have approved the construction plans, and any changes to the construction plans must
also be approved by us before the change may be implemented. Our review is not meant to assess
compliance with any applicable laws, regulations or building codes. Our review is only to verify that the
construction plans accurately present our trade dress, the Marks and meet our specifications. We reserve the
right to inspect your Restaurant while it is being constructed. You may not open your Restaurant for
business without our approval. You must certify to us that your Restaurant has been constructed in
compliance with the Americans with Disabilities Act.
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We do not provide assistance with equipment, signs, fixtures, opening inventory or supplies except that you
must purchase your supply of proprietary sauces and seasonings, food packaging and logoed paper products,
uniforms, and other proprietary products and supplies from us or our affiliates, and you may choose to
purchase equipment and other items from us, our affiliates, or qualified third-parties. No other assistance is
given by us except by our providing a list of approved suppliers in the Manual and by providing our written
specifications. We do not deliver or install these items.

Y ou must maintain the condition and appearance of the Restaurant (including adjacent parking areas and
grounds that are part of the Restaurant premises), as we prescribe in the Manual. You must, at your own
expense, replace worn out, broken and obsolete fixtures, equipment, furniture, signs, décor items, flooring
and trade dress, purchase any additional equipment, and other items necessary for the operation of the
Restaurant as we prescribe, repair the interior and exterior of the Restaurant, and regularly clean and
maintain the Restaurant.

Grand Opening Marketing:

We have no grand opening marketing requirement. If you choose to do so, you must submit all marketing
plans and materials for our approval.

National or Regional Marketing Fund:

We currently have no national or regional marketing program or fund.

Cooperative Marketing:

We currently do not have and do not anticipate forming, or approving the formation of, marketing
cooperatives. You will not be required to participate in, or contribute to, a marketing cooperative.

Local Marketing:

You must spend in each quarter of the Term a reasonable percentage of the Restaurant’s Gross Sales from
the prior quarter as we, in our sole discretion, determine, to advertise and promote your Restaurant. In no
event this percentage shall exceed 10%. You must submit to us quarterly marketing and advertising
expenditure reports accurately reflecting all local advertising expenditures for the preceding quarter and
year-to-date by the marketing categories that we specify.

We must approve all marketing materials before you use them. You must not advertise or use our Marks in
any fashion on the world wide web or via other means of advertising through telecommunication, including
social media, without our express written consent. If you do not receive written approval within thirty (30)
days of our receipt of such items, we will be deemed to have disapproved the items.

Website:

We alone may establish, maintain, modify or discontinue all internet, world wide web and electronic
commerce activities pertaining to the System.

Any websites or other modes of electronic commerce that we establish or maintain, including but not limited
to any mobile applications (“apps”) that we may introduce, may — in addition to advertising and promoting
the products, programs or services available at YGF Restaurants — also be devoted in part to offering YGF
Franchises for sale and be used by us to exploit the electronic commerce rights which we alone reserve.
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Y ou may not maintain your own website; otherwise maintain a presence or advertise on the internet or any
other mode of electronic commerce in connection with your Restaurant; establish a link to any website we
establish at or from any other website or page; or at any time establish any other website, electronic
commerce presence or URL which in whole or in part incorporates the “YANGGUOFU” name or any
names confusingly similar to the Proprietary Marks.

You are not permitted to promote your Restaurant or use any of the Proprietary Marks in any manner on any
social or networking websites, such as Facebook, Foursquare, Instagram, LinkedIn or Twitter, without our
prior written consent. We will control all social media initiatives. You must comply with our System
standards regarding the use of social media in your Restaurant’s operation, including prohibitions on your
and the Restaurant’s employees posting or blogging comments about the Restaurant or the System, other
than on a website established or authorized by us (“social media” includes personal blogs, common social
networks like Facebook, Foursquare, Instagram, LinkedIn and MySpace, professional networks like
LinkedIn, live-blogging tools like Twitter, virtual worlds, file, audio and video- sharing sites, and other
similar social networking or media sites or tools). We currently do not have but reserve the right to establish
branded social media pages/handles/assets. We reserve the right to conduct collective/national campaigns
via local social media on your behalf.

Advisory Council:

We currently do not maintain a franchisee advertising advisory cooperative to advise us on advertising
policies.

Computer and Point of Sale Systems:

At your own expense, you must use in the Restaurant a computer system that includes point-of-sale and
reporting software, including all existing or future communication or data storage systems, components
thereof and associated service, which we select for the System (the “POS System”). You are currently not
required to license software used in the operation of the Restaurant from us, an affiliate, or a third party, but
we reserve the rights to require so in the future.

As of the issuance date of this Disclosure Document, we require you to purchase the POS System from a
third-party Approved Supplier. You will be charged a one-time fee in the between $4,500 - $5,500.

We do not provide maintenance for your computer and POS System and we have no obligation to upgrade
and update your computer and POS System. You should determine for yourself whether or not any third-
party supplier from whom you purchase any component of your computer system is obligated to provide
ongoing maintenance, repairs, upgrades or updates to any component of your computer system, and
determine the additional cost for the services. Our computer hardware and software requirements will
periodically change and you will be required to upgrade your computer hardware and software, including
the POS System, at your own expenses. You are responsible for ensuring that the POS System remains
compatible with our specifications and for timely implementing all required updates, upgrades, patches, and
security fixes mandated by us or our Approved Supplier(s). We estimate the maintenance for your
computer hardware and software to be between $2,500 to $3,000 per year.

The types of data generated, captured and stored within the POS System may include transaction data,
inventory data, customer data, employee data, payment data, and other types of data.

If we (a) establish and maintain any Websites or intranet systems for YGF franchisees and for the promotion
of YGF Restaurants; (b) modify or upgrade our proprietary software that we now or in the future may create

23



and license to you; and (c) provide ongoing maintenance and support services associated therewith, then you
must pay a reasonable amount of technology system fee.

We and our affiliates will have access to your operational and financial information and data through the
POS System. There are no contractual limitations on our right to access the information and data.

Training:

Prior to the Restaurant’s grand opening, up to three trainees (including you, your General Manager and Head
Chef) must have completed, to our satisfaction, our mandatory initial training program. We will conduct
this training at our affiliate’s training center in China, or at another location we designate including online
locations. Our initial training program lasts for approximately four (4) days. The initial training program is
conducted once prior to your opening on an as-needed basis.

We will provide instructors and training materials for three trainees (the cost of which is included in the
initial franchise fee). You may also have additional personnel trained by us for the Restaurant, at your
expense. We will determine whether your trainees have satisfactorily completed initial training. If you, the
General Manager and the Head Chef do not satisfactorily complete the initial training program or if we
determine that these persons cannot satisfactorily complete the training program, you must designate a
replacement to satisfactorily complete the training before you will be permitted to open your Restaurant. We
estimate the training fee for the initial training provided to a replacement or successor GM or Head Chef to
be no more than $2,000 per person. If the replacement General Manager or Head Chef cannot complete the
initial training program to our satisfaction, we have the right to terminate your Franchise Agreement.

Any General Manager or Head Chef subsequently designated by you must also receive and complete the
initial training program to our satisfaction, even if this requires sending that General Manager or Head Chef
to our headquarters training program, at your expense. You must pay to us the then current training fee for
the initial training we provide to a replacement or successor General Manager or Head Chef. You must also
pay for all expenses your trainees incur for any training program, including costs of travel, lodging, meals
and applicable wages.

If you request that we provide additional training or assistance on-site at your Restaurant and if we
determine that additional training or assistance is necessary, you must pay our then-current weekly fee for
each trainer we provide, and you must reimburse us for any expenses our trainers incur, such as costs of
travel, lodging, and meals.

During the term of your Franchise Agreement, at our sole discretion, we may from time to time provide the
Restaurant with training programs concerning management and techniques. The Managing Owner, the
General Manager and the Head Chef of Franchisee’s Restaurant are required to attend the additional training
programs.

The instructional materials used in the initial training include our Manual, marketing and promotion materials,
videos, online resources, training manuals and workbooks, and any other materials that we believe will be

beneficial to our franchisees in the training process.

The training schedule and activities of the initial training program are described below:

TRAINING PROGRAM
Subject Classroom Hours On-the-Job Training Location
Hours
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Introduction to Our Brand 0.50 Not applicable Shanghai, China /
Online

Restaurant Daily Operation 1.00 3.00-4.00 Shanghai, China /
Online

Services and Customer | 1.00 2.00-3.00 Shanghai, China /

Complaints Online

Pre-opening Preparation 0.50 Not applicable Shanghai, China /
Online

Basic Knowledge of Food Safety | 1.00 Not applicable Shanghai, China /
Online

Food Safety Laws 1.00 Not applicable Shanghai, China /
Online

Basic Knowledge of Restaurant | 1.00 Not applicable Shanghai, China /

Management Online

Beef Bone Procurement 0.25 Not applicable Shanghai, China /
Online

Beef Bone Processing 0.25 Not applicable Shanghai, China /
Online

Beef Bone Soup Making 0.25 Not applicable Shanghai, China /
Online

Ready-made Soup Making 1.00-1.50 3.00-4.00 Shanghai, China /
Online

Ingredients Preparation 1.00-1.50 2.00-3.00 Shanghai, China /
Online

Food Display Knowledge 1.00-1.50 Not applicable Shanghai, China /
Online

Seasonings in Bowl Bottom 1.50 2.00-3.00 Shanghai, China /
Online

Dish cooking 1.50 2.00-3.00 Shanghai, China /
Online

TOTAL 12.75-14.25 14-20

The instructors conducting our initial training program primarily include the field learning team. Each of our
instructors has at least one to two years of experience relevant to the subjects they are teaching and with us
and/or our affiliates.

The entire training program is subject to change due to updates in materials, methods, manuals and personnel
without notice to you. The subjects and time periods allocated to the subjects actually taught to a specific
franchisee and its personnel may vary based on the individual needs and/or experience of those persons
being trained.

We may choose to hold refresher training courses, and we may designate that attendance at refresher training
is mandatory for your General Manager, Head Chef and/or other Restaurant personnel. We do not anticipate
charging a fee for refresher training, but you will pay for all of the expenses incurred by your trainees,
including travel, lodging, meals and wages
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ITEM 12
TERRITORY

We grant to you the right to operate a YGF Restaurant at a specific street address known as the “Site”. The
Site will be subject to our written approval, which will not be unreasonably withheld. You may not operate
the Restaurant from any location other than the Site without our prior written consent.

There will be no minimum territory granted to you. You will not receive any territory and may only operate
at the Site. You may face competition from other franchisees, from outlets that we own, or from other
channels of distribution or competitive brands that we control.

You may sell our menu items to customers who live anywhere but who choose to dine at or from your
Restaurant. You may not engage in any promotional activities or sell products or services, whether directly
or indirectly, through or on the internet, the world wide web, or any other similar proprietary or common
carrier electronic delivery system; through catalogs or other mail order devices sent or directed to customers
or prospective customers located anywhere; or by telecopy or other telephonic or electronic
communications, including toll-free numbers, directed to or received from customers or prospective
customers located anywhere. You may place advertisements in printed media and on television and radio
that advertising your Site.

There are no restrictions on us from soliciting or accepting orders in the approximate of your Site.

You have no options, rights of first refusal, or similar rights to acquire additional franchises. You may not
sell any products to any business or other customer at wholesale.

We reserve all rights not expressly granted to you by the Franchise Agreement. Without limitation and
without regard to proximity to the Restaurant, we and our Affiliates reserve the right to:

(1) establish or license franchised and/or company-owned businesses offering similar or identical
products and services, and using YGF System or elements of YGF System (i) under the Marks
or (ii) under names, symbols, or marks other than the Marks anywhere outside of the Site;

(2) develop or become associated with other concepts (including other franchise systems), whether
or not using YGF System and/or the Marks, and/or award franchises under such other
concepts for locations anywhere;

(3) acquire, be acquired by, merge, affiliate with or engage in any transaction with other
businesses (whether competitive or not) with units located anywhere and, (i) convert the other
businesses to YGF Restaurants and Marks and to allow them to operate as part of YGF
System, (ii) permit the other businesses to continue to operate under another name, and/or (iii)
permit the businesses to operate under another name and convert existing Restaurants to such
other name;

(4) advertise, or authorize others to advertise, using the Marks anywhere, including inside and
outside of the Site; or

(5) market and sell products and services identified by the Marks or other trademarks, logos,
marks, commercial names or symbols to customers located anywhere (in or out of the Site)
through any alternative distribution channels (other than Restaurant(s) located at the Site,
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including through catalogs, mail order, retail stores or kiosks, e-commerce, applications,
online videos, recorded media, or broadcast media, regardless of proximity to the Restaurant
without compensation to you.

If, during the term of the Franchise Agreement, you wish to change the Site out of any reasons, you should
propose a Substitute Site and obtain our approval within three (3) months before the change. We will use
reasonable standards to review and accept or reject a change of site proposal within fifteen (15) days after
receiving the complete change of site proposal and other materials we request. If we do not accept the
proposed site within such 15-day period, the proposal is deemed rejected. You must also meet certain other
requirements, such as being in compliance with the Franchise Agreement, the location meets our then-
current requirements for a YGF Restaurant, and you may be required to sign our then-current form of
Franchise Agreement.

Neither we nor any parent or affiliate has established, or presently intends to establish, other franchised or

company-owned Restaurant which sell our proprietary products or services under a different trade name or
trademark, but we reserve the right to do so in the future, without first obtaining your consent.
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ITEM 13
TRADEMARKS

The Franchise Agreement grants you the right to use certain trademarks, trade names, service marks,
symbols, emblems, logos and indicia of origin designated by us (“Marks”). These Marks may be used only
in the manner we authorize and only for the operation of your Franchised Business.

You may not use the Marks as a part of your corporate or other legal name, and you must comply with our
instructions in filing and maintaining trade name or fictitious name registrations. You must sign any
documents we require to protect the Marks or to maintain their continued validity and enforceability. In
addition, you may not directly or indirectly contest the validity of our ownership of or our rights in and to
the Marks.

We own the following principal Marks which have been registered with the U.S. Patent and Trademark
Office (“USPTO”) on the Principal Register:

H 1S

Mark U.S. Registration Number Registration Date
YGF 5482202 May 29, 2018
5066495 October 25, 2016

November 1, 2016

@ 5070668

Y anGGUOFy)

We intend to file all affidavits and other documents required to maintain our interest in and to the Marks.
There is no agreement that limits our right to use or license the use of the Marks related to the franchise,
and we know of no superior prior rights or infringing uses that could materially affect your use of the
Marks in any state. There are no currently effective determinations of the USPTO, the Trademark Trial and
Appeal Board, the trademark administrator of any state or any court, no pending infringement, opposition or
cancellation proceedings and no pending litigation involving any of the Marks that may significantly affect
the ownership or use of any Mark listed above.

We are currently applying for the following Federal registered service marks and the applications are
pending with USPTO with the following application numbers:

Mark Application Number
YANGGUOFU 98578904
98578893

%1838
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98578852

Y ou must immediately notify us of any apparent infringement of the Marks or challenge to your use of any
of the Marks or claim by any person of any rights in any of the Marks. You and your Managing Owners are
not permitted to communicate with any person other than us, or any designated affiliate, our counsel and
your counsel involving any infringement, challenge or claim. We can take action and have the right to
exclusively control any litigation or USPTO or other administrative or agency proceeding caused by any
infringement, challenge or claim or otherwise relating to any of the Marks. You must sign any and all
documents, and do what may, in our counsel’s opinion, be necessary or advisable to protect our interests in
any litigation or USPTO or other administrative or agency proceeding or to otherwise protect and maintain
our interests and the interests of any other person or entity (including any affiliate) having an interest in the
Marks.

We will indemnify you against and reimburse you for all damages for which you are held liable for your use
of any of the Marks, provided that the conduct of you and your Managing Owners in the proceeding and use
of the Marks is in full compliance with the terms of the Franchise Agreement.

Except as provided above, we are not obligated by the Franchise Agreement to protect any rights granted to
you to use the Marks or to protect you against claims of infringement or unfair competition with respect to
them. Although we are not contractually obligated to protect the Marks or your right to use them, as a matter
of corporate policy we intend to defend the Marks vigorously.

We may require you, at your expense, to discontinue or modify your use of any of the Marks or to use one
or more additional or substitute trade names, service marks, trademarks, symbols, logos, emblems and

indicia of origin if we determine that an addition or substitution will benefit the System.

The license to use the Marks granted in the Franchise Agreement is non-exclusive to you. We have and
retain all rights in the Marks.
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ITEM 14
PATENTS. COPYRIGHTS AND PROPRIETARY INFORMATION

Patents and Copyrights:

We do not have an ownership interest in any pending or registered patents or copyrights that are material to
the franchise.

Confidential Operations Manual:

Y ou must operate the Restaurant in accordance with the standards and procedures specified in the Manual.
One copy of the Manual will be loaned to you by us for the term of the Franchise Agreement. We may,
instead of providing you with a hard copy of the Manual, make our Manual available electronically via a
password protected intranet.

You must treat the Manual and any other manuals we create or approve for use in your operation of the
Restaurant, and the information contained in them, as confidential. Y ou must also use all reasonable efforts
to maintain this information as secret and confidential and you must not duplicate, copy, record or otherwise
reproduce these materials, in whole or in part, or make them available to any unauthorized person. The
Manual remains our sole property and must be kept in a secure place on the Restaurant premises.

We may revise the contents of the Manual and you must comply with each new or changed standard. You
must also insure that the Manual is kept current at all times. If there is a dispute regarding the contents of
the Manual, the terms of the master copy maintained by us at our home office will be controlling.

Confidential Information:

We claim proprietary rights in certain of our recipes which are included in the Manual and which are our
trade secrets. Any and all information, knowledge, know-how and techniques related to the System that we
communicate to you, including the Manual, plans and specifications, marketing information and strategies
and site evaluation, selection guidelines and techniques, recipes, and the terms of your agreement with us,
are considered confidential. You and each of your Owners are prohibited, during and after the term of your
Agreement, from communicating, or using for the benefit of any other person or entity, and, after the term
of your Agreement, from using for your or their own benefit, any confidential information, knowledge or
know-how concerning the methods of operation of the Restaurant that may be communicated to you or any
of your Owners or that you may learn about. You and each of your Owners may divulge this confidential
information only to your employees who must have access to it to operate the Restaurant. Neither you nor
your Owners are permitted at any time, without first obtaining our written consent, to copy, record or
otherwise reproduce the materials or information nor make them available to any unauthorized person.

If we ask, you must have your General Manager, Head Chef, and any of your personnel who have received
or will have access to confidential information sign similar confidentiality covenants. Your Owners also
must sign these covenants.

If you, your Managing Owners, General Manager, Head Chef, or employees develop any new concept,
process or improvement in the operation or promotion of the Restaurant, you must promptly notify us and
give us all necessary information, free of charge. You, your Managing Owners, General Manager, Head
Chef, and employees must acknowledge that any of these concepts, processes or improvements will become
our property and we may give the information to other franchisees.
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ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE
BUSINESS

When you sign your agreement, you must designate and retain at all times an individual to serve as the
“General Manager”. We do not require you to be the General Manager. If you are not actively involved in
the daily operation of your Restaurant, then we may communicate with and rely on the decisions made by
your General Manager and you must still make sure that your Restaurant is being operated according to the
terms of your Franchise Agreement and the Manual. The kitchen of the Restaurant must be managed by a
Head Chef. You must also retain other personnel as are needed to operate and manage the Restaurant.

Your General Manager must devote his or her full working time and best efforts to the day-to-day, on-
premises operation of the Restaurant, must have satisfactorily completed the Initial Training Program,
subsequent training and additional training or a comparable training program at your Restaurant that we
have approved, and should not engaged in any other business endeavor except passive investments which do
not interfere with the performance of his or her duties as General Manager. We do not require that any of
your managers have an ownership interest in you. While your Restaurant is open, you must have at least one
General Manager on-site. If you for any reason no longer employ a General Manager, you must notify us
within twenty-four (24) hours of the change in circumstances, and arrange for an individual who has been
properly trained to temporarily manage the Restaurant or, in our sole discretion, allow us, on a temporary
basis, to assume the management of the Restaurant or appoint a third party to manage the Restaurant.

The General Manager must satisfy our educational and business criteria as provided to you in the Manual or
other written instructions, must be individually acceptable to us, and must be approved by us to act as a
General Manager. The General Manager must be responsible for the supervision and management of the
Restaurant, and must devote full time and best efforts to this activity. The General Manager also must
satisfy the applicable training requirements in the Franchise Agreement. If the General Manager cannot
serve in the position or does not meet the requirements, he or she must be replaced within thirty (30) days
after the General Manager stops serving or no longer meets the requirements.

You must have all of your personnel sign covenants that they will maintain the confidentiality of
information they receive or have access to based on their relationship with you. You must ensure that your
General Manager and Head Chef agree to comply with the restrictions in Sections 10 (Confidential
Information), 11 (Non-Compete), and 14 (Effect of Termination or Expiration) of the Franchise Agreement,
except that they shall not be required to agree to comply with Section 11.C post-term non-compete provision.
Employees without access to our confidential information are not required to sign a confidentiality covenant.

Each of your owners owning, directly or indirectly, at any time during the Term of the Franchise
Agreement, 15% or more of the legal or beneficial interests in you must sign and deliver to us our standard
form of Owner’s Guaranty undertaking to be bound jointly and severally by all provisions of the Franchise
Agreement and any other agreements between the Parties.

You will designate a single non-Entity Owner to serve as the “Managing Owner,” with the responsibility of
supervising the daily operations of the Restaurant and the power to bind you in their dealings with us. We
have the right to approve the Managing Owner, and you will promptly inform us of any proposed changes to
the Managing Owner. We may, in our sole discretion permit you to appoint an individual who is not an
Owner to serve in the role of Managing Owner.
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ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must sell or offer for sale all menu items, food products, merchandise, and other products and services
we require, in the manner and style we require, including dine-in and carry-out, as expressly authorized by
us in writing. You must sell and offer for sale only the menu items, products and services that we have
expressly approved in writing. You must not deviate from our standards and specifications without first
obtaining our written consent. You must discontinue selling and offering for sale any menu items, products
or services that we may disapprove in writing at any time. We have the right to change the types of menu
items, products and services offered by you at the Restaurant at any time, and there are no limits on our right
to make those changes.

Y ou must maintain in sufficient supply and use and sell only the food and beverage items, ingredients,
proprietary products, merchandise, other products, materials, supplies, and paper goods that conform to our
standards and specifications. You must prepare all menu items according to our recipes and procedures for
preparation contained in the Manual or other written instructions, including the measurements of
ingredients. You must not deviate from our standards and specifications by the use or offer of
nonconforming items or differing amounts of any items, without first obtaining our written consent.

We reserve the right to vary the menu items offered at certain YGF Restaurants based on regional or local
tastes or ingredients. If we allow a YGF Restaurant to modify its menu to accommodate regional or local
tastes or ingredients, we are not required to grant to you a similar variance or modification.

You must keep the Restaurant very clean and maintain it in good repair and condition. You must make any
additions, alterations, repairs and replacements, including repainting or replacement of obsolete signs,
furnishings, equipment, and décor as we may reasonably direct. You must not make any changes to the
premises without obtaining our written consent before you make the changes. You must obtain and pay for
any new or additional equipment, including point of sale, computer hardware and software, fixtures,
supplies and other products and materials that you must have to offer and sell new menu items from the
Restaurant. You may not conduct any other business from the Restaurant or rent out the space without our
consent.

We reserve the right to determine the maximum prices for the goods, products and services offered from
your Restaurant, as permitted by applicable law.

You are not restricted as to the customers whom you may solicit or service.

We currently have no requirement on your business hours. However, we reserve the right to require you to
comply with the future requirements on business hours we set out.

We do not impose any other restrictions in the Franchise Agreement or otherwise, as to the goods or

services that you may offer or sell or as to the customers to whom you may offer or sell, except as described
in Item 12. You may not directly solicit customers outside of your designated territory.
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ITEM 17

RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement and related agreements. You
should read these provisions in the agreements attached to this Disclosure Document.

Provision

Section in Franchise
Agreement

Summary

a. Length of the
Franchise Term

FA — Section 2.A

5 years commencing on the Effective Date

b. Renewal or extension
of the Term

FA — Section 2.B

1 additional consecutive 5 years’ term

c. Requirements for you
to renew or extend

FA — Sections 2.B, 2.C

Written notice, compliance with Franchise
Agreement, satisfaction of monetary
obligations, sign the then current Franchise
Agreement, pay the then current franchise
fees, release us, satisfaction of new criteria,
remodel, and others. The new agreement
that you must sign may contain terms and
conditions that are materially different than
the original contract.

d. Termination by you

FA — Section 13.A

You may terminate the Franchise
Agreement 30 days after notice of
Franchisor’s material breach if we fail to
remedy the breach(es) within 30 days.
(Subject to applicable state law.)

e. Termination by us
without cause

Not Applicable

f.  Termination by us with
cause

FA — Sections 13.B and
13.C

Each of your obligations under the Franchise
Agreement is a material and essential
obligation, the breach of which may result in
termination.

“Cause” defined —
curable defaults

]

FA — Sections 13.B.(23)-
(27) and 13.C.(1).(b)

We may terminate you for cause if you fail
to cure certain defaults within 30 days of a
notice of default, including: failure to
respond to customer complaints; refusal to
cooperate with inspection or information
requests; failure to compel with other
provisions of the Franchise Agreement;
failure to maintain system standards; failure
to obtain our approvals, and others. See FA
— Sections 13.B(23)-(27) and 13.(C).(1).(b) of]
the Franchise Agreement.
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h. “Cause” defined - non-
curable defaults

FA — Sections 13.B.(1)-(22)
and 13.C.(1).(a)

Misrepresentation of application; failure
relating to Site; failure relating to personnel;
violation relating to Marks; bankruptcy;
abandonment; violation of covenants, and
others; see FA — Sections 13.B(1)-(22) of the
Franchise Agreement. (Under the U.S.
Bankruptcy Code, we may be unable to
terminate the agreement merely because you
make a bankruptcy filing.)

i.  Your obligations on
termination/
nonrenewal

FA — Section 14.A

Cease operating Restaurant, payment of
amounts due, return of manuals and other
materials, deliver records, cancel assumed
names, and others. See FA — Section 14.A of]
the Franchise Agreement.

j-  Assignment of contract
by us

FA — Section 12.A

There are no limits on our right to assign
the Franchise Agreement.

k. “Transfer” by you —
defined

FA — Section 12.B.(1)

Includes transfer of any interest.

. Our approval of
transfer by you

FA — Section 12.B.(2)

We have the right to approve or disapprove
all proposed transfers.

m. Conditions for our
approval of transfer

FA — Section 12.B.(4)

Full compliance with Franchise
Agreement, release us, transferee must
sign new Franchise Agreement, pay
transfer fee, and others; see FA — Section
12.B.(4) of the Franchise Agreement.

n. Our right of first
refusal to acquire your
business

FA — Section 12.B.(6)

We have a right of first refusal. If the
Franchisee or one or more of the
Franchisee’s Owners wish to make a
Transfer pursuant to any bona fide binding
offer received from a third party to purchase
that interest, then the proposed seller shall
promptly notify the Franchisor in writing of
the offer, and provide any additional
information and documentation relating to
the offer that the Franchisor requires.
Franchisor has 30 days to notify the
transferee of its intent to acquire the
Restaurant.

0. Our option to purchase
your business

FA — Section 14.A.(5)

We have the option, within 60 days of
termination or expiration, to purchase your
tangible and intangible assets relating to
the Restaurant, including the Restaurant
premises and to an assignment of the lease
at fair market value.

34



p.- Your death or

disability

FA — Section 12.C

The designated owner’s estate must
transfer his interest in the Restaurant to a
third party we have approved in
accordance to the Transfers provisions in
FA — Section 12, within 6 months after his
death or after he becomes permanently
disabled.

g- Non-competition

covenants during the
term of the franchise

FA — Section 11.B

Includes prohibition on engaging in any
business, which is the same or similar to
the Restaurant and diverting or attempting
to divert any business or customer of the
Restaurant or of any other Restaurant to
any competitor, directly or indirectly, or
otherwise, or do or perform, directly or
indirectly, any other act injurious or
prejudicial to the goodwill associated with
the Marks or the System, or interfere with
the vendor relationship. See FA — Sections
11.A and 11.B of the Franchise
Agreement. (Subject to applicable state
law.)

Non-competition
covenants after the
franchise is terminated
or expires

FA — Section 11.C

Includes a 2-year prohibition similar to
“q” (above), at the Site, within 12.5 miles
of the Site, or within 12.5 miles of any
other YGF Restaurant and diverting or
attempting to divert any business or
customer of the Restaurant or of any other
Restaurant to any competitor, directly or
indirectly, or otherwise, or do or perform,
directly or indirectly, any other act
injurious or prejudicial to the goodwill
associated with the Marks or the System,
or interfere with the vendor relationship.
See FA — Section 11.C of the Franchise
Agreement. (Subject to applicable state
law.)

S.

Modification of the
agreement

FA — Section 17.B

Must be in writing signed by both parties.

35




t. Integration/merger FA — Section 17.A Only the terms of the Franchise

clause Agreement and other related written
agreements are binding (subject to
applicable state law). Any representation
or promises outside of the Disclosure
Document and Franchise Agreement may
not be enforceable. Notwithstanding the
foregoing, nothing in any agreement is
intended to disclaim the express
representations made in the Franchise
Disclosure Document, its exhibits and

amendments.
u. Dispute resolution by FA — Section 18.A The parties must have internal
arbitration or negotiations before submitting any
mediation disputes to binding arbitration

administrated by American Arbitration
Association, except for intellectual
property claims and claims for injunctive
relief. This provision is subject to state

law.

v. Choice of forum FA — Section 18.A Delaware or our then current principal place
of business. (Subject to applicable state
law)

w. Choice of law FA — Section 18.F The law of Delaware. (Subject to

applicable state law)
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ITEM 18
PUBLIC FIGURES

We currently do not use any public figure to promote the sale of our franchises but reserve the right to do so.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor owned outlets, if there is a reasonable-basis for the
information, and if the information is included in the Franchise Disclosure Document. Financial
performance information that differs from that included in Item 19 may be given only if: (1) a franchisor
provides the actual records of an existing outlet you are considering buying; or (2) a franchisor supplements
the information provided in this Item 19, for example, by providing information about performance at a
particular location or under particular circumstances.

We do not make any representations about a franchisee’s future financial performance or the past financial
performance of company-owned or franchised outlets. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an existing
outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the franchisor’s
management by contacting Yicao Tan, 1521 Concord Pike, Suite 201, Wilmington, DE 19803, phone
number: (302) 252-8920, and email: tanyicao@yangguofu.global, the Federal Trade Commission, and the
appropriate state regulatory agencies.
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ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

Table 1
Systemwide Outlet Summary
For Years 2023 to 2025
Outlets at the Outlets at the
Outlet Type e Start of the Year | End of the Year WIefs (Ll
2023 0 0 0
Franchised 2024 0 7 +7
2025 7 23 +16
2023 0 0 0
Company
Owed 2024 0 0 0
2025 0 0 0
2023 0 0 0
Total Outlets 2024 0 7 +7
2025 7 23 +16
Table 2
Transfers of Outlets from Franchisees to New Owners (other than the Franchisor)
For Years 2023 to 2025
State Year Number of Transfers
2023 0
All 2024 0
2025 0
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Table 3
Status of Franchised Outlets

For Years 2023 to 2025
STATE YE | OUTL | OUTL | TERMINAT NON- REACQUI | CEASED | OUTL
AR ETS ETS IONS RENEW RED BY | OPERATI ETS
AT OPEN ALS FRANCHI ONS AT
START ED SOR OTHER END
OF REASONS OF
YEAR YEAR
California | 2023 0 0 0 0 0 0 0
2024 0 3 0 0 0 0 3
2025 3 7 0 0 0 0 10
Florida | 2023 0 0 0 0 0 0 0
2024 0 0 0 0 0 0 0
2025 0 1 0 0 0 0 1
Georgia | 2023 0 0 0 0 0 0 0
2024 0 1 0 0 0 0 1
2025 1 0 0 0 0 0 1
Illinois | 2023 0 0 0 0 0 0 0
2024 0 0 0 0 0 0 0
2025 0 1 0 0 0 0 1
Indiana | 2023 0 0 0 0 0 0 0
2024 0 1 0 0 0 0 1
2025 1 0 0 0 0 0 1
Massachu | 2023 0 0 0 0 0 0 0
setts 2024 0 1 0 0 0 0 1
2025 1 0 0 0 0 0 1
Nevada | 2023 0 0 0 0 0 0 0
2024 0 0 0 0 0 0 0
2025 0 1 1 0 0 0 0
New 2023 0 0 0 0 0 0 0
York 2024 0 0 0 0 0 0 0
2025 0 3 0 0 0 0 3
Texas 2023 0 0 0 0 0 0 0
2024 0 1 0 0 0 0 1
2025 1 0 0 0 0 0 1
Washingt | 2023 0 0 0 0 0 0 0
on 2024 0 0 0 0 0 0 0
2025 0 4 0 0 0 0 4
Totals 2023 0 0 0 0 0 0 0
2024 0 7 0 0 0 0 7
2025 7 17 1 0 0 0 23

Table 4

Status of Company-Owned Outlets
For Years 2023 to 2025
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OUTLETS
OUTLETS REACQUI OUTLETS OUTLETS
STAT YEAR AT OUTLETS RED OUTLETS | SOLD TO AT END
E START OPENED FROM CLOSED | FRANCHI OF YEAR
OF YEAR FRANCHI SEES
SEES

All 2023 0 0 0 0 0 0

2024 0 0 0 0 0 0

2025 0 0 0 0 0 0

Totals 2023 0 0 0 0 0 0

2024 0 0 0 0 0 0

2025 0 0 0 0 0 0

Table 5
Projected Openings for Year 2026 as of December 31, 2025
Franchise Agreements Projected New Projected New
State Signed But Outlet Not | Franchised Outlets In Company Owned
Opened The Next Calendar Outlets In The Next
Year Calendar Year

California 3 18 0
Florida 0 1 0
Georgia 1 1 0
[linois 0 1 0
Indiana 0 1 0
Maryland 0 1 0
Massachusetts 0 0 0
Michigan 0 1 0
Minnesota 0 1 0
Nevada 0 1 0
New York 0 2 0
Pennsylvania 1 1 0
Texas 1 4 0
Virginia 0 1 0
Washington 0 2 0
Washington, D.C. 0 1 0
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Total 6 37 0

The name, address, and telephone number of all franchisees as of December 31, 2025 is included as Exhibit
C.

The name, city and state, and current business telephone number, or if unknown, the last known home
telephone number of every franchisee who had an outlet terminated, cancelled, not renewed, or otherwise
voluntarily or involuntarily ceased to do business under the franchise agreement during the most recently
completed fiscal year or who has not communicated with the franchisor within 10 weeks of the issuance
date of this Disclosure Document appear at Exhibit D. If you buy a Franchised Business, your contact
information may be disclosed when you leave the franchise system.

During the last three fiscal years, we have not had any franchisees sign confidentiality provisions that would
restrict their ability to speak openly about their experience with the YGF System.

There are no trademark-specific organizations formed by our franchisees that are associated with the YGF
System.

41



ITEM 21
FINANCIAL STATEMENTS

Included as Exhibit E are our audited financial statements since our establishment on April 8, 2024 to
December 31, 2025. We have not been in business for three years or more and cannot include all the
financial statements required by the Rule for its last three fiscal years. Our fiscal year ends December 31.

ITEM 22
CONTRACTS
Attached to this Disclosure Document are the following agreements with exhibits:
Franchise Agreement (with Exhibits) — Exhibit B

Form of General Release — Exhibit F
Sample of Product Supply Agreement — Exhibit H

ITEM 23
RECEIPTS

The Receipt pages are located on the last two pages of this Disclosure Document.
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EXHIBIT A TO THE DISCLOSURE DOCUMENT

AGENTS FOR SERVICE OF PROCESS AND STATE ADMINISTRATORS

Listed here are the names, addresses and telephone numbers of the state agencies having responsibility for
the franchising disclosure/registration laws. Where we are registered to sell franchises, we have appointed
the state agency, or as noted below, a state officer, as our agent for service of process in the state. We may
not yet be registered to sell franchises in any or all of the states listed. There may be states in addition to
those listed below in which we have appointed an agent for service of process. There may also be
additional agents appointed in some of the states listed.

CALIFORNIA

Department of Financial Protection and Innovation

320 West Fourth Street, Suite 750

Los Angeles, California 90013-2344

(866) 275-2677

Agent: California Commissioner of Financial Protection
and Innovation

NORTH DAKOTA

North Dakota Securities & Insurance
Department

600 East Boulevard Avenue

State Capitol Fifth Floor Dept. 401
Bismarck, North Dakota 58505-0510
(701) 328-2910

Agent: North Dakota Insurance
Commissioner

HAWAIL

Commissioner of Securities

Department of Commerce and Consumer Affairs

335 Merchant Street, Room 203

Honolulu, Hawaii 96813

(808) 586-2722

Agent: Commissioner of Securities of the State of
Hawaii

OREGON

Division of Financial Regulation

350 Winter Street NE, Room 410

Salem, Oregon 97301-3881

(503) 378-4387

Agent: Director of Oregon Division of Financial
Regulation

ILLINOIS

Franchise Bureau

Office of Attorney General

500 South Second Street
Springfield, Illinois 62706

(217) 782-4465

Agent: Illinois Attorney General

RHODE ISLAND

Department of Business Regulation
Division of Securities

1511 Pontiac Ave.

John O. Pastore Complex Building 69-1
Cranston, RI 02920

(401) 462-9527

Agent: Director of Business Regulation

INDIANA

Franchise Section

Indiana Securities Division Room E-111

302 West Washington Street Indianapolis, Indiana
46204

(317) 232-6681

Agent: Indiana Secretary of State Indiana Securities
Division 201 State House

SOUTH DAKOTA

Department of Labor and Regulation

Division of Insurance

Securities Regulation

124 South Euclid, Suite 104

Pierre, South Dakota 57501

(605) 773-3563

Agent: Director, Division of Insurance-Securities
Regulation




MARYLAND

Securities Division

Office of the Attorney General Securities Division

200 St. Paul Place

Baltimore, Maryland 21202

(410) 576-6360

Agent: Maryland Securities Commissioner 200 St. Paul
Place

VIRGINIA

State Corporation Commission

Division of Securities and Retail Franchising

1300 East Main Street, 9th Floor

Richmond, Virginia 23219

(804) 371-9051

Agent: Clerk of the State Corporation Commission

MICHIGAN

Department of Attorney General

Corporate Oversight Division, Franchise Section

G. Mennen Williams Building, 5TH Floor

525 W. Ottawa Street

Lansing, Michigan 48913

(517) 335-7567

Agent: Michigan Department of Commerce Corporations
and Securities Bureau 6546 Mercantile Way

WASHINGTON

Director

Washington Department
Securities Division

PO Box 41200, Olympia, WA 98504-1200

(360) 902-8715

|Agent: Director of Department of Financial Institutions,
Securities Division, 150 Israel Road SW, Tumwater, WA
08501

of Financial Institutions|

MINNESOTA

Minnesota Department of Commerce

85 7th Place East, Suite 280,

Saint Paul, MN 55101

(651) 539-1500

Agent: Minnesota Commissioner of Commerce

WISCONSIN
Securities Division of the Wisconsin Department of]
Financial Institutions
345 W. Washington Ave., 4th Floor Madison, Wisconsin|
53703

(608) 266-0448

Agent: Wisconsin Commissioner of Securities

NEW YORK

NYS Department of Law Investor Protection Bureau

28 Liberty Street, 21st Floor New York, NY 10005

(212) 416-8222

Agent for service:

Secretary of Stare of New York, 99 Washington Avenue,
Albany, NY 12231
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EXHIBIT B TO THE DISCLOSURE DOCUMENT

CAPTAIN BUSINESS MANAGEMENT CO., LIMITED

FRANCHISE AGREEMENT




CAPTAIN BUSINESS MANAGEMENT CO., LIMITED

FRANCHISE AGREEMENT

Name of Franchisee
[-1]
Address of Restaurant
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Captain Business Management Co., Limited
Franchise Agreement

This Franchise Agreement (“Agreement”) is made and entered into as of

(the “Effective Date”) by and between Captain Business Management Co.,

Limited, a Delaware Corporation, with its registered office in the State of Delaware at

1521 Concord Pike, Suite 201, in the City of Wilmington, County of New Castle

(19803) (“Franchisor”), and (Passport No. [*] /Registration No. [*]),

[a company/an individual], with its [registered office / residential address] in
(“Franchisee”).

RECITALS

A. Franchisor and its Affiliates have developed a valuable and proprietary business
model and system (collectively, “YGF System” “YANGGUOFU System”, or “System”)
used in developing and operating franchised restaurants (“Restaurant(s)’, “YGF
Restaurant(s)”, or “YANGGUOFU Restaurant(s)”’) that operate under the trademarks

> SV

“ %[ﬂ L2 (Chinese character “YANGGUOFU”), «  vemmm > < and other
related trademarks, logos, marks, product names and commercial symbols owned by
Franchisor or its Affiliates (the “Mark(s)”, including those identified in Appendix D).

B. The core product of YGF System is “Malatang” (a Chinese dish); the
distinguishing characteristics of YGF System include, but are not limited to, using unified
Marks, as well as unified Restaurant decorations, designs and identification schemes
(“Trade Dress”), standard food production process and flavors, conducting unified
trainings, applying integrated procurement of certain featured materials, operation models
and management system, and following the same franchise operation manuals (“Manuals”)
and mandatory/recommended policies, processes, standards, specifications, rules and
requirements set out in other written documents (“YGF System Standards”). Franchisor
may change, improve, add to, and further develop the elements of YGF System from time to
time.

C. Franchisor has the right to license others to establish and operate one or more
Restaurant(s) within defined territories. Franchisee is willing to obtain and has applied for a
franchise to operate a single unit Restaurant at a location that Franchisee selects and
Franchisor approves, and Franchisor wishes to grant Franchisee such a franchise under the
terms and conditions contained in this Agreement.

D. As used in this Agreement, an "Affiliate" of a natural/legal person or entity means
any natural/legal person or entity directly or indirectly owned or controlled by, under
common control with, or owning or controlling, such natural/legal person or entity. For
purposes of this definition, "control" of a legal person means ownership or control of a
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majority of the voting ownership of the legal person or any combination of voting
ownership and/or one or more agreements that together afford control of the management
and policies of such legal person.

Franchisor and Franchisee are hereinafter collectively referred to as the “Parties”, and
each individually as a “Party”. In consideration of the covenants, mutual benefits to be
derived, and the representations and warranties, conditions and promises herein contained
and intending to be legally bound, the Parties hereby agree as follows:

1. GRANT OF FRANCHISE.

1.A. Franchise Granted. On the terms and conditions of this Agreement, Franchisor

grants to Franchisee a franchise to operate one Restaurant using YGF System and the Marks
(the “Franchise”) at the site identified in Appendix A (the “Site”). Franchisee hereby
accepts the Franchise and undertakes to operate the Restaurant according to the provisions
of this Agreement for the entire Term, as defined in Section 2.A (Term) (Appendix A and
all appendixes and schedules attached to this Agreement are incorporated in this Agreement
by reference).

1.B. Location. Franchisee may not operate the Restaurant from any location other
than the Site without Franchisor’s prior written consent.

1.C. Reservation of Rights. The Restaurant opened by Franchisee under this
Agreement is not territorially monopolistic. Franchisor reserves all rights not expressly
granted to Franchisee in this Agreement, as well as the rights to do all things that Franchisor
does not expressly agree in this Agreement not to do. Without limitation and without regard
to proximity to the Restaurant, Franchisor and its Affiliates reserve the right, on such terms
and conditions as Franchisor or its Affiliates deem appropriate to:

(1) establish or license franchised and/or company-owned businesses offering similar or
identical products and services, and using YGF System or elements of YGF System (i)
under the Marks or (ii) under names, symbols, or marks other than the Marks
anywhere outside of the Site set forth in Appendix A;

(2) develop or become associated with other concepts (including other franchise systems),
whether or not using YGF System and/or the Marks, and/or award franchises under
such other concepts for locations anywhere;

(3) acquire, be acquired by, merge, affiliate with or engage in any transaction with other
businesses (whether competitive or not) with units located anywhere and, (i) convert
the other businesses to the YGF businesses and Marks and to allow them to operate as
part of YGF System, (ii) permit the other businesses to continue to operate under



another name, and/or (iii) permit the businesses to operate under another name and
convert existing Restaurants to such other name. Such transactions are expressly
permitted under this Agreement, and Franchisee agrees to participate at its expense in
any such conversion as may be required by Franchisor and to waive any claims,
demands or damages arising from or related to the loss of the Marks and YGF System
and/or the loss of association with or identification of the Marks and YGF System
under this Agreement;

(4) advertise, or authorize others to advertise, using the Marks anywhere, including inside
and outside of the Site; or

(5) market and sell products and services identified by the Marks or other trademarks,
logos, marks, commercial names or symbols to customers located anywhere (in or out
of the Site) through any alternative distribution channels (other than Restaurant(s)
located at the Site set forth in Appendix A), including through catalogs, mail order,
retail stores or kiosks, e-commerce, applications, online videos, recorded media, or
broadcast media, regardless of proximity to the Restaurant without compensation to
Franchisee.

1.D. Entity. If Franchisee is a corporation, limited liability company, partnership, or
other form of entity (“Entity”), it agrees and represents that:

(1) Franchisee has the authority to execute, deliver and perform its obligations under this
Agreement and is duly organized or formed and validly existing in good standing
under the laws of the jurisdiction of its incorporation or formation;

(2) Franchisee’s organizational or governing documents will recite that the issuance and
transfer of any Ownership Interests in it are restricted by the terms of this Agreement,
and all certificates and other documents representing Ownership Interests in it will
bear an illustration referring to the restrictions of this Agreement. “Ownership
Interests” means: (a) in relation to a corporation, shares of capital stock or other
equity interests in the corporation; (b) in relation to a limited liability company,
membership interests or other equity interests in the limited liability company; (c) in
relation to a partnership, a general or limited partnership interest; or (d) in relation to a
trust, the ownership of the beneficial interest of such trust;

(3) Appendix A will completely and accurately describe all of Franchisee’s owners of a
legal and/or beneficial interest in the Entity (the “Owners”) and their interests in
Franchisee;

(4) Franchisee and its Owners agree to revise the information in Appendix A as may be
necessary to reflect any ownership changes and to furnish such other information



about Franchisee’s organization or formation as Franchisor may request (no
ownership changes may be made without Franchisor’s approval);

(5) each of the Owners owning, directly or indirectly, at any time during the Term of
this Agreement, 15% or more of the legal or beneficial interests in the Entity
must sign and deliver to Franchisor its standard form of Owner’s Guaranty
undertaking to be bound jointly and severally by all provisions of this Agreement
and any other agreements between the Parties. A copy of Franchisor’s current form
of Owner’s Guaranty is attached as Appendix B. All other Owners will be required to
sign a nondisclosure and noncompetition agreement in substantially the form attached
as Appendix C;

(6) Franchisee will designate a single non-Entity Owner to serve as the “Managing
Owner”, with the responsibility of supervising the daily operations of the Restaurant
and the power to bind Franchisee in their dealings with Franchisor. Franchisor has the
right to approve the Managing Owner, and Franchisee will promptly inform
Franchisor of any proposed changes to the Managing Owner. Franchisor may, in its
sole discretion permit Franchisee to appoint an individual who is not an Owner to
serve in the role of Managing Owner; and

(7) at Franchisor’s request, Franchisee will furnish true and correct copies of all
documents and contracts governing the rights, obligations and powers of its Owners
and agents (like articles of incorporation or organization and partnership, operating or
shareholder agreements).

2. TERM AND RENEWAL OF FRANCHISE.

2.A. Term. The initial term of the Franchise (the “Term”) is five (5) years
commencing on the Effective Date, unless this Agreement is earlier terminated. If
Franchisee fails to acquire a Successor Franchise pursuant to Section 2, this Agreement
shall automatically terminate upon expiration of the Term or the then-current Successor
Franchise (if applicable).

2.B. Franchisee’s Right to Acquire Successor Franchises. Upon the expiration of the
initial Term, subject to the terms and conditions set forth in Sections 2.C (Grant of a
Successor Franchise), Franchisee will have the right to acquire a Successor Franchise to
operate the Restaurant at the Site or such substitute Site, as described in clause (6) below,
for one additional consecutive five (5) years’ term (a “Successor Franchise”), if:

(1) Franchisee (and each of its Owners) are then in full compliance with this Agreement
and all other agreements between Franchisee and Franchisor or Franchisor’s Affiliates



and have been in substantial compliance with this Agreement and all other agreements
between Franchisee and Franchisor or Franchisor’s Affiliates throughout the Term;

(2) Franchisee has timely paid Franchisor, or its Affiliates all amounts due under this
Agreement and all other agreements between Franchisee and Franchisor or
Franchisor’s Affiliates;

(3) At Franchisor’s option, Franchisee shall re-execute the then-current version of
franchise agreement and ancillary agreements (e.g. Supply Agreement). Franchisee is
fully aware and consent that, the terms and conditions of the then-current franchise
agreement and ancillary agreements (e.g. Supply Agreement) may differ materially
from this Agreement, including without limitation the franchise fees. Failure by
Franchisee and its Owners to sign and deliver to Franchisor such agreements within
thirty (30) days after delivery thereof to Franchisee will be deemed an election by
Franchisee not to obtain a Successor Franchise;

(4) Franchisee and its Owners must also execute and deliver to Franchisor, to the
extent permitted by Applicable Laws, general releases, in a form prescribed by
Franchisor, of any and all claims against Franchisor, its Affiliates, and their
respective owners, officers, directors, employees, agents, successors and assigns.
Failure by Franchisee and its Owners to sign and deliver to Franchisor such releases
within thirty (30) days after delivery thereof to Franchisee will be deemed an election
by Franchisee not to obtain a Successor Franchise;

(5) Franchisee has completed and sent Franchisor the forms and other information it then
requires and demonstrates to its satisfaction that Franchisee meets Franchisor’s then-
current financial and operational criteria for new Restaurant franchisees; and

(6) Franchisee either (a) maintains possession of and agrees to remodel the Restaurant, add
or replace improvements, equipment, fixtures, furnishings, and signs, and otherwise
modify the Restaurant as Franchisor requires to bring it into compliance with YGF
System Standards then applicable for new Restaurants; or (b) if Franchisee is unable
to maintain possession of the Site, or if, in Franchisor’s reasonable judgment based on
changed market and economic conditions then in effect in the local market, the
Restaurant should be relocated, Franchisee: (x) secures a Substitute Site that
Franchisor approves; (y) develops the Substitute Site in compliance with
specifications and standards then applicable for new Restaurants; and (z) continues to
operate the Restaurant at the original Site as is reasonable until operations are
transferred to the Substitute Site.

Notwithstanding Franchisor’s right in subparagraph (6) above to require Franchisee to
relocate the Restaurant, Franchisor will not require Franchisee to relocate the Restaurant in



connection with its acquisition of a Successor Franchise until the then-current term of the
lease or sublease for its Restaurant expires (if this Agreement expires before Franchisee’s
then-current lease term expires). However, Franchisee must comply with its obligations in
subparagraph (6) above and, if appropriate, commence preparation to relocate the
Restaurant to a new location before the then-current term of its lease or sublease expires in
order to minimize as reasonably as practicable the time period during which Franchisee
does not have a Restaurant open for business.

2.C. Grant of a Successor Franchise. Franchisee must give Franchisor written notice
of its election to acquire a Successor Franchise at least one (1) month prior to the expiration
of the Term. Franchisor may require Franchisee to provide certain financial information
relating to Franchisee, its Owners and the Restaurant's operation, and pay Franchisor the
Successor Franchise fee, along with its notice. If Franchisee fails to give Franchisor its
notice by the required deadline (together with the Successor Franchise fee),
Franchisor will interpret that to be Franchisee’s election not to acquire a Successor
Franchise, and Franchisor will take action in reliance on that election. Within fifteen
(15) days after Franchisor’s receipt of Franchisee’s notice (together with the Successor
Franchise fee), Franchisor will give Franchisee written notice: (a) of its determination
whether or not Franchisor will grant Franchisee a Successor Franchise (and, if applicable,
stating the reasons for a refusal to grant Franchisee a Successor Franchise); and/or (b)
advising Franchisee of any deficiencies which must be corrected by Franchisee before
Franchisor will grant Franchisee a Successor Franchise, stating what actions Franchisee
must take to correct the deficiencies and specifying the time period in which such
deficiencies must be corrected.

3. DEVELOPMENT AND OPENING OF SITE AND RESTAURANT.

3.A. Site Selection.

(1) Selection of the Site. The Parties have negotiated and Franchisor has agreed that

Franchisee will establish and operate the Restaurant at the Site specified in Appendix
A. In case the Parties have not reached a consensus on the Site at the execution of this
Agreement, Franchisee must deliver to Franchisor for its review a complete site
proposal and other materials and information Franchisor requests for the proposed site.
Franchisor will use reasonable standards to review and accept or reject a site proposal
within fifteen (15) days after receiving the complete site proposal and other materials
Franchisor requests. If Franchisor does not accept the proposed site within such 15-
day period, the proposed site is deemed rejected. If Franchisor accepts the proposed
site and Franchisee obtains the ownership or right to use of the site, Franchisor will
insert a description of the specific location in Appendix A. The address listed in
Appendix A, if completed and signed by Franchisor, will be the “Site” referred to in



this Agreement. A site is not accepted until Franchisee has received its acceptance in
writing, as indicated by the delivery of the completed and signed Appendix A. If
Franchisee requests other guidance, consultation, assistance and on-site evaluation
from the Franchisor, the Parties may reach an additional agreement accordingly, and
Franchisor may charge Franchisee a reasonable fee for such additional services,
including per diem charges for travel and living expenses for its personnel.

(2) Change of the Site. If Franchisee needs to change the Site out of any reasons, it should
propose a Substitute Site and obtain Franchisor’s approval within three (3) months
before the change. In particular, Franchisee must deliver to Franchisor for its review a

complete change of site proposal and other materials and information Franchisor
requests for the proposed site in advance. Franchisor will use reasonable standards to
review and accept or reject a change of site proposal within fifteen (15) days after
receiving the complete change of site proposal and other materials Franchisor requests.
If Franchisor does not accept the proposed site within such 15-day period, the
proposal is deemed rejected.

(3) No Warranty. Franchisee acknowledges and agrees that Franchisor’s acceptance or
proposal of a proposed site is not a warranty or representation, express or implied, as
to the potential success or profitability of Franchisee’s Restaurant. While Franchisor
may provide assistance and guidance, it is solely Franchisee’s responsibility to select a
suitable site for the Restaurant. Franchisor is not responsible if the Site Franchisor
recommends or accepts fails to meet Franchisee’s expectations. Franchisee’s
acceptance of the Site is based on its own independent investigation of, or agreement
in the future to investigate, the Site's suitability.

3.B. Site Acquisition.

(1) Obtain Approval. Franchisee must present to Franchisor for Franchisor’s review and

approval, which Franchisor will not unreasonably withhold, each letter of intent, lease,
sublease, or purchase agreement (and any renewals and amendments thereof) that will
govern Franchisee’s acquisition, occupancy and/or lawful possession of the Site
(collectively, “Site Agreements”) at least thirty (30) days before Franchisee intends to
sign it. Franchisor may (but has no obligation to) provide Franchisee guidance or
assistance relating to the Site Agreement and its negotiation. Franchisee may not sign
any Site Agreement unless it contains the terms that Franchisor requires in accordance
with this Section and until Franchisee has received a written approval of the Site
Agreement(s) from Franchisor. If Franchisor has not approved a Site Agreement in
writing within ten (10) Business Days after Franchisor receives a complete clean copy
of the Site Agreement from Franchisee (containing all negotiated terms and in
signature-ready form), then it will be deemed disapproved. A “Business Day” means



any day other than Saturday, Sunday or a legal holiday in the United States.
Franchisee must sign and deliver to Franchisor a fully-executed copy of the approved
Site Agreement for the Site within two (2) months from the Effective Date of this
Agreement.

(2) No Warranty. Franchisee acknowledges and agrees that Franchisor’s guidance,
assistance (at Franchisor’s option) and approval of a Site Agreement is not a warranty
or representation, express or implied, as to the potential success or profitability of
Franchisee’s Restaurant, or that the terms of the Site Agreement are/are not suitable
for Franchisee’s commercial purposes.

3.C. Development of the Restaurant.

(1) Franchisor will provide Franchisee with mandatory and recommended design
standards, plans and specifications, which may include the corporation image
identification system (“CI System”) unified by Franchisor, or other mandatory
requirements and recommendations on the layout, design, interior decorations,
position of the equipment, furniture, fixtures, outdoor signboard, identification
schemes, colors, etc. of the Restaurants.

(2) Franchisor has the right to require Franchisee to employ architectural or
construction team or contractor designated or approved by Franchisor to
develop and furnish the Restaurant. Franchisee must obtain prior written
consent from Franchisor before using a team or contractor that is not approved
by Franchisor. Provided that Franchisee has obtained Franchisor’s prior written
consent, Franchisee shall prepare all necessary construction drawings and
specifications according to the design standards and plans provided by
Franchisor, and make sure that these drawings and specifications comply with all
applicable legal requirements. Franchisee must, before commencing development of
the Restaurant, provide Franchisor with complete space plans, architectural drawings,
construction plans and specifications for Franchisor’s review written approval of them.
Any changes that Franchisee makes to the space plans, architectural drawings,
construction plans or specifications to comply with Applicable Laws or for other
reasons must be provided to Franchisor for its prior review and written approval
(including via e-mail). Franchisee may not begin construction of its Restaurant
without written approval from Franchisor concerning the final plans and specifications.
Upon completion of construction, Franchisee must provide Franchisor with "as built"
plans for the Restaurant.

(3) Franchisor may inspect the Site anytime while Franchisee is developing the Restaurant,
and may offer any construction assistance to Franchisee at Franchisor’s own discretion.



(4) Any review of Franchisee’s construction plans and specifications will be limited to
ensuring their compliance with Franchisor’s design and other requirements for the
Restaurants. Franchisor will not assess Franchisee’s compliance with any
Applicable Laws, rules, regulations, or ordinances (“Applicable Laws”), related
to the development or construction of the Restaurant, of which the liability and
responsibility are borne solely by Franchisee.

3.D. Opening of the Restaurant. Franchisee expects to open Restaurant within six (6)
months upon execution of this Agreement. If there is any delay in the preparation of
Restaurant opening, Franchisee shall notify in writing to Franchisor such circumstance and
its plans to eliminate effects of such circumstance within two (2) days upon its recognition
of such circumstance; provided, however, the Restaurant shall not be opened for business
until Franchisee has obtained written consent from Franchisor to do so. Franchisor will not
unreasonably withhold its consent for the opening of the Restaurant, provided Franchisee
has (i) requested in writing for Franchisor’s approval to open the Restaurant upon at least
thirty (30) days' prior written notice of the Restaurant's planned opening date and provided
Franchisor with written notice of when the Restaurant is ready for inspection, (ii) complied
in all material respects with all applicable provisions of this Agreement relating to the
development of Franchisee’s Restaurant, and (iii) have satisfied the following conditions:

(1) Franchisee has secured all financing it requires to develop and operate the Restaurant;
(2) Franchisee has delivered to Franchisor a copy of the fully executed Site Agreement(s);

(3) Franchisee has purchased or leased and installed all required equipment, fixtures,
furniture, and signs for the Restaurant according to the requirements set out in this
Agreement and YGF System Standards;

(4) Franchisee has purchased an initial inventory of required, authorized, and approved
featured materials and other supplies;

(5) Franchisor has inspected and approved the Restaurant as having been developed in
accordance with the approved construction plans, Trade Dress and other written
instruments. As an alternative, or in addition, to our physical inspection of the
Restaurant, Franchisor may require Franchisee to send Franchisor digital video and/or
photographs of the Restaurant. Franchisor’s inspection and approval are limited to
ensuring Franchisee’s compliance with the standards and specifications
applicable to the Restaurants, although Franchisor’s approval is not a
representation that the Restaurant complies with its standards and specifications
or a waiver of its right to enforce any provision of this Agreement. Franchisor’s
inspection and approval are not designed to assess compliance with Applicable
Laws, as compliance with such laws is Franchisee’s responsibility and obligation;



(6) Franchisee’s Managing Owner, General Manager and Head Chef have completed the
Initial Training Program described in Section 4 (Training and Assistance) to
Franchisor’s satisfaction;

(7) Franchisee has satisfied all bonding, licensing, and other legal requirements for the
lawful operation of its Restaurant, and Franchisee has delivered to Franchisor copies
of all business registrations, permits and approvals for its Restaurant required by
Applicable Laws;

(8) All amounts due to Franchisor, our Affiliates, and/or designated third parties have been
paid,

(9) Franchisor has received Deposit required by Section 5.B of this Agreement; and

(10) Franchisee has signed and delivered to Franchisor a completed opening
checklist/request for opening, in the form Franchisor specifies, certifying to
Franchisor that all of the requirements in (1) through (9) above have been satisfied.

3.E. Assistance at the Opening. Upon Franchisee’s request, Franchisor may (but is
not obligated to) offer on-site assistance at the opening of the Restaurant, when the travel
costs (including fees for visa, transport, accommodation, etc.) of the personnel Franchisor
sends will be borne by Franchisee.

3.F. Initial Inventory. Prior to opening the Restaurant, Franchisee must purchase an
initial inventory of featured materials specified in Manuals and other materials
(“Materials”) from Franchisor or the suppliers designated/approved by Franchisor.
Franchisor may specify the type and quantity of items that Franchisee must purchase
for its pre-opening inventory. Franchisee may submit a request to Franchisor or the
suppliers designated/approved by Franchisor for procurement of the Materials only after the
development of the Restaurant is completed and reviewed and approved by Franchisor.

4. TRAINING AND ASSISTANCE.

4.A. Initial Training Program. Franchisor will furnish at its corporate headquarters
in China and/or other designated location an initial training program (the “Initial Training
Program”) for Franchisee who signs this Agreement. The Initial Training Program will last
approximately four (4) days, for which the schedules, designed by Franchisor, may include
the dishes producing process for the chefs, daily operation management of the Restaurant,
etc. The Managing Owner, the General Manager and the Head Chef of Franchisee’s
Restaurant are required to attend the Initial Training Program. Franchisor will train up to
three (3) trainees at no charge, and Franchisor may charge a reasonable fee for each
additional trainee, including trainees attending repeated trainings or trainees replacing the
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original trainees. In the case that any of the Managing Owner, the General Manager and/or
the Head Chef of the Restaurant changes, Franchisee shall inform Franchisor within ten (10)
days before the change occurs, and Franchisor is entitled to require the successor Managing
Owner, General Manager and/or Head Chef to complete the Initial Training Program.

4.B. Subsequent Training. After this Agreement is performed for five (5) years,
Franchisor is entitled to require the Managing Owner, the General Manager and/or the Head
Chef of the Restaurant to attend subsequent training annually which will last for one (1) day.

4.C. Additional Training. Within the Term, at Franchisor’s sole discretion,
Franchisor may from time to time provide the Restaurant with training programs concerning

management and techniques. The Managing Owner, the General Manager and the Head
Chef of Franchisee’s Restaurant are required to attend the additional training programs.

4.D. Training Expenses. Franchisor will bear the tuition fees and costs of digital
training materials of the Initial Training Program and subsequent training. Franchisee will
be responsible for the tuition fees and costs of training materials of additional training
programs. Franchisee will also be responsible for the compensation, purchasing expenses,
printing fees of digital materials, and accommodation, food, transportation, travel, living
expenses, etc. of its designated personnel during any and all training, conferences and

programs.

4.E. Training Examination and Consequences.

(1) Franchisee’s personnel who attend the trainings must take examination/test organized
by Franchisor after completing the training courses. The trainings will be deemed
completed only if Franchisee’s personnel pass the examination/test; those who fail the
examination/test must extend the training until they pass the examination/test;

(2) Franchisee’s personnel who attend the training must arrive at the location designated
by Franchisor to register and attend the training within one (1) month upon receipt of
Franchisor’s notice. If the registration is delayed without reasonable cause, which
affects the implementation of training plan, Franchisor is entitled to cease or inform
third-party suppliers to cease supplying Materials, etc. to Franchisee, and Franchisee
will solely bear the consequences of delay of the opening of the Restaurant, etc. and
other losses;

(3) Franchisee’s personnel who attend the training should be able to recite Franchisor’s
Corporate Culture Values as described in Manuals, and comprehend the connotation.
Franchisor may examine or randomly check if the personnel of the Restaurant can
recite and comprehend the Franchisor’s Corporate Culture Values during inspection of
the Restaurant;
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(4) Franchisee must replace any managing staff and/or Head Chef who cannot complete
the training to Franchisor’s satisfaction, and the newly appointed managing staff
and/or Head Chef must complete the designated training program to Franchisor’s
satisfaction before taking the position.

4.F. Employee Training. Franchisee must train all its personnel in accordance with
the Franchisor’s training content, and equip the Restaurant with a sufficient number of
trained staffs, which shall at least include a managing staff and a Head Chef who have
completed the Initial Training Program to Franchisor’s satisfaction.

4.G. Online Training. For any training programs that Franchisor holds, it may

supplement or replace portions of the in-person training with online training modules.

4.H. Manuals and YGF System Standards. Franchisor will provide Franchisee
access during the Term to one set of the Franchise Manuals of YGF System, in both
physical and digital forms, which include business policies, YGF System Standards, and
information relating to Franchisee’s other obligations under this Agreement. The Manuals
may be modified from time to time, at Franchisor’s sole discretion, to reflect changes in
YGF System Standards, and Franchisor will communicate any required changes to
Franchisee. Where any discrepancy arises between Manuals in different versions, the
Franchisor’s master copy shall prevail. Franchisee agrees to keep its copy of the Manuals
current and in a secure location at the Restaurant. If Franchisor provides Franchisee with
online access to the Manuals, Franchisee will be responsible for periodically monitoring the
site for any updates to the Manuals or YGF System Standards, and responsible for
protecting the confidentiality of any passwords and other digital identifications necessary to
access the Manuals on such site. Franchisor and its Affiliates are the sole owners of the
copyright and all other rights in and to the Manuals, and Franchisee may not reproduce or
use them for any purpose other than in connection with Franchisee’s performance under this
Agreement.

5. FEES.
5.A. Franchise Fee.

Initial Franchise Fee. Franchisee must pay Franchisor a lump sum fee of USD20,000
as the Initial Franchise Fee upon the execution of this Agreement. This Initial Franchise Fee
is due, and fully earned by Franchisor, when Franchisee signs this Agreement.

Subsequent Franchise Fee. You must also pay a Subsequent Franchise Fee at 3% of
your monthly Gross Sales. The Franchise Fee is not refundable unless otherwise
required by Applicable Laws.
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2

3)

(a)

(b)

(©)

(d)

(e)

5.B. Deposit.

To prompt Franchisee to cherish and protect Franchisor’s commercial brand and
corporation image in operation of the Restaurant, Franchisee shall have submitted a
Deposit of USDS,000 to Franchisor upon execution of this Agreement.

The above-mentioned Deposit will be kept in the account of Franchisor, and
Franchisor will not pay any interest to Franchisee on the Deposit.

During the Term, Franchisor may deduct liquidated damages, loss or costs from the
Deposit if any of the following event occurs. Notwithstanding the deduction from the
Deposit, Franchisor reserves the rights to other available claims and remedies,
including but not limited to claiming damages from the Franchisee:

Franchisee: 1) does not purchase Materials from Franchisor and/or the third-party
suppliers designated/approved by Franchisor as required by Franchisor; ii) fails to
comply with Applicable Laws and regulations, and relevant standards and
requirements of the local authorities (e.g. standards and requirements on food and
sanitation) in operation of the Restaurant, for instance, using additives like chili
essence and Sichuan peppercorn essence, bulk soybean oil, processed sesame oil,
leftover soups/bones/oil, etc.; or iii) fails to comply with provisions in Appendix E
and other requirements Franchisor notifies from time to time. All the above
conducts constitute a Default, and Franchisor will deduct the relevant liquidated
damages according to Appendix E;

Franchisor pays or pays on behalf of Franchisee any amount or payment/compensation
to the consumers due to consumer complaints/claims arisen from Franchisee’s
conducts;

Franchisor receives penalties from administrative bodies, regulators, industrial
associations and/or other organizations due to Franchisee’s conducts or faults;

Franchisor or its Affiliates receive payment requests from third parties due to
Franchisee’s failure to pay any promised amount;

Franchisee conducts unfair competition with other Franchisor-authorized Restaurants
in the same area (in principle, within the same State/Province), including price
reduction and discounts without Franchisor’s consent, while Franchisor is entitled to
deduct liquidated damages from the Deposit, the liquidated damages should be
calculated as $140 per day from the beginning date of the Default until the Default is
completely corrected; if the liquidated damages are not sufficient to compensate the

actual loss of Franchisor, Franchisee shall also pay the difference between the actual
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loss and the liquidated damages. Franchisor’s costs and expenses for investigating
against such Default are also counted as actual loss of Franchisor, which shall be
assumed by Franchisee;

(f) Franchisee transfers the Restaurant, change the location of the Restaurant, or establish
new Restaurant outside the Site without Franchisor’s written approval. Franchisor is
entitled to request correction of the above Default and require Franchisee to pay
reasonable compensation, and cease or inform Franchisor’s Affiliates or third-party
suppliers to cease offering Materials to Franchisee. Franchisor may also terminate this
Agreement and deduct all the Deposit in accordance with Section 13 herein to regulate
market order and protect its brand;

(g) Franchisee conducts business activities irrelevant to YGF System in the Restaurant
without Franchisor’s written consent. If the above Default occurs, Franchisor is
entitled to terminate this Agreement pursuant to Section 13 herein and deduct all of
Franchisee’s Deposit;

(h) Franchisee transfers, lends or licenses the Marks which Franchisor has licensed it to
use within the Restaurant to any third party without Franchisor’s authorization. If the
above Default occurs, Franchisor is entitled to terminate this Agreement in accordance
with Section 13 of this Agreement, and the economic loss of Franchisee or the third
party caused will be borne by Franchisee. Franchisor will also deduct liquidated
damages from the Deposit, calculated as $280 per day from the date when Franchisee
starts to transfer, lend or license the Marks to the third party;

(1) Franchisee uses any trademarks and/or marks similar to the Marks (including any
Chinese characters or Pinyin or parts of which, e.g. “YANG*FU”, “YANGGUO*”,
“*GUOFU”, etc.) to operate Malatang restaurants or other food and beverage services
without Franchisor’s consent. The above conduct constitutes material infringements
and breaches under this Agreement, and Franchisor will deduct liquidated damages
from the Deposit, calculated as $280 per day from the date when Franchisee starts to
use such trademarks/marks until the Default is completely cured;

(j) Franchisee violates Section 14.A.(2) of this Agreement. If the above Default occurs,
Franchisor is entitled to deduct liquidated damages from the Deposit, calculated as
$280 per day from the date of Default until the Default is completely cured;

(k) Franchisee’s other Defaults of the provisions of this Agreement.

(4) Franchisor shall notify Franchisee in writing within five (5) Business Days after it
makes any deduction of the Deposit, and require Franchisee to supplement the Deposit.
Franchisee shall promptly complement the Deposit upon Franchisor’s notice. If
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Franchisee has any objection against the decision of Franchisor to deduct from the
Deposit, Franchisee may submit such objection request to Franchisor, and Franchisor
will provide reasonable explanations to Franchisee after conducting investigation;
provided that, during the investigation, Franchisee shall first complement the Deposit
as requested. If Franchisee has neither complemented the Deposit nor raised any
objection request against the decision of deduction of the Deposit within ten (10) days
upon receipt of such notice, Franchisor is entitled to terminate this Agreement in
accordance with Section 13 herein.

(5) If no default/violation which enables Franchisor to deduct from the Deposit has
occurred upon termination or expiration of this Agreement, Franchisor will return the
Deposit in accordance with Section 14 (EFFECT OF TERMINATION OR
EXPIRATION OF THIS AGREEMENT) herein.

5.C. Payments of Fees. All fees are due to Franchisor at the times and in the manner
that Franchisor specifies from time to time in this Agreement, the Manuals or otherwise.
Franchisee must also sign and deliver to Franchisor the documents Franchisor periodically
requires to enable such payments. Except for the Franchise Fee, all other fees and payments
due hereunder must be paid within ten (10) days of Franchisee’s receipt of an invoice from

Franchisor and/or its Affiliates, the designated supplier, or as otherwise specified in the
Manuals.

5.D. Interest on Delinquent Payments; Late Fees. If Franchisee fails to pay (or make
available for withdrawal from its account) any amounts Franchisee owes Franchisor or its
Affiliates or its designated suppliers, including amounts for Franchise Fee, whether such
amounts are reflected as due on any report Franchisee submits to Franchisor or are
subsequently determined by verification, examination or audit to have been due, Franchisee
must pay Franchisor daily interest on the amount owed at the rate of 18% per annum or the

highest rate permitted by Applicable Laws, whichever is less, calculated from the date such
payment was due until Franchisor or its Affiliates or the designated supplier receive it. In
addition, Franchisor is entitled to deduct a late fee monthly of $1,400 for each month (or
portion thereof) from the Deposit that any payment is delinquent. Late fees and interest
charges are nonrefundable. This provision does not mean that Franchisor accepts or
condone late payments, nor does it indicate that Franchisor is willing to extend credit to, or
otherwise finance, the operation of Franchisee’s Franchise. Franchisee’s failure to pay all
amounts when due constitutes a Default under this Agreement. Apart from the interests and

late fees, Franchisor reserves the rights to other available claims and remedies.

5.E. Taxes. All amounts payable to the Franchisor under or in connection with this
Agreement are exclusive of any taxes, duties, or surcharges. The Franchisee shall bear all
such taxes (including GST/VAT where applicable) in addition to the amounts payable. If
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any withholding or deduction for taxes (including any withholding tax) is required by
applicable law, the Franchisee shall: (1) make the required withholding or deduction and pay
it to the relevant authority by the due date; and (ii) pay such additional amounts to the

Franchisor so that the Franchisor receives the full amount it would have received absent
such withholding or deduction (gross-up). Each Party remains responsible for its own taxes
that are imposed on it by reference to its net income, profits, or overall gains.

(1)

)

3)

4

(1)

)

(a)

5.F. Currency Option.

The currency for all fees, deposits, liquidated damages, payments, and other monetary
obligations under this Agreement shall be US Dollars (USD) as specified herein,
unless otherwise agreed in writing by Franchisor.

Franchisor reserves the right to adjust the currency for monetary obligations upon prior
written notice to Franchisee.

If the currency is adjusted pursuant to Section 5.F.(2), the Franchisee shall convert the
amounts to the new currency using a commercially reasonable exchange rate available
in the market on the date of the notice.

The Franchisee’s payment obligations shall be discharged in the currency specified by
the Franchisor from time to time. Any foreign exchange gains or losses, and any costs
or charges arising from currency conversion, shall be borne solely by the Franchisee.

OPERATION OF RESTAURANT AND YGF SYSTEM STANDARDS.

6.A. Compliance with YGF System Standards and Applicable Laws.

Responsibility. Franchisee is solely responsible for operating the Restaurant in full
compliance with all Applicable Laws and YGF System Standards, as each may be
modified from time to time. Franchisee is solely responsible for obtaining any and all
applicable permits, qualifications, licenses, and approvals required under local law for
the operation of the business as contemplated hereunder. Franchisee shall provide a
copy of such permits, qualifications, licenses, and approvals to Franchisor upon our
request.

YGF System Standards. Except as otherwise provided in this Agreement, YGF System

Standards may regulate any aspect of the operation and maintenance of Restaurants,
including any one or more of the following:

the CI System collectively designated and authorized by Franchisor, and the design,
layout, décor, appearance and lighting of the Restaurant, including the dedicated
display area for Franchisor’s brand, corporation image or designated advertisements
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(b)

(©)

(d)

Q)

(2

(h)

\)

(k)
)

(n)

on a visible spot of the Restaurant's walls, and uniform advertisement stands, ultra-
thin light box, wall decoration boards/paintings, etc. installed and used in the
Restaurants;

periodic maintenance, cleaning and sanitation; periodic remodeling; and replacement
of obsolete or worn-out leasehold improvements, fixtures, furnishings, equipment and
signs;

types, models and brands and/or minimum and required standards and specifications
for products, equipment, Materials, and supplies and services that Restaurants use
and/or sell;

recommended price for products or services the Restaurants sell;

designated, preferred and/or approved suppliers (which may include Franchisor and/or
its Affiliates) of fixtures, furnishings, equipment, signs, products, Materials and
supplies;

other designated, preferred and/or approved business partners (which may include
Franchisor and/or its Affiliates) of online sales and delivery;

terms and conditions of the sale and delivery of, and terms and methods of payment for,
products, Materials, supplies and services, that Franchisee obtain from Franchisor,
affiliated suppliers or others;

matters relating to managing and operating the Restaurant;

politeness, behaviors, dress, appearance and uniforms for the employees of Restaurants,

and brand standards for providing competent and courteous service to all of the
consumers of Restaurants (although Franchisee has the sole responsibility and
authority for the terms and conditions of employment of its employees);

use and display of the Marks, operation of the Restaurant and required internal and
external signage and postings;

days and hours of operation of the Restaurant;

sales, marketing, advertising and promotional programs and materials and media used
in such programs;

participating in market research, product testing and service development programs;

designated products to be sold (e.g. Malatang), and other products and services that
Franchisee may provide in the Restaurant;
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0) information and other forms and procedures which Franchisee must use to submit an
i t d other f d proced hich Franch t to submit any
proposed Transfer to Franchisor under Section 12 (Transfer) for our approval.

(3) Modification of YGF System Standards. Franchisee acknowledges and agrees that
YGF System Standards may be modified from time to time by Franchisor, provided
that such modifications will not alter Franchisee’s fundamental rights under this
Agreement. Franchisee must comply with all modifications to YGF System Standards
within the reasonable time periods Franchisor specifies. Franchisee acknowledges that
any modifications to YGF System Standards may obligate Franchisee to invest
additional capital in the Restaurant and/or to incur higher operating costs and that

there is no limit on the cost or frequency of such modifications. Modifications may
include (at Franchisor’s discretion) those needed to modernize the premises of the
Restaurant, and other changes to the Materials, signs, interior and exterior décor items,
fixtures, furnishings, supplies, equipment and other products and materials required
for new Restaurants.

6.B. Product and Service Offerings.

(1) Products and Services Franchisee May Offer. Franchisee may offer in the Restaurant to
customers only Malatang and other products and services that Franchisor have

approved in writing, which must conform to the standards Franchisor specifies. In
addition, Franchisee must offer Malatang and other specific products and services that
Franchisor requires in the Manuals or otherwise in writing. Franchisor may change
these specifications periodically, and designate specific products or services as
optional or mandatory. Franchisee must offer all products and services that Franchisor
designates as mandatory. Franchisee may sell products and services only in the
varieties, forms, and packages that Franchisor have approved in accordance with YGF
System Standards. Franchisee must maintain a sufficient supply of required products
to meet the inventory standards Franchisor prescribes in the Manuals (or to meet
reasonably anticipated customer demand, if Franchisor has not prescribed specific
standards. Without Franchisor’s prior written approval, Franchisee may not
contract with or allow any third party, including any licensee, lessee, consultant
or other independent contractor (a '"Contractor"), to perform any business
operations provided in the Restaurant. Also, Franchisee may not post or place
any signs, advertisements, promotional materials etc. irrelevant to the Franchise
hereunder or perform any irrelevant business or activity in the Restaurant
without Franchisor’s prior written approval.

If Franchisee intends to provide any product or service that has not been designated or
approved by Franchisor in the Restaurant, it shall submit prior written request to Franchisor,
and Franchisor will decide on the approval/disapproval at its sole discretion.
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)
(a)

(b)

(©)

(1)

(if)

(iii)

(d)

(e)

Procurements of Materials and equipment.

Before the opening and during the Term, Franchisee must purchase required
featured Materials as described in Manuals from Franchisor, its Affiliates or
designated third-party suppliers, and may not purchase the Materials from other
third party without Franchisor’s prior written approval. Franchisee will purchase
the featured Materials pursuant to a separate Supply Agreement between the Parties.

Franchisee must order purchase of the featured Materials at least once every three (3)
months and ensure that the amount of purchase is sufficient for the use of the
Restaurant for at least four (4) months.

If any report or circumstances shows that Franchisee’s purchase of the featured
Materials differs significantly from other Restaurants or YGF System Standards, the
following will apply:

if the shortage of the proportion of the featured Materials used by the Restaurant is

10% or less, it will be deemed that the deviation is within normal range; in this case,
Franchisee shall improve management, and use its best efforts to meet Franchisor’s
requirements on the number of featured Materials used,

if the shortage of the proportion of featured Materials used by the Restaurant is over
10% and lower than 20%, Franchisor may give Franchisee a warning or interview and
request for correction,;

if the shortage of the proportion of featured Materials used by the Restaurant is over
50%, which is not corrected at Franchisor’s satisfaction within the designated period,
Franchisor is entitled to terminate this Agreement in accordance with Section 13
herein and withdraw Franchisee’s rights to operate the Restaurant.

Franchisee acknowledges and agrees that Franchisor and/or its Affiliates may derive
revenue or other benefits based on Franchisee’s purchases of the featured Materials,
including from charging Franchisee for featured Materials Franchisor or its Affiliates
provide to Franchisee and from promotional allowances, volume discounts, and other
payments made to Franchisor by suppliers and/or distributors that Franchisor
designates or approves for some or all of franchisees. Franchisor and its Affiliates may
use all amounts received from suppliers and/or distributors, whether or not based on
Franchisee or other franchisees’ actual or prospective dealings with them, without
restriction for any purposes Franchisor or its Affiliates deem appropriate.

Franchisor may provide specifications and standards for equipment and Materials other
than the featured Materials in Manuals required for the Restaurant in the Manuals.
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Franchisor has the right to require that all equipment and Materials that Franchisee
purchases or leases: (i) meet specifications that Franchisor establishes from time to
time; (i1) be a specific brand, kind, or model; (iii) be purchased or leased only from
suppliers or service providers that Franchisor has expressly approved; and/or (iv) be
purchased or leased only from a single source that Franchisor designates (which may
include Franchisor or its Affiliates or a buying cooperative organized by Franchisor or
its Affiliates). If Franchisee would like to purchase or lease equipment and Materials
from suppliers that have not been approved, it shall obtain Franchisor’s written
approval pursuant to Section 6.B.(4)-(5) herein. Franchisee should be solely
responsible for the repair, replacement, etc. of these equipment and materials, and
Franchisor will not assume any liability for the purchased equipment and materials
other than the featured Materials specified in Manuals.

(3) Distribution and Resale. Franchisee may not sell or provide any featured Materials
purchased under this Agreement or the Supply Agreement, and any product consists of
these Materials outside the Restaurant, unless Franchisor approves in writing.
Franchisee may not make any sales of products or services identical to those provided
by the Restaurant outside the Restaurant, or use vendor relationships that Franchisee

establishes through its association with Franchisor or the YGF Marks or System for
any other purpose besides the operation of the Restaurant, unless Franchisor approves
in writing. Franchisee agrees to purchase featured Materials and processed products
solely for resale to retail customers, and not for resale or redistribution to any other
party, including other YGF franchisees. Franchisee may not offer products or services
in connection with the Marks on any website on the Internet or any other electronic
communication network unless Franchisor approves in writing.

(4) Approval Process. If Franchisee would like to offer products or services, or use any

supplies or services that Franchisor has not approved or designated or to purchase or
lease from a supplier or service provider that Franchisor has not approved or
designated, Franchisee must submit a written request for approval and provide
Franchisor with any information that Franchisor requests. Franchisor has the right to
inspect the proposed supplier’s facilities and test samples of the proposed products
and to evaluate the proposed service provider and the proposed service offerings.
Franchisor may require the proposed supplier or service provider to visit Franchisor’s
headquarters to evaluate the proposed supplier or service provider in person.
Franchisee agrees to pay Franchisor a charge not to exceed the reasonable cost of the
inspection and its actual cost of testing the proposed product or evaluating the
proposed service or service provider, including personnel and travel costs, whether or
not the item, service, supplier, or service provider is approved. Franchisor has the
rights to grant, deny, or revoke approval of products, services, suppliers, or service
providers based solely on its judgment. Franchisor will notify Franchisee in writing of
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its decision as soon as practicable following its evaluation. If Franchisee does not
receive Franchisor’s approval within ninety (90) days after submitting all of the
information that Franchisor requests, Franchisor’s failure to respond will be deemed a
disapproval of the request. Franchisee acknowledges that the products and services
that Franchisor approves for Franchisee to offer in Franchisee’s Restaurant may differ
from those that Franchisor permits or requires to be offered in other Restaurants.

(5) Revocation of Approval. Franchisor reserves the right to reinspect the facilities and
products of any approved supplier and to reevaluate the services provided by any
service provider at and to revoke approval of the item, service, supplier, or service

provider if any failure to meet any of Franchisor’s then-current criteria. If Franchisee
receives a notice of revocation of approval, Franchisee agrees to cease purchasing or
leasing the formerly-approved item or service or any items or services from the
formerly-approved supplier or service provider and Franchisee must dispose of its
remaining inventory of the formerly-approved items and services as Franchisor directs.
If Franchisor revokes approval of a previously-approved product that Franchisee has
been selling to customers or service that Franchisee has been offering to customers,
Franchisee must immediately discontinue offering the service and may continue to sell
the product only from its existing inventory for up to thirty (30) days following
Franchisor’s disapproval. Franchisor has the right to shorten this period if, in its
opinion, the continued sale of the product would prove detrimental to its reputation.
After the 30-day period, or such shorter period that Franchisor may designate,
Franchisee must dispose of its remaining formerly-approved inventory as Franchisor
directs.

6.C. Business Hours. Franchisee shall comply with the requirements on business
hours set out in YGF System Standards or otherwise specified by Franchisor. If Franchisor

considers that Franchisee’s Restaurant is located at an important landmark, Franchisee
agrees not to cease operation during the important holidays in China and the United States,
unless the operation will be inappropriate due to local laws or public order on the holiday. If
Franchisee, due to personal reasons or that the Restaurant is located on campus, is unable to
operate normally during a period of seven (7) to sixty (60) days, it shall inform Franchisor
in writing at least thirty (30) days in advance and make an explicit commitment to the date
of resuming normal operation.

6.D. POS System. Franchisees must use in the Restaurant a computer system that
includes point-of-sale and reporting software, including all existing or future
communication or data storage systems, components thereof and associated service, which
we select for the System (the “POS System”). You must execute the documents and
consents required by our designated vendors and us to implement and operate the POS
System. You must execute and maintain in effect all authorizations, consents, and data-
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sharing agreements we require to enable our direct, read-only access to your POS System
and related data feeds, including access provided by our Approved Supplier(s). Our access
and use of data will comply with applicable U.S. laws, including privacy, data security,
payment card, and employment laws. You must provide legally sufficient notices to and,
where required by law, obtain consents from employees and customers regarding data
collection and processing. You must implement and maintain administrative, technical, and
physical safeguards designed to protect the security, confidentiality, and integrity of POS
System data, comply with Payment Card Industry Data Security Standard (PCI DSS) for
cardholder data, and promptly notify us of any suspected or actual data incident or breach
affecting POS System data. Nothing in this paragraph limits our right to access POS System
data as otherwise provided herein.

6.E. Refurbishing and Renovations. Franchisee shall maintain good condition of the
Site, the appearance and equipment of the Restaurant. Franchisee agrees to take, without
limitation, the following actions during the Term at its expense at intervals of every five (5)
years for the same Site: (i) thorough cleaning, repainting and redecorating of the interior
and exterior of the Restaurant; (ii) interior and exterior repair of the Restaurant; and (iii)
repair or replacement of damaged, worn-out or obsolete equipment, fixtures and other
facilities in the Restaurant. Upon Franchisor’s written request, Franchisee must refurbish
the Restaurant at its expense to conform the decor, Trade Dress, color schemes, signage,
and presentation of the Marks to the then-current designated image. Without Franchisor’s
written consent, Franchisee shall not modify the decor, Trade Dress, color schemes,
signage, and presentation of the Marks. Such refurbishing may include, as Franchisor
deems necessary, remodeling, redecoration, and other modifications to existing
improvements and updating or replacing any equipment. Franchisee acknowledges that this
obligation could result in significantly remodeling and renovating the Restaurant, and/or in
its spending substantial amounts for new equipment, and Franchisee agrees to incur, without
limitation, any capital expenditures required in order to comply with this obligation and
Franchisor’s requirements (even if those expenditures cannot be amortized over the
remaining Term).

6.F. Technology System. Franchisor is entitled to require Franchisee to obtain,
maintain, and use the hardware, software, other equipment, and network connections,
including the hardware, software, other equipment, and network connections necessary to
operate the designated cashier system, CCTV system, and other technology systems that are

designated for use by Restaurants (collectively, the “Technology System’). Franchisee
must replace, upgrade, or update at Franchisee’s expense the Technology System as
Franchisor may require periodically without limitation. Franchisor will establish reasonable
deadlines for implementation of any changes to our Technology System requirements.
Franchisee may be required to obtain certain components of, or upgrades to, the Technology
System and maintenance and support services related to the Technology System from
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Franchisor, its Affiliates, or designated third party suppliers, and Franchisee may be
charged for such products and services. If Franchisee would like to purchase Technology
System or its components or upgrades from suppliers that have not been
designated/approved, it shall obtain Franchisor’s written approval pursuant to Section
6.B.(4)-(5) herein. Franchisee should be solely responsible for the repair, etc. of these
systems, and Franchisor will not assume any liability on the systems.

6.G. Management and Personnel.

(1) General Manager. The Restaurant must be managed by a person (the “General
Manager”) (i) who devotes his or her full working time and best efforts to the day-to-
day, on-premises operation of the Restaurant, (ii) has satisfactorily completed the

Initial Training Program, subsequent training and additional training or a comparable
training program at Franchisee’s Restaurant that Franchisor has approved, and (iii) is
not engaged in any other business endeavor except passive investments which do not
interfere with the performance of his or her duties as General Manager. Franchisee
must ensure that its General Manager agrees to comply with the restrictions in
Sections 10 (Confidential Information), 11 (Non-Compete), and 14 (Effect of
Termination or Expiration) of this Agreement, except that its General Manager shall
not be required to agree to comply with Section 11.C post-term non-compete
provision. If Franchisee for any reason no longer employs the General Manager,
Franchisee must (a) notify Franchisor within twenty-four (24) hours of the change in
circumstances, (b) arrange for an individual who has been properly trained to
temporarily manage the Restaurant or, in Franchisor’s sole discretion, allow
Franchisor, on a temporary basis, to assume the management of the Restaurant itself
or appoint a third party (who may be its Affiliate) to manage the Restaurant in
accordance with the terms of Section 13.C (Franchisor’s Remedies after a Material
Default) (Apart from all other amounts and payments due to Franchisor hereunder,
Franchisor may also charge Franchisee 3% of the Restaurant’s Gross Sales as
managing fees, plus any out-of-pocket expenses relevant to the management of the
Restaurant), and (c) make every effort to replace this position at the earliest possible
time with a person who meets all of the conditions specified in this Section.

(2) Head Chef. The kitchen of the Restaurant must be managed by a Head Chef (the
“Head Chef”). Franchisee must ensure that its Head Chef agrees to comply with the
restrictions in Sections 10 (Confidential Information), 11 (Non-Compete), and 14
(Effect of Termination or Expiration) of this Agreement, except that its Head Chef
shall not be required to agree to comply with Section 11.C post-term non-compete
provision.
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(3) Personnel. Franchisee is solely responsible for hiring, training and supervising
Restaurant personnel and must hire sufficient personnel to fully staff the Restaurant to
operate in accordance with YGF System Standards. All personnel must meet every
requirement imposed by Applicable Laws and must comply with all YGF System
Standards. All persons Franchisee employs that have access to any of the Confidential
Information must sign a confidentiality agreement, that will not otherwise contain any
terms or conditions of employment. All persons that Franchisee employs must sign an
acknowledgement, in a form that Franchisor specifies, acknowledging that Franchisee
is their employer and that Franchisor does not have any relationship with them.

(4) Employment Matters. Franchisee shall ensure all Restaurant personnel have integrity

and pay attention to details related to corporation image, i.e. proper speech, behaviors,
personal sanitation and dress, etc., to show a good image to the consumers. While
Franchisor may provide additional employment-related guidance, Franchisee is
responsible for making all hiring and employment decisions as the owner of the
Restaurant. This includes, but is not limited to, employee selection, hiring, training,
promotion, termination, hours worked, rates of pay, benefits, work assigned,
supervision, discipline, and working conditions. Franchisor does not assume any
responsibility for the persons employed by Franchisee.

6.H. Consumer Relationship.

(1) Consumer Complaints. Franchisee shall be solely responsible for dealing with

consumer complaints. Franchisee shall promptly deal with consumer complaints
pursuant to the provisions on consumer complaints in YGF System Standards and the
agreements between the Parties, and use its best efforts to avoid expansion of the issue.
If the complaint is in fact due to defects in the Restaurant’s management and service
details, Franchisee shall promptly offer compensation and make apologies timely. If
severe dispute occurs between Franchisee and the consumer, Franchisee shall notify
Franchisor, and resolve the issue as Franchisor directs. If consumers directly file
complaints to Franchisor, then Franchisor may request Franchisee to resolve the issue
in a designated manner, and Franchisee may not refuse to comply.

(2) Market Surveys. Franchisor may periodically coordinate or conduct market research

studies and similar programs for the Restaurant network, and Franchisee must assist
Franchisor in collecting information (including by distributing surveys to Franchisee’s
Restaurant's consumers and encouraging consumers to complete surveys on YGF
System Website (defined in Section 7.D (Digital Marketing)).

6.1. Privacy Requirements. To the extent applicable, Franchisee must at its own

expense abide by all applicable standards, laws, rules, regulations or any equivalent thereof
that related to electronic payments, data privacy, personal information, health information,
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and data protection, and any privacy policies or data protection and breach response policies
Franchisor periodically may establish (collectively, “Privacy Requirements”).

(1) Franchisee must provide adequate notice as set out in Section 6.H.(2) to any consumer,
visitor, employee, or individual (collectively “Data Subjects”) whose personal
information will be collected, processed, stored, shared (including sharing with
Franchisor), transferred (including overseas transfer to Franchisor and its Affiliates),
or disclosed (collectively “Processed”, “Processing”, or “Process”), and obtain
explicit consent from the Data Subjects for such Processing.

(2) Franchisee must notify the Data Subjects of the information regarding the following: (i)
Franchisee’s identity; (i1) purposes and types of personal information being Processed;
(ii1) retention and disposition of personal information; (iv) sharing, transfer (including
cross-border transfer to Franchisor and its Affiliates), and disclosure of personal
information; (v) Data Subjects’ rights, including the right to access, copy, correct, and
delete, and how to exercise their rights; (vi) data security measures and capabilities;
and (vii) protection of minors’ personal information.

(3) Franchisee is solely responsible to comply with requirements in relation to any cross-
border data transfer, including without limitation: (i) obtaining explicit consent from
the relevant Data Subjects; (i1) conducting any security assessment before the cross-
border data transfer; and (iii) retaining a copy of the such Privacy Data in China.

(4) Franchisor may require Franchisee to (i) use vendors that Franchisor designates or
approves to provide security services that are consistent with the Privacy
Requirements; (ii) maintain specific security measures; (iii) provide evidence of
compliance with Privacy Requirements upon Frachisor’s request; and/or (iv) use
vendors that Franchisor approves or designates to conduct periodic security audits to
ensure that personal information, health information, and/or payment data
(collectively “Privacy Data”) is adequately protected and provide Franchisor with
copies of any audits, scanning results, or related documentation relating to such
compliance or audits.

(5) Franchisee shall adopt appropriate technical and organizational precautious measures
to ensure the confidentiality and integrity of the Privacy Data, and protect the Privacy
Data from any breaches, losses, or damages. Franchisee shall not disclose any Privacy
Data that is prohibited from disclosure.

(6) If Franchisee suspects or knows of a security breach (including the breach of personal
information), Franchisee must immediately give Franchisor notice of such security
breach and promptly identify and remediate the source of any compromise or security
breach at Franchisee’s expense. Franchisee assumes, at its expense, all responsibility
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for complying with applicable data breach notification laws, providing all notices of
breach or compromise to the regulatory authority and to the individuals, and
monitoring credit histories and transactions for all impacted individuals.

(7) Franchisee is obliged to proceed with any actions or execute any documents necessary
to ensure Franchisor and its Affiliates’ compliance with Privacy Requirements, as
Franchisor and/or its Affiliates may require from time to time.

6.J. Delivery Service. Franchisee shall provide, and/or contract with third parties
whom Franchisor designates or approves to provide, Delivery Service from the Restaurant
in accordance with all applicable terms and conditions of this Agreement and YGF System

Standards. “Delivery Service” means the delivery of food products that are fully prepared
at the Restaurant to the location customers at other than the Site. Franchisee shall ensure
using only the delivery methods that Franchisor specifies or approves, comply with
Franchisor’s requirements, and may not provide Delivery Service to customers at Non-
Traditional Locations without Franchisor’s prior written consent. “Non-Traditional
Locations” means locations that could not be reached by traditional delivery services,
including airports, internal school campus, stadiums, hospitals, military bases, conference
centers, freeway rest areas, toll stations, other sports and music events venues, etc.
Franchisee shall not establish another outlet or property (other than the Site) for use in
connection with Delivery Service.

6.K. Reporting Operations. Franchisee must periodically, at Franchisor’s request,
provide Franchisor information concerning the Restaurant's business operations and
relationships with Contractors. In addition, Franchisee must notify Franchisor of any events
that affect Franchisee’s business or financial operation including but not limited to any
administrative penalties, litigations, investigations, decrees, orders, injunctions, decisions,
actions, liens, claims, disputes, initiated by the regulatory authority or by any third party,

within five Business Days after being aware of such events, and provide the relevant
documents to Franchisor.

If Franchisee discovers that other Restaurants of YGF System have violated YGF
System Standards or requirements in Appendix E, Franchisee may report to Franchisor and
require it to resolve the issue.

6.L. Taxes. Franchisee and its Owners are solely responsible for all taxes and
government charges levied or assessed, however denominated or levied upon Franchisee or
the Restaurant, in connection with the business Franchisee will conduct under this
Agreement (except any taxes Franchisor is required by law to collect from Franchisee with
respect to purchases from Franchisor).
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7. ADVERTISING, PROMOTION, AND MARKETING.

7.A. Franchisee’s Advertising Requirements. Franchisee must participate in such

local, regional, or national advertising, promotional, sweepstakes/giveaway, and community
outreach programs that Franchisor may specify from time to time, at Franchisee’s own
expense. Franchisee must use its best efforts to promote the use of the Marks in the local
area, provided that these uses are priorly approved by Franchisor in writing. Franchisee
must ensure that all of Franchisee’s advertising, marketing, promotional, customer
relationship management, public relations and other brand related programs and materials
that Franchisee or its agents or representatives develop or implement relating to the
Restaurant is completely clear, factual and not misleading, complies with all Applicable
Laws, and conforms to the highest ethical standards and the advertising and marketing
policies that Franchisor periodically specifies in the Manuals or otherwise. Franchisee must
use only digital and media agencies that Franchisor approves. Franchisee must obtain
Franchisor’s prior written consent before Franchisee or its Owners, the Restaurant and its
personnel or any Affiliates advertise on any media, or accept any interview or promotional
cooperation from newspapers and magazines, internet media, self-media, etc. All conducts
herein shall not violate any local laws and regulations or cause adverse effects to
Franchisor’s goodwill and the Marks.

7.B. Assistance and Approval of Advertising Materials. Franchisee must obtain

Franchisor’s prior written approval of all advertising and promotional plans, materials,
design materials and marketing materials before use. Franchisee will submit all unapproved
plans, materials, design materials and marketing materials to Franchisor, and Franchisor
will promptly decide on the approval/disapproval. At its sole discretion, Franchisor may
also provide assistance to Franchisee such as finished advertising materials, including
advertising posters, WeChat postings, advertising product pictures and pictures on delivery
platforms, etc. If Franchisee does not receive written approval within thirty (30) days of
Franchisor’s receipt of such items, Franchisor will be deemed to have disapproved the items.
Franchisee will not use any plans, materials or marketing materials that Franchisor has not
developed or approved, and will promptly discontinue use of any advertising or promotional
plans, materials, or marketing materials, whether or not previously approved, upon notice
from Franchisor. Franchisor will have the final decision on all creative development of
advertising and promotional messages.

7.C. Minimum Advertising Requirement. Franchisee must spend in each quarter of

the Term a reasonable percentage of the Restaurant’s Gross Sales from the prior quarter as
as mutually agreed by Franchisor and Franchisee, on advertising and promotions. In no event
this percentage shall exceed 10%. Such expenditures will be made directly by Franchisee,
subject to Franchisor’s prior approval and direction, using advertising and marketing
materials Franchisor prepares or pre-approves. Franchisee’s local advertising and promotion
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must follow Franchisor’s guidelines. Franchisee must submit to Franchisor quarterly
marketing and advertising expenditure reports accurately reflecting all local advertising
expenditures for the preceding quarter and year-to-date by the marketing categories that
Franchisor specifies. “Gross Sales” means the total gross revenue from the provision of all
products and services sold or performed by or for Franchisee or the Restaurant in, at, from
or away from the Restaurant, or through or by means of the Restaurant's business, whether
from cash, check, credit card, debit card, barter or exchange, or other credit transactions,
and irrespective of the collection thereof. Notwithstanding the foregoing, the following
amounts will be deducted from "Gross Sales": (i) the amount of VAT included in the sales;
and (ii) any bona fide refunds and credits that are actually provided to customers; and (iii)
payments Franchisee receives from an insurer to replace or compensate Franchisee for
revenue lost as a result of an insured risk that interrupted the operation of Franchisee’s
Restaurant. For the avoidance of doubt, expenses including salaries or commissions paid to
any employees or personnel, cleansing services or courier services will not be deducted
from Gross Sales.

7.D. Digital Marketing.

(1) Restriction on Digital Marketing. Upon Franchisor’s written consent, Franchisee, its
employees, and any third-party representatives or digital marketing agencies may,
directly or indirectly, conduct or be involved in any websites, social media accounts
(such as WeChat, Weibo, Facebook, etc.), applications, keyword or AdWords
purchasing programs, mobile applications, or other means of digital advertising on the
Internet or any electronic communications network (collectively, ‘“Digital
Marketing”) that use the Marks or that relate to the Restaurant or the network. Unless
Franchisor consents in writing, Franchisee may not conduct commerce or directly or
indirectly offer or sell any products or services using any website, another electronic
means or medium, or otherwise over the Internet.

(2) System Website. Franchisor or one or more of its designees may, at its sole discretion,
establish and maintain one or more websites to advertise, market, and promote
Restaurants, the Marks, and the Restaurant franchise opportunity (the “System
Websites™), which may be updated periodically. Franchisor may, at its sole discretion,
discontinue any or all System Websites at any time. Nothing in this Section will limit
Franchisor’s right (or the right of its respective Affiliates) to maintain websites other
than YGF System Website or to offer and sell merchandise bearing the Marks from

YGF System Website, another website or otherwise over the Internet without payment
or obligation of any kind to Franchisee.

(3) Restaurant Page. If Franchisor establishes one or more System Websites, Franchisor
will provide information of the Restaurant on one or more of YGF System Websites
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that Franchisor designates. Franchisee must give Franchisor the information and
materials that Franchisor requests from time to time to develop, update and modify
such information, but Franchisor shall have final approval rights over any content.
By providing the information and materials to Franchisor, Franchisee will be
representing to Franchisor that they are accurate and not misleading and do not
infringe upon any third party's rights.

(4) Mobile Applications. Franchisor reserves the right to establish and maintain one or

more mobile applications for customers to use (“Mobile Apps”). Franchisor may
require Franchisee to promote the use of the Mobile Apps in its Restaurant or to
provide content to be included in the Mobile App. Franchisor may, in its sole
discretion, add, discontinue, or modify any Mobile Apps from time to time.

(5) Social Media Sites. Franchisor also may maintain one or more social media accounts
(such as WeChat, Weibo, Facebook or such other social media sites). Franchisee may
not establish or maintain any social media accounts utilizing usernames, or
otherwise associating with the Marks, without Franchisor’s advance written

approval. Franchisor may designate from time-to-time territory-specific
usernames/handles that Franchisee must maintain. Franchisee will adhere to any social
media policies that Franchisor requires from time to time and will require all of its
employees to do so as well. Franchisee must ensure that none of its Owners, managers
or employees use the Marks on the Internet or any electronic communications network,
except in strict compliance with these social media policies. Use of social media,
including any pictures that may be posted on, using or through one or more social
media sites, must be in compliance with the Manual and YGF System Standards,
including its then-current take-down policy.

(6) Ownership. Franchisor or its Affiliates will own all intellectual property and other
rights in YGF System Website, the Restaurant page, the Mobile Apps, any social
media pages or accounts related to the Restaurants, any related domain names or
usernames, and all information they contain (including the domain name or URL for
such webpage, the log of "hits" by visitors, and any personal or business data that
visitors supply), which shall all be part of the Intellectual Property. Franchisee
acknowledges and understands that the registration for any domain names or social
media accounts shall be maintained exclusively in Franchisor’s name or the name of
its designee.

(7) No Warranty. TO THE MAXIMUM EXTENT PERMITTED BY LAW,
FRANCHISOR HEREBY EXPRESSLY DISCLAIMS ALL WARRANTIES
(WHETHER EXPRESS, IMPLIED OR STATUTORY) RELATED TO THE
AVAILABILITY AND PERFORMANCE OF THE WEBSITE AND THE
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RESTAURANT PAGE, INCLUDING ANY IMPLIED WARRANTIES OF NON-
INFRINGEMENT, MERCHANTABILITY OR FITNESS FOR A PARTICULAR
PURPOSE. TO THE MAXIMUM EXTENT PERMITTED BY LAW,
FRANCHISOR SHALL NOT BE LIABLE FOR ANY DIRECT OR INDIRECT
DAMAGES (INCLUDING, WITHOUT LIMITATION, ANY CONSEQUENTIAL,
PUNITIVE OR INCIDENTAL DAMAGES OR DAMAGES FOR LOST PROFITS
OR LOSS OF BUSINESS) RELATED TO THE USE, OPERATION,
AVAILABILITY OR FAILURE OF THE WEBSITE OR THE RESTAURANT
PAGE.

8. EVALUATIONS, AUDITS AND REPORTS.

8.A. Evaluations. Franchisor and its designated representatives have the right before
Franchisee opens the Restaurant for business and thereafter from time to time during
Franchisee’s regular business hours, and without prior notice to Franchisee, to (i) inspect
and evaluate the Restaurant, (ii) observe, videotape, photograph, or otherwise record
operations, (iii) interview employees, members, vendors, and landlords, and (iv) examine
the records, invoices, payroll records, check stubs, sales tax records and returns, and other
supporting records and documents of the Restaurant, and (v) examine Franchisee’s income
tax records and any other information, records or properties relating to the ownership,
management, or operation of the Restaurant. Franchisee will cooperate with Franchisor in
these activities. Franchisor will give Franchisee a written summary of its evaluation within
twenty (20) Business Days after the completion of its audit and/or inspection of the
Restaurant. Franchisee will promptly correct at its own expense all deficiencies (i.c.,
failures to comply with YGF System Standards) noted by Franchisor’s evaluators within the
time period Franchisor specifies following Franchisee’s receipt of the notice of such
deficiencies. Franchisor then may conduct one or more follow-up evaluations to confirm
that Franchisee has corrected these deficiencies and otherwise is complying with this
Agreement and all YGF System Standards. Franchisor may deduct certain amount of
liquidated damages from the Deposit if the deficiencies repeatedly occur.

8.B. Franchisor’s Right to Audit. Franchisor may at any time during Franchisee’s
business hours, and without prior written notice to Franchisee, examine and audit the
Restaurant's business, bookkeeping and accounting records, sales and income tax records
and returns, and other records. Franchisee agrees to fully cooperate with Franchisor’s
representatives and independent accountants hired to conduct any such inspection or audit.
If an inspection or audit is made necessary due to Franchisee’s failure to furnish reports,
supporting records or other information as required, or to furnish these items on a timely
basis, Franchisee agrees to reimburse Franchisor for the cost of the examination, including
legal fees and independent accountants' fees, plus the travel expenses, room and board, and
compensation of Franchisor’s employees. These remedies are in addition to Franchisor’s
other remedies and rights under this Agreement and Applicable Laws.
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(1)

2)

(a)

(b)

(©)

(d)

G)

&.C. Records, Reports, and Financial Statements.

Books and Records. Franchisee agrees to establish and maintain at its own expense a
bookkeeping, accounting, and record keeping system conforming to the requirements
and formats (including, at Franchisor’s option, the accounting principles) that

Franchisor prescribes from time to time in the Manuals and otherwise in writing.
Franchisee must use the Technology System to collect and provide Franchisor access
to that data and other information in the manner Franchisor specifies. Franchisee must
preserve and maintain all records, in the manner Franchisor periodically specifies, in a
secure location at the Restaurant for statutory years after the end of the fiscal year to
which such records relate.

Reporting. Franchisee must provide Franchisor with the following reports, in the
manner and format that Franchisor prescribes from time to time:

within the first (1%') month of each quarter, a report describing the Restaurant-related
purchases during the previous quarter and other operating reports as Franchisor directs;

within the first (1%') month of each quarter, a report on the Restaurant’s Gross Sales
during the previous quarter;

within ninety (90) days after the end of each fiscal year, a profit and loss and source
and use of funds statement(s) for the Restaurant for the recently completed fiscal year,
and a balance sheet for the Restaurant as of the end of such fiscal year; and

within ten (10) days after Franchisor’s request, exact copies of federal and state income

tax returns, sales tax returns, and any other forms, records, books, and other
information Franchisor may periodically require relating to Franchisee and its
Restaurant and its financial condition, earnings, sales, profits, costs, expenses, and
performance.

Franchisor may periodically specify the form and content of the reports and financial
statements described above and may periodically change the timing of the due dates
for such reports. Franchisee agrees to verify and sign each report and financial
statement in the manner Franchisor prescribes. If Franchisor reasonably determines
that any report or financial statement submitted to Franchisor is materially inaccurate,
in addition to the other remedies that Franchisor may exercise as a result of such
material breach, Franchisor may require Franchisee to have audited financial
statements prepared annually during the Term. Franchisor undertakes that,
Franchisee’s financial information and documents/materials derived from the
inspections and supervisions will be used only in management of Restaurants and
brand operation, and will not be disclosed or provided to any third party (except in the
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case of being investigated by judicial or administrative authorities, or being involved
in litigations, arbitrations or hearings).

9. INTELLECTUAL PROPERTY.

9.A. Marks and Trade Dress.

(1) Acknowledgements. Franchisee acknowledges that (a) Franchisor or its Affiliates are
the owners of, and have superior right to, the Marks and the trade dress of the
Restaurants, (b) Franchisee has no right or interest in the Marks or the trade dress
beyond the non-exclusive license granted herein, and (c) Franchisor or its Affiliates
have the exclusive right and interest in and to the Marks and the trade dress and the

goodwill associated with and symbolized by them, including the goodwill accrued
through Franchisee’s use of the Marks and the trade dress pursuant to this Agreement.
Upon the expiration or termination of this Agreement, Franchisor or its Affiliates will
not owe any monetary amount to Franchisee for goodwill associated with or attached
to any portion of the Marks, Trade Dress, and our other Intellectual Property (defined
below) whether or not associated with Franchisee’s activities as a franchisee under
this Agreement, Franchisee also waives the compensation thereof. Nothing herein
shall constitute a representation or warranty from Franchisor and its Affiliates as to
title or ownership of any Marks or other Intellectual Property.

(2) Rights. Franchisee’s right to use the Marks and the trade dress applies only to the
Restaurant operated at the Site as expressly provided in this Agreement, including
advertising related to the Restaurant. Franchisee may only use in its Restaurant the
Marks and the trade dress Franchisor designates, and only in compliance with written
rules that Franchisor prescribes from time to time. Franchisee may not use any Mark (i)
as part of any corporate or legal business name (except for a fictitious name in a form
that Franchisor approves), (ii) with any prefix, suffix or other modifying words, terms,
designs or symbols (other than logos Franchisor has licensed to Franchisee), (iii) in
selling any unauthorized services or products, (iv) as part of any domain name,
electronic address, Internet keywords, metatag, social media account, or otherwise in
connection with any website or other electronic medium without our consent, or (v) in
any other manner Franchisor has not expressly authorized in writing. No materials on
which any of the Marks or the Trade Dress appears will be used by Franchisee without
our prior written approval, which may be revoked at any time upon reasonable notice
to Franchisee. Franchisee must display the Marks in a manner that Franchisor
specifies on signage at the Restaurant and on all written materials, forms, advertising,
promotional materials, supplies, employee uniforms, business cards, receipts,
letterhead, contracts, stationary, and other materials Franchisor designates.
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9.B. Copyrights. Franchisee acknowledges that as between Franchisee and
Franchisor, any and all present or future copyrights relating to YGF System or the
YANGGUOFU concept, including the Manuals and marketing materials, (collectively, the
“Copyrights”) belong solely and exclusively to Franchisor or its Affiliates. Franchisee has
no interest in the Copyrights beyond the non-exclusive license granted in this Agreement.

9.C. No Contesting Franchisor’s Rights. During the Term of this Agreement and
after its expiration or termination, Franchisee agrees not to directly or indirectly contest
Franchisor’s or its Affiliates’ ownership, title, right or interest in or to, or their license to use,
or the validity of, (i) the Marks, (ii) the trade dress, (iii) the Copyrights, or (iv) any trade
secrets, methods, or procedures that are part of YGF System (collectively, the “Intellectual
Property”), or contest Franchisor’s or its Affiliates’ sole right to register, use, or license
others to use the Intellectual Property. Franchisee also agrees that it will not do anything
that will in any way adversely affect or undermine the Intellectual Property of
Franchisor and its Affiliates.

9.D. Changes to the Intellectual Property. Franchisor has the right, upon
reasonable notice, to require Franchisee to change, discontinue, or substitute for any
of the Intellectual Property and to adopt entirely different or new Intellectual
Property for use with YGF System without any liability to Franchisee, in Franchisor’s
sole discretion. Franchisee agrees to implement any such change at its own expense within
the time Franchisor reasonably specifies.

9.E. Third-Party Challenges. Franchisee agrees to notify Franchisor promptly of any
unauthorized use or infringements of the Intellectual Property (including counterfeiting and
imitating the Marks or Trade Dress) of which Franchisee has knowledge. Franchisee also

agrees to inform Franchisor promptly of any challenge by any person or Entity to the
validity of Franchisor’s ownership of or its right to license others to use any of the
Intellectual Property. Franchisor has the right, but no obligation, to initiate, direct, and
control any litigation or administrative proceeding relating to the Intellectual Property,
including any settlement. Franchisor will be entitled to retain any and all proceeds, damages,
and other sums, including attorneys’ fees, recovered or owed to it, Franchisor or its
Affiliates in connection with any such action. Franchisee agrees to execute all documents
and, render any other assistance Franchisor may deem necessary to any such proceeding or
any effort to maintain the continued validity and enforceability of the Intellectual Property.

9.F. Post-Termination or Expiration. Upon the expiration or termination of this
Agreement for any reason, all of Franchisee’s rights to use the Intellectual Property will
automatically revert to Franchisor without cost and without the execution or delivery of any
document. Upon Franchisor’s request, Franchisee will execute all documents that
Franchisor requires to confirm such reversion.
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9.G. Non-Disparagement. Franchisee shall not (and to use its best efforts to cause its

current and former owners, officers, directors, principals, agents, partners, employees,
representatives, attorneys, spouses, Affiliates, successors, and assigns not to) (i) disparage
or comment negatively, in speech or writing or other manners, directly or indirectly, of
Franchisor, its Affiliates, and their respective owners, officers, directors, employees,
representatives, agents, franchisees or developers, successors and assigns, YGF System, any
Restaurant or other business using the Marks, any brand or service-marked or trademarked
concept owned by Franchisor or its Affiliates (collectively “Franchisor Parties”), or (ii) do
any act which would subject the Franchisor Parties to ridicule, scandal, reproach, scorn, or
indignity, or which would negatively impact Franchisor Parties and their goodwill. Breach
of this Section will constitute Material Default under this Agreement and Franchisor is
entitled to (i) claim damages of $420 each time from Franchisee when any of the above
disparagement, comment, ridicule, scandal, reproach, scorn or indignity takes place, and/or
(i1) terminate this Agreement pursuant to Section 13.

9.H. No Registration. During and after the Term of this Agreement, Franchisee shall
not, either directly or indirectly, register, apply to register or use all or a part of Franchisor
and its Affiliates' Intellectual Property, or any intellectual property rights that are similar to

Franchisor or its Affiliates' Intellectual Property without prior written authorization. Either
Franchisor or its Affiliates shall have the right to claim compensation against Franchisee for
all losses incurred in connection with any such registration, attempt to registration or use.
Franchisee shall immediately return to Franchisor and its Affiliates' any such intellectual
property unconditionally and for free.

9.1. Derivative IP. Franchisee shall not introduce any improvement, update,
addition, modification or innovation into YGF System or any equipment without
Franchisor’s prior written consent. If any of Franchisee’s development, improvement,
update, addition, modification or innovation is adopted by Franchisor, they will form part of
the Intellectual Property exclusively owned by Franchisor. To the extent such developments,
improvements, suggestions, or contributions cannot automatically vest in Franchisor,
Franchisee hereby agrees to transfer, irrevocably, unconditionally and for free, any and all
rights, interests and title in and to such developments, improvements, suggestions, or
contributions to Franchisor. Franchisee hereby waives any right, title or interest in the same,
and shall execute all the necessary documents and provide all the necessary assistance in the
sole discretion of Franchisor to effect the vest of the ownership in Franchisor.

9.J. Further Assistance. In order to protect the effectiveness of the Intellectual

Property, Franchisee agrees to reasonably assist Franchisor (or its Affiliates) in action or
execution of any applications, adjustment, transfer, declarations, or other documents that
Franchisor deems necessary or desired for this purpose.
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10. CONFIDENTIAL INFORMATION.

10.A. Definition of Confidential Information. “Confidential Information”

means certain information, processes, methods, techniques, procedures and knowledge,
including know-how (which includes information that is secret and substantial), Manuals
and trade secrets (whether or not judicially recognized as a trade secret), developed or to be
developed by Franchisor or its Affiliates relating directly or indirectly to the development or
operation of a Restaurant. With respect to the definition of know-how, "secret" means that
the know-how as a body or in its precise configuration is not generally known or easily
accessible and '"substantial' means information which is useful in developing and
operating the Restaurant. Without limiting the foregoing, Confidential Information includes,
but is not limited to:

(1) methods, techniques, equipment, specifications, standards, policies, procedures and
information relating to the development, operation, and franchising of Restaurants;

(2) knowledge of types, specifications, details and suppliers for certain Materials,
ingredients, cook methods and process, equipment and fixtures for Restaurants;

(3) operating results and financial performance of Restaurants;

(4) any and all marketing, promotional or training materials used in the operation of or
relating to Restaurants;

(5) customer information; and
(6) YGF System Standards and the Manuals.

Confidential Information does not include (i) information that is part of the public
domain or becomes part of the public domain through no fault of Franchisee, (ii)
information disclosed to Franchisee by a third party having legitimate and unrestricted
possession of such information, or (iii) information that Franchisee can demonstrate by
clear and convincing evidence was within Franchisee’s legitimate and unrestricted
possession when the parties began discussing the sale of the Franchise.

10.B. Ownership. Franchisee acknowledges and agrees that Franchisor owns
all right, title and interest in and to the Confidential Information, which is proprietary and a
valuable asset of Franchisor and its Affiliates. Franchisor will disclose to Franchisee such
parts of the Confidential Information as Franchisor determines (in its sole judgment) are
required for the operation of a Restaurant during training and in guidance and assistance
furnished to Franchisee during the Term in the Manuals, orally, or otherwise in writing.
Franchisee and each of its Owners acknowledge and agree that neither Franchisee, each of
its Owners, nor any other person or Entity will acquire any interest in or right to use the

35



Confidential Information, other than its right to utilize certain Confidential Information in
the operation of the Restaurant, and that the use or duplication of the Confidential
Information in any other business would constitute an unfair method of competition with
Franchisor and its franchisees.

10.C. Use of Confidential Information. Franchisee acknowledges and agrees
that the Confidential Information is disclosed to Franchisee solely on the condition that
Franchisee and its Owners, and each Owner does hereby agree (on behalf of and with
respect to himself/herself only), that, during and after the Term, Franchisee and
Franchisee’s Owners:

(1) may disclose the Confidential Information to its Owners and employees only to the
extent reasonably necessary for the operation of the Restaurant, and Franchisee may
disclose its Restaurant’s financial results only to a lender or prospective purchaser and,
then, only (i) in connection with the proposed loan or sale of the Restaurant or of a
direct or indirect ownership interest in Franchisee and (ii) if the recipient is subject to
a confidentiality obligation with respect to such information;

(2) will not use the Confidential Information in any business or capacity other than under
this Agreement;

(3) will take absolute, sufficient security measures to ensure the confidentiality of the
Confidential Information;

(4) will not make unauthorized copies of any portion of the Confidential Information
disclosed in written or other tangible or intangible form;

(5) if Franchisee is legally compelled to disclose Confidential Information in judicial or
administrative proceedings, Franchisee will notify Franchisor prior to disclosure and
uses its best efforts to obtain, and has afforded Franchisor the opportunity to obtain, an
appropriate protective order or other assurance satisfactory to Franchisor of
confidential treatment for the information required to be so disclosed; and

(6) will adopt and implement all reasonable procedures Franchisor prescribes from time to
time to prevent unauthorized use or disclosure of or access to the Confidential
Information requiring employees who will have access to such information to execute
confidentiality agreements in a form Franchisor periodically prescribes. Franchisee
must maintain such confidentiality agreements on file for four (4) years after the
employee executing such agreement has left your employment, and must provide
Franchisor, at its request, executed originals of each such agreement.
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10.D. Nondisclosure and Noncompetition Agreements with Certain

Individuals. Franchisor has the right to require any of Franchisee’s Owners (and any
member of their immediate families or households), and any officer, director, executive,
manager or member of the professional staff and employees of the Restaurant to execute a
nondisclosure agreement, in form reasonably satisfactory to Franchisor, upon execution of
this Agreement or prior to each such person's affiliation with Franchisee. Additionally,
Franchisor has the right to require any of Franchisee’s Owners (and any member of their
immediate families or household), any officer, director, or executives of Franchisee’s
Restaurant to execute a non-competition agreement, in form reasonably satisfactory to
Franchisor, upon execution of this Agreement or prior to each such person's affiliation with
Franchisee. Upon Franchisor’s request, Franchisee will provide Franchisor with copies of
all nondisclosure and noncompetition agreements signed pursuant to this Section. Such
Agreements shall remain on file at Franchisee’s offices and are subject to audit or review as
otherwise set forth in this Agreement. Franchisor will be a third party beneficiary with the
right to enforce covenants contained in such agreements or, at its option, will be a direct
party to this Agreement.

11. NON-COMPETE.

11.A. Competitive Business. Franchisee acknowledges and agrees that
Franchisor would be unable to protect the Confidential Information against unauthorized

use or disclosure if Franchisee (or its Owners) were permitted to hold interests in or perform
services for (i) any business activity involving malatang, spicy pot, hot pot, rice noodles,
casserole, noodles and similar food/beverage products; (ii) any Entity that grants franchises
or licenses for any of the businesses described in numerate (i); or (iii) any business in which
Confidential Information could be used to the disadvantage of Franchisor, its Affiliates, or
other System franchisees (each, a “Competitive Business™). Therefore, Franchisor has
granted the Franchise to Franchisee in consideration of and reliance upon Franchisee (and
its Owners’) agreement to deal exclusively with Franchisor.

11.B. During Term. Franchisee agrees that, during the Term, neither
Franchisee nor any of its Owners, directors, or officers (nor any of their spouses, parents,
siblings, or children) will, without Franchisor’s prior written consent, either directly or
indirectly, for themselves, or through, on behalf of, or in conjunction with any other person
or Entity:

(1) own, manage, engage in, be employed by, advise, make loans to, act as lessor to,
otherwise support (other than a customer), or have any other interest in any
Competitive Business located or operating anywhere;

(2) interfere with Franchisor’s, its Affiliates’, or any Restaurant’s owner’s relationship
with any vendors or suppliers;
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(3) direct, or attempt to direct, any prospective or existing business or economic
opportunities away from Franchisor, its Affiliates, the Restaurant or any other
Restaurant to a Competitive Business; or

(4) perform any act prejudicial or injurious to the goodwill associated with the Marks.

11.C. After Termination, Expiration, or Transfer. For two (2) years after the
expiration or termination of this Agreement or an approved Transfer to a new franchisee,
Franchisee and its Owners may not, without Franchisor’s prior written consent, either
directly or indirectly, for themselves, or through, on behalf of, or in conjunction with any
other person or Entity:

(1) own, manage, engage in, be employed by, advise, make loans to, act as lessor to,
otherwise support (other than a customer), or have any other interest in any
Competitive Business located or operating: (A) at the Site; (B) within a 12.5-mile
radius of the Site; or (C) within a 12.5-mile radius of any other Restaurant in operation
or under development on the effective date of termination or expiration of this;

(2) interfere with Franchisor’s, its Affiliates’, or any Restaurant’s owner’s relationship
with any vendors or suppliers;

(3) direct, or attempt to direct, any prospective or existing business or economic
opportunities away from Franchisor, its Affiliates, the Restaurant or any other
Restaurant to a Competitive Business; or

(4) perform any act prejudicial or injurious to the goodwill associated with the Marks.

11.D. Enforcement of Covenants. Franchisee acknowledges and agrees that (i)
the restrictive covenants contained in this Section 11 are essential elements of this
Agreement and that without their inclusion, Franchisor would not have entered into this
Agreement; (ii) the time, territory, and scope of the covenants provided in this Section 11
are reasonable and necessary for the protection of Franchisor’s legitimate business interests;

(ii1)) Franchisee has received sufficient and valid consideration in exchange for those
covenants; (iv) enforcement of the same would not impose undue hardship; and (v) the
period of protection provided by these covenants will not be reduced by any period of time
during which Franchisee is in violation of the provisions of those covenants or any period of
time required for enforcement of those covenants. To the extent that this Section 11 is
judicially determined to be unenforceable by virtue of its scope or in terms of area or length
of time, but may be made enforceable by reductions of any or all thereof, the same will be
enforced to the fullest extent permissible. Franchisee agrees that the existence of any claim
Franchisee may have against Franchisor, whether or not arising from this Agreement, will
not constitute a defense to the enforcement of the covenants contained in this Section 11.
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Franchisee acknowledges that any breach or threatened breach of this Section 11 will cause
Franchisor irreparable injury for which no adequate remedy at law is available, and
Franchisee consents to the issuance of an injunction from competent judicial authorities
prohibiting any conduct violating the terms of this Section 11. Such injunctive relief will be
in addition to any other remedies that Franchisor may have.

12. TRANSFER.

12.A. Transfer and Delegation by Franchisor. This Agreement is fully
transferable by Franchisor and will insure to the benefit of any transferee or other legal
successor to Franchisor’s interests. Franchisor should inform Franchisee within seven (7)

business days before transfer the Agreement. Franchisor also may change its ownership or
form without restriction. Franchisee acknowledges and agrees that Franchisor may, without
the need to seek or obtain Franchisee’s consent, (i) sell all or any part of Franchisor’s
ownership interests, its assets, the Marks and/or YGF System to a third party; (ii) go public
or engage in a private placement of some or all of its securities; (iii) merge, acquire other
entities, or be acquired by another Entity (whether competitive or not); and/or (iv) undertake
a refinancing, recapitalization, leveraged buyout or other economic or financial
restructuring. If Franchisor assigns its rights in this Agreement, nothing in this Agreement
shall be deemed to require Franchisor to remain in the Restaurant business or to offer or sell
any products or services to Franchisee. Franchisor has the right, from time to time, to
delegate the performance of any portion or all of its rights or obligations under this
Agreement to designees, whether they are its Affiliates, agents, or other independent
contractors with which Franchisor contracts to provide such services. Franchisee must
promptly execute such documents and take such actions deemed necessary or required by
Franchisor to give effect to this Section, including executing a written consent, a novation
agreement or a new franchise agreement, in the form prescribed by Franchisor or the
transferee. The transfer and/or delegation shall take effect upon the issuance of the written
notice to Franchisee.

12.B. Transfer by Franchisee.

(1) Definition of Transfer. For purposes of this Agreement, “Transfer” as a verb means to
sell, assign, give away, transfer, pledge, mortgage, or encumber, either voluntarily or
by operation of law (such as through divorce or bankruptcy proceedings), any interest
in this Agreement, the Restaurant, substantially all the assets of the Restaurant, or in
the ownership of Franchisee (if Franchisee is an Entity). “Transfer” as a noun means

any such sale, assignment, gift, transfer, pledge, mortgage, or encumbrance.

(2) No Transfer Without Franchisor’s Consent. This Agreement and the license contained
herein are personal to Franchisee, and Franchisor has granted the license in reliance on
Franchisee’s (and, if Franchisee is an Entity, its Owners’) business skill, financial
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capacity, and qualities. Accordingly, neither Franchisee nor any of the Owners or
any successors to any part of its interest in this Agreement or the License may
make any Transfer or permit any Transfer to occur without obtaining
Franchisor’s prior written consent. Franchisor shall not unreasonably withhold and
condition its consent for any Transfer, except as otherwise provided in Section
12.B.(5). If Franchisee’s Restaurant is not open and operating, Franchisor will not
consent to the Transfer of this Agreement. Any purported Transfer, without
Franchisor’s prior written consent (which consent shall not be unreasonably
withheld), will be null and void and will constitute a Material Default (as herein
defined), for which Franchisor may terminate this Agreement without
opportunity to cure pursuant to Section 13, and deduct all the Deposit.

(3) Transfer Procedures.

(a) If Franchisee or any of its Owner’s desire to make a Transfer, Franchisee must
promptly provide Franchisor with a written request. Franchisor has the right to
communicate with Franchisee, its counsel, and the proposed transferee on any aspect
of a proposed Transfer. Franchisee agrees to provide any information and
documentation relating to the proposed Transfer that Franchisor reasonably requires.
After Franchisor receives written request of the proposed Transfer, including a copy
of the letter of intent or purchase agreement between Franchisee and the proposed
transferee, an application package, a transfer term worksheet, and any other materials
specified in the Manuals, Franchisor will promptly give approval/disapproval to the
request. If Franchisee does not receive Franchisor’s written approval within thirty (30)
days after Franchisor’s receipt of the written request and complete materials it
required, it should be deemed that the request for Transfer is refused and no Transfer
shall be completed. Franchisor’s consent to a Transfer does not constitute a waiver of
any claims that Franchisor has against the transferor, nor is it a waiver of its right to
demand exact compliance with the terms of this Agreement.

(b) For Transfers and changes under this Agreement, Franchisee and the transferee shall
jointly, as Franchisor requires, complete relevant procedures at Franchisor’s location
or as otherwise designated by Franchisor; whereupon Franchisee is required to bring
the original Agreement, written approval by Franchisor, receipt of the Deposit and
other materials for Franchisor’s review and confirmation. Franchisee or its Managing
Owner, and the transferee or its owners must appear personally, present
instrument/proof of their identification and sign and seal the relevant documents.
Franchisor may collect reasonable service fees relevant to the Transfer.

(c) After the completion of the Transfer procedures, notwithstanding the deduction by
Franchisor pursuant to this Agreement and relevant managing rules, Franchisee’s
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(d)

(4)

(a)
(b)

(©)

(d)

(e)

®

(2

Deposit will be refunded to its account by Franchisor within twenty (20) Business
Days without interests, and the transferee shall submit the Deposit and other fees due
as Franchisor requires.

After the completion of the Transfer procedures, the transferee will continue to operate

the Restaurant as a franchisee, and assume all Franchisee’s rights and obligations
under this Agreement or the newly-signed franchise agreement (as required by
Franchisor), as well as under written agreements or other documents entered into
between Franchisee and Franchisor. The transferee shall not refuse acknowledgement
or performance on the ground of “unknowing”, otherwise, it will constitute a Default
under this Agreement.

Transfer Conditions. For a proposed Transfer, in addition to any other conditions that
Franchisor may specify, the following conditions apply (unless Franchisor waives

them, in writing):
Franchisee’s Restaurant has in fact been opened for over one (1) year;

The appearance, décor, decorations, equipment, products and maintenance/operation of
the Restaurant conform with YGF System Standards, management system and
standards of use of Materials, and Franchisee is not in default under this Agreement
and any other agreements between Franchisee and Franchisor or its Affiliates;

All monetary obligations (whether hereunder or not) of Franchisee to Franchisor, its
Affiliates and the designated suppliers are paid in full;

Franchisee has completed all report obligations to Franchisor, and the Restaurant is in
a profitable status;

The proposed transferee and each of its owners must be individuals who, in
Franchisor’s reasonable judgment, meet its then applicable reasonable standards for
new franchisees, including the fact that they comply with Section 11 (Non-compete),
etc., and the proposed transferee and each of its owners shall not be of questionable
business reputation (such as being listed on the List of Dishonest Debtors);

The terms and conditions of the proposed Transfer (including the purchase price) are
transparent, just and fair, with the Transfer price no more than the market price, and
have obtained written approval from Franchisor;

the proposed transferee (or its Managing Owner) and its General Manager and Head
Chef must complete the Initial Training Program to Franchisor’s satisfaction and pass
the examination (unless the transferee is an existing franchisee or Owner and the
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Q)

(k)

)
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(a)

Restaurant will continue to be managed after the Transfer by the same manager and
principal employees who managed the Restaurant before the Transfer);

the proposed transferee must agree to assume all of Franchisee’s duties and obligations

and, at Franchisor’s option: (a) have agreed in writing to be bound by all of the terms
and conditions of this Agreement and any ancillary agreements, such as the Owner’s
Guaranty; or (b) sign the form of franchise agreement and ancillary agreements
Franchisor then are using in connection with the grant of new franchises, which may
differ materially from this Agreement (including increased fees, and conditions for
renewal and additional Transfers), except that the term under such franchise
agreement will be equal to the then-remaining Term under this Agreement (including
any Successor Franchise rights Franchisee has under this Agreement, but not adding
any Successor Franchise rights that Franchisee did not have prior to the Transfer);

Franchisee (and its transferring Owners) have signed general releases, in a form
satisfactory to Franchisor, of any and all claims against Franchisor, its Affiliates, and
their respective owners, officers, directors, employees, and agents;

Franchisee first offered to sell such interest to Franchisor pursuant to Section 12.B.(6)
(Franchisor’s Right of First Refusal) and Franchisor has declined to exercise its right
of first refusal in the manner set forth therein;

If Franchisee or its Owners finance any part of the sale price of the transferred interest,
Franchisee and its Owners must have agreed that all of the transferee's obligations
pursuant to any promissory notes, agreements, or security interests that Franchisee or
its Owners have reserved are subordinate to the transferee's obligation to pay amounts
due to Franchisor and otherwise to comply with this Agreement; and

Franchisee and its transferring Owners must agree in writing for Franchisor and the
transferee's benefit to continue to observe the restrictions contained in Sections 10
(Confidential Information), 11 (non-Compete), and 14 (Effect of Termination of
Expiration of this Agreement).

Special Transfer. The following changes and Transfer are not subject to the conditions

or requirements set out in Section 12.B.(4) (Transfer Conditions) or Section 12.B.(6)
(Franchisor’s Right of First Refusal), but shall subject to Section 12.B.(3) (Transfer
Procedures), and Franchisor may charge reasonable service fees:

the transferee is the spouse, children or parents of Franchisee or its Managing Owner,
and the Transfer will not affect the continuous normal operation of the Restaurant
hereunder. Additionally, Franchisee has obtained all necessary and applicable permits,
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(b)

(©)

(6)

(b)

qualifications, licenses and approvals for the post-Transfer operation under this
Agreement pursuant to Applicable Laws;

the transferee has acquired or merged with Franchisee through legitimate means, and
the relevant procedures of corporate changes have been completed,

Franchisee is confronted with significant change due to reasons other than its own fault
or Default, could not maintain the operation of the Restaurant, and has no other option
but Transferring this Agreement to avoid or remedy severe economic loss (Franchisor
has full and absolute discretion to determine whether Franchisee conforms with the
above).

Franchisor’s Right of First Refusal.

Franchisor’s Right. Franchisor has the right, exercisable within thirty (30) days after

receipt of (a) the notice of Franchisee’s intent to Transfer an interest, and (b) such
documentation and information that Franchisor requires (as specified in the Manuals
or as Franchisor otherwise requests), to send written notice to Franchisee that
Franchisor intends to purchase the interest proposed to be Transferred on the same
terms and conditions offered by the third-party. Franchisor must receive, and
Franchisee and its Owners agree to make, all customary representations, warranties
and indemnities given by the seller of the assets of a business or ownership interests in
an Entity, as applicable, including representations and warranties regarding ownership
and condition of, and title to, assets and (if applicable) ownership interests, liens and
encumbrances on assets, validity of contracts and agreements, and the liabilities,
contingent or otherwise, relating to the assets or ownership interests being purchased,
and indemnities for all actions, events and conditions that existed or occurred in
connection with the Restaurant or Franchisee’s business prior to the closing of
Franchisor’s purchase. Closing on the purchase must occur within ninety (90) days
after the date of Franchisor’s notice to the seller electing to purchase the interest.
Franchisor may assign our right of first refusal to another Entity either before or after
Franchisor exercises it. However, Franchisor’s right of first refusal will not apply with
regard to Transfers under Section 12.B.(5) (Special Transfer) and Section 12.C.
(Death or Disability).

Declining Franchisor’s Right. If Franchisor elects not to exercise its rights under this
Section, the transferor may complete the Transfer after complying with the applicable
provisions in Section 12. Closing of the Transfer must occur within ninety (90) days

of Franchisor’s election (or such longer period as Applicable Laws may require);
otherwise, the proposed transferee’s offer will be treated as a new offer subject to
Franchisor’s right of first refusal. Any material change in the terms of the offer from a
proposed transferee after Franchisor has elected not to purchase the seller’s interest
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will constitute a new offer subject to the same right of first refusal as the proposed
transferee’s initial offer. The Transfer is conditional upon Franchisor’s determination
that the Transfer was on terms substantially the same as those offered to Franchisor.

12.C. Death or Disability.

(1) Transfer Upon Death or Disability. Upon the death of any of Franchisee’s Owners, the
transfer of the deceased Owner’s interest in Franchisee will be subject to the Transfer
provisions in Section 12 (Transfer) above. Upon the Disability of Franchisee’s
Managing Owner, the Managing Owner’s executor, administrator, conservator,
guardian, or other personal representative must, within a reasonable time (not to

exceed six (6) months after such Disability), transfer the Managing Owner's interests
in Franchisee in accordance with the terms and conditions applicable to Transfers
contained in Section 12 (Transfer).

(2) Operation Upon Death or Disability. Within thirty (30) days after the death or disability
of Franchisee’s Managing Owner, Franchisee must appoint a qualified person in
charge to operate the Restaurant. Such person will be required to complete the Initial
Training Program to Franchisor’s satisfaction. If, prior to or after the appointment of
such person or replacement Managing Owner, Franchisor determines that the

Restaurant is not being managed properly according to YGF System Standards,
Franchisor or its designee has the right (but not the obligation) to enter the Site and
assume the Restaurant's management for any period of time that Franchisor deems
appropriate. All funds from the Restaurant's operation during the period of
Franchisor’s (or its designee's) management will be kept in a separate account and all
Restaurant expenses will be charged to such account. In addition to all other fees and
payments owed hereunder, Franchisor may charge Franchisee a management fee of
3% of the Restaurant’s Gross Sales, plus any out-of-pocket expenses incurred in
connection with the Restaurant's management. Franchisor or its designee will have a
duty only to use reasonable efforts upon assuming the Restaurant's management
and will not be liable to Franchisee for any debts, losses or obligations that the
Restaurant incurs, or to any creditors for any supplies or other products or
services purchased for the Restaurant, in connection with such management.

13. TERMINATION OF AGREEMENT.

13.A. Termination By Franchisee. Franchisee may terminate this Agreement
if Franchisor commits a material breach of any material obligations under this Agreement

and fails to correct such breach within thirty (30) days after Franchisee’s delivery of written
notice to us of such breach; provided, however, that if Franchisor cannot reasonably correct
the breach within this 30-day period but provide Franchisee, within this 30-day period, with
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reasonable evidence of Franchisor effort to correct the breach within a reasonable time
period, then the cure period will run through the end of such reasonable time period.

If causes of termination provided by the Applicable Laws occurs, or Franchisee is
unable to normally operate the Restaurant due to Force Majeure, either Franchisor or
Franchisee may give the other Party a notice to terminate this Agreement; the notice will be
effective upon delivery. If the Parties have disputes thereon, they may solve the disputes in
accordance with Section 18 (Dispute Resolution).

13.B. Termination by Franchisor.

Franchisee acknowledges and agrees that each of its obligations described in this
Agreement is a material and essential obligation of it; that non-performance of such
obligations will adversely and substantially affect Franchisor and the System; and that
Franchisor’s exercise of the rights and remedies set forth herein is appropriate and
reasonable.

Except for the events caused by Force Majeure as defined in Section 19.C, any one
or more of the following constitutes a “Material Default” under this Agreement:

(1) Franchisee (or any of its Owners) has made or makes any material misrepresentation or
omission in connection with Franchisee’s application for and acquisition of the
Franchise or operation of the Restaurant, including but not limited to by intentionally,
or through gross negligence, understating the Restaurant's Gross Sales for any period,
breaching the representations and/or covenants under this Agreement, etc.;

(2) Franchisee fails to obtain Franchisor’s approval of the Site, to secure the approved Site
under a lease or sublease that Franchisor approves, or Franchisee fails to develop,
open and begin operating the Restaurant in accordance with YGF System Standards
within the planned Restaurant opening schedule as agreed by Franchisor in writing;

(3) Franchisee fails to assign its Managing Owner, General Manager and/or Head Chef to
complete the Initial Training Program, subsequent training and additional training as
required by Franchisor;

(4) Franchisee, without prior written approval of Franchisor, changes the Site of the
Restaurant, opens additional restaurant or branch under the name of “Yangguofu
Malatang” or using the Marks, or transfers, lends or licenses third party to use the
Marks which Franchisor permits it to use within the Restaurant;

(5) Franchisee fails to renovate or refurbish the Restaurant as Franchisor directs, or
changes the Trade Dress, coloring schemes, décor, signages and the Marks without
Franchisor’s written consent;
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during the Term, Franchisee conducts business activities which are irrelevant to
Franchisor and Franchisor has not approved within the Site, without Franchisor’s
written approval;

Franchisee’s transferee fails to assume the duties in accordance with Section
12.B.(3)(d);

the shortage of the proportion of the featured Materials used by the Restaurant is over
50%, and Franchisee fails to correct the Default at Franchisor’s satisfaction within the
period designated by Franchisor;

Franchisee, without Franchisor’s prior written approval, (i) abandons or fails to
actively operate the Restaurant offering malatang products to its customers during all
of the hours Franchisor specifies for five (5) or more consecutive days, or for ten (10)
or more days during any calendar month, (ii) asserts, in writing, its intention to
permanently close the Restaurant prior to the end of the Term, or (iii) otherwise
engages in acts that would cause Franchisor to reasonably conclude that Franchisee
has abandoned the Restaurant; provided, however, that Franchisee may close the
Restaurant for up to seven (7) days for remodeling and repairs which Franchisor has
pre-approved in writing;

(10) Franchisee makes an assignment for the benefit of creditors or admit in writing its

insolvency or inability to pay its debts generally as they become due; Franchisee
consents to the appointment of a receiver, trustee, or liquidator of all or a substantial
part of its property; a lender forecloses on a material portion of Franchisee’s assets; or
any order appointing a receiver, trustee, or liquidator of Franchisee or the Restaurant
is not vacated within sixty (60) days following the entry of such order;

(11) the Restaurant is attached, seized, or levied upon, unless such attachment, seizure, or

levy is vacated within sixty (60) days; Franchisee is ordered closure, cessation, or its
business license or other permits, qualifications, licenses and approvals required for
the operation of the Restaurant are revoked by governmental bodies or other
regulators for any reason, and the permits, qualifications, licenses or approvals are not
resumed within a reasonable period, or Franchisee is no longer a qualified legal person
for any reason;

(12) Franchisee fails to comply with any other obligation under this Agreement or any other

agreement between Franchisor (or any of its Affiliates), including any YGF System
Standard, and does not correct the failure to Franchisor’s satisfaction within ten (10)
days after Franchisor delivers written notice of the failure to Franchisee; provided,
however, that if Franchisor determines that Franchisee cannot reasonably correct the
breach within this 10-day period and Franchisee provides Franchisor, within this
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10- day period, with reasonable evidence of its effort to correct the breach within a
reasonable time period, then the cure period will run through the end of such
reasonable time period;

(13) Franchisee (or any of its Owners) breaches this Agreement or any other agreement
between Franchisor (or any of its Affiliates) and Franchisee (or any of its Owners or
Affiliates) multiple times, and Franchisee has not corrected such breaches after
Franchisor had provided Franchisee with two (2) or more written notices of such
breaches in accordance with Section 19.D (Notices and Payments);

(14) Franchisee or any of its Owners makes a purported Transfer in violation of Section 12
(Transfer);

(15) Franchisee, any Owner, or any of its officers or directors: (i) are convicted of or plead
nolo contendere to a felony, a crime involving moral turpitude or consumer fraud, or
any other crime or offense that Franchisor believes is likely to have an adverse effect
on its franchise system, the Marks and any associated goodwill, or the YANGGUOFU
concept (an “Adverse Effect”), (ii)) have engaged in or engages in activities that, in
Franchisor’s reasonable opinion, have an Adverse Effect; or Franchisee or any Owner,
directors, supervisors, officers, employees, agents, successor or transferee (iii) have
caused a direct or indirect economic loss of over $280 on Franchisor, or Franchisee’s
Restaurant (iv) is reported/criticized negatively by mainstream press, or has otherwise
caused material Adverse Effect on the reputation of Franchisor and/or the
YANGGUOFU concept;

(16) Franchisee loses the right to possession of the Site, unless Franchisee locates a
substitute Site which Franchisor pre-approves in writing before Franchisee ceases
operating the Restaurant at the original Site, and restarts the operation at this substitute
Site within three (3) months upon the cessation of operation at the original Site;

(17) Franchisee (or any of its Owners) violates any provisions of Section 11 (Non-Compete)
or improperly disclose, misuse, or misappropriate any Confidential Information in
violation of Section 10 (Confidential Information);

(18) Franchisee violates any Applicable Laws and does not begin to correct such
noncompliance or violation immediately, or does not completely correct such
noncompliance or violation within the time period prescribed by law, unless
Franchisee is in good faith contesting its liability for such violation through
appropriate proceedings;

(19) Franchisee fails to report the Restaurant's Gross Sales pursuant to Section 8§
(Evaluations, Audits and Reports), make any payment due to Franchisor or any of its
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Affiliates, or supplement the Deposit as Franchisor required, and does not correct such
failure within ten (10) days after delivery of written notice of such failure;

(20) Franchisee fails to maintain the insurance required by this Agreement or to furnish
Franchisor with satisfactory evidence of such insurance within the required time and
does not correct such failure within ten (10) days after delivery of written notice of
such failure;

(21) Franchisee fails to pay when due any taxes and levies including income, service, sales,
employment, or other taxes due from the operations of the Restaurant under the
applicable tax law, unless Franchisee is in good faith contesting its liability for such
taxes through appropriate proceedings;

(22) Franchisee fails to pay amounts owed to Franchisor’s designated, approved, or
recommended suppliers on three (3) or more occasions within thirty (30) days
following the due date (unless Franchisee is contesting the amount in good faith), or
Franchisee defaults (and fails to cure within the allocated time) under any note, lease,
or agreement Franchisor deems material pertaining to the operation or ownership of
the Restaurant; or, Franchisee fails to pay amounts (including but not limited to any
and all fees, deposits, etc.) in accordance with the agreed time under this Agreement,
and fails to complete the payment within fourteen (14) days after being urged over
three (3) times, or the accumulative total amount Franchisee owed has reached $200,
or the amounts have been overdue for more than thirty (30) days;

(23) Franchisee receives complaints from consumers, or consumers directly complain to
Franchisor on Franchisee’s Restaurant, but Franchisee refuses to respond to the
complaints as Franchisor requires;

(24) Franchisee refuses to cooperate with Franchisor in inspections and directions pursuant
to Section 3 (Development and Opening of the Site and the Restaurant), Section 8
(Evaluations, Audits and Reports), Section 12 (Transfer) or Section 13 (Termination
of Agreement), and other terms herein, including refuses to answer Franchisor’s
questions, provide relevant reports or materials, or prevents Franchisor’s personnel
from entering any areas of the Restaurant, refuses to sign to confirm the issues
discovered on site, etc.;

(25) If Franchisee fails to comply with any of the requirements imposed by this Agreement,
as it may from time to time be amended or reasonably be supplemented by Franchisor,
or fails to carry out the terms of this Agreement in good faith;

(26) If Franchisee fails to maintain or observe any of the standards, specifications or
procedures prescribed by Franchisor in this Agreement or otherwise in writing;

48



(27) If Franchisee fails, refuses, or neglects to obtain Franchisor’s prior written approval or

consent as required by this Agreement.

13.C. Franchisor’s Remedies After An Event of Default.

(1) Right to Terminate.

(a)

(b)

(©)

Automatic Termination — No Right to Cure. If a Material Default under Section
13.B.(1)-(22) occurs, Franchisor may, at its sole discretion, terminate this Agreement
and all rights granted hereunder, without affording Franchisee any opportunity to cure
the default, effective immediately upon notice to Franchisee.

Notice of Termination — 30 Days to Cure. Except as provided in Sections 13.B.(1)-(22)
of this Agreement, upon any default by you which is susceptible of being cured,
Franchisor may terminate this Agreement by giving written notice of termination
stating the nature of such default to you at least thirty (30) days prior to the effective
date of termination. However, Franchisee may avoid termination by immediately
initiating a remedy to cure such default and curing it to Franchisor’s reasonable or
making a bona fide attempt to cure to Franchisor’s reasonable satisfaction within the
thirty (30) day period and by promptly providing proof thereof to Franchisor. If any
such default is not cured within the specified time, or such longer period as applicable
law may require, this Agreement shall terminate without further notice to Franchisee
effective immediately upon the expiration of the thirty (30) day period or such longer
period as applicable law may require. Defaults which are susceptible of cure
hereunder may include, but are not limited to, the illustrative events provided in
Section 13.B.(23)-(27).

Except as otherwise provided herein, upon termination, all the above listed rights
granted under this Agreement will be of no further force or effect. Upon termination,
Franchisee will not be relieved of any of its obligations, debts, or liabilities under this
Agreement that should survive the termination pursuant to provisions herein or due to
their nature, including any debts, obligations, or liabilities that Franchisee accrued
prior to such termination or any indemnification obligation with respect to matters that
occurred prior to such termination that were not asserted until after the termination.

(2) Deduction of the Deposit. If a Material Default under Section 13.B occurs, Franchisor

may deduct a portion or all of Franchisee’s Deposit in accordance with provisions
under this Agreement, YGF System Standards or other written instruments.

(3) Other Remedies. If a Material Default occurs, Franchisor may, at its sole election and

upon delivery of written notice to Franchisee, take any or all of the following actions
without terminating this Agreement:
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(b)
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(d)

(e)
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(4)

cause the information concerning the Restaurant to be temporarily removed from YGF
System Website and/or stop Franchisee’s or the Restaurant’s participation in any other
programs or benefits offered on or through YGF System Website;

suspend Franchisee’s right to participate in advertising and promotional activities;

suspend any products and services that Franchisor, its Affiliates or third parties
designated by Franchisor provides to Franchisee under this Agreement or any other
agreement, including Materials and any services relating to the Technology System;

suspend Franchisor’s performance of, or compliance with, any of it or its Affiliates’
obligations to Franchisee under this Agreement or other agreements;

undertake or perform on Franchisee’s behalf any obligation or duty that Franchisee is
required to, but fails to, perform under this Agreement. Franchisee will reimburse
Franchisor upon demand for all costs and expenses that Franchisor reasonably incur in
performing any such obligation or duty; and/or

enter the Restaurant’s premises and assume the management of the Restaurant or
appoint a third party (who may be Franchisor’s Affiliate) to manage the Restaurant.
All funds from the operation of the Restaurant while Franchisor or its appointee
assumes its management will be kept in a separate account, and all of the expenses of
the Restaurant will be charged to that account. Franchisor or its appointee may charge
Franchisee (in addition to the amounts due under this Agreement) a management fee
that Franchisor specify, not to exceed 15% of the Restaurant's Gross Sales, plus any
out-of-pocket expenses incurred in connection with the Restaurant's management.
Franchisor or its appointee has a duty to utilize only reasonable efforts and will
not be liable to Franchisee for any debts, losses, or obligations the Restaurant
incurs, or to any of Franchisee’s creditors for any products or services the
Restaurant purchases, while managing it. Franchisee shall not take any action or
fail to take any action that would interfere with Franchisor or its appointee’s exclusive
right to manage the Restaurant and may, in Franchisor’s sole discretion, be prohibited
from visiting the Restaurant so as to not interfere with the operations. Franchisor’s (or
its appointee’s) management of the Restaurant may continue for intervals lasting up to
ninety (90) days each (and, in any event, for no more than a total of one (1) year), and
Franchisor will during each interval periodically evaluate whether Franchisee is
capable of resuming the Restaurant’s operation and periodically discuss the
Restaurant’s status with Franchisee.

Exercise of Other Remedies. Franchisor’s exercise of its rights under Section 13.C.(3)
(Other Remedies) will not (i) be a defense for Franchisee to Franchisor’s enforcement
of any other provision of this Agreement or waive or release Franchisee from any of
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its other obligations under this Agreement, (ii) constitutes an actual or constructive
termination of this Agreement, or (iii) be Franchisor’s sole or exclusive remedy for
Franchisee’s default. Franchisee must continue to pay all fees due and otherwise
comply with all of its obligations under this Agreement following Franchisor’s
exercise of any of these rights. If Franchisor exercises any of its rights under Section
13.C.(3), Franchisor’s may thereafter terminate this Agreement without providing
Franchisee any additional corrective or cure period, unless the default giving rise to
Franchisor’s right to terminate this Agreement has been cured to Franchisor’s
reasonable satisfaction.

(5) Joint and Several Liability of the Restaurants. If Franchisee has opened two (2) or

more Restaurants as approved by Franchisor, and any one of the Restaurants has a
Material Default, Franchisor may exercise its remedies under Section 13.C to all
Franchisee’s Restaurants and corresponding franchise agreement, and may require all
Franchisee’s Restaurants bear joint and several liability to relevant liquidated damages,
etc. Franchisor will not be responsible for any loss caused herein.

14. EFFECT OF TERMINATION OR EXPIRATION OF THIS AGREEMENT.

14.A. Franchisee’s Obligations. Franchisee covenants and agrees that upon

expiration or termination of this Agreement for any reason, unless Franchisor directs
Franchisee otherwise, Franchisee must comply with each of the following provisions:

(1) Payment of Amounts Owed. Franchisee will immediately pay Franchisor, and its
Affiliates and all vendors all amounts remaining due under or related to this
Agreement or Franchisee’s activities under this Agreement (or within five (5) days
after the amount is known if the amount is not known on the effective date of
expiration or termination). In the case of a termination by either party, this will be
deemed to include all amounts that Franchisee would have paid Franchisor during
what would have been the remainder of the Term had it not been terminated, including
Franchise Fee. Franchisee agrees that such amounts (i) are true liquidated damages; (ii)
are intended to compensate Franchisor for the harm Franchisor and its Affiliates will

suffer only from and as a result of loss of revenue stream provided by the Franchise
Fee and for any other damages; (iii) are not a penalty; (iv) are a reasonable estimate of
Franchisor’s probable loss of the Franchise Fee resulting from Franchisee’s defaults,
viewed as of the termination date; and (v) will be in addition to all other rights
Franchisor have to obtain legal or equitable relief. Franchisee also agree that, in the
case of a termination by either party, Franchisor also will suffer damages other than
lost future Franchise Fee (including loss of goodwill relating to the Marks and lost
business opportunities). Franchisee also will pay to Franchisor all damages, costs, and
expenses, including reasonable attorneys’ fees, that Franchisor incurs after the

51



)
(a)

(b)

(©)

(d)

(e)

termination or expiration of this Agreement in obtaining injunctive or other relief for
the enforcement of any provision of this Section 14.

Cease Identification With Franchisor.

Franchisee must immediately cease using, by signboards, advertising, trademarks,
commercial names or in any other manner, (i) the Intellectual Property herein
(including the Marks and the Trade Dress), (ii)) YGF System and all other elements
associated with YGF System, and (iii) any colorable imitation of any of the
Intellectual Property or any trademark, service mark, trade dress, or commercial
symbol that is confusingly similar to any of the Marks or the Trade Dress.

Franchisee may not directly or indirectly, explicitly or implicitly at any time or in any

manner (except with respect to other Restaurants Franchisee owns and operates)
identify itself or any business as a current or former Restaurant, or as one of
Franchisor’s current or former franchisees.

Franchisee must, within twenty (20) Business Days upon termination of this
Agreement, take all necessary action to (i) change or cancel all names, assumed names
or equivalent registrations relating to the Marks, including relevant registrations,
permits, certifications or licenses, and (ii) delete or transfer to Franchisor or its
designee all authorized and unauthorized domain names, social media accounts,
telephone numbers, post office boxes, and classified and other directory listings
relating to, or used in connection with, the Restaurant or the Marks (collectively,
“Identifiers”). Franchisee acknowledges that as between the Parties, Franchisor has
the sole rights to and interest in all Identifiers. If Franchisee fails to comply with this
Section 14.A.(2), Franchisee hereby authorizes Franchisor and irrevocably appoints
Franchisor or its designee as Franchisee’s attorney-in-fact to direct the telephone
company, postal service, registrar, Internet Service Provider and all listing agencies to
transfer such Identifiers to Franchisor. The telephone company, the postal service,
registrars, Internet Service Providers and each listing agency may accept our direction
pursuant to this Agreement as conclusive evidence of Franchisor’s exclusive rights in
such Identifiers and our authority to direct their transfer.

Franchisee must, within ten (10) Business Days upon termination of this Agreement, at

its own expense, remove, destroy or deliver to Franchisor all signages, clothing,
utensils, light-boxes, bar counter, wall surfaces, decorations, advertising materials,
instruments and other objects which attach the Marks or identify Restaurants of YGF
System in other manners.

If Franchisor does not have or does not exercise an option to purchase the Restaurant,
Franchisee must, at its own expense, make such modifications or alterations to the Site
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Q)

(2

3)

(4)

)
(a)

immediately upon termination or expiration of this Agreement that Franchisor deems
necessary to distinguish the appearance of the Site from an System Restaurant,
including removing the Marks and any Trade Dress so as to indicate to the public that
Franchisee is no longer associated with Franchisor. If Franchisee does not comply
with the requirements of this Section, Franchisor may enter the Restaurant without
being guilty of trespass or any other tort, for the purpose of making or causing to be
made any required changes. Franchisee agrees to reimburse Franchisor on demand for
Franchisor’s expenses in making such changes.

Franchisee agrees to furnish Franchisor, within thirty (30) days after the effective date

of termination or expiration of this Agreement, with evidence satisfactory to
Franchisor of Franchisee’s compliance with the foregoing obligations, including
photos, videos or other proofs.

Franchisee agrees to comply with the non-disparagement obligations described in
Section 9.G (Non-Disparagement).

Confidential Information. Upon termination or expiration of this Agreement,
Franchisee and its Owners will refrain from any disclosure of Confidential
Information and will immediately cease to use any Confidential Information in any

business or otherwise and return to Franchisor all copies of the Manuals, managing
system rules, and any other confidential materials that Franchisor has provided to
Franchisee.

Competitive Restrictions. Franchisee and its Owners will abide by the non-compete
obligations specified in Section 11.C (After Termination, Expiration, or Transfer).

Franchisor’s Right to Purchase.

Exercise of Option. Upon termination or expiration of this Agreement (except for the

termination pursuant to Section 13.A), Franchisor has the option, exercisable by
giving written notice to Franchisee within sixty (60) days from the date of such
termination, to purchase the Restaurant from Franchisee, including the leasehold
rights to the Site. (The date on which Franchisor notifies Franchisee whether or not
Franchisor is exercising its option is referred to in this Agreement as the “Notification
Date”). Franchisor has the right to assign this option to purchase the Restaurant.
Franchisor will be entitled to all customary warranties and representations in
connection with its asset purchase, including representations and warranties as to
ownership and condition of and title to assets; liens and encumbrances on assets;
validity of contracts and agreements; and liabilities affecting the assets, contingent or
otherwise.
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(b) Real Property Rights. Franchisee agrees at its election:

(1) to assign its leasehold interest in the Site to Franchisor;

(1)) to enter into a sublease for the remainder of the lease term on the same terms
(including renewal options) as the prime lease; or

(ii1) if Franchisee or one of its Affiliates owns the Site, to, at its option, sell a fee simple
interest in the Site to Franchisor as part of the assets or lease the Site to Franchisor for
an initial five-year term with one renewal term of five (5) years (at its option) on
commercially reasonable terms.

(¢) Purchase Price. The purchase price for the Restaurant will be its fair market value,
determined in a manner consistent with reasonable depreciation of the Restaurant’s
equipment, signs, inventory, materials and supplies, provided that the Restaurant will
be valued as an independent business and its value will not include any value for: (a)
the Franchise or any rights granted by this Agreement; (b) the Marks; or (¢) YGF
System. The Restaurant’s fair market value will include the goodwill Franchisee
developed in the market of the Restaurant that exists independent of the goodwill of
the Marks and YGF System. The length of the remaining term of the lease for the Site
will also be considered in determining the Restaurant’s fair market value.

(d) Excluded Assets. Franchisor may exclude from the assets purchased cash or its

equivalent and any equipment, signs, inventory, materials and supplies that are not
reasonably necessary (in function or quality) to the Restaurant’s operation or that
Franchisor deems as not meeting standards for Restaurants, and the purchase price
will reflect such exclusions.

(e) Appraisal. If Franchisor and Franchisee are unable to agree on the Restaurant’s fair
market value, its fair market value will be determined by three (3) independent
appraisers who collectively will conduct one appraisal; provided, however, that if they
are unable to agree on a single appraisal, the appraised value will be the average of the
three appraisals. The parties will appoint one appraiser respectively, and the two
party-appointed appraisers will appoint the third appraiser. Franchisee and Franchisor
agree to select its respective appraisers within fifteen (15) days after Franchisor
notifies Franchisee that it is exercising its option to purchase the Restaurant, and the
two appraisers so chosen are obligated to appoint the third appraiser within fifteen (15)
days after the date on which the second party-appointed appraisers were appointed.
The Parties will bear the cost of their own appraisers and share equally the fees and
expenses of the third appraiser chosen by the two party-appointed appraisers. The
appraisers are obligated to complete their appraisal within thirty (30) days after the
third appraiser’s appointment.
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(f) Closing. The purchase price will be paid at the closing of the purchase, which will take
place not later than ninety (90) days after determination of the purchase price.
Franchisor has the right to set off against the purchase price, and thereby reduce the
purchase price by, any and all amounts Franchisee or its Owners owe to Franchisor or
any amounts of rent Franchisee owes the landlord of the Site, or its creditors that
Franchisor pay on its behalf. At the closing, Franchisee agrees to deliver instruments
transferring to Franchisor, including:

(i) good and merchantable title to the assets purchased, free and clear of all liens and
encumbrances (other than liens and security interests Franchisor accepts in writing),
with all sales and other transfer taxes paid by Franchisee;

(i1) all licenses and permits of the Restaurant which may be assigned or transferred; and
(ii1) instruments of the leasehold interest and improvements in the Site.

Franchisee and its Owners further agree to execute general releases, in form satisfactory to
Franchisor, of any and all claims against Franchisor and its shareholders, officers, directors,
employees, agents, successors and assigns.

(6) Injunctive and Other Relief. Franchisee acknowledges that its failure to abide by the
provisions of this Section 14 will result in irreparable harm to Franchisor, and that

Franchisor’s remedy at law for damages may be inadequate. Accordingly, Franchisee
agrees that if Franchisee breaches any provisions of this Section 14, Franchisor is
entitled to injunctive relief (including the remedy of specific performance) in addition
to any other remedies available at law or in equity.

(7) Continuing Obligations. All of the Parties’ (and Franchisee’s Owners' and Affiliates')
obligations which expressly or by their nature survive the termination or expiration of
this Agreement will continue in full force and effect subsequent to and
notwithstanding its termination or expiration until such obligations are satisfied in full

or by their nature expire.

14.B. Franchisor’s Obligations. Provided that Franchisee has complied with

Section 14.A.(1), (2) and (5), Franchisor shall return the remaining Deposit to Franchisee’s
account within twenty (20) Business Days upon the satisfaction of any of the following
conditions:

(1) this Agreement has expired and Franchisee has no Default;

(2) this Agreement is terminated by agreement of the Parties, and the Parties have no other
disputes;
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(3) this Agreement is terminated or expired, albeit Default exists, the loss of the relevant
party has been fully compensated by payment or remedy to its satisfaction, and the
relevant dispute is completely resolved;

(4) this Agreement is terminated or expired for over two (2) years, and the Parties have no
discovered/arised but unsolved issue or dispute; or

(5) Franchisee has provided guarantee satisfying to Franchisor.

15. RELATIONSHIP OF THE PARTIES, INDEMNIFICATION AND INSURANCE.

15.A. Relationship of the Parties. This Agreement does not create, nor does

any conduct by Franchisor creates, a fiduciary or other special relationship or makes
Franchisee or Franchisor an agent, legal representative, joint venturer, partner, employee or
servant of each other for any purpose. Franchisee is not authorized to make any contract,
agreement, warranty, or representation on our behalf, or to create any obligation, express or
implied, on Franchisor or its Affiliates’ behalf. Franchisee is, and shall remain, an
independent contractor responsible for all obligations and liabilities of, and for all loss
or damage to, the Restaurant and its business, including any personal property,
operating assets, or real property and for all claims or demands based on damage or
destruction of property or based on injury, illness or death of any person or persons,
directly or indirectly, resulting from the operation of the Restaurant. Further,
Franchisor and Franchisee are not and do not intend to be partners, associates, or joint
employers in any way, and Franchisor shall not be construed to be jointly liable for any of
Franchisee’s acts or omissions under any circumstances. Franchisor does not have the right
or power to supervise or discipline any of Franchisee’s employees; to determine the hiring,
firing, compensation, or terms or conditions of employment of any of Franchisee’s
employees; or otherwise to control the labor relations between Franchisee and its employees.
Franchisor has no relationship with Franchisee’s employees, and Franchisee has no
relationship with Franchisor’s employees.

15.B. Indemnification

(1) Indemnification Obligation. Franchisee must defend, indemnify, and hold harmless
Franchisor, and its Affiliates, and their permitted successors and assigns, and
each of their respective direct and indirect owners, directors, officers, managers,

employees, agents, attorneys, and representatives (collectively, the “Indemnified
Parties”) from and against all Losses (defined below), which any of the
Indemnified Parties may suffer, sustain, or incur as a result of (a) a claim
asserted by a third party, (b) an inquiry made formally or informally made by a
third party, or (c) a legal action, investigation, or other proceeding brought, by a
third party that directly or indirectly arises out of or relates to: (1) the operation
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2)

G)

of the Restaurant, including any marketing efforts related to the Restaurant; (2)
the business Franchisee conducts under this Agreement; (3) Franchisee’s breach
of this Agreement; (4) Franchisee’s noncompliance or alleged noncompliance
with any Applicable Laws; or (5) any allegation that Franchisor or another
Indemnified Party is a joint employer or otherwise responsible for Franchisee’s
acts or omissions relating to its employees (each, an “Indemnified Claim”).
“Losses” means any and all losses, expenses, obligations, liabilities, damages (actual,
consequential, or otherwise), and reasonable defense costs that an Indemnified Party
incurs, including accountants’, arbitrators’, mediators’, attorneys’, and expert witness
fees, costs of investigation and proof of facts, court costs, travel and living expenses,
and other expenses of litigation, arbitration, or alternative dispute resolution,
regardless of whether litigation, arbitration, or alternative dispute resolution is
commenced.

Indemnification Procedure. Franchisor, or an Indemnified Party, will promptly notify
Franchisee of any Indemnified Claim, provided, however, that the failure to provide
such notice shall not release Franchisee from its indemnification obligations under this
Section 15.B.(1), except to the extent Franchisee is actually and materially prejudiced

by such failure. An Indemnified Party shall have the right in its sole discretion, to (a)
require Franchisee to defend any Indemnified Claim at its expense using counsel
reasonably satisfactory to the Indemnified Party, or (b) defend any Indemnified Claim
at Franchisee’s expense (or take over control of the defense of any Indemnified Claim
at Franchisee’s expense at any point after Franchisee has started to provide a defense),
including by selecting and hiring counsel and coordinating the defense. In either case,
Franchisee must promptly reimburse such Indemnified Party for any and all
Losses that it incurs related to the defense of any Indemnified Claims.

Cooperation and Settlement. Franchisee or the Indemnified Party (as the case may be)
shall keep Franchisee or the Indemnified Party (as the case may be) reasonably
apprised of, and shall respond to any reasonable requests concerning, the status of the
defense of any Indemnified Claim of which it is maintaining, and shall cooperate in
good faith with each other with respect to the defense of any such Indemnified Claim.
Franchisee shall not, without the prior written consent of the Indemnified Parties,
(a) settle or compromise any Indemnified Claim or consent to the entry of any
judgment with respect to any claim which does not include a written release from
liability of such claim for the Indemnified Parties, or (b) settle or compromise
any Indemnified Claim in any manner that may adversely affect the Indemnified
Parties other than as a result of money damages or other monetary payments
which will be paid by Franchisee. Each Indemnified Party may agree with
settlements or agree to take any other remedial, corrective, or other actions that it
deems appropriate with respect to any Indemnified Claim, and Franchisee shall be
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solely responsible all related Losses, subject to Section 15.B.(4) (Willful Misconduct
or Gross Negligence).

(4) Willful Misconduct or Gross Negligence. Franchisee has no obligation to indemnify
or hold harmless an Indemnified Party for, and Franchisor will reimburse Franchisee
for, any Losses to the extent they are determined in a final, unappealable ruling issued
by a court or arbitrator with competent jurisdiction to have been caused solely and
directly by the Indemnified Party’s gross negligence, willful misconduct, or willful
wrongful omissions. However, nothing in this Section 15.B.(4) limits Franchisee’s
obligation to defend Franchisor and the other Indemnified Parties under Section
15.B.(1) (Indemnification Obligation).

(5) Survival and Recovery. Franchisee’s obligations in this Section 15.B will continue in
full force and effect subsequent to and notwithstanding this Agreement’s expiration or
termination. An Indemnified Party need not to seek recovery from any insurer or
other third party, or otherwise mitigate its Losses, in order to maintain and
recover fully a claim against Franchisee under this Section 15.B. Franchisee agrees
that a failure to pursue a recovery or mitigate a Loss will not reduce or alter the
amounts that an Indemnified Party may recover from Franchisee under this Section 15.

15.C. Insurance. Franchisee must obtain and thereafter maintain in full force
and effect, throughout the Term, at its sole expense, property, professional liability, general
liability, motor vehicle liability and other types of insurance required in the Manuals or
otherwise in writing from time to time. The liability insurance must cover claims for bodily
injury, death and property damages caused by or occurring in connection with Franchisee’s
Restaurant’s operation or activities of its personnel in the course of their employment
(within and without the Restaurant’s premises). All of these policies must contain the
minimum coverage Franchisor prescribes from time to time, and must have deductibles not
to exceed the amounts Franchisor specifies. Franchisor may periodically increase the
amounts of coverage required under these insurance policies and/or require different or
additional insurance coverage (including reasonable excess liability insurance) at any time
to reflect inflation, identification of new risks, changes in law or standards of liability,
higher damage awards or other relevant changes in circumstances. The insurer under any
required policy must at all times maintain at least an “A” rating or better as rated by Best’s
Insurance Reports (or any similar rating that Franchisor periodically designate). All
insurance policies, except for workers’ compensation, shall name Franchisor, Franchisor’s
affiliates and the officers, directors, shareholders, partners, agents, representatives,
independent contractors, servants and employees of each of them, as additional named
insureds. These insurance policies must provide for thirty (30) days’ prior written notice to
Franchisor of a policy’s material modification, cancellation or expiration. Each insurance
policy must contain a waiver of all subrogation rights against Franchisor and its Affiliates,
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and their successors and assigns. Franchisee must routinely furnish Franchisor copies of its
certificates of insurance or other evidence of its maintaining this insurance coverage and
paying premiums. Franchisee must notify Franchisor of any lawsuits filed against
Franchisee within five (5) Business Days after Franchisee has notice of such lawsuits,
whether or not Franchisee has tendered them to its insurance company for defense and/or
coverage. If Franchisee fails or refuses to obtain and maintain the insurance Franchisor
specifies, in addition to Franchisor’s other remedies (including termination), Franchisor
may (but need not) obtain such insurance for Franchisee and its Restaurant on its behalf, in
which event Franchisee must cooperate with Franchisor and reimburse Franchisor for all
premiums, costs and expenses Franchisor incurs in obtaining and maintaining the insurance,
plus a reasonable fee for Franchisor’s time incurred in obtaining such insurance.

16. REPRESENTATIONS AND ACKNOWLEDGEMENTS.

16.A. Acknowledgments. Franchisee acknowledges and agrees that:

(1) Franchisee understands and accepts the terms, conditions and covenants contained in
this Agreement as being reasonably necessary to maintain YGF System’s high
standards of quality and service and the uniformity of those standards at each
Restaurant and to protect and preserve the goodwill of the Marks;

(2) Franchisee has conducted an independent investigation of the business venture
contemplated by this Agreement and recognize that, like any other business, the nature
of the business conducted by a Restaurant may evolve and change over time;

(3) aninvestment in a Restaurant involves business risks;
(4) Franchisee’s business abilities and efforts are vital to the success of the venture;

(5) in all of Franchisor’s dealings with Franchisee, Franchisor’s officers, directors,
employees and agents act only in a representative, and not in an individual, capacity.
All business dealings between Franchisee and such persons as a result of this
Agreement are solely between Franchisee and Franchisor;

(6) Franchisee has received, understood and accepted the disclosure documents that
Franchisor has prepared and supplied to Franchisee pursuant to the applicable
franchise regulations (the “Franchise Disclosure Document”);

(7) Franchisor has advised Franchisee to have this Agreement and the Franchise
Disclosure Document reviewed and explained to Franchisee by an attorney and
Franchisee has been given ample time to do so;
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(8) Franchisor has specifically called Franchisee’s attention to the capitalized,
underlined and/or bolded provisions, Franchisee has carefully reviewed and fully
understand such provisions, and Franchisee has no objections against any such
provisions.

16.B. Representations. Franchisee represents to Franchisor, as an inducement
to Franchisor’s entry into this Agreement, that all statements Franchisee has made and all
materials Franchisee has submitted to Franchisor in connection with its purchase of the
Franchise are accurate and complete and that Franchisee has made no misrepresentations or
material omissions in obtaining the Franchise. This Agreement has been duly authorized

and executed by Franchisee or on its behalf and constitutes its valid and binding obligation,
enforceable in accordance with its terms, subject to applicable bankruptcy, moratorium,
insolvency, receivership, and other similar laws affecting the rights of creditors generally.
Franchisor has approved Franchisee’s request to purchase a Franchise in reliance on all of
Franchisee’s representations.

16.C. No Warranties. Franchisor expressly disclaims the making of, and
Franchisee acknowledges that Franchisee has not received or relied upon, any
warranty or guaranty, express or implied, as to the revenues, sales, profits or success
of the business venture contemplated by this Agreement or the extent to which
Franchisor will continue to develop and expand the network of Restaurants. Franchisee
acknowledges and agrees that:

(1) neither Franchisor, nor any of its Affiliates, nor any of their Affiliates’ officers, agents,
employees, or representatives have made any representation to Franchisee, express or
implied, as to the historical revenues, earnings, or profitability of any Restaurant or
the anticipated revenues, earnings, or profitability of the business subject to the
Franchise or any other business operated by Franchisor, its licensees, its franchisees,
or its Affiliates; and

(2) any information Franchisee acquires from other Restaurant franchisees relating to their
sales, profits or cash flows does not constitute information obtained from Franchisor,
nor do Franchisor make any representation as to the accuracy of any such information.

17. AGREEMENT AND INTERPRETATION.

17.A. Entire Agreement. This Agreement, including the introduction, addenda
and exhibits to it, constitutes the entire agreement between Franchisee and Franchisor, and
there are no oral or other written understandings, representations, or agreements between

Franchisor and Franchisee, relating to the subject matter of this Agreement (exclusive of the
executed agreements between the Parties on other subjects related to this Agreement, e.g.
Supply Agreement). Notwithstanding the foregoing, nothing in this Agreement will
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disclaim or require Franchisee to waive reliance on any representation that Franchisor made
in the most recent disclosure document (including its exhibits and amendments) that
Franchisor delivered to Franchisee or its representative. This Agreement includes the terms
and conditions on Appendix A, which are incorporated into this Agreement by this
reference. Any policies that Franchisor adopts and implements from time to time to guide
its decision-making are subject to change, are not a part of this Agreement, and are not
binding on Franchisor.

17.B. Amendment. Subject to Franchisor’s right to periodically unilaterally
modify YGF System Standards and the Manual, the provisions of this Agreement may be
modified only by written agreement between the Parties.

17.C. Severability. Except as expressly provided to the contrary in this
Agreement, including in Section 18 (Dispute Resolution), each provision of this Agreement
is severable, and if, for any reason, any provision or part of a provision is held to be invalid
or in conflict with any applicable present or future law or regulation in a final, unappealable
ruling issued by any court, agency, or tribunal with competent jurisdiction in a proceeding
to which Franchisor is a party, that ruling will not impair the operation of, or have any other
effect upon, such other portions of this Agreement that remain otherwise intelligible, which
will continue to be given full force and effect and bind the parties. If any Applicable Laws
requires a greater prior notice than is required under this Agreement of the
termination/expiration of this Agreement or of Franchisor’s refusal to enter into a Successor
Franchise Agreement, or the taking of some other action not required under this Agreement,
or if, under any Applicable Laws, any provision of this Agreement or any YGF System
Standard is invalid or unenforceable, the prior notice and/or other action required by such
law or rule will be substituted for the comparable provisions of this Agreement, and
Franchisor will have the right to modify such invalid or unenforceable provision or YGF
System Standard to the extent required to be valid and enforceable. Franchisee agrees to be
bound by any promise or covenant imposing the maximum duty permitted by law which is
subsumed within the terms of any provision of this Agreement, as though it were separately
articulated in and made a part of this Agreement, that may result from striking from any of
the provisions or any YGF System Standard any portion or portions which a court or
arbitrator holds to be unenforceable, or from reducing the scope of any promise or covenant
to the extent required to comply with such a court order or arbitration award. Such
modifications to this Agreement will be effective only in such jurisdiction, unless
Franchisor elects to give them greater applicability, and will be enforced as originally made
and entered into in all other jurisdictions.

17.D. Waiver of Obligations. Either of Franchisor of Franchisee may but is
not obligated to, by written instrument unilaterally waive or reduce any obligation of or
restriction upon the other under this Agreement, effective upon delivery of notice to the
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other or such other effective date stated in the notice of waiver. Any waiver Franchisor or
Franchisee grants will be without prejudice to any other rights Franchisor or Franchisee
may have, will be subject to each Party’s continuing review, and may be revoked by the
party granting the waiver at any time and for any reason; provided, however, that any
corresponding breach during the period of waiver may not later be used as a ground for
terminating this Agreement. Any waiver must be in writing to be enforceable. Franchisor’s
failure to complain or declare that Franchisee is in breach of the terms of this Agreement or
Franchisor’s failure to give or withhold its approval as provided in this Agreement will not,
except as otherwise provided in this Agreement, constitute a waiver of such breach or of
such right to withhold its approval. Franchisor will not be deemed to waive or impair any of
its rights under this Agreement because of its waiver of or failure to exercise any right with
other Restaurants or because of the existence of franchise or license agreements for other
Restaurants which contain provisions different from those contained in this Agreement.

17.E. Construction. The headings in this Agreement are for convenience of
reference and are not a part of this Agreement and will not affect the meaning or
construction of any of its provisions. Unless otherwise specified, all references to a number
of days shall mean calendar days and not business days. The words “include,” “including,”
and words of similar import shall be interpreted to mean “including, but not limited to” and
the terms following such words shall be interpreted as examples of, and not an exhaustive

list of, the appropriate subject matter.

17.F. Additional Terms; Inconsistent Terms. The Parties may provide
additional terms by including the terms on Appendix A. To the extent that any provisions of
Appendix A are in direct conflict with the provisions of this Agreement, the provisions of
Appendix A shall control.

18. DISPUTE RESOLUTION.

18.A. Dispute Resolution. Any dispute arising out of or relating to this
Agreement, including any question regarding its existence, validity or termination, shall be
attempted to be resolved through friendly consultations in good faith between Franchisee
and Franchisor. If such dispute cannot be so resolved within 14 days from the date that any
one of Franchisee or Franchisor gives the other notice of such dispute, such dispute shall be
resolved by arbitration administered by the American Arbitration Association (“AAA”) in
Delaware or Franchisor’s then current principal place of business, by a single arbitrator, in
accordance with the rules of the AAA for the time being in force (which rules are deemed to

be incorporated by reference in this clause).

18.B. Conduct of Arbitration. In any arbitration, each party in the
arbitration will be bound by the provisions of any limitation on the period of time in
which claims must be brought under Applicable Laws or this Agreement, whichever
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expires earlier. The arbitrator must follow Applicable Laws and not disregard the terms of
this Agreement. The arbitrator may not consider any settlement discussions or offers
that might have been made by either Franchisee or Franchisor and will not have the
right to declare any Mark generic or otherwise invalid. Franchisor reserves the right,
but has no obligation, to advance its share of the costs of any arbitration proceeding in
order for such arbitration proceeding to take place and by doing so will not be deemed
to have waived or relinquished its right to seek the recovery of those costs in
accordance with Section 17.D (Waiver of Obligations).

18.C. Individual Actions. Arbitration must be conducted on an individual

basis, and not on a joint, collective, consolidated, or class-wide basis. No such arbitration
proceeding may be consolidated with any other arbitration proceeding between Franchisor
and any other person or Entity.

18.D. Relief. The arbitrator has the right to award or include in his or her
award any relief which he or she deems proper, including money damages (with interest on
unpaid amounts from the date due), specific performance, injunctive relief, and attorneys’
fees and costs, provided that the arbitrator may not declare any Mark generic or otherwise
invalid or, award any special, consequential, exemplary, or punitive damages against any
party to the arbitration (such parties hereby waive to the fullest extent permitted by law, any
right to or claim for any special, consequential, exemplary, or punitive damages against the
other parties).

18.E. Right to Injunctive Relief. Notwithstanding the Parties’ agreement to
arbitrate, either party will have the right to seek temporary restraining orders and temporary
or preliminary injunctive relief from a court of competent jurisdiction with respect to any
dispute subject to arbitration; provided, however, that such party must contemporaneously
submit the dispute for arbitration on the merits as provided in Section 18 (Dispute
Resolution). In addition to any other relief available at law or equity, Franchisor will
have the right to obtain restraining orders or temporary or permanent injunctions to:
(i) enforce, among other matters, the provisions of this Agreement related to YGF
System; (ii) enforce its obligations on termination or expiration of this Agreement; and
(iii) prohibit any act or omission by Franchisee or its employees that is a violation of
Applicable Laws or that threatens the Intellectual Property.

18.F. Governing Law. This Agreement, the Franchise, and all claims arising
from or related to the relationship between Franchisor and Franchisee, will be governed by

Delaware laws, except that any such law regulating competition, consumer protection or
unfair or deceptive acts or practices, will not apply unless its jurisdictional requirements are
met independently without reference to this Section.
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18.G. Cumulative Rights. The Parties’ rights under this Agreement are
cumulative, and no exercise or enforcement of any right or remedy will preclude their
exercise or enforcement of any other right or remedy under this Agreement which
Franchisor or Franchisee are entitled by law to exercise or enforce.

19. Miscellaneous Provisions

19.A. No Liability. Franchisee agrees that none of Franchisor’s or its
Affiliates’ past, present or future directors, officers, employees, incorporators,
members, partners, stockholders, subsidiaries, Affiliates, controlling parties, suppliers,
agents, attorneys, representatives, or Entities under common control, ownership or
management will have any liability for (i) any of Franchisor’s obligations or liabilities
relating to or arising from this Agreement, (ii) any claim against Franchisor based on,
in respect of, or by reason of, the relationship between Franchisee and Franchisor, or
(iii) any claim against Franchisor based on any alleged unlawful act or omission of
Franchisor.

19.B. Consent. Whenever its prior written approval or consent is required
under this Agreement, Franchisee agrees to make a timely written request to Franchisor for
such consent. Franchisor’s approval or consent must be in writing and signed by an
authorized officer to be effective. Except where this Agreement expressly obligates
Franchisor reasonably to approve any of Franchisee’s actions or requests, Franchisor has the
absolute right to refuse any request Franchisee makes or to withhold the approval of any of
Franchisee’s proposed or effected actions that require Franchisor’s approval.

19.C. Force Majeure. A “Force Majeure Event” is one of the following
events which is not caused by, influenced or contributed to by, or within the control of a
party (using all lawful means available to such party to exert control over such event): fire,
hurricane, tornado, typhoon, flood (other than a flood caused by a defect in the party’s

premises), earthquake, other natural disaster, pandemic, war, riot, confiscation by or order
of any governmental authority. As to Franchisor, a Force Majeure Event also includes an
unauthorized computer intrusion or hacking. If a Force Majeure Event renders a party’s
performance of its obligations under this Agreement impossible (not merely more costly or
more inconvenient) the affected party’s obligations that are so affected will be suspended
solely to the extent and during the resulting period that such party’s performance of such
obligation is rendered impossible; provided however, that the affected party shall promptly
notify the other party, in writing, within five (5) Business Days after the occurrence of a
Force Majeure Event, that a Force Majeure Event has occurred, the manner and extent to
which such party’s obligations have been impacted, and the estimated period during which
the party’s performance of such obligations is expected to be impacted. The affected party
shall take any reasonable measures to mitigate the loss, and resume performance of this
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Agreement immediately after the elimination of the Force Majeure Event. A Force Majeure
Event shall not suspend a party’s payment obligations for monies owed or any other
obligations that are not rendered impossible by the Force Majeure Event. The Term shall
not be suspended during, or extended as a result of, a Force Majeure Event.

During the Term, if Franchisee is unable to continue operation at the original Site
due to a Force Majeure Event, Franchisee must notify Franchisor pursuant to this Section
immediately, and Franchisor may, based on factual situation, permit Franchisee to locate a
new Site pursuant to Section 3 (Development and Opening of the Site and the Restaurant)
within three (3) months, and open the Restaurant. If Franchisee could not find a suitable
substitute Site for the Restaurant within the agreed three-month period, the Parties may

terminate this Agreement by agreement, and Franchisee’s remaining Deposit will be fully
refunded.

19.D. Notices and Payments. All approvals, requests, notices, and reports
required or permitted under this Agreement will not be effective unless in writing and
delivered to the party entitled to receive the notice in accordance with this Section.

(1) To Franchisor. Franchisee may deliver all routine requests for approval, day-to-day
operational communications, and reports to the e-mail addresses that Franchisor
designates in writing from time to time, but Franchisee must deliver all notices
(including notices related to defaults, terminations, renewals, and Transfers) (a)
personally; or (b) by SF Express, DHL, or another internationally recognized courier
service to the following address (which Franchisor may change upon delivery of
written notice to Franchisee): No. 1650 Lianhang Road, Minghang District,
Shanghai, China.

(2) To Franchisee. Franchisor may deliver all communications to Franchisee, including
legal notices (such as notices related to defaults, terminations, renewals, and

Transfers), to the e-mail address that Franchisee designates or (a) personally; or (b) by
SF Express, DHL, or another internationally recognized courier service to the
Restaurant address or the address listed on Appendix A (which Franchisee may
change upon delivery of written notice to Franchisor).

(3) Timing of Receipt. All approvals, requests, notices, reports, and payments will be
deemed delivered (a) at the time delivered by hand; (b) one (1) Business Day after
sending by e-mail; or (c) upon attempted delivery when sent by courier service.

19.E. Time. Time is of the essence of this Agreement and each and every
provision.
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19.F. Binding Effect. The delivery of this Agreement from Franchisor to
Franchisee is not an offer. Therefore, this Agreement will not be binding upon Franchisor
until it is first signed by Franchisee, tendered to Franchisor for its acceptance, and signed by
Franchisor. Once accepted by Franchisor, this Agreement is binding upon and will inure to
the benefit of Franchisor and Franchisee and their respective successors and permitted
assigns. This Agreement may be executed in two or more counterparts, each of which will
be deemed an original, and all of which will constitute one and the same instrument.
Electronic signatures are expressly authorized. Faxed, scanned, or electronic signatures
shall have the same effect and validity, and may be relied upon in the same manner, as
original signatures.

19.G. Franchisor’s Business Judgment. Franchisor has the right, in its sole
judgment, to operate, develop and change YGF System in any manner that is not
specifically prohibited by this Agreement. Whenever Franchisor has reserved in this
Agreement a right to take or withhold an action, or to grant or decline to grant Franchisee a
right to take or omit an action, Franchisor may, except as otherwise specifically provided in
this Agreement, make its decision or exercise its rights based on the information readily
available to Franchisor and its judgment of what is in its and/or its franchise network's best
interests at the time our decision is made, regardless of whether Franchisor could have made
other reasonable or even arguably preferable alternative decisions or whether Franchisor’s
decision or the action Franchisor takes promotes its financial or other individual interest.

[Signature Page Follows]
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IN WITNESS THEREOF, the Parties have executed and delivered this Agreement to
be effective as of the Effective Date and binding the Parties, regardless of the dates listed
below.

Franchisor: Franchisee:

CAPTAIN BUSINESS
MANAGEMENT CO., LIMITED

By: By:
Name: Fan Zhang Name:
Title: Director Title:
Date: Date:
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1. Effective Date:

APPENDIX A

FRANCHISEE-SPECIFIC TERMS

2. Franchisee’s Name:

3. Residential or Registered Address of Franchisee:

4. Franchisee’s Authorized Signatory:

5. No. of Franchisee’s Business License/Other ID Certification:

6. Ownership of Franchisee:

If Franchisee is an Entity (as defined in this Agreement), the following persons constitute
all of the owners of a legal and/or beneficial interest in Franchisee (the “Owners”,
including all the shareholders and actual controllers, collectively):

Shareholder’s Description % of ID Number Phone Email | Address
Name of Interest Shares Number

Actual Description | Control | ID Number Phone Email | Address
Controller’s Name | of Interest Number

7. Managing Owner:

8. The Site:

9. Contract Period:




10. Franchise Fee (Section 5.A):

Time Amount Payment Due Date
Initial Franchise §20.000 [®], 2026
Fee
Sub t
ubsequen 3% of Gross Sales Monthly

Franchise Fee

11. Deposit (Section 5.B.):  USDS§,000
12. Franchisee’s Contact Information for Notices (Section 19.D):
13. Additional Terms; Inconsistent Terms (if any) (Section 17.F): None

[signatures to Appendix A]

Franchisor: Franchisee:

CAPTAIN BUSINESS
MANAGEMENT CO., LIMITED

By: By:
Name: Fan Zhang Name:
Title: Director Title:
Date: Date:
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OWNER’S GUARANTY

In consideration of, and as an inducement to, the execution by Captain Business
Management Co., Limited (“Franchisor”) and (“Franchisee”) of that certain
Franchise Agreement, dated [ * ] (as the same from time to time may be amended, modified,
extended or renewed, the “Franchise Agreement”), the undersigned (collectively referred
to as the “Guarantors” and individually referred to as a “Guarantor”) hereby covenant
and agree as follows:

1. Guarantee of Payment and Performance. The Guarantors jointly and
severally unconditionally guarantee to Franchisor and its affiliates the payment and
performance when due, whether by acceleration or otherwise, of all obligations,
indebtedness, and liabilities of Franchisee to Franchisor, direct or indirect, absolute or
contingent, of every kind and nature, whether now existing or incurred from time to time
hereafter, whether incurred pursuant to the Franchise Agreement or otherwise, together with
any extension, renewal, or modification thereof in whole or in part (the “Guaranteed
Liabilities”). The Guarantors agree that if any of the Guaranteed Liabilities are not so paid
or performed by Franchisee when due, the Guarantors will immediately do so. The
Guarantors further agree to pay all expenses (including reasonable attorneys’ fees) paid or
incurred in endeavoring to enforce this Guarantee or the payment of any Guaranteed
Liabilities. The Guarantors represent and agree that they have each reviewed a copy of the
Franchise Agreement and have had the opportunity to consult with counsel to understand
the meaning and import of the Franchise Agreement and this Guarantee.

2.  Waivers by Guarantors. The Guarantors waive presentment, demand, notice
of dishonor, protest, and all other notices whatsoever, including without limitation notices
of acceptance hereof, of the existence or creation of any Guaranteed Liabilities, of the
amounts and terms thereof, of all defaults, disputes, or controversies between Franchisor
and Franchisee and of the settlement, compromise, or adjustment thereof. This Guarantee is
primary and not secondary, and will be enforceable without Franchisor having to proceed
first against Franchisee or against any or all of the Guarantors or against any other security
for the Guaranteed Liabilities. This Guarantee will be effective regardless of the insolvency
of Franchisee by operation of law, any reorganization, merger, or consolidation of
Franchisee, or any change in the ownership of Franchisee.

3. Term; No Waiver. This Guarantee will be irrevocable, absolute, and
unconditional and will remain in full force and effect as to each of the Guarantors until the
later of (i) such time as all Guaranteed Liabilities of Franchisee to Franchisor and its
affiliates have been paid and satisfied in full or (ii) the Franchise Agreement and all
obligations of Franchisee thereunder expire. This Guarantee will continue in full force and
effect for (and as to) any extension or modification of the Franchise Agreement and despite
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the transfer of any interest in the Franchise Agreement or Franchisee, and each of the
Guarantors waives notice of any and all renewals, extensions, modification, amendments, or
transfers. No delay or failure on the part of Franchisor in the exercise of any right or remedy
will operate as a waiver thereof, and no single or partial exercise by Franchisor of any right
or remedy will preclude other further exercise of such right or any other right or remedy.

4. Other Covenants. Each of the Guarantors agrees to comply with the
provisions of Sections 8 (Evaluations, Audits and Reports), 9 (Intellectual Property), 10
(Confidential Information), 11 (non-Compete), 12 (Transfer), and 15.B (Indemnification) of
the Franchise Agreement as though each such Guarantor were the “Franchisee” named in
the Franchise Agreement. Each Guarantor agrees to take any and all actions as may be
necessary or appropriate to cause Franchisee to comply with the Franchise Agreement and
will not take any action that would cause Franchisee to be in breach of the Franchise
Agreement.

5. Dispute Resolution. Section 18 (Dispute Resolution) of the Franchise
Agreement is hereby incorporated herein by reference and will be applicable to any and all
disputes between Franchisor and any of the Guarantors, as though Guarantor were the
“Franchisee” referred to in the Franchise Agreement.

6. Miscellaneous. This Agreement will be binding upon the Guarantors and their
respective heirs, executors, successors, and assigns, and will inure to the benefit of
Franchisor and its successors and assigns.

IN WITNESS WHEREOF, the undersigned Guarantors have caused this
Guarantee to be duly executed as of the day and year first above written.
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GUARANTORS:

Signature:

Address:

Date:

Signature:
Address:

Date:
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NONDISCLOSURE AND NONCOMPETITION AGREEMENT

This Nondisclosure and Noncompetition Agreement (this “Agreement”) is dated

. The parties are (referred to as “we”, “us”, and “our”), located

at [address], and [Name of individuals to be bound] (referred to as “you” and “your”). You
are signing this Agreement in consideration of, and as a condition to, your association with
us and the compensation, dividends, or other payments and benefits you will receive from

us.
BACKGROUND

We are a franchisee of Captain Business Management Co., Limited (“Franchisor”)
under a Franchise Agreement dated [ * ] (the “Franchise Agreement”). We have a license
to use the certain trademarks designated by Franchisor (the “Marks”), certain policies and
procedures used in YGF businesses (the “YGF System”), and the Confidential Information
developed and owned by Franchisor in our YGF Restaurant (the “Restaurant™). Franchisor
recognizes that, in order for us to effectively operate our business, our employees, investors,
and independent contractors must have access to certain confidential information and trade
secrets owned by Franchisor. Disclosure of this confidential information and trade secrets to
unauthorized persons, or its use for any purpose other than the operation of our business,
would harm Franchisor, other franchise owners, and us. Accordingly, Franchisor requires us
to have you to sign this Agreement. Franchisor and its affiliates (collectively, “Licensors”)
are third-party beneficiaries under this Agreement.

AGREEMENT

1. Confidential Information. As used in this Agreement, “Confidential
Information” means all manuals, trade secrets, know-how, methods, procedures, techniques,
training materials, information, standards and specifications, and marketing and pricing
techniques relating to the Restaurant and YGF System. In addition, Confidential
Information includes all marketing plans, advertising plans, business plans, financial
information, member information, employee information, supplier information, independent
contractor information and other confidential information of Licensors or us (collectively,
the “Interested Parties™) that you obtain during your association with us. Confidential
Information does not include (i) information that is part of the public domain or becomes
part of the public domain through no fault of you, (ii) information disclosed to you by a
third party having legitimate and unrestricted possession of such information, or (iii)
information that you can demonstrate by clear and convincing evidence was within your
legitimate and unrestricted possession when your association with us began.

2. Nondisclosure. You agree not to use or disclose, or permit anyone else to use
or disclose, any Confidential Information to anyone outside of our organization (other than
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the Interested Parties) and not to use any Confidential Information for any purpose except to
carry out your duties as our employee or as an independent contractor to us. You also agree
not to claim any ownership in or rights to Confidential Information and not to challenge or
contest the Interested Parties” ownership of it. These obligations apply both during and after
your association with us.

3. Return of Confidential Information. If your association with us ends for any
reason, you must return to us all records described in Paragraph 1, all other Confidential
Information, and any authorized or unauthorized copies of Confidential Information that
you may have in your possession or control. You may not retain any Confidential
Information after your association with us ends.

4. Competitive Business. A “Competitive Business” is (i) any business activity
involving malatang, spicy pot, hot pot, vermicelli, rice noodles, casserole, noodles and
similar food/beverage products; (ii) any Entity that grants franchises or licenses for any of
the businesses described in numerate (i); or (iii) any business in which Confidential
Information could be used to the disadvantage of Franchisor, its Affiliates, or other YGF
System franchisees.

5. Noncompete During Association. You may not, during your association with
us, without our prior written consent:

1. own, manage, engage in, be employed by, advise, make loans to, act as
lessor to, otherwise support (other than as a customer), or have any other interest in any
Competitive Business located or operating anywhere;

1i. interfere with our, Franchisor’s, Franchisor’s Affiliates’, or other YGF
franchisees’ relationships with any vendor or supplier;

iil. direct, or attempt to direct, any prospective or existing business or
economic opportunities away from us, Franchisor, our or Franchisor’s Affiliate, the
Restaurant or any other YGF Restaurant to a Competitive Business; or

1v. perform any act prejudicial or injurious to the goodwill associated with the
Marks.

6. Noncompete After Association Ends. For two years after your association
with us ends for any reason, you may not, without our prior written consent, directly or
indirectly:
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1. own, manage, engage in, be employed by, advise, make loans to, act as
lessor to, otherwise support (other than as a customer), interfere with our or any other
Restaurant owner’s relationship with any vendors or suppliers; or have any other interest in
any Competitive Business located or operating: (a) at the site of the Restaurant; (b) within a
12.5-mile radius of the Restaurant; or (¢) within a 12.5-mile radius of any other YGF
Restaurant in operation or under development as on the effective date of termination or
expiration your association with us; or

1i. interfere with our, Franchisor’s, Franchisor’s Affiliates’, or other YGF
franchisees’ relationships with any vendor or supplier;

iii. direct, or attempt to direct, any prospective or existing business or
economic opportunities away from us, Franchisor, our or Franchisor’s Affiliate, the
Restaurant or any other YGF Restaurant to a Competitive Business; or

iv. perform any act prejudicial or injurious to the goodwill associated with the
Marks.

7. Remedies. If you breach or threaten to breach this Agreement, you agree that
we will be entitled to injunctive relief (without posting bond) as well as a suit for damages.

8. Severability. You acknowledge and agree that (i) the restrictive covenants
contained in Paragraphs 5 and 6 are essential elements of this Agreement and that without
their inclusion, we would not have associated with you; (ii) the time, territory, and scope of
the covenants provided in Paragraphs 5 and 6 are reasonable and necessary for the
protection of our legitimate business interests; (iii) you have received sufficient and valid
consideration in exchange for those covenants; (iv) enforcement of the same would not
impose undue hardship; and (v) the period of protection provided by these covenants will
not be reduced by any period of time during which you are in violation of the provisions of
those covenants or any period of time required for enforcement of those covenants. If any
part of this Agreement is declared invalid for any reason, the invalidity will not affect the
remaining provisions of this Agreement. If a court finds any provision of this Agreement to
be unreasonable or unenforceable as written, you agree that the court can modify the
provision to make it enforceable and that you will abide by the provision as modified.

9. Independent Agreement. This Agreement is independent of any other
obligations between you and us. This means that it is enforceable even if you claim that we
breached any other agreement, understanding, commitment or promise.

10. Third Party Right of Enforcement. You are signing this Agreement not only
for our benefit, but also for the benefit of Franchisor and its affiliates. We, Franchisor, and
our and its Affiliates have the right to enforce this Agreement directly against you.
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11. Not An Employment Agreement. This is not an employment agreement.
Nothing in this Agreement creates or should be taken as evidence of an agreement or
understanding by us, express or implied, to continue your association with us for any
specified period.

12. Modification and Waiver. Your obligations under this Agreement cannot be
waived or modified except in writing.

13. Governing Law. This Agreement is governed by Delaware law.

14. Attorneys' Fees. If we have to take legal action to enforce this Agreement, we
will be entitled to recover from you all of our costs, including reasonable attorney’s fees, to
the extent that we prevail on the merits.

15. Representation. You certify that you have read and fully understood this
Agreement, and that you entered into it willingly.

WITNESS YOU
Name Name:
Date:

Address for Notices:

E-Mail:
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APPENDIX E

Measures for the Franchisee’s Breach of Certain Operation and Management Standards

Captain Business Management Co., Limited
Measures for the Franchisee’s Breach of Certain Operation and Management Standards

Rectification

[No. Category [tem The first time  |The second time [The third time beriod Other remedies
1 Solid eggs and related finished and
semi-finished products
b Colored noodles and its related finished Terminate the
products and semi-finished products Confiscate the  |Franchise, deduct all
3 Sichuan pepper essence, chili essence ay $1,000 as  [Pay $2,000 as Terminate the prohibited dishes [Deposits, and take
4 Contraband  |Pig blood, cow blood, goose blood, bulk [liquidated liquidated Eranchise and items on the [necessary legal
duck blood and other blood products  |damages damages spot and destroy |[measures to claim
5 Rice vinegar, vinegar essence them. other losses and
6 Spicy three delicacies liabilities.
5 Bulk fried products (except for tofu
beutel)
Immediately
P.ay .$2’000 as Pay $4,000 as remove and
Externally liquidated 7
. . . . liquidated . confiscate all
3 purchased  |[Main materials, auxiliary materials, damages and damaces and Terminate the tems purchased
materials for |[spices increase the . & Franchise pures
. increase the order externally in the
soup pot order price by . o
50, price by 10% warehouse on
site.
At the door of the store, above the door, Pay $400 - Immediately deal
0 : - Y Pay $400 - y
in the dining area, etc. $1,000 as $1.000 with the incorrect
The goods in the warehouse are not put [Pay $200 - $500 [liquidated 1,000 as placement of
10 [tem i liquidated :
lacement  1O0. shelves and not placed correctly as liquidated damgges, attend Jamaces. attend items, and set up
P Placement of personal belongings in the [damages training and study trainir% 2,1n d stud separate storage
11 Restaurant (including the bar, for 3 days at the & 1% room(s) within 7

warehouse, sterilizer, fresh-keeping

directly-owned

for 6 days at the

days.
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container, refrigerator, freezer, beverage
cabinet and other areas)

restaurant of the
Franchisor’s

directly-owned
restaurant of the

headquarters Franchisor’s
headquarters
The taste of soup has changed materially
12 or the materials used do not meet the
reasonable proportion
Packed ingredients are prohibited in Attend training
13 flavoring soup, except for pickled chili Attend training
epper szssglici}};efor 3 fay.ilio((i)o as }).ay.f(ﬁfio((i)o a8 |ond study at the
14 Soup Add salt, MSG, flavoring additives, etc. 4y lquidate lquidate directly-owned
. - K= directly-owned |damages, fill the |[damages, fill the
materials The quantity and the boiling time of the |1, rant of the gaps of the soup [gaps of the soup restaurant (,)f the
15 bovine bone dq not meet the.standard,‘ Franchisor’s | naterials materials Franchisor’s
and/or the quality of the bovine bone is headquarters headquarters
low
Lack of materials, changing the
16 proportion of materials (by above 20%)
without authorization
17 The characters, logo and the surrounding
and facade of the plaque are dirty, and
18 the characters does not shine
Rags and mops are smelly and/or greasy
19 _(rag_s and mops shall be used separately Pay $1,000 - Pay $2,000 as
in different areas and should not be $2’QOO as liquidated _
el _ — ——Pay $600 - ESES aet::dattend damages, attend ﬁ?:fé itfge
20 Hygiene and The dramp‘l pes/PVC pipes in the kitchen $1,000 as trainirgl : d stud raining and study smelly and greas
. sinks are dirty and/or smelly. > 1,V & and stUyle,r 6 days at the y and greasy
cleanliness Failure to maintain "clean water and liquidated fqr 3 days at the directly-owned tools an.d r.ect1fy
b1 materials (i.e. all ingredients on the damages S;g::&lr};ﬁ‘zrgiﬁe restaurant of the Ei};m within 1
shelf)", frequent water change and the Franchisor’ Franchisor’s '
environment without sewage hrar(;c 1501°S headquarters
22 The toilet is dirty, smelly and/or untidy cadquarters
There is greasy dirt on the facade /
23 connections to the ground of the tables

and chairs / work bench, display
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cabinets, chillers, refrigerators and
freezer.

Garbage cans and mop buckets are not

must be posted in the designated area of

the restaurant)

24
cleaned promptly

b5 The ground, surfaces of the tables and Order rectification
walls are obviously stained and untidy within a time limit. If

b6 The smoke exhaust hood has obvious oil Pay $1.000 - the rectification is not
stains and dust $ 2y0 0 O,as Pay $2,000 as completed within the

i ini i ’ iqui . ified time limit
b7 The kitchen anq dining areas are dirty, liquidated liquidated Immediately specified time limit or
messy, have blind corners Pay $600 - damages, attend dame}ges, attend dispose of the the restaurant.falls to
Hygiene and [The bowls, chopsticks, tables and chairs |g1 000 a5 training and study tfran;n(;g andt s;(tﬁldy smelly and greasy Ionfetitetlclzgq;reg?;ts
28 cleanliness  |are obviously stained, cannot be cleaned liquidated for 3 days at the oro6 daysatthe 1o and rectify : mpany
d t replaced activel . directly-owned o rectification,
and are not replaced actively. damages directly-owned them within 1 R
Uniforms and aprons are dirty and have restaurant of the restaurant of the day. 1quidated damages

29 oil stains Franchisor’ Franchisor’s should be paid again,

hézr(lic ulszters headquarters until the rectification

30 The seasoning table and seasoning q 1S quah.ﬁe{i or the
bottles are dirty and greasy Franchise is

terminated.
The internal items or melted ice in the ) )

31 work bench, display cabinet, chillers, O.rdeir rectuﬁcajuo.n
refrigerators and freezer are not cleaned within a time 11ng1t. If
properly Pay $1,000 - the rect1ﬁcat1.0n. 1S not
The hose or PVC pipe at the draining $2.000 as P 3Y_$2=000 as completed within the

32 area of the kitchen sink is not replaced i qili dated liquidated s}}i)emﬁed tlmefhf?lt or
iy Favsst0- oz avend (S 200 e

& Unified Sterilizer ot put into use $1,000 as fraining and study for 6 di s at t}?e g of the com qan after

34 specifications [PC disinfection vehicle not used liquidated for 3 days at the direc tly-yowne d ectifi catiofl Y

35 Failure to keep accounts or the damages directly-owned 1} o rant of the liquidated d;mages
accounting record is incomplete restaurant of the o .o should be paid again,
There is unauthorized writings or graffiti Franchisor’s headquarters until the rectification
on the walls (except for the propaganda headquarters is qualified or the

36 posters for the government, but they Franchise is

terminated.
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37

38

The kitchen does not meet the
requirements of widely using stainless
steel

39

Packing take-aways without using a
[packing box, but using a packing bag
which directly exposed to Malatang

40

The bowls used in the Restaurant have
yellow or black stains; old and new
bowls are mixed

41

The kitchen staffs do not wear hats and
masks

42

The staffs do not wear the uniform
specified by the company (including
wearing non-company aprons)

43

There is staff working without
certificate (health certificate)

44

45

Vegetables, meatballs, fishery products,

noodles, rice noodles and other food

materials in the display cabinet are not
laced neatly and in categories

46

There are people living near the kitchen
and/or the dining area in the Restaurant

47

The Restaurant is not equipped with fire
extinguishers and fire blankets (gas and
liquefied gas shall be accompanied with
gas alarm, and the gas tank shall be
equipped with pressure reducing valve
with pressure gauge)

48

Incomplete licenses or non-standard
posting of licenses in the Restaurant (the
Restaurant must obtain a food
distribution license, and other licenses
must be obtained according to
applicable procedures)

Cardboard is placed on the floor within
the Restaurant

E-4




49

50

51

52

53

54

55

56

57

58

59

60

Fail to use polite words in welcoming
and sending off the customers

The nails of the staffs in the Restaurant
are dirty, too long and/or stained

Keeping pets in the Restaurant without
ermission

Peppers and Sichuan peppers are not
stored sealed and frozen

Milk powder is not stored sealed

It is forbidden to use colored plastic
bags for food materials in the
Restaurant, instead, transparent
environmental-friendly bags must be
used for food materials

Eliminate mice, cockroaches, flies and
mosquitoes in the Restaurant

The seasonings in the Restaurant such as
garlic paste shall be replaced every day.
Any remaining seasonings at the end of
the day must be disposed and/or dumped

The raw and cooked food materials in
the Restaurant shall be kept separately,
and the food materials purchased earlier
shall be sold first.

Vegetables are sour, rotten and/or have
yellow stains.

The packing boxes are used for storing
food materials and sundries, weighing
soup materials or other non-packing
purposes.

Wearing slippers, being shirtless and
other behaviors breaching the dress code

61

Matter of

62

Principle

The Restaurant uses or stores food
additives

Terminate the

Use leftover soup, bones and oil

Franchise

[None

Terminate the
Franchise, deduct all

Deposits, and take

E-5




Transfer the Restaurant without

necessary legal

63 [permission of the Franchisor’s measures to claim
headquarters other losses and
64 Prepqre .auxiliary materials without liabilities.
ermission
Do not cooperate with the Franchisor’s
65 staff in inspections and management of
the Restaurant
Abuse, insult, beat, provoke and other
[provocative acts against the staffs of the
66 . ;
Franchisor and its agents, and/or the
agents
67 Mixed operation without permission
Sell Featured Materials to external
68 parties or used out of the authorized
restaurant
69 Decorate/furnish the Restaurant without
approval of the Franchisor
70 Change the address of the Restaurant
without permission
71 Open branch(es) without permission
All other breach of relevant operation
72 Other and management standards based on Varies Varies Varies Varies Varies

Franchisor’s sole discretion




EXHIBIT C TO THE DISCLOSURE DOCUMENT

LIST OF FRANCHISEES

California

Luxtyle Inc.

7317 Clairemont Mesa Blvd, San Diego CA 92111
(510) 861-7657

Haoyang Zhong
4288 Dublin Blvd.,#110, Dublin, CA 94548
(510) 422-6666

Yue Yin
11688 South St #101, Artesia CA
ygfartesia@gmail.com

Guangbin Zhuang
3626-M Grand Ave, Chino Hills, CA 91709
ygfchinohills@gmail.com

Fei Han

2626 Dupont Drive, Suite A090 Irvine, California 92612
2526 S Figueroa St, Los Angeles, CA 90007
a758300155@gmail.com / 7872273 7han@gmail.com

Bo Ding
1745 Fullerton Rd, Rowland Heights, CA 91748
baoding666(@gmail.com

Zijing Wang
540 Barber Ln, Milpitas, CA 95035
Rozanne0913@gmail.com

Ning Nie
72b Serramonte Center, Daly City, CA 94015
niening1643@gmail.com

Qi Dong
19672 Stevens Creek Blvd, Cupertino, CA 95014
doratripgroup@gmail.com

Florida

Tao Jiang

5600 W Colonial Dr #316, Orlando, FL, 32808
jiangtao817@gmail.com

Georgia


mailto:ygfartesia@gmail.com
mailto:ygfchinohills@gmail.com
mailto:a758300155@gmail.com
mailto:78722737han@gmail.com
http://baoding666@gmail.com
mailto:Rozanne0913@gmail.com
mailto:niening1643@gmail.com
mailto:doratripgroup@gmail.com
mailto:jiangtao817@gmail.com

Zhiqgiang Liu
6035 Peachtree Rd Suite C-113&114, Doraville, GA 30360
re.zachliu@gmail.com

Hlinois

Huanpeng Liu

611 E Green St, Champaign, IL 61820
huanpengliudxh@gmail.com

Indiana

Huanpeng Liu

110 S Chauncey Ave, West Lafayette, IN 47906
huanpengliudxh@gmail.com

Massachusetts

Ran Gao

137 Massachusetts Ave, Boston MA 02115
(781) 912-9458

New York

Boran Chen

13505 40th Rd, Flushing, NY 11354
92 3rd Ave New York, NY 10003
213 W 35th St, New York
kathyjiang@dalongyinyc.com

Texas

Xinquan Liu

23015 Colonial Parkway. STE #107. Katy. TX. 77449
(346) 400-6376

ygfmalatangkaty1015@gmail.com

Washington
Tifan Zhao

16860 Southcenter Pkwy, Tukwila, WA 98188
ygftukwila@gmail.com

Yiyi Song

4730 Univercity Way NE Suite #103,Seattle, WA 98105
683&687 156thAve SE Bellevue, WA 98007

116 Central Way, Kirkland, WA

songyiyil 121(@gmail.com


mailto:re.zachliu@gmail.com
mailto:huanpengliudxh@gmail.com
mailto:huanpengliudxh@gmail.com
http://kathyjiang@dalongyinyc.com
mailto:ygfmalatangkaty1015@gmail.com
http://ygftukwila@gmail.com
mailto:songyiyi1121@gmail.com

EXHIBIT D TO THE FRANCHISE DISCLOSURE DOCUMENT

LIST OF FRANCHISEES WHO LEFT SYSTEM

Below is a list of franchisees who have had an outlet terminated, canceled, not renewed, or otherwise
voluntarily or involuntarily ceased to do business under a franchise agreement during the most recently
completed fiscal year or who have not communicated with us within 10 weeks of the issuance date of this
Disclosure Document. If you buy a YGF franchise, your contact information may be disclosed to other
buyers when you leave the franchise system.

Nevada
Haoyang Zhong
haoyangzhong0919@gmail.com


mailto:haoyangzhong0919@gmail.com

EXHIBIT E TO THE DISCLOSURE DOCUMENT

FINANCIAL STATEMENT
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800 Parker Square STE 215C

ADI'ED Firm Fln'f\rer Mound, TX 75028
AN ) A"IE"CE TEI.. 214.984.0239
ASSOCIATES TNDEPENDENTLY OWNED MEMEBER Fax: 469.519.1624

Independent Auditor's Report

To the Board of Directors and Stockholder
Captain Business Management Co., Limited

Opinion

We have audited the financial statements of Captain Business Management Co., Limited, which comprise the
balance sheet as of December 31, 2025 and 2024, and the related statements of income, stockholder's equity,
and cash flows for the period then ended, and the related notes to the financial statements.

In our opinion, the accompanying financial statements present fairly, in all material respects, the financial
position of Captain Business Management Co., Limited as of December 31, 2025 and 2024, and the results of
its operations and its cash flows for the period then ended in accordance with accounting principles generally
accepted in the United States of America.

Basis for Opinion

We conducted our audit in accordance with auditing standards generally accepted in the United States of
America ("GAAS"). Our responsibilities under those standards are further described in the Auditor's
Responsibilities for the Audit of the Financial Statements section of our report. We are required to be
independent of Captain Business Management Co., Limited and to meet our other ethical responsibilities, in
accordance with the relevant ethical requirements relating to our audit. We believe that the audit evidence we
have obtained is sufficient and appropriate to provide a basis for our audit opinion.

Substantial Doubt About the Entity’s Ability to Continue as a Going Concern

The accompanying financial statements have been prepared assuming that the Company will continue as a
going concern. As discussed in Note C to the financial statements, the Company has suffered recurring losses
from operations, has a net capital deficiency, and has stated that substantial doubt exists about the Company’s
ability to continue as a going concern. Management’s evaluation of the events and conditions and
management’s plans regarding these matters are also described in Note C. The financial statements do not
include any adjustments that might result from the outcome of this uncertainty. Our opinion is not modified
with respect to this matter.



Independent Auditor's Report (Continued)

Responsibilities of Management for the Financial Statements

Management is responsible for the preparation and fair presentation of the financial statements in accordance
with accounting principles generally accepted in the United States of America, and for the design,
implementation, and maintenance of internal control relevant to the preparation and fair presentation of
financial statements that are free from material misstatement, whether due to fraud or error.

In preparing the financial statements, management is required to evaluate whether there are conditions or
events, considered in the aggregate, that raise substantial doubt about Captain Business Management Co.,
Limited's ability to continue as a going concern for one year after the date that the financial statements are
issued.

Auditor's Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are free
from material misstatement, whether due to fraud or error, and to issue an auditor's report that includes our
opinion. Reasonable assurance is a high level of assurance but is not absolute assurance and therefore is not a
guarantee that an audit conducted in accordance with GAAS will always detect a material misstatement when it
exists. The risk of not detecting a material misstatement resulting from fraud is higher than for one resulting
from error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the override of
internal control. Misstatements are considered material if there is a substantial likelihood that, individually or
in the aggregate, they would influence the judgment made by a reasonable user based on the financial
statements.

In performing an audit in accordance with GAAS, we:

. Exercise professional judgment and maintain professional skepticism throughout the audit.

. Identify and assess the risks of material misstatement of the financial statements, whether due to fraud or
error, and design and perform audit procedures responsive to those risks. Such procedures include
examining, on a test basis, evidence regarding the amounts and disclosures in the financial statements.

. Obtain an understanding of internal control relevant to the audit in order to design audit procedures that
are appropriate in the circumstances, but not for the purpose of expressing an opinion on the
effectiveness of Captain Business Management Co., Limited's internal control. Accordingly, no such
opinion is expressed.

. Evaluate the appropriateness of accounting policies used and the reasonableness of significant
accounting estimates made by management, as well as evaluate the overall presentation of the financial
statements.



Independent Auditor's Report (Continued)

. Conclude whether, in our judgment, there are conditions or events, considered in the aggregate, that
raise substantial doubt about Captain Business Management Co., Limited's ability to continue as a going

concern for a reasonable period of time.

We are required to communicate with those charged with governance regarding, among other matters, the
planned scope and timing of the audit, significant audit findings, and certain internal control related matters
that we identified during the audit.

Tang Qian & Associartes

Flower Mound, Texas
March 18, 2026



Captain Business Management Co., Limited
Balance Sheets
December 31, 2025 and 2024

Assets

Current assets
Cash
Accounts receivable, net
Due from related party
Inventory
Other current assets

Total current assets

Investments
Intangible assets

Total assets

Liabilities and stockholders' equity
Current liabilities

Accounts payable

Payroll liabilities

Deferred revenue

Due to related party

Other current liabilities

Total current liabilities

Deferred revenue, less current portion

Total liabilities

Stockholder's equity
Common stock with $1.00 par value

(100,000 shares authorized, issued, and outstandir

Additional paid-in-capital
Accumulated deficit

Total equity

Total liabilities and stockholder's equity

See accompanying notes.

2025 2024
$ 794,149 596,096
47,205 2,709
230,766 70,921
160,513 341,985
201 -

1,232,834 1,011,711
114,152 96,309
375,733 488,453
1,722,719 1,596,473
200,933 322,410
36,071 24,134
186,014 30,193
1,163,239 556,400
243,568 320,510
1,829,825 1,253,647
84,117 24,008
1,913,942 1,277,655
100,000 100,000
450,000 450,000
(741,223) (231,182)
(191,223) 318,818

$ 1,722,719 1,596,473




Captain Business Management Co., Limited

Statements of Operations
Years Ended December 31, 2025 and 2024

Net sales
Cost of sales

Gross profit

Operating expenses

Salaries and wages

Amortization

Professional fee

Travel expense

Other operating expense

Total operating expenses
Loss from operations

Other income(expense)

Investment gain (loss)

Exchange gain (loss)

Interest income

Total other income (expense), net

Income tax expense

Net loss

Accumulated deficit, beginning of year

Accumulated deficit, end of year

See accompanying notes.

2025 2024
1,300,555 $ 12,893
825,445 428
475,110 12,465
350,578 57,013
112,720 75,147
430,039 99,527
79,165 15,874
3,999 340
976,501 247,901
(501,391) (235,436)
17,843 (3,691)
(26,616) 7,945
123 -
(8,650) 4,254
(510,041) (231,182)
(231,182) -
(741223) $ (231,182)




Captain Business Management Co., Limited
Statements of Changes in Stockholder's Equity
Years Ended December 31,2025 and 2024

Common stock Additional Accumulated
Shares Amount paid-in-capital deficit Total
Inception, April 8, 2024 - $ - $ - $ - $ -
Capital contributions 100,000 100,000.0 450,000 - 550,000
Net loss (231,182) (231,182)
Balance, December 31, 2024 100,000 $ 100,000 - $ (231,182) $ 318,818
Capital contributions
Net loss (510,041) (510,041)
Balance, December 31, 2025 100,000 $ 100,000 $ - $ (741,223) $ (191,223)

See accompanying notes.




Captain Business Management Co., Limited
Statements of Cash Flows
Years Ended December 31, 2025 and 2024

Cash flows from operating activities
Net income

Adjustments to reconcile net income to net cash provided

by operating activities
Amortization
Investment loss
Inventory reserve
(Increase) decrease in
Accounts receivable, net
Inventory
Due from related party
Other current assets
Increase (decrease) in
Accounts payable
Payroll liabilities
Deferred revenue
Due to related party
Other current liabilities

Net cash (used in) provided by operating activities

Cash flows from investing activities
Long-term investment

Net cash (used in) provided by investing activities

Cash flows from financing activities
Capital contribution

Net cash (used in) provided by financing activities
Net (decrease) increase in cash
Cash at beginning of year

Cash at end of year

See accompanying notes.

2025 2024
(510,041) (231,182)
112,720 75,147
(17,843) 3,691

809 -
(44,496) (2,709)
180,663 (341,985)

(159,845) (70,921)
(201) -
(121,477) 322,410
11,937 24,134
215,930 54,201
606,839 -
(76,942) 313,310
198,053 146,096

- (100,000)

- (100,000)

- 550,000

- 550,000
198,053 596,096
596,096 -
794,149 596,096




Captain Business Management Co., Limited
Notes to Financial Statements
Years Ended December 31, 2025 and 2024

Note A — Nature of Organizations and Operations

Captain Business Management Co., Limited (hereinafter “The Company’) was founded by YGF Blessing Pte.
Ltd. in Delaware on April 8, 2024. The Company is engaged in the restaurant franchising and the supplying
food products to franchisees across North America.

Note B - Summary of Significant Accounting Policies

1. Basis of Presentation: The financial statements are prepared on the accrual basis of accounting in

accordance with accounting principles generally accepted in the United States of America ("GAAP"). The
Accounting Standards Codification ("ASC") as produced by the Financial Accounting Standards Board
("FASB") is the sole source of authoritative GAAP.

2. Use of Estimates: The preparation of financial statements in conformity with accounting principles

generally accepted in the United States of America requires management to make estimates and assumptions
that affect the reported amounts of assets and liabilities and disclosure of contingent assets and liabilities at the
dates of the financial statements and the reported amounts of revenues and expenses during the reporting
periods. Actual results could differ from those estimates.

3. Cash and Cash Equivalents: Cash and cash equivalents consists of all highly liquid short-term investments

with an original maturity date of three months or less. The Company does not hold any cash equivalents at
either December 31, 2025 and 2024.

4. Equity Method: The Company uses the equity method of accounting for its investment in a limited liability
company (LLC). Under the equity method, investments are carried at cost and increased or decreased by the
Company’s pro-rata share of earnings or losses. The carrying costs of these investments are also increased or
decreased to reflect additional contributions or withdrawals of capital. Any difference in the book equity and
the Company’s pro-rata share of the net assets of the investment will be reported as gain or loss at the
liquidation of the investment. Losses in excess of the investment are recorded when the Company is
committed to provide additional financial support to the LLC. The Company uses the equity method for its
investment because it has the ability to exercise significant financial influence over this entity.

5. Accounts Receivable: The Company uses the allowance method of valuing doubtful accounts receivable,

which is based on historical experience, coupled with a review of the current status of existing receivables.



Captain Business Management Co., Limited
Notes to Financial Statements (Continued)
Years Ended December 31, 2025 and 2024

Note B - Summary of Significant Accounting Policies (Continued)

6. Allowance for Credit Losses: The Company adopted ASC 326 - Financial Instruments: Credit Losses (the

"CECL standard"), which introduces a new methodology for the recognition of credit losses on financial assets.
The CECL standard requires companies to estimate and recognize credit losses based on expected credit losses
over the life of the financial asset, rather than waiting for a triggering event or default to occur. The Company
didn’t provide an allowance at December 31, 2025 and 2024.

7. Inventory: Inventory consists of goods in transit and finished goods. Inventory is stated at the lower of cost
or net realizable value using the weighted average method. Net realizable value is defined as the estimated
selling price of inventory in the ordinary course of business, less reasonably predicable costs of completion,
disposal, and transportation. See Note C for additional information on inventory.

8. Amortizable Intangible Asset: Amortizable intangible asset includes trademark. Trademark represents legal

costs and fees incurred to obtain and successfully register the trademark with the appropriate governing
authorities, providing legal protection and exclusive rights to use the mark in commerce. These costs are
amortized on a straight-line basis over a 5-year period.

9. Long-lived Assets: The Company’s property and equipment are reviewed for impairment whenever events

or changes in circumstances indicate that the carrying amount of an asset may not be recoverable.
Recoverability is measured by comparison of the carrying amount to future net undiscounted cash flows
expected to be generated by the related asset. If such assets are considered to be impaired, the impairment to
be recognized is measured by the amount by which the carrying amount exceeds the fair market value of the
assets.

10. Revenue Recognition: The Company recognized revenue in accordance with Accounting Standards

Codification 606, Revenue from Contracts with Customers ("ASC 606"). Revenue is recognized when
performance obligations under the terms of the contracts are satisfied. The Company's revenue is primarily
generated from contracts with customers. Its main revenue sources include franchise fees, royalty fees, and the
sales of food products to franchisees.

11. Shipping and Handling Costs: Shipping and handling costs are accounted for as fulfilment costs and

included in cost of goods sold.

12. Income Taxes: The Company is a ¢ corporation under the provisions of the Internal Revenue Code. Under
those provisions, taxable income is reported on the federal income tax return of the Company. Provision has
been made for federal and state income tax in the accompanying financial statements.



Captain Business Management Co., Limited
Notes to Financial Statements (Continued)
Years Ended December 31, 2025 and 2024

Note B - Summary of Significant Accounting Policies (Continued)

The Company recognizes uncertain tax positions using the “more-likely-than-not” approach as defined in the
ASC. The Company had no liability for uncertain tax positions as of the period ended December 31, 2024.
There are no tax positions for which it is reasonably possible that the total estimate of liability for uncertain tax
positions will significantly increase or decrease within the next twelve months. The Company has adopted a
policy of recognizing tax-related interest and penalties, if any, in operating expenses.

13. Recent Accounting Pronouncements: In September 2023, ASU 2023-09 makes changes to annual

disclosures of income taxes paid for all entities. ASC 2023-09 requires entities to disclose the amount of
income taxes paid, net of refunds received, disaggregated by federal, state and foreign jurisdiction.
Additionally, entities are required to disclose income taxes paid, net of refunds received, for individual
jurisdictions that comprise 5% or more of total income taxes paid. The 5% threshold is evaluated using the
absolute value of the net refund or net payment in each jurisdiction compared to the absolute value of the total
income taxes paid (net of refunds received). This standard will be effective for the calendar year ending
December 15, 2025. The Company is currently in the process of evaluating the impact of this ASU on the
financial statements.

14. Subsequent Events: The Company has evaluated events occurring between the end of its most recent fiscal

year (December 31, 2025) and the date of the independent auditor's report, the date the accompanying
financial statements were available to be issued.

Note C - Going Concern

The accompanying financial statements are prepared assuming the Company will continue as a going concern.
At December 31, 2025, the Company had a negative stockholder’s equity of $191,223. These matters raise
substantial doubt about the Company’s ability to continue as a going concern for a period of twelve months
from the issue date of this report. The ability of the Company to continue as a going concern is dependent
upon parent company’s support. The parent company agrees to provide financial support as needed to enable
the Company to meet its obligations and continue its operations for at least the next twelve months from the
issuance date of the financial statements. The financial statements do not include adjustments to reflect the
possible effects on the recoverability and classification of assets or the amounts and classification of liabilities
that may result from the outcome of this uncertainty.
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Captain Business Management Co., Limited
Notes to Financial Statements (Continued)
Years Ended December 31, 2025 and 2024

Note D - Inventory

At December 31, 2025 and 2024, inventory is comprised of the following:

December 31,

2025 2024
Goods in transit $ - $ 167,300
Purchased goods 161,322 174,685
161,322 341,985
Less: Inventory reserve (809) -
$ 160,513 $ 341,985

Note E - Investment in LLC

The Company is a member of YGFNYC2 LLC. In 2024, the Company acquired a 20% interest in the LLC by
contributing cash. The Company owns 20% and has a significant influence over YGFNYC2 LLC. As a result,
the Company has adopted the equity method to account for its investment.

At December 31, 2025 and 2024, the Company’s share of equity in the LLC consisted of the following:

Equity 12/31/2024 Contributions/(Distributions) Share of Net Income/(Loss) Equity 12/31/2025
$ 96,309 $ - $ 17,843 $ 114,152
Inception 04/08/2024 Share of Assets 12/31/2024. Share of Liabilities 12/31/2024 Share of equity 12/31/2024
$ - $ 100,000 $ (3,691) $ 96,309

11



Captain Business Management Co., Limited
Notes to Financial Statements (Continued)
Years Ended December 31, 2025 and 2024

Note F - Intangible Assets, Net

Intangible asset subject to amortization consisted of the following at December, 2025 and 2024:

2025 2024
Gross Accumulated Gross Accumulated
amounts amortization Net amounts amortization Net
Trademark $ 563,600 $ (187,867)  $ 375,733 $ 563,600 $ (75,147)  $ 488,453

During the period, the Company acquired a trademark from its related party, Xinxu (Shanghai) Information
Technology Service Co., Ltd., for RMB 4 million, which is equivalent to $563,600 USD at the time of the
transaction. The fair value of trademark is evaluated by KMPG Advisory China, an independent valuation
expert by using the income approach.

Note G - Deferred Revenue

The following table summarizes the changes in the deferred revenue balance during the year:

Balance as of December 31, 2024 $ 54,201
Additions during the year 381,291
Revenue recognized during the year (165,361)
Balance as of December 31, 2025 $ 270,131
Deferred Revenue — Current $ 186,014
Deferred Revenue — Non-Current 84,117

Note H - Significant Concentrations and Risks

Major Vendors Concentration
The Company’s purchase mainly came from its related party, Sichuan YangGuoFu Food Co., Ltd..

12



Captain Business Management Co., Limited
Notes to Financial Statements (Continued)
Years Ended December 31, 2025 and 2024

Note I - Related Party Transactions

The Company regularly enters into business transactions with its related party. Related party transactions and
balances are as follows:

Year ended December 31,

2025 2024
Purchases from related party $ 404,733 $ 322,410
Trademark purchase - 556,400
Received services from related party 319,692 -
Expense paid on behalf - 293,058
Due from related party 230,766 70,921
Accounts payable 200,933 322,410
Due to related party 1,163,239 778,537

13



EXHIBIT F TO THE FRANCHISE DISCLOSURE DOCUMENT
FORM OF GENERAL RELEASE
(Sample only; subject to change; to be executed upon successor franchise, transfer, and purchase by

franchisor)
GENERAL RELEASE
For valuable consideration provided, ( successor franchise; transfer; purchase by
franchisor; other ), (“Franchisee”) and

(“Owner”), on behalf of themselves and their respective officers,
directors, employees, successors, assigns, heirs, personal representatives, and all others persons acting on
their behalf or claiming under them (collectively, the “Franchisee Releasors™), hereby release, discharge
and hold harmless Captain Business Management Co., Limited (“Franchisor”), its affiliates, and their
respective officers, directors, shareholders, employees, agents, attorneys, successors, and assigns
(collectively, the “Franchisor Releasees™) from any suits, claims, controversies, rights, promises, debts,
liabilities, demands, obligations, costs, expenses, actions, and causes of action of every nature, character
and description, in law or in equity, whether presently known or unknown, vested or contingent,
suspected or unsuspected arising under, relating to, or in connection with the Franchise Agreement dated
between Franchisor and Franchisee and any related agreements and the
relationship created thereby, or the Franchised Business (as defined in the Franchise Agreement), or any
claims or representations made relative to the sale of the franchise to operate the Franchised Business or
under any federal or state franchise or unfair or deceptive trade practice laws, which any of the Franchisee
Releasors now own or hold or have at any time heretofore owned or held against the Franchisor Releasees
(collectively, the “Franchisee Released Claims”).

FRANCHISEE AND OWNER ON BEHALF OF THEMSELVES AND THE FRANCHISEE
RELEASORS WAIVE ANY RIGHTS AND BENEFITS CONFERRED BY ANY APPLICABLE
PROVISION OF LAW EXISTING UNDER ANY FEDERAL, STATE OR POLITICAL SUBDIVISION
THEREOF WHICH WOULD INVALIDATE ALL OR ANY PORTION OF THE RELEASE
CONTAINED HEREIN BECAUSE SUCH RELEASE MAY EXTEND TO CLAIMS WHICH THE
FRANCHISEE RELEASORS DO NOT KNOW OR SUSPECT TO EXIST IN THEIR FAVOR AT THE
TIME OF EXECUTION OF THIS AGREEMENT.

The Franchisee Releasors also covenant not to bring any suit, action, or proceeding, or make any demand
or claim of any type, against any Franchisor Releasee with respect to any Franchisee Released Claim.

Executed as of

FRANCHISEE:

By:

Print Name:

Title:

OWNER:

By:




Print Name:

Title:

GUARANTORS:

By:

Print Name:

Title:




EXHIBIT G TO THE FRANCHISE DISCLLOSURE DOCUMENT

Captain Business Management Co., Limited Franchise Operation Manual

Table of Contents

Section A: Pre-Opening ProCedUIES. ... ...o.viuiiiii ittt eaneens 9 pages
Section B: Making Soup Base.........c.ovuiiiiiiiiiiii e 10 pages
Section C: Marketing and AdVertiSing. .........o.viuiiriiiiitiiee e e 4 pages
SeCtion D: T GO SEIVICES. .. uvtnttntet ettt et et et et et e et et et et et et et et eeeneaneans 7 pages
Section E: Restaurant Operating Standards..............o.voriiiiiiiiiii i 10 pages
Section F: Instructions for Procurement..............c.oouiiiiiiiiiiiiii e, 6 pages

Total NUMDET Of Pages. .. .ovititiii it e e e e eaans 46 pages



EXHIBIT H TO THE FRANCHISE DISCLLOSURE DOCUMENT

SAMPLE OF PRODUCT SUPPLY AGREEMENT

This PRODUCT SUPPLY AGREEMENT (the “Agreement”) is made and entered into as
of [Date] 2026 (“Effective Date”), by and between Captain Business Management Co., Limited,
formed as a Delaware corporation on April 8, 2024 with its office address at 1521 Concord Pike,
Suite 201, New Castle, Wilmington, Delaware 19803 (“Captain”), and [name of purchaser], [a
company / an individual] , with its [registered office / residential address] at
(“Purchaser”). (Captain and Purchaser are collectively referred to as the
“Parties” and each individually referred to as a “Party”.)

RECITALS

WHEREAS, Captain and/or its Affiliates are engaged in the business of development,
production and sales of ingredients and food, including without limitation edible oil, oil containing
products, spices, seasonings, hot pot condiments, instant food and vegetable products, pre-
packaged food, as well as other agricultural products;

WHEREAS, Purchaser is engaged to operate one franchised restaurant using YGF system
and relevant marks pursuant to the franchise agreement separately entered into by and between
Captain and the Purchaser;

WHEREAS, Purchaser desires to purchase from Captain, and Captain is willing to supply
to Purchaser certain ingredients and food for the operation of the franchised restaurant
(“Products™), as defined in Section 1.4 of the Agreement, all in accordance with the terms and
conditions set forth in this Agreement;

NOW THEREFORE, in consideration of the mutual promises and covenants contained in
this Agreement, Parties agree as follows:

Article 1
DEFINITIONS

For purposes of this Agreement, the following definitions shall apply to the terms set forth
below wherever they appear:

Section 1.1 Affiliate. “Affiliate” of a Party means any entity controlled by controlling, or
under common control with such Party where “control” in any of the foregoing forms means
ownership, either direct or indirect, of more than 50% of the equity interest entitled to vote for the
election of directors or equivalent governing body. An entity shall be considered an Affiliate only
so long as such entity continues to meet the foregoing definition.

Section 1.2 Business Day. “Business Day” means a day other than a Saturday, Sunday, or
a public holiday.

Section 1.3 Standard Product Warranty. “Standard Product Warranty” means the standard
warranty terms and conditions offered by Captain in relation to the Products in accordance with




FDA food safety standards.

Section 1.4 Products. “Products” means ingredients and food produced or processed by
Captain or its Affiliates, including, without limitation, edible oil, oil containing products, spices,
seasonings, hot pot condiments, instant food, vegetable products, pre-packaged food and
agricultural products needed for the operation of franchised business.

Section 1.5 Intellectual Property Rights or IPR. “Intellectual Property Rights” or “IPR”
means any intellectual property rights that a Party may own, license, adopt, use or register,
including but not limited to:

(a) all rights in any original works of authorship or any part thereof that are
within the scope of any applicable copyright law, including all rights of authorship, use,
publication, reproduction, creation of derivative works, distribution, dissemination on the
information network, performance, moral rights, and rights of ownership of copyrightable works,
and all rights to register and to obtain renewals, extensions, revivals and resuscitations of any such
copyright registrations;

(b) trademarks, service marks, trade names, service names, trade dress, logos,
domain names, and other identifiers of source, including all goodwill connected with the use
thereof and symbolized thereby, and any and all common law rights, and registrations and
applications for registration thereof, all rights therein provided by international treaties or
conventions, and all reissues, extensions and renewals of any of the foregoing;

(c) trade secret and confidential and proprietary information, including trade
secrets and confidential processes, methodologies for index creation, composition and calculation,
compositions, formulas, customer information, operational data, processing quality control
procedures, research and development studies, engineering information, invention reports,
technical reports, research and development archives, pricing information and know-how;

(d) patents, patent applications (including patents issued thereon) and statutory
invention registrations, including reissues, divisions, continuations, continuations in part,
extensions and reexaminations thereof, and all rights therein provided by international treaties or
conventions;

(e) all other intellectual and industrial property rights (of every kind and nature
and however designated), including logos, “rental” rights and rights to remuneration, whether
arising by operation of law, contract, license, or otherwise; and

63) any additional applicable intangible property (whether or not in
documentary form and whether or not patentable, copyrightable or otherwise protectable under
applicable laws).

Section 1.6 Person. “Person” means and includes any individual, trust, estate, partnership,
joint venture, company, association, league, governmental bureau or agency, or any other entity
regardless of the type or nature.

Section 1.7 Purchase Price. “Purchase Price” means the price to be paid by Purchaser to




Captain for the purchase of Products based on calculation method agreed to by the Parties pursuant
to this Agreement.

Section 1.8 Seller. “Seller” means Captain.

Section 1.9 Territory. “Territory” means the defined specific street address known as the
“Site” as defined in the franchise agreement separately entered into by and between Captain and
Purchaser.

Section 1.10  Third Party. “Third Party” means any individual, corporation, trust, estate,
partnership, joint venture, company, association, league, governmental bureau or agency, or any
other entity regardless of the type or nature, which is not a Party or an Affiliate.

Article 2
PURCHASE AND SUPPLY OF PRODUCTS

Section 2.1 Purchase and Supply of Products. Starting on the Effective Date and
throughout the term of this Agreement, the Parties agree that Purchaser shall purchase Products
set forth in Schedule A, as necessary, from Captain and/or its Affiliates and Captain and/or its
Affiliates shall supply to Purchaser Products in accordance with the product quality agreed in this
Agreement for the operation of the franchised restaurant.

Article 3
PURCHASE ORDER

Section 3.1 Order Placement. Captain shall make Products available to Purchaser pursuant
to written orders placed by Purchaser during the term of this Agreement. Purchase order shall
include, among others, the type, quantity and quality standards of Products, as well as delivery
date, destination and terms of delivery. Each purchase order will be governed by and be deemed
to incorporate all the terms and conditions of this Agreement. In the event of any discrepancy
between a purchase order and any provisions of this Agreement, the purchase order shall prevail.

Section 3.2 Quality standards. Purchaser shall specify in purchase orders, if the quality of
Products required thereof is different from Standard Product Warranty offered by Captain.

Section 3.3 Order Acceptance. Upon receipt of a purchase order, Captain and/or its
Affiliates shall notify Purchaser within seven (7) Business Days in writing indicating acceptance
or rejection of such purchase order. If Captain and/or its Affiliates does not confirm acceptance in
writing within seven (7) Business Days after receipt of purchase order, the purchase order shall be
deemed to have been rejected by Captain. Where a purchase order is accepted, Captain and/or its
Affiliates shall use commercially reasonable efforts to complete the production and delivery of
Products as specified in the purchase order.

Section 3.4 Cancellation. The purchase order shall come into effect upon acceptance. If
Purchaser needs to cancel the purchase order for any reason after acceptance, it shall notify Captain
and/or its Affiliates in writing of cancellation within one (1) calendar day after acceptance, and
compensate Captain and/or its Affiliates for any production and shipment costs incurred in
connection with such purchase order.



Article 4
DELIVERY

Section 4.1 Labeling and Packaging. The Parties agree that the Products shall be produced
based on the terms of this Agreement and accepted purchase orders, packaged based on
requirements from Purchaser, and labeled with trademark(s) of Captain and/or its Affiliates.

Section 4.2 Inspection and Product Acceptance. Captain shall arrange customs clearance
and may request assistance from Purchaser from time to time as appropriate. Purchaser shall
arrange inspection in a timely manner after the Products arrive at the entry at the destination or the
designated person at the designated location specified by Purchaser, and shall notify Captain in
writing of the completion of inspection and acceptance within one (1) calendar day. If Captain has
not received any written notification from Purchaser within one (1) calendar day, the Products
shall be deemed accepted at the end of the time limit. In case of product quality failure, packaging
damage or any other defects, Purchaser shall notify Captain in writing within the aforesaid time
limit. In this case, the Parties shall negotiate in good faith regarding the return and replacement of
Products. Purchaser shall not reject Products for any other reason not specified above.

Article 5
DUTIES OF PURCHASER

Section 5.1 General Conduct. Purchaser shall, in accordance with this Agreement and
purchase orders, timely pay all amounts due.

Section 5.2 Quality Standard. Purchaser shall specify the quality standard of Products in
each purchase order, especially when the quality standard required is higher than Standard Product
Warranty offered by Captain.

Section 5.3 Assumption of Certain Risks and Indemnification.

(a) Purchaser shall assume all risks of loss in relation to Products after
Products reach the destination or the designated person at the designated location specified by
Purchaser.

(b) Purchaser shall assume all risks and expenses in relation to the failure of
the Products to meet the required product quality standard, if Purchaser fails to specify the
required quality standard in the purchase order (especially when the quality standard required is
higher than Standard Product Warranty offered by Captain), and indemnify Captain for all
economic losses incurred.

Article 6
DUTIES OF SELLER

Section 6.1 General Conduct. Captain shall produce Products as stipulated in this
Agreement and purchase orders, and timely deliver Products to the designated location.

Section 6.2 Warranty. Captain shall assume related warranty obligations, including
warranty service responsibility and associated costs, for the Products sold to Purchaser; provided



that, the warranty obligations are limited to Standard Product Warranty and quality standard
specified in purchase orders. Within this scope, if Purchaser incurs any costs due to Captain’s
product quality failure or due to assisting Captain to perform warranty obligations, Purchaser is
entitled to claim such reasonable and documented direct costs from Captain. In no event the total
costs that Purchaser may claim from Captain shall exceed the purchase price of the defective
products.

Section 6.3 Limitation of Liability.

(a) Except for fraud or willful misconduct, Captain’s total aggregate liability
arising out of or in connection with this Agreement shall not exceed the total Purchase Price paid
for the Products giving rise to the claim.

(b) In no event shall Captain be liable for any indirect, incidental, consequential,
punitive or special damages, including but not limited to loss of profits, loss of revenue, loss of
business opportunity or business interruption.

(c) The foregoing limitations shall apply notwithstanding any other provision
of this Agreement.

Article 7
PRICE CALCULATION AND PAYMENT

Section 7.1 Purchase Price. The Parties agree that Purchaser shall pay an arm's length
Purchase Price to Captain and/or its Affiliates based on the price calculation method agreed by the
Parties and specified in the purchase order in consideration for the Products supplied to Purchaser
by Captain under this Agreement.

Section 7.2 Payment. Purchaser shall make payment at least three (3) calendar days before
the Products shipping for each order, unless otherwise agreed by the Parties. If the payment is not
made on the date agreed in this Agreement, Purchaser shall bear the interest at the rate of nine
percent (9%) per annum or the maximum rate permitted by applicable law, whichever is lower.

Section 7.3 Currency of Payment. All payments to Captain and/or its Affiliates shall be
made in United States dollars (USD), or any other currency as mutually agreed by the Parties.

Section 7.4 Value Added Taxes (“VAT”). Amounts payable pursuant to this Agreement
are exclusive of any VAT properly chargeable. If there is any VAT payable on the amount,
Purchaser shall be responsible for and bear such VAT. Purchaser shall pay the applicable VAT at
the prevailing rate to the relevant taxation authorities, and the Purchase Price shall be grossed up
to include such VAT so that the net amount received by Captain is not reduced by reason of VAT.

Section 7.5 Customs Duty and Tax. Amounts payable pursuant to this Agreement are
exclusive of any customs duty or tax. If Purchaser is required to pay any customs duty or tax for
the imported Products, the Parties agree that such duties and taxes should be borne by Purchaser
in addition to the Purchase Price.

Section 7.6 Other Taxes. Each Party to this Agreement shall be responsible for any other




taxes (including but not limited to income taxes and government surcharges) levied within its
respective jurisdiction as a result of the performance of its obligations under this Agreement.

Article 8
INTELLECTUAL PROPERTY RIGHTS

Section 8.1 Acknowledgment. The Parties hereby acknowledge and confirm all rights,
ownership and interests of the other Party in all Intellectual Property Rights related to this
Agreement.

Section 8.2 Assistance. Each Party shall promptly notify the other Party of: (a) any claims
or objections that its use of the other Party’s Intellectual Property Rights in performing this
Agreement may or will infringe the patent, copyright, trademarks, trade names, or other proprietary
rights of another Person; and (b) any infringements, imitations, unauthorized use or misuse by any
Person of the other Party’s Intellectual Property Rights of which it becomes aware. Each Party
shall provide all reasonable assistance in connection with any matter pertaining to the protection
of the other Party’s Intellectual Property Rights, whether in the courts, administrative agencies, or
otherwise, at the expense of the other Party.

Article 9
TERM AND TERMINATION

Section 9.1 Term. This Agreement shall become effective on the Effective Date and shall
remain in full force and effect for a term of one (1) year from the Effective Date (the “Initial
Term”). After the Initial Term, the Agreement shall automatically renew for successive one-year
terms (together with the Initial Term, the “Term”), unless terminated by either Party upon thirty
(30) days prior written notice to the other Party.

Section 9.2 Termination on Default. If either Party defaults in the performance of its
material obligations hereunder, the other Party shall have the right to deliver written notice to the
defaulting Party specifying such default and expressing the non-defaulting Party's desire to
terminate this Agreement if such default is not remedied. If within thirty (30) days after receipt of
such notice, the defaulting Party has not remedied the default, the Parties shall consult in good
faith for an additional thirty (30) days to develop a plan to remedy such default and if such default
is not corrected after such thirty (30) day period, then this Agreement shall terminate.

Section 9.3 Termination on Insufficient Order. If Purchaser’s cumulative orders fail to
reach the agreed quantity within any six (6) consecutive months, and such failure is not remedied
within the designated period, Captain shall be entitled to terminate this Agreement in accordance
with this Section 9 herein.

Section 9.4 Termination in the Event of Bankruptcy. This Agreement may be terminated
by either Party on written notice: (i) upon the institution by the other Party of insolvency,
receivership or bankruptcy proceedings or any other proceedings for the settlement of the debts,
(i1) upon the institution of such proceedings against the other Party, which are not dismissed or
otherwise resolved in such Party’s favor within sixty (60) days thereafter, (iii) upon the other
Party's making a general assignment for the benefit of creditors, or (iv) upon the other Party's
dissolution or ceasing to do business in the normal course.




Section 9.5 Termination on Force Majeure. A “Force Majeure Event” is one of the
following events which is not caused by, influenced or contributed to by, or within the control of
Party (using all lawful means available to such Party to exert control over such event): fire,
hurricane, tornado, typhoon, flood (other than a flood caused by a defect in the Party’s premises),
earthquake, other natural disaster, pandemic, war, riot, confiscation by or order of any
governmental authority. If a Force Majeure Event renders Party’s performance of its obligation
under this Agreement impossible (not merely more costly or more inconvenient), such affected
Party shall notify the other Party in writing as soon as possible after the occurrence of a Force
Majeure Event, that a Force Majeure Event has occurred, the manner and extent to which such
Party’s obligations have been impacted, and the estimated period during which the Party’s
performance of such obligations is expected to be impacted. The affected Party shall take any
reasonable measures to mitigate the loss, and resume performance of this Agreement immediately
after the elimination of the Force Majeure Event. A Force Majeure Event shall not suspend Party’s
payment obligations for monies owed or any other obligations that are not rendered impossible by
the Force Majeure Event. The Term shall not be suspended during, or extended as a result of, a
Force Majeure Event.

Section 9.6 Survival of Payment Obligations. Termination of this Agreement for any
reason whatsoever shall not relieve Purchaser of its obligations to pay all outstanding payments
due under this Agreement.

Article 10
GOVERNMENTAL REGULATION

Section 10.1 In General. In the exercise of Purchaser’s rights, and the performance of
Purchaser’s obligations, under this Agreement, Purchaser shall comply with all applicable laws,
regulations and governmental orders. Without limiting the generality of this Section 10.1 each
Party shall obtain, and shall maintain in full force and effect throughout the term of this Agreement,
all licenses, permits, authorizations, approvals and governmental filings and registrations
necessary or appropriate for the exercise of its rights and the performance of its obligations
hereunder.

Section 10.2 PRC Export Controls. Without limiting the generality of Section 10.1 (In
General) hereof, Purchaser hereby acknowledges and agrees that the Products, and all Confidential
Information, may be subject to export controls under the laws and regulations of the People’s
Republic of China (“PRC”). In the exercise of its rights, and the performance of its obligations
under this Agreement, Purchaser shall comply strictly with all such PRC export control laws and
regulations which may be applicable to the Products and Confidential Information, and shall not
export, re-export, transfer, divert or disclose any such Products or Confidential Information, or any
direct product thereof, to any destination, end use or end-user, restricted or prohibited under PRC
export control laws, or to any national or resident thereof, except in accordance with all applicable
PRC export control laws and regulations. Purchaser’s obligations under this Section 10.2 (PRC
Export Controls) shall survive the termination of this Agreement for any reason whatsoever.

Article 11



GOVERNING LAW AND DISPUTE RESOLUTION

Section 11.1  Governing Law. This Agreement shall be governed by the laws of the state
of Delaware, without regard to its conflict of laws principles.

Section 11.2 Dispute Resolution. All disputes arising out of this Agreement shall be
settled through friendly consultation. If such dispute cannot be so resolved within fourteen (14)
days from the date that either Party gives written notice of such dispute to the other Party, such
dispute shall be resolved by arbitration administered by the American Arbitration Association
(“AAA”) in Delaware or Captain’s then-current principal place of business, by a single arbitrator,
in accordance with the rules of the AAA for the time being in force (which rules are deemed to be
incorporated by reference in this clause). The language of the arbitration shall be Chinese. The
arbitration award shall be final and binding upon the Parties.

Article 12
GENERAL PROVISIONS

Section 12.1 Notices. Any notice which any Party desires or is obligated to give to the
other shall be given in writing or by email with confirmation of receipt and sent to the appropriate
address or addresses as may from time to time be supplied to each other. Except as otherwise
expressly provided herein, notice shall be deemed to have been received on the earlier of the date
when actually received or ten (10) days after being deposited in the mail, postage prepaid,
registered or certified mail, return receipt requested, or within one (1) day if by facsimile, promptly
confirmed in writing, properly addressed to the recipient.

Section 12.2 Non-Waiver. The failure of either Party at any time to require performance
by the other Party of any provision hereof shall not affect in any way, or act as a waiver of, the
right to require the other Party to perform in accordance with this Agreement at any other time,
nor shall the waiver of either Party of a breach of a provision of this Agreement be held or taken
to be a waiver of the provision itself.

Section 12.3  Partial Invalidity. If any provision in this Agreement shall be found or be
held to be invalid or unenforceable in any jurisdiction in which this Agreement is being performed,
then the meaning of said provision shall be construed, to the extent feasible, so as to render the
provision enforceable, and if no feasible interpretation would save such provision, it shall be
severed from the remainder of this Agreement which shall remain in full force and effect. In such
event, the Parties shall negotiate, in good faith, a substitute, valid and enforceable provision which
most nearly reflects the Parties’ intent in entering into this Agreement.

Section 12.4  Assignment. No Party may assign, delegate or otherwise transfer any or all
of its rights or obligations under this Agreement without the prior written consent of the other
Party, and any purported assignment, delegation or other transfer without such consent shall have
no force or effect. Notwithstanding the foregoing, the prior written authorization of one of the
Parties hereto shall not be required for the other Party to assign any of its rights, or delegate or
subcontract any of its obligations under this Agreement to an Affiliate of that Party. Subject to the
foregoing, this Agreement shall bind and inure to the benefit of the respective Parties hereto and
their successors and assigns.



Section 12.5 Entire Agreement. This Agreement and the Schedule contain the Parties'
entire understanding with respect to the matters contained herein. There are no promises, covenants
or undertakings other than those set forth herein, and neither Party is relying upon any
representations or warranties except as set forth herein. This Agreement may not be modified
except by a writing signed by the Parties.

Section 12.6 Headings; Counterparts. Headings to Sections of this Agreement are for
reference purposes only, do not form a part of this Agreement, and shall not in any way affect the
interpretation hereof. This Agreement may be executed in two or more counterparts or duplicate
originals, each of which shall be deemed an original, and all of which together shall constitute one
and the same instrument.

[Signature page follows]
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IN WITNESS WHEREOF, the Parties hereto have caused this Agreement to be executed by
their duly authorized representatives as of the date first written above.

CAPTAIN BUSINESS
MANAGEMENT CO., LIMITED

Name:

Title:

Date:

[Name of Purchaser]|

Name:

Title:

Date:




Schedule A

List of Products Supplied by Captain

R RS i
Code) (Product Name) (Specification)
YGF 4 [H I KRk 500g(FH2050
0101037 (YGF Tom Yum Hotpot Seasoning 500g 500g*42 4$/54 (bags/carton)
(Upgraded Version))
YGF K fmJiekt (k) .
10102 * A /4%
0101020 (YGF Hotpot Seasoning(Tomato Flavor)) Ikg*20 4%/4 (bags/carton)
YGF I CHO S /2
102 *16 4%
0102093 (YGF Fried Chili Ol (Spicy) 1kg*16 /44 (bags/carton)
YGF UM (4h323)
0102110 (GF Sichuan Pepper & Sichuan Green Pepper 10g*200 4¥/44 (bags/carton)
Oil(takeaway))
YGF Ji Bt (Hhaede) £ (v 45 /4
0102109 (YGF Fried Chili Oil(takeaway)) 15g7200 /4 (bags/carton)
YGF £ AR A s
102104 *
010210 (YGE Edible Vegetable Blending Oil) SL4 Hi/FH (jugs/carton)
YGF kiR (HA TR
0102080 (YGF Compound Seasoning 1kg*20 £$/44 (bags/carton)
Powder(Malaban))
YGF “F ik vk »
1021 1ko*16 £3/4
0102105 (YGF Beef Bone Soup Powder Seasoning) g*16 42/f (bags/carton)
YGF #-1-7kn o s
10211 *20 4%
0102118 (YGF Coconut Soup Powder) 6308720 %2/ (bags/carton)
YGF XU Wi
0102101 (YGF Sichuan Pepper & Sichuan Green 900ml*16 jffi/4# (bottles/carton)
Pepper Oil)
YGF 1/ KK 500g
0101034 (YGF Fish Maw Chicken Hotpot Seasoning 500g*42 4$/44 (bags/carton)
500g)
YGF Kkt »
10101 1ko*20 £3/4
0101013 (YGF Hotpot Seasoning) £*20 4/#fi (bags/carton)
YGF 5&#&F ke :
102 1.1kg*8 43/
0102058 (YGF Compound Spice Seasoning) g*8 42/ (bags/carton)
YGF Win¥E -k &5 )ikl 500g .
101 *42 L3/56
0101039 (YGF Curry Hotpot Seasoning 500g) 500g"42 /% (bags/carton)
YGF & &1k -
102122 1.15kg*12
010 (YGF Compound Seasoning (Powder)) Ske*12 B4 (packs/carton)
TR .
0101051 YGF ALl 1kg*16 4%/4 (bags/carton)

(YGF Fragrant Red Chili Oil)




EXHIBIT I TO THE FRANCHISE DISCLOSURE DOCUMENT

STATE SPECIFIC ADDENDA OF THE FRANCHISE DISCLOSURE DOCUMENT AND
FRANCHISE AGREEMENT

The following are additional disclosures for the Franchise Disclosure Document (“FDD”) of Captain
Business Management Co., Limited required by various state laws. Each provision of these additional
disclosures will not apply unless, with respect to that provision, the jurisdictional requirements of the
applicable state franchise registration and disclosure law are met independently without reference to these
additional disclosures.



STATE OF MINNESOTA
ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

Item 13 of the Franchise Disclosure Document, under the heading “Trademarks,” shall be supplemented by
the addition of the following paragraph:

The Minnesota Department of Commerce requires that a franchisor indemnify Minnesota
franchisees against liability to third parties resulting from claims by third parties that the
franchisee’s use of the franchisor’s trademark infringes upon the trademark rights of the third party.
The franchisor does not indemnify against the consequences of a franchisee’s use of a franchisor’s
trademark except in accordance with the requirements of the franchise agreement, and as the
condition to an indemnification, the franchisee must provide notice to the franchisor of any such
claim immediately and tender the defense of the claim to the franchisor. If the franchisor accepts
tender of defense, the franchisor has the right to manage the defense of the claim, including the
right to compromise, settle or otherwise resolve the claim, or to determine whether to appeal a final
determination of the claim. You must cooperate in the defense in any reasonable manner we
prescribe with any direct cost of such cooperation to be borne by us.

The following paragraphs are added to the end of Item 17 of the Franchise Disclosure Document:

With respect to franchises governed by Minnesota law, we will comply with Minn. Stat. Sec.
80C.14, Subds. 3, 4 and 5 which require, except in certain specified cases, that you be given 90
days’ notice of termination (with 60 days to cure) of the Franchise Agreement and 180 days’ notice
for non-renewal of the Franchise Agreement.

Minn. Stat. Sec. 80C.21 and Minn. Rule 2860.4400J prohibit us from requiring litigation to be
conducted outside Minnesota, requiring waiver of a jury trial, or requiring you to consent to
injunctive relief, liquidated damages, termination penalties, or judgment notes. In addition, nothing
in the Franchise Disclosure Document or Franchise Agreement can abrogate or reduce any of your
rights as provided for in Minnesota Statutes 1984, Chapter 80C, or your rights to any procedure,
forum, or remedies provided for by the laws of the jurisdiction.

The franchisee cannot consent to the franchisor obtaining injunctive relief. The franchisor may seek
injunctive relief. See Minn. Rules 2860.4400J. Also, a court will determine if a bond is required.

The Limitations of Claims section must comply with Minnesota Statutes, Section 80C.17, Subd. 5.

Minnesota Rule 2860.4400(K) prohibits a franchisor from requiring a security deposit except for
the purpose of securing against damage to property, equipment, inventory, or leaseholds.

Any release required as a condition of renewal, sale, and/or transfer/assignment will not apply to
the extent prohibited by applicable law with respect to claims arising under Minn. Rule 2860.4400D.

No statement, questionnaire, or acknowledgement signed or agreed to by you in connection with
the commencement of the franchise relationship shall have the effect of (i) waiving any claims
under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by us, any franchise seller, or any other person acting on our behalf.
This provision supersedes any other term of any document executed in connection with the
franchise.



The Commissioner of Commerce for the State of Minnesota (the “Commissioner”) has determined that
we, the franchisor, have not demonstrated we are adequately capitalized and/or that we must rely on
franchise fees to fund our operations. The Commissioner has imposed a fee deferral condition, which
requires that we defer the collection of all initial fees from Minnesota franchisees until we have
completed all of our pre-opening obligations and you are open for business.



ADDENDUM TO THE FRANCHISE AGREEMENT REQUIRED BY
THE STATE OF MINNESOTA

This ADDENDUM TO THE FRANCHISE AGREEMENT (this “Addendum”) is entered into this

day of , (the “Effective Date”), by and between Captain Business
Management Co., Limited, a Delaware corporation, with its principal place of business located at 1521
Concord Pike, Suite 201, Wilmington, DE 19803 (“Franchisor,” “we,” or “us”), and the following
individual(s) and/or entity:

(individually or collectively referred to as “Franchisee” or “you”), in recognition of the requirements of the
Minnesota Franchises Law, Minn. Stat. §§ 80C.01 through 80C.22 (the “Minnesota Act”), and of the Rules
and Regulations promulgated thereunder by the Minnesota Commissioner of Commerce, Minn. Rules §§
2860.0100 through 2860.9930 (the “Minnesota Rules”), to revise and amend said Franchise Agreement as
follows.

1. Sections 2.B(5), 12.B(4)(i), and 14.A(5)(f) of the Agreement shall be amended by adding
the following:

Notwithstanding the above language, any release signed under this Section
will exclude any claims that you may have that arise under the Minnesota
Act or the Minnesota Rules.

2. Section 2.B(5) of the Agreement shall be supplemented by adding the following:

Minnesota law provides franchisees with certain non-renewal rights. In sum, Minn. Stat.
§ 80C.14 (subd. 4) currently requires, except in certain specified cases, that a
franchisee be given 180 days’ notice of non-renewal of this Agreement.

3. Section 13.C of the Agreement shall be amended by adding the following:

Minnesota law provides franchisees with certain termination rights. In sum, Minn.
Stat. § 80C.14 (subd. 3) currently requires, except in certain specified cases, that a
franchisee be given 90 days’ notice of termination (with 60 days to cure) of the
Franchise Agreement.

4. Section 18 of the Agreement shall be amended by adding the following:
The franchisee cannot consent to the franchisor obtaining injunctive relief. The franchisor
may seek injunctive relief. See Minn. Rules 2860.4400J. Also, a court will determine if a

bond is required.

The Limitations of Claims section must comply with Minnesota Statutes, Section 80C.17,
Subd. 5.

5. Section 5.B of the Agreement shall be amended by adding the following:
Minnesota Rule 2860.4400(K) prohibits a franchisor from requiring a security deposit

except for the purpose of securing against damage to property, equipment, inventory, or
leaseholds.



10.

11.

The following is added to the end of both Section 5.A(1) and Section 5.A(2):

Notwithstanding the foregoing, the collection of the Initial Franchise Fee is deferred from
Minnesota franchisees until we have completed all of our pre-opening obligations and you
are open for business.

As to Sections 10.A and 10.B of APPENDIX A of the Franchise Agreement
(FRANCHISEE-SPECIFIC TERMS), on the first row of the tables, the Payment Due
Date of Initial Franchise Fee is changed to “Day of Opening.”

Each provision of this Amendment shall be effective only to the extent, with respect to
such provision, that the jurisdictional requirements of the Minnesota Act or the Minnesota
Rules are met independently without reference to this Amendment.

Any capitalized terms that are not defined in this Addendum shall have the meaning given
them in the Franchise Agreement.

Except as expressly modified by this Addendum, the Franchise Agreement remains
unmodified and in full force and effect.

This Addendum is being entered into in connection with the Franchise Agreement. In the
event of any conflict between this Addendum and the Franchise Agreement, the terms and
conditions of this Addendum shall apply.

Franchisor: Franchisee:

CAPTAIN BUSINESS MANAGEMENT

CO., LIMITED

By: By:
Name: Name:
Title: Title:
Date: Date:




State Effective Dates

The following states have franchise laws that require that the Franchise Disclosure
Document be registered or filed with the state, or be exempt from registration: California,
Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New Y ork, North Dakota,
Rhode Island, South Dakota, Virginia, Washington, and Wisconsin.

This document is effective and may be used in the following states, where the document
is filed, registered or exempt from registration, as of the Effective Date stated below:

State Effective Date
California Pending
Hawaii Pending
[llinois Pending
Indiana Pending
Maryland Pending
Michigan Pending
Minnesota Pending
North Dakota Pending
New York Pending
Rhode Island Pending
South Dakota Pending
Virginia Pending
Washington Pending
Wisconsin Pending

Other states may require registration, filing, or exemption of a franchise under other laws,
such as those that regulate the offer and sale of business opportunities or seller-assisted
marketing plans.



RECEIPT
(Your Copy)

This Disclosure Document summarizes certain provisions of the Franchise Agreement and other
information in plain language. Read this Disclosure Document and all agreements carefully.

If Captain Business Management Co., Limited offers you a franchise, it must provide this disclosure
document to you: (a) 14 calendar days before you sign a binding agreement with, or make a payment to, it
or an affiliate in connection with the proposed franchise sale, or (b) Under New York, and Rhode Island
law, if applicable, at the earlier of (i) your first personal meeting to discuss the franchise, or (ii) 10
business days before you sign a binding agreement with, or make payment to us or an affiliate in
connection with the proposed franchise sale, or (c) Michigan and Oregon require that Captain Business
Management Co., Limited give you this disclosure document at least 10 business days before the
execution of any binding franchise or other agreement or the payment of any consideration, whichever
occurs first.

If Captain Business Management Co., Limited does not deliver this Disclosure Document on time or if it
contains a false or misleading statement or a material omission, a violation of federal law and state law
may have occurred and should be reported to the Federal Trade Commission, Washington, D.C. 20580
and the appropriate state administrator identified on Exhibit A to this Disclosure Document.

The name, principal business address and telephone number of each franchise seller offering the franchise
is: Yicao Tan, 1521 Concord Pike, Suite 201, Wilmington, DE 19803; (302) 252-8920 (Phone) and
tanyicao@yangguofu.global (email). Or

The issuance date of this Disclosure Document is March 31, 2026.

Captain Business Management Co., Limited authorizes the respective state agencies identified on Exhibit
A to receive service of process for us in the particular state.

I received a Disclosure Document dated March 31, 2026, (certain state effective dates appear on the State
Cover Page) that included the following Exhibits:

Exhibit A List of State Administrators and Agents for Service of Process
Exhibit B Franchise Agreement and Exhibits

Exhibit C List of Franchisees

Exhibit D List of Franchisees Who Have Left System

Exhibit E Financial Statements

Exhibit F Form of General Release

Exhibit G Table of Contents to Operations Manual

Exhibit H Sample of Product Supply Agreement Exhibit [ State Specific Addenda

DATE:

SIGNATURE:

PRINT NAME:
(Retain this copy)




RECEIPT
(Franchisor Copy)

This Disclosure Document summarizes certain provisions of the Franchise Agreement and other
information in plain language. Read this Disclosure Document and all agreements carefully.

If Captain Business Management Co., Limited offers you a franchise, it must provide this disclosure
document to you: (a) 14 calendar days before you sign a binding agreement with, or make a payment to, it
or an affiliate in connection with the proposed franchise sale, or (b) Under New York, and Rhode Island
law, if applicable, at the earlier of (i) your first personal meeting to discuss the franchise, or (ii) 10
business days before you sign a binding agreement with, or make payment to us or an affiliate in
connection with the proposed franchise sale, or (c) Michigan and Oregon require that Captain Business
Management Co., Limited give you this disclosure document at least 10 business days before the
execution of any binding franchise or other agreement or the payment of any consideration, whichever
occurs first.

If Captain Business Management Co., Limited does not deliver this Disclosure Document on time or if it
contains a false or misleading statement or a material omission, a violation of federal law and state law
may have occurred and should be reported to the Federal Trade Commission, Washington, D.C. 20580
and the appropriate state administrator identified on Exhibit A to this Disclosure Document.

The name, principal business address and telephone number of each franchise seller offering the franchise
is: Yicao Tan, 1521 Concord Pike, Suite 201, Wilmington, DE 19803; (302) 252-8920 (Phone) and
tanyicao@yangguofu.global (email). Or

The issuance date of this Disclosure Document is March 31, 2026.

Captain Business Management Co., Limited authorizes the respective state agencies identified on Exhibit
A to receive service of process for us in the particular state.

I received a Disclosure Document dated March 31, 2026, (certain state effective dates appear on the State
Cover Page) that included the following Exhibits:

Exhibit A List of State Administrators and Agents for Service of Process
Exhibit B Franchise Agreement and Exhibits

Exhibit C List of Franchisees

Exhibit D List of Franchisees Who Have Left System
Exhibit E Financial Statements

Exhibit F Form of General Release

Exhibit G Table of Contents to Operations Manual
Exhibit H Sample of Product Supply Agreement
Exhibit I State Specific Addenda

DATE:

SIGNATURE:

PRINT NAME:

(Return this copy to franchisor)



