FRANCHISE DISCLOSURE DOCUMENT

Hyatt Place Franchising, L.L.C.

a Delaware limited liability company
150 North Riverside Plaza
Chicago, Illinois 60606
(312) 750-1234
information@hyattdevelopment.com
www.hyattdevelopment.com
www.hyatt.com

The franchise offered is to operate an upscale, select service Hyatt Place® hotel.

The total investment necessary to begin operation of a 127 room Hyatt Place® hotel ranges from
$23,431,820 to $29,885,898. This includes $106,095 to $760,043 that must be paid to the
franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Rebecca Smetters
(rebecca.smetters@hyatt.com) at 150 North Riverside Plaza, Chicago, Illinois 60606, and (312)
780-5828.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this disclosure document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance date of this Franchise Disclosure Document: March 27, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits G and H.

How much will 1 need to

invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit A includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the only
Hyatt Place® hotel business in
my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the franchisor
and other franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Hyatt
Place® hotel franchisee?

Item 20 or Exhibits G and H list current and former
franchisees. You can contact them to ask about their
experiences.

What else should | know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating
a similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit D.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.  Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by arbitration and/or litigation only in
Illinois. Out-of-state arbitration or litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to arbitrate or litigate
with the franchisor in Illinois than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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THE FOLLOWING PROVISIONS APPLY ONLY TO TRANSACTIONS GOVERNED BY
THE MICHIGAN FRANCHISE INVESTMENT LAW

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents relating to a
franchise:

@) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall not preclude
a franchisee, after entering into a franchise agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice thereof
and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of expiration
of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which
have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably
required in the conduct of the franchise business are not subject to compensation. This subsection applies
only if: (i) The term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under another trademark,
service mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent
to the expiration of the franchise or the franchisee does not receive at least 6 months advance notice of
franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

(f A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

(0) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right of
first refusal to purchase the franchise. Good cause shall include, but is not limited to:

(M The failure of the proposed transferee to meet the franchisor’s then current reasonable
qualifications or standards.

(i) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.
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(iii)  The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor
or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and conditions as a
bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit a provision
that grants the franchisor the right to acquire the assets of a franchise for the market or appraised value of
such assets if the franchisee has breached the lawful provisions of the franchise agreement and has failed
to cure the breach in the manner provided in subdivision (c).

Q) A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

If the franchisor’s most recent financial statements are unaudited and show a net worth of less than
$100,000.00, the franchisee may request the franchisor to arrange for the escrow of initial investment and
other funds paid by the franchisee until the obligations, if any, of the franchisor to provide real estate,
improvements, equipment, inventory, training or other items included in the franchise offering are fulfilled.
At the option of the franchisor, a surety bond may be provided in place of escrow.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH
THE ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENFORCEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to:

State of Michigan
Consumer Protection Division
Attn: Franchise Section
670 G. Mennen Building
Lansing, Michigan 48913
Telephone Number: (517) 335-7567

Notwithstanding paragraph (f) above, we intend to enforce fully the provisions of the arbitration section in
our Franchise Agreement. We believe that paragraph (f) is unconstitutional and cannot preclude us from
enforcing our arbitration provision. If you acquire a franchise, you acknowledge that we will seek to
enforce that section as written, and that the terms of the Franchise Agreement will govern our relationship
with you, including the specific requirements of the arbitration section.
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ltem 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, “we,” “us” or “our” means Hyatt
Place Franchising, L.L.C., the franchisor. “You” means the entity acquiring a franchise. One or
more of the owners of a Controlling Ownership Interest (defined in Item 15) in you who we specify
must sign the Guaranty and Assumption of Obligations, which means that all provisions of the
Franchise Agreement (Exhibit C) also will apply to those owners. We expect that only entities,
and not individuals, will acquire our franchises.

Our Company History and Parents

We are a limited liability company formed in Delaware. Our principal business address is
150 North Riverside Plaza, Chicago, Illinois 60606. If we have an agent for service of process in
your state, we disclose that agent in Exhibit D. We do business only under our company name
and the Proprietary Marks (defined below). We have never operated Brand Hotels (defined
below), but some of our affiliates do. We have no predecessors and no business activities that are
not described here. One of our parent companies is Hyatt Corporation, whose principal business
address is the same as our address. Another parent company is Select Hotels Group, L.L.C., whose
principal business address is the same as our address. Another parent company is Hyatt Hotels
Corporation, whose principal business address is the same as our address. We have offered
franchises for Brand Hotels since September 2005 and have never offered franchises in any other
line of business.

Franchise Rights for Brand Hotels

We grant franchises for, and some of our affiliates operate, upscale, select service hotels
that use the Hotel System (defined below) and are identified by the Proprietary Marks (“Brand
Hotels”). Brand Hotels offer attractively-designed rooms with upscale amenities and exceptional
service standards incorporating state-of-the-art technology, design and entertainment components.
They typically are in primary and secondary cities and offer complimentary hot breakfast, free
high-speed Internet access, a fitness center, swimming pool and meeting space. We call the Brand
Hotel that you will operate under the Franchise Agreement your “Hotel.” You will operate the
Hotel only from the location we approve before signing the Franchise Agreement.

The “Hotel System” means the concept and system associated with the establishment and
operation of Brand Hotels, as we periodically modify it. The Hotel System now includes: (a) the
trade names, trademarks, and service marks “Hyatt Place” and other trade names, trademarks,
service marks, logos, slogans, trade dress, domain names, and other source and origin designations
(including all derivatives) that we or our affiliate periodically develops and we periodically
designate for use with the Hotel System (collectively, the “Proprietary Marks”); (b) all
copyrightable materials that we or our affiliate periodically develops and we periodically designate
for use with the Hotel System, including the contents of our secure extranet, electronic media,
marketing materials (including advertising, marketing, promotional, and public relations materials
and business and marketing plans), the Design and Construction Standards (defined below),
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sample architectural plans, drawings, designs, and layouts, such as site, floor, plumbing, lobby,
electrical, and landscape plans and building designs, whether or not registered with the U.S.
Copyright Office (collectively, the “Copyrighted Materials™); (c) all Confidential Information
(defined in Item 14); (d) the standards that we periodically prescribe detailing certain design
criteria to be incorporated into the design and layout of the Hotel, and our minimum standards for
engineering and construction of newly constructed, renovated or adapted Brand Hotels, all as we
determine them (the “Design and Construction Standards™); (e) the central reservations system and
related services for Brand Hotels, as we may periodically modify it (“CRS”); (f) the global
distribution systems (“GDS”) and the online travel agencies and other alternative distribution
systems (“ADS”) that we periodically authorize or require for the Hotel and other similarly situated
Brand Hotels, subject to Reasonable Deviations (defined in Item 8); (g) management, personnel,
and operational training programs, materials, and procedures; (h) standards, specifications,
procedures, and rules for operations, marketing, construction, equipment, furnishings, and quality
assurance that we implement and may periodically modify for Brand Hotels (collectively, “System
Standards”) we describe in our confidential owner extranet, as we periodically amend them, or in
other written or electronic communications; (i) marketing, advertising, and promotional programs;
and (j) Mandatory Services and Non-Mandatory Services (each defined in Item 6).

Before signing the Franchise Agreement, and while you apply for franchise rights, you
must submit a franchise application (Exhibit B) through our online application portal and pay the
application fee. We will refund the application fee less a fee to cover our costs if you withdraw
your franchise application before we approve it or if we do not approve it. During your evaluation
process, and before receiving any Confidential Information, you must sign the Confidentiality
Agreement (Exhibit F) (the *“Confidentiality Agreement”). Because we may engage in
negotiations with you and other franchisees, you may sign a Franchise Agreement with us that
differs significantly from the agreements that other franchisees sign for Brand Hotels.

Competition and the Market

The hotel market is well-established and highly competitive. Brand Hotels compete with
other national select- and full-service hotel systems and with regional and local hotels that offer
comparable services and lodging products. Brand Hotels will target both corporate business
travelers and family weekend leisure travelers. Some competitors of Brand Hotels may be larger,
may operate more hotels and may have greater resources than we do. Other competitive factors
include room rates, quality of accommodations, name recognition, service levels, geographic area,
site location, general economic conditions and your management capabilities.

Our Affiliates Who Supply the Franchise Network or Offer Franchises

The following companies are our affiliates who currently provide products or services to
Brand Hotel franchisees.

. Hyatt Corporation administers the “World of Hyatt” program, under which
members earn points for eligible amounts guests spend at Hyatt Network Hotels
and resorts worldwide. “Hyatt Network Hotels” are Brand Hotels and other hotels,
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resorts, lodging facilities and other accommodations and hospitality affiliations that
we, our affiliates, or our or their franchisees or licensees periodically own and/or
operate under the name “Hyatt” or another brand that any of our affiliates own,
regardless of whether those brands utilize the “Hyatt” mark in their names. Other
companies that provide hospitality or hospitality-related services to members,
including other hotel operators, airlines and car rental companies, as well as
branded hotel chains that Hyatt Corporation’s affiliates own, manage or license,
also participate in the World of Hyatt program. Hyatt Corporation also will provide
most of the Mandatory Services and Non-Mandatory Services to Brand Hotel
franchisees. Hyatt Corporation (directly or through affiliates) has owned, operated,
provided services to, and/or managed hotels since 1957 and currently owns,
operates, provides services to, and manages (directly or through affiliates) hotels
and lodging facilities under more than 25 lodging brands. Hyatt Corporation has
never offered franchises in any line of business.

Rosemont Project Management, L.L.C. (*Rosemont”) is a purchasing company that
provides optional project management services and purchasing services for certain
furniture, fixtures and equipment that Brand Hotels use. Rosemont has never
operated hotels or offered franchises in any line of business. Rosemont’s principal
business address is the same as our address.

We call Hyatt Corporation, Rosemont, us, and any of our other affiliates who also are subsidiaries
of Hyatt Hotels Corporation that currently, or may in the future, provide goods or services to you
during the Franchise Agreement’s term, the “Hyatt Group.”

The following companies are our affiliates who currently offer franchises or licenses in the
United States and around the world. The branded hotels that some of these affiliates operate or
franchise might use the same reservations systems and other systems and processes as Brand

Hotels.

Hyatt Franchising, L.L.C. (formerly known as Hyatt Franchise Corporation)
(“Hyatt Franchising”) offered franchises for full service hotels operating in the
United States under the Hyatt® name (without a sub-brand) from December 1994
until April 1997 and again from September 2006 until January 2015. Hyatt
Franchising offered franchises for full service hotels operating in the United States
under the Hyatt Regency® name from September 1994 until April 1997 and began
offering these franchises again in September 2006. Hyatt Franchising also began
offering franchises for full service hotels operating in the United States under the
Hyatt Centric® name in February 2015 and franchises for unique, up-scale
accommodations and hospitality affiliations operating in the United States under
their own names but associated with The Unbound Collection by Hyatt® name
since June 2016. There currently are 9 full service hotels which operate under the
Hyatt name (without a sub-brand), 7 of which are franchised. Hyatt Franchising
previously offered franchises for full service hotels under the Thompson® name
from December 2018 to August 2021. Hyatt Franchising began offering franchises
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for “lifestyle” hotels operating in the United States under the brand names
“Destination®” and “joie de vivre®” (also referred to as “JdV®”) in May 2019 and
under the brand name “Caption by Hyatt®” in September 2019. Hyatt Franchising
now refers to these brands as “Destination by Hyatt®,” “JdV by Hyatt®” and
“Caption by Hyatt®” respectively. Hyatt Franchising has offered franchises for
upper-midscale, extended stay hotels operating in the United States under the brand
name “Hyatt Studios®” since May 2023, franchises for upper-midscale, transient
hotels in the United States under the brand name “Hyatt Select™” since March
2025, franchises for upper-midscale to upscale “lifestyle” hotels in the United
States under the brand name “Unscripted® by Hyatt” since May 2025, and
franchises for upscale “lifestyle” hotels in the United States under the brand name
“The StandardX™” since June 2025. Hyatt Franchising has never operated hotels
or offered franchises in any other line of business. Hyatt Franchising’s principal
business address is the same as our address.

Hyatt House Franchising, L.L.C. (formerly known as Summerfield Hotel
Company, L.L.C. and before that as Summerfield Hotel Company L.P.) (“Hyatt
House™) has offered franchises for extended stay hotels operating in the United
States since August 1999. Hyatt House has never operated hotels or offered
franchises in any other line of business. Hyatt House’s principal business address
is the same as our address.

Hyatt Franchising Canada Corp. (“Hyatt Franchising Canada”) has offered
franchises for full service hotels operating in Canada since November 2007. Hyatt
Franchising Canada has never operated hotels or offered franchises in any other
line of business. Hyatt Franchising Canada’s principal business address is the same
as our address.

Hyatt International (Europe Africa Middle East) LLC (“Hyatt International
EAME”) has offered franchises for full service hotels, select service hotels and/or
extended stay hotels operating in the European Union since June 2014. Hyatt
International EAME has never operated hotels or offered franchises in any other
line of business but provides services to certain hotels in the European Union. Hyatt
International EAME’s principal business address is The Circle 09, 8058 Zurich-
Airport, Switzerland.

Hyatt Place Canada Corporation (“Hyatt Place Canada”) has offered franchises for
select service hotels operating in Canada under the Hyatt Place® name since
August 2006. Hyatt Place Canada has never operated hotels or offered franchises
in any other line of business. Hyatt Place Canada’s principal business address is
the same as our address.

Hyatt House Canada, Inc. (formerly known as Hyatt Summerfield Suites Canada,
Inc.) (“Hyatt House Canada”) has offered franchises for extended stay hotels
operating in Canada since September 2007. Hyatt House Canada has never
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operated hotels or offered franchises in any other line of business. Hyatt House
Canada’s principal business address is the same as our address.

. Hyatt Franchising Latin America, L.L.C. (“Hyatt Franchising Latin America”) has
offered franchises for select service hotels, extended stay hotels, full service hotels
and/or all-inclusive resorts operating in the Caribbean, Mexico, Central America,
and South America since February 2013. Hyatt Franchising Latin America has
never operated hotels or all-inclusive resorts or offered franchises in any other line
of business. Hyatt Franchising Latin America’s principal business address is the
same as our address.

. Hyatt do Brasil Participacdes Ltda. (“Hyatt Brazil”) has offered franchises for full
service hotels in Brazil since December 2024. Hyatt Brazil has managed hotels in
Brazil since February 2000. Hyatt Brazil has never otherwise operated hotels or
offered franchises in any other line of business. Hyatt Brazil’s principal business
address is Avenida das Nacdes Unidas, 14.171, 15° andar, Rochavera — Torre
Marfin, S&o Paulo — SP, Brazil, CEP 04794-010.

. Hyatt International — Asia Pacific, Limited (“Hyatt International Asia Pacific”) has
offered franchises for full service hotels and select service hotels in Asia since July
2016. Hyatt International Asia Pacific has never operated hotels or offered
franchises in any other line of business. Hyatt International Asia Pacific’s principal
business address is Suite 1302-07, 13/F, The Gateway, Tower 1, 25 Canton Road,
Kowloon, Hong Kong.

Industry-Specific Regulations

You must comply with a number of federal, state and local laws that apply generally to
establishing and operating hotel businesses. The laws involve, among other things, zoning and
construction, public accommodations, accessibility by persons with disabilities, health and safety,
and labor. Many laws vary from jurisdiction to jurisdiction. You must learn about and comply
with all applicable laws. Examples of these laws include:

Health & Sanitation. Most states have regulations or statutes governing the lodging
business and related services, including food handling and preparation. Many state and local
authorities require lodging businesses to obtain licenses to assure compliance with health and
sanitation codes. Health-related laws may affect the use of linens, towels and glassware, among
other things.

Alcoholic Beverages. Alcoholic beverage service in a Brand Hotel is subject to extensive
regulations and licensing governing virtually all aspects of the beverage service.

Facility Operations. Lodging facilities must comply with innkeepers’ laws that, among
other things, might (i) allow innkeepers under certain circumstances to impose liens against the
possessions of guests who do not pay their bills; (ii) limit the liability of innkeepers regarding
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guests’ valuables; (iii) require posting of house rules and room rates in each room or near the
registration area; (iv) require registration of guests and proof of identity at check-in, and retention
of records for a specified period of time; (v) limit the rights of innkeepers to refuse lodging to
certain guests; and (vi) limit innkeepers’ rights to evict guests under certain circumstances.
Applicable federal and state civil rights laws prohibit discrimination in hotels on the basis of race,
creed, color or national origin. Some states prohibit “overbooking” and require innkeepers to find
other accommodations if the guest has paid a deposit. Some states and municipalities also have
enacted laws and regulations governing non-smoking areas and guest rooms. In addition, the
general business laws, rules and regulations which apply to hotels in your jurisdiction will affect
you. This includes any government orders related to emergent conditions, such as natural disasters
and public health emergencies.

Persons with Disabilities. The accessibility laws, which include the Americans with
Disabilities Act (“ADA”) and all other laws, rules, regulations and ordinances governing
accommodations for or relationships with persons with disabilities or similar individuals, as
periodically in effect, require (among other things) that public accommodations, including hotels,
(i) offer facilities without discriminating against persons with disabilities; (ii) offer auxiliary aids
and services to enable a person with a disability to use and enjoy the establishment’s goods or
services if doing so is not unduly burdensome or disruptive to business; and (iii) remove barriers
to mobility or communication to the extent readily achievable. The U.S. Department of Justice
has published “accessibility guidelines” (“ADAAG”) that specify, among other things, a minimum
number of handicapped-accessible rooms, assistance devices for hearing, speech, and visually
impaired persons, and general design and construction standards that apply to all areas of facilities.
Under the ADA, all new public accommodations and commercial facilities must be “readily
accessible to and useable by individuals with disabilities,” unless it would be structurally
impractical to do so. Alterations of existing facilities also might need to comply with the ADA
and ADAAG. In addition, many states and municipalities have their own laws and regulations
addressing disability discrimination, access requirements, building modifications and alterations
and building code requirements.

Fire Safety. The Hotel and Motel Safety Act of 1990 (the “Safety Act”) encourages public
accommodations to install hard wired single-station smoke detectors. Certain travel directories
include only those facilities that comply with the Safety Act. Other state and local fire and life
safety codes might require maps, lighting systems and other safety measures unique to lodging
facilities.

OSHA Regulations. Like many other businesses, lodging facilities are subject to
Occupational Safety and Health Administration (“OSHA”) standards. State occupational safety
laws and rules may also apply.

Telephone Charges. Federal, state and local laws and regulations affect the re-offering of
local, intrastate, and long distance telephone service in hotel guest rooms and at coin box
telephones. Some states regulate or prohibit surcharges on local and intrastate calls.
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Hotel Room Occupancy Tax Laws. You may be required to pay local or state room
occupancy taxes in your jurisdiction.

Menu and Labeling Laws. Federal, state and local laws and regulations govern menu
labeling. These laws and regulations may, among other things, require you to post caloric
information on menus and provide additional written nutrition information to consumers upon
request.

In addition to these laws, you must also comply with laws that apply generally to all
businesses. You should investigate these laws.

ltem 2

BUSINESS EXPERIENCE

Chief Growth Officer (Interim): Mark Hoplamazian

Mr. Hoplamazian has been our Chief Growth Officer (Interim) since July 2025. Since
December 2006, Mr. Hoplamazian has also served as President and Chief Executive Officer of
Hyatt Hotels Corporation. He has also been a member of the Board of Directors of Hyatt Hotels
Corporation since November 2006 and has served as Chairman since February 2026.

Global Head of Growth Operations and Strateqy: Daniel Hansen

Mr. Hansen has been our and Hyatt Corporation’s Global Head of Growth Operations and
Strategy since October 2025. From April 2024 until October 2025, he served as our and Hyatt
Corporation’s Head of Americas Development. He also served as Hyatt Franchising’s Global
Head, Hyatt Studios from May 2023 until October 2025. From January 2022 until May 2023, he
was the owner and President of Parabellum Advisory, LLC in Austin, Texas. Before that, he
served as the Executive Chairman of the Board of Summit Hotel Properties in Austin, Texas from
January 2021 until January 2022.

Head of Development: Julienne Smith

Ms. Smith is expected to serve as our and Hyatt Corporation’s Head of Development as of
April 1,2026. From August 2019 until November 2025, she served as Chief Development Officer,
Americas of IHG in Atlanta, Georgia. She has also served as Co-Owner of a Clean Juice
franchised business in Brookhaven, Georgia since January 2023.

Head of Category Development — East: Jim Tierney

Mr. Tierney has been our and Hyat