FRANCHISE DISCLOSURE DOCUMENT

Choice Hotels International, Inc.
a Delaware corporation
915 Meeting Street, Suite 600
North Bethesda, Maryland 20852
(301) 592-5000
e-mail: development@choicehotels.com
https://choicehotelsdevelopment.com

The franchise offered is for the right to operate a hotel that provides lodging services to the public under the name
“Radisson Individuals®” (“RADISSON INDIVIDUALS” or “Hotel™).

The total investment necessary to newly construct or convert an existing hotel and begin the operation of a
Radisson Individuals® Hotel with no more than 150 rooms is $4,476,645 to $62,470,100. This includes
approximately $107,395 to $130,000 that must be paid to the franchisor or its affiliates. These sums do not include
the cost of any real estate or real estate taxes.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other information in
plain English. Read this Disclosure Document and all accompanying agreements carefully. You must receive
this Disclosure Document at least 14 calendar days before you sign a binding agreement with, or make any
payment to, us or an affiliate in connection with the proposed franchise sale. Note, however, that no government
agency has verified the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for you. To discuss
the availability of disclosures in different formats, contact Franchise Development at 915 Meeting Street, Suite
600, North Bethesda, Maryland 20852, or by telephone, at (301) 592-5000.

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure Document alone
to understand your contract. Read all of your contracts carefully. Show your contract and this Disclosure
Document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you make up
your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which can
help you understand how to use this Disclosure Document, is available from the Federal Trade Commission
(“FTC”). You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue
NW, Washington, DC 20580. You can also visit the FTC’s home page at www.ftc.gov for additional information
on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 1, 2026, as amended May 20, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find
more information:

QUESTION WHERE TO FIND INFORMATION

How much can | earn? Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits J and K.

How much will I need to invest? | Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the Item 21 or Exhibit C includes financial statements.
financial ability to provide Review these statements carefully.
support to my business?

Is the franchise system stable, Item 20 summarizes the recent history of the number of
growing, or shrinking? company-owned and franchised outlets.

Will my business be the only Item 12 and the “territory” provisions in the Franchise
Radisson Individuals® business | Agreement describe whether the franchisor and other
in my area? franchisees can compete with you.

Does the franchisor have a Items 3 and 4 tell you whether the franchisor or its
troubled legal history? management have been involved in material litigation

or bankruptcy proceedings.

What’s it like to be a Radisson Item 20 or Exhibits J and K list current and former
Individuals® franchisee? franchisees. You can contact them to ask about their
experiences.

What else should I know? These questions are only a few things you should look
for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this franchise
opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you market,
and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have
to sign a new agreement with different terms and conditions in order to continue to operate your
franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord or
other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in
Exhibit B.

Your state also may have laws that require special disclosures or amendments be made
to your franchise agreement. If so, you should check the State Specific Addenda. See the Table
of Contents for the location of the State Specific Addenda.
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Special Risk(s) to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The Franchise Agreement requires you to resolve

disputes with the franchisor by mediation, arbitration and/or litigation only in
Maryland. Out-of-state mediation, arbitration, or litigation may force you to accept
a less favorable settlement for disputes. It may also cost more to mediate, arbitrate,
or litigate with the franchisor in Maryland than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.

iv
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NOTICE REQUIRED
BY
STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE IN
THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE ENFORCED
AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents relating to a franchise:
a) A prohibition of the right of a franchisee to join an association of franchisees.

b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in this act. This shall not preclude a franchisee,
after entering into a franchise agreement, from settling any and all claims.

C) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any lawful provisions
of the franchise agreement and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

d) A provision that permits a franchisor to refuse to renew a franchise without fairly compensating
the franchisee by repurchase or other means for the fair market values at the time of expiration of the franchisee’s
inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which have no value to the
franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of
the franchise business are not subject to compensation. This subsection applies only if: (i) the term of the franchise
is less than 5 years and (ii) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name, logotype, advertising,
or other commercial symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

e) A provision that permits the franchisor to refuse to renew a franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This section does not require a renewal
provision.

f) A provision requiring that arbitration or litigation be conducted outside this state. This shall not
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct arbitration at a
location outside this state.

) A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise,
except for good cause. This subdivision does not prevent a franchisor from exercising a right of refusal to purchase
the franchise. Good cause shall include, but is not limited to:

(M The failure of the proposed transferee to meet the franchisor’s then current reasonable
qualifications or standards.

(i) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.

(iii)  The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

\Y
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(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a right of
first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide third party willing
and able to purchase those assets, nor does this subdivision prohibit a provision that grants the franchisor the right
to acquire the assets of a franchise for the market or appraised value of such assets if the franchisee has breached
the lawful provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been made for
providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY
GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT BY
THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to:

State of Michigan
Office of the Attorney General

CONSUMER PROTECTION DIVISION
Attention: Antitrust and Franchise Unit

525 West Ottawa Street
G. Mennen Williams Building, 1st Floor

Lansing, Michigan 48913

Telephone Number: (517) 373-7117

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE RESIDENTS
OF MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.

Vi
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this disclosure document, “we,” “us,” “our,” “Choice” or “Choice
Hotels” means Choice Hotels International, Inc., the franchisor. “We,” *“us,” “our,” “Choice” or “Choice
Hotels” does not include the employees, officers, directors or shareholders of Choice. “You” means the
person who buys the franchise. “You” may be an individual, corporation, partnership, limited liability
company or other legal entity, or may include the principal owners of such entity or entities if an owner of
you is required to sign a personal guarantee and be personally bound by your obligations under the
Franchise Agreement.

This disclosure document is for the right to own and/or operate a RADISSON INDIVIDUALS
branded hotel (“RADISSON INDIVIDUALS”).

We do business under the following primary Choice Hotels trademarks among others: ASCEND®,
CAMBRIA®, CLARION®, CLARION POINTE®, COMFORT®, COUNTRY INN & SUITES® BY
RADISSON, ECONO LODGE®, EVERHOME SUITES®, MAINSTAY SUITES®, PARK INN® BY
RADISSON, PARK PLAZA®, QUALITY®, RADISSON®, RADISSON BLU®, RADISSON
INDIVIDUALS®, RADISSON RED®, RODEWAY INN®, SLEEP® SUBURBAN STUDIOS® and
WOODSPRING SUITES®.

The Franchisor and Our Business.

We are a Delaware corporation formed under the name Quality Courts Motels, Inc. We changed
our corporate name to Choice Hotels International, Inc. on July 25, 1990. From November 1, 1996 to
October 15, 1997, our corporate name was Choice Hotels Franchising, Inc. Our corporate name has been
Choice Hotels International, Inc. since October 15, 1997. Our principal business address (as well as the
principal place of business of the Radisson companies listed in this Item 1) is 915 Meeting Street, Suite
600, North Bethesda, Maryland 20852. Our agents for service of process are disclosed in Exhibit B of this
Disclosure Document.

Our business began in 1939 when seven independent motel owners in Florida met to discuss how
they could better satisfy the needs of their customers. Over the next few years, the group continued to meet
and share best practices. In 1941, the group formalized its relationship by creating a membership
association called Quality Courts United, thereby creating the nation’s first hotel chain. The vision of the
members of Quality Courts United was to develop quality and other standards for their customers, as well
as to refer guests to each other’s motels.

In January 1963, the organization officially became a for-profit corporation operating under the
name Quality Courts Motels, Inc. Shortly thereafter, a training school, a central reservations system and
hotel directory were added to the organization. Since that time, the company has changed its name to
Choice Hotels International, Inc. and has expanded and further developed the overall Choice franchise
system of hotels through the development of additional hotel brands and expansion into new markets.

Our indirect subsidiaries have conducted international franchise operations through a combination
of direct franchising and master franchising or master development relationships since approximately 1958.
Our indirect subsidiary, Choice Hotels Licensing B.V. (“Choice BV”), a private limited liability company
formed in the Netherlands on June 8, 2000, has been a franchisor or a master franchisor of our various
Choice hotel brands internationally. Since July 2024, we have been the franchisor of our brands in the
Caribbean and Latin America region. Our international operations are primarily conducted in the following
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countries and territories, as organized by region: (1) Asia-Pacific - Australia, China, India, Japan, and New
Zealand, and these have been mainly our ASCEND, CLARION, COMFORT, ECONO LODGE,
MAINSTAY SUITES, and QUALITY INN brands; (2) Europe & Middle East — Andorra, Austria, Czech
Republic, Denmark, Faroe Islands, Finland, France, Germany, Ireland, Italy, Kingdom of Saudi Arabia,
Lithuania, Norway, Portugal, Slovakia, Spain, Sweden, Turkey, and the United Kingdom, and these have
been mainly our ASCEND, CLARION, COMFORT, ECONO LODGE, and QUALITY INN brands; and
(3) Latin America & Canada — Argentina, Aruba, Bahamas, Barbados, Bolivia, Brazil, Canada, Chile,
Colombia, Costa Rica, Dominican Republic, Ecuador, EI Salvador, Grenada, Guatemala, Honduras,
Mexico, Panama, Peru, Puerto Rico, Sint Maarten, Suriname, Trinidad and Tobago, Uruguay, and U.S.
Virgin Islands, and these have been our ASCEND, CLARION, COMFORT, COUNTRY INN & SUITES,
ECONO LODGE, MAINSTAY SUITES, PARK INN, RADISSON, RADISSON BLU, RADISSON
INDIVIDUALS, RADISSON RED, RODEWAY, QUALITY INN, and SLEEP INN brands. Choice BV’s
wholly owned subsidiary, Choice Hotels France, S.A.S. (a French company incorporated in France on
November 23, 2006), conducts franchise operations in France. Choice BV’s wholly owned subsidiary,
Choice Hotels Asia-Pac Pty. Ltd. (an Australia company incorporated on March 30, 1998), conducts
franchise operations in Australia and New Zealand. Prior to June 2025, Choice (through direct or indirect
subsidiaries) franchised the following brands in Canada: CAMBRIA, COUNTRY INN & SUITES® BY
RADISSON, EVERHOME, MAINSTAY, PARK INN BY RADISSON, RADISSON BLU,
RADISSON®, RADISSON INDIVIDUALS, SUBURBAN STUDIOS and WOODSPRING. For its other
brands (ASCEND COLLECTION, COMFORT, CLARION, ECONO LODGE, QUALITY, RODEWAY
INN, and SLEEP INN brands) these were franchised pursuant to a master franchise agreement with Choice
Hotels Canada, Inc. (“CHC”) a corporation incorporated on May 21, 2008 under the laws of the Province
of Ontario, pursuant to a master franchise agreement. CHC was equally owned by Choice Hotels
International Licensing ULC, a company formed in May 2008 under the laws of the Province of Alberta,
Canada, and a wholly owned subsidiary of Choice BV, and by InnVest Management Holdings Limited. In
July 2025, Choice acquired the remaining 50% stake in CHC from InnVest Hotels, taking full ownership
to transition from a master franchising model to a direct, 100% owned model. These brands are now
franchised directly by a direct or indirect subsidiary of Choice. As of December 31, 2025, there were
approximately 1,388 Choice franchised hotels operating in these various countries.

In 2013, we established a subsidiary, SkyTouch Solutions, LLC, that developed and marketed
cloud-based technology products, including inventory management, pricing and connectivity to third party
channels, to hoteliers who do not have franchise agreements with us. Prior to the dissolution of this entity
on December 31, 2025, all trademarks, assets, and liabilities were assigned to Choice.

Choice Privileges Loyalty Services, LLC, a Delaware limited liability company formed on June
12, 2017, formerly owned, operated, and administered the Choice Privileges® guest rewards program. We
assumed the ownership and operation rights of the program on December 31, 2024.

On August 11, 2022, Choice completed its purchase of Radisson Hospitality, LLC pursuant to a Share
Sale and Purchase Agreement dated June 12, 2022 (“Purchase Agreement”). Under the Purchase Agreement,
Choice purchased 100% of Radisson Holdings, Inc.’s equity interest in Radisson Hospitality, LLC (a
Minnesota limited liability company originally incorporated as Radisson Hospitality, Inc. on March 3, 1998,
and converted to a limited liability company on December 26, 2023) and its subsidiaries (collectively,
“Radisson”). Radisson is now a wholly owned subsidiary of Choice.

Radisson was a hospitality franchisor of the following portfolio of brands that were the subject of the
Purchase Agreement: Radisson Collection®; Radisson Blu®; Radisson®; Radisson RED®; Radisson
Individuals®; Radisson Inn & Suites®; Park Plaza®; Park Inn® by Radisson; and Country Inn & Suites® by
Radisson (the “Radisson Brands”). Radisson owned the rights to these brands in the United States, Canada,
Latin America, and the Caribbean (the “Americas”). Pursuant to the Purchase Agreement, Choice did not
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purchase any interest in Radisson Hotel Group, which owns the rights to Radisson Hotels in Europe, the
Middle East, Africa, and Asia Pacific. As a part of the purchase, we also acquired Radisson Hotels
Management Company, LLC (originally incorporated as Radisson Hotels Management Corporation 1979
under the laws of New Jersey), which manages several Radisson Brand hotels owned by us or other unrelated
parties. (See Item 1 below.)

From 2020 to 2022, Radisson Hotels International, Inc. (“Radisson International”), a Delaware
corporation incorporated on August 15, 1983, which was formerly a wholly owned subsidiary of Radisson
Hospitality, LLC, franchised hotels under the RADISSON INDIVIDUALS brand. Choice began offering
franchises under the RADISSON INDIVIDUALS marks as of April 2023.

Except as set forth in this Item 1, we do not have any other parents, predecessors or affiliates that
must be disclosed.

RADISSON INDIVIDUALS Hotels.

RADISSON INDIVIDUALS brings together independent and boutique hotels that spark our guests
innate curiosity for the untold stories our hotels, and their destinations have to offer. RADISSON
INDIVIDUALS offers upper upscale on-site services such as restaurants and bars, wellness facilities and
free Wi-Fi, ensuring guests feel inspired and welcomed as they embark on their journey. Although a new
build hotel may be designated as a Radisson Individuals, we anticipate that most Radisson Individuals
hotels will be conversion properties.

You must sign the form of Franchise Agreement and Personal Guaranty of Franchise Agreement
attached to this Disclosure Document as Exhibit D. If you are converting an existing hotel, purchasing an
existing RADISSON INDIVIDUALS Hotel, or renewing your license, your Franchise Agreement will
include a Property Improvement Plan as an exhibit to your Franchise Agreement.

The information in this Disclosure Document applies to both new construction and conversion of
existing hotels, except where otherwise disclosed in this Disclosure Document. The Franchise Agreement
authorizes you to use the RADISSON INDIVIDUALS trade name and service marks to operate and to
identify the class of hotel facility, and permits you to use the distinctive identity, trade dress, methods and
system for conducting the hotel business at the franchised Hotel.

Your receipt of this disclosure document does not mean that you will be approved as a franchisee
or that you may develop or open any of our franchised hotels. Before you may develop and open any of
our franchised hotels, we must approve you as a franchisee, we must approve the location of your proposed
Hotel, you must attend and successfully complete our training programs, and we and you must sign the
Franchise Agreement (Exhibit D to this Disclosure Document), and you must pay the affiliation fee.

General Market and Competition.

The market for hotel services is generally well developed but will largely depend on your Hotel’s
location, size and type of operation (for example, resort location, hotel for frequent business travelers, etc.).
Franchisees typically seek customers and business referrals from the local community and solicit business
from tour and travel groups on a regional and national level. Depending on the location of the hotel, sales
may increase or decrease significantly on a seasonal basis.

Your competitors will include other chain-affiliated hotels (including our hotel brands) and
independent hotels and motels in the area where your Hotel is located. You may also face competition from
vacation rental properties, such as VRBO and Airbnb.
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Other Choice Hotels Brands.

We franchise other hotel brands under the Choice Marks as defined in Item 13. We have franchised
full service, mid-priced hotels under the trademark QUALITY INN since 1968 and under the trademark
CLARION since 1987. QUALITY INN provides an accommodating environment, friendly service and a
continental breakfast. All-suites hotels within the QUALITY brand are known as QUALITY SUITES
hotels. CLARION branded hotels offer guests a quality of service, amenities and inviting atmosphere
associated with finer hotels, but at an affordable price. These hotels offer free high-speed internet access,
and most locations offer a full-service restaurant, room service, swimming pool and fitness center. In 2018,
we began franchising limited-service hotels under the trademark CLARION POINTE, which offer
affordable accommodations with comfortable, contemporary rooms, free high-speed internet access, and a
free better-for-you breakfast.

We have franchised limited-service, upper mid-scale and mid-scale hotels under the trademark
COMFORT since 1981 and under the trademark SLEEP INN since 1987. We also have franchised limited-
service economy and budget hotels under the trademark ECONO LODGE since 1990 and under the
trademark RODEWAY INN since 1990, respectively. COMFORT branded hotels provide a warm
atmosphere and personal, helpful service, including free breakfast, in-room coffee and free high-speed
internet access. All-suites hotels under the COMFORT brand are offered under the COMFORT SUITES
trademark. SLEEP INN branded hotels provide exceptional service and value in a familiar atmosphere
with carefully maintained facilities. SLEEP INN branded hotels that contain at least 10% suites may
operate under the SLEEP INN & SUITES trademark. ECONO LODGE branded hotels provide a
comfortable stay at a great value for business and leisure travelers. RODEWAY INN branded hotels are
budget segment hotels for value-oriented travelers that offer a welcoming and efficient environment at an
economy price.

We have franchised extended stay, limited-service hotels under the trademark MAINSTAY
SUITES since 1996 and under the trademark SUBURBAN since 2005 or SUBURBAN STUDIOS® since
2022. MAINSTAY SUITES offers residential style amenities and affordable rates. Each MAINSTAY
SUITES hotel room offers ample space for an extended stay, with areas for dressing, relaxing, sleeping and
eating, and includes a well-equipped kitchen. SUBURBAN or SUBURBAN STUDIOS offers competitive
rates for stays of one week or more. Rooms at a SUBURBAN property are spacious and feature a well-
equipped kitchen and free high-speed internet access.

We acquired the WOODSPRING SUITES brand from WoodSpring Hotels Franchise Services
LLC, a Kansas limited liability company (“WHFS”) in 2018. From 2004 to April 2015, WHFS offered
extended-stay franchises under the name “VALUE PLACE,” and in 2015 WHFS changed the brand to
“WOODSPRING SUITES.” We began offering franchises under the trademark WOODSPRING SUITES
in February 2018. WOODSPRING SUITES hotels are extended stay, limited services hotels that offer
customers the value of a furnished room with kitchen facilities, together with terms and conditions, services
and amenities associated with extended-stay hotels, including easy check-in, one-week stays, and periodic
housekeeping.

We began offering EVERHOME SUITES franchises in November 2019. EVERHOME SUITES
offers in the mid-scale space studio and larger one-bedroom options, all of which include a fully equipped,
modern kitchen complete with a full-sized refrigerator, dishwasher, stovetop, microwave, and ample
counter space. Dishes, utensils, glassware, and cookware will be provided in room for free to enable guests
to cook their own meals. Small appliances, such as blenders, crockpots, and electric indoor grills, will be
available to rent at the front desk.

We have franchised hotels under the trademark CAMBRIA since 2004. CAMBRIA is an upscale,
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select-service hotel brand designed for guests who want to take their lifestyle with them when traveling.
CAMBRIA branded hotels feature a stylish design that creates a unique sense of place, within our design
framework—optimized for operational excellence, financial performance and guest appeal.

We also offer hotels under the trademark ASCEND, which is a special group of resort, historic and
boutique hotels that have a strong local identity and share a common commitment to outstanding guest
service. ASCEND member hotels range from historic to themed to contemporary and offer amenities,
including operation of an onsite, upscale dining restaurant or are located within one city block of an upscale
dining restaurant. From April 1, 2005 through April 30, 2008, we offered franchises for a similar concept
under the trademark CLARION COLLECTION. As of December 31, 2025, there were three CLARION
COLLECTION franchises open in the United States. ASCEND member hotels typically will be conversions
of existing hotels that retain their existing name followed by the words, “ASCEND HOTEL
COLLECTION” or “ASCEND RESORT COLLECTION” for local marketing and signage purposes.

We began offering franchises for COUNTRY INN & SUITES BY RADISSON through our
subsidiary in August 2022 and directly since April 2023. Previously, Country Inn & Suites by Radisson,
Inc. (“CIS Radisson™), a Minnesota corporation incorporated on July 22, 1986, conducted business under
the corporate name Country Inns & Suites By Carlson, Inc., and granted franchises under the trade names
“Country Inns & Suites By Carlson,” “Country Inn By Carlson” and “Country Suites By Carlson” from
1987 until September 29, 2017. On September 29, 2017, the corporate name was changed to Country Inn
& Suites by Radisson, Inc. and it began conducting business and granting franchises under the trade names
“Country Inns & Suites by Radisson” from that date and until March 2023. COUNTRY offers generous
hospitality with touches of home seamlessly woven into its products, services, and experiences - catering
to the preferences of business and leisure travelers.

We began offering RADISSON franchises through our subsidiary in August 2022 and directly since
April 2023. From 1983 to 2023, Radisson International franchised hotels under the RADISSON brand.
RADISSON is a full service hotel brand that exists to champion the enduring spirit of hospitality, innovating
with purpose to meet the evolving needs of guests while holding fast to the timeless principles of care and
warmth. RADISSON offers functional guestrooms, upscale on-site services such as modern fitness
facilities, restaurants and bars, and free Wi-Fi, designed for travelers seeking simplicity, authenticity and
modern imperatives during each hotel stay. RADISSON franchises are offered for three different classes,
each aimed at a slightly different segment of travelers: resort class; suite class; and hotel class. Some of
the differences between these classes are the location and size of the RADISSON hotel and the size and
type of the guest rooms in the hotel.

We began offering RADISSON BLU franchises through our subsidiary in August 2022 and directly
since April 2023. From 2015 to 2023, Radisson International franchised hotels under the RADISSON BLU
brand. RADISSON BLU hotels offer upper upscale accommodations with minimalist design, prioritizing
comfort and distinctiveness in the guestrooms, unique dining concepts, multipurpose workspaces with
complimentary Wi-Fi, smart TVs, and wellness facilities. RADISSON BLU transcends the ordinary and
offers a stay that combines style with substance, innovation with comfort and a sense of belonging in an
elevated environment.

We began offering franchises under the name PARK INN and PARK INN BY RADISSON through
our subsidiary in August 2022 and directly since April 2023. From 2000 to 2023, Park Hospitality LLC
(“Park™), a Delaware limited liability company organized on June 13, 2000, and which was formerly a
wholly-owned indirect subsidiary of Radisson Hospitality, LLC, operated and franchised hotels under the
name PARK INN or PARK INN BY RADISSON.
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Our predecessor, Radisson International, has offered or sold franchises for the RADISSON
COLLECTION and RADISSON RED brands. As of the date of this disclosure document, we are not
actively offering or selling franchises for these brands, although this may change in the future.

As of December 31, 2025, the following Choice Brands were open and operating in the United
States: 184 ASCEND hotels; 65 CAMBRIA hotels; 93 CLARION hotels; 3 CLARION COLLECTION
hotels; 79 CLARION POINTE hotels; 1,643 COMFORT INN, COMFORT INN & SUITES, and
COMFORT SUITES hotels; 397 COUNTRY hotels; 599 ECONO LODGE hotels; 10 EVERHOME
SUITES hotels; 143 MAINSTAY SUITES hotels; 14 PARK INN hotels; 0 PARK PLAZA hotels; 1,566
QUALITY hotels; 40 RADISSON hotels; 1 RADISSON BLU hotels; 0 RADISSON INDIVIDUALS
hotels; 0 RADISSON INN & SUITES hotels; 0 RADISSON RED hotels; 432 RODEWAY INN hotels;
402 SLEEP INN and SLEEP INN & SUITES hotels; 114 SUBURBAN hotels; and 284 WOODSPRING
SUITES hotels. The above excludes the following hotels that Choice operates, but does not own: 6
RADISSON hotels located in Phoenix, Arizona; Sunnyvale, California; Nashville, Tennessee; Salt Lake
City, Utah; Seattle, Washington; and La Crosse, Wisconsin; 1 RADISSON BLU hotel located in Chicago,
Illinois; and 2 COUNTRY INN & SUITES BY RADISSON hotels located in San Diego, California; and
Bothell, Washington. Not included in this list are 11 CAMBRIA hotels and 15 EVERHOME SUITES
hotels owned by Choice, which are operated by third party management companies. Choice intends to
franchise all company-owned CAMBRIA hotels in the near future. Also not included are the following
hotels that Choice owns and operates: a RADISSON BLU hotel located in Bloomington, Minnesota; a
COUNTRY INN & SUITES BY RADISSON hotel located in Bloomington, Minnesota; and a RADISSON
RED hotel located in Minneapolis, Minnesota.

Industry Specific Laws and Regulations.

Your franchised Hotel will be subject to significant federal, state and local laws and regulations
applicable to businesses generally and those specific to the hotel industry, including regulations regarding
zoning and building, occupational health and safety, labor, licensing and bonding, food, insurance,
advertising, liquor licenses, sales, income and other taxes, the Americans with Disabilities Act, privacy and
data collection, and posting of hotel room rates and registration and identification of guests. There may be
other laws and regulations applicable to the hotel industry or businesses generally, with which you must
comply. You should consult with your attorney concerning these laws and regulations.

Except as described in this Item 1, we have not offered franchises in any other line of business, and
we do not engage in any franchise business not related to those described in this Item 1.

ITEM 2
BUSINESS EXPERIENCE

OFFICERS

Interim Chief Executive Officer: Dominic E. Dragisich

Mr. Dragisich was named Interim Chief Executive Officer on May 20, 2026. He has served as Chief
Growth & Strategy Officer since March 2026. Mr. Dragisich was Executive Vice President, Operations and
Chief Global Brand Officer from September 2023 to March 2026, and was Chief Financial Officer from
March 2017 to September 2023. He is based in our North Bethesda, Maryland corporate office.

6

Radisson Individuals — Franchise Disclosure Document — April 1, 2026, as amended May 20, 2026
82773823v2



Chief Human Resources Officer: Patrick J. Cimerola

Mr. Cimerola has been Chief Human Resources Officer since 2015. He is based in our North
Bethesda, Maryland corporate office.

Chief Development Officer: David A. Pepper

Mr. Pepper has been Senior Vice President, Chief Development Officer since May 2015. He is
based in our North Bethesda, Maryland corporate office.

Chief Financial Officer: Scott E. Oaksmith

Mr. Oaksmith has been Chief Financial Officer since September 2023. Previously, he was Senior
Vice President, Real Estate and Finance from March 2020 to September 2023. He is based in our North
Bethesda, Maryland corporate office.

Chief Segment and International Operations Officer: Raul Ramirez Sanchez

Mr. Ramirez Sanchez has been Chief Segment and International Operations Officer since August
2023. Previously, he was Chief Strategy and International Operations Officer from October 2021 to August
2023. He was Senior Vice President, Head of International, Corporate Strategic and Financial Planning for
Choice from June 2020 to October 2021. He is based in our North Bethesda, Maryland corporate office.

Chief Marketing Officer: Noha Abdalla

Ms. Abdalla has been Chief Marketing Officer since August 2022. Previously, she was Chief
Marketing Officer of MyEye Dr., a company based in Vienna, Virginia, from November 2020 to August
2022. She was Global Vice President, Digital and Content Marketing of Hilton Hotels & Resorts, a
company based in McLean, Virginia, from July 2020 to November 2020, and Global Vice President, Social
Media of Hilton from July 2018 to July 2020.

Chief Strategy Officer and Senior Vice President, Technology: Anna Scozzafava

Ms. Scozzafava has been Chief Strategy Officer and Senior Vice President, Technology since
August 2023. Previously, she was Vice President and GM of Extended Stay from June 2019 to August
2023. She is based in our North Bethesda, Maryland corporate office.

Senior Vice President, General Counsel and Corporate Secretary: Jeff Lobb

Mr. Lobb has been Senior Vice President, General Counsel and Corporate Secretary since March
2026. Previously, he was Deputy General Counsel from February 2017 to March 2026, and Assistant
Secretary from September 2015 to March 2026. He is based in our North Bethesda, Maryland corporate
office.

OTHER EXECUTIVES WITH MANAGEMENT RESPONSIBILITY RELATING TO THE SALE
OR OPERATION OF OUR FRANCHISES

Chief Information Officer: Brian Kirkland
Mr. Kirkland has been Chief Information Officer since July 2021. Previously, he was Chief

Technology Officer from January 2018 to July 2021. He is based in our Scottsdale, Arizona corporate
office.
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Chief Commercial Officer: Joshua Sloser
Mr. Sloser has been Chief Commercial Officer since September 2025. Previously, he was Senior
Vice President Customer & Commercial Innovation for McDonald’s from December 2023 to July 2025,

and Vice President Product & Customer Experience from October 2020 to December 2023. He is based in
our North Bethesda, Maryland corporate office.

Senior Vice President & General Manager, Upscale Brands Division: Indy Adenaw

Mr. Adenaw has been Senior Vice President & General Manager, Upscale Brands Division, of
Choice since June 2023. Previously, he was Managing Director of Kayak Hotels from March 2022 to April
2023. From June 2010 to June 2020, he was with Marriott International, a company based in Bethesda,
Maryland, in various roles in the company with the last position serving as Vice President and Global Brand
Leader, Sheraton Hotels and Resorts, which is owned by Marriott International. He is based in our North
Bethesda, Maryland corporate office.
Senior Vice President and General Manager, Core Brands: Judd Wadholm

Mr. Wadholm has been Senior Vice President and General Manager Core Brands since April
2024. Previously, he was Vice President Choice Managed Hotels from February 2020 to March 2024. He
is based in our North Bethesda, Maryland corporate office.
Vice President, Upscale Brands and Chief Sustainability Officer: Megan Brumagim

Ms. Brumagim has been Vice President, Upscale Brands and Chief Sustainability Officer since
October 2024. Previously, she was Vice President, Sustainability from March 2022 to October 2024. She
was Vice President, Brand Management, Design and Compliance from June 2019 to March 2022. She is
based in our North Bethesda, Maryland corporate office.
Senior Vice President, Upscale Development: Mark Shalala

Mr. Shalala has been Senior Vice President, Upscale Development since January 2020. He is based
in his home office in North Bethesda, Maryland.

Senior Vice President, Extended Stay Development: Ron Burgett

Mr. Burgett has been Senior Vice President, Extended Stay Development since January 2020. He
is based in our North Bethesda, Maryland corporate office.

Senior Vice President, Signature Development: Jason Cowan

Mr. Cowan has been Senior Vice President, Signature Development since January 2020. He is
based in his home office located in Kennesaw, Georgia.

Vice President, Franchise Sales Development: Nick DePaolo

Mr. DePaolo has been Vice President, Franchise Sales Development since January 2017. He is
based in his home office located in Chicago, Illinois.

Vice President, Franchise Sales Development: Anthony Goldstein
Mr. Goldstein has been Vice President, Franchise Sales Development since January 2020. He is
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based in his home office located in San Diego, California.
Vice President, Franchise Sales Development: Hemant Patel

Mr. Patel has been a Vice President, Franchise Sales Development since January 2023. Previously,
he was a Vice President, Franchise Development for Choice from February 2021 to December 2022. He
was a Regional Vice President, Franchise Development for Choice from January 2020 to February 2021.
He is based in his home office located in Tallahassee, Florida.

Vice President, Franchise Sales Development: Scott Andrews

Mr. Andrews has been Vice President, Franchise Sales Development since July 2019. He is based
in our Scottsdale, Arizona corporate office.

Vice President, Franchise Sales Development: Jamey Cua

Mr. Cua has been Vice President, Franchise Sales Development since November 2022. Previously,
he was Vice President, Business Development for Peachtree Hospitality Management, a company based in
Atlanta, Georgia, from November 2020 to December 2022. He was Senior Vice President, Managed
Development for Sage Hospitality, based in Denver, Colorado, from January 2018 to November 2020. He
is based in his home office located in Columbus, Ohio.

Vice President, Franchise Sales Development: Chris Stanley

Mr. Stanley has been Vice President, Franchise Sales Development since July 2023. Previously,
he was Regional Vice President, Franchise Sales Development from November 2021 to July 2023. He was
self-employed as a private consultant from August 2020 to October 2021. He was Vice President, Regional
Development for Radisson Hotel Group, located in St. Louis Park, Minnesota, from January 2018 to July
2020. He is based in his home office located in Phoenix, Arizona.

Vice President, Franchise Development Strategic Programs: John Lancaster

Mr. Lancaster has been Vice President, Franchise Development Strategic Programs since July
2020. Previously, he was Regional Vice President, Franchise Development from January 2020 to June
2020. He is based in his home office located in Phoenix, Arizona.
Vice President, Foundation Brands Development: Christopher Martinez

Mr. Martinez has been a Vice President, Foundations Brands Development since January 2023.
Previously, he was a Regional Vice President Development for Choice from January 2020 to January 2023.
Chris is based in his home office in Tampa, Florida.
Vice President, Development: Robert Scribner

Mr. Scribner has been Vice President of Development since January 2025. Previously, he was a

Regional Vice President Coach from September 2024 to January 2025. He was a Regional Vice President,
Franchise Development from January 2020 to January 2025. He is based in his home office located in
Miami, Florida.

Vice President, Development: Ryan Wold
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Mr. Wold has been Vice President, Development since January 2025. Previously, he was Regional
Vice President of Development from February 2018 to December 2024. He is based in his home office
located in Spokane, Washington.

Vice President, Franchisee Onboarding and Learning: Timothy Tobin

Mr. Tobin has been Vice President, Franchisee Onboarding and Learning since February 2018. He
is based in our North Bethesda, Maryland corporate office.

Vice President, Extended Stay Brand Management: Matt McElhare

Mr. McElhare has been Vice President, Extended Stay Brand Management since January 2024.
Previously, he was Senior Director, Extended Stay Brands from September 2021 to January 2024. He was
Director, Extended Stay Strategy & Operations from November 2018 to September 2021. He is based in
our North Bethesda, Maryland corporate office.
Vice President, Franchise Performance: Curtis Osekowsky

Mr. Osekowsky has been Vice President, Franchise Performance since July 2022. Previously, he
was a Vice President, Franchise Services for Choice from September 2018 to June 2022. He is based in
our North Bethesda, Maryland corporate office.
Vice President, Global Sales: Kaaren Hamilton

Ms. Hamilton has served as Vice President, Global Sales since November 2025. Previously, she
was AVP, Commercial at Hyatt Hotels Corporation from September 2023 to November 2025, and Vice
President of Global Sales at Sonesta Hotels from August 2018 to August 2023.
Senior Vice President, Portfolio Management: Tom Nee

Mr. Nee has been Senior Vice President, Portfolio Management since January 2026. Previously,
he was Senior Vice President, Foundation Development from January 2017 through January 2026. He is
based in his home office in Fort Lauderdale, Florida.
Senior Director, Portfolio Management OPS: Cameron Raines

Mr. Raines has been Senior Director, Portfolio Management OPS since January 2026. Previously,
he was Director, Strategic Retention from August 2018 through December 2025. He is based in our North
Bethesda, Maryland corporate office.
Senior Director, Portfolio Management Renewals and Relicensing: Dennis Wynn

Mr. Wynn has been Senior Director, Portfolio Management Renewals and Relicensing since
January 2026. Prior to that, he served as a Vice President-Franchise Sales & Development East from
September 2019 to June 2025. He is based out of his home office in Georgia.

Senior Director, Onboarding Services: Colleen Kruse

Ms. Kruse has been Senior Director, Onboarding Services since January 2020. She is based in our
North Bethesda, Maryland corporate office.
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DIRECTORS
Chairman of the Board: Stewart W. Bainum, Jr.

Mr. Bainum has been a Director and Chairman of the Board of Choice Hotels since October 1997.
He has been Managing Member of Artis Senior Living, LLC, a developer-owner-operator of assisted living
residences in McLean, Virginia, since 2012. In addition, he has been Director White Oak Legacy, Inc.
(f/k/a Realty Investment Company, Inc.), a real estate and investment based in Silver Spring, Maryland
from December 2005 through December 2016 and Chairman from December 2005 through June 2009.

Director: Brian B. Bainum

Mr. Bainum has been a Director since April 2019. He has been the Chairman of White Oak
Enterprises in Fulton, Maryland, since January 2024, and a Member and Chairman of Artis Senior Living,
LLC in McLean, Virginia since December 2022. Previously, he was a Management Consultant and
Director of SunBridge Capital Management, LLC, in Chevy Chase, Maryland from January 2017 to
December 2023.

Director: Ervin R. Shames

Mr. Shames has been a Director since April 2002. He has been an independent management advisor
to consumer goods and services companies based out of Wilton, Connecticut since January 1995.

Director: William L. Jews

Mr. Jews has been a Director since March 2006 and was also a Director from 2000 to 2005. Mr.
Jews was the former President and CEO of CareFirst, Inc. from 1993 until 2006. He currently serves on
the Boards of Directors of CACI International Inc., KCI Technologies Inc., the Signal 13 Police Foundation
for Baltimore City, and Caves Valley.

Director: John P. Tague

Mr. Tague has been a Director since February 2012. Mr. Tague is the retired President, CEO and
Director of Hertz Global Holdings in Naples, Florida from November 2014 to January 2017. Previously,
he was Chief Executive Officer of Greatwide Logistics Services, Inc., in Dallas, Texas, from July 2011 to
October 2014.

Director: Monte J. M. Koch

Mr. Koch has been a Director since March 2014. He has been a Director of the National Business
Aviation Association located in Washington, D.C. since November 2005, and a Director of Gogo Inc. since
July 2024.

Director: Liza K. Landsman

Ms. Landsman has been a Director since October 2014. She has been the Chief Executive Officer
of The Points Guy in New York, New York since April 2025. Previously, she was the Venture Partner of
the New Enterprise Associates in New York, New York from April 2018 to March 2020, and General
Partner from March 2020 to June 2025. Prior to that, she was the Chief Executive Officer of Stash in New
York, New York from October 2022 to October 2024.
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Director: Maureen M. Sullivan

Ms. Sullivan has been a Director since November 2018. She has been a Partner at the Chernin
Group in New York, New York since April 2021. Previously, she was President and Chief Operating
Officer at Heyday Skincare in New York, New York from September 2020 to March 2021. Prior to that,
she was Chief Operating Officer of Rent the Runway, Inc. in New York, New York from September 2015
to March 2020.

Director: Donna F. Vieira

Ms. Vieira has been a Director since July 2021. She has been an Executive Vice President and
Chief Commercial Officer at Sallie Mae in Newark, Delaware since September 2020.

Director: Gordan A. Smith

Mr. Smith has been a Director since May 2022 and was a Director of Choice from 2004 to 2017.
He is the former Co-President and Chief Operating Officer of JPMorgan Chase & Co. based in New York,
New York, from June 2007 until retiring in January 2022. He was previously CEO of Consumer &
Community Banking at JP Morgan Chase from 2012 to 2021.

ITEM3
LITIGATION

. PENDING LITIGATION AND ARBITRATION DEMANDS

@ Norma Knuth v. Radisson Hotels International, Inc., et al.
Court of Queen’s Bench for Saskatchewan, Court File No. QBG No. 2560 of 2014

On December 5, 2014, Norma Knuth filed a complaint under the Class Actions Act against over
25 named defendants, including Country, alleging that the defendants wrongfully collected undisclosed
destination marketing fees (“DMF”) charged to the plaintiff and other class members by hotels located in
Canada that were owned, operated or managed by the defendants. On December 29, 2015, the plaintiff
amended and expanded its complaint alleging, among other things, that the class included those who paid
the fee to a hotel in Canada branded by one of the defendants and that the defendants that did not directly
charge or collect the fee approved of it and encouraged the imposition of the DMF. The plaintiff has alleged
that the collection of the DMF violated The Consumer Protection Act, was negligent, unjustly enriched the
defendants and constituted a Waiver of Tort. The plaintiff has demanded, on behalf of the class,
disgorgement of any fees and revenue received by the defendants generated by imposition of the fee, and
an order that the defendants are jointly and severally liable for restitution of $403,000,000, general and
punitive damages, costs of notice, interest and any other relief the court deems appropriate. The class has
yet to be certified. We filed a motion for summary judgment on October 3, 2016. On June 2, 2017,
Radisson and Country filed a Statement of Claim against 2 current and 3 former franchisees/licensees, that
had not entered into tolling agreements, seeking contribution and indemnification. On August 29, 2019,
the court denied Radisson’s motion for summary judgment, holding that it was premature. Radisson intends
to reassert its summary judgment motion arguments at the appropriate time. Plaintiff offered to discontinue
this action in exchange for a waiver of costs. The parties anticipate that the action will be dismissed
imminently.

(2 Jai Sai Baba, LLC, et al. v. Choice Hotels International, Inc., et al.
United States District Court for the Eastern District of Pennsylvania, Case No. 2:20-cv-
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On June 12, 2020 (amended on July 15, 2020), approximately ninety current and former franchise
owners that own and operate one or more Choice branded hotels (“Plaintiffs™) filed suit against Choice and
Choice Hotels Owner Council (“CHOC”) (Choice and CHOC collectively referred to as “Defendants™). In
the complaint, the Plaintiffs allege that the Defendants engaged in discriminatory and anti-competitive
practices and violated the Racketeer Influenced and Corrupt Organizations Act, the Sherman Act, the Civil
Rights Act, and various state franchise laws. Additionally, the Defendants have claimed that Choice is in
breach of contract, has breached the implied duty of good faith and fair dealing and committed common
law fraud. The Plaintiffs are seeking unspecified actual damages, punitive damages, consequential and/or
compensatory damages, attorneys’ fees, costs and interest, a declaratory judgment that certain allegedly
unconscionable provisions are unenforceable, an accounting of all fees paid by Plaintiffs, an order for
restitution and the rescission of Maryland franchise agreements, a declaratory judgment that some or all
franchise agreements are terminated, and certain permanent injunctive relief. On July 29, 2020, Choice filed
a motion to stay the litigation and compel individual arbitration proceedings. On March 19, 2021, the Court
granted motion. This case remains stayed, and the parties provide the Court with monthly status updates.

3 T&T Management, Inc. v. Choice Hotels International, Inc., Country Inn & Suites by
Radisson, Inc. and Sunshine Fund Port Orange, LLC
United States District Court for the Middle District of Florida, Case No. 6:23-cv-01187

On June 26, 2023, Plaintiff T&T Management, Inc. (“Licensee”) commenced a federal district court
action in Florida against, among others, Radisson Hotels International, Inc. (“RHI”) and Choice alleging
that RHI and Choice (1) breached the applicable License Agreement and the implied covenant of good faith
and fair dealing by (a) permitting another Choice branded hotel to be constructed near Licensee’s Country
Inn & Suites® hotel and (b) disclosing or using guest data associated with Licensee’s hotel; and (2)
misappropriated the guest data associated with Licensee’s hotel in violation of the Defend Trade Secrets
Act of 2016. The complaint was subsequently amended to remove RHI and add Country Inn & Suites by
Radisson, Inc. (“Country”) as a defendant. In response to the amended complaint, on November 6, 2023,
Country and Choice filed a Motion to Dismiss the Licensee’s claims and, alternatively, a Motion to Transfer
Venue of the case to the United States District Court for the District of Minnesota in accordance with the
License Agreement’s forum selection clause. The Florida Court granted the Motion to Transfer and
subsequently transferred the case to the Federal Court in Minnesota in April 2024. After Licensee amended
its complaint, Country and Choice filed another Motion to Dismiss the Licensee’s claims, which the
Minnesota Court granted on February 27, 2025. The Minnesota Court also awarded Choice and Country’s
attorneys’ fees and costs in the amount of $181,513.88 by order dated August 4, 2025. Licensee has
appealed the Minnesota Court’s dismissal of the case and award of attorneys’ fees. Those appeals are
pending before the 8" Circuit Court of Appeals.

4) CS Anaheim Hotel Investments, LLC v. Choice Hotels International, Inc.
United States District Court for the Central District of California, Case No. 8:24-cv-
02131
American Arbitration Association, Case No.: 01-25-0003-4509

On October 1, 2024, Plaintiff CS Anaheim Hotel Investments, LLC filed a complaint against
Choice alleging a fraudulent rebate scheme with vendors, misuse of system fees, misrepresentation of our
system (inadequate for a resort), unenforceable arbitration clause, breach of contract and implied covenant
of good faith and fair dealing, violations of the California franchise investment law (CFIL) and California’s
unfair competition law and a declaratory judgment that Choice is in default of the franchise agreement
therefore not entitled to liquidated damages. On November 18, 2024, Choice filed a motion to stay the
litigation and compel arbitration. This motion is currently pending before the Court, and the Court granted
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this motion on May 9, 2025. On July 22, 2025, CS Anaheim Hotel Investments, LLC filed an arbitration
demand against Choice Hotels International, Inc. in conjunction with the underlying action. On January
30, 2026, Choice filed a counterclaim for various relief, including payment of liquidated damages and the
balance of the Incentive Promissory Note. A hearing has been set in this matter for March 8, 2027 through
March 22, 2027.

(5) Proulx, et al. v. Orsini Bros. Inns, Inc., et al.
Ontario Superior Court of Justice, Court File No. CV-25-00747070-00CP

On July 8, 2025, a proposed class action lawsuit was filed in the Ontario Superior Court of Justice,
against multiple hotel operators including Choice Hotels Canada Inc. and Choice Hotels International, Inc.,
alleging that consumers were charged misleading fees during hotel stays in Niagara Falls, Ontario. The
plaintiffs claim that fees such as “DMDF,” “DMC,” “Local Fee,” “Hotel Fee,” “Resort Fee,” “LF&T,” and
“Amenity Fee” were falsely represented as taxes or government-mandated charges, but were actually
discretionary fees retained by the hotels. The allegations include violations of Ontario’s Consumer
Protection Act, 2002, for misrepresenting the nature, purpose, and source of these fees and combining them
with legitimate taxes like HST and MAT on invoices and booking pages. The plaintiffs seek certification,
injunctive relief, restitution, damages including aggregate and punitive damages, and costs. The case is
currently pending, and Choice Hotels intends to defend the action.

(6) Gurpreet Kaur v. Choice Hotels International, Inc., et al.
United States District Court for the Central District of California, Case No. 5:26-cv-00090

On January 9, 2026, Plaintiff Gurpreet Kaur, in her individual capacity, filed a lawsuit against
Choice Hotels and the American Arbitration Association alleging each entity owes her damages due to
alleged violations of her federal civil rights and RICO. More specifically, franchisee raises four claims
under (1) 42 U.S.C. Section 1981; (2) 42 U.S.C Section 1982; (3) 18 U.S.C. Section 1964(c); and (4)
California Business & Professions Code 17200, et. Seq., broadly claiming that each law has been violated
on the basis that the franchise agreement and guaranty are void and further, that her Asian-Indian descent
somehow factors into each entities decision to pursue breach of contract suits. Notably, there is minimal
factual background provided by the franchisee in this suit to corroborate any of these high-level, broad
allegations.

1. ACTIONS INVOLVING THE FRANCHISE RELATIONSHIP IN PRIOR FISCAL YEAR

(1) ACTIONS INITIATED BY CHOICE TO RECOVER ROYALTIES, LIQUIDATED
DAMAGES AND OTHER DEBTS OWED TO CHOICE HOTELS

Defendant or Respondent Venue Case Number Filing Date
Marietta Hotels LLC, Saranath T. | American Arbitration 01-25-0000-2533 | January 14, 2025
Annamalai, Venkatesh Association

Muthukumar, and
Murugan Ganesh

Jai Ganesha LLC and Sanjay American Arbitration 01-25-0000-2725 January 16, 2025
Patel Association

Kavi Lodging LLC, Dushyant American Arbitration 01-25-0000-2621 January 16, 2025
Patel, Dilipkumar Desali, Association

Kiritkumar Patel and Kayur Patel

Varni Hotel LLC, Himanshu American Arbitration 01-25-0000-3366 January 21, 2025

Patel, Ashish Patel, Avinas Patel, | Association
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Defendant or Respondent

Venue

Case Number

Filing Date

Hardik Patel, Minesh Patel and
Vivekkumar Patel

AM Hospitality LLC,
Arvindkumar A. Mungra and
Champaben A. Mungra

American Arbitration
Association

01-25-0000-3386

January 21, 2025

Harikrishna LLC, Sudhir

American Arbitration

01-25-0000-3488

January 23, 2025

Brahmbhatt and Priti Brahmbhatt | Association
Nagaraju Gajulu, Raghavendra American Arbitration 01-25-0000-4766 January 31, 2025
Surapujaru, Sesha Saina Reddy Association

Alle and Venkataramana Reddy
Palla

115 Ave. Realty LLC and
Harjinder Singh

American Arbitration
Association

01-25-0000-4774

January 31, 2025

Beaver Hospitality LLC and
Mita Vagashia

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-00312

January 31, 2025

NY Hospitality, LLC, Thang Dac
Huynh and Loan H. Do

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-00311

January 31, 2025

Nirav Patel, Nikul Patel,
Kamlesh Patel and Anand Patel

American Arbitration
Association

01-25-0000-8526

February 6, 2025

Ghanshyam Hospitality, Inc.,
Dakshaben Patel and
Mayurkumar Patel

Circuit Court for Montgomery
County, Maryland

C-15-CV-25-
000541

February 6, 2025

Meera Hospitality LLC,
Ashok Patel, Umesh Patel and
Dilip Patel

American Arbitration
Association

01-25-0000-8952

February 11, 2025

Shree Mahadev LLC, Satishbhai
Patel, Shashikalaben Patel and
Kumudben Patel

American Arbitration
Association

01-25-0000-9275

February 13, 2025

SMH LLC, Amritlal,
Champaneri, Naresh Champaneri,
Ajay Champaneri and Rajesh
Champaneri

American Arbitration
Association

01-25-0001-0185

February 18, 2025

Newburg Hospitality,
Dipakkumar Patel, Kajal Patel
a/k/a Kajal Amin

American Arbitration
Association

01-25-0001-1158

February 25, 2025

Grand Canyon Hospitality LLC,
Dhan, LLC, Dhaval Patel and
Dimple Patel

American Arbitration
Association

01-25-0001-1665

February 28, 2025

Danish Khan, Pervez Sultan,
Nadeem Malik and Syed Razzaqi

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-00670

February 28, 2025

NYM Lodging LLC,

American Arbitration

01-25-0001-3193

March 11, 2025

Manshe Patel and Keyur Patel Association
Shree Ganesh Charlotte, Inc., American Arbitration 01-25-0001-4353 March 18, 2025
Ravi Sheth, and Alpana Sheth Association
Imperial Investments of American Arbitration 01-25-0001-4453 March 19, 2025
Doraville, Inc., Nitesh Shah, Association

Naren Shah and Suren Shah
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Defendant or Respondent Venue Case Number Filing Date
Sulphur Hotel Group LLC, American Arbitration 01-25-0001-4457 March 19, 2025
Nimesh Zaver, Guru Nagin, a/k/a | Association

Baldev Patel, Igbal Mohammad
and Talesh Patel

Lusk Hospitality LLC and Sam

American Arbitration

01-25-0001-5841

March 27, 2025

Momin Association
DDD Lodging LLC, Kamaljit American Arbitration 01-25-0001-6114 March 31, 2025
Singh and Sahota Enterprises, Association

LLC

Pravinkumar Patel, Ganpat Patel

American Arbitration

01-25-0001-6116

March 31, 2025

and Prakash Patel Association
Yug Anjani LLC, Bhavik Patel, | American Arbitration 01-25-0001-6119 March 31, 2025
Jayesh Patel, Champakbhai Patel | Association

and Viresh Patel

Kirpa Hospitality LLC and

American Arbitration

01-25-0001-6139

March 31, 2025

Dilbag Singh Association
Khan Hotel SD LLC and United States District Court | 8:25-cv-01069 April 1, 2025
Muhammad Zubair Khan for the District of Maryland,

Southern Division
Enawala Investment LLC, American Arbitration 01-25-0001-9746 April 22, 2025
Pravin Kumar and Jagruti Kumar | Association
SHRIJEE LLC, Ankur Patel American Arbitration 01-25-0002-0065 April 24, 2025
and Krupa Patel Association
Rishi Hotel LLC, Nirav Doshi American Arbitration 01-25-0002-0890 April 29, 2025
Jaydeep Jariwala, Pragnesh Patel | Association
and Hirenkumar Patel
Meraki Hospitality LLC, Vijay American Arbitration 01-25-0002-1050 April 29, 2025
Patel, Hetal Patel, Kunal Patel, Association
Timesh Dhanji and Chandi Patel
Danville Hospitality Group, Inc. American Arbitration 01-25-0002-1134 April 30, 2025
and Jacob Adigwe Association
American Inn NC LLC, Biju Circuit Court for C15CV25002093 April 30, 2025
George and Mini Biju Montgomery County,

Maryland
Elite Hospitality LLC and Harshit | Circuit Court for C15CVv25002107 April 30, 2025
Patel Montgomery County,

Maryland
C Roc Hurp LLC, Meenesh United States District Court | 8:25-cv-01371 April 30, 2025
Bhoola, Prakash Bhoola and for the District of Maryland,
Rajendra Jariwala Southern Division
Enkogsl LLC, Kemho United States District Court | 8:25-cv-01370 April 30, 2025
Investments Ohio Partnership for the District of Maryland,
LLC, Firma Investments, Inc. and | Southern Division
Marco O. Kozlowski
Uniglobal Hospitality Group United States District Court | 0:25-cv-01950 May 1, 2025
LLC, Safa Alghanem and The for the District of Minnesota
Estate of Mohammed Hmeidan
Southern Hotels LLC, American Arbitration 01-25-0002-2503 May 8, 2025

Jay Patel, Harry Patel, Praful
Patel, Nipul Patel and Vipul Patel

Association
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Defendant or Respondent Venue Case Number Filing Date
Sunil S. Mehta American Arbitration 01-25-0002-3479 May 15, 2025
Association
SI Traverse Limited Partnership | American Arbitration 01-25-0002-4307 May 20, 2025
Association
Relianse Mar Best LLC and American Arbitration 01-25-0002-4690 May 22, 2025
Haresh Surti Association
Oakview Hospitality LLC and American Arbitration 01-25-0002-5231 May 27, 2025
Nilesh Patel Association
Jeffries Investments LLC, Kent American Arbitration 01-25-002-5239 May 27, 2025
Jeffries and Raeann Jeffries Association
PyrSquared Group, Inc., American Arbitration 01-25-0002-6305 May 30, 2025
PyrSquared Management Association
Company and The George
Washington L.P.
SB Hospitality Palm Springs LLC | American Arbitration 01-25-0002-6297 May 30, 2025
and Nam Min Cho Association
JRC Investments, Inc., Chirag United States District Court for | 8:25-cv-01731 May 31, 2025
Patel and Popat Patel the District of Maryland,
Southern Division
LPS Hospitality Company, Rajes, | United States District Court for | 8:25-cv-01730 May 31, 2025
Inc. and Pirian Sivakumar the District of Maryland,
Southern Division
Gresham Hotel LLC and Hardeep | United States District Court for | 8:25-cv-01734 June 2, 2025
Samra the District of Maryland,
Southern Division
Omkara Hospitality LLC and Jay | American Arbitration 01-25-002-6785 June 3, 2025

Patel Association

Gurdial Singh American Arbitration 01-25-0002-9241 June 17, 2025
Association

Liberty Hospitality LLC, American Arbitration 01-25-0002-9243 June 17, 2025

Mohamed S. Abdul Munaf, Akil Association

Jolly, Najeeb Vayalthrikovil and
Matthew Thachil

Patel Investments LLC, Kaushik

American Arbitration

01-25-0002-9627

June 18, 2025

Patel and Parul Patel Association
Ganapati LLC and Mayuri B. American Arbitration 01-25-0002-9792 June 18, 2025
Patel Association
Aaradhna Hotels, Inc., Suresh American Arbitration 01-25-0003-0773 June 24, 2025
Patel and Dalsukh Kumbhani Association
ADMJIM ON2 LLC, American Arbitration 01-25-0003-0651 June 24, 2025
GLI Hospitality LLC, Michael Association

Lawsky and Douglas Gamble

DBR Hospitality LLC,
Devangkumar Patel,
Brijeshkumar Patel, Jatinkumar
Patel, Rakeshkumar Patel and
Rashminkumar Patel

American Arbitration
Association

01-25-0003-0941

June 26, 2025

Imran M. Zaheer and Muhammad
Chaudhry, a/k/a Arif Muhammad

American Arbitration
Association

01-25-0003-0958

June 26, 2025

NL LLC, Thanh Nguyen and
Thuy Trang Ngoc Vu

Circuit Court for Montgomery
County, Maryland

C15CV25003377

June 29, 2025
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Defendant or Respondent

Venue

Case Number

Filing Date

C Kop Harp LLC, Tejash Bhoola,
Prakash Bhoola and Rajendra
Jariwala

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02078

June 29, 2025

C.Z. Gabheraj Hospitality LLC,
Rajendra Jariwala and Hemlata
Jariwala

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02080

June 29, 2025

Caltex Hotel Group LLC, Nimesh
Zaver, Nitin Patel, Rajiv Desali,
Pretexa Patel and Rakesh Patel

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02076

June 29, 2025

David Hamilton

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02077

June 29, 2025

Thakorji, Inc., Dhansukh Patel,
Urmila Patel, Naresh Patel and
Amit Patel

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02079

June 29, 2025

Sims GC Hotel, LLC, Divyank American Arbitration 01-25-0003-3567 July 15, 2025

Patel, Anil Patel and Kirit Patel Association

Lotus Sky LLC, Kunal Patel and | American Arbitration 01-25-0003-3622 July 15, 2025

Chadrakant Patel Association

Mirza Beg American Arbitration 01-25-0003-3779 July 15, 2025
Association

Brandon Wamsher and Ryan American Arbitration 01-25-0003-3757 July 17, 2025

Wamsher Association

Amazing Hospitality Group LLC | American Arbitration 01-25-0003-5019 July 22, 2025

and Jeffrey Fleming Association

Milwaukee 45 Hospitality LLC, American Arbitration 01-25-0003-4936 July 22, 2025

Perdin, Inc., and Andy Rathod Association

Aum Shanti Tribhuvan LLC, American Arbitration 01-25-0003-5219 July 24, 2025

Kanan Patel and Jayesh Patel Association

Meena Patel and Mukesh Patel | American Arbitration 01-25-0003-5221 July 24, 2025
Association

John E. Seard, Jr.

Circuit Court for Montgomery
County, Maryland

C15CV25004186

August 4, 2025

G Matss LLC, Gaurang Jariwala
and Abhishek Jariwala

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-02542

August 4, 2025

Ghotra Hospitality LLC, Paul
Ghotra, Harjinder Singh, Piar
Kaur, Jagit Singh and
Lakhwinder Multani

United States District Court for
the District of Maryland,
Southern Division

8:25-cv02543

August 4, 2025

Manoj Mehta

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02541

August 4, 2025

Miracle Inn LLC and Li Shen

United States District Court for
the District of Maryland,
Southern Division

8:25-cv-02539

August 4, 2025

Prithi Investments LLC and

American Arbitration

01-25-0003-8297

August 12, 2025

Reena Patel Association

Sapphire Hospitality North LLC, | American Arbitration 01-25-0003-9247 August 14, 2025

Kirndeep Kaur and Sukhjit Kaur | Association

Govind Patel and Dayal Jutaria American Arbitration 01-25-0003-9253 August 14, 2025
Association
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Defendant or Respondent Venue Case Number Filing Date

Jayagauri V. Solanki American Arbitration 01-25-0003-9894 August 19, 2025
Association

Pinnacle Hotel Circle LP, Lall American Arbitration 01-25-0004-0006 August 19, 2025

Hospitality LLC and Bharat Lall | Association

EKONGKAAR, Inc. and American Arbitration 01-25-0004-0363 August 21, 2025

Vikram Chaudhary Association

Smart Vision LLC and Virendra | American Arbitration 01-25-0004-1203 August 26, 2025

Amin Association

H20 Hospitality LLC and American Arbitration 01-25-0004-1254 August 26, 2025

Amarkumar Patel Association

Consulting Liquidation American Arbitration 01-25-0004-1230 August 26, 2025

Management, Inc.and Association

Mohammed John Mizani

Lotus Motel, Inc., Joginder
Chumber and Kaushalaya

Circuit Court for Montgomery
County, Maryland

C15CV25004860

September 4, 2025

Armaan Investments LLC and
Hansaben Patel

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-02906

September 4, 2025

Mahmoud Karimi

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-02905

September 4, 2025

A&S Hotels LLC and Rachna
Sachar

American Arbitration
Association

01-25-0004-5637

September 9, 2025

River City Hospitality LLC,
Kurt Lord, Jeff Zornes and
William Luchini

American Arbitration
Association

01-25-0004-5690

September 9, 2025

BZ Hospitality LLC, Roger

American Arbitration

01-25-0004-5964

September 11, 2025

Becker and Jayson Zimmer Association

Vanshi LLC and Pritesh Patel American Arbitration 01-25-0004-5941 September 11, 2025
Association

Evergreen Hillsboro Brookwood | American Arbitration 01-25-0004-6999 September 17, 2025

One LLC, Evergreen Hillsboro Association

Brookwood LLC, Evergreen
Hospitality Development Group
LLC, Alkesh Patel and Kirit
“Ken” Pansuria

Rudraksh Corporation and

American Arbitration

01-25-0004-8087

September 24, 2025

Riteshkumar Patel Association
Meryde Group of Hotels LLC American Arbitration 01-25-0004-8242 September 25, 2025
and Warren Miranda Association

Pramukhprit & Adinathay LLC,
Ritesh Patel, Hemali Jain and
Sevanti Jain

United States District Court for
the District of Minnesota

0:25-cv-03782

September 26, 2025

Greens Development, Inc.

American Arbitration
Association

01-25-0004-9236

September 30, 2025

Jayesh Kumar and Madhu Kumar

American Arbitration
Association

01-25-0004-9238

September 30, 2025
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Defendant or Respondent

Venue

Case Number

Filing Date

611 Degraw LLC, Alec
Shtromandel and Daren Herzberg

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-03247

October 3, 2025

Banyan TX LLC and Jim
Peterson

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-03272

October 3, 2025

Laurel Hotel Associates LLC
and Reginald Winfield

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-03269

October 3, 2025

Laurel Hotel Associates LLC and
Reginald Winfield

United States District Court
for the District of Maryland,
Southern Division

8:25-cv-03271

October 3, 2025

Grambling Economic

American Arbitration

01-25-0005-0621

October 9, 2025

Development Corporation Association

SBA Company, Smita Amin American Arbitration 01-25-0005-0870 October 9, 2025
and Bhargav Amin Association

Jay Ganesh LLC, Purvish Soni, American Arbitration 01-25-0005-1334 October 14, 2025
Arvind Patel, Dhaval Chokshi, Association

Rajneesh Kapur,
Rammani Chapagain, and
A&S Management Inc.

Shrungi LLC, Nikunj Patel and

American Arbitration

01-25-0005-1904

October 16, 2025

Mehul Gajera Association

New Vista Developers LLC, American Arbitration 01-25-0005-2483 October 21, 2025

Jatinder Singh and Rahul Bhatt Association

Harrods Eastbelt Ltd. American Arbitration 01-25-0005-3598 October 28, 2025
Association

Mayur Patel and Vishal Patel American Arbitration 01-25-0005-4562 November 3, 2025
Association

Intown Orlando GSN, Inc., Ravi American Arbitration 01-25-0005-4672 November 4, 2025

Sheth and Alpana Sheth Association

Midway Hotel Club LLC and American Arbitration 01-25-0005-5823 November 11, 2025

Tony Dassan Association

Vines Holdings LLC and American Arbitration 01-25-0005-6963 November 13, 2025

Reginal Vines Association

RE3D LLC, RE3 Advisory American Arbitration 01-25-0005-6902 November 13, 2025

Services LLC, Douglas Hoffman | Association

and Edwin H. Hawes IlI

Vines Holdings LLC and Reginal

American Arbitration

01-25-0005-7431

November 18, 2025

Vines Association

Dipak Patel American Arbitration 01-25-0005-7613 November 18, 2025
Association

Francisco Nino, Olga Morin, American Arbitration 01-25-0005-8112 November 20, 2025

Richardo Ramos and lvan Association

Fernandez

Kautilya Clarion Hotel LLC,
Vinita Patel, Vinod Patel and
Nirav Desai

American Arbitration
Association

01-25-0005-8149

November 20, 2025

Manuj Jain

American Arbitration
Association

01-25-0009-1431

December 1, 2025
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Heidrun Lohbeck American Arbitration 01-25-0009-2285 December 4, 2025
Association

66 EB Partners LLC, Berel American Arbitration 01-25-0009-3091 December 9, 2025

Karnoil and Chana Vashovsky Association

Lyndell Mims and Clifford American Arbitration 01-25-0009-3186 December 9, 2025

Hughley, Jr. Association

Desai & Sons Inc. and American Arbitration 01-25-0009-3617 December 11, 2025

Raman Desai Association

Harvest Development LLC and | American Arbitration 01-25-0009-3651 December 11, 2025

James Walter Association

Mislamafrin Hospitality, Inc. and | American Arbitration 01-25-0009-4399 December 16, 2025

Mohammad Islam Association

Shree Super LLC, Jayesh Patel American Arbitration 01-25-0009-4054 December 16, 2025

and Mohanbhai Patel Association

270 Development Group LLC, American Arbitration 01-25-0009-3947 December 17, 2025

Summer House Hospitality and Association

Josie Umoh

2 ACTIONS INITIATED BY CHOICE TO ENFORCE INTELLECTUAL
PROPERTY RIGHTS - POST TERMINATION
Defendants Venue Case Number Filing Date

Baba Nanak Hospitality Group
Corp, Hardeep Arora, and
Parmeet Arora

U.S. District Court
Eastern District of
Wisconsin (Milwaukee)

2:25-cv-00848

June 13, 2025

INTERCONTINENTAL
MANAGEMENT, LLC, Nasir
Habib, Shahid Hussain, and
Sohail Khan

U.S. District Court
Southern District of
Indiana (Indianapolis)

1:25-cv-01758

September 4, 2025

Mansfield Hotel, LLC, Gita
Jasani, and Satish Patel, a/k/a
as Sam Saspra

U.S. District Court
Northern District of Ohio
(Cleveland)

1:25-cv-02093

October 1, 2025

Siddhi Vinayak Hospitality
Inc., Harsiddhi Properties
LLC, Shailesh Patel, Ashish
Patel, and Chirag Patel

U.S. District Court
Central District of Illinois
(Rock Island)

4:25-cv-04212

November 20, 2025

1. RESOLVED LITIGATION/PRIOR ACTIONS

1)

Sender Kohl v. Choice Hotels International, Inc.

United States District Court for the Southern District of Florida, Fort Lauderdale Division,
Case #0:18-cv-62597 and American Arbitration Association, Case #01-19-0000-1797

On October 29, 2018, Sender Kohl filed an action against us seeking damages in an unspecified
amount. The complaint alleged breach of contract, breach of the implied covenant of good faith and fair
dealing, fraud and material misrepresentations. In December 2018, the court action was stayed pending
arbitration, pursuant to the terms of the franchise agreement, which was filed in January 2019. On August
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25, 2021, the parties settled this dispute.

As part of the settlement, Choice agreed to pay its former franchisee $85,000.00 in exchange for
dismissal of the arbitration.

(2 Highmark Lodging, LLC, et al. v. Choice Hotels International, Inc., et al.
American Arbitration Association, Case #01-21-0004-5554
United States District Court for the Eastern District of Pennsylvania, Case #5:20cv2823

On June 29, 2021, Highmark Lodging, LLC and Darshan Patel (“Highmark”) filed an arbitration
against Choice Hotels International, Inc. and Choice Hotels Owners Council in conjunction with the
underlying action that is discussed in Section 1.(2) above. A Final Award was issued on July 27, 2023
against Choice and in favor of Highmark in the amount of $740,072.25. Highmark filed a motion to confirm
the Final Award and Choice filed a motion to vacate in part. Choice’s motion was denied, and a final
judgment was entered against Choice in the amount of $779,398.40 on March 4, 2024.

3 Dahya Investments Incorporated, et al. v. Choice Hotels International, Inc., et al.
American Arbitration Association, Case #01-21-0004-5563
United States District Court for the District of Maryland, Southern Division,
Case No. 8:2023cv01685

On June 29, 2021, Dahya Investments Incorporated and Dinu Patel (“Dahya”) filed an arbitration
against Choice Hotels International, Inc. and Choice Hotels Owners Council in conjunction with the
underlying action. A Final Award was issued on May 9, 2023 finding that: 1) Choice must pay $882 for
breach of contract, and 2) Dahya must pay Choice the sum of $603,483.00 for attorney’s fees and costs
relating to the dismissed claims. Choice filed a motion to confirm the Final Award against Dahya and the
Final Award was confirmed into a judgment on January 17, 2024 at the motion to seal hearing.

(@) Choice Hotels International, Inc. v. DIP Hospitality, LLC, et al.
American Arbitration Association, Case #01-21-0003-7036

On April 9, 2021, Choice initiated this arbitration to pursue contractually due franchise fees, a
promissory note balance, and lost profit damages from the franchisees in the amount of $498,495.93. On
May 19, 2021, Franchisees filed a counterclaim against Choice in the amount of $3,000,000. The arbitration
panel issued an award dated July 9, 2024 finding that: 1) Choice prevailed on its claims for unpaid franchise
fees, promissory note balance and audit fees for a total amount of $256,051.37; and 2) denied DIP
Hospitality, LLC’s claims that Choice failed to obtain volume discounts from qualified vendors and was in
breach of contract obligations relating to volume discounts, key money and call forwarding. DIP
Hospitality, LLC prevailed on its wrongful termination claim in the amount of $4,411.678.56 and were
found to be the prevailing party and awarded fees and costs in the amount of $430,125.87. DIP filed a
motion to modify or partially vacate the arbitration award with regard to the apportionment of arbitration
costs; we opposed the motion; the court denied it; and DIP is appealing the denial.

* * *

Other than these actions, no litigation must be disclosed in this Disclosure Document.

ITEM 4
BANKRUPTCY
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No bankruptcy information is required to be disclosed in this Item.

ITEMS
INITIAL FEES
AFFILIATION FEE

You must pay us, for the rights granted to you in the RADISSON INDIVIDUALS Franchise
Agreement, an affiliation fee of $500 per room for new franchises, with a $75,000 minimum for new
franchises (through conversion of an existing hotel or newly constructing a hotel), and $750 per room with
a $75,000 minimum for transfers and renewals. The entire affiliation fee is due no later than the time you
sign the Franchise Agreement and is non-refundable following our signing of the Franchise Agreement. If
for any reason we do not grant you a franchise, or a Franchise Agreement is not counter signed by us, the
affiliation fee will be refunded to you. Financing information is in Item 10. In the past, we have agreed to
reduce the affiliation fee in certain instances for multiple unit franchisees, franchisees with larger properties,
franchisees with whom we have previously dealt, franchisees that are departing other hotel chains or
franchised systems and joining our system, and in other special circumstances. However, we do not always
negotiate the affiliation fee even for franchisees possessing these characteristics, and we may freely choose
not to negotiate with you, even if you possess some or all of these characteristics. During the 12 months
ending December 31, 2025, the affiliation fees ranged in the amount of $50,000 - $60,000 for our
RADISSON INDIVIDUALS franchise agreements.

EXTENSION FEE AND OTHER CONSTRUCTION-RELATED FEES

If you do not begin construction or do not complete renovations to an existing franchised Hotel
within the time required under your Franchise Agreement, you may apply for an additional 3 months in
which to begin construction or complete renovations. If we agree to grant an extension, you must pay us
an additional $5,000 per extension. In special circumstances we may waive the extension fee, but we are
not obligated to, and any decision to waive an extension fee will be determined solely by us.

When transferring at least 50% ownership interest in your RADISSON INDIVIDUALS Hotel, you
must pay us a property improvement plan fee of $3,000. This fee is for the inspection of your Hotel and
the creation of a property improvement plan that will be integrated into the new franchise agreement with
the buyer/transferee.

OPENING DATE RESCHEDULING FEE

You must pay a fee of $2,500, plus any travel expenses incurred, in the event the Hotel Opening
Date is set and confirmed by you in the pre-opening requirement document and changed within 2 weeks of
the committed date, or if a temporary certificate of occupancy is not received at least 7 days prior to the
committed date. This fee may be charged multiple times if multiple date commitments or changes occur.

FOOD AND BEVERAGE OPENING SUPPORT FEE
You may be required to pay us a fee of $20,000 - $35,000, for pre-opening food and beverage
development, menu creation, product specifications, opening training and support. This service is provided
by the Upscale Food & Beverage Operations team.
IMMERSION, SALES, AND HOSPITALITY LEADERSHIP TRAINING
We provide required training programs that your General Manager, your Director of Sales, and
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other key hotel leaders must complete before opening your hotel in the Choice franchise system, or within
90 days of the hotel’s opening, relicensing or turnover of key hotel leaders. Additional hotel leaders may
also attend the trainings for an additional cost. Your General Manager and Director of Sales are required
to attend our 3-day Upscale Immersion Program, held at our corporate headquarters in North Bethesda,
Maryland. Attendance is recommended for other key hotel leaders. The cost of the Upscale Immersion
Program is $2,450 per attendee, and does not include the cost of travel, lodging or meals. Your General
Manager must also complete our Hospitality Operations Success Training (“HOST”) leadership
certification. HOST is a self-paced virtual certification, consisting of online lessons, live interactive virtual
workshops and exams. HOST training is recommended for Directors of Sales and other key hotel
employees. The HOST fee is $1,395 per attendee. Your Director of Sales is also required to attend an in-
person Upscale Sales Success Workshop, which will be offered a few times throughout the year at a regional
location or our Choice Hotels headquarters in North Bethesda, Maryland. The fee to attend the Sales
Success Workshop is $1,600 and must be completed at the earliest possible class after the hotel’s opening,
relicensing, or the turnover of your Director of Sales. Some or all of the training may not be required if you,
your General Manager or your Director of Sales have successfully completed the requisite training in the
past 24 months for a new or existing hotel. We may adjust these requirements to align with industry trends
and needs. The costs for these training programs do not include the cost of travel, lodging, or meals to
attend the required training programs. We reserve the right to change components of the training programs.

Additional required training will also be provided at our annual convention, at which attendance is
mandatory by both you and your General Manager.

When a franchised hotel undergoes a 50% or greater change in its ownership and the new owners
sign a franchise agreement with Choice (known as a “re-licensing™), the hotel is also required to have a
customized re-licensing training. This training is delivered remotely via completion of a dedicated, self-
paced Learning Map in the Choice University online learning management system (LMS). The fee for the
re-licensing training is $995.

Attendance is mandatory at the training programs identified in this Item 5. Failure to attend within
the prescribed time frame may result in a non-compliance penalty of $150 per month for failure to attend
the Immersion training or $250 per month for failure to attend the HOST training until compliant and/or
formal default, and failure to cure the formal default could result in the termination of your franchise
agreement. If a hotel registers for an Upscale Immersion class and fails to attend or does not cancel at least
one week prior to the scheduled start date, the hotel may incur a no-show fee.

OTHER FEES

You must license the required Revenue Optimization Technology, which includes IDeaS G3, a fully
integrated revenue management system, OTA Insight & Parity Insight and other tools. If the Hotel has not
previously used IDeaS G3, you must pay us a nonrefundable $2,000 set-up fee and a $2,500 limited data build
fee.

Except as identified in this Item 5, all fees are uniform, are fully earned by us when paid by you,
and we have no obligation to refund these fees. Except as set forth in Item 10, we do not offer financing
for any part of the affiliation fee, and we do not offer financing for any other initial fees.

ITEMG6
OTHER FEES
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AMOUNT

month’s Gross Room
Revenues (“GRR”)
(Note 2).

TYPE OF FEE (Note 1) DUE DATE REMARKS
GENERAL
Royalty Fee 6% of the preceding Payable monthly.

Marketing and Reservation
Fee (Note 3)

3% of the preceding
month’s GRR (Note 2).

Payable monthly.

The Marketing and Reservation
Fee covers the ongoing
development, maintenance and
upgrading of the reservations
system, as well as pay for
expenditures associated with
media, advertising, publicity,
public relations, marketing,
reservations and certain
franchise services. These
expenditures enhance
awareness and consumer
preference for our brands and
deliver guests to our
franchisees. Greater awareness
and preference help promote
long-term growth in business
delivery to our franchisees.
(Note 3).

REWARDS,
MARKETING, AND
DISTRIBUTION
PROGRAMS
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AMOUNT

generated by rewards
program members.

transmitted each
Sunday night and
payment must be
submitted to us
no later than
Friday).

TYPE OF FEE (Note 1) DUE DATE REMARKS

Rewards Programs Fee 5% of gross room revenue | Monthly This Rewards Program Fee is
(Choice Privileges Loyalty | and gross food and (Commission established by us to administer
Program) beverage revenue invoice is the program and reimburse

hotels for reward nights.

We may require participation in
our Performance Based Loyalty
Fee program in the future,
which has a fee ranging from
4.5 - 5.5% of gross room
revenue and gross food and
beverage revenue generated by
rewards program members. The
Performance Based Loyalty Fee
may vary within the stated
amount range based on a hotel’s
participation in the program,
which measures enrollment
performance over three-month
periods and includes
adjustments on the Rewards
Program Fee based on a hotel’s
size and enrollment
performance. The program is
subject to change, though costs
will not exceed 5.5% of room
revenue generated by rewards
program members.

Airline Frequent Traveler
Program Fee

5% of room revenue
generated by airline
frequent travelers.

Payable monthly.

This fee is established by us to
administer the program and pay
for airline miles awarded.

Choice Accelerate

3% of gross room revenue
from consumed stays
delivered from direct
online channel bookings
(certain exclusions and

stay caps apply).

Consumed stays resulting
from international
marketing paid and meta
advertising efforts are
subject to a fee of up to
10% of gross room
revenue, but will not be
subject to the 3% fee
noted above.

Payable monthly.

Choice Accelerate is the
enterprise paid media program
that aims to drive direct online
channel bookings to your hotel
through negotiated marketing
arrangements, search engine
optimization, social media and
more.
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Programs Processing Fee

$0.12 per transaction per
eligible stay for Reward
Program or Choice
Accelerate

(not charged if the
Commission Processing
Fee is charged by Onyx).

Payable monthly

This fee covers our
administrative costs of
consolidating the billing and
processing disbursements for
the applicable Marketing and
Rewards program costs.

Third Party Distribution
Fee

$3.75 for each consumed
reservation made through
directly connected online
travel agents, DerbySoft,
DHISCO, myRiva,
Juniper/Roibos and
Katanox.

Payable monthly.

Directly connected online travel
agents include Expedia, and
Booking.com. Connectivity
solutions such as DerbySoft,
DHISCO, myRiva,
Juniper/Roibos and Katanox are
used to connect with other
online travel agents, such as
Agoda/Priceline, Hopper, and
wholesalers, such as Hotelbeds
and WebBeds and more. We
reserve the right to add, remove
or modify new and existing
connections.

Travel Agent and Other
Reservation Based
Commissions (Note 4)

Standard commission
(currently 10% - 15%)
includes our Travel Agent
Centralized Commission
Program handled via
Onyx and additional
programs from third party
designated accounts.

Weekly
(Commission
remittance is
available via the
online portal of
our commission
processing
vendor, Onyx
CenterSource,
each Monday and
payment must be
submitted no later
than Thursday) or
monthly for
commissions
directly indicated
on invoice.

$0.48 per Commissionable
Transaction processing fee for
commissions handled via the
Travel Agent Centralized
Commission Program is applied
to the Onyx remittance.

Commissions are payable on
retail or “rack” rates and not on
net, non-commissionable rates.

Egencia and Hopper
Preferred Programs

Payment of a $5.00 per
night Choice Privileges
fee covering 1,000 loyalty
points, in addition to the
payment of any applicable
Expedia or Hopper
commission.

As incurred

The Egencia Preferred Program
and Hopper Capital One
Business Program offer your
hotel the opportunity to gain
priority access to travelers who
book through their networks
each year. You may opt out of
this program. The Rewards
Program Fees of the Choices
Privileges Loyalty Program
described above do not apply to
these bookings.
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Leisure Affinity
Promotional Program

You must pay a per
preferred room night fee
of $2.50 (or up to the
equivalent of a 10%
commission) for all
consumed stays booked
through our Leisure
Affinity Promotional
Program.

Payable monthly

This program is offered to
affinity organizations such as
AARP and other leisure-based
member-based organizations
with which we have negotiated
preferred status. The fee may
vary based on the Affinity
partner. This fee will be
waived for any reservation that
is billed the Choice Accelerate
fee.

Global Distribution
System (“GDS”)

Currently $7.70 for each
reservation received
through a GDS with
which we have an
agreement.

Payable monthly.

This fee is a reimbursement of
costs we incur by using a GDS
and is subject to change to
reflect changes in our GDS
costs, including cost increases
imposed by third parties.

Platform Marketing
Distribution

Up to 15% commission
for consumed
reservations generated
through Choice’s third-
party marketing platform

Payable monthly
and as incurred

This fee is mandatory and based
on consumed reservations
(which may include revenue
from the rental, sale, use, or
occupancy of your Hotel)
facilitated through a third-party
platform marketing, such as
Penn Entertainment and

others. These opportunities
help introduce new guests to
Choice’s Brands. We reserve
the right to modify the
engagement, including adding
or removing third party
participants.

Global Sales Pay for
Performance Program
(Note 5)

2.7% of total room
revenue from consumed
business (for example,
actual room sold).

Payable monthly.

FedRooms/DoD Program 2.25% of room revenue As incurred The fee is billed to properties
per consumed stays who participate in the
resulting from program FedRooms or DoD program
activities

Choice Privileges Elite Approximately $0.005 Monthly for At check-in, Choice Privileges

Welcome Gift Program per Choice Privileges Choice Privileges | Elite members will be given the
point awarded to guest, or | point option of receiving Choice

the cost of the gift
provided to guest.

reimbursement.
As incurred for
other gifts
provided.

Privileges points (amount
determined by us) or a gift as
required by us (such as food &
beverage, a F&B credit of $5 in
retail value, or other items).

PROPERTY
MANAGEMENT
SYSTEM AND
TECHNOLOGY
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AMOUNT

Connect Fee

month with a maximum of
250 invoiced

TYPE OF FEE (Note 1) DUE DATE REMARKS
OHIP Flat Data Fee $395 per year Payable yearly to | The Oracle PMS (see Item 11)
us or the vendor. requires the use the Oracle

Hospitality Integration Platform
(“OHIP”) to support the
exchange of data and
connectivity with IDeaS G3.

Technology & Interface $1.70 per sleeping room per | Payable monthly. | Four web-based email accounts

are included in these fees. Each
additional email account is
$240 annually, plus a $100 set
up fee. These fees do not
include all technology costs
required to operate a typical
Hotel. Examples of systems
not included are telephone,
accounting, payroll, inventory
management, call accounting,
voice mail, guest internet, free
to guest television and
concierge applications. You
must maintain other systems
through suppliers of your
choosing. We offer a list of
approved suppliers for many of
these systems, but these are
recommendations only.

CrowdStrike

$60 per month

Payable monthly

The fee is required for all
brands and covers security
software and services to help
monitor, detect and prevent
software-based cyber security
threats.

Compliance Monitoring
and Reporting Fee

Monthly payment of
approximately $20.70,
and up to $250 (annually)
associated with
implementation and
service.

Payable monthly

This fee supports compliance
with federal and local
regulations.

REVENUE
MANAGEMENT
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Choice Revenue
Optimization Services
(“ChoiceROCS”)

$1340-1,900 based on
offering tier.

Monthly

ChoiceROCS is a multi-faceted
program that provides
participating franchisees with a
variety of revenue management
services and support depending
on the needs of the hotel. You
will work directly with a
Choice revenue manager that is
trained to help support the
revenue management needs of
the franchisee.

Participation in ChoiceROCS is
mandatory. Service level
available is the Upscale service
level, as further set forth in the
Rules and Regulations.

IDeaS G3 Revenue
Optimization Technology

$7.25 per sleeping room
per month with a
maximum of 500 rooms
invoiced

Monthly.

The Revenue Optimization
Technology includes IDeaS G3,
a fully integrated revenue
management system, OTA
Insight & Parity Insight and
other tools. These fees are
subject to change. If the Hotel
has not previously used IDeaS
G3, you must also pay us a
nonrefundable $2,000 set-up fee
and a $2,500 limited data build
fee.

OTHER

Annual Convention
Registration Fee

$1,700 per attendee plus
travel, lodging and living
expenses. We also charge
a late registration fee of an
additional $500.

Annually, before
Convention.

You and your General Manager
must attend the annual
convention. We also strongly
recommend that your Director
of Sales attend. The annual
convention is designed to give
our franchisees resources and
information to better leverage
our strong value

proposition. Attendees
participate in a full schedule of
education and brand sessions
and networking events. In
addition, there is a trade show
with the industry’s top
suppliers.

Educational Resources
Program

$1,500 plus any
applicable taxes.

Annually (billed
in four even
amounts on a
quarterly basis).

This program provides
unlimited access to training
programs on Choice’s online
learning management system
(including Choice University).
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Upscale Sales Bootcamp

$900 per attendee

On enrollment.

This is an optional training.
You also must pay travel and
expenses for this in-person
workshop.

Upscale Sales Success
Workshop

$1,600 per attendee

On enrollment

You also must pay travel and
expenses for this in-person
workshop.

Additional Training
Programs

Reasonable charges
ranging from $49 - $599.

On enrollment.

You also must pay travel,
lodging and living expenses for
all attending employees for any
additional training requested by
you or required by us.

Re-Licensed Hotel
Training

$995

Within 90 days of
transfer and

This training is required when a
hotel changes ownership, and

be less than $1,000.

franchise the new owners sign a franchise
agreement agreement with Choice.
execution.
Room Count Change Fee The per-room charge then | Before expansion | This fee is applicable only if
being charged for new of sleeping you choose to change the room
franchisees, but shall not rooms. count by more than 10%. Our

consent is required for any
room count change greater than
10%.

Plan Fee

submission of
application.

Assumption Fee $7,500. Upon submission | This fee is applicable if we
of application. consent to a transfer of less than
50% of the equity interest in
you or the Hotel.
Property Improvement $3,000. Upon transferee’s | This fee is for the inspection of

your Hotel and the creation of a
property improvement plan
which will be integrated into
the transferee’s franchise
agreement.

Comfort Letter Fee

$2,500 (If a Comfort
Letter is needed within 1-
3 days there will be a
$500 expedite fee.)

Upon request for
a Comfort Letter.

The comfort letter is a
document issued by us in our
sole discretion that grants your
lender certain rights under the
Franchise Agreement upon your
default of your loan obligations
to the lender. You may be
required to sign this agreement
as a condition of receiving a
loan from your lender. Attached
as Exhibit L is our current form
comfort letter.
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Transfer Fee

The then current
affiliation fee or $75,000,
whichever is greater. The
Transfer Fee is subject to
state law.

Upon transferee’s
submission of
application.

This fee is applicable if we
consent to a transfer of 50% or
more of the equity interest in
you or your Hotel franchise. In
addition, our consent is required
for any transfer of more than
5% of the equity interests in
you or the Hotel.

Close Family Member
Transfer Fee

$0-$7,500

Upon transferee’s
submission of
application.

Upon death or disability, if you
wish to transfer to a Close
Family Member (defined as a
franchisee’s adult spouse,
parent, child, sibling,
grandchild, or grandparent) we
will charge a non-refundable
application fee not to exceed
$7,500.

Change of Ownership

$3,000.

Upon submission
of application

This fee is applicable for any
transfer of less than a 50%
equity interest in you or your
Hotel franchise.

Choice Privileges “Points
Accelerator” Packages

Approximately $0.005
per Choice Privileges
point that is awarded to a
guest.

Monthly for
Choice Privileges
point
reimbursements.

At the time of booking, when
booking BAR, guests have the
option to purchase 1,000, 2,000
or 5,000 points in addition to
their base stay points. Hotels
are charged for the additional
points purchased by the guest.

Taxes

Amount assessed by
federal, state and local tax
authorities

When we invoice
you

You must pay an amount equal
to any sales tax, gross receipt
tax or similar tax imposed with
respect to any payments
required under the Franchise
Agreement, unless the tax is
credited against income tax
otherwise payable to us. You
will have no obligation for any
tax which is based upon our net
income.
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Insurance Reimbursement
Fee

$500-$100,000

As incurred

This fee applies only if you fail
to procure or provide us with
evidence that you maintain at
least the minimum insurance
required by the Franchise
Agreement. The range for this
fee is dependent on market
conditions and a policy may fall
outside of this range depending
on the current market rate. We
may also give you the option to
procure certain insurance
policies through programs we
facilitate, which may be billed
by us for participating hotels.

Medallia Concierge
Subscription Fee (or
similar text messaging
platform)

$120 per month

Payable monthly.

Medallia Concierge is a real-
time guest text messaging
platform for guest engagement
and service needs. You will
pay the monthly subscription
fee listed in the chart for the
Medallia Concierge platform
(or the subscription fee
applicable to the then-current
text messaging platform),
which we collect and then pay
to the vendor.

OPTIONAL

Choice Privileges
Meeting/Group Planner
Point Program

$0.005 per Choice
Privileges point awarded.

Payable monthly.

Meeting organizers will be
awarded 3 Choice Privileges
points per every $1.00 dollars
spent on meeting related
activities (meeting room rental,
food and beverage, and meeting
attendees’ guest rooms).

ResConnect
Program(Formerly Call
Forwarding)

3.0% of monthly Gross
Room Revenue booked
by our ResConnect team
for your hotel.

You are responsible for
any additional costs
necessary to update your
telephone systems at the
property to support the
ResConnect system.

An early exit fee of
$500/month remaining in
the initial term (plus a pro
rata share for the
remaining portion of the
current month)

Payable monthly.

This is an optional program and
we may change the fee at any
time upon providing prior
written notice to you. Exhibit E
includes the ResConnect
Agreement.

For non-participating hotels that
transfer calls to the ResConnect
Program, the hotel may be auto-
enrolled in the program at our
election.
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AMOUNT

TYPE OF FEE (Note 1) DUE DATE REMARKS

Marketing Cooperative $2.00-$15.00 per room Payable by This program does not currently

Fee per month. December 31% of | exist and may be developed.
each year. Participation in a marketing

cooperative is voluntary (see
Item 11). This fee is
established by the regional
franchisee marketing
cooperatives and varies by
region and hotel size. These
fees are placed in a fund for the
marketing cooperative and used
for its operating expenses.

RevUp Powered by Koddi

Varies dependent on
investment level
determined by the hotel

Payable monthly

RevUp is a voluntary,
third-party digital marketing
program that provides a turnkey
way for hotels to run localized
marketing campaigns.
Participating hotels can activate
tactics such as metasearch,
sponsored placements, paid
search, paid social, Expedia
TravelAds, and more. We
collect the associated fees from
hotels and remit the applicable
amounts to Koddi.

Additional Consultation
and Services Fee

Dependent on the service
requested

As incurred

We may make available to you
additional consultation and
services to assist you to
construct, renovate, maintain,
operate, and/or market the
Hotel.

AHLA Dues

$6.00/room

Annually

This fee covers dues for
membership in the American
Hotel & Lodging Association.
You have the opportunity to opt
out of membership by January
15 of each year.

AAA Official
Appointment

$800 - $1,600 based on
the level of diamond
rating and the number of
rooms in the hotel

Annually

This fee covers the AAA
Official Appointment license
for hotels that are awarded
AAA diamond designations.
You may opt out each year.

REMEDIES AND NON-
COMPLIANCE
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Non-Compliance Penalty

$100-$10,000 per
instance of non-
compliance.

As incurred.

Non-compliance penalty is
charged as a result of a failure
to attend required training, meet
quality assurance and/or guest
satisfaction standards required
for the brand, non-compliance
with your Property
Improvement Plan, non-
compliance with the Franchise
Agreement or the Rules and
Regulations. This range of
penalties may change from time
to time.

Customer Care — Guest
Complaints Program

$100 per complaint plus
the cost to resolve the
guest complaint

As incurred.

If we receive a legitimate guest
complaint within the hotel’s
control and respond to or
resolve the complaint on your
behalf, you must pay us the
program fee plus our costs to
resolve the matter.

Human trafficking
prevention training non-
compliance fee

$500 quarterly non-
compliance penalty

As incurred.

Each property hotel owner(s)
and/or management level
designee is required to
complete the ChoiceU Human
Trafficking Prevention training
module. The certification must
be renewed every twelve
months. The hon-compliance
fee will be charged to hotels
that do not comply with this
brand requirement. We will
submit 100% of the proceeds of
this non-compliance fee to
organizations selected by us
that support efforts to combat
human trafficking.

Audit Fee

Cost of each inspection or
audit, including travel,
lodging, meals, salaries,
professional fees and
other expenses. We
anticipate the cost will be
$1,000 - $6,000 per
inspection or audit.

As incurred.

Payable only if any inspection
or audit (including any re-
inspection or re-audit) discloses
a deficiency in any payments
due under the franchise
agreement. If the deficiency in
any payment is willful or
exceeds 5% of the correct
amount, you must immediately
pay the deficient amount plus
interest at 1.5% and the entire
cost of the inspection or audit,
including travel, lodging,
meals, salaries, professional
fees, and other expenses of the
inspecting or auditing
personnel.
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TYPE OF FEE

AMOUNT
(Note 1)

DUE DATE

REMARKS

Revenue Reporting Late
Fee

1.5% of the preceding
month’s Royalty Fee and
Marketing and
Reservation Fee.

Payable only if
you do not send
us the required

reports on time.

Immediately payable if any
report is not timely submitted.

Interest

1.5% of the delinquent
amount.

Payable only if
you do not pay
your bills on
time.

Immediately payable if your
account is not timely paid.

Reservation System
Reinstatement Fee

$5,000.

This fee must be
paid prior to the
reinstatement of
reservation
Services.

Payable only if you are
suspended from the reservation
system due to your default and
you wish to be reinstated.

Liquidated Damages
(Note 6)

If terminated before
opening, the number of
sleeping rooms multiplied
by 60 months, multiplied
by $100.

If terminated after
opening, the greater of (a)
$100, multiplied by the
number of sleeping
rooms, multiplied by the
number of months until
the next date on which
you may terminate the
Franchise Agreement
without penalty (not to
exceed 60 months); or (b)
the average monthly GRR
for the last 12 months,
multiplied by the Royalty
Fee, multiplied by the
number of months until
the next date on which
you may terminate the
Franchise Agreement
without penalty (not to
exceed 60 months).

Within 30 days

after termination.

Intellectual Property
Liquidated Damages

$2,500 per day that you
continue to use our
intellectual property
following the expiration
or termination of the
Franchise Agreement.

Upon demand.

If you continue to use our
intellectual property after the
expiration or termination of the
Franchise Agreement, you must
pay this fee to compensate us
for damage to our ownership
interests in our intellectual

property.
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AMOUNT

TYPE OF FEE (Note 1) DUE DATE REMARKS
Costs and Attorneys’ Fees Will vary under Payable on If we are successful in any legal
circumstances receipt of invoice | action or arbitration proceeding

we bring against you or in
defending any legal action or
arbitration proceeding you
bring against us.

Note 1: Unless otherwise stated, these fees are imposed by us, paid to us, and are non-
refundable. Except for the Royalty Fee and liquidated damages, all fees are subject to change. Fee changes
may reflect, among other things, inflation, increased costs or expenses, changes in third-party fees or
charges that we pass through to franchisees, changes in the scope or nature of services or programs, or
adjustments to remain competitive or consistent with market practices. The Travel Agent and Other
Reservation Based Commissions fee and the Travel Agent Centralized Commission Processing Fee may
not be paid to Choice. Unless otherwise stated, all fees are uniformly imposed except when negotiated in
special circumstances.

Note 2: “Gross Room Revenues” are revenues from the rental, sale, use or occupancy of
sleeping rooms at the hotel for whatever purpose, including cash and credit transactions, whether or not
collected by you, guaranteed no show revenue, early departure fees, late checkout fees, day use revenue,
attrition or cancellation fees, and any proceeds from business interruption insurance. It does not include
taxes required by law, revenues from telephone calls, movie rentals, vending machines, room service,
meeting rooms or food and beverage sales.

Note 3: We may increase the Marketing and Reservation Fee for increases in inflation or
costs of advertising, publicity, public relations, marketing or for increases in our cost of providing the
reservation system or any other aspect of our franchise system so long as the increases apply to all or most
of the U.S. hotels in our franchise system. We may also assess additional fees and charges for various
components of the System and other services (including promotional programs and use of proprietary
software) as described in the Rules and Regulations.

Note 4: A “Travel Agent” includes traditional travel agents, such as American Express
Travel, CWT, BCD and others, as well as online travel agents such as Expedia if those online travel agents
book through our global distribution system (“GDS”). The additional commission will apply to reservations
via travel agents, GDS, and Choice's central reservation system, but will not apply to reservations through
online travel agents (for example, Expedia) that are designated by an International Air Transport
Association number.

Note 5: Choice has secured preferred status with leading “mega” travel agencies (for
example, multi-national travel management companies) and consortia of travel agencies so that our
franchisees receive a high level of exposure within the Global Distribution System, corporate online booking
tools, and preferencing through the various booking channels. This program applies to group and transient
bookings within the program. Annual fee caps for group booking may apply. For consumed reservations
booked through a “mega” travel agency that are commissionable, the Travel Agent and Other Reservation
Based Commissions Fee and Travel Agent Centralized Commission Processing Fee apply. These payments
are made through ONYX. Hotels that are not current with their travel agent fees risk suspension from the
agencies’ booking tool.

Note 6: This fee is payable only if the Franchise Agreement is terminated due to your
breach and does not apply where state law prohibits it.
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ITEM7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Radisson Individuals — Franchise Disclosure Document — April 1, 2026, as amended May 20, 2026

82773823v2

Amount To Whom
Type of Expenditure (Note 1) '\g:;rxgnif When Due | Payment Is To
Low High Be Made
Affiliation Fee $500/room for new Lump Sum Upon Us
franchises (conversions or application
newly constructed hotels),
$750 per room for transfers
and renewals ($75,000
minimum)
Construction-Related $0 $5,000 As billed As incurred Us
Extension Fee per 3 month
extension (Note 2)
Opening Date Rescheduling $0 $2,500 As billed | Asincurred Us
Fee per each rescheduling
(Note 2)
Real Estate (Note 3) Not Not N/A N/A N/A
included included
Property Improvements (Note $1,669,500 | $53,418,800 As billed As incurred Suppliers
4)
Permits, Licenses and Varies Varies As billed As incurred General
Government Fees Contractor
Professional Design Services $50,000 $2,000,000 As billed As incurred | Your Architect,
(Note 5) Interior Design
& Engineering
Consultants
Mandatory On-Premises Signs $750 $200,000 As billed As incurred Suppliers
(including freight and
installation) (plus maintenance
and insurance) (Note 6)
Miscellaneous Pre-Opening $1,200,000 $1,850,000 Asincurred | As incurred Suppliers
Costs (Note 7)
Opening Inventory of Supplies $324,500 $2,703,800 As billed As incurred Employees,
(Note 8) Suppliers,
Utilities.
ORACLE Opera Cloud PMS $14,000 $40,000 As billed As incurred Suppliers
Initial Investment (Note 9)
Immersion, Sales and $7,895 $8,000 As billed As incurred Us
Hospitality Leadership
Certification Fees (Note 10)
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Amount To Whom
Type of Expenditure (Note 1) I\Igzg/r;r?(ejn?cf When Due | Payment Is To
Low High Be Made
Food and Beverage Opening $21,000 $37,500 As billed As incurred | Us and Suppliers
Support Fee and Restaurant
Concept Creation (Note 11)
Food and Beverage Sales $6,000 $25,000 As billed As incurred Suppliers
System
Pre-Opening Photography $3,500 $5,000 As billed As incurred Suppliers
IDeaS Fees (Note 12) $4,500 $4,500 As billed As incurred Us
Insurance (Note 13) $85,000 $275,000 As billed As incurred | Your insurance
carriers
Styling & Accessorizing (Note $15,000 $20,000 As billed As incurred Suppliers
14)
Additional Funds $1,000,000 $1,800,000 N/A Asincurred | Employees and
3 Months (Note 15) Suppliers
TOTAL ESTIMATED $4,476,645 | $62,470,100 (Does not include real estate costs)
INITIAL INVESTMENT
TOTAL COST PER ROOM $29,844 $416,467 (Does not include real estate costs; figures
(BASED ON 150 ROOMS) are rounded)
Note 1: These estimates are for a Radisson Individuals® Hotel with 150 total guestrooms.

These ranges are estimates only and do not include real estate. Costs are based on our experience in the
hotel industry. Variables like location, cost of materials, labor, and site conditions will determine exactly
what your initial investment will be.

Except as disclosed in Item 5, none of the above payments are refundable to you. Except as
disclosed in Item 10, we do not, nor do any of our affiliates, provide direct or indirect financing to
franchisees for any of these items.

Note 2: We may, under certain circumstances, extend the timeline required to begin or
complete the renovation or construction of your Hotel, but we are not required to grant any extension. If
we agree to grant an extension, you must pay us $5,000 per 3 month extension. Whether we grant an
extension may vary depending on the circumstances surrounding the delay, the Hotel’s market position,
size of the property, number of hotels that a franchisee operates in the System, or on other criteria as we
may adopt.

You must pay a fee of $2,500 in the event the Hotel Opening Date is set and confirmed by you in
the pre-opening requirement document and changed within 2 weeks of the committed date, or if a temporary
certificate of occupancy is not received at least 7 days prior to the committed date. This fee may be charged
multiple times if multiple date commitments or changes occur. You are also responsible for the cost of any
travel incurred.

Note 3: These estimates do not include the cost of purchasing an existing hotel to be
converted or the cost of purchasing unimproved land to construct a new hotel, which cannot be estimated
with any certainty due to variables such as location, acreage, terms and whether leased or purchased. The
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cost of purchasing unimproved land and making site improvements will vary depending on location, soil
conditions, municipal requirements, availability of utilities and other factors and cannot be estimated by us.

Note 4: The high range assumes you are building a new Hotel and includes only building
construction costs (excluding the costs of providing utilities, exterior lighting, parking and landscaping)
and furniture, fixtures, and equipment (FF&E). The low range assumes you are converting an existing
Hotel and that (i) you have no acquisition costs; (ii) the hotel is in good condition, with no structural work,
repaving, roof repair or mechanical work on plumbing, heating, ventilation or air conditioning systems
required; and (iii) the hotel includes the necessary facilities such as meeting rooms, restaurant, health club,
etc. If any of these assumptions are incorrect, the cost for improvements for a conversion property can be
much greater than disclosed in the chart. We encourage you to review this with your professional advisors
and look to hotel-related organizations that report on these matters for assistance. Utilizing your existing
FF&E and interior finishes would help minimize your initial costs, however, your existing furniture, fixtures,
equipment and interior finishes must meet our standards. Any items required to be purchased for the Hotel
must be purchased from suppliers we designate. Variables such as location, cost of materials and labor,
goods and services provided and site conditions can affect the cost of FF&E. Shipping costs are not
included in these estimates.

Note 5: Professional Design Services includes costs that paid to your architect, engineer,
and other related professionals for the development of your Hotel, which must follow the prototype
architectural drawings and specifications supplied by us. You must submit all drawings and specifications
to us, and we must approve of these drawings prior to your submission to local jurisdictions. You must
commission an architect and engineer directly and make payments directly to them.

Note 6: Any existing signage must comply with our product quality standards. Depending
on the location, size and configuration of your Hotel, new signage may cost up to $200,000. This amount
includes a professional site survey, the signage and the installation. Any new signage must be purchase
your signage from a designated vendor (see Item 8).

Note 7: Miscellaneous opening costs include initial startup expenses such as security
deposits, utility costs, and incorporation fees, payroll and related costs, initial supplies, possible
transportation and/or utility impact fees, initial opening, advertising and other promotional expenses and
materials, and any unforeseen incidental expenses related to facilities deficiencies or equipment repairs.
Your costs will depend on whether you are building a new Hotel or converting an existing property, as well as
other factors like how much you follow our methods and procedures, your management skill, experience,
general economic conditions, the local market for our product, the prevailing wage rate, competition, hotel size,
the occupancy level reached during the initial period, and other factors.

Note 8: Opening inventory reflects the costs of inventory items such as stationery,
promotional materials, amenity items, miscellaneous room supplies, cleaning supplies, paper goods,
smallwares, kitchen supplies and other small equipment and supplies required for operating a Hotel

Note 9: The actual cost will vary based on number of rooms, additional workstations and
type of printers, optional components purchased and other miscellaneous items. For example, if you add
an optional POS system or sales and catering system, you will pay additional implementation and monthly
fees. The cost includes ORACLE Opera Cloud PMS training. Before the opening of the Hotel, all Hotel
staff that will be utilizing ORACLE Opera Cloud PMS should complete their respective training.

These estimates for required components do not include all technology systems required to
operate a typical Hotel. Examples of systems not included are telephone, accounting, payroll, inventory
management, call accounting, voice mail and internet (which are included in the Furniture, Fixtures &
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Equipment Category, Operating, Supplies & Equipment Category and the Miscellaneous Additional Funds
Category). It will be necessary for you to purchase compatible systems from suppliers of your choosing.
We offer a list of approved suppliers for most items, but these are recommendations only. Also, the
estimates do not include costs for cabling, accommodations for installers and annual upgrades, all of which
are your responsibility. See Item 6 for a summary of the monthly fees. Upon expiration or termination of
your Franchise Agreement, you will be disconnected and will no longer have access to the ORACLE Opera
Cloud PMS.

Note 10: Immersion, Sales, and Leadership training includes the cost for your General
Manager and Director of Sales to attend the Upscale Immersion training, and the cost for your General
Manager to complete the HOST Leadership Certification. Our Upscale Immersion training fee is $2,450
per attendee and covers 3 days of onboard training at our headquarters in North Bethesda, Maryland. Our
Upscale HOST Certification Program fee is offered at $1,395 per attendee and is a self-paced virtual
program. The Upscale Sales Success Workshop training fee is $1,600 per attendee and is held regionally
or at our headquarters in North Bethesda, Maryland. This estimate does not include the cost of travel,
lodging, or meals to attend the required training programs. Some or all of the training may not be required
if you, your General Manager, or your Director of Sales have successfully completed the requisite training
in the past 24 months for a new or existing hotel.

Note 11: This includes the Food and Beverage Opening Support Fee that is paid to us. You
are also required to consult with an approved supplier for the creation of the Hotel’s restaurant concept and
logo creation.

Note 12: The Revenue Optimization Program includes IDeaS G3, a fully integrated revenue
management system, OTA Insight & Parity Insight and other tools. If the Hotel has not previously used IDeaS
G3, you must pay us a nonrefundable $2,000 set-up fee and a $2,500 limited data build fee.

Note 13: These policies cover construction, General Liability, Cyber Liability, and Workers
Compensation, including Statutory Workers Compensation and Employers Liability insurance, and must
provide minimum limits per location of coverage as stated in the Franchise Agreement.

Note 14: Styling and accessorizing costs include the cost of decorative items and labor on
site to install decorative items. These costs do not include consultant expenses, shipping, warehousing, or
photo-styling activities.

Note 15: These estimates are for your initial startup expenses including working capital,
payroll and related costs, opening inventories, advertising, utilities and insurance for 3 months after opening.
Insurance costs may vary greatly depending on market conditions and risk factors involved. Other costs and
fees are described in Item 6. We do not guarantee that you will not have additional expenses starting the
business. Your costs will depend on factors like how much you follow our methods and procedures, your
management skill, experience and business acumen, general economic conditions, the prevailing wage rate,
competition, hotel size, the occupancy level reached during the initial period, and other factors.

We relied on our experience in the hotel business to compile these estimates. You should

review these figures carefully with a business advisor before making any decision to purchase the franchise.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES
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You must equip the Hotel and provide product and design specifications that align with the brand
design directives for public spaces, guest room size and facilities and equip the Hotel with furniture, fixtures
and equipment, bath and bed linens, draperies, bedcoverings, floor coverings, wall coverings, lighting, ice
machines, telephone systems and other amenities for which we have established written specifications or
minimum standards. We may modify our specifications in writing as we determine appropriate from time
to time and may add new specifications or brand guidelines, in writing including any manuals or policies
regarding, among other things, our standards and requirements for construction, equipment, furnishings,
supplies, maintenance and marketing that are applicable to RADISSON INDIVIDUALS Hotels (“Rules
and Regulations”).

Our Procurement Services Department and Brand Management Department maintain lists of
“Qualified Vendors” of products and services for our franchisees. Certain Qualified Vendors are designated
in the Rules and Regulations as an exclusive supplier or as an approved non-exclusive preferred vendor.
Unless required by the Rules and Regulations, you do not have to purchase products that otherwise meet
brand standards from Qualified Vendors. You do have to purchase certain Choice Mark-bearing items,
such as signs and bath amenities, only from Qualified VVendors. You must also purchase bedding, computer
hardware and software, food and beverage products, and other brand standard items per brand specifications
through a Qualified Vendor. Neither Choice nor any persons affiliated with Choice are currently Qualified
Vendors.

Vendors that are not on the Qualified Vendor list may apply to become “Qualified,” and you may
recommend new vendors to us. Among the criteria that we consider is the financial stability of the company,
whether the product or service meets Rules and Regulations and if the product or service is of use to our
franchisees. Our criteria are available to you for review upon request. Where applicable, the vendor may
be asked to submit product samples and specifications to us. We usually make our decision and notify the
vendor within 90 days after all information and samples have been submitted, although a longer period may
be required for products or services that, due to their cost or importance to the brand, may have significant
financial impact on our franchisees. We may limit the number of Qualified Vendors for a variety of reasons,
including: obtaining volume discounts, promoting consistent quality, and/or securing adequate supplies for
a particular brand. We may revoke a vendor’s “Qualified” status if the vendor no longer meets our criteria,
if they breach their agreement with us, if the product or service offered is no longer competitive in price or
quality, among other reasons, or for other reasons.

You must fund the cost of all repairs, renovations, and upgrades at the Hotel and you must establish
a cash reserve fund to replace soft goods, case goods, signage, fixtures, and equipment. The amount you
must deposit ranges from 1.5% to 5% of Gross Room Revenues, depending on how many months you have
been operating the Hotel. Your reserve fund deposits are not payable to us; however, we do require that
you create the reserve fund in a bank acceptable to us and we will direct you on how to utilize these funds.

We require you to engage a hotel management company (“Management Company”) and retain
such Management Company to operate and manage the Hotel during the term of the Franchise Agreement,
which will be subject to our prior written consent. Our affiliate, Radisson Hotels Management Company,
LLC, through one or more subsidiaries, owns a management company.

In addition, you are required to manage all food and beverage operations and offerings at the Hotel
in accordance with our Rules and Regulations. Any third-party operator you designate to operate any
restaurant, bar (including any rooftop bar), any retail bay outlet or other food establishment at the Hotel
must be pre-approved by us in writing. You and/or any third-party operator must provide food and beverage
at the Hotel in strict compliance with the Rules and Regulations, including: (1) operating the restaurant,
bar, lounge, market and sundry area or any other food outlet at the Hotel in accordance with our
requirements as provided in the Rules and Regulations to ensure the highest level of quality, safety, and
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service; (2) maintaining in sufficient supply all food and beverage products and ingredients (as well as other
supplies, paper goods, dinnerware, and furnishings) that meet our requirements and conform to our Rules
and Regulations; (3) selling or offering to sell only those food and beverage items in the restaurant, bar,
lounge, or any other food outlet (including any rooftop bar or restaurant) at your Hotel that comply with
our Rules and Regulations and applicable law (including abiding by applicable licensing and other
requirements for the sale of alcoholic beverages); (4) maintaining hours of operation for the restaurant, bar,
lounge, or any other food or beverage outlet (including rooftop) in accordance with our Rules and
Regulations; and (5) using only menus, signs, promotional displays and other materials that comply with
the design of our Rules and Regulations.

You must also obtain our prior written consent to use any new or existing trademarks, trade names,
service marks, logos, copyrights or design patents that are owned or licensed by you in connection with any
restaurant, retail bay outlet, or other food and beverage outlet at the Hotel (“F&B Marks”). We may use
the F&B Marks to promote the Hotel and display the F&B Marks on the Reservation System. You will
indemnify us from any third-party lawsuits concerning our use of your F&B Marks.

Additionally, none of our officers own a material interest in any privately-held suppliers, or a
material interest in any publicly-held suppliers of our franchise system. From time to time, our officers
may own non-material interests in publicly-held companies that are suppliers to our franchise system.

We receive certain commissions or rebates from Qualified Vendors that typically range from 1%
to 2% (but may be up to 20%) of net sales volume to franchisees, as well as a flat fee that we typically
receive annually from each Qualified VVendor. In exchange for these fees, we may provide each vendor with
certain services, which may include one or more of the following: marketing services from our Procurement
Managers and/or marketing personnel, space on our ChoiceBuys.com website, a booth at our annual
convention, advertisements in our print and electronic publications (e.g., Marketplace and Single Vendor
Emails) and sponsorship opportunities, among other benefits. We do not provide franchisees with any
material benefits, such as opportunities to acquire additional franchises, based on their purchases of
particular products or services from Qualified Vendors or use of particular Qualified Vendors.

You must display at your Hotel entrance the number and type of identity signs and plaques required
by the Rules and Regulations. Such signs and plagues must display the approved brand name and logo of
your Hotel. Signs are available from manufacturers who must be approved by us and who must comply
with brand specifications. Each sign manufacturer must meet certain business, financial and insurance
requirements. We derive income from appointment fees, limited trademark licenses, drawing charges and
commissions on signs sold and that are purchased through signage Qualified Vendors. All highway
billboards and printed advertising, among other electronic or printed media, must use the Choice Marks in
accordance with our specifications.

You must display at your Hotel entrance at least one main identity sign displaying the name and
logo of your Hotel along with on-premise plaques that conform to our requirements. You are required to
use a Qualified Vendor for all exterior building signs and plaques. We derive income from limited
trademark licenses, and commissions on signs sold that are purchased through sign or face Qualified Vendor
manufacturers. All highway billboards and printed advertising, among other electronic or printed media,
must use the Choice Marks in accordance with our specifications.

We also periodically negotiate preferred marketing agreements with corporations and other
organizations for joint marketing efforts, which may result in commissionable stays at your Hotel. If you
make inventory available to these organizations, we may retain up to 50% of any commissions payable by
you in consideration of our marketing services and program administration costs.
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As described in Item 7, you must obtain and maintain insurance which will include, at a minimum,
insurance policies of the kinds, and in the amounts, required by us (Franchise Agreement, Section 12).
These written insurance policies include, at a minimum, the following coverage during construction or
complete renovation of the hotel: commercial general liability insurance (including bodily injury and
property damage), automobile liability (including hired and non-owned auto) for all types of liabilities,
together with the costs of defense and/or adjustments arising out of the operations to construct the hotel,
providing limits of coverage of not less than $1,000,000 per occurrence, and including coverage for
contractual liability, explosion, collapse and underground property damage hazard liability, personal injury
liability, products and completed operations liability, owner’s and contractor’s protective liability, and
independent contractor’s liability; all-risk builder’s insurance to insure the hotel buildings under
construction to 100% of their replacement cost value; and a workers’ compensation policy as required by
statute. During the operation of the hotel, required insurance policies include, at a minimum: all-risk
physical damage coverage insuring the hotel and its contents for full replacement costs; commercial
automobile (including hired and non-owned auto) and commercial general liability insurance policies
written on an occurrence form, which must include contractual, products and completed operations,
independent contractors, personal injury, property damage, bodily injury and host liquor liability coverage,
together with the costs and expenses of the defense and/or adjustment of injury or damage, providing limits
of coverage, per location, of not less than $5,000,000 ($10,000,000 to $15,000,000 if the hotel has 6 or
more stories) per occurrence; cyber liability insurance coverage that provides minimum coverage of
$1,000,000 per location; workers’ compensation and employers’ liability insurance with minimum
employers liability limits of $1,000,000 bodily injury by accident (each accident); $1,000,000 bodily injury
by disease (policy limit); and $1,000,000 bodily injury by disease (each employee), whether or not required
by the state where the hotel is located; dram shop/liquor liability insurance with limits of not less than
$5,000,000 per occurrence if alcoholic beverages are sold at the hotel (whether or not you own the
establishment that sells alcohol); pollution/environmental legal liability insurance $500,000 per pollution
incident/$1,000,000 aggregate, covering bodily injury, property damage, cleanup costs and defense costs
arising from, or associated with, a pollution condition at a covered location. There will be no exclusion for
carbon monoxide, and affirmative coverage for Legionella and microbial matter/mold; employment
practices liability insurance $1,000,000 limit, including $1,000,000 third party coverage; and business
interruption insurance that provides coverage for a minimum of three (3) months in the event the hotel is
not operational.

You must also obtain and attach endorsements to your insurance policies adding us and our
affiliates and subsidiaries, our and their respective officers, directors, agents, partners and employees, as
additional insureds and provide waiver of subrogation on commercial automobile, commercial general,
workers’ compensation/employers’ liability (if allowed), pollution liability, umbrella insurance policies and
dram shop/liquor liability (if applicable), and adding us as co-defendant under the employment practices
liability policies. If you fail to procure or maintain the minimum insurance described above (or as
designated by us from time to time in the brand standards), we may procure the insurance on your behalf
and charge you the cost of the insurance and, at our option, a reasonable penalty. You will be required to
reimburse us for the cost of such insurance and for any reasonable out-of-pocket costs that we incur should
we elect to obtain the insurance on your behalf.

Unless mandated by the brand standards contained in the then-current version of the Rules and
Regulations, you do not have to participate in any purchasing or distribution cooperative we maintain
(Group Purchasing Organization). However, the Choice Partner Services Department attempts to negotiate
price terms believed to beneficial from its Qualified Vendors for franchisees, and we may from time to time
offer cooperative buying programs to provide additional savings. You may opt out of being a member of
such program at any time by completing and sending us the opt out electronic form located within the FAQs
on Choicebuys.com. Most product and services offerings are accessible via ChoiceBuys.com, a proprietary
web-based electronic catalogue. An average of $500.00 per month in total applicable purchases is required.
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Properties that fail to meet the minimum purchasing requirements may be subject to a non-compliance fee.

In the year ended December 31, 2025, our total revenues were about $1,596.8 million. Of this
figure, revenues attributable to required purchases by franchisees of products and services were $73.8
million, or about 4.62% of our total revenues in 2025, which includes revenues from Qualified Vendors
and excludes choiceADVANTAGE® installation and support fees.

We estimate the cost for items that must be purchased from Qualified Vendors or subject to our
standards or specifications to be less than 10% of your initial investment in a conversion or for a new
construction facility. Your annual expenditures on these items may range between 10-15% of your annual
purchases.

ITEMY
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other Items of this
Disclosure Document.

Disclosure
Document Item

Section in Call
Forwarding Program
Terms of Use

Section in Franchise
Agreement

Obligation

(a) Site selection & acquisition/ lease

Not Applicable

Not Applicable

Not Applicable

(b) Pre-opening purchases/leases

Sections 6(b), (e), (f) & (g),
(5)(3) & (8)

Not Applicable

Items5,7,8 & 11

(c) Site development & other pre-
opening requirements

Section 6

Not Applicable

Items5,7,8 & 11

(d) Initial & ongoing training

Section 6(e)

Not Applicable

Items 5,6, 7 & 11

(e) Opening

Sections 1(f) & 6(s)

Not Applicable

Item 11

(f) Fees

Sections 4, 6(e), (f), (9), (K),

(n), (r), (s) & (w) 8, 9(b),
(©), 10(c), (d), 12 & 16

Section 3

Items 5, 6, 11 & 17

(g) Compliance with Standards & Sections 1(k), 5(a) & (b), 6 | Not Applicable Items 8 & 11
Policies/Operating Manual & 10

(h) Trademarks & proprietary Sections 1(i) & (j), 6(s)(1) Section 8 Items 13 & 14
information &7

(i) Restrictions on products/services | Section 6(b), (c) & (d) Not Applicable Items 8 & 16

offered

(j) Warranty & customer service
requirements

Sections 6(1) & (q)

Section 6

Not Applicable

(k) Territorial development and sales
quotas

Not Applicable

Not Applicable

Not Applicable

(1) Ongoing product/service Sections 6(b), (c), (e), (f), Not Applicable Item 8
purchases (9) & (0)

(m) Maintenance, appearance and Sections 6(a), (b), (c), (d), Not Applicable Items 6, 8 & 11
remodeling requirements (), (0) & (p), 7(c) & 8

(n) Insurance Section 12 Not Applicable Items 6,7 & 8
(o) Advertising Section 6(s)(4) Not Applicable Items 6, 8 & 11

(p) Indemnification

Section 13

Section 7

Not Applicable
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Obligation Section in Franchise Section in Call Disclosure
Agreement Forwarding Program Document Item
Terms of Use

(g) Owner’s Section 6(t) Not Applicable Item 15
Participation/Management/Staffing
(r) Records and Reports Sections 4(c), (d) & (e), Not Applicable Item 6

6(r)(4), 10(b)(2)(e) & 12(e)
(s) Inspections and Audits Sections 4(e) & (f), 5(b), Not Applicable Items 6 & 11

6(h) & (s)(2)
(t) Transfer Section 9 Section 10 Items 6 & 17
(u) Renewal Not Applicable Not Applicable Item 17
(v) Post-termination obligations Section 11 Not Applicable Items 6 &17
(w) Non-competition covenants Not Applicable Not Applicable Not Applicable
(x) Dispute resolution Sections 16, 21, 22, 23, & Section 9 Item 17

24

ITEM 10
FINANCING

AFFILIATION FEE PROMISSORY NOTE

In our sole discretion and on approval of your credit, we may offer to finance the affiliation fee
without interest. In that event, you must sign a promissory note (see Exhibit G). Note payment is due in
one full lump sum generally within three months after the note is signed. The note may be accelerated upon
default and provides for a waiver of presentment, demand for payment, notice of dishonor, protest, and
includes a confession of judgment clause. If the principal amount of the note, or any portion of the amount,
is not paid on or before the maturity date, the note will bear interest from the date on which the funds are
due until paid at a default annual rate equal to eighteen percent (18%). In the event of default, you must pay
all of our costs of suit and reasonable attorney’s fees. The note contains no pre-payment penalty. The
owners of the franchise entity may be required to sign the promissory note personally.

SELECTED CAPITAL SUPPORT

Except as otherwise described in this Item 10, in certain instances, we may provide select capital
support to help offset the costs associated with developing and opening a hotel within the Choice franchise
system. In our sole and absolute discretion, we may provide capital support for franchisees that develop a
property with strategic importance to Choice. We do not offer capital support in every instance, and we
may freely choose not to offer capital support to you. The terms of such capital support will vary and will
always be determined in our sole and absolute discretion after your application has been submitted to us
and we have approved your eligibility to own a hotel franchise. In the event you have been offered and
agreed to accept capital support, you will be bound, in all ways, to the contracts, documents, and agreements
related to and controlling the administration of that capital support.

Specifically, the principal amount of the financing will depend upon the franchisee’s
creditworthiness and various other factors. The franchisee will sign a promissory note evidencing the loan.
The form of promissory note is attached at Exhibit G.A. (the “Capital Support Note”). Generally,
forgiveness of the Capital Support Note will be amortized over the term of the Franchise Agreement
(beginning on the Opening Date of your hotel or completion of a property improvement plan) using a
straight-line method, so that the Capital Support Note will be completely forgiven upon the expiration of
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your Franchise Agreement if you do not commit certain defaults under the Capital Support Note. Your
individual owners will be required to sign the Capital Support Note, in addition to the franchisee. We will
fund the loan shortly after the Hotel opens and we receive the signed Capital Support Note from the
franchisee. In limited circumstances, you may be eligible for additional loan amounts based on your Hotel’s
performance. We will not charge you interest unless you default under the Capital Support Note (Section
5). If you default, all outstanding amounts will bear interest at prime plus two percent. The maximum
interest rate in California is 10% annually. The loan amount will be payable in equal yearly installments
over the term of the Franchise Agreement. However, each yearly payment will be deemed paid so long as
no default has occurred under the Capital Support Note (Section 4). Defaults under the Capital Support
Note include the termination of the Franchise Agreement, an uncured default by franchisee under the
Franchise Agreement, a transfer as defined in the Franchise Agreement and a breach of any provision of
the Note or any document executed in connection with the Capital Support Note (Section 5). Following a
default under the Note, we may declare the entire outstanding amount under the Capital Support Note plus
all accrued interest immediately due and payable (Section 5.2). Franchisee must also pay all of our costs
and attorneys’ fees incurred in collecting the Capital Support Note (Section 5.4). Default under the Capital
Support Note will constitute a default under the Franchise Agreement (Section 5.1). Based upon your
creditworthiness, we may not require that you provide us security for repayment of the loan.

The terms of the guaranty signed in connection with the Franchise Agreement will also extend to
the repayment obligations under the Capital Support Note. The loan can be prepaid at any time and there
are no prepayment penalties. The franchisee waives various rights under the Capital Support Note
including presentment, demand, and all other notices and demands (Capital Support Note — Section 5.6).

INCENTIVE PROGRAM

We are committed to expanding access to hotel ownership opportunities, including for
underrepresented entrepreneurs, and participate in the International Franchise Association’s Veteran’s
Transition Franchise Initiative (known as VetFran®). We are currently offering an incentive program to
encourage and broaden access to our franchise system and the hospitality industry as well as to encourage
entrepreneurs who have served in the United States military and been honorably discharged from service
(“Incentive™). The Incentive Program is intended to attract top hotel developers from diverse backgrounds
and involves our commitment of capital to incentivize qualifying franchisees to develop either a newly
constructed Choice-branded hotel or convert an existing hotel to a Choice-branded hotel. Qualifying
franchisees who enter into franchise agreements to re-license Choice branded hotels that are currently part
of the Choice franchise system are not eligible to receive an Incentive; however, these franchisees will be
given a 50% discount on the then-current affiliation fee due in connection with the re-licensed franchise
agreement (see below).

Qualifications

To qualify for the Incentive Program, you must meet all of the following conditions: you must
make a good faith request for the Incentive at the time of application; you must meet our then-current
qualifications for new franchisees (including our standard credit review); you must be a majority owner
that is actively engaged in the deal process; if you are an individual, you must identify to us the
characteristics and background that will contribute to broadening access to our franchise system and the
hospitality industry or if you are veteran you must demonstrate that you have served in the United States
military and have been honorably discharged from service; or if you are a legal entity, you must be at least
51% legally and beneficially owned by persons that can demonstrate to us characteristics and background
that will contribute to broadening access to our franchise system and the hospitality industry or meet the
requirements of a veteran stated above. We will have sole discretion in determining whether you qualify
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for the Incentive Program. The Incentive Program may not be combined with any other incentive program
that we may be offering at the time of your application and we may discontinue this Incentive Program at
any time.

Incentive

Each Incentive for a Hotel using the RADISSON INDIVIDUALS Marks will be $3,500 per room
in the Hotel (with a maximum of $400,000). Each Incentive will be evidenced by a 10-year forgivable
incentive promissory note (see Exhibit G.B.) (the “Note”). We will pay the proceeds of the Note to you
only after the Opening Date of your Hotel. You may use the proceeds of the Note for any purpose related
to the Hotel. We do not require collateral for this Note, but may require you and/or the owners of a franchise
entity to sign personally. Forgiveness of the Note will be amortized over 10 years (beginning on the
Opening Date of your Hotel) using a straight-line method, such that the Note will be completely forgiven
if you do not commit certain defaults under the Note beginning upon signing of the Franchise Agreement
and ending 10 years after the Opening Date. The Note is structured to provide for one payment at the end
of 10 years; however, you do not have to make payments on the Note if you remain in good standing under
your Franchise Agreement. If you default in the obligations of your Franchise Agreement, your Franchise
Agreement is terminated or expires, you die or you file for bankruptcy, then the entire remaining unforgiven
principal balance is immediately due along with interest (accruing on the remaining unforgiven balance
only) from the original date of the Note at an interest rate of prime plus 2%. The maximum interest rate in
California is 10% annually. Under the Note, you must waive demand, presentment for payment, protest,
notice of dishonor and your right to a jury trial. On your default, you also must pay all reasonable expenses,
costs and attorneys’ fees that we incur in collecting the Note. The Note contains no pre-payment penalty.

If you qualify for an Incentive, you may request amortization over 5 years instead (beginning on
the Opening Date of your Hotel) using a straight-line method, such that the Note will be completely forgiven
if you do not commit certain defaults under your Franchise Agreement upon signing of the Franchise
Agreement and ending 5 years after the Opening Date. If you request a 5 year Note, the incentive will be
50% of the amount of the 10 year Note, and will be limited to a maximum of $200,000. Each incentive
will be evidenced by a 5 year Note in the same form attached as Exhibit G.B. The Note is structured to
provide for one payment at the end of 5 years; however, you do not have to make payments on the Note if
you remain in good standing under your Franchise Agreement. If you default in the obligations of your
Franchise Agreement, your Franchise Agreement is terminated or expires, you die or you file for
bankruptcy, then the entire remaining unforgiven principal balance is immediately due along with interest
(accruing on the remaining unforgiven balance only) from the original date of the Note at an interest rate
of prime plus 2%. If the Default Payment Amount (as defined in Exhibit G.B.) has not been paid in full
fifteen (15) days after the date such amount became due and payable, interest will begin to accrue at a
default annual rate equal to Prime plus seven percent (prime plus 7%). The maximum interest rate in
California is 10% annually. Under the Note, you must waive demand, presentment for payment, protest,
notice of dishonor and your right to a jury trial. On your default, you also must pay all reasonable expenses,
costs and attorneys’ fees that we incur in collecting the Note. The Note contains no pre-payment penalty.

RE-LICENSING INCENTIVE

If you: (1) qualify for the Incentive Program; and (2) purchase a Hotel that is a RADISSON
INDIVIDUALS branded Hotel operating as part of the Choice franchise system at the time of purchase;
and (3) enter into a franchise agreement with Choice to re-license the Hotel as a RADISSON
INDIVIDUALS branded Hotel, you will be granted a 50% discount on the then-current affiliation fee due
in connection with your franchise agreement. Franchisees that enter into franchise agreements with Choice
for the re-licensing of an existing Choice brand hotel and qualify and accept the Incentive are not eligible
to participate in any other incentive program.
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ASCENTIUM CAPITAL LLC

We have entered into a non-exclusive Qualified Vendor agreement with a third party named
Ascentium Capital LLC, which is a company authorized to provide loans. Under this agreement,
ASCENTIUM CAPITAL LLC may offer conventional and lease financing to those of our franchisees that
qualify and choose to use ASCENTIUM CAPITAL LLC to finance some of the following costs: affiliation
fee, costs to meet brand standards, property improvement or remodeling, equipment and/or fixtures,
replacement of equipment or fixtures, and other continuing expenses. These loans are generally available
for up to 100% of the value of the collateral and range from $5,000 to $500,000.

Interest rates are fixed and are determined at ASCENTIUM CAPITAL LLC’s discretion in
accordance with its standard underwriting practices. You are not required to use ASCENTIUM CAPITAL
LLC as your lender. If you choose to use ASCENTIUM CAPITAL LLC as your lender, you must enter
into one or more agreements with ASCENTIUM CAPITAL LLC, substantially in the form attached as
Exhibit M or as ASCENTIUM CAPITAL LLC may otherwise require depending on your specific
loan. The loan will be for between 12 to 72 months and will require monthly payments, with the amount
of the payments based on the terms agreed upon. You must grant a first lien on the financed equipment and,
if applicable, a security interest and lien on the land or building. ASCENTIUM CAPITAL LLC may
require that you personally guarantee the loan. The loans can be pre-paid with Ascentium Capital LLC’s
prior written consent and there is no pre-payment penalty.

If you default on the loan, the entire remaining balance becomes due and ASCENTIUM CAPITAL
LLC may have the right to take possession of the collateral and/or sell or lease the collateral. You must
waive your rights to presentment for payment, demand, protest, notice of non-payment or dishonor, notices
of protest and all other demands or notices. On default, the loan will bear interest at the rate set forth in the
loan agreement. You must also pay ASCENTIUM CAPITAL LLC all the costs of collection or costs of
exercising its remedies, including attorneys’ fees. You must waive your right to object to jurisdiction in
the courts of California as the venue for the resolution of disputes and must waive your right to a trial by
jury. See the sample documents in Exhibit M for ASCENTIUM CAPITAL LLC’s additional rights and
remedies.

In consideration of Choice’s agreement to grant ASCENTIUM CAPITAL LLC access to our
marketing channels, Choice will receive from ASCENTIUM CAPITAL LLC a flat payment of $15,000
annually.

PMC COMMERCIAL TRUST

We have entered into a non-exclusive Qualified Vendor agreement with a third party named PMC
Commercial Trust (previously known as PMC Capital, Inc.) (“PMC”), which is a company authorized to
provide loans. Under this agreement, PMC may offer conventional and Small Business Administration
(“SBA™) financing to those of our franchisees that qualify and choose to use PMC to finance some of the
following costs: affiliation fee, site acquisition, construction or remodeling, equipment and/or fixtures,
opening inventory or supplies, ongoing inventory or supplies, replacement of equipment or fixtures, and
other continuing expenses. These loans are generally for up to 70% to 85% of the value of the collateral
and range from $500,000 to $5,000,000 for acquisitions, refinances and construction/permanent loans.

Interest rates are generally variable and are at PMC’s discretion. You are not required to use PMC
as your lender. If you choose to use PMC as your lender, you must enter into agreements with PMC,
substantially in the form attached as Exhibit M or as PMC may otherwise require depending on your specific
loan. The loan will be for up to 25 years and will require monthly payments, with the amount of the
payments based on the terms agreed upon. You must grant a first lien on land and building, a first lien on
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furniture, fixtures and equipment and, if necessary, a lien on your personal assets. PMC will require that
you personally guarantee the loan. The loans can be pre-paid but there may be a pre-payment penalty.

If you default on the note, the entire remaining principal balance becomes due and the lender may
have the right to take possession of the collateral and/or sell or lease the collateral. You must waive your
rights to presentment for payment, demand, protest, notice of non-payment or dishonor, notices of protest
and all other demands or notices. On default, the note will bear interest at the maximum rate permitted by
applicable law. You must also pay PMC all the costs of collection or costs of exercising its remedies,
including attorneys’ fees. You must waive your right to object to jurisdiction in the courts of Dallas, Texas
as the venue for the resolution of disputes and must waive your right to a trial by jury. See the sample
documents in Exhibit M for PMC’s additional rights and remedies.

In consideration of Choice’s agreement to grant PMC access to our marketing channels, Choice
will receive from PMC a flat payment of $10,000 annually.

* * *

We have not sold, assigned or discounted our commercial paper to anyone, nor do we intend to
(although we are permitted to do so).

ITEM11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING

Except as listed below, we are not required to provide you with any assistance.

PRE-OPENING ASSISTANCE. Before you open your Hotel in the Choice franchise system, we will
provide certain assistance including:

SITE SELECTION

We must approve the site you select. (Franchise Agreement, Section 6(r).) We consider the
location, market and revenue potential as factors approval. Our approval of your site does not assure that
your business will be successful. Choice’s Franchise Committee will review your application within 60
days of submission. If a site cannot be agreed upon and we reject your application, your affiliation fee will
be refunded and no Franchise Agreement will be signed. (Franchise Agreement, Section 4(a).) The
“typical” length of time to construct and open a new RADISSON INDIVIDUALS hotel between the signing
of a Franchise Agreement and the opening of a newly constructed hotel is between 18 and 24 months
(Franchise Agreement, Section 6(r)). This period may vary and largely depend on a number of factors, such
as the ability to obtain a lease or control of the site; financing; local zoning laws and ordinances; the ability
to obtain building permits on a timely basis; weather conditions; or any delays associated with the
installation of equipment, fixtures and signs. For an existing hotel to be converted to a RADISSON
INDIVIDUALS hotel, the timetable varies depending upon your ability to obtain any necessary financing,
the amount of renovation required to meet our specifications and the process and time periods required to
obtain all the necessary permits, licenses and approvals from various government agencies. We do not
generally own and lease the premises to franchisees.

CONSTRUCTION
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We will meet with your architect, at our corporate headquarters in North Bethesda, Maryland, or
virtually for orientation to the brand standards and design review process. Our approval of your plans does
not assure that they are adequate (Franchise Agreement, Section 6(r)). You must pay all travel and living
expenses for this meeting.

At our discretion, we may provide additional consultation and services to assist you to construct,
renovate, maintain, operate, and/or market the hotel on the same basis as provided to other hotels that are
authorized to use our System under the Brand Mark; we reserve the right to charge you reasonable fees that
we may establish in advance or on a project-by-project basis for such consultation and services. (Franchise
Agreement, Section 5(d)).

You must submit your preliminary drawings for our approval within 3 months after execution of
your Franchise Agreement, and final working drawings and final building plans for the hotel for our
approval within 6 months after execution of your Franchise Agreement (Franchise Agreement, Section
6(r)). Our review of your plans is for compliance with our brand standards only and does not assure that
your business will be successful, that your plans are suitable for architectural or engineering purposes, or
that your plans are in compliance with local, state, or federal laws. It will be your responsibility to comply
with all local, state, and national code requirements applicable to the construction of your Hotel.

We will provide you with our standards and brand guidelines for required equipment, signage,
furnishings, and other inventory and supplies, along with a list of Qualified Vendors. We do not generally
deliver or install any of these items. Prior to ordering your FF&E, you must construct a model room for our
review and approval. You must begin construction of your Hotel within 12 months after the date of the
Franchise Agreement, and, within 5 days after Construction Start, notify us that the Construction Start has
occurred (Franchise Agreement, Section 6(r)(2)), continue construction of the Hotel, in accordance with
the plans without interruption, until the Hotel is ready for our inspection and complete construction of the
Hotel, including furnishing, equipping and preparing for opening, within 12 months of Construction Start
(Franchise Agreement, Section 6(r)(3)).

You must undertake any remodeling, renovations, and modifications to existing improvements,
necessary to modernize and conform your Hotel to the Rules and Regulations or other requirements of our
System as described in your Franchise Agreement. (Franchise Agreement, Section 6(0)).

RULES AND REGULATIONS

Upon request, you may view the current Rules and Regulations at our proprietary intranet site,
ChoiceConnect (Franchise Agreement, Section 5(a)). Once you become a RADISSON INDIVIDUALS
franchisee you will have access to these Rules and Regulations without having to request them from us. We
may periodically revise, add to or update Rules and Regulations and other requirements by issuing revisions
to the Rules and Regulations and other manuals that we may publish. As of the date of this disclosure
document, the Rules and Regulations were a minimum of 38 pages in length. The Table of Contents for
our Rules and Regulations manual is attached as Exhibit H to this disclosure document.

OPENING SERVICES SUPPORT

Our Opening Services department will assist you to open your Hotel in the Choice franchise system
(Franchise Agreement, Section 5.) We will assign an Onboarding Project Manager and Opening Services
Manager to monitor your project’s progress and to assist you to meet contractual milestones (for example
architectural and/or property improvement plan reviews). Your Onboarding Project Manager and Brand
Operations Performance Support Director will introduce you to Choice’s organizational support
departments, enroll your Hotel in appropriate marketing programs, and help coordinate training course
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attendance/resource utilization. In addition, your Onboarding Project Manager and Brand Operations
Performance Support Director will work with you to review and/or develop pre-opening sales/marketing
and departmental checklists and action plans to make sure your Hotel is ready to open in the Choice
franchise system. Finally, your Onboarding Project Manager will help you to make sure that your Hotel
meets brand standards and that you have the knowledge and tools to assist you to successfully pass the
Hotel’s first Quality Assurance Review (QAR). (Franchise Agreement, Section 5.) You must ensure your
Hotel opens in accordance with your Franchise Agreement. (Franchise Agreement, Section 6(s).)

TRAINING
TRAINING PROGRAM

We will provide training, as described below (Franchise Agreement, Section 6(e)). As the
RADISSON INDIVIDUALS System continues to develop, we may change the training. It is possible that
the training program will change before you are ready to start your training. If the program changes, you,
your General Manager, and others required to participate in training, will be required to complete the
training required at that time.

You must comply with our training requirements by ensuring that you and the Hotel’s general
manager(s) attend (at the times required by us) our then-current training programs, including our annual
national convention for hotels authorized to use the System:

UPSCALE IMMERSION PROGRAM (Note 1, 2 and 3)

HOURS OF
CLASSROOM HOURS OF ON THE
SUBJECT TRAINING JOB TRAINING LOCATION

Choice History, Culture, 1 None Choice Headquarters, Pike

Family of Brands and & Rose

Identities

Upscale Segment: Brands 15 None Choice Headquarters, Pike

and Identities, Key & Rose

Programs & Hallmarks

Upscale Service Culture 2 None Choice Headquarters, Pike
& Rose

Reputation Management & 1 None Choice Headquarters, Pike

LTR & Rose

Food & Beverage Service 1 None Choice Headquarters, Pike
& Rose

QAR & Compliance 1 None Choice Headquarters, Pike
& Rose

Staffing Models and 2 None Choice Headquarters, Pike

Employee Relations & Rose

Upscale Segment Support 2 None Choice Headquarters, Pike

Model & Rose

Revenue & Profitability 15 None Choice Headquarters, Pike

Programs & Rose

Marketing Tools & Support 25 None Choice Headquarters, Pike
& Rose

Loyalty 5 None Choice Headquarters, Pike
& Rose
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Sales: Training & 1 None Choice Headquarters, Pike

Resources, Group & Global & Rose

Sales, RFPs, Sales &

Marketing Plans

Local Marketing 1 None Choice Headquarters, Pike
& Rose

Technology & Resources 2 None Choice Headquarters, Pike
& Rose

Crisis Management & PR 5 None Choice Headquarters, Pike
& Rose

Leadership & 15 None Choice Headquarters, Pike

Accountability & Rose

Action Planning & Wrap Up 2 None Choice Headquarters, Pike
& Rose

TOTAL 24 0.0

Note 1: This training is required for all new hotels, conversions and transfers to new

owners, or after new on-property leaders are hired, and must be completed to our satisfaction, for their
designated representatives, as well as any corporate level executives of an approved third-party
management company that are responsible for the hotel operations. On-property leaders including the
General Manager and Director of Sales are required to attend. Some or all of the training may not be
required if you, your General Manager or Director of Sales have successfully completed the requisite
training in the past 24 months for a new or existing hotel. The Upscale Immersion Program is held several
times each year at Choice’s headquarters in North Bethesda, Maryland.

Note 2: Instructional materials for the Immersion Program include handouts or electronic
training materials and videos. The Upscale Immersion Program is led by a Choice University Facilitator
and Upscale Area Directors. Members of other Choice Hotels International teams, (including, but not
limited to: Brand Strategy and Management, Upscale Operations and Commercial teams, Choice Privileges,
Global Sales, Compliance, Procurement, Distribution and Revenue Management), provide expertise during
the Upscale Immersion sessions. Instructors’ experience ranges from 10 years to 30+ years.

Note 3: Your designated representatives must attend within 90 days of opening in the
Choice franchise system or in the event of a key leadership turnover. The cost of the training classes is
$2,450 per attendee, plus travel, lodging and meals while attending the 3-day Upscale Immersion Program
at our Choice corporate headquarters in North Bethesda, Maryland. Instructional materials are included.
Every time a hotel changes owners and the new owners sign a franchise agreement with Choice (known as
a “re-licensing”), the new owners must attend the Upscale Immersion Program unless they have attended
the Upscale Immersion Program for another hotel within the last 36 months. The Upscale Immersion
Program includes information and training on critical elements of operating a hotel including information
on Choice’s property management systems, our proprietary intranet site, guest service, quality assurance
and other important topics.

Your Area Director may require your attendance at this Upscale Immersion Program, at any time,
based on less than expected results at an open and operating hotel. Attendance at the Upscale Immersion
Program is mandatory. Failure to attend within the prescribed time frame may result a formal default under
the franchise agreement, and failure to cure the formal default could result in the termination of your
franchise agreement.

UPSCALE HOSPITALITY OPERATIONS SUCCESS TRAINING (HOST) - LEADERSHIP
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CERTIFICATION

(Notes 1, 2 and 3)

HOURS OF HOURS OF ON THE | LOCATION
CLASSROOM JOB TRAINING
AGENDA TRAINING

Self-Paced Online Modules, videos, and 12 NONE Any location

job aids covering: with internet

access

1) Brands, Brand/Corporate
Programs

2) Quality Assurance and
Compliance

3) Choice Systems and Resources

4) Distribution and Reservations

5) Reputation Management

6) Driving Revenue

7) Profitability

8) Crisis/Emergency Management

9) Lodging Legal Fundamentals

10) Leadership

Live Online Virtual Workshops and 12 None Any location
related activities covering: with internet
access

1) Local Sales

2) Responding to Reviews
3) Online Engagement

4) Digital Presence

5) Profitability

6) Leadership

7) Housekeeping Operations
8) Maintenance Operations

Online Exams covering: 3 None Any location
with internet
1) Hotel and Business Operations access

2) Systems and Distribution

3) Sales, Revenue, and Profitability

Discipline Content (based on role) 6-8

TOTAL 33-35

Note 1: This training is required for all General Managers and recommended for Directors
of Sales and other on-property leaders and must be completed to our satisfaction. The HOST Program is
offered virtually, consisting of self-paced online lessons, live interactive virtual workshops, virtual office
hours, and exams. Our Hospitality Leadership Certification Program fee is $1,395. A HOST-certified
manager must keep their certification current each year by staying active on ChoiceU.com and fulfilling all
continuing education and program requirements set by the HOST program.

* * *
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The Upscale Sales Certification will be offered for Director of Sales roles and other key roles who
lead or support sales effort on-property. The certification program consists of self-paced learning tracks and
attendance at the in-person Upscale Sales Success Workshop training regionally or at our headquarters in
North Bethesda, Maryland is a requirement of the certification. The fee is $1,600 per attendee and is held
regionally or at our headquarters in North Bethesda, Maryland.

* * *
In addition, we will provide Re-Licensed Hotel Training, as described below:

RE-LICENSE HOTEL TRAINING

SUBJECT HOURS OF HOURS OF LOCATION
CLASSROOM ON THE JOB
TRAINING TRAINING
The relicense training program entitles owners and 4 0 Any location
General Managers a full year of access to more than a with internet
dozen training videos, covering a variety of topics access

that are most critical to helping relicense owners to
help drive guest satisfaction, revenue, profitability, as
well as managing change on-property and other
resources to support systems knowledge and usage.

Owners and Operators are also entitled to weekly live
webinar sessions called Office Hours. Office Hours
allows Owners and Operators access to experienced
Choice University Learning Professionals who can
help with training questions for their individual hotel.
Office Hours will be offered weekly at a set time.
Each Office Hours session will be scheduled for sixty
minutes. The relicense training program allows
unlimited access to Office Hours.

Every Owner and Operator of a relicensed hotel are
also given access to the Relicense Learning Map on
ChoiceU.com. This link gives them immediate access
to everything they need to know first as a new Owner
and Operator of a Choice Hotel.

TOTAL 4 0

When a Choice branded hotel changes owners and the new owners sign a franchise agreement
with Choice (known as a “re-licensing”), the hotel is granted access to customized training videos as well
as live (virtual) sessions where they can get questions for their individual hotel answered. The training
videos and live office hours sessions, as well as other important learning resources for new Owners and
Operators are made available to the relicensed hotel via the dedicated, self-paced Relicense Learning Map
on ChoiceU.com. The fee for this training is $995.

In addition, upon re-licensing, Choice may require the new owners to attend the other Choice
training, as detailed abo