FRANCHISE DISCLOSURE DOCUMENT

Blaze Pizza, LL.C
FAST-FIRE'D A California Limited Liability Company
2859 Paces Ferry Rd. SE, Suite 350

Atlanta, GA 30339

Phone: (626) 584-5880

Fax: (844) 270-1480

email: franchise@blazepizza.com

www.blazepizza.com
www.facebook.com/BlazePizza
https://twitter.com/blazepizza

The franchise offered is for Blaze Pizza restaurants that feature build-your-own, artisan style pizzas
that are made to order as well as related food and drink items. We primarily offer franchises for the right
to open multiple Blaze Pizza restaurants in a designated area but we may offer single Blaze Pizza restaurant
franchises in certain situations.

The total investment necessary to begin operation of a Blaze Pizza restaurant is between $757,000
and $1,297,100. This includes $30,000 to $40,000 that must be paid to the franchisor or its affiliate(s). If
you purchase the right to own multiple Blaze Pizza restaurants under an area development agreement, you
will also be required to pay us a development fee between $10,000 and $90,000, which amount will equal
$10,000 multiplied by the number of Blaze Pizza restaurants (excluding the first) which you must open.
The high estimate includes the development fee if you agree to open 10 Blaze Pizza restaurants.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosure in different formats, contact our Franchise Development
Department at 2859 Paces Ferry Rd. SE, Suite 350, Atlanta, GA 30339.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract and
this disclosure document to an advisor, like an attorney or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “4 Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP, or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 30, 2026

BLAZE@PITIA
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit F.

How much will T need to
invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit B includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the only
Blaze Pizza Restaurant
business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the franchisor
and other franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Blaze
Pizza Restaurant franchisee?

Item 20 or Exhibit F lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what you
sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.

=

DI NTLenDITTN
BLAZE®PIZIA

ACTIVE 718058640v7



Special Risks to Consider About 7his Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation, arbitration and/or litigation only in
Georgia. Out-of-state mediation, arbitration, or litigation may force you to accept a
less favorable settlement for disputes. It may also cost more to mediate, arbitrate,
or litigate with the franchisor in Georgia than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.

BLA]
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The State of Michigan requires us to include the
following notice in the Disclosure Document:

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise documents. If
any of the following provisions are in these franchise documents, the provisions are void and cannot be
enforced against you.

Each of the following provisions is void and unenforceable if contained in any documents relating to a

franchise:
(a)
()

(©)

(d)

(e)

®

(2

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This
shall not preclude a franchisee, after entering into a franchise agreement, from settling any
and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to
comply with any lawful provision of the franchise agreement and to cure such failure after
being given written notice thereof and a reasonable opportunity, which in no event need be
more than 30 days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee’s inventory, supplies, equipment, fixtures, and
furnishings. Personalized materials which have no value to the franchisor and inventory,
supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of the
franchise business are not subject to compensation. This subsection applies only if: (i) the
term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under
another trademark, service mark, trade name, logotype, advertising, or other commercial
symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor’s intent not to renew the
franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but
is not limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then-current
reasonable qualifications or standards.




(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(i)  The unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that
grants to a franchisor a right of first refusal to purchase the assets of a franchise on the
same terms and conditions as a bona fide third party willing and able to purchase those
assets, nor does this subdivision prohibit a provision that grants the franchisor the right to
acquire the assets of a franchise for the market or appraised value of such assets if the
franchisee has breached the lawful provisions of the franchise agreement and has failed to
cure the breach in the manner provided in subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not constitute approval,
recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Department of Attorney General, State of
Michigan, 670 Williams Building, Lansing, Michigan 48913, Telephone (517) 373-7117.

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE RESIDENTS OF
MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.
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ITEM 1
THE FRANCHISOR, AND ANY PARENT, PREDECESSORS AND AFFILIATES

99 ¢

To simplify the language in this disclosure document, “we,” “us” or “BP” means Blaze Pizza, LLC,
the franchisor. “You” means the individual, corporation, partnership, limited liability company, or other
entity who buys the franchise. If the franchisee will operate through a corporation, partnership, limited
liability company or other entity, “you” also includes the franchisee’s owners or partners.

The Franchisor

We are a California limited liability company organized on October 28, 2011 (formerly known as
PYR Pizza, LLC). Our principal business address is 2859 Paces Ferry Rd. SE, Suite 350, Atlanta, GA
30339. We conduct business under the name Blaze Pizza and Blaze Pizza, LLC. We began offering
franchises for Blaze Pizza restaurants (“Franchise(s)”) in May 2012. We have not previously operated or
offered franchises in any line of business.

Our agents for service of process for certain states are identified by state in Exhibit A. If a state is
not listed, we have not appointed an agent for service of process in that state in connection with the
requirements of franchise laws. There may be states in addition to those listed above in which we have
appointed an agent for service of process. There may also be additional agents appointed in some of the
states listed.

Parents, Predecessors and Affiliates

Blaze Pizza Holdings, LLC, a Delaware limited liability company (“Holdings”), is our direct
parent. Blaze Holdings shares our principal business address. BA V Pizza Holdings, LLC (“BA V”’), BA
VI Pizza Holdings, LLC (“BA VI”) and BA VI-A Pizza, L.P. (“BA VI-A”), separate funds operated by
Brentwood Associates (“Brentwood”), collectively control Holdings, and are therefore our ultimate parents.
BA V, BA VI and BA VI-A share a principal business address at 11150 Santa Monica Blvd., #1200, Los
Angeles, CA 90025.

Our affiliate Blaze Pizza International, LLC (“International”) is a California limited liability
company that offers Blaze Pizza restaurants in the Middle East and Europe and has done so since 2018.
International does not offer franchises in any other line of business or provide products or services to our
franchisees. International shares our principal business address.

The following companies are our affiliates who currently offer franchises:

Hissho International, LLC (“Hissho International”) | Hissho International has offered franchises for
sushi bars and (in some cases) Asian hot food bars
under the names “Hissho Sushi” and “Oumi Sushi”
since September 2013, under the name “Sushi with
Gusto” since January 2021, under the name
“Ibasho Sushi” since April 2024, and under the
name “Shizen” since April 2025. As of December
31, 2025, there were 2,614 franchised “Hissho
Sushi,” “Oumi Sushi,” “Sushi With Gusto,”
“Ibasho Sushi” and “Shizen” locations. Hissho
International’s principal business address is 3623
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Lazy Hawk Road, Suite 101, Rock Hill, South

Carolina 29730.
Simply Southern Restaurant Group, LLC (“Simply | Simply Southern has offered franchises for fast-
Southern”) casual restaurants featuring a limited menu of

specialty chicken salads, gourmet side items and
soups under the “Chicken Salad Chick” name
(“Chicken Salad Chick Restaurants) since
October 2012. As of December 31, 2025, there
were 252 franchised Chicken Salad Chick
Restaurants. Simply Southern’s principal business
address is 2839 Paces Ferry Road SE, Ste. 500,
Atlanta, Georgia, 30339.

Watermill Express Franchising, LLC (“Watermill | Watermill Express Franchising has offered
Express Franchising”) franchises for drive-up, self-serve vending outlets
that dispose pure drinking water and ice under the
“Watermill Express” name (“Watermill Express
Stations”) since August 2007. As of December 31,
2025, there were 0 franchised Watermill Express
Stations. Watermill Express  Franchising’s
principal business address is 1177 South Fourth
Avenue, Brighton, Colorado 80601.

None of the above listed affiliates have ever operated or offered franchises for the operation of
Restaurants.

Except as described above, we have no parents, predecessors or affiliates that must be disclosed in
this Item.

The Franchise

Blaze Pizza franchisees operate restaurants serving build-your-own, artisan style pizzas from an
assembly-line where customers choose a predetermined pizza or build their own from up to 40 ingredients
that are on display (“Restaurants”). Restaurants serve Blaze Pizzas, which are “fast-fired” in an open-
hearth oven in just a few minutes. Restaurants must operate under our system, which includes, among other
things, distinctive recipes, preparation techniques, product specifications, signs, trade secrets and other
confidential information, architectural designs, trade dress, layout plans, uniforms, equipment
specifications, inventory and marketing techniques (the “System’). Restaurants operate from approved
retail locations (“Premises’), which will most likely be located in retail strip malls, dense urban areas,
regional shopping centers and entertainment and travel centers. Restaurants will have both carryout and
eat-in customers and will offer online ordering. With few exceptions, Restaurants will be open year-round,
closing only on selected holidays. In certain locations we may authorize you to (i) offer beer and wine,
and/or (ii) operate other approved co-branded businesses within the Restaurant.

We offer an area development agreement (the “Area Development Agreement”) to qualified
franchisees to obtain the right to build a mutually agreed upon number of Restaurants in a specified
development area (“Development Area”) in accordance with a specified development schedule
(“Development Schedule”). Our current form of Area Development Agreement is attached as Exhibit D.
The Development Area will be established in our discretion and be based on the consumer demographics
of the area, the geographical area, city, county and other boundaries. You must sign our then-current form
of franchise agreement (the “Franchise Agreement”) to operate each Restaurant to be developed under the
Area Development Agreement. Our current form of franchise agreement is attached as Exhibit C
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(“Franchise Agreement”). You must sign a Franchise Agreement for your first Restaurant at the same time
as the Area Development Agreement, and each subsequent Franchise Agreement (which may have
materially different terms than the Franchise Agreement included in this offering) by the earlier of (i) the
acceptance of the site of the Restaurant, or (ii) 180 days before your development obligation date indicated
in the Development Schedule. Non-Traditional Restaurants (as defined below) will not count toward a
franchisee’s Development Schedule under an Area Development Agreement.

While we primarily require that franchisees develop multiple units under an Area Development
Agreement, we may, under certain circumstances offer single-unit franchises to develop 1 Restaurant.

If your Restaurant is located in a “Non-Traditional Venue,” it will be referred to as a “Non-
Traditional Restaurant.” A “Non-Traditional Venue” is a facility operated under the Blaze Pizza trademarks
located within another primary business or in conjunction with other businesses or at institutional settings,
dark kitchens, including toll roads, train stations, amusement parks, and all properties controlled by the
amusement park, travel stations, hotels and motels, ships, ports, piers, casinos, stadiums, airports, theatres,
big box retailers, building supply stores, warehouse club stores, colleges and universities, schools, hospitals,
military and other governmental facilities, office or in-plant food service facilities, shopping mall food
courts operated by a master concessionaire, grocery stores, outlet malls, supermarkets and convenience
stores and any site for which the lessor, owner or operator shall have indicated its intent to prefer or limit
the operation of its food service facilities to a master concessionaire or contract food service provider.
Franchisees wishing to operate a Non-Traditional Restaurant will sign our form non-traditional venue
addendum attached as Exhibit E (the “Non-Traditional Venue Addendum”). Non-Traditional Restaurants
may share their premises with other businesses, within a host facility, and may provide limited menu items
and limited or no delivery. Typically, you will sign a lease with the host facility. Unless otherwise stated
herein, any reference to Restaurants in this Disclosure Document also includes Non-Traditional
Restaurants.

Market and Competition

The primary market for the goods and services offered by the Restaurants is the general public.
The goods and services offered by Restaurants are not seasonal. The restaurant market, as a whole, is well-
developed and highly competitive, and includes retail units, mobile food trucks, and kiosks selling various
types of food. You may have to compete with numerous other independent and chain-affiliated restaurants,
some of which may be franchised. Many restaurant franchise systems, in particular, have already
established national and international brand recognition.

Industry-Specific Laws

Many states and local jurisdictions have enacted laws, rules, regulations and ordinances which may
apply to the operation of your Restaurant, including those which: (a) establish general standards,
specifications and requirements for the construction, design and maintenance of your Restaurant; (b)
regulate matters affecting the health, safety and welfare of your customers, such as general health and
sanitation requirements; employee practices concerning the storage, handling, and preparation of food;
restrictions on smoking and exposure to tobacco smoke or other carcinogens or reproductive toxicants and
saccharin; availability of and requirements for public accommodations, including restrooms; (c) set
standards pertaining to employee health and safety; (d) set standards and requirements for fire safety and
general emergency preparedness; (e) govern the use of vending machines; (f) regulate the proper use,
storage and disposal of waste, insecticides and other hazardous materials; (g) establish general requirements
or restrictions on menu guidelines and on advertising containing false or misleading claims, or health and
nutrient claims on menus or otherwise, such as “low calorie” or “fat free;” and (h) establish requirements
concerning withholdings and employee reporting of taxes on tips. You will need to obtain a liquor license
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for the operation of the Restaurant that allows for the service of beer, wine and spirits on-premise. It is
incumbent upon you to be familiar with the procedures, difficulty and cost associated with obtaining a
license to sell liquor, the restrictions placed on the manner in which liquor may be sold, and the potential
liability imposed by dram shop laws involving injuries, directly and indirectly, related to the sale of liquor
and its consumption.

Many local or state jurisdictions require food service permits for those preparing, handling and
serving food to the public. You and your employees may be required to pass a test or other certification
process to obtain these permits. There may also be local ordinances and regulations governing food storage,
preparation and serving.

You should consult with a legal advisor about whether these and/or other requirements apply to
your Restaurant. Failing to comply with laws and regulations is a material breach of the Franchise
Agreement.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: John Owen

John Owen has been our Chief Executive Officer in Atlanta, Georgia since December 2025. Prior
to joining us, Mr. Owen served as Chief Operating Officer for Scooter’s Coffee in Omaha, Nebraska from
January 2024 to December 2025. Previously, Mr. Owen served as Principal at Owen & Associates in
Chicago, Illinois from January 2023 to December 2023. Prior to that, Mr. Owen served as President,
Americas for ACRELEC Americas in Chicago, Illinois from November 2021 to January 2023. From
January 2017 to October 2021, Mr. Owen served as Principal at Owen & Associates in Chicago, Illinois.

Chief Technology Officer: Chris Demery

Chris Demery has been our Chief Technology Officer in Atlanta, Georgia since January 2021.

Chief Development Officer: Kevin Moran

Kevin Moran has been our Chief Development Officer in Atlanta, Georgia since June 2023. Prior
to joining us, Mr. Moran served as Vice President, Strategy Development and Analysis for Focus Brands
International in Atlanta, Georgia from February 2017 to June 2023.

Chief Operations Officer: Jaime Denney

Jaime Denney has been our Chief Operations Officer in Atlanta, Georgia since June 2025. Prior to
joining us, Ms. Denney was Vice President of Operations at Scooter’s Coffee from November 2022 until
March 2025. Ms. Denney served as Vice President of Operations for Jamba Juice from October 2018
through November 2022.

Chief Marketing Officer: Casey Terrell

Casey Terrell has been our Chief Marketing Officer in Atlanta, Georgia since March 2025 . From
September 2024 to March 2025, Mr. Terrell served as our Vice President of Marketing in Atlanta, Georgia,
and from March 2024 to September 2024, Mr. Terrell served as our Marketing Consultant in Atlanta,
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Georgia. Prior to joining us, Mr. Terrell served as Chief Marketing Officer for SPB Hospitality in Atlanta,
Georgia from August 2022 to December 2024. From August 2021 to August 2022, Mr. Terrell served as
Head of Transformation for Focus Brands in Atlanta, Georgia.

Director: Eric Rosenfeld

Eric Rosenfeld has been Holdings’ Director in Los Angeles, California since March 2012. Mr.
Rosenfeld is also the Chairman and Chief Executive Officer of Crescendo Partners, an investment
management firm in New York, New York, and has been so since November 1998. Mr. Rosenfeld is also
the Chairman and CEO of Trio Acquisition Corp. in New York, New York and has been so since February
2011. Additionally, Mr. Rosenfeld has been a Director of the following companies: CPI Aerostructures,
an aerospace parts company in Long Island, New York since January 2005, and Cott Corp., a private label
beverage company in Tampa, Florida since November 2008.

Director: John Davis

John Davis has been Holdings’ Director in Los Angeles, California since April 2012. Mr. Davis is
also the Chairman of Davis Entertainment, a movie production company in Los Angeles, California and
has been so since June 1987. Mr. Davis is also a Managing Partner at DTV, a television station in Los
Angeles, California and has been so since November 2005.

Director: Greg Dollarhyde

Greg Dollarhyde has been Holdings’ Director in Los Angeles, California since August 2017. Mr.
Dollarhyde has also been Director of ExThera Medical Technologies in San Francisco, California since
December 2018, an Executive Chairman of Zoe’s Kitchen since October 2007 in Dallas, Texas and a
Director of The Veggie Grill in Los Angeles, California since April 2011.

Director: William Barnum, Jr.

William Barnum, Jr. has been Holdings’ Director in Los Angeles, California since August 2017.
Mr. Barnum has been a General Partner with Brentwood Associates in Los Angeles, California since June
1986. Mr. Barnum has also served as a Director of Lazy Dog Restaurants in Huntington Beach, California
since July 2013, a Director of Veggie Grill in Los Angeles, California since January 2013, a Director of
Excelligence Learning Corporation in Monterey, California since December 2014 and a Director at the
Teaching Company in Chantilly, Virginia since September 2006.

Director: Rahul Aggarwal

Rahul Aggarwal has been Holdings’ Director in Los Angeles, California since August 2017. Mr.
Aggarwal has been a General Partner with Brentwood Associates in Los Angeles, California since
December 2014 and has been with Brentwood Associates since July 1999. Mr. Aggarwal has also served
as a Director of Lazy Dog Restaurants in Huntington Beach, California since July 2013, a Director of
Veggie Grill in Los Angeles, California since January 2013, and a Director of Pacific Catch in San
Francisco, California since April 2016.

Director: Josh Goldin

Josh Goldin has been Holdings’ Director in Los Angeles, California since January 2021. Mr. Goldin
is also a Co-Founder and Managing Partner of Alliance Consumer Growth, which has offices in Los
Angeles, California and New York, New York, since July 2011. Mr. Goldin has also served as a Board
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Member of Snooze A.M. Eatery in Denver, Colorado since September 2017, a Board Member of Tender
Greens in Los Angeles, California since July 2015, and a Board Observer of PDQ Restaurants in Tampa,
Florida since August 2014.

Independent Manager: Paul Damico

Paul Damico has been an Independent Manager in Atlanta, Georgia since August 2025. Mr.
Damico has also been the Chief Executive Officer at Ascent Hospitality Management in Atlanta, Georgia
since October 2025. Previously, Mr. Damico served as the Chief Executive Officer at Fuzzy’s Taco Shop
in Atlanta, Georgia from August 2021 through October 2024. Prior to that, Mr. Damico was the Chief
Executive Officer for Global Franchise Group in Atlanta, Georgia from April 2020 through July 2021.

ITEM 3
LITIGATION

Concluded Actions

Zebrasky v. Blaze Pizza, LLC and Doe Defendants 1-20, Case No. 19CV00838 (Santa Barbara County,
California Superior Court, filed February 13, 2019 (Class Action)

On February 13, 2019, Marc Zebrasky, individually and on behalf of all persons similarly situated
(“Plaintiff”), filed a class action complaint against BP, alleging that BP and certain California franchisees
failed to redeem gift cards with a balance of less than $10 in violation of California’s Gift Card Law, and
that such conduct constituted deceptive trade practices in violation of California’s Consumers Legal
Remedies Act, violations of California’s Unfair Competition Laws and California’s False Advertising
Laws. Plaintiff sought class certification, injunctive relief requiring that Blaze Pizza’s California
restaurants be required to redeem gift cards valued at less than $10 for cash, that BP and its California
franchisees post notices to consumers concerning their ability to redeem gift cards valued at less than $10
for cash, that BP train and post notices to restaurant employees concerning the redemption of gift cards
valued at less than $10 for cash, distribution of monies recovered be paid to consumers and for its attorney
fees and costs and other unspecified relief. Plaintiff and BP entered into an agreed settlement, pursuant to
which BP denied all allegations of wrongdoing, but agreed to pay Plaintiff $1,500 plus $67,000 in attorney
fees; issue up to 3,143 consumer egift cards to California residents valued at $10; complete employee
training; and, post notices and implement procedures at all California restaurants to ensure that gift cards
valued under $10 are able to be redeemed for cash. On January 17, 2020, the Court granted the parties’
motion for final approval of the class action settlement and final settlement payments were made on
February 7, 2020.

ITEM 4
BANKRUPTCY

No bankruptcies are required to be disclosed in this Item.
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ITEM 5
INITIAL FEES

Franchise Agreement

Initial Franchise Fee

An Initial Franchise Fee of $30,000 is payment for all of our pre-opening assistance that we provide
to allow you to open your Restaurant. The Initial Franchise Fee is non-refundable, uniform, and payable
in a lump-sum when you sign each Franchise Agreement. We did not collect any reduced Initial Franchise
Fees during our last fiscal year.

Grand Opening Advertising Program

You must conduct a grand opening advertising program that we approve in advance. You must
spend a minimum of $10,000 in connection with your grand opening advertising program. We may require
you to deposit with us into an escrow or similar account the full amount of your total budget that we approve
for use in connection with conducting the grand opening advertising program prior to your use of the funds.
We will release funds from the escrow or similar account as your approved grand opening advertising
program expenditures become due. The funds you may be required to deposit with us into an escrow or
similar account are not otherwise refundable. We did not require any franchisees to deposit grand opening
advertising program amounts into an escrow or similar account maintained by us during our last fiscal year.

Area Development Agreement

The development fee (“Development Fee”) is $10,000 multiplied by the number of Restaurants
(excluding the first Restaurant) to be developed under the Area Development Agreement. We will credit a
portion of the Development Fee against the Initial Franchise Fee ($10,000 for the second and each
subsequent franchise agreement) until the Development Fee is exhausted. The Development Fee is
uniformly calculated, payable when you sign your Area Development Agreement and is non-refundable
under any circumstances, even if you fail to open any Restaurants. We did not collect any reduced
Development Fees during our last fiscal year.

ITEM 6
OTHER FEES
Type of Fee(V Amount Due Date Remarks

Continuing 5% of Gross Sales Due on The “Continuing Royalty” is based on “Gross
Royalty® Wednesday of Sales” during the previous week. Payments are
each week made via an electronic funds transfer (“EEFT”).
Creative Fund Up to 4% of weekly Same as You must contribute 2% of your Gross Sales to
Contribution® Gross Sales (currently Continuing our system-wide “Creative Fund” for our use
2% of weekly Gross Royalty in developing and building the Blaze Pizza
Sales) brand (“Creative Fund Contribution”). We
may increase or otherwise modify the Creative
Fund Contribution to up to 4% for Restaurants
upon 60 days’ written notice to you. Certain
franchisees may contribute on a different basis
(currently between 0% and 2% of Gross Sales)
depending on where their Restaurant is located

(such as Non-Traditional Venues).
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mobile device
management
(6 ‘MDM’ 7)
License Fees

month for the software
on the two required
Training Tablets (total of
$60), which we may
increase up to the actual
amount the vendor
charges us

MDM license fees are $4
per Training Tablet and
per Online Ordering
Tablet per month, which
we may increase up to
the actual amount the
vendor charges us

Type of Fee(V Amount Due Date Remarks

Local The difference between As incurred You are required to spend 2% of your total
Advertising the amount you spent on Gross Sales of the immediately preceding 6-
Payment local advertising each month period on local advertising (“Local
month and your required Advertising Requirement”). If you fail to meet
local advertising your requirement on local advertising during
requirement any rolling 6-month period, we may require
that you pay us the difference between the
amount you spent and the required advertising
expenditure, which will be contributed to the

Creative Fund.
Training The training software Same as You must obtain two tablet computers
Software license is currently $30 Continuing (“Training Tablets) (currently Samsung A8
License and per Training Tablet per Royalty or A9) and one Wi-Fi enabled tablet and online

ordering tablet (an “Online Ordering Tablet)
from our approved vendors for each
Restaurant. The Training Tablets will have
our proprietary recipes and training software.
The Online Ordering Tablet is used to access a
website for the purpose of serving customers
who have submitted orders through online
ordering.

Additional
Training or
Assistance®®

Our then-current charge
(currently $500 per
week) plus expenses, up
to a maximum of $1,500
per week

Prior to beginning
of training

We may charge you for training additional
persons, replacement personnel, newly-hired
personnel, refresher training  courses,
advanced training courses, and additional or
special assistance or training you need or
request. We may require you to attend
remedial training to address your operational
deficiencies. If we are required to provide
management training for you following the
opening of your second Restaurant, we may
charge this fee. The fee amount will depend
on the training required and experience level of
the trainer. You are also required to reimburse
us for our expenses if we travel to your
Restaurant to conduct additional training.

Subsequent On-
Site Training
Program Fee

Our then-current charge
(currently $12,500), up to
a maximum of $17,500

If applicable,
payable prior to
beginning of On-
Site training for
your third
Restaurant

We provide a team of corporate training staff
to conduct on-site training and support for your
first 2 Restaurants ("On-Site Training")
without charge. If you request that we, and we
agree to, provide On-Site Training for your 3™
or any subsequent Restaurant, you are required
to pay us our then-current On-Site Training
fee.
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Type of Fee(V

Amount

Due Date

Remarks

Registration for
Annual

Between $250 and $500
per attendee

Payable 30 days
after written notice

We may charge a per person attendance fee for
our annual convention at which attendance is

initial franchise fee per
Restaurant

refundable deposit
at time of transfer
application
submittal, and the
remaining balance
of fee at time of
approved transfer

Convention to you unless mandatory by you, or your operating principal
otherwise or other principal acceptable to us.
specified by us in
writing

Technology Fee | Up to $300 per month Same as This technology fee covers our costs for
Continuing providing you with certain technology support
Royalty. services. We will not increase this fee by more

than 3% in any given year.
Transfer Fee® 50% of our then-current $1,000 non- Payable when you transfer your Franchise or

upon any “Assignment” as defined in the
Franchise Agreement. Unless we approve
otherwise, in our sole discretion, you will not
be able to transfer single Restaurants or
franchise = agreements  for  unopened
Restaurants under the Area Development
Agreement as explained in Note 4 below.

Transfer to

Our actual costs, up to a

Upon demand

If you are transferring the Franchise

Entity maximum of $5,000 Agreement to an entity that you control, you
will not be required to pay a transfer fee but
you must pay our actual costs.

Securities A non-refundable fee Due when you ask | If you plan to offer securities by private

Offering Fee equal to 50% of our then- | us to review a offering, you must obtain our approval. You

(Area current initial franchise proposed must submit all documents we reasonably

Development fee securities offering | request and pay this fee.

Franchises

Only)

Renewal Fee

50% of our then-current
initial franchise fee, or
$15,000 if we are not
then offering franchises
for sale

Upon signing a
successor
franchise
agreement

Payable if you qualify to renew your Franchise
Agreement and choose to enter into a
successor franchise agreement.

Relocation Fee

50% of our then-current
initial franchise fee or
additional restaurant fee,
as applicable

Prior to relocation

Payable if we permit you to relocate your
Restaurant.

ACTIVE 718058640v7

Late Fee $100 per occurrence, plus | As incurred Payable if any payment due to us or our
lesser of the daily affiliates is not made by the due date. Interest
equivalent of 12% per accrues from the original due date until
year simple interest or payment is received in full.
the highest rate allowed
by law (“Interest”)

Management $500 per day per As incurred Payable if we or our affiliate manages the

Fee® representative, plus Franchise after you materially breach the
expenses Franchise Agreement, or upon your, your

Operating Principal’s or Restaurant manager’s
absence, termination, death, or disability.

Reputation Actual costs, currently As incurred We will collect this fee from you and pay our

Management $38 per month per vendor to manage online reviews for your

Fee Restaurant Restaurant. This fee may increase depending

on vendor billing.
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Type of Fee(V Amount Due Date Remarks
Loyalty Actual costs charged by As incurred We will collect this fee from you and pay our
Platform Fee our vendor, currently vendor for our mobile application programs.
$126 per month per
Restaurant
Audit Expenses | Cost of audit and Upon demand You will be required to pay this if an audit

inspection, any
understated amounts plus
Interest, and any related
accounting and legal
expenses

reveals that you understated your weekly
Gross Sales by more than 2%.

Non-Sufficient

$50 per occurrence

As incurred

Payable if any check or EFT payment is not
successful due to insufficient funds, stop

Funds Fee o

payment, or any similar event.

Insurance Reimbursement of our Upon demand If you fail to obtain insurance, we may obtain
costs to obtain your insurance for you and you must reimburse us
insurance, plus a 20% for the cost of insurance obtained plus 20% of
administration charge the premium for an administrative cost of

obtaining the insurance.

Site Review and | Actual costs, up to a As incurred We typically review up to three sites for each

Evaluation Fee maximum of $5,000 Restaurant at no charge. We may charge you

this fee, in our sole discretion, if you are
required to submit more than three sites.

Virtual Coach $200 As incurred Payable if you fail to schedule, or are a no

Operational show for, a required virtual coach operational

Inspection inspection.

Re-Inspection Cost of re-inspection Before re- If you fail an inspection (including a food
(estimated to be inspection safety inspection, cleanliness inspection,
approximately between virtual coaching operational inspection or
$200 - $500) other inspection), we will require you to

undergo an additional audit or inspection. You
will pay us, or our approved vendor, directly
upon invoicing. This fee is uniformly imposed
and is not refundable under any circumstances.

Rescheduling Actual costs, up to a As incurred You must reimburse us for costs and expenses

Expenses maximum of $10,000 incurred if pre-opening training and review is

delayed or accelerated by more than two days.

Non- $250 to $500 (currently, | As incurred Payable if you fail to comply with any of the

Compliance Fee | $500) for a single Blaze Standards Guidelines, in addition to any
default, but may vary other remedies that we are entitled to pursue.
based on the severity of The fee may be charged repeatedly (as
defaults and repetition of frequently as daily) if the non-compliance is
defaults ongoing.
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Type of Fee(V Amount Due Date Remarks

Guest Relations | $10 to $25 for each guest | As incurred Payable, in addition to any other remedies that

Fee complaint or other we are entitled to pursue (including
contact request that you reimbursement of any costs or expenses we
do not timely respond to, may incur related to responding to or resolving
or for each excessive such complaint on your behalf), if you fail to
guest complaint respond in accordance with our Standards

within 72 hours to a guest contact request that
we send to you or a guest complaint. We may
also impose this fee for the fourth and each
subsequent guest complaint received in a given
month related to your Restaurant. We may
change the time period for responding to
complaints, and number of complaints, and
number of complaints deemed to be excessive
from time to time.

Mystery Shops Standard program: you As incurred The upgraded program provides significantly
pay us $25 per mystery greater visibility into operational execution
shop for each of 11 and service delivery through additional video
written mystery shops insight. If you choose not to opt-in to the
and 1 video mystery shop upgraded program, you will be automatically
annually. enrolled in our standard mystery shop

program.
Upgraded program: you
pay us $25 per mystery
shop plus a fixed fee of
$255 per annum for 8
written mystery shops
and 4 video mystery
shops annually

Supplier and Costs of inspection (up to | As incurred We may charge a fee if we inspect a new

Product a maximum of $500) product, service or proposed supplier

Evaluation Fee nominated by you.

Legal Costs and | Will vary under As incurred You will be required to reimburse us for any

Professional circumstances legal or accounting fees that we incur as a

Fees result of any breach or termination of your

Franchise Agreement. You must reimburse us
if we are required to incur any expenses in
enforcing our rights against you under the
Franchise Agreement.

Indemnification | Will vary under As incurred You must indemnify and reimburse us for any
circumstances expenses or losses that we or our

representatives incur related in any way to
your Restaurant or Franchise.

Liquidated Will vary under the Within 15 days Due only if we terminate the Franchise

Damages circumstances. after termination Agreement before the end of the term because
Liquidated damages are of the Franchise of your material breach, or you terminate the
determined by Agreement Franchise Agreement without legal cause.
multiplying the combined
monthly average of
Continuing Royalty and
Creative Fund
Contributions (without
regard to any fee waivers
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Type of Fee(V Amount Due Date Remarks

or other reductions) that
are owed by you to us,
beginning with the date
you open your Blaze
Pizza Business through
the date of early
termination, multiplied
by the lesser of: (i) 36; or
(i1) the number of months
remaining in the term of
the Franchise Agreement,
except that liquidated
damages will not, under
any circumstances, be

less than $30,000.

Broker Fees Our actual cost of the As incurred If you transfer your Blaze Pizza Business to a
brokerage commissions, third party or purchaser, you must reimburse
finder’s fees, or similar all of our actual costs for commissions,
charges, up to a finder’s fees and similar charges.

maximum of $5,000

Notes:

Fees. All fees paid to us or our affiliates are uniform and not refundable under any circumstances
once paid. Fees paid to vendors or other suppliers may be refundable depending on the vendors
and suppliers. We currently require you to pay fees and other amounts due to us or our affiliates
via EFT or other similar means. You are required to complete the EFT authorization (in the form
attached to this Franchise Disclosure Document as Exhibit I). We can require an alternative
payment method or payment frequency for any fees or amounts owed to us or our affiliates under
the Franchise Agreement. If you enter into an Area Development Agreement to operate multiple
Restaurants, the fees indicated in the chart above are the fees charged and/or incurred for each
Restaurant. All fees are current as of the Issuance Date of this Franchise Disclosure Document.

Gross Sales. “Gross Sales” includes all revenues received or receivable by you as payment,
whether in cash or for credit or barter, or other means of exchange (and, if for credit or barter,
whether or not payment is received), on account of any and all goods, merchandise, services or
products sold in or from your Restaurant, including in-store, dining, carry-out, online orders,
delivery, third-party voucher sales, gift cards, catering or otherwise, or which are promoted or sold
under any of the trademarks or by using the System. Gross Sales excludes: (i) sales taxes, value
added or other tax, excise or duty charged to customers, based on sales at or from your Restaurant;
(i1) tips, gratuities or service charges paid directly by customers to your employees or paid to you
and promptly turned over to your employees in lieu of direct tips or gratuities; and (iii) proceeds
from isolated sales of equipment and trade fixtures which are not part of your products and services
offered for resale at your Restaurant nor having any material effect upon the ongoing operation of
your Restaurant. For items sold pursuant to coupons or other discounts (which we must approve),
Gross Sales also excludes the amount discounted from the purchase price of such items and from
sales of pre-paid gift cards and certificates.

Training. We provide our BSTP (as defined in Item 11) training program (up to 4 weeks) for up to
three management persons, one Director of Operations and/or Multi-Unit Supervisor and one
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Operating Principal, provided they attend initial training at the same time. There is no additional
charge for training up to 3 managers per location for your first 2 Restaurants or until you have a
nationally certified training restaurant and a certified training manager (each as described in Item
11), whichever comes first. After this, you are required to pay our then-current fees and expenses
for additional certifications, re-certifications or multiple certification attempts.

Transfer Fee. Because our primary focus is to work with franchisees that own multiple Restaurants,
we place a restriction on the number of Restaurants that you are able to transfer to preserve this
model. If you own (directly or indirectly through affiliates) three or less Restaurants, any
Assignment must include the rights for all Restaurants and if you own more than three Restaurants,
any Assignment must include at least 50% of the rights for the Restaurants. We also do not allow
franchisees to transfer their rights to open Restaurants under the Area Development Agreement.
We do not typically allow transfers of Non-Traditional Restaurants because Non-Traditional
Restaurants are generally operated by special operators that have a relationship with each host
facility.

Management Fee. We may designate an individual of our choosing (“Interim Manager”) to
temporarily manage your Restaurant if you are in breach of the Franchise Agreement or upon your,
your Operating Principal’s or your Restaurant manager’s absence, termination, death, or disability
(“Step-in Rights”). If we exercise our Step-in Rights, you will pay a management fee of $500 for
every day the Restaurant is managed by the Interim Manager. In addition, you must pay all costs
and expenses we incur in connection with our exercise of Step-in Rights, such as reasonable
attorney, accountant and other professional fees and costs.

ITEM 7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Single Restaurant

ACTIVE 718058640v7

Category of Investment Ameut i Method of When Due To Whom Paid
Low High Payment
Initial Franchise Fee(V $30,000 $30,000 Lump Sum | When yousign | Us
your Franchise
Agreement
Architect / Engineer® $15,000 $25,000 As incurred | As invoiced Approved
Suppliers
Permits and Liquor $5,000 $25,000 As incurred | As invoiced Approved
Licensing® Suppliers and
Government
Agencies
Leasehold $300,000 $570,000 As incurred | As invoiced Approved
Improvements® Suppliers
Furniture, Fixtures, $300,000 $400,000 As incurred | As invoiced Approved
Equipment and Décor® Suppliers
13




Category of Investment Ameunt i Method of When Due To Whom Paid
Low High Payment

Signage and Graphics $20,000 $40,000 As incurred | As invoiced Approved
Suppliers

Grand Opening Kit, $5,500 $7,100 As incurred | As invoiced Approved

Menu Boards® Suppliers

Computer System(” $15,000 $25,000 As incurred | As invoiced Us or Approved
Suppliers

Uniforms, Initial $24,000 $41,500 As incurred | As invoiced Approved

Inventory and Smallware Suppliers

Grand Opening $10,000 $30,000 As incurred | As invoiced Us/Approved

Advertising Program® Suppliers

Grand Opening Free $0 $6,000 As incurred | As incurred Approved

Pizzas® Suppliers

Insurance Deposits!? $500 $5,000 As incurred | As invoiced Insurance Carrier

First Month’s Rent / $3,000 $24,000 As incurred | As invoiced Landlord

Security Deposit

Initial Training Expenses $4,000 $8,500 As incurred | As invoiced Approved

an Suppliers

Professional Fees $5,000 $15,000 As incurred | As incurred Your Financial
And Legal
Advisors

Additional Funds'? -3 $20,000 $45,000 As incurred | As invoiced Suppliers and

Months Employees

TOTAL ESTIMATED $757,000 $1,297,100

INITIAL

INVESTMENT

Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing and
operating your Restaurant. We do not offer direct or indirect financing for these items.

The estimated initial investment for Non-Traditional Restaurants and Restaurants located at food courts,
while still within the estimated range set forth above, may be lower than a traditional Restaurant, and these
figures represent the approximate cost for purchasing, installing and equipping the Restaurant at a
traditional location. Because they are typically located in a host facility, Non-Traditional Restaurants and
Restaurants located in food courts may require fewer leasehold improvements and equipment expenditures
than traditional Restaurants. Opening inventory expenditures may be lower as well, but the initial
investment in a Non-Traditional Restaurants and Restaurants located at food courts depends on the type,
location and configuration of the Restaurant and of the host facility.

All expenses payable to us or our affiliates are non-refundable. You should review these figures carefully
with your business advisors before making any decision to purchase the franchise.
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Initial Franchise Fee. The initial franchise fee is $30,000, paid upon execution of the Franchise
Agreement and is non-refundable. See Item 5 for additional information regarding the initial
franchise fee when you sign an Area Development Agreement.

Architect/Engineer. Blaze will provide a preliminary layout once a lease has been signed, free of
cost to you. You may choose to retain either one of our designated architects or another architect
we approve to prepare your construction documents. Upon completion of your construction
documents, if you choose not to use our designated architects, we will require you to employ our
designated architect to review and approve the construction documents for a fee of $600 to $1,000.
Our own design managers will review the construction documents too and provide input on the
placement of trade dress elements, general restaurant layout and other input as deemed appropriate
at no charge to you.

Permits and Liquor Licensing. The cost to obtain a license to sell beer and wine varies greatly
depending on the licensing authority and the local resale market. In municipalities that use a quota-
based system with no available licenses, the cost to acquire one from an existing licensee can be
substantially higher. If so, we will not require you to sell beer and wine until you are able to obtain
a license from the municipality. In municipalities that are not quota-based, the cost is usually
limited to filing fees, plus fees for attorney’s services and other service providers.

Leasehold Improvements. Restaurants will most likely be located in retail strip malls, dense urban
areas, regional shopping centers and entertainment and travel centers. The typical Restaurant will
be approximately 1,800 to 2,500 square feet. A typical Non-Traditional Restaurant or a Restaurant
located in a food court will be approximately or 600 to 1,200 square feet. The cost of improvements
will vary depending on a number of factors, including: (i) size and condition of the space; (ii) pre-
construction costs; and (iii) the cost of materials and labor. This estimate does not include any
construction allowances or tenant improvement credits that may be offered by your landlord. If
your landlord provides a tenant improvement allowance and you do not experience significant cost
over-runs, delays, etc., your actual leasehold improvement costs might be at the lower end of the
estimate (although your landlord might incorporate the amount of the tenant improvement
allowances into your rent).

Furniture, Fixtures, Equipment and Décor. This is our estimate for the necessary furniture, fixtures
equipment and décor to equip the Restaurant, which includes millwork, lighting, music, furniture
and kitchen equipment.

Grand Opening Kit, Menu Boards. This is our estimate for the required grand opening kit, and
menu boards you must purchase for the Restaurant. If you purchase a franchise for a Non-
Traditional Restaurant, these costs are generally less, though that depends on the venue, size of
space and menu limitations in which the Non-Traditional Restaurant is located.

Computer System. This estimate includes the initial cost to obtain the Computer System, the
components of which are described in Item 11. The low end of the range in the chart reflects an
estimate of the costs for the Computer System for a Non-Traditional Restaurant, since we have
fewer Computer System requirements for Non-Traditional Restaurants.

Grand Opening Advertising Program. The amounts you must spend on your grand opening
advertising program (as discussed in Item 11) are in addition to the costs of the free pizzas you
must give away at the grand opening of a Restaurant. You must spend a minimum of $10,000 in
connection with your grand opening advertising program. We may require you to deposit with us
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into an escrow or similar account the full amount of your total budget that we approve for use in
connection with conducting the grand opening advertising program prior to your use of the funds.

9. Grand Opening Free Pizzas. The estimated cost of free pizzas given away at a Restaurant ranges
from $0 to $6,000. You are not required to give away free pizzas at the grand opening of a Non-
Traditional Restaurant.

10. Insurance Deposits. This estimate is for the deposit for your insurance policies.

11. Initial Training. These figures include your costs of travel and expenses during your initial training
program.

12. Additional Funds. The estimate of additional funds for the initial phase of your business is based
on your staff salaries and miscellaneous startup costs and operating expenses through the first 3
months of operation. The estimate of additional funds does not include an owner’s salary or draw.
We have relied on our affiliates’ and our executives’ experience in operating and franchising
Restaurants in formulating this estimate.

YOUR ESTIMATED INITIAL INVESTMENT
Area Development Agreement
Cat f Amount Method of
e . eHoco When Due To Whom Paid
Investment Low High Payment
Development $10,000 $90,000 Lump Sum | When you sign Us
Fee) your Area
Development
Agreement
TOTAL $10,000 $90,000
ESTIMATED
INITIAL
INVESTMENT
(10)
Notes:
1. Development Fee. If you sign an Area Development Agreement to develop a mutually agreed upon

number of Restaurants, you will pay a Development Fee equal to $10,000 multiplied by the number
of Restaurants (excluding the first Restaurant) to be developed under the Area Development
Agreement. We will credit a portion of the Development Fee against the Initial Franchise Fee
($10,000 for the second and each subsequent franchise agreement) until the Development Fee is
exhausted. See Item 5 for additional information regarding the Development Fee and the Initial
Franchise Fee. The low estimated amount equals the Development Fee for the right to open 2
Restaurants and the high estimated amount equals the Development Fee for the right to open a total
of 10 Restaurants. You may incur additional legal, accounting and other fees for reviewing the
Area Development Agreement. The table does not include an estimate for this.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must operate your Restaurant according to our System and specifications. This includes
purchasing or leasing all goods, services, supplies, fixtures, equipment, inventory, computer hardware and
software, and real estate related to establishing and operating your Restaurant under our specifications,
which may include purchasing these items from (i) our designees, (ii) approved suppliers, and/or (iii) us or
our affiliates. You must not deviate from these methods, standards and specifications without our prior
written consent, or otherwise operate in any manner which reflects adversely on our marks or the system.

If we do not require you to use a designated source or approved supplier for a particular item, you
may purchase the item from any vendor you choose so long as your purchases conform to our System and
specifications. We may restrict the sourcing of current and future items.

Proprietary Products. We utilize proprietary food products and recipes (‘“Proprietary Products™)
and may continue to develop and own proprietary recipes. In order to protect their trade secrets and to
monitor the manufacture, packaging, processing, and sale of Proprietary Products, we or our affiliates may:
(1) manufacture, supply, and sell Proprietary Products to Blaze Pizza franchisees; and/or (ii) disclose the
formula for methods and preparation of the Proprietary Products to a limited number of suppliers, including
one or more of our affiliates, who we authorize to manufacture these Proprietary Products to our precise
specifications and sell these products to Blaze Pizza franchisees. You must purchase the Proprietary
Products we or our affiliates develop from time to time, pursuant to secret recipes or formulas, and purchase
them only from us or a third party who we have approved to prepare and sell the products. Certain products
such as plates, cups, boxes, and containers bearing the trademarks must be purchased by you from certain
suppliers approved by us who are authorized to manufacture these products bearing our trademarks.

Certain Non-Proprietary Products and Inventory. We may designate certain non-proprietary
products, such as condiments, merchandise, beverages, raw materials, fixtures, furnishings, equipment,
uniforms, supplies, paper goods, services, menus, packaging, forms, computer hardware, software, modems
and peripheral equipment and other products, supplies, services and equipment, other than Proprietary
Products, which you must use and/or offer and sell at your Restaurant (“Non-Proprietary Products”). You
may use, offer or sell only those Non-Proprietary Products that we expressly authorize.

You must at all times maintain an inventory of approved food products, beverages, ingredients and
other products for your Restaurant in the types and quantities we designate. We may require you to place
a minimum designated number of orders within a given timeframe for certain types of food products,
beverages, ingredients and other products. If you fail to maintain an inventory of approved items in the
types and quantities we designate or to place the minimum number of orders within a given timeframe that
we designate, and do not cure the breach within 30 days, we may terminate the Franchise Agreement. You
must use the menus and menu boards that we designate and serve meals and products in the manner we
designate. You must use our approved vendor of certain chemicals/filtration systems according to the Blaze
Standards Guidelines. You must purchase and maintain the filtration system which requires yearly filter
replacement.

Design Plans and Approved Architectural Services. Your Restaurant must be constructed,
equipped and improved in compliance with our approved current design criteria. You may employ our
designated architect or any architects and general contractors you desire, so long as they meet our approval;
however, all plans and modifications to the Restaurant facility must be submitted to us for our review and
acceptance before you start construction. If you do not use our designated architects, you must hire them
for construction document review. Unless we notify you in writing that the plans and modifications are
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accepted, they will be deemed rejected. You must also purchase pest control services according to the
Blaze Standards Guidelines.

Internet Service, Computer Hardware and Software and IT-Related Cabling. You must use the
internet service, computer hardware and software, including the point-of-sale system, online ordering
system, phone order system, reporting system, and payment system, and IT-related cabling relating to the
computer hardware and software and other IT-related services and systems, that we either periodically
designate or that meet our specifications to operate your Restaurant. You must obtain these items, along
with installation, hosting, maintenance and support services, and other related services, from the suppliers
we specify, in some cases, or approve, in other cases, which may include us or our affiliates. You must use
our designated merchant services provider for debit and credit cards. You will be required to pay us and/or
our affiliates our then current fees if we require you to obtain these items and/or services from us and/or
our affiliates or if we require you to reimburse us and/or our affiliates for remediating any issue we
determine exists with items and/or services you obtained from third-party suppliers.

Third-Party Delivery Vendors. You must follow our delivery and catering policies and procedures
in our Blaze Standards Guidelines, which may require you to provide catering and delivery services and/or
utilize third-party delivery services (e.g. Uber Eats, Grubhub, DoorDash, EZCater, etc.). You may be
required to use the third-party delivery service(s) with which we have a national contract, and you may not
contract with any other delivery platform without our written approval.

Insurance. You must obtain the insurance coverage required under the Franchise Agreement,
including the following:

1. Worker’s Compensation Insurance — This policy must be in the amounts required by applicable
law.

2. Employer’s Liability Insurance — This policy must be in the amount of at least $1,000,000 per
occurrence.

3. Commercial General Liability Insurance — This policy must include products and completed
operations coverages of not less than $1,000,000 per occurrence, with a $2,000,000 per location
aggregate (for locations in the states of New York, Texas and California these limits must be
$3,000,000 per occurrence with a $5,000,000 per location aggregate). The fire legal liability limit
may not be less than $1,000,000. The policy must contain a contractual liability endorsement and
cannot contain an exclusion for occurrences arising from food-borne illness. The policy will also
include an additional insured endorsement for us and our affiliates. The policy must also have a
waiver of subrogation endorsement in favor of us and our affiliates.

4. Liquor Liability Insurance — This policy must not be less than $1,000,000 per occurrence, with a
$2,000,000 per location aggregate (for locations in the states of New York, Texas and California
these limits must be $3,000,000 per occurrence with a $5,000,000 per location aggregate).

5. Commercial Property Insurance — This must include special form perils endorsement insuring your
property, including plate glass, in the store location for the full replacement value, without
deduction for depreciation. This policy must have a replacement cost endorsement. This insurance
must include all of your work, improvements and betterments, your inventory, merchandise, signs,
goods, trade fixtures, furnishings, equipment, furniture, wall coverings, floor coverings, and other
personal property.
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6. You must insure for water damage from all causes including but not limited to sprinkler damage,
sewer discharge or backup, water line breakage, and overflow from other spaces, if any.

7. Loss of Business Income/Business Interruption Insurance — This must include extra expense and
contingent business income coverage. The limits for this insurance are based on a minimum of 12
months business income with a 60 day extended period of indemnity endorsement.

8. Boiler and Machinery Insurance — This policy must include mechanical breakdown, covering
rooftop HVAC units and any separate heating units or boilers which serve only the Franchised
Restaurant. Such coverage will be for the full replacement value of the units without deduction for
depreciation.

You must obtain the insurance from an insurance company with an A or better A.M. Best rating
and licensed to do business in the state in which the Restaurant is located. You will be required to provide
us with a certificate evidencing coverage prior to opening the Restaurant, yearly upon renewal, and from
time to time as we request. We may periodically increase the amounts of coverage required under these
insurance policies and/or require different or additional insurance coverage at any time. You may obtain
additional insurance coverage as you feel necessary. You may purchase your insurance from any carrier
subject to our approval, not to be unreasonably withheld. All insurance policies must name us and any
affiliates we designate as additional named insured parties.

If you operate a Non-Traditional Restaurant, and if we request, you must ensure that the general
business liability and any other required insurance policies and coverage identified above, cover all
common areas within the host facility. If you operate other restaurants or businesses within the host facility,
in addition to your Non-Traditional Restaurant, you must obtain and maintain comprehensive business
liability insurance and an umbrella insurance policy collectively covering all of your businesses.

The specifications, standards, and guidelines for all products and services we require you to obtain
in establishing and operating your Restaurant, including our approved vendors for these products and
services, is contained in our Blaze “Manager Tools Binder” and other written materials that we collectively
call the “Blaze Standards Guidelines.” We will notify you of new or modified specifications, standards,
and guidelines through periodic amendments or supplements to the Blaze Standards Guidelines or through
other written communication (including electronic communication such as email). You must purchase,
install, maintain in sufficient supply, and use, only fixtures, furnishings, equipment, signs, and supplies that
conform to the standards and specifications described in the Blaze Standards Guidelines or otherwise in
writing.

We will provide you with a list of our designated and approved suppliers in our Blaze Standards
Guidelines. If you want to use or sell a product or service that we have not yet evaluated, or if you want to
purchase or lease a product or service from a supplier or provider that we have not yet approved (for services
and products that require supplier approval), you must notify us and submit to us the information,
specifications, and samples we request. We will notify you within 30 days after receiving all requested
information and materials whether you are authorized to purchase or lease the product or service from that
supplier or provider. We may charge a fee to evaluate the proposed product, service, or supplier. We apply
the following general criteria in approving a proposed supplier: (1) ability to purchase the product in bulk;
(2) quality of services; (3) production and delivery capability; (4) proximity to Restaurants to ensure timely
deliveries of the product or services; (5) the dependability of the supplier; and (6) other factors. The supplier
may also be required to sign a supplier agreement with us. We may periodically re-inspect approved
suppliers’ facilities and products and we may revoke our approval of any supplier, product, or service that
does not continue to meet our specifications. We will send written notice of any revocation of an approved
supplier, product, or service. We do not provide material benefits to you based solely on your use of
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designated or approved sources. Neither we nor any of our affiliates are currently an approved supplier of
any goods or services provided to franchisees, though we may be in the future. None of our officers own
an interest in any supplier.

We estimate that approximately 85%-95% of purchases required to open your Restaurant and 85%-
95% of purchases required to operate your Restaurant will be from us or from other approved suppliers or
under our specifications.

During our 2025 fiscal year ended December 28, 2025, neither we nor our affiliates received any
revenue from required purchases and leases of products and services by franchisees, although we and they
may receive revenue from franchisees’ required purchases and leases in the future.

We may receive rebates, credits and marketing allowances based on volume purchases by us, our
affiliates and franchisees. The payments may vary from supplier to supplier, and in some cases, the basis
for the payment varies over time with respect to the same supplier. We may direct unrestricted supplier
payments into the Creative Fund, or we may allocate funds among franchisees based on their purchases or
other criteria. Subject to applicable state law, we have no obligation to use supplier payments in a particular
fashion or to pass them through to you. We may retain any or all rebates, commissions, fees, and other
economic benefits received from unaffiliated suppliers based on franchisees’ purchases. Any distributions
from the Creative Fund will be net of the actual and reasonable costs and expenses incurred to administer,
collect, calculate and distribute the rebates, credits and marketing allowances. Any contribution of rebates
or credits to the Creative Fund will not reduce your obligation to pay the Creative Fund Contribution.

We have entered into agreements with our beverage suppliers which require them to pay flat fee
marketing allowances based on volume purchases by us, our affiliates and franchisees. The suppliers will
disburse your pro rata share of these marketing allowances directly to you in proportion to your purchases
or sales volumes compared to other franchisees and us and our affiliates. We have also entered into a
supplier agreement with our point-of-sale supplier, a distribution agreement with a food supplier, and
purchase agreements for many of our proprietary food and paper supplies to help manage costs effectively
throughout the year. Otherwise, we have not negotiated purchase agreements with suppliers or established
purchasing or distribution cooperatives. Some of our suppliers may pay us sponsorship fees to attend the
annual convention. We are free to use these funds as we determine in our sole discretion.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other
items of this disclosure document.

Obligation Article In Agreement Disclosure Document Item

a.  Site selection and acquisition/lease Articles 5.1, 5.2 and 5.3 of Items 8 & 11
Franchise Agreement; Article 6.1
of Area Development Agreement

b. Pre-opening purchases/leases Article 5.3 of Franchise Agreement | Items 8 & 11
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Obligation

Article In Agreement

Disclosure Document Item

Site development and other pre-opening Article 5.4 of Franchise Items 7 & 11
requirements Agreement; Article 6.1 & 6.2 of
Area Development Agreement
Initial and ongoing training Article 6 of Franchise Agreement Item 11
Opening Article 5 of Franchise Agreement Item 11
Fees Article 4 of Franchise Agreement; Items 5 & 6
Article 5 of Area Development
Agreement
Compliance with standards and Article 7 of Franchise Agreement Item 11

policies/Blaze Standards Guidelines

Trademarks and proprietary information

Article 11 of Franchise Agreement

Items 13 & 14

17.2 of Franchise Agreement;
Articles 7.3, 11.1 and 11.2 of Area
Development Agreement

Restrictions on products/services offered Articles 7.6,9.1,9.2,9.3 and 9.4 of | Items 8 & 16
Franchise Agreement

Warranty and customer service Articles 7 and 9.7 of Franchise Item 11

requirements Agreement

Territorial development and sales quotas Article 2 of Area Development Item 12
Agreement

Ongoing product/service purchases Articles 9.1, 9.2, 9.3 and 9.4 of Item 8 & 16
Franchise Agreement

. Maintenance, appearance, and remodeling | Article 5.5 of Franchise Agreement | Item 11

requirements

Insurance Article 16 of Franchise Agreement | Items 6 & 8

Advertising Article 8 of Franchise Agreement Items 6 & 11

Indemnification Articles 13.2.4,13.3.4, 17.1 and Item 6

Owner’s participation/
management/staffing

Article 7.2 of Franchise Agreement

Items 11 & 15

Records/reports

Articles 10.1 and 10.4 of Franchise
Agreement

Item 6
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Obligation

Article In Agreement

Disclosure Document Item

s. Inspections/audits

Atrticles 10.2 and 10.3 of Franchise
Agreement

Items 6 & 11

t. Transfer

Articles 13.1, 13.2, 13.3 and 13.4
of Franchise Agreement; Article
7.3 of Area Development
Agreement

Item 17

u. Renewal

Articles 3.2, 3.3 and 3.4 of
Franchise Agreement; Article 4.2,
4.3 and 4.4 of Area Development
Agreement

Item 17

v. Post-termination obligations

Article 15 of Franchise Agreement;
Article 4.5 of Area Development
Agreement

Item 17

w. Non-competition covenants

Article 12.1, 12.2, 12.3 and 12.4 of
Franchise Agreement; Articles 8.1
and 8.2 of Area Development
Agreement

Item 17

x. Dispute resolution

Article 18 of Franchise Agreement;
Article 10 of Area Development
Agreement

Item 17

ITEM 10

FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease, or obligation.

FRANCHISOR’S ASSISTANCE, ADVERTISING,

ITEM 11

COMPUTER SYSTEMS, AND TRAINING

Except as listed below, BP is not required to provide you with any assistance.

Pre-Opening Obligations

Before you open your Restaurant, we (or our designee) will provide the following assistance and

services to you:

Blaze Standards Guidelines. We will provide you with access to the Blaze Standards Guidelines,

which are provided electronically through our Learning Management Solution platform and contains over
550 resources, 115 courses, and 40 modules and approximately 2,800-3,530 total pages. The table of
contents for the Blaze Standards Guidelines is attached as Exhibit H. (Franchise Agreement, Article 7.4).
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Site Selection Assistance. You are solely responsible for selecting the site of your Restaurant,
which will be subject to our review and acceptance. While we are not responsible for locating a site for
you and generally do not do so, we may present sites that have been presented to us from outside submittals.
Although we will consult with you on your site and require your site be subject to our final acceptance, you
have the ultimate responsibility in choosing, obtaining and developing the site for your Restaurant. We do
not guarantee the suitability or success of the accepted site (Franchise Agreement, Article 5.2).

Site Review. We must accept the site before you begin lease negotiations or enter into a lease. For
Restaurant openings other than your first Restaurant under an Area Development Agreement, you must
sign the franchise agreement upon the earlier of the acceptance of the site of the Restaurant or 180 days
before your development obligation date. In evaluating a proposed site, we consider such factors as general
location and neighborhood, traffic patterns, parking, size, layout and other physical characteristics. Before
leasing or purchasing the site for your Restaurant, you must submit to us, in the form we specify, a
description of the site, with other information and materials we may reasonably require. Upon receiving
the information regarding a proposed site, we will review the information and either accept or reject the
proposed site. We are not required to physically visit a proposed site before accepting or rejecting it. Other
factors we may consider in selecting or accepting sites include position in the trade area, trade area
demographics, the architectural features of buildings, visibility, accessibility, parking, co-tenants, patio
availability, traffic drivers, pick-up lane availability, analysis through custom modeling, and rental and
construction costs. If we do not accept your proposed site within 14 days after your submission (or 14 days
after you provide any supplemental information we request), the site will be deemed rejected (Franchise
Agreement, Article 5.1). If you do not locate a site which is acceptable to us within 90 days of signing the
Franchise Agreement or find acceptable sites and open the Restaurants by the deadlines in your Area
Development Agreement, we may terminate the agreements. (Franchise Agreement, Articles 5.1 and 5.2)

Lease Review. We will review your lease agreement for the Restaurant to ensure that its terms
contain our required provisions and otherwise meet our minimum standards. If we accept the proposed
lease, we will notify you of our acceptance of the lease. Your lease must address certain issues, including
but not limited to: (a) not obligating us in any manner; (b) no terms inconsistent with your Franchise
Agreement; (¢) no non-competition covenant which restricts us; (d) granting us rights to assume your rights
to the premises of the Restaurant upon termination or non-renewal under the lease; (e) prohibiting
competing restaurants in the same center; (f) construction in accordance with our standards; and (g)
premises de-identification upon expiration or termination. We do not own or lease premises to you.
(Franchise Agreement, Article 5.3)

Territory. Once you have an accepted site for your Restaurant, we will designate a territory. If you
sign an Area Development Agreement, we will designate the Development Area before you sign the Area
Development Agreement. If you operate a Non-Traditional Restaurant, you will not receive any exclusivity
or territorial protections (Franchise Agreement, Article 2.2; Non-Traditional Venue Addendum, Section
11)

Site Design Assistance. We will provide a copy of our basic specifications for the design and layout
of the premises of your Restaurant. You are responsible for the costs of preparing architectural, engineering
and construction drawings and site plans, which you must submit to us for our review and approval before
you begin construction of your Restaurant. You are responsible for the costs of construction and remodeling
(Franchise Agreement, Article 5.4).

Equipment and Supplies. We will provide a list of approved vendors and specifications for
equipment and other supplies for your Restaurant. We provide assistance in reviewing quotes if necessary.
You must purchase, install, maintain in sufficient supply, and use, only fixtures, furnishings, equipment,
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signs, and supplies that conform to the standards and specifications described in the Blaze Standards
Guidelines or otherwise in writing. (Franchise Agreement, Articles 5.4 and 5.5).

Training. We will provide the BSTP training program described below at no cost if this is your
first or second Restaurant. (Franchise Agreement, Articles 6.1 and 6.2). We do not provide the above
services to renewal franchisees and may not provide all of the above services to franchisees that purchase
existing Blaze Pizza Businesses.

Schedule for Opening

We estimate the typical length of time between signing a Franchise Agreement and opening a
Restaurant is between 9 and 12 months, assuming that a location can be obtained and leased within 1 month
after you sign the Franchise Agreement. You must begin operation of your Restaurant within 12 months
after signing the Franchise Agreement. Some factors which may affect this timing, are your ability to
acquire a location through lease or purchase negotiations, your ability to secure any necessary financing,
your ability to comply with local zoning and other ordinances, your ability to obtain any necessary permits
and certifications, the timing of the delivery of equipment, tools and inventory, and the time to convert,
renovate or build out your Restaurant.

Continuing Obligations

During the operation of your Restaurant, we (or our designee) will provide the following assistance
and services to you:

1. Inform you of mandatory specifications, standards and procedures for the operation of your
Franchise (Franchise Agreement, Article 7.1).

2. Upon reasonable request, provide advice regarding your Restaurant’s operation based on
reports or inspections. Advice will be given during our regular business hours and via written materials,
electronic media, telephone or other methods in our discretion (Franchise Agreement, Article 10.1).

3. Approve or disapprove any advertising, direct mail, identification and promotional
materials and programs you propose to use in connection with advertising (Franchise Agreement,
Article 8.1).

4. Subject to our capacity and scheduling requirements, offer certification programs to you or
your employees. There may be additional fees for certifications as discussed in Item 6.

5. Provide additional training to you for newly-hired personnel regarding the Blaze Pizza
brand and System guidelines, refresher training courses and additional training or assistance that, in our
discretion, you need or request. You may be required to pay additional fees for this training or assistance.

6. Allow you to continue to use confidential materials, including the Blaze Standards
Guidelines and the Blaze Pizza trademarks.

7. Inform you of any required promotional or discount campaigns occurring on a national or
regional basis, either run by us or a third-party delivery service, in which you must participate upon such
terms and conditions as we establish, including minimum and maximum price policies, minimum advertised
price policies, and unilateral price policies (Franchise Agreement, Article 8.5.1).

24

ACTIVE 718058640v7



8. Inform you of any optional co-funded advertising campaigns occurring on a national,
regional or local basis in which you must provide us with notice of your decision to participate or opt out
of upon such terms and conditions as we may establish (Franchise Agreement, Article 8.5.1).

Optional Assistance

During the term of the Franchise Agreement, we (or our designee) may, but are not required to,
provide the following assistance and services to you:

1. Modify, update or change the System, including the adoption and use of new or modified
trade names, trademarks, service marks or copyrighted materials, new products, new menu items, new
equipment or new techniques.

2. Make periodic visits to the Restaurant for the purpose of assisting in all aspects of the
operation and management of the Franchise, prepare written reports concerning these visits outlining any
suggested changes or improvements in the operation of the Restaurant, and detailing any problems in the
operations which become evident as a result of any visit. If provided at your request, you must reimburse
our expenses and pay our then-current training charges.

3. Maintain and administer a Creative Fund. (Franchise Agreement, Article 8).

4. Hold periodic national or regional conferences to discuss business and operational issues
affecting Blaze Pizza franchisees.

Advertising

Creative Fund

We require you to pay a Creative Fund Contribution (“Creative Fund Contribution”), currently
equal to 2% of your Gross Sales to our Creative Fund (see Item 6). We may increase or otherwise modify
the Creative Fund Contribution up to 4% of Gross Sales upon 60 days’ written notice to you. Your
contribution to the Creative Fund will be in addition to all other advertising requirements set out in this
Item 11. Each franchisee will be required to contribute to the Creative Fund, but certain franchisees may
contribute on a different basis depending on when they signed their Franchise Agreement or where their
Restaurant is located (such as Non-Traditional Venues). We, or our affiliates, will direct all creative
programs and control the creative concepts, materials and media used, media placement and allocation. We
have complete discretion on how the Creative Fund will be utilized. We may use the Creative Fund for
local, regional or national marketing, advertising, producing video, audio, and written materials and
electronic media or any other sales promotion and promotional materials, new product development and
testing and other market research, public and consumer relations such as consumer research and surveying
culinary and guest experiences, web, app, and/or other IT related expenses, implementation, and
maintenance, search engine optimization strategies, rebate strategies, costs associated with inbound
marketing channels and providers (for example, Google, Facebook and Yelp), the development of
technology for the System, administering regional and multi-regional marketing and advertising programs,
including purchasing trade journal, direct mail, and other media advertising, using advertising, promotion,
and marketing agencies and other advisors to provide assistance, and any other purpose to promote the
Blaze Pizza brand.

Non-Traditional Restaurants may not be eligible to participate in some of the Creative Fund
programs. We are not obligated to spend any amount on advertising in the geographical area where you
are or will be located. We do not guarantee that advertising expenditures from the Creative Fund will
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benefit you or any other franchisee directly, on a pro rata basis, or at all. We assume no fiduciary duty to
you or other direct or indirect liability or obligation to collect amounts due to the Creative Fund or to
maintain, direct or administer the Creative Fund.

The Creative Fund may be used for all costs of administering, directing, preparing, placing and
paying for national, regional or local advertising to promote and enhance the image, identify or patronage
of Restaurants owned by us and by franchisees. We may reimburse ourselves for the administration of the
fund not to exceed 20% of required contributions. We will not use the Creative Fund Contributions for
advertising that is principally a solicitation for the sale of franchises, but we may include a notation in any
advertisement indicating “Franchises Available” or similar phrasing or include information regarding
acquiring a franchise on or as a part of materials and items produced by or for the Creative Fund. The
Creative Fund will be in a separate bank account, commercial account or savings account. The Creative
Fund is not audited. We will provide an annual accounting when available for the Creative Fund that shows
how the Creative Fund proceeds have been spent for the previous year upon written request.

Any unused funds in any calendar year will be applied to the following year’s funds, and we may
contribute or loan additional funds to the Creative Fund on any terms we deem reasonable.

Although we do not intend to do so, we may dissolve the Creative Fund at any point. If we decide
to dissolve the Creative Fund, we will either spend or distribute pro rata any remaining funds before
dissolution.

Each franchisee will be required to contribute to the Creative Fund but certain franchisees may
contribute on a different basis depending on when they signed their Franchise Agreement or where their
Restaurant is located (such as non-traditional locations). Franchisor-owned outlets will contribute to the
Creative Fund on the same basis as franchisees.

During our last fiscal year, ending December 28, 2025, the Creative Fund expenditures were 0%
for Marketing Intel / Research, 77.3% for Creative / Digital Media, 2.7% for Public Relations, and 20% for
Administration.

Grand Opening Advertising Program

You must conduct a grand opening advertising program that we approve in advance, which must
be in accordance with the policies and provisions with respect to format, content, media, geographic
coverage and other criteria as are from time to time contained in the Blaze Standards Guidelines or as
otherwise directed by us. The grand opening advertising program presently includes providing the public
with free pizzas for one day and participation in our annual “Pi Day” promotion on March 14 where you
will price pizza pies at $3.14 on that day. At least 60 days prior to opening the Restaurant, you must submit
a plan for the grand opening advertising program that details your total budget (including media spend) that
we must approve in writing. 'Y ou must purchase a grand opening kit from us. All advertising and promotion
used in your grand opening advertising program must be pre-approved by us at least 30 days prior to their
intended use. We may require you to deposit with us into an escrow or similar account the full amount of
your total budget that we approve for use in connection with conducting the grand opening advertising
program prior to your use of the funds, and we may audit your grand opening advertising program spend at
any time and without notice to you.

Local Advertising

You must comply with the Local Advertising Requirement for each of your Restaurants. You are
required to spend 2% of your total Gross Sales on local advertising. We may require you to provide an
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accounting of your local advertising expenditures to measure your compliance with this requirement. If
you fail to spend the Local Advertising Requirement, which is calculated on a rolling 6-month basis, you
may be required to pay the difference to the Creative Fund. You must also participate in our annual “Pi
Day” promotion on March 14 where you will price pizza pies at $3.14 on that day. You may develop
advertising materials for your own use, but they must be approved by us in writing before you use them.
You are not obligated to participate in any local or regional advertising cooperative.

Advisory Council

We formed an advisory council in February 2019 (“Council”) to advise us on System policies.
Currently, the Council consists of up to 5 elected franchisee members, up to 2 franchisee members to be
appointed by us and our corporate leadership team. The advisory council’s guidelines specify the manner
in which members are selected. The franchisee members of the Council are elected by all franchisees in
the system that attend our annual convention. The Council serves in an advisory capacity only. We have
the power to form, change or dissolve the Council. Franchisees that exclusively operate Non-Traditional
Restaurants are not eligible for election to the Council.

Computer System (Franchise Agreement, Article 7.3)

For an estimated initial cost of between $15,000 and $25,000, you are required to obtain a computer
and point-of sale (“POS”) system that consists of the following hardware, software and services
(collectively the “Computer System™): (a) a computer (laptop or desktop) of any brand for use by the
management of the Restaurant; a back office computer, monitor, keyboard, mouse, and firewall with all
necessary software required to run the approved POS system; the approved POS system which shall include
a minimum of 2 POS terminals, 2 cash drawers, 2 receipt printers, 2 scanners, and 2 credit card readers;
hardware for the Kitchen Display System; hardware for the Digital Menu Board Solution; two Training
Tablets; one Online Ordering Tablet; and several remote printers (depending on restaurant configuration);
(b) required software consisting of our then-current version of POS software, network security (hardware
and software), online ordering, gift cards, loyalty platform software, Kitchen Display System software,
Digital Menu Board Solution software, Training Tablet software, Online Ordering Tablet software, as well
as all monthly subscription access to the aforementioned software; and (c) an installation and service
package; an annual 24/7 help desk support package; an annual hardware maintenance package; and various
hosted solutions required by our merchant services provider.

The Computer System will manage the daily workflow of the Restaurant, coordinate the customer
ordering experience, assist in accurately capturing speed-of-service information, and other data. You must
record all sales on the Computer System. For Non-Traditional Restaurants, if your POS system will record
sales from third party businesses such as the host facility, your POS system must differentiate between your
sales and those of the host facility. The POS system for Non-Traditional Restaurants must produce and
subsequently send sales data files to the corporate site we designate. You must store all data and
information in the Computer System that we designate, and report data and information in the manner we
specify. The Computer System will generate reports on the Gross Sales of your Blaze Pizza Franchise and
must run programs designated by us to allow us to extract the sales and product mix information of your
Blaze Pizza Franchise. You must also maintain a business class Internet connection at the Restaurant.
Business class Internet consists of a service with a service level agreement of minimal speed guarantee,
uptime, and potentially a static [P, which guarantees service when needed.

The Kitchen Display System you are required to obtain will process orders. We estimate the cost
to purchase and install the standard Kitchen Display System will be approximately $1,000 to $2,000, and
you will pay the then-current monthly subscription fee (approximately $100 to $200 per month) to our
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additional components beyond the standard Kitchen Display System (e.g., Order Tracker screen, Guest
Messaging, Order Management tablet). You are required to implement and maintain all monthly
subscription fees associated with the additional components (which range from approximately $80 to $100
per month).

The Digital Menu Board Solution you are required to install and maintain currently consists of four
digital displays and appropriate mounting components, as well as associated software and hardware to
display menus and promotional materials. We estimate the cost to purchase and install the Digital Menu
Board Solution will be approximately $6,000 to $12,000 and you will pay the then-current monthly
subscription fee (approximately $60 to $100 per month) to our third-party vendor.

Restaurants will be required to comply with EMV standards for credit cards. EMV is a technical
standard for smart payment cards and for payment terminals and automated teller machines that can accept
them. We estimate that each Restaurant will require two EMV terminals. The cost of the two EMV
terminals and the EMV software activation fee are included in the monthly POS system fees. It is required
that all EMV devices be connected, maintained and operational, to ensure all updates are applied
appropriately (in order to maintain PCI compliance).

You must use the training hardware and software that we periodically designate to operate your
Blaze Pizza Franchise. You must, at your cost, arrange for the purchase and warranty of two Training
Tablets from our designated vendor at an approximate cost of between $500 to $700 per Training
Tablet. Because the Training Tablets contain our proprietary information, we will maintain the information
stored on the hardware through the license we have with our designated supplier. You will pay us a monthly
training software license fee of up to $60/month ($30 per Training Tablet per month) for the Learning
Management Solution and a monthly MDM license fee of $4/month per Training Tablet. You must renew
the MDM license every 3 years, at your sole cost and expense, at the then-current cost.

You are required to purchase one Online Ordering Tablet for each Restaurant. The Online Ordering
Tablet is used to access a website for the purpose of serving customers who have submitted orders through
online ordering. We estimate that the initial cost of each Online Ordering Tablet to be approximately $500
to $700. You must also pay us a monthly MDM license fee of $4/month for the Online Ordering
Tablet. You must renew the MDM license every 3 years, at your sole cost and expense, at the then-current
cost.

In addition to offering and accepting Blaze Pizza gift cards and loyalty cards, you must use any
credit card vendors and accept all credit cards and debit cards that we determine. The term “credit card
vendors” includes, among other things, companies that provide services for electronic payment, such as
near field communication vendors (for example, “Apple Pay” and “Google Wallet”).

We are not required to provide you with any ongoing maintenance, repairs, upgrades, updates or
support for the Computer System. We currently provide certain technology support services in exchange
for your payment of a technology fee of up to $300 per month to cover our costs for these services. We
will not increase this fee by more than 3% in any given year. You must arrange for installation, maintenance
and support of the Computer System at your cost. You must maintain your monthly lease for all services
(lease of hardware POS system, help desk support, kitchen display system, online ordering system, training
tablets) which is approximately $500 to $1,200. There are no limitations in the Franchise Agreement
regarding the costs of such required support, maintenance repairs or upgrades relating to the Computer
System. The cost of maintaining, updating or upgrading the Computer System will depend on your repair
history, local costs of computer maintenance services in your area and technological advances which we
cannot predict at this time. We may revise our specifications for the Computer System periodically. You
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must upgrade or replace your Computer System at such time as specifications are revised. There is no
limitation on the frequency and cost of this obligation.

We (or our designee) have the right to independently access the electronic information and data
generated from the Computer System. There are no limitations on our right to access the information.

Training (Franchise Agreement, Article 6)

BSTP Training

Before opening your Restaurant to the public, we will provide our training program known as the
Blaze Standards Training Program (“BSTP”) for up to three management persons (known as “Blaze
Certified Managers”) and your Operating Principal, Director of Operations and/or Multi-Unit Supervisor
(collectively the “Required Trainees™) for the first two Restaurants or until you have an NCTR and CTM,
whichever comes first. You (or your Operating Principal, as applicable) must complete the BSTP to our
satisfaction. The BSTP is provided by us at no additional charge for your first two Restaurants, provided
all Required Trainees must attend BSTP at the same time. The BSTP for your Required Trainees consists
of up to 50 hours per week of training over a period of up to four weeks. You must pay our then-current
fee (currently $500 to $1,500 per week) for training any additional person. If an Operating Principal,
Director of Operations and/or Multi-Unit Supervisor is replaced at any time, you must pay our then-current
fee (currently $500 to $1,500 per week) for training each replaced Operating Principal, Director of
Operations or Multi-Unit Supervisor. You will not receive any compensation or reimbursement for services
or expenses for participation in the BSTP or any other training program. You are responsible for all of your
expenses to attend BSTP and any other training program, including lodging, transportation, food, uniforms,
training materials and any other training costs.

BSTP will be conducted by designated certified training managers (each a “CTM”) from a national
certified training restaurant (each an “NCTR”). If you own more than 5 Restaurants, 1 of those Restaurants
must be an NCTR. In order for your Restaurant to qualify as an NCTR, you must satisfy our then-current
conditions, which currently include the following: (i) your Restaurant must be open for a minimum of 6
months; (ii) you must have hired and trained all of your staff and management to meet our standards; (iii)
all of our Blaze Pizza learning materials must be utilized at your Restaurant, including BSTP and the then-
current Blaze training programs; and (iv) your Restaurant must achieve high operating scores in all areas
of our then-current restaurant assessment, including guest experience, brand standards and food safety. To
qualify as a CTM, an individual must satisfy our then-current conditions, including but not limited the
following: (i) he or she must have 6 months experience as a Blaze Restaurant Manager and have completed
BSTP with a score of 90% or higher on BSTP’s final exam; (ii) he or she must attend a CTM-specific
workshop within 6 months of becoming a Blaze Certified Manager; and (iii) he or she must have a
ServeSafe manager certification or equivalent as well as a ServeSafe Proctor certification. We may modify
or change the criteria to certify an NCTR or CTM at any time.

If you maintain (i) an NCTR, and (ii) a CTM, then you may train and certify managers utilizing
our then-current training program for managers (currently, BSTP). If you do not maintain (i) an NCTR,
and (ii) a CTM after your second Restaurant opens, you must attend our then-current management training
program (currently, BSTP) at an NCTR and pay our then current additional training fee (currently $500 to
$1,500 per week). Assuming that you train these individuals, you must confirm to us in writing that the
management training program was led and administered by a previously approved CTM. The content and
administration of your management training program must adhere to the standards of the BSTP. We or a
third-party designee, may, from time to time, perform audits to ensure that your management team is
adhering to our training standards.
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We plan to provide the training listed in the table below.

TRAINING PROGRAM
BSTP Training
Hours of Hours of In-
Subject Classroom Restaurant Location
Training Training
Blaze Standards Guidelines 80-160 Hours Corporate NCTR or

Recipes Franchise Operated NCTR
Training tools and materials
Customer Service

Cost of Goods Management
Kitchen Equipment
Preparation of Dough
Ingredient Ordering

Preparing & Storing

Make Line Training

Oven Training

Restaurant Opening Procedures
POS Review

Floor Control
Marketing/Admin overview
Inventory

Miscellaneous training additions 0-40 Hours
based on Blaze current BSTP

version

Corporate NCTR or
Franchise Operated NCTR

On-Site Training

In addition to the BSTP outlined above, shortly before and ending shortly after your Restaurant
opens to the public, we will provide a team of corporate training staff to conduct On-Site Training for your
first 2 Restaurants, which consists of the following:

Hours of Hours of
Subject Classroom On-The- Job Location
Training Training
Blaze NRO Training Orientation 2 0 Your Restaurant
Blaze NRO Daily Review 0 Your Restaurant
Blaze NRO Positional Training 0 75 Your Restaurant
Total 5 75

We may vary the length and content of the BSTP and On-Site Training at any time, which may be
based on the experience and skill level of the individual attending the BSTP. We will use the Blaze
Standards Guidelines as the primary instruction materials during the BSTP. We do not have a set schedule
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for the BSTP and we hold the BSTP as needed to train new franchisees. Training is conducted either by
our Blaze Corporate Training team, or designated NCTRs under the supervision of Jaime Denney, our Chief
Operations Officer, who has worked with us since June 2025 and has over 25 years of experience in the
food-service industry.

We will provide the On-Site Training at no additional charge for your first two Restaurants;
provided, however, that if we determine that more than 40 hours per week over a two-week period of on-
site training is necessary to provide On-Site Training at your first or second Restaurant, you must reimburse
us for all travel expenses and wages, and other expenses, incurred by us as a result of extending the On-
Site Training. You will be required to either provide your staff with On-Site Training for your third and
each subsequent Restaurant, or you may request that we provide On-Site Training for your third or any
subsequent Restaurant, which training we may decide to provide or not provide in our sole discretion and
control, subject to your payment of our then-current On-Site Training fee.

Ongoing Training

From time to time, we may require that you, your managers and other employees attend system-
wide refresher or additional training courses and/or meetings. Some of these courses and/or meetings may
be optional while others may be required. If you appoint a new manager, that person must attend and
successfully complete our BSTP training program before assuming responsibility for the management of
your Restaurant. You must pay our then-current fee (Item 6 has more information on this fee) for training
replacement personnel. If we conduct an inspection of your Restaurant and determine you are not operating
in compliance with the Franchise Agreement, we may require that you attend remedial training that
addresses your operational deficiencies. You may also request that we provide additional training (either
at our corporate location or at an NCTR and you may be required to pay additional fees for this training.

ITEM 12
TERRITORY

Franchise Agreement

You may operate the Restaurant only at the accepted location. The accepted location for your
Restaurant will be listed in the Franchise Agreement. If you have not identified an accepted location for
the Restaurant when you sign the Franchise Agreement, we will amend the Franchise Agreement after you
select and we accept the accepted location. You are not guaranteed any specific accepted location and you
may not be able to obtain your top choice as your accepted location. You may not conduct your business
from any other location. You may not relocate the accepted location without our prior written approval.
We may approve a request to relocate a Restaurant in accordance with the provisions of the Franchise
Agreement that provide for the relocation of the Restaurant, and our then-current site selection policies and
procedures. You may not relocate a Non-Traditional Restaurant.

We may provide certain limited protected rights within a defined territory (“Territory™). If not,
your rights will be limited to the specific street address of your Restaurant. If we grant you any rights they
will be described Section 2.2 and Attachment A to your Franchise Agreement. Your Territory, if any, will
be determined by us, in our sole discretion as we consider appropriate under the circumstances, and may be
a specified radius surrounding the Restaurant, a geographic area described by zip codes, streets, highways,
or other written description in Attachment A of your Franchise Agreement. If you receive protected rights,
during the term of your Franchise Agreement, we will not open or operate, or license others to own or
operate, any Restaurant (defined below) in your Territory.
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Except at otherwise described above, you will not receive an “exclusive” territory for the operation
of your Restaurant under the Franchise Agreement. You may face competition from other franchisees,
from outlets that we own, or from other channels of distribution or competitive brands that we control.

We reserve all rights not expressly granted in the Franchise Agreement. For example, we may: (a)
own, operate and authorize others to own or operate (i) Restaurants at any location outside of your Territory,
(i) Restaurants at Non-Traditional Venues (described above) at any location (without regard to the
proximity to your Restaurant), (iii) Restaurants or other businesses operating under names other than “Blaze
Pizza,” at any location, and of any type whatsoever, within or outside the Territory, without regard to the
proximity to your Restaurant, and (iv) Restaurants at any shopping center or mall provided that we have
given, and you have not accepted, a right of first refusal for at least seven days to execute a Franchise
Agreement, on our then-current form and pay the then-current initial franchise fee, to open a Restaurant;
(b) be acquired (whether through acquisition of assets, ownership interests or otherwise, regardless of the
form of transaction), by a business providing products and services the same as or similar to those provided
at Restaurants, or by another business, even if such business operates, franchises and/or licenses competitive
businesses in your Territory; (c) acquire the assets or ownership interests of one or more businesses
providing products and services the same as or similar to those provided at Restaurants, and franchising,
licensing or creating similar arrangements with respect to these businesses once acquired, wherever these
businesses (or the franchisees or licensees of these businesses) are located or operating (including in the
Territory); and (d) establish and operate, and to grant to others the right to establis