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Comfort
Keepers.

The franchised business is a distinctive business that operates under the Comfort Keepers® trade name.
Our business provides in-home care for the elderly and other adults who need assistance in daily living,
including homemaker/companionship care, personal care, and personal technology services and
equipment. In addition, certain qualified franchisees may also offer approved private duty nursing
services.

The total investment necessary to begin operations of a Comfort Keepers® franchise is from
$1446;956119,560 to $1+88,200190,700. This includes $55,000 that must be paid to the franchisor or an
affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise
sales. Note, however, that no governmental agency has verified the information contained in this
document.

You may wish to receive your disclosure document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact the Comfort Keepers® Franchise
Development Department at 1 Park Plaza, Suite 300, Irvine, CA 92614; (949) 988-6655.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract and
this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.
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There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: December 2719, 26242025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION WHERE TO FIND INFORMATION

How much can I earn? Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit H.

How much will I need to invest? | Jtems 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the Item 21 or Exhibit C includes financial
financial ability to provide statements. Review these statements carefully.
support to my business?

Is the franchise system stable, Item 20 summarizes the recent history of the
growing, or shrinking? number of company-owned and franchised outlets.
Will my business be the only Item 12 and the “territory” provisions in the
Comfort Keepers® business franchise agreement describe whether the

in my area? franchisor and other franchisees can compete with

you.

Does the franchisor have a Items 3 and 4 tell you whether the franchisor or its
troubled legal history? management have been involved in material

litigation or bankruptcy proceedings.

What’s it like to be a Item 20 or Exhibit H lists current and former
Comfort Keepers® franchisees. You can contact them to ask about
franchisee? their experiences.

What else should I know? These questions are only a few things you should

look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier_restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sel, how you  market, and your hours of  operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit B.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you
to resolve disputes with the franchisor by mediation, arbitration and/or
litigation only in Ohio. Out-of-state mediation, arbitration, or litigation
may force you to accept a less favorable settlement for disputes. It may
also cost more to mediate, arbitrate, or litigate with the franchisor in Ohio
than in your own state.

2. Mandatory Minimum Payments. You must make minimum royalty and
advertising fund payments, regardless of your sales levels. Your inability
to make the payments may result in termination of your franchise and loss
of your investment.

Certain states may require other risks to be highlighted. Check the ‘“State
Specific Addenda” (if any) to see whether your state requires other risks to be
highlighted.
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THE FOLLOWING PROVISIONS APPLY ONLY TO TRANSACTIONS
GOVERNED BY THE MICHIGAN FRANCHISE INVESTMENT LAW

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS
THAT ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE
FOLLOWING PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE
PROVISIONS ARE VOID AND CANNOT BE ENFORCED AGAINST YOU:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all
claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the
expiration of its term except for good cause. Good cause shall include the failure of the
franchisee to comply with any lawful provision of the franchise agreement and to cure such
failure after being given written notice thereof and a reasonable opportunity, which in no event
need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) the term of the franchise is less
than 5 years; and (ii) the franchisee is prohibited by the franchise or other agreement from
continuing to conduct substantially the same business under another trademark, service mark,
trade name, logotype, advertising, or other commercial symbol in the same area subsequent to
the expiration of the franchise or the franchisee does not receive at least 6 months advance notice
of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances.
This section does not require a renewal provision.

® A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

i) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.
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(ii) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

@iii)  The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are
not uniquely identified with the franchisor. This subdivision does not prohibit a provision that
grants to a franchisor a right of first refusal to purchase the assets of a franchise on the same
terms and conditions as a bona fide third party willing and able to purchase those assets, nor does
this subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the
lawful provisions of the franchise agreement and has failed to cure the breach in the manner
provided in subdivision (c).

i) A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i)
waiving any claims under any applicable state franchise law, including fraud in the inducement,
or (ii) disclaiming reliance on any statement by any franchisor, franchise seller, or other person
acting on behalf of franchisor. This provision supersedes any other term of any document
executed in connection with the franchise.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH
THE ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to:

State of Michigan Consumer Protection Division
Attn: Franchise

I** Floor

525 West Ottawa

Lansing, Michigan 48933

(517) 373-7117
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COMFORT KEEPERS®
FRANCHISE DISCLOSURE DOCUMENT

ITEM 1.
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

The Franchisor

The franchisor is CK Franchising, Inc. (“CKFL” “we,” “us” or “our”). “You” means the
person(s) or entity (corporation, partnership, limited liability company, or other entity) to whom
we grant a franchise. If you are an entity, “you” does not include your owners, who are described
as “Related Parties.” (See Item 15 of this disclosure document).

We were incorporated under Ohio law on February 8, 1999. On February 7, 2003, we
restated our charter to effect a recapitalization that resulted in a substantial increase in our
authorized capital and our outstanding capital stock. As a result of the recapitalization, February
7, 2003 is considered the date of our inception for accounting purposes. Our principal business
office is located at 1 Park Plaza, Suite 300, Irvine, CA 92614.

We conduct business under our corporate name and under the name “Comfort Keepers.”
We do not do business under any other name, although we offer a line of personal technology
services and equipment branded with the SafetyChoice® mark, but associated with the
COMFORT KEEPERS® mark. If we have an agent in your state for service of process, that
agent’s name and address is listed in Exhibit B-2.

We have been in the business of granting Comfort Keepers® franchises and assisting
franchisees since March 1999. In addition, since June 2008, we have been offering personal
technology services and equipment branded with the SafetyChoice® mark and supplying those
same services and equipment to our franchisees for resale by them.

We operated a business similar to the Comfort Keepers franchise in Toledo, Ohio
between March 1999 and December 2003, when we franchised the business to a manager. Since
March 2012, we have operated franchised Comfort Keepers businesses on behalf of SDX Home
Care Operations, L.L.C. (“SDX”), an affiliate and franchisee. See Item 20 of this disclosure
document. We have never sold franchises for any other line of business.

Predecessors, Parents, and Affiliates

We are wholly-owned by CK Holdco, Inc. (“CK Holdco”) which is a Delaware
corporation and is located at our address. CK Holdco is wholly-owned by Elevate Care
International Inc. (“ECI”), a Delaware corporation. ECI is wholly-owned by Elevate Care
International Midco LP (“Midco”), a Delaware limited partnership. Midco is wholly-owned by
Elevate Care International Holdco LP (“Holdco), a Delaware limited partnership. Holdco is
wholly-owned by Elevate Care International Aggregator LP (“Aggregator”}, a Delaware limited
partnership. Aggregator is wholly-owned by Elevate Care International Topco LP (“Topco™), a
Delaware limited partnership. Topco is owned by Elevate Care International GP LLC
(“International”’), a Delaware limited liability company, and HCP V CK LP (“HCP”), a Delaware
limited partnership. ECI, Midco, Holdco, Aggregator, Topco, International and HCP were

CKFI1-2024-2025
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organized on September 13, 2013 and the principal business office of each is 1133 Connecticut
Avenue, NW, Suite 300, Washington, DC 20015.

We currently have no affiliate (an entity controlled by, controlling, or under common
control with, us) that supplies goods or services to our franchisees or that offers franchises in the
United States in any line of business.

We have tweo—affiliatesone affiliate in Europe that efferoffers franchises. Our affiliate
Prestige Nursing (Franchise) Limited (“Prestige”) offers franchises for businesses similar to the
franchise offered under this disclosure document, which operate under the trademark Prestige
Nursing and Care. Prestige has been operating businesses similar to those franchises since 1971
in the United Kingdom and began franchising in the United Kingdom in July 1996. It has 222
open franchises. Prestige has its principal business office at The Kirkgate, 19-31 Church Street,
Epsom, Surrey KT17 4PF UK.

We have no predecessor (a company from which we received a majority of our assets).

The Comfort Keepers® Franchise

The business that you will operate under a Franchise Agreement with us (“Franchised
Business”) provides homemaker/companionship and personal care services for the elderly and
other adults who need assistance in daily living, as well as personal technology services and
equipment. Care typically is provided in the Client’s home but may also be provided in other
facilities, such as assisted living facilities, hospitals, CRC’s or any other place a senior would
consider their residence. Homemaker/companionship services include companionship, meal
preparation, light housekeeping, grocery and clothing shopping, grooming and dressing guidance
and assistance with recreational activities. Personal care services relate to core activities of daily
living, such as eating, bathing and dressing. You will design a customized care plan for each
Client, whose care needs may range from periodic care, 24/7, to live-in care. The majority of
your Clients will be private pay Clients, however there are some states where the state waiver
programs may be the-bulkefyourbusinessadvantageous to pursue. Where permitted by state law
and your individual licensing requirements, you may also provide all or some Private Duty
Nursing services and Care Management services. You will perform background checks on and
hire employees to provide care services after you have provided orientation and training in
accordance with our standards and/or applicable law requirements.

You may also offer personal technology services and equipment such as personal
emergency response systems, medication management systems and related monitoring and other
services that are branded with the SafetyChoice® or another mark but are associated with the
Comfort Keepers® mark (collectively, “Personal Technology Services”). You may also sell or
lease personal technology equipment, without related services, that is branded with the

CKFI1-2024-2025 2
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SafetyChoice® or other mark and associated with the Comfort Keepers® mark (“Equipment”).
You may also offer other ancillary services that we approve.

We may authorize you to offer certain private duty nursing services (“PDN Services”) if
you meet the following criteria: you receive prior approval from an authorized representative of
CKFTI for specific PDN Services, you must ensure the registered nurse who supervises your PDN
Services (“R.N. Supervisor”) is appropriately qualified and trained, you satisfy applicable state
licensure requirements and remain in good standing, you maintain specified insurance for such
PDN Services, you adhere to the current PDN standards in the Manual for such specific PDN
Services, and you utilize our recommended provider of learning management systems in training
your employees and consultants.

You will operate the Franchised Business under the Comfort Keepers® trade name,
service marks and trademarks and other marks that we own (collectively, “Marks”). (See Item
13 of this disclosure document)

The Market and Competition

People 65 years old and older make up the primary market for care for Comfort
Keepers® franchisees. The rest are other adults who need extra assistance in daily living.
Statisticians currently estimate that there are over 5859 million people in the U.S. who are age 65
or older; that number is projected to inerease-by47%by2050reach 78 million by 2040.

There is an increasing number of competitors in the in-home care field that provide
services similar to those that Comfort Keepers® franchisees offer. These range from individual
caregivers, web-based intermediaries and caregiver matching and referral services to large
national competitors, including other franchised systems. In addition, there are other competitors
that focus primarily on provision of medical-related services such as in-home skilled nursing
care, providing homemaker/companionship and personal care services as a sideline. There are
also several companies that provide personal technology services and equipment without
providing client care services. In offering the services described above, and as you offer other
services or products that we may approve in the future, you will compete directly with other
companies that provide services of that type.

Specialized Industry Regulation

Regulations vary from state to state regarding the services a Franchised Business will
offer and provide. In an increasing number of states, these services are covered by regulations
that apply to home health care and/or personal care providers. These regulations may, for
example, affect the establishment or operation of your Franchised Business, require specific
training for you and your employees, or require licensure, accreditation, or registration of your
Franchised Business and/or your employees. In addition, there may be federal and state wage
and hour laws and regulations that apply to the provision of in-home care. See Exhibit F for a
summary of some of these laws and regulations.

You must obtain and maintain all required licenses and accreditations and comply with
all applicable laws and regulations. In some states, there may be a lengthy process to obtain a
required license or accreditation. Although we may provide non-legal advice and assistance
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regarding your application and the process to obtain the state license, accreditation or
certification for homemaker/companionship and personal care services, if any, your state
requires, it is your obligation to comply with these and all state and federal laws and regulations.
You should consult competent legal counsel regarding the laws and regulations that may apply to
your Franchised Business. You should also be aware of any pending or future legislation that
may affect your Franchised Business.

The federal Health Insurance Portability and Accountability Act (“HIPAA”), which
governs the privacy of health information, applies to the operations of the Franchised Business
and you and your employees must comply with it. We as a franchisor are HIPAA-compliant,
provide training on HIPAA in the initial training program, and require all of our franchisees to
operate in compliance with HIPAA. To that end, you will sign a HIPAA Business Associate
Agreement with us as part of the Franchise Agreement.

In addition, you must comply with all applicable federal, state, and local laws and
regulations, regardless of whether these are industry-specific, including applicable data
protection laws in the use and processing of customer personal data, OSHA, wage and hour laws,
tax laws, zoning laws, and similar laws and regulations. If CKFI chooses to provide you with
information regarding legislative or other legal developments that may affect your Franchised
Business, this does not relieve you of the responsibility to consult with your own legal advisor.
You are solely responsible for complying with all legal requirements relating to your Franchised
Business.

Defined Terms

In addition to the definitions given throughout this disclosure document, we use the
following definitions in this disclosure document:

“System” means the various methods of operation, advertising methods, training
methods, and the like, that we license to you under the Franchise Agreement.

“Network” means all Comfort Keepers® Franchised Businesses and any units owned by
SDX (“company-owned Units”). As of August 31, 26242025, SDX owned 445 Comfort
Keepers® Franchised Businesses. These Franchised Businesses are counted as company-owned
Units solely for purposes of Item 20 of this disclosure document.

“Client” means the recipient of any services that are provided under the Franchise
Agreement or, as the context indicates, provided by other Comfort Keepers® franchisees under
their Franchise Agreements and/or the person or entity paying for those services. In some cases,
the care recipient is also the payor.

“Office” means the physical facility from which you operate the Franchised Business.

“Start-up Agreement” means a Franchise Agreement for the first Franchised Business a
franchisee opens, but excludes a Franchise Agreement for a Franchised Business acquired
through a transfer.

CKFI1-2024-2025 4
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“Expansion Agreement” means a Franchise Agreement that a franchisee signs for an
additional Franchised Business when he or she is already a franchisee under a Franchise
Agreement, including a Franchise Agreement for a Franchised Business acquired through a
transfer or a territorial swap.

“NBF Addendum” means the National Brand Fund Addendum to the Franchise
Agreement, which you will sign as part of the Franchise Agreement. See Item 11 of this
disclosure document.

Referral Program

We have a referral program for franchisees, their employees, and our employees, subject
to certain qualifications. If any of them refers a qualified candidate who executes a Franchise
Agreement, we will pay the referring person $40,000, subject to his or her meeting our
qualifications. We may cancel or modify this referral program at any time.

ITEM 2.
BUSINESS EXPERIENCE

Scott Plumridge, Director

Scott Plumridge has been a Director since November 2023. He has been the Managing
Partner of The Halifax Group in Washington, DC since May 2005.

Molly Fitzpatrick Centofanti, Director

Molly Fitzpatrick has been a Director since November 2023. She has been Principal of
The Halifax Group in Washington, DC since March 2021. From September 2019 to February
2021, Molly was a Director of Rallyday Partners in Denver, Colorado.

Natalie Black, Director and Chief Executive Officer

Natalie Black has been a Director since February 2021 and Chief Executive Officer since
November 2023. From September 2021 to November 2023, she served as Chief Executive
Officer, Sodexo Global Home Care. From July 2020 to August 2021, Natalie served as our
Chief Operating Officer and as our Chief Financial Officer from September 2018 to July 2020.
She also served as Chief Financial Officer of Sodexo Global Home Care from September 2018
to July 2020.

Ramzi Abdine, Chief Operating Officer

Ramzi Abdine has served as our Chief Operating Officer since November 2023. He was
our Chief Executive Officer from January 2023 to November 2023. From January 2020 to
December 2022, Ramzi served as Head of Business Development and Asset Management of

Sodexo Global Homecare H%%%%%Ahe&ﬁe&den%ﬂe&&né—M&ﬂeeﬂﬂg—bam%ﬂeﬁe&
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Ruth Azanki, Chief Financial Officer

Ruth Azanki has served as our Chief Financial Officer since January 2022. From
November 2020 to December 2021, Ruth served as our Vice President of Finance and

Accounting. Hoh—setbo Dol bl O e e o AL Dol b b oo Coolliloenie Do
October 2017 to- November 2020
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Chris Tepe, Senior Vice President, Franchise Operations

Chris Tepe has served as our Senior Vice President, Franchise Operations since January
2024. He served as our Vice President, Franchise Operations from June 2019 to December 2023.
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Lucas Reis, Executive Director, Franchise Operations

Lucas Reis has served as our Executive Director, Franchise Operations since May 2024.
From June 2021 to April 2024, Luke served as Senior Director, Franchise Operations. From June
2018 to May 2021, Lucas served as a Regional Director of Franchise Operations.

Scott Oaks, Vice President of Franchise Development

Scott Oaks has served as our Vice President of Franchise Development since March
2024. He was Senior Director of Franchise Development at Green Home Solutions Franchising
in Spring Mills, Pennsylvania from October 2023 to March 2024. Scott was Vice President of
Franchise Development at White Picket Management, LLC in McKinney, Texas from February
2021 to August 2023. He was Senior Director of Franchise Development at FirstLight Home
Care in Cincinnati, Ohio from October 2017 to February 2021.

Bryan Huber, Global Vice President, Digital Marketing & Analytics

Bryan Huber has served as our Global Vice President of Digital Marketing & Analytics
since October 2014.

Saudia Gajadhar, Vice President of Marketing and Communications

Saudia Gajadhar has served as our Vice President of Marketing and Communications
since September 2020. From September 2018 to September 2020, Saudia served as our Senior
Director of Marketing.

Rhea Jones, Vice President of Growth and Business Development

Rhea Jones has served as our Vice President of Growth and Business Development since
November 2019.

Mario Cisneros, Senior Director, Franchise Strategy and Development

Mario Cisneros has served as our Senior Director, Franchise Strategy and Development
since January 2021. From January 2020 to January 2021, Mario served as our Director,

Franchise Strategy and Development. FremJuly2018—teJanuary2020,—he—-was—eurSenior
ManagerFranchise Strategy-and Development
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Diana Kravitz, Director of Learning and Development

Diana Kravitz has served as our Director of Learning and Development since January
2022. From March 2021 to January 2022, Diana served as our Senior Training Manager. From
October 2019 to March 2021, she served as our Training Manager.

CKFI1-2024-2025 8
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Heather Dill, Franchise Recruitment Manager

Heather Dill has served as our Franchise Recruitment Manager since June 2025. Heather was our

Learning and Development Program Administrator from February 2020 through June 2025.

Deanna Mau, Franchise Recruitment Coordinator

Rhea—leﬂesDeanna Mau has served as our Xl}ecLllreﬁdem—ef—G%ewth—aHd—Busmes&

S&H—Dwge—Gahfemw—frem—}aJﬁmq—te—NevembePZ@w—Franchlse Recrultment Coordmator

since March 2025. From February 2024 to March 2025, Deanna served as the Senior Account
Manager at Concentrix in Farmington Hills, Missouri. She was Lead Program Manager at
Concentrix from December 2018 to February 2024.

Andrea Holt, Franchise Recruitment Coordinator

Andrea Holt has served as our Franchise Recruitment Coordinator since September 2024.
From September 2020 to September 2024, Andrea served as our Operations Serv1ces Program
Manager =l aa =l aa - a a a O aa

ITEM 3.
LITIGATION

Corrine Broach v. CK Franchising, Inc. and Salman Corp. (American Arbitration
Association, Case No. 01-16-0000- 2234). This arbitration was filed January 22, 2016 as a
collective and class action claim by a former employee of a franchisee, claiming wage and hour
laws violations related to unpaid overtime. The plaintiff sought, among other things,
certification of the class, unpaid overtime wages and all other relief available under the
Pennsylvania Minimum Wage Act (e.g., pre-judgment interest, attorneys’ fees and litigation
costs) in unspecified amounts. On April 4, 2018, the parties entered into a settlement agreement
approved by the arbitrator under which CKFI contributed $10,000 to a total settlement of
$188,000, of which $100,000 was distributed to the class members, $4,000 to the class
representative and $84,000 to counsel for the class members. CKFI and all parties were
dismissed from the action.
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Office of Attorney General for the State of Washington, Civil Investigation. On August
9, 2018, the Attorney General for the State of Washington initiated a civil investigation into
provisions of CKFI’s franchise agreement that provided that franchisees may not solicit certain
managerial-level employees of CKFI or other Comfort Keepers franchisees (“Non-Solicit
Provisions”), alleging that enforcement of such provisions by CKFI and its franchisees constitute
an unlawful restraint on trade in violation of Consumer Protection Act, RCW 19.86.030. CKFI
has expressly denied any wrongdoing or that these provisions were unlawful. However, the
parties have reached a settlement in this matter, with CKFI entering into an Assurance of
Discontinuance with the Attorney General dated as of December 5, 2018 whereby it has agreed
to remove any such provisions from all future franchise agreements nationwide, offer an
amendment of the provision to current Washington based franchisees and not enforce any such
provisions in its current franchise agreements.
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CK Franchising, Inc. v. 4 Seniors Home Care, Inc., C.S.M. 500-17-109194-194. This
litigation was initiated against 4 Seniors Homecare and its shareholder, Jill Eusenio, the Quebec
Comfort Keepers Master Franchisee in Quebec, Canada. The action sought to have the Court
recognize the cancellation of the Master Franchise Agreement and injunctive relief enjoining the
Defendants from violating the non-competition provisions of the Master Franchise Agreement, a
demand for royalties due and damages for violation of the Master Franchise Agreement, the
illicit use of the Comfort Keepers marks and illegal use of confidential information. This matter
was settled in November 2019 by which the parties agreed to the termination of the Master
Franchise Agreement, allowing the master franchisee 90 days to transition away from the brand
and diligently inform unit franchises that 4 Seniors is no longer associated with Comfort
Keepers. CK Franchising, Inc. has agreed to contribute to the cost for 3 unit level franchisees
and one 4 Seniors unit to rebrand. Additionally, the parties agreed to an 18 month non-compete
in the territory. All elements of this settlement were in exchange for a mutual release of all
claims against the other.

Office of Attorney General for the State of California, Civil Investigation. On May 4,
2022, the Attorney General for the State of California initiated a civil investigation into
provisions of CKFI’s standard form client services agreement including provisions: that clients
may not solicit Comfort Keepers employees (‘“Non-Solicit Provisions”); a liquidated damages
provision; and other enforcement provisions. The Attorney General alleges that enforcement of
those provisions by CKFI and its franchisees constitute an unlawful restraint on business,
professions and trade under California Business and Professions Code Section 16600, and unfair
business practices under Unfair Competition Law, Business and Professions Code § 17200 et
seq. CKFI and the DOJ agreed to a compromised settlement of this matter via a stipulated
judgment effective October 8, 2024 requiring payment of fines in the amount of $500,000,
removing the direct hire provision from its approved form of agreement for use by franchisees
within the state of California, and implementing franchise standards that prohibit the use of any
form of client care agreement not in compliance with California law.

Roland Rupp, Sr. and Mary L. Rupp v. MD Enterprises, LLC, CK Franchising, Inc., et al.

(Luzerne County, Court of Common Pleas, Case No. 202409205) This case was filed on or about

August 27, 2024, by a client of a franchisee, claiming negligence, recklessness, conversion, and
loss of consortium related to the injury of a franchisee’s client. CKFI was served September 3,
2024 under a theory of vicarious liability. The complaint alleged, among other things, that
CKFTI’s negligence in hiring and training employees contributed to the client’s injuries. The
plaintiff is seeking, among other things, compensatory and punitive damages, in unspecified
amounts. Discovery is being conducted and trial is scheduled for April 2026.

Gertude Cooper v. Barbara Forman, The Salman Corporation, and CK Franchising, Inc.
(Pennsylvania Court of Common Pleas for the County of Philadelphia, Case No. 250602391).
This case was filed on July 21, 2025, by a client of a franchisee claiming negligence, vicarious
liability, agency, personal liability and piercing the corporate veil related to the injury of a
franchisee’s client. The plaintiff is seeking, among other things, compensatory and punitive
damages, in unspecified amounts. Litigation has just commenced.
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Other than these actions, no litigation is required to be disclosed in this Item.

ITEM 4.
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEM 5.
INITIAL FEES

Initial Franchise Fee

When you sign a Franchise Agreement (other than in connection with a transfer or a
territory swap), you must pay us an initial franchise fee in the amount of $55,000 per Franchised
Business, less, if applicable, any deposit paid by you under the Franchise Deposit Agreement.
You must pay the initial franchise fee by cashier’s check or wire transfer. The initial franchise
fee is not refundable under any circumstances.

We offer three types of discounts on the initial franchise fee, as follows:

1.

We currently offer a discount on the initial franchise fee due under Expansion
Agreements or if you purchase multiple Franchised Businesses in a single
transaction. To qualify, 51% or more of the voting power must be held by the
same individuals and/or entities under each Franchise Agreement. We discount
the initial franchise fee by 15% for the second valid and in effect Franchise
Agreement, 20% for the third valid and in effect Franchise Agreement, and 25%
for the fourth valid and in effect Franchise Agreement and each additional
Franchise Agreement under which the franchisee will operate at the same time.

We also currently offer a discount of 25% on the initial franchise fee to a current
employee of ours or of a franchisee if the employee has worked for a Franchised
Business or for us for at least 24 months before he or she submits an application
to us to become a franchisee. The employee must own at least 51% of the voting
power in the new franchise.

We participate in the International Franchise Association’s VetFran Program. If
you qualify under this program and are signing a Start-up Agreement, we will
give you a 20% discount on the initial franchise fee.

If you qualify for more than one of the discounts described above, you will receive only
the larger of the discounts. We may modify or discontinue any or all of these discount programs
at any time and without notice.

During the last fiscal year, we uniformly charged the initial franchise fee and applied the
discounts described.

Deposit

CKFI-2624-2025

12

76868584:1183380429;10



With respect to your first Expansion Agreement only, you may elect to sign a Franchise
Deposit Agreement. Under the Franchise Deposit Agreement, you will pay us a $5,000 deposit
and, for 180 days, we will reserve eertain-speeified-zip-codes-that-will-become-your territory if
you sign a Franchise Agreement for—these—zip—eedes—within that time period. If you sign a
Franchise Agreement for-thesezip-ecodes-within 180 days after you sign the Franchise Deposit
Agreement, we will credit the entire deposit paid by you under the Franchise Deposit Agreement
against the initial franchise fee (described above) payable under that Franchise Agreement. You
must pay the deposit by eashier’s-eheek-erwire transfer. The deposit is not refundable-underany-
eirewmstanees. During the last fiscal year, we charged the initial deposit uniformly as described.

Office Incentive Program for Second or Subsequent Offices

Franchisor is offering an incentive (“Incentive Program”) to existing franchisees that (a)
currently operate at least one open and operating Office for its Franchised Business: and (b)
establish and open a second or subsequent Office in franchisee’s current territory or a contiguous
franchisee territory that is not required to have an Office under the terms of its Franchise
Agreement (each, an “Eligible Office”). The Incentive Program does not apply to a Satellite
Unit unless it is staffed full-time and has its own telephone number, where a franchisee acquires
an additional existing Franchised Business for a different territory that has an Office open at the
time of acquisition or opening an office in another franchisee territory that is required to have an
office open under the terms of its Franchise Agreement. Any Office opened that is deemed to
replace an existing open Office is not an Eligible Office

For each Eligible Office, we will reimburse you up to Ten Thousand Dollars ($10,000) to
be used for construction, build-out, signage and other costs associated with developing the
Eligible Office, upon submission of receipts. The location of the Eligible Office must be
approved by us and comply with our site selection and office development criteria. In addition,
we will reimburse you up to Three Thousand Dollars ($3,000) a month for six (6) months,
commencing on the date the Eligible Offices opens, to be applied toward qualified SEO services
and other advertising or marketing services obtained from our approved suppliers, upon
submission of receipts.

To qualify, in addition to remaining in compliance with operational standards, you must
keep the Eligible Office open and actively operating for a minimum of twelve (12) continuous
months following the opening date and staff the Eligible Office with at least one (1) permanent,
full-time (40 hours / week) employee. If you fail to meet the criteria after receipt of the
incentives, you must immediately repay us all sums under this Incentive Program.

[remainder of page blank]
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ITEM 6.

OTHER FEES
NAME OF AMOUNT WHEN DUE REMARKS
FEE®
Royalty Fee The royaltyfeeRoyalty Fee will be | 15™ day of each | Paid on Gross Revenue or
calculated as follows: month through MPS Gross Revenue of the
direct electronic | preceding month.® H-the-
e  With respect to Gross Revenues | debit (“EFT”) Franchise-Agrcementisa-
during the first 24 months of e e e e
operation of a Franchised firstrovalty-feeWe will
Business under a Start-up collect royalties at a rate of
Agreement or an acquired 5% of your gross revenue
Franchised Business, the royalty beginning on your Start Date.
fee is the greater of the Your first minimum Royalty
minimum Royalty Fee will generally be due in
Fee of $360500 or 5% of Gross the fifth month on Gross
Revenue® Revenue during the fourth
month.©®
. With rgspgct to Grc::s Revenues We will offer a royalty fee
begmn.lng in the 25" month deferral or limited
followmg the S‘Fart Date of a modification to the reyals-
Franchised Business under a feeRovalty Fee under the
Start?up Agreement oran ) circumstances set forth in
acquired Franchised Business, if Note (7) to this Table.
you do not meet the Minimum
Performance Standards,® the
5% royalty fee is calculated on
the greater of Gross Revenue or
MPS Gross Revenue,® based on
an assessment of MPS
compliance that commences as
of the end of the 27" month.
National Brand| The lesser of $78+-78802.89 per 28" day of each | Your first contribution will
Fund month, as it may be adjusted month by EFT be due the 28" day of the
annually by the increase or decrease month in which your first
in CPI, or 2% of monthly Gross royalty fee is due—See-
Revenue ® e
c this disel
docurent,
Local Minimum of $1,000 per month or Vendor terms Payable monthly. Annually,
Advertising 2% of Gross Revenue, whichever is we may adjust the minimum
greater amount by the amount of the
change in the CPI.
CKFI-2624-2025 14
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Fund
Collection
Costs

attorney fees) we incur in collecting
National Brand Fund contributions
you have not paid

NAME OF AMOUNT WHEN DUE REMARKS
FEE®

Cooperative | As Cooperative members determine | As Cooperative | Amount paid counts toward

Advertising members local advertising

Program® determine requirement. We designate
the cooperative, if any, in
which you must participate.

National Brand| The amount of any costs (including | Upon demand

Renewal Fee | $5,000 At time you sign

renewal Franchise

Agreement
Audit Cost Actual cost of audit plus 18% On demand Payable only if audit shows

interest on any underpayment an underpayment of at least
3% for any month.

Certification | Our actual costs, but no more than | Before applicable | We do not charge an initial
Costs $750 per person training begins training fee, butin the event

that we use a third party you

must reimburse us for fees
that we pay to the third party
certification and similar
entities for each individual
you send to the full initial
training program or to the
portions of that program that
include certification courses
(not to exceed $750 per
person). If you are signing a
Start-up Agreement, you may
send two persons to the
initial training program
without reimbursing us for
our certification costs.

Lost Revenue

The aggregate of the Royalty Fee, the

Within 15 days

If we terminate the Franchise

Damages Brand Fund fee and the Cooperative | after the effective | Agreement because of your
Advertising Program fee (if date of breach or if you terminate the
applicable) multiplied by the average | termination Franchise Agreement without
monthly Gross Sales of your cause, you will pay us Lost
Franchised Business during the 12 Revenue Damages in an
full calendar months immediately amount equal to the net
preceding the termination date, present value of the Royalty
multiplied by the number of calendar Fee, the Brand Fund fee and
months in the Measurement Period. the Cooperative

Advertising Program fee

(if applicable) contribution

that would have been paid
CKFI1-2624-2025 15
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NAME OF
FEE®

AMOUNT

WHEN DUE

REMARKS

had the Franchise Agreement
not been terminated, from the
date of termination to the
earlier of: (a) three years
following the date of
termination, or (b) the
scheduled expiration of the
term of the Franchise
Agreement (“Measurement
Period”).

Training Fee
for Additional
Training?

As we specify

Before training
begins

We may offer additional
mandatory or voluntary
training. We will-netmay
charge a fee for mandatory
training. We will charge a
fee for optional training only
if we incur out-of-pocket
costs associated with a
speaker or other program.
Those training fees will be
calculated on a per-attendee
basis. The training fee is in
addition to any meeting fee
we may impose.

Transfer Fee(!D

Generally, the greater of $7,500 or
2% of all consideration paid in
connection with the transfer, capped
at $27,500 for concurrent related
transfers, plus the amount of any
broker commission CKFI must pay
in connection with the transfer

Before transfer

Payable only if you transfer
an ownership interest of
more than 10% in your
Franchised Business, the
Franchise Agreement, or in
your entity

Additional Zip | Currently- $300 per 1,000 residents With respect to any
Code Fee in the applicable zip code-erifwe- additional unassigned zip
eleetto-conductanauctionfor that code that is contiguous to
sipmesdethenaine bidopeeided your assigned territory, we
Hheithemiaimna B 00 s e may sell the zip code to you.
Sl tperense o nddiional e .
. ) franchisees-whoseterritories-
Hme- . he i
eode—We may discontinue
the program of offering
additional zip codes at any
time. See Item 12 of this
disclosure document.
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NAME OF AMOUNT WHEN DUE REMARKS
FEE®

Interest on 18% or, if lower, highest rate Upon demand or |Interest begins to accrue 30

Late Payments | permitted by law by EFT on a days after a payment is due.
monthly basis You must also pay the Late

Fee.

NSF Charge | Actual service charge we incur Upon demand or |Payable each time your bank
by EFT when does not honor an electronic
service charge is |debit of fees or other
incurred payments you owe us.

Late Fee $300 By EFT two days |Payable on any royalty that
following date you report or pay more than
payment or report | two days late, and on any
was due other payment that is late.

We may change this fee each
year by the amount of the
change in the CPI. See also
Item 10 of this disclosure
document.

POSH Generally, an initial fee of $2,000 | The cost may be |We collect this fee on behalf

Subscription | and an ongoing annual fee of $1,250 | shared by all of a third party and remit the

Service which may vary year to year franchisees ina |entire fee we receive to the

depending on pro rata share amongst| state third party.
franchisees in the network

Technology Currently none, subject to change Before installation| We may charge a one-time

Support Fee annually of technology set up fee (based on our costs
platform and of installation) and an annual
annually Technology Support Fee for

any proprietary technology
and/or approved third party
platform we implement and
support. See Item 11,
“Computer Systems.” As of
the date of this disclosure
document, there is no such
platform.('?)

Indemnificatio | Amount of damages, costs, Upon demand You must reimburse us for

n expenses, and liabilities we incur any damages, costs, and

expenses (including attorney
fees) that we incur in
connection with claims
arising from your operations
under the Franchise
Agreement, your breach of
any agreement with us, the
acts of or failures of your
employees and/or Related
Parties, and similar claims.
CKFI-2624-2025 17
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NAME OF AMOUNT WHEN DUE REMARKS
FEE®

Insurance-relat | Cost of premium plus our related Upon demand If you fail to obtain or

ed charges expenses maintain required insurance,
we may (but need not) obtain
it, and you must reimburse us
for the cost of the
premium(s) and our related
expenses in obtaining it.

Attorney Fees | All of the damages, costs and Upon demand

and Legal expenses (including reasonable

Costs attorneys’ fees and lost future

profits) that CKFI incurs in
connection with enforcement of its
rights under the Franchise
Agreement or defense against claims
you bring.

Personal Costs vary depending on your 25" day of each | We charge for the use of

Technology purchasing decisions?) month by EFT services that we designate

Product See Item 8 of this disclosure and that you elegt to use as

Purchases and d part of your service offering.

. ocument .

Service Fees These costs are typically at a
discount from what it would
cost you to purchase the
services directly from the
provider; however, you can
choose to purchase the
services directly from the
provider, although such
services may not contain
comparable functionality
developed solely for us.

Hardware, $3,500 to $4,500 As incurred

Software and

IT Services

Meeting As we specify Upon demand We charge a fee for the

Fees(¥ annual national franchisee
conference. Otherwise, we
will charge a meeting fee
only if we incur
out-of-pocket costs
associated with a speaker or
other program. Those fees
will be calculated on a
per-attendee basis. The fee
for the annual national
conference is $500 for each
attendee from a Franchised
Business, however, we may
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NAME OF AMOUNT WHEN DUE REMARKS
FEE®

increase the fee. You must
pay travel, lodging, and all
other expenses of any
attendees from your
Franchised Business.

Out of $500 and actual cost of audit (if Upon demand The $500 administrative fee
Territory required) is payable to cover internal
Administrative and external costs incurred
Fee by CKFI if a Client
Agreement identifies that you|
are providing services
outside of your Territory. If
an audit is required to
determine if you are
providing services outside of
your Territory, you must pay
CKFT’s internal and external
actual costs of the audit,
including all actual travel
expenses.

Notes:

1) None of these fees are refundable. All fees are imposed by, collected by, and
payable to us, except for local advertising fees, which you will spend locally. During our last
fiscal year, we imposed these fees uniformly except that the Franchised Businesses we manage
for SDX pay no royalty fee; instead, income from their operations is paid to CKFI as part of
inter-company charges.

?2) The Franchise Agreement defines “Gross Revenue” as “the total amount of
money received by you and your Related Parties, in a given accounting period, for all products
sold or leased and services rendered in connection with the Marks, and all other income of any
kind (including income from the provision of any ancillary services CKFI approves in the
Manual or otherwise and the cash equivalent of goods and services received in a barter
exchange) derived directly or indirectly in connection with your operation of your Franchised
Business, and/or your operation under the Marks and/or any aspect of the System, including
Client and Subscriber deposits and payments for mileage charges but excluding sales taxes,
value added taxes, or consumption taxes actually paid to a governmental authority, and refunds
actually made to Clients and Subscribers, during that accounting period.” A Subscriber is a
Client with which you have an agreement to provide Technology Services. See Item 8 for a
description of our Manual.

A3 The Minimum Performance Standard (“MPS”) requirement is that the Franchised
Business must achieve a minimum specified Gross Revenue per month (“MPS Gross Revenue™)
to remain in good standing. We will determine whether the Franchised Business has met the
Minimum Performance Standards in a given month by calculating the average monthly Gross
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Revenue of the Franchised Business during the 3-month period consisting of the subject month
and the preceding two months. The performance of the Franchised Business under a Franchise
Agreement will not be utilized in any way to determine minimum performance standards under
any other Franchise Agreement with you or your affiliated entities. Except as indicated below in
this Note (3), the Franchised Business must achieve the following average monthly MPS Gross
Revenue:

Full Calendar
MonthsDAfter Start MPS Gross Revenue
ate
25 t0 36 $30,000
371048 $40,000
49 t0 60 $50,000
611072 $60,000
73 or more $70,000

If the Franchise Agreement is a Start-up Agreement or a Franchise Agreement for a
Franchised Business acquired through transfer, you need not comply with the MPS requirement
during the first 24 full calendar months after the Start Date. Upon execution of a renewal
Franchise Agreement, you are immediately required to achieve the MPS Gross Revenue required
for Franchised Businesses 73 or more full calendar months after the Start Date. Each month
while the MPS requirement applies to your Franchised Business, CKFI will assess your
compliance with the MPS requirement by reviewing your Gross Revenue during a rolling
3-month period consisting of the most recent month and the preceding two months. If you fail to
meet MPS, you are not in good standing. CKFI may increase the MPS requirement by an
amount not to exceed 7% each year following written notice to you. The Start Date is the date by
which you must begin operations. See Item 11 under the heading “Length of Time Before
Beginning Operations” for a description of how we determine the Start Date.

“) If you fail to meet the MPS requirement, you must provide CKFI, within 14
calendar days after your receipt of a notice of MPS noncompliance from us, a detailed business
plan for meeting the MPS within the following three calendar months. If you fail to provide a
business plan within the 14-day period or fail to meet the MPS, on average over the following
three calendar months, you are in default, and you must pay royalty fees calculated on the greater
of Gross Revenue or the MPS Gross Revenue then applicable to your Franchised Business.

Q) If you do not timely report Gross Revenue for a given month, CKFI may debit
your designated bank account for 120% of the royalty fee for the last calendar month for which
Gross Revenues were provided. When you report Gross Revenue for the applicable month, you
must pay any amount still owed or, if there was an overpayment, CKFI will credit the amount of
the overpayment against the next royalty fee you owe.
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(76) We will offer a royalty deferral or modification in the following situations,

provided that we may modify or discontinue any-erat-efthese-programsthis program at any time
and without notice:

(ba) If you are an existing franchisee and you acquire an independent business
similar to a Franchised Business (“Independent Business”) and convert it
to a Franchised Business, you will not be required to pay us a royalty fee
until the collective Gross Revenue of that Franchised Business or those
Franchised Businesses that include Gross Revenues from the Independent
Business (but exclude Gross Revenues of any other Franchised Businesses
owned by you that do not include the Gross Revenues of the Independent
Business) exceeds an amount equal to 1.25 times the gross revenue of the
Independent Business during the 12 months preceding the month in which
you acquired it, based on financial data you provide to, and that is
acceptable to, CKFI. This royalty waiver applies only as long as you
remain in good standing under each Franchise Agreement with us and any
other agreement with us or our affiliates.

(87) Under the NBF Addendum, CKFI may increase or decrease the amount of the
National Brand Fund contribution annually by the amount of the corresponding change in the
Consumer Price Index, All Urban Consumers/U.S. City Average, All Items (“CPI”), as
determined by the U.S. Bureau of Labor Statistics (or a successor agency). In addition, the
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amount of the National Brand Fund contribution may be increased and/or the methodology for
determining the Brand Fund contribution may be changed by the affirmative vote of a majority of
franchisees in good standing or the NBF may be terminated by the affirmative vote of a majority
of franchisees in good standing or by us. If the NBF is terminated, we may establish a new
Brand Fund to which you must contribute between—4%—=and-2% of monthly Gross Revenue.
CKFI may change this percentage contribution every two years.

(98) Under the NBF Addendum, the provision in the Franchise Agreement that permits
us to mandate advertising cooperatives has been suspended. If the National Brand Fund operated
under the NBF Addendum is terminated for any reason, the Franchise Agreement provision
relating to cooperative advertising will be reinstated. We currently do not mandate any
advertising cooperatives. The company-owned Units make contributions to the National Brand
Fund on the same basis as other Franchised Businesses. To the extent that any company-owned
Units were to be established within the area in which an advertising cooperative operates, the
company-owned Unit would contribute to the advertising cooperative on the same basis as a
Franchised Business.

(309) Although our costs to provide initial training exceed $5,000, we do not charge a
fee for initial training, regardless of the number of owners or managers you send from your
Franchised Business, because we believe it is extremely important for you and your managers to
receive initial training. For all training, you are responsible for the incidental expenses incurred
by any individual you send to training, including travel, food and lodging during training.

(3110) The transfer fee is the sum of a “transfer fee amount” and the amount, if any,
CKFI must pay to a broker in connection with the transfer. Except as stated below, there is no
transfer fee amount for: (a) the transfer of an ownership interest in you or in the Franchised
Business aggregating less than 10%; (b) a transfer among existing holders of ownership interests
in you, none of whom is exiting the franchise; (c) a transfer of less than a majority of ownership
interests to your immediate family and the transfer takes place at the time of renewal of the
Franchise Agreement; or (d) a transfer to a retirement vehicle if one or more of the existing
holders of beneficial ownership in you, the Franchised Business, and/or the applicable Franchise
Agreement is/are the only beneficiaries, and the beneficial ownership of the entity immediately
following the assignment is the same and in the same proportions as the beneficial ownership in
the Franchised Business immediately before the assignment.

The transfer fee amount is $500 per transfer if you are otherwise transferring to your
immediate family, or if the transfer involves only the transfer of ownership interests to existing
owner(s) by one or more owners who are exiting the franchise unless we are correcting
documentation identified shortly after execution of your Franchise Agreement. The transfer fee
amount for each other transfer (regardless of whether the transfers are related) that, aggregated
with contemporaneous or prior transfers, results in a transfer of 10% or more in the beneficial
ownership in you or in the Franchised Business to a person or entity that does not already have
an ownership interest is generally the greater of $7,500 or 2% of all consideration of any kind
payable to you and/or any of your relatives, affiliates, and/or Related Parties in connection with
the transfer (but no more than $27,500 (“Cap”) provided that we may reduce such amount in our
sole discretion in the event of, and based on, your financial distress. For any simultaneous or
concurrent transfer of all or the majority ownership interest in you and/or in the Franchise
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Agreement and in one or more other Comfort Keepers® franchisees, Franchised Businesses,
and/or Franchise Agreements, the transfer fee will not exceed the Cap. The portion of the
transfer fee payable to a broker is not included in calculating, or subject to, the Cap. Upon notice
to you, we may adjust the Cap each year by the amount of the change in the CPL

(#21) Owners of more than one Franchised Business will pay an annual technology
support fee per platform for each Franchised Business for which there is a separate accounting
installation, implementation or support. Fees per platform may vary and will be subject to
change depending on our costs and changes in technology.

(3312) The amount the Franchised Business spends on purchases of personal technology
products and services from CKFI will depend on your purchasing decisions. During our last
fiscal year, amounts spent by Franchised Businesses varied significantly from $0 to
$$95.26896,242.

(#413) In addition to meetings you will attend in person, we may offer meetings online,
via teleconference, videoconference, or such other means as we deem advisable. You or your
Designated Manager (a person who fulfills the function of general manager for a Franchised
Business) must attend two of the following meetings each year: national, state, regional, and
local meetings, meetings of CKFI-led performance management groups or successor groups
designated by CKFI (provided you are a member of that group), and local or regional advertising
co-0p meetings.

[remainder of page blank]
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ITEM 7.
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Type of Expenditure® Method of When Due To Whom
Amount Payment Payment is
to be Made
Combined Deposit Fee $55,000 Lump sums | Deposit fee paid if you signa | Us
and Initial Franchise deposit agreement; balance or
Fee®@ all (as applicable) of initial
franchise fee paid on signing
Franchise Agreement
Professional Fees® $45602,500 - As incurred | Before beginning operation Attorney or
$10,000 other advisor
Business Premises® $6,000 - $24,000 | As incurred | Before beginning operation Landlord
Furniture and $5,400 - $10,000 | As incurred | Before beginning operation Suppliers
Equipment®
Insurance(® $3,100 - $6,800 | As Before beginning operation | Insurance
arranged Company
Expenses Related to $3,000 - $6,000 | Asincurred | Before beginning operation Suppliers
Initial Training!”
Organizational Expenses/ $650 - $1,150 As incurred | Before beginning operation Suppliers
Supplies/ Printing®
Telephone and other $550 - $1,650 A