FRANCHISE DISCLOSURE DOCUMENT

EsroT H E 1957... The HBH Franchise Company, LLC
a Georgia limited liability company
H 0 N F Y BA K E D 3875 Mansell Road
mc (o) Alpharetta, Georgia 30022-1532
2 Tel: (678) 966-3100
/ Fax : (678) 966-3134

www.honeybakedfranchise.com

The franchisee will operate a retail store under the name “The Honey Baked Ham Co.” that
specializes in the sale of hams, turkeys and other products and serves sandwiches, salads, beverages and
other menu items (“HoneyBaked Store” or “Store”). The total investment necessary to begin operation of
a HoneyBaked Store ranges from $514.,200 to $829,600. This includes $68.500 that must be paid to us or
our_ affiliates. The total investment necessary to begin operation of a Seasonal Store ranges from
$581400167.200 to $876;,950-5265,600. This includes $49:500-t6-$55:100629.600 that must be paid to us
or our affiliates.

This disclosure document summarizes certain provisions of your Area Development Agreement
(the agreement that outlines how many units you are to open in a specified time period and the development
area for those units) and Franchise Agreement (the agreement which defines your protected territory and
your ongoing operating relationship), and other information in plain English. —Read this disclosure
document and all agreements carefully. You must receive this disclosure document at least 14 days before
you sign a binding agreement or make any payment in connection with the franchise sale. Note, however,
that no governmental agency has verified the information in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact our Franchise Administration
Department at 3875 Mansell Road, Alpharetta, Georgia 30022-1532, and (678) 966-3100.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract and
this document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or visit the FTC’s home page
at www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: January 45,2025, as-amended-September36,202512, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on

how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit J.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit K includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

[tem 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
HoneyBaked Store in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a
HoneyBaked Store franchisee?

Item 20 or Exhibit J lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory,
the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have obligations to
your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency information
in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made
to your franchise agreement. If so, you should check the State Specific Addenda. See the
Table of Contents for the location of the State Specific Addenda.

HBH - 069/2501/26 FDD-AMENDMENT



Special Risks to Consider About This Franchise
Certain states require that the following risks be highlighted:

1. Out-of-State Dispute Resolution. The Franchise Agreement requires you to
resolve disputes with the franchisor by litigation only in Georgia. Out-of-
state litigation may force you to accept a less favorable settlement for
disputes. It may also cost more to mediate, arbitrate, or litigate with the
franchisor in Georgia than in your own state.

2. Choice of Law. The Franchise Agreement states that Georgia law governs
the agreement, and this law may not provide the same protections and
benefits as local law. You may want to compare these laws.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR. ANY PARENT, PREDECESSORS AND AFFILIATES

2 e EEANYY

To simplify the language in this disclosure document, “we,” “us,” “our,” or “HBH” means The
HBH Franchise Company, LLC, the franchisor. “You” means the person or legal entity who buys the
franchise. If you are a legal entity, the provisions of this disclosure document also apply to all of your
direct and indirect equity owners.

The Franchisor. HBH is a Georgia limited liability company organized on July 8, 1998. Our
principal place of business is 3875 Mansell Road, Alpharetta, Georgia 30022-1532. We do business under
the names “HoneyBaked,” “The Honey Baked Ham Co.,” and “Honey Baked Ham.” We began offering
franchises for HoneyBaked Stores on August 5, 1998-and-as. As of September 29262428, 2025, there
were 208212 franchised HoneyBaked Stores- and four franchised Seasonal Stores. We do not own any
HoneyBaked Stores; however, as of September 29262428, 2025, our affiliate, The Honey Baked Ham
Company, LLC (“HBH Co.”) and its subsidiaries operated 234236 HoneyBaked Stores and 59 Seasonal
Stores, which we collectively refer to in this disclosure document as “Company-Owned Stores”. We
generally do not engage in any business not described in this Item 1. Our agents for service of process are
listed in Exhibit A.

HoneyBaked Stores. We offer franchises under this disclosure document (‘“Franchises”) to
establish and operate one or more HoneyBaked Stores. HoneyBaked Stores operate under the “Honey
Baked Ham” and “The Honey Baked Ham Co.” name and marks and certain other service marks,
trademarks, trade names, logos and unique signs that may be developed in the future for use with the System
(“Marks”). HoneyBaked Stores sell ham, turkey and other products that are produced utilizing trade secrets
and proprietary processes and operate on-site cafés that serve sandwiches, salads, beverages and other menu
items approved by HBH. HoneyBaked Stores operate under the HoneyBaked operating system (“System”),
which is a business format utilizing certain common standards, specifications, methods, procedures, recipes,
techniques, management systems and proprietary and trade secret information for the preparation and sale
of specialty hams, turkeys and related food and beverage products and other items. The System is
characterized by a distinctive building design, signage, specifications and appearance; uniform operating
methods, procedures and techniques; and other confidential procedures, methods and techniques for
inventory and cost controls, record keeping and reporting, personnel management and training, and
purchasing, marketing, sales promotion and advertising. The standards and specifications for the System
are detailed in the Franchise Operations Manual (“FOM”).

Seasonal Stores. We have developed a program for the development and operation of
HoneyBaked Stores that are only open during holiday seasons (‘“‘Seasonal Stores™) and that are supported
by products supplied by HoneyBaked Stores that operate year-round (‘“Primary Stores”). All products sold
at Seasonal Stores are supplied by the Primary Store. Seasonal Stores are open, at a minimum, during the
following holiday seasons: Thanksgiving, Christmas and Easter as required by the FOM.

The Franchise Offered. When you are evaluating whether to purchase a Franchise, you will
acquire confidential information about the System. You must sign a Confidentiality Agreement, which is
attached as Exhibit B, before we will provide access to this information. You can buy a Franchise to
develop and operate one Store, or, if you and the area in which you are interested meet certain qualifications,
you can buy the rights to develop multiple Stores. You must sign an Area Development Agreement
(Exhibit C) and pay the Development Fee (as described in Item 5) and we will identify a development
schedule and a designated geographic area in which you will develop your Store(s) (“Development Area”).
Thereafter, after you sign an agreement to lease or purchase the site for a Store, you must sign a Franchise
Agreement (Exhibit D), which will govern your development and operation of the Store, and pay the
Franchise Fee (as described in Item 5). For each Store that you develop under an Area Development
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Agreement, you must sign our then-current form of Franchise Agreement. That form of Franchise
Agreement may differ from the form of Franchise Agreement included in this disclosure document as
Exhibit D.

Regulation_and Competition. In addition to laws and regulations that apply to businesses
generally, the Stores are subject to various federal, state and local government regulations including those
for construction, site location, the sale of food, and public health and safety codes and ordinances like the
United States Department of Agriculture rules regarding the preparation, labeling and sale of meat products.
You will be responsible for keeping apprised of and complying with all applicable laws including, without
limitation, the Americans with Disabilities Act.

The retail sale of specialty food products is highly competitive. Seasonal events and holidays, like
Thanksgiving, Christmas and Easter, will affect your sales. You should anticipate that your sales will be
significantly greater during these holiday seasons. Your competitors include fast food restaurants, cafés,
sandwich shops, supermarkets, discount club chains, websites, grocery stores and specialty food stores that
sell cured hams, turkeys and other specialty food products. The success of your Store may be affected by
the specific site you select. Stores are typically located in shopping centers, but also may be located at
freestanding locations.

Our Parents, Affiliates and Predecessors

Our parent is The Franchise Holding Company, LLC (“FHC”). FHC has not offered franchises in
any line of business and does not fulfill nor guarantee any of our obligations. FHC shares our principal
business address.

FHC’s parent is HBH Co. HBH Co. owns the System and the Marks and the CMS Point-of-Sale
software that is used in HoneyBaked Stores. In a license agreement dated May 4, 2015 (the “License
Agreement”), HBH Co. granted a license to HBH to use and grant licenses to its franchisees to use the
System and the Marks. HBH Co. operates our Company-Owned Stores. HBH Co. has not offered
franchises in any line of business and does not fulfill nor guarantee any obligation of HBH. HBH Co.
shares our principal business address.

In connection with a transaction that closed on September 29, 2025, HBH Buyer, LLC became the
parent of HBH Co. HBH Buyer, LLC’s ultimate parent is HBH Ultimate Holdings, LP (“HBH Ultimate
Holdings”) (and disregarding several intermediate holding companies). HBH Ultimate Holdings is
controlled through affiliated companies owned or controlled by Garnett Station Partners, LLC, a New Y ork-
based investment firm (“Garnett Station Partners”). Garnett Station Partners, as well as HBH Buyer, HBH
Ultimate Holdings, and the intermediate holding companies, have their principal business address at 450
Park Avenue, 24th Floor, New York, New York 10022.

None of our parent companies have offered or sold franchises in any line of business and do not
fulfill nor guarantee any of our obligations.

Affiliates with Franchise Programs

Through control with private equity funds managed by Garnett Station Partners, we are affiliated
with the following franchise programs:

Woof Gang Bakery, Inc., whose principal business address 7575 Dr. Phillips Blvd. Suite 275,

Orlando, Florida 32819 (“Woof Gang”), is the franchisor of Woof Gang Bakery® retail stores that offer
dog treats, pet food, pet accessories, and pet grooming services. Woof Gang has offered Woof Gang
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Bakery® franchises since January 2008. As of December 31, 2024 there were approximately 236
franchised and 0 company owned Woof Gang Bakery® store in operation. Woof Gang has not conducted
a business of the type you will operate and has not offered franchises in any other line of business.

190 Octane Franchisor LLC, whose principal business address 418 Bourbon St., New Orleans,
Louisiana 70130 (“Fat Tuesday”), is the franchisor of Fat Tuesday® bar and restaurant businesses. Fat
Tuesday and its predecessor have offered Fat Tuesday® franchises since the third quarter of 2018. As of
December 31, 2024 there were approximately 21 franchised and 54 company owned Fat Tuesday®
businesses in operation. Fat Tuesday has not conducted a business of the type you will operate and has not
offered franchises in any other line of business.

SMK Franchising Inc., whose principal business address 7650 Birchmount Road, Markham,
Ontario, Canada L3R 6B9 (“Sarku Japan” or “Sarku”), is the franchisor of Sarku Japan restaurants that
offer teppanyaki, sushi, and other Japanese and/or selected Asian-fusion menu items. Sarku Japan has
offered Sarku restaurant franchises since January 1, 2004. As of December 1, 2025, there are approximately
31 franchised and 141 company-owned restaurants in operation in the United States, and approximately 38
franchised restaurants in Colombia. Sarku Japan has not conducted a business of the type you will operate
and has not offered franchises in any other line of business.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: James Dinkins

Mr. Dinkins has served as Chief Executive Officer for HBH Co. and Manager of HBH since May
2021. From January 2018 to August 2020, he was President, Coca Cola North America for The Coca Cola
Company in Atlanta, Georgia. From June 1988 to June 1999 and from August 2002 to February 2021, he
held various roles with The Coca Cola Company in Atlanta, Georgia including President of the Minute
Maid Business Unit and Chief Retail Sales Officer for Coca Cola North America.

Chief Operating Officer: Kevin Koons

Mr. Koons has served as Chief Operating Officer of HBH Co. since July 2024. From July 2022 to
July 2024, he was Senior Vice President of North America Operations for Papa John’s International, Inc.
in Atlanta, Georgia. FErem = e = fooZeed

Chief Financial Officer: Kenneth Marshall

Mr. Marshall has served as Chief Financial Officer for HBH Co. since October 2021. From March
2008 to October 2021, he served as Senior Vice President of Equifax Inc. in Atlanta, Georgia.

General Counsel: Stephen Johnson

Mr. Johnson has served as General Counsel for HBH Co. since December 2019.
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Vice President of Franchise Operations: Jerry DeFeo

Mr. DeFeo has served as Vice President of Franchise Operations for HBH Co. since December
2024. From November 2019 to June 2024, he served as Vice President of Franchise Operations for Agile
Pursuits Franchising, Inc. in Cincinnati, Ohio.

Vice President of Development and Construction: William Reno

Mr. Reno has served as Vice President of Development and Construction for HBH Co. since June
2025. From January 2024 to June 2025, he was President of Franchise Operations for BNI Global LLC in
Charlotte, North Carolina. From January 2019 to January 2024, he was Vice President of Global
Development and Operations for Subway Franchise World Headquarters in Shelton, Connecticut.

Senior Training Manager: Lisa Hubbert

Ms. Hubbert has served as Senior Training Manager for HBH Co. since October 2017. From May
2015 to October 2017, she served as Training Manager for HBH Co. From October 2010 to May 2015,
Ms. Hubbert served as Training Manager for The Original Honey Baked Ham Co. of Georgia, Inc.

Construction Manager: Michael Huntington

Mr. Huntington has served as Construction Manager for HBH Co. since February 2023. From
October 2021 to February 2023, he served as Construction Manager for Adaptlve Constructlon
Management in Dallas, Texas. Erom m ; ved-a Aanage
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Director of Retail Store Marketing: Jason Simons

Mr. Simons has served as the Director of Retail Store Marketing for HBH Co. since May 2015.
From May 2014 to May 2015, Mr. Simons served as Director of Retail Store Marketing for The Original
Honey Baked Ham Co. of Georgia, Inc. From February 2011 to May 2014, he served as Senior Franchise
Marketing Manager for The Original Honey Baked Ham Co. of Georgia, Inc.

ITEM 3
LITIGATION

Concluded Matter

Sweetie Bell Hams, LLC v. The HBH Franchise Company, LLC, No. 25CV003547 (Fulton Co.,
GA). The plaintiff was a franchisee that never developed or opened the one store required by their Franchise
Agreement with us, despite several extensions of time. We terminated the Franchise Agreement in
accordance with its terms for failure to meet the extended deadline for opening the store. The plaintiff filed
suit on or about March 14, 2025, alleging that the delays were caused by us. The Complaint contained
seven counts: breach of contract, breach of the implied covenant of good faith and fair dealing, promissory
estoppel, violation of a Georgia statute (O.C.G.A. § 51-1-6), negligent misrepresentation, misrepresentation
of material fact, and attorneys’ fees pursuant to O.C.G.A. § 13.6.11. The Complaint sought compensatory,
consequential, and punitive- damages in an unstated amount, attorneys’ fees and costs, and prejudgment
interest. Although we believed that the case lacked merit, in order to avoid the cost and risks of litigation,
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we agreed to pay the plaintiff the sum of $100,000 to settle the matter. The parties exchanged mutual
releases and the case was dismissed with prejudice on July 1, 2025.

* ok sk ok ok

Other than this action, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Development Fee. When you sign the Area Development Agreement, you must pay a fee in the
amount of $15;000-for-each20,000 for the first Store, and $10,000 for each subsequent Store and $5,000
for each Seasonal Store that you agree to develop (“Development Fee”). If you are an existing franchisee
and you operate at least one Store, we will reduce the Development Fee for each Store you agree to develop
to $5;000:10,000 and you will pay $5,000 for each Seasonal Store that you agree to develop. The
Development Fee is fully earned when paid, is not refundable under any circumstances, and is not credited
against any other fees paid to us.

Franchise Fee. When you sign the Franchise Agreement for a Store, you will pay an initial
franchise fee in the amount of $4520,000 for your first Store, $10,000 for a subsequent Store and $5.000
for a Seasonal Store (“Franchise Fee”). The Franchise Fee is fully earned when paid, is not refundable
under any circumstances, and is not credited against any other fees paid to us.

Opening Inventory, Smallwares, Products, Supplies, and Training Materials. Before you open
your Store, you must purchase an initial inventory of ham, turkey, other protein products such as pot roast,
BBQ roast and ribs, side dishes, desserts, condiments, bags, boxes and other paper and plastic supplies,
lunch products including drinks, bread, supplies, smallwares, training materials and produce with an
estimated cost of $15,000 to $2621,000 payable to suppliers, vendors and HBH. Of these purchases, the
typical costs for the initial inventory of supplies, smallwares, and training materials payable to HBH will
range from $7,500 to $9,100 depending upon your projected needs.

Computer Hardware, Software and CMS Point-of-Sale System. Before you open your Store,
you must purchase the hardware, software, and CMS Point-of-Sale System described in Item 11 from HBH,
a designated affiliate of HBH or other manufacturers and suppliers. The cost of these items (excluding
costs and expenses of installation by HBH or others, if required) is currently $42;6000-te-$+621,000 (which
includes three-to-four registers). Seasonal Stores only require two registers, which will reduce this cost to
$10,500.

VetFran Program. HBH is a member of the International Franchise Association’s VetFran
Program. Under the VetFran Program, if you do not currently operate a HoneyBaked Store, you (or a holder
of at least a 51% ownership interest in your franchisee entity) provide us with a DD Form 214 or other
adequate documentation, as determined by us, demonstrating honorable discharge from the United States
military and you sign an Area Development Agreement to develop and operate ene-new StereStores, then
we will reduce your Development Fee tefor up to three Stores by $5,000 for vour first Store and by $2.500
for any subsequent Stores and Seasonal Stores. You will sign a VetFran Addendum to the Area
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Development Agreement, a copy of which is attached as Exhibit F. If, prior to the first anniversary of the
opening date of the-Stereany Store for which you received the discount, (1) you wish to transfer the Store,

or (2) we terminate the Franchise Agreement, you must pay us the $10;000portion of the Development Fee
that we waived under the VetFran Program.
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We expect that the fees discussed in this Item will typically be uniform for new franchisees and
non-refundable; however, in certain unique circumstances; we may reduce or waive a fee for a particular
franchisee. We do not offer financing for any of these fees.

ITEM 6
OTHER FEES
Name Of Fee Amount Due Date Remarks
(See Note 1)
Royalty 6% of net sales On or before the See Note 2.

20™ day of each
calendar month
based on the net
sales during the
preceding

calendar month

See Hem-5Note 4 for summary of the
Development Incentive Programs and
incentives offered.
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Registration Fees

attendee

Name Of Fee Amount Due Date Remarks
(See Note 1)
Monthly Marketing | Up to 5% of net Same as royalty Currently, your Monthly Marketing
Obligation sales Obligation consists of your
contribution to the Advertising Fund
Currently 4.25% of (3.25% of net sales) and your local
net sales consisting advertising expenditures (1% of net
of the following: sales).
We reserve the right to increase your
Advertising Fund Monthly Marketing Obligation and we
contribution: 3.25% may reallocate the Monthly Marketing
of net sales Obligation among the Advertising
Fund, your local advertising
Local advertising requirements, and an advertising
expenditures: 1% of cooperative. These advertising funds
net sales and expenditures are further described
in Item 11. Your Monthly Marketing
Obligation will not exceed 5% of net
sales.
Seasonal Stores are required to spend
at least 1% of the Store’s prior year’s
annual net sales on local advertising in
November and December of each
year.
Advertising Amount of local 14 days after date | We may require you to provide, at
deficiencies advertising of invoice least quarterly, copies of invoices
deficiency documenting expenditures for local
advertising. If you fail to make
required local advertising
expenditures, we have the right to do
so on your behalf and you must
reimburse us.
Additional training | Our reasonable costs | Upon demand See Note 3.
of training program
Advertising HBH’s costs and Upon demand We may develop or procure
Materials expenses advertising and marketing plans and
materials. If we elect to offer you
advertising materials, we reserve the
right to charge you an amount
sufficient to cover our costs and
expenses.
Convention Currently $6300 per | Upon demand We may eharge-areasenable-increase

the registration fee for our convention
in the future as our costs of holding
the convention increase.
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Name Of Fee

Amount

Due Date
(See Note 1)

Remarks

Appraisal fee

Approximately
$2,500 to $7,500

Upon demand

If, upon expiration or termination, we
exercise our right to purchase and an
appraisal is required, then you are
responsible for the cost of appraisal.
We may set-off the cost of this
appraisal from the purchase price for
your Store.

Audit expenses

Reasonable costs

Upon demand

If an audit discloses an
understatement of 2% or more of the
net sales of your Store for any period
or periods, then you must pay us the
reasonable cost of the audit. Such
costs may include attorneys’ and
accountants’ fees, travel expenses,
room, board and actual compensation
of our employees. You also must pay
for two subsequent audits over the
next 24-month period to verify that
the accounting irregularities have been
corrected.

CMS Point-of-Sale
Support and
Licensing Fee

Currently, $2,400
per year for basic
support and

When you open
your Store and on
or before January

You must sign our CMS Support
Agreement (Exhibit M) when you
sign your Franchise Agreement. We

upgrades forup to 4 | 31 of each year will prorate this fee for your first year.
registers thereafter We may increase this fee each year.
We may modify the timing and
method of the payment of this fee.
Conferences Our reasonable costs | Upon demand
and expenses of the
conference
Costs to cure Reasonable costs Upon demand Y ou must reimburse us for our
defaults reasonable costs to cure any of your
defaults that are curable if you have
failed to cure the defaults within 15
days after notice of default and we
choose to do so.
Customer Loyalty Participation costs Monthly We do not currently charge our
Program charged by our franchisees for participation in our
service provider; customer loyalty program; however,
currently $96/Store we may require you to pay for your

Store’s reasonable participation costs
in the future.
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enforcing option to
purchase Store

$5,000 to $20,000

Name Of Fee Amount Due Date Remarks
(See Note 1)
Customer Up to $100 per Upon demand You must participate in our current
Satisfaction incident customer satisfaction program as
Programs described in Item 8. If you fail to
resolve a customer complaint to our
satisfaction and we resolve the
complaint on your behalf, you will be
required to reimburse us for our
expenses.
Cybersource Fee Monthly Fixed Cost: | Monthly Cybersource is Fraud Protection for
$34/ month BOPIS (Buy Online Pay In Store)
orders. This fee is paid to us to pass
variable costs: through to the vendor.
$0.22-
0.29/transaction
Damages for Approximately Upon demand You must reimburse us for any

damages, costs and expenses (such as
attorneys’ fees) incurred by us in
attempting to enforce our option to
purchase.

Gift Card
Transaction Fees

Currently, 9% of the

gift card face value

for certain gift cards
sold at third party
vendor locations

Upon demand

You may be required pay us periodic
and per-swipe transaction fees as may
be required by vendors of gift cards
that are redeemed at your Store.
These payments will reimburse us for
commissions and other fees we pay to
the vendors.

Ham override

$0.25/per pound

Upon demand

We invoice franchisees for all ham
purchases from our suppliers and have
the right to charge an override charge
for each pound of ham purchased.

Ham Change Order

$100

Fee

Upon demand

This fee is charged when you change

a ham order more than once a year.
The first change order is free each
calendar vear.

Indemnification

Any losses

Upon demand

You must pay for losses to HBH,
HBH Co. or their affiliates, or any of
their officers, directors, managers,
agents or employees resulting from
the operation of your business or from
any other acts or omissions.

Inspection and
testing fee

Costs of inspecting
the supplier’s
facilities or testing
samples

Upon demand

If you propose to purchase any items
(other than specialty hams) from
suppliers not designated or approved
by us, you must submit a request to
us.
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Name Of Fee Amount Due Date Remarks
(See Note 1)
Insurance Any cost and Upon demand If you fail to obtain the insurance as
reimbursement premiums incurred required by the Franchise Agreement,
we may obtain the required insurance
on your behalf.
Interest and Late If any payment is Upon demand We will not extend any further credit
Fees more than 30 days to you if your payments are more than
late, then it will bear 30 days past due and all of your
interest at the rate of purchases after that must be paid by
1.5% per month or certified or cashier’s check or via
the maximum rate electronic funds transfer. We also
permitted by law, reserve the right not to extend credit at
whichever is less, any time in our sole discretion.
plus a $100 late fee
Non-Compliance Up to $1,000 for Upon demand Only required if you commit a default
Fee each default and for of the Franchise Agreement, including
each week, or a failure to submit reports or comply
portion thereof, that with the FOM, and we assess the fee.
the default continues
Online Catering Currently, $0 Upon demand We do not currently charge a fee for
Program you to participate in our online
catering program although we reserve
the right to charge a fee in the future.
On-site training Then-current per Upon demand If you request and our personnel are
diem training fee, available, we may provide on-the-job
currently $900, and training for you, your Store Operator
travel costs and and your management personnel at
expenses your Store.
QA Audit Approximately $200 | Upon demand If you receive a failing score on a
to $275 per Quality Assurance (“QA”) audit, you
inspection must reimburse us for the costs of
having us or our designee conduct that
audit and follow up inspections to
assess whether you have corrected the
deficiencies noted in the QA audit.
Reimbursement of | Our costs and Upon If there is a lawsuit, arbitration or
costs and expenses | expenses, including | determination of | other proceeding between you and us
attorneys’ fees prevailing party or HBH Co., and we prevail, then you
must reimburse us for our costs and
expenses, including attorneys’ fees.
Reimbursement of | Our costs and Upon demand You must reimburse us for all costs
costs and expenses | expenses (including and expenses incurred in connection
regarding attorneys’ fees) with any modification or
modifications or supplementation of the Franchise
supplementations Agreement or Area Development
to Franchise Agreement or any waiver or consent
Agreement or Area granted by us, except where a
Development modification or supplement results
Agreement from an initiative by us.
HBH - 09/2501/26 FDD-AMENDMENT 11




Name Of Fee Amount Due Date Remarks
(See Note 1)
Relocation fee $3;56010,000 Upon demand Any relocation of the Store must be
approved in advance by us.
Renewal fee $7%56010,000 Upon signing of
renewal franchise
agreement
Technology Fee $H0152 per month | On or before the The Technology Fee covers the costs
20" day of each of developing, launching, updating
calendar month and maintaining your Store website,
which can be accessed through the
HoneyBaked.com website, store
locator services, third-party and/or
internal delivery platforms, online
ordering services and other
technological advances. We may
increase the Technology Fee at any
time and the increase shall be
effective no sooner than 30 days after
we notify you of the increase in
writing.
A Seasonal Store will only pay the
Technology Fee for months when the
store is open and generating revenue.
Transfer fee $10,000 With Transfer Payable if you transfer your Franchise
Notice Agreement, Area Development

Agreement, your Store, or any interest
in your business entity. We have the
right to approve all transfers and will
not process the transfer application
prior to receipt of the transfer fee. We
will refund the transfer fee if we reject
the transfer request.

In lieu of the transfer fee, we may
charge a reasonable fee sufficient to
cover our costs if you are an
individual and you transfer your
Franchise Agreement or Area
Development Agreement to a new
entity wholly owned by you or if you
are an entity and you transfer less than
49% of your ownership interests.

The table above describes fees and payments that are payable to us or our affiliates, or imposed by
us on behalf of a third party, relating to the operation of your Store. Unless otherwise noted, all fees are
imposed by and payable to us and are non-refundable. Generally, all fees are uniformly imposed on our
franchisees, however, in certain unique circumstances:, we may reduce or waive a fee for a particular
franchisee for a limited period of time.
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Notes:

Royalties, Advertising Fund contributions and all other fees or amounts payable to us or any of our
affiliates will be withdrawn by us from a bank account specified by you by means of electronic
funds transfer.

Net sales means the amount of all sales of all products and services sold in, on, about or from your
Store together with any other revenues derived from the operation of the Store, whether by you or
any other person and whether or not permitted by the Franchise Agreement; but excludes: refunds,
allowances or discounts to customers, provided the related sales have previously been included in
net sales; and the amount of any excise or sales tax paid by you to the appropriate government
authority.

If we require you or another person who completed initial training to attend additional training
programs, you must pay the reasonable costs of the additional training and for travel, living
expenses and other costs incurred during these programs. In the event that the opening date of your
Store will occur more than 75 days after both trainees have completed the second phase (15 days
of in-store training) of the initial training program, you and a designated key employee must attend
an additional one-week training program at an approved location before the opening of your Store.
You must pay all costs associated with the additional training program including room, board, and
transportation and make a payment to us of the reasonable costs of the additional training program.
In addition, we may also determine that it is necessary for us to supply an additional trainer for a
five-day period before the Store’s opening, and we reserve the right to charge a fee equal to twice
the daily salary of the trainer plus travel expenses that we incur in providing the additional trainer.

Multi-Store Development Incentive Program.

We are offering a development incentive program for qualified franchisees that sign an Area
Development Agreement and a Multi-Store Development Incentive Program Addendum to the
Area Development Agreement (Exhibit O.1) before January 31, 2027 to develop at least two new
HoneyBaked Stores. When you sign the Franchise Agreement for each eligible Store that you
develop and open in accordance with the terms of the Multi-Store Development Incentive Program
requirements, you will sign a Multi-Store Development Incentive Program Addendum to the
Franchise Agreement (attached as Exhibit A to Exhibit O.1). Under the Multi-Store Development
Incentive Program:

(1) You must remain in full compliance with the Development Schedule for each Store;

(2) You must spend $10,000 on approved local marketing during the first year of operation of each
Store that yvou develop in addition to your $20.000 opening advertising requirement and your
existing national, regional and local marketing obligations; and

(3) We will waive the Royalty Fees for each Store during its first year of operation and reduce the
Rovalty Fee to 3% of net sales for each Store during its second year of operation. You must pay

the standard Royalty Fee beginning with the third year of operation of each Store.

For each Store that you develop, if you fail to spend the additional $10,000 on approved local
marketing prior to the first anniversary of the opening date of the Store, then you must pay all
waived Royvalty Fees for that Store to us and you will not be eligible to pay reduced Royalty Fees
for that Store in your second year of operation.
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If you are an existing franchisee, you must be in good standing under each agreement that you have

signed with us in order to qualify for the Multi-Store Development Incentive Program. The Multi-

Store Development Incentive Program may not be combined with any other franchise fee or royalty

incentives.

Single-Store Development Incentive Program.

We are offering a development incentive program for qualified franchisees that sign an Area

Development Agreement and a Single Store Development Incentive Program Addendum to the

Area Development Agreement (Exhibit O.2) before January 31, 2027 to develop one new

HoneyBaked Store. When you sign the Franchise A greement for the eligible Store that you develop

and open in accordance with the terms of the Single Store Development Incentive Program

requirements, you will sign a Single Store Development Incentive Program Addendum to the

Franchise Agreement (attached as Exhibit A to Exhibit O.2). Under the Single Store Development

Incentive Program:

(1) You must remain in compliance with the Development Schedule for the Store:

(2) You must spend $10,000 on approved local marketing during the first year of operation of the

Store that

ou develo

in addition to your

20.000 opening advertisin

existing national, regional and local marketing obligations; and

requirement and your

(3) We will waive the Royalty Fees for the Store during its first year of operation. You must pay

the standard Royalty Fee beginning with the second year of operation of the Store.

If, prior to the first anniversary of the opening date of the Store, you fail to spend the additional
$10,000 on approved local marketing, then you must pay all waived Royalty Fees to us.

If you are an existing franchisee, vou must be in good standing under each agreement that you have

signed with us in order to qualify for the Single Store Development Incentive Program. The Single

Store Development Incentive Program may not be combined with any other franchise fee or royalty

incentives.
ITEM 7
ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT
FOR A HONEYBAKED STORE
Amount To Whom
Type of Method Of When Due Payment is to
Expenditure Low Range High Range Payment be made
(See Note 1)

When you

Development Fee sign the Area

(See Note 2) $4520,000 $4520,000 Lump sum Development HBH
Agreement
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Amount

To Whom

. Typ(ei '(t)f NII)ethod ?f When Due Pazment dlS to
xpenditure Low Range High Range aymen e made
(See Note 1)
When you
Franchise Fee sign the
2
(See Note 2) $+520,000 $+520,000 Lump sum Franchise HBH
Agreement
Travel and Living
Exper}ses while $2,000 $7,500 As incurred As incurred Airlines, hotels
Training (See Note and restaurants
3)
Real Estate and Suppliers and
Improvements $245225,000 $425400,000 Asincurred | As incurred UI\’,I;H dors
(See Note 4)
Architectural $116,500 $1835017.500 | Asincurred | Asincurred | SUPPliersand
(See Note 5) vendors
Equipment, Décor Suppliers and
and Fixtures (See $476141,000 $260191,000 Asincurred | As incurred vendors
Note 6)
Rent (See Note 7) $4252666.000 $4630,000 As arranged | As arranged Lessors
Security Deposit
(See Note 8) $5,000 $13,000 As arranged | As arranged Lessors
Other Deposits and Viﬁggf;i’d
Licenses (See Note $2,700 $4,600 As incurred | As incurred government
9) agencies
Signs (See Note $465,000 $27.50010.000 | Asincurred | Asincurred | Suppliersand
10) vendors
Openln.g' . . Suppliers and
Advertising $4620,000 $25,000 Asincurred | As incurred vendors
(See Note 11)
Opening
%’I;\(;?irllltcotgy’Su lies ouppers.

» SUPPIICS, $15,000 $20,000 As incurred | As incurred vendors and
Smallwares and HBH
Training Materials
(See Note 12)

CMS Point-of-Sale HBH, Suppliers
System (See Note $4221,000 $+621,000 As incurred | As arranged an d’ ve If) (fors
13)

— Employees,
Additional Funds $5025,000 $50,000 As incurred | Asincurred | lessors and other
(See Note 14) vendors
Total (See Note | ¢5¢1 400514200 | $876.9508829.600

15)
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YOUR ESTIMATED INITIAL INVESTMENT

FOR A SEASONAL STORE

To Whom
Method Of Payment is to be
Type of Amount “Payment When Due made
Expenditure (See Note 1)
Low Range | High Range
When you
Development Fee sign the Area
(See Note 2) £3,000 £3,000 Lump sum Development HEH
Agreement
When you
Franchise Fee sign the
(See Note 2) 35,000 35,000 Lump sum Franchise HBH
Agreement
Travel and Living
Expenses while . . Airlines, hotels
Training (See Note $1.000 2,500 As incurred As incurred and restaurants
3)
Real Estate and Suppliers and
. .
Improvements $35,000 $65,000 As incurred As incurred
improvements vendors
(See Note 4) -
Architectural . . Suppliers and
7{See Note 5) 2.000 $7.000 As incurred As incurred vendors
Equipment, Décor Sunpliers and
- . . pp
and Fixtures (See 41,000 $56.000 As incurred As incurred
vendors
Note 6) yendaors
Rent (See Note 7) $24,000 $40,000 As arranged As arranged Lessors
(Sseec: ;\Iltgt?g) oslt $0 33,000 As arranged As arranged Lessors
Other Deposits and Suppliers, vendors
Licenses (See Note 2,700 $4.600 As incurred As incurred and government
9) agencies
. . . 1
Signs (See Note 10) 1,000 8,000 As incurred As incurred Suppliers and
o vendors
Opening Advertising . . Suppliers and
(See Note 11) 20,000 25,000 As incurred As incurred vendors
Opening Inventory,
Products, Supplies, Suppliers. vendors
Smallwares and 15,000 $21,000 As incurred As incurred 2D
= and HBH
Training Materials D
(See Note 12)
CMS Point-of-Sale .
. HbH, Suppliers
System (See Note 10,500 10,500 As incurred As arranged HBH, Suppliers
13) and vendors
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To Whom
Method Of Payvment is to be
Ter.Of Amount “Pavment When Due made
Expenditure (See Note 1)
Low Range High Range
. ] Employees,
Adelilo)r:alllZunds $5,000 $13,000 As incurred As incurred lessors and other
(See Note 14) vendors
Total (See Note 15) $167,200 $265.600

The tabletables above identifiesidentify the estimated initial investment for a newly-developed

HoneyBaked Store between 2,000 and 2,600 square feet and a newly-developed Seasonal Store between

800 and 1,500 square feet. The estimated initial investment under your Area Development Agreement
should equal the amount in the above tables for each Store you develop.

Notes:

1.

Payment of Fees. Costs paid to us and our affiliates are not refundable. Whether any costs paid to
third parties are refundable will vary based upon the practice in the area where your Store is located
and your contracts, if any, with that third party.

Development Fee and Franchise Fee. The amount of the Development Fee and the Franchise Fee
and the manner in which those fees are paid are explained in detail in Item 5.

Travel and Living Expenses While Training. We provide initial training at no charge, but you must
arrange and pay for all transportation, lodging, meals and wages for each person who attends the
training. These costs will vary depending on the distance traveled and the type of accommodations.
If you are developing a Seasonal Store, you will not incur these expenses as the training program will
be conducted at your Primary Store.

Real Estate and Improvements. You must install flooring, counters, wiring, display shelving and
other items, and you must paint the premises as required by the specifications provided by us. The
cost will vary depending on the condition of the premises, square footage, lease negotiations and the
extent to which your landlord funds leasehold improvements. These costs assume some amount of
landlord contribution.

Architectural. You must hire an architect designated or approved by us to prepare plans for the Store
and to obtain the initial permits required to build out the Store.

Equipment, Décor and Fixtures. You must purchase or lease equipment like kitchen equipment,
scales, office furniture, a telephone system, security equipment, technology systems, computer
hardware and software systems, file cabinets and décor which comply with our specifications.

Rent. Typically, Stores require 2,000 to 2,600 square feet of floor space and will be located in
shopping centers, but may also be located in freestanding buildings. Seasonal Stores require 800 to
1,500 square feet of floor space and will typically be located in shopping centers. This amount
assumes that you will rent the premises for your Store. The estimate includes base rent for three
months and does not include common area maintenance, insurance or real estate tax charges. Rental
costs vary considerably, depending on the location and local market conditions. Since we cannot
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10.

11.

12.

13.

14.

15.

estimate the total cost of purchasing suitable premises for your Store or the amount of the down
payment that would be required, this amount does not include the cost of acquiring real estate or
constructing a building.

Security Deposit. If you lease the premises, your landlord may require a security deposit before
you take possession of the premises. This deposit is typically refundable at the conclusion of your
lease provided you fulfill certain obligations under the lease.

Other Deposits and Licenses. This estimate includes amounts for business licenses, utility deposits
and other prepaid expenses that will be required to operate your Store.

Signs. The cost of your exterior sign will vary depending upon the size, color, type, letter size and
method of installation of the sign and other specifications as may be required in the FOM, by your
landlord or by local codes. This estimate includes installation of the sign, but excludes shipping.
If you choose to add additional exterior signs, you will incur these costs for each sign.

Opening Advertising. You must spend a minimum of $+620,000 on your opening advertising.
Media costs may vary considerably between markets. These costs are in addition to any regional,
national or local advertising or marketing contributions required by the Franchise Agreement.

Opening Inventory, Products, Supplies, Smallwares and Training Materials. You should have this
amount available for you to purchase your Store’s initial inventory of specialty hams, turkey, other
protein products such as pot roast, BBQ roast and ribs, side dishes, desserts, condiments, bags,
boxes and other paper and plastic supplies, lunch products including drinks, bread and produce.
Costs will vary depending on the time of year that you open your Store.

CMS Point-of-Sale System. This estimate includes the cost of our proprietary CMS Point-of-Sale
system including four registers as described in Item 8 that you must purchase from us. Seasonal
Stores only need two registers. The costs of required third-party software licenses also are included
in this estimate. The costs for travel and installation by us or others, if required, are not included
in this estimate. You also must pay the CMS Support and Licensing Fee due under the CMS Support
Agreement as described in Item 6.

Additional Funds. You should have this amount available for you to cover employee salaries,
utilities and other operating expenses. The figures above are our best estimate for covering your
ongoing expenses. Your costs will vary depending on how rapidly your business grows, the size
of your Store; how closely you follow our methods and procedures; your management skill,
experience and business acumen; local economic conditions; the local market for Stores; the
prevailing wage rate; competition; and the sales level reached during the initial period. If you
obtain financing for your development costs, the amount of your initial investment also may depend
on the terms of certain covenants in your financing documents, which may require you to maintain
specific debt-to-equity or other ratios.

Total. We have relied on 2627 years of experience in the retail store franchise business to compile
these estimates. You should review these figures carefully with a business advisor before making
any decision to purchase the Franchise.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Inventory. The Marks, System and trade secret recipes and process for producing and finishing
the specialty hams are an essential and integral part of the franchise rights that we grant to you under the
Franchise Agreement. The trademark “Honey Baked Ham” is one of the Marks that represents the specialty
hams. The sale of substandard products would dissipate the goodwill of the Marks. Therefore, specialty
hams and turkey breasts must be purchased from us or our designated supplier and not from any other
source. You will place your orders for specialty hams and turkey with us and we will direct our suppliers
to fulfill your orders.

Y ou must purchase all inventory (including food and non-food items, for example condiments, side
items, premium desserts, produce, cleaning materials, packaged goods and beverage products) from
suppliers designated or approved in advance by us. If you propose to purchase any inventory from suppliers
not designated or approved in advance by us, you must submit a written request to us. We may require that
our representatives be permitted to inspect the supplier’s facilities and that samples from the supplier be
delivered to us or our designee without charge for testing. We may require you to pay a charge for the cost
of such inspection and testing. The supplier must demonstrate to us the existence of quality controls, the
ability to protect our proprietary information and recipes and the financial and managerial capacity to supply
your needs promptly and reliably. We will notify you in writing within a reasonable time frame as to
whether you are authorized to purchase such items from that supplier. We have the right to approve or
reject your request to use an alternate supplier in our sole discretion. We may also reinspect the facilities
and retest the products of any approved supplier and revoke our approval. Upon written notice from us,
you must immediately cease using any supplier we no longer approve.

With respect to any inventory you purchase through us (including specialty hams) the purchase
price will include a payment for our services in procuring, handling and delivering the products and a profit
for us.

Our specifications and quality standards will be stated in the FOM, an electronic copy of which
will be supplied to you, or otherwise communicated to you through the internet. We may, at any time, in
our discretion change, delete or add to any of our specifications or quality standards. These changes,
deletions or additions may affect your obligations, and may require additional expenditures. However, any
changes, deletions or additions will be uniform for all similarly situated franchisees.

Insurance. You must obtain insurance in the forms and minimum amounts that we specify. You
must obtain your insurance from an insurance company or carrier that is qualified to sell insurance in the
state in which your Store is located and is rated A-VIII or better by A.M. Best & Company, Inc. You must
submit to us a copy of the certificate of insurance for all insurance policies on an annual basis. The required
policies currently include the following:

(a) Property insurance equal to 100% of replacement cost basis covering your tangible assets
and business personal property on all-risk basis (special peril form). If your Store is in a designated flood-
prone area (A, B, & V zones) and area available for windstorm policies, you must obtain flood and
windstorm insurance at limits equal to the lesser of the following: (1) property value; or (2) the maximum
value allowed by the state in which the Store is located. All deductibles must be approved by us and are
subject to locality and market conditions.

(b) Commercial General Liability insurance with a minimum limit of $1,000,000 per

occurrence for Bodily Injury and Property Damage Liability with a general aggregate limit of $2,000,000
(including, but not limited to, premises liability, products liability, completed operations liability, personal
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injury liability, advertising injury liability, blanket contractual liability, and medical payments) on a
following from basis.

(©) Business Income insurance equal to 12 months revenue on an “actual loss sustained” basis.

(d) Umbrella Liability policy with a minimum limit of $1,000,000 (including, but not limited
to, premises liability, products liability, completed operations liability, personal injury liability, advertising
injury liability, broad form contractual liability, and medical payments).

(e) Automobile Liability insurance with a minimum limit of $1,000,000 on a symbol 1 basis
covering any owned automobile (including owned, hired and non-owned vehicle coverage).

() Workers’ Compensation insurance (in your name) as required by applicable law, including
employer’s liability with a minimum limit of $500,000 for each person for disease, $500,000 for each
person by accident and $500,000 for each accident maximum. If the minimum attachment point for the
umbrella liability policy is a limit greater than $500,000, then the employer’s liability limit must meet the
umbrella requirement. If no such law exists, then you must obtain such worker’s compensation insurance
as required by us.

(2) Cyber Liability insurance with a minimum limit of $1,000,000 to include coverage for
business interruption loss, cyber extortion, data recovery costs and data and network liability.

We may increase the minimum liability limit protection requirement annually and require different
or additional kinds of insurance to reflect inflation, changes in standards of liability, higher damage awards
in litigation or other relevant changes in circumstances.

Real Estate. You may not enter into a lease or purchase agreement for the premises for your Store
until we have accepted the location of the premises in writing, which acceptance may be arbitrarily
withheld. In addition, you must submit for our acceptance a site plan and any modifications to our
specifications for the Store. The construction of the premises must be completed according to our
specifications within ten months after signing the Franchise Agreement. Any lease or similar encumbrance
with respect to the premises must include, among other things, a provision permitting you to assign your
interest in the premises to us when your Franchise Agreement expires or terminates. Our required form of
Addendum to Lease is attached as Exhibit C to the Franchise Agreement. In addition, such lease or similar
encumbrance must provide that you will have adequate parking available for a refrigerated truck within
close proximity to your Store.

You must construct your Store with the assistance of contractors and architects designated or
approved by us. You also agree to use in the construction and operation of the Store only those brands or
types of construction and decorating materials, fixtures, equipment, furniture and signs that we have
approved. You may purchase approved brands and types of construction and decorating materials, fixtures,
equipment, furniture and signs from any supplier approved or designated by us. If you propose to purchase
any brand or type of construction or decorating material, fixtures, equipment, furniture or sign not then-
approved by us, or propose to purchase any of these items from a supplier which is not then-approved by
us, you must first notify us in writing. We may require submission of specifications, photographs, drawings
and other information to determine whether this brand or type of construction or decorating material,
fixture, equipment, furniture or sign complies with our specifications and standards, or whether a supplier
meets our approved supplier criteria. The supplier must demonstrate to us the existence of quality controls
and the financial and managerial capacity to supply your needs promptly and reliably. We will advise you
within a reasonable time whether a proposed item or supplier meets our specifications.
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Advertising. Any advertising or marketing materials not prepared or previously approved by us
must be submitted to us at least two weeks before any publication or run date for approval, which approval
may be arbitrarily withheld. All advertising and promotion must be factually accurate and shall not
detrimentally affect the Marks or the System. In addition, you must agree that all products will be marketed
to the public as high-end premium products to protect and enhance the image and goodwill of the
HoneyBaked brands, the Marks and the System.

We may, in our sole discretion, withhold approval of any advertising or marketing materials if we
determine that the materials do not fit within our promotional concept for the System or that the advertising
materials may be damaging to the System. We will provide you with written notification of our approval
or disapproval within a reasonable time. You must discontinue your use of any approved advertising within
five days after your receipt of a request from us to do so.

CMS Point-of-Sale System. You must purchase or lease an approved point-of-sale system for the
Store from us or an approved supplier, as specified by us and, from time to time, at our request, update or
replace the computerized point-of-sale system, including the point-of-sale software. Currently, all
HoneyBaked Stores are required to use our proprietary CMS Point-of-Sale system and related software.
The CMS Point-of-Sale system and software is the proprietary property of HBH Co. Through an
arrangement with HBH Co. we are the sole supplier of these items to you. You will sign the CMS Support
Agreement attached as Exhibit M and pay an ongoing annual CMS Support and Licensing Fee as set forth
in Item 6. If we designate a new point-of-sale system and/or software systems, you will be required to
replace your CMS Point-of-Sale system and related software with the then-current point-of-sale system and
software used by HoneyBaked Stores.

Gift Card and Electronic Money Programs. You must participate in our programs relating to
gift cards, gift certificates, stored value cards, online or mobile coupons or credits, online or mobile ordering
systems, and other electronic money programs. _Participation includes both issuing program benefits or
credits and accepting them for payment by customers, and may require you to purchase software, hardware
blank cards, and additional equipment. You must pay periodic and per-swipe transaction and commission
fees as may be required by the vendor or reseller of the programs.

Online Catering Program. You must participate in our online catering program. At this time,
there is no fee to participate in the program; however, in the future we may require you to pay a monthly
fee to us or a third-party vendor that we designate to administer the program.

Customer Loyalty Program. You must participate in our customer loyalty program and comply
with our and our third-party service provider’s requirements for the program including providing discounts
or complimentary products to participants. You may not use any customer reward or recognition program
or collect any participant data outside of our customer loyalty program. The administrative costs of the
customer loyalty program are currently paid for out of the Advertising Fund; however, we reserve the right
to charge you reasonable participation fees for your Store.

Customer Satisfaction and Franchise Compliance Programs. You must participate in programs
that we require from time to time regarding customer satisfaction or your compliance with the System,
which may include (but are not limited to) a guest feedback hotline, guest survey programs, mystery
shopping, or other programs that we may require. We shall share the results of these programs, as they
pertain to the Store, with you. We may set minimum score requirements for these programs that your Store
must meet. You may be required to pay for all costs related to the Store associated with any such programs.

* * * *
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We negotiate special purchasing arrangements with various distributors and suppliers for the
benefit of our franchisees and, in exchange, we may receive fees, rebates, commissions, royalties, or other
consideration from approved suppliers based on sales to franchisees. These rebates and commissions are
usually based on the amount of product ordered or shipped. Generally, the amount ranges from $0.01 to
$0.0206 per pound; $0.20 per case, or .75% to 1.5% of annual purchases. We also participate in a group
purchasing organization that pays us rebates based on volume purchases when their contracted price with
a supplier is better than the supplier’s charge. In our last fiscal year, these rebates ranged from $0.03 per
case to $9-7214.25 per case of the product purchased. We have sole discretion over how we will utilize
any monies paid to us by approved suppliers.

We will receive revenues and profits from your purchases of specialty hams. During our last fiscal
year which ended September 29262428, 2025, our total revenues were $22486:48221.813,000, of which
$2,622.545862,000 (or approximately H-813%) was generated from the sale of specialty hams.—

We estimate that purchases and leases you will make from approved suppliers or as required by our
specifications will represent 95% or more of your total cost to establish and to operate your Store. We will
not provide any material benefit to you (for example, renewal or granting additional franchises) based on
your use of designated or approved sources.

None of our officers or directors has an ownership interest in any supplier to the System.

We do not have any purchasing or distribution cooperatives.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in the agreements and in other items
of this disclosure document.

Section In Franchise Agreement (FA)and Item In
Obligation Area Development Agreement (ADA) Disclosure
and Seasonal Store Addendum (SSA) Document
FA:5
(a) | Site selection and acquisition/lease ADA: Not Applicable 7,8, 11 and 12
SSA: Not Applicable
FA: 5.2 and 10.9
(b) | Pre-opening purchases/leases ADA: Not Applicable 7 and 8
SSA: Not Applicable
Site development and other pre-opening FA: S .
(©) requirements ADA: Not Applicable 6,7,8and 11
SSA: Not Applicable
FA: 12
(d) | Initial and ongoing training ADA: Not Applicable 6,7,and 11
SSA: 4
FA:5.5
(e) | Opening ADA: Not Applicable 6,7and 11

SSA: Not Applicable
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Section In Franchise Agreement (FA)and Item In
Obligation Area Development Agreement (ADA) Disclosure
and Seasonal Store Addendum (SSA) Document
FA: 3.2,7,10.9(d), 10.11, 11.2(e), 12.2, 12.3,
12.4, 13.1(c), 13.1(d), 13.2 (a), 13.3(c),
14.3(h), 16.2(d), 16.3-16.5, 17.4, 20.3, 20.4(1),
(f) | Fees 20.5(d) and 21.5 5,6,7and 11
ADA: 3,5 and 9.4(i)
SSA:5,6,and 7
Compliance with standards and FA:3,6,8().9,10,11,12,13, 16 and 18
(®) policies/FOM ADA:S 8and 11
SSA: 1
Trademarks and proprietary FA:1,4.2,9,1018.5 apd Exhibit B
(h) information ADA: Not Applicable 13 and 14
SSA: Not Applicable
. Restrictions on products/services FA: 1,4.2,10.4, 10'9 and 10.14
6)] ADA: Not Applicable 8 and 16
offered ]
SSA: 1
. Warranty and customer service FA: 10.1,12.3 and EXhibit B
) requirements ADA: Not Applicable 11
SSA: Not Applicable
Territorial development and sales FA: 4
(k) quotas ADA: 2 and 5 12
SSA: Not Applicable
FA: 10.4,10.9 and 10.14
(I) | Ongoing product/service purchases ADA: Not Applicable 8and 16
SSA: Not Applicable
Maintenance, appearance and FA: 5,6,105,108 .and 10.15
(m) remodeling rzequiremen ts ADA: Not Applicable 7 and 11
SSA: Not Applicable
FA: 143
(n) | Insurance ADA: Not Applicable 6 and 8
SSA: Not Applicable
FA: 43 and 13
(o) | Advertising ADA: Not Applicable 6,7and 11
FA: 14.2
(p) | Indemnification ADA: Not Applicable Item 6
SSA: Not Applicable
Owner’s participation/ FA: 10.2,12.2 ar_ld 12.3
(@ management/staffing ADA: Not Applicable 11 and 15
SSA: Not Applicable
FA: 11
(r) | Records and reports ADA: Not Applicable 6
SSA: Not Applicable
FA: 9.5,10.8,11.2 and 16.1
(s) | Inspections and audits ADA: Not Applicable 6,8and 11

SSA: Not Applicable
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Section In Franchise Agreement (FA)and Item In
Obligation Area Development Agreement (ADA) Disclosure
and Seasonal Store Addendum (SSA) Document

®

FA: 20
Transfer ADA: Section 9 6 and 17
SSA: Not Applicable

(w)

FA:3
Renewal ADA: Not Applicable 6 and 17
SSA: 3

V)

FA:5.2,9.1,9.2(e), 10.15, 14.2, 16.3 - 16.5
. . and 17
Post-termination obligations ADA: Not Applicable Item 17

SSA: Not Applicable

(W)

FA: 18
Noncompetition covenants ADA: 7 Item 17
SSA: Not Applicable

)

FA: 21.5-21.11
Dispute resolution ADA: 10.5-10.11 Item 17
SSA: Not Applicable

ITEM 10
FINANCING

We do not offer any direct or indirect financing. We do not guarantee your note, lease or obligation.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEM AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Our Obligations Before Opening.

In connection with the establishment and opening of your Store, we will:

1 Provide demographic data relating to a designated Site Selection Area and review your
proposed sites within the Site Selection Area. (Franchise Agreement, Section 5.1)

2) For any leased site, review your lease prior to execution to ensure that you and your
landlord have included our standard lease requirements. (Franchise Agreement, Section 5.2)

3) Provide you with prototypical plans and specifications, including requirements for exterior
and interior materials and finishes, dimensions, design, image, interior layout, décor, fixtures, furnishings,
equipment, color scheme and signs. You must prepare and submit for our acceptance a site plan and any
modifications to the basic plans and specifications. (Franchise Agreement, Sections 5.3(a), 5.4 and 8(a))

4) If applicable, review your proposed site location, site plans, final construction plans and

specifications, and layout for conformity to the construction standards and specifications of the System.
(Franchise Agreement, Section 8(b))
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%) Provide you and your Store Operator (or, if you or one of your owners serves as the Store
Operator, one additional key employee who will be actively involved in the management or operation of
the Store) with our initial training program. The hours and days of instruction for the initial training
program may not be consecutive. Your Store Operator and your key employee must successfully complete
the initial training program. We will not charge you a training fee for this training program; however, you
must pay the costs and expenses (such as room, board, and transportation) for each person who attends the
training program. If additional training sessions are required, you may be charged for training. (Franchise
Agreement, Sections 8(c) and 12.1)

(6) If applicable, provide you with opening assistance from our personnel, including the
planning and developing of pre-opening promotional programs. (Franchise Agreement, Section 8(d))

@) Provide electronic access to the FOM after you complete the initial training program. A
copy of the table of contents of the FOM is attached as Exhibit G. As of the issuance date of this disclosure
document, the FOM is composed of 495199 pages. (Franchise Agreement, Sections 8(e) and 10.1)

Our Obligations After Opening.

During the operation of your Store, we will:

(D Provide you with appropriate merchandising, marketing and other data and advice as we
develop and deem helpful in the operation of your Store. (Franchise Agreement, Section 8(f))

2) Provide you with periodic continuing individual or group advice, consultation and
assistance, rendered by personal visit or telephone, or by newsletters or bulletins, as we may deem necessary
or appropriate. (Franchise Agreement, Section 8(g))

3) Provide bulletins, brochures and reports that we publish regarding our plans, policies,
research, developments and activities. (Franchise Agreement, Section 8(h))

@) Provide other resources and assistance that we develop for franchisees. (Franchise
Agreement, Section 8(i))

®)] Determine whether to revise the contents of the FOM to implement new or different
operating requirements applicable to all HoneyBaked Stores. We may also offer you guidance on prices as
permitted by applicable laws. (Franchise Agreement, Section 10.1)

(6) Inspect the operations and facilities at your Store. (Franchise Agreement, Section 10.8)

(7 If you propose to purchase any items from any supplier not designated or approved by us,
test the food product or other item of that supplier to determine whether the supplier meets with our
standards and specifications, and otherwise evaluate and approve suppliers. (Franchise Agreement, Section
10.9)

®) Provide you with designated suppliers from whom you will purchase specialty hams and
turkey breasts. We may also offer other items for your purchase, at your option. (Franchise Agreement,
Section 10.9)

)} If you request and if personnel are available, we will send a representative to provide on-

site training to you, your Store Operator, and management personnel at your Store. (Franchise Agreement,
Section 12.2) We may conduct additional training programs at our headquarters or other locations that we
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select. We may require you to attend the additional training programs and pay the reasonable costs of the
programs, as well as the travel and living expenses for those persons attending the training. (Franchise
Agreement, Section 12.3)

(10)  Provide additional training and support with respect to the operation of your Store at
conferences that we may offer from time to time. (Franchise Agreement, Section 12.4)

(11)  Evaluate any advertising and marketing materials you submit which we have not prepared
or previously approved. (Franchise Agreement, Section 13.1(a))

(12)  Collect, administer, and spend for advertising purposes monies paid to any national,
regional or local advertising fund. (Franchise Agreement, Section 13.2)

Site Selection

We do not select the site for your Store. You select the site, subject to our acceptance, in the
Development Area. We will provide you with demographic data related to the Development Area. You
must research, locate and evaluate prospective sites for your Store within the Development Area. You must
submit, for our review, a request for site acceptance and other information that we request for the first Store
under your Area Development Agreement within 60 days after the effective date of the Area Development
Agreement. We will notify you of our acceptance or rejection of each site within 30 days of site submittal,
provided you have submitted all necessary documents for approval. In evaluating a site, we may consider
factors such as size, appearance and other physical characteristics of the premises along with demographic
characteristics, traffic patterns, competition from other businesses in the area and other commercial
characteristics. We will review one or more additional proposed sites for a Store in the event your initial
proposed location is rejected. If you and we are unable to agree upon a site for a Store by the Site
Acceptance Deadline in the Development Schedule, then we have the right to terminate the Area
Development Agreement and we will not refund any portion of the Development Fee.

You may not open a Store at a site that we have not accepted. The site for a Store may be leased
or owned by you; however, you should not lease or purchase the site until we have accepted the site in
writing. Our acceptance of a proposed site shall not constitute a warranty or guarantee of any kind as to
the potential success of your Store at that site. We are not responsible for the success of your Store and we
do not guarantee that an accepted site will meet your expectations as to the potential revenue or operational
criteria.

If you sign an Area Development Agreement to develop multiple Stores, we will review and
approve each site in accordance with the policies that we have in place at the time that you submit the site
to us, which may differ from the procedures set forth above.

You must complete the construction of your Store and have your store ready to open within a
reasonable time after obtaining possession of the site. If you do not do so by the opening deadline in your
Development Schedule, then we may terminate your Franchise Agreement and retain the Franchise Fee.

Time Between Signing and Opening

We estimate that the typical length of time between the signing of a Franchise Agreement and the
opening of a HoneyBaked Store is approximately five to ten months. The factors which affect the time it
takes to open your Store for business include: the selection of a suitable location; the ability to negotiate a
lease or purchase contract for the location; landlord delivery: the difficulty in obtaining building permits;
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permitting delays: zoning and local ordinances; vendor scheduling: weather conditions; shortages; and
delayed installation of equipment, fixtures and signs.

Training

Below is a description of our initial training program as of the date of this disclosure document.
Training programs are subject to change as procedures and processes change. Current training standards
are located in the FOM. After signing the Franchise Agreement, your initial training will be broken into
three key phases. All training must be successfully completed, in our sole opinion, before you may open
your Store for business. We will conduct the training program as often as we deem necessary, but at least
annually. A minimum of two individuals, including you (or one of your owners if you are a business entity)
and your Store Operator (unless you or one of your owners will serve as the Store Operator) must complete
the training program to our satisfaction by a date that we specify. You may choose one additional key
employee (such as a District Manager or Store Manager) who will be actively involved in the management
or operation of the Store to also complete our training program. All participants in our training program
must sign our Training Participation and Nondisclosure Agreement attached as Exhibit H. We do not
charge for this training; however, you must pay the travel and living costs and expenses for your trainees.
Additional training may also be required and you may be charged for it.

Phase-OneServSafe

%Eh%ﬁfst—phaseef—traiﬂmg—mehides\(ou must complete the ServSafe program—as—wel—l—as—twe—days

which is our approved food safety and sanitation program, prior to opening your Store. Thls prograrn is
designed to prepare you and your trainees with a foundational knowledge of food safety, standards and
procedures. This program is part of the National Restaurant Association Educational Foundation. Program
information can be found by going to www.servsafe.com. In addition, you should speak with your local
health department to confirm if there are any local food safety classes your trainees should attend. During
this critical training, your trainees will learn about foodborne illness, how to prevent it and how to train
employees in food sanitation. You must provide us with a copy of your trainees’ ServSafe certificate

Verrfylng that they satrsfactorrly completed the SerVSafe program ¥eur—eﬂbe&rémg—wﬂ-l—memd%tr&mmg
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Heurs-of-Classroom Hours-Of-On-The-
Traini Job-Traini I
Subiest
Sl Dieee Doenion el 4 0 Sobsbesetn S Lo
cludine C o, v e if ab]
Lrojecdonnsemenand
i - ;
Pl Cmemniinne] 2 0 Adpharetta; GA(or
Virtnallvifavailabl
One-on-One Time-with 8 0 InPerson-ata
EBL Loonion TR0 Lo
Virtuallvif availabl
TFotal 32 0
Phase FwoOne

The seeendfirst phase of training isincludes the completion of virtual learning via HonevBaked
[earning, our learning management system, and a 15-day in-store and hands-on training program that you
(or one of your owners if you are a business entity) and the Store Operator must attend at an existing Honey
Baked Ham Certified Training Store, which are located across the country. The 15-day period may be
extended if your trainees fail to successfully complete the program, in our sole discretion, based on our
Training Checklist. During this phase, an experienced manager or franchisee will provide your trainees
with on-the-job training where they will participate in all day-to-day activities of a store associate. They
will learn the basics of retail sales, lunch and catering sales and operations, product quality, food safety and
sanitation, marketing, point-of-sale systems, production and other key areas. You will be responsible for
all travel, accommodations, and related expenses incurred during this phase of training. If the training store
is owned by a franchisee, we may compensate the franchisee for making its facility, manager and staff
available. Your trainees will be required to complete to our satisfaction all requirements of Phase FweOne
training as outlined in the FOM.

TRAINING PROGRAM
PHASE ONE
l-lou:rsof Hours Of On-The- .
Subiect Classroom/Virtual Job Trainin Location
. . -
Subject Training 20D Lraining
Food Safety & Quality Virtual and Certified
.5 5 .
Assurance = = Training Store
HoneyBaked Products Virtual and Certified
1.5 3 —
and Menu Training Store
Front of House, Retail . e
Sales, Lunch Sales & 2.5 25 Vlrtual. a.nd Certified
- = Training Store
Operations
Middle of House P 6 Vlrtual' apd Certified
Training Store
Back of House, Virtual and Certified
- . 4 28 .
Production Training Store
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M Hours Of On-The- .
Subiect Classroom/Virtual " Job Training Location
- .. Job Training —
Subject Training
Catering Operations & s s Virtual and Certified
Sales Building = = Training Store
Opening/ Closing 0 10 Certified Training
Activities = - Store
Administration & Virtual and Certified
. 1 21 —
Reporting - - Training Store
Inventory, SKU Certified Training
0 5
Management - = Store
Total 12 108
Phase Two

The second phase of training includes three days of in-person onboarding and virtual learning.

Your onboarding will include training sessions with various support team associates. You (or one of your

owners if you are a business entity) and the Store Operator must attend the onboarding session. You will
be responsible for all travel, accommodations, and related expenses incurred during this phase of training.

TRAINING PROGRAM

PHASE TWO
. Hours of Classroom Hours Of On-The- .
Subject .. . . Location
Training Job Training
Satety 9 3 o d i bae Do e
Food Safety & Quality ol 30 e
Assurance = - StereAlpharetta, GA
e d e Dle e
By, 0 6
RetailB2B Sales 01 260 StoreAlpharctta GgA
. . CertittedTraining
Marketing, 9L 200 StereAlpharetta, GA
I "
LSM, Digital
Learning & Development 1 0 Alpharetta, GA
Procurement &
- 1 v} alpharetia, LA
Distribution 1 0 Alpharetta, GA
Rngfs%ef ~ertified Traini
OperationsDesign & 0.5 50 StoreAlphareita. GA
Construction Alpharelia, UA
Produetion-Operations 0 200 eemedl e
Support & Innovation = = StereAlpharetta, GA
Customer Serv1.c.e. OLO, 1 0 Alpharetta. GA
Merchandising = = Alpharetia, A
Accounts Receivable 0 Alpharetta, GA
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Hours of Classroom Hours Of On-The-

Subject Training Job Training Location
Ham 101, Sensory Eval 1 0 Alpharetta, GA
Franchlse.Adwsory 5 0 Alpharetta. GA
Council Intro Apharctla, UA
Information Technology 1 0 Alpharetta, GA
Intranet, Vendor Sites 5 0 Alpharetta, GA

Catering-General Store . .
Opening and Operations 1 30 Alpharetta GgA
and-SalesPlanning .

e

Oveni Closi Cortifiod Traim
.
AetivitiesOne-on-One 08 100 Stereln Person at a
Time with FBL Location TBD (or
— Virtually if available)
Skb-Management 9 4 Certificd-Training-Store
Virtual Store Fraining 0 4 Cortifiod Traim
I 9 4 Coped e Dlen
Lsenter —hehee o 9 4 Comiedbeindia e Dlees
: : . . . .
R 0 9 e d e Dle e
Totals 021 1200

Phase Three

The third phase of training consists of on-site pre-opening training leading up to your Store opening
where you and your Store Operator will train and prepare your Store for opening day. Pre-opening training
will be facilitated by ene-of-ourFEranchise Businesseaders;-a Field Operations Trainer; and other opening
support staff as deemed necessary. The training will occur evera—seven-day—periedleading up to and
through your Store opening date. It is your responsibility to train your associates using the training tools
and systems that we approve before we approve the opening of the Store. All training required for the
opening of your Store must be successfully completed to our satisfaction within 24 to 48 hours of the Store
opening.

TRAINING PROGRAM
PHASE THREE
Hours of Classroom Hours Of On-The- Location
Subject Training Job Training
Store Opening Training .
Activities and Assistance 0 >0-70 Your Store Location
TOTAL 0 50-70

Refresher Training. If your Store will open more than 75 days after your trainees have completed
Phase Two of the training program, we require that your trainees attend an additional one-week training
program at an approved Honey Baked Ham Certified Training Store before the opening of your Store. You
must pay the reasonable costs of the refresher training program and all travel, living and other related costs
incurred by your trainees.
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Seasonal Store Training. In lieu of the initial training program described above, you will conduct
a training program for the Store Operator and all employees of your Seasonal Store at the Primary Store.
Any such training program shall meet the requirements set by us in the FOM.

Additional Training. In addition to our comprehensive new owner and pre-opening training
program, we offer continuing education opportunities throughout the year. These include webinars on a
variety of topics relevant to your Store, such as sales, systems, labor, and more. We may conduct additional
training programs at our headquarters or other locations that we select. We may require you to attend the
additional training programs and pay the reasonable costs of the programs, as well as for travel and living
expenses for those persons attending the training. Ongoing training in areas like cost control, sales and
marketing, training, holiday execution, administration and customer service may be offered by us
throughout the year.

The training program is administered by the following individuals:

Years of Training Years of Training
Name Position or Title Experience with Us Experience with Other
And Our Affiliates Companies
Lisa Hubbert Senior Training 1415 17
Manager —
Mike Mosley Field Operatlons 1415 0
Trainer
Lindsay Cabanski Field Operatlons 910 0
Trainer
Jose Reyes Field Operatlons 1011 0
Trainer
Conferences

You may be required to attend conferences, including our franchise convention, which provide
networking opportunities and informational sessions covering sales techniques, personnel training,
bookkeeping, accounting, inventory control, performance standards, advertising and holiday-readiness
programs and merchandising procedures. The convention is designed to provide you with learning
opportunities that will ultimately help you profitably grow your business. We may charge a reasonable
registration fee. You are responsible for your and your employees’ travel, lodging and dining expenses to
attend the convention and any conferences that we offer.

Advertising

Monthly Marketing Obligation

During the term of the Franchise Agreement, you will have a monthly advertising obligation in
an amount up to 5% of the net sales of your Store, which shall be comprised of your local advertising
expenditure, Advertising Fund contribution, and/or contribution to an advertising cooperative (“Monthly
Advertising Obligation™). Our current Monthly Advertising Obligation requirements are described in
Item 6. Following 30 days’ prior written notice, we may increase and reallocate the Monthly Advertising
Obligation among your local advertising expenditure, the Advertising Fund, and an advertising
cooperative.
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Advertising Fund

In addition to amounts payable for local advertising as described below, we administer a national
advertising fund (“Advertising Fund”) in which you must participate and to which you must contribute
on a monthly basis. This money is paid to us together with your royalty payments. Any advertising
program or campaign we develop may include dissemination of advertising through print, radio,
television, point-of-purchase materials or other media. This coverage may be local, regional or national
in scope.

We may employ an advertising agency or other agency to assist in the development, production
and dissemination of advertising materials, or we may hire personnel to perform these functions. We
may charge all costs of the formulation, development and placement of advertising and promotional
materials to the Advertising Fund. Those costs will include the proportionate compensation of our
employees who devote time and render services for advertising and promotion or for the administration
of the Advertising Fund. We have no obligation to spend any amount on advertising in the area where
your Store is located.

It is anticipated that all of our franchisees will contribute to the Advertising Fund at the same
rate, although the contribution rate of future franchisees may be higher, and certain exceptions may be
made in unusual circumstances. The Advertising Fund will provide creative production of advertising and
promotional materials to which you will have access. Company-Owned Stores do not contribute to the
Advertising Fund.

We will administratively segregate contributions to the Advertising Fund on our books and
records, but may deposit these amounts in our general operating account. The contributions may be
commingled with our other funds and may be deemed an asset of ours, subject to our obligation to spend
the contributions as required by the Franchise Agreement. There is no fiduciary relationship or trust
relationship created by our administration of the Advertising Fund.

During our last fiscal year, Advertising Fund expenditures were made in the following amounts:
59-565.7% on media placement; +4-08.4% on agency fees; +4-213.1% on the production of point of
purchase materials; and 12.38% on administrative expenses.

We will provide you with an annual accounting of receipts and disbursements upon request. If all
contributions are not spent in the year they are received, they will remain in the Advertising Fund for
expenditure the following year. We will not make expenditures from the Advertising Fund for advertising
that is principally a solicitation for the sale of Franchises.

We may determine the composition and geographic scope of the Advertising Fund. We may also
terminate the Advertising Fund upon 30 days’ written notice for any reason, but the Advertising Fund
will continue until all amounts contributed to the fund have been expended for advertising and
promotional purposes. We will choose the concepts, materials and media used in any advertising or
promotional activity funded by the Advertising Fund.

Local Advertising Requirements

You will-berequired-to-must spend an-ameuntat least $20,000 prior to and within 90 days of
opening vour Store on pre-opening and grand opening local advertising as prescribed in the FOM;—~whieh
eurrently-is-$10;000. You must also meet your local advertising expenditure requirement. This money is
not collected by or paid to us. The following expenditures do not satisfy your local advertising obligation:
the cost of incentive programs such as honoring coupons, food costs incurred in honoring sales
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promotions, salaries, contributions or donations, press parties, in-store fixtures or equipment, travel, non-
promotional collateral materials, including but not limited to menus, serving guides and nutritional facts,
travel, seminar and educational costs, specialty items such as t-shirts and awards, yellow page
advertisements, or exterior signage. You may be required to provide us with copies of invoices
documenting your expenditures at least quarterly. If you do not make required advertising expenditures,
we may require you to submit a written plan describing how you intend to spend the deficiency within
six months. If you do not follow the plan, we may make these expenditures for you and you must
reimburse us for these expenditures.

We may develop and procure local advertising and marketing plans and materials, including,
without limitation, newspaper ads, radio commercial tapes, television commercial prints, sales aids and
other promotional and marketing materials. If you choose to purchase these materials from us, we may
charge you an amount for these materials sufficient to cover our costs and expenses incurred in developing
or procuring these advertising materials. We will determine the advertising materials (as to kind and
quality) to be offered to you. You may also purchase these advertising materials from an approved third

party.

If you wish to use advertising materials that we have not provided or previously approved, you
must submit these materials to us for approval at least two weeks before any publication or run date. We
will notify you of our approval or disapproval of the advertising within a reasonable time. You must
discontinue use of the advertising within five days after you receive a request from us to do so. All of
your advertising must be factually accurate and must not detrimentally affect the Marks or the System.
You must advertise products as high-end premium products to protect and enhance the image and
goodwill of the Marks and the System.

You may only advertise your products in your Protected Territory (as defined in Item 12), and
you may not conduct any advertising outside of your Protected Territory without our prior written
consent, which may be arbitrarily withheld. We and our affiliates may advertise within the Protected
Territory for sales to locations wit