Region/Country

Franchise System

Franchisor

Ramada

Ramada Encore
Registry Collection
Super 8

Trademark Collection
TRYP

Wyndham

Wyndham Alltra
Wyndham Garden
Wyndham Grand

Argentina, Paraguay, Peru,
Uruguay

Dazzler
Esplendor

Wyndham Hotel Management de
Argentina SRL (“WHMDA”)

As of December 31. 2024, our affiliates provided hotel management services to 58 hotels associated with

the Days Inn, Dazzler, Dolce, Esplendor, Ramada, TRYP, Wingate, Wyndham Grand, Wyndham, or

Wyndham Garden brands around the globe, other than in the United States.

Region/Country

Managed System*

Management Company

Canada

Dolce

Special purpose entities wholly
owned by DIH

France

Dolce

Dolce International SARL

United Kingdom

Ramada Encore

WHG UK or WHG Ireland

Bahrain, Egypt, Ethiopia,
Jordan, Oman, Saudi Arabia,
Qatar

Howard Johnson
Ramada

Ramada Encore
Wyndham
Wyndham Garden
Wyndham Grand

WHG UK

Mainland China

Baymont

Days Inn

Dolce

Hawthorn

La Quinta

Microtel

Ramada

Ramada Encore
Registry Collection
Trademark Collection
TRYP

Wingate

Wyndham Hotel Management
(Beijing) Co., Ltd.
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Region/Country Managed System* Management Company
Brazil Wyndham Wynfiham Hotel Management do
Wyndham Grand Brasil, Ltda. (“WHMDB”)
Dazzler
Argentina, Paraguay, Uruguay Esaﬂzléior WHMDA
TRYP

The following table outlines the principal place of business for the affiliates listed above.

Affiliate

Principal Place of Business

WHG Canada, WHRE, HJI, SWI, WHGC, RII,
WHG Hotel Management, Inc.

22 Sylvan Way, Parsippany, NJ 07054

WHAP, WHRAP, WHRPAC

88 Market Street, CapitaSpring #47-05, Singapore
048948

(Registered office: 26th Floor, Three Exchange
Square, 8 Connaught Place, Central, Hong Kong)

Wyndham Hotel Management (Beijing) Co., Ltd.

Room 906C East Ocean Centre, No. 24A
Jianguomenwai Street, Chaoyang District, Beijing,
China 100022

WHG Europe, WHG UK, WHG UK East, and
WHG Ireland

4th Floor, 3 Shortlands, Hammersmith, London W6
8DA England

Dolce International SARL

29 Rue de Pont 92200 Neuilly-sur-Seine, France

26th Floor, Three Exchange Square, 8 Connaught

WH Hong Kong Place, Central, Hong Kong

Av. Angélica, 2.220 - Consolagdo, Sdo Paulo - SP,
WHMDB 01228-200, Brazil

Blvd. Manuel Avila Camacho 201 piso 3 Polanco,
WHMDM Miguel Hidalgo CDMX, Mexico 11510
WHMDA Maipu 1300, Piso 18, CABA, Buenos Aires,

C1006ACT, Argentina

The Franchisor’s Business and the Franchises Offered. We offer, sell, and support franchises for
Dazzler® Select (sometimes known as Dazzler® Select by Wyndham) “Chain” guest lodging facilities. We
do not own, operate or manage any Chain guest lodging facility. We are not engaged in any other business.

Dazzler Select franchises are available only for existing hotels converting to the Dazzler Select chain (also

referred to as a “conversion”). Under the “Franchise Agreement” (found as Exhibit C-1 to this Disclosure
Document), we offer you, if you qualify, a license to operate a Chain guest lodging facility (a “Chain
Facility” or “Facility”) at a single, defined location, and the right to use certain trade names, service marks,
and other commercial symbols (as further described in Item 13 of this Disclosure Document, the “Marks”).

Dazzler Select is a curated economy lifestyle soft brand that offers affordable stays for travelers seeking
attractive accommodations with a unique design and an independent or historic presence in a local market.
A Chain Facility will retain its existing name or adopt its own name from opening, followed by the words,
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“Dazzler Select by Wyndham™ for marketing purposes.” You must (i) own or otherwise have the right to
use your facility’s name, logo, and other related intellectual property (the “Property IP”). and (ii) license us
to use the Property IP in connection with marketing the Facility. You also will be required to indemnify us
against any third-party claims related to the Property IP.

The Hospitality Industry. The hospitality industry is highly competitive. Chain Facilities compete with
all types of facilities that offer transient guest lodging to the public. The primary competition on a
nationwide basis is from lodging establishments affiliated with other major lodging chains. Your Facility
also may compete with franchises of the Lodging Affiliates. Your ability to compete in your market will
depend in large part upon your geographic area, specific site location, the Facility’s condition, general
economic conditions and the capabilities of your management and service team. Depending upon the
location of your Facility, your sales may be seasonal.

Industry Specific Laws. Yeusustln addition to the federal, state, and local laws and regulations that
apply to businesses generally, you must also comply with a number of federal, state, and local laws and
regulations that apply te-businesses—generally-andspecifically to the construction and operation of hotels.
These include environmental laws and those relating to zoning and construction, permits and licensing;
public accommodations and accessibility by persons with disabilities; labor; occupational safety; fire safety;
health and food storage, preparation and service; privacy and data security; and-laws regulating the posting
of hotel room rates and the registration and identification of guests—Ir—addition—to-thesetawsJtaws—of

general-application-may-have-speeial relevanee-to-hotels—Yeour; and liquor licensing, if applicable. Also,

the hotel business tsmay be subject to state and federal regulations that allow the government to restrict
travel and/or requlre busmesses to close durmg state or national emergen01es Bee&as&yeﬂf—bﬁsmess—ts

Business Experience of Franchisor, the Lodging Affiliates, and their Predecessors. We have been
offering franchises for Chain Facilities since August 2025. We do not own or operate any Chain Facilities.
We are not engaged in any activities other than franchising Dazzler Select Chain Facilities and offering
related products and services as described in this Disclosure Document. The Lodging Affiliates have been
offering licenses or franchises for lodging facilities in the United States (including the continental United
States, Alaska, Hawaii, and Puerto Rico) since the following dates:

. . . Predecessor Began Nun}lfe.r Of Franchised
Affiliate Began Franchising e Facilities in U.S. as of
December 31, 2024

AMI 1994 - 226

BFS 2006 2004 547

DIH 2022 - 2

DIW 1992 1972 1,235

HSF 1996 1986 71

HIJI 1990 1954 139

LQF 2003 1968 884
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. .. Predecessor Began Nun?l3e'r O.f RS ee
Affiliate Began Franchising i Facilities in U.S. as of
December 31, 2024
MISF 1995 1988 285
RWI 1989 1954 264
SWI 1975 - 1,375
THI 1996 1966 328
TMH 2017 - 89
TRC 2017 - 1
TRYP 2011 2000 8
WDF 2018 2005 141
WES 2022 - 5
WII 1998 1995 189
WWX 2024 2014 11

We have not engaged in or offered franchises for business other than transient guest lodging facilities and
related restaurants. The Lodging Affiliates have never offered franchises in businesses other than guest
lodging facilities and related restaurants.

ITEM 2. BUSINESS EXPERIENCE

President and Chief Executive Officer: Geoff Ballotti

Mr. Ballotti has served as President and Chief Executive Officer of WHR since October 2017, and of
Wyndham Hotel Group since March 2014. He has held the same positions with us since June 2025, WWX
since December 2016, WES since November 2021, and the other Lodging Affiliates since November 2019.

Manager, Executive Vice President, General Counsel and Secretary: Paul F. Cash

Mr. Cash has served as Manager, Executive Vice President, General Counsel and Secretary of WWX and
Wyndham Hotel Group since October 2017. He has held the same positions with us since June 2025, WES
since November 2021, and the other Lodging Affiliates since May 2018. He has also served as General
Counsel, Secretary, and Chief Compliance Officer for WHR since November 2017, May 2018, and August
2019, respectively.

Manager, Senior Vice President and Chief Accounting Officer: Nicola Rossi

Mr. Rossi has served as Manager, Senior Vice President, and Chief Accounting Officer for us since June
2025 and for WHR since October 2017. For Wyndham Hotel Group, he has served as Senior Vice President
since August 2006, and Chief Accounting Officer since February 2019. For WWX, Mr. Rossi has served
as Manager and Senior Vice President since December 2016; as Chief Accounting Officer since February
2019. He has held the same positions with WES since November 2021 and the other Lodging Affiliates
since February 2019.

Executive Vice PresidentandInterim Chief Financial Officer: Michele AllenKurt Albert
Ms—AleaMr. Albert has served as ExecutiveViecePresidentand-Interim Chief Financial Officer offor

WHR-and, Wyndham Hotel Group-sinee-December2019—She-has-held-the-samepesitions—with-, us-sinee
June-2025-WES-sinee November 2021, and the other Lodging Affiliates since Eebruary-andDecember

2019 1In-—previeus—roles—with-WHR-erits—affiliates; Ms—AHenNovember 2025. Previously, he served as
Exeentive-Viee President-Treasurer and Head of Financial Partnerships and Planning &-for WHR and the
other Lodging Affiliates since May 2024. He held the same position with DZE Franchisor, LLC since June
2025. In previous roles with WHR and its affiliates, Mr. Albert served as Senior Vice President & Treasurer
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ﬁom February 2023 to May 2024 and as Senior Vice President, Fmanmal Planmng and Analysis and
adham Hp-and-gs anya oHe : 9from June

2020 to February 2023

Executive Vice President, North America Franchise Operations: Shilpan Patel

Mr. Patel has served as Executive Vice President, North America Franchise Operations of WHR since
September 2023, and of Wyndham Hotel Group since October 2022. He has held the same position with us
since June 2025 and the Lodging Affiliates since October 2022. In previous roles with Wyndham Hotel
Group or its affiliates Mr. Patel served as Senior Vice President, Franchise Services from May 2020 until
October 2022, and Vice President, Retention and Relicensing from January 2016 until May 2020.

Chief Commercial Officer: Scott Strickland

Mr. Strickland has served as Chief Commercial Officer of WHR and Wyndham Hotel Group since May
2024. In this role, Mr. Strickland oversees the marketing, advertising, loyalty initiatives, and revenue
generation for us and the Lodging Affiliates; he also oversees information technology strategy and systems
for us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Mr.
Strickland served as Chief Information and Distribution Officer of WHR and Wyndham Hotel Group from
November 2023 until April 2024, Chief Information Officer of WHR from May 2018 until November 2023
and of Wyndham Hotel Group from March 2017 until November 2023.

Senior Vice President, Global Sales: Angie Gadwood

Ms. Gadwood has served as Senior Vice President, Global Sales of Wyndham Hotel Group since December
2023. In this role, Ms. Gadwood oversees global, regional and local field sales efforts for us and the Lodging
Affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Ms. Gadwood served as Group
Vice President, Global Sales from April 2023 until December 2023, and Vice President, Field Sales from
June 2018 until October 2019. From October 2019 until April 2023, Ms. Gadwood served as Vice President
of Sales at G6 Hospitality in Carrolton, TX.

Group Vice President, Guest Engagement, [ oyalty and Strategic Partnerships: Michael Shiwdin

Mr. Shiwdin has served as Group Vice President, Guest Engagement, Loyalty and Strategic Partnerships
of Wyndham Hotel Group since May 2024. In previous roles with Wyndham Hotel Group or its affiliates,
Mr. Shiwdin served as Vice President, Guest Intelligence and Engagement from November 2022 until May
2024, and as Vice President, Revenue Strategy from August 2021 to November 2022. From August 2020
to August 2021, Mr. Shiwdin served as Portfolio Manager for First Key Homes, LLC in New York, NY.
From March 2019 to August 2020, he served as Vice President, Finance and Operations for Drive Shack,
LLC in New York, NY.

Vice President, Media & Brand Marketing: Marissa Yoss

Ms. Yoss has served as Vice President, Media & Brand Marketing for Wyndham Hotel Group since
September 2023. In this role, Ms. Yoss oversees brand marketing and media for us and the Lodging
Affiliates. Before then, Ms. Yoss served as Segment Lead for EssenceMediacom Holdings Limited from
July 2022 until September 2023, and Senior Vice President, Client Business Lead for Universal McCann
from January 2017 until July 2022 (both based in New York, NY).

Senior Vice President, Global Contact Centers and Franchise System Support: Janesh Patel

Mr. Patel has served as Senior Vice President, Global Contact Centers and Franchise System Support for
Wyndham Hotel Group since February 2023. In this role, Mr. Patel oversees the Global Contact Centers
and leads the Franchise System Support teams for us and the Lodging Affiliates. In previous roles with
Wyndham Hotel Group or its affiliates, Mr. Patel held the positions of Group Vice President, Global
Contact Center from January 2021 until February 2023, and Vice President, Hotel Technology Client
Support from March 2013 until January 2021.
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Senior Vice President, Revenue Management & Distribution: Vikram Pradhan

Mr. Pradhan has served as Senior Vice President, Revenue Management & Distribution for Wyndham Hotel
Group since February 2023. In this role, Mr. Pradhan leads the Revenue Management teams and oversees
distribution for us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its affiliates,
Mr. Pradhan held the position of Group Vice President, Global Revenue Management from April 2020 until
February 2023. Prior to that, Mr. Pradhan served as Vice President, Revenue Management for New Y ork,
NY-based Convene LLC from November 2017 until April 2020.

Brand Leader and Vice President, Brand Operations: Leonardo Danese

Mr. Danese has served as our Brand Leader since July 2025. He also serves as Brand Leader for the
Trademark Collection brand since April 2020; the Registry Collection brand since September 2020; the
TRYP brand since March 2021; and the Dolce brand since June 2025. Mr. Danese also serves as Vice
President, Brand Operations, for the Dolce, Trademark Collection, Registry Collection, and TRYP Brands
since March 2025. Before then, Mr. Danese served as the Director, Brand Operations, of the Trademark
Collection from May 2018 until April 2020, and Director, Financial Planning & Analysis for the Wyndham
Hotel Group from April 2016 until May 2018.

Vice President, Franchise Operations: Jessica Hanson

Ms. Hanson has served as Vice President, Franchise Operations for Wyndham Hotel Group since April
2024. She has held similar positions with us and the Lodging Affiliates. In previous roles with Wyndham
Hotel Group or its affiliates, Ms. Hanson held the position of Senior Director, Franchise Operations from
September 2020 to April 2024. Before then, she served as Regional Director, Franchise Operations from
December 2018 until September 2020.

Vice President, Architecture, Design & Construction: DaviddceHam Keith Harris
Mr. KeHamHarris has served as Vice President, Architecture, Design & Construction for Wyndham Hotel
Group since Fuby2619He has-held-the-samepeositionNovember 2025. In previous roles with ssWyndham

Hotel Group or its affiliates, Mr. Harris served as Director, Pipeline Management from November 2024 to

October 2025 and the—Ledging—Affiliates—sinee—June—2025—Director, New Construction Pipeline
Development from May 2022 to October 2024. From March 2015 to April 2022 Mr. Harris was Division

Manager of Great Southern Homes, Inc. in Columbia, South Carolina.

Group Vice President, Hotel Integration & Sourcing: Melissa Butler

Ms. Butler has served as Group Vice President, Hotel Integration & Sourcing of Wyndham Hotel Group
since November 2023. She has held the same position with us since June 2025, with WWX since March
2024, and the other Lodging Affiliates since November 2023. In previous roles with Wyndham Hotel Group
or its affiliates, Ms. Butler served as Vice President, Hotel Integration from August 2018 until November
2023.

Vice President, Sourcing Strategy & Engagement: Rachel Dabrowa
Ms. Dabrowa has served as Vice President, Sourcing Strategy & Engagement of Wyndham Hotel Group
since August 2021. She has held the same position with us since June 2025, WWX since March 2024, DIH
since September 2023, WES since April 2022, and the other Lodging Affiliates since August 2021. In
previous roles with Wyndham Hotel Group or its affiliates, Ms. Dabrowa served as Senior Director,
Franchise Operations & Quality from July 2018 until August 2021.

Senior Vice President, Global Sourcing, Tax & Risk Management: Gregory Geppel

Mr. Geppel has served as Senior Vice President, Global Sourcing, Tax & Risk Management for WHR since
August 2024. In previous roles with WHR or its affiliates, Mr. Geppel served as Senior Vice President,
Global Tax and Risk Management from April 2021 to August 2024; and Senior Vice President, Global Tax
from June 2018 to April 2021.
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complaint on behalf of herself and all California residents who participated in one or more telephone
conversations with the toll-free reservation numbers from a cellular, cordless, or hardwired landline
telephone located in California and whose calls were recorded, monitored and/or eavesdropped upon by the
Wyndham Entities surreptitiously or without disclosure. The Wyndham Entities were served on August
31, 2012, and removed the case to the United States District Court, Northern District of California. On
May 15, 2013, the Court entered an order whereby Plaintiff’s claims were voluntarily dismissed as to
defendants Wyndham International, Inc. and Wyndham Worldwide Operations, Inc., leaving Wyndham
Hotels and Resorts, LLC as defendant. Plaintiff filed her motion for class certification on April 27, 2015.
Defendant’s opposition to the motion for class certification was filed on June 19, 2015. The parties reached
a settlement before the class certification motion hearing took place, which had been scheduled for
September 1, 2015, and thereafter executed a settlement agreement- whereby the Wyndham Entities paid a
settlement amout of $7.35 million for eligible settlement class members, attorneys’ fees and costs, and
settlement administration costs. The Court granted final approval of the settlement and entered an order on
the same, dismissing the lawsuit, on October 27, 2016.

Loren Stone v. Howard Johnson International, Inc. & Does 1-10 (United States District Court for the Central
District of California (Los Angeles), CV. 12 1684). On February 28, 2012, a purported class action
complaint was filed against Howard Johnson International, Inc. and several fictitious defendants, alleging
that defendants surreptitiously recorded telephone conversations with consumers. Specifically, plaintiff
asserted three causes of action, alleging defendants (i) violated California’s Invasion of Privacy Act
(California Penal Code Section 630 et seq.); (ii) violated the common law right to privacy; and (iii) acted
negligently. Plaintiff purported to bring the complaint on behalf of himself and “all other California
residents whose telephone conversations were surreptitiously recorded by defendants between July 13,
2006, and the present.” Plaintiff amended his complaint to add Wyndham Hotel Group on May 10, 2013.
The parties reached a settlement and executed a written settlement agreement with Wyndham Hotel Group,
LLC denying any allegations of liability or wrongdoing and paying $1,500,000.00 into an account
administered by the Claims Administrator. The court approved the settlement and the case was dismissed
on November 30, 2015.

FTC v. Wyndham Worldwide Corporation, et al. (United States District Court for the District of New
Jersey, Case No. 13-cv-1887 (ES)(JAD)). On June 26, 2012, the U.S. Federal Trade Commission (“FTC”)
filed a lawsuit in Federal District Court for the District of Arizona against Wyndham Worldwide
Corporation, Wyndham Hotel Group, LLC, Wyndham Hotels and Resorts, LLC and Wyndham Hotel
Management, Inc. (the “Wyndham Entities”), alleging unfairness and deception-based violations of Section
5 of the FTC Act in connection with three prior cyberattacks involving a group of hotels operating under
the Wyndham trade name. The parties settled the case by executing a Stipulated Order for Injunction, which
does not hold the Wyndham Entities liable for any violations, nor require it to pay any monetary relief. The
Court entered the Order and dismissed the case with prejudice on December 11, 2015.

Litigation Against Franchisees Commenced in the Past Fiscal Year

None.

Other than the above actions, no litigation is required to be disclosed in this Item.

ITEM 4. BANKRUPTCY

No bankruptcy information needs to be disclosed in this Item.

ITEM 5. INITIAL FEES
Application and Initial Fees

All prospective franchisees must complete an application for a Dazzler Select by Wyndham franchise (a
“Franchise Application”) and forward it to us for our review. A copy of the Franchise Application appears
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provided at no additional cost to you. The Equipment and Installation Fee is non-refundable. See the Eleven
Software Products and/or Services schedule (“Eleven Schedule”) to the MITA (Exhibit C-2). We reserve
the right to change the third-party provider without notice.

Design and Project Review Services

You must complete pre-opening improvements of the Facility by the date specified in the Franchise
Agreement. If we choose to grant an extension of any deadline, including the Facility’s Opening Date, you
must pay us a non-refundable extension fee of $5,000. The extension fee is due within 10 days of the
Facility’s Opening Date. We may negotiate with you the amount, payment terms or charging of this fee
when business circumstances warrant.

You can purchase furniture, fixtures, equipment and other supplies which you may need before opening the
Facility through WSSI’s “Approved Supplier” programs. However, if you choose to purchase certain
design elements from a supplier other than an Approved Supplier, we may charge you a non-refundable
Custom Interior Design Review Fee, for our review of custom interior design drawings or of a model room
and one site visit. You must submit to us your design drawings to ensure compliance with our interior
design standards. The Custom Interior Design Review Fee is currently $6,000, but is subject to increase in
the future.

Unless otherwise noted, all fees are uniform and non-refundable.

ITEM 6. OTHER FEES

Type of Fee ! Amount Due Date RemarksRemarks’

General Fees

The Brand Fee includes a royalty

$85.00 per guest room per Monthly by the and marketing fee. Payable from

Brand Fee * month 3" day of each Opening Date until the expiration
month. or sooner termination of your
Franchise Agreement.
Taxes based on Brand Fees and
ic ch includi 1
Amount assessed by o basu? charges, including sa es, gross
When we invoice | receipt, value added, use or similar
Taxes federal, state and local tax

you. taxes, but not on income tax (or any
optional alternative to income tax)
assessed against us.

authorities.

Currently, equal to the When a transfer If you transfer your facility, you or

?'l?rlé(r:f;?esfs;: ce greater of $35,000 or $350 oCeUrs your transferee must pay our then
per guest room ' current Relicense Fee.

Photos, Design and Improvements Service Fees

We arrange for digital photographs
o to be taken of the Facility by our
Photos Currently, $2,970 for When we invoice | preferred professional photography
standard photo package. you. company for use on our consumer
website, third party travel websites,
and various marketing media.
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Type of Fee !

Amount

Due Date

RemarksRemarks?

Third-party channels may require
additional photographs of certain
room types or facility attributes. If
your Facility requires additional
photographs to meet third-party
requirements, you must pay $225
for each additional photo.

Rooms Addition
Fee

Currently, $350 for each
guest room added to
Facility.

When we approve
the addition.

Fee will be the same as the then
current Initial Fee per guest room
when you request our approval to
increase the number of guest rooms
in the Facility.

Custom Interior
Design Review
Fee

Currently, $6,000.

When we invoice
you.

If you choose to purchase certain
design elements from a supplier
other than an Approved Supplier,
we may assess you a Custom
Interior Design Review Fee for our
review of custom interior design
drawings which you must submit to
us to ensure compliance with our
interior design standards and one
site visit.

Property
Improvement
Plan Preparation
Fee

Currently, $1,500 per
request.

When we invoice
you.

This fee is charged if we have to
prepare a property improvement
plan “PIP” for the Facility, post

opening.

Training and Conferences

General Manager
Certification

Currently, $2,250.

When we invoice
you before
training.

Your initial general manager must
attend our Hospitality Management
Program within 90 days of your
Opening Date. **(See Item 11)

General Manager
Certification
Additional
Attendee Fee

Currently, $1,400.

When we invoice
you before
training.

Additional employees of the hotel
may accompany the general
manager to the Hospitality
Management Program, for an
additional charge. (See Item 11)

On-Site Opening
Training

0-50 rooms / 1 day
training $750

51-200 rooms / Up to 3
days training $2,250

When we invoice
you.

This on-site training may be
required depending on the extent of
your Facility’s PIP. You are
responsible for cost of travel and
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Type of Fee !

Amount

Due Date

RemarksRemarks?

branded hotels. We may offer
bundled packages that include
multiple postings and extended
placement.

Sales, Marketing and Distribution Programs

GDS Fees

$1.98 per reservation.

When we invoice
you.

GDS Fees are based on reservations
booked through the Global
Distribution Systems (“GDS”)
administered by third-party
vendors. Subject to modification to
reflect changes in third party fees
and our costs (including overhead)
of providing the service, and new
service offerings.

Third Party
Channel Fee

$1.98 per reservation.

When we invoice
you.

Based on those reservations booked
with our distribution partners and
processed directly or indirectly
through our distribution platform.
Subject to modification as existing
reservation channels are modified,
partners are added to existing
channels or new reservation
channels are established.

Internet Booking
Fees

$1.98 per reservation.

When we invoice
you.

Internet Booking Fees are based on
reservations booked through an
alternate distribution system.
Subject to modification to reflect
changes in third party fees and our
cost (including overhead) of
providing the service, and new
service offerings.

Agency
Commissions

Up to 20% of Gross Room
Revenues (“GRR”). *

‘When we or an
Agency invoice
you.

Reimburses us for Agency
Commissions we pay on your
behalf plus related administrative
costs. Includes commissions for
travel agents, online travel and
referral websites, travel consortia,
travel management companies and
global sales agents. 20% limit is
generated on qualifying consumed
reservations and subject to
modification to reflect changes in
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Type of Fee !

Amount

Due Date

RemarksRemarks?

predecessor, 6% of the referral
commission paid to the

employee. The remaining 3% and
4%, as applicable, is distributed to
our Global Sales Organization to
offset its administrative and
overhead costs for supporting the
Everyone Sells Group Referrals
Program.

Global
Translation Fee

Currently, $200 per
language.

When we invoice
you.

Your property’s website will be
translated in both English and
Spanish. If you wish to have
another translation, you will pay a
fee for each additional language.

Signature
Reservation
Service Fee

Currently, 3.5% of the
amount of GRR booked.

When we invoice
you.

As part of our Signature
Reservation Service (“SRS”),
certain consumers seeking to make
a reservation at your Facility or any
other Wyndham-branded facility
enrolled in SRS are directed
automatically to our professionally
trained agents to book their
reservation. You are required to
participate in the SRS program.
(See Item 11)

Standard
Revenue
Management
Services
(“Standard
RMS”) Fee

Currently, 0.75% of GRR
with a minimum of $645
per month and maximum
of $1,395 per month.

As indicated on
the invoice or, if
not indicated, 15

days after receipt.

Generally, participation in revenue
management services is optional,
unless your Facility fails to meet
the required RevPAR Index target
for any 6-month period. The current
target is a RevPAR Index *° of at
least 75%.

If you opt into our Revenue
Management Service, your Facility
will be assessed to determine the
most suitable service level based on
a variety of factors including
market, room count, and occupancy
rate.

If your Facility achieves greater
than 70% occupancy for 12
consecutive months and you
participate in RMS, we may require
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Type of Fee !

Amount

Due Date

RemarksRemarks?

you to participate in Premium
RMS.

Premium
Revenue
Management
Services
(“Premium
RMS”) Fee

Currently, 1.00% of GRR
with a minimum of $1,450
per month and maximum
of $2,450 per month;
except $3,500 per month
for Facilities with an
annual GRR of $3,000,000
or more.

As indicated on
the invoice or, if
not indicated, 15
days after receipt.

Generally, participation in revenue
management services is optional,
unless your Facility fails to meet
the required RevPAR Index target
for any 6-month period. The current
target is a RevPAR Index *° of at
least 75%.

If you opt into our Revenue
Management Service, your Facility
will be assessed to determine the
most suitable service level based on
a variety of factors including
market, room count, and occupancy
rate.

If your Facility achieves greater
than 70% occupancy for 12
consecutive months and you
participate in RMS, we may require
you to participate in Premium
RMS.

Premium Plus
Revenue
Management
Services
(“Premium Plus
RMS”) Fee

Currently, $5,425 per
month

As indicated on
the invoice or, if
not indicated, 15
days after receipt.

We offer a premium plus service
level option for revenue
management services with daily
recommendations for hotels that
require specialized additional
support.

Remote Sales

$1,400 per month.

When we invoice

We offer an optional service to
provide remote sales services for
your Facility. Under the service, a
designated representative will

Service you. respond to sales leads and solicit
new business for your Facility.
(See Item 11).
Guest Loyalty and Satisfaction Fees
Payable after a
Ranges from 4.25% to O The Loyalty Fee may be based on
p the results of Loyalty Program
5.50% of all amounts on awarded points at ,
Loyalty Fee which members earn - members’ recent post-stay surveys
the Facility and of the Facility, or such other metric

points or other program
currency. Currently, the

upon receipt of
our invoice.

applicable to all Chain Facilities we
determine from time to time, in our

Dazzler Select FDD MB — Minnesota Specific

Q3/2025

34




Type of Fee !

Amount

Due Date

RemarksRemarks?

Loyalty Fee for Chain
Facilities is 5.00%.

sole discretion, as further described
in the Front Desk Guide.

Loyalty Fees fund the costs
associated with operation, customer
support, technology and marketing
of the Wyndham Rewards guest
loyalty programs.

Loyalty Member
Services
Administration
Fee

Currently, $50 per
complaint.

Payable upon
receipt of our
invoice.

You must pay this fee if you do not
process a member’s points in a
timely manner and we resolve the
issue with the member.

Customer Care
Program

Resolution costs.

When we invoice
you.

You must pay the resolution costs if
you do not resolve a guest’s
complaint within the required time
frame we establish. Complaints
may arise from a guest contacting
us or if we become aware of
complaints posted on third-party
travel websites, distribution
channels, blogs, social networks
and other forums. We can modify
the Customer Care Program from
time to time including its operation
and fees.

Wyndham
Response Fee

Currently, $0 to $15 per
response.

Monthly when we
invoice you.

We will respond to certain guest
surveys of the Facility, its staff, and
services. Depending on the
Facility’s guest satisfaction score,
as detailed in the System Standards,
you will pay a fee (currently up to
$15) for each negative survey to
which we respond.

Best Rate
Guarantee
Processing Fee

Currently $195 per
instance.

When we invoice
you.

You must pay us the Best Rate
Guarantee Processing Fee if we or a
guest find a lower rate than you
have provided to us for the same
date at your Facility. We reserve
the right to monitor your rates, and
continued non-compliance may
also result in suspension from
certain marketing programs.

Property Management and Technology

Dazzler Select FDD MB — Minnesota Specific
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Type of Fee ! Amount Due Date RemarksRemarks’

Non-prevailing party reimburses

. When dispute revailing party for litigation
Dispute Costs, expenses, C1SP p & party & .
) , resolution expenses to enforce the Franchise
Resolution Costs | reasonable attorneys’ fees.
concludes. Agreement or collect amounts
owed.

Brand Fees for one year You must give one year’s notice of

Condemnation after notice of ;gc(ilfiils after termination for condemnation. Fee
Pavments % condemnation or to the con deli]mation i payments continue until the Facility
Y date of condemnation, completed is actually taken by public

whichever is longer. authority.

Room count is based on rooms we
authorize you to open initially,
regardless of any room reductions.
Liquidated Damages for
terminations prior to the Opening
Date are $1,000 per guest room.

Within 10 days
$2,000 per guest room from the date of
termination.

Liquidated
Damages

If, following termination of your

. . franchise, you fail to comply with
FD:élégentlﬁcatlon $2,000 per day. Upon demand. the de-identification obligations
under your Franchise Agreement
and our procedures.

' Unless otherwise indicated, all fees are (i) imposed and collected by us, (ii) payable to us, (iii) non-

refundable, and (iv) uniformly imposed. We may reserve the right to increase, modify, or change certain
fees in the future as provided for in the Franchise Agreement. We require you to pay all Brand Fees and
other fees and charges online via our self-service, electronic invoice presentment and payment tool,
accessible through a centralized online platform, or through such other technologies or other means as we
may establish. In the online environment, payment can be made by electronic check (via ACH). If you
choose to pay by paper check, you will incur a $160 processing fee per each occurrence. We may negotiate
increases or decreases for a particular transaction at the time the Franchise Agreement is signed for any fee
listed above when business circumstances warrant. We may also bundle multiple fees together to offer
special incentive packages. You begin paying Brand Fees when you open the Facility, with our
authorization. If you purchase an existing Facility, you begin paying Brand Fees when you acquire or take
possession of the Facility, whichever comes first.

2 We reserve the right to increase, modify, or change certain fees in the future as provided for in the

Franchise Agreement, more specifically, we may adjust any fee stated as a fixed dollar amount by up to 5%
annually to account for inflation, scope of services provided in exchange for such fee, cost increases, and
other reasonable commercial considerations. Any such annual increase shall be cumulative, and if we do
not increase a fee in any vyear, or do not increase a fee by the full 5%. we may increase the fee in any
subsequent year by up to 5% plus any percentage increase permitted in any prior year that was not exercised.
For any year where the consumer price index, as established by the U.S. Department of Labor (“CPI”)
exceeds 5%, we may increase a fee by an amount equal to the CPI for that year.

23

The Brand Fee is $85.00 per room per month, or any portion of a month multiplied by the number
of authorized guest rooms that appear on Schedule B as of the Opening Date. A minimum of 10% of the

39
Dazzler Select FDD MB — Minnesota Specific
Q3/2025




Brand Fee will be allocated to marketing fees and credited to the Marketing Fund, for advertising,
marketing, training and other related services and programs. We may increase the Brand Fee by the greater
of (a) 3% per year; and (b) the rate of change in the Consumer Price Index as published by the United States
Bureau of Labor Statistics, or similar widely adopted measure.

* “GRR” or “Gross Room Revenues” is defined as gross revenues attributable to or payable for

rentals of guest (sleeping) rooms at the Facility, including all credit transactions, whether or not collected,
guaranteed no-show revenue, net of chargebacks from credit card issuers, any proceeds from any business
interruption or similar insurance applicable to the loss of revenues due to the non-availability of guest rooms
and any miscellaneous fees charged to all guests regardless of the accounting treatment of these fees.
Excluded from GRR are separate charges to guests for Food and Beverage (including room service); actual
telephone charges for calls made from a guest room; key forfeitures and entertainment (including Internet
fees and commissions); vending machine receipts; and federal, state and local sales, occupancy and use
taxes.

4 Depending on the circumstances, we may charge you a No-Show Fee of between 50% and 100%

of the cost of the training that you or your personnel miss.

% RevPAR Index is a measure of a Facility’s RevPAR relative to the average RevPAR of its

competitive set. We will establish your Facility’s competitive set in consultation with you.

67 We have the right to require all Chain Facilities to participate in the Wyndham Rewards® guest

loyalty program which is operated by our affiliate Wyndham Rewards, Inc. Members can earn Wyndham
Rewards points or other rewards currency based on amounts spent at participating Chain Facilities,
participating Lodging Affiliate hotels, or select affiliated properties, through purchases from non-aftiliated
merchants, or by making purchases with a Wyndham Rewards co-branded credit card or debit card.
Members can redeem their Wyndham Rewards points for free or discounted night stays at Chain Facilities
and Lodging Affiliate hotels, or select affiliated properties, for various travel, merchandise, gift cards, and
other rewards. We will reimburse you for free night stays at your Facility under a formula that is listed in
the Front Desk Guide, which may be amended. Wyndham Rewards, Inc. has reserved the right to modify,
alter, delete or add new terms or conditions, procedures, point values, redemption levels or rewards for the
Wyndham Rewards program upon thirty (30) days’ notice and may terminate the program at any time upon
six months’ prior notice.

8 Ifa condemnation taking occurs less than one year after notice to us, you pay aggregate Brand Fees

payable over the one-year period preceding the date of your condemnation notice to us less the number of
full months in paid after notice to us. We may reduce the required notice period when business
circumstances warrant.

¥ If you fail to comply with all of the de-identification obligations of your Franchise Agreement and
our procedures, you agree to: (i) pay a de-identification fee of $2,000 per day until de-identification is
completed to our satisfaction; and (ii) permit our representative to enter the Facility to complete the de-
identification process at your expense.
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Section in ..
.. . Section in Master .
Section in Signature . Disclosure
.. . . Information
Obligation Franchise Reservation Document
3 Technology
Agreement Service Item
Agreement
Agreement
3.6, 4.5; SynXis
g. Owner’s Schedule 2.6, 3.3;
participation/ 32 Schedule A Oracle Schedule Items 11, 15
management/staffing 3.3,5.1; MOP
Schedule 3.3
3.6,8.2,8.3,10.1;
SynXis Schedule
r. Records and reports | 3.6 Schedule A 3.3.7.1: Oracle Item 6
Schedule 3.3
3.2; SynXis
Schedule —
s. Inspections and 3.7, 4.8, Schedule . Attachment 2.1,
audits D Not Applicable 2.5.2.6,4.1; Items 6, 11
Oracle Schedule
Attachment 2.4
4.1, 13.2; SynXis
Schedule 4.1,
. Attachment 4.1;
t. Transfer 9 Not Applicable Oracle Schedule Items 6, 17
4.1; MOP
Schedule 4.1
u. Renewal 5 Not Applicable | Not Applicable Item 17
V- Post-termination |, ;5 Not Applicable | 13.5,15.9,15.16 | Items 6, 17
obligations
w. Non-competition 3.11,17.9 Not Applicable | Not Applicable Item 12
covenants
11.4,17.6.1,
x. Dispute resolution 17.6.2,17.6.3, 4. 15.5,15.8, 15.15 Item 17
17.6.4,17.6.5
y. Other: Guaranty of &i‘zﬁiem to =let
franchisee . Not Applicable | Not Applicable Applieableltem
. the Franchise
obligations? 15
Agreement)
ITEM 10. FINANCING

Except as specified in this Item 10, we do not offer or provide any financing arrangements for Dazzler
Select franchisees, either directly or indirectly.

2 If you are a corporation, partnership or other entity, your significant owners must sign a guaranty (see
Exhibit- C-1) agreeing to assume and discharge all obligations of the franchisee under the Franchise
Agreement.
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Initial Fee Deferral. We may defer payment of some or all of the Initial Fee, if business circumstances
warrant, in our sole discretion. The deferral is usually for a short term such as 90 days, or until the Facility
opens as a Chain Facility, whichever occurs first. If deferred, you must pay the Initial Fee in one or more
installments without the accrual of interest unless you do not pay the Initial Fee within ten days after it is
due. The number of payments may vary based on business circumstances, but generally requires up to three
equal installments over a 90-day period. We do not require any security for the Initial Fee Note. The Initial
Fee Note may be prepaid at any time without penalty. You and your owners must sign the Initial Fee Note
in substantially the form shown in Exhibit C-1. If your owners are residents of community property or
certain other states, their spouses must also co-sign the Initial Fee Note. Under the Initial Fee Note, you and
your guarantors, or any co-makers of the Initial Fee Note, waive traditional defenses. These defenses
include presentment, demand, notice of demand, protest, notice of non-payment, notice of protest, notice
of dishonor and diligence in collection. We reserve the right to modify the terms of the Initial Fee Note
and/or grant extensions, novations, releases or compromises to you or any co-maker without the consent
of, or affecting the liability of, any other party to the Initial Fee Note. The Initial Fee Note is not subject to
setoff, offset or recoupment. If the Franchise Agreement terminates for any reason or you transfer the
Facility, we may demand that you immediately pay the Initial Fee Note in full. If you fail to make any
required installment payment on time, we may demand that you immediately pay the Initial Fee Note in
full. If you do not pay the Initial Fee Note within 10 days after it is due, the Initial Fee Note will bear
simple interest at the rate of the lesser of 18% per annum (1.5% per month) or the highest rate allowed by
law. Default under the Initial Fee Note will constitute a default under the Franchise Agreement. If the
Initial Fee Note is collected by or through an attorney, we will be entitled to collect reasonable attorney’s
fees and all costs of collection.

In addition to the above, you may request a Lender Notification Agreement using the forms we provide
you. Any lender you select may also request a collateral assignment of or security interest in the Franchise
Agreement by requesting a Three-Party Agreement (also known as comfort letter) but we have no obligation
to enter into any agreement or arrangement with any lender. See Exhibit C-4.

We have no practice or intent to sell, assign, or discount to a third party all or part of any financing

arrangement above.

ITEM 11. FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING

Except as listed below, we are not required to provide you with any assistance.

Franchisor’s Assistance

Pre-Opening Assistance
Before you open your Chain Facility, we will provide you with the following assistance:

1. You select the Facility’s location and describe it in the Franchise Application. Since individual
sites are necessarily unique, no listing of relevant factors will be applicable to all sites. However, we believe
these factors are important: geographical area; population, density, and other demographic factors;
proximity to transportation, major attractions, and destinations; commercial development; traffic patterns;
competition; accessibility; and the compatibility of the area with the proposed use. We grant a franchise
for a specific location or site only and approve your site when we approve your Franchise Application.
There is no specific time limit in which this approval must be completed. However, we typically complete
our review of your site and the other elements of your Franchise Application, and award or decline to award
you a franchise, within 30 to 60 days after we receive your completed Franchise Application and all
supporting documentation. Approval of your application and of the site only indicates our willingness for
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you to represent the Chain at that site. If we do not approve your application, you will forfeit your
application fee. (Franchise Agreement — Application and Schedule D)

2. We will designate a Protected Territory for the Facility in the Franchise Agreement. (Franchise
Agreement — Section 2)

3. We will inspect the Facility and create a PIP of improvements needed before you open the Facility
under our service marks and afterwards. The PIP is attached to the Franchise Agreement when it is signed.
(Franchise Agreement — Schedule D)

4. We may inspect the Facility during or following renovation to determine compliance with System
Standards and, where appropriate, approve its opening as a Chain Facility. (Franchise Agreement —
Schedule D)

5. We will provide you with a copy of, or access to, our Manual, which contains the System Standards
and specifications for your Chain Facility, including standards for the furniture, fixtures, and certain
equipment used to furnish your Chain Facility. (Franchise Agreement — Section 4.7)

6. We will furnish you with written specifications for required products and services, as well as
information about Approved Suppliers whose products have been approved for usage, as described in
greater detail in Item 8. (Franchise Agreement — Section 4.4)

7. If you wish to deviate from our interior design requirements or to use a custom design, we will,
for an additional fee, review, approve, or provide comments on your proposed interior design and, following
our approval, any subsequent modifications to your interior design. (Franchise Agreement — Schedule D)

8. We will provide certain Mandatory Support Services to assist you in opening the Facility, as
applicable, such as: general manager certlﬁcatron openrng tra1n1ng, drgrtal photography, and contrnurng
education. Se A : *

&%ﬁpheabl%aﬂd—ﬂaﬁeesaveeharg%fe%&rem—(ﬂanchlse Agreement Schedule D)

9. We will provide training to you and your general manager as described in this Item below.
(Franchise Agreement — Section 4.1)

10. We (directly or through a third-party) will install a device at your Facility to support Wyndham
Gateway. See Exhibit C-2 for the Eleven Software Products and/or Services schedule (“Eleven Schedule™)
to the Master Information Technology Agreement (“MITA”).

11. Other than as expressly stated above, we do not deliver or install equipment, signs, fixtures, opening
inventory, or supplies.

Length of Time Before Opening

The typical length of time between the signing of a Franchise Agreement or the first payment for a franchise,
and the Opening Date of the Facility depends on the impact of a number of variables including (i) your
ability to obtain any necessary financing; (ii) the extent of the renovations necessary to convert an existing
hotel; and (iii) the process required to obtain all necessary permits, licenses and approvals from various
government agencies. Typically, the length of time between when we sign the Franchise Agreement and
the Opening Date of the Facility aligns with our pre-opening parameters outlined in the next paragraph.

We have established certain parameters for the pre-opening period. You must provide us with proof of
ownership of, or an executed lease (as applicable) for the location within 30 days after we sign the Franchise
Agreement; under no circumstances will we authorize you to open the Facility under the System until we
have been provided with such proof. You must begin renovation no later than 30 days after we sign the
Franchise Agreement. You must complete the pre-opening phase of the work and be ready, willing, and
able to open the Facility under the System no later than 90 days after we sign the Franchise Agreement.
(Franchise Agreement — Schedule D)
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fractional ownership residences, condominiums, apartment buildings or the like. As of December 31, 2024,
all of our and the Lodging Affiliates’ lodging facilities in the United States are franchised. WHR or
Wyndham Hotel Group may acquire additional hotel chains in the future that have company
owned/operated or franchised properties in your trading area. Any conflicts between you and us regarding
territory, customers and our support will be resolved under the Franchise Agreement. We have no
procedure for resolving conflicts between you and franchisees of other brands. However, any resolution of
any conflicts regarding territory, customers, or support services will be entirely within our discretion.

In addition, we provide information about and book reservations for hotels franchised by the Lodging
Affiliates through the CRS; call center; digital agents; omni-channel avenues, including consumer websites;
and by other means. You will receive no compensation for our sales through our distribution channels,
unless we make a reservation on your behalf, in which case, you will receive the revenue from the
reservation. We will prioritize Chain Facilities over other hotels in a destination if there is room availability
at Chain Facilities; they meet the guest’s search criteria, including closest proximity to a point of reference
or point of interest; and they are not in default under their Franchise Agreement. The Lodging Affiliates
have reciprocal programs for booking reservations at Chain Facilities. We have the right to provide
reservation services to lodging facilities other than Chain Facilities or to other parties.

ITEM 13. TRADEMARKS

We will grant you the right to operate your Facility under the mark, “Dazzler Select” in conjunction with
the “by Wyndham” designation, or any new marks which may be included in the System. A Dazzler Select
by Wyndham Chain Facility will retain its existing name, or adopt its own name from opening as its primary
designation, with “Dazzler Select by Wyndham” secondary designation marketing and any signage
purposes. We may ask or permit you to utilize a secondary or additional secondary designation with the
licensed Mark for the Facility.

The following service marks (the “Marks”™) are registered on the principal register of the United States
Patent and Trademark Office, or are pending registration on the basis of our intent to use the marks.
Affidavits of use and renewal applications have been filed as required by law. We do not have a federal
registration for our principal trademark. Therefore, our trademark does not have many legal benefits and
rights as a federally registered trademark. If our right to use the trademark is challenged, you may have to
change to an alternative trademark, which may increase your expenses.

Registered Marks:
Mark Registration No. Registration Date
DAZZLER 4323934 April 23,2013
DAZZLER SELECT BY WYNDHAM 8143411 February 17, 2026

Marks Pending Registration:

Mark Application No. Application Date
DAZZLER SELECT 99203639 May 27, 2025
DAZZLER
99279697 July 11, 2025
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Provision

Section in
Franchise
Agreement

Section in
Signature
Reservation
Service
Agreement

Section in
Master
Information
Technology
Agreement

Summary

promises may not be
enforceable. Notwithstanding
the-foregoing,noNo provision in
any Franchise Agreement is
intended to disclaim the express
representations made in this
Franchise Disclosure Document.

Disputes arising under the
Franchise Agreement, the MITA
and the Signature Reservation
Service Agreement may be
submitted by either party to non-
binding mediation.

u. Dispute
resolution by
arbitration or
mediation

17.6.2 4. 15.15

Non-exclusive venue and
jurisdiction in Morris County,
NJ and U.S. District Court for
New Jersey (subject to state
law).

v. Choice of forum |[17.6.3 4. 15.8

New Jersey law applies, except
New Jersey Franchise Practices
Act doesn’t apply to Facilities
outside New Jersey (subject to
state law).

w. Choice of law 17.6.1 4. 15.8

ITEM 18. PUBLIC FIGURES

We do not use any public figure to promote the sale of franchises.

ITEM 19. FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

We do not make any representations about a franchisee’s future financial performance or the past financial
performance of company-owned or franchised outlets. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an
existing outlet, however, we may provide you with the actual records of that outlet. If you receive any other
financial performance information or projections of your future income, you should report it to the
franchisor’s management by contacting Paul F. Cash, Executive Vice President and General Counsel, DZE
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STATE ADDENDA

Following this page are-addendais the addendum for the states of Ga}ffefma—kla%%—lrﬂmets—}ﬁéiaﬂa—

Maryland,-Minnesota; ; !
If you or your Facility are located in eﬂeef—thesesta{esl\/[mnesotd please read thels addendum—fer—ye‘;uC

state and the addendum to the Franchise Agreement that may apply to your transaction with us.

e ,....

The regulatory authorities and registered agents for service of process in each state are listed in Exhibit B.
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1 — California

Exhibit A — Dazzler Select State Addenda
Q3/2025



2 — California
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3 — Hawaii
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1 — Illinois
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1 — Indiana
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1 — Maryland
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ADDENDUM TO THE FRANCHISE DISCLOSURE DOCUMENT PURSUANT TO THE

MINNESOTA FRANCHISE INVESTMENT LAW

The following provisions supersede the Franchise Disclosure Document and apply to all licenses or
franchises offered and sold in the State of Minnesota:

L.

Minnesota law provides franchisees with certain termination, non-renewal and transfer rights.
Minnesota Statutes, Section 80C.14, Subdivisions 3, 4 and 5 require, except in certain specified
cases, that the franchisee be given 90 days’ notice of termination (with 60 days to cure) and 180
days’ notice for non-renewal of the Franchise Agreement and that consent to the transfer of the
franchise will not be unreasonably withheld.

Minnesota Rules 2860.4400(D) prohibits a franchisor from requiring a franchisee to assent to a
general release from liability imposed by Minnesota Statutes, Chapter 80C; provided, that this
shall not bar the voluntary settlement of disputes.

With respect to franchises governed by Minnesota law, we will comply with Minnesota Statutes
Section 604.113, which prohibits us from charging more than $30 for insufficient funds charges or
returned check fees.

54.

6:5.

The following language is added at the end of Item 17 of the Franchise Disclosure Document:

Minnesota Statutes, Section 80C.21 and Minn. Rule 2860.4400]
prohibit us from requiring litigation to be conducted outside of
Minnesota, requiring waiver of a jury trial, or requiring the franchisee
to consent to liquidated damages, termination penalties or judgment
notes. Nothing in the Franchise Disclosure Document or the Agreement
can abrogate or reduce any of your rights as provided for in Minnesota
Statutes, Chapter 80C, or your rights to any procedure, forum or
remedies provided for by the laws of Minnesota.

Item 13 is revised to include the following language:

To the extent required by the Minnesota Franchise Act, we will protect
your rights to use the trademarks, service marks, trade names, logo
types or other commercial symbols related to the trademarks or
indemnify you from any loss, costs or expenses arising out of any claim,
suit or demand regarding the use of the trademarks, provided you are
using the names and marks in accordance with the Franchise
Agreement.

1 — Minnesota
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76. Item 17(c) and 17(m) are revised to provide that we cannot require you to sign a release of claims

under the Minnesota Franchise Act as a condition to renewal or assignment.

8-7. With respect to franchises governed by Minnesota law, we will comply with Minnesota Statutes,

Section 80C.17, Subd. 5 with respect to limitation of claims.

9.8. No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in connection
with the commencement of the franchise relationship shall have the effect of (i) waiving any claims
under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf
of the franchisor. This provision supersedes any other term of any document executed in

connection with the franchise.

+0—Each provision of this Addendum shall be effective only to the extent that, with respect to such
provision, the jurisdictional requirements of Minnesota Statutes, Chapter 80C are met
independently without reference to this Addendum.

2 — Minnesota
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1 —New York
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2 — New York

Exhibit A — Dazzler Select State Addenda

Q3/2025



1 — North Dakota
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1 — Rhode Island
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1- Virginia
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1 — Washington
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2 — Washington
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1 — Wisconsin
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State Effective Dates

The following states have franchise laws that require that the Franchise Disclosure
Document be registered or filed with the state, or be exempt from registration: California,
Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota,
Rhode Island, South Dakota, Virginia, Washington, and Wisconsin.

This document is effective and may be used in the following states, where the
document is filed, registered or exempt from registration, as of the Effective Date stated
below:

State Effective Dates
liforni .
— : E
Hhinots Aveust 152025
T T
Maryland Pending
i T
Minnesota Pending
New York August 15, 2025
North-Dakota Popebine
Rhode Island NA
Seouth-Dakota Pepebne
Washington Pending
Wisconsin August 15,2025

Other states may require registration, filing, or exemption of a franchise under other
laws, such as those that regulate the offer and sale of business opportunities or seller-
assisted marketing plans.



Receipt

This disclosure document summarizes certain provisions of the franchise agreement and other information in
plain language. Read this disclosure document and all agreements carefully. If DZE Franchisor, LLC offers
you a franchise, it must provide this disclosure document to you 14 calendar days* before you sign a binding
agreement with, or make a payment to, the franchisor or an affiliate in connection with the proposed franchise
sale.

If DZE Franchisor, LLC does not deliver this Disclosure Document on time or if it contains a false or
misleading statement, or a material omission, a violation of federal law and state law may have occurred and
should be reported to the Federal Trade Commission, Washington, D.C. 20580 and the state agency listed on
Exhibit B.

The name, principal business address and telephone number of the franchise seller offering the franchise is:

Date of Issuance: August 15, 2025.
See Exhibit B for our registered agents authorized to receive service of process.

I received a disclosure document dated August 15, 2025 that included the following Exhibits:

A State Addenda

B Regulatory Authorities; Registered Agents for Service of Process

C-1 Franchise Agreement; Guaranty; Initial Fee Note; Assignment and Assumption Agreement;
State Addenda and Franchise Application

C-2 Master Information Technology Agreement

C-3 Elavon Hosted Services Agreement for Hosted Gateway Services

C-4 Three Party Agreement; Request For Three Party Agreement; Lender Notification
Agreement; Request For Lender Notification Agreement

C-5 Termination and Release Agreement

C-6 Signature Reservation Services Agreement

C-7 Hotel Revenue Management Agreements

C-8 Remote Sales Services Agreement

D Financial Statements and Guaranty of Performance of Wyndham Hotels & Resorts, Inc.

E-1 List of Facilities in the United States as of December 31, 2024

E-2 List of Facilities in the United States which Voluntarily or Involuntarily left the Dazzler

Select Chain from January 1, 2024 to December 31, 2024 or which did not communicate with
us during the ten week period preceding the date of the Disclosure Document

F Table of Contents for Standards of Operation and Design Manual and Wyndham Front Desk
Guide Table of Contents

* In Iowa, DZE Franchisor, LLC is required to give you this disclosure document at the earlier of the first
personal meeting or 14 days before the execution of the franchise or other agreement or the payment of any
consideration that relates to the franchise relationship. In Michigan, DZE Franchisor, LLC is required to give
you this disclosure document at least 10 business days before the execution of any binding franchise or other
agreement or the payment of any consideration, whichever occurs first. In New York, DZE Franchisor, LLC
is required give you this disclosure document at the earlier of the first personal meeting or 10 business days
before the execution of the franchise or other agreement or the payment of any consideration that relates to
the franchise relationship.

Exhibit G — Dazzler Select Receipt — Minnesota Specific
Q3/2025




Name of Proposed Franchisee:

Type of Business Entity:
Your signature Date
Print your name Print your title

Location in which you are interested

KEEP THIS COPY FOR YOUR RECORDS.

Exhibit G — Dazzler Select Receipt — Minnesota Specific
Q3/2025




Receipt

This disclosure document summarizes certain provisions of the franchise agreement and other information in
plain language. Read this disclosure document and all agreements carefully. If DZE Franchisor, LLC offers
you a franchise, it must provide this disclosure document to you 14 calendar days* before you sign a binding
agreement with, or make a payment to, the franchisor or an affiliate in connection with the proposed franchise
sale.

If DZE Franchisor, LLC does not deliver this Disclosure Document on time or if it contains a false or
misleading statement, or a material omission, a violation of federal law and state law may have occurred and
should be reported to the Federal Trade Commission, Washington, D.C. 20580 and the state agency listed on
Exhibit B.

The name, principal business address and telephone number of the franchise seller offering the franchise is:

Date of Issuance: August 15, 2025.
See Exhibit B for our registered agents authorized to receive service of process.

I received a disclosure document dated August 15, 2025 that included the following Exhibits:

A State Addenda

B Regulatory Authorities; Registered Agents for Service of Process

C-1 Franchise Agreement; Guaranty; Initial Fee Note; Assignment and Assumption Agreement;
State Addenda and Franchise Application

C-2 Master Information Technology Agreement

C-3 Elavon Hosted Services Agreement for Hosted Gateway Services

C-4 Three Party Agreement; Request For Three Party Agreement; Lender Notification
Agreement; Request For Lender Notification Agreement

C-5 Termination and Release Agreement

C-6 Signature Reservation Services Agreement

C-7 Hotel Revenue Management Agreements

C-8 Remote Sales Services Agreement

D Financial Statements and Guaranty of Performance of Wyndham Hotels & Resorts, Inc.

E-1 List of Facilities in the United States as of December 31, 2024

E-2 List of Facilities in the United States which Voluntarily or Involuntarily left the Dazzler

Select Chain from January 1, 2024 to December 31, 2024 or which did not communicate with
us during the ten week period preceding the date of the Disclosure Document

F Table of Contents for Standards of Operation and Design Manual and Wyndham Front Desk
Guide Table of Contents

* In Iowa, DZE Franchisor, LLC is required to give you this disclosure document at the earlier of the first
personal meeting or 14 days before the execution of the franchise or other agreement or the payment of any
consideration that relates to the franchise relationship. In Michigan, DZE Franchisor, LLC is required to give
you this disclosure document at least 10 business days before the execution of any binding franchise or other
agreement or the payment of any consideration, whichever occurs first. In New York, DZE Franchisor, LLC
is required give you this disclosure document at the earlier of the first personal meeting or 10 business days
before the execution of the franchise or other agreement or the payment of any consideration that relates to
the franchise relationship.

Exhibit G — Dazzler Select Receipt — Minnesota Specific
Q3/2025




Name of Proposed Franchisee:

Type of Business Entity:
Your signature Date
Print your name Print your title

Location in which you are interested

Please sign this copy of the receipt, date your signature, and return it to DZE Franchisor, LLC, 22
Sylvan Way, Parsippany, New Jersey 07054.

Exhibit G — Dazzler Select Receipt — Minnesota Specific
Q3/2025
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