FRANCHISE DISCLOSURE DOCUMENT

Nutrishop, Inc.
a Nevada corporation
751 W. Warm Springs Rd. #100, Henderson, NV 89011
Tel: (702) 558-8311
www.NutrishopUSA.com
bmclendon@nutri shopusa.com

The franchise offered is for the right to operate a “Nutrishop Store” franchised business offering
sports nutrition, dietary supplements, vitamins, weight loss products, related food items and other
products, goods and promotional items (e.g., apparel, clothing, shaker cups and sports items) utilizing the
proprietary system for Nutrishop Stores.

The total investment necessary to begin operation of afranchise for a new Nutrishop Store that is
not a Pro-Shop ranges from $144,000149,000 to $254,500255,950. This amount includes from $65,000
to $86,50095,950 that must be paid to the franchisor or its affiliate. The total investment necessary to
begin operation of a franchise for a new Nutrishop Store that is a 24 Hour Fitness Location ranges from
$81,50086,500 to $167500161,950. This amount includes from $44,50045,000 to $66,50060,950 that
must be paid to the franchisor or its affiliate. The total investment necessary to begin operation of a
franchise for a new Nutrishop Store that is a Pro-Shop but is not a 24 Hour Fitness Location ranges from
$45,500 to $143,000142,950. This amount includes from $12,500 to $54,00053,450 that must be paid to
the franchisor or its affiliate.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least 14 calendar-days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no governmental agency has verified the information
contained in this document.

Y ou may wish to receive your Disclosure Document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Bryon McLendon, President,
at 930 Tahoe Boulevard, #802-542, Incline Village, NV 89451, and (775) 831-1435.

The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure
Document alone to understand your contract. Read all of your contract carefully. Show your contract
and this Disclosure Document to an advisor, like alawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising, such as“A Consumer’s Guide to Buying
a Franchise,” which can help you understand how to use this Disclosure Document, is available from the
Federal Trade Commission. Y ou can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can aso visit the FTC's home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
I ssuance date of this Franchise Disclosure Document: March 1413, 20252026.
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How to Use This Franchise Disclosur e Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. Y ou can find their names and
contact information in Item 20 or Exhibit
J

How much will | need to invest?

Items 5 and 6 list fees you will be paying
to the franchisor or at the franchisor's
direction. Item 7 |lists the initia
investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit G includes financia
statements. Review these statements
carefully.

Isthe franchise system stable, growing,
or shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only Nutrishop
businessin my area?

Item 12 and the “territory” provisions in
the franchise agreement describe whether
the franchisor and other franchisees can
compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the
franchisor or its management have been
involved in material litigation or
bankruptcy proceedings.

What's it
franchisee?

like to be a Nutrishop

Item 20 or Exhibit J lists current and
former franchisees. Y ou can contact them
to ask about their experiences.

What else should | know?

These questions are only afew things you
should look for. Review all 23 Items and
all Exhibits in this disclosure document to
better understand  this  franchise
opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may alow the franchisor to
change its manual's and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory,
the franchisor may have the right to compete with you in your territory.

Renewal. Y our franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the
Table of Contents for the location of the State Specific Addenda.
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Special Risksto Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The Franchise Agreement requires you to
resolve disputes with the franchisor by mediation, arbitration, and/or litigation
only in Nevada. Out-of-state mediation, arbitration, or litigation may force you to
accept a less favorable settlement for disputes. It may also cost more to mediate,
arbitrate, or litigate with the franchisor in Nevadathan in your own state.

2. Inventory Control. You must make inventory and supply purchases of at |east
$7,000/month ($2,000/month for Non-24 hour Pro-Shop), even if you do no need
that much. Y our inability to make these purchases or to maintain inventory levels
a al times may result in termination of your franchise and loss of your
Investment.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda’ (if any) to see whether your state requires other risks to be highlighted.
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Iltem 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

The franchisor is Nutrishop, Inc. (“we,” “us,” or “our”). “You” means the individual or entity
that buys the franchise. If you are a corporation, partnership, limited liability company, or other entity,
your owners must sign the Franchise Agreement (a form of which is attached as Exhibit C) in their
individual capacities, which means that your owners will be personally bound by, and liable for the
breach of, the provisions of the Franchise Agreement applicable to you.

We were formed in 2003 as a California corporation and converted on February 5, 2013 into a
Nevada corporation. Our principal business addressis 751 W. Warm Springs Rd. #100, Henderson, NV
89011. We operate under our corporate name, “Nutrishop” and no other name. We have no predecessors
required to be included in this Item. If we have an agent in your state for service of process, we disclose
that agent in Exhibit B.

Our former affiliate, Nutrishop Franchising, LLC (“Nutrishop Franchising”), offered franchises
for Nutrishop Storesin New Y ork from April 2019 until March 2023, when we began offering franchises
for Nutrishop Storesin New York. Nutrishop Franchising’s principal business address was 751 W. Warm
Springs Rd. #100, Henderson, NV 89011.

We grant franchises for stores operating under the “Nutrishop” name and other trademarks,
service marks, and commercial symbols (collectively, the “Marks’). For reference purposes in this
Disclosure Document, we collectively refer to al businesses using the System (defined below) and the
Marks as “Nutrishop Stores,” and we call the Nutrishop Store that you will operate the “STORE.”
Nutrishop Stores offer sports nutrition, dietary supplements, vitamins, weight loss products and related
food items (collectively, “Nutrition Products’), promotiona items bearing the Marks (e.g., apparel,
clothing, shaker cups and sports items) that are intended to be given away or sold to customers for
advertising purposes (“Promotional Items’) and other products and goods (the Nutrition Products,
Promotional Items and other products and goods collectively referred to as the “Goods’) utilizing the
System.

Nutrishop Stores operate using our business formats, methods, procedures, signage, designs,
layouts, standards, specifications and Marks (the “System”), al of which we may improve, further
develop or otherwise modify at any time. If you acquire afranchise, you operate your STORE according
to the System. The STORE will operate from aretail outlet we approve (the “Approved Location”). If
you operate your STORE within a 24 Hour Fitness gym, your STORE will be referred to as a“24 Hour
Fitness Location,” and 24 Hour Fitness Locations and other Nutrishop Stores located within commercial
facilities owned by third-parties, such as gyms, health clubs, or similar establishments, will be referred to
collectively as “Pro-Shops.” If you operate a 24 Hour Fitness Location, you must sign the 24 Hour
Fitness Location Addendum to the Nutrishop Store Franchise Agreement and Product Distribution
Agreement (the “24 Hour Fitness L ocation Addendum™) (aform of which is attached as Exhibit F).

We have never conducted business in this or any other line of business or offered franchises in
any other line of business. We began offering franchises for Nutrishop Storesin July 2018.

We previously granted licensees (“Former Licensees’) licenses for the right to operate Nutrishop
Stores (“Licensed Businesses’). The first license agreement we entered into with a Former Licensee was
signed in November 2003. The license agreement that the Former Licensees signed is different from the
Franchise Agreement. We no longer offer licenses for Licensed Businesses and, as of the date of this
Disclosure Document, we do not have any licensees.

Our affiliates, Global Nutrition Group, Inc. (“Global Nutrition”), Stance-Supplements-LLC-
Stance)-and-SourcewelNutrition, LEC{“Sourecewell }areis a manufacturers of certain Goods
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(e.g., Nutrition Products and Promotional Items). The principal business address of Global Nutrition-
Stance-and-Seurecewel- is the same as ours. Nene-of-theseaffitateshaveGlobal Nutrition has never
conducted the type of business Nutrishop Store franchisees operate and none have ever offered franchises
in this or any other line of business.

Eaeh-of-Global Nutrition,-Stance-and-Seurcewel-will- sells theirits products to our affiliate, NS
Nutrition Distribution, LLC (“NS Distribution™), for distribution to our franchisees. NS Distribution is
currently the only designated supplier of Promotional Items that you sell (as opposed to Promotional
Items that you give away) and certain Nutrition Products. You must enter into the Product Distribution
Agreement with NS Distribution (a form of which is attached as Exhibit E), under which you must
purchase an initial inventory and ongoing supply of Goods to sell in your STORE. NS Distribution’s
principal business address is the same as ours. NS Distribution has never conducted the type of business
Nutrishop Store franchisees operate and has never offered franchisesin this or any other line of business.

We have no parents. Other than Globa Nutrition-Stanece-Seureewel- and NS Distribution, we
have no affiliates who currently provide products or services to franchisees of Nutrishop Stores and we
have no affiliates who currently offer franchisesin any lines of business.

Your STORE will be located at the Approved Location in a specific geographic territory (the
“Territory”) and will offer Goods to the general public throughout the year and compete with other stores
selling nutritional products.  The primary targeted customer base for Nutrishop Stores are
health-conscious adults, generaly in the age range of 18 to 55 years old, although people of al ages may
be customers. Historically, Nutrishop Stores' sales have been the strongest during the first and second
quarters of the year. The nutritional supplement market is well developed. Your STORE will compete
with independent, regional, and national chains offering similar products, including specialty stores, mass
merchandisers, convenience stores, drug stores and grocery stores that sell similar products. Some
competitors may be well established. In addition, various companies throughout the United States offer,
by mail order, Internet, or catalog sales, products which are similar to those you will offer from your
STORE.

The storage, offer, and sale of many products in your STORE will be subject to certain federal,
state, and local laws and regulations, which may include rules and regulations of the U.S. Food and Drug
Administration (“FDA”), the Consumer Product Safety Commission, the Federal Trade Commission
(“FTC”), the Environmental Protection Agency, the U.S. Department of Agriculture, as well as local
health departments. There may be other local laws and regulations which are not mentioned in this
Disclosure Document. The FDA and FTC rules and regulations may constrain the advertising or
representations you can make about certain products offered for sale at your STORE or prohibit you from
selling certain products, in some cases because of statements on their labels or advertising associated with
them. You must submit all advertising to us for approval before you use them.

Y ou also must comply with existing laws, regulations, and ordinances that apply generally to all
businesses, such as the Americans with Disabilities Act, federal wage and hour laws and state law
equivalents, the Affordable Care Act, the Occupational Safety and Hedth Act, anti-terrorism and
anti-corruption laws (such as the Patriot Act and the Foreign Corrupt Practices Act), and data protection
and privacy laws (such as credit card protection under the U.S. Fair and Accurate Credit Transactions
Act, or “FACTA™). You should investigate these laws that may apply to the food service and beverage
service industry and to all businessesin general.
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Iltem 2
BUSINESS EXPERIENCE

President and Director: Bryon McLendon

Mr. McLendon has been our President and one of our Directors, located in Henderson, Nevada,
since our initial formation in Californiain 2003. From February 2019 to February 2023, Mr. McLendon
was Nutrishop Franchising's President and one of its Directors, located in Henderson, Nevada. Mr.
McLendon has aso been the President and a member of NS Dlstrlbutlon located in Henderson Nevada,
since Apr|I 2018; a-h ; le

owner of GIobaI Nutr|t|on Iocated in Henderson Nevada, since March 2013 and the President of Pro 10
4 Holdings Inc., Iocated in IncI|ne Vlllage Nevada, since March 2013 Frem—Januapy—ZQQS—te

Secretary and Director: Tania McLendon

Mrs. McLendon has been our Secretary and one of our Directors, located in Henderson, Nevada,
since our initial formation in Californiain 2003. From February 2019 to February 2023, Mrs. McLendon
was Nutrishop Franchising’s Secretary and one of its Directors, located in Henderson, Nevada. She has
also been the Secretary and a member of NS Dlstrlbutlon Iocated in Henderson Nevada, smce Apnl

; the Secretary and an owner of
Global Nutrltlon Iocated in Henderson Nevada, smce March 2013; and, the Secretary of Pro 10 4

HoIdlngsInc located in IncI|neV|IIage Nevada, since March 2013 Frem—,}anuapy—z(QGBJeoDeeember—

Chief Operating Officer: Brian Barthelmess

Mr. Barthelmess has been our Chief Operating Officer, located in Henderson, Nevada, since May
2007. From February 2019 to February 2023, Mr. Barthelmess was Nutrishop Franchising’s Chief
Operating Officer, located in Henderson, Nevada. He has also been a-member—of Seurcewell-tocated-in-
Las-VYegas—Nevada,—since-Aprit-2015:—the Chief Operating Officer of Globa Nutrition, located in
Henderson, Nevada, since March 2013— and— the President of SpertsBreck & Deck Nutrition
ConeeptsL L C, located in GlenderaSan Dimas, California, since January-2010December 2024.

Director: Clement Ziroli Jr.

Mr. Ziroli Jr. has been one of our Directors, located in Henderson, Nevada, since our initial
formation in California in 2003. From February 2019 to February 2023, Mr. Ziroli J. was one of
Nutrishop Franchising's Directors, located in Henderson, Nevada. He has also been the Vice President
and a member of NS Distribution, located in Henderson, Nevada, since April 2018; a member of
Canterbury Creek Capital, LLC, located in Las Vegas, Nevada, since March 2017; a member of Golden
Creek Construction, LLC, located in Las Vegas, Nevada, since October 2014:—a-member—of-Stanee-
located-in-Henderson-Nevada-sireedune-2014; amember of Silver Creek Capital, LLC, located in Las
Vegas, Nevada, since April 2014; a Director and an owner of Global Nutrition, located in Henderson,
Nevada, since March 2013; a member of Diamond Creek Holdings, LLC, located in Las Vegas, Nevada,
since December 2012; the Chief Executive Officer of Golden Creek Holdings, Inc., located in Las Vegas,
Nevada, since December 2012; a member of JC Gemini Il, LLC, located in Las Vegas, Nevada, since
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October 2010; the Chief Financial Officer of Indian Creek Capital, Inc., located in Las Vegas, Nevada,
since June 2009; a member of JC Gemini, LLC, located in Diamond Bar, California, since June 2009; the
President of FinWest, located in Ontario, California, since March 2007; and, the Secretary of Ziroli
Corporation, located in Diamond Bar, California, since March 1998.

Treasurer and Director: Dawn Ziroli

Mrs. Ziroli has been our Treasurer and one of our Directors, located in Henderson, Nevada, since
our initial formation in California in 2003. From February 2019 to February 2023, Mrs. Ziroli was
Nutrishop Franchising's Treasurer and one of its Directors, located in Henderson, Nevada. She has also
been the Treasurer and a member of NS Distribution, located in Henderson, Nevada, since April 2018; a
member of Canterbury Creek Capltal LLC Iocated in Las Vegas Nevada, since March 2017; a member
of le Silver Creek Capital, LLC,
located in Las Vegas Nevada, srnce Aprrl 2014, the Treasurer and an owner of Global Nutrition, located
in Henderson, Nevada, since March 2013; the Chief Executive Officer of Golden Creek Holdings, located
in Las Vegas, Nevada, since December 2012; a member of JC Gemini Il, LLC, located in Las Vegas,
Nevada, since October 2010; the Chief Financial Officer of Indian Creek Capital, located in Las Vegas,
Nevada, since June 2009; a member of JC Gemini, LLC, located in Diamond Bar, California, since June
2009; and, the Chief Executive Officer of Ziroli Corporation, located in Las Vegas, Nevada, since March
1998.

Iltem 3
LITIGATION

Concluded litigation brought against one of our directors:

Securities and Exchange Commission v. First Mortgage Corporation, Inc., Clement Ziroli, S .,
Clement Ziroli, Jr., Pac W. Dong, Ronald T. Vargus, Scott Lehrer, and Edward Joseph Sanders,
2:16-cv-03772-BRO-E, United States District Court, Central District of California. On May 31, 2016, the
Securities and Exchange Commission filed a Complaint against First Mortgage Corporation, Inc.
(“FMC"), the issuer of residential mortgage-backed securities guaranteed by the Government National
Mortgage Association (“GNMA RMBS’), Clement Ziroli, Sr., Pac W. Dong, Ronald T. Vargus, Scott
Lehrer, Edward Joseph Sanders, and Clement Zirali, Jr., one of our directors who was, from January 2007
to June 2014, the President, Chief Operating Officer and one of the Directors of FMC, alleging (i) fraud,
untruthful statements of material facts and omissions of material facts in the offer or sale of securitiesin
violation of Section 17(A) of the Securities Act of 1933 (* Securities Act”); (ii) fraud in connection with
the purchase or sale of any security in violation of Section 10(b) of the Securities Exchange Act of 1934
("Exchange Act") and Rule 10b-5(a) and (c) promulgated thereunder; and, (iii) untruthful statements of
material facts and omissions of materia facts in connection with the purchase or sale of any security in
violation of Section 10(b) of the Exchange Act and rule 10b-5(b) promulgated thereunder. The Securities
and Exchange Commission alleged that FMC, with the knowledge and approval of the company's
senior-most management, purposely delayed depositing checks from borrowers who had been behind on
their loans, falsely claiming to both investors and the Government National Mortgage Association that
such loans remained delinquent when in reality they were current. The Complaint alleged that, after
repurchasing at prices applicable to delinquent loans, FMC was able to resell the loans into new GNMA
RMBS pools at higher prices applicable to current loans for an immediate, nearly risk-free profit. In the
Securities and Exchange Commission’s view, investors, meanwhile, were wrongly deprived of the
interest payments on the repurchased loans. Pursuant to a Consent of Defendant Clement Ziroli, Jr., in
which he did not admit or deny any allegations in the Complaint (except as to jurisdiction and exceptions
to discharge set forth in Section 523 of the United States Bankruptcy Code), the court entered a Final
Judgment as to Defendant Clement Ziroli, Jr. on July 20, 2016 pursuant to which Mr. Ziroli, Jr. (i) was
permanently enjoined from violating Section 17(a) of the Securities Act in the offer or sale of any security
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(a) to employ any device, scheme, or artifice to defraud; (b) to make any untrue statement of a material
fact or to omit to state a material fact necessary in order to make the statements made, in light of the
circumstances under which they were made, not misleading; or (c) to engage in any act, practice, or
course of business which operates or would operate as a fraud or deceit upon any person; (ii) was
permanently enjoined from violating Section 10(b) of the Exchange Act and Rule 10(b)-5(a) and (c)
promulgated thereunder in connection with the purchase or sale of any security (a) to employ any device,
scheme, or artifice to defraud; or (b) to engage in any act, practice, or course of business which operates
or would operate as a fraud or deceit upon any person; (iii) is prohibited, for 5 years from the entry of the
Final Judgment, from acting as an officer or director of any issuer that has a class of securities registered
pursuant to Section 12 of the Exchange Act or that is required to file reports pursuant to Section 15(d) of
the Exchange Act; and, (iv) was ordered to pay disgorgement in the amount of $411,421.98, prejudgment
interest in the amount of $27,203.92, and a civil penaty in the amount of $200,000, for a total of
$638,625.90.

In the Matter of the Mortgage Banker License of First Mortgage Corporation and Clement Zirali,
Jr., President, No. 11F-BD071-SBD, Arizona Department of Financial Institutions. On October 13,
2010, the Arizona Department of Financia Institutions (“Arizona Department”) entered an Order to
Cease and Desist against First Mortgage Corporation, Inc. (“FMC”) and Clement Ziroli, Jr., one of our
directors who was, from January 2007 to June 2014, the President, Chief Operating Officer and one of the
Directors of FMC, as a result of claims that they violated Arizona Revised Statutes and Arizona
Administrative Code (a) by failing to obtain a branch office license from the Arizona Department and
designate a person from each branch to oversee the operations of that office; (b) by failing to conduct the
minimum elements of reasonable employee investigations prior to hiring employees; (c) by failing to
maintain originals or copies of loan transactions; (d) by alowing borrowers to sign regulated documents
containing blank spaces without authorization; (e) by failing to comply with the disclosure requirements
of Title | of the Consumer Credit Protection Act, the Real Estate Settlement Procedures Act, and the
regulations promulgated under those acts; (f) by making false promises or misrepresentations or
concealing an essential or material fact in the course of the mortgage banker business; (g) by failing to use
a statutorily correct written fee agreement signed by al parties; (h) by failing to maintain a complete and
accurate trust subsidiary ledger/verification; (i) by failing to obtain the approva of the Arizona
Department prior to storing their records; (j) by failing to ensure their Responsible Individual was in
active management and knowledgeable of their activities in Arizona;, and, (k) by using an unlawful
appraisal disclosure. The Order to Cease and Desist also ordered FMC and Clement Ziroli, Jr. to pay a
civil money pendty in the amount of $70,000 and an examination fee of $4,582.50, for a total of
$74,582.50. Wanting to resolve the matter, without admitting liability, FMC and Clement Ziroli, Jr.
entered a Consent Order on December 29, 2010 pursuant to which they agreed to immediately stop
violations (a) through (€) and (g) through (k) set forth in the Order to Cease and Desist described above
and to pay a civil money penalty in the amount of $35,000 and an examination fee of $4,582.50, for a
total of $39,582.50.

Concluded matters involving us:

In the Matter of Registration of NutriShop, Inc., (Order No. 55178/BD). We filed an initial
franchise registration application with the State of Minnesota Department of Commerce (“Minnesota
Department of Commerce”), at which time the Minnesota Department of Commerce alleged that we
violated the registration and disclosure provisions of the Minnesota Franchise Act (the “Act”) by selling
two unregistered franchises in Minnesota. Without admitting or denying any violation of law, we
voluntarily entered into a Consent Order with the Minnesota Department of Commerce dated August 8,
2019. In the Consent Order, we agreed to: (i) cease and desist from violating any laws, rules, or orders
related to the duties and responsibilities under Act; and (ii) pay the Minnesota Department of Commerce
$1,300 in civil penalties and investigative costs.
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In the Matter of Nutrishop, Inc., (Order No. S-19-2724-19-CO01). We filed an initial franchise
registration application with the Securities Division of the Department of Financial Institutions of
Washington (“Washington Securities Division”), at which time the Washington Securities Division
aleged that we violated the registration and disclosure provisions of the Washington Franchise
Investment Protection Act (the “Act”) by entering into a Nutrishop store license agreement prior to
registering the offer or sale with the Washington Securities Division, failing to provide the franchisee
with a franchise disclosure document prior to the sale of the franchise, and omitting to disclose material
facts regarding prior litigation against one of our directors. Without admitting or denying any violation of
law, we voluntarily entered into a Consent Order with the Washington Securities Division dated
September 25, 2019. In the Consent Order, we agreed to: (i) cease and desist from offering or selling
franchises in Washington that do not comply with the Act; (ii) cease and desist from violating section
19.100.080 of the Act, which addresses requirements for the franchise disclosure document; and (iii) pay
the Washington Securities Division $1,000 for investigative costs.

In the Matter of The Commissioner of Financial Protection and Innovation v. Nutrishop, Inc. We
filed a renewal franchise registration application with the Department of Financial Protection and
Innovation of the State of California (“California Department”) in April 2021, at which time the
California Department alleged that we (i) offered and sold at least 58 franchises in California prior to
becoming registered with the Commissioner of Financial Protection and Innovation (the “Commissioner”)
from August 2018 to April 2021, in violation of section 31110 of the California Franchise Investment
Law (the “Corporations Code”); (ii) failed to provide prospective franchisees in Cdifornia with a
Nutrishop franchise disclosure document (“FDD”) at least 14 days prior to the receipt of consideration in
at least 58 instances prior to becoming registered with the Commission from August 2018 to April 2021,
in violation of section 31119 of the Corporations Code; and, (iii) in 232 occurrences, willfully omitted to
state in our 2018, 2019 and 2020 franchise applications that we had 58 franchised Nutrishop Stores in
Cdlifornia, or failed to notify the Commissioner of any material change, in violation of Section 31200 of
the Corporations Code. In order to resolve the matter, we voluntarily entered into a Consent Order with
the Commissioner dated September 15, 2021. In the Consent Order, we agreed to: (i) desist and refrain
from the violations of Corporations Code sections 31110, 31119, and 31200; and (ii) pay the California
Department an administrative penalty of $95,000, which was paid to the California Department on
September 23, 2021.

Other than the actions above, no litigation is required to be disclosed in this Item.
Item 4
BANKRUPTCY
No bankruptcy proceedings are required to be disclosed in this [tem.
[tem 5
INITIAL FEES
[nitial Fee

If we grant you a franchise for a Nutrishop Store, then when you sign the Franchise Agreement
you must pay us a non-recurring initial fee (the “Initial Fee”) in the amount of $20,000, unless (i) your

STORE isa24 Hour Fltness Locatlon in WhICh case the In|t|aI Fee Is $1599&#—med&agnated+eta|4—

24—H—GH—PF|—PH€SS—Q¥FH10,000, (||) your ST ORE isa Pro—Shop that is not a 24 Hour Fltneﬁs Locatl on, in
6
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which case the Initia Fee is $2,500, er—(iii) your STORE is located at the same premises as a
Nutrishop Store that was previously operated by another franchisee of ours that closed within 60
days of the date on which you sign the Franchise Agreement, in which case the Initial Fee is
$10,000; (iv) you are a new franchisee and you are converting an existing nutrition storethat is not
a Nutrishop Store to a Nutrishop Store, in which case the Initial Fee is $10,000; (v) (a) you are an
existing Nutrishop Store franchisee in good standing under your Franchise Agreement and product
distribution agreement{s)- and (b) yourSTFORE-is-a-Nutrishop-Store-at-an-Approved-Location-
you are converting frem-an existing nutrition store that is not a Nutrishop Store to a Nutrishop Store, in
which case the Initial Feeiswaived; or (vi) (a) you are an existing Nutrishop Stor e franchisee in good
standing under your Franchise Agreement and product distribution agreement and (b) your
STORE s located at the same premises as a Nutrishop Store that was previously operated by
another franchisee of ours that closed within 60 days of the date on which you sign the Franchise
Agreement, in which case the Initial Fee is waived. The Initial Fee will be reduced to $15,000 for
franchisees that are Former Licensees and that are signing a Franchise Agreement for a second or
subsequent Nutrishop Store franchise. The Initial Fee is fully earned by us when paid and is not
refundable under any circumstances, except as provided below in this Item 5. Except for franchisees that
are Former Licensees that are signing a Franchise Agreement for a second or subsequent Nutrishop Store
franchise, the Initial Fee is uniform as to all franchisees currently purchasing a franchise for a Nutrishop
Store.

You may be eligible to receive arefund of your Initial Fee (less costs we incur) if you (or if you
are an entity, your Managing Owner) cannot complete initial training to our satisfaction prior to opening
your STORE, we terminate your Franchise Agreement (at our option), and you sign and submit to us a
release of claimsin aform we prescribe.

Franchisee Website Development Fee

Subject to the terms and conditions of the Franchise Agreement, you may (but are not required to)
purchase from us a template layout and domain for a Website to promote your STORE via the Internet
(the “Franchisee Website”). If your STORE is a 24 Hour Fitness Location, you must purchase from us
the Franchisee Website to promote your 24 Hour Fitness Location. If you are a Former Licensee that is
renewing your Nutrishop Store franchise, you may continue using a Franchisee Website you created
before the effective date of your first expired franchise agreement (the “ Expired Franchise Agreement”).
“Website” means an interactive electronic document contained in a network of computers linked by
communications software (including, the internet and World Wide Web home pages) as well as any
computer software application developed specifically for use on wireless computing devices, such as
smartphones and tablets. If you purchase from us the Franchisee Website, or if your STORE isa 24 Hour
Fitness Location, then when your attendees attend Orientation Training you must pay us a non-recurring
franchisee Website development fee (the “Website Development Fee”) in the amount of $1,500950. The
Website Development Feeis fully earned by us when paid and is not refundable under any circumstances.
The Website Development Fee does not apply to Former Licensees that are renewing their Nutrishop
Store franchises that created Franchisee Websites before the effective dates of their first Expired
Franchise Agreements. Other than as described in the preceding sentence, the Website Development Fee
is uniform as to al new franchisees who purchase from us the Franchisee Website prior to opening their
Nutrishop Stores.

Opening Inventory Requirement

As described in Item 1, you must enter into the Product Distribution Agreement (aform of which
is attached as Exhibit E) with our affiliate, NS Distribution, under which you must purchase an initial
inventory and ongoing supply of Goods to sell in your STORE. These Goods are obtained by NS
Distribution from our affiliates Global Nutrition-and-Stance, the manufacturers of the Goods. The initial

7
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inventory of Goods includes an opening order of specific types and quantities of Goods that NS
Distribution designates for a minimum cost that NS Distribution designates (which we estimate to range
between $60,00065,000 and $65,00075,000 in the case of a Nutrishop Store that is not a Pro-Shop,
between $10,000 and $50,000 in the case of a Nutrishop Store that is a Pro-Shop that is not a 24 Hour
Fitness Location, and between $36,00035,000 and $50,000 in the case of a Nutrishop Store that is a 24
Hour Fitness Location) (the “Minimum Opening Inventory Requirement”). The amount you pay to fulfill
the Minimum Opening Inventory Requirement is fully earned by NS Distribution when paid and is not
refundable under any circumstances. Neither the specific types and quantities of Goods that NS
Distribution designates, nor the minimum cost that NS Distribution designates, to fulfill the Minimum
Opening Inventory Requirement is uniform as to al franchisees. In its last fiscal year, NS Distribution
collected amounts applicable to the Minimum Opening Inventory Requirement under a Product
Distribution Agreement ranging from $47,714.6244,427.73 to $59,539-1158,728.73 (from franchisees of
Nutrishop Stores that are not Pro-Shops) and $24,748:8231,535.25 (from one franchisee that opened a 24
Hour Fitness Location). No franchisee opened a Nutrishop Store that is a Pro-Shop that is not a 24 Hour
Fitness L ocation during the last fiscal year.

Item 6
OTHER FEES
Column 1 Column 2 Column 3 Column 4
Type of FeeV Amount Due Date Remarks
Transfer $10,000, unless your Before transfer Applicable to transfers of a
STORE isaPro-Shop, compl eted controlling interest in you, a
in which case, $2,500 controlling interest in any of your
owners, or an interest in the
Franchise Agreement. You must
satisfy al our conditions of
transfer as provided under the
Franchise Agreement in order for
us to approve any transfer
No Transfer Fee is due if the
transferee is an existing Nutrishop
Store franchisee and is in good
standing under its Franchise
Agreement and product
distribution agreement(s)
Purchases of Varies, but subject to a When hilled You will buy Goods and/or other
Goods and/or Minimum Monthly products and services from us, our
other products | Purchase Order affiliates (including NS
and services Reguirement of $7,000 Didtribution),  designated and
per month, unlessif your approved vendors whose items
STORE is aPro-Shop meet our  standards  and
that is not a 24 Hour specifications,  and/or  other
Fitness Location, in suppliers in the industry (See Item
which case, $2,000 per 8)
month Under the Product Distribution
Agreement, you must purchase
from NS Distribution $7,000,
unless your STORE is a Pro-Shop
8
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that is not a 24 Hour Fitness
Location, in which case, $2,000,
worth of Goods per calendar
month after the month in which
you place your opening order for
the Minimum Opening Inventory
Requirement

If your STORE is a 24 Hour
Fitness Location, you must use
commercially reasonable effortsto
at all times maintain an inventory
of Goods in your 24 Hour Fithess
Location at the same levels as
those required for the Minimum
Opening Inventory Regquirement,
but you must at no time maintain
an inventory of Goods less than
85% of the Goods required for the
Minimum Opening Inventory
Requirement

Monthly
Administration
Fees

$0 - $600 per month,
unlessyour STORE isa
Pro-Shop that isnot a24
Hour Fitness Location,
in which case $0 - $200
per month

10t day of each
month

Under the Product Distribution
Agreement, you will pay an
Administration Fee by the 10" of
each month to cover expenses
associated with NS Distribution
performing its obligations under
the Product Distribution
Agreement. If your STORE is not
a Pro-Shop, your monthly
Administration Fee will be $600,
except if you purchased $4,000.01
to $7,000 worth of Nutrition
Products from NS Distribution in
the preceding calendar month,
your Administration Fee for the
then current month will be reduced
to $300, and if you purchased
more than $7,000 worth of
Nutrition Products from NS
Distribution in the preceding
calendar month, your
Administration Fee for the then
current month will be reduced to
$0. If your STORE is a 24 Hour
Fithess Location and the
designated retail space a the
Approved Location has a front
door open to the public that is
separate from the main door for the
24 Hour Fitness gym, vyour
monthly Administration Fee will
be $600, except if you purchased
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$3,000 to $6,000 worth of
Nutrition Products from NS
Didtribution in the preceding
caendar month, your
Administration Fee for the then
current month will be reduced to
$300, and if you purchased more
than $6,000 worth of Nutrition
Products from NS Distribution in
the preceding calendar month,
your Administration Fee for the
then current month will be reduced
to $0. If your STORE isa24 Hour
Fithess Location and the
designated retail space a the
Approved Location does not have
afront door open to the public that
is separate from the main door for
the 24 Hour Fitness gym, your
monthly Administration Fee will
be $600, except if you purchased
$2,500 to $4,000 worth of
Nutrition Products from NS
Distribution in the preceding
calendar month, your
Administration Fee for the then
current month will be reduced to
$300, and if you purchased more
than $4,000 worth of Nutrition
Products from NS Distribution in
the preceding calendar month,
your Administration Fee for the
then current month will be reduced
to $0. If your STORE is a
Pro-Shop that is not a 24 Hour
Fitness Location, your Monthly
Administration Fee will be $200,
except if you exceeded the
Minimum Monthly Purchase Order
Requirement in the preceding
calendar month, your
Administration Fee for the then
current month will be reduced to
$0. NS Distribution assigned to us
its right to collect the
Administration Fee under the
Product Distribution Agreement
from Nutrishop Store franchisees
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Website Website Development Website Website (which is optional unless

Development Fee of $3,500950 (for Development Fee | your STORE is a 24 Hour Fitness

Fee and Nutrishop Store when billed and Location). If you are a Former
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Franchisee franchisees who Franchisee Licensee that is renewing your
Website purchase the Franchisee | Website Hosting Nutrishop Store franchise, the
Hosting Fee Website) and $695399 Fee on each Franchisee Website Development
(for Nutrishop Store anniversary of Fee does not apply if you created a
franchisees that have signing up for Franchisee Website prior to the
Franchisee Websites hosting services effective date of your first Expired
based on an older Franchise Agreement and the
Website template and annual Franchisee Website hosting
want to upgrade their fee does not apply if you created a
Franchisee Websites to Franchisee Website prior to the
our new Website effective date of your first Expired
template) and a $200280 Franchise Agreement and you
annual Franchisee didn't use a Website template we
Website Hosting Fee provided.
Costsand Will vary under Asincurred Due when you do not comply with
Attorneys circumstances the Franchise Agreement
Fees
Non-Complian | $500 per day per On demand Where permitted by law, we may
ce Charge violation charge you a non-compliance
charge in an amount up to $500
per day per violation by you of any
term or condition of the Franchise
Agreement. The non-compliance
charge is to compensate us for our
damages in deding with
non-compliance
Indemnificatio | All amounts (including Asincurred Payable to indemnify us and the
n attorneys' fees) incurred other Indemnified Parties (defined
by us or otherwise in the Franchise Agreement)
required to be paid against al claims, liabilities, costs,
expenses and other damages
related to your ownership and
operation of your franchise
Explanatory Notes:
1l Except for purchases of Goods and other products and/or services described in Item 8, and except

as otherwise noted in this Item 6, all fees are imposed and collected by and payable to us. Except
as noted above, al fees are uniform and nonrefundable.
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Iltem 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

FOR A NEW NUTRISHOP STORE THAT ISNOT A PRO-SHOP*

Column 1 Column 2 Column 3 Column 4 Column 5
Type of Amount Method of When Due ToWhom
Expenditure Payment Payment isto
be made
Initial Fee (1) $15,000 - $20,000 Lump Sum Upon Signing Us
Franchise
Agreement
3 Months Real $7,500 - $20,000 As Agreed As Incurred Landlord
Estate/Rent (2)
Lease, Utility and $5,000 - $15,000 As Agreed As Incurred Landlord
Security Deposits
(@)
Design & $0 - $2,000 As agreed As Incurred Architect/
Architectural Fees Designer
(©)
Leasehold $0 - $10,000 As Agreed As Incurred Outside
Improvements (3) Suppliers
Furniture and $25,000 - $30,000 As Agreed AsIncurred Outside
Fixtures (6) Suppliers
Signage $4,000 - $8,000 As Agreed As Incurred Outside
Suppliers
Computer System $2,500 - $4,000 AsAgreed As Incurred Outside
4 Suppliers
Professional Fees $1,000 - $3,000 As Agreed As Incurred Lawyers,
5) Accountants and
other Advisors
Equipment (6) $1,000 - $13,000 AsAgreed As Incurred Outside
Suppliers
Business License $1,000 - $2,000 As Agreed AslIncurred Government
and Permits (5) Agencies
12
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Column 1 Column 2 Column 3 Column 4 Column 5
Type of Amount Method of When Due ToWhom
Expenditure Payment Payment isto
be made
Initial Inventory (7) $60,00065,000 - As Agreed AsIncurred Us and Affiliates
$70,00075,000 (NS
Distribution)
Training Expenses $2,000 - $8,000 As Incurred As Incurred Third Parties
(8)
Insurance (9) $3,000 - $5,000 As Incurred As Incurred Insurance
Company
Franchisee Website $0 - $1,560950 AsAgreed At Orientation | Us
Development Fee Training if you
(20) purchase the
Franchisee
Website prior to
opening your
STORE or if
your STORE is
a24 Hour
Fitness
L ocation
Initial Advertising $5,000 - $15,000 As Agreed As Incurred Outside
(11) Suppliers
Miscellaneous $2,000 - $5,000 AsIncurred AsIncurred Third Parties
Operating Costs (12)
Additional Funds— $10,000 - $20,000 As Incurred As Incurred Third Parties
3 months (13)
TOTAL $144.000149,000 -
ESTIMATED -500255,950
INITIAL
INVESTMENT
13
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FOR A NEW NUTRISHOP STORE THAT ISA PRO-SHOP*
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Column 1 Column 2 Column 3 Column 4 Column 5
Type of Amount Method of When Due ToWhom
Expenditure Payment Payment isto
be made
Pro-Shop | 24 Hour
That is Fitness
Not a24 | Location
Hour
Fitness
L ocation
Initial Fee (1) $2,500 $10,000— | Lump Sum Upon Signing Us
$15;000 Franchise
Agreement
3 Months Redl $3,000 - $4,000 - As Agreed As Incurred Landlord
Estate/Rent (2) $6,000 $8,000
Lease, Utility and $1,000- | $0 AsAgreed As Incurred Landlord
Security Deposits (2) | $2,000
Leasehold $0 - $0 As Agreed As Incurred Outside
Improvements (3) $4,000 -$4,000 Suppliers
Furniture and $5,000 - $10,000- | AsAgreed As Incurred Outside
Fixtures (6) $7,000 $18,000 Suppliers
Signage $2,000 - $4,000 As Agreed As Incurred Outside
$6,000 -$7,000 Suppliers
Computer System $2,000 - $2,000 - AsAgreed AsIncurred Outside
(4) $3,000 $3,000 Suppliers
Professional Fees (5) | $1,000 - $1,000 - AsAgreed As Incurred Lawyers,
$3,000 $3,000 Accountants
and other
Advisors
Equipment (6) $1,000 - $1,000 As Agreed As Incurred Outside
$13,000 -$13,000 Suppliers
Business License $1,000 - $1,000 - AsAgreed As Incurred Government
and Permits (5) $2,000 $2,000 Agencies
Initial Inventory (7) | $10,000- | $30,0003 | AsAgreed As Incurred Usand
$50,000 5,000 - Affiliates (NS
$50,000 Distribution)
Training Expenses $2,000 - $2,000 - As Incurred As Incurred Third Parties
(8) $8,000 $8,000
14




Column 1 Column 2 Column 3 Column 4 Column 5
Type of Amount Method of When Due ToWhom
Expenditure Payment Payment isto
be made
Pro-Shop | 24 Hour
That is Fitness
Not a24 | Location
Hour
Fitness
L ocation
Insurance (9) $2,000 - $2,000 - As Incurred As Incurred Insurance
$4,000 $4,000 Company
Franchisee Website | $0 - $1.50095 | AsAgreed At Orientation | Us
Development Fee 50095 | 0 Training if you
(10) 0 purchase the
Franchisee
Website prior to
opening your
STORE or if
your STORE is
a24 Hour
Fitness
Location
Initial Advertising $1,000 - $1,000 - As Agreed AsIncurred Outside
(1) $6,000 $6,000 Suppliers
Miscellaneous $2,000 - $2,000 - As Incurred As Incurred Third Parties
Operating Costs (12) | $5,000 $5,000
Additional Funds- | $10,000- | $10,000- | Aslncurred As Incurred Third Parties
3 months (13) $20,000 $20,000
TOTAL $45,500 - | $8%,5008
ESTIMATED $143,000 | 6,500 -
INITIAL 143,050 $167,500
INVESTMENT 161,950
Explanatory Notes
* The estimated initial expensesin the above tables and these Explanatory Notes apply only to new

Nutrishop Stores.

Except for the Initial Fee (See Item 5), all amounts listed in the above tables are nonrefundable.
These estimated initial expenses are our best estimate of the range of costs you may incur in establishing
and operating your STORE. Our estimates are based on our and our executives experience in assisting
Former Licensees and Nutrishop Store franchisees open and operate their Nutrishop Stores.
1. The Initial Fee will be $20,000, unless (i) your STORE is a 24 Hour Fitness Location, in which
case the Initial Fee is $15,000 if the designated retail space at the Approved Location has a front
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door open to the public that is separate from the main door for the 24 Hour Fitness gym, and
$10,000 if the designated retail space at the Approved Location does not have a front door open
to the public that is separate from the main door for the 24 Hour Fitness gym, (ii) your STORE is
a Pro-Shop that is not a 24 Hour Fitness Location, in which case the Initial Fee is $2,500, or
(iii)(a) you are an existing Nutrishop Store franchisee in good standing under your Franchise
Agreement and product distribution agreement(s) and (b) your STORE is a Nutrishop Store at an
Approved Location you are converting from an existing nutrition store that is not a Nutrishop
Store, in which case the Initial Fee is waived. The Initial Fee will be reduced to $15,000 for
franchisees that are Former Licensees and that are signing a Franchise Agreement for a second or
subsequent Nutrishop Store franchise.

2. It is your responsibility to identify and obtain our approval of the Approved Location. We
estimate that the Approved Location should occupy approximately 1,200 square feet of space (in
the case of a Nutrishop Store that is not a Pro-Shop), 600 square feet of space (in the case of a 24
Hour Fitness Location), and 300 square feet of space (in the case of a Pro-Shop that is not a 24
Hour Fitness Location) and provisions for telecommunication equipment and potential additional
storage space in support of your operation. Any storage requirement will vary and be dependent
upon your location, its size, sales volume and other inventory needs that may vary. We anticipate
that you will rent the Approved Location. It is possible, however, that if your STORE is not a
Pro-Shop, you might choose to buy, rather than rent, real estate on which a building suitable for
your STORE dready is constructed or could be constructed. Real estate costs depend on
location, size, visibility, economic conditions, accessibility, competitive market conditions, and
the type of ownership interest you are buying. Rent depends on geographic location, size, local
rental rates, businesses in the area, site profile, and other factors, and could be considerably
higher in large metropolitan areas. Nutrishop Stores can be located in high traffic locations, such
as malls, strip shopping centers, free-standing units, other venues in downtown commercial areas
or residential areas with high street visibility and consumer traffic or other similarly suitable
locations. The figuresin the tables for “Real Estate/Rent” represent an estimate of 3 months rent,
and the figures in the tables for “Lease, Utility and Security Deposits’ represent an estimate of
the cost of those items, in each case for a 1,100 sguare foot Nutrishop Store within the area of
West Covina, Cdifornia (for the first table) and for a 300 square foot Pro-Shop that is not a 24
Hour Fitness Location within the area of Lacey, Washington and a 600 square foot 24 Hour
Fitness Location within the area of Sacramento, California (for the second table).

3. Leasehold improvements may include necessary construction work, landscaping and grading of
the premises and parking lots, and other alterations to the proposed site to create a suitable retail
space for your STORE. This estimate does not include any construction allowances that may be
offered by your landlord or presume a specific delivery condition. Building and construction
costs will vary depending upon the condition of the Approved Location, the size of the Approved
Location and local construction costs.

If the Approved Location already has aretail space that is suitable for your STORE, you may not
need to spend anything for design and architectural services or leasehold improvements. For this
reason, the low end of the ranges for the “Design & Architectural Fees’ and “Leasehold
Improvements’ categories in the tables above is “$0.” The high end of the ranges represents an
estimate of the costs associated with making leasehold improvements to the Approved Location if
it does not already have aretail space that is suitable for your STORE.

4, We do not require Nutrishop Store franchisees to buy or use any specific electronic cash registers
or computer systems. You must, however, have access to a functioning e-mail account and
purchase and use whatever computer hardware and software you deem necessary to effectively
operate your STORE according to our standards and specifications. The low end of the estimate
above assumes you purchase a basic computer and point of sale system with limited functionality
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and the high end estimate assumes you purchase a high end computer and point of sale system
with additional functionality (such asinventory and customer tracking).

5. You may be required to obtain business licenses from the local government agency to operate
your STORE. We have estimated the costs of the business licenses to be, depending upon the
jurisdiction, between $1,000 and $2,000. Any associated legal and/or accounting or set-up fess
are variable depending upon state regulation and the negotiated arrangement. Y ou may also incur
legal fees, accounting fees and other professional feesin order to incorporate your business, set
up a LLC, review agreements relating to the operation of the franchise, to perform background
checks and personality profiles of potential employees and other professionals, and to perform all
necessary tax filings and to set up a small business, including a general ledger, tax reports, payroll
deposits, etc.

6. The costs for furniture, fixtures and equipment vary depending on the size, configuration and
condition of your STORE, and the particular type of, and location within the, commercial space
in which your STORE is located. The high end of this estimate includes the cost of an optional
body composition machine.

7. You are responsible for purchasing an initial supply of Goods and other products, materials and
supplies to operate your STORE from us or our affiliates (e.g., NS Distribution). Asdescribed in
Items 1 and 5, you must enter into the Product Distribution Agreement (a form of which is
attached as Exhibit E) with our affiliate, NS Distribution, under which you must purchase an
initial inventory and ongoing supply of Goods to sell in your STORE. The Product Distribution
Agreement requires you to fulfill the Minimum Opening Inventory Requirement, which requires
you to purchase from NS Distribution an opening order of specific types and quantities of Goods
that NS Distribution designates for a minimum cost that NS Distribution designates (which we
estimate to range between $60,000 and $65,000 in the case of a Nutrishop Store that is not a
Pro-Shop, between $10,000 and $50,000 in the case of a Nutrishop Store that is a Pro-Shop that is
not a 24 Hour Fitness Location, and between $30,000 and $50,000 in the case of a Nutrishop
Store that is a 24 Hour Fitness Location).

8. While we do not charge for Orientation Training, you are required to pay for your trainees
transportation to and from our training site and your trainees’ lodging, food and other expenses
during the two week long Orientation Training. We estimate that your travel, lodging, food and
other expenses will be between $1,000 and $4,000 for each of the 2 attendees that may attend
Orientation Training. Travel expenses, however, will be minimal if your trainees live in or near
Cdlifornia or the other location we designate for training to take place.

0. You must obtain and maintain certain types and amounts of insurance. (See Item 8) Insurance
costs depend on policy limits, types of policies, nature and value of physical assets, gross
revenue, number of employees, square footage, location, business contents, and other factors
bearing on risk exposure. The estimate contemplates insurance costs for 12 months. Y our costs
will vary.

10. Subject to the terms and conditions of the Franchise Agreement, you may (but are not required to)
purchase from us the Franchisee Website. However, if your STORE is a 24 Hour Fitness
Location, you must purchase from us the Franchisee Website. |f you purchase the Franchisee
Website prior to opening your STORE, or if your STORE is a 24 Hour Fitness Location, then you
must pay us the Website Development Fee when your attendees attend Orientation Training.
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11. We recommend you spend the amounts in the tables above to advertise and promote your
STORE' s opening during the first 3 months after opening your STORE. Y our advertising must
comply with our specifications. See Item 11.

12. Miscellaneous operating costs may include, among other things, phones, radios and paper,
restroom, cleaning and desk supplies, and costs associated with use of avehicle for your STORE.

13. Thisitem estimates your initial start-up expenses (other than the items identified separately in the
tables) during your first 3 months of operation. These expenses include: payroll costs (but not
any draw or salary for you); instalations; security deposits; utility costs; incorporation fees;
signage; materials; and an alocation for unforeseen incidental expenses related to facilities
improvements. We relied on our and our executives experience in assisting Former Licensees
and Nutrishop Store franchisees open and operate their Nutrishop Stores to compile these
estimates.

We do not offer financing directly or indirectly for any part of theinitial investment.
Item 8
RESTRICTIONS ON SOURCES OF PRODUCTSAND SERVICES

We will provide you access to one copy of the Operations Manual containing best practices, as
well as instructions for use of the Marks, specifications for Goods, fixtures, furniture, vehicles,
furnishings, signs and other items that will be used in or sold by your STORE, information on marketing,
management, and administration methods we develop for use in your STORE and other information that
we believe may be necessary or helpful to you in your operation of your STORE. We will also give you,
in the Operations Manual or otherwise in writing, a list of names and contact information of approved
suppliers of Goods and other products and services you may offer and sell in your STORE that currently
meet our standards and specifications. We may limit or expand the number of approved suppliers with
whom you may deal and/or designate sources that you must use for a particular item or service.

Your STORE will offer for sale al of the required Goods and other products and services that we
specify. You will not offer for sale or sell at your STORE or any other location any unauthorized Goods
or other products or services we specify.

Currently, NS Distribution is the sole designated supplier of Promotional Items that you sell (as
opposed to Promotional Items that you give away) to customers and certain designated Nutrition Products
(which you will purchase under the Product Distribution Agreement, described below). Promotional
Items include clothing and apparel, key chains, shaker cups, gym towels, water bottles, pill boxes, mugs,
powder funnels, and other related items. Except in limited circumstances as may be set forth in the
Operations Manual, you must not manufacture, give away or sell, or cause to be manufactured or
produced, any Promotional Items, without our prior written consent.

You must enter into the Product Distribution Agreement (a form of which is attached as Exhibit
E) with NS Distribution, under which you must purchase an initial inventory and ongoing supply of
Goods to sell in your STORE. These Goods are obtained by NS Distribution from our affiliates, Global
Nutrition-Staree-and-Seurcewelt, the manufacturers of the Goods. The Product Distribution Agreement
requires you to (i) fulfill the Minimum Opening Inventory Requirement, which requires you to purchase
from NS Distribution an opening order of specific types and quantities of Goods that NS Distribution
designates for a minimum cost that NS Distribution designates (which we estimate to range between
$60,00065,000 and $65;00075,000 in the case of a Nutrishop Store that is not a Pro-Shop, between
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$10,000 and $50,000 in the case of a Nutrishop Store that is a Pro-Shop that is not a 24 Hour Fitness
Location, and between $30,00035,000 and $50,000 in the case of a Nutrishop Store that is a 24 Hour
Fitness Location) and (ii) fulfill the Minimum Monthly Purchase Order Requirement, which requires you
to purchase from NS Distribution $7,000, unless your STORE is a Pro-Shop that is not a 24 Hour Fitness
Location, in which case, $2,000, worth of Goods of the types and quantities you determine in each
calendar month following the month in which you place your opening order for the Minimum Opening
Inventory Requirement. If your STORE is a 24 Hour Fitness Location, you must use commercially
reasonable efforts to at all times maintain an inventory of Goods in your 24 Hour Fitness Location at the
same levels as those required for the Minimum Opening Inventory Reguirement, but you must at no time
maintain an inventory of Goods |ess than 85% of the Goods required for the Minimum Opening Inventory
Requirement. Under the Product Distribution Agreement, you must purchase Nutrition Products, but you
may also purchase Promotional Items and other products and goods at your option.

Other than Promotional Items that you sell (as opposed to Promotional Items that you give away),
certain designated Nutrition Products and the initial inventory and ongoing monthly supply of Goods that
you must purchase under the Product Distribution Agreement, you may purchase Goods that are to be
sold or used in your STORE from any approved supplier. If your STORE is a 24 Hour Fitness Location,
at no time may the products and goods you offer or sell from your 24 Hour Fitness Location consist of
more than 20% of goods or products that you have obtained from a supplier other than us and/or one of
our affiliates.

If you would like to use or sell any goods or products not previously authorized by us or which
are sold by a supplier not previously approved by us, you must provide written notice to usin the form we
reguire and, upon our request, give us product specifications, sample products, and/or information about
the supplier. We will communicate to you either our approval or our reasons for withholding approval
within 30 days of our receipt of al of the information we request. Our silence may not be construed as
consent. As a condition of approving a supplier of any product that will bear the Marks, we may require
that the supplier sign a license agreement in a form acceptable to us. We do not charge you for testing
and/or inspection of the proposed supplier's or vendor’s offering as a result of your requesting such
approval. We may withdraw our approval of a supplier or product if either or both no longer meet our
standards or specifications, in which case you must immediately cease to (i) purchase the product(s) from
that supplier and/or (ii) offer and sell such product from your STORE. While we do not maintain written
criteria for alternate suppliers and vendors, upon request, we will evaluate alternative suppliers and
vendors based upon many factors such as their ability to meet our standards and specifications, and based
upon the aternative supplier's financial position, business reputation, delivery performance, accessibility,
credit rating, and other criteria. We may establish and revise approved supplier or vendor criteria as we
deem appropriate and will make them available to our franchisees upon written request. We will issue and
modify standards and specifications (which may be set forth in our Operations Manual) based on our and
our Nutrishop Store franchisees’ experience. We may modify these standards and specifications, as well
as the other standards and specifications discussed in this Item 8, by providing you with written
notification.

Insurance. Besides these purchases or leases, you must obtain and maintain, at your own
expense, the insurance coverage that we periodically require and satisfy other insurance-related
obligations. You currently must have product liability insurance against claims for damages resulting
from bodily injury, personal injury, death, defective products, and property damage; if your STORE
writes meal plans and/or offers any type of nutritional consultations and/or nutritional advice,
professional liability insurance; comprehensive general liability insurance; all risk or special form
coverage on your premises, including machinery coverage having adequate limits to replace all that is
damaged as caused by, or occurring in connection with, your STORE’ s operation; business interruption
insurance to cover the rent of your STORE, previous profit margins, maintenance of competent personnel
and other fixed expenses for the duration of the interruption to your STORE's operation; if any vehicleis
used to operate your STORE, motor vehicle liability insurance; worker’s compensation and employer’s
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liability insurance (in amounts authorized by statute), unemployment insurance and state disability
insurance for your employees (as required by governing law); builder’ s and/or contractors insurance, lien
insurance, and performance and completion bonds in forms and amounts acceptable to us; and insurance
coverage of those types, nature and scope sufficient to satisfy your indemnification obligations. Each
type of insurance must contain the minimum liability coverage we prescribe at any time in the Operations
Manual. Premiums depend on the insurance carrier’s charges, terms of payment, and your history. All
insurance policies must name us as an additional insured party.

Franchisee Website. Subject to the terms and conditions of the Franchise Agreement, you may
purchase from us the Franchisee Website. If your STORE is a 24 Hour Fitness Location, you must
purchase from us the Franchisee Website. If you purchase from us the Franchisee Website, we will
provide you with our standard Website template format for your Franchisee Website and a domain for the
Franchisee Website. Before launching the Franchisee Website, you must submit to us for our prior
written approval a sample of the proposed Franchisee Website, including all visible content (such as
proposed screen shots) and non-visible content (such as meta tags) in the form and manner we require.
You may not launch, maintain or authorize the Franchisee Website or any content on the Franchisee
Website that we have not approved. Y ou shall comply with al standards that we periodically promulgate
with respect to Franchisee Websites. If you are a Former Licensee that is renewing your Nutrishop Store
franchise, you may continue using a Franchisee Website you created before the effective date of your first
Expired Franchise Agreement.

Advertising Materials. We, for no additional charge, will use reasonable efforts to assist you in
designing and developing certain advertisements. All printing, reproduction, publication, broadcasting
and distribution of your advertisements are at your own expense. We may provide templates for
advertisements at no additional charge. You must submit to us copies of al advertisements that you
propose to use, or to submit any request for an advertisement from us, with at least 7 days notice.

You must abtain our prior written consent, and must comply with all mandatory policies in the
Operations Manual, before entering into any third-party agreement relating to advertising. This includes
modeling contracts, and contracts with certain third party vendors including photographer, videographers,
and designers. You further must comply with any of our policies relating to your use of employees or
customers in advertisements.

STORE Development. The Operations Manual will give you sample plans and specifications to
guide you in constructing tenant improvements to, furnishing, and equipping your STORE. You will, at
your own expense, tailor the plans and specifications we provide for your individual use and will then
submit the customized plans and specifications to us for written approval. If your STORE is a 24 Hour
Fitness L ocation, you must maintain all shelvesin your 24 Hour Fitness Location fully stocked with all of
the required Goods and other products we specify, and you must ensure that none of the shelves in your
24 Hour Fitness Location are empty or give an appearance of not being fully stocked.

STORE Site. You must, at your own expense, locate, obtain, and occupy the site for your
STORE. The site you proposed for your STORE must conform to the general guidelines for suitable
Nutrishop Store sites as set out in the Operations Manual. We may, at no additional charge, inspect any
reasonably proposed site for your STORE. Our prior approval of the proposed site must be obtained in
writing in order for such site to be designated as the Approved Location. If your STORE is a 24 Hour
Fitness Location, you must sign our required form of Lease Addendum when you sign the lease for the
Approved Location (attached as Exhibit A to the 24 Hour Fitness L ocation Addendum).

In 20242025, NS Distribution received $19,413,478.7118,430,121.34 in revenue from Nutrishop
Store franchisees' purchases of Goods under Product Distribution Agreements.

NS Distribution also assigned us its right to collect Administration Fees under Product
Distribution Agreements with Nutrishop Store franchisees. In 20242025, we received approximately
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$68,42068,100 from the payment of Administration Fees from Nutrishop Store franchisees, which is
approximately 11.6512.49% of our total revenue of $587,295.98545,190.

Other than as described in the prior two paragraphs, neither we nor our affiliates received any
revenue, rebates or other material consideration from franchisees or suppliers based on required
franchisee purchases during 20242025, but we may do so in the future. We received no rebates from any
suppliers during fiscal year 20242025, but we may do so in the future.

There currently are no purchasing or distribution cooperatives. We may negotiate purchase
arrangements with suppliers (including price terms). We do not provide material benefits to Nutrishop
Store franchisees (for example, renewal or granting additional franchises) based on their purchase of
particular products or services or use of particular suppliers.

Collectively, the purchases and |leases described above are approximately 85% of your overall
purchases and leases in establishing your STORE and 75% of your overall purchases and leases in
operating your STORE.

Our officers, Bryon McLendon-and, Tania McLendon, Dawn Ziroli, and Clement Ziroli, Jr.
each have an ownership interest in Global Nutrition; and NS Distribution;
Lo Dawn ol a N_OWhne hin i 1 1t

disclosed in the previous sentence, none of our officers currently owns an interest in any supplier to the
franchise network.

Except as we describe above, there are no other goods, services, supplies, fixtures, equipment,
inventory, computer hardware and software, real estate or comparable items for establishing or operating
your STORE that you currently must buy or lease from us (or an affiliate) or designated suppliers.

Item 9
FRANCHISEE'SOBLIGATIONS
Thistable listsyour principal obligations under the franchise and other agreements. It will

help you find more detailed information about your obligations in these agreements and in other
items of this Disclosure Document.

SECTION DISCLOSURE
OBLIGATION IN AGREEMENT DOCUMENT | TEM
a Site selection and Sections 1.24 and 2.1 of Franchise | Items7, 8, and 12
acquisition/lease Agreement; and Sections 3, 5 and 15 of the

24 Hour Fitness Location Addendum

b. Pre-opening Sections2.1, 2.2, and 4.6 of Franchise | Items5, 7, 8,
purchases/leases Agreement; and Section 4 of, and Exhibit A | and 11
to, Product Distribution Agreement
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SECTION

DISCLOSURE

purchases

Franchise Agreement; Section 4 of, and
Exhibit A to, Product Distribution
Agreement; and Sections 12 and 16 of the 24
Hour Fitness Location Addendum

OBLIGATION IN AGREEMENT DOCUMENT ITEM
C. Site development and Sections 2 and 4 of Franchise Agreement ltems 7, 8, and 11
other pre-opening
reguirements
d. Initial and ongoing Sections 2.3 and 2.4 of Franchise Agreement | Items6, 7, and 11
training
e Opening Section 4.3.1 of Franchise Agreement; and | Item 11
Section 4 of, and Exhibit A to, Product
Distribution Agreement
f Fees Sections 2.2, 2.6.1, 2.7, 3.1, 6.4, 7.2, 10.6 | Items5,6,and 7
and 10.10 of Franchise Agreement; Sections
4, 5, 6 and 8 of, and Exhibit A to, Product
Distribution Agreement; and Sections 9 and
17 of the 24 Hour Fitness Location
Addendum
. Compliance with Sections 1.2, 1.3, 2.1, 2.2, 2.3, 25, 2.7, 4, | Items8and 11
standards and 6.1, 81, 82, 84 and 11 of Franchise
policies/operating manual | Agreement; and Sections 1 and 11 of
Product Distribution Agreement
h. Trademarks and Sections 4.1, 4.8, 5, 6.3 and 8.4 of Franchise | Items 13 and 14
proprietary information Agreement; Sections 1 and 12 of Product
Distribution Agreement; and Section 8 of the
24 Hour Fitness Location Addendum
i Restrictions on Sections 2.5, 2.7 and 4.3 of Franchise | Items§, 11, 12,
products/services offered | Agreement; Sections 4 and 9 of Product | and 16
Distribution Agreement; and Sections 11
and 12 of the 24 Hour Fitness Location
Addendum
B Warranty and customer Sections 2.7.1, 4.2 and Schedule 3 of | ltems8, 12, and
service requirements Franchise Agreement and Section 13 of | 16
Product Distribution Agreement
K. Territorial development Sections 1.1 and 1.2 of Franchise | Items12and 17
and sales quotas Agreement; and Section 2 of the 24 Hour
Fitness L ocation Addendum
Ongoing product/service Sections 2.5, 2.6.1, 2.7, 43 and 4.6 of | ltems6and8
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SECTION

DISCLOSURE

OBLIGATION IN AGREEMENT DOCUMENT ITEM
Maintenance, appearance, | Sections2.2, 4.3.2, 4.4, 4.6, 5.2 and 7.2 of | Items§, 11, 16,
and remodeling Franchise Agreement; and Section 12 of the | and 17
reguirements 24 Hour Fitness Location Addendum
Insurance Section 4.6 of Franchise Agreement and | Items7 and 8

Section 16 of Product Distribution
Agreement
Advertising Sections 1.2, 2.6, 4.1, 4.2, 4.3,8.4 and 11 of | Items®6, 7, 8, and

Franchise Agreement; Sections 1, 3 and 18
of Product Distribution Agreement; and
Sections 8 and 10 of the 24 Hour Fitness
L ocation Addendum

11

Indemnification Section 6.4 of Franchise Agreement and | Item 6
Section 14 of Product Distribution
Agreement
Owner’ s participation/ Sections2.3.1, 433, 6.1 and 9.1 of | Itemslland15
management/staffing Franchise Agreement
Records and reports Section 4.5 of Franchise Agreement and | Not Applicable
Sections 2 and 3 of Product Distribution
Agreement
Inspections and audits Section 4.5 of Franchise Agreement and | Items6and 11
Section 6 of Product Distribution Agreement
Transfer Section7 of Franchise Agreement and | Item 17
Section 189 of Product Distribution
Agreement
Renewad Section 1.3 of Franchise Agreement; Section | Item 17
11 of Product Distribution Agreement; and
Section 4 of the 24 Hour Fitness Location
Addendum
Post-termination Section 8.4 of Franchise Agreement; Section | Item 17
obligations 11 of Product Distribution Agreement; and
Sections 5 and 15 of the 24 Hour Fitness
L ocation Addendum
Non-competition Sections 6.3, 6.5, 7.2, 10.11, 11 and | I[tems15and 17

covenants

Schedules 2A and 2B of Franchise
Agreement and Sections 3 and 12 of, and
Exhibit C to, Product Distribution
Agreement
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SECTION DiscLOSURE
OBLIGATION IN AGREEMENT DOCUMENT I TEM

X. Dispute resolution Section 10 of Franchise Agreement and | ltem 17

Sections 8.2 and 18 of Product Distribution

Agreement
y. Other - Guaranty Section 9.2 of Franchise Agreement Iltems 1 and 15

Item 10
FINANCING

We and our affiliates do not offer direct or indirect financing. Neither we nor our affiliate will
guarantee your note, lease, or obligation.

Item 11
FRANCHISOR'SASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING
Except aslisted below, we are not required to provide you with any assistance.

Pre-Opening Assistance

Before you open and begin operating your STORE, we will:
1 Designate the Territory for your STORE. (Franchise Agreement — Section 1.2)

2. Approve or disapprove each site that you propose in accordance with our general guidelines for
suitable Nutrishop Store sites as set out in the Operations Manual. The site must meet our criteria
for demographic characteristics; parking; character of neighborhood; competition from, proximity
to, and nature of other businesses; size; appearance; and other physica and commercia
characteristics. We do not own sites for purchase or lease to franchisees.

3. We will approve or disapprove any proposed site within 30 days of receipt of the site request
materials we require. If you fail to acquire a site for your Store within 180 days of signing the
Franchise Agreement, we may, among other things, terminate the Franchise Agreement upon
notice to you and retain the Franchise Fee and any other fees you paid under the Franchise
Agreement. (Franchise Agreement — Section 2.1) Provide you, in the Operations Manual, with
sample plans and specifications (which you will, at your expense, tailor for your individual use)
to guide you in constructing tenant improvements to, furnishing, and equipping your STORE.
We will approve or disapprove of your tailored plans and specifications. (Franchise Agreement —
Section 2.2).

4, As discussed in Item 8, provide you with instructions for use of the Marks, specifications for
Goods, fixtures, furniture, vehicles, furnishings, signs and other items that will be used in or sold
by your STORE, information on marketing, management, and administration methods we
develop for use in your STORE and other information that we believe may be necessary or
helpful to you in your operation of your STORE. (Franchise Agreement — Section 2.5)
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5. As discussed in Item 8, provide you with a list of names and contact information of approved
suppliers of Goods and other products and services you may offer and sell in your STORE that

currently meet our standards and specifications. (Franchise Agreement — Sections 2.2 and 2.7)

6. Provide you access to one copy of the Operations Manual, the current table of contents of which
is Exhibit H. As of the date of this Disclosure Document, the Operations Manual contains
approximately 50 pages. (Franchise Agreement — Section 2.5)

7. Train you and certain members of your management team and staff. (Franchise Agreement —
Section 2.3) We describe thistraining later in this Item.

8. If your STORE is a 24 Hour Fitness Location, advise you on your 24 Hour Fitness Location’s
grand opening event. (24 Hour Fitness Location Addendum — Section 10)

0. Through our affiliate, NS Distribution, sell you Goods and grant you the authority to resell the
Goods to customers in your STORE. (Product Distribution Agreement — Section 1)

Ongoing Assistance

During your operation of your STORE, we will:
1 Periodically offer refresher training courses. (Franchise Agreement — Section 2.3)

2. Use reasonable efforts to make our personnel available to you (by phone, video conference or
in-person at our sole discretion) for consultation throughout the term of the franchise in atimely
manner for no additional charge. If your STORE is a 24 Hour Fitness Location, you must
participate on a weekly video conference meeting via Zoom or another application we designate
with one or more members of our personnel. (Franchise Agreement — Section 2.4; and 24 Hour
Fitness L ocation Addendum — Section 6)

3. Continue to provide you, either electronically or in another format that we deem appropriate,
access to one copy of the Operations Manual. The Operations Manual contains best practices, as
well as instructions for use of the Marks, specifications for Goods, fixtures, furniture, vehicles,
furnishings, signs and other items that will be used in or sold by your STORE, information on
marketing, management, and administration methods developed by us for use in your STORE,
names of approved suppliers, and other information that we believe may be necessary or helpful
to you in your operation of your STORE. We may modify the Operations Manual periodically to
reflect changesin the System. (Franchise Agreement — Section 2.5)

4, For no additional charge, use reasonable efforts to assist you in designing and developing certain
advertisements for your Territory. We may provide templates for advertisements at no additional
charge. (Franchise Agreement — Section 2.6)

5. As discussed in Item 8, continue to provide you with alist of names and contact information of
approved suppliers of Goods and other products and services you may offer and sell in your
STORE that currently meet our standards and specifications. (Franchise Agreement — Sections

2.2and 2.7)
6. Let you use our Marks. (Franchise Agreement — Sections 4 and 5)
7. Inspect your STORE and your books and records concerning your STORE to confirm your

compliance with the terms of the Franchise Agreement, to the extent that we are required to do so
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by law, or pursuant to any third-party discovery request, regulatory examination, or subpoena.
(Franchise Agreement — Section 4.5)

8. Let you use our confidential information. (Franchise Agreement — Section 6.3)

0. Continue, through our affiliate NS Distribution, to sell you Goods and grant you the authority to
resell the Goods to customersin your STORE. (Product Distribution Agreement — Section 1)

Advertising Fund

There is no advertising fund in which Nutrishop Store franchisees must participate.

Your Local Advertising

We do not require you to spend any specific amount to advertise or promote your STORE, but we
recommend you spend between $5,000 and $15,000 if your STORE is not a Pro-Shop and between
$1,000 and $6,000 if your STORE is a Pro-Shop to advertise and promote your STORE’ s opening during
the first 3 months after the opening of your STORE and, if your STORE is not a Pro-Shop, between
$15,000 and $30,000 if your STORE during the first 12 months of your STORE’s operation. Y our
advertising must comply with our specifications.

Y ou must comply with the Operations Manual’ s written policies and procedures (as they may be
updated, modified and amended) on advertisements, advertising materials, marketing materials,
commercial representations, endorsements, testimonias, banners, flyers, posters, visual graphics,
promotions, Promotional Items, sales, campaigns, contests, vehicle wraps, whether in print, radio,
television, online, or via social media, or as otherwise defined by the Federal Trade Commission Act, or
relevant state laws (collectively “Advertising” or “Advertisement”). We have no obligation to conduct
Advertising for Nutrishop Stores whether locally, regionally, or nationally.

We, for no additional charge, will use reasonable effortsto assist you in designing and developing
certain Advertisements for your Territory. All printing, reproduction, publication, broadcasting and
distribution of your Advertisements for your Territory shall be at your own expense. We may provide
templates for Advertisements at no additional charge. All Advertisements must prominently display the
Marks as we prescribe and must be pre-approved by us. You agree to submit to us copies of all
Advertisements that you propose to use, or to submit any request for an Advertisement from us, with at
least 7 days notice. We will review the Advertisements within a reasonable time and will promptly
notify you whether we approve or reject them. If you do not receive written approval within 7 calendar
days after you submit the proposed Advertising to us for approval, you should follow up with us because
they are deemed to be disapproved until you receive our written approval. Even if we have approved
specified materials, we may later withdraw our approval if we reasonably believe it necessary to make the
Advertising conform to changes in the System or to correct unacceptable features of the Advertising,
including any misrepresentation in the Advertisement. If your STORE is a 24 Hour Fitness Location,
then you may not use the “24 Hour Fitness’ trademark, service mark, and/or other commercial symbol
without obtaining our and the landlord of the Approved Location’s prior written approval.

You must obtain our prior written consent, and comply with all mandatory policies in the
Operations Manual, before entering any third-party agreement relating to advertising. This includes
modeling contracts and contracts with certain third party vendors including photographer, videographers,
and designers. You further must comply with any of our policies relating to your use of employees or
customers in Advertisements.

You may advertise and promote your STORE, and Goods bearing the Marks, throughout your
Territory and outside of your Territory, or on the Internet and in social media, provided that no
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Advertisements may be made or appear, or target customers residing, in another Nutrishop franchisee's
territory, such as by publishing, posting, or circulating Advertisements in another Nutrishop franchisee’s
territory. The nature of certain forms of Advertising can and may result in the Advertisements of other
franchisees reaching your Territory, including and subject to any restrictions in the Franchise Agreement
or in the Operations Manual, the Internet, social media, t-shirts and vehicle wrap Advertisements and
Promoational Items (such as apparel) of other franchisees.

Under no circumstances may you advertise via radio or television without our prior written
approval. We will not unreasonably deny such approval, except that we will not approve any radio or
television Advertising that, in our opinion, negatively impacts or infringes on the rights of another
franchisee, unless the impacted franchisee(s) approve(s) in writing.

You will not be required to participate in any sales promotion we propose. However, if you
participate in any particular sales promotion, you must abide by the terms of the promotion, which terms
we may revise during the term of the Franchise Agreement. You may sponsor or exhibit at a Major
Promotional Event (as defined in Section 11 of the Franchise Agreement) within your Territory so long as
the Major Promotional Event is not also within the territory of another Nutrishop Store franchisee, in
which case you must first obtain our approval, which we may withhold in our sole discretion. Y ou may
participate in Promotional Events (as defined in the Franchise Agreement) in your Territory as a sponsor
or exhibitor. We may prohibit you from participating in any Promotional Event which we determine, (i)
does not comply with our mission and values as a business, or (ii) might injure the goodwill of the Marks
and System.

Subject to the terms and conditions of the Franchise Agreement, you may purchase from us the
Franchisee Website. If your STORE is a 24 Hour Fitness Location, you must purchase from us the
Franchise Website. Y ou shall not otherwise develop, establish or maintain a Website for your STORE. |If
you purchase from us the Franchisee Website, we will provide you with our standard Website template
format for your Franchisee Website and domain for the Franchisee Website. Before launching the
Franchisee Website, you must submit to us for our prior written approval a sample of the proposed
Franchisee Website, including all visible content (such as proposed screen shots) and non-visible content
(such as meta tags) in the form and manner we require. Y ou may not launch, maintain or authorize the
Franchisee Website or any content on the Franchisee Website that we have not approved. You may not
make any material modifications to an approved Franchisee Website without our prior written consent.
Y ou must comply with all standards that we periodically promulgate with respect to Franchisee Websites.
If you are a Former Licensee that is renewing your Nutrishop Store franchise, you may continue using a
Franchisee Website you created before the effective date of your first Expired Franchise Agreement.

If you choose to use any social media page(s) to advertise or promote your STORE, you must
comply with our advertising policies in the Operations Manual. In addition, you must ensure that the
social media page used to promote your STORE is readily distinguishable as a business page, separate
and distinct from a private or personal social media page. |f your STORE is a 24 Hour Fitness Location,
you must establish and maintain social media pages on platforms we designate from time to time in
compliance with our advertising policies and the Franchise Agreement.

If you elect to sell Promotional Items at your STORE, you must sell only those Promotional Items
you purchase from our designated supplier(s) (currently, NS Distribution). Except in limited
circumstances as may be set forth in the Operations Manual, you must not manufacture, give away or sdll,
or cause to be manufactured or produced, any Promotiona Items unless approved by us, which approval
we may withhold in our sole discretion. (Franchise Agreement — Sections 2.6, 2.7, 4.1, 4.3.8 and 11; and
24 Hour Fitness Location Addendum — Sections 7, 8, 10 and 13)

Cooper ative Advertising Programs
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There is no local or regional advertising cooperative in which Nutrishop Store franchisees must
participate.

Computer System

We do not require Nutrishop Store franchisees to buy or use any specific electronic cash registers
or computer systems. Y ou must, however, have access to a functioning e-mail account and purchase and
use whatever computer hardware and software you deem necessary to effectively operate your STORE
according to our standards and specifications.

Opening

We estimate that it will be 90 to 150 days after you sign the Franchise Agreement before you
open and begin operating your STORE. The specific timetable for opening and operating your STORE
depends on various factors, including the length of time to locate and sign alease for the site; the location
of your STORE; the construction or remodeling of the site; the delivery and installation schedule for
equipment and supplies; the hiring of staff and completion of required training; financing arrangements;
and the compliance with local laws and regulations.

Training

We will offer and provide training to you and certain members of your management team and
staff.

If the STORE is your first Nutrishop Store, then before the opening of your STORE, we will
conduct a 2 week long Orientation Training for the operation of your STORE under the System for up to
2 attendees, one of whom must be you (or if you are an entity, your Managing Owner). Thistraining will
be at no cost to you, except that travel, meals, and lodging and other incidental expenses incurred by you
or your personnel shall be at your expense. If you (or if you are an entity, your Managing Owner)
complete our Orientation Training, then you or your Managing Owner, as applicable, may provide similar
orientation training to any Designated Managers you appoint. All Designated Managers must either
attend and successfully complete our Orientation Training or receive similar orientation training from you
(or if you are an entity, your Managing Owner). You must employ at all times a Designated Manager
who can train your STORE'’ s other personnel.

We or our designee conduct Orientation Training as frequently as we deem necessary at a
designated training facility and/or at one or more operating Nutrishop Stores in California, or another
location we designate. |f the STORE is your first Nutrishop Store, Orientation Training must occur and
be successfully completed to our satisfaction at |east one week before you open your STORE.

As of the date of this Disclosure Document, Orientation Training includes the following
programming:

TRAINING PROGRAM

Hours of Hour s of
. Classroom On-the-Job L ocation
Subject - o
Training Training
Outside marketing 2 16 Cdlifornia, or other location we
designate
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Hour s of Hour s of
. Classroom On-the-Job L ocation
Subject - L
Training Training
Customer retention 1 7 California, or other location we
designate
Selling 1 10-20 Cdlifornia, or other location we
designate
Point of sale training 0 2 California, or other location we
designate
Product knowledge 0 8-16 Cdlifornia, or other location we
designate
Store set up 1 1 California, or other location we
designate
. - 2 1 California, or other location we
Ordering/shipping designate
Marketing 2 5 Cdlifornia, or c_)ther location we
designate
Intro/policies and procedures 2 1 Cdlifornia, gr c_)ther location we
esignate
Totd 11 51-69

Brian Barthelmess, our Chief Operating Officer, supervises and coordinates the Orientation
Training program. Mr. Barthelmess has 2223 years of relevant experience in the nutritional products field

and with us and our affiliates.

The instructional materials for our Orientation Training program may include computer-based
training courses and software, videos, handouts, the Operations Manual, and tests or other evaluations
that we require you or your attendees to complete.

In addition to Orientation Training, we may offer optional continuing education programs and
reguire continuing education programs on matters related to the operation or promation of your STORE,
as set forth in the Operations Manual. Besides attending these programs, you must attend an annual
meeting of Nutrishop franchisees at a location we designate, if we organize and plan (at our option) an
annual meeting. We will not require in-person attendance for more than two days during any calendar

year. You must pay al costs to attend these meetings and continuing education programs.
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tem 12
TERRITORY

You will operate your STORE at the Approved Location within a specific Territory. The
Territory is the lesser of: (i) a 10 mile radius from the center of the Approved Location or (ii) an area
immediately surrounding the Approved Location that encompasses an estimated population of 400,000
residents. We may during the term of the Franchise Agreement, upon providing notice to you, reduce or
otherwise modify the size and/or boundaries of the Territory to encompass a geographic area immediately
surrounding the Approved Location consisting of 400,000 residents. If at any time during the term of the
Franchise Agreement the population in the Territory becomes less than 400,000 residents, we have no
obligation to expand or modify the size and/or boundaries of the Territory to include a greater population.

If your STORE is a 24 Hour Fitness Location, your Territory will be the lesser of: (i) a5 mile
radius from the center of the Approved Location or (ii) an area immediately surrounding the Approved
Location that encompasses an estimated population of 200,000 residents. We may during the term of the
Franchise Agreement, upon providing notice to you, reduce or otherwise modify the size and/or boundaries
of the Territory to encompass a geographic areaimmediately surrounding the Approved Location consisting
of 200,000 residents. If at any time during the term of the Franchise Agreement the population in the
Territory becomes less than 200,000 residents, we have no obligation to expand or modify the size and/or
boundaries of the Territory to include a greater population. If your STORE is a Pro-Shop but is not a 24
Hour Fitness Location, then your Territory will consist of the commercia facility in which the Pro-Shop
is located and a one mile radius from the center of the commercial facility in which your STORE is
located, regardless of population.

If any event giving rise to our right to terminate the Franchise Agreement occurs, we may instead
elect to temporarily or permanently reduce the size of the Territory.

Your Territory may overlap with the territories of other franchised or company-owned Nutrishop
Stores located outside of your Territory, or located within your Territory. In the event of overlap(s), the
distance between your Approved Location and another Nutrishop Store having an overlapping territory
will be split in half based on the actual distance in miles, and your territorial rights and advertising rights
will not extend beyond the boundary. In the event that any location you wish to target for advertising or
sales, such as acommercial gym that is geographically located equally between your Approved Location
and the other Nutrishop Store, you and the other Nutrishop Store both may advertise at the location,
subject to obtaining the consent of the location’s owner.

You have no options, rights of first refusal, or similar rights to acquire additional franchises
within the Territory or in contiguous territories. Y ou may not relocate your STORE without our approval,
which we may withhold in our sole discretion.

You will not receive an exclusive territory. You may face competition from other Nutrishop
Store franchisees, from outlets that we own, or from other channels of distribution or competitive brands
that we control.

Except as limited in this Item, we and our affiliates will not operate or grant a franchise for the
operation of a Nutrishop Store at alocation in the Territory during the term of your Franchise Agreement.
Otherwise, we and our affiliates retain all rights with respect to Nutrishop Stores, the Marks, the sale of
identical, similar or dissimilar products and services, and any other activities we deem appropriate
whenever and wherever we desire, including:
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(D) the right to locate any Nutrishop Store within the borders of your Territory, but
only if the store would be at least 11 driving miles from your STORE at the Approved L ocation;

2 if at any time you operate a Nutrishop Store or Pro-Shop within agym located in
your Territory under a separate franchise agreement with us (or our affiliate) and that franchise
agreement is terminated or expires, then we have the right to operate, or authorize any other
franchisee to operate, a Nutrishop Store or Pro-Shop in that gym location within your Territory.
If we operate or authorize another franchisee to operate a Nutrishop Store or Pro-Shop in that
gym location, then the Nutrishop Store’s or Pro-Shop’ sterritory will overlap with your Territory,
and your territorial rights and advertising rights will be restricted as described above.

3 the right to participate in, and to promote the Marks, trade name, System, and
distribute and sell the Goods, at Maor Promotional Events (as defined in the Franchise
Agreement) within your Territory;

(@] the right to advertise and promote, and the exclusive right to sell Goods bearing
the Marks, and the Goods of approved suppliers, or any connected services therewith, over the
Internet, radio, television, or via social media or e-commerce, which sales will be subject to our
then current e-commerce policies as provided in the Operations Manual;

5) the right to market and sell similar or dissimilar products and services to those
offered at Nutrishop Stores exclusively through e-commerce channels, including but not limited
to the Internet, Social Media, or other online platforms (including NutrishopUSA.com), to
customers located anywhere;

(6) the right to acquire the assets or ownership interests of one or more businesses
providing products and services the same as or similar to those provided at Nutrishop Stores, and
franchising, licensing or creating similar arrangements with respect to these businesses once
acquired; and

@) the right to be acquired (whether through acquisition of assets, ownership
interests or otherwise, regardliess of the form of transaction) by a business providing products and
services the same as or similar to those provided at Nutrishop Stores, or by another business.

We may exercise any of the retained rights without compensating you. Although we have the
right to do so (as described above), neither we nor our affiliate currently operates, franchises, or have
present plans to operate or franchise a business under a different trademark that sells or will sell goods or
services similar to those you will sell in your STORE.

If you are signing a Franchise Agreement for the right to operate a Nutrishop Store or Pro-Shop
within a gym that is located within the territory of an existing Nutrishop Store you operate (“Existing
Territory”), you must modify the franchise agreement for the existing Nutrishop Store to provide that we
have the right to operate or authorize another franchisee to operate a Nutrishop Store or Pro-Shop in that
gym location upon the Franchise Agreement’s termination or expiration. If we operate or authorize
another franchisee to operate a Nutrishop Store or Pro-Shop in that gym location upon the Franchise
Agreement’s termination or expiration, the territory for the Nutrishop Store or Pro-Shop in that gym
location will overlap with the Existing Territory, and your territorial rights and advertising rights in the
Existing Territory will be restricted as described above.

We may ingtitute certain policies in our Operations Manual regarding the sale of Goods on our
Website. These policies may be changed in our discretion in our Operations Manual or otherwise.
Currently, if we offer Goods for sale on our Website and a customer purchases those Goods for delivery
to an address within your Territory (regardless whether the customer accessed the product-ordering
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portion of our Website through alink on your Franchisee Website, another Nutrishop Store’s Website or
another Nutrishop Store's click-thru subpage on our Website), then you will receive an “Online Purchase
Credit” or cash, at your option, equal to the difference between the price charged by our Website for the
Goods and the then current standard loyalty price of the Goods. Additionally, if a customer accesses the
product-ordering portion of our Website through a link on your Franchisee Website, and the customer
purchases Goods for delivery to an address that is not included in a territory assigned to another
Nutrishop Store franchisee, then you will receive the Online Purchase Credit or cash, at your option, for
the purchase of the Goods. The Online Purchase Credits or cash, if applicable, you earn each calendar
month will be added together and, in the case of Online Purchase Credits, will be made available by the
10" day of the following calendar month to be applied to the next order of Goods you place with our
affiliate under the Product Distribution Agreement and, in the case of cash, will be paid to you via PayPal.

Except as described in the two paragraphs that follow, you will not sell Goods through any
channel of distribution other than sale to retail customers at your STORE (including sales at wholesale;
sales to distributors, liquidators or other retail stores; sales through outlets;, and sales via catalogs or
electronic means such as the internet, your Franchisee Website or via socia media or e-commerce).

Y ou may deliver Goods from your STORE to consumers that are located in your Territory and to
consumers that are located outside of your Territory, provided that the consumer must not be located
within the territory of any other Nutrishop Store franchisee. If you wish to use a third-party to offer
delivery services to consumers, you must make accommodations for those delivery services in
compliance with our standards and procedures in the Operations Manual or otherwise provided in writing
by us.

In addition to delivery services, we may institute certain policies in our Operations Manual
allowing you to sell Goods away from your STORE. We currently alow you to sell Goods away from
your STORE at Promotional Events as often as you want under the following circumstances. (i) the
Promotional Event is inside your Territory and not within the assigned territory of any other Nutrishop
Store franchisee and (ii) the Promotional Event is not located within your Territory or the assigned
territory of any other Nutrishop Store franchisee. As described above, your Territory may overlap with
the territories of other franchised or company-owned Nutrishop Stores located outside of or within your
Territory. In the event of an overlap, you will only be permitted to sell Goods at Promotional Events
within the part of your Territory that does not overlap with the other Nutrishop Store’ sterritory.

tem 13
TRADEMARKS

Y ou may use certain Marksin operating your STORE. The current principal Marks are:

REGISTRATION OR REGISTRATION OR
M ARK APPLICATION NUMBER APPLICATION DATE
3018521 (Reg) November 22, 2005
Nutrishop (Reg.)
4376153 (Reg.)

July 30, 2013 (Reg.)
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REGISTRATION OR REGISTRATION OR
M ARK APPLICATION NUMBER APPLICATION DATE

99321869 (App.)

August 5, 2025 (App.)

We own the principal Marks. We have registered the Marks listed above on the Principal
Register of the United States Patent and Trademark Office (“USPTO”). No affidavits or renewa filings
are yet due in connection with these registrations. No agreement limits our right to use or license the
Marks.

Y ou must follow our rules when you use the Marks, including giving proper notices of trademark
and service mark registration and obtaining fictitious or assumed name registrations required by law. You
may not use any Mark in your corporate or legal business name (unless you are a Former Licensee that is
renewing your Nutrishop Store franchise and you used one or more of the Marks in your corporate or
legal business name before the effective date of your first Expired Franchise Agreement); with modifying
words, terms, designs, or symbols (except for those we license to you); in selling any unauthorized
services or products; or as part of any domain name, homepage, electronic address, or otherwise in
connection with a Website (unless you are a Former Licensee that is renewing your Nutrishop Store
franchise and you used one or more of the Marks in a domain name, homepage, electronic address, or
otherwise in connection with a Website before the effective date of your first Expired Franchise
Agreement).

There are no currently effective material determinations of the USPTO, the Trademark Trial and
Appeal Board, the trademark administrator of any state, or any court, and no pending infringement,
opposition, or cancellation proceedings or material litigation, involving the principal Marks. We do not
actually know of either superior prior rights or infringing uses that could materially affect your use of the
Marksin any state.

You must notify us immediately of any apparent infringement or challenge to your use of any
Mark, or of any person’s claim of any rightsin any Mark, and you may not communicate with any person
other than us, our attorneys, and your attorneys, regarding any infringement, challenge, or claim. We
may take the action we deem appropriate (including no action) and control exclusively any litigation,
USPTO proceeding, or other administrative proceeding arising from any infringement, challenge, or
claim or otherwise concerning any Mark. You must assist us, as we direct, in protecting and maintaining
our interests in any litigation or USPTO or other proceeding. At our option, we may defend and/or
control the defense of any proceeding arising from your use of any Mark. We need not participate in your
defense and/or indemnify you for damages or expenses in a proceeding involving the Marks; however, if
you timely notify us and comply with our directions in response to a trademark infringement proceeding
that disputes your authorized use of the Marks, then we will reimburse you for your damages and
reasonabl e expenses you incur.

If it becomes advisable at any time for us and/or you to modify or discontinue using any Mark
and/or to use one or more additional or substitute trade or service marks, you must comply with our
directions within a reasonable time after receiving notice. If we require you to change your STORE's
signs, we will reimburse you for your direct expenses of doing so, but we will not reimburse you for any
loss of revenue due to any modified or discontinued Mark, or for your expenses of promoting a modified
or substitute trademark or service mark.
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tem 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

No patents or pending patent applications are material to the franchise. We claim copyrights in
the Operations Manual (which contains our trade secrets), advertising and marketing materials, and
similar items used in operating Nutrishop Stores. We have not registered these copyrights with the
United States Registrar of Copyrights, but we need not do so at this time to protect them. You may use
these items only as we specify while operating your STORE (and must stop using them if we so direct

you).

There currently are no effective adverse determinations of the USPTO, the United States
Copyright Office, or any court regarding the copyrighted materials. No agreement limits our right to use
or alow others to use the copyrighted materials. We do not actually know of any infringing uses of our
copyrights that could materially affect your use of the copyrighted materialsin any state.

We need not protect or defend copyrights, although we intend to do so if in the best interests of
the System or all or some Nutrishop Stores, as we solely determine. We may control any action we
choose to bring, even if you voluntarily bring the matter to our attention. We need not participate in your
defense and/or indemnify you for damages or expenses in a proceeding involving a copyright.

Our Operations Manual and other materials contain our confidential information (some of which
constitutes trade secrets under applicable law). This information includes, or may in the future include:
site selection criteriaand layouts, designs and other plans and specifications for Nutrishop Stores; training
and operations materials and manuals; methods, formats, specifications, standards, systems, procedures,
sales and marketing techniques, knowledge, and experience used in developing and operating Nutrishop
Stores; marketing, promotional and advertising research and programs for Nutrishop Stores; knowledge
of specifications for and suppliers of Goods, Nutrition Products, and other products and supplies,
including supplier pricing and related terms; any computer software or similar technology which is
proprietary to us or the System; knowledge of the operating results and financial performance of
Nutrishop Stores other than your STORE; graphic designs and related intellectual property; customer
solicitation, communication and retention programs, along with data and information used or generated in
connection with those programs; all data and other information generated by, or used in, the operation of
your STORE, including customer names, addresses, phone numbers, pricing and other information
supplied by any customer (such as credit card information or personal information), and any other
information that visitors to your STORE provide to the Website for the network of Nutrishop Stores;
future business plans relating to Nutrishop Stores and the Nutrishop Store franchise opportunity,
including expansion and development plans; and any other information that we reasonably designate as
confidential or proprietary.

All ideas, concepts, techniques, or materials concerning a Nutrishop Store, whether or not
protectable intellectual property and whether created by or for you or your owners or employees, must be
promptly disclosed to us. Under the Franchise Agreement you will grant (and agree to take any further
necessary action to grant) us a global, perpetual, irrevocable, and exclusive royalty-free license to
incorporate those ideas, concepts, techniques and materials in the System for use in al Nutrishop Stores
operated by us, our affiliates and our franchisees.

You may not use our confidential information in an unauthorized manner. You must take
reasonable steps to prevent its improper disclosure to others. Y ou agree to have our then current form of
“Nondisclosure and Non-Competition Agreement” executed by all of the following persons. (i) your
Designated Manager, prior to their employment; and (ii) if you are an entity, all your officers, directors,
shareholders, partners, members and owners, and those of any entity directly or indirectly controlling you,
at the same time the Franchise Agreement is signed, or at such time as they assume such status. Y ou also
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agree to have any supervisory or other employees who have received or will receive training from us,
prior to their employment, execute our then current form of “Nondisclosure Agreement.” You agree to
provide us copies of all executed Nondisclosure and Non-Competition Agreements and Nondisclosure
Agreements no later than 10 days following their execution. We will be athird party beneficiary of each
Nondisclosure and Non-Competition Agreement and Nondisclosure Agreement with independent
enforcement rights.

Item 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE

If you are alegal entity, you must appoint a shareholder, member, or partner (as applicable) to be
your “Managing Owner,” responsible for overseeing and supervising the operation of your STORE. You
must maintain a competent, conscientious, trained staff, including a fully-trained, general manager, which
may be you (or, if you are an entity, your Managing Owner), who must act as the Designated Manager of
your STORE with responsibility to conduct day-to-day business activities at your STORE. There are no
limits on who you can hire as your on-premises Designated Manager except that if the STORE is your
first Nutrishop Store, your initial Designated Manager must complete the Orientation Training to our
satisfaction. If you or your Managing Owner complete our Orientation Training, then you or your
Managing Owner, as applicable, may provide similar orientation training to any successor Designated
Managers you appoint instead of the successor Designated Managers attending our Orientation Program.
Your Designated Manager is not required to possess any designated amount of equity interest in your
franchised business. You must at all times faithfully, honestly, and diligently perform your contractual
obligations and use best efforts to promote and enhance your STORE. Y ou must operate your STORE in
full compliance with the mandatory standards and specifications in the Operations Manual, as we may
change them.

You agree to have al of the following persons sign our then current form of Nondisclosure and
Non-Competition Agreement: (i) your Designated Manager, prior to their employment; and (ii) if you are
acorporation, limited liability company, or partnership, al your officers, directors, shareholders, partners,
members and owners, and those of any corporation, limited liability company, or partnership directly or
indirectly controlling you, at the time the Franchise Agreement is signed, or at such time as they assume
such status. You aso agree to have any supervisory or other employees who have received or will
receive training from us, prior to their employment, execute our then current form of Nondisclosure
Agreement. You agree to provide us copies of all executed Nondisclosure and Non-Competition
Agreements and Nondisclosure Agreements no later than 10 days following their execution.

[tem 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

Y ou must offer and sell al Goods and other products and services that we periodically require for
Nutrishop Stores. We periodically may change required and/or authorized Goods and other products and
services. There are no limits on our right to do so. (See Item 8) Y ou may not advertise, promote, sell,
distribute, or cause to be sold, any Goods or other products or services that are prohibited by us, or goods
that violate state or federal law, including: (a) pro-steroids, (b) pro-hormones, (c) SARMS, (d) ephedrine
products (ma huang, ephedra, ephedra derivatives), or (¢) DMAA, Methylhexanamine, 1,
3-dimethylamylamine, Picamilon, Dendrobium, Methylsynephrine, Higenamine or Vinpocetine. We
have the right to add to or delete from the list of goods and products that we prohibit you to advertise,
promote, sell, distribute, or cause to be sold.

If your STORE is a 24 Hour Fitness Location: (a) you may not without our prior written approval
charge customers of your 24 Hour Fitness Location any fee to use an Inbody machine, Evolt machine
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and/or other similar approved device, or to participate in the Nutrishop Meal Plan and/or any other
approved meal plan, (b) you must use commercially reasonable efforts to at al times maintain an
inventory of Goods in your 24 Hour Fitness Location at the same levels as those required for the
Minimum Opening Inventory Requirement, but you must at no time maintain an inventory of Goods less
than 85% of the Goods required for the Minimum Opening Inventory Requirement, and (c) at no time
may the products and goods you offer or sell from your 24 Hour Fitness Location consist of more than
20% of goods or products that you have obtained from a supplier other than us and/or one of our
affiliates.

Y ou must not establish or maintain a Website other than in strict compliance with the terms of the
Franchise Agreement. You may conduct business only with customers at your STORE and any delivery
or other operations you conduct in compliance with our standards and procedures in the Operations

Manual or otherwise provided in writing by us. Y ou are not restricted as to the customers whom you may
serve at your STORE. You may nhot operate your STORE outside the Territory.

[ inder_of left blank i ionally]
tem 17
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

Thistablelists certain important provisions of the franchise and related agreements. You should
read these provisionsin the agreements attached to this Disclosure Document.

term

Franchise Agreement

PrRovVISION SECTION IN SUMMARY
FRANCHISE OR
OTHER AGREEMENT
a Length of the franchise term Section 1.3.1 of 5 years (or, if your STORE is a 24
Franchise Agreement | Hour Fitness Location, 3 years) from
the Opening Date.
Section 11.1 of Begins on the effective date and ends
Product Distribution | when the then current term of the
Agreement Franchise Agreement expires or
terminates.
b. Renewal or extension of the Section 1.3.2 of If you are in full compliance, you

may acquire 3 successor franchise
terms of 5 years each (or, if your
STORE is a 24 Hour Fitness
Location, 1 successor franchise term
of 3years). Each successor franchise
will be on our then current form of
Franchise Agreement (which may
contain materially different terms and
conditions than your origina
franchise agreement except that the
Territory will be the same and, only if
you are a Former Licensee that is
renewing your Nutrishop Store
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Provision

SECTION IN
FRANCHISE OR
OTHER AGREEMENT

SUMMARY

franchise, no royaty payments will
be payable).

Not applicablein the
Product Distribution
Agreement

Not applicable.

C. Requirements for franchisee
to renew or extend

Section 1.3.2 of
Franchise Agreement

To “renew,” you must be in full
compliance with the Franchise
Agreement, al other agreements
between us and the Operations
Manual; sign our then current
Franchise Agreement; maintain
possession of the Approved L ocation;
and sign arelease (if law allows).

The terms of our then current
Franchise Agreement that you sign
for renewal of the franchise may
differ materially from any and all of
those contained in your origina
franchise agreement, except that, only
if you are a Former Licensee that is
renewing your Nutrishop Store
franchise, no royalty payments will
be payable by you.

Not applicablein the
Product Distribution

Not applicable.
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Agreement
d. Termination by franchisee Section 8.1 of Y ou may terminate effective 30 days
Franchise Agreement | after you provide us with written
notice of termination, if we are in
material breach and fail to cure
within 60 days (subject to state law).
If you are a former Licensee that is
renewing your Nutrishop Store
franchise, you may terminate the
renewal franchise agreement at any
time upon 60 days prior written
notice to us.
Not applicableinthe | Not applicable.
Product Distribution
Agreement
e Termination by franchisor
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with cause

Franchise Agreement

ProviISION SECTION IN SUMMARY
FRANCHISE OR
OTHER AGREEMENT
without cause Not Applicable Not Applicable.
f. Termination by franchisor Section 8.2.1 of We may terminate your franchise

only if you or your owners commit
one of several violations (see (g) and
(h) below).

Section 11.2 of
Product Distribution
Agreement

NS Distribution may terminate only if
you or your owners commit one of
several violations (see (g) and (h)
below).

Section 14 of 24
Hour Fitness
Location Addendum

We may terminate your franchise if
you commit any violation described
in (h) below.

g.
defaults

“Cause’ defined-curable

Section 8.2.1 of
Franchise Agreement

Y ou have 10 days to cure operational
defaults and other defaults not listed
in (h) below (except for advertising
or offering any Goods in violation of
our pricing provisions, which is
subject to a 24 hour cure period).

Section 11.2 of
Product Distribution
Agreement

Y ou have 10 days to cure operations
defaults and other defaults not listed
in (h) below, except that you have 15
days to cure breaches relating to your
failure to pay amounts owed under
the Product Distribution Agreement.

h.
defaults

“Cause’ defined- non-curable

Sections 8.2.1 and
8.3 of Franchise
Agreement

Non-curable defaults include: an
assignment for the benefit of
creditors; appointment of a trustee or
recelver; abandonment for 10
consecutive business days or 15
business days in any month; failure
to obtain our prior approval before
you relocate your  STORE;
advertising, promoting,  selling,
distributing or causing to be sold any
goods or products we designate as
prohibited or that are illegd,
including pro-steroids, pro-hormones,
SARMS, ephedrine products (ma
huang, ephedra, ephedra derivatives),
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Provision

SECTION IN
FRANCHISE OR
OTHER AGREEMENT

SUMMARY

or DMAA, Methylhexanamine, 1,
3-dimethylamylamine, ~ Picamilon,
Dendrobium, Methylsynephrine,
Higenamine or Vinpocetineg,
conviction of a felony, crime
involving moral turpitude, or other
crime; dishonest or unethical conduct
which, in our reasonable judgment,
adversely affects the STORE's
reputation or the goodwill associated
with the Marks; you, any of your
Owners, representatives or employees
make any illicit statements, including
in an emal to our employees,
officers, or directors, or in any social
media posts, or any other unlawful,
threatening, abusive, libelous,
defamatory, obscene, vulgar,
pornographic, gambling-related,
drug-related, alcohol-related, profane,
racist, sexually explicit or indecent
comments that in our opinion
negatively affects us, our employees,
our operations or otherwise affects
the STORE's reputation or the
goodwill associated with the Marks;
repeated defaults (even if cured);
termination of any  product
distribution agreement between you
and us or one of our affiliates due to
your committing an incurable breach
or failure to cure a curable breach.

Your default or breach of any other
agreement with us or our affiliate will
be an event of default under the
Franchise Agreement, and your
default or breach of the Franchise
Agreement will be an event of default
or breach under al agreements
between us or our affiliates and you.

Section 11.2 and 11.3
of Product
Distribution
Agreement

Non-curable defaults include: failure
to fulfill the Minimum Opening
Inventory Requirements; failure to
purchase at least $21,000 of Goods
from NS Distribution in any 3 month
period following the first 18 months
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of the Product Distribution
Agreement; an assignment for the
benefit of creditors; appointment of a
trustee or receiver; conviction of a
felony, crime involving mord
turpitude, or other crime; dishonest or
unethical conduct; repeated defaults
(even if cured); termination of any
franchise agreement between you and
us or one of our affiliates due to your
failure to comply.

Your default or breach of any other
agreement with NS Distribution or its
affiliate will be an event of default
under the Product Distribution
Agreement, and your default or
breach of the Product Distribution
Agreement will be an event of default
or breach under al agreements
between NS Distribution or its
affiliates and you.

Section 14 of 24
Hour Fitness
Location Addendum

Non-curable default if your STORE
is a 24 Hour Fitness Location and
you or any of your owners,
representatives, or employees engage
in any behavior that is, or make any
statements, whether orally, in an
email, or in a socia media post
directed to us, the landlord of the
Approved Location, or any third
party, that are, illicit, unlawful,
threatening, harassing, abusive,
libelous, defamatory, obscene, vulgar,
pornographic, gambling-related,
drug-related, alcohol-related, profane,
racist, sexually explicit or indecent,
that in our opinion negatively affects
us, the landlord of the Approved
Location, either of our or their staff
or employees, or otherwise affects
your Pro-Shop’s reputation or the
goodwill associated with the Marks.

i.
termination/nonrenewal

Franchisee' s obligations on

Section 8.4 of
Franchise Agreement

Obligations under the Franchise
Agreement include providing a final
accounting and inventory of Goods,
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ceasing the use of the Marks,
discontinuing the use, and cancelling
al registrations, of any Franchisee
Website and social media used for
your STORE; canceling all fictitious
or assumed name registrations;
delivering or destroying all signs and
other materials containing any Mark;
de-identifying your STORE as we
specify; notifying online listings of
the termination of your right to use
email addresses associated with any
Mark; providing us with evidence
that you have satisfied your
post-termination obligations; ceasing
to use and returning the confidential
information.

Section 11.4 of
Product Distribution
Agreement

Obligations under the Product
Distribution ~ Agreement  include
ceasing to represent and conduct
yourself as an authorized distributor
of the Goods; ceasing all sales of the
Goods; returning al documents and
tangible materials based on NS
Distribution’s Confidential
Information; erasing al of NS
Distribution’s Confidential
Information from computer systems;
and certifying in writing that you
have complied with all obligations on
termination.

j- Assignment of contract by
franchisor

Section 7.6 of
Franchise Agreement

No restriction on our right to assign;
we may assign without your
approval.

Section 18.9 of No restriction on NS Distribution’s
Product Distribution | right to assign; NS Distribution may

Agreement assign without your approval.
k. “Transfer” by franchisee - Section 7.1 of Includes transfer of Franchise
defined Franchise Agreement | Agreement, your STORE (or its
profits, losses or capita

appreciation), sale of assets of your
STORE, and change in controlling
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ownership interest in you or your
OWnNers.

transfer by franchisee

Franchise Agreement

Section 18.9 of Includes change in your controlling
Product Distribution | ownership interest and/or assignment
Agreement of the Product Distribution
Agreement or any interest therein to a
third party.
l. Franchisor approval of Section 7.1 of No transfer without our prior written

consent under the Franchise

Aqgreement.

approval of transfer

Franchise Agreement

Section 18.9 of No transfer without NS Distribution’s
Product Distribution | prior written consent under the
Agreement Product Distribution Agreement.
m. Conditions for franchisor Section 7.2 of New franchisee qualifies (based on

business experience, aptitude and
financial resources); you pay us, our
affiliates, and third party vendors all
amounts due and submit all required
reports, new franchisee (and its
owners and affiliates) are not in a
Competitive Business (“Competitive
Business’ means any business that:

(i) manufacturers, distributes or sells
Nutrition Products and/or sells
products similar to the Goods or
(ii) grants franchises or licenses to
others to operate the type of business
specified in subparagraph (i) (other
than a Nutrishop Store operated under
a franchise agreement with us);
training completed; your landlord
allows the transfer or sublease of
your lease; you or transferee signs
our then current Franchise Agreement
and other documents; transfer fee
paid; you sign release (if law allows);
you correct existing STORE
deficiencies of which we notify you
on punchlist and/or, except if you are
a Former Licensee that is renewing
your Nutrishop Store franchise,

transferee agrees to upgrade, remodel,

Nutrishop, Inc. — 3/20252026 FDD
ACTIVE 706363286v4718342392v2

42




Provision

SECTION IN
FRANCHISE OR
OTHER AGREEMENT

SUMMARY

expand and/or refurbish; and you and
your owners agree not to at any time
use any Mark or other indicia of a
Nutrishop Store in any manner.

purchase franchisee’' s business

Franchise Agreement

Section 18.9 of NS Distribution Group can condition
Product Distribution | or withhold consent in its sole
Agreement discretion.
n. Franchisor’sright of first Not Applicable Not Applicable.
refusal to acquire franchisee's
business
0. Franchisor’s option to Not Applicableinthe | Not Applicable in the Franchise

Agreement.

Section 11.5 of
Product Distribution
Agreement

NS Distribution may offer to
purchase al or a portion of any
remaining inventory at a price equa
to the lesser of your cost and NS
Distribution’s then-prevailing
distributor price, and in either case
minus aten percent (10%) restocking
fee.

Sections 5 and 15 of
24 Hour Fitness
L ocation Addendum

If your STORE is a 24 Hour Fitness
Location, we may require you to,
upon termination or expiration of the
Franchise Agreement, either assign
your leasehold interest in the
premises to us or enter into a sublease
for the remainder of the lease term on
the same terms (including renewal
options) asthe lease.

p.
franchisee

Death or disability of

Section 7.4 of
Franchise Agreement

Your or your Managing Owner's
representative  must assign the
franchise or an ownership interest in
you to approved party within 120
days; substitute Designated Manager
must be appointed and complete
Orientation Training within 60 days.

Not Applicablein the
Product Distribution

Not Applicable in the Product
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Franchise Agreement

Agreement Distribution Agreement.
g. Non-competition covenants Section 6.5 and Under the Franchise Agreement, no
during the term of the franchise Section 6.6 of diverting business, no ownership

interest in, performing servicesfor, or
lending money to, Competitive
Business anywhere; no
manufacturing or production of, or
causing to manufacture or produce,
nutrition products; no engagement in
activities that may, in our reasonable
opinion, injure goodwill of the
Marks; no, without our prior written
consent, solicitation of any other
Nutrishop Store franchisee for the
purpose of soliciting, marketing,
promoting or servicing any product
or service (subject to state law).

Sections 3 and 12 of
Product Distribution
Agreement

Under the Product Distribution
Agreement, no engaging in any
competitive practices regarding NS
Distribution, any of its affiliates,
trademarks or the Goods. NS
Distribution has the right to regulate
the form of Nondisclosure and
Non-Competition Agreement you use
for store personnel (subject to state
la