FRANCHISE DISCLOSURE DOCUMENT

MENCHIE’S GROUP, INC.

a California corporation
20631Ventura Boulevard, Suite 200
Woodland Hills, CA 91364
818-708-0316

www.menchies.com
ey LC_J LLeZ' S,
We grant you the right to operate a MENCHIE’S Store. Your Store will offer for sale
soft- serve frozen yogurt, ice cream, desserts and beverage items and other related products. We

grant to qualified individuals and entities the option upon request to concurrently purchase the right to
operate two Stores within a specific geographical area.

The total investment necessary to begin operation of a Menchie’s store is $179,564+64:846—
$515.420497.979. This includes $54,500 to $55,400 that must be paid to us. The total investment
necessary to begin the operation of two Menchie’s store locations is $351,228-$1,022.670$34+6,792-
$993.058. This includes $100,500 to $101,400 that must be paid to us or our affiliate.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no governmental agency has verified the information
contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient
for you. To discuss the availability of disclosures in different formats, contact MJ Kwon, at 20631
Ventura Boulevard, Suite 200, Woodland Hills, CA 91364; telephone 818-708-0316.

The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure
Document alone to understand your contract. Read all of your contract carefully. Show your contract
and this Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document
can help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this Disclosure Document, is available
from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the
FTC at 600 Pennsylvania Avenue NW, Washington, D.C. 20580. You can also visit the FTC’s home
page at www.ftc.gov for additional information. Call your state agency or visit your public library for
other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 10, 2026-Apri-18,2025-as-amended-January-8; 2026


http://www.menchies.com/
http://www.ftc.gov/

How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try to
obtain this information from others, like current and
former franchisees. You can find their names and
contact information in Item 20 or Exhibit G

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit B includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
Menchie’s business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the franchisor
and other franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Menchie’s
franchisee?

Item 20 or Exhibit G lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.




What You Need To Know About Franchise Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may
require you to make additional investments in your franchise business or may harm
your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor delegates. These items may be more
expensive than similar items you could buy or own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from the franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating
a similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean
that the state recommends the franchise or has verified the information in this
document. To find out if your state has a registration requirement, or to contact your
state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contacts for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise

Certain states require that the following risks be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement requires you
to resolve disputes with the franchisor by mediation, arbitration, and/or
litigation only in California. Out-of-state mediation, arbitration, or
litigation may force you to accept a less favorable settlement for disputes.
It may also cost you more to mediate, arbitrate, or litigate with the
franchisor in California than in your own state.

Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement
even though your spouse has no ownership interest in the franchise. This
guarantee will place both your and your spouse's marital and personal
assets, perhaps including your house, at risk if your franchise fails.

Mandatory Minimum Payments. You must make mandatory minimum

3-4.

royalty payments regardless of your sales levels. Your inability to make
these payments may result in termination of your franchise and loss of your
investment.

Supplier Control: You must purchase all or nearly all of the inventory or

4:5.

supplies that are necessary to operate your business from the franchisor, its
affiliates, or suppliers that the franchisor designates, at prices the franchisor
or they set. These prices may be higher than prices you could obtain
elsewhere for the same or similar goods. This may reduce the anticipated
profit of your franchise business.

Unopened Franchises. The franchisor has signed a number of franchise

agreements with franchisees who have not yet opened their outlets. If other
franchisees are experiencing delays in opening their outlets, you also may
experience delays in opening your own outlet.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.






NOTICE REQUIRED BY STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS
ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT
BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents relating
to a franchise:

(a). A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in this act. This shall not preclude a
franchisee, after entering into a franchise agreement, from settling any and all claims.

©) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice thereof
and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly compensating
the franchisee by repurchase or other means for the fair market value at the time of expiration of the
franchisee's inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which have
no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably
required in the conduct of the franchise business are not subject to compensation. This subsection applies
only if: (i) the term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under another trademark,
service mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent
to the expiration of the franchise or the franchisee does not receive at least 6 months advance notice of
franchisor's intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This section
does not require a renewal provision.

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE RESIDENTS OF
MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.

(f) A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right of

first refusal to purchase the franchise. Good cause shall include, but is not limited to:

1 The failure of the proposed transferee to meet the franchisor's then-current reasonable
qualifications or standards.

(i) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.



(i)  The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor
or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a
right of first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide
third party willing and able to purchase those assets, nor does this subdivision prohibit a provision that
grants the franchisor the right to acquire the assets of a franchise for the market or appraised value of such
assets if the franchisee has breached the lawful provisions of the franchise agreement and has failed to cure
the breach in the manner provided in subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been made
for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not
constitute approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Department of Attorney
General, State of Michigan, 670 Williams Building, Lansing, Michigan 48913, telephone (517) 373-
7117.
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Item 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

The franchisor is ‘“Menchie’s Group, Inc.” For ease of reference, we will be referred to as
“Menchie’s,” “we,” or “us” in this Disclosure Document. The person or entity who buys the franchise
will be referred to as "you" and “your” throughout this Disclosure Document. If you are a corporation or
limited liability company, your owners must sign our “Guaranty and Assumption of Obligations,” which
means that all of our Franchise Agreement’s provisions also will apply to your owners.

The Franchisor

We are a California corporation incorporated on January 2, 2008. Our principal business address is 20631
Ventura Boulevard, Suite 200, Woodland Hills, California 91364. We have offered franchises since
March 2008. Since September 2011, we have operated a business similar to the business being franchised in

Encino, California. We do not offer and have not offered franchises in any other line of business.

We operate under the name “MENCHIE’S” and the other trademarks described in Item 13.

Agent for Service of Process

Our agents for service of process are disclosed in Exhibit A.

Parents, Predecessors and Affiliates

We do not have any parents or predecessors.

Our affiliate, MidiCi Group LLC, a California limited liability company formed on August 29, 2014
(“MidiCi”), granted franchises for the operation of MidiCi fast casual restaurants featuring build-your-own
Neapolitan pizzas, salads, appetizers, beverages, dessert items, and other products in a distinctive
atmosphere. MidiCi offered franchises from January 2015 to December 2024. Its principal office address is
20631 Ventura Boulevard, Suite 200, Woodland Hills, California 91364. MidiCi has not offered franchises
in any other lines of business.

Other than as disclosed above, we do not have any other affiliates that need to be disclosed in this
Disclosure Document.

The Franchise Offered

We grant you the right to operate a store under the “MENCHIE’S” trademark and other Trademarks and
the System (as defined below) (the “Store”) pursuant to the terms of our Franchise Agreement, the form of
which is attached hereto as Exhibit C (the “Franchise Agreement”).

Your Store will offer premium frozen yogurt, ice cream, dessert items, beverages, and other products (the
“Menu Items”) for retail sale to the public. Menu Items are prepared according to our specified recipes and
procedures and use high-quality ingredients, including our specially formulated and specially produced
proprietary lines of frozen yogurt and other food products. Each Store will operate under the name
MENCHIE’S and other trademarks we designate. “Trademarks” means the MENCHIE’S trademarks that
have been registered in the United States and elsewhere and the trademarks, service marks and trade names
set forth in item 13, as we may modify from time to time, and such other trademarks, service marks, trade
names, the trade dress and other commercial symbols as we may authorize you to use in and in connection
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with the Store from time to time. Trade dress includes the designs, color schemes and images we authorize
you to use in the operation of the Store from time to time. Currently the Trademarks include the following:
“Menchie’s”, “Menchie’s design”, “Menchie’s Guy design”, “Mix Weight Pay”, “My Smileage”,
“Smileage”, “What’s Your Mix”, “We Make You Smile”, “3-Dimensional Configuration of Restaurant
Interior”, and “Our Main Ingredient is a Smile”.

You must operate your Store under the MENCHIE’S System (the “System”). The System consists of
distinctive food and beverage products prepared according to special and confidential recipes and formulas
with unique storage, preparation, service and delivery procedures and techniques, offered in a setting of
distinctive exterior and interior layout, design and color scheme, signage, furnishings and materials
and using certain distinctive types of facilities, equipment, supplies, ingredients, business forms, training
materials, Manuals, sales techniques, methods and procedures, all of which we may modify from time to time.
MENCHIE’S stores range in size from 900 to 1,700 square feet depending on the location of your Store.
You must adhere to the System regardless of the size of your Store.

We can grant to qualified franchisees the option upon request to concurrently develop, open, and operate two
Stores at separate locations within a specific geographical area. To qualify, you must have sufficient financial
and organizational capacity to concurrently develop, open, operate, and manage two Stores. Should you
request to concurrently develop two stores, upon our approval you must concurrently sign our standard
Franchise Agreement for each Store. The Initial Franchise Fee for both franchises must be paid together upon
signing.

Market and Competition

Your Store will offer products and services to the general public throughout the year and compete with other
frozen dessert chains (local, regional, and national), restaurants, grocery stores, and food service businesses.
The market for your type of products and services is developed and very competitive. Because sales of frozen
desserts generally increase in warmer weather, your sales may be seasonal.

Industry-Specific Regulations

We know of no trade or license regulations which specifically affect the frozen yogurt industry. Laws exist
in every state that govern the food-service industry (including health, sanitation, and safety regulations
regarding food storage, preparation and safety). You must comply with all local, state, and federal laws
that apply to your store’s operation, including health, sanitation, EEOC, OSHA, discrimination,
employment, and sexual harassment laws. The Americans with Disability Act of 1990 requires readily
accessible accommodation for disabled persons and therefore may affect your building construction. You
must obtain real estate permits (such as zoning permits), real estate licenses and operational licenses. You
also must comply with all PCI Data Security Standards.

There are also regulations that pertain to sanitation, labeling, food preparation, food handling, and food
service. You will be required to comply with all applicable federal, state, and local laws and regulations
during the operation of your Store. You should consult with an attorney concerning those and other local
laws and ordinances that may affect your Store’s operation.



Item 2
BUSINESS EXPERIENCE

Chief Executive Officer: Amit Y. Kleinberger

Mr. Kleinberger has served as our Chief Executive Officer for Menchie’s since July 2008. Mr. Kleinberger
has also served as the Chief Executive Officer of MidiCi in Encino, CA since August 2014.

Chief Operations Officer: Tom Regev

Mr. Regev has served as our Chief Operations Officer since March 2017. Mr. Regev has served as our Vice
President of Operations for Menchie’s since March 2009. Mr. Regev has also served as the Chief Operations
Officer and Member of MidiCi in Encino, CA since August 2014.

Vice President Operations: Yogi Tanna

Mr. Tanna has served as our Vice President of Operations since December 2017. Mr. Tanna also served as
our Senior Director of Operations starting in February 2017, the Director of Global Franchise Services
beginning in July 2016 and Director of Franchise Services beginning in March 2011. He also served and
continues to serve in the same capacities for MidiCi.

Vice President Marketing: Elizabeth Berry

Ms. Berry has served as Vice President Marketing since March 2020. From February 2017 to March 2020,
she served as Senior Director Marketing. From June 2015 to February 2017, she served as Director Marketing.
From August 2009 to June 2015, she served as Marketing Manager.

Senior Director Business Development: MJ Kwon

Ms. Kwon serves as Senior Director Franchise Development and then Senior Director Business Development
since March 2017. Ms. Kwon has served as our Director of Franchise Development since February
2016. Ms. Kwon has also served as the Director of Franchise Development for MidiCi in Encino, California,
since August 2014. From August 2014 to February 2016 she served as our Franchise Development Manager.

Controller: Diana Vasquez
Ms. Vazquez serves as our Controller since April 2017. Prior to that time was our Senior Director since
January 2016 and our Director since October 2012. She has also served and continues to serve in the same
time and capacity for MidiCi.

Item 3
LITIGATION

No litigation is required to be disclosed in this Item.

Item 4
BANKRUPTCY

On September 21, 2018, an affiliate, MidiCi Group, LLC (“MidiCi”) filed a petition to reorganize under
Chapter 11 in the Central District of California (Case No. 18-BK-12354). MidiCi is a separate entity from
us, and operates a separate brand.



Other than described above, there is no additional bankruptcy information which is required to be disclosed
in this Item.

Item 5
INITIAL FEES

Initial Franchise Fee

The Initial Franchise Fee for a single Store franchise is $53,900, which will be paid in full at the time
you sign the Franchise Agreement. The Initial Franchise Fee is earned upon receipt and is non-refundable
under any circumstance whatsoever. If we determine that you are financially and operationally qualified to
concurrently develop, open, and operate two Stores at separate locations within a specific geographical area,
you may request to purchase two franchises, and upon our approval, pay to us the Initial Franchise Fee based
on the table below. If you are approved to purchase two franchises, you must then concurrently sign our
standard Franchise Agreement for each Store. The entire Initial Franchise Fee for both franchises must be
paid together upon signing the Franchise Agreements. We recommend initially purchasing a single franchise,
and subsequently after operating one location for at least one year, requesting an additional franchise should
you desire to open an additional store.

Number of Initial Franchise Cumulative Initial
Franchises Fee Franchise Fee

1 $53,900 $53,900

2 $46,000 $99.900

If you are an existing Menchies franchisee that joined before December 31, 2025 and if you operate your
franchise according to our System and brand standards and are otherwise in good standing with all the terms
and conditions in your franchise agreement(s) and all other agreements with us, as we reasonably determine
in our discretion, upon your request we may grant you the right to purchase an additional franchise under the
following terms and conditions: you must sign an additional franchise agreement and pay to us an Initial
Franchise Fee equivalent to the Initial Franchise Fee outlined in your original franchise agreement with us.

Uniforms, Merchandise, Equipment and Supplies

You will be required to purchase from us uniforms, merchandise, equipment, study material, job aids package
and Store supplies costing approximately $600 - $1,500 for each Store you agree to open. This amount
is earned by us upon receipt and is non-refundable.

Item 6
OTHER FEES
Type of Fee * Amount Due Date Remarks
Royalty Fee (1) The greater of $125 or | Payable each week on | Payments shall be made via
6% of Gross Sales Friday (based on Gross | electronic funds transfer

Sales of the previous (“EFT”).
week, Sunday to
Saturday

4



Type of Fee *

Amount

Due Date

Remarks

Marketing Fee (1) 2% of Gross Sales Payable each week on Payments shall be made via
Friday EFT
Audit fee Cost of audit 5 days after notice of You will pay us the costs of
amount due an audit if you fail to provide
monthly financial statements
in excess of 3 times per
calendar year or if a random
audit shows an
understatement of Gross Sales
in excess of 2%.
Late fee 10% of the amount Within 5 days of the If you fail to pay the Royalty

due

date of Menchie’s
statement for amount
due

Fee, Marketing Fee or other
amounts due to us within 10
days of the due date. You
also will be required to pay us
a late fee on any overdue
amount beginning with the
date payment is due until you
pay the overage.

Interest on late

The lesser of 18% per

Within 5 days of date of

You will pay us interest on

payments annum or the Menchie’s statement any overdue amounts
maximum amount for amount due beginning with the date
permitted by payment is due until you pay
applicable law the overage.
Additional training To be determined by As incurred You will pay us a non-
fee us, but not to exceed refundable fee if you ask for
$500 per person per special assistance or we
day. determine that additional
training is warranted after
your initial training period.
Also, if you change your
Operating Partner in the
future, the new Operating
Partner will be required to
attend our training and you
will incur the additional
training fee as well as
additional costs such as
travel, hotel, food, and
wage/salary costs.
Alternative Various amounts to be | As incurred If you seek approval of a new
supplier evaluation determined by the supplier or product, we may
fees amount of time and charge you a fee for

money necessary to
evaluate the alternative
supplier and/or the
alternative product.

conducting the evaluation or
you may have to pay some
third party to evaluate your
proposed supplier or product.




Type of Fee * Amount Due Date Remarks
Renewal fee 10% of the then Before signing of the Payable to us, if you wish to
current Initial renewal franchise renew your franchise
Franchise Fee or agreement agreement.
$5,000, whichever is
greater
Technology Fee (2) | $80 By the 1* day of each You must pay us, via EFT.
month, beginning 30 The Technology Fee may
days after you sign a change from time to time.
lease for your Store.
Alternative dispute To be determined by At commencement of Fee for participating in any
fee the American dispute resolution dispute- resolution process.
Arbitration
Association
Transfer fee $15,000 Due at time Transferee | Either you or transferee must
signs Franchise pay us the transfer fee.
Agreement
Costs and attorneys’ | Will vary under As incurred Payable to us, to reimburse us
fees circumstances for fees incurred by us in
obtaining injunctive or legal
relief for the enforcement or
defense of any item of the
Franchise Agreement or for
costs incurred for arbitration
proceedings.
Indemnification Will vary under As incurred Y ou must reimburse us if we
circumstances are held liable for any claims
arising from your business.
Inspection Fee Our costs and Upon demand We will inspect your Store
expenses in prior to opening. If your
conducting any Store does not pass initial
subsequent pre- inspection, you will be
opening Store charged for all costs and
inspection. We expenses we incur in
estimate that this conducting any subsequent
amount will not inspections.
exceed $1,500.00.
Taxes (3) Actual Costs Upon demand
Liquidated Damages | $250 per day As incurred Payable for each day
4) unauthorized Menu Items,
products or services are
offered for sale or sold.
Termination Fee $250 per week for Upon demand If you terminate the Franchise

)

each week remaining
in the Term of the
Franchise Agreement
if the Term of the
Franchise Agreement
had not been
terminated early.

Agreement early or we
terminate the Franchise
Agreement due to your
uncured breach(es)




Type of Fee * Amount Due Date Remarks
Dispute Resolution $50,000 plus Upon invoice If you do not comply with our
Fees** attorneys’ fees and dispute resolution
expenses requirements in the Franchise
Agreement

* You will pay all fees to us unless otherwise noted. All fees are non-refundable unless otherwise noted.
All fees are uniformly imposed.

**These fees are found in the Franchise Agreement..

Notes:

(1)  Rovalty Fee and Marketing Fees. “Gross Sales” means the total revenues collected and receipts from
the sale of all products, services and merchandise sold in your Store or otherwise, including any catering or
delivery services, cover charges or fees, in your Store or on its premises and all revenues derived from any
type of authorized vending machines. Gross Sales excludes sales taxes.

You will comply with the procedures specified in the Manual (as defined below) or as otherwise
communicated for any electronic funds transfer program or any other program we institute and shall perform
the acts and sign the documents, including authorization forms that we, your bank and our bank may require
to accomplish payment by electronic funds transfer, including authorizations for us to initiate debit entries
and/or credit correction entries to a designated checking or savings account for payments of Royalty Fees,
Marketing Fees, Technology Fees and other amounts, including interest payable to us. In addition, you will
pay all costs associated with utilizing an electronic funds transfer payment program. If you fail to timely
report to us in accordance with the procedures set forth in the Franchise Agreement and in the Manual, in
addition to any applicable late charge, we have the right, but not the obligation, to debit from your account
an estimated amount based on our reasonable estimation of your Gross Sales.

(2)  Technology Fee. You are required to pay us a Technology Fee equal to $80 per month by the 1% day
of each month. The fee will cover our expenses associated with furnishing one user with our franchise
management software, creating email accounts, email marketing, and providing technology administration
and maintenance according to our then current guidelines and procedures, which may change from time to
time. We reserve the right to increase or decrease the monthly fee each calendar year in an amount not to
exceed 5%. We will provide you with a 14 days’ prior written notice of any such change.

3) Taxes. You must pay us the amount of any State or local sales, use, gross receipts, or similar tax that
the State or local government authority imposes on fees which you pay to us under the Franchise Agreement,
without offset or deduction of any kind. Your obligation to reimburse us for these taxes does not extend to
income-type taxes which a State or local government imposes on our income.

4 Liquidated Damages for Sale of Unauthorized Menu Items, Products or Services. Uniformity of
menu items, 