FRANCHISE DISCLOSURE DOCUMENT

FRENCHIES, LLC

A Colorado Limited Liability Company

F:[.e I I CH I e S 550 Reserve Street, Suite 380
i Southlake, TX 76092

mMcC Nﬁj ern n F‘ﬁ care (720) 526-2935

www.frenchiesnails.com

You will operate a business offering hand and foot care services for men and women and the sale of related
products and services that Franchisor authorizes under the trade name and trademark FRENCHIES®
(“Studio”).

The total investment necessary to begin operation of a Studio ranges from $452:126472.883 to
$507:633550,060. This includes the $ $58,0600-that000that must be paid to the franchisor or affiliate. The
total investment necessary to purchase the right to open two Studios and to begin operation of the first
ranges from $492:126512.883 to $547%633590,060. This includes the $98,000 that must be paid to the
franchisor or affiliate. The total investment necessary to purchase the right to open three Studios and to
begin operation of the first ranges from $522.126542.883 to $577633620.060. This includes the $128,000
that must be paid to the franchisor or affiliate.

This disclosure document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payments to, the franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no gevernmentgovernmental agency has verified the information contained in
this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Scot Cannon at 550 Reserve Street, Suite
380, Southlake, Texas 76092 or (720) 526-2935.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: Apri2,-2025
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March 27,2026

FRENCHIES®
Franchise Disclosure Document | 2026



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information from
others, like current and former franchisees.
You can find their names and contact
information in Item 20 or Exhibit G.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s direction.
Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must use.

Does the franchisor have
the financial ability to
provide support to my
business?

Item 21 or Exhibit F includes financial
statements. Review these statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the
only Frenchies store in my
area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor
or its management have been involved in

material litigation or bankruptcy proceedings.

What’s it like to be a
Frenchies franchisee?

Item 20 or Exhibit G lists current and former
franchise_es. You can contact them to ask
about their experiences.

What else should I know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See the
table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit H.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The franchise agreement and
development agreement requires you to resolve disputes with the franchisor
by mediation, arbitration and/or litigation only in Texas. Out-of-state
mediation, arbitration, or litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to mediate, arbitrate, or
litigate with the franchisor in Texas than in your own state.

Mandatory Minimum Payments. You must make minimum royalty or
advertising fund payments, regardless of your sales levels. Your inability to
make the payments may result in termination of your franchise and loss of
your investment.

Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement
even though your spouse has no ownership interest in the franchise. This
guarantee will place both you and your spouse’s marital and personal assets,
perhaps including your house, at risk if your franchise fails.

Supplier Control. You must purchase all or nearly all of the inventory &
supplies necessary to operate your business from Franchisor, its affiliates, or
from suppliers that Franchisor designates at prices that the Franchisor or they
set. These prices may be higher than prices you could obtain elsewhere for the
same or similar goods. This may reduce the anticipated profit of your
franchised business.

Financial Condition. The franchisor’s financial condition, as reflected in
its financial statements (see Item 21) calls into question the franchisor’s
financial ability to provide services and support to you.

Unopened Franchises. The franchisor has signed a number of franchise
agreements with franchisees who have not yet opened their outlets. If other
franchisees are experiencing delays in opening their outlets, you also may
experience delays in opening your own outlet.

Certain states may require other risks to be highlighted. Check the “State
Specific Addenda” (if any) to see whether your state requires other risks to be
highlighted.

FRENCHIES®
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MICHIGAN NOTICE

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise documents. If any
of the following provisions are in these franchise documents, the provisions are void and cannot be enforced
against you:

(a) A prohibition against you joining an association of franchisees.

(b) A requirement that you assent to a release, assignment, novation, waiver or estoppel which would
deprive you of rights and protections provided under the Michigan Franchise Investment Law. This does
not preclude you, after entering into a franchise agreement, from settling any and all claims.

(c) A provision that permits the franchisor to terminate your franchise prior to the expiration of its term
except for good cause. Good cause includes your failure to comply with any lawful provision of the
Franchise Agreement and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits the franchisor to refuse to renew your franchise without fairly
compensating you by repurchase or other means for the fair market value at the time of expiration, of your
inventory, supplies, equipment, fixtures and furnishings. Personalized materials which have no value to the
franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the
conduct of the franchise business are not subject to compensation. This provision applies only if:

(1) The term of the franchise is less than five years; and

(i1) You are prohibited by the Franchise Agreement or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name, logotype,
advertising or other commercial symbol in the same area subsequent to the expiration of the franchise or if
you do not receive at least six months advance notice of the franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew the franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This provision does not require
a renewal provision in the Franchise Agreement or other agreement.

® A provision requiring that arbitration or litigation be conducted outside of Michigan. This does not
preclude you from entering into an agreement, at the time of the arbitration, to conduct arbitration at a
location outside of Michigan.

(2) A provision that permits the franchisor to refuse to permit a transfer of ownership of the franchise,
except for good cause. This provision does not prevent the franchisor from exercising a right of first refusal
to purchase the franchise. Good cause includes, but is not limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then-current reasonably
qualifications or standards.

(i1) The fact that the proposed transferee is a competitor of the franchisor.

(ii1) The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor
or to cure any default in the Franchise Agreement existing at the time of the proposed transfer.

(h) A provision that requires you to resell to the franchisor items that are not uniquely identified with
the franchisor. This does not prohibit a provision that grants the franchisor a right of first refusal to purchase
the assets of a franchise on the same terms and conditions as a bona fide third party willing and able to
purchase those assets, nor does it prohibit a provision that grants the franchisor the right to acquire the
assets of a franchise for the market or appraised value of such assets if you have breached the lawful
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provisions of the Franchise Agreement and have failed to cure the breach in the manner provided in (c),
above.

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to you unless provision has been made for providing
the required contractual services.

The fact that there is a notice of this offering on file with the Attorney General does not constitute approval,
recommendation, or endorsement by the Attorney General.

Any questions concerning this notice should be directed to the Michigan Department of Attorney General,
Consumer Protection Division, Franchise Unit, 525 W. Ottawa Street, G. Mennen Williams Building, 1%
Floor, Lansing, Michigan 48913, (517) 373-7117.
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ITEM 1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

99 ¢

To simplify the language in this disclosure document, “we,” “us” or “our” means Frenchies, LLC, the
franchisor. “You” means the business entity, person or persons who sign the Franchise Agreement, the
franchisee. If the franchisee is a corporation, limited liability company, or other entity, the term “you” does
not include the entity’s principals unless otherwise stated.

The Franchisor, and Any Parents, Predecessors and Affiliates

We are a Colorado limited liability company formed on March 11, 2015, and only do business under our
corporate name. Our principal business address is 550 Reserve Street, Suite 380, Southlake, Texas 76092.

We have been offering franchises of the type described in this Disclosure Document since April 2015. We
have never offered franchises or licenses in any other line of business.

We do not have any predecessors.

Our parent, BCC Services Intermediate Holding Company d/b/a Head to Toe Brands, is a Delaware
corporation, and its principal business address is 550 Reserve Street, Suite 380, Southlake, Texas 76092.
Our parent only does business under its corporate name. It does not offer franchises in any line of business
and is not otherwise engaged in any other type of business activity.

Our parent’s parent company is BCC Services Holding Company, a Delaware corporation, and its principal
business address is 550 Reserve Street, Suite 380, Southlake, Texas 76092. Our parent only does business
under its corporate name. It does not offer franchises in any line of business and is not otherwise engaged
in any other type of business activity.

BCC Services Holding Company is directly or indirectly controlled by Riverside Micro-Cap Fund VI, L.P.
and Riverside Micro-Cap Fund VI-A, L.P. which are managed by The Riverside Company, a global private
equity fund focused on investing in and acquiring growing businesses and it maintains its principal business
address at 45 Rockefeller Center, 630 Fifth Avenue, Suite 400, New York, NY 10111.

Erenehies RevelationOur affiliate BCC Franchising, LLC (“Erenchies Revelution isaCelorado-limited

Liability-eompany-that-wasformed-enBCC”) and its predecessor have offered franchises since March %
2043-with-22007 under the mark “Bishops”. BCC’s pr1n01pal busmess address atis 550 Reserve Street

Suite 380, Southlake, FexasTX 76092. Ereneh

sr—Eebrmas 20 Ll Feenebiss Besalidion Blshops franchlse offers halrcuts colormg, and barber
services. As of December 31, 2025, BCC had 40 franchises operating in the United States.

Our affiliate Crown Extension Bar, LLC (“Crown’) has never-offered franchises for-thissince December
2025 under the mark “Delta Crown.” Delta Crown’s principal business ands--otherthanthe-Studio-deseribed
in-this-paragraph-deesnot-operate-its-own-studiosaddress is 550 Reserve Street, Suite 380, Southlake, TX
76092. A Delta Crown franchise offers semi-permanent hair extensions and hair extension related salon
services. As of December 31, 2025, Delta Crown had 1 franchise operating in the United States.

We-are—affiiated—withOur affiliate The Lash Franchise Holdings, LLC (“Lash”) and its predecessor has
offered franchises under the mark “Lash Lounge” since March 2010. Lash’s principal business address is
550 Reserve Street, Suite 380, Southlake, FexasTX 76092. A Lash Lounge franchise offers permanent and
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temporary eyelash and eyebrow extensions and other eye enhancing services. As of December 31,
20242025, Lash had 40131 Lash Lounge franchises in the United States.

We-are-Head to Toe Brands, our parent company, is also the parent company of our affiliates listed above.

The Riverside Company, a global private equity firm focused on investing in and acquiring growing
businesses, manages the investment funds that are the owner of Head to Toe Brands Holding Company.
The Riverside Company maintains its principal business address at 45 Rockefeller Center, 630 Fifth
Avenue, Suite 400, New York, NY 10111.

While there is no common control between Head to Toe Brands and the franchise platforms listed below
and therefore are not considered affiliates required to be disclosed in Item 1, we disclose these franchise
companies as The Riverside Company also manage various investment funds that own, in whole or in part,
directly or indirectly, these other franchise companies.

EverSmith Brands

a—fﬁ-l-i-a%ed—wi-t—h—BGGFmﬁeh%siﬂg—l TOM Plumber Global LLC (“Bisheps™)-Bisheps-and/loritspredecesser
1 Tom”) has offered franchises under the Mark “1-Tom-Plumber” since Mareh-—2007—Bishops>October

2020. 1 Tom’s principal business address is 550-Reserve-Street6700 Forum Drive, Suite 386,—Seuthlake;
Fexas—76092:150, Orlando, FL 32821. A Bisheps]l Tom franchise offers hair-eareemergency plumbing
services: and repairs at commercial and residential properties. As of December 31, 2024 Bishops2025, 1
Tom had 56 franchises operating in the United States.

U.S. Lawns, Inc. (“U.S Lawns”) has offered franchises under the mark “U.S. L.awns” since August 1986.
U.S. Lawns’ principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821. A U.S. Lawn

franchise offers outdoor commercial property and landscaping services. As of December 31, 2025, U.S.
Lawns had 208 franchises operating in the United States.

milliCare Franchising, LLC (“milliCare”) and its predecessors have offered franchises since January 2011.
milliCare’s principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821. A milliCare
franchise offers cleaning and maintenance of floor coverings and interior finishes and related services under

the mark “milliCare Floor & Textile Care.” As of December 31,2025, milliCare had 48 franchises operating
in the United States and 9 international franchises.

Kitchen Guard Franchising, Inc. (“Kitchen Guard”) has offered franchises since August 2023. Kitchen

Guard’s principal business address is 6700 Forum Drive, Suite 150, Orlando, FL. 32821. A Kitchen Guard
franchise offers commercial kitchen exhaust system cleaning, inspection, maintenance, and restoration
services. As of December 31, 2025, Kitchen Guard had 38 franchises operating in the United States.

Restoration Specialties Franchise Group, LL.C (“Prism Specialties”) has offered franchises since April 2012
and in September 2021 the franchises have operated under the mark “Prism Specialties.” Prism Specialties’
principal business address is 6700 Forum Drive, Suite 150, Orlando, FL. 32821. A Prism Specialties

franchise offers electronic, art, textile, and document recovery, repair, and restoration services. 40As of
December 31, 2025, Prism Specialties had 90 franchisees operating in the United States.

The Seals Franchising, LI.C (“The Seals) has offered franchises since August 2019. The Seals’

principal business address is 6700 Forum Drive, Suite 150, Orlando, FL 32821. A The Seals franchise
offers the sale and installation of gaskets for refrigeration door units, freezer doors, oven doors,
hardware and cutting board.

4
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;Chyet%h—vaﬂeus—pmaﬁ%eqt&ty—&mds—m&naged—byAs of December 31, 2025, The Riverside-Company-the
; erSeals had 6 franchises operating in the

Umted States—

TruServe Groundscare, Inc. is an Ontario corporation formed on January 1, 2008, with an address at 200
Cachet Wood Court, Unit 119. Markham, ON, Canada L6C 0Z8. offers outdoor commercial property
service franchises under the “Clintar Commercial Qutdoor Services” mark in Canada. Our affiliate and its
predecessor have offered Clintar Commercial Outdoor Services franchises since 1982. As of December 31,
2025, there were 21 franchised Clintar Commercial Outdoor Services businesses operating in Canada.

Evive Brands

ALL Franchising, LLC (“ALL”) and its predecessors have offered franchises under the mark “Assisted
Living Locators” since May 2006. ALL’s principal business address is 8100 E. Indian School Road, Suite
201, Scottsdale, AZ 85251. An Assisted Living Locators franchise assist seniors and their families in
locating assisted living facilities, memory care communities, nursing homes, senior care homes and
independent living senior communities. As of December 31, 20242025, ALL had 462171 franchises
operating in the United States.

B & P Burke, LLC (“B&P”) has offered franchises under the mark “Grasons” since May 2014. B&P’s

principal business address is 8100 E. Indian School Road, Suite 201, Scottsdale, AZ 85251. A Grasons
franchise offers estate sale and business liquidation services. As of December 31, 2025, B&P had 69

franchises operating in the United States.

Brothers Parsons Franchising LLC (“Brothers”) and its predecessor have offered franchises under the mark

“The Brothers that just do Gutters” since July 2015. Brothers’ principal business address is 8100 E. Indian
School Road, Suite 201, Scottsdale, AZ 8525. A “The Brothers that just do Gutters” franchise provides

gutter installation, maintenance, cleaning, repair, and related services and products. As of December 31,
2025, Brothers had 401 franchises operating in the United States.

Executive Home Care Franchising, LLC (“Executive Care”) has offered franchises under the mark

3

‘Executive Home Care” since June 2013. Executive Home Care’s principal business address is 8100 E.
Indian School Road, Suite 201, Scottsdale, AZ 85251. An Executive Home Care franchise offers in-home

comprehensive care and medical services to home care clients, and supplemental healthcare staffing
services to institutional clients. As of December 31, 2025, Executive Care had 79 franchises operating in

the United States.
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MB Franchise Holdings, Inc. (“MB”’) and its predecessors have offered franchises under the mark “Maid
Brigade” since June 1984. MB’s A Maid Brigade franchise provides supervised team cleaning services to
home and light commercial offices and related services and products. As of December 31, 2025. MB had
286 franchises operating in the United States.

Pacific Lawn Sprinklers Franchise LLC (“Pacific Lawn’) and its predecessors have offered franchises
under the “Pacific Lawn Sprinklers” marks since November 2023. Pacific Lawn’s principal business
address is 8100 E. Indian School Road, Suite 201, Scottsdale, AZ 8525.A Pacific Lawn franchise provides
installation and maintenance services. As of December 31, 2025, Pacific Lawn had 71 franchises operating
in the United States.

Shine Development LLC (“Shine”) and its predecessors have offered franchises under the “Shine” marks
since March 2012. Shine’s principal business address is 8100 E. Indian School Road, Suite 201, Scottsdale,
AZ 8525.A Shine franchise offers residential and commercial window cleaning, pressure washing, house
detailing, and holiday and outdoor lighting services. As of December 31, 2025, Shine had 77 franchises
operating in the United States.

Best Life Brands

Blue Moon Franchise Systems, LLC (“Blue Moon”) has offered franchises under the mark “Blue Moon
Estate Sales” since August 2013. Blue Moon’s principal business address is 900 Wilshire Drive, Suite 102,
Troy, MI 48084. A Blue Moon franchise sells personal property as well as the provision of consignment
sales for those who are downsizing, relocating, or are deceased. As of December 31, 26242025, Blue Moon
had 424136 franchises in operation in the United States.

Boost Franchise Systems, LLC (“Boost”) has offered franchises under the mark “Boost Home Healthcare:
since July 2021. Boost’s principal business address is 900 Wilshire Drive, Suite 102,Troy, MI 48084. A
Boost franchise offers intermittent care ordered by a doctor and performed by a home health aide and other
licensed healthcare providers to patients of all ages with acute and chronic long term complex health
conditions within the patient’s residence or within health care facilities. As of December 31, 20242025,
Boost had 63 franchises in operation in the United States.

CarePatrol Franchise Systems, LL.C (“CarePatrol”) and its predecessor has offered franchises under the
“CarePatrol” mark since April 2009. CarePatrol’s principal address is 900 Wilshire Drive, Suite 102, Troy,
MI 48084. A CarePatrol franchise offers senior living placement, referral, and consulting services to
families. As of December 31, 2025, CarePatrol had 215 Care Patrol franchises operating in the United
States and 2 in Canada.

ComForCare Franchise Systems, LLC (“ComForCare”) and its predecessor has offered franchise under the
mark “ComForCare Home Care” since April 2021. ComForCare’s principal business address is 900
Wilshire Drive, Suite 102, Troy, MI 48084. A ComForCare Home Healthcare franchise offers (i)
companionship and personal/domestic care services, and other special needs services, primarily on a non-
medical basis, for seniors and people of all ages so that they may remain in their residences, (ii)
supplemental healthcare staffing services for persons who need this kind of assistance in their home or a
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facility in which they reside, and (iii) private duty nursing services. As of December 31, 26242025,
ComForCare had 248270 franchises operating in the United States and 19 in Canada.

%CarePatrol Franchlse Svstems LLC (“CarePatrol”) and 1ts predecessor has offered franchlses

under the “CarePatrol” mark since April 2009. CarePatrol’s principal address is 900 Wilshire Drive, Suite
102, Troy, MI 48084. A CarePatrol franchise offers senior living placement, referral, and consulting
services to families. As of December 31, 20252624, CarePatrol had 204215 Care Patrol franchises
operating in the United States and 2 in Canada.

Next Day Access, LLC (“Next Day”) has offered franchises under the “Next Day Access: mark since 2012.
Next Day’s principal business address 1s906is 900 Wilshire Drive, Suite 102, Troy, MI 48084. A Next Day
Access franchise offers ramps and other products and accessories that enhance the life of physically
disabled or challenged persons. As of December 31, 20252024, Next Day had 5691 franchises operating
in the United States and 1 in Canada.

Threshold Brands

Maid Pro Franchise, LLC (“MaidPro”) has offered franchises under the “Maid Pro” mark since February
1997. MaidPro’s principal business address is 77 North Washington Street, Boston, MA 02114. A Maid
Pro franchise offers home cleaning services for residential and commercial customers. As of December 31,
20252024, MaidPro had 237255 franchises operating in the United States and 14 in Canada.

Men In Kilts US, LLC (“MIK”) has offered franchises under the mark “Men in Kilts” since March 2019.
MIK’s principal place of business is 77 North Washington Street, Boston, MA 02114. A Men in Kilts
franchise offers window cleaning, gutter cleaning, pressure washing, siding cleaning, snow removal and
other related services. As of December 31, 20252024, MIK had 2327 franchises operating in the United
States.

Pestmaster Franchise Network, LLC ("Pestmaster") and its predecessor has offered franchises under the
“Pestmaster” mark since June 2021. Pestmaster’s principal business address is 9716 South Virginia Street,
Suite E, Reno, NV 89511. A Pestmaster franchise offers structural and agricultural pest control and related
services. As of December 31, 20252024, Pestmaster had 5775 franchises operating in the United States.

USA Insulation Franchise, LLC (“USA Insulation”) has offered franchises under the “USA Insulation”
mark since March 2006. USA Insulation’s principal business address is 17700 Saint Clair Avenue,
Cleveland, OH 44110. A USA insulation franchise offers residential insulation services. As of December
31, 202520624, USA Insulation had 8996 franchises operating in the United States.

Granite Garage Floors Franchising, LLC (“Granite”) has offered franchises under the mark “Granite Garage
Floors” since June 2013. Granite’s principal business address is 110 Mansell Circle, Suite 375, Roswell,
GA 30075, A Granite Garage Floors franchise sells and installs residential garage floor coating systems.
As of December 31, 202520624, Granite had 5557 franchises operating in the United States.

Mold Medics Franchising LLC (“Mold Medics”) has offered franchises under the “Mold Medics” mark
since December 2020. Mold Medics’ principal business address is 811 Washington Avenue, Carnegie, PA
15106. A Mold Medics franchise offers mold remediation, air duct cleaning, radon testing and mitigation
services, and other services and products. As of December 31, 20252024, Mold Medics had 6-franehisel8
franchises operating in the United States.
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Sir Grout Franchising, LLC (“Sir Grout”) has offered franchises under the “Sir Grout” mark since August
2007. Sir Grout’s principal business address is 77 North Washington Street, Boston, MA 02114. A Sir
Grout franchise offers grout and tile cleaning, sealing, caulking and restoration services and other services.
As of December 31, 20252624, Sir Grout had 7491 franchises operating in the United States.

Miracle Method LLC (“Miracle”) and its predecessors have offered franchises under the “Miracle Method”
mark since September 1996. Miracle’s principal business address is 4310 Arrowswest Drive, Colorado
Springs, CO 80907. A Miracle Method franchise offers refinishing and restoration of bathtubs, sinks,
showers, tiles, countertops, and similar surfaces. As of December 31, 20252624, Miracle Method had
204213 franchises _(inclusive of sub-franchises) and 2 master franchises operating in the United States.

PHP Franchise, LLC (“PHP”) has offered plumbing service franchises under the mark “Plumbing
Paramedics” and heating and air conditioning installation and service franchises operating under the mark
“Heating + Air Paramedics” since November 2021. PHP’s principal business address is 750 E. 150th Street.
Noblesville, IN 46060. As of December 31, 20252624, PHP had 15 Plumbing Paramedics and +422 Heating

+ Air Paramedics franchises operating in the United States.

The Franchise Offered
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We grant franchises for the operation of distinctive retail outlets (each, a “Studio”) featuring hand and foot
care services and related products and services to customers under the trade name and trademark
FRENCHIES® and other trademarks, service marks, logos and catch phrases (“Marks”).

3 99

Multi-Unit Offering

We also offer qualified individuals and entities the right to open and operate multiple Studios within
designated Site Selection Area(s) under our current form of development agreement attached to this
Disclosure Document as Exhibit C (the “Development Agreement”). In the Development Agreement, we
outline a schedule that sets forth the periods of time by which you must open and begin operating each
Studio (the “Development Schedule™). Development Agreements are most often offered in markets which
fall within the top 200 most populated metropolitan statistical areas (“MSA”) as established and defined by
the U.S. Office of Management and Budget and measured by population according to the U.S. Census
Bureau (referred to in this Disclosure Document as the “Top 200 MSAs”).

You will be required to sign a Franchise Agreement for your initial Studio at the same time you sign your
Development Agreement, representing the first of your Site Selection Areas in the Development Schedule.
You will sign our then-current form of franchise agreement for each subsequent Studio in accordance with
the Development Schedule. Your Site Selection Areas will be determined at the initial signing of your
Development Agreement.

Market and Competition

You will sell manicure and pedicure services—and other related products and services—to the general
public. The market for nail services and products is developed and competitive. As a result, you will
compete for customers with other companies and organizations that offer nail products and services.
Competitors may include individuals and small- to medium-sized companies, similar franchise systems,
and large corporations. The services you will offer are generally not seasonal, although you may have higher
sales at certain times of the year, such as around major holidays and popular times for taking vacations.

Industry-Specific Regulations

FRENCHIES®
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A number of states and local jurisdictions have enacted laws, rules, regulations and ordinances which may
apply to the operation of your Studio, including those which (1) establish licensing and certification
requirements for businesses in general, (2) establish general standards, specifications and requirements for
the construction, design and maintenance of the Studio location; (3) establish licensing and certification
requirements for nail technicians, as further detailed below, (4) regulate matters affecting the health, safety
and welfare of your customers, such as general health and sanitation requirements for nail studios; (5) set
standards pertaining to employee health and safety; (6) set standards and requirements for fire safety and
general emergency preparedness, and (7) regulate the proper use, storage and disposal of waste and other
hazardous materials.

A number of states have licensing and permitting laws and regulations that may apply to your Studio. For
example, many jurisdictions have laws that require nail technician licensing, cosmetologist licensing, other
related licensing, bonding, and insurance, and compliance with certain building codes, safety regulations,
health requirements, and other similar requirements. Your Studio may be required to comply with one or
more of these requirements in your jurisdiction. You and your employees must ensure that you, your
employees, and others providing products and services to customers on behalf of your Studio have all
required licenses and permits.

You should investigate whether there are any regulations and requirements that may apply in the geographic
area in which you are interested in locating your Studio, and you should consider their impact and the cost
of compliance. You may also be required to register your business location with a state agency. You should
also investigate state sales tax obligations that may affect your Studio._It is your responsibility to know,
understand and comply with all regulations and requirements in your jurisdiction.

Agent for Service of Process

Our agent for service of process in Michigan is Meg Roberts, and the agent’s principal business address is
320 S. Main St.. Ann Arbor, MI 48104. Our agents for service of process in other states are disclosed in
Exhibit H.

ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer of our Parent: Meg Roberts

MegMs. Roberts has served as the Chief Executive Officer of eurparent-Head to Toe brands; since March
2024—Meghas in Ann Arbor, MI. Previously, Ms. Roberts served as the CEO and President of eur

affiliateThe Lash;-and-tspredeeessersinee Lounge from July 2018- to March 2024.
Chief Operating Officer of our Parent: Kristin Kidd

Kristin Kidd has served as the Chief Operations Officer of our parent, Head to Toe Brands, in Southlake,
Texas since June 2024. Kristin served as Vice President of Operations for our affiliate Lash from December
2021 to June 2024. Previously, she served as Director of Operations for Lash from April 2018 to December
2021.

Brand Leader—Scot-CannonPresident: Kayla Bramlet

Seot-CannenKayla Bramlet has served as our Brand LeaderPresident since August2024-PrevioushySeot
February 2026. Prior to this Ms. Bramlet served as our %e%]lreﬁéen{—eﬂ;reld—&rppeﬁ—me%rary—zm-&
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Director of Training and Operations:KaylaBramlet

KadaBramlet-has from August 2024 to February 2026. Prior to this Ms. Bramlet served as our Director of

Training and-Operations—sineefrom January 2018 to August 2024, Kaylaprevieustyserved-as-ourDireetor
of Fraining sineeJanuary 204-8-Kayla has also been a Frenchies franchise owner since 2018.

Director of Operations: Jill Holderfield

Jill Holderfield has served as our Director of Operations since March 2026. Prior to this, Ms. Holderfield
served as a Franchise Business Coach for Waxing the City from February 2025 to March 2026. Prior to this
she served as a Franchise Business Coach for Upgrade Labs from February 2024 to February 2025. Prior
to this she served as the Director of Operations from March 2022 to February 2024. Prior to this she served
as a Franchise Business Coach for Regis Corporation September 2020 to March 2022.

Board Member, Aakeem Andrada

Aakeem Andrada has served as our Board Member since November 2023. Aakeem has also served as a
board member of our affiliate, Bishops, since April 2023. In addition, Aakeem has served as a board member
of Performance Systems Integration, LLC in Portland, Oregon since July 2020. He has served as an Analyst,
Associate and Senior Associate at the Riverside Company in Santa Monica, California since June 2018.

Board Member: Jordan LaJoie

Jordan LaJoie has served as our Board Member, and that of our parent since February 2025. Jordan has also
served as President of Pinecrest Holdings, Inc., located in Portland, Maine, since July 2020. Prior to that
time, Jordan was a Management Consultant for Accenture, located in Boston, Massachusetts, from July
2014 to July 2020.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Initial Franchise Fee

When you purchase the right to develop a single Studio, at the time you sign the Franchise Agreement, you
will pay us an Initial Franchise Fee of $50,000- in a lump sum. If you qualify for the VetFran program
sponsored by the International Franchise Association (“IFA”) or if your franchise entity is at least 51%
woman or minority owned, the Initial Franchise Fee you pay for a single Studio will be reduced by $5,000.
The Initial Franchise Fee is deemed fully earned on your execution of the Franchise Agreement and is not
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refundable under any circumstances. The Initial Franchise Fee is uniform for all franchisees purchasing a
single franchise.

Development Agreement

The right to develop multiple Studios are offered in markets which are located within the Top 200 MSAs.
If we grant you the right to develop multiple Studios, at the time you execute the Development Agreement,
you will pay us a one-time Development Fee. If you are acquiring the right to open two or more locations
under our development agreement, instead of paying us the $50,000 initial franchise fee you will pay to us
a Development Fee in accordance with the chart below. If you qualify for the VetFran program sponsored
by the IFA, your total Development Fee will be reduced by $5,000.

Initial Franchise Fees Number of Franchised Units
$45,000 per unit two (2) franchised units

$40,000 per unit three (3) to five (5) franchised units
$3035,000 per unit six (6) or more franchised units

You will be required to enter into our then-current form of Franchise Agreement for each Studio you wish
to open under your Development Agreement, but you will not be required to pay any additional Initial
Franchise Fee at the time you execute each of these Franchise Agreements. If you enter into a Development
Agreement, you must typically execute our current form of Franchise Agreement for the first Studio we
grant you the right to develop within your Site Selection Area concurrently with the Development
Agreement (unless we agree otherwise in writing). For each subsequent Studio you open, you will sign the
current Franchise Agreement, which may differ from the Franchise Agreement associated with your first
Studio.

Your Development Fee will be deemed fully earned upon payment and is not refundable under any
circumstances. The Development Fee described above is calculated and applied uniformly to all
franchisees.

Initial Training Fees

Prior to opening, you will pay to us a $8,000 initial training fee for our twe-stage Initial Training program
which consists of several components. The initial training fee is due in a lump sum at the time of signing
and is not refundable under any circumstances. The initial training fee is uniformly imposed for the first
studio or studios that transfer ownership and includes both virtual training and a 23-day in-person business
training session, currently hosted in Dallas, TX and eenehadingconcludes with on-site Studio Opening &
Technical Training with-a-studio-openerand-Trainer at the time of studio opening. This Initial Training Fee
is due only in connection with your first Studio and does not apply to the subsequent Studios opened under
a Development Agreement Currently, Initial Trarnlng for subsequent studlos will be offered at the rates
provided in Item 6-a5 3 W

by-the-franchiser.
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ITEM 6

OTHER FEES
Franchise Agreement
TYPE OF FEE! AMOUNT DUE DATE? REMARKS
Greater of: (a) the Minimum ﬁz‘:}gg’ il}ré:gﬂ};:::k
| R Royalty Fee ($100/week); or Y ) See Note 2 for the definition of Gross
oyalty Fee (2) Franchisor reserves the
(b) 6% of Gross Revenues . Revenue.
each week. rlght to collect mgnthly
with 30 days’ notice
2% of your Gross Revenues 1 Monday of We reserve the right to increase this
| . each week, which amount is Payable on Monday ° contribution to up to 3% of your
Marketing Fee (2) . each week for the prior
subject to change upon our week Gross Revenues each week. (See
notice to you. ’ Note 2 and Item 11).
At least $2,000 per month,
begmnmg Wl.t h the month Monthly local You must spend the required
prior to opening ané .. . . .
Local Advertising . . advertising requirement m1n1mgm expenditure amount per
& 3 . must be spent before the |month in your local market to
Aﬁeﬂwds—&t—}e&st%H@Oi. end of each month promote the Studio. See Item 11.
pomsenth
The MarTech fee is considered a
component of the Local Advertising
requirement but is collected by the
Home Office in conjunction with
Marketing Fee. The MarTech fee is
applied directly to digital utilities,
hosting and all other initiatives for
Currently, $0 per month per which central billing to the Home
MarTech Fee Studio Not currently charged Office can provide a single to the
franchisee. We reserve the right to
initiate, increase or change this fee in
direct relationship to expenses with
30 days’ notice, provided it will not
exceed $500 per month. To be paid in
the same manner and time frame as
the Marketing Fee. See Item 11.
If we established a membership
marketing program, we may
require your participation for a
. . . defined period, thereafter
Membership Minimum $500 per month, |Paid Monthly as L .
Marketing if established incurred nartufmatlon may be optional. Your
— - fee will be equal to the actual cost
charged by a third party. Currently
there are no Membership
Marketing requirements.
13
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TYPE OF FEE!'

AMOUNT

DUE DATE?

REMARKS

Membership Perks

Minimum $100 per month,

Paid Monthly as

Program

if established

incurred

If we established a membership
perks program, we will require
your participation. Your fee will be
equal to the actual cost charged by
a third party. Currently there are no
Membership Perks Programs

requirements.

Cooperative
Advertising

At least $1,500 per month,
when established

Same as Royalty Fee or
as designated by your
cooperative

If we require you to participate in an
established cooperative advertising
campaign for your market area, your
$1,500 minimum monthly
cooperative contribution will satisfy
your local advertising requirement
once the Studio is open at least 12
full months. Currently there are no
advertising cooperatives in place.

Additional Training
and Assistance

$300 per day for each
individual (which may be an
attendee or trainer), plus
reimbursement of our travel,
lodging and dining costs (if
applicable).

Before assistance

This fee applies to all training onsite
or offsite, including but not limited to
advanced training, opening training,
transfer/resale training,
recertifications.. The fee of $300 per
day, per attendee, is payable to us
before we provide the applicable
training. We may, at our option, send
our personnel to your Studio to
provide mandatory training if you
have failed two consecutive quality
inspections, are deemed non-
compliant or have failed to attend or
participate in mandatory training
and/or meetings. You will be
responsible for all training fees and
associated travel costs is such
training is required.

Continuing
Education
Requirements (3)

Varies with circumstances

Upon demand

FRENCHIES®
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TYPE OF FEE!'

AMOUNT

DUE DATE?

REMARKS

| lodgine, and din ;
soprabendes npdlorsusn b
may-travelto-yeur-Stadie—See Note
3

Convention or
Continuing Education
Enrollment Fee

Currently, $500 for each
attendee based on early
registration, which amount
may be increased annually.

Before Convention

At least one representative is required
to attend, no more than once per year,
any designated convention, regional
meeting or annual training meeting.
For any required training you do not
attend, you will pay the same
registration fee as attendees —
whether you attend or not. You are
responsible for all costs of attending
convention, including travel, lodging,
meals and wages. We may increase
this fee in our discretion, provided it
will not exceed $2,500 per attendee.

$1456175 per month as of the

date of this Disclosure

Technology Fees are for use of our
current and future systems which

Document; provided we may |Payable monthly on the |may include online systems, intra-
increase this fee to cover our [15th day of each month, |[net, data sharing, business
Technology Fee then-current costs, including |starting the month intelligence, learning management
for the license of your following the signing of |[systems and more. We reserve the
business operations software |your lease. right to increase this fee, provided it
and other technology will not exceed $1,000 per month.
support. See Item 11.
This fee is imposed by us but payable
to a third party and is subject to
Point of Sale (POS} change based on the rates determined
and), Text Messaging I(lil(l)r;fﬁl tly, $439490 per As incurred by the third-party provider. This
Systems, and VOIP subscription includes technical
support provided by the POS
supplier.
15
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TYPE OF FEE!' AMOUNT DUE DATE?

REMARKS

The then-current fee as
imposed by the third-party
provider, which is currently
betweenS28-and-$408250
per month for services. The |As incurred
software, Quickbooks
Online, is separate and
currently $20 per month for
Simple Start plan

Bookkeeping
Software

This amount is payable to a-third
parties and subject to third party
sadme e s basedbonehane e o
thetrpricing and the packages that
you-ehooserequired. We reserve
the right to charge this fee directly
in the future.

The then-current fee as
imposed by the third-party
providers

Currently, $+7te-$25per
e e

Email, Microsoft meﬂw . | As incurred
Office 365, and on] ine: $17.5018 to

$25 per month for Email and
Office 365; and $4 to $6 per
month for antivirus
software

Antivirus Software

These amounts are payable to third
parties and may vary based on
changes to their pricing and packages
that you choose. We reserve the right
to charge these amounts directly in
the future.

Music License Fees |[$29 to $54 per month As incurred

These amounts are required by us
but paid to a third party

Our actual costs and
expenses incurred in
Supplier Approval evaluating the proposed

You may recommend suppliers to us
at any time; however, you must
reimburse our costs and expenses in

Fee supplier, plus a Supplier Upon demand evaluating the.proposed supphe.r and
. pay our Supplier Approval Fee if you
Approval Fee amounting to .
. . request us to inspect and evaluate a
$500 per inspection )
proposed supplier.
16
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TYPE OF FEE!'

AMOUNT

DUE DATE?

REMARKS

Transfer Fee*

$5,000, plus our
relatedactual attorneys’ fees;
this fee is reduced by $2.500
if the transferee is a current
franchisee

Before transfer

This fee is on a per Studio basis. We
do not charge a fee if the transfer of
the Studio is from an individual to a
business entity for convenience of
operation; however, you must
reimburse us for our related costs and
expenditures.

See Note 4fordfor other
circumstances where we charge a
reduced Transfer Fee.

See Item 17 for more information
about restrictions and conditions of
transfers.

Renewal Fee

$3,000

When you sign the new
franchise agreement

See Item 17 for more information
regarding renewal

Extended Term Fee

$1,000 per year added to
remaining term assumed by
transferee (not to exceed an
initial term of 10 years)

When transferee signs
their franchise agreement

Upon transfer, transferee must
assume the remaining term on your
franchise agreement and may, at their
option, purchase additional years for
the Extended Term Fee, not to exceed
an initial term of 10 years.

See Item 17 for more information
regarding transfers.

Development Site

We do not typically allow you to
change the Site Selection Areas
associated with your Development

Selection Area Change [$3,000 Upon demand Agreement. However, if we approve
Fee your request to do so in our sole
discretion, you will incur our change
fee.
If an audit discloses an underpayment
Amount disclosed in the of the Royalty Fee due to us of 2%
Audit audit, plus our costs to Upon demand more, you must pay us 1.5 times the
conduct the audit amount in error plus our costs and
expenses for the audit.
18% per year or the highest
amount allowed by law, Payable only if any sums due to us
Late Charges whichever is less, calculated Upon demand are not paid promptly when due.
weekly.
Charge for Nonpayment $50 (which we can increase Payable .only if any check, d.raft, .
Due to “Insufficient annually by an amount not to Upon demand electronic or other payment is unpaid
Funds” exceed 10% of our because of insufficient funds or
previously published fee) otherwise.
17
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TYPE OF FEE! AMOUNT DUE DATE? REMARKS
plus reimbursement of our
costs and expenses from
your non-payment.
We may charge this fee if you
breach any of the terms,
conditions, or policies outlined
in the Franchise Agreement or
the operations manual,
od otherwise fail to comply with
Administrative Default $§00 per ) our system standards and
wielatienoccurrence, $100 Upon demand . ;
Fee : specifications, or use
per week until cured .
unauthorized products,
equipment, or vendors. We will
address such matters through
compliance reports prepared for non-
compliant franchisees with a
reasonable cure period.
| Reimbursement of our No offering shall imply in any
. . manner whatsoever that we are
Private or Public Offer |costs and expenses . L .
Before the offering participating in an underwriting,

of Securities

associated with reviewing
the proposed offer

issuance, or offering of your
securities.

Costs and Attorneys’
Fees

Reimbursement of our actual
fees incurred

Payable as incurred

You must reimburse us for our
expenses in enforcing or terminating
the Agreements.

Indemnification

AmountReimbursement of
our actual loss suffered

Upon demand

You must reimburse and pay our
attorneys’ fees and related costs if we
are held liable for claims from your
operation of the Studio.

Liquidated Damages

Equivalent of 36 months of
royalty fees and advertising
fees

Upon

termination

If the Franchise Agreement is
terminated by us due to your default,
you must pay us liquidated damages.
The amount of liquidated damages
will be the average monthly Royalty
Fee and Marketing Fee payable by
you over the 12-month period
immediately preceding the date of
termination, multiplied by the lesser
of 36 months or the number of
months remaining in term of the
Franchise Agreement.

FRENCHIES®
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TYPE OF FEE!'

AMOUNT

DUE DATE?

REMARKS

Third party vendors

Pass-through of costs.

Varies

Currently, none.

We have the right to require
franchisees to use third-party
vendors and suppliers that we
designate. Examples can include
computer support vendors, mystery
shopping, and customer feedback
systems. The vendors and suppliers
may bill franchisees directly, or we
have the right to collect payment

for these vendors.[]

Notes:

Note 1. # us-and-arey g esedeadas
all fees are payable to us; are uniformly imposed and non-refundable.

~Unless otherwise noted,

Note 2. “Gross Revenue” means the aggregate of: (1) all revenue from the sale of products and services,
including gift cards, whether made for cash, on credit, or otherwise, without reserve or deduction for
inability or failure to collect, that you, in the normal course of your operations would credit or attribute to
the operation of the Studio: (2) all monies, trade value or other things of value that you receive from Studio
operations at, in, or from the Studio premises that are not expressly excluded from Gross Revenue; and (3)
business interruption insurance proceeds. Gross Revenue does not include: (a) the exchange of merchandise
between Studios (if you operate multiple studios) if the exchanges are made solely for the convenient
operation of your business and not for the purpose of depriving us of the benefit of a sale that otherwise
would have been made at, in, on or from the Studio premises; (b) returns to shippers, vendors, or
manufacturers; (c) sales of fixtures or furniture after being used in the conduct of the Studio business; (d)
cash or credit refunds for transactions included within Gross Revenue (limited, however, to the selling price
of merchandise returned by the purchaser and accepted by you); (e) the amount of any city, county, state or
federal sales, luxury or excise tax on such sales that is both (i) added to the selling price or absorbed therein
and (i1) paid to the taxing authority by you. Customer refunds may be deducted from Gross Revenue if the
charge was previously included in Gross Revenue.

Note 3: Each of your technicians must comply with any continuing education requirements we may now
or in the future mandate, including any necessary recertification courses we may now or in the future
mandate.. For certain technicians, the state in which they are licensed or certified may also mandate certain
continuing education requirements. Completion of those state-mandated requirements is not a substitute
for our own requirement. In addition to our fee for continuing education training; you will be responsible
for all related travel, lodging, and dining costs for your attendees and/or our staff who may travel to your
Studio.

Note 4- If you or your Owners are transferring part, but not all, of their respective interest in the franchisee,
the Transfer Fee equals $2,500. If such transfer, however, results in additional required training, you (buyer)
will be responsible for paying our then-current tuition for the training as well as travel, lodging, and dining
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expenses. A Transfer Fee of $5,000, plus our related attorneys’ fees, applies if you transfer all of your
interest in the Franchise Agreement and all or substantially all of the assets of the Studio.

ITEM 7

ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT

Single-Unit Franchise

TYPE OF METHOD TO WHOM
EXPENDITURE! AMOUNT OF WHEN DUE | PAYMENT IS TO BE
PAYMENT MADE
When
Initial Franchise Fee? $50,000 bump Franchise Us
sumWire Agreement is
signed
$218210 Contractors and third-
; ’ . party suppliers
Leasehold Improvements $240,0318217,704 | As arranged As required - eludi .
0 $229 363 gnc udmg) Genera
- ontractor
Furniture, Fixtures, Décor, | $62.219 to $67,432 . .
and Equipment® —$73.845015 As arranged As required Approved Suppliers
StudieSalon Layout, e Check. or as Approved suppliers,
Architect, Engineer, $16,679300 to arranced As required your  architect and
Drawings, and Permits® $21,739 £ engineer
Real-Estate————and , Approved——suppliers
c oM 6 SEO0—0 et | e T &nd#er—t-h#d—p&ﬁy
sk
Your——accountant;
Peobonsiopnl Do e SO L2 2| Ao oo st e——aad——othos
peatensienals
Business Licenses, Permits, $98—$1+0685394 to | As  agencies | As agencies Applicable agencies
etc. (first year) $4.298 | require require pp &
Initial trventory——and ; Check, or as . .
. . $+4,833517.600 to As incurred Approved suppliers
Supphies’Inventory® $21 369 | arranged
. . ; Check, or as . .
Signage®Signage’ $14.892$15.401 to arranged As incurred Approved suppliers
$16,126
. 3 29 ’
Hardwarier eChn;]e?#wa%e"and 520510.960 10 | As arranged As incurred ﬁu?;al;rl:?;z(slupplier
POS Software® - $12.405
I When
Initial Training Fee (covers . Franchise
S $8,000 | sumWire  or . | Us
threetwo individuals) EFT Agreement is
- signed
Pre-opening training Third-party suppliers of
$12,500 —$8:500t0 | Cash. Check . /
expenses (for up to $12.000 | or as arranged Before opening | transportation, food and

threetwo_individuals)*9

lodging for you and your
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TYPE OF METHOD TO WHOM
1 AMOUNT OF WHEN DUE | PAYMENT IS TO BE
EXPENDITURE PAYMENT MADE
employees
Felephone—and——Ultility
Deposits-and, Expenses_and . . .
Payments (first three $250 -to $500 | As arranged As incurred Third party suppliers
months)
Pre-Opening Marketing
(3660 days prior to $3§,00§ 1—;5:(;% As arranged As incurred Approved suppliers
opening) —
Marketing ~ (first  three $6,000 —$+2to : .
months) post opening) $15.000 As arranged As incurred Approved suppliers
Security Deposit and Lease S Check or as
Payment (first three | $495628$20.069 to arranced As incurred Landlord
months)"*!'" $30.304 g
Insurance  Deposits and $13$1 664
Premiums  (first  three 81, t(; $3 % is uires agent Before opening | Insurance carriers
months) el B
Additional F}ﬁﬁds - (first $22,440$38.,236 to | As arranged As incurred Various
three months)™="" $45.071
SlE o
Grand Total $507:633$472.883
to $550,060
Multi-Unit Development (2-Pack or 3-Pack)
TYPE OF METHOD TO WHOM
EXPENDITURE AMOUNT OF WHEN DUE | PAYMENT IS TO
PAYMENT BE MADE
Upon
$90,000 (2-Pack) execution of
Development Fee $120,000 (3-Pack) Lump sum Development Us
Agreement

Initial Investment to Open
Initial/Single Studio

$4602426—S457033
$422.883 to $500.060

Franchise Fee.

Totals from Chart A of this Item 7 less the Initial

Grand Total'¥

$492 126 - S547.033
$512,883 to $590,060
(2 Studios)
$522.126 - $577.033
$542,883 to $620,060
(3 Studios)

This is the total estimated initial investment to enter
into a Development Agreement for the right to own a
total of two to three Studios, as well as the estimated
initial costs to open and begin operating your initial
Studio for the first three months (as described more
fully in the “Single Unit Franchise” chart above).

Notes:
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Note 1. The high and low ranges in the table are based on an—average—Stadie-both our management
experience as well as historical studio costs. We recommend that studios have 12 - 16 nail care stations—
including manicure and pedicure stations. These fees are non-refundable unless otherwise noted.

Note 2. The Initial Franchise Fee is generally $50,000. However, we discount the fee in certain specific
circumstances as detailed in Item 5.

Note 3. Our estimate for initial expenses for improvements assumes you will lease space for your Studio.
Studios are generally located in commercial retail areas. Your landlord may provide “tenant improvement”
credits that you can use to offset some of the costs of the leasehold improvements. Our figures above include
actual tenant improvement allowances if applicable. Selection of your location and lease is crucial and we
may make recommendations based on our experiences, to include possibly rejecting locations based on
failure to fit standard criteria. In the event a franchisee insists on a specific location, we may require a Letter
of Understanding or Release.

You will need to identify and employ a qualified licensed general contractor, who is acceptable to us, to
construct the improvements to, or “build out,” the premises-whe-is-aceeptable-te-us. The amount of your
leasehold improvements will likely vary substantially based on existing conditions, size, and design, as well
as the availability and prices of labor and materials. The amounts do not include the costs of any necessary
site development or site engineering work, nor do they include capitalized costs of rent or other occupancy
costs, over either the life of the lease or the life of your investment. In addition, these amounts do not reflect
costs for the purchase of unimproved land and construction of a free-standing Studio, which also would
result in a significantly greater initial investment. You should carefully investigate all of these costs in the

area where you wish to establish your Studio. In-addition;—we-assumed-the-general-contractor-will-inelude
o foos in il : .

In 2025, we had a studio location open location that expended $421.872 in leasehold improvement costs in
California. However, this location was excluded from the chart on the basis that the location is a co-branded
retail site that operates more than one business on the premises. Its larger size and co-branded operations
are not those being offered pursuant to this disclosure document.

Note 4. This estimate will vary depending on whether you obtain financing, the size of your studio and your
needs for specific furnishings and equipment. This includes the furniture for your nail care stations and
common areas, including manicure and pedicure stations, one handwash station, pedicure carts, your
reception desk, chairs for technicians and customers, your retail display, storage for your nail dispensary
and supplies, and some of your lighting. It also includes equipment for eight nail care stations, eight
pedicure stations, laundry, and the employee break room—+hetew—end-assumes—that-youtinanee—your

0 o

3 3 TRt f wespsnrelasethose e apssio e gy
this is the typical size. This estimate includes certain equipment needed for the operation of your studio,
including manicure curing and table lights, towel warmers, an autoclave, and appliances for your employee
break room and nail dispensary.

Note 5. We will provide you with a prototype set of construction drawings of our standard layout for a
Studio. You will need to work with our designated vendor to develop a basic design and layout for your
particular Studio and provide that vendor with detailed as-built drawings and existing condition information
to facilitate the design of the space for your location. You will then need to contract with licensed and
qualified design professionals to create a complete set of detailed construction drawings for your location,
including, but not limited to, architectural, mechanical, plumbing, and electrical. The low estimate assumes

22

FRENCHIES®
Franchise Disclosure Document | 2026



standard tenant improvements and excludes items such as structural construction, site surveys, site plans,
energy studies, exterior improvements, or building elevations. The high estimate assumes that structural
changes will need to be made to your location, and that you will need to hire an architect to prepare plans
for your location and to create construction drawings that will be used by your local contractor to secure
construction permits and to build your location.

Note 6. Before beginning operations, you must purchase an assortment of office equipment and supplies as
described in the Operations Manual, including paper, pens, folders, and supply cabinets. Your initial
inventory of nail care supplies and retail products will include disposable implements, gloves, linens, and
other supplies and products as described in the Operations Manual. We have the right to change the
inventory requirements at any time.

Fhis-estimate-assumes-youpurchase-yourstenage-Note 7. This range covers the cost of indoor and outdoor

signage. The low range represents the cost of a single outdoor sign, while the high range covers the cost of
two outdoor signs. We do not require two outdoor signs. The total cost for the signage varies depending on
the size of the signs, quantity, whether the signs are illuminated, and the requirements of the landlord and
governing authority.

FhisNote 8: The low estimate accounts for our minimum technology requirements, including computer,
phone, printer, music speakers, and the wireless installation, as well as three months of payments for the
cloud-based POS System. The high reflects additional options.

FRENCHIES®
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Note 9. You and your General Manager, if you have one, must attend Initial Business Training. You must
make arrangements for, and pay the expenses, including travel accommodations of, each individual who
attends our initial business training program. Such expenses will include transportation, lodging, meals, and
wages. The amount expended will depend, in part, on the distance you must travel and the type of
accommodation you choose and the type and location of the training you receive. The figures in the chart
represent the estimated cost to attend our initial training program currently hosted in Dallas, Texas. The low
end of the estimate assumes one individual will attend, and the high end assumes two individuals will
attend. Any fees related to additional training needed or requested beyond those which are initial are
represented in the Franchise Agreement. Additional attendees at Initial Training will be charged at

$300/day.

Note 10: Based on our historical data and experience, landlords typically require security deposits in an
amount equal to (one month’s rent). We reserve the right to approve your location, and you must construct,
remodel, alter and improve the location to our specifications. A typical studio will be located inside of or
adjacent to a retail strip mall or shopping center, or, in the alternative, in urban storefronts. The size of a
typical studio location will range from 1,200 to 1,800 square feet and the cost of leasehold improvements
will vary depending upon factors such as size, condition of premises, and location. Monthly lease payments
can vary widely. However, many variables contribute to final lease terms such as location, size and type of
space. You may be asked to pay your first months’ rent in advance.

Note 11. In calculating these amounts, we used estimates based on the experience of the our franchised
operating location(s) as well as the experience of or management team. These amounts are the total
minimum recommended levels to cover operating expenses including your employees’ salaries wages, and
local marketing for three months. We do not offer direct or indirect financing. These amounts are the
minimum recommended levels to cover operating expenses, including your employees’ salaries for three
months.

Note 12. This range represents the total estimated initial investment required to open the initial StadieSalon
you agreeagreed to open and operate under the Development Agreement and does not include any of the
costs you will incur in openlng any add1t10nal S O ; ; ;

arnounts are non- refundable unless otherw1se noted

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must operate all aspects of your Franchised Business in strict conformance with the methods, standards
and specifications of our System. Our methods, standards, and specifications will be communicated to you
in writing through our confidential Manuals and other proprietary guidelines and writings that we prepare
for your use in connection with the Franchised Business and System. We may periodically change our
System standards and specifications from time to time, as we deem appropriate or necessary in our sole
discretion, and you will be solely responsible for costs associated with complying with any modifications
to the System.
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Approved Products and Services

You may only market, offer, sell and provide the Approved Products and Services at your Franchised
Business in a manner that meets our System standards and specifications. We will provide you with a list
of our then-current Approved Products and Services, along with their standards and specifications, as part
of the Manuals or otherwise in writing prior to the opening of your Franchised Business. We may update or
modify this list in writing at any time.

If you wish to offer any product or service in your Franchised Business other than our Approved Products
and Services, or use any item in connection with your Franchised Business that does not meet our System
standards and specifications, then you must obtain our prior written approval as described more fully in this
Item.

Studio Layout Design and Fixtures, Furniture, and Additional Materials, Supplies, and Products

You will engage our designated supplier for the layout design of your Studio. Currently, we require the use
of a designated supplier for much of the Studio’s furniture and fixtures. In general, we may designate
suppliers from whom you will be required to purchase certain non-proprietary fixtures, furnishings,
equipment, uniforms, supplies, marketing materials, forms, computer hardware, software, modems and
peripheral equipment and other products, supplies, services and equipment, other than Proprietary Products,
which you may or must use or sell at or through the Studio. You may use, offer or sell only those non-
proprietary products that we expressly authorize, and you may purchase them from (i) us or our affiliates,
(i1) suppliers we designate, or (iii) suppliers you select that we approve in advance in writing.

Computer System and Operational & Educational Software

You must purchase the POS computer hardware and software system from our approved suppliers. You
may also be required to subscribe to certain services including accounting services, POS-related
subscriptions, LMS-related systems (Learning Management/Education Portals), operating system and
office software licenses See Item 11 for more information about computer hardware and software
requirements. We reserve the right to formulate and modify our standards and specifications for operating
a Studio. This includes requiring that you take all steps, including but not limited to those related to visibility
and management of your Studio that are necessary to ensure that your business is compliant with all data
privacy and security laws and Payment Card Industry Data Security Standards (PCI DSS) requirements, as
such standards may be revised and modified by the PCI Security Standards Council (see
pcisecuritystandards.org), or such successor organization or standards that we may reasonably specify. Our
standards and specifications are described in the Franchise Agreement, the Manuals, and other written
documents. We have the right, under the Franchise Agreement, to change the standards and specifications
applicable to operation of the franchise, including standards and specifications for Approved Services and
Products, equipment, signs, furnishings, supplies, fixtures, inventory, computer systems (hardware,
software, applications, data network and internet connection minimum bandwidth capacities), privacy
policies, encryption requirements, data and IT security policies - including implementation of phishing and
other security awareness programs and training, cyber incident notification requirements, and Artificial
Intelligence policies by written notice to you or through changes in the Manuals. We may issue our
standards or specifications for goods and services, and changes to those standards and specifications, in
writing directly to you or our approved supplier. You may incur an increased cost to comply with these
changes at your own expense.

Approved Suppliers

As noted above, we may require you to purchase certain furniture, equipment, inventory, supplies, services,
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and other products used or offered at your studio from vendors we approve, in which case we will provide
you with a list of approved suppliers. These will include mandatory vendors (persons from whom you must
purchase certain items or services), designated vendors (for items or services that must be purchased from
vendors we approve), and preferred vendors (for vendors we have approved, but in categories where we do
not require you obtain our approval of the vendor). These suppliers may pay vendor rebates to our company.

We have eight outside mandatory vendors.

Q) You must purchase certain branded and proprietary items for use in your Studio,
including proprietarily labeled back bar items, nail polishes, retail and other items, from
a vendor we designate.

2 You must obtain your studio management software from our mandatory vendor. The cost
of this software is included in the Technology Fee you pay us.

3) You must purchase certain proprietary furniture and design elements required for your
Studio from our required vendor, including without limitation, your reception desk,
manicure and pedicure stations, millwork, carts, polish displays, and certain other
proprietary furniture and design elements for your Studio.

@) You must purchase the chairs for your Studio from our required vendor.

%) You must utilize our required vendor for creating your architectural construction
documents, which include the design and layout for your Studio under our requirements.
These documents will be utilized by you to obtain construction bids from potential
contractors.

6) One of our vendors currently has established an online purchasing portal for certain
printed proprietary marketing and promotional items, and you must purchase from us or
this vendor the required branded marketing materials we require for use in your Studio.

@) In order to ensure integrity of reporting and financial information, you must utilize our
required provider of bookkeeping and reporting services.

®) You must use our required and then current vendor for our learning management and

education system. The fee for using this system is included in the Technology Fee.

As further described above, we have the right to designate a single source or sources from whom you must
purchase any required products and services, and we and/or our affiliates may be that single source or one
or more of the sources. As of the issuance date of this Disclosure Document, neither we nor our affiliates
are the only approved suppliers of any required products and services, but we reserve the right to designate
us or our affiliate(s) as such in the future. None of our officers currently own interest in any of our approved
suppliers, but they may do so in the future. We may add or delete such items which must be purchased from
us or our affiliates at any time. It is anticipated that we and our affiliates will derive revenue from the
purchase of such items.
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If you wish to purchase a product or service that we require you to purchase from an Approved Supplier
from an alternate source, then you must obtain our prior written approval as outlined more fully in this [tem.
We may provide our standards and specifications for our Approved Products and Services directly to our
Approved Suppliers, and may provide these standards and specifications to an alternative supplier you
propose if: (i) we approve the supplier in writing as outlined more fully in this Item; and (i1) the alternative
supplier agrees to sign our prescribed form of non-disclosure agreement with respect to any confidential
information we disclose.

Supplier Approval

We will provide you with our Manual and various supplemental bulletins and notices that will contain the
specifications, System standards, and restrictions on your purchase of products and services. Upon request,
we will furnish you with an approved list of suppliers which we may update periodically.

If you desire to purchase products from a supplier other than our approved suppliers, you must submit a
written request to us for approval of the proposed supplier, together with any evidence of conformity with
our standards and specifications as we may reasonably require or will request the supplier itself to do so.
We may inspect and evaluate the supplier’s facilities and products before we approve or disapprove of your
proposed supplier, and you must pay all of our reasonable costs and expenses incurred in doing so. You
may not use a supplier before you receive our written approval. A supplier must demonstrate to our
reasonable satisfaction that it can supply an item meeting our standards and specifications for the item, that
it is in good financial standing in the business community and that its products and services are reliable.
We will provide you with our specifications and standards and our criteria for approval of suppliers and
will approve or disapprove a proposed supplier in 60 to 90 days. We will notify you if and when we no
longer approve a previously approved supplier. A supplier must continually adhere to our standards and
specifications to maintain its approval.

Except as stated in this disclosure document, you are not obligated to purchase from a particular approved
supplier, but must use specific brands of equipment, and in some situations certain comparable brands of
equipment may be acceptable, subject to our prior written approval.

Franchised Location and Lease

You are required to use our designated supplier for real-estate and site selection assistance. You must acquire
a site for your Studio that meets our site selection criteria and that we approve. If you occupy the Studio
according to a commercial lease, the lease must contain terms that we specify. (See Lease Addendum
attached as Attachment F to the Franchise Agreement).

You must construct, equip, and improve the Studio in compliance with our current design standards and
trade dress. You must purchase and install, at your expense, all millwork and customized fixtures,
furnishings, equipment (including a point-of-sale cash register system), décor, and signs from our approved
third-party suppliers.

If we grant you the right to open and operate multiple Studios under a Development Agreement, you may
not enter into your Franchise Agreement for each subsequent Studio opened under your Development
Schedule until you have received our approval in accordance with our System Standards.

Insurance

You must obtain and maintain insurance policies protecting you, and us as additional insured, on a primary
non-contributory basis. The additional insured should be listed on the certificate as follows: Frenchies,
LLC, and its officers, managers, members, partners, shareholders, regional directors, subsidiaries and
affiliates, agents and employees; and it must be provided on an Additional Insured Grantor of Franchise
Endorsement per form CG2029 (or an endorsement form with comparable wording acceptable to us), as
well as third party coverage endorsement, and joint employer coverage endorsement. The policy must
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contain a waiver of all subrogation rights against us, our affiliates, and their successors and assigns, and
must provide for 30 days’ prior written notice to us of any material modifications, cancellations, or
expirations. The insurance must be underwritten by insurers licensed and admitted to write coverage in the
state in which the Studio is located and must have an A.M. Best rating of “A” or higher.

Presently we require you to maintain the following minimum insurance coverages: (i) comprehensive
general liability insurance with limits of at least $1,000,000 per occurrence, and $3,000,000 general
aggregate; (ii) abuse and molestation coverage with limits of at least $1,000,000 per occurrence and
$3603.000,000 in the aggregate; (iii) all risks coverage for full repair and replacement value of all of the
property, equipment, furniture, fixtures and supplies used in your Studio; and (iv) minimum insurance
requirements as may be required by the landlord for the premises of your Studio.

At least 10 days before you are required to carry insurance, and after that at least 30 days before the
expiration of any policy, you must deliver to us certificates of insurance evidencing the proper types and
minimum amounts of required coverage, and evidence of the additional insured and wavier requirements.
If you fail to maintain the required insurance, we or our designee may obtain the insurance for you and
charge and demand reimbursement of the premium costs and costs of acquiring the insurance. Each year
we may unilaterally modify the insurance minimum coverage requirements which may include an increase
to the minimum coverage requirements to reflect changes in inflation or as market conditions warrant.

We may periodically increase the amounts of coverage required under these insurance policies and require
different or additional kinds of insurance at any time, including excess liability insurance, to reflect
inflation, identification of new risks, changes in law or standards of liability, higher damage awards, or
other relevant changes in circumstances.

Revenue Derived from Franchisee Purchases and Leases

Tr-thefuture;we-may-We and our parent and other afﬁhate( s) reserve the right to derlve revenue or other other
ompensatlon from ¥ 3 £ !

PP 5 cl 5

ﬁﬁemé%—te—lr% of the purchases yeu—m&k&&em—fh%venéer—?her&a%&a&se—sem&ve&defsg items or
services) that may-pay-us-fixedrebatesour System franchisees are required to make in connection with the

Franchised Business, including from Approved Suppliers or any other suppliers on supplies-and-serviees:
TFhere-are-no-eaps-or-timitations-onaccount of these suppliers’ dealings with us, you, or other Franchised
Business in the maximum—amountSystem., such as rebates, commissions, or other forms of
rebatescompensation. We may use any amounts that we receive from euvrsuppliers as-theresultof franchisee
purehases-for any purpose that we deem appropriate. As of our fiscal year ended December 31, 2024,2025,
Frenchies derived $135;691139,284, or 109.60% of our total revenue of $1,280:093450,815 , as a result of
required franchisee purchases or leases. None of our affiliates derived revenue from required franchisee
purchases in the most recent fiscal year.

Estimated Proportion of Required Purchases and Leases to all Purchases and Leases

The products or services we require you to purchase or lease from an Approved Supplier, or purchase or
lease in accordance with our standards and specifications, are referred to collectively as your “Required
Purchases.” We estimate that your Required Purchases will account for approximately 80% of your total
costs incurred in establishing your Franchised Business, and approximately 70% to 90% of your ongoing
costs to operate the Franchised Business after the initial start-up phase. Please be advised that these
percentages do not include your lease payments you make in connection with your Premises.

Description of Purchasing Cooperatives; Purchasing Arrangements

We may negotiate purchase arrangements with primary suppliers for the benefit of franchisees. If we
negotiate a purchase agreement for the region where your Studio is located, you must participate in the
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purchasing program. Presently there are no purchasing or distribution cooperatives in existence for the

franchise system.

We do not provide material benefits to you (for example, renewal or granting additional franchises) based

on your purchase of particular products or services or use of particular suppliers.

ITEM 9
FRANCHISEE’S OBLIGATIONS

These tables list your principal obligations under the franchise, development, and other agreements.
They will help you find more detailed information about your obligations in these agreements and in
other items of this disclosure document.

Obligation

Section(s) in Franchise Agreement
and Development Agreement

Disclosure Document
Item

a. Site selection and acquisition/lease

Franchise Agreement: Sections 3.1.
and 3.3. and Section 1 Development
Agreement: Attachment A

Items 8 and 11

b. Pre-opening purchases/leases

Franchise Agreement: Sections 3.4.,
6.5.,6.6.,and 10.1.

Items 5, 7, 8 and 11

c. Site development and other pre-
opening requirements

Franchise Agreement: Sections 3.2.,
34., and 5.1.

Development Agreement: Section 1
and Attachment A

Items 7, 8 and 11

d. Initial and ongoing training

Franchise Agreement: Sections 5.1.,
53.,5.5.,5.6.,5.7.,and 5.8.

Items 6 and 11

Franchise Agreement: Sections 3.5.
and 5.2. and Section 5

e. Opening Development Agreement: Attachment ftem 11
A
Franchise Agreement: Sections 4.1.,
£ TFees 42.,43., 44,45, 4.10, 4.11, 9.2, Items 5. 6, 8 and 11

9.3.,12.3.,and 12.4.
Development Agreement: Article 2

g. Compliance with standards and
policies/ Operating Manual

Franchise Agreement: Article 8

Item &, 11, 14 and 16

h. Trademarks and proprietary
information

Franchise Agreement: Article 7

Items 11, 13 and 14

i.  Restrictions on products/services
offered

Franchise Agreement: Sections 6.4.,
6.5.,6.6.,6.7.,and 6.8.

Items 8 and 16

j.  Warranty and customer service

requirements Not applicable Not applicable
o Franchise Agreement: Not applicable
k. Te;gn;)rlal development and sales Development Agreement: Article 1 | Item 12
qu and Attachment A
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Obligation

Section(s) in Franchise Agreement
and Development Agreement

Disclosure Document
Item

1. Ongoing product/service purchases

Franchise Agreement: Sections 6.5.,
6.6. and 8.2.

Item 8

m. Maintenance, appearance and
remodeling requirements

Franchise Agreement: Sections 6.7.
and 6.10.

Items 7, 8 and 11

n. Insurance

Franchise Agreement: Section 11.2.

Item 7 and 8

0. Advertising

Franchise Agreement: Article 9

Items 6 and 11

p. Indemnification

Franchise Agreement: Section 11.3.

Items 6 and 12

q. Owner’s participation/ | Franchise Agreement: Sections 6.2.,
Item 15
management/staffing and 6.3.
r. Records and reports Franchise Agreement: Sections 10.4, ltem 6

10.5, and 10.6.

s. Inspections and audits

Franchise Agreement: Section 10.7.

Items 6 and 11

t. Transfer

Franchise Agreement: Article 12
Development Agreement: Article 8

Items 6 and 17

u. Renewal

Franchise Agreement: Section 2.2.

Items 6 and 17

v. Post-termination obligations

Franchise Agreement: Article 14
Development Agreement: Articles 12
and 13

Items 6 and 17

w. Non-competition covenants Franchise Agreement: Article 15 Item 17
Franchise Agreement: Article 19

x. Dispute resolution Development Agreement: Articles 12, | Item 17
13, and 15

y. Guaranty Franchise Agreement: Section 18.6. Item 15

ITEM 10
FINANCING

We do not offer, directly or indirectly, any financing to you to help you establish your business. We do not
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guarantee your notes, leases, or other obligations.

ITEM 11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, Frenchies, LLC, is not required to provide you with any assistance.

Pre-opening Obligations.

Before you open the Studio for business:

L.

You will select and we will assign the Site Selection Area in which you may locate your Studio
before you sign the Franchise Agreement, and we will approve or refuse to approve the specific
Studio site within 30 days of receiving all requested information. (Franchise Agreement, Section
3.2.). If you have entered into a Development Agreement for the right to open multiple Studios, we
will designate your Site Selection Area where you will have the right to locate and secure a Premises
for each of your Studios. At no time will a franchisee be provided exclusive rights to any Site
Selection Area outside the single Site Selection Area in which they are currently in development.
(Development Agreement, Section 1)

We will admit threetwo individuals to our initial training program, as described below. You will
pay a fee for any additional attendees. (Franchise Agreement, Section 5.1.1)

We will also provide on-site training to you and to your technicians. This training will be provided
on-site at your Studio, at our designated training facility or such other location we determine at our
discretion. (Franchise Agreement, Section 5.1.2)

We will make available, on loan to you, one copy of our Manuals- and System Standards. (Franchise
Agreement, Section 8.1.) The Table of Contents of our Confidential Operations Manual is attached
to this disclosure document as Exhibit E. Our Manual contains 60 pages.

We, or our affiliates, will provide such pre-opening consultation and advice as we deem
appropriate, which may include advice with regard to the development and operation of the Studio,
building layout, furnishings, fixtures, and equipment, plans and specifications, employee recruiting,
selection, and training, purchasing and inventory control, marketing, and such other matters as we
deem appropriate. We do not directly contribute to the hiring of employees. However, we provide
assistance in the initial training for opening the Studio. We will provide minimum service and retail
pricing for all services and products. We have designated pricing tiers that franchisees choose from
based on their market dynamics, competitive assessment and market conditions. Although we assist
with this choice, you will have the final determination on the pricing tier selection. We do not have
any price maximums. (Franchise Agreement, Section 5.4.)

Continuing Obligations.

During the operation of the Studio:

1.

We will provide such ongoing consultation and advice as we deem appropriate, which may include
information about new services and product developments, instruction concerning the operation
and management of the Studio, advertising and marketing advice, and certain financial advice.
(Franchise Agreement, Section 5.5.)

We will communicate to you information about our approved and designated suppliers. (Franchise
Agreement, Section 6.6.)
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Advertising

Our recommended local advertising program for the products and services offered by FRENCHIES®
Studios currently consists of digital and community-based advertising in certain targeted markets. We may
also develop and require membership marketing strategies and perks programs. Our advertising and
marketing materials are currently developed both in-house and with the help of outside advertising agencies
and consultants. You will have access to all of our marketing and advertising templates through our Intranet
website. You are required to use, feature and display only marketing materials, including brochure-ware,
digital and all social assets, that are created by us. You are required to use only pre-approved suppliers for
print and promotional purposes to maintain the design efficacy of the System. You are permitted to engage
in organic social media and events, always following the System Standards and without seeking approval.
We maintain the right to adjust permissions, as necessary.

Local Advertising

Beginning with the month prior to opening and continuing for _for the firstI2Full-menthsterm of

operationthe agreement, you must spend a minimum of $2,000 per month duringthe-first12-fullmonthsof
eperatren—endon approved marketlng and promot10na1 activities in your market area. —Aﬁerwards—aﬂd—fer
5 5 3 0

: ; : area- You must report, in the forrnat we
require, as often as quarterly but no less than annually, your itemized local advertising expenditures to
confirm the required expenditures have been met. As a component of your Local Marketing Spend, you
will pay the then-current monthly MarTech fee to the Home Office as described in ITEM 6.

If you fail to meet the minimum spending requirement, we may, upon your receipt of our written notice
(and on a going forward basis) deduct the required local advertising expenditure amount each month from
your account which we will spend on your behalf to promote the Studio in your market area. We will
continue this process until such time as we may determine, in our sole discretion, that you can reassume
this obligation on your own behalf.

Marketing Fee

We do not require that you contribute to an advertising fund. As described in Item 6, however, we impose
and collect 2% of Gross Revenue as a Marketing Fee which compensates us for certain marketing and
promotional activities such as the management of onhne entities and the creatlon and productron of
promotlonal materials. o

collectlon and accounting of the Marketlng Fee is not 1ndependent1y audited separate frorn F ranchlsor s
annual audited financial statements. A franchisee may request an annual report of general category spending
of collected Marketing Fees. This report may be requested in writing and will be provided in the manner
we determine no more than one time per year and only after March 1 for the prior year. If Marketing Fee
monies are not spent in the fiscal year in which they accrue then, as these amounts are general operating
funds, we may spend such monies as we deem appropriate. We will not be required to spend any particular
amount on marketing, advertising, or promotion in your Studio’s market area, nor any pro rata amount
based upon your Marketing Fee payment. We do not primarily use Marketing Fees received for the
solicitation of new franchise sales. Franchisor-owned outlets are not obligated to pay Marketing Fees.

In our last fiscal year ended December 31, 2624;2025, expenditures from the Fund by us were spent as
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follows: 36%-en46% administration; 27%-en-publierelations; 24%-on-marketing software;-6% on-strategy;
2%en-website-development;4%-—on; 12% national advertising; 6% national social media; 15% creative;

6% marketing software: 9% stylist recruitment; and 0% public relations.

Membership Marketing

We may, in our sole discretion, elect to develop Membership Marketing campaigns:-and—1%-on—ereative
asset-development and programs for the benefit of acquiring and retaining members. If such programs are
formed, we will retain the right to change, dissolve, or merge with other programs at our sole discretion. As
of the date of this disclosure document, we have not established any membership marketing programs,
however, when applicable, the terms of the Franchise Agreement require you to participate in any such
Membership Marketing programs as directed by us.

Membership Perks Program

If we established a membership perks program, we will require your participation. Your fee will be equal
to the actual cost charged by a third party. Currently there are no Membership Perks Programs requirements.

Advertising Cooperative or Advertising Council

We may, in our sole discretion, elect to form an advertising cooperative and/or advertising council for the
benefit of the franchise system. If advertising cooperatives or councils are formed, we will retain the right
to change, dissolve or merge any such cooperative or council, in our sole discretion. As of the date of this
disclosure document we have not established any advertising cooperative or council, however, when
applicable, the terms of the Franchise Agreement require you to participate in any such advertising
cooperative or council as directed by us.

Computer Systems & Hardware

You must purchase and use computer hardware and software that we periodically designate for the operation
of your Studio. Currently, you must purchase at least two computers to operate your business. At least one
computer must be used in the front reception area, and at least one must be a laptop available in the staff
break room or office. You also will need to purchase an iPad to check customers out. You must also
purchase other hardware to operate your Studio and take payments, including a printer, cash drawer, barcode
scanner, phone system, and a security and sound system. We may provide you with detailed specifications
and policies for these components, however, other than meeting our minimum requirements to ensure they
are capable of integrating with our designated software, we do not currently specify the computers or types
of hardware you purchase. The computers will not only assist you in operating your business, but the
computer in your reception area will be integrated with our studio management software and our accounting
system. You will also use your computer to order your marketing materials and other supplies from us and
our approved vendors. The cost of your computer will vary based on the brand and model you choose.

We do not have any obligation to upgrade or maintain the hardware you purchase or the software that comes
with that computer and we cannot predict the costs of upgrades or maintenance. We do not offer any separate
warranty.

The total cost to purchase the required Computer Hardware is approximately $2,2609463 to $4-86610.908,
which is subject to change, and dependent on the brands and model you choose. We reserve the right to
change our specifications in the future to take advantage of technological advances or to adapt the system
to meet operational needs and changes. We may require you to bring any computer hardware and software,
related peripheral equipment, and communications systems into conformity with our then-current standards
for new Studios.
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Computer Software

No later than 90 days after you begin our on-boarding process, you must obtain certain designated software
and pay the respective software vendors their then-current fees, including for accounting, voice over
internet protocol phone system, Microsoft Office 365, email services and antivirus protection.

We have also established a Technology Fee, currently $+56175 per month, which we will apply toward such
current and future systems, which may include online systems, data sharing, business intelligence, learning
management systems; software and technology related costs, intranet development, support, maintenance,
and related costs; software or application development, customization, and implementation; online or
Internet-related support; hardware and/or software support; business intelligence development and other
such technologically related activities.

At our request, you must install and maintain interactive multi-media equipment, devices, and facilities that
we require, including approved music systems, wi-fi and other wireless Internet and communications
systems, and interactive displays, including plasma or LCD screens.

Except as described above, neither we, our affiliates, nor any third parties must provide ongoing
maintenance, repairs, upgrades, or updates to your computer system or other computer equipment. Except
as described above, there are currently no optional or required maintenance/upgrade contracts for the
Computer System or other computer equipment.

You must install any other hardware and/or software for the operation of the store that we may require in
the future, including any enhancements, additions, substitutions, modifications, and upgrades. There is no
contractual limitation on the frequency or cost of these obligations. We may also require you to license from
us, or others we designate, any computer software we develop or acquire for use by Frenchies Modern
Nails.

Ongoing Maintenance and Use

We have an approved vendor that will provide certain required computer hardware components, including
a managed PCI compliant network, computers and other hardware, phone systems, internet access, cabling
installation, and security, audio and video systems. The cost for its services rangesfrom-$400-to-$900start
at $40 per month, depending on the package-andongoing level of support that you choose. —You-are-not
o . A ol l ; hem.

We are not obligated to provide you with ongoing maintenance, repairs, upgrades, or updates to your
computer system. We anticipate that you will be required to upgrade or update the computer system during
the term of the franchise, and there are no contractual limitations on the frequency and cost of the obligation.
Other than as described above, we do not have any contractual obligation to upgrade or update any of your
hardware or software during the term of this franchise.

You must have sufficient computer skills to be able to operate your computer system and to access email
and the internet. You must have access to the internet and maintain an email account that allows us to
communicate with you on a regular basis. You will use your computer for appointment scheduling, customer
management, point-of-sale transactions, employee management and education, e-commerce, inventory
management, business and payroll reporting, marketing, and social media integration. Our software will
also give you access to our online Franchisee Support Center, ongoing product development, and online
education.

We have the right to independently access your electronic information and data through our proprietary data
management and intranet system, and to collect and use your electronic information and data in any manner
we choose to promote the development of the System and the sale of franchises. There is no contractual
limitation on our right to receive or use information through our proprietary data management and intranet
system. You are solely responsible for protecting yourself from viruses, computer hackers, and other
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communications and computer-related problems. We strongly recommend that your computer system be
used for business purposes only, and not for entertainment, personal social networking site access, or other
matters unrelated to your business.

Initial Training Program

The Initial Training Program consists of two components for a fee of $8,000. The initial training fee is due
at the time of signing and is not refundable. The first component, “Business Training,” is comprised of
virtual and in-person training, with the live portion typically hosted in Dallas, TX. The second component,
“Studio Opening Training” is conducted in your Studio, just prior to opening. You are eligible to attend
Business Training only after you have a signed Lease. All franchise owners are required to attend both
components. Typically, franchisees attend Business Training within 90 to 100 days of their anticipated Soft
Opening. The completion of Business Training is mandatory. We reserve the right to delay this training if
all of the pre-training requirements, as set forth in the Manual and onboarding processes, are not met. If
you are hiring a General Manager to run the studio operations, we strongly recommend you have them
attend this training as well. We will provide the training, the instructor(s), a training manual, and other
materials for up to threetwo trainees. You must pay us a fee (currently $300 per day) for each additional
attendee you send to the initial training program. We reserve the right to implement online training in
addition to, or that cover certain, business-related subject matters currently included in classroom training
sessions. You are responsible for all travel and lodging expenses related to attending Business Training. The
Initial Training Program is only required in connection with your first studio, so long as you will be the
general manager of your subsequent studios.

The Initial Training Program Fee of $8,000 currently includes Business Training tuition and the cost of
travel for a corporate trainer or studio opener to provide Studio Opening Training at your first Studio only.
The cost of owner or manager related travel is not included in the $8,000 fee. Any/all additional training,
including training for—if applicable, requested or required by the franchisor—your second and subsequent
Studios, is currently provided at $300/day plus travel.

The initial &aining ‘Business Training” program is held on an as needed basis and is directed by our Direeter
ef FratningBrand President, Kayla Bramlet. Kayla is a licensed manicurist and has been our Brand President
since February 2026. She was our Director of Training siee-January 2018- to February 2026. For the three

years prior to that, Kayla worked and managed the Studio in Littleton, Colorado-eperated-by-ouratfiliate;
Freneh}es—l%eve}&&eﬁ— She also is a Jomt owner of a—Studiotwo Studios and has been smce November

cornponent of the 1n1t1al Busmess Tralmng program must be completed to our satlsfactlon You must attend
and participate in all sessions of the Initial Business Training Program. If we determine that you have not
completed or are unable to complete our initial training program satisfactorily, we may offer another chance
to re-take the initial training program at your expense. Your failure to complete initial training to our
satisfaction will give us the right to terminate your Franchise Agreement.
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INITIAL BUSINESS TRAINING PROGRAM

Hours of
Subjects Classroom | Hours of On the Location
Training Job Training

Virtual and/or Dallas, Texas or
Introduction to Frenchies 3 0 such other designated training

center

Virtual and/or Dallas, Texas or
Operations/Employee Experience 10.5 2 such other designated training

center

Virtual and/or Dallas, Texas or
Performance Measurement 3 0 such other designated training

center

Virtual and/or Dallas, Texas or
Information Technology/POS 6 8 such other designated training

center

Virtual and/or Dallas, Texas or
Financial/Accounting 2 0 such other designated training

center

Virtual and/or Dallas, Texas or
Procurement (vendors/supplies) 5 0 such other designated training

center

Virtual and/or Dallas, Texas or
Sales/Marketing 5 1 such other designated training

center
Hands-on Operations Training 0 5-10 Your Studio location
TOTAL 345 16-21

If we determine, however, that you have not met the minimum requirements for the establishment of the
Studio by the timelines set forth in the Manual, we may elect to provide you with additional on-site
assistance as we deem appropriate and you agree to pay our per diem fee for this additional assistance as
well as our related travel, lodging, and dining costs.

We may make available additional courses, seminars, and other training programs as we consider
appropriate. You must cause your General Manager and other employees whom we designate to attend these
mandatory programs-, and there may be a fee to attend or use such programs. In addition to our fee related
to such additional training programs, you must pay all attendance related travel, lodging, and dining costs
for your Managing Owner, General Manager and designated employees should such training require travel.

Site Selection and Opening

When you sign the Franchise Agreement, we will agree on a “Site Selection Area” within the MSA which

you must locate the Studio. If we grant you the right to open multiple franchises under our form of

Development Agreement, you will be granted similar Site Selection Areas within the same MSA for each

license purchased. So long as you are in compliance with your Development Schedule, we will not grant

anyone else the right to open and operate a Studio within your Site Selection Areas. Once you have

identified an acceptable location within the Site Selection Area, we will define and provide you with a
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“Protected Mea%—?r%&ed%r%—w%ﬂ—emmﬁ—eﬁm%a%%—&pw&%—%&m%mdmg—y%&

swemﬂes—éer—a—ﬂﬁee—nﬂl%md—ms—} as descrlbed in Item 12 You must acquire an acceptable site and open

your Studio by no later than the Control Date identified in the Franchise Agreement, which is one year from
the effective date of the Franchise Agreement and typically means securing a site no later than six months
after signing the Franchise Agreement. If you fail to acquire an acceptable site and open by Control Date,
we may grant you an extension so long as you are actively pursuing an acceptable studio location. If you
are not actively pursuing a studio location, we may terminate the Franchise Agreement or revoke your
territorial rights within the Site Selection Area. You acknowledge that Franchisee Fees are earned upon
receipt and that no refund is available to you if you fail to open. For each proposed site that you identify
through partnership with our required real-estate provider, you must deliver to us a franchise site application
in a form that we prescribe, including information about the site as we may reasonably request to perform
our evaluation. We will approve or refuse to approve your proposed site within 30 days of receiving all
requested information about the site. The criteria that we use to evaluate the site include general location,
neighborhood, traffic patterns, parking, size, physical characteristics of existing buildings, and lease terms.
Factors the Franchisor considers in approving sites are demographics of the area, rent and square footage.
Franchisor does not generally own the premises, nor leases it to the franchisee.

A Studio usually opens for business within twelve months after the Franchise Agreement is signed. You
must find a site and enter into a lease within 9 months from signing your Franchise Agreement. Factors
which may affect the length of time between signing of the Franchise Agreement and opening for business
include the time necessary to locate a location which we will accept; to obtain any financing you need; to
obtain required licenses, permits, and governmental agency approvals; to fulfill local ordinance
requirements; to complete construction, remodeling, alteration, and improvement of the Franchised
Location, including the installation of fixtures, equipment, and signs; and to complete our initial training
program and to complete the hiring and training of personnel. Delay in construction may be caused by
inclement weather, material or labor shortages, labor actions, slow deliveries, equipment shortages and
similar factors.

If you fail to open the Studio by the Control Date, we can terminate the Franchise Agreement. If you have
entered into a Development Agreement to open multiple Studios, your Development Agreement will
include a Development Schedule containing a deadline by which each Studio must be open and operating.
If you fail to develop each Studio by its corresponding deadline, we may terminate the Development
Agreement and revoke your territorial rights within the corresponding Site Selection Areas.

ITEM 12
TERRITORY

Franchise Agreement

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

You will operate the Studio at a location that we have accepted and may relocate the Studio only with our
prior written consent. We will consent to relocation if your lease expires or terminates through no fault of
yours, or if the Studio premises is destroyed or materially damaged by fire, flood, or other natural
catastrophe, and you are not in default of the Franchise Agreement or any other agreement with us or our
affiliates.

You will select a Studio location, which we accept, from within your designated “Site Selection Area”
within the MSA identified in Attachment B. When the Studio location is identified, we will apply a
“Protected Area,” which will also be identified in Attachment B teof the Franchise Agreement- and replaces
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the Site Selection Area. Except as described below, the Protected Area will consist of an area, typically
range-between-one-half-mile-a circle, surrounding your premises containing a population of up to 50,000
individuals, but will not exceed a maximum radius and-threeof four (4) miles (8-mile radius-arcund-the
Studie-diameter).

During the franchise term, we will not own or operate, or grant anyone else the right to operate, a Studio
under the trademark FRENCHIES® within the Protected Area. Excepted out from the Protected Area will
be venues within the Protected Area that we consider “Closed Markets.” These include any facility serving
a captive market, including hotels, resorts, airports, public facilities, college and school campuses, military
bases, and any other mass gathering events or locations, and facilities of any kind for which hand, foot,
nailcare and other related services rights are, or may reasonably be anticipated to be, contracted to a third
party or parties. As long as you meet the eligibility requirements for the Closed Market location and are not
in default under any agreements with us, we agree to offer you a 30-day right of first refusal for any Closed
Market locations that are located within your Protected Area prior to developing the location ourselves or
offering them to a third party. Your Franchise Agreement grants you the right to sell products and services
only at your Studio location. Therefore, so long as your customers come to your Studio location for the
purchase of products and services, you will not be restricted from soliciting sales or accepting orders within
or outside of the Protected Area, and neither we nor other franchisees must pay any compensation to you
for soliciting or accepting orders within your Protected Area. The Franchise Agreement does not grant you
any right to distribute FRENCHIES® brand products through wholesale channels, such as mail order,
catalog sales, or Internet sales whether within or outside of your Protected Area. Unless granted to you
under our Development Agreement, you do not have any options, rights of first refusal or other rights to
acquire additional franchises. Neither we nor our affiliates have any current plans to operate a franchised
business under a different trademark that will sell goods or services that are the same as or similar to those
offered by Studios.

Development Agreement

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

If you enter into a Development Agreement, we will assign an MSA, provide a Development Schedule and
assign a Site Selection Area for each license within the MSA.

We typically identify your initial Site Selection Areas within the MSA early during the franchise due
diligence and offer process, based on where you tell us you wish to operate, and the agreed-to geographic
description is inserted into your Development Agreement before you sign it. The Site Selection Area may
not be modified at any time during the term of the Development Agreement unless the parties mutually
agree to the modification in a separate signed writingagreement. If we grant you the right to adjust your
Site Selection Area(s), you maywill incur our then-current change fee.

If you are in full compliance with your Development Agreement and any existing Franchise Agreement you
have entered into with us, then we will grant you the right to open the number of FTHELASH
LOUNGE*Frenchies Modem Nail. fi-qchises you agreed to open as part of your Development Schedule within the
MSA. Franchisees are approved to start pursuing subsequent studios upon a successful opening of their
initial studio and after applying for consideration. We do require that you locate, review, and secure these
locations using our approved supplier for site selection services. Your rights within the MSA and Site
Selection Area(s) are non-exclusive but are representative of the inventory of licenses we award within a
given MSA. We reserve the right to alter inventory at any time in response to market conditions.

Once you have secured a Premises for a given Studio to be developed per your Development Agreement,
we will grant you a Protected Area around that Studio as described above and identified in Attachment B
of the Franchise Agreement.
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Development Schedule

Your Development Schedule will depend on the number of units you acquire the rights to develop in your
Development Agreement. If you enter into an agreement granting you the rights to develop three units, your
Development Schedule will be as follows:

EXplI’ﬁthllP(:; ilz(eivelopment No. of New Studios Opened Ctlillzltllll\a/}tl:::ll:eob(;feit;gg)s
(each, a “Development Period”) Within Development Period Operating
12 Months from Effective Date 1 1
Months 13 through 36 of the | 2
Development Agreement
Months 37 through 48 of the 1 3
Development Agreement

Other Disclosures

We reserve to ourselves all other rights, including the right: (a) own and operate and to grant others the
right to own and operate Studios outside the Protected Area, regardless of their proximity to the Protected
Area, but will make reasonable efforts to responsibly approve sites based on experience and data; (b) to
own and operate and grant others the right to own and operate FRENCHIES® Studios, and license the use
of the Marks and System, in “Closed Markets” within and outside the Protected Area; and (c) the right to
distribute products and services, whether identified by the Proprietary Marks, such as Private Label
Products, or under different trademarks, within and outside of your Protected Area through alternative
channels of distribution including mail order, catalog sales, department studios, retail studios, supermarkets,
and/or Internet sales. We are not required to compensate you if we exercise any of the rights specified
above inside your Protected Area.

Except for the Protected Area granted in your Franchise Agreement, we do not grant any rights of first
refusal to obtain additional franchise rights or specific sites. If you wish to develop additional Studios, you
must enter into a new Franchise Agreement and meet all our current requirements for franchisees. There
are no circumstances that permit us to modify your Protected Area, nor do we require that you meet a
minimum sales quota.

Neither the Franchise Agreement nor the Development Agreement provides you with any right or option to
open and operate additional Studios, other than as specifically provided for in your Development Agreement
if you are granted multi-unit development rights. Regardless, each Studio you are granted the right to open
and operate must be governed by its own specific executed Franchise Agreement.

Other than the rights granted under our Development Agreement or Franchise Agreement, we do not grant
you any other option or rights of first refusal to acquire additional development areas.

ITEM 13
TRADEMARKS

The Franchise Agreement gives you the right to operate a Studio under the trade names, trademarks, and
service marks that we establish.

The following marks have been registered on the Principal Register of the United States Patent and
Trademark Office (“USPTO”). These are the principal trademarks you will use in operating your Studio:
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REGISTRATION | REGISTRATION
MARK NUMBER DATE REGISTER
FRENCHIES 4,808,454 September 8, 2015 Principal
Fre I l C I I Ie S 5,780,710 June 18,2019 Principal
modern nail car
WE LOVE CLEAN 6,288,424 March 9, 2021 Principal
ol e
:,'8'3‘. 6,582,582 December 7, 2021 Principal
.’ O

Some of these Marks were originally registered, or applied for, by Frenchies Revolution, LLC and later
assigned to Frenchies, LLC on March 19, 2015.

Additionally, we have registered the following Mark on the Supplemental Register of the USPTO:

REGISTRATION | REGISTRATION
MARK NUMBER DATE REGISTER
POLISH PASS 6,176,984 October 13, 2020 Supplemental

If our right to use the trademarks are challenged, you may have to change to an alternative trademark, which
may increase your expenses. Trademarks registered on the Supplemental Register do not have as many
legal benefits and rights as those registered on the Principal Register.

With respect to all Marks, currently, we know of no: (a) effective material determinations of the USPTO,
the Trademark Trial and Appeal Board, the trademark administrator of any state or any court; (b) pending
infringement, opposition, or cancellation proceedings; or (c) pending material litigation involving any of
our Marks that is relevant to the use of the Marks. No currently effective litigation affects our use or
ownership rights in any Mark. We have filed or intend to file all required affidavits and renewals for the
Marks. No currently effective agreement limits our right to use or license the use of our Marks.

You must follow our rules when you use our Marks. You may not use any of the Marks alone or with
modifying words, designs, or symbols as part of a corporate or business name or in any form on the internet,
including but not limited to URLs, domain names, e-mail addresses, locators, links, metatags or search
techniques. You must indicate, as required in the Franchise Agreement and specified in the Operations
Manual, that you are an independent operator. You may not use our Marks with an unauthorized product or
service, or in a manner not authorized in writing by us.

We will protect and maintain all rights to use our Marks against encroachment, misuse, or unauthorized use
and against all challenges to any rights of its use as we deem appropriate. You must notify us immediately
when you learn about an infringement of (or challenge to) your use of our Marks. We may take the action
necessary, in our sole discretion, to prevent the unauthorized use of our Marks, including bringing actions
against third parties regarding the use of any of our Marks, but the Franchise Agreement does not require
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us to take any specific affirmative action. We will control any administrative proceedings or litigation
involving our Marks. You must cooperate with us and take all actions as may be desirable in the opinion of
our counsel to carry out the defense or prosecution. While we are not required to defend you against a claim
based on your use of our Marks, we will either do so, or we will reimburse you for your liability as long as
you properly use our Marks, including against claims of infringement or unfair competition arising out of
your use of the Marks.

We may change our Marks and require you to adopt new Marks as if they were part of the Franchise
Agreement at the time of its execution. You must comply with these changes immediately after we notify
you that we have discontinued, modified, or changed one or more of our Marks. We will have no liability
or obligation because of the discontinuation, modification, or change. You must not directly or indirectly
contest the validity of our ownership of the Marks or our right to use or license our Marks, trade secrets,
confidential information, or business techniques that are part of our business. You must use the designations
of ®, ™ and SM in advertising and promotions using our Marks.

We are not aware of any other infringing uses that could materially affect your use of our Marks.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

There are no patents or registered copyrights material to the franchise. However, we claim copyright
protection in the Manual, the design elements of our marks, our product packaging, advertising and
promotional materials, and the content and design of our website (the “Copyrighted Works”).

There is no presently effective determination of the U.S. Copyright Office (Library of Congress) or any
court affecting our copyrights. There is no currently effective agreement that limits our right to use and/or
license our copyrights. We have no obligation to protect any rights you have to use the copyrights. We have
no actual knowledge of any infringements that could materially affect the ownership, use, or licensing of
the copyrights. You may not use any of our Copyrighted Works on the Internet without our written
permission. This includes display of the Copyrighted Works on commercial websites, gaming websites, and
social networking websites.

You and your employees must maintain the confidentiality of all information contained in the Manual and
other information that we consider confidential, proprietary, or trade secret information. Confidential
Information means all trade secrets, and other elements of the System; all customer information, which
includes all data collected from former, existing, and/or potential customers including customer names and
addresses, discounts and credit extensions to customers, customer contracts, designs, and status information
(collectively, “Customer Information™); all information contained in the Manuals; and standards and
specifications for services and products offered; financial information; marketing data; vendor and supplier
information; all other knowledge, trade secrets, or know-how concerning the methods of operation of the
Studio which may be communicated to you, or of which you may be apprised, by virtue of their operation
under the terms of the Franchise Agreement, any training we provide, and all other information that we
designate (collectively, “Confidential Information”). You must implement any reasonable procedures we
may adopt to protect our Confidential Information including restrictions on disclosures to your employees
and requiring employees who will have access to our Confidential Information to sign employment
agreements containing non-disclosure and non-competition provisions. You are prohibited from disclosing
Customer Information and our other Confidential Information to third parties, including entering such
information into public/open Al models or any other AI model that uses such information to train the Al
unless specifically authorized by us, and you must adhere to any privacy policies we may now, or in the
future, establish with respect to Customer and/or Confidential Information.
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You may not contest our exclusive ownership of the copyrights, trade secrets, processes, methods,
procedures, formulae, techniques and other proprietary information to which we claim exclusive rights.

If you or your employees or owners develop any new concept, process or improvement in the operation or
promotion of your Studio, you must promptly notify us and give us all necessary information about the new
process or improvement, without compensation. You and your owners agree that any of these concepts,
processes, or improvements will become our property, and we may use or disclose them to other franchisees,
as we determine appropriate.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION
OF THE FRANCHISE BUSINESS

If the franchisee is a business entity, at least one Owner must oversee the general operations and business
activities of the Studio. You must also designate a General Manager, who may, but is not required to be, an
Owner, who oversees the day-to-day operations of the Studio and devotes his or her full-time energy and
best efforts towards the management, operation, promotion, and growth of the business. The designated
Owner and General Manager may be the same individual. At least one of your Owners and the General
Manager (if the General Manager is not an Owner) must successfully complete our initial training program.

The General Manager may not engage in any other business or activity that requires substantial management
responsibility or time commitment. If your General Manager ceases to serve in, or no longer qualifies for
the position, you must designate a new General Manager within 30 days. Each replacement General
Manager must successfully complete our initial Business Training or Manager Training program before
assuming responsibility. This training will be completed at your expense and in accordance with our fees
and schedule.

If the franchisee is a business entity, each Owner identified in Attachment C to the Franchise Agreement
must sign a Personal Guaranty and Undertaking substantially in the form attached as Attachment D-1 to the
Franchise Agreement. The spouse of an Owner is required to sign the Personal Guaranty and Undertaking
regardless of whether or not they have an ownership interest in the Franchisee. Any individual who attends
our initial training program, including your General Manager, must sign a confidentiality and non-
competition agreement substantially in the form attached as Attachment D-2 to the Franchise Agreement.

The term “Owner” means each individual or entity holding a direct or indirect beneficial ownership in the
franchisee. It includes all shareholders of a corporation, all members of a limited liability company, all
general and limited partners of a limited partnership, and the grantor and the trustee of the trust.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

Except as described below, you must offer and sell all the products and services that we require, and only
the products and services that we have approved. We may add, eliminate and change products and service
items periodically, and you must comply with all directives (which may require purchasing and installing
additional equipment). There are no limits on our right to make changes. We may, on occasion, require you
to test market products and/or services at your Studio. You must cooperate with us in conducting these test
marketing programs and must comply with all rules and regulations that we establish.

All sales must be for retail consumption only and you may not engage in wholesale sales of any kind through
any channels of distribution without our prior consent. You may not sell Proprietary Products through any
means of distribution other than from the Studio at the Franchised Location unless we expressly authorize
in writing. We have the right to establish maximum, minimum or other retail pricing requirements to the
extent permitted by law.
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You may not operate any co-branding marketing system without our prior written consent, which may be
withheld in our sole discretion. No vending, gaming machines, payphones, automatic teller machines,
Internet kiosks or other mechanical or electrical devices are permitted in your Studio.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement, Development Agreement
and related agreements. You should read these provisions in the Franchise Agreement attached to
this disclosure document.

Franchise Agreement

Section in
Provision AT orF Summar
Other y

Agreements

The earlier of 10 years following the date you open the Studio for
Sections 2.1. business, or 11 years following the Effective Date of the
Franchise Agreement.

a. Length of the franchise
term

b. Renewal or extension of . If you are in good standing, you can renew for two additional
Section 2.2. )
the term consecutive 10-year terms.

Your renewal right permits you to remain as a franchisee after the
initial term of your Franchise Agreement expires. However, to
remain a franchisee, you must meet all required conditions to
renew, including signing our then-current form of franchise
agreement, which may be materially different than the form
attached to this disclosure document, and pay the renewal fee.
Other requirements are: you must, no less than 180 days prior to
the expiration date of the Franchise Agreement, provide us with
your notice of intent to renew; not be in default under the

c. Requirements for Franchise Agreement; have complied with your material
franchisee to renew or Sections 2.2. obligations during the Term; you have satisfied all monetary
extend obligations owed to us, our affiliates, and third party suppliers;
you must, at our request, renovate or modernize your Studio to
comply with our then-current standards; demonstrate that you
have the right to remain in possession of the Studio premises;
comply with the then-current qualifications and training
requirements; sign our then-current form of franchise agreement
which may contain materially different terms from your previous
franchise agreement, including different Royalty Fee and
Marketing Fee rates; you and your owners sign a general release;
and you pay to us the required renewal fee.

Franchisees may terminate the agreements under any grounds

d. Termination by franchisee | Not applicable permitted by state law.
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Section in
Franchise or

Provision Other Summary
Agreements
e. Termination by franchisor Not applicable Not applicable

without cause

f. Termination by franchisor
with cause

Sections 13.1.,
13.2.,13.3,,
13.4.,and 13.5.

We can terminate if you materially default under your Franchise
Agreement, or any other agreement between you and us, or our
affiliates. In the event of the death or permanent incapacity of an
owner, we may terminate if you fail to adhere to the applicable
transfer of ownership requirements. We may also terminate you if
you become insolvent or file for bankruptcy.

g. “Cause” defined — curable
defaults

Sections 13.3.,
13.4. and 13.5

You have 10 days to cure non-payment of fees, 30 days to cure
non-compliance with laws, failure of quality assurance
inspection, and defaults not listed in Section 13.2. You have six
months to transfer the interest of an owner in the event of death
or permanent incapacity.

h. “Cause” defined — non-
curable defaults

Sections 13.1.
and 13.2.

Non curable defaults include: bankruptcy, foreclosure,
insolvency, conviction of a felony, abandonment, unapproved
transfers, repeated defaults (even if cured), misrepresentations in
acquiring your license, health or safety violations, knowingly
understating your Gross Revenues, knowingly maintaining false
books or records, trademark misuse, failure to successfully
complete training, failure to open a site by the Control Date,
abandonment of the Studio, failure to maintain the right to
operate the Studio, violation of confidentiality and/or non-
competition covenants, offering unauthorized products or
services, purchases from unapproved suppliers, fail to pass two or
more quality assurance/health inspections and or participate in
any advertising or marketing program within any rolling 12-
month period.

i. Franchisee’s obligations
on termination/nonrenewal

Article 14

You must cease use of our trademarks, de-identify, pay all
amounts due to us, and return the Manuals to us. We may, at our
option, assume all telephone numbers, telephone listings, and
telephone directory advertisements for the Studio. We may, at our
option, assume your lease and purchase certain Studio assets. You
must, at our option, cancel or assign to us your rights to any
Internet websites or web pages or e-mail addresses which contain
our Proprietary Marks. (See also “r”” below.)

j. Assignment of contract by
franchisor

Section 12.1.

There are no restrictions on our right to assign.

k. “Transfer” by franchisee —
definition

Sections 12.2.,
12.3.,and 12.4.

Includes transfer of the franchise or change in ownership of the
entity which owns it.

1. Franchisor’s approval of
transfer by franchisee

Section 12.4.

Transfers require our prior written consent, which will not be
unreasonably withheld.
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Provision

Section in
Franchise or
Other
Agreements

Summary

m. Conditions for
franchisor’s approval of
transfer

Section 12.4.

You must notify the Franchisor of your Intent to Sell and
complete the Intent to Sell paperwork reflecting financial
obligations related to a transfer or sale. You must be in
compliance with the Franchise Agreement and all other
agreements with us or our affiliates; sign a general release; pay
the transfer fee; and all of your monetary obligations to us, our
affiliates, and your suppliers must be satisfied on or before the
date of transfer. The new franchise owner must: meet our current
qualifications; complete training; assume your obligations under
the Franchise Agreement or, at our option, sign a new franchise
Agreement in our then-current form (provided, that the term of
the new Franchise Agreement will be the remaining term of the
existing Franchise Agreement, unless additional terms are
purchased by transferee, not to exceed a total transferred initial
term of 10 years); at our election, refurbish the Studio; sign a
guaranty and a general release; pay transfer fee; and, if
applicable, the Extended Term Fee. Additional requirements
apply to business entities. (See also “r”” below.)

n. Franchisor’s right of first
refusal to acquire
franchisee’s business

Section 12.8.

We can match any offer for your business.

o. Franchisor’s option to
purchase franchisee’s
business

Section 14.4.

Upon expiration or termination of your Franchise Agreement, we
have the option to purchase some or all of your equipment,
furnishings and fixtures at their then-current fair market value
which will be determined by a qualified independent third party
of our choosing.

p- Death or disability of
franchisee

Section 12.9.

Same requirements as for transfer in “m” above, except there is
no transfer fee and we do not have a right of first refusal. If your
interest is not transferred within six months following your (or a
major member, partner or shareholder’s) death or legal incapacity,
your Franchise Agreement may be terminated.

g. Non-competition
covenants during the term of
the franchise

Section 15.1.

Neither you nor your owners may own, maintain, advise, operate,
engage in, be employed by, make loans to, or have any interest in
or relationship or association with any business that offers or
provides hand, foot and/or nail care services or related products
and services at any location within the U.S., its territories or
commonwealths, or any other country, province, state or
geographic area in which we or our affiliates have used, sought
registration of or registered the Proprietary Marks or similar
marks or operate or license others to operate a business under the
Proprietary Marks or similar marks; no diversion of any present
or prospective customer of ours to a competitor. Non-competition
provisions are subject to state law.

r. Non-competition
covenants after the franchise
is terminated or expires

Section 15.2.

Neither you nor your owners may own, maintain, advise, opera