FRANCHISE DISCLOSURE DOCUMENT

PET WANTS FRANCHISE SYSTEM, LLC
(an Ohio limited liability company)
4755 Lake Forest Drive, Suite 100
Cincinnati, Ohio 45242

Tel: (513) 999-9925

Email: info@petwants.com
www.PetWants.com

NUTRITION YOU CAN TRUST

A PET WANTS franchise sells pet food and supplies and pet grooming services at a retail location and offers
home delivery services.

The total investment necessary to begin operation of a Pet Wants Franchise is from $148,150 to $239,400.
This includes between $78,900 and $103,900 that must be paid to the franchisor or an affiliate.

If the population of your territory is greater than 100,000, you must pay an additional $500 for all or part
of every 1,000 people over 100,000.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
or make any payment in connection with the proposed franchise sale. Note, however, that no government
agency has verified the information contained in this document.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you make
up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which
can help you understand how to use this disclosure document is available from the Federal Trade
Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania
Avenue, NW, Washington, DC 20580. You can also visit the FTC’'s home page at www.ftc.gov for additional
information. Call your state agency or visit your public library for other sources of information on
franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date of Franchise Disclosure Document: April 9, 2026


http://www.ftc.gov/

How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

WHERE TO FIND INFORMATION

How much can | earn?

ltem 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names and
contract information in Exhibits L and M.

How much will | need to invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s
direction. Item 7 lists the initial investment
to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the financial
ability to provide support to my business?

Exhibit L includes financial statements.
Review these statements carefully.

Is the franchise system stable, growing, or
shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only Pet Wants
business in my area?

ltem 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can
compete with you.

Does the franchisor have a troubled legal
history?

Items 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy
proceedings.

What’s it like to be a Pet Wants franchisee?

Exhibits L and M list current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See
the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by arbitration and/or litigation only in Ohio. Out-of-
state arbitration or litigation may force you to accept a less favorable settlement
for disputes. It may also cost more to arbitrate or litigate with the franchisor in Ohio
than in your own state.

2. Mandatory Minimum Payments. You must make minimum royalty or advertising
fund payments, regardless of your sales levels. Your inability to make the payments
may result in termination of your franchise and loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



THE FOLLOWING PROVISIONS APPLY ONLY TO TRANSACTIONS
GOVERNED BY THE MICHIGAN FRANCHISE INVESTMENT LAW

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the provisions are
void and cannot be enforced against you.

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in this act. This shall not preclude a
franchisee, after entering into a franchise agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any lawful
provision of the franchise agreement and to cure such failure after being given written notice thereof and
a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly compensating the
franchisee by repurchase or other means for the fair market value at the time of expiration of the
franchisee's inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which have
no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably
required in the conduct of the franchise business are not subject to compensation. This subsection applies
only if: (i) The term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under another trademark,
service mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent
to the expiration of the franchise or the franchisee does not receive at least 6 months advance notice of
franchisor's intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This section does not require
a renewal provision.

(f) A provision requiring that arbitration or litigation be conducted outside this state. This shall not
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct arbitration
at a location outside this state.

(g) A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise,
except for good cause. This subdivision does not prevent a franchisor from exercising a right of first refusal
to purchase the franchise. Good cause shall include, but is not limited to:

(i) The failure of the proposed transferee to meet the franchisor's then current reasonable
qualifications or standards.

(ii) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.



(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor
or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a
right of first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide
third party willing and able to purchase those assets, nor does this subdivision prohibit a provision that
grants the franchisor the right to acquire the assets of a franchise for the market or appraised value of
such assets if the franchisee has breached the lawful provisions of the franchise agreement and has failed
to cure the breach in the manner provided in subdivision (c).

(i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been made
for providing the required contractual services.

If the franchisor’s most recent financial statements are unaudited and show a net worth of less than
$100,000.00 the franchisee may request the franchisor to arrange for the escrow of initial investment and
other funds paid by the franchisee until the obligations, if any, of the franchisor to provide real estate,
improvements, equipment, inventory, training or other items included in the franchise offering are
fulfilled. At the option of the franchisor, a surety bond may be provided in place of escrow.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY GENERAL DOES
NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding the notice of this offering on file with the attorney general should
be directed to the Department of Attorney General, Consumer Protection Division, 670 Law
Building, 525 West Ottawa Street, Lansing, Michigan 48933 (517) 373-7117.
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ITEM 1. THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

In order to make this disclosure document easier to understand, “PWFS”, “Pet Wants” or “we” means the
franchisor, Pet Wants Franchise System, LLC. The terms “PWFS”, “Pet Wants” and “we” do not include Pet
Wants Franchise System, LLC’s officers, managers, or members. “You” means the person, corporation,
limited liability company, or other entity that buys the franchise. If the franchise is purchased by a
corporation, limited liability company, or other entity, certain provisions of the franchise agreement will
also apply to the owners and will be noted.

PWES is an Ohio limited liability company that was formed on March 1, 2015. Our principal business
address is 4755 Lake Forest Drive, Suite 100, Cincinnati, Ohio, 45242. We do business under our name,
Pet Wants Franchise System, LLC, and under our trade name, PET WANTS. Our agents for service of
process are listed in Exhibit I.

Our Business Activities and the Franchises to be Offered. We offer Pet Wants Store Franchises to operate
a business that offers pet food and supplies and pet grooming services under the business name PET
WANTS and uses our other related trademarks and logos (our “Marks”). A Pet Wants Store Franchise will
operate from a permanent retail location (a “Pet Wants Store”) in addition to offering delivery and
shipping services. Pet Wants franchisees may initially operate by providing only delivery and shipping
services, but must open a Pet Wants Store within 12 months of opening for business.

As a Pet Wants franchise owner, you will offer your products to all dog and cat owners. You will market
your services through advertising in various media (including the Internet) targeted to potential
consumers, through personal solicitation of referral sources such as veterinarians, pet breeders and pet
groomers, and by setting up displays (using your PET WANTS branded delivery vehicle) and offering
samples of your products at public venues and events such as flea markets, farmers markets, street fairs
and markets, festivals, and dog shows. You will compete with other businesses in the same geographic
area that offer pet food such as retail and specialty stores, some of which are national chains, as well as
online retailers and businesses similar to your Pet Wants Franchise that offer a delivery service, including
those that may be franchised by other national franchise companies.

We will train you to operate your Pet Wants franchise. You must follow all of our standards and
specifications for the quality of the products and services you will provide, customer relations, store
design, vehicles and employee uniforms. Prior experience in retailing or the pet food industry is not
required. During your first 12 months of operation, you may provide delivery services from a home office
within your territory, but you will need to rent climate-controlled storage space to store your inventory.
You will use an appropriate vehicle of your choice to deliver the products to your customers’ homes.

Pet Wants was formed solely for the purpose of offering and supporting Pet Wants franchises. We have
offered franchises of this type since April 2015. We have no other business activities and we have never
offered franchises or otherwise conducted business in any other line of business. We have never operated
a Pet Wants franchise or otherwise conducted a business of the type to be operated, although an entity,
LAC143 LLC, has operated a dog and cat food delivery service and two Pet Wants retail locations
substantially similar to a Pet Wants Store Franchise in Cincinnati, Ohio, one since 2010 and the second
since 2012. The owner of LAC143 LLC owns a non-controlling interest in PWFS. LAC143 LLC became our
first franchise owner on April 28, 2015.

Industry Regulations. Each state has registration requirements relating to the preparation and sale of
home-made goods that you must comply with. There may also be applicable county or municipality



regulations. We are not aware of any other laws or regulations specific to the retail pet food industry or
pet grooming services, but you will be responsible for investigating and complying with any such laws that
may apply in your territory. You will also be responsible for complying with employment, workers’
compensation, insurance, corporate, tax, and similar laws and regulations, as well as any federal, state, or
local laws of a more general nature, which may affect the operation of your franchised business. You
should thoroughly investigate all of these laws and requirements before purchasing a Pet Wants franchise.

Parents or Predecessors. Our parent is Franchise Funding Group, LLC, an Ohio limited liability company,
and its principal business address is 4755 Lake Forest Dr., Suite 100, Cincinnati, Ohio, 45242. We do not
have any predecessors.

Affiliates. The following companies are affiliates of ours:

1. F.C. Franchising Systems, Inc. (“Fresh Coat”) offers franchises to operate painting businesses
under the trade name FRESH COAT. Fresh Coat has offered franchises of this type since January 2005.
Fresh Coat franchisees offer painting and wallpapering services to the general public, particularly
homeowners, through direct mail advertising and through referral sources such as real estate agents. As
of December 31, 2025, Fresh Coat had 182 franchises. Fresh Coat does not offer franchises in any other
line of business. Fresh Coat’s principal business address is 4755 Lake Forest Drive, Suite 100, Cincinnati,
Ohio 45242.

2. C.T. Franchising Systems, Inc. (“Caring Transitions”) offers franchises in the business of organizing
and conducting sales of estate assets, move management, personal belongings, and household goods
under the trade name CARING TRANSITIONS®. Caring Transitions has offered franchises of this type since
July 2006. As of December 31, 2025, Caring Transitions had 423 franchises. Caring Transitions does not
offer franchises in any other line of business. Caring Transitions’ principal business address is 4755 Lake
Forest Drive, Suite 100, Cincinnati, Ohio 45242.

3. T.B. Franchising Systems, Inc. (“TruBlue”) offers franchisees to operate a residential maintenance,
yard care, snow removal, and repair business under the trade name TRUBLUE and TRUBLUE HOME ALLY.
TruBlue has offered franchises of this type since June 2011. As of December 31, 2025, TruBlue had 135
franchises. TruBlue does not offer franchises in any other line of business. TruBlue’s principal business
address is 4755 Lake Forest Drive, Suite, 100, Cincinnati, Ohio 45242.

ITEM 2. BUSINESS EXPERIENCE

President: Ray Fabik

Mr. Fabik has been President of Pet Wants since February 2025. He has also served as President and as a
Member of the Board of Directors of our affiliate, Caring Transitions, since February 2019.

Vice President of Operations: Jessica Riedy

Ms. Riedy has been Vice President of Operations for Pet Wants since in January 2024. From December
2021 through January 2024, Ms. Riedy was Area Manager of Partners Personnel in Erlanger, Kentucky.
Ms. Riedy was Director of Operations for Evolution Process Service in Indianapolis, Indiana from August



2021 through December 2021. From August 2019 through August 2021, Ms. Riedy was Operations
Manager of College Nannies, Sitters and Tutors in Cincinnati, Ohio.

Vice President of Brand Development: Peter Eberly

Mr. Eberly Peter has been Vice President of Branding for Pet Wants and its affiliates Caring Transitions,
Fresh Coat, TruBlue, and Growth Coach since August 2023. Prior to this, he served as Senior Director of
Marketing for Aeroseal in Miamisburg, Ohio from April 2021 through May 2023. From October 2020
through April 2021, Peter was Senior Director of Marketing for LexisNexis in Miamisburg, Ohio.

Vice President of Franchise Development: Angela Esposito

Ms. Esposito has been Vice President of Franchise Development for Pet Wants since July 2025. From
February 2024 through June 2025, Ms. Esposito was Vice President of Sales & Marketing for the Salyers
Group in Covington, Kentucky. Ms. Esposito was Chief Executive Officer for Pure Granite and Stone in
Cincinnati, Ohio from November 2017 through January 2023.

Vice President of Marketing: Kevin Dugan

Mr. Dugan has served as Vice President of Marketing for Pet Wants since May 2025. From September
2022 through April 2025, he was Director of Content Marketing for Brightview Health in Cincinnati, Ohio.
Mr. Dugan was Head of Communications for Aeroseal in Miamisburg, Ohio from July 2019 through August
2022.

Chief Financial Officer: Peter McKnight

Mr. McKnight has been Chief Financial Officer for Pet Wants and its affiliates Caring Transitions, Fresh
Coat, and TruBlue since October. He was Chief Financial Officer of our former affiliate, G.C. Franchising
Systems, Inc. from October 2020 through March 2026.

Director of Nutrition Programs: Jeff Rachu

Mr. Rachu is Pet Wants’ Director of Nutrition Programs and has been with us since August 2020.

Director: Daniel Murphy

Mr. Murphy has been a Director of Pet Wants since March 2024. He has been a member of the Board of
Directors for our affiliates Caring Transitions and Fresh Coat since January 2012 and of TruBlue since May
2011. He was a member of the Board of Directors of our former affiliate, G.C. Franchising Systems, Inc.,
from December 2002 through March 2026, and served as its CEO from January 2011 through November
2016 and its President from December 2002 through January 2011 and from January 2013 through
January 2014. He has been chief executive officer of Strategic Franchising in Cincinnati, Ohio since March
2024.

General Counsel, Vice President: Jeff Siehl

Mr. Siehl has been General Counsel of Pet Wants since August 2015 and Vice President since February
2018. He has also been General Counsel and Secretary of Pet Wants’ affiliates Caring Transitions and
Fresh Coat since September 2007, of TruBlue since May 2011, and has been Vice President of these
affiliates since February 2018. He was General Counsel of our former affiliate, G.C. Franchising Systems,
Inc. from September 2007 through March 2026.



ITEM 3. LITIGATION

Commonwealth of Virginia v. F.C. Franchising Systems, Inc.; Case No. SEC-2020-00036. Our affiliate, F.C.
Franchising Systems, Inc. dba Fresh Coat (“FCFSI”), entered into a Settlement Order with the Virginia State
Corporation Commission’s Division of Securities and Retail Franchising on March 3, 2021. The Division
alleged that FCFSI’s 2012 and 2013 disclosure documents did not disclose a material fact concerning one
of its officers in violation of the Virginia Retail Franchising Act. After investigation, FCFSI discovered that
an officer failed to inform it of a personal bankruptcy filed during the course of his employment and, as a
result, the personal bankruptcy was not disclosed. FCFSI agreed to offer to refund the initial franchise
fees of three purchasers, offer a refund and rescission of the franchise agreement to another owner, and
pay the Division $8,000 in costs/penalties. The three franchise purchasers accepted the refund offers; the
franchise owner declined the rescission offer and continued to operate its Fresh Coat franchise.

Commissioner of Financial Protection and Innovation v. C.T. Franchising Systems, Inc.; F.C. Franchising
Systems, Inc; G.C. Franchising Systems, Inc.; T.B. Franchising Systems, Inc.; Pet Wants Franchise System,
LLC. We and our affiliates entered into a Consent Order with the California Commissioner of Financial
Protection and Innovation on July 20, 2021 resulting from an officer/director’s failure to inform us of a
2012 personal bankruptcy filing. We acknowledged that the personal bankruptcy was not disclosed in
certain disclosure documents between 2012 and October 2016. Pursuant to the Consent Order, we
agreed to comply with the Corporations Code.

Commissioner of Financial Protection and Innovation v. C.T. Franchising Systems, Inc.; F.C. Franchising
Systems, Inc; G.C. Franchising Systems, Inc.; T.B. Franchising Systems, Inc.; Pet Wants Franchise System,
LLC. We and our affiliates entered into a Consent Order with the California Commissioner of Financial
Protection and Innovation on December 13, 2021 acknowledging that the certified public accountant that
audited our financial statements was not registered as a public accounting firm in Ohio as required by
Ohio accounting regulations. Although we were unaware of the CPA’s oversight, we paid an administrative
penalty of $5,000 and agreed to comply with the Corporations Code. We obtained reimbursement from
the CPA.

Pet Wants Franchise System, LLC v. Intihar, et al. (Hamilton Cty. Ohio Common Pleas Ct., Sept. 3, 2025),
Case No. A2504341. We sued a franchise owner to enforce covenants against competition and to recover
damages for breach of contract. The court issued a preliminary injunction in our favor on September 19,
2025. On November 13, 2025, Defendants filed a counterclaim alleging a breach of contract. As of the
date of this disclosure document, the litigation is pending.

Other than these actions, no litigation is required to be disclosed in this Item.

ITEM 4. BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5. INITIAL FEES

The initial franchise fee! for a Pet Wants Franchise is $53,500. This includes a territory with a population
up to 100,000. If the population of your territory is greater than 100,000, you must pay an additional
$500 for all or part of every 1,000 people over 100,000.

1 All dollar figures are in U.S. currency.



You can reserve a specific franchise territory for up to 30 days by paying a non-refundable $5,000 deposit
and sending us a signed Remittance Form. The deposit will be applied toward your initial franchise fee.
Other than the deposit, each franchise fee is payable in a lump sum.

Discounts. We also presently offer the following discounts:

e You may receive a $7,500 discount on the initial franchise fee for additional territories that you
purchase.

e We participate in the International Franchise Association’s Veterans Transition Franchise Initiative
(“VetFran Program”). The VetFran Program encourages franchise ownership by offering financial
incentives to honorably discharged veterans of the U.S. Armed Forces. We offer up to a 10% discount
on the initial franchise fee to veterans who meet the requirements of the VetFran program.

We may cancel or modify these discount policies at any time. You may receive only one discount or referral
fee on the purchase of any given franchise. There is no minimum territory size, but we recommend that a
territory have a population of at least 75,000. We currently intend to impose each initial franchise fee
uniformly except for the discounts described in this Item 5. The initial franchise fee is fully earned when
paid and is not refundable except as disclosed below.

We presently offer a rebate program called “The Winner’s Circle” for new Pet Wants owners that meet
our qualifications and that achieve certain revenue goals. For qualifying franchise owners, we will rebate
$10,000 of the franchise fee they paid if they attain cumulative gross revenues of at least $600,000 during
the two-year period after the Commencement Date; we will rebate an additional $10,000 of the franchise
fee if they received the first rebate and attain cumulative gross revenues of at least $990,000 during the
three-year period after the Commencement Date; we will rebate an additional $10,000 of the franchise
fee if they received the first two rebates and attain cumulative gross revenues of at least $1,620,000
during the four-year period after the Commencement Date; and we will rebate the remainder of the
franchise fee they paid if they received the first three rebates and attain cumulative gross revenues of at
least $2,355,000 during the five-year period after the Commencement Date. The “Commencement Date”
is the first day of the month following the month in which the training program for new owners is
completed. To be eligible for any rebate, the owner must strictly and timely comply with all obligations
to us, including timely reporting all gross revenues and paying all royalties and fees required by the
franchise agreement, must have attended all franchise system national conferences and regional
conferences and all required on-site training centers, must sign a general release prior to each rebate, and
must have strictly complied with all material terms and conditions of each agreement and instrument
between us. NOTE: The revenue goals above are not to be construed as projections or estimates of actual
or potential earnings, sales, or revenues. We make no representation that you or any other Pet Wants
owner has or will be able to achieve any of the revenue goals required to receive a rebate under this
program. We reserve the right to cancel or modify this rebate program at any time, but owners who have
already been accepted into The Winner’s Circle will be permitted to complete the program.

The franchise agreement does not give you any options, right of first refusal, or similar rights to acquire
additional franchises, but you may purchase a right of first refusal to purchase an additional franchise
territory. The price for a right of first refusal is $5,000, which would be credited toward the initial franchise
fee if you exercise the right of first refusal. A right of first refusal will give you the right to purchase a
specific territory first if another prospective purchaser shows an interest in purchasing the territory within
1 year after you purchase the right of first refusal. You would have 7 calendar days after receipt of notice
to exercise the right. We must receive the entire balance of the then current initial franchise fee for the
right of first refusal territory by the seventh day after you receive the notice. A right of first refusal lasts
for 1 year. The right of first refusal agreement is attached to this disclosure document as Exhibit B.



You will need to purchase an initial inventory of pet food before opening your Pet Wants franchise. As of
the date of this disclosure document, the cost of the recommended initial inventory is approximately
$25,000 to $50,000. You are required to purchase all of your inventory from us or a supplier that we
designate, which may be an affiliate of ours. Presently, Pet Wants and its designated manufacturer is the

only approved supplier for PET WANTS brand pet food.

None of the fees described in this Item 5 are refundable under any circumstances.

ITEM 6.

OTHER FEES

OTHER FEES

Type of Fee

Amount

Due Date

Remarks

Royalty — Note 1

7% of Gross Revenues or
$350 monthly minimum
for 12 months; $1,000
monthly minimum
thereafter, whichever is
greater

5th day of each
month— Note 1

Paid on Gross Revenues for the preceding
month — Note 2.

Local Advertising

The greater of 2% of
Gross Revenues or $1,500

Monthly

Local advertising required to promote your
franchised business

National Branding
Contribution —
Note 3

2% of Gross Revenues or
$350 monthly minimum,
whichever is greater

5th day of each
month

See Item 11 for an explanation of the
National Branding Contributions

10% of purchase price,
plus our legal and
administrative costs

consummate the
transfer

Local Cooperative | Up to 3% of your Gross Monthly If an advertising cooperative is established
Advertising — Revenues unless a or operating in your area, you must
Note 4 majority of the contribute.
cooperative members
agree on a higher
contribution — Note 4
Transfer Fee Greater of $15,000 or Before you Payable when you sell your franchise to

cover, among other things, the expenses
of training the franchise purchaser; no
Transfer Fee is payable for transfers to a
company you form for the convenience of
ownership.

Refusal Fee

purchase a right of
first refusal

Lead Referral Fee | $10,000 Upon a transfer of | Intended to partially reimburse us for our
your franchise to a | costs in developing leads who then
buyer who was purchase from existing franchise owners
already listed in
our sales database
at the time you
and the buyer
began discussing a
sale
Technology Fee — | $50 Monthly You must pay a fee, on a per location
Note 5 and/or per installation basis, to cover the
cost of technology and software that we
license or make available to you for use in
the operation of the business.
Right of First $5,000 At the time you Payable if you purchase an optional right

of first refusal on another franchise
territory




OTHER FEES

National Branding
Contribution

Type of Fee Amount Due Date Remarks
Late Fee — Note 6 | Greater of $100 or 10% of | On demand You must pay a late fee on any payment
payment; $100 for ACH that we receive more than 5 days late.
payments returned for
insufficient funds; $100
for late sales reports
Interest — Note 7 18% or the highest On demand In addition to the late fee above, any
interest rate allowed by payments more than 30 days late accrue
applicable law — Note 8 interest at the rate of 18% per year.
Customer Amount of expense On demand Payable if we determine that your
Refunds — Note 9 | advanced plus 18% customer is entitled to a refund.
interest or the highest
interest rate allowed by
applicable law
Audit Fee Cost of audit plus 18% On demand Payable only if audit is prompted by your
interest (or the highest failure to maintain or submit records or if
interest rate allowed by audit shows an understatement of 3% or
applicable law) on under- more for any month.
payment — Note 8
Territory $5,000 Before amending You must pay us a fee per ZIP code change
Amendment Fee Territory if we allow you to amend your franchise
territory
Sales/Use Taxes — | Variable Payable with your | You must pay any state or local sales or
Note 10 Royalty or use taxes, if any, assessed on the royalties,

National Branding Contributions, or other
amounts you pay us.

from the prior 12 months

payments
Reimbursement Amount of expense On demand You must reimburse us if we pay your
advanced plus 18% expenses when you fail to so do, such as
interest or the highest rent, taxes, customer refunds, or other
interest rate allowed by liabilities.
applicable law
Legal Expenses Amount of expense On demand You must pay any legal expenses we incur,
advanced plus 18% including attorney fees, to enforce your
interest or the highest franchise agreement.
interest rate allowed by
applicable law
Indemnification Amount of expense On demand You must reimburse us if we are held
advanced plus 18% liable for claims arising from your
interest or the highest business.
interest rate allowed by
applicable law
Step-In Fees $500 per day if incurred As incurred You could be required to pay this fee if we
were to administer the business due to
your default or incapacitation
Liquidated The average monthly As incurred Incurred if the franchise agreement is
Damages royalty and branding fees terminated due to an incurred default

Notes to Table 6-1:




Payable to Pet Wants. All fees are non-refundable. We currently intend to impose all fees
uniformly except as otherwise stated in this ltem 6. You must pay a monthly Royalty equal to the
greater of 7% of actual Gross Revenues from the prior month or the Minimum Royalty. The
Minimum Royalty is $350 a month for 12 months and then $1,000 a month thereafter. You are
not required to pay the Minimum Royalty until the fifth day of the second month following the
month in which you complete the initial training program. If you concurrently acquire multiple
territories, then the Minimum Royalty for: (a) the second territory is $350 per month for 24
months after the Minimum Royalty start date and $1,000 a month thereafter; and (b) the third
territory is $350 per month for 36 months after the Minimum Royalty start date and $1,000 a
month thereafter. We will extend the Minimum Royalty start date for an additional month if you
comply with System Standards for opening your business (including completing a business plan
and recommended marketing activities), sign a general release, and are in full compliance with
the Franchise Agreement.

“Gross Revenues” means all income on a cash basis relating in any way to the operation of your
Pet Wants franchise or any competitive business, from the sale of any authorized products or
services (as that term may be modified from time-to-time by us), or from the sale of any goods or
services under, using, or in connection with our Marks regardless of whether such goods or
services are typically provided by Pet Wants franchise owners. It does not include refunds or
discounts made to customers or sales, excise, or other taxes that are separately stated and that
you are required by law to collect (and do collect) from customers and pay to any governmental
taxing authority.

Payable to the Pet Wants National Branding Fund. You are not required to pay the National
Branding Fee until the fifth day of the second month following the month in which you complete
the initial training program. We will extend the National Branding Fee start date for an additional
month if you comply with System Standards for opening your business (including completing a
business plan and recommended marketing activities), sign a general release, and are in full
compliance with the Franchise Agreement. The National Branding Fund may increase in the
future, but not by more than 10% per each year in which the franchise agreement has been in
effect.

Either we or the advertising cooperative will determine the amount of your monthly cooperative
advertising contribution, but it cannot exceed 3% of your Gross Revenues unless a majority of the
cooperative members agree on a higher contribution. Each member of an advertising cooperative
will have one vote for each franchise they own. Each franchised business operated by us or an
affiliate of ours in an area in which an advertising cooperative has been established will contribute
to the cooperative on the same basis as other members of that cooperative. As of the date of this
disclosure document, we have not established any advertising cooperatives. See Item 11 under
the subheading “Advertising Cooperatives” for a more detailed explanation.

There is a monthly technology fee (currently $50 per month) for software licensing, a website, an
email account, and other technology that we may license or otherwise make available to you
during the term of the franchise agreement. In our most recent fiscal year, we received
technology fees totaling $37,075, or about 0.9% of our total revenues of $4,033,617. The amount
of the Technology Fee is subject to change upon reasonable notice but will not be increased by
more than 10% per each year in which the franchise agreement has been in effect, in addition to
increases due to additional or different software and technology tools being added and price
increases from third-party vendors. In our discretion, we may require you to purchase some or
all of the technology tools directly from a third-party supplier.



10.

ITEM 7.

Late fees on royalty payments and sales reports are payable to Pet Wants. Late fees on National
Branding Contributions are payable to the National Branding Fund.

Interest on royalty payments and late sales reports is payable to Pet Wants. Interest on National
Branding Contributions is payable to the National Branding Fund.

Interest accrues from the date payment was due.

You must use your best efforts to fairly resolve customer disputes. We may, in order to protect
the goodwill of the system, issue a refund on your behalf to an unsatisfied customer. If we do so,
then the refund will be issued from our own funds and sent directly to the customer. You must
reimburse us within 10 days after you receive notice of a refund issued by us on your behalf.

The royalties, National Branding Contributions, or other fees you pay us may be entirely or
partially subject to state or local sales or use tax, depending upon the law in your state. If we are
required to pay these taxes in your state, you must add the tax to your royalty, National Branding
Contribution, or other fee payment.

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT?

Method of To Whom Payment
Type of Expenditure Amount Payment When Due is to be Made
Initial franchise fee (Note $53,900 Lump Sum Upon signing of Pet Wants
1) franchise agreement
Real estate (Note 2) $3,200 - 8,000 As Incurred Before opening and Landlord
monthly afterward
Leasehold improvements $5,000 — As Incurred Before opening Landlord or contractor
20,000
Fixtures and equipment $32,000 — As Incurred Before opening Suppliers
(Note 3) 50,000
Vehicle (Note 4) S0 - 8,000 See Note 4 See Note 4 Supplier
Initial inventory (Note 5) $25,000 — As Incurred Before opening Pet Wants or other
50,000 designated supplier

Retail E-commerce and $1,500 - 3,000 As Incurred Before opening Suppliers
Website system (Note 6)
Travel and living expenses | $1,250 — 4,000 As Incurred Before or at time of Hotel, airline,
while training (Note 7) training restaurants, employees
Initial telephone, bank $500 - 1,000 As Incurred Before opening Suppliers
and other deposits (Note
8)

2 We anticipate that your initial expenses will be incurred in two phases. Phase one involves the expenses incurred
in providing mobile delivery services. Phase two involves the expenses incurred in opening a Store, which must be
done within 12 months of signing the franchise agreement. The real estate, leasehold improvements, fixtures and
equipment, the higher end of initial inventory, and half the pre-opening promotion will typically be incurred in phase

two.




YOUR ESTIMATED INITIAL INVESTMENT?

Method of To Whom Payment
Type of Expenditure Amount Payment When Due is to be Made
Pre-opening promotion $10,000 As Incurred 4-6 weeks before Various suppliers
(Note 9) opening
Licenses (Note 10) $100 - 500 As incurred Before opening State and/or local
licensing authorities
Vehicle Wrap $2,500 — 4,500 As incurred As expenses are Approved vendor
incurred
Retail E-commerce and $1,500 As incurred As expenses are Approved vendor
Website system setup incurred
Limited liability entity $200 - 1,000 As incurred Before opening Attorney or business
(Note 11) entity formation service
Insurance (Note 12) $1,500 — 4,000 See Note 12 Before effective date | Insurance Company
of policy
Additional funds— 3 $10,000 — As Incurred As expenses are Employees, tax
months (Note 13) 20,000 incurred authorities, suppliers,
etc.
$148,150 —
Total (Note 14) 239,400

Notes to Tables:

1.

Initial Franchise Fee. The initial franchise fee for a territory with a population up to 100,000 is
$53,500. If the population of your territory exceeds 100,000, you must pay an additional $500 for
all or part of every 1,000 people over 100,000. The figures in the table above assume you will
purchase a standard territory between 75,000 and 100,000 population. See Item 5 for a more
detailed explanation of the initial franchise fee.?

Real Estate for Store. A Pet Wants Store typically occupies about 1,500 square feet of retail space.
You will need immediate climate controlled storage space to store your inventory. You should
expect to pay $2,000 to $8,000 per month for rent. The range listed in the table above is our best
estimate based upon commercial real estate prices across the United States. The figures in the table
represent the rent for the first 3 months. It is difficult to estimate lease acquisition costs because of
the wide variation in these costs from one location to another. Lease costs will vary based upon
square footage, cost per square foot and required maintenance costs. These estimates do not
include real estate taxes and assume that rent will begin when your Pet Wants franchise opens.
The terms of your lease will depend on the size, location, condition and desirability of the
premises. Rent payments may or may not include site preparation and build-out costs, which will
depend on the arrangements that you negotiate with your landlord. You should expect the
landlord to require the first month’s rent and a security deposit equal to one month’s rent. Amounts
paid as rent are typically not refundable, but a security deposit may be refundable. The estimates
assume that you will lease space for the franchised business, and so do not include costs related
to the purchase of land or the construction of any buildings. If you purchase and/or construct a
site for the franchised business, your initial costs will be significantly greater than the estimates
in the chart.

3 Neither we nor any affiliate of ours finances part of the initial investment. See Item 10.
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4.

For your first 12 months, you may provide delivery-only services from an office in your home if
permitted by local zoning laws, but you will need to procure climate-controlled warehouse space
to receive and store your inventory. The pet food may be delivered to you in box trucks or tractor-
trailers that cannot maneuver through residential streets and driveways. Access to a loading dock
would make unloading delivery trucks quicker and more convenient and is desirable but not
required.

Fixtures and Equipment. For a Store Franchise, the equipment consists a hand pallet truck to move
pallets of pet food, signage, a display table and accessories for farmers markets, street fairs and
markets, festivals, dog shows and similar venues, and product display shelves cases and counters,
and will range from $32,000 to $50,000. Signage includes interior and exterior signs that bear our
Marks. The cost of signage will vary depending upon the type, size, and location of the signs, and
may also be affected by restrictions imposed by your landlord or local zoning ordinances.

Vehicle. Before you open the franchised business, you must have an appropriate vehicle of your
choice that meets our system standards. You will use the vehicle to deliver pet food to customers’
homes, so you may need to acquire an additional delivery vehicle as the franchised business
grows. The vehicle will also serve as mobile advertising and a display for farmers markets, street
fairs and markets, festivals, dog shows and similar venues. A vehicle wrap must be completed
within 90 days after completing training by an approved vendor.

Initial Inventory. You will need to purchase an initial inventory of pet food before opening your
Pet Wants franchise. As of the date of this disclosure document, the cost of the recommended
initial inventory is from $25,000 to $50,000 for a Pet Wants Store Franchise. You are required to
purchase all of your inventory from us or a supplier that we designate, which may be an affiliate
of ours.

Computer System. The cost of the computer equipment and software you will need to operate
your Pet Wants franchise will depend upon the manufacturer and operating features. You will
need a designated web-based ordering and payment system and a portable point-of-sale (POS)
system and an electronic cash register and POS system for each location, plus a computer, printer
and other computer-related accessories and peripheral equipment, the latest version of Microsoft
Office, Intuit QuickBooks® Online accounting software, anti-virus software, and software to
manage your inventory, deliveries, reporting and customer data.

Expenses While Training. We do not charge an additional fee for the initial training, but you must
pay all travel, lodging, food and wages and payroll taxes for you and your employees during the
training program, including field visit training and retail and grooming service training prior to
store opening.

Deposits. You are required to maintain at least 1 telephone line for your Pet Wants franchise. Your
local telephone service provider will typically require a normally refundable deposit for
commercial service. You must maintain a separate checking account to be used only for your Pet
Wants franchise, and your bank will require a nominal ($50-$100) initial deposit when you open
the account. Some states also require a deposit for workers’ compensation coverage.

Pre-Opening Promotion. Before you open a Pet Wants retail store, you are required to spend
$10,000, as directed by us, towards a Pre-Opening Promotion. When you initially open as a
delivery only business, you will allocate $5,000 towards the delivery business and $5,000 when
opening the retail store. The Pre-Opening Promotion will include marketing materials and
advertising to promote the business and is in addition to local advertising requirements. You may
wish to purchase additional pre-opening materials, depending upon the size of your market, the
marketing techniques you use, and the cost of advertising in your market, but you must provide
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10.

11.

12.

13.

14.

15.

us with receipts confirming that you spent the required amount on the Pre-Opening Promotion.
The expenses will be primarily for vendor fees and for product samples and marketing and
promotional materials to hand out to referral sources and at public venues and events such as
farmers markets, street fairs and markets, festivals, and dog shows that you will attend. You must
purchase marketing materials such as brochures, mailers and promotional items bearing our
Marks from an approved supplier.

Licenses. You will be responsible for investigating and complying with any business licensing
requirements that apply in your territory at the state, county and municipal levels. The cost will
vary from one locality to another.

Limited Liability Entity. You are required to form a limited liability entity, such as a corporation or
limited liability company, to operate your Pet Wants franchise. Although we recommend that you
hire an experienced business attorney, you may use any attorney or incorporation service to form
your limited liability entity.

Insurance. You must obtain and maintain the types and amounts of insurance coverage described
in ltem 8 under the heading “Insurance.” We must be named as an additional insured on these
policies. We estimate that the average total annual cost for the required insurance coverage will
be between $1,500 and $4,000. The premium is typically due before the effective date of the
coverage unless your insurance company offers monthly or quarterly payment terms. Insurance
costs will vary depending upon the location and size of your warehouse space, the number of
employees and other factors, and may change from time to time due to changes in insurance
rates. You must also maintain workers’ compensation coverage and any other insurance that may
be required by law in your territory. The cost for worker’s compensation coverage and other
insurance is not included in the above chart.

Additional Funds. You should have approximately $10,000 to $20,000 of additional funds for a
Store Franchise, for such items as payroll expenses, advertising, supplies, operating expenses, and
similar items during the initial phase of your business, approximately 3 months. In formulating
this estimation, we considered and relied upon our company officers’ experience in this and other
franchised businesses. These figures are estimates and we cannot guarantee that you will not
have additional expenses starting the business. Your costs will depend on factors such as: how
closely you follow our methods and procedures; effectiveness of advertising; your management
skill, experience and business acumen; local economic conditions; the local market for our
services; the prevailing wage rate; competition; and the sales level reached during this initial
phase. You may also incur expenses for business license fees, legal fees, accounting fees, and local
permits and operating authorizations necessary to start your business. These fees may vary
considerably from one area to another.

Total. The total figures listed in the above chart do not include compensation for your time or
labor. Neither do the total figures take into account any finance charges, interest, debt service, or
other costs which you may incur to finance all or any portion of your investment. In addition to
the initial investment itemized in the above charts, you must have additional monies available,
whether in cash or through a line of credit, or have other assets that you can liquidate or against
which you can borrow, to cover your personal living expenses and any operating losses sustained
during the initial phase of the business. You should review these figures carefully with a business
advisor before making any decision to purchase the franchise.

Leasehold Improvements. The costs for leasehold improvements will vary depending upon several
factors, including the geographic location of your Store, the size of the premises (as noted above,
our estimates are based on locations of about 1,000 square feet), the availability and cost of labor
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and materials, the condition of the premises, and the work that the landlord will perform as the
result of lease negotiations. Landlords may, instead of performing some of the work, provide you
with credits towards your future rent payments and/or a tenant improvement allowance. You will
be responsible for complying with all laws applicable to the site (such as the Americans with
Disabilities Act), and obtaining all zoning clearances and building permits and certificates.

All expenditures are non-refundable unless specifically noted otherwise.

ITEM 8. RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

System Standards. During the term of the franchise agreement, you must develop, maintain and operate
your Pet Wants franchise in full compliance with all Pet Wants system standards, as stated in our
confidential Operations Manual. We may periodically change our system standards at our sole discretion.

All material aspects of your Pet Wants franchise must comply with our specifications, including its location,
interior and exterior design of the Store, inventory, equipment, supplies, computer systems, signage,
forms, advertising, promotional materials, stationery, and all other products and services required for the
operation of your franchise. You may purchase these items only from suppliers that we designate or
approve, which might include us, an affiliate of ours, or another supplier we designate (for example, you
must purchase all Branded Products either from us, from an affiliate of ours, or from a supplier designated
by us—see “Branded Products” in this Item 8 below). If we or one of our affiliates is an approved supplier,
you may be required to sign a purchase, lease, or supply agreement. We will provide you with a specific
list of services and products that require approval and, if required, issue revisions. We formulate and
modify our specifications and standards for products and services based upon our research of the optimal
products and services you will need to operate your Pet Wants franchise, our investigation of the available
suppliers for each product and service, and our general business experience.

If we have not issued specifications or standards for a product or service, you must nevertheless ensure
that all products and services sold or used in the franchised business are of superior quality and consistent
with our image. We have the right to require you to discontinue offering or using any product or service
if, in our opinion, it fails to meet this requirement.

Approval of Suppliers. Suppliers other than those identified in the Operations Manual may be approved
by sending us a written request for approval and a sample of the supplier’s product. If we are satisfied
with the quality of the supplier’s product, we will approve the supplier. We will typically notify you of our
approval or disapproval within 30 days after we receive the sample. We do not charge a fee for approving
suppliers. We may revoke approval of an approved supplier by providing written notice to you at any time
if the quality of the product does not continue to meet our system standards. Except as disclosed in this
Item 8, neither we nor our affiliates are currently approved suppliers, and none of our officers have an
ownership interest in any approved supplier.

Except as described above with respect to PET WANTS brand dog and cat food, there are no suppliers in
which an officer or member of Pet Wants owns an interest. Except as described above, neither we nor
anyone affiliated with us will (i) offer or sell inventory, equipment, or supplies to franchisees, (ii) derive
revenue or other material consideration from franchisees’ leases or purchases of inventory, equipment,
or supplies from other suppliers, or (iii) receive any payments or other benefits from suppliers as a result
of purchases by franchisees, although nothing prohibits us from doing any of those things and we reserve
the right to do so in the future. Except as described above, you are not required to purchase any goods or
services from any particular supplier. We do not provide or withhold material benefits to a franchisee
(such as renewal rights or the right to open additional Pet Wants franchises) based upon the franchisee’s
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use of designated or approved sources; however, purchases of unapproved products or services or from
unapproved suppliers in violation of the franchise agreement will entitle us, among other things, to
terminate the franchise agreement. Except as disclosed above, neither we nor anyone affiliated with us
is the only approved supplier of any goods or services, or is a supplier of items related to establishing or
operating a Pet Wants business. There are currently no purchasing or distribution cooperatives, although
we have the right to require you to participate with us or with other franchisees when purchasing items
to be sold or used in the franchised business. We have not negotiated any purchase arrangements with
suppliers for the benefit of franchisees, but we reserve the right to do so in the future.

Some suppliers may pay us fees for sponsorships or display space at our meetings for franchise owners.
These fees defray our costs for the meeting, but there will be no specific restrictions on their use. In
calendar year 2025, we received $61,750 in proceeds from suppliers for sponsorships or display space at
our conference.

Materials Bearing Our Marks. All of your signage, marketing and promotional materials, business cards,
stationery, and any other items bearing our Marks must comply with specifications for content, size,
typeface, color and material. We will provide you with these specifications after you sign the franchise
agreement. You may purchase these items from any approved supplier. Except as disclosed in this ltem
8, neither we nor our affiliates will derive revenue from your purchased marketing materials.

Optional Marketing Items from the Pet Wants National Branding Fund. You may (but are not required
to) purchase marketing materials, apparel, and specialty items (such as pens, key chains, etc.) bearing our
Marks from the Pet Wants National Branding Fund. The National Branding Fund may make these items
available to you through a designated fulfillment company. The National Branding Fund may derive
revenue from the sale of these items to franchisees. For 2025, there was no Revenue derived from the
sale of these items by the National Branding fund.

Branded Products. A Pet Wants franchise offers premium-quality formulas for dog and cat food and treats
under the PET WANTS brand. We require you to carry a full line of PET WANTS brand Pet Food at all times.
You will be required to maintain a sufficient inventory of Pet Food to operate the franchised business at
full capacity. We may also offer other Branded Products bearing the PET WANTS marks. We may
introduce new or modify existing Branded Products and there are no limits on our right to do so.

You must purchase all Branded Products sold in your Pet Wants franchise either from us, from an affiliate
of ours, or from a supplier designated by us. If we or our affiliate sells Branded Products to you and other
franchisees, we or our affiliate will derive revenue equal to the price that you and other franchisees pay for
the products. If we require you to purchase Branded Products from us or an affiliate, we will sell Branded
Products to you and other franchisees at reasonable prices, but we will have the right to earn a reasonable
profit on the sales. As of the Issuance Date of this disclosure document, we, via our manufacturer, are the
only approved supplier for PET WANTS brand dog and cat food. During the one-year period ending
December 31, 2025, Pet Wants received $4,585,957 of revenue from the sale of dog or cat food or other
Branded Products, of which $4,180,334 went to the manufacturer of the product and for warehousing and
delivery costs. The net product of revenue and the product related costs of $405,624 represents 9.5% of our
annual total revenue of $4,266,566.

Computer Hardware and Software. To operate your Pet Wants franchise, you will need a computer
system and certain required computer programs, which you may purchase only from suppliers that we
designate or approve (which might include us, an affiliate of ours, or another supplier we designate). You
will be required to use specific software that we designate for your web-based ordering and payment
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system, point-of-sale (POS) systems, electronic cash registers, accounting software, and software to
manage your inventory, deliveries, reporting and customer data on a per location and/or installation basis.
After you open your Pet Wants franchise, you may be required to purchase or lease other proprietary
software from us, an affiliate of ours, or a third party designated by us. Except as disclosed in this Item 8,
neither we nor any of our affiliates will derive revenue from your required computer purchases.

Insurance. Before opening the franchised business, you must obtain, and maintain at all times during the
term of your franchise agreement, the following insurance coverages:

e All-Risk Insurance on all furniture, fixtures, equipment, supplies and other property used in the
operation of the franchised business, for their full replacement cost.

e Commercial General Liability Insurance covering claims for bodily and personal injury, death,
property damage, product liability, and contractual liability with a minimum per occurrence limit
of $1,000,000 and a minimum general aggregate limit of $2,000,000.

e Automobile Liability Insurance covering owned, hired, and non-owned vehicles with a minimum
combined single limit of $1,000,000.

e Worker’s Compensation Insurance that complies with the statutory requirements of the state in
which the franchised business is located and Employers’ Liability Insurance with a minimum limit
of $100,000 or, if greater, the statutory minimum limit if required by state law.

e Employment Practices Liability Insurance with a $500,000 minimum limit covering defense costs
and damage for claims of sexual harassment, discrimination and wrongful termination.

e A first-party and third-party Fidelity Bond (or Employee Dishonesty Insurance) with a minimum
limit of $25,000 per incident. The policy must not contain a Conviction Clause.

All insurance policies must name Pet Wants Franchise System, LLC as an additional insured, and no policy
may have a deductible greater than $1,000. You cannot open your franchise for business until you have
obtained all the required insurance coverages. If you fail to obtain and maintain this insurance coverage,
we have the right to obtain it on your behalf and to charge you for the cost plus interest. You must also
maintain any other insurance that may be required by your landlord or by law in your territory. You may
purchase your insurance from any approved supplier, which are listed in the Operations Manual. We have
the right to reasonably increase the required minimum insurance coverage, decrease the deductible, or
require different or additional kinds of insurance to reflect inflation, changes in standards of liability,
higher damage awards, or other relevant changes in circumstances. We must give you at least 1 month’s
notice.

Limited Liability Entity. You are required to form a limited liability entity, such as a corporation or limited
liability company, to operate your Pet Wants franchise. A “limited liability entity” is one in which the
liability of the entity’s owners for the entity’s debts is generally limited to the amount they paid for their
ownership interest in the entity. General partnerships and sole proprietorships are not limited liability
entities as they do not provide the same feature. Although we recommend that you hire an experienced
business attorney, you may use any attorney who is licensed in your state or any business entity formation
service to form your limited liability entity.

Delivery Vehicle. All vehicles must meet our system standards at all times. You will use the vehicle to
deliver dog and cat food to customers’ homes, as mobile advertising, and as a display for flea markets,
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farmers markets, street fairs and markets, festivals, dog shows and similar venues. The delivery vehicle
must display the Marks in the manner specified in the Operations Manual.

Gift Card Program. We have the right to implement a gift card program, to designate any supplier to
administer the program, and to require all Pet Wants franchisees to participate in the program. We have
not implemented a gift card program as of the Issuance Date of this disclosure document.

We estimate that the goods and services described in this Iltem 8 are approximately 55% to 69% of the
initial investment to open a Pet Wants Store Franchise and 50% to 70% of the monthly operating expenses
for a Pet Wants Store Franchise.

Except as disclosed herein, neither we nor our affiliates derived revenue, rebates, or other material
consideration based on required purchases or leases.

ITEM 9. FRANCHISEE’S OBLIGATIONS

The following table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other items

of this disclosure document.

Section in Item in
Obligation Franchise Agreement | Disclosure Document

a. Site selection and acquisition/lease 3,7.30 11
b. Pre-opening purchases/leases 7.4,7.6,7.19,7.20,7.30 57,8
c. Site development and other pre-opening requirements 7.30 11, 12
d. Initial and ongoing training 7.1 11
e. Opening 7.8 17
f. Fees 4,5,12.2,7.30 5,6,7
g. Compliance with standards and policies/Operating Manual 7&9 8,11&16
h. Trademarks and Proprietary information 8,9&10 13& 14
i. Restrictions on products/services offered 7.4 8& 16
j. Warranty and customer service requirements 7.16 6
k. Territorial development and sales quotas 7.21 12 & 17
I.  Ongoing product/service purchases 7.4,7.7,7.19,7.20 8
m. Maintenance, appearance and remodeling requirements 7.30 8,17
n. Insurance 7.13 7
0. Advertising 11 8&11
p. Indemnification 7.13,7.18, 17 17
g. Owner’s participation/management/ staffing 7.9,7.10,7.17,7.18,7.27 17
r. Records/reports 7.12,7.19 17
s. Inspections/audits 7.12,7.21,7.23,7.26 6 &17
t. Transfer 12 17
u. Renewal 2.2 17
v. Post-termination obligations 14,15.3 17
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Section in Item in
Obligation Franchise Agreement | Disclosure Document
w. Non-competition covenants 15 17
x. Dispute resolution 16 17
y. Other Not Applicable Not Applicable

ITEM 10. FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease, or obligation.

ITEM 11.  FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.
Before you open your business, we will provide the following assistance:

1.  We will assign the boundaries of your franchise territory. Your territory will be a single, undivided
geographic area created by postal codes according to the mapping system we use at the time you sign the
franchise agreement. We will provide you with an approved map showing the borders of your territory.
The borders on the approved map will be the final determination of your territory if the Postal Service
alters the boundary or number of the postal codes assigned to you. We may re-define the boundaries of
your territory to correspond as nearly as possible to your original territory as defined on the approved
map. Our decision on this matter will be final. [Franchise Agreement §§1.2, 3]

2. We will approve the location of your Store (see “Location of the Franchised Business” below).
[Franchise Agreement §§3, 6.1(a), 7.30]

3.  We will provide you written specifications and a list of suppliers for all equipment, products,
services, and supplies necessary to operate your franchise. You may be required to use a designated
vendor. See Item 8 for a more detailed explanation of the requirements for purchasing equipment and
supplies. [Franchise Agreement §6.1]

4. We will provide you with access (via our intranet and websites) to a number of digital
advertisements, layouts and images and a set of templates for business cards and stationery. [Franchise
Agreement §§6.1, 6.4]

5.  We will loan you one copy of our Operations Manual, which contains mandatory and suggested
specifications, standards, and procedures. The manual is confidential and remains our property. You will
receive a copy of the manual when you begin the initial training program. We may provide the manual in
a digital format in addition to or instead of a paper copy. We have the right to modify the manual from
time to time, but the modification cannot alter your fundamental status and rights under the franchise
agreement. There are 110 pages in the Operations Manual. The table of contents of the manual is
attached to this disclosure document as Exhibit N. [Franchise Agreement §§ 6.3, 9.2]

6. We will provide you with 1 copy in digital format of the forms you will use to report your sales and
operate your franchise. You may use the digital format copy to print new copies as needed. [Franchise
Agreement §6.4]

7.  We will provide an initial training program for up to 2 people, one of which must be the person
responsible for the general oversight and management of the franchised business (see “Training” below).
[Franchise Agreement §§ 6.2, 7.1]
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Length of Time to Open Franchise. We estimate that you will typically begin operating your franchise 2
to 6 months after signing the franchise agreement, depending on how quickly you are able to attend our
initial training program. Training programs are typically held every 4 to 6 weeks. Other factors that affect
this length of time are the availability and timing of your financing, any previous employment
commitments, your ability to complete our training program, acquire your delivery vehicle, select and
build out a suitable site for your Store, purchase your initial inventory, hire and train personnel, and
schedule your initial marketing campaign. You must open for delivery services within 30 days after you
complete the initial training program. You must open a Store including grooming services within 12
months after you sign the franchise agreement. If you concurrently acquire multiple franchises, we may
permit you up to 24 months to open a Store in the second territory and up to 36 months to open a Store
in the third territory. If you fail to open your Pet Wants franchise and Store(s) within these time periods,
we have the right to terminate your franchise without refunding any fees you have paid. [Franchise
Agreement § 7.8]

During the operation of the franchised business, we will provide the following assistance:

1.  We will provide you with assistance via telephone, electronic mail, and/or web-based programs to
the extent we deem necessary. [Franchise Agreement §6.1]

2. We will provide you with such other materials, information and assistance as we from time-to-time
consider necessary. [Franchise Agreement §6.1]

We do not presently set minimum or maximum prices at which you must sell products or services and are
not otherwise obliged to assist in establishing prices, but we reserve the right to do so. We may provide
assistance with providing equipment, signs, fixtures, and supplies by providing the names of approved
suppliers. We do not presently provide written specifications for such items and do not deliver or install
the items.

Computer Hardware and Software. You must obtain and use computer hardware and software complying
with specifications that we periodically establish, including a web-based ordering and payment system
and a portable point-of-sale (POS) systems and an electronic cash register, plus a computer, printer and
other computer-related accessories and peripheral equipment, the latest version of Microsoft Office,
Intuit QuickBooks® Online accounting software, anti-virus software, and software to manage your
inventory, deliveries, reporting and customer data (the “Computer System”). [Franchise Agreement §§7.6,
7.19]

You must establish a high-speed Internet connection via a commercial Internet Service Provider for
purposes of accessing our franchisee intranet site and communicating with us and other franchisees.

You may only use approved or designated suppliers to obtain the required hardware and software. We
estimate that the cost for the required computer hardware and software will range from $1,500 to $3,000.

The types of data generated and stored in your computer system should consist only of data relating to
your business. This data includes inventory, customer information, employee information, payroll and
financial information. We will have independent access to your computer system via the Internet for any
information relating to the business. There are no other contractual limits on our right to access the
information and data stored on your Computer System. We can modify this policy with 1 month’s prior
written notice to you. You are contractually required to upgrade or update your Computer System if we
require it during the term of the franchise. There are no contractual limitations on the frequency or cost
of any update or upgrade. We are not obligated to provide or assist you in obtaining the Computer System,
but we will provide you with the name of one or more suggested vendors from whom you may purchase
the equipment.
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We currently do not require you to purchase a maintenance, repair, update, or upgrade service contract
for your computer system, but we have the right to, we may do so in the future, and we recommend that
you do so. We estimate the annual cost for this recommended maintenance, repair, update, or upgrade
service contract will range from $250 to $1,000. This estimate may vary depending on your specific IT
needs, knowledge, and local market conditions. Neither we nor any affiliate or third party is obligated to
provide ongoing maintenance, repairs, upgrades, or updates for the computer hardware or software.

Meetings. We may, but are not obligated to, hold regional and/or national meetings with our support
personnel and franchisees to discuss sales techniques, service procedures, personnel issues, and
marketing methods, and to introduce new management tools, marketing programs, and promotional
items. You must attend all meetings that we designate as mandatory [Franchise Agreement 7.29]. You
are required to attend our national meeting. We may charge reasonable registration fees for meetings.
Currently, the attendance fee for the national meeting is $500 per person. If attendance at these meetings
is required, we reserve the right to charge the registration fee even if the required attendee does not
attend. All expenses, including travel and lodging, are your responsibility. [Franchise Agreement § 7.1(b)]

Office Visits. We may, in our discretion, visit your office from time to time in order to provide additional
operational support. Presently we do not charge you a fee for these office visits, but we have the right to
require you to reimburse us for the cost of our travel to your office. [Franchise Agreement § 7.26]

Website. We maintain a website to promote our franchisees’ services and the sale of our franchises and
to provide contact information for Pet Wants locations. We will include your franchise contact information
on our website. You are required to keep your contact information current on your page. We may, in our
discretion, establish and maintain a separate website (instead of a landing page on our main website) for
each Pet Wants franchise. If we do, you will be required to pay the monthly cost of hosting and maintaining
your site, either to us or directly to the third-party host. You may not establish your own website or any
other service or link on or with the Internet (including social networking websites or services such as
Facebook, Twitter, etc.), using our Marks or otherwise relating to any Pet Wants franchise (including your
Pet Wants franchise). We will provide you with one or more e-mail addresses containing our domain
name, which you are required to use for all electronic communications with us and for the franchised
business. [Franchise Agreement § 11.7]

National Branding Fund. You are required to pay a National Branding Contribution of 2% of monthly
Gross Revenues or the Minimum National Branding Contribution, whichever is greater, to the National
Branding Fund. [Franchise Agreement § 5.2]. The Minimum National Branding Contribution is $350 per
month.

We may increase the amount of the National Branding Contribution, but not by more than 10% per each
year in which the franchise agreement has been in effect. Any increase in the National Branding
Contribution will be effective at least 1 month after you receive notice of the increase. All National
Branding Contributions are maintained in a separate bank account. The National Branding Contributions
may only be spent on advertising and promotion of the services provided by Pet Wants franchises, the
development of new advertising and marketing for the Pet Wants franchise system, the solicitation of
Shared Referral Sources and Special Accounts, employment of marketing personnel, and administrative
costs incurred in maintaining the National Branding Fund. We currently use the National Branding Fund
to develop new advertising, promotional and marketing materials and to advertise the services provided
by franchisees in print and online media. However, we have the right to change this policy at any time and
use the National Branding Fund to place advertising in national, regional or local media (including
broadcast, print, or other media). We are reimbursed for any overhead, postage or labor provided to the
National Branding Fund. Each location owned by us or our affiliate, if any, will contribute to the National
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Branding Fund on the same basis as you. Contributions are uniform for all existing franchisees and all
franchises currently being offered.

The National Branding Fund is administered by our accounting personnel. You may obtain an unaudited
financial statement of the National Branding Fund for the previous calendar year by submitting a written
request to our corporate office after April 1. We do not presently have the National Branding Fund audited
by an independent certified public accountant, but we reserve the right to do so at the National Branding
Fund’s expense. During the one-year period ending December 31, 2025, the National Branding Fund had
total receipts of $688,275 and total expenses of $688,275, of which 49% on promotional programs, 8.8%
for Web based programs, 2.5% on national meetings, and 39.6% for shipping and administration expenses.

The National Branding Fund is not and will not be an asset of ours. The National Branding Fund is not a
“trust”, and we will have no fiduciary duty to you or any other franchisee in connection with the
management of the National Branding Fund. The National Branding Contributions you pay are not
refundable or transferable under any circumstances, even upon the expiration, termination, or transfer
of your franchise. We are not required to spend any amount on advertising in your territory or to ensure
that you benefit directly or pro rata from the National Branding Contributions you pay. We are not
required to spend equal or pro rata amounts on each Pet Wants franchise. Except as disclosed above,
neither we nor any affiliate of ours receives any payment from the National Branding Fund.

No portion of the Fund is used for advertising that is principally a solicitation for the sale of franchises. If
any of the National Branding Contributions are not spent in the fiscal year in which they accrue,
expenditures made from the National Branding Fund in the following year(s) will be made first out of
accumulated earnings from previous years, next out of earnings in the current year, and finally from
contributions.

Advertising. After you open, you are required to spend the greater of $1,500 a month or 2% of your Gross
Revenues each month on local advertising and provide us with verification of your expenditures upon
request. [Franchise Agreement 11.10] Your franchise agreement does not otherwise restrict the amount
of advertising you may conduct or the media in which any advertising may be placed. However, you are
generally not permitted to promote or market your franchised business in another franchisee’s territory
except for Shared Referral Sources. You are required to conduct advertising directly related to your
franchised business within your territory. Your franchise agreement does not require us to advertise the
services offered by Pet Wants franchisees or to spend any amount on advertising in your territory. We will
provide you with access (via our intranet website) to a number of digital advertisements, layouts and
images, but you are free to use your own advertising material so long as we approve it first. If you wish to
use an advertisement that we have not provided and that has not been previously approved, you must
submit it to us by electronic mail for approval. You will typically be notified whether the advertisement is
acceptable within 30 days after we receive it. The approval of advertising will be made on a case-by-case
basis based on our business judgment. All advertising must be conducted in a dignified manner, be
completely accurate, conform to System Standards and all applicable laws and regulations, and contain a
notice that your franchise is independently owned and operated. Any advertisement that you develop for
your franchise automatically becomes our property, and we may use it or provide it to our other
franchisees for their use without compensating you. There is no advertising council composed of
franchisees that advises us on advertising policies or other matters.

Advertising Cooperatives. We have the right to establish, change, dissolve, or merge local or regional
marketing and advertising cooperatives in geographical areas with two or more Pet Wants franchises.
Advertising cooperatives may be established for areas covered by advertising media relevant to particular
geographic markets, Metropolitan or Micropolitan Statistical Areas, or our advertising strategies, in our
discretion. If we establish an advertising cooperative in an area, each franchise within the cooperative
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area must join and contribute to the cooperative each month. Either we or the cooperative will determine
the amount of your monthly contribution, but it cannot exceed 3% of your Gross Revenues unless a
majority of the cooperative members agree on a higher contribution. The members of each cooperative
will be responsible for its administration, subject to our approval. Each member of an advertising
cooperative will have one vote per franchise. Each cooperative will operate from written governing
documents and must prepare monthly financial statements that will be available for its members’ review.
Each location owned by us or an affiliate, if any, in an area in which an advertising cooperative has been
established, will contribute to the cooperative on the same basis as other members of that cooperative.
As of the Issuance Date of this disclosure document, we have not established any advertising cooperatives.
[Franchise Agreement §11.9]

Location of the Franchised Business.

Pet Wants Store Franchise. You will operate a Pet Wants Store from a location that you propose and that
we approve. You will know the characteristics of your market better than we do, so you must rely on your
own judgment in selecting a location. The factors that you should consider in selecting a site, and that we
may consider in approving it, are the visibility of the site, demographics of the surrounding area, ingress
and egress capabilities, proximity to other Pet Wants Franchises, local competition, loading facilities, and
the terms of the proposed lease. The store must be located within your territory. There is no time limit
within which we must approve or disapprove a site that you propose, but in most cases we approve or
disapprove a site within 30 days after you submit the site selection report. You must open your Store
within 12 months after you sign the franchise agreement. Your failure to do so would constitute a default
under the Franchise Agreement [§§7.8, 13.1(g), 7.30], for which we would have the right to terminate the
agreement. You may not purchase or lease a site until we approve it [§7.30]. You are responsible for final
site selection. OUR APPROVAL OF A LOCATION FOR THE STORE MEANS ONLY THAT YOUR SITE MEETS OUR
MINIMUM SITE SELECTION CRITERIA; IT IS NOT A REPRESENTATION OR GUARANTEE BY US THAT THE
LOCATION WILL BE PROFITABLE OR OTHERWISE SUCCESSFUL.

Pet Wants Mobile Business. You may provide complete mobile business services prior to opening your
retail location. To provide delivery services, you will need an office and climate-controlled warehouse
space to receive and store your inventory. Your office may be adjacent to or combined with your warehouse
space although it is not required. Your office must be located in your territory; your warehouse may, subject
to our consent, be located outside your territory, so long as there is no exterior signage to associate it with
Pet Wants and the location is not listed under the PET WANTS name in any directory (including online and
telephone directories). Access to a loading dock would make unloading delivery trucks more convenient
and is desirable but not required. You will need about 150 to 500 square feet of climate-controlled
warehouse space initially. We do not select or approve a site or assist you in selecting a site for your office
or warehouse. You must provide us with the address of your office and warehouse before you open your
franchise. You may provide delivery services from a home-based office, so long as doing so will not violate
any laws. Pet food may be delivered to you in tractor-trailers that cannot maneuver through residential
streets and driveways, so you will need to make appropriate delivery arrangements. The telephone number
for your franchise must be listed under an address within your territory at all times. You must begin
providing mobile business services within 30 days after you complete the initial training program or we
would have the right to terminate the franchise agreement. [Franchise Agreement §3]

You are not permitted to operate, promote, or market your franchised business in another franchisee’s
territory, except for shared referral sources, special accounts, or as otherwise described in Item 12 or this
Iltem 11.

Training. After you sign the franchise agreement and pay the initial franchise fee, you will begin our
“Virtual Training Program”, which is a preliminary training phase that you will engage in at home. The
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Virtual Training Program will take approximately 11 total hours, during which you will receive instruction

regarding various matters, including pet food nutrition, marketing, and preparing a business plan.

If this is your first Pet Wants franchise, then before you open your franchised business, we will train up to

2 people to operate a Pet Wants franchise. The agenda of the initial training program is listed below.

TRAINING PROGRAM

Hours of Class- Hours of On-

Subject room Training the-Job Training Location
Nutrition 8 -0- Cincinnati, Ohio
Marketing 3 -0- Cincinnati, Ohio
Business Planning & Strategy 6 -0- Cincinnati, Ohio
Sales Strategy 6 -0- Cincinnati, Ohio
Financial Management 5 -0- Cincinnati, Ohio
Product Production Procedures 2 -0- Cincinnati, Ohio
Hands on Engagement 5 -0- Cincinnati, Ohio
Grooming 1 -0- Cincinnati, Ohio
Freight & Ordering 2 -0- Cincinnati, Ohio
Event Preparations 2 -0- Cincinnati, Ohio

TOTAL 40 0

All of the initial classroom training is conducted at our corporate headquarters at 4755 Lake Forest Drive,
Cincinnati, Ohio. All training is conducted by or under the supervision of our President, Ray Fabik. See
Item 2 of this disclosure document for a description of Ray’s background. Ray has overseen the training
and support our franchisees since February 2025. We do not employ a separate staff whose sole function
is to train new franchisees. In addition to Ray, training is conducted by employees with various
administrative and operational responsibilities and by third-party vendors. We may change trainers at
any time. There is no formal minimum experience that any substitute training instructor would have. We
do not charge an additional fee for the initial training, but you are responsible for paying the costs of
travel, lodging, food, and compensation for you and your employees during the training program. The
instructional materials for our training program include the Operations Manual and handouts.

The Initial training program and store opening training program is mandatory. You, or the person
designated as responsible for the general management of the franchised business, must begin the training
program within 3 months after you sign the franchise agreement and complete it to our satisfaction. If
you do not do so, then we have the right to terminate your franchise without refunding any fees you have
paid. Training programs are typically scheduled on a monthly basis subject to demand. Within 60 days
after completing the initial training program, you are additionally required to attend two days of on-site
training at a regional location with an experienced franchise owner. Before you open a Store, you must
also attend three days of the store opening and grooming services program at a designated regional
location. Currently we do not otherwise provide or require you to attend additional training programs or
refresher courses. We reserve the right to extend or revise the hours of the training program, to require
additional training in the future, or to require that training be conducted on-line.
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Referral Fee. If you refer a candidate for a franchise to us who has not already contacted us about
purchasing a franchise from us or one of our affiliates, then you will receive a referral fee if that candidate
purchases a franchise from us or from one of our affiliates. Presently, the referral fee is $7,500. If you
“self-refer” within 30 days after your completion of the initial training program, then in addition to the
referral fee, we will waive the minimum royalty on your second territory for six months. The referral fee
is $20,000 for fifth referral within a 12-month period. You will not otherwise participate in the awarding
of the franchise to the prospective franchise owner and are not authorized to make financial performance
representations. You will be entitled to the referral fee after the candidate you referred to us has paid
the initial franchise fee in full, has signed a franchise agreement, and has completed the initial training
program. We may cancel or modify this referral policy at any time.

Existing owners may receive a prospective franchisee conversation fee if they answer questions of
prospective candidates who become franchise owners. There is a pool (currently $500) that is split among
all franchise owners who speak with a candidate who becomes a franchise owner. We do not control the
content of any communications between existing owners and prospective owners, and existing owners
do not act as our agents or representatives in any way. We may cancel or modify this conversation fee
policy at any time.

ITEM 12. TERRITORY

We will grant you an exclusive territory delineated by Postal Codes. A map of your territory that we
approve and a list of the Postal Codes comprising your territory will be attached to your franchise
agreement. The border of your territory on the approved map is the final determination of your territory
if the Postal Codes are moved or altered by the Postal Service. If that happens, we have the right to re-
define the boundaries of your territory to correspond as nearly as possible to the territorial border defined
in your approved map. Our decision on this matter will be final. You maintain the rights to your territory
so long as you own your franchise, even if the population increases. There are no other circumstances
that would permit us to modify your territorial rights.

The Postal Codes that comprise the territory you will receive for the base initial franchise fee will contain
a population up to 100,000 people. If the population within your Postal Codes exceeds 100,000 people,
you must pay an additional $500 for all or part of every 1,000 people over 100,000. There is no minimum
population for your territory, but we recommend that it not be less than 75,000; there is no maximum
limit on the population of your territory. See Iltem 5 above for a detailed explanation of the initial franchise
fee. The population will be determined using extrapolated Census figures, demographic data, and our
designated mapping software. You may operate from more than one location subject to our approval.

You may not operate your franchise in another franchisee’s territory, except for Shared Referral Sources,
Special Accounts, and under the other limited circumstances described in this and the following
paragraph. “Operate your franchise in another franchisee’s territory” means advertising (including
signage), soliciting, offering, providing, delivering, or selling goods or services in another franchisee’s
territory. Storing your inventory in warehouse space located in another franchisee’s territory, so long as
there is no exterior signage to associate it with Pet Wants and the location is not listed under the PET
WANTS name in any directory (including online and telephone directories), does not constitute “operating
your franchise in another franchisee’s territory.” Conversely, other Pet Wants franchisees may warehouse
their inventory in your territory, so long as there is no exterior signage to associate their warehouse with
Pet Wants and the location is not listed under the PET WANTS name in any directory.

The exclusivity of your territory begins when you open your franchise. We permit you to operate your
franchise in areas outside your territory that are not within another franchisee’s territory, but you must
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discontinue operating in such areas if they are acquired by another franchisee. You may not promote
your business or solicit any new customers in the new franchisee’s territory after the franchisee opens or
otherwise compete against the new franchisee. We may permit you to operate in the territory of another
franchisee who has failed to cure a default within 30 days after receiving notice of the default. In that case
we could, in our discretion, suspend the exclusivity of the defaulting franchisee’s territory until the default
is cured. Except as stated in this paragraph, you do not acquire any rights to any areas outside your
territory and you must immediately stop operating your franchise and soliciting or accepting new
customers in any area that becomes part of another franchisee’s territory or upon written notification
from us.

()A “Shared Referral Source” is: (i) a person or organization (such as a veterinary clinic, dog or cat
breeder, pet groomer, or animal shelter) that, because of its purpose or the nature of its
business, frequently encounters opportunities to recommend, to its customers, clients,
patients, members, or to the general public, providers of goods and services similar to
those offered by a Pet Wants franchise; or

(ii) a location or venue (such as a dog park, flea market, street fair, or fundraising event)
that, because of its purpose or features, attracts potential customers of a Pet Wants
franchise;

(b) and, though it may be physically located within one franchisee’s territory, typically serves a
geographic area that is larger than a single franchise territory.

We will identify the Shared Referral Sources in each market on a case-by-case basis. All Pet Wants
franchises are entitled to solicit referrals from and promote their products and services to or at Shared
Referral Sources, wherever located.

We have the exclusive right to identify and control business with Special Accounts, subject to your right
to participate in Special Account business in your territory. A “Special Account” is a business, association,
or other organization with members, affiliates, policyholders, offices, stores, plants, buildings or other
physical facilities that are not confined to the territory of a single Pet Wants franchisee or company-owned
or affiliated business. If we negotiate a contract or arrangement with a Special Account, you will have the
option to provide the services to the facilities of the Special Account in your territory at the prices and
subject to the contract requirements we negotiate with the Special Account. If you accept the project, we
have the right to collect amounts due from the Special Account and pay you the amount due for services
you provided to the Special Account, less the amount of the royalties and National Branding Contributions
you owe us on the amount collected, which we will retain for our own account. All amounts you receive
from Special Account work are included in Gross Revenues for purposes of calculating your royalties. If
you decline to service a Special Account, we have the unfettered right to fulfill the contract requirements
to the Special Account in the territory in any manner we choose, including through another Pet Wants
franchisee, a company-owned or affiliated business, or a third-party contractor. If a Special Account
requests that someone other than you provide services in the territory, we may revoke your right to
provide the services and may fulfill the contract requirements to the Special Account in the territory in
any manner we choose. Except as disclosed in this paragraph, we do not have the right, either under our
principal trademarks or different trademarks, to provide competing services or to use any alternative
distribution, including the Internet, within your territory.

Through our National Lead Generation program consumers may place orders with us directly through our
website. We may process and fulfill and retain the proceeds from these orders. If a consumer resides in
your territory, we will provide you with the consumer’s contact information so that you may have the
opportunity to service the consumer thereafter. Except as provided in this Item 12, we do not otherwise
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reserve the right to provide competing services or to use any other channel of distribution, including the
Internet, catalog sales, or telemarketing, or other direct sales, within your territory, under our principal
trademarks. We will not otherwise solicit or accept orders from customers inside your territory.

Continuation of your territorial exclusivity does not depend on achieving a certain sales volume, market
penetration, or any contingency other than complying with your franchise agreement obligations. There
are no other restrictions on soliciting or accepting clients outside your territory and you may use any
commercially reasonable channel of distribution, such as the Internet, telemarketing, or other direct
marketing method to obtain and service clients outside your territory. You do not acquire any rights to
any areas outside your territory, and you must immediately stop operating your franchise and soliciting
or accepting new customers in any area that becomes part of another franchisee’s territory or upon
written notification from us.

Pet Wants delivery services may be provided from a single office site. You will also need climate-controlled
warehouse space to receive and store your inventory. Your office may be adjacent to or combined with
your warehouse space although it is not required. Your office must be located in your territory. We do not
select or approve a site, or assist you in selecting a site, for your office or warehouse. You must provide
us with the address of your office before you open your franchise. The telephone number for your
franchise must be listed under an address within your territory at all times. We do not impose any other
restrictions upon the location of your office. Although we do not recommend that you provide delivery
services from more than one office location, you are not prohibited from doing so long as you provide us
with the address of each location.

A Pet Wants Store operates from a single Store location located in your territory that you select subject
to our approval, as described in Item 11.

We may not operate or grant another Pet Wants franchise or other substantially similar franchise in your
franchise territory, but nothing prohibits either us or our affiliates from operating or granting other
franchises under a different trademark or trade name within your territory, so long as it is not substantially
similar. Neither we nor any affiliate of ours operates, franchises, or has plans to operate or franchise a
business that sells goods or services similar to a Pet Wants franchise under a different trademark.

Your franchise agreement does not give you any option, right of first refusal, or similar right to acquire
additional franchises, but you may purchase a right of first refusal to purchase an additional franchise
territory. The price for a right of first refusal is $10,000, which would be credited toward the initial
franchise fee if you exercise the right of first refusal. A right of first refusal will give you the right to
purchase a specific territory first if another prospective purchaser shows an interest in purchasing the
territory within 1 year after you purchase the right of first refusal. You would have 7 calendar days after
receipt of notice to exercise the right. We must receive the entire balance of the then current initial
franchise fee for the right of first refusal territory by the seventh day after you receive the notice. A right
of first refusal lasts for 1 year. The right of first refusal agreement is attached to this disclosure document
as Exhibit B.

We may, based on our sole business judgment and on a case-by-case basis, allow you to establish
additional franchises. You may not relocate the franchised business without our approval. Whether or not
we would allow relocation depends on the circumstances at the time and what is in the systems’ best
interests, based on our business judgment. Any relocation, if approved, would be at your sole cost.
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ITEM 13.  TRADEMARKS

If you purchase a Pet Wants franchise, we will grant you the right to operate a retail and delivery pet food
and supply franchise using the business name PET WANTS and to use the PET WANTS trademark to
identify the goods and services offered by the franchise. You may also use our Pet Wants logo (which is
depicted on the cover of this disclosure document) and other trademarks we may adopt in the future. You
may use no other name or trademark without our approval.

We have registered the following marks on the Principal Register of the U.S. Patent and Trademark Office
(the “Trademark Office”).

Registration Number Description of Mark Registration Date
4,896,469 PET WANTS February 2, 2016
6,206,294 PET WANTS logo November 24, 2020

All affidavits and renewals necessary to maintain these registrations have been filed. You must follow our
rules when you use these marks. You cannot use a name or mark as part of your corporate name. You
cannot use a name or mark with modifying words, designs or symbols other than those which we license
to you. You cannot use a name or mark on or as part of any website, domain name, URL, web page,
electronic mail address, listing, banner, advertisement or any other service or link on, to or with the
Internet, World Wide Web, Internet service providers, electronic mail services, communication providers,
search engines, social media sites, web log (or “blog”) or other similar services without our written
consent. You cannot register a name or mark as a service mark, trademark, or Internet domain name. You
may not use any of the marks in a manner not authorized by us or in connection with the sale of
unauthorized products or services. You must not use, in advertising or any other form of promotion, any
of our trademarks or commercial symbols without the appropriate notices that we or the law may require,
including ®, sm, or other trademark notice.

There are no effective determinations of the Trademark Office, Trademark Trial and Appeal Board, the
trademark administrator of this state or any court, no pending infringement, opposition or cancellation,
nor any pending material litigation involving our marks that are material to a Pet Wants franchise.

You must notify us immediately when you learn about any infringement of or challenge to your use of our
trademarks. We will take whatever action we think appropriate. We are not required to defend you
against a claim against your use of our marks or indemnify you for your liability or expenses arising from
your defense of such a claim. We, at our option, will control any proceedings or litigation arising from or
relating to our trademarks.

You must modify or discontinue your use of a mark and adopt any new or replacement marks at your
expense if we modify or discontinue a mark or adopt a new or replacement mark. We are not required to
reimburse you for your costs if you do. You must not directly or indirectly contest our right to our
trademarks, trade secrets or business techniques that are part of our business.

We have no actual knowledge of any infringing uses that could materially affect your use of our marks.
No agreements limit our right to use or license the use of our marks within the United States. There may
be other businesses offering similar services and using the name PET WANTS or a confusingly similar
variation whose use predates our first use of the name. If so, we and our franchisees may not be able to
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use the name PET WANTS in the market areas of other retail and delivery pet food and supply businesses
that are using the name PET WANTS or similar names.

ITEM 14.  PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

No patents or pending patent applications are material to the franchise.

We have not obtained any copyright registrations, but claim common law copyrights in our Operations
Manual (which contains proprietary information), marketing materials, and any other original or
proprietary works we have or may develop. All such materials will bear copyright notices. We will retain
all rights and interests in such materials. You must not use, in advertising or any other form of promotion,
any of our copyrighted materials, trademarks, or commercial symbols without the appropriate notices
that we or the law may require, including © or other copyright notice.

There are no agreements currently in effect that significantly limit our rights to use or license the use of
the copyrights in any manner material to the franchise. There are no effective determinations of the U.S.
Copyright Office, no pending infringement, opposition or cancellation, nor any pending material litigation
involving any of the items or information in which we claim copyrights that are material to a Pet Wants
franchise.

We have developed distinctive systems for the operation of retail and delivery pet food and supply
businesses. Our systems include pricing methods, management techniques, marketing systems and tools,
proposals and management forms/formats, specifications, procedures, knowledge, and expertise in the
operation of the business, much of which is not commonly known to the public or to our competitors,
gives us an advantage over competitors who do not know or use it, and which we have identified or may
identify as proprietary and confidential information. We will disclose proprietary and confidential
information to you in the Operations Manual, during ongoing training seminars, and in guidance furnished
to you during the term of your franchise agreement.

You will not acquire any interest in any proprietary and confidential information we may communicate to
you, other than the right to utilize it in the operation of your franchised business during the term of your
franchise agreement. The information is disclosed to you solely on the condition that you (1) will not use
itin any other business or capacity; (2) will maintain the absolute confidentiality of the information during
and after the term of your franchise agreement; (3) will not make unauthorized copies of any portion of
the Operations Manual or any other written communication from us; and (4) will adopt and implement
all reasonable procedures we may require to prevent unauthorized use or disclosure of the information,
including restrictions on disclosure of the information to employees of the franchised business and the
use of nondisclosure and noncompetition clauses in employment agreements.

You must notify us immediately when you learn about any infringement of or challenge to your use of our
copyrighted materials. We will take whatever action we think appropriate. We are not required to defend
you against a claim against your use of our copyrighted materials or indemnify you for your liability or
expenses arising from your defense of such a claim. We are not obligated to protect any of our copyrights.
You must discontinue your use, at your expense, of any item or information in which we claim a copyright
if any party demonstrates to our satisfaction a superior right to the use of the item or information. We
are not required to reimburse you for your costs if you do. You must not directly or indirectly contest our
right to any item or information in which we claim a copyright.
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ITEM 15.  OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE BUSINESS

You are required to form a limited liability company or corporation to operate your Pet Wants franchise
and designate an individual to personally manage the franchised business on a full-time basis. The
manager must be approved by us and must have successfully completed our training program. The
manager need not have an ownership interest in the business entity that is the franchisee. The manager
must sign a written agreement to maintain the confidentiality of any confidential information about Pet
Wants or your business that may be disclosed to him or her and a non-competition agreement enforceable
in your jurisdiction. You are not required to participate personally in the direct operation of the business,
but we recommend that you do so. If you acquire additional Pet Wants franchised businesses, each
franchised business must have its own full-time manager or marketing employee.

You may not compete with, or own an interest in any business that competes with, your franchise
anywhere during the term of your franchise agreement, or in or within 15 miles of your franchise territory
or any other franchisee’s territory for 2 years after the expiration or termination of your franchise
agreement. You may not solicit any “shared referral sources” (wherever located) for 2 years after the
expiration or termination of your franchise agreement (see Item 12 for an explanation of “shared referral
sources”). The restrictions in this paragraph also apply to all of the owners of a business entity franchisee,
and all of its owners must sign a written agreement (a sample of which is attached to this disclosure
document as Exhibit E) to maintain the confidentiality of any confidential information about us or your
business that may be disclosed to them, and a written agreement (a sample of which is attached to this
disclosure document as Exhibit D) personally guaranteeing all of the franchisee’s obligations under the
franchise agreement. The spouse of an owner is not required to sign a guaranty unless he or she has an
ownership interest in the franchise.

ITEM 16.  RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

There are no restrictions on the goods or services you may offer for sale, except as described below in this
Iltem 16.

You may use no other name or trademark for your franchised business other than PET WANTS without
our approval.

You may not use the premises on which the franchised business is located for any purpose other than the
operation of the franchised business and the sale of authorized products and services (this restriction does
not apply if you provide delivery services from a home office).

You are required to offer and sell only those products and services that we have authorized. You are
prohibited from offering any other products or services without our approval. You must offer all products
and services that we designate as required for all franchisees. The required products and services are dog
and cat food and pet food delivery services and pet grooming services. We have the right to designate
some services as optional for franchisees. We have the unlimited right to add or delete products and
services that you are required or permitted to offer. We also have the right to designate some services as
optional for franchisees or optional for franchisees in certain markets.

ITEM 17. RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should read
these provisions in the agreements attached to this disclosure document.
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Section in

Franchise
Provision Agreement Summary

a. Length of the Franchise Term 2.1 10 years

b. Renewal or extension of the term 2.2 Your renewal right permits you to remain as a franchise after the
initial term of your franchise agreement expires. If you satisfy the
requirements for renewal, you have the right to extend the term
of the franchise for an additional 10-year period after the initial
term and the first renewal term. You must sign our then-current
franchise agreement for the renewal term, and this new
agreement may contain materially different terms and conditions
(including, e.g., higher royalty and/or branding fee) from the
agreement that covered your original term.

c. Requirements for you to renew or 2.2 “Renewal” means that, if you are in full compliance with the

extend

Franchise Agreement at its term’s expiration and we are then
continuing to offer new franchise opportunities, then you may
acquire a successor franchise term of 10 years. If you wish to
acquire a successor franchise term, you must satisfy the pre-
conditions to renewal that we then require, including giving 6-12
months written notice, making all required capital expenditures
to renovate and modernize your Store and equipment, having the
right to possession of the Store or another suitable location for
the entire renewal term, signing our then-current franchise
agreement (which may contain materially different terms and
conditions such as a higher royalty and/or branding contribution)
and (if law allows) a form of general release, and comply with any
new training requirements.

D. Termination by you

Not Applicable

You can terminate under any grounds permitted by law

e. Termination by us without cause

Not Applicable

Not Applicable

f. Termination by us with cause

1.2and 13.1

We can terminate your franchise if you do not complete the
training program to our satisfaction or if you default.

g. “Cause” defined— defaults which can

be cured

13.1

You have 1 month to cure: non-payment of fees, failure to
submit reports, failure to operate the franchise in compliance
with the franchise agreement, Operations Manual and System
Standards, understatement of Gross Revenues, and infringement
into another franchisee’s territory.

h. “Cause” defined— defaults which
cannot be cured

Non-curable defaults: failure to begin training within 3 months
after franchise agreement signed, failure to open for delivery
services within 3 months after you complete training, failure to
open Store within 3 months after we approve the location or 6
months after you sign franchise agreement, whichever is later,
certain assignments, abandonment, failure to comply with
applicable law, unapproved transfers, misrepresentation,
submission of false report, knowing understatement of Gross
Revenues, knowing infringement into another franchisee’s
territory, bankruptcy?, seizure of or execution against your
franchise, certain criminal misconduct, conduct which reflects
negatively on the system, danger to public.

i. Your obligations on
termination/nonrenewal

Article 14

Stop operating franchise, stop using confidential information and
trademarks, complete de-identification of Store and vehicles,
return manuals, records, files, and materials containing marks,
cancel assumed name registration, assign or cancel telephone
number, obtain insurance tail coverage, pay outstanding amounts
due and damages (also see r, below).

j.  Assignment of contract by us

121

No restriction on our right to assign.

29




Section in

Franchise
Provision Agreement Summary

k. “Transfer” by you — definition 12.2 Includes transfer of contract or assets, ownership change, and
encumbrance.

I. Our approval of transfer by you 12.2 We have the right to approve all transfers but may not
unreasonably withhold consent.

m. Conditions for our approval of 12.2 All of your financial obligations and transfer fee paid, new

transfer franchisee qualifies, you release claims (if permitted by state
law), new franchisee signs current agreement and completes
training (also see r, below).

n. Our right of first refusal to acquire 12.3 We can match any offer for your business.

your business

0. Our option to purchase your business

Not Applicable

Not Applicable, subject to state law

p. Your death or disability

12.4

Your heirs may inherit your franchise provided they qualify and
meet other requirements for transfer (see m, above).

g. Non-competition covenants during
the term of the franchise

15.2

No involvement in competing business, can’t divert customers to
competitor or do anything that impairs goodwill associated with
our system, can’t encroach on other franchisees’ territory.

r.  Non-competition covenants after the
franchise is terminated or expires

15.3

No involvement in competing business for 2 years in or within 15
miles of any franchisee’s territory, and no solicitation of
customers and shared referral sources of the franchised business
for 2 years, subject to state law

s. Modification of the agreement

9.3and 18.1

Modification only by written agreement, but we may modify
Operations Manual so long as it does not change your
fundamental status and rights.

t. Integration/merger clause

18.1

Only the terms of the franchise agreement are binding (subject to
state law). Any representations or promises made outside the
disclosure document and franchise agreement may not be
enforceable (subject to state law).

u. Dispute resolution by arbitration or
mediation

16.1-16.3

Except for certain claims, and subject to state law: all disputes
must be arbitrated in Hamilton County, Ohio; claims may not be
consolidated with claims of other franchisees; parties waive right
to jury trial and punitive damages; except for certain claims, all
claims must be brought within 1 year.

v. Choice of forum

16.7

Except for claims arising under a franchise law of the state where
the franchised business is located, all litigation or arbitration
must be in Hamilton County, Ohio.

w. Choice of law

18.3

Except for claims arising under a franchise law of the state where
the franchised business is located, Ohio law applies.

1 This provision may not be enforceable under federal bankruptcy law.

ITEM 18.  PUBLIC FIGURES

We do not use any public figure to promote our franchises.

ITEM 19.

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document. Financial performance
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information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about performance at a
particular location or under particular circumstances.

Presented below are historic gross revenue figures for certain Pet Wants franchises for the one-year
period ending December 31, 2025. The data is presented by quartile and then cumulatively. Data is
presented for Store Franchises, not delivery-only franchises. Only data from Stores that were open for
the entire year and that reported gross revenue for the entire year are included in the table.

GROSS REVENUES FOR STORES

First Quartile of Store Year Ending 12/31/25
Franchises
Average Gross Revenues | $935,860.37
Median Range of Gross | $804,944
Revenues
High Range of Gross $1,764,301
Revenues
Low Range of Gross $578,351
Revenues
Percentage of 25%
franchisees that attained
or surpassed Average
Gross Revenue
# of Franchises 12
Second Quartile of Store Year Ending
Franchises 12/31/25
Average Gross Revenues S441,663
Median Range of Gross $451,596
Revenues
High Range of Gross $531,326
Revenues
Low Range of Gross $337,588
Revenues
Percentage of franchisees 54%
that attained or surpassed
Average Gross Revenue
# of Franchises 13
Third Quartile of Store Year Ending
Franchises 12/31/25

H Average Gross Revenues $234,928
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Median Range of Gross $220,655

Revenues

High Range of Gross $311,221
Revenues

Low Range of Gross $176,889
Revenues

Percentage of franchisees 38%

that attained or surpassed
Average Gross Revenue

# of Franchises 13
Fourth Quartile of Store Year Ending
Franchises 12/31/25
Average Gross Revenues $136,390
Median Range of Gross $143,139
Revenues

High Range of Gross $166,287
Revenues

Low Range of Gross $81,971
Revenues

Percentage of franchisees 54%

that attained or surpassed
Average Gross Revenue

# of Franchises 13
Cumulative Store Year Ending
Franchises 12/31/25
Average Gross Revenues $546,633
Median Range of Gross $336,125
Revenues

High Range of Gross $1,764,301
Revenues

Low Range of Gross $81,971
Revenues

Percentage of franchisees | 24%

that attained or surpassed

Average Gross Revenue

# of Franchises 51

We formerly offered both store and mobile franchises, but now only offer store franchises. There were
158 franchises (each franchise consists of a single franchise territory) in operation as of December 31,
2025, of which 67 were store franchises and 91 were mobile franchises. Of the 67 store franchises, 51
were in operation and reported gross revenue for the entire year.
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The below table presents data for 48 Pet Wants Store franchisees that owned single units and excludes
the data for the Pet Wants Store franchisees that owned multiple units; the table also excludes data from
13 other Store franchises that were not open and did report gross revenues for the entire year. The data

is presented by quartile and then cumulatively.

Single Unit Store Owners

First Quartile Year Ending 12/31/25

Average Gross Revenues $685,000.11
Median Range of Gross Revenues $721,239
High Range of Gross Revenues $903,310
Low Range of Gross Revenues $504,064
Percentage of franchisees that

attained or surpassed Average 58%
Gross Revenue

# of Franchises 12
Second Quartile Year Ending 12/31/25

Average Gross Revenues $399,549.62
Median Range of Gross Revenues $413,075
High Range of Gross Revenues $473,933
Low Range of Gross Revenues $301,383
Percentage of franchisees that

attained or surpassed Average 58%
Gross Revenue

# of Franchises 12
Third Quartile Year Ending 12/31/25

Average Gross Revenues $217,312.16
Median Range of Gross Revenues $218,265
High Range of Gross Revenues $281,713
Low Range of Gross Revenues $166,286
Percentage of franchisees that

attained or surpassed Average 58%
Gross Revenue

# of Franchises 12
Fourth Quartile Year Ending 12/31/25

Average Gross Revenues $133,898.61
Median Range of Gross Revenues $138,808
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High Range of Gross Revenues $164,806
Low Range of Gross Revenues $81,971

Percentage of franchisees that
attained or surpassed Average 54%
Gross Revenue

# of Franchises 12
Cumulatively for 2025 Year Ending 12/31/25

Average Gross Revenues $358,940.12
Median Range of Gross Revenues $291,548
High Range of Gross Revenues $903,310
Low Range of Gross Revenues $81,971
Percentage of franchisees that

attained or surpassed Average 42%
Gross Revenue

# of Franchises 48

The below table presents Gross Revenue data from 2025 for the 4 Pet Wants Store franchisees that
operated multiple store units.

Multiple Store Owners

Average Gross Revenues $1,342,813
Median Gross Revenues $1,336,415
High Range of Gross Revenues $1,764,301
Low Range of Gross Revenues $934,120
Percentage of franchisees that attained or 25%
surpassed Average Gross Revenue

# of Franchises 4

The preceding data has been extracted from financial reports submitted to us by our franchisees. The
financial reports submitted to us were prepared by the franchisee in most cases, not reviewed or audited
by an independent accountant. We have not audited or independently verified this information.

For purposes of this Item 19, “Gross Revenue” means the total of all income arising from the operation of
the franchised business. Gross Revenue does not include the amount of refunds and discounts made to
clients, or the amount of sales or excise taxes that are separately stated and that the franchisee is required
to and does collect from clients and pays to the appropriate taxing authority.

The Gross Revenue figures do not reflect the costs of sales, other operating expenses, or other costs or
expenses that must be deducted from Gross Revenue to obtain your net income or profit. Those expenses
include fees you are required to pay us under the terms of your franchise agreement, such as royalties
and national branding contributions. Your sales and operating expenses will vary depending on many
factors, such as the geographic location of your territory, competition from other providers in your
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market, the effectiveness of your advertising, whether you manage your franchise yourself or hire a
general manager, your pricing, the prices you pay for supplies, employee salaries and benefits (health
insurance, retirement plan, etc.), other employment conditions in your market, insurance costs, and
ability to generate clients. You should conduct an independent investigation of the costs and expenses
you will incur in operating a Pet Wants franchise.

We strongly suggest that you consult a financial advisor or accountant for assistance in reviewing the table
and in preparing your own financial projections, and for advice about the income and other taxes you will
incur in operating a Pet Wants franchise and the effect of non-cash expenses such as depreciation and
amortization on your business.

Some outlets have sold this amount. Your individual results may differ. There is no assurance that
you’ll sell as much.

Written substantiation for the financial performance representation will be made available to you upon
request.

Other than the preceding financial performance representations, Pet Wants Franchise System, LLC does
not make any financial performance representations. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an
existing outlet, however, we may provide you with the actual records of that outlet. If you receive any
other financial performance information or projections of your future income, you should report it to the
franchisor’s management by contacting Jeff Siehl, General Counsel/Vice President, 4755 Lake Forest Drive,
Suite 100, Cincinnati, Ohio 45202, (513) 999-9893, the Federal Trade Commission, and the appropriate
state regulatory agencies.

ITEM 20. OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
SYSTEMWIDE OUTLET SUMMARY
For Years 2023 through 2025*

Outlets at the Outlets at the
Outlet Type Year Start of the Year End of the Year Net Change

2023 138 146 +8

Franchised Outlets 2024 146 159 +13
2025 159 158 -1
2023 0 0 0

Company-Owned 2024 0 0 0
2025 0 0 0
2023 138 146 +8

Total Outlets 2024 146 159 +13
2025 159 158 -1

4 All numbers are for December 31 of each year and include both store and delivery franchises.
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Table No. 2

TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS (OTHER THAN THE FRANCHISOR)

For Years 2023 through 2025

State

Year

Number of Transfers

California

2023

o

2024

2025

Colorado

2023

2024

2025

Florida

2023

2024

2025

Georgia

2023

2024

2025

Kentucky

2023

2024

2025

Missouri

2023

2024

2025

North Carolina

2023

2024

2025

Ohio

2023

2024

2025

Oregon

2023

2024

2025

Tennessee

2023

2024

2025

Total

2023

2024

O|R|~ | O|COO|CO(FR|O|FR|O|W | |O|OC|N|O|N |O|O|FR |k O |O|O|OC | |OF|N

2025

[EEN
N

Table No. 3

STATUS OF FRANCHISED OUTLETS

For Years 2023 through 2025

Outlets Outlet Non- R ired b 0 Ceastefd Outlets at
State Year at Start utlets Terminations on eacquired by Perations | pny of the
Opened Renewals Franchisor Other
of Year Year
Reasons

2023 1 0 0 0 0 0 1

Alabama 2024 1 1 0 0 0 0 2

2025 0 0 1 0 1
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State

Year

Outlets
at Start
of Year

Outlets
Opened

Terminations

Non-
Renewals

Reacquired by
Franchisor

Ceased
Operations
Other
Reasons

Outlets at
End of the
Year

Arizona

2023

8

o

2024

2025

Arkansas

2023

2024

2025

==l

California

2023

Olo|Oo|Ofr |+

[EY
[EY

2024

=
=

2025

Colorado

2023

2024

2025

Delaware

2023

2024

2025

O|O|R|[N[UL|w]|oo |00

Florida

2023

2024

2025

Georgia

2023

2024

2025

Idaho

2023

2024

2025

lllinois

2023

2024

2025

Indiana

2023

2024

2025

Kansas

2023

2024

2025

Kentucky

2023

2024

2025

Louisiana

2023

2024

2025

Maryland

2023

2024

2025

Massachusetts

2023

2024

2025

WIWIWINININ[RP[(P[PRPOUNUNINININININ|IDOIN|O|WIININ|IN[O (OO

R |O|O|O|O|O|FRr|[O|O|C|O(O|C|C|O|C|0O|0(|C|Rr|W|OC|IC|0O|FR|C|IOIN|W|FR[O(OIOININOO|R|W(ILR|O|O|OC|O|O

O|0O|0O|0O|O|O|O|O|O|O|O|O|OC|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|OC|O|O|O|O|O|O|O|O|O|O|O

O|0O|0O|0O|0O|0O|O|O|O|O|O|O|OC|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|O|OC|O|O|O|O|O|O|O|O|O|O|O

Ooj0o|0O|0O|O|0O|0O|O|O|r|O|O|OC|O|O|OC|O|+|O|O|O|OC|OC|O|OC|O0O|O0|RP|IWN|O|OC|O|OC|OC|O|OC|d|R|O|O|OC|O|OC|O
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State

Year

Outlets
at Start
of Year

Outlets
Opened

Terminations

Non-
Renewals

Reacquired by
Franchisor

Ceased
Operations
Other
Reasons

Outlets at
End of the
Year

Michigan

2023

o

2024

2025

Minnesota

2023

2024

2025

Mississippi

2023

2024

2025

Missouri

2023

2024

2025

Nebraska

2023

2024

2025

New
Hampshire

2023

2024

2025

New Jersey

2023

2024

2025

New York

2023

2024

2025

North Carolina

2023

OIFR|ICIO[WWININ(RIFR[FR|IFRPRIWIFRININIOIR[OININ|IN[W[W |

2024

O (OO |FRP[IWIN|IFRP[FRP[P|IFRP[FP|WIOIIN|ININIIFR|O(COINININ|W|F |-

2025

Ohio

2023

2024

2025

Oklahoma

2023

2024

2025

Oregon

2023

2024

2025

Pennsylvania

2023

2024

2025

Rhode Island

2023

2024

2025

South Carolina

2023

2024

2025

ok (kPRI |IFR|[F|F
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State

Year

Outlets
at Start
of Year

Outlets
Opened

Non-

Terminations
Renewals

Reacquired by
Franchisor

Ceased
Operations
Other
Reasons

Outlets at
End of the
Year

South Dakota

2023

o

2024

2025

Tennessee

2023

2024

2025

Texas

2023
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Utah

2023

2024

2025

Virginia

2023

2024

2025

Washington
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2025

Wisconsin

2023

2024

2025
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Table No. 4

STATUS OF COMPANY-OWNED OUTLETS

For Years 2023 through 2025

State

Year

Outlets at
Start of
Year

Outlets
Opened

Reacquired
from
Franchisees®

Outlets
Closed

Outlets Sold
to
Franchisees

Outlets at
End of the
Year

Total

2023

0

0

0

0

0

0

2024

0

0

0

0

0

0

2025

0

0

0

0

0

0

TABLE NO. 5
PROJECTED OPENINGS
As of December 31, 2025

State

Franchise Agreements Signed
but Outlet Not Opened

Projected New Franchised Outlets
in the Next Fiscal Year

Projected Company-Owned
Outlets in the Next Fiscal Year

Arizona

0

1

0

California

0

2

0

5 Franchised outlets reacquired by franchisor were terminated at the time of reacquisition and are therefore not
included in Table 4.
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Colorado

Delaware

Florida

Georgia

Illinois

Indiana

Kentucky

Maryland

Michigan

New Jersey

North Carolina

Ohio

Pennsylvania

Tennessee

Texas
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Totals

Exhibit L lists the names of all current Pet Wants franchisees and their business telephone numbers and
addresses as December 31, 2025 and those franchisees that have signed a franchise agreement but were
not yet operational at the end of the year. Exhibit M lists the name, last known city and state, and business
(or, if unknown, home) telephone numbers of every Pet Wants franchisee who had an outlet terminated,
canceled, not renewed, transferred, or otherwise voluntarily or involuntarily ceased to do business under
the franchise agreement during the most recently completed fiscal year, or who has not communicated
with us within 10 weeks of the Issuance Date of this disclosure document. If you buy this franchise, your
contact information may be disclosed to other buyers when you leave the franchise system.

Some of our franchisees have signed confidentiality clauses during the last three years. In some instances,
current and former franchisees sign provisions restricting their ability to speak openly about their
experience with Pet Wants. You may wish to speak to with current and former franchisees, but be aware
that not all such franchisees will be able to communicate with you.

As of the issuance date of this disclosure document, there are no trademark-specific franchisee
organizations associated with the Pet Wants franchise system that have been created, sponsored, or
endorsed by us or that have requested to be included in the franchise disclosure document in the next
fiscal year.

ITEM 21.  FINANCIAL STATEMENTS

Our audited financial statements for the fiscal years ending December 31, 2025, 2024, and 2023 are
attached to this disclosure document as Exhibit K.

Our fiscal year ends on December 31.

ITEM 22. CONTRACTS

The following contracts are attached as exhibits to this disclosure document:

Exhibit A Franchise Agreement with Exhibits to be signed by all franchisees
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Exhibit B The agreement you will sign if you purchase a right of first refusal to buy an additional
franchise

Exhibit C  Power of Attorney allowing us to assume the telephone numbers and Internet and World
Wide Web-based rights relating to your franchised business after your franchise expires or
terminates

Exhibit D  Personal Guaranty to be signed by all the owners of a franchisee that is a business entity

Exhibit E Nondisclosure and Noncompetition Agreement to be signed by all the owners of a
franchisee that is a business entity

Exhibit G Franchisee Acknowledgment Statement to be signed by all franchisees

ExhibitH  Assignment Agreement to be signed by an individual franchisee to transfer his or her
franchise to a business entity

Exhibit O  Additional State-Specific Disclosures and Riders

Exhibit P This is an Addendum that you will sign if you participate in the Winner’s Circle program
described in Item 5

Exhibit Q This is an Addendum that you will sign if we extend a multiunit territory opportunity to you

ITEM 23.  RECEIPTS

The last page of this disclosure document is a detachable document that you must sign acknowledging
your receipt of this disclosure document.
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EXHIBIT A

PET WANTS
FRANCHISE AGREEMENT

BETWEEN

PET WANTS FRANCHISE SYSTEM, LLC
FRANCHISOR

AND

FRANCHISEE(S)

FRANCHISE LOCATION NO.




PET WANTS FRANCHISE SYSTEM, LLC.

FRANCHISE AGREEMENT

PET WANTS

Effective Date of this agreement:

Required Opening Date — No Later Than:

Expiration Date:

Franchisor: Pet Wants Franchise System, LLC

Franchisee:

Location:

Initial Franchise Fee: S

Transfer Fee: S

Renewal Fee: S

Franchise Number:
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THIS FRANCHISE AGREEMENT is between Pet Wants Franchise System, LLC, an Ohio limited liability company
(“Franchisor”), and the individual(s) or entity identified on Exhibit A attached hereto and by this reference
incorporated herein (collectively and individually referred to as “Franchisee”);

PREAMBLE:

A.  Franchisor has created and developed and is in the process of further developing an Operating System
(defined in section 19.41) for the establishment and operation of a distinctive type of retail business that offers
premium pet food and supplies.

B. The Operating System consists of distinctive methods and procedures for marketing and advertising;
specially-designed business procedures and forms for the efficient operation of a Pet Wants Franchise (defined
in section 19.45); an Operations Manual (defined in section 19.42) and training program; and specially designed
procedures for the promotion and provision of the goods and services offered by a Pet Wants Franchise.

C.  Franchisor claims the exclusive right to use the trademark PET WANTS, any derivatives thereof, and
certain other trade names, business names, trademarks, logos, designs, and trade symbols as are now or may
from time-to-time be designated by Franchisor for use in connection with the operation of the Operating
System.

D. Franchisor continues to develop, use, and control the use of the Marks (defined in section 19.35) in order
to identify to the public the source of products and services marketed under the Marks and under the
Operating System, and to represent the Operating System’s high standards of quality and reliability.

E. Franchisee understands and acknowledges the importance of Franchisor’s standards of quality,
reliability, service, cleanliness and appearance, the necessity of opening and operating a Pet Wants Franchise
in conformity with Franchisor’s standards and specifications as presented in Franchisor’s Operations Manual
and updates, and preserving the confidentiality of the Operating System.

F.  Franchisee desires to purchase and operate a Pet Wants Franchise in accordance with all of the terms
and conditions of this agreement.

THEREFORE the parties agree as follows:

ARTICLE 1
APPOINTMENT

1.1. Grant of Franchise. Franchisor hereby grants to Franchisee, upon the terms and conditions herein
contained, (i) the right and franchise, and Franchisee undertakes the obligation, to operate the Franchised
Business (defined in section 19.22) and (ii) a non-exclusive license to use the Marks and the Operating System,
as they may be changed, improved and further developed from time-to-time, within the Territory.

1.2. Territory Defined. The Territory is a geographical area delineated by postal code(s) according to
Franchisor’s mapping system and more particularly described on Exhibit B attached to, incorporated in, and
made a part of this agreement. If for any reason any of the postal codes that comprise the Territory are moved,
altered or eliminated by the U.S. Postal Service, Franchisor has the right to re-define the boundaries of the
Territory to correspond as nearly as possible to the original territory, in Franchisor’s Business Judgment, and
Franchisor’s decision shall be final and binding upon both Franchisor and Franchisee. Franchisee shall not
relocate the Franchised Business from the Territory without Franchisor’s prior written approval. Except as
permitted by sections 1.3 through 1.12 or other provisions of this agreement, Franchisee shall operate the
Franchised Business only within the Territory.




1.3. Permitted Activities. The rights granted to Franchisee under this agreement are limited to the offer,
sale and distribution of Authorized Products and Services (defined in section 19.3) (i) at a Store operated under
this agreement and located in the Territory, or (ii) delivered to customers at locations within the Territory.
Franchisee shall not directly or indirectly promote, offer, sell, or distribute, or solicit or accept orders for,
Authorized Products and Services, or other products and services that compete with Authorized Products and
Services, in the protected territory of another Pet Wants Franchise after that Franchise’s Opening Date (defined
in section 19.40).

1.4. Protected Territory. Beginning on the Opening Date and so long as Franchisee is in Good Standing
(defined in section 19.27) during the Term, Franchisor shall not operate or establish or authorize another to
operate or establish a Pet Wants Franchise in the Territory. Franchisee acknowledges that the Franchise
granted under this agreement is otherwise non-exclusive and is granted subject to the terms, conditions and
exceptions of sections 1.3 through 1.12 and 13.2. The territorial protection granted under this section does not
extend to or prohibit: (i) the solicitation and/or hiring of employees in or from Franchisee’s Territory by another
Pet Wants Franchisee; or (ii) another Pet Wants Franchisee storing inventory in warehouse space located in
Franchisee’s Territory, so long as there is no exterior signage to associate it with Franchisor, the Network, or
the Operating System, and the location is not listed under any of the Marks in any directory (including online
and telephone directories).

1.5. Marketing and Solicitation Restrictions. Except as expressly permitted in this article, Franchisee shall
not directly or indirectly: (i) engage in advertising, marketing, or promotional activities in, or that are directed
or targeted primarily to, the protected territory of another Pet Wants Franchisee; or (ii) offer, solicit or accept
orders for, sell or distribute Authorized Products and Services, or offer, solicit or accept orders for, sell or
distribute products and services that compete with Authorized Products and Services, in the protected territory
of another Pet Wants Franchise. Any violation of this section by Franchisee will constitute a material default
of this agreement. Within 10 days after receiving written notice of such violation, Franchisee shall remit to
Franchisor all Gross Revenues earned or received from any activities prohibited by this section. If Franchisee
receives an order for Authorized Products and Services to be delivered in the protected territory of another
Pet Wants Franchise, then Franchisee shall promptly notify the other Pet Wants Franchisee of the request and
provide appropriate contact information for the prospective customer.

1.6. Special Accounts. Franchisor has the exclusive right to contract with any Special Account (as defined in
section 19.59) for provision of Authorized Products and Services or any other any goods or services, regardless
of where the Special Account is headquartered or whether Franchisee or any other Pet Wants Franchise
provided services to the Special Account before it entered into a contract with Franchisor. Franchisee
acknowledges that other Pet Wants Franchises may provide goods and services to Special Accounts at or from
a location in the Territory. With Franchisor’s prior written consent, Franchisee may provide goods and services
to Special Accounts at or from locations in the territory of another Pet Wants Franchise. If Franchisor
establishes a contract with a Special Account that includes facilities of the Special Account located in the
Territory, Franchisor shall offer Franchisee the first option of providing the goods or services to the Special
Account at those facilities in the Territory at the prices and subject to the contract requirements negotiated by
Franchisor with the Special Account. Franchisor has the right to collect amounts due from the Special Account
and remit to Franchisee the amount due for goods and services provided by Franchisee to the Special Account,
less the amount of Royalties due Franchisor on the amount collected, which Franchisor will retain for its own
account. All amounts collected from Special Accounts on Franchisee’s behalf or by Franchisee from Special
Accounts (including the gross amount of 