FRANCHISE DISCLOSURE DOCUMENT

GOLFCAVE FRANCHISING, LLC
A New Jersey Limited Liability Company
1 Clarkton Drive
Clark, NJ 07066
855-995-CAVE (2283)
www.golfcave.com
franchise@golfcave.com

The franchisee will open and operate one or more GolfCave businesses that operate indoor golf
facilities (each, a “Store”) providing golfers of all skill levels the ability to play or practice on a golf
simulator in the privacy of their own “Cave,” and related programs, products and services. GolfCave
is primarily a membership-based, recurring revenue model, with a simple concept and a goal to give
golfers the best indoor golf experience.

The total investment necessary to begin operation of one GolfCave franchised Store is from
$505,820 to $1,003,136, including $50,760 that must be paid to the franchisor or its affiliate. The
total investment necessary to begin operation as a franchisee under an Area Development
Agreement is from $557,820 to $1,233,136 (assuming, for the low end of the range, you agree to
develop 3 Stores and, for the high end of the range, you agree to develop 10 Stores, although this
is not a maximum), including $100,000 to $275,000 that must be paid to the franchisor or its affiliate
(which is credited toward the initial franchise fees you will pay for each Store you develop).

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign a
binding agreement with, or make any payment to the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no government agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact Russel Wechsler, GolfCave
Franchising, LLC, P.O. Box 932, Clark, NJ 07066, 855-995-CAVE (2283), and
franchise@golfcave.com.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract
and this disclosure document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document is available from
the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the
FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC's home
page at www.ftc.gov for additional information. Call your state agency or visit your public library for
other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance date: April 10, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on

how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should
also try to obtain this information from others,
like current and former franchisees. You can
find their names and contact information in
Item 20.

How much will | need to
invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s direction.
Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must
use.

Does the franchisor have
the financial ability to
provide support to my
business?

Iltem 21 or Exhibit C includes financial
statements. Review these statements
carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only

GolfCave business in my
area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor
have a troubled legal
history?

Items 3 and 4 tell you whether the franchisor
or its management have been involved in
material litigation or bankruptcy proceedings.

What’s it like to be a
GolfCave franchisee?

Iltem 20 lists current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to better
understand this franchise opportunity. See
the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor
to change its manuals and business model without your consent. These changes
may require you to make additional investments in your franchise business or may
harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition_from franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When vyour franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors
to register before offering or selling franchises in the state. Registration does not
mean that the state recommends the franchise or has verified the information in this
document. To find out if your state has a registration requirement, or to contact your
state, use the agency information in Exhibit D.

Your state also may have laws that require special disclosures or
amendments be made to your franchise agreement. If so, you should check the
State Specific Addenda. See the Table of Contents for the location of the State
Specific Addenda.



Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement and area
development agreement require you to resolve disputes with the franchisor
by litigation only in New Jersey. Out-of-state litigation may force you to accept
a less favorable settlement for disputes. It may also cost more to litigate with
the franchisor in New Jersey than in your own state.

2. Short Operating History. The franchisor is at an early stage of development
and has a limited operating history. This franchise is likely to be a riskier
investment than a franchise in a system with a longer operating history.

3. Mandatory Minimum Payments. You must make minimum advertising fund
payments, regardless of your sales levels. Your inability to make the
payments may result in termination of your franchise and loss of your
investment.

4. Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Iltem 21), calls into question the franchisor’s ability
to provide services and support to you.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM1 THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this disclosure document, “we” or “us” means GolfCave Franchising, LLC,
the franchisor. "You" means the individual, corporation or partnership who buys the franchise. If the
franchisee will operate through a corporation, limited liability company, partnership or other business
entity, "you" also includes the franchisee's owners or partners. Our agents for service of process in
the states whose franchise laws require us to name a state agency as agent for service are shown
on Exhibit E.

We franchise businesses specializing in operating indoor golf facilities (each, a “Store”) providing
golfers of all skill levels the ability to play or practice on a golf simulator in the privacy of their own
private golf simulator room (“Cave”) and related programs, products and services. (the "GolfCave
Businesses" or the "Businesses”). A GolfCave location will typically include four to seven Caves in
one franchised Store. We have not conducted business in any other line of business. We do not
operate businesses of the type being franchised under this Disclosure Document, but we have
affiliates which currently operate a total of three Businesses in New Jersey of the type being
franchised under this Disclosure Document, the oldest such Business being operated since February
2012. We are a family-owned business.

We are a New Jersey limited liability company organized in May, 2022. We conduct business under
the names “GolfCave Franchising, LLC* and "GolfCave.” Our principal business address is
1 Clarkton Drive, Clark, New Jersey 07066.

Our parent company, GolfCave Franchising Holdings LLC (“GolfCave Franchising Holdings”), is a
New Jersey limited liability organized in May, 2022 with the same principal business address as us
and has done business since its organization.

We have no predecessors.

Our affiliate, GolfCave IP LLC, a New Jersey limited liability company, has licensed us to use the
GolfCave System, trademarks, service marks and other intellectual property and to sublicense them
to our franchisees in a cross-license agreement dated as of May 31, 2022.

Neither we nor our parent or our other affiliates have offered or sold franchises for this or any other
type of business.

We franchise businesses that operate an indoor golf facility including a number of specially designed
and equipped “Caves,” providing golfers of all skill levels the ability to play or practice on a golf
simulator in the privacy of their own “Cave,” and related programs, products and services. Tee times,
memberships, and gift cards are the main products offered. GolfCave businesses offer membership
under which customers, for a membership fee, receive a certain number of hours of simulator time
per month and may be entitled to receive additional hours at reduced rates for members, along with
other member benefits. GolfCave Stores are also open to the general public, but non-members pay
a higher rate and do not have certain benefits that members have.

This Disclosure Document offers two basic types of franchises for GolfCave Businesses and Stores:

(1) For those who wish to operate a single GolfCave Business and Store, we offer a unit
franchise (see the Franchise Agreement in Exhibit A).

(2) For those who desire to operate three or more GolfCave Businesses and Stores within a
defined Development Territory, we make available an Area Development program under which you
must make a commitment to sign separate Franchise Agreements for, and open, at least three
GolfCave Stores according to a Development Schedule (see the Area Development Agreement in
Exhibit B).

The market for your services consists of members of the general public interested in being members
or non-member customers of an indoor golf simulator facility. Historically, the demographic for
members tends to be disproportionately male between the ages of 35 to 65, with disposable income
for such recreational or sports activities, and persons who typically play golf at least once per month.
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The demographic for non-member customers also tends to be males, between the ages of 25 — 35,
with typically less free time than the member demographic, who are just starting a career, family,
and/or may be paying off a large financial obligation (such as a house, school loans, car, etc.) and
considers themselves a golfer. A relatively small portion of revenue tends to come from first-time
golfers and/or “novelty” golfers. The business is sports and recreation based and appeals to those
seeking a customized golf simulator environment with a private room catered to fit their needs (music,
refrigerator, television, thermostat, bar counter top, etc.) and for golf enthusiasts who wish to play
often without worrying about inclement weather or time of day, as well as golfers looking to improve
their skills using state-of-the-art simulator technology. GolfCave’s brand stresses to customers: “It's
your Cave time, golf how you most enjoy it.”

While the golf market generally (both on-course and off-course) in which you will compete both locally
and regionally is highly developed, the market for indoor golf facilities and golf simulators is still
developing but growing quickly. Tee time activity is seasonal, with a higher demand in colder months,
but the monthly membership sales model creates a degree of income smoothing throughout the
year.

GolfCave has a differentiated market niche in providing golf simulators in private rooms called Caves
with access during expanded hours (or, in some locations, all hours). However, you will compete
with other golf simulator businesses, and with indoor and sports-related entertainment businesses
generally, which can be a highly competitive industry in some areas.

GolfCave’s business model for refreshments is generally “BYOB” — that is, bring your own beverage
(or food) and/or delivered — in terms of eating and drinking by customers at GolfCave Stores, with
only beer and wine allowed as alcoholic beverages. However, that policy is subject to any restrictions
imposed by local laws, rules or regulations in your area. You may also be permitted to sell and/or
serve food or beverages at your Store, subject to prior approval by us and compliance with any local
laws, rules or regulations. If you do so, then regulations applicable to the food and beverage industry
will apply to you. If you would like, you may be permitted to sell or serve alcoholic beverages at your
Store, subject to prior approval by us, your obtaining any required liquor license, and compliance
with all regulations applicable to the liquor industry.

It is part of GolfCave’s brand image that GolfCave Stores are generally open and available during a
broad range of times, including unstaffed hours to the extent reasonably practicable. However, it is
your choice and responsibility whether to have your Store open during hours when it is unstaffed,
and doing so is also subject to any applicable laws, rules or regulations in your area.

In addition, the laws, rules and regulations which apply to businesses in general will affect you.
Consult your lawyer about them.

ITEM 2 BUSINESS EXPERIENCE
LLC Manager: Amy Wechsler

Amy Wechsler has served as our LLC Manager since our formation in May 2022. She has also
served as the LLC Manager of our affiliates, GolfCave LLC (since February 2012), GolfCave Il, LLC
(since June 2016), GolfCave lll, LLC (since July 2020), and GolfCave IV, LLC (since September
2021). She has also been the LLC Manager of GolfCave IP, LLC since its formation in May 2022
and LLC Manager of GolfCave Franchising Holdings LLC since its formation in May 2022. All
positions have been based in Clark, New Jersey.

Vice President of Marketing and Administration: Lee Allen

Lee Allen has served as our Vice President of Marketing and Administration since our formation in
May 2022. She has also served as General Manager of our affiliates, GolfCave LLC (since February
2012), GolfCave Il, LLC (since June 2016), GolfCave lll, LLC (since July 2020), and GolfCave 1V,
LLC (since September 2021). She has also been General Manager of GolfCave IP, LLC since its
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formation in May 2022 and Vice President of GolfCave Franchising Holdings LLC since its formation
in May 2022. She also has been a Vice President of each of the above-named entities since June
2022. All positions have been based in Clark, New Jersey.

Vice President of Operations: Russel Wechsler

Russel Wechsler has served as our Vice President of Operations since our formation in May 2022.
He has also served as General Manager of our affiliates, GolfCave LLC (since June 2015), GolfCave
II, LLC (since June 2016), GolfCave Ill, LLC (since July 2020), and GolfCave IV, LLC (since
September 2021). He also has been a Vice President of each of the above-named entities since
June 2022. He has also been General Manager of GolfCave IP, LLC since its formation in May 2022,
General Manager and Vice President of GolfCave Franchising Holdings LLC since its formation in
May 2022, President of GolfCave Franchising Holdings LLC since May 2024, and President of
GolfCave Holdings LLC since May 2024. All positions have been based in Clark, New Jersey.

Franchise Operations Consultant: Dave Levesque

Dave Levesque joined us as a Franchise Operations Consultant in November 2024. He has also
served as a General Manager of Phillips Golf LLC (which owns one of our franchised outlets) since
October, 2023 in Randolph, New Jersey. From October 2019 to May 2023 he was Regional Manager
for GolfTEC in Montreal, Quebec, Canada.

Investor / Advisor: David Wechsler

David Wechsler has served as an advisor to us since our inception in May 2022, and as an advisor
to each of our affiliates: GolfCave LLC (since February 2012), GolfCave Il, LLC (since June 2016),
GolfCave lIl, LLC (since July 2020), and GolfCave IV, LLC (since September 2021). He has also
been an assisting party to GolfCave IP, LLC since its formation in May 2022. All positions have been
based in Clark, New Jersey.

Franchise Marketing Manager: Sherry Varian

Sherry Varian has served as our Franchise Marketing Manager since October 2023 in Clark, New
Jersey. Prior to that she was Principal at 135 Design, LLC from January 2015 to January 2022 in
Westfield, New Jersey. Between February 2022 and September 2023, she had a planned career
break.

ITEM 3 LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4 BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5 INITIAL FEES

Franchisees pay an Initial Franchise Fee of $50,000 with respect to a unit franchise agreement. You
must pay the Initial Franchise Fee in full on the date that we (Franchisor) countersign the Franchise
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Agreement. We will not refund any of the Initial Franchise Fee. In 2024 we had an incentive program
in place for those who became GolfCave franchisees, allowing them to pay a reduced Initial
Franchise Fee of $35,000. That program has ended.

When you sign an Area Development Agreement, you must commit to develop at least three
GolfCave Stores (three franchised Businesses). You must pay us a non-refundable Area
Development Fee of at least $100,000 when you sign the Area Development Agreement, comprised
of the following: (1) $50,000 which will be credited toward your Initial Franchise Fee of $50,000 for
the first franchised Business when you sign the Franchise Agreement for that first franchised
Business; and (2) $25,000 times the number of additional franchised Businesses you commit to
develop under the Development Schedule in your Area Development Agreement, which will be
credited toward the Initial Franchise Fee that you pay for your second and subsequent units. Under
the Area Development Agreement, the Initial Franchise Fee you pay for each of the second through
fifth franchised Business is $45,000, and the Initial Franchise Fee for the sixth and each additional
franchised Business you commit to develop is $40,000 up to the end of your agreed Development
Schedule. For each Franchised Business you develop, you must sign our then-current Franchise
Agreement, pay the balance of the Initial Franchise Fee and obtain our approval for your proposed
GolfCave locations by the dates specified in the Area Development Agreement to obtain the reduced
Initial Franchise Fee for each GolfCave Store.

We reserve the right to negotiate, change, waive or eliminate the initial fees stated above in unique
or special situations where a prospective franchisee has previously done business with us, we have
less need than usual to provide initial services to assist that prospective franchisee to open their
Store for business, and/or we otherwise deem it appropriate in the circumstances.

We offer an incentive program for eligible veterans of the United States military forces (U.S. Army,
Navy, Air Force, Marine Corps, Coast Guard, and Space Force) and first responders (firefighters,
police officers, and emergency medical technicians) (the “Vet Fran/First Responder Incentive”) under
which participants may pay a reduced Initial Franchise Fee of $40,000 under their first Franchise
Agreement for a GolfCave outlet. To qualify, veterans must provide us adequate documentation
evidencing that they qualify for the Vet Fran/First Responder Incentive (and if applicable, had an
honorable discharge) and the qualified individual must own at least 51% of the franchisee entity.

You will reimburse us for certain required third-party software that we obtain for you (currently,
RingCentral and OpenPath) before the franchised outlet opens. Currently that cost totals
approximately $160 for the first couple of months of RingCentral software before you open your
outlet, and approximately $600 for the first year of OpenPath software, which you pay before you
open the outlet. Currently we only require reimbursement — that is, we do not mark up the price that
we charge you for these things, but we reserve the right to do so in the future, limiting it to a
reasonable mark-up.

You pay us or our affiliates no other fees or payments for services or goods before your Business
opens.



ITEM 6 OTHER FEES
@) 2) 3) (4)
Type of Fee Amount Due Date Remarks
Continuing 8.5% of Gross Payable “Gross Revenues” includes all revenues
Royalty Revenues monthly on the | from the franchised Business, including
10" day of the | all dollars received regardless of whether

next month, or
more
frequently as
we determine
from time to
time

for prepaid goods or services (such as
accumulated but unused membership
hours, gift cards, and the like). Fully
defined in Franchise Agreement, Section
5.05. Royalty percentage will not change
during term of Franchise Agreement.

We may require payment of the
Continuing Royalty on a more frequent
basis than monthly, such as weekly or
daily, as determined in our business
judgment from time to time, upon written
notice of such change to you.

System Brand &
Technology
Contribution

Currently: $1,000 per
month. We may change
it up to the greater of
$1,600 per month or 3%
of Gross Revenues.

Same as
Continuing
Royalty

Contribution percentage may change as
determined by us from time to time
during term of Franchise Agreement, up
to the greater of $1,600 per month or 3%
of your prior month’s Gross Revenues (or
a more frequent time period to match the
timing of the other period fee(s) under the
Franchise Agreement).

Subscription to
telephone
service software

Varies as vendor sets
their rates. Currently
approximately $80 per
month.

Monthly

You will reimburse us for certain required
third-party software/services that we
obtain for you. One of them is
RingCentral.) You reimburse us monthly
on an ongoing basis.

Subscription to

Varies as vendor sets

Annually when

You will reimburse us once per year for

access control their rates. Currently we request certain required third-party
software approximately $600 per software/services that we obtain for you.
year. One of them is access control software

(currently OpenPath). Access control is
the system that allows members of your
GolfCave outlet to enter on their own (for
instance, late at night). It is installed on
your outlet’s front door.

Proprietary See Note 1. When you If we develop them in the future, you

Products or place orders must buy proprietary products or services

Services for products or | from us, our affiliate or designee.

services

Currently there are none. See Item 8




(1) (2) (3) (4)
Type of Fee Amount Due Date Remarks
Store-specific As invoiced by us. May | Upon We may enter into arrangements with
marketing include up to a 25% receiving certain of our thlrd-party,.unafflllated,
materials or upcharge over the invoice approved (but not exclusive) vendors of
services from approved marketing marketmg services an_d materials, where
certain vendor's standard the services they provide for GolfCave
approved rates. Stores -- whether company-owned or
vendors franchised -- are billed to us. These
vendors are detailed in our Brand
Standards. If you choose to order those
services from such a vendor for your
Store, we may pay the vendor and bill
you for the vendor’s standard charges
plus up to 25% to help cover our
administrative expenses and credit risk in
the event that you do not pay.
Merchandise As invoiced by us or 3@ | Upon We may provide certain merchandising
Cost party vendor receiving materials to you such as menu panels,
invoice point of purchase advertising materials,
System memorabilia and other brand-
relevant merchandise. We or our third-
party vendor will invoice you for
reasonable costs for such materials, plus
the cost of shipping and insurance. Upon
reasonable request, we will furnish you
with documentation of those costs.
Other Software If we or our designee See Note 2. See Note 2.
Costs, develop additional
Software proprietary software,
Support we may also require
Services you to pay for such
software and support
services (currently
none). See Note 2.
Testing fee for $1,000 to $5,000, When we We may test the product or service of
evaluating an depending on the request any supplier you propose. Fee for testing

alternative
product or
service provider
you propose

nature and complexity
of the testing necessary
for the product or
service you propose.

pays for our expenses. See Item 8.




(1) (2) (3) (4)
Type of Fee Amount Due Date Remarks
Initial Training Additional and Fee for We include, covered by your Initial
subsequent trainee additional or Franchise Fee, the Initial Training
charge: $500 per subsequent Program for your Managing Owner (if you
trainee per day. trainees due are a business entity, one of your owners
See remarks. before must be designated as the “Managing
beginning of Owner”) and your General Manager (who
training can, but need not be, the same person
as your Managing Owner), and up to one
additional person you may choose who is
involved in operating your Business.
All General Managers or Managing
Owners you appoint later must also
attend and complete the Initial Training
Program to our satisfaction.
In addition, if you have an Area
Development Agreement, your Area
Manager must complete this Initial
Training Program, as well as any District
Managers working under your Area
Manager (at your expense).
On-Site Training | $1,500 per day. When we You can request on-site training and/or
and Assistance request assistance at any time. The franchise

agreement does not require us to provide
it. If we do so, it is subject to our
personnel’s availability and will be only
on weekdays unless we expressly agree
otherwise in our sole discretion and
business judgment.




1)
Type of Fee

(2)

Amount

(3
Due Date

(4)

Remarks

On-Going
Training

Certain quarterly
update meetings done
via internet may have a
charge of up to $500
per person we train on
using new technology
in your Business.

Otherwise, expenses
only.

As incurred.

We may provide a quarterly, mandatory
update meeting, conducted virtually via
internet. We may charge up to $500 per
person training in such programs if they
include instruction on how to use new
technology in your Business.

We may from time to time develop
additional training programs which you (if
an individual) and your General Manager
must attend and successfully complete,
and we may hold an annual conference,
convention or a required training session.
Your Managing Owner (if you are a
business entity) and your General
Manager must attend. We will not charge
for such programs, but you must pay all
living and transportation expenses of
your trainees.

We also provide you access to our virtual
and confidential training library, for no
fee.

Insurance

Estimated annual
premium is $12,000 to
$21,000.

As insurance
carrier
requires

See Note 3. Insurance company sets the
premiums and you pay the insurance
company, except that if you fail to pay
premiums for required insurance, we may
pay premiums and charge you for them.
Premiums may vary depending upon
factors such as the insurance company
selected and your claims experience.

Relocation

Actual costs

When we
request

If you wish to relocate your Store. You
must reimburse us for any reasonable
costs we incur in considering your
request. See Item 12.

Taxes

As assessed on goods
and services we
provide to you.

Promptly when
due

You must pay us all taxes we pay except
for our corporate income taxes due to
goods or services we furnish to you, the
Initial Franchise Fee, Continuing
Royalties, Area Development Fee (if you
have an Area Development Agreement)
or other fees you pay us.

Advances

When we
request

You must pay us all amounts we
advance to third parties for you.




(1) (2) @) (4)

Type of Fee Amount Due Date Remarks
Late Charge Maximum law allows, or | When we You must pay late charge on any past
if no legal maximum, request due amounts to us. We will not increase
then 4% above prime charge beyond formula in column 2
rate. during term of Franchise Agreement.

Also, $50 per month
that any financial
statement due to us or
copy of tax return is not
provided to us.

Audit Expenses | The amount of the audit
expenses is unknown
and may vary
depending upon factors
such as the auditor

selected.

See Note 4.
Successor 25% of our then-current | Before we sign | See Item 17(b) and (c).
Franchise Fee Initial Franchise Fee for | successor

similar franchised franchise

Stores. agreement.
Transfer Fee 25% of our then-current | Before we See Item 17(k) to (n).

Initial Franchise Fee we | approve the
charge with respect to transfer.
similarly situated
franchised Stores, or
such greater amount as
may be necessary to
reimburse us for our
legal, accounting and
other expenses
incurred in connection
with your transfer.

Transfer related | Varies When incurred | See Section 14.04 of Franchise

costs Agreement. May include reimbursing
franchisor’s costs of investigation of
assignee’s suitability to take over the
franchised business. May include
obtaining consent from landlord or
sublessor of your Location, if required.




(1) (2) ) (4)
Type of Fee Amount Due Date Remarks
Securities $10,000 or such greater | When incurred | See Section 14.08 of Franchise

offering review
fee

amount as necessary to
reimburse us for our
reasonable costs and
expenses in reviewing
your proposed
securities offering

Agreement.

Management
Fee on Death or
Disability

Greater of (a) two times
the salary paid to
individual(s) we assign
to operate Business, or
(b) 10% of Business’s
weekly Gross Revenue.

See Remarks

From your death or disability or the death
or disability of your last surviving owner
(if you are a business entity), until a
General Manager and a Managing
Owner assume control and are properly
designated, we may operate the
Business, but will have no obligation to
do so. If we do, then we will deduct our
expenses from Business’s Gross
Revenues and pay ourselves the
management fee shown in column 2.
Management fee will be in addition to
Continuing Royalties and other fees due
us. We will remit any remaining funds to
your Estate. Estate must pay us any
deficiency in sums due us under
Franchise Agreement within ten (10)
days of our notifying Estate of deficiency.
See Item 17.

Indemnification
of Us

You indemnify us from certain losses and
expenses — see Section 8.10 of the
Franchise Agreement.

Attorneys’ and
Experts’ Fees,
Court Costs

The amount of these
fees and costs are
unknown and may vary
depending upon factors
such as the attorneys
and experts selected
and the court costs.

See Note 5.

If we incur attorneys’ fees, costs, and
expenses as a result of your failure to
perform obligations, you must reimburse
us whether or not legal proceedings are
initiated.

Notes

All fees on the table above are nonrefundable and the fee or its formula is uniformly imposed.

[1] If we develop them in the future, you must buy proprietary products from us, our affiliate or
designee. We (or our affiliates or designees) will sell you proprietary products, equipment or
services under terms we develop and advise you of periodically. We may earn a reasonable
profit on the sale of proprietary products to you.

[2] You agree to use proprietary software and software support services that either we in the
future develop and provide (currently we have none) or which are provided by a third-party
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[3]

[4]

[5]

supplier we designate, and you will execute any standard form software license agreement
reasonably necessary to do so. We may require you to buy new or upgraded programs and
materials from us if we adopt them system-wide, at the prices we set. We do not know the
cost of any future updates or revisions at this time, as we do not yet have proprietary software.
You will pay for new or updated programs and materials when you order them.

You must maintain the following insurance:

1. Broad form comprehensive general liability coverage of at least $1,000,000 aggregate
and at least $5,000,000 per occurrence, such insurance to embrace (without
limitation) claims for personal injury, bodily injury, and property damage. This
insurance may not have a deductible or self-insured retention of more than $5,000;

2. Adequate Fire and Extended Coverage Insurance on your Store and property to
replace after an insured loss;

3. Business Interruption Insurance to cover the rental of the Store, maintenance of
competent personnel and other fixed expenses for a minimum of 120 days;

4. If any vehicle is operated in connection with the Business, automobile liability

insurance (including coverage for all owned, non-owned, leased or hired vehicles)
with minimum limits of liability in the greater of (a) the greatest amount required by
any applicable federal, state or local law, or (b) $1,000,000 for each person killed or
injured and, subject to that limit for each person, a total minimum of $2,000,000, along
with a minimum limit of $3,000,000 for injury, destruction or loss of use of property of
third persons as a result of any one accident;

5. Workers’ compensation, employer’s liability and any other employee insurance
required by any applicable federal, state or local law, rule or regulation (but in no event
less than $1,000,000 for employer’s liability insurance);

6. Employment practices liability insurance coverage in the amount of at least $250,000;

7. In connection with the construction, refurbishment, renovation, remodeling or
upgrading of your franchised Store, builders’ and/or contractor’s insurance (as
applicable) and performance and completion bonds in forms and amounts acceptable
to us; and

8. Insurance coverage of such types, nature and scope sufficient to satisfy your
indemnification obligations under the Franchise Agreement.

If you do not purchase the required insurance, we may obtain the insurance for you. We have
no duty do so. If we obtain insurance for you, you must pay the premiums to the insurance
company or reimburse us for them. We can change the required coverages and amounts.

If we audit your Business, and you understated the Gross Revenues on the monthly
statements you submitted to us for any month or for the entire period, when compared with
your actual Gross Revenues, then you must immediately pay us the cost of the audit and the
additional amounts owing, plus interest at the highest legal rate or, if there is no maximum
legal rate, then 4% percent above the prime rate. Otherwise we must pay the cost of the
audit. If you understated your Gross Revenues by 8% or more for any month or for the entire
period, we can terminate the Franchise Agreement and you must pay the amount due, plus
interest and the cost of the audit. If you understated your Gross Revenues by less than 2%
percent for any month or for the entire period, you must immediately pay us the amount due,
plus interest, but we will pay the cost of the audit.

The percentages described in this footnote are fixed and will not change during the term of
the Franchise Agreement.

You or we can recover from the other party reasonable attorneys’ fees, experts’ fees, court
costs and all other expenses of litigation in any action instituted against the other party to
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secure or protect your or our rights under the Franchise Agreement, to enforce the terms of
the Franchise Agreement, or in any action begun or joined in by the other party against the

prevailing party.

If we become a party to any proceeding brought against us by a third party relating to the
Franchise Agreement, your franchised Business or your GolfCave Store as a result of any
act or omission of yours or the franchised Business, or if we become a party to any litigation
or insolvency proceeding involving you under any bankruptcy or insolvency code, then you
must pay us our reasonable attorneys’ fees, experts’ fees, court costs, travel and lodging

costs and all other expenses we incur.

If we terminate the Franchise Agreement for your default, or if you terminate the Franchise
Agreement through non-payment (see Item 17, section d.), you must pay us all our expenses
from your default or termination, including reasonable attorneys’ and experts’ fees.

(DEVELOPMENT OF ONE GOLFCAVE STORE)

ITEM7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

GO (2 3 4) %)
Type of expenditure Amount Method of When due To whom
payment payment is to
be made
Initial Franchise Fee $50,000 Lump Sum, by At signing of Us
See Note 1 check Franchise
Agreement
Training expenses $2,000 - As airlines, hotels, | As airlines, Airlines, hotels,
(transportation / lodging) $5,000 Stores, etc. hotels, Stores, Stores, etc.
See Note 2 require etc. require
Real property, if leased $18,000 - As landlord As landlord Landlord
$52,500 requires requires
See Note 3
Construction / remodeling | $207,967 - As suppliers As landlord Suppliers
/ leasehold improvements | $448,313 require and/or suppliers
See Note 4 require
Office equipment and $42,693 - As suppliers As suppliers Suppliers
supplies, décor, fixtures $74,713 require require
and furnishings
CPUs, monitors, $32,000 - As suppliers At time of Supplier
televisions, projectors, $56,000 require purchase

and miscellaneous
electronics

* None of the expenses on this chart are refundable unless a supplier has a refund policy of which

we are not aware.
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o 2) 3) (4) (5)
Type of expenditure Amount Method of When due To whom
payment payment is to
be made
Golf simulators (and $80,000 - As supplier At time of Supplier
includes first year of $140,000 requires purchase
simulator software) (estimate for 4 —
7 Caves; one per
Cave)
Initial monthly $160 for 2 As we require Monthly, as Us
subscription for at least months ($80 per incurred before
the first two months of month) opening, for at
third-party software for least two
telephone service, which months before
you reimburse us to opening
obtain for you (currently,
RingCentral)
Initial annual subscription | $600 As we require As incurred Us
to third-party software for before opening
access control, which you
reimburse us to obtain for
you (currently,
OpenPath) before the
franchised unit opens
Point of sale system $1,000 As suppliers At time of Supplier
(cash register, receipt See Note 5 require purchase
printer, etc.)
Opening advertising $5,000 - $20,000 | As supplier As supplier Supplier
requires requires
Inventory to begin $3,500 As suppliers As suppliers Suppliers
operating (branded See Note 6 require require
merchandise and gift
cards for sale to
customers)
Security deposits $8,500 - As landlord As landlord Landlord
$32,000 requires requires in lease
See Note 7
Organizational expenses | $500 - As you agree with | As you agree Accountant/
$2,500 accountant/ with accountant/ | Attorney
See Note 8 attorney attorney
Permits and licenses $5,000 - $10,000 | As agency As agency Agency
requires requires
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o 2) 3) (4) (5)
Type of expenditure Amount Method of When due To whom
payment payment is to
be made
Professional fees $5,000 - $15,000 | As suppliers As you agree Accountant,
require with accountant, | attorney, and
attorney, and any other
any other professional
professional advisor
advisors
Uniforms $900 - As supplier As supplier Supplier
$1,600 requires requires
See Note 9
Signs $5,000 - As supplier As supplier Supplier
$20,000 requires requires
See Note 10
Insurance — 3 months $3,000 - As agent requires | Before opening Insurance
$5,250 Agent
See Note 11
Additional funds $35,000 - As expenses Payroll weekly, Employees,
(initial period — 3 months) | $65,000 occur other purchases | suppliers of
See Note 12 according to goods and
agreed-on terms | services

TOTAL

$505,820 to $1,003,136 (Note 13)

Notes

[1]

[2]

[3]

The Initial Franchise Fee is not refundable. None of the other fees shown on this table are
refundable unless a supplier has a refund policy of which we are not aware. We do not finance
any fee.

We include the Initial Training Program for three people in the Initial Franchise Fee. The
charge for additional (and subsequent) attendees is $500 per trainee per day. You pay all
your trainees’ living and transportation expenses. Travel expenses depend on whether we
do the training in person or via remote conferencing (we typically do it in person), where your
home base is located, whether you and your trainees can commute by car to our training
base, and the number of people receiving the Initial Training Program. Lodging and food
expenses depend on number of people being trained. You pay all these expenses. See
Item 11.

This estimate is for 3 months of rent, based on our estimate that you will need 4,000 to 7,000
square feet and your rent being $18 to $30 per square foot per year. If you do not have
acceptable space for your Store, you will have to lease sufficient space in a suitable
commercial building for a Store Location. A GolfCave location typically includes 4 — 7 Caves
in one Store. GolfCave Store Locations are usually in a flexible commercial or warehouse
space, or a strip shopping center or mall, and may be in downtown, suburban, rural areas or
on a highway. Since real estate values vary dramatically from region to region, we cannot
very accurately estimate your cost to purchase or rent real property in any specific location;
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[4]

[5]

[6]

[7]
[8]
[9]

[10]

[11]

these figures are based on rental costs in the areas of New Jersey where we or our affiliates
have corporate-owned Stores. To estimate the rental expense for your Store Location, apply
the above square footage requirements to the local real estate rental costs in the area in your
location where there are suitable buildings.

You may already have an appropriate Store, or your cost of construction or leasehold
improvement for your Store may be minimal. The cost of construction or leasehold
improvements will vary depending on your construction and renovation costs and how many
of those costs the landlord will pay (if any). We base the figures in this Item 7 on building out
4 — 7 Caves in one Store. We will provide you with a sample layout for the interior of at least
one GolfCave Store of the type that we determine is most similar to the type of site where
you will be operating and our Brand Standards may from time to time include specifications
for furniture, fixtures, equipment and/or décor for your type of Store. You must employ
architects, designers, engineers or others as necessary (which is included in the disclosed
estimates) to complete, adapt, modify or substitute the layout, plans and specifications for
the Store, including any changes required by the landlord. Typically, you and the contractor
you employ will negotiate a payment schedule. Generally, the landlord provides the space
with demolition complete, exterior walls drywalled; an acoustical drop ceiling; working HVAC;
and plumbing and electrical service to the space, or an equivalent amount of free rent to
offset these costs. The contractor will install the leasehold improvements. Except for
modifications that we require, you may not modify any specifications we provide for design,
plans, fixtures, equipment, signage or décor of your Store at any time without our advance
written permission.

You must purchase the required point-of-sale computer hardware, software, wired and/or
wireless internet connections and service, required dedicated telephone and power lines,
“smart phone” automated customer purchase tracking facilities and other computer-related
accessories, peripherals and equipment that we specify in our Brand Standards or otherwise.
You must obtain high-speed communications access for your point of sale systems, such as
broadband or other high-speed capacity. You must also maintain a functioning e-mail address
for your Business and such wi-fi service for your customers as we may designate in the Brand
Standards. See Item 11.

The initial inventory to open your business includes branded products and materials such as
brochures, business cards, gift cards, t-shirts, pens, hats, bags and balls which you purchase
from our designated or approved vendors in certain minimum amounts stated in our Brand
Standards and must make available for sale to members and other customers at your Store.
This amount is based on approximately 12 months’ worth of initial inventory for such purpose.

Your landlord and utilities will set charges for security deposits and utility deposits. States
and localities will set costs for permits and licenses.

Actual cost also depends on the filing, application and related fees charged by state agencies
or other agencies.

You must provide uniforms for your employees. You may buy uniforms from any source
approved by us which meets our specifications. Uniform costs are approximately $150 -
$200 per employee. The estimate stated in the table represents $150 - $200 per staff person
at a Store, per year, and 6 to 8 such individual staff members per year; your number of staff
may differ.

Depending on location, type and size of sign. Your signs must conform to specifications. We
base the figures in this Item 7 on building out 4 — 7 Caves in one Store.

First three (3) months, based on estimated annual premium for required insurance coverage
— see Item 6. The required insurance coverage (which we may modify from time to time)
includes: broad form comprehensive general liability coverage of at least $1,000,000
aggregate and at least $500,000 per occurrence, such insurance to embrace (without
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[12]

[13]

limitation) claims for personal injury, bodily injury, and property damage, and may not have a
deductible or self-insured retention of over $5,000; fire and extended coverage insurance on
your Store and property in an amount adequate to replace them in case of an insured loss;
business interruption insurance in sufficient amounts to cover your Store’s rental expenses,
maintenance of competent personnel and other fixed expenses for a minimum of 120 days;
if any vehicle is operated in connection with the Business, automobile liability insurance
(including coverage for all owned, non-owned, leased or hired vehicles) with minimum limits
of liability in the greater of (a) the greatest amount required by any applicable federal, state
or local law, or (b) $1,000,000 for each person killed or injured and, subject to that limit for
each person, a total minimum of $2,000,000, along with a minimum limit of $3,000,000 for
injury, destruction or loss of use of property of third persons as a result of any one accident;
workers’ compensation, employer’s liability and any other employee insurance required by
any applicable federal, state or local law, rule or regulation (but in no event less than
$1,000,000 for employer’s liability insurance); employment practices liability insurance
coverage in the amount of at least $250,000; in connection with the construction,
refurbishment, renovation, remodeling or upgrading of your franchised Store, builders’ and/or
contractor’s insurance (as applicable) and performance and completion bonds in forms and
amounts acceptable to us; and, insurance coverage of such types, nature and scope
sufficient to satisfy your indemnification obligations under the Franchise Agreement.

In compiling these estimates, we rely on our experience in operating and franchising
businesses. The estimate of additional funds (working capital) for the initial phase of your
Business is based on your staff salaries and operating expenses for the first three months of
operation, based on the last three years of actual expenses incurred in existing GolfCave
Stores owned by our affiliates. The estimate of additional funds does not include an owner’s
salary or draw. The estimate of funds does include three months of payroll for rangers at 12
hours per day at the minimum wage required by state law in New Jersey; utilities; dues and
subscriptions for software services (including $600 as the current approximate cost for 3
months of a scheduling software license; the cost is as determined by our designated
vendor); credit card fees; miscellaneous office expenses; repair / maintenance costs; and,
three months of your System Brand & Technology Contribution at $1,000 per month. The
additional funds required will vary by factors such as your area; how much you follow our
methods and procedures; your management skill, experience and business acumen; the
relative effectiveness of your staff; local economic conditions; the local market for your
products and services; the prevailing wage rate; competition; and the sales level reached
during the initial period, and the month of year that you open.

We and our affiliates do not finance your initial investment but we have the right to..We base
the figures in this Iltem 7 on building out 4 — 7 Caves in one Store. You should review these
figures carefully with a business advisor before making any decision to purchase the
franchise.
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YOUR ESTIMATED INITIAL INVESTMENT
(DEVELOPMENT OF THREE TO TEN GOLFCAVE BUSINESSES UNDER AREA

DEVELOPMENT AGREEMENT)

1) 2) 3) 4) )
Type of expenditure Amount Method of When due To whom
payment payment is to
be made
Area Development Fee $100,000 - Lump Sum At signing of Us
$275,000 Area
See Note 1 Development
Agreement
Professional Fees — $2,000 - As third-party As third-party Attorney /
Legal, Accounting, Etc. $5,000 professional(s) professional(s) accountant /
See Note 2 specify in your specify in your other
agreement with agreement with professional
them them business
advisors
Additional total $455,820 - As specified by As incurred Various parties
investment necessary to | $953,136 the various as applicable
begin operation of one payees (suppliers, your
GolfCave Business (from advisors, other
the first Item 7 table third parties,
above), minus the Initial etc.)
Franchise Fee of $50,000
which is credited in the
Area Development Fee
(immediately above)

TOTAL $557,820 to $1,233,136 (Note 3)

[1] The low end of the Area Development Fee is for the development of 3 GolfCave Businesses
and the high end is for the development of 10 GolfCave Businesses (but this is not a
maximum). As discussed in Item 5, the Initial Franchise Fee paid by you and other similarly
situated Franchisees will be the same. Our Initial Franchise Fee for a single unit Franchisee
is $50,000. If you enter into an Area Development Agreement your subsequent Initial
Franchise Fee will be as discussed in Item 5 and below.

If you are entering into an Area Development with us, you will pay an Area Development Fee
which will include a non-refundable fee of $50,000 for the first franchised Business and
$25,000 per additional franchised Business, as discussed in Item 5, for granting you the right
and the obligation to open the number of franchised Businesses we will agree upon before
you sign the Area Development Agreement, and the time you will be granted to open each
location. For example, for three franchised Businesses the Area Development Fee would be
$100,000, and for 10 franchised Businesses the Area Development Fee would be $275,000.
The Area Development Fee is not refundable under any circumstances.

As discussed in Item 5, if you agree to an Area Development Agreement, your Initial
Franchise Fee for your second through fifth franchised Business is $45,000. For your sixth
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and each subsequent franchised Business that is on your agreed Development Schedule
your Initial Franchise Fee will be $40,000.

[2] The estimate of professional fees in this chart is in addition to the professional fees that we
estimate you will pay in connection with developing each Store.

[3] For each franchised GolfCave Business you will operate under the Area Development
Agreement, you must make the additional initial investment described above in the first table
in this Item 7. The amounts in the first table above in this Item 7 may change, depending
upon when you begin operation of each of your GolfCave Businesses, since costs of the
items on the charts are likely to rise with the passage of time.

ITEM 8 RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

If we develop them in the future, you must purchase proprietary products or services from us.
Currently we have none.

We reserve the right to be the only approved suppliers for any proprietary products or services we
may develop, such as proprietary software for scheduling or otherwise which we may develop
(currently we have none). Currently there are no items for which we or our affiliates are approved
suppliers or the only approved suppliers. No officer of ours owns any interest in an approved supplier.

We and/or our affiliates may derive revenue - - in the form of promotional allowances, volume
discounts, commissions, other discounts, performance payments, signing bonuses, rebates,
marketing and advertising allowances, free products, and other economic benefits and payments - -
from suppliers that we designate, approve, or recommend for some or all GolfCave Stores on
account of those suppliers’ prospective or actual dealings with your Store and other GolfCave Stores.
That revenue may or may not be related to services we or our affiliates perform. All amounts received
from suppliers, whether or not based on your or other franchisees’ purchases from those suppliers,
will be our and our affiliates’ exclusive property, which we and our affiliates may retain and use
without restriction for any purposes we and our affiliates deem appropriate. Any products or services
that we or our affiliates sell you directly may be sold to you at prices exceeding our and their costs.

We currently receive no revenues from sales of proprietary products to franchisees by us or a
designee or from required purchases or leases by franchisees, nor did we in our last fiscal year
(2024), but we may receive revenues from this source in the future.

You must use certain computer software programs provided by our designated vendor (currently,
USchedule) for scheduling purposes or another approved supplier as we may list in our operating
manual from time to time. See Item 6. The price is determined by the supplier. The current cost is
approximately $600 per 3 months. You must contract with an approved supplier for such software,
and pay for any future updates or revisions as required by the supplier.

You will reimburse us for certain required third-party software that we obtain for you (currently,
RingCentral for telephone service at approximately $80 per month, and OpenPath for access control
at approximately $600 per year) before the franchised outlet opens and on an ongoing basis as you
operate the outlet. We incur the cost and pass on (forward) that amount to you (to reimburse us) at
our actual cost.

Other than the above, we have received no revenues from sales of software updates or revisions or
support services to franchisees, but we may receive revenues from this source in the future.

You must buy golf simulator software and equipment from the vendors we designate. See Item 7.
That includes not only the simulators hardware and software, but also the “app” and website of the
designated supplier. The price is determined by the vendor. The current cost is approximately $1,000
per year per simulator. You must contract with our designated vendor for such software, and pay for
any future updates or revisions as required by the vendor. You typically purchase directly from the
third-party vendor. However, we are also authorized to buy from our current vendor and resell to
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franchisees such equipment, and we reserve the right to be an approved or the only approved
supplier of such equipment.

You must purchase from suppliers designated or approved by us (as updated in our Operations
Manual from time to time): cleaning supplies, office supplies, miscellaneous in-store supplies and
branded merchandise (such as golf balls hats, bags and pens), electronics, certain printed materials,
brochures, business cards, employee apparel, member T-shirts, projectors, screens, turf, netting,
fabric/materials, credit card processing, gift cards, a cloud-based time tracking and scheduling
solution, email services, storage services for online documents, sheets, and forms, social media
platform services, an online access control system provider that allows CaveCard holders in and out
of your GolfCave Store, a cloud based phone system used at all Stores for tech support and
employee support, staff uniforms, furniture and fixtures, signage, a security system for your Store, a
POS system, a cash drawer and receipt printer for your Store, and an accounting software system.

You must purchase the required insurance from insurance providers that meet our criteria stated in
the Brand Standards and the current requirements for which are specified in Item 6, as follows: broad
form comprehensive general liability coverage of at least $1,000,000 aggregate and at least
$5,000,000 per occurrence, such insurance to embrace (without limitation) claims for personal injury,
bodily injury, and property damage. This insurance may not have a deductible or self insured
retention of more than $5,000; adequate Fire and Extended Coverage Insurance on your Store and
property to replace after an insured loss; Business Interruption insurance to cover the rental of the
Store, maintenance of competent personnel and other fixed expenses for a minimum of 120 days; if
any vehicle is operated in connection with the Business, automobile liability insurance (including
coverage for all owned, non-owned, leased or hired vehicles) with minimum limits of liability in the
greater of (a) the greatest amount required by any applicable federal, state or local law, or (b)
$1,000,000 for each person killed or injured and, subject to that limit for each person, a total minimum
of $2,000,000, along with a minimum limit of $3,000,000 for injury, destruction or loss of use of
property of third persons as a result of any one accident; Workers’ Compensation, employer’s liability
and any other employee insurance required by any applicable federal, state or local law, rule or
regulation (but in no event less than $1,000,000 for employer’s liability insurance); Employment
practices liability insurance in the amount of at least $250,000; in connection with the construction,
refurbishment, renovation, remodeling or upgrading of your franchised Store, builders’ and/or
contractor’s insurance (as applicable) and performance and completion bonds in forms and amounts
acceptable to us; and, insurance coverage of such types, nature and scope sufficient to satisfy your
indemnification obligations under the Franchise Agreement.

You must participate in, and comply with the requirements of, any gift card, gift certificate, customer
loyalty or retention program that we (or our affiliates) implement, at your expense, for all or part of
our franchise system and shall sign the forms and take the other action that we require in order for
you to participate in such programs. Without limitation, you must honor coupons, gift cards, gift
certificates, or vouchers sold or distributed by other Stores and must utilize a vendor approved by us
for gift card processing. You may not offer any coupon without our prior written approval.

You shall require all of your advertising, promotional materials, signs, decorations, paper goods
(including all forms and stationery used in or by your franchised Business), and all other items we
may designate, to feature and bear the Proprietary Marks in the form, color, location and manner we
prescribe.

You must keep your HVAC (heating, ventilation, and air-conditioning) system in good maintenance
and repair. We require that you have a vendor that meets our specifications and standards do bi-
annual repair and maintenance on your Store’s HVAC system, the cost of which is currently
approximately $1,500 to $3,000 per year. The estimated cost per year is stated here but is subject
to change as the market for such services by qualified vendors may change.
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Otherwise, there are currently no items which you must buy from suppliers named or approved by
us, except the proprietary products, computer software, computer support services, and specific
products and services described above.

We will provide you with specifications governing the minimum standards of certain products,
services (including construction of your Store) or equipment you procure from unrelated third parties
in our Brand Standards or in other written notices we transmit to you. We may modify our
specifications in writing, and may add new specifications in writing. You may purchase these items
from any supplier whose product, service or equipment meets our specifications.

We issue and modify specifications in writing, through our Brand Standards or other written notices
to franchisees.

We do not maintain written criteria for approving suppliers, and thus these criteria are not available
to you or your proposed supplier. If we name a supplier for a product or service, you may contract
with an alternative supplier if you meet our criteria. To obtain our written approval for the alternative
supplier:

e You must submit a written request to us for approval of the supplier.

e The supplier must meet our specifications and quality requirements to our reasonable
satisfaction.

e The supplier must demonstrate to our reasonable satisfaction that it is in good standing in the
business community for financial soundness and reliability of its product or service.

e |Ifthe supplier’s quality falls below the quality of product or service provided by our other approved
supplier(s), or if the supplier’s price materially increases, then we may revoke our approval of the
supplier.

We may test, at your expense, the product or service of any supplier you propose, whether or not
the supplier is then approved by us. We will give you notice of our approval or disapproval within
sixty (60) days. If we test the product or service, the cost to you of testing will range from $1,000 to
$5,000, depending on the nature and complexity of the testing necessary for the product or service.
If we revoke approval of any supplier, we will give you written notice (in our Brand Standards or
otherwise).

We are in discussions to negotiate installment terms of payments with the supplier of golf simulators
to GolfCave Stores which the supplier deems sufficiently creditworthy. The arrangements allow for
a discounted payment in full up-front, or payment in installments over approximately 9 months, with
a down payment due at signing, which would significantly lower the amount of cash needed before
opening. Otherwise, we currently have not negotiated any purchase arrangements with suppliers for
the benefit of franchisees, but we reserve the right to do so.

There are no purchasing or distribution cooperatives.

We provide you with no material benefits (such as granting additional franchises) based on your use
of designated or approved sources.

We and our affiliates currently receive no payments or rebates from any supplier, nor do we or our
affiliates receive any special discount on purchases from any supplier for ourselves or themselves,
in connection with purchases from our franchisees, but we reserve the right to do so in the future.

We estimate that the required purchases described above are 75% of the cost to establish a
franchised GolfCave Business and approximately 7% — 10% of operating expenses.
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ITEM 9 FRANCHISEE’S OBLIGATIONS

These tables list your principal obligations under the Franchise Agreement, Area
Development Agreement and other agreements. They will help you find more detailed
information about your obligations in these agreements and in other items of this Disclosure

Document.

Franchise Agreement

Disclosure
Document
Obligation Section in Agreement Item
a. Site selection and Article 6 of Franchise ltems 7 and 11

acquisition/lease

Agreement, Exhibit C

b. Pre-opening purchases/leases Sections 7.02, 8.01, 8.02, 8.06, | Items 6, 7, 8 and
8.07 and 8.08 of Franchise 11
Agreement
C. Site development and other pre- | Article 5 of Franchise Item 7
opening requirements Agreement
d. Initial and ongoing training Sections 7.02 — 7.04 of Item 11
Franchise Agreement
e. Opening Sections 7.02 and 8.01 of Item 11
Franchise Agreement
f. Fees Article 5, Sections 7.02, 7.04, Items 5 and 6
8.08l, 8.10, 8.27, 9.03, 10.01,
11.01, 13.01, 14.04, 14.05,
and 18.01 of Franchise
Agreement
g. Compliance with standards and Articles 8 - 10 of Franchise ltems 7, 8, 11, 15
policies/Operating Manual Agreement and 16
h. Trademarks and proprietary Articles 12, 15 and 18 of Items 13 and 14
information Franchise Agreement
i. Restrictions on Sections 3.03, 3.04, and 8.08 Item 16
products/services offered of Franchise Agreement
j- Warranty and customer service Not applicable Item 16
requirements
K. Territorial development and Not applicable Item 12

sales quotas

Ongoing product/service
purchases

Section 8.08 of Franchise
Agreement

ltems 6 and 8
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Disclosure

Document
Obligation Section in Agreement Item

Maintenance, appearance and Sections 6.05, 6.06, 8.06, Item 11

remodeling requirements 13.01, 14.04 of Franchise
Agreement

Insurance Article 8 of Franchise Item 8
Agreement, Article 9 of Area
Development Agreement

Advertising Article 10 of Franchise Item 11
Agreement

Indemnification Article 9, Sections 6.03, 8.05, Item 6
8.10, 8.16, 8.24, 8.26, 14.04,
14.08, 16.01 of Franchise
Agreement

Owner's participation/ Section 8.07 of Franchise Item 15

management/staffing Agreement

Records and reports Article 11, Sections 5.06, 7.06, | Item 6
8.06, 8.11, 8.17, 8.17 and 8.26
of Franchise Agreement

Inspections and audits Article 11, Sections 8.11 and Item 6
10.01 of Franchise Agreement

Transfer Article 14 of Franchise Item 17
Agreement

Renewal/Successor Term Article 13, Section 4.02 of Item 17
Franchise Agreement

Post-termination obligations Articles 18 and 19 of Franchise | Item 17
Agreement

Non-competition covenants Article 12 of Franchise Item 17
Agreement

Dispute resolution Articles 23-26, 28, 30-32, 34- Item 17
35 of Franchise Agreement

Personal guarantee Section 31 of Franchise Item 15

Agreement

Comply with coupons, gift
certificates and voucher
programs

Section 8.27 of Franchise
Agreement

ltems 8 and 11
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Area Development Agreement

Obligation

Section in Area Development
Agreement

ltem in
Disclosure
Document

Site selection and
acquisition/lease

Article 3 and Exhibit A

ltems 7 and 12

Pre-opening purchases/leases

Not applicable

Iltems 6, 7, 8 and
11

Site development and other pre- | Not applicable Item 12
opening requirements

Initial and ongoing training Sections 8.01 and 9.06 ltem 11
Opening Section 6.01 ltem 11

Fees Article 5 ltems 5, 6 and 7
Compliance with standards and | Article 9 ltems 7, 8, 11,
policies/Operating Manuals 15 and 16

Trademarks and proprietary
information

Articles 10, 11 and 13, Exhibit C

Iltems 13 and 14

Restrictions on
products/services offered

Article 3

Item 16

Warranty and customer service
requirements

Not applicable

Not applicable

Territorial development and
sales quotas

Article 6

Item 12

Ongoing product/service
purchases

Not applicable

Not applicable

Maintenance, appearance and
remodeling requirements

Not applicable

Not applicable

Insurance Not applicable Not applicable
Advertising Not applicable Not applicable
Indemnification Section 9.03 Item 6
Owner's participation/ Section 9.06 Item 15
management/staffing

Records and reports Section 9.04 Not applicable

Inspections and audits

Not applicable

Not applicable

Transfer

Article 12

Item 17

Renewal

Not applicable

Item 17
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Item in

Section in Area Development Disclosure

Obligation Agreement Document
V. Post-termination obligations Article 16 Item 17
w. Non-competition covenants Article 11 Item 17
X. Dispute resolution Article 18 Item 17
y. Other: Guarantee Section 18.15, Exhibit D Item 15

ITEM 10 FINANCING
We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

ITEM 11 FRANCHISOR'S ASSISTANCE,
ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

Pre-Opening Obligations

Area Development Agreement

Ifyous
we will:

(1)

(2)

ign an Area Development Agreement with us, then, under the Area Development Agreement,

Designate your Development Territory, the number of Businesses (Stores) you will open, and
the development schedule setting the timetable you will follow for opening the Businesses,
based on our mutual agreement. (Area Development Agreement, Sections 3.01 and 6.01)
You and we will decide on your Development Territory together, considering factors such as
the general locations and neighborhoods and proximity to customers in the Development
Territory we are considering; traffic patterns in the Development Territory; co-tenant
attractiveness in the sites available in the Development Territory; size of the available spaces
in the Development Territory; age and condition of the buildings in which the Store Locations
might be situated in the Development Territory being considered; the availability of locations
and necessary zoning in the Development Territory; and, the location of competitors in the
Development Territory. In deciding on the number of GolfCave Businesses and the
development schedule for opening them, you and we will consider factors such as the
potential total number of Businesses in the Development Territory; how aggressive the
opening schedule should be; your experience, if any, in the industry; your experience in
franchising; and, the capital commitment you are able and willing to make. If you and we do
not agree on the Development Territory, the number of Businesses to be opened and the
development schedule, then you and we will not sign an Area Development Agreement. We
do not approve or disapprove of the sites for your Store Locations under the Area
Development Agreement; we do this under, and pursuant to the terms and conditions set
forth in, the unit Franchise Agreement and in accordance with our then-current standards
imposed in connection with same.

Under the Unit Franchise Agreements, perform the training, instruction, assistance and other
activities and services for which the Franchise Agreements provide. (Area Development
Agreement, Section 8.01).
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Franchise Agreement
Before you open your Store, we will:

(1)

(2)

()

(4)

()

If you have an Area Development Agreement with us, designate your Development Territory
within which you must develop your Store location under your Franchise Agreement.
Otherwise, under a Franchise Agreement alone, you do not have any protected territory.
(Area Development Agreement, Section 3.01; Franchise Agreement, Section 3.01 and
Exhibit A)

Furnish to you our site selection criteria checklist, and approve or disapprove a site for your
Store Location. We do not currently own sites for leasing to franchisees nor do we have
current plans to do so, but we may do so in the future. You select the site for your Store
Location. We approve or disapprove your proposed site. If you and we cannot agree upon a
Store Location or you do not sign a lease for (or own) an approved Store Location within
six (6) months following the date we sign the Franchise Agreement, then we can terminate
the Franchise Agreement and you will not be entitled to any refund of your Initial Franchise
Fee. (Franchise Agreement, Section 6.01)

We may require you to submit maps, com