FRANCHISE DISCLOSURE DOCUMENT

Take 5 Franchisor SPV LLC
a Delaware limited liability company
440 S. Church Street, Suite 700
Charlotte, North Carolina 28202
(704) 644-8130
Franchising@Take50ilChange.com
www.take5oilchange.com

The franchise offered is to operate a motor vehicle center under the “TAKE 5®” name and other
trademarks that offers quick service, customer-oriented oil changes, lubrication and related motor
vehicle services and products.

The total investment necessary to begin operation of a new (ground-up) Take 5 Oil Change Center
franchise is $912,248 to $2,053,642. This includes $120,497 to $152,388 that must be paid to the
franchisor or affiliate. The total investment necessary to begin operation of a conversion Take 5
Oil Change Center franchise is $287,145 to $1,013,587. This includes $120,497 to $152,388 that
must be paid to the franchisor or affiliate. The total investment necessary to begin operation under
the Area Development Agreement is $46,000 to $342,500. This includes $45,000 to $337,500 that
must be paid to the franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar-days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in a different format, contact the Franchise
Administration Department, at 440 S. Church Street, Suite 700, Charlotte, North Carolina 28202
and (704) 377-8855.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. Information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from
the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to
the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit your
public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: June 13, 2025, as amended December 29, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like
current and former franchisees. You can find
their names and contact information in Item 20 or
Exhibit G.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit E includes financial
statements. Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised
outlets.

Will my business be the only
Take 5 business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete
with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or
its management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Take 5
franchisee?

Item 20 or Exhibit G lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should | know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what you
sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement and area
development agreement require you to resolve disputes with the
franchisor by litigation only in its home state (currently, North
Carolina). Out-of-state litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to litigate with
the franchisor in its home state (currently, North Carolina) than in your
own state.

2. Financial Condition. The franchisor’s financial condition, as reflected
in its financial statements (see Item 21), calls into question the
franchisor’s financial ability to provide services and support to you.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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THE FOLLOWING APPLY TO TRANSACTIONS GOVERNED BY
MICHIGAN FRANCHISE INVESTMENT LAW ONLY

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS
THAT ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE
FOLLOWING PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE
PROVISIONS ARE VOID AND CANNOT BE ENFORCED AGAINST YOU.

@ A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in the Michigan
Franchise Investment Act. This shall not preclude a franchisee, after entering into a franchise
agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration
of its term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) the term of the franchise is less than
5 years and (ii) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration
of the franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

()] A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(9) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

() The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.
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(i) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii)  The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants
to a franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

() A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

If the franchisor’s most recent financial statements are unaudited and show a net worth of
less than $100,000, the franchisor shall, at the request of a franchisee, arrange for the escrow of
initial investment and other funds paid by the franchisee until the obligations to provide real estate,
improvements, equipment, inventory, training, or other items included in the franchise offering are
fulfilled. At the option of the franchisor, a surety bond may be provided in place of escrow.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH
THE ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENFORCEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to:

State of Michigan
Consumer Protection Division
Attn: Franchise
670 G. Mennen Williams Building
525 West Ottawa Street
Lansing, Michigan 48909
Telephone Number: (517) 335-7567
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ltem 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

The Franchisor

The franchisor is Take 5 Franchisor SPV LLC (“we,” *“us,” “our” or “Take 5”). “You”
means the person or entity acquiring a franchise. If you are a corporation, limited liability company
or other entity, your owners must sign the Guaranty and Assumption of Obligations attached to
the Franchise Agreement (Exhibit B), which means that all provisions of the Franchise Agreement
also will apply to your owners.

We are a Delaware limited liability company organized on February 23, 2018. We do
business under the name “Take 5®” and “Take 5 Oil Change®.” Our principal business address is
440 S. Church Street, Suite 700, Charlotte, North Carolina 28202. Our agents for service of
process, as applicable, are set forth in Exhibit A.

Predecessors, Parents and Certain Affiliates

We are a direct, wholly-owned subsidiary of Driven Systems LLC, a Delaware limited
liability company (“Driven Systems”). Driven Systems is a wholly-owned subsidiary of Driven
Brands Funding, LLC (“Driven Brands Funding”). Driven Systems and Driven Brands Funding
share our principal business address. As stated in Item 21, Driven Systems guarantees the
performance of Take 5.

We are an indirect, wholly-owned subsidiary of Driven Brands, Inc., a Delaware
corporation (“Driven Brands”). Driven Brands shares our principal business address. Driven
Brands also is the parent company of Take 5 Franchising LLC, a North Carolina limited liability
company (“Take 5 Franchising”). Take 5 Franchising offered franchises for Take 5 Oil Change
Centers (defined below) from April 2017 until the closing of the Secured Financing Transaction
(defined below). Take 5 Franchising shares our principal business address.

Our affiliate, Take 5 Properties SPV LLC, a Delaware limited liability company that shares
our principal business address (“Take 5 Properties”), owns and operates Take 5 Oil Change
Centers. As of December 28, 2024, Take 5 Properties owned and operated 710 Take 5 Oil Change
Centers in the United States. Take 5 Properties does not offer franchises in any line of business or
provide products or services to our franchisees.

Our affiliate, Spire Supply, LLC, a Delaware limited liability company (“Spire Supply”),
may sell to our franchisees the FF&E Package (defined in Item 5), Opening Inventory (defined in
Item 5), and certain ongoing inventory (including filters, chemicals, and wiper blades) for the
operation of Take 5 Oil Change Centers. Spire Supply shares our principal business address. Spire
Supply has not offered franchises in any lines of business or operated any business of the type
being offered under this disclosure document.

Our affiliate, Driven Product Sourcing LLC, a Delaware limited liability company
(“Driven Product Sourcing”), may sell certain products to our franchisees for use in operating their
Take 5 Oil Change Centers. Driven Product Sourcing owns and operates an online platform
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through which our franchisees (and any other third parties to which Driven Product Sourcing
grants access, including the franchisees of some or all of the Driven Holdings affiliates described
below) may purchase certain products (the “DrivenAdvantage Platform”). For any products for
which we designate Driven Product Sourcing as the designated supplier or an approved supplier,
you will generally be required to purchase those products through the DrivenAdvantage Platform.
Driven Product Sourcing shares our principal business address. Driven Product Sourcing has not
offered franchises in any lines of business or operated any business of the type being offered under
this disclosure document.

Our affiliate, Driven Brands Shared Services LLC, a Delaware limited liability company
(“Driven Brands Shared Services™), performs certain franchising, marketing, product sales, real
estate, intellectual property, operating and reporting services and support services for our
franchisees on our behalf. Driven Brands Shared Services shares our principal business address.
Driven Brands Shared Services has not offered franchises in any lines of business or operated any
business of the type being offered under this disclosure document.

Driven Brands is owned by Driven Holdings, LLC (“Driven Holdings”), which is owned
by Driven Brands Holdings Inc. (“Driven Brands Holdings”). Driven Brands Holdings also
directly and indirectly owns foreign subsidiaries that comprise the car wash business of Driven
Brands Holdings. In January 2021, Driven Brands Holdings sold shares in an initial public
offering and, since that date, Driven Brands Holdings has been a publicly traded company. Before
and after the initial public offering, private equity funds managed by Roark Capital Management,
LLC, an Atlanta-based private equity firm, owned and continue to own a majority of the
outstanding stock of Driven Brands Holdings. Through other private equity funds managed by
Roark Capital Management, LLC, we are affiliated with certain other franchise companies
operating in a variety of industries. See below for additional information concerning these
affiliated franchise companies.

Driven Affiliates

Driven Holdings is the indirect parent company to 9 franchisors, including Meineke
Franchisor SPV LLC (“Meineke”), Maaco Franchisor SPV LLC (“Maaco”), Merlin Franchisor
SPV LLC (“Merlin”), Econo Lube Franchisor SPV LLC (“Econo Lube”), 1-800-Radiator
Franchisor SPV LLC (*1-800-Radiator”), CARSTAR Franchisor SPV LLC (“CARSTAR”),
ABRA Franchisor SPV LLC (“Abra”), FUSA Franchisor SPV LLC (“FUSA”) and Take 5. In
April 2015, Driven Holdings and its franchised brands at the time (which included Meineke,
Maaco, Merlin and Econo Lube) became Affiliated Programs (defined below) through an
acquisition. Subsequently, through acquisitions in June 2015, October 2015, March 2016,
September 2019, and April 2020, respectively, the 1-800-Radiator, CARSTAR, Take 5, Abra and
FUSA brands became Affiliated Programs. Meineke, Maaco, Merlin, Econo Lube, CARSTAR,
Abra and FUSA share our principal business address. 1-800-Radiator’s principal business address
is 4401 Park Road, Benicia, California 94510.

Meineke franchises automotive centers that offer to the general public automotive repair
and maintenance services that it authorizes periodically. These services currently include repair
and replacement of exhaust system components, brake system components, steering and
suspension components (including alignment), belts (V and serpentine), cooling system service,
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CV joints and boots, wiper blades, universal joints, lift supports, motor and transmission mounts,
trailer hitches, air conditioning, state inspections, tire sales, tune ups and related services,
transmission fluid changes and batteries. Meineke and its predecessors have offered Meineke
center franchises since September 1972, and Meineke’s affiliate has owned and operated Meineke
centers on and off since March 1991. As of December 28, 2024, there were 716 franchised
Meineke centers, 17 franchised Meineke centers co-branded with Econo Lube, and no company-
owned Meineke centers or company-owned Meineke centers co-branded with Econo Lube
operating in the United States.

Maaco and its predecessors have offered Maaco center franchises since February 1972
providing automotive collision and paint refinishing. As of December 28, 2024, there were 363
franchised Maaco centers and no company-owned Maaco centers in the United States.

Merlin franchises shops that provide automotive repair services specializing in vehicle
longevity, including the repair and replacement of automotive exhaust, brake parts, ride and
steering control system and tires. Merlin and its predecessors offered franchises from July 1990
to February 2006 under the name “Merlin Muffler and Brake Shops,” and have offered franchises
under the name “Merlin Shops” since February 2006. As of December 28, 2024, there were 14
Merlin franchises and no company-owned Merlin shops located in the United States.

Econo Lube offers franchises that provide oil change services and other automotive
services, including brakes, but not including exhaust systems. Econo Lube’s predecessor began
offering franchises in 1980 under the name “Muffler Crafters” and began offering franchises under
the name “Econo Lube N’ Tune” in 1985. As of December 28, 2024, there were 8 Econo Lube N’
Tune franchises and 9 Econo Lube N’ Tune franchises co-branded with Meineke centers in the
United States, which are predominately in the western part of the United States, including
California, Arizona, and Texas, and no company-owned Econo Lube N’ Tune locations in the
United States.

1-800-Radiator franchises distribution warehouses selling radiators, condensers, air
conditioning compressors, fan assemblies and other parts, products and equipment to automotive
shops, chain accounts and retail consumers. 1-800-Radiator and its predecessor have offered 1-
800-Radiator franchises since 2004. As of December 28, 2024, there were 193 1-800-Radiator
franchises in operation in the United States. 1-800-Radiator’s affiliate has owned and operated 1-
800-Radiator warehouses since 2001 and, as of December 28, 2024, owned and operated 1 1-800-
Radiator warehouse in the United States.

CARSTAR offers franchises for full-service automobile collision repair facilities
providing repair and repainting services for automobiles and trucks that suffered damage in
collisions. CARSTAR’s business model focuses on insurance-related collision repair work arising
out of relationships it has established with insurance company providers. CARSTAR and its
affiliates first offered conversion franchises to existing automobile collision repair facilities in
August 1989 and began offering franchises for new automobile repair facilities in October
1995. As of December 28, 2024, there were 471 franchised CARSTAR facilities and no company-
owned facilities operating in the United States.
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Abra franchises repair and refinishing centers that offer high quality auto body repair and
refinishing and auto glass repair and replacement services at competitive prices. Abra and its
predecessor have offered Abra franchises since 1987. As of December 28, 2024, there were 55
franchised Abra repair centers and no company-owned repair centers operating in the United
States.

FUSA franchises collision repair shops specializing in auto body repair work and after-
collision services. FUSA has offered Fix Auto shop franchises since July 2020, although its
predecessors have offered franchise and license arrangements for Fix Auto shops on and off from
April 1998 to June 2020. As of December 28, 2024, there were 212 franchised Fix Auto shops
and no company-owned Fix Auto shops operating in the United States.

Driven Holdings is also the indirect parent company to the following franchisors that offer
franchises in Canada: (1) Meineke Canada SPV LP and its predecessors have offered Meineke
center franchises in Canada since August 2004; (2) Maaco Canada SPV LP and its predecessors
have offered Maaco center franchises in Canada since 1983; (3) 1-800-Radiator Canada, Co. has
offered 1-800-Radiator warehouse franchises in Canada since April 2007; (4) Carstar Canada SPV
LP and its predecessors have offered CARSTAR franchises in Canada since September 2000; (5)
Take 5 Canada SPV LP (“Take 5 Canada”) and its predecessor have offered Take 5 franchises in
Canada since November 2019; (6) Driven Brands Canada Funding Corporation and its
predecessors have offered UniglassPlus and Uniglass Express franchises in Canada since 1985 and
2015, respectively, Vitro Plus and Vitro Express franchises in Canada since 2002, and Docteur du
Pare Brise franchises in Canada since 1998; (7) Go Glass Franchisor SPV LP and its predecessors
have offered Go! Glass & Accessories franchises since 2006 and Go! Glass franchises since 2017
in Canada; and (8) Star Auto Glass Franchisor SPV LP and its predecessors have offered Star Auto
Glass franchises in Canada since approximately 2012.

As of December 28, 2024, there were: (i) 14 franchised Meineke centers and no company-
owned Meineke centers in Canada; (ii) 17 franchised Maaco centers and no company-owned
Maaco centers in Canada; (iii) 10 1-800-Radiator franchises and no company-owned 1-800-
Radiator locations in Canada; (iv) 317 franchised CARSTAR facilities and 1 company-owned
CARSTAR facility in Canada; (v) 32 franchised Take 5 Oil Change Centers and 7 company-owned
Take 5 Oil Change Centers in Canada; (vi) 71 franchised UniglassPlus businesses, 27 franchised
UniglassPlus/Ziebart businesses, and 5 franchised Uniglass Express businesses in Canada, and 1
company-owned UniglassPlus business and 1 company-owned UniglassPlus/Ziebart business in
Canada; (vii) 10 franchised VitroPlus businesses, 56 franchised VitroPlus/Ziebart businesses, and
3 franchised Vitro Express businesses in Canada, and 1 company-owned VitroPlus business and 1
company-owned VitroPlus/Ziebart business in Canada; (viii) 31 franchised Docteur du Pare Brise
businesses and 2 company-owned Docteur du Pare Brise businesses in Canada; (ix) 11 franchised
Go! Glass & Accessories businesses and no franchised Go! Glass businesses in Canada, and 8
company-owned Go! Glass & Accessories businesses and no company-owned Go! Glass
businesses in Canada; and (x) 8 franchised Star Auto Glass businesses and no company-owned
Star Auto Glass businesses in Canada.

In December 2021, Driven Brands acquired Auto Glass Now’s repair locations. As of
December 28, 2024, there were 224 repair locations operating under the AUTOGLASSNOW®
name in the United States (“AGN Repair Locations”). AGN Repair Locations offer auto glass
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calibration and windshield repair and replacement services. In the future, AGN Repair Locations
may offer products and services to Driven Brands’ affiliates and their franchisees in the United
States, and/or Driven Brands may decide to offer franchises for AGN Repair Locations in the
United States.

Other than as described above, neither these affiliates nor their predecessors have offered
franchises in any other lines of business or operated any business of the type being offered under
this disclosure document.

Other Affiliates with Franchise Programs

Through control with private equity funds managed by Roark Capital Management, LLC,
we are affiliated with the following franchise programs (together with the Driven affiliates
described above, collectively, the “Affiliated Programs™). None of these affiliates operate a Take
5 Oil Change Center franchise.

GoTo Foods LLC (“GoTo Foods”) is the indirect parent company to 7 franchisors,
including: Auntie Anne’s Franchisor SPV LLC (“Auntie Anne’s”), Carvel Franchisor SPV LLC
(“Carvel”), Cinnabon Franchisor SPV LLC (“Cinnabon”), Jamba Juice Franchisor SPV LLC
(*Jamba”), McAlister’s Franchisor SPV LLC (“McAlister’s”), Moe’s Franchisor SPV LLC
(“Moe’s”), and Schlotzsky’s Franchisor SPV LLC (“Schlotzsky’s”). All 7 GoTo Foods
franchisors have a principal place of business at 5620 Glenridge Drive NE, Atlanta, Georgia 30342
and have not offered franchises in any other line of business.

Auntie Anne’s franchises Auntie Anne’s® shops that offer soft pretzels, lemonade,
frozen drinks, and related foods and beverages. In November 2010, the Auntie Anne’s system
became affiliated with GoTo Foods through an acquisition. Auntie Anne’s predecessor began
offering franchises in January 1991. As of December 31, 2024, there were 1,182 franchised
and 11 affiliate-owned Auntie Anne’s shops in the United States and 815 franchised Auntie
Anne’s shops outside the United States.

Carvel franchises Carvel® ice cream shoppes and is a leading retailer of branded ice
cream cakes in the United States and a producer of premium soft-serve ice cream. The Carvel
system became an Affiliated Program in October 2001 and became affiliated with GoTo Foods
in November 2004. Carvel’s predecessor began franchising retail ice cream shoppes in 1947.
As of December 31, 2024, there were 336 franchised Carvel shoppes in the United States and
39 franchised Carvel shoppes outside the United States.

Cinnabon franchises Cinnabon® bakeries that feature oven-hot cinnamon rolls, as well
as other baked treats and specialty beverages. It also licenses independent third parties to
operate domestic and international franchised Cinnabon® bakeries and Seattle’s Best Coffee®
franchises on military bases in the United States and in certain international countries, and to
use the Cinnabon trademarks on products dissimilar to those offered in Cinnabon bakeries. In
November 2004, the Cinnabon system became affiliated with GoTo Foods through an
acquisition. Cinnabon’s predecessor began franchising in 1990. As of December 31, 2024,
there were 1,002 franchised and 28 affiliate-owned Cinnabon bakeries in the United States,
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1,040 franchised Cinnabon bakeries outside the United States, and 193 franchised Seattle’s
Best Coffee units outside the United States.

Jamba franchises Jamba® stores, which feature a wide variety of fresh blended-to-
order smoothies and other cold or hot beverages and offer fresh squeezed juices and portable
food items to customers who come for snacks and light meals. Jamba has offered JAMBA®
franchises since October 2018. In October 2018, Jamba became affiliated with GoTo Foods
through an acquisition. Jamba’s predecessor began franchising in 1991. As of December 31,
2024, there were 726 franchised Jamba stores and 1 affiliate-owned Jamba store in the United
States and 61 franchised Jamba stores outside the United States.

McAlister’s franchises McAlister’s Deli® restaurants, which feature deli foods,
including hot and cold deli sandwiches, baked potatoes, salads, soups, desserts, iced tea and
other food and beverage products. The McAlister’s system became an Affiliated Program
through an acquisition in July 2005 and became affiliated with GoTo Foods in October 2013.
McAlister’s or its predecessor have been franchising since 1999. As of December 31, 2024,
there were 524 franchised and 36 affiliate-owned McAlister’s restaurants in the United States.

Moe’s franchises Moe’s Southwest Grill® fast casual restaurants, which feature fresh-
mex and southwestern food. In August 2007, the Moe’s system became affiliated with GoTo
Foods through an acquisition. Moe’s predecessor began offering Moe’s Southwest Grill
franchises in 2001. As of December 31, 2024, there were 591 franchised and 5 affiliate-owned
Moe’s Southwest Grill restaurants in the United States.

Schlotzsky’s franchises Schlotzsky’s® quick-casual restaurants, which feature
sandwiches, pizza, soups, and salads. Schlotzsky’s signature items are its “fresh-from-scratch”
sandwich buns and pizza crusts that are baked on-site every day. In November 2006, the
Schlotzsky’s system became affiliated with GoTo Foods through an acquisition. Schlotzsky’s
restaurant franchises have been offered since 1976. As of December 31, 2024, there were 280
franchised and 28 affiliate-owned Schlotzsky’s restaurants in the United States.

Inspire Brands, Inc. (“Inspire Brands”) is a global multi-brand restaurant company,
launched in February 2018 upon completion of the merger of the Arby’s and Buffalo Wild Wings
brands. Inspire Brands is a parent company to 6 franchisors offering and selling franchises in the
United States, including: Arby’s Franchisor, LLC (“Arby’s”), Baskin-Robbins Franchising LLC
(“Baskin-Robbins”), Buffalo Wild Wings International, Inc. (“Buffalo Wild Wings”), Dunkin’
Donuts Franchising LLC (“Dunkin’”), Jimmy John’s Franchisor SPV, LLC (“Jimmy John’s”), and
Sonic Franchising LLC (“Sonic”). Inspire Brands is also a parent company to the following
franchisors offering and selling franchises internationally: Inspire International, Inc. (“Inspire
International”), DB Canadian Franchising ULC (“DB Canada”), DDBR International LLC (“DB
China”), DD Brasil Franchising Ltda. (“DB Brasil”), DB Mexican Franchising LLC (“DB
Mexico”), and BR UK Franchising LLC (“BR UK”). All of Inspire Brands’ franchisors have a
principal place of business at Three Glenlake Parkway NE, Atlanta, Georgia 30328 and, other than
as described below for Arby’s, have not offered franchises in any other line of business.

Arby’s is a franchisor of quick-serve restaurants operating under the Arby’s® trade
name and business system, which feature slow-roasted, freshly sliced roasted beef and other
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deli-style sandwiches. In July 2011, Arby’s became an Affiliated Program through an
acquisition. Arby’s has been franchising since 1965. Predecessors and former affiliates of
Arby’s have, in the past, offered franchises for other restaurant concepts, including T.J.
Cinnamons® stores that served gourmet baked goods. All of the T.J. Cinnamons locations
have closed. As of December 29, 2024, there were 3,365 Arby’s restaurants operating in the
United States (2,286 franchised and 1,079 company-owned), including 1 multi-brand location.
Additionally, as of December 29, 2024, there were 231 single-branded franchised Arby’s
restaurants operating internationally.

Baskin-Robbins is the franchisor of Baskin-Robbins® restaurants, which offer ice
cream, ice cream cakes and related frozen products, beverages and other products and
services. Baskin-Robbins became an Affiliated Program through an acquisition in December
2020. Baskin-Robbins has offered franchises in the United States and certain international
markets for Baskin-Robbins restaurants since March 2006. As of December 29, 2024, there
were 2,245 franchised Baskin-Robbins restaurants operating in the United States. Of those
2,245 restaurants, 974 were single-branded Baskin-Robbins restaurants, 2 were Baskin-
Robbins restaurants operating at a multi-brand location, and 1,269 were Dunkin’ and Baskin-
Robbins combo restaurants. Additionally, as of December 29, 2024, there were 5,651 single-
branded franchised Baskin-Robbins restaurants operating internationally and in Puerto Rico.

Buffalo Wild Wings is a franchisor of sports entertainment-oriented casual sports bars
that feature chicken wings, sandwiches, and other products, alcoholic and other beverages, and
related services under the Buffalo Wild Wings® name (“Buffalo Wild Wings Sports Bars”)
and restaurants that feature chicken wings and other food and beverage products primarily for
off-premises consumption under the Buffalo Wild Wings GO name (“BWW-GO
Restaurants™). Buffalo Wild Wings has offered franchises for Buffalo Wild Wings Sports Bars
since April 1991 and for BWW-GO Restaurants since December 2020. As of December 29,
2024, there were 1,183 Buffalo Wild Wings Sports Bars operating in the United States (538
franchised and 645 company-owned) and 65 franchised Buffalo Wild Wings or B-Dubs
restaurants operating outside the United States. As of December 29, 2024, there were 140
BWW-GO Restaurants operating in the United States (90 franchised and 50 company-
owned).

Dunkin’ is the franchisor of Dunkin’® restaurants, which offer doughnuts, coffee,
espresso, breakfast sandwiches, bagels, muffins, compatible bakery products, croissants,
snacks, sandwiches and beverages. Dunkin’ became an Affiliated Program through an
acquisition in December 2020. Dunkin’ has offered franchises in the United States and certain
international markets for Dunkin’ restaurants since March 2006. As of December 29, 2024,
there were 9,768 Dunkin’ restaurants operating in the United States (9,734 franchised and 34
company-owned). Of those 9,768 restaurants, 8,480 were single-branded Dunkin’ restaurants,
19 were Dunkin’ restaurants operating at multi-brand locations, and 1,269 were franchised
Dunkin’ and Baskin-Robbins combo restaurants. Additionally, as of December 29, 2024, there
were 4,328 single-branded franchised Dunkin’ restaurants operating internationally.

Jimmy John’s is a franchisor of restaurants operating under the Jimmy John’s® trade
name and business system, which feature high-quality deli sandwiches, fresh baked breads,
and other food and beverage products. Jimmy John’s became an Affiliated Program through
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an acquisition in October 2016 and became part of Inspire Brands by merger in 2019. As of
December 29, 2024, there were 2,689 Jimmy John’s restaurants operating in the United States
(2,647 franchised and 42 affiliate-owned). Of those 2,689 restaurants, 2,668 were singled-
branded Jimmy John’s restaurants and 21 were Jimmy John’s restaurants operating at multi-
brand locations. Additionally, as of December 29, 2024, there were 5 franchised Jimmy John’s
restaurants operating internationally.

Sonic is the franchisor of Sonic Drive-In® restaurants, which serve hot dogs,
hamburgers and other sandwiches, tater tots and other sides, a full breakfast menu and frozen
treats and other drinks. Sonic became an Affiliated Program through an acquisition in
December 2018. Sonic has offered franchises for Sonic restaurants since May 2011. As of
December 29, 2024, there were 3,461 Sonic Drive-Ins operating in the United States (3,144
franchised and 317 company-owned), including 1 multi-brand location.

Inspire International has, directly or through its predecessors, offered and sold
franchises outside the United States for the following brands: Arby’s restaurants (since May
2016), Buffalo Wild Wings sports bars (since October 2019), Jimmy John’s restaurants (since
November 2022), and Sonic restaurants (since November 2019). DB Canada was formed in
May 2006 and has, directly or through its predecessors, offered and sold Baskin-Robbins
franchises in Canada since January 1972. DB China has offered and sold Baskin-Robbins
franchises in China since its formation in March 2006. DB Brasil has offered and sold Dunkin’
and Baskin-Robbins franchises in Brazil since its formation in May 2014. DB Mexico has
offered and sold Dunkin’ franchises in Mexico since its formation in October 2006. BR UK
has offered and sold Baskin-Robbins franchises in the UK since its formation in December
2014. The restaurants franchised by the international franchisors are included in the brand-
specific disclosures above.

Primrose School Franchising SPE, LLC (“Primrose”) is a franchisor that offers franchises
for the establishment, development and operation of educational childcare facilities serving
families with children from 6 weeks to 12 years old operating under the Primrose® name.
Primrose’s principal place of business is 3200 Windy Hill Road SE, Suite 1200E, Atlanta, Georgia
30339. Primrose became an Affiliated Program through an acquisition in June 2008. Primrose
and its affiliates have been franchising since 1988. As of December 31, 2024, there were 525
franchised Primrose facilities operating in the United States. Primrose has not offered franchises
in any other line of business.

ME SPE Franchising, LLC (“Massage Envy”) is a franchisor of businesses that offer
professional therapeutic massage services, facial services, and related goods and services under
the name “Massage Envy®” since 2019. Massage Envy’s principal place of business is 14350
North 87th Street, Suite 200, Scottsdale, Arizona 85260. Massage Envy’s predecessor began
operation in 2003, commenced franchising in 2010, and became an Affiliated Program through an
acquisition in 2012. As of December 31, 2024, there were 1,009 Massage Envy locations operating
in the United States, including 1,000 operated as total body care Massage Envy businesses and 9
operated as traditional Massage Envy businesses. Additionally, Massage Envy’s predecessor
previously sold franchises for regional developers, who acquired a license for a defined region in
which they were required to open and operate a designated number of Massage Envy locations
either by themselves or through franchisees that they would solicit. As of December 31, 2024,
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there were 9 regional developers operating 11 regions in the United States. Massage Envy has not
offered franchises in any other line of business.

CKE Inc. (“CKE”), through 2 indirect, wholly-owned subsidiaries (Carl’s Jr. Restaurants
LLC and Hardee’s Restaurants LLC), owns, operates and franchises quick serve restaurants
operating under the Carl’s Jr.® and Hardee’s® trade names and business systems. Carl’s Jr.
restaurants and Hardee’s restaurants offer a limited menu of breakfast, lunch and dinner products
featuring charbroiled 100% Black Angus Thickburger® sandwiches, Hand-Breaded Chicken
Tenders, Made from Scratch Biscuits and other related quick serve menu items. A small number
of Hardee’s restaurants offer Red Burrito® Mexican food products through a Hardee’s/Red Burrito
dual concept restaurant. A small number of Carl’s Jr. restaurants offer Green Burrito® Mexican
food products through a Carl’s Jr./Green Burrito dual concept restaurant. CKE’s principal place
of business is 6700 Tower Circle, Suite 1000, Franklin, Tennessee 37067. In December 2013,
CKE became an Affiliated Program through an acquisition. Hardee’s restaurants have been
franchised since 1961. As of January 27, 2025, there were 202 company-operated Hardee’s
restaurants and 1,369 franchised Hardee’s restaurants, including 129 Hardee’s/Red Burrito dual
concept restaurants, operating in the United States. Additionally, there were 473 franchised
Hardee’s restaurants operating outside the United States. Carl’s Jr. restaurants have been
franchised since 1984. As of January 27, 2025, there were 50 company-operated Carl’s Jr.
restaurants and 982 franchised Carl’s Jr. restaurants, including 218 Carl’s Jr./Green Burrito dual
concept restaurants, operating in the United States. In addition, there were 687 franchised Carl’s
Jr. restaurants operating outside the United States. Neither CKE nor its subsidiaries that operate
the above-described franchise systems have offered franchises in any other line of business.

ServiceMaster Systems LLC is the direct parent company to 3 franchisors operating 5
franchise brands in the United States: Merry Maids SPE LLC (“Merry Maids”), ServiceMaster
Clean/Restore SPE LLC (“ServiceMaster”) and Two Men and a Truck SPE LLC (*Two Men and
a Truck™). Merry Maids and ServiceMaster became Affiliated Programs through an acquisition in
December 2020. Two Men and a Truck became an Affiliated Program through an acquisition on
August 3, 2021. The 3 franchisors have a principal place of business at One Glenlake Parkway,
Suite 1400, Atlanta, Georgia 30328 and have never offered franchises in any other line of business.

Merry Maids franchises residential house cleaning businesses under the Merry Maids®
mark. Merry Maids’ predecessor began business and started offering franchises in 1980. As
of December 31, 2024, there were 796 Merry Maids franchises in the United States.

ServiceMaster franchises (i) businesses that provide disaster restoration and heavy-
duty cleaning services to residential and commercial customers under the ServiceMaster
Restore® mark and (ii) businesses that provide contracted janitorial services and other cleaning
and maintenance services under the ServiceMaster Clean® mark. ServiceMaster’s
predecessor began offering franchises in 1952. As of December 31, 2024, there were 585
ServiceMaster Clean franchises and 1,995 ServiceMaster Restore franchises in the United
States.

Two Men and a Truck franchises (i) businesses that provide moving services and
related products and services, including packing, unpacking and the sale of boxes and packing
materials under the Two Men and a Truck® mark and (ii) businesses that provide junk removal
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services under the Two Men and a Junk Truck™ mark. Two Men and a Truck’s predecessor
began offering moving franchises in February 1989. Two Men and a Truck began offering
Two Men and a Junk Truck franchises in 2023. As of December 31, 2024, there were 339
Two Men and a Truck franchises and 3 company-owned Two Men and a Truck businesses in
the United States. As of December 31, 2024, there were 62 Two Men and a Junk Truck
franchises in the United States.

Affiliates of ServiceMaster Systems LLC also offer franchises for operation outside the
United States. Specifically, ServiceMaster of Canada Limited offers franchises in Canada,
ServiceMaster Limited offers franchises in Great Britain, and Two Men and a Truck offers
franchises in Canada and Ireland.

NBC Franchisor LLC (“NBC”) franchises gourmet bakeries that offer and sell specialty
bundt cakes, other food items and retail merchandise under the Nothing Bundt Cakes® mark.
NBC'’s predecessor began offering franchises in May 2006. NBC became an Affiliated Program
through an acquisition in May 2021. NBC has a principal place of business at 5005 Lyndon B.
Johnson Pkwy, Suite 600, Dallas, Texas 75244. As of December 31, 2024, there were 644 Nothing
Bundt Cakes franchises and 17 company-owned locations operating in the United States. NBC
has never offered franchises in any other line of business.

Mathnasium Franchisor LLC (“Mathnasium”) franchises learning centers that provide
math instruction using the Mathnasium® system of learning. Mathnasium’s predecessor began
offering franchises in late 2003. Mathnasium’s predecessor became an Affiliated Program through
an acquisition in November 2022. Mathnasium has a principal place of business at 5120 West
Goldleaf Circle, Suite 400, Los Angeles, California 90056. As of December 31, 2024, there were
995 franchised and 4 affiliate-owned Mathnasium centers operating in the United States.
Mathnasium has never offered franchises in any other line of business. Affiliates of Mathnasium
also offer franchises for operation outside the United States.

Mathnasium Center Licensing Canada, Inc. has offered franchises for Mathnasium
centers in Canada since May 2014. As of December 31, 2024, there were 100 franchised
Mathnasium centers in Canada. Mathnasium International Franchising, LLC has offered
franchises outside the United States and Canada since May 2015. As of December 31, 2024,
there were 91 franchised Mathnasium centers outside the United States and Canada.
Mathnasium Center Licensing Canada, Inc. and Mathnasium International Franchising, LLC
each have their principal place of business at 5120 West Goldleaf Circle, Suite 400, Los
Angeles, California 90056, and none of them has ever offered franchises in any other line of
business.

Youth Enrichment Brands, LLC is the direct parent company to 3 franchisors operating in
the United States: 19 Sports, LLC (*i19”), SafeSplash Brands, LLC (“Streamline Brands”), and
School of Rock Franchising LLC (“School of Rock”). i9 became an Affiliated Program through
an acquisition in September 2021. Streamline Brands became an Affiliated Program through an
acquisition in June 2022. School of Rock became an Affiliated Program through an acquisition in
September 2023. The 3 franchisors have never offered franchises in any other line of business.
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19 franchises businesses that operate, market, sell, and provide amateur sports leagues,
camps, tournaments, clinics, training, development, social activities, special events, products,
and related services under the i9 Sports® mark. i9 began offering franchises in November
2003. 19 has its principal place of business at 9410 Camden Field Parkway, Riverview, Florida
33578. As of December 31, 2024, there were 264 i9 Sports franchises in the United States.

Streamline Brands offers franchises under the SafeSplash Swim School® brand and
operates under the SwimLabs® and Swimtastic® brands, all of which provide “learn to swim”
programs for children and adults, birthday parties, summer camps, and other swimming-related
activities. Streamline Brands has offered swim school franchises under the SafeSplash Swim
School brand since August 2014. Streamline Brands offered franchises under the Swimtastic
brand from August 2015 through March 2023 and under the SwimLabs brand from February
2017 through March 2023. Streamline Brands has its principal place of business at 12240
Lioness Way, Parker, Colorado 80134. As of December 31, 2024, there were 102 franchised
and 29 affiliate-owned SafeSplash Swim School outlets (including 12 outlets that are dual-
branded with SwimLabs), 11 franchised and licensed SwimLabs swim schools, 11 franchised
Swimtastic swim schools, and 1 dual-branded Swimtastic and SwimLabs swim school
operating in the United States.

School of Rock franchises businesses that operate performance-based music schools
with a rock music program under the School of Rock® mark. School of Rock began offering
franchises in September 2005. School of Rock has a principal place of business at 1 Wattles
Street, Canton, Massachusetts 02021. As of December 31, 2024, there were 254 franchised
and 49 affiliate-owned School of Rock schools in the United States and 92 franchised School
of Rock schools outside the United States.

Doctor’s Associates LLC (“Subway”) franchises retail eating establishments that sell foot-
long and other sandwiches, salads and other food items under the Subway® mark. Subway began
offering franchises in 1974. Subway became an Affiliated Program through an acquisition in April
2024. Subway has its principal place of business at 1 Corporate Drive, Suite 1000, Shelton,
Connecticut 06484. As of December 31, 2024, there were 19,502 Subway franchises and no
company-owned locations operating in the United States and an estimated 16,120 franchises
operating outside the United States. Subway has never offered franchises in any other line of
business.

None of the affiliated franchisors listed above are obligated to provide products or services
to you; however, you may purchase products or services from these franchisors if you choose to
do so.

Except as described above, we have no other parents, predecessors or affiliates that must
be included in this Item.

Secured Financing Transaction

As part of a secured financing transaction which closed in April 2018 (the “Secured
Financing Transaction™), we became the franchisor of all existing and future Take 5 franchise and
related agreements. Ownership and control of all U.S. trademarks and certain intellectual property
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relating to the operation of Take 5 Oil Change Centers in the U.S. were also transferred to us. Take
5 Properties remains the owner of certain Take 5 Oil Change Centers as part of the Secured
Financing Transaction.

Under a management agreement with Driven Brands, Driven Brands provides the required
support and services to Take 5 franchisees under their franchise and related agreements. Driven
Brands also acts as our franchise sales agent. We will pay management fees to Driven Brands for
these services. It is anticipated that Driven Brands will delegate certain of these responsibilities
to Take 5 Franchising, the former franchisor of Take 5 franchises, and to other affiliates, including
Driven Brands Shared Services. However, as the franchisor, we will be responsible and
accountable to you to make sure that all services we promise to perform under your Franchise
Agreement or other agreement you sign with us are performed in compliance with the applicable
agreement, regardless of who performs these services on our behalf.

Driven Brands and various entities affiliated with Driven Brands have entered into several
secured financing transactions prior and subsequent to the Secured Financing Transaction (and
may enter into other securitization/financing transactions in the future). As a result of these
transactions, there have been certain restructuring of various Driven Brands affiliates which are
described in this Item 1.

The Franchise Offered

We grant franchise rights to develop and operate motor vehicle centers identified by the
Marks (defined below) that provide quick service, customer-oriented oil changes, lubrication and
related motor vehicle services and products to customers who remain in their cars. In this
disclosure document, we call these centers “Take 5 Oil Change Centers”; we call the Take 5 Oil
Change Center you will operate under the Franchise Agreement the “Center.” Take 5 Oil Change
Centers operate under our methods, including the guidelines, standards, specifications, rules,
requirements, and directives we periodically establish for the operation of a Take 5 Oil Change
Center, including interior and exterior design and décor and equipment (the “Standards”) and the
Manuals (defined in Item 11); our marketing programs and materials; our operations and
administrative systems; our training programs; and the trademarks, trade names, service marks and
related logo(s), including designs, stylized letters, and colors, that we periodically designate (the
“Marks”), including the trade and service mark “Take 5 Qil Change®” (all of which is collectively
referred to as the “System”). We also will consider opportunities for franchisees to purchase
existing oil change outlets that operate under other brands and convert those outlets to Take 5 Oil
Change Centers.

We also grant multi-unit development rights to qualified franchisees, who will have the
right to develop multiple Take 5 Oil Change Centers within a defined geographic area (the
“Development Area”) according to a mandatory development schedule (the “Development
Schedule”). We grant these rights under the Area Development Agreement (Exhibit C). You must
commit to developing a minimum of 2 Take 5 Oil Change Centers under the Area Development
Agreement. If you sign the Area Development Agreement, you (or an affiliate whose ownership
is identical to yours or that we have approved) will sign our then current form of franchise
agreement for each Take 5 Oil Change Center developed under the Area Development Agreement.
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Each then current form of franchise agreement may differ from the version of Franchise Agreement
attached to this disclosure document.

We have offered franchises and development rights for Take 5 Oil Change Centers since
April 2018. We have no other business activities and have not offered franchises in other lines of
business. We have never operated a Take 5 Oil Change Center, although our affiliate currently
operates Take 5 Oil Change Centers as described in this disclosure document. Take 5 Properties’
predecessor entered into franchise agreements with a franchisee for the operation of 3 Take 5 Oil
Change Centers prior to the acquisition of the Take 5 Oil Change system by Driven Brands.

Market and Requlations

The automobile lubrication and oil change industry is mature and competitive. You will
face national, regional and local competition, including company-owned and franchised chains as
well as independent automobile dealerships, national or regional automotive centers and local body
repair shops. You also might compete with other “Take 5 Oil Change®” company-owned, affiliate-
owned or franchisee-owned locations or other businesses. However, we believe that the
combination of speed, customers remaining in their vehicle, and offering of competitively priced
products in a clean environment differentiate Take 5 Oil Change Centers from the competition.

Your business might be impacted by many factors, including the time of year, local
economic and market conditions, your experience and business knowledge, competition, and the
geographic location of your Center within your market.

Some states might have laws that apply specifically to the industry in which Take 5 Oil
Change Centers operate. For example, some state laws require operators of automotive businesses
to obtain a state license. There are a variety of laws and regulations that govern the use, generation,
storage and disposal of hazardous materials, and which may require you to file periodic reports
and comply with a variety of operating restrictions and duties, and obtain environmental risks
insurance. These laws might apply to Take 5 Oil Change Centers. You also must comply with
laws that apply generally to all businesses. You should investigate these laws.

ltem 2
BUSINESS EXPERIENCE

Daniel Rivera: Manager and Chief Executive Officer of Take 5:; Director, Chief Executive
Officer and President of Driven Brands

Mr. Rivera has been a Manager and Chief Executive Officer of Take 5 since May 2025.
Mr. Rivera was also appointed to the office of Chief Executive Officer and President and to serve
on the Board of Directors of Driven Brands and the Board of Managers of various Driven Brands’
affiliates in May 2025. From February 2023 to April 2025, Mr. Rivera served as Executive Vice
President and Chief Operating Officer of Driven Brands. From January 2020 to January 2023,
Mr. Rivera was Executive Vice President and Group President, Maintenance for Driven Brands
and also served as Brand President for Take 5.

13

Take 5 2025
1627241092.2



Scott O’Melia: Manager, Executive Vice President, and Secretary of Take 5; Director,
Executive Vice President, General Counsel, and Secretary of Driven Brands

Mr. O’Melia has served as Manager, Executive Vice President, and Secretary of Take 5
since May 2020. Mr. O’Melia also has served as Director, Executive Vice President, General
Counsel, and Secretary of Driven Brands since May 2020. In addition, Mr. O’Melia has served as
Manager, Executive Vice President, and Secretary of various Driven Brands affiliates since May
2020.

Michael F. Diamond: Executive Vice President and Chief Financial Officer of Take 5 and
Driven Brands

Mr. Diamond has served as Executive Vice President and Chief Financial Officer of Take
5 since August 2024. In addition, Mr. Diamond has served as Executive Vice President and Chief
Financial Officer of Driven Brands and various Driven Brands affiliates since August 2024. From
September 2020 to July 2024, Mr. Diamond was Executive Vice President — Chief Financial
Officer of The Michaels Companies, located in Irving, Texas.

Mo Khalid: Executive Vice President and Chief Operating Officer of Driven Brands

Mr. Khalid has been appointed Executive Vice President and Chief Operating Officer of
Driven Brands as of August 2025. From February 2023 to August 2025, Mr. Khalid served as
Executive Vice President and Group President, Maintenance for Driven Brands. From October
2017 to February 2023, Mr. Khalid held various positions with Great Wolf Resorts, Inc., located
in Chicago, IHllinois, including Senior Vice President, Field Operations and Vice President,
Operations, Eastern Region.

Ted Rippey: Senior Vice President of Franchise Development for Driven Brands

Mr. Rippey has been Senior Vice President of Franchise Development for Driven Brands
since January 2020.

Jorge Juan Primo Planta: Senior Vice President of Development for Driven Brands

Mr. Planta has been Senior Vice President of Development for Driven Brands since April
2023. From April 2020 to April 2023, Mr. Planta was Vice President of Development for Driven
Brands.

Tim Austin: Brand President for Take 5

Mr. Austin has been appointed Brand President for Take 5 as of August 2025. From April
2025 to August 2025, Mr. Austin served as the Chief Operating Officer of Take 5. From February
2024 to March 2025, Mr. Austin served as President of Boing US Holdco Inc. (Take 5 Car Wash).
From March 2015 to January 2024, he served as President and Chief Operating Officer of Lucid
Hearing, located in Fort Worth, Texas.
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Jennings Huntley: Director, Business Development for Driven Brands

Mr. Huntley has been Director, Business Development for Driven Brands since July 2023.
From December 2021 to June 2023, Mr. Huntley was Senior Manager, Business Development for
Driven Brands. From January 2021 to November 2021, Mr. Huntley was Manager, Business
Development for Driven Brands. From June 2019 to December 2020, Mr. Huntley was an
Investment Banking Analyst for Wells Fargo Securities in Charlotte, North Carolina.

Eric Wollenhaupt: Senior Vice President of Franchise Operations for Take 5

Mr. Wollenhaupt has been Senior Vice President of Franchise Operations for Take 5 since
February 2024. From January 2020 to January 2024, Mr. Wollenhaupt was Vice President of
Operations and Training, Franchise for Take 5.

ltem 3
LITIGATION

Pending Franchisor Parent Actions

Genesee County Employees’ Retirement System v. Driven Brands Holdings Inc., et al.,
Case No. 3:23-cv-00895-MOC-DCK, in the United States District Court for the Western District
of North Carolina (Charlotte Division). On December 22, 2023, Genesee County Employees’
Retirement System filed a putative class action lawsuit in the U.S. District Court for the Western
District of North Carolina (the “Court”) against Driven Brands Holdings, as well as former Chief
Executive Officer and President of Driven Brands, Jonathan Fitzpatrick, and a former executive
of Driven Brands Holdings, Tiffany Mason (collectively, the “Individual Defendants™) for
violations of Section 10(b) and Rule 10b-5 of the Securities Exchange Act of 1934 (the “Exchange
Act”) by Driven Brands Holdings, as well as violations of Section 20(a) of the Exchange Act by
the Individual Defendants. Genesee County Employees’ Retirement System alleges that Driven
Brands Holdings failed to disclose information that allegedly resulted in material misstatements
about Driven Brands Holdings’ business and prospects in its quarterly filings. Genesee County
Employees’ Retirement System seeks unspecified compensatory damages, costs and expenses, and
an award of equitable relief, as the Court considers appropriate. Genesee County Employees’
Retirement System, Oakland County Employees’ Retirement System, and Oakland County
Voluntary Employees’ Beneficiary Association (collectively, the “Michigan Funds”) moved for
appointment as lead plaintiffs. The Michigan Funds purport to represent a class of stockholders
who purchased Driven Brands Holdings shares between October 27, 2021 and August 1, 2023.
On May 31, 2024, the Court appointed the Michigan Funds as lead plaintiffs. On August 13, 2024,
the Michigan Funds filed an amended complaint and, on October 14, 2024, Driven Brands
Holdings filed a motion to dismiss the amended complaint. On February 20, 2025, the Court
denied the motion. Driven Brands Holdings disputes the allegations of wrongdoing and intends to
vigorously defend against the action.

Terwilliger v. Fitzpatrick, et al., Case No. 3:25-cv-00019, in the United States District
Court for the Western District of North Carolina (Charlotte Division). On January 10, 2025, Daniel
Terwilliger filed a purported derivative complaint in the United States District Court for the
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Western District of North Carolina against certain current and former Driven Brands Holdings’
executive officers and board members, including Jonathan Fitzpatrick, Tiffany Mason, Neal
Aronson, Catherine Halligan, Chadwick Hume, Rick Puckett, Karen Stroup, Peter Swinburn,
Michael Thompson, and Jose Tomas (collectively, the “Defendants”). The Terwilliger complaint
makes largely the same allegations as those in the Genesee complaint, namely, that Driven Brands
Holdings failed to disclose information that allegedly resulted in material misstatements about
Driven Brands Holdings’ business and prospects in its quarterly filings, and purports to state claims
for (i) breach of fiduciary duty; (ii) unjust enrichment; (iii) abuse of control; (iv) gross
mismanagement; (v) waste of corporate assets; and (vi) violations of Sections 10(b) and 21D of
the Exchange Act. Terwilliger seeks, on behalf of Driven Brands Holdings, an award of
unspecified damages with interest, restitution, and costs and expenses, an order directing Driven
Brands Holdings and the Defendants to take certain actions with respect to Driven Brands
Holdings’ corporate governance, and any other relief that the court considers appropriate. On
April 30, 2025, the court granted the parties’ joint motion for a stay of proceedings, pending the
completion of discovery in the underlying Genesee securities class action. On May 13, 2025, the
parties in this action and the Gaiman action summarized below moved the court to lift the stay for
the limited purpose of consolidating the 2 shareholder derivative actions and to stay the
consolidated action under the same terms as the existing stay. Driven Brands Holdings disputes
the allegations of wrongdoing and intends to vigorously defend against the action.

Gaiman v. Fitzpatrick, et al., Case No. 3:25-cv-00288, in the United States District Court
for the Western District of North Carolina (Charlotte Division). On April 30, 2025, Jonathan
Gaiman filed a purported derivative complaint in the United States District Court for the Western
District of North Carolina against certain current and former Driven Brands Holdings’ executive
officers and board members, including Jonathan Fitzpatrick, Tiffany Mason, Neal Aronson,
Catherine Halligan, Chadwick Hume, Rick Puckett, Karen Stroup, Peter Swinburn, Michael
Thompson, and Jose Tomas. The Gaiman complaint makes largely the same allegations as those
in the Genesee and Terwilliger complaints, namely, that Driven Brands Holdings failed to disclose
information that allegedly resulted in material misstatements about Driven Brands Holdings’
business and prospects in its quarterly filings, and purports to state claims for (i) breach of fiduciary
duty; (ii) aiding and abetting breaches of fiduciary duty; (iii) unjust enrichment; (iv) waste of
corporate assets; (v) violations of Sections 10(b) and 21D of the Exchange Act; and (vi) violations
of Sections 14(a) and Rule 14a-9 of the Exchange Act. Gaiman seeks, on behalf of Driven Brands
Holdings, an award of unspecified damages with interest, an accounting of damages, and profits,
special benefits, and unjust enrichment obtained by the individual defendants, from the individual
defendants’ conduct and the imposition of a constructive trust thereon, punitive damages, costs
and expenses, and other relief that the court considers just and proper. On May 13, 2025, the
parties in this action and the Terwilliger action moved the court in the Terwilliger action to lift the
stay in the Terwilliger action for the limited purpose of consolidating the 2 shareholder derivative
actions and to stay the consolidated action under the same terms as the Terwilliger stay. Driven
Brands Holdings disputes the allegations of wrongdoing and intends to vigorously defend against
the action.

Kalimon v. Aronson, et al., Case No. 3:25-cv-00764, in the United States District Court for
the Western District of North Carolina (Charlotte Division), and Bushansky v. Fitzpatrick, et al.,
Case No. 2025-1306-MTZ, in the Court of Chancery of the State of Delaware. John Kalimon and
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Stephen Bushansky each filed on October 7, 2025 and November 18, 2025, respectively, purported
derivative complaints against current and former Driven Brands Holdings’ executive officers and
board members, including those named as defendants in the Terwilliger and Gaiman complaints,
as well as our Chief Executive Officer, Daniel Rivera, and Driven Brands Holdings’ board
member, Damien Harmon. The Kalimon and Bushansky complaints make largely the same
allegations as those in the Genesee, Terwilliger, and Gaiman complaints. Driven Brands Holdings
disputes the allegations of wrongdoing and intends to vigorously defend against the actions.

PJC Management Group, LLC et al. v. MAACO Franchisor SPV LLC, Driven Brands, Inc.,
and Driven Systems LLC, Case No. 25-CV-059334-590, in the Mecklenburg County Superior
Court (North Carolina). On November 5, 2025, 10 current Maaco franchisees filed a complaint
against Maaco, Driven Brands, and Driven Systems alleging breach of contract, breach of the
implied covenant of good faith and fair dealing, and a violation of the North Carolina Unfair and
Deceptive Trade Practices Act, N.C. Gen. Stat. 75-1.1 et seq. The Maaco franchisees allege that
the defendants have misappropriated, misused, or converted fees and other funds paid by the
franchisees for advertising and media in order to offset other unrelated costs. The Maaco
franchisees are seeking an accounting of relevant financial matters and damages in an unspecified
amount in excess of $1 million, as well as treble damages under the North Carolina Unfair and
Deceptive Trade Practices Act, a declaration that the non-competition provisions and certain other
post-termination provisions in the applicable franchise agreements are null and void, attorneys’
fees, costs, and pre- and post-judgment interest. The defendants have not yet responded to the
complaint, and this case remains in the pre-trial stage. Maaco, Driven Brands, and Driven Systems
dispute the allegations of wrongdoing and intend to vigorously defend against the action.

Pending Action Against Take 5 Affiliate

5002090 Ontario Inc. and Asif Ali v. Take 5 Canada SPV LP, Bruno Piva, Noah Pollack,
and Jonathan Fitzpatrick, Court File No. CV-22-00692201-0000, in the Superior Court of Justice
of the Province of Ontario. On December 23, 2022, 5002090 Ontario Inc. and its director, Asif
Ali (collectively, “Ali”), the former franchisee of a Take 5 Oil Change Center in Ontario, Canada
(previously operated as a Pro Oil Change Center until its conversion), filed a Statement of Claim
against the current franchisor of Take 5 Oil Change Centers in Canada, Take 5 Canada, Take 5
Canada’s former Director, Chief Executive Officer, and President (and Take 5’s former Manager
and Chief Executive Officer), Mr. Fitzpatrick, Take 5 Canada’s franchise broker, Mr. Piva, and a
former Take 5 Canada (and Take 5) executive, Mr. Pollack, alleging breach of the disclosure and
fair dealing provisions of the Arthur Wishart Act (Franchise Disclosure), 2000 and, alternatively,
negligent misrepresentation, as well as breach of good faith. Ali subsequently discontinued his
claims against Mr. Fitzpatrick and Mr. Pollack, however. Ali alleges that, when he purchased the
Take 5 Oil Change Center from a then-Pro Oil Change Center franchisee, he believed that, on the
basis of the franchise disclosures that he received from Take 5 Canada and an alleged verbal
agreement with a Take 5 Canada representative, he was receiving a full 10-year term to operate
the Take 5 Oil Change Center. According to the Statement of Claim, Ali entered into a loan
agreement in connection with his purchase of the Take 5 Oil Change Center, the terms of which
included “a minimum timeframe of 7 years.” Ali alleges, however, that his franchise agreement
was terminated after less than 2 years based on his failure to provide the required notice to renew.
Ali contends that he does not have copies of any assignment agreement with the prior franchisee,
any sublease with Take 5 Canada for the Take 5 Oil Change Center premises, or other Take 5 Qil
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Change Center-related agreements referenced in Take 5 Canada’s notice of termination. Ali
alleges that he sold the Take 5 Oil Change Center assets when Take 5 Canada threatened legal
action if he failed to vacate the Take 5 Oil Change Center premises. Ali claims that his lender
subsequently commenced legal action against him for defaulting on the Take 5 Oil Change Center-
related loan and, as part of a settlement, he was required to pay the lender certain amounts. Ali
seeks damages (including punitive damages) of at least CAN$368,000, interest, declarations that
Take 5 Canada’s franchise disclosures were invalid and void and that the above-referenced
assignment agreement (if it exists) is void, and costs of the action. Take 5 Canada delivered a
Statement of Defence in April 2023. The parties have agreed on a discovery plan. Take 5 Canada
and the other defendants are defending this action.

Concluded Action Against Take 5 Affiliate

Laurence Chua v. 2084492 Ontario Inc. o/a Pro Oil Management Inc., XYZ Company,
Take 5 Oil Change LLC a/k/a Take 5 LLC, Driven Brands, Inc., Maurice Filion & Jamie Taylor,
and Take 5 Canada SPV LP, Case No. CV-20-00074799-0000, in the Superior Court of Justice of
the Province of Ontario. On December 18, 2020, Laurence Chua (“Chua”) filed a Statement of
Claim alleging that, although he entered into a franchise agreement granting him an exclusive
territory within Ontario, Canada, Pro Oil Management Inc., the then-franchisor, never designated
a location for his franchised business within this territory and, later, improperly granted another
franchisee a franchise in this territory. On April 13, 2022, Chua amended the Statement of Claim
to add Take 5 Canada. Chua sought declarations that certain provisions of the franchise agreement
were void and unenforceable, that the franchise agreement contravened the Arthur Wishart Act
(Franchise Disclosure), 2000, and that Take 5 Canada and certain of the other defendants breached
their duty of good faith and fair dealing. Chua also sought an order enjoining Take 5 Canada and
the other defendants from terminating the franchise agreement. The Statement of Claim asked the
court to award payment of CAN$10,000,000 in damages, at least CAN$10,000,000 in lost sales
and profits, CAN$500,000 in punitive, exemplary and aggravated damages, interest, legal fees and
taxes, and other relief that the court might consider appropriate. The parties mutually settled the
matter and, as part of the settlement, the parties exchanged releases and covenants not to sue, and
the defendants made a payment to Chua of CAN$65,000. On September 4, 2025, the case was
dismissed with no admission of liability by any party.

Disclosures Regarding Affiliated Programs

The following affiliates that offer franchises resolved actions brought against them with
settlements that involved their becoming subject to currently effective injunctive or restrictive
orders or decrees. None of these actions have any impact on us or our brand nor allege any
unlawful conduct by us.

The People of the State of California v. Arby’s Restaurant Group, Inc. (California Superior
Court, Los Angeles County, Case No. 19STCV09397, filed March 19, 2019). On March 11, 2019,
our affiliate, Arby’s Restaurant Group, Inc. (“ARG”), entered into a settlement agreement with the
states of California, Illinois, lowa, Maryland, Massachusetts, Minnesota, New Jersey, New York,
North Carolina, Oregon and Pennsylvania. The Attorneys General in these states sought
information from ARG on its use of franchise agreement provisions prohibiting the franchisor and
franchisees from soliciting or employing each other’s employees. The states alleged that the use
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of these provisions violated the states’ antitrust, unfair competition, unfair or deceptive acts or
practices, consumer protection and other state laws. ARG expressly denies these conclusions, but
decided to enter into the settlement agreement to avoid litigation with the states. Under the
settlement agreement, ARG paid no money but agreed (a) to remove the disputed provision from
its franchise agreements (which it had already done); (b) not to enforce the disputed provision in
existing agreements or to intervene in any action by the Attorneys General if a franchisee seeks to
enforce the provision; (c) to seek amendments of the existing franchise agreements in the
applicable states to remove the disputed provision from the agreements; and (d) to post a notice
and ask franchisees to post a notice to employees about the disputed provision. The applicable
states instituted actions in their courts to enforce the settlement agreement through Final Judgments
and Orders, Assurances of Discontinuance, Assurances of Voluntary Compliance, and similar
methods.

The People of the State of California v. Dunkin’ Brands, Inc. (California Superior Court,
Los Angeles County, Case No. 19STCV09597, filed March 19, 2019). On March 14, 2019, our
affiliate, Dunkin Brands, Inc. (“DBI”), entered into a settlement agreement with the Attorneys
General of 13 states and jurisdictions concerning the inclusion of “no-poaching” provisions in
Dunkin’ restaurant franchise agreements. The settling states and jurisdictions included California,
Illinois, lowa, Maryland, Massachusetts, New Jersey, New York, North Carolina, Pennsylvania,
Rhode Island, Vermont, and the District of Columbia. A small number of franchise agreements in
the Dunkin’ system prohibit Dunkin’ franchisees from hiring the employees of other Dunkin’
franchisees and/or DBI’s employees. A larger number of franchise agreements in the Dunkin’
system contain a no-poaching provision that prevents Dunkin’ franchisees and DBI from hiring
each other’s employees. Under the terms of the settlement, DBI agreed not to enforce either
version of the no-poaching provision or assist Dunkin’ franchisees in enforcing that provision. In
addition, DBI agreed to seek the amendment of 128 franchise agreements that contain a no-
poaching provision that bars a franchisee from hiring the employees of another Dunkin’ franchisee.
The effect of the amendment would be to remove the no-poaching provision. DBI expressly denied
in the settlement agreement that it had engaged in any conduct that had violated state or federal
law, and, furthermore, the settlement agreement stated that such agreement should not be construed
as an admission of law, fact, liability, misconduct, or wrongdoing on the part of DBI. The Attorney
General of the State of California filed the above-reference lawsuit in order to place the settlement
agreement in the public record, and the action was closed after the court approved the parties’
stipulation of judgment.

New York v. Dunkin’ Brands, Inc. (N.Y. Supreme Court for New York County, Case No.
451787/2019, filed September 26, 2019). In this matter, the N.Y. Attorney General (the “NYAG”)
filed a lawsuit against our affiliate, DBI, related to credential-stuffing cyberattacks during 2015
and 2018. The NYAG alleged that the cyber attackers used individuals’ credentials obtained from
elsewhere on the Internet to gain access to certain information for DD Perks customers and others
who had registered a Dunkin’ gift card. The NYAG further alleged that DBI failed to adequately
notify customers and to adequately investigate and disclose the security breaches, which the
NYAG alleged violated the New York laws concerning data privacy as well as unfair trade
practices. On September 21, 2020, without admitting or denying the NYAG’s allegations, DBI
and the NYAG entered into a consent agreement to resolve the State’s complaint. Under consent
order, DBI agreed to pay $650,000 in penalties and costs, issue certain notices and other types of
communications to New York customers, and maintain a comprehensive information security
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program through September 2026, including precautions and response measures for credential-
stuffing attacks.

Other than these actions, no litigation is required to be disclosed in this Item.

Item 4

BANKRUPTCY
No bankruptcy is required to be disclosed in this Item.

Iltem 5

INITIAL FEES

Franchise Agreement

You must pay us an initial franchise fee for your Take 5 Oil Change Center franchise. The
initial franchise fee is $45,000 and is payable at the time that you sign the Franchise Agreement.
The initial franchise fee is non-refundable. During fiscal year 2024, franchisees paid an initial
franchise fee ranging from $0 to $35,000.

You must pay us or our affiliate in lump sum a nonrefundable registration and initial set-
up fee for the point of sale software and business intelligence software licensed from our
designated suppliers and sublicensed to you under the Software License Agreement (Exhibit K)
(the “Software Installation Fee”), which, as of the date of this disclosure document, is $3,000. We
may increase the amount of the Software Installation Fee to reflect changes to the Brand
Technology (defined in Item 11) and the software licensed under the Software License Agreement.
The Software Installation Fee is part of your overall costs for the required Brand Technology and
is due and payable to us at the time that you sign the Software License Agreement. (The Software
License Agreement and Franchise Agreement are signed at the same time.) We and our affiliate
will use the fee to provide installation, training, support and configuration services for the software
that you will use in the operation of the Center.

You must pay us $20,000 that we will apply toward the opening marketing program for the
Center during the opening period that we designate and a marketing kit for use in opening the
Center (the “Grand Opening Contribution”). The Grand Opening Contribution is due at the time
that you sign the Franchise Agreement and is payable in lump sum and non-refundable. After we
receive your Grand Opening Contribution, we may, at our option, pay the total Grand Opening
Contribution to a vendor we designate that you must use to assist you in developing and
implementing the grand opening activities for the Center. In that case, you and the vendor must
prepare and submit to us for approval a proposed opening marketing program. Your proposed
grand opening marketing program must cover marketing, advertising and operational activities at
least 3 months before and 3 months after the date you open the Center, and may span up to 90 days
around the date you open the Center. This time period is subject to change based on the particular
market area or other unique circumstances of the Center. Furthermore, we may delay the roll out
of certain portions of your grand opening marketing program if the Center does not meet certain
requirements detailed in the Manuals, including those requirements related to post-opening
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customer service index scores and bay times. You must make the changes to the program that we
specify and execute the program as we have approved it (with the vendor’s assistance, as
applicable). If we do not elect to engage a vendor for your Center’s opening, then the Take 5
marketing team will conduct grand opening marketing for the Center (including expenditure of the
balance of the Grand Opening Contribution). We may contribute any unspent portion of the Grand
Opening Contribution to the Marketing Funds (defined in Item 11) or spend the amount on local
or regional advertising or promotion as we consider appropriate.

If you operate more than 1 Take 5 Oil Change Center, you may request that we provide our
initial training program to your manager and other Center personnel locally at the Center. If we
agree to provide local training, we will determine the composition of our training personnel and
the duration of their stay at the Center in our sole judgment. You must pay our then applicable
charges, including reasonable training fees and our personnel’s per diem charges and any travel
and living expenses. Currently, we charge $10,000 per trainer for local training.

As detailed in Item 7, at least 30 days prior to opening your Center, you must purchase
from us, Spire Supply, and/or another affiliate (which may include Driven Product Sourcing)
furniture, fixtures, equipment, other fixed assets and an operations kit (which includes signage for
service, safety, and security, training supplies, SDS files, menu boards, and miscellaneous
operational items that we require for the Center) (collectively, the “FF&E Package”) and an
opening inventory and supplies package (the “Opening Inventory”) for your Center. The cost of
the FF&E Package is $29,497 to $39,388 for both a new (ground up) and conversion Take 5 Qil
Change Center. The cost of the Opening Inventory is $23,000 to $35,000 for both a new (ground
up) and conversion Take 5 Oil Change Center. These amounts are non-refundable.

Area Development Agreement

You must pay us a nonrefundable development fee within 2 business days after you sign
the Area Development Agreement. The development fee is 50% of the aggregate initial franchise
fees due under the franchise agreements for the number of Take 5 Oil Change Centers you agree
to develop under the Development Schedule. We will insert this fee in the Area Development
Agreement before signing it. With respect to each Take 5 Oil Change Center you must develop
under the Area Development Agreement, we will apply the portion of the development fee
applicable to the Center toward the initial franchise fee owed under the applicable franchise
agreement, and the balance of the initial franchise fee will be due and payable as described above.

Incentive Programs

We may periodically implement incentive programs to encourage franchise system growth.
Under the incentive programs, we may, among other things, waive or reduce the initial franchise
fee and/or modify the payment timing of that fee. We may modify or discontinue any incentive
program we implement at any time.
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Item 6

OTHER FEES
Column 1 Column 2 Column 3 Column 4
Type of Fee™ Amount Due Date Remarks
Royalty Fee 7% of Gross Sales® ©® On the day of each week | We may modify the

we periodically specify
(the “Payment Day™),
currently each Friday,
on Gross Sales of the
Center for the preceding
week ending on
Saturday

Payment Day and
corresponding reporting
period at any time.

Non-Recorded
Payment

For each occurrence, the
greater of $1,500 or 120% of
the Royalty Fees transferred
from the Account for the last
reporting period for which
Gross Sales of the Center
were recorded

As incurred

Payable if you have not
recorded Gross Sales of
the Center for any
reporting period

Marketing Funds
contributions

5% of Gross Sales

On the Payment Day,
currently each Friday,
on Gross Sales of the
Center for the preceding
week ending on

Item 11 discusses
Marketing Funds.
See Note 3.

We may modify the

Saturday Payment Day and
corresponding reporting
period at any time.

Replacement Our then current training fee | As incurred Due for any successor

Managing Director | (Currently, $5,000; we may managing director or

or Manager training | increase this fee and charge manager for the Center
up to $7,500.) who must undergo

training.

Supplemental and Our then current charges As incurred Payable if we require

refresher training (Currently, we charge up to your Managing Director
$400 per person, per day for (defined in Item 15),
supplemental and refresher manager or other
training provided at our personnel to complete
headquarters; or up to $600 supplemental and
per person, per day, plus refresher training
travel expenses and room programs, workshop and
and board for our educational seminars.
employees, for onsite You must pay all travel
supplemental and refresher and living expenses
training. We may increase attendees incur during
these fees and charge up to supplemental and
$1,000.) refresher training.
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Column 1 Column 2 Column 3 Column 4
Type of Fee® Amount Due Date Remarks
Additional guidance | Our then current charges As incurred We may charge you for
or support (Currently, we charge up to forms and other

$400 per person, per day for
additional guidance and
support provided at our
headquarters; or up to $600
per person, per day, plus
travel expenses and room
and board for our
employees, for onsite
additional guidance and
support. We may increase
these fees and charge up to
$1,000.)

materials we supply and
for operating assistance
made necessary by your
failure to comply with
any provision of the
Franchise Agreement or
Standard, or if you
request additional
operating assistance.

Annual/regional
conference fees

Our then current registration
fee for all attendees
(Currently, $249; we may
increase this fee and charge
up to $500 per attendee.)

As incurred; 30 days
before conference

Training and
transfer fee

50% of then current initial
franchise fee
(Currently, $17,500)

50% due (and
nonrefundable) when
you request transfer
approval; balance due
before transfer
completed

Payable on proposed
transfer of the Franchise
Agreement, the Center
or its assets, or any
ownership interest in
you.

Resale assistance
fee

10% of the purchase price
for the Center

Upon transfer

Payable only if we
obtain a purchaser for
the Center on proposed
transfer and do not elect
to exercise our right of
first refusal under the
Franchise Agreement.

Successor franchise
fee

50% of our then current
initial franchise fee

When you sign the
successor franchise

(Currently, $17,500) agreement
Relocation fee Our then current relocation As incurred Payable if you relocate
fee (currently, $2,500; we the Center to a new site
may increase this fee and with our approval.
charge up to $5,000), plus
costs and expenses
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Column 1 Column 2 Column 3 Column 4
Type of Fee® Amount Due Date Remarks
Software License Currently, $249 per month; As incurred Payable to compensate
Fee however, if you choose to us or our affiliate for
use video surveillance costs and expenses to
software with your point of keep your point of sale
sale system (the “POS system up and running.
System Surveillance See also Note 4.
Software™), the Software
License Fee is currently
$416 per month.
Credit card fees Approximately 1% to 3% of | As incurred Payable to us or
Gross Sales merchant account
vendors.
Inspection fee Our then current inspection As incurred Payable to compensate
fee us for our costs and
expenses during any
(Currently, $0, but we may follow-up inspection to
charge up to $3,000, plus confirm that you
travel expenses and room corrected deficiencies
and board for our and are otherwise
employees.) complying with the
Franchise Agreement
and all Standards, or for
any evaluation that you
request.
Management fee 3% of Gross Sales As incurred Due when we appoint a
manager to operate the
Center after your or
your owner’s death or
permanent incapacity
and our determination
that the existing
Managing Director is
not competent and
trained to manage the
Center.
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Column 1
Type of Fee®

Column 2
Amount

Column 3
Due Date

Column 4
Remarks

Conversion fees

Purchase price we paid for
the Non-System Center
(defined in Item 12) or fair
market value (payable in
cash), plus costs and
expenses we incurred to
acquire the Non-System
Center (prorated if we
acquired the Non-System
Center as part of a multiple
center purchase)

As detailed in purchase
agreement

If we acquire, or obtain
the rights to acquire any
Non-System Center
within your Territory
(defined in Item 12),
you will have the option
after we notify you to
purchase the Non-
System Center and
convert it to a Take 5
Oil Change Center.

You will pay us the cash
equivalent of the
consideration we paid
for the Non-System
Center if we purchased
the Non-System Center
within 180 days before
we notified you of our
intent to convert the
Non-System Center to a
Take 5 Oil Change
Center. Otherwise, the
purchase price is fair
market value of the
Non-System Center.

Customer complaint | Out-of-pocket cost As incurred You must reimburse us
reimbursement reimbursement if we resolve a customer
complaint because you
do not do so; amount
depends on extent of
your non-compliance.
Non-approved $2,500 for each day your When billed Due if you open the
opening Center is open without our Center for business
approval before we give our
approval.
Interest Highest legal rate (or inthe | When billed Due on all overdue
absence of such rate, 2% per amounts.
month)
Administrative fee $500 As incurred Due on each overdue

payment (or for each
dishonored payment) to
cover the increased
costs and expenses we
incur as a result of your
failure to pay the
amounts when due.
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Column 1 Column 2 Column 3 Column 4
Type of Fee® Amount Due Date Remarks
Insurance Premiums plus our costs, As incurred Due only if you fail to
reimbursement expenses and charges maintain (or prove you
have) insurance and we,
at our option, obtain
insurance for you.
Lease Varies based on the Center’s | Monthly Payable if you lease the
market area Premises (defined in
Item 12) from us or our
affiliate.
Sublease Varies based on the Center’s | Monthly Payable if you sublease
market area the Premises from us or
our affiliate.
Public offering fee Out-of-pocket cost As incurred We may charge you a

reimbursement

fee for reviewing the
materials you prepare
for any public offering
of your securities.

Audit expenses

Cost of audit, including fees
of independent accountants
and/or third-party vendors
and the travel, room, board
and compensation of our
employees and authorized
agents or representatives

15 days after billing

Payable if the audit is
made necessary by your
failure to submit reports,
supporting records, or
other information, as
required by the
Franchise Agreement, or
if the audit reveals an
understatement of Gross
Sales for any period or
periods greater than 1%.

Liquidated damages
upon termination

See Note 5

Within 30 days after
termination

Due if Franchise
Agreement terminates
before its term expires.

National Warranty
Program

Net debit balances

As incurred

We may charge you for
warranty services
performed by another
Take 5 Oil Change
Center on customer
warranties you issue for
the national warranty
program. You must pay
us any net debit
balances with respect to
the national customer
warranty program.
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Column 1 Column 2 Column 3 Column 4

Type of Fee® Amount Due Date Remarks
Costs and attorneys’ | Will vary under As incurred Payable if we incur
fees circumstances costs as a result of your

non-compliance with
Franchise Agreement or
Area Development

Agreement.
Indemnification Will vary under As incurred You must reimburse us
circumstances and our affiliates if we

or they are held liable
for claims arising from
your Center’s
development or
operation or your breach
of the Franchise
Agreement or Area
Development
Agreement.

Explanatory Notes

1) Except as described above, all fees are imposed and collected by and payable to us
and are non-refundable. These fees are uniform for franchisees signing the Franchise Agreement
included in this disclosure document.

We may periodically implement incentive programs to encourage franchise system growth,
including the development incentive described in Note 3 below. Under the incentive programs,
we may, among other things, waive or reduce the Royalty Fee and/or Marketing Funds
contribution payable by a franchisee for a limited period of time. We may modify or discontinue
any incentive program we implement at any time.

(@) “Gross Sales” means and includes all revenue received or otherwise derived from
operating the Center, whether for cash, check, credit and debit card, barter, exchange, trade credit,
or other credit transactions without exception for any bad/write downs or write-offs, and without
deduction for any processing or administrative fees of any kind whatsoever. Gross Sales will be
calculated upon all motor vehicle services and products of all kinds purchased by customers of the
Center, whether these purchases are made in, upon, or from the Premises. “Gross Sales” excludes
sales, use, service or excise taxes collected from customers and paid to the appropriate taxing
authority and refunds to customers. If you receive any proceeds from any business interruption
insurance applicable to the loss of sales at the Center, we will add to Gross Sales an amount equal
to the imputed Gross Sales that the insurer used to calculate those proceeds.

(3) You must participate in an electronic funds transfer program under which Royalty
Fees and Marketing Funds contributions are deducted or paid electronically from your bank
account. We may permit you to initiate payments via a system we establish or approve, or at our
option, require you to authorize us to initiate debit and/or credit entries and/or credit correction
entries to the Center bank operating account (the “Account”) for payment of Royalty Fees,
Marketing Funds contributions, and products and other items purchased through us or our affiliates
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on forms we prescribe. If you are required to authorize us to initiate debit entries, you must make
the funds available in the Account for withdrawal by electronic transfer no later than 6:00 a.m. on
the Payment Day (currently, Friday), or such prior business day should the Payment Day fall on a
bank holiday. The amount actually transferred from the Account to pay Royalty Fees, Marketing
Funds contributions, and products and other items purchased through us or our affiliates will be
based on the Gross Sales recorded for the preceding week. If you have not recorded Gross Sales
of the Center for any reporting period, we will be authorized to debit the Account in an amount
equal to the Non-Recorded Payment (see above). If at any time we determine that you have
underpaid Royalty Fees or Marketing Funds contributions due under the Franchise Agreement, we
will be authorized to initiate immediately a debit to the Account in the appropriate amount,
including interest as provided for in the Franchise Agreement. An overpayment will be credited
to the Account through a credit effective as of the first reporting date after we and you determine
that such credit is due.

4 We may increase the amount of the Software License Fee based on changes in the
Index (defined below) (“Annual Increase”). Beginning on the anniversary date of the effective
date of the Software License Agreement, you may be subject to an Annual Increase based on the
base Software License Fee plus the Index. “Index” refers to the Consumer Price Index for All
Urban Consumers (CPI1-U) for the U.S. City Average for all Items (1982 — 1984 = 100), not
seasonally adjusted, as published by the United States Department of Labor, Bureau of Labor
Statistics, or in a successor index. An Annual Increase will be determined by adding 2% to the
most recent Index and will not exceed 5% annually. We also reserve the right to increase the
Software License Fee, even beyond the Annual Increase, to reflect any increases in any third
party’s charges to us and/or any modifications to the Brand Technology and the software licensed
under the Software License Agreement.

(5) The amount of liquidated damages varies depending on when the Franchise
Agreement terminates. If the Franchise Agreement terminates after the effective date of the
Franchise Agreement, you must pay us, as liquidated damages for the loss of the benefit of the
bargain we are entitled to receive, and not as a penalty, a lump-sum payment equal to the Royalty
Fees you owed us during the 36 months before the termination date. If less than 36 months have
lapsed between the effective date of the Franchise Agreement and the termination date, the
liquidated damages will be the average monthly Royalty Fees during the time between the effective
date and the termination date, multiplied by 36.

[Remainder of Page Intentionally Left Blank]
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Franchise Agreement

NEW (GROUND-UP) TAKE 5 OIL CHANGE CENTER®

ltem 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

1627241092.2

Column 3 Column 5
Column 1 Column 2 Column 4
. Method of To wh_om
Type of expenditure Amount When due payment is to be
payment
made
At the time that you
Initial franchise fee $45,000 Lump sum sign the Franchise Us
Agreement
As contractor or
Building work® $273,985 - $705,345 | Installments | funding source Contractors
reguires
As contractor or
General site work® $243,543 - $626,973 | Installments | funding source Contractors
reguires
General conditions AS contractor or
and fees® $91,328 - $235,115 | Installments | funding source Contractors
requires
Due diligence, As contractor or
permits, design and $63,053 - $169,937 | Installments | funding source Contractors
plans® requires
Us, Spire Supply,
and/or another
FF&E Package® $29,497 - $39,388 Lump sum 30 days prior to affiliate (which
opening may including
Driven Product
Sourcing)
. At the time that you
ﬁgg%vafe Installation $3,000 Lump sum si_gn the Software Us or affiliate
License Agreement
As contractor or
Used oil system® $7,000 - $15,000 As incurred | funding source Supplier
requires
50% upon order
. placement, .
Signage $18,342 - $59,384 Installments remaining 50% on Sign company
order completion
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Column 3 Column 5
Column 1 Column 2 Column 4
To whom
Type of expenditure Amount Mgﬂ:ggn(zf When due payment is to be
pay made
Us, Spire Supply,
and/or another
Opening Inventory® $23,000 - $35,000 | Lump sum 30 days prior to affiliate (which
opening may include
Driven Product
Sourcing)
, As we or
3 moi‘ths rent_a}?O()JI $20,000 landlord As we or landlord Us or landlord
security deposit . requires
requires
Training fees, salaries Emplovees. third
and expenses during $15,000 - $20,000 As incurred Before opening ployees,
- arties, and us
training®® p :
. At the time that you
ggi?ﬂﬁ?g;:ng $20,000 Lump sum sign the Franchise Us
Agreement
Insurance $7,500 As incurred As incurred Insurance broker
. Employees,
Qg?:tﬁs(?gl funds -3 $52,000 As incurred As incurred suppliers, and
other third parties
TOTAL (excluding
real estate costs)® $912,248 - $2,053,642

YOUR ESTIMATED INITIAL INVESTMENT

CONVERSION TAKE 5 OIL CHANGE CENTERW

Column 3 Column 5
Column 1 Column 2 Column 4
To whom
Type of expenditure Amount Method of When due payment is to be
payment
made
At the time that you
Initial franchise fee $45,000 Lump sum sign the Franchise Us
Agreement
As contractor or
Building work® $22,050 - $261,031 | Installments funding source Contractors
reguires
As contractor or
General site work® $19,600 - $232,027 | Installments funding source Contractors
requires
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Column 5

Column 1 Column 2 Column 3 Column 4
To whom
Type of expenditure Amount Method of When due payment is to be
payment
made
General conditions AS contractor or
@ $7,350 - $87,010 Installments funding source Contractors
and fees .
requires
Due diligence, As contractor or
permits, design and $0 - $126,367 Installments funding source Contractors
plans® requires
Us, Spire Supply,
and/or another
FF&E Package® $29,497 - $39,388 | Lump sum 30 days prior to ﬂg;?;il(uvézm
opening Driven Product
Sourcing)
. At the time that you
ﬁg:%vare Installation $3,000 Lump sum sign the Software Us or affiliate
License Agreement
As contractor or
Used oil system® $0 - $15,000 As incurred funding source Supplier
requires
50% upon order
. i placement, .
Signage $23,148 - $50,264 | Installments remaining 50% on Sign company
order completion
Us, Spire Supply,
and/or another
Opening Inventory® $23,000 - $35,000 | Lump sum 30 days prior to affiliate (which
opening may include
Driven Product
Sourcing)
, As we or
3 mof‘ths rent_a}[]Oc)JI $20,000 landlord AS we or landlord Us or landlord
security deposit . requires
requires
Training fees, salaries Emplovees. third
and expenses during $15,000 - $20,000 | As incurred Before opening pioy d
training parties, and us
. At the time that you
Grand_ Op'enlng $20,000 Lump sum sign the Franchise Us
Contribution
Agreement
Insurance $7,500 As incurred As incurred Insurance broker
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Colurmn 3 Column 5
Column 1 Column 2 Column 4
To whom
Type of expenditure Amount Method of When due payment is to be
payment made
. Employees,
Add'tlo(Tgl funds -3 $52,000 As incurred As incurred suppliers, and
months ; .
other third parties
TOTAL (excluding $287,145 -
real estate costs)®® $1,013,587

Except for security or utility deposits, none of these expenditures is refundable.

Explanatory Notes

1) New (Ground-Up) and Conversion Centers. A new (ground-up) Take 5 Oil Change
Center refers to a Take 5 Oil Change Center constructed after the execution of a ground lease. A
conversion Take 5 Oil Change Center refers to a Take 5 Oil Change Center converted from a pre-
existing quick lube or repair and maintenance operating automotive service center to our Take 5
branding and operational standards.

@) Building Work. These figures cover the costs to construct, build-out, remodel, and
decorate (as applicable, depending on whether your Center will be a new (ground-up) or
conversion Take 5 Oil Change Center) your Center according to our Standards. The amounts vary
depending primarily on the Center’s size, location and condition.

With respect to a conversion Take 5 Oil Change Center, because you currently operate an
oil change service center at the applicable location, the scope of construction/remodeling required
to conform the site to our Standards and specifications will be limited. The low end assumes that
the site generally meets our Standards and specifications. The high end assumes that you will have
to undertake significant remodeling and decorating to conform the site to our Standards and
specifications.

(3) General Site Work. These estimates cover the costs for the part of the construction
project that does not involve the physical building, including items such as utility connections,
demolition and/or concrete around the building. In our experience, we have found that this amount
may be capped in exchange for a higher lease rate with the landlord.

With respect to a conversion Take 5 Oil Change Center, because you currently operate an
oil change service center at the applicable location, the scope of construction/remodeling required
to conform the site to our Standards and specifications will be limited. The low end assumes that
the site generally meets our Standards and specifications. The high end assumes that you will have
to undertake significant remodeling and decorating to conform the site to our Standards and
specifications.
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4) General Conditions and Fees. This estimate includes costs for supervision, labor,
and fees charged by the general contractor.

With respect to a conversion Take 5 Oil Change Center, because you currently operate an
oil change service center at the applicable location, the scope of construction/remodeling required
to conform the site to our Standards and specifications will be limited. The low end assumes that
the site generally meets our Standards and specifications. The high end assumes that you will have
to undertake significant remodeling and decorating to conform the site to our Standards and
specifications.

(5) Due Diligence, Permits, Design and Plans. This estimate includes costs for due
diligence related to the construction project, necessary permits for a given jurisdiction, and
architectural and civil engineering plans.

With respect to a conversion Take 5 Oil Change Center, because you currently operate an
oil change service center at the applicable location, the scope of construction/remodeling required
to conform the site to our Standards and specifications will be limited. The low end assumes that
the site generally meets our Standards and specifications. The high end assumes that you will have
to undertake significant remodeling and decorating to conform the site to our Standards and
specifications.

(6) FF&E Package. This figure covers holding tanks for oil, cabinets, tools, Brand
Technology (described in Item 11), excluding the Software Installation Fee (described in Item 5),
office and shop supplies, and miscellaneous items like oil tank remote monitoring devices, safes,
air compressors, eye wash stations, an operations kit (which includes signage for service, safety,
and security, training supplies, SDS files, menu boards, and miscellaneous operational items that
we require for the Center), and other equipment and furnishings that we periodically require for
the Center.

With respect to a conversion Take 5 Oil Change Center, because you currently operate an
oil change service center at the applicable location, we expect that you will have some of the
furniture, fixtures, and equipment necessary to operate the Center. The low estimate assumes that
your existing furniture, fixtures and equipment meet our current Standards and that you will not
require any improvements, repairs or replacements to these items. The high estimate assumes that
you may have some of these items but will need to purchase or lease a significant number of items
to meet our Standards.

@) Software Installation Fee. As stated in Item 5, we may increase the Software
Installation Fee to reflect changes to the Brand Technology and the software licensed under the
Software License Agreement.

(8) Used Oil System. This estimate covers the cost of a system to collect and recycle
oil. With respect to a conversion Take 5 Oil Change Center, because you currently operate an oil
change service center at the applicable location, we anticipate that you will already have a used oil
system. The low end assumes that your used oil system meets our current Standards. The high
end assumes that you will have to purchase a new used oil system that meets our current Standards.
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9) Opening Inventory. This figure includes amounts for initial oil inventory and other
sellable inventory (such as air filters, oil filters, and wiper blades) and supplies.

(10) 3 Months’ Rent and Security Deposit. A standard Take 5 Oil Change Center
typically occupies approximately 1,800 square feet of space and includes 3 bays. The typical
location is on high-traffic streets with high convenience and density factors, such as ease of access,
facing the street, proper elevation and proximity to high-frequency destinations. Rent depends on
geographic location, size, local rental rates, businesses in the area, the landlord’s contribution to
your leasehold improvements, and other factors, varies from market to market, and could be higher
in large metropolitan areas than in suburban markets and smaller metropolitan areas. Your
landlord likely will require you to pay a security deposit equal to 1 month’s rent or more. Your
lease negotiations with your landlord and the size and market area of the Center’s location
ultimately will dictate when your rental payments will begin.

We expect you to rent the Center’s location. It is possible, however, that you will choose
to purchase, rather than rent, real estate on which a building suitable for the Center already is
constructed or could be constructed. Real estate costs depend on location, size, visibility,
economic conditions, accessibility, competitive market conditions, and the type of ownership
interest you are buying. Because of the numerous variables affecting the value of a particular piece
of real estate, this initial investment table does not reflect the potential purchase cost of real estate
or the costs of constructing a building suitable for the Center. With respect to a conversion Take
5 Oil Change Center, because you currently operate an oil change service center at the applicable
location, you will not incur any additional expenses for purchase of the location.

(11) Training. We describe training in Item 11. Although we do not impose a fee for
the initial training program, this figure includes amounts for your personnel’s salaries, lodging,
transportation, and meals during training. The estimates are for 3 individuals attending our initial
training program at our franchise training location at 1500 N. Graham Street, Suite E, Charlotte,
North Carolina 28206. The costs in Charlotte vary greatly based on the time of year and choices
you make for hotels, restaurants, etc. The higher end of the range estimates that we provide local
training at your Center (e.g., an additional $10,000 for a local trainer, as described in Item 5).

(12) Additional Funds. This estimates the funds needed to cover your operating
expenses for the first 3 months of operation (other than the items identified separately in the table),
including miscellaneous supplies, inventory, payroll costs (but not any draw or salary for you),
utilities and other miscellaneous costs. This is only an estimate, and you might need additional
working capital during the first 3 months you operate your Center and for a longer time period
after that.

(13) We relied on our affiliates’ experience in operating Take 5 Oil Change Centers
since 2000 to compile these estimates (including the estimate of additional funds). You should
review these figures carefully with a business advisor before deciding to acquire the franchise. If
you acquire another franchise from us or one of our affiliates that you develop concurrently with,
and at the same location as (or in close proximity to), the Center, you may realize certain cost
savings from co-development as compared to the costs you would incur to develop each concept
separately, including reduced general site work expenses, general conditions and fees, and permit
and other rent/real estate costs. We and our affiliates do not offer financing directly or indirectly
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for any part of the initial investment. The availability and terms of financing depend on many
factors, including the availability of financing generally, your creditworthiness and collateral, and
lending policies of financial institutions from which you request a loan. The estimate does not
include any finance charge, interest, or debt service obligation. We strongly recommend that you
use these categories and estimates as a guide to develop your own business plan and budget and
investigate specific costs in your area.

Area Development Agreement

YOUR ESTIMATED INITIAL INVESTMENT

Column 1 Column 2 Column 3 Column 4 Column 5
Type of Amount Method of When due To whom
expenditure payment payment is
to be made
Development fee | $45,000 - $337,500 Lump sum Within 2 business days after | Us
signing Area Development
Agreement
Additional funds — | $1,000 - $5,000 As incurred As incurred Third parties
3 months®
TOTAL $46,000 - $342,500
ESTIMATED
INITIAL
INVESTMENT®

None of these expenditures is refundable.

Explanatory Notes

1) You must pay us a development fee within 2 business days after you sign the Area
Development Agreement. The development fee is 50% of the aggregate initial franchise fees due
under the franchise agreements for the number of Take 5 Oil Change Centers you agree to develop
under the Development Schedule. The minimum number of Take 5 Oil Change Centers to be
opened under the Area Development Agreement is 2. Typically, however, our franchisees commit
to developing from 5 to 15 Take 5 Oil Change Centers under the Area Development Agreement,
but some have committed to developing as many as 24. We will insert this fee in the Area
Development Agreement before signing it. The development fee is non-refundable. With respect
to each Take 5 Oil Change Center you must develop under the Area Development Agreement, we
will apply the portion of the development fee applicable to the Center toward the initial franchise
fee owed under the applicable franchise agreement. The low end of the range of the estimated
initial investment for an Area Development Agreement represents the expenditures for the
development of 2 Take 5 Oil Change Centers, and the high end of the range of the estimated initial
investment for an Area Development Agreement represents the expenditures for the development
of 15 Take 5 Oil Change Centers.
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@) This estimates your initial start-up expenses for the first months of operating under
the Area Development Agreement, which may include costs to begin looking for sites, business
plan preparation and related expenses. You will incur costs and expenses for each Take 5 Oil
Change Center you develop under the Area Development Agreement, the current estimates of
which are listed in the first 2 charts in this Item 7.

3) There is no additional initial investment for training, real property, equipment,
fixtures, other fixed assets, construction, remodeling, leasehold improvements, decorating costs,
inventory, security deposits, utility deposits or business licenses required under the Area
Development Agreement. We and our affiliates do not offer financing for any part of the initial
investment. No part of this initial investment is refundable.

Item 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Franchise Agreement

Standards

You must operate the Center according to our Standards, which may regulate, among other
things, the quality and source of products used and methods and procedures relating to motor
vehicle services; the safety, maintenance, cleanliness, sanitation, function and appearance of the
Premises and its equipment, furniture, fixtures and signs; uniforms to be worn by and general
appearance of Center employees; use of the Marks; minimum staffing levels for the Center,
including the presence of a certified shop and assistant manager (who may be the Managing
Director) at the Center covering full shifts each week (as specified in the Manuals), manager
training, and uniform dress code; hours during which the Center will be open for business;
customer complaint resolution procedures and prompt reimbursement if we resolve a customer
complaint because you fail to do so as or when we require; use of standard formats, use and
retention of service agreements and other standard forms; use and illumination of signs, posters,
displays, standard formats and similar items; and your identification as the owner of the Center.
To maintain the quality of the goods and services that Take 5 Oil Change Centers offer and the
reputation of the Take 5 Oil Change franchise network, all motor vehicle oil, lubricants and other
products, materials and supplies sold and used in the operation of the Center must be a brand we
designate and, if we require, purchased only from suppliers or distributors that we designate or
approve (which may include or be limited to us or our affiliates).

We issue and modify our Standards based on our, our predecessor’s, and our affiliates’
experience in licensing, franchising and/or operating Take 5 Oil Change Centers. We will notify
you in our Manuals of our Standards and names of designated and approved suppliers. We also
provide our relevant Standards and specifications to some approved suppliers. Currently, the
purchases and leases that you must make from us or our affiliates, from approved suppliers, or
according to our Standards represent approximately 90% to 100% of your total purchases and
leases in establishing and operating your Center.
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Approved Brands, Suppliers and Distributors

All motor vehicle oil, lubricants and other products, materials and supplies sold and used
in the operation of the Center will be a brand designated by us and, if we require, purchased only
from suppliers or distributors that we designate or approve (which may include or be limited to us
or our affiliates) through any manner or method we designate. You currently must buy oil bearing
a brand we designate and only from suppliers that we designate or approve. Additionally, you
currently must buy oil filters, air filters, wiper blades, coolant flush, and other materials and
supplies (including merchant accounts) only from suppliers that we designate or approve, which
suppliers may include us and/or our affiliates. Currently, we, Spire Supply, and/or another affiliate
(which may include Driven Product Sourcing) are the exclusive suppliers of the Opening Inventory
for your Center. We, Spire Supply, Driven Product Sourcing, and/or another affiliate are approved
suppliers of your ongoing inventory of oil filters, air filters, wiper blades, and other ancillary items,
but currently you can acquire these items from other approved or designated suppliers. As stated
in Item 1, Driven Product Sourcing operates the DrivenAdvantage Platform, through which you
may purchase certain products for use in operating your Center. Through the DrivenAdvantage
Platform, Driven Product Sourcing provides you the opportunity to benefit from Driven Product
Sourcing’s purchasing power, expertise, and supplier network. For any products for which we
designate Driven Product Sourcing as the designated supplier or an approved supplier, you will
generally be required to purchase those products through the DrivenAdvantage Platform. Except
for these products, neither we nor any of our affiliates currently are approved suppliers or the only
approved suppliers for any products or services that Take 5 Oil Change Center franchisees use or
sell. None of our officers currently own an interest in any non-affiliated, third-party suppliers that
comprise the existing supply base for the Take 5 Oil Change franchise system. We restrict your
sources of items and services to protect trade secrets and other intellectual property rights, help
assure quality, help assure a reliable supply of products that meet our standards, achieve better
terms of purchase and delivery service, control third parties’ use of the Marks, and monitor the
manufacture, packaging, processing, and sale of these items.

If you propose to use in the operation of the Center any brand of motor vehicle oil,
lubricants or other products, materials and supplies which we have not yet approved as meeting
our specifications, or purchase or lease any motor vehicle oil, lubricants or other products,
materials and supplies from a supplier or distributor that we have not yet approved, you must first
notify us and upon our request submit samples and other information as we reasonably require to
determine whether such product and/or supplier or distributor meets our specifications and
standards. We may condition our approval of a supplier or distributor or a product, material, or
supply on requirements relating to product quality, prices, consistency, warranty, reliability,
financial capability, labor relations, customer relations, frequency of delivery, concentration of
purchases, standards of service (including prompt attention to complaints), any adverse economic
impact on us, our affiliates, or the Take 5 Oil Change Center franchise network, quality and
performance of then-approved products, materials, and supplies or suppliers/distributors (as
applicable), and/or other criteria. We will notify you within a reasonable time (not to exceed 60
days) whether we approve such products, supplier and/or distributor. We may charge a reasonable
fee to make the evaluation. We may periodically re-inspect the products and services of any
approved supplier or distributor and revoke our approval of any supplier, distributor, product or
service that does not continue to meet our criteria. You may not sell or use any brand of any such
products which we have designated as not being of equivalent quality to our designated brand of
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such product. In addition, any such product we approve for sale or use should have the designated
logo attached to the product and/or the package for such product in the manner we designate. The
Center must at all times maintain an inventory of motor vehicle oil, lubricants and other products,
materials and supplies, sufficient in variety and quantity to satisfy customer demand and operate
efficiently.

You must use forms, uniforms, materials and supplies bearing the Marks as we periodically
prescribe. You may not use the Marks in connection with any forms, uniforms or other materials
which we have not approved or prescribed. You must buy or lease uniforms only from suppliers
that we designate or approve.

Equipment, Fixtures, Furniture and Signs

You must use in the operation of the Center only those brands and models of equipment,
fixtures, furniture, and signs that we have approved for a Take 5 Oil Change Center as meeting
our specifications and Standards for, among other elements, design, function, performance,
serviceability and warranties. You must display and maintain at the Premises (interior and
exterior) only those signs, emblems, lettering, logos and display materials that we periodically
approve in writing. We will specify the color, size, design and location of these signs. You must,
at our request and your sole expense, replace and/or modify the Center’s signage to reflect the then
current image of Take 5 Oil Change Centers and update the Center’s menu board to reflect changes
in suppliers and/or pricing. You may not place additional signs or posters on the Premises without
our written consent.

You may purchase or lease approved brands and models of equipment, fixtures, furniture
and signs from any supplier, but we may designate 1 or more approved suppliers for these items,
which may include or be limited to us or any 1 or more of our affiliates. Currently, you must buy
all plastic bulk oil storage tanks, bay system cabinetry and other automotive shop equipment, lube
equipment, alarm and surveillance system products, oil tank remote monitoring devices,
telephones, and Brand Technology hardware and software only from suppliers that we designate
or approve. We, Spire Supply, and/or another affiliate (which may include Driven Product
Sourcing) are the exclusive suppliers of the FF&E Package for your Center. Currently, we or our
affiliate licenses the point of sale software and business intelligence software for the Brand
Technology from our designated suppliers and sublicenses that software to you under a Software
License Agreement. Except as described above, neither we nor any of our affiliates currently are
approved suppliers or the only approved suppliers for any of the above equipment, fixtures and
furniture.

If you propose to purchase or lease any brand and/or model of equipment, fixture, furniture
or sign which we have not yet approved, you must first notify us and submit upon our request
sufficient specifications, photographs, drawings and/or other information or samples so that we
may determine whether such brand and/or model of equipment, fixture, furniture or sign complies
with our specifications and Standards. We will make our determination and communicate it to
you within a reasonable time (not to exceed 60 days).
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Lease and Sublease

You must present the terms of any lease or sublease (whether prepared by us for your use
or mandated by the landlord of the Premises) for the Center’s site to us for acceptance before you
sign it. The lease or sublease must contain the terms we require in all leases or subleases. If we
(or our affiliate) own the Premises and lease it to you, we (or our affiliate) and you will sign the
Lease (Exhibit H). We also may require that the landlord lease the Premises directly to us (or our
affiliate) under a form of lease we find satisfactory and, in turn, we (or our affiliate) will sublease
the Premises to you under the Sublease (Exhibit 1). If we (or our affiliate) and you do not enter
into the Lease or Sublease, at our option, you must sign, and obtain the landlord’s consent to, the
Collateral Assignment of Lease (Exhibit J) under which you will collaterally assign the lease to us
as security for your timely performance of all Franchise Agreement obligations.

Lowe’s Real Estate Program

Driven Brands has entered into an agreement with Lowe’s Companies, Inc. (“Lowe’s”)
under the terms of which Driven Brands purchases from Lowe’s outparcels from Lowe’s Home
Improvement Stores for the development and operation of Take 5 Oil Change Centers (the
“Lowe’s Real Estate Program™). If you desire to develop a Take 5 Oil Change Center at one of
these outparcels, Driven Brands and you will enter into a Purchase Agreement for that outparcel
on the same terms and conditions as the purchase agreement between Lowe’s and Driven Brands,
except for price and deadlines. The current form of Purchase Agreement used in connection with
the Lowe’s Real Estate Program is attached as Exhibit N. Driven Brands and/or Take 5 may enter
into similar arrangements with other retailers and real estate developers.

Except as described above, there are no goods, services, supplies, fixtures, equipment,
inventory, computer hardware and software, real estate, or comparable items related to establishing
or operating the Center that you currently must buy or lease from us (or our affiliate) or from
designated or approved suppliers. In the future, we may designate other products and services that
you must buy only from us, our affiliates, or designated or approved suppliers.

Revenue from Required Franchisee Purchases and Leases; Payments from Designated
Suppliers from Franchisee Purchases

We and/or our affiliates may derive revenue based on your purchases and leases, including
from charging you (at prices exceeding our and their costs) for services and products that we or
our affiliates sell you and from promotional allowances, rebates, volume discounts, and other
amounts paid to us and our affiliates by suppliers that we designate, approve, or recommend for
some or all Take 5 Oil Change Center franchisees. We and our affiliates may use all amounts
received from suppliers, whether or not based on your and other franchisees’ prospective or actual
dealings with them, without restriction for any purposes that we and our affiliates consider
appropriate.

During our 2024 fiscal year, we and our affiliates received $1,687,337 in rebates from
suppliers based on franchisee purchases, and our affiliate received $255,366 in rental income from
subleasing Take 5 Qil Change Center premises to franchisees. In addition, during our 2024 fiscal
year, Spire Supply received $26,642,060 in revenue from selling or leasing (as applicable)
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lubricant (oil)-related ancillary parts (such as oil filters, wiper blades, cabin air filters, and coolant)
and other products and supplies (other than lubricants (oil), revenue from which is disclosed
below) to franchisees for resale to Take 5 Oil Change Center customers. Additionally, our
affiliate’s revenue from the sale of lubricants (oil) to franchisees in 2024 was $63,415,960. We
derived these figures from our affiliates’ internally prepared financial statements. Except as
described in this Item 8, during the 2024 fiscal year, neither we nor our affiliates (1) derived any
revenues or other material consideration from franchisees’ direct purchases or leases or (2)
received any payments from designated and approved suppliers on account of franchisee purchases
or leases of required and approved items from those suppliers.

Purchasing Arrangements

There currently are no purchasing or distribution cooperatives. We reserve the right to
arrange for the ordering, billing and payment of products purchased by franchisees for use in their
Take 5 Oil Change Center businesses through, among other things, vendor purchasing programs
we periodically establish. We and our affiliates currently negotiate purchase arrangements with
suppliers (including price terms) for the items and services described earlier in this Item that you
may obtain only from designated sources. In doing so, we and our affiliates seek to promote the
overall interests of the franchise system and affiliate-owned operations and our interests as the
franchisor. We do not provide material benefits to you (for example, renewal or granting
additional franchises) based on your purchase of particular products or services or use of particular
suppliers.

Insurance

During the Franchise Agreement’s term, you must maintain in force at your sole expense
the insurance coverage for the Center in the amounts, covering the risks, and containing only the
exceptions and exclusions that we periodically specify. The current requirements include: (a)
comprehensive, commercial, general liability policy currently in the amount of $1,000,000 per
occurrence; (b) garage keepers liability insurance policy currently in the amount of $120,000; (c)
product and automobile liability insurance; (d) general casualty insurance, fire and extended
coverage, vandalism and malicious mischief insurance, for the replacement value of your Center
and its contents; (e) employer’s liability insurance; (f) pollution insurance; and (g) other insurance
policies, such as business interruption insurance, we periodically require. All of your insurance
carriers must be rated A or higher by A.M. Best Company, Inc. (or such similar criteria as we
periodically specify). These insurance policies must be in effect on or before the deadlines we
specify. All coverage must be on an *“occurrence” basis, except for the employment practices
liability insurance coverage, which is on a “claims made” basis. All policies must apply on a
primary and non-contributory basis to any other insurance or self-insurance that we or our affiliates
maintain. All general liability and workers compensation coverage must provide for waiver of
subrogation in favor of us and our affiliates. We may periodically increase the amounts of
coverage required and/or require different or additional insurance coverage at any time to reflect
inflation, identification of new risks, changes in law or standards of liability, higher damage awards
or other relevant changes in circumstances. All insurance policies must name us and our affiliates
as additional insureds and provide for 30 days’ prior written notice of termination, expiration or
cancellation.
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Local Marketing Materials

Before using them, you must send to us, for our approval, descriptions and samples of all
proposed local marketing materials that we have not prepared or previously approved within the
preceding 6 months. If you do not receive written notice of approval from us within 15 days after
we receive the materials, they are considered disapproved. You may not conduct or use any local
marketing that we have not approved or have disapproved. At our option, you must contract with
1 or more suppliers that we designate or approve to develop and/or implement local marketing.

Center Upgrades

We may periodically require you to refurbish or remodel the Center (in addition to regular
maintenance and repair) at your expense, within 6 months of your receipt of our notice, to maintain
or improve the appearance and efficient operation of the Center and/or increase its sales potential
or to comply with the Standards. Additionally, once during the period beginning on the 6th
anniversary of the Franchise Agreement’s effective date and ending on the 9th anniversary of the
Franchise Agreement’s effective date, we may require you to substantially alter the Center’s
appearance, branding, layout and/or design, and/or replace a material portion of its equipment,
fixtures, furniture and signs, in order to meet our then current requirements for new similarly
situated Take 5 Oil Change Centers. You must incur any necessary costs. You must complete all
work within the time period that we reasonably specify. However, we will not require you to make
aggregate expenditures for refurbishing or remodeling in excess of $100,000 during the franchise
term or, except in connection with your right to acquire a successor franchise, to effect any
refurbishing or remodeling of the Center during the last 12 months of the franchise term.

Area Development Agreement

The Area Development Agreement does not require you to buy or lease from us (or our
affiliates), our designees, or approved suppliers, or according to our specifications, any goods,
services, supplies, fixtures, equipment, inventory, computer hardware and software, or comparable
items related to establishing or operating your business under the Area Development Agreement.
However, you must give us information and materials we request concerning each site at which
you propose to operate a Take 5 Oil Change Center so that we can assess that site, which is subject
to our written acceptance.

[Remainder of Page Intentionally Left Blank]
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Item 9

FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements.
It will help you find more detailed information about your obligations in these agreements
and in other items of this disclosure document.

Disclosure document
Obligations Section in agreement item

a. Site selection and acquisition/lease | 6 and 7 of Franchise Agreement; 5 | 7,8, 11 and 12

of Area Development Agreement;

Lease; Sublease; Purchase

Agreement

b. Pre-opening purchases/leases 8.1, 8.2 and 13.9 of Franchise 5,7,8and 11

Agreement; Lease; Sublease;

Purchase Agreement

c. Site development and other 8 of Franchise Agreement 7,8 and 11
pre-opening requirements
d. Initial and ongoing training 12.1,12.2,12.3,12.4 and 12.5 of 5,6,7and 11
Franchise Agreement
e. Opening 8.3 of Franchise Agreement 11
f. Fees 35,4.2,6,9, 11.1(c), 12.1, 12.3, 5,6,7,8and 11

12.4,12.5,13.6, 13.9, 13.12, 16.2,
17.1,19.1, 19.2, 20.4(h), 20.4(j),
20.7, 20.10, 22.6, and 22.10 of
Franchise Agreement; 8 and
Exhibit B of Area Development
Agreement; 3, 4, 9, 14, 18, 23(c),
30 and 32 of Lease; 4, 5.2(a) and
(c), 11 and 12 of Sublease; B and
Exhibit A of Software License
Agreement; 3 and Terms and
Conditions (paragraphs 2 and 14)
of Purchase Agreement

g. Compliance with standards and 13.5, 13.8 and 14 of Franchise 6, 8 and 11
policies/Operating Manual Agreement

h. Trademarks and proprietary 14, 15 and 18 of Franchise 13 and 14
information Agreement

i. Restrictions on products/services 13.4 and 13.7 of Franchise 8,11 and 16
offered Agreement

j. Warranty and customer service 11 of Franchise Agreement 11 and 16

reguirements
k. Territorial development and sales | 3.2 of Franchise Agreement; 4 of 8,11 and 12

quotas Area Development Agreement

I.  On-going product/service 12.6 and 13.6 of Franchise 8,11 and 16
purchases Agreement

m. Maintenance, appearance and 13.1, 13.2, and 13.3 of Franchise 8and 11
remodeling requirements Agreement; 6, 8, 14 and 21 of

Lease; 2, 5.2(d) and 17 of Sublease
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Disclosure document

Obligations Section in agreement item
n. Insurance 13.12 of Franchise Agreement; 11 6,7and 8
of Lease; 5.2(b) of Sublease
0. Advertising 16 of Franchise Agreement 6,7,8and 11
p. Indemnification 12.2, 18.4 and 26 of Franchise 6

Agreement; 20 of Area
Development Agreement; 12 and
25(d) of Lease; 12 and 26 of
Sublease; Terms and Conditions
(paragraph 16) of Purchase

Agreement
g. Owner’s participation/ 10 of Franchise Agreement; 7 of 11 and 15
management/ staffing Area Development Agreement
. Records and reports 17 of Franchise Agreement 6and 11
s. Inspections and audits 19 of Franchise Agreement 6
t.  Transfer 20 of Franchise Agreement; 13, 14, | 6 and 17

and 15 of Area Development
Agreement; 20 of Lease; 7 of
Sublease; F of Software License
Agreement; Terms and Conditions
(paragraph 19) of Purchase

Agreement

u. Renewal 4 of Franchise Agreement; 2 of 6 and 17
Lease; 3 of Sublease

v. Post-termination obligations 22 of Franchise Agreement; 9.3,10 | 6and 17

and 12.2 of Area Development
Agreement; G.3 of Software
License Agreement; Terms and
Conditions (paragraph 20) of
Purchase Agreement

w. Non-competition covenants 10.3, 22.7 and 23 of Franchise 17
Agreement; 12 of Area
Development Agreement
X. Dispute resolution 24.6 of Franchise Agreement; 23 of | 17
Area Development Agreement;
23(c)(iv) of Lease

Item 10

FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or
obligation.
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Item 11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING

Except as listed below, we are not required to provide you with any assistance.

As noted in Item 1, we have entered into a management agreement with Driven Brands for
the provision of support and services to Take 5 franchisees. Driven Brands may delegate certain
of these responsibilities to Take 5 Franchising, Driven Brands Shared Services or other affiliates.
However, we remain responsible for all of the support and services required under the Franchise
Agreement and the Area Development Agreement.

Before you open the Center, we will do the following:

1) Accept a site for the Center that meets our criteria. You are solely
responsible for identifying potential site(s) for the Center. If you do not have an approved
site for the Center as of the Franchise Agreement’s effective date, you have 90 days after
the Franchise Agreement’s effective date to obtain our written acceptance of a site at which
to operate a Take 5 Oil Change Center within the market area specified in Exhibit A to the
Franchise Agreement. If you do not, we may terminate the Franchise Agreement. You
will submit all information that we request when you propose a site. We will use
reasonable efforts to review and approve or disapprove the sites you propose within 30
days after we receive all requested information and materials. We will not unreasonably
withhold our approval of a site that meets our then current criteria for sites of Take 5 Oil
Change Centers (including population density and other demographic characteristics,
visibility, proximity to existing Take 5 Oil Change Centers, traffic count and speed,
competition, accessibility, parking, size, and other physical and commercial
characteristics). However, we have the absolute right to disapprove any site that does not
meet these criteria. Upon approving a proposed site, we will list the approved site’s
location as the Center’s address in Exhibit A of the Franchise Agreement. (Franchise
Agreement — Sections 3.1 and 6)

@) Accept or reject the lease for the Center. You must present to us for our
written acceptance any lease or sublease (whether prepared by us for your use or mandated
by the landlord of the Premises) that will govern your occupancy and lawful possession of
the Center before you intend to sign it. These obligations apply even if we have accepted
the Center’s site before signing the Franchise Agreement. We have no obligation to
provide you guidance or assistance relating to the lease or its negotiation. You must receive
our written acceptance of the lease before you sign it. The lease or sublease must contain
the terms we require in all leases or subleases, as we describe in the Manuals. We generally
do not own the Premises and lease it to you. However, if we do, we and you will sign the
Lease. We also may require that the landlord lease the Premises directly to us or our
affiliate under a form of lease we find satisfactory and, in turn, we or our affiliate will
sublease the Premises to you under the Sublease. If we (or our affiliate) and you do not
enter into the Lease or Sublease, at our option, you must sign, and obtain the landlord’s
consent to, the Collateral Assignment of Lease under which you will collaterally assign the
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lease to us as security for your timely performance of all Franchise Agreement obligations.
(Franchise Agreement — Sections 7.1 and 7.2)

3 Provide you with standard plans and specifications for a Take 5 Oil Change
Center, including requirements for dimensions, exterior design, interior layout, parking
facilities and drive-ways, building materials, equipment, signs and color scheme. You
must prepare and submit to us for approval any proposed modifications to our standard
plans and specifications which may be modified only to the extent necessary to comply
with applicable laws and lease or deed requirements and restrictions associated with the
Premises. It is your responsibility to obtain all required building, utility, sign, health,
sanitation and business permits and licenses and any other required permits and licenses
and to construct all required improvements to the Premises and decorate the Premises in
strict compliance the plans and specifications we approved and all applicable ordinances,
building codes, permit requirements and lease or deed requirements and restrictions. We
do not provide any equipment, fixtures, furniture, signs, products, materials, supplies, other
items for the Center’s development directly or deliver or install items. (Franchise
Agreement — Section 8.1)

4) Provide your Managing Director, Center’s manager, assistant managers and
other personnel (if applicable) with an initial training program, which we describe in detail
later in this Item. (Franchise Agreement — Section 12.1)

(5) Approve your financing. If you or any related entity undertakes financing
of the real property, fee or leasehold, and/or improvements for the Center, whether for the
Center under the Franchise Agreement, or for multiple Take 5 Oil Change Centers you or
any related entity owns or leases, you must provide us not less than 15 days’ prior notice
of all material terms and conditions of the financing. If we determine, in our reasonable
discretion, that the financing will generate an occupancy cost in excess of a Take 5 Oil
Change Center’s normal operating costs, we will have the right to disapprove the financing.
You must provide us with the financial information we require to make that determination.
(Franchise Agreement — Section 8.5)

(6) Provide you access to, for use in operating the Center during the Franchise
Agreement’s term, 1 copy of our standard operating manuals and/or other manuals
(collectively, the “Manuals”), which may include digital media and/or other written or
intangible materials and which we may make available to you by various means. The
Manuals contain the Standards and information regarding your other obligations under the
Franchise Agreement. We may add to or modify the Manuals periodically to reflect
changes in authorized services and products and/or standards of product quality or service
for the operation of a Take 5 Oil Change Center. You must keep your copy of the Manuals
current and up-to-date. If there is a dispute over its contents, our master copy of the
Manuals controls. The contents of the Manuals are confidential, and you may not disclose
the Manuals to any person other than Center employees who need to know its contents.
You may not at any time copy, duplicate, record or otherwise reproduce any part of the
Manuals, except as we periodically authorize for training and operating purposes. As of
the date of this disclosure document, the Manuals contain 216 pages. The table of contents
for our Manuals is attached as Exhibit D to this disclosure document.
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At our option, we may post the Manuals on the Learning Management System (part
of the Website (defined below)) or another restricted website to which you will have access.
You must periodically monitor the Learning Management System for any updates to the
Manuals. Any passwords or other digital identifications necessary to access the Manuals
on our Learning Management System will be considered to be part of our Confidential
Information (defined in Item 14).

To the extent that the Manuals or our guidelines or standards contain employee-
related policies or procedures that might apply to your employees, those policies and
procedures are provided for informational purposes only and do not represent mandatory
policies and procedures you must implement. You must determine to what extent, if any,
these policies and procedures may be applicable to the operations at the Center. We neither
dictate nor control labor or employment matters for franchisees, and you are solely
responsible for dictating the terms and conditions of employment for your employees,
including training, wages, benefits, promotions, hirings and firings, vacations, safety, work
schedules, and specific tasks. We have no relationship with your employees, and you have
no relationship with our employees. (Franchise Agreement — Sections 14 and 25)

(7) Approve your grand opening marketing program and provide you a
marketing kit in connection with the opening of the Center. (Franchise Agreement —
Section 16.3)

If you sign the Area Development Agreement, before you begin operating under that
Agreement, we will complete the Development Schedule, which includes a specified number of
Take 5 Oil Change Centers that you must open at sites that we accept within your Development
Area and the dates by which you must sign a lease, sublease, or purchase agreement for the site of,
sign the franchise agreement for, and open each Take 5 Oil Change Center you commit to develop
under the Area Development Agreement. (Area Development Agreement — Sections 3, 4 and 5,
and Exhibit B)

During your operation of the Center, we will do the following:

1) Advise you regarding the Center’s operation based on your reports or our
evaluations and inspections. We may guide you on methods and procedures we develop
for Take 5 Oil Change Centers in connection with motor vehicle oil changes, lubrication
and other motor vehicle products and services; additional products and services authorized
for Take 5 Qil Change Centers as we may periodically develop or approve; purchasing
motor vehicle oil, lubricant, motor vehicle materials and supplies used in the operation of
Take 5 Oil Change Centers; and formulating and implementing marketing and promotional
programs and providing merchandising, marketing and advertising research data and
advice we may periodically develop and consider helpful in the operation of a Take 5 Qil
Change Center. We may guide you in our Manuals, in bulletins or other written materials,
by electronic messages, Internet or extranet sites, by telephone consultation, and/or at our
office, the Center, or another place we consider appropriate. (Franchise Agreement —
Section 12.3)
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@) Provide additional, supplemental and refresher training programs.
(Franchise Agreement — Section 12.1)

3 Issue Standards relating to the operation of a Take 5 Oil Change Center,
including Standards related to cleanliness, sanitation and customer service. (Franchise
Agreement — Sections 13.5 and 13.8)

4) Develop and sponsor group purchasing programs for motor vehicle
products and supplies. (Franchise Agreement — Section 12.6)

(5) Administer national customer warranty and guarantee programs for the
System. (Franchise Agreement — Section 11)

(6) Continue to provide you access to our Manuals. (Franchise Agreement —
Section 14)

(7) Let you use our Marks. (Franchise Agreement — Section 18)

(8) Let you use certain Confidential Information, some of which constitutes
trade secrets under applicable law, relating to the development and operation of Take 5 Oil
Change Centers. (Franchise Agreement — Section 15)

9) At our option, establish and administer Marketing Funds for the advertising,
marketing and public relations programs and materials that we consider appropriate.
(Franchise Agreement — Sections 16.1 and 16.2) We describe the Marketing Funds and
other aspects of our advertising, marketing and promotional programs later in this ltem.

If you sign the Area Development Agreement, during the term of the Agreement, subject
to certain conditions, we will grant you franchises for Take 5 Oil Change Centers if we approve
your completed application and proposed site. You must sign our then current form of franchise
agreement and related documents for each Take 5 Oil Change Center, the terms of which may
differ substantially from those in the Franchise Agreement attached to this disclosure document.
(The Development Schedule will dictate the respective deadlines by which you (or your approved
affiliate) must sign a purchase agreement, lease, or sublease for the premises for, sign the franchise
agreement for, and open each Take 5 Oil Change Center.) (Area Development Agreement —
Sections 5 and 6)

Advertising, Marketing, and Promotion

Grand Opening Marketing Program

You must pay us a Grand Opening Contribution. We may, at our option, pay the total
Grand Opening Contribution to a vendor we designate that you must use to assist you in developing
and implementing the grand opening activities for the Center. In that case, you and the vendor
must prepare and submit to us for approval a proposed opening marketing program. Your proposed
grand opening marketing program must cover marketing, advertising and operational activities at
least 3 months before and 3 months after the date you open the Center, and may span up to 90 days
around the date you open the Center. This time period is subject to change based on the particular
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market area or other unique circumstances of the Center. Furthermore, we may delay the roll out
of certain portions of your grand opening marketing program if the Center does not meet certain
requirements detailed in the Manuals, including those requirements related to post-opening
customer service index scores, bay times and other operational measurements. You must make
the changes to the program that we specify and execute the program as we have approved it (with
the vendor’s assistance, as applicable). If we do not elect to engage a vendor for your Center’s
opening, then the Take 5 marketing team will conduct grand opening marketing for the Center
(including expenditure of the balance of the Grand Opening Contribution). We will also provide
you a marketing kit in connection with the opening of the Center, the cost of which is covered by
the Grand Opening Contribution. We may contribute any unspent portion of the Grand Opening
Contribution to the Marketing Funds or spend the amount on local or regional advertising or
promotion as we consider appropriate. (Franchise Agreement — Section 16.3)

Marketing Funds

We or our designee will from time to time formulate, develop, produce and conduct
marketing and promotional programs in the form and media as we or our designee determines to
be most effective. You must participate in all marketing and promotions as we determine to be
appropriate for the benefit of the System. We reserve the right, in our sole discretion, to determine
the composition of all geographic territories and market areas for the development and
implementation of marketing and promotion programs we conduct. We may designate all or a
portion of the marketing contributions you pay to be spent on local marketing we conduct or, at
our election, by you. All costs of the formulation, development and production of any such
marketing and promotion (including costs and fees associated with the testing of processes, ideas,
products or message-delivery mechanisms; costs and fees associated with the development,
refinement and programming of business intelligence tools and reporting in furtherance of
evaluation of franchised Take 5 Oil Change Centers; and the proportionate compensation of our
and our affiliates’ employees who devote time and render services in the formulation, development
and production of marketing and promotion programs or the administration of the funds), will be
paid from an account we maintain and administer (the “Marketing Funds”). You will pay 5% of
the weekly Gross Sales of the Center to the Marketing Funds. Your contribution to the Marketing
Funds must be paid at the same time and in the same manner as the Royalty Fees or in any other
manner we periodically specify. Excluding the grand opening marketing program, all Take 5 Oil
Change Centers that we or our affiliates own will contribute to the cost of such marketing and
promotion programs on at least the same basis as the majority of franchisees in the same designated
market area. We will not use the Marketing Funds principally to solicit new franchise sales. We
will submit to you upon request an annual, unaudited statement of collections and expenditures of
the Marketing Funds. We reserve the right to engage the services of a marketing source or sources
to formulate, develop, produce and conduct the marketing and promotion programs, the cost of
such services to be payable from the Marketing Funds. During the fiscal year ended December
28, 2024, we spent the Marketing Funds as follows: 5.1% on creative and production, 0.9% on
consumer research, 10.8% on website and SEO media, 8.3% on local marketing, 2.6% on the CRM
platform, 69.4% on media (mail, digital media, and mass media), and 2.9% on administrative
expenses.

Unless we designate that all or a portion of the Marketing Funds contributions you pay will
be spent on local marketing, the Marketing Funds expenditures are intended to maximize general
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public recognition and patronage of the Marks and System in the manner we and our affiliates
determine to be most effective, and neither we nor our affiliates undertake any obligation in
developing, implementing or administering these programs to ensure that expenditures which are
proportionate or equivalent to your contributions are made for the market area of the Center or that
any Take 5 Oil Change Center will benefit directly or pro rata from the placement of advertising
or from other promotional programs.

You will have no proprietary interest in any marketing monies or the Marketing Funds.
Marketing Funds contributions will be considered general funds of the entity to which such fees
are paid, and will not be considered to be trust funds. We have no obligation to spend on marketing
or promotion amounts in excess of those funds actually collected from franchisees.

We will control all advertising and listings for you and other franchisees in online
directories, which may include Google My Business, Yelp, and Facebook, in order to maintain
proper search engine optimization practices. We may grant you editable rights in the content of
the online advertising and listings upon your written request. All telephone numbers, including
toll-free and local numbers, used at the Center or in advertising the Center will belong to us and
be maintained in the name and for the use we designate. You are responsible for all maintenance
and other charges related to each telephone number used by the Center and authorize us to
automatically debit such amounts from your account(s), according to the procedures stated in the
Manuals. Without our prior written approval, you will (a) not employ and/or publish any other
telephone number for customer use in connection with the Center and (b) use only roll-overs or
other forwarding functions we authorize. We will have the exclusive use and control of all of these
telephone numbers immediately upon expiration or earlier termination of the Franchise
Agreement. You must sign and deliver to us our standard form of Conditional Assignment of
Telephone Numbers and Listings and Internet Addresses. (Franchise Agreement — Sections 16.1
and 16.2)

Local Marketing

You must, at your expense, participate in all advertising, marketing, promotional, customer
relationship management, fleet account development, social responsibility, public relations and
other brand-related programs that we periodically designate for the Center. You must ensure that
all of your advertising, marketing, promotional, customer relationship management, social
responsibility, public relations and other brand-related programs and materials that you develop or
implement relating to the Center are completely clear, factual and not misleading, comply with all
applicable laws and regulations, and conform to the highest ethical standards and the advertising
and marketing policies that we periodically specify. Before using them, you must send to us, for
our approval, descriptions and samples of all proposed local marketing that we have not prepared
or previously approved within the preceding 6 months. If you do not receive written notice of
approval from us within 15 days after we receive the materials, they are considered disapproved.
You may not conduct or use any local marketing that we have not approved or have disapproved.
At our option, you must contract with 1 or more suppliers that we designate or approve to develop
and/or implement local marketing. (Franchise Agreement — Section 16.4)
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Advertising Councils

There currently are no franchisee advertising councils that advise us on advertising and
marketing policies and programs.

Local and Regional Advertising Cooperatives

We reserve the right to require that you participate in local and regional advertising
cooperatives in connection with the advertising and marketing program we administer or by other
Take 5 Oil Change Centers. Each cooperative will be organized and governed in a form and
manner, and begin operating on a date, that we determine. We may change, dissolve and merge
cooperatives. Each cooperative’s purpose is, with our approval, to develop, administer or
implement advertising, marketing and promotional materials and programs for the area that the
cooperative covers. If, as of the Franchise Agreement’s effective date, we have established a
cooperative for the geographic area in which the Center is located, or if we establish a cooperative
in that area during the franchise term, you must sign the documents that we require to become a
member of the cooperative and to participate in the cooperative as those documents require. In
addition to the Marketing Funds contributions, you must contribute to the cooperative the amounts
that the cooperative determines, subject to our approval.

All material decisions of any cooperative, including contribution levels (which also require
our approval), will require the affirmative vote of more than 50% of all Take 5 Oil Change Centers
participating in the cooperative (including, if applicable, those we or our affiliates operate), with
each Take 5 Oil Change Center receiving 1 vote. You must send us and the cooperative any reports
that we or the cooperative periodically requires. A cooperative and its members may not use any
advertising, marketing or promotional programs or materials that we have not approved.
(Franchise Agreement — Section 16.5)

System Website

We will reference the Center on the website we develop for the System (the “Website”) so
long as you are in full compliance with the Franchise Agreement. At our request, you will provide
us true, complete and correct information relating to the Center for inclusion on the Website. We
will have final approval rights over all information on the Website. We will own all intellectual
property and other rights in the Website, all information contained on it and all information
generated from it (including the domain name or URL, the log of “hits” by visitors and any
personal or business data that visitors supply). If you are in default of any obligations under the
Franchise Agreement, we may, in addition to our other remedies, temporarily remove references
to the Center from the Website and reroute phone numbers as we consider appropriate. We may,
at our option, discontinue any or all of the Website at any time. All local marketing that you
develop for the Center must contain notices of the URL of the Website in the manner that we
periodically designate.

You may not without our prior written approval (i) register a domain name to be used in
connection with the Center or that contains the Marks or any words or designations similar to the
Marks, (ii) establish a separate website to advertise, market or promote the Center, or to conduct
commerce or directly or indirectly offer or sell any products or services, using any domain name
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that contains the Marks or any words or designations similar to the Marks, or (iii) use a search
engine keyword or metatag in connection with the Center or operation of the Center, or (iv) register
an e-mail address that contains the Marks or any words or designations similar to the Marks. If
we do consent to your establishment of a website, you must submit to us samples of your website
format and information in the form and manner we reasonably require, and you must comply with
the Standards for websites as we may periodically prescribe. We will register, or at our direction
you will register, all domain names, e-mail addresses, or websites that contain the Marks or any
words or designations similar to the Marks. We may license use of the registered item back to you
under a separate agreement. You must pay all costs and any fees we may charge for registration,
maintenance and renewal of domain name(s) and website(s). We retain the right to pre-approve
your use of linking and framing between your web pages and all other websites. If we do consent
to your establishment of a website, the information you provide on your website must not be false,
inaccurate or misleading; infringe any third party’s copyright, patent, trademark, trade secret or
other proprietary rights or rights of publicity or privacy; violate any applicable laws; be
defamatory, trade libelous, unlawfully threatening or unlawfully harassing; be obscene or contain
a sexually explicit image; contain any viruses or other computer programming routines that are
intended to damage, detrimentally interfere with, surreptitiously intercept or expropriate any
system, data or personal information; or create liability for us or cause us to lose the loyalty of
customers of Take 5 Oil Change Centers. We may, at any time, modify our policies concerning
domain names and websites. (Franchise Agreement — Section 16.6)

Brand Technology

You must use in the development and operation of the Center the management system and
computer hardware and software and related technology we designate, including features such as
high speed broadband connectivity, high speed broadband monitoring, methods and means of
encryption and access to our network resources, and other brand technology and peripheral devices
that we periodically specify (collectively, the “Brand Technology”). Brand Technology will
include any software updates, modifications or new versions as we may periodically require in our
discretion. You may only use the items and services we specify for the Brand Technology. The
Brand Technology performs point of sale/cash register, inventory ordering and analytical reporting
on your marketing, sales activities and tools to generate financial statements. You must provide
the assistance required to connect your Brand Technology to our computer system. You must
acquire the point of sale software and business intelligence software used for analytical reporting
from our designated vendors.

It will cost about $3,000 to $6,000 to acquire the Brand Technology’s hardware and
software components (included in the FF&E Package for all new Take 5 Oil Change Centers), plus
the Software Installation Fee, which, currently, is $3,000, but may be increased as described in
Items 5 and 7. The low end of the range is for a Take 5 Oil Change Center operating with 2 bays,
and the high end of the range contemplates a Take 5 Oil Change Center operating with 4 bays.
The Brand Technology includes: (a) 4 computers (1 for the Center’s Managing Director/manager,
2 within the bay terminals, and a fourth that serves as a front desk/point of sale server) and
corresponding monitors; (b) a laser printer and static sticker printer; (c) 1 scanner; (d) network
switches, wireless access points with mounting hardware, uninterruptible power supply, and
cables; and (e) related computer software, including the point of sale software and business
intelligence software.
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We may require you to enter into a license exclusively with us or our affiliates to use
proprietary software we develop. We have the right to charge reasonable fees for software or
systems modifications and enhancements specifically made for us or the Take 5 Oil Change
franchise network that third parties license to you and other maintenance and support services that
we or our affiliates provide to you related to the Brand Technology. Currently, we or our affiliate
licenses the point of sale software and business intelligence software from our designated suppliers
and sublicenses that software to you under a Software License Agreement, which you will sign at
the same time as the Franchise Agreement. We or our affiliate will provide required maintenance,
updating, upgrading and support for the sublicensed software, for which we or our affiliate
currently charge a monthly Software License Fee of $249 or, if you choose to use our POS System
Surveillance Software, $416, which fee is subject to increase, as described in Item 6. You need
not obtain, and no party has any obligation to provide, any specific maintenance, repairs, updating,
upgrading or support contracts for other parts of the Brand Technology.

We may modify periodically any and all aspects and the components of the Brand
Technology, and our modifications may require you to incur costs to purchase, lease and/or license
new or modified computer hardware and/or software and to obtain service and support for the
Brand Technology during the Franchise Agreement’s term. If we do, you must incur those costs
in connection with obtaining the Brand Technology (including software licenses) (or additions,
substitutions, replacements or modifications), which may not be fully amortizable over the
remaining term of the Franchise Agreement. There are no contractual limitations on the frequency
and cost of this obligation. We need not reimburse your costs. Because of varying market
conditions and types of maintenance and support contracts, we are unable to estimate the annual
cost of any optional maintenance, updating, upgrading or support contracts.

We have unlimited, independent access through monitoring programs or otherwise to data
on your Brand Technology, including Customer Data (defined in Item 14), sales, staffing,
purchasing and inventory figures. There are no contractual limitations on our right or timing to
access this information and data. We and our affiliates may use this information and data, together
with any records and reports that you are required to provide to us under the Franchise Agreement,
for any purpose and in any form as we and they periodically determine, including to conduct
marketing and cross-promotional campaigns and to compile on an aggregated basis statistical and
performance information relating to our (or our affiliates’) services and products, Take 5 Oil
Change Centers, and/or other automotive businesses franchised and owned by us and our affiliates.

Opening

We estimate that the time between your signing the Franchise Agreement (which is when
you will first pay us consideration for the franchise) and opening the Center for business is about
10 months if you have located an accepted site before you sign the Franchise Agreement or about
14 months if you still are looking for an acceptable site when you sign the Franchise Agreement.
The precise timing depends on the time it takes you to locate an accepted site and sign an accepted
lease or purchase agreement; the site’s location and condition; the work needed to develop the
Center according to our Standards; completing training; obtaining financing; obtaining insurance;
and complying with local laws and regulations.
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You must open the Center for business and begin operations on or before the date which is
14 months after the Franchise Agreement’s effective date (however, if you develop the Center
pursuant to the Area Development Agreement, as stated above, the Development Schedule will
dictate the Center’s opening deadline). We may terminate the Franchise Agreement if you do not
comply with the specified opening deadline. You may not open the Center for business without
notifying us in writing of your intention to do so at least 5 days in advance of your planned opening.
You may not open the Center for business until you receive our approval to do so.

Training

Before you open the Center, we will provide you and your personnel with a training
program on the operation of a Take 5 Oil Change Center at our franchise training location at 1500
N. Graham Street, Suite E, Charlotte, North Carolina 28206. Your Managing Director, Center’s
manager, assistant managers and other personnel that we periodically require must enroll in and
complete the training program to our satisfaction at least 14 days (but not more than 90 days)
before you open the Center. You must pay for all travel, lodging and per diem expenses your
Managing Director, Center’s manager, and assistant managers (or other Center personnel) incur
while enrolled in the training program. Our training program for the Managing Director and the
Center’s manager lasts 4 weeks, while the training program for assistant managers lasts 2 weeks.
We plan to be flexible in scheduling training to accommodate our personnel, your Managing
Director, Center’s manager, assistant managers or other personnel; however, we will not modify
curriculum to accommodate any scheduling request. Our Manuals and other handouts comprise
the instructional materials for our training program.

The following chart describes our training program as of the date of this disclosure
document:

TRAINING PROGRAM

Column 1 Column 2 Column 3 Column 4
Subject Hours of Hours of On- Location
Classroom the-Job

Training Training

Franchise Training Facility
10 0 1500 N. Graham Street, Suite E,
Charlotte, North Carolina 28206

Week 1: Courtesy, Hood, Pit and
Safety Tech Training

Franchise Training Facility
10 20 1500 N. Graham Street, Suite E,
Charlotte, North Carolina 28206

Week 2: Service Writer Training
Intro to Lead Tech Training

Franchise Training Facility
10 20 1500 N. Graham Street, Suite E,
Charlotte, North Carolina 28206

Week 3: ASM Phase Training
Intro to Floor Management

Franchise Training Facility
Week 4: Manager Phase Training 10 20 1500 N. Graham Street, Suite E,
Charlotte, North Carolina 28206
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Column 1 Column 2 Column 3 Column 4

Subject Hours of Hours of On- Location
Classroom the-Job
Training Training
Additional Courses: Certified Tech, Franchise Training Facility
Lead Tech, ASM, MIT training on 5 10 1500 N. Graham Street, Suite E,
Rally Point Charlotte, North Carolina 28206

Additional Courses: Franchise Play

Book Overview, KPI (QLIK), Franchise Training Facility

Employee Scheduling, Inventory 10 30 1500 N. Graham Stree'g, Suite E,
Ordering, Outlier Management, P&L Charlotte, North Carolina 28206
Total Hours per Week 15 30 Training will be built out to 45-
hours per week
Grand Total Hours 55 120

Any successor managing director or manager for the Center (or other Center personnel we
designate) must complete all training programs we prescribe at your expense. We may charge you
our then current training fee for such training (currently, $5,000).

Eric Wollenhaupt oversees our training programs. Mr. Wollenhaupt has been our Senior
Vice President of Franchise Operations since February 2024. He has over 25 years of experience
in the franchise industry.

If you operate more than one Take 5 Oil Change Center, you may request that we provide
the initial training program to your manager and other Center personnel locally at the Center. If
we agree to provide local training, we will determine the composition of our training personnel
and the duration of their stay at the Center. You must pay our then applicable charges, including
reasonable training fees and our personnel’s per diem charges and any travel and living expenses,
for all local training (currently, $10,000 per trainer).

Ongoing Training

We may require the Managing Director, Center’s manager or any other personnel we
designate complete supplemental and refresher training programs, workshops and any other
educational seminars during the franchise term, and we may charge a reasonable fee for those
courses or programs. Currently, we charge up to $400 per person, per day for supplemental and
refresher training provided at our headquarters, and up to $600 per person, per day, plus travel
expenses and room and board for our employees, for onsite supplemental and refresher training.
You must pay all travel and living expenses incurred by the Managing Director, Center’s manager
(and other Center personnel) while enrolled in a supplemental or refresher training program.

Your Managing Director must attend any regional and/or annual franchise conferences that
we schedule. Additional owners may attend these conferences as long as they register. You will
be responsible for the registration fee and all travel and living expenses incurred by your Managing
Director and other owners in attending any conferences.
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Iltem 12

TERRITORY

Franchise Agreement

If the Center’s site is unknown when we and you sign the Franchise Agreement, then you
must obtain our written approval of a site within the market area specified on Exhibit A of the
Franchise Agreement. The address of the accepted site where you operate the Center is called the
“Premises.”

You may operate the Center only at the Premises and you may not relocate the Center to a
new site without our prior written consent, which we may grant or deny in our sole discretion. We
may condition our approval of your relocation request on (i) the new site and its lease being
acceptable to us; (ii) your paying us a reasonable relocation fee; (iii) your reimbursing any costs
we incur during the relocation process; (iv) your confirming that the Franchise Agreement remains
in effect and governs your operation of the Center at the new site with no change in the franchise
term or, at our option, your signing the then current form of franchise agreement to govern your
operation of the Center at the new site for a new franchise term (in either case, we may change the
definition of the Territory); (v) subject to applicable laws, your signing a general release, in a form
satisfactory to us, of any and all claims against us and our owners, affiliates, officers, directors,
employees, and agents; (vi) your continuing to operate the Center at its original site until we
authorize its closure; and (vii) your taking, within the timeframe we specify and at your own
expense, all action we require to de-brand and de-identify the former Premises so that it no longer
Is associated in any manner (in our opinion) with the System.

The Franchise Agreement will grant you certain territorial protections in an area we call
the “Territory.” We will describe your Territory in the Franchise Agreement before we and you
sign it (if you already have found an acceptable site for the Center). If you have not found an
acceptable site for the Center before signing the Franchise Agreement, we will describe the
Territory in the Franchise Agreement after the Center’s site is found. The Territory surrounding
the Center generally will be a 2-mile aerial radius from the Center’s front door, but we may grant
a smaller Territory depending on the particular market in which you locate the Center. With 2
exceptions, we may not change the Territory’s size or boundaries during the franchise term. One
exception is if you commit a default under the Franchise Agreement and, in lieu of exercising our
right to terminate the Franchise Agreement, we temporarily or permanently reduce the size of the
Territory. We also may modify the Territory if the Center relocates. Otherwise, we may not alter
your Territory or territorial rights.

If you are fully complying with the Franchise Agreement and any other franchise
agreement between us and/or our affiliates and you, we and our affiliates will not during the
franchise term own or operate, or allow another franchisee or licensee to own or operate, another
Take 5 Oil Change Center that has its physical location within the Territory. We and our affiliates
retain all other rights we do not expressly grant to you under the Franchise Agreement, and we or
our affiliates may, among other things, on any terms and conditions we and they consider
advisable:
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@ establish and operate, and grant to others the right to establish and operate, Take 5
Oil Change Centers at any location outside the Territory regardless of the proximity of such Take
5 Oil Change Centers to the Territory or whether any such Take 5 Oil Change Centers are assigned
a territory that overlaps with a portion of the Territory (if there is territory overlap, no other Take
5 Oil Change Center will be physically located in the Territory except as described below);

(b) establish and operate, and grant to others the right to establish and operate, retail
businesses or any other business, other than a Take 5 Oil Change Center, at any location (including
within the Territory) that operate under any other trademarks, service marks or trade dress and
pursuant to such terms and conditions as we consider appropriate, including businesses that
compete with you and the Center;

(©) solicit and sell products or services to customers and prospective customers residing
within the Territory, including by direct advertising over the Internet or other electronic means;

(d) merge with, acquire, establish or become associated with any businesses or
locations of any kind under other systems and/or other trademarks, which businesses and locations
may offer or sell items, products and services that are the same as or similar to the services and
products offered at or from the Center and which may be located anywhere within or outside the
Territory; and

(e) engage in any other business activities not expressly prohibited by the Franchise
Agreement, both within and outside the Territory.

We need not compensate you if we engage in these activities.

You will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive brands
that we control. However, we, our affiliate, another franchisee or a third party may only conduct
business in your Territory as described below.

If we acquire, or obtain the rights to acquire, any automotive center operating under
different trademarks that sells the same, similar or different products and services as those offered
and sold by Take 5 Oil Change Centers (each, a “Non-System Center”) within the Territory and
we desire to convert the Non-System Center to a Take 5 Oil Change Center operating under the
Marks, we will send you written notice of our intent to convert (each, a “Conversion Notice”).
You will have the option, within 15 days after receipt of our Conversion Notice, to purchase the
Non-System Center and convert it to a Take 5 Oil Change Center operating under the Marks by
notifying us in writing. If you elect to purchase and convert the Non-System Center, you must
complete the purchase and sign our then current franchise agreement and pay our then current
initial franchise fee (or, at our option, sign an amendment to the Franchise Agreement and pay our
then current initial franchise fee) within 30 days from the date of your notice to us of your election
to purchase and convert. If we purchased the Non-System Center during the 180 days before we
delivered the Conversion Notice to you, the purchase price you must pay will be the cash
equivalent of the consideration we paid for the Non-System Center (or, if we purchased the Non-
System Center in a transaction which was for more than 1 Non-System Center, the cash equivalent
of our proportionate per Non-System Center cost, as we determine in our sole discretion). In
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addition to the purchase price, you must reimburse us for the costs and expenses we incurred
relating to our acquisition of the Non-System Center (prorated if we acquired the Non-System
Center as part of a multiple Non-System Center purchase). If we did not purchase the Non-System
Center during the 180 days before we delivered the Conversion Notice to you, the purchase price,
paid in cash, will be the fair market value of the Non-System Center as determined by an
independent appraiser we select. If you do not elect to purchase and convert the Non-System
Center, we may convert the Non-System Center to a Take 5 Oil Change Center operating under
the Marks without incurring any liability to you. Additionally, if we are not able to purchase the
Non-System Center, or the Non-System Center otherwise is not subject to a Conversion Notice
because the Non-System Center operates pursuant to a franchise agreement with another
franchisor, or for other reasons we determine in our sole discretion, the Non-System Center will
not violate your territorial rights, provided the Non-System Center is not operated as a Take 5 Oil
Change Center. Your rights with respect to the Non-System Center are conditioned on you, as of
the date we intend to issue the Conversion Notice, being in compliance with all of the provisions
of the Franchise Agreement and no default, or event which with the giving of notice or passage of
time or both would become a default, existing under the Franchise Agreement or any other
agreement between you and us or any of our affiliates.

Unless you sign an Area Development Agreement, and unless otherwise described above,
you have no options, rights of first refusal, or similar rights to acquire additional franchises.

You may not sell products or services identified by the Marks through any other channels
or methods of distribution (including the Internet or any other form of electronic commerce) or to
any other person or entity for resale or further distribution.

Except as described in Item 1, we do not operate or franchise, or currently plan to operate
or franchise, any business under a different trademark that sells or will sell goods or services
similar to those that our franchisees sell. However, our affiliates, including the Affiliated
Programs described in Item 1 and other portfolio companies that currently are or in the future may
be owned by private equity funds managed by Roark Capital Management, LLC, may operate
and/or franchise businesses that sell similar goods or services to those that our franchisees
sell. Item 1 describes our current Affiliated Programs that offer franchises, their principal business
addresses, the goods and services they sell, whether their businesses are franchised and/or
company-owned, and their trademarks. All of these other brands (with limited exceptions)
maintain offices and training facilities that are physically separate from the offices and training
facilities of our franchise network. Most of the Affiliated Programs are not direct competitors of
our franchise network given the products or services they sell, although some are, as described in
Item 1. All of the businesses that our affiliates and their franchisees operate may solicit and accept
orders from customers near your business. Because they are separate companies, we do not expect
any conflicts between our franchisees and our affiliates’ franchisees regarding territory, customers
and support, and we have no obligation to resolve any perceived conflicts that might arise.

Area Development Agreement

If you sign the Area Development Agreement, you will develop multiple Take 5 Oil
Change Centers within the Development Area. We and you will identify the Development Area
in the Area Development Agreement before signing it. Sizes and boundaries for Development
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Areas will vary widely depending on factors like economic conditions in the market you are
developing, the number of Take 5 Oil Change Centers that you agree to develop, demographics,
and site availability. There is no minimum size for Development Areas. We will describe the
Development Area using county boundaries. We and you will determine the Development
Schedule, which will identify the specified number of Take 5 Oil Change Centers that you must
develop to keep your development rights and the dates by which you must sign a lease, sublease,
or purchase agreement for the site of, sign the franchise agreement for, and open, each Take 5 Qil
Change Center. We and you then will complete the Development Schedule in the Area
Development Agreement before signing it.

During the term of the Area Development Agreement, neither we nor our affiliates will
grant a franchise for the operation of a Take 5 Oil Change Center to anyone else in the
Development Area, except for any franchised Take 5 Oil Change Center in operation or under
lease, construction, or other commitment to open in the Development Area as of the effective date
of the Area Development Agreement, if you: (a) timely comply with the Development Schedule;
and (b) otherwise materially comply with the terms and provisions of the Area Development
Agreement. Except as expressly stated in the preceding sentence, we and our affiliates retain the
absolute right to develop and operate, and license third parties to develop and operate, during and
after the term of the Area Development Agreement, any business under any name in any
geographic area, regardless of the proximity to or effect on the Take 5 Oil Change Centers
developed under the Area Development Agreement or otherwise operated by you or your affiliates.
As an example, we may acquire or be acquired by another business, which business may open and
operate, and franchise others to open and operate, businesses similar to Take 5 Oil Change Centers
using marks other than the Marks, without providing any rights or compensation to you. We and
our affiliates may, and may authorize others to, engage in many business activities, and these
business activities may compete with Take 5 Oil Change Centers.

After the Area Development Agreement expires or terminates, regardless of the reason, we
and our affiliates may franchise others to establish and operate Take 5 Oil Change Centers in the
Development Area, subject only to your rights under franchise agreements with us then in effect.

There are no other restrictions on us or our affiliates under the Area Development
Agreement. You may not develop or operate Take 5 Oil Change Centers outside the Development
Area. We may terminate the Area Development Agreement if you do not satisfy your development
obligations according to the Development Schedule, or alternatively, (a) reduce the number of
Take 5 Oil Change Centers subject to the Development Schedule, (b) withhold evaluation or
approval of site proposal packages for new Take 5 Oil Change Centers, (¢) extend the Development
Schedule, (d) without removing your obligation to maintain the Development Schedule, terminate
any exclusivity rights to the Development Area, and/or (e) accelerate the payment of the balance
(as applicable) of the initial franchise fees. Except as described above, continuation of your
territorial rights in the Development Area does not depend on your achieving a certain sales
volume, market penetration, or other contingency, and we may not alter your Development Area
or your territorial rights.
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Item 13

TRADEMARKS

We grant you the non-exclusive right under the Franchise Agreement to use and display
the Marks in operating, marketing, and advertising your Center. We or our affiliates and their
predecessors have registered, or have applied to register, the following principal Marks on the
principal register of the United States Patent and Trademark Office (the “USPTQO”):

Registration or
Application Date Registered or Registration
Mark Number Application Filed Renewed?
5 MINUTE OIL CHANGE 3,519,522 10/21/2008 5/1/2019
DRIVE IN. SIT BACK. 5,969,013 1/21/2020 Not Yet Due
DONE.
FASTEST OIL CHANGE 4,759,018 6/23/2015 Not Yet Due
ON THE PLANET!
TAKE 5 5,830,327 8/6/2019 Not Yet Due
5,830,332 8/6/2019 Not Yet Due

TAKE 5 OIL CHANGE 3,259,301 7/3/2007 8/1/2017
WE CHANGE YOUR OIL - 4,114,895 3/20/2012 10/19/2022
NOT YOUR SCHEDULE!

We have filed all required affidavits of use. As noted in Item 1, in April 2018, we became
the owner of the then-registered Marks. No agreement limits our right to use or sublicense any of
the Marks.

There are no currently effective material determinations of the USPTO, the Trademark
Trial and Appeal Board, any state trademark administrator, or any court, and no pending
infringement, opposition, or cancellation proceedings or material litigation, involving the Marks.
We do not know of either superior prior rights or infringing uses that could materially affect your
use of the Marks.

You must notify us immediately of any actual or apparent infringement of or challenge to
your use of any Mark, or of any person’s claim of any rights in any Mark. You may not
communicate with any person other than us, our affiliates, and our and our affiliates’ attorneys,
and your attorneys, regarding any infringement, challenge or claim. We or our affiliates may take
the action that we or they consider appropriate (including no action) and control exclusively any
litigation, USPTO proceeding or other proceeding relating to any infringement, challenge or claim
or otherwise concerning any Mark. You must sign any documents and take any reasonable actions
that, in the opinion of our attorneys, are necessary or advisable to protect and maintain our and our
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affiliate’s interests in any litigation or USPTO or other proceeding or otherwise to protect and
maintain our and our affiliates’ interests in the Marks. At our option, we or our affiliates may
defend and control the defense of any litigation or proceeding relating to any Mark.

We will reimburse you for all damages and expenses you incur or for which you are liable
in any proceeding challenging your right to use any Mark, but only if your use is consistent with
the Franchise Agreement, the Manuals and Standards and you have timely notified us of, and
comply with our directions in responding to, the proceeding.

If we believe at any time that it is advisable for us and/or you to modify or discontinue
using any Mark and/or use 1 or more additional or substitute trademarks or service marks, you
must comply with our directions within a reasonable time after receiving notice. We need not
reimburse you for your expenses in complying with these directions (such as costs you incur in
changing the Center’s signs or replacing supplies), for any loss of revenue due to any modified or
discontinued Mark, or for your expenses of promoting a modified or substitute trademark or
service mark.

The Area Development Agreement does not grant you any rights to use the Marks. You
obtain the right to use the Marks only under the Franchise Agreement.

Iltem 14

PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

No patents or patent applications are material to the franchise. We claim copyrights in the
Manuals, marketing, training and promotional materials, and similar items used in operating the
franchise. We have not registered these copyrights with the U.S. Registrar of Copyrights but need
not do so at this time to protect them. You may use these materials only as we specify while
operating your Center and must modify or discontinue using them as we direct.

There currently are no effective determinations of the USPTO, United States Copyright
Office or any court regarding any of the copyrighted materials. No agreement limits our right to
use or license the copyrighted materials. We do not know of any superior prior rights or infringing
uses that could materially affect your using the copyrighted materials. We need not protect or
defend copyrights or take any action if notified of infringement, and you have no obligation to
notify us of any infringement. We may take the action we consider appropriate (including no
action) and exclusively control any proceeding involving the copyrights. No agreement requires
us to participate in your defense or indemnify you for damages or expenses in a proceeding
involving a copyright or claims arising from your use of copyrighted items.

We will disclose certain Confidential Information to you during the Franchise Agreement’s
term. “Confidential Information” includes: (i) the Standards and Manuals; (ii) pricing information
and models; (iii) materials describing the franchise network and System; (iv) plans, layouts,
designs and specifications for a prototypical Take 5 Oil Change Center; (v) the sources (or
prospective sources) of supply and all related information, including the identity and pricing
structures with suppliers; (vi) the training materials; (vii) our marketing plans and development
strategies; (viii) all data and other information generated by, or used or developed in, operating the
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Center, including Customer Data, and any other information contained periodically in the Center’s
Brand Technology or that visitors (including you) provide to the Website; and (ix) all other
information we give you in confidence. However, Confidential Information does not include
information, knowledge or know-how that is or becomes generally known in the automotive
maintenance industry (without violating an obligation to us or our affiliates) or that you knew from
previous business experience before we provided it to you or before you began training or
operating the Center.

The Confidential Information is proprietary and includes our trade secrets. You and your
owners (a) may not use any Confidential Information in any other business or capacity, whether
during or after the Franchise Agreement’s term; (b) must keep the Confidential Information
absolutely confidential, both during Franchise Agreement’s term and after for as long as the
information is not generally known in the automotive maintenance industry; (c) may not make
unauthorized copies of any Confidential Information disclosed in written or other tangible or
intangible form; (d) must adopt and implement all reasonable procedures that we periodically
designate to prevent unauthorized use or disclosure of Confidential Information, including
restricting its disclosure to Center personnel and others needing to know the Confidential
Information to operate the Center, and using confidentiality and non-competition agreements with
those having access to Confidential Information. We may regulate the form of agreement that you
use and be a third party beneficiary of that agreement with independent enforcement rights; and
(e) may not sell, trade or otherwise profit in any way from the Confidential Information, except
during the Franchise Agreement’s term using methods we approve.

You must comply with our Standards, our other directions, prevailing industry standards
(including payment card industry data security standards), and all applicable laws and regulations
regarding the organizational, physical, administrative and technical measures and security
procedures to safeguard the confidentiality and security of Customer Data on your Brand
Technology or in your possession or control. You also must employ reasonable means to safeguard
the confidentiality and security of Customer Data. “Customer Data” means the names, contact
information, financial information, customer vehicle information and service history, and other
personal information of or relating to the Center’s customers and prospective customers. If there
IS a suspected or actual breach of security or unauthorized access involving your Customer Data
(a “Data Security Incident”), you must notify us immediately after becoming aware of it and
specify the extent to which Customer Data was compromised or disclosed. You must comply with
our instructions in responding to any Data Security Incident. We and our designated affiliates
have the right, but no obligation, to control the direction and handling of any Data Security Incident
and any related investigation, litigation, administrative proceeding or other proceeding at your
expense.

During and after the Franchise Agreement’s term, we and our affiliates may make all
disclosures and use the Customer Data in our and their business activities and in any manner that
we or they consider necessary or appropriate. You must secure from your vendors, customers,
prospective customers and others all consents and authorizations, and provide them all disclosures,
that applicable law requires to transmit the Customer Data to us and our affiliates and for us and
our affiliates to use that Customer Data in the manner that the Franchise Agreement contemplates.
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You must promptly disclose to us all ideas, concepts, techniques or materials relating to a
Take 5 Oil Change Center that you or your owners, employees or contractors create
(“Innovations™). Innovations are our sole and exclusive property, part of the System, and works
made-for-hire for us. If any Innovation does not qualify as a work made-for-hire for us, you assign
ownership of that Innovation, and all related rights to that Innovation, to us and must sign (and
cause your owners, employees and contractors to sign) whatever assignment or other documents
we request to evidence our ownership or to help us obtain intellectual property rights in the
Innovation. We and our affiliates have no obligation to make any payments to you or any other
person for any Innovations. You may not use any Innovation in operating the Center or in any
other way without our prior approval.

The Area Development Agreement does not grant you any right to use our copyrighted
materials but does grant you the right to use the Confidential Information, as we outline above.

Item 15

OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS

Franchise Agreement

We authorize only you to operate the Center. You must at all times faithfully, honestly
and diligently perform your obligations and fully exploit the rights we grant you under the
Franchise Agreement. Standards may regulate the Center’s minimum staffing levels, manager
training, and uniform dress code, as further specified in the Manuals. We will not be considered
to have any control or authority over your labor relations, including, among other things, employee
selection, training, promotion, termination, discipline, hours worked, rates of pay, benefits, work
assigned, or working conditions, or any other control over your employment practices. Center
employees are under your control at the Center. You must communicate clearly with Center
employees in your employment agreements, human resources manuals, written and electronic
correspondence, paychecks, and other materials that you (and only you) are their employer and
that we, as the franchisor of Take 5 Oil Change Centers, are not their employer.

We will list an individual in the Franchise Agreement who will serve as your “Managing
Director.” Your Managing Director will have full managerial responsibility and authority for the
operation of the Center. If your Managing Director dies or becomes disabled, you must appoint a
substitute managing director acceptable to us who meets our qualifications within 6 months from
the date of death or disability. If your Managing Director resigns, you must appoint a substitute
managing director acceptable to us who meets our qualifications within 60 days of the date of
resignation.

The Managing Director must devote his or her entire time (exclusive of reasonable vacation
periods), which must be no less than 40 hours per week, to the management of the Center or other
Take 5 Oil Change Centers pursuant to franchise agreements with us. The Center must be under
the direct, on-premises supervision of the Managing Director; however, if the Managing Director
is a managing director for more than 1 Take 5 Oil Change Center, each Take 5 Oil Change Center
must be under the direct, on-premises supervision of a certified shop and assistant manager:
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(a) whose identity you have disclosed to us; (b) who has completed our training program to our
satisfaction; and (c) who has signed, at our request, an agreement in the form we specify agreeing
not to divulge any Confidential Information, including the contents of the Manuals.

If you are an entity, your owners (direct and indirect) and any other individual or entity we
specify must sign an agreement in the form we designate undertaking personally to be bound,
jointly and severally, by all provisions of the Franchise Agreement and any ancillary agreements.
This “Guaranty and Assumption of Obligations” is attached to the Franchise Agreement as Exhibit
B. Your owners’ spouses are not required to personally guarantee your performance under the
Franchise Agreement.

Area Development Agreement

If you sign the Area Development Agreement, you must hire and train a Managing
Director, whom we approve, prior to the opening date of your first Take 5 Oil Change Center. The
Managing Director must devote his or her full time and efforts to the management and/or
supervision of Take 5 Oil Change Centers within the Development Area.

If you are an entity, each individual owner (direct and indirect) must sign a personal
guaranty of your obligations under the Area Development Agreement. This “Guaranty and
Assumption of Obligations” is attached to the Area Development Agreement as Exhibit C. Your
owners’ spouses are not required to personally guarantee your performance under the Area
Development Agreement.

Iltem 16

RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

The Center must offer for sale all motor vehicle services and products that we periodically
authorize for a Take 5 Oil Change Center. The Center must not, without our prior written approval,
offer any other services or products. Unless authorized through a fleet program we sanction, all
products and services offered by the Center must be sold at retail only, and the Center must not
engage in any wholesale operation or activities. There are no limits on any of our rights to modify
the products and services that your Center may or must provide.

We and our affiliates have developed, and we manage and control, a national, regional,
and/or local accounts program with various fleet and commercial accounts (the “Fleet Program™).
Under the Fleet Program, we will select qualified Take 5 Oil Change Centers that meet our
Standards and criteria to provide services to our fleet and commercial accounts. At our option, all
services you may provide under the Fleet Program (if your Center is a participating Take 5 Oil
Change Center) will be centrally billed through Take 5 or its designated vendor.

We have established uniform warranties and guarantees for the System, and you must
provide every customer of the Center all warranties and guarantees we specify on forms we
provide.

You must honor valid customer claims presented under warranties and guarantees made by
you and other Take 5 Oil Change Center franchisees without demanding reimbursement from the
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customer. If you honor a warranty or guarantee issued by another Take 5 Oil Change Center, you
must be reimbursed by the franchisee that originally performed the work. The reimbursement
must be in an amount not to exceed the current nationally recommended warranty rates for a Take
5 Oil Change Center. In the event of a dispute between you and any customer of the Center over
any warranty issued by the Center or any other Take 5 Oil Change Center, we will evaluate the
dispute and make a determination of the manner in which the dispute will be resolved. You will
be bound by our determination.

You must reimburse any other franchisee who satisfies any warranty or guarantee you
issue, in an amount we describe above, within 5 days after receipt of an invoice for the
reimbursement. We may charge for warranty services performed by another Take 5 Oil Change
Center on customer warranties you issue, and credit you for warranty services performed on
customer warranties issued by another Take 5 Oil Change Center, as we determine to be
appropriate for the national customer warranty program. You must pay us any net debit balances,
and we will pay you any net credit balances, with respect to the national customer warranty
program at the times and on any conditions we periodically determine.

ltem 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements.
You should read these provisions in the agreements attached to this disclosure document.

Section in franchise or

Provision Summary
other agreement
a. Length of the 3.1 of Franchise Franchise Agreement expires 15 years from the
franchise term Agreement; 3 of Area opening date of the Center or, if shorter, the
Development expiration date of the lease for the Premises.

Agreement; 2 of Lease;
3, 6 and 20 of Sublease | Area Development Agreement expires on the
earlier of: (1) the final opening deadline in the
Development Schedule; or (2) the date on which
the last Center required to be developed under the
Area Development Agreement opens for business.

Lease term is as negotiated and listed in the Lease.
Sublease term expires when the prime lease or

Franchise Agreement expires or terminates,
whichever is sooner.
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Provision

Section in franchise or
other agreement

Summary

b. Renewal or extension

of the term

4.1 of Franchise
Agreement; 2 of Lease;
3 of Sublease

You may acquire a successor franchise for 1
additional term of 15 years following the end of the
Franchise Agreement’s term, or if shorter, the
expiration date of the renewal lease for the
Premises if you satisfy our requirements. There is
no renewal or extension right under the Area
Development Agreement.

Lease term extends if Franchise Agreement extends
Or renews.

If the landlord extends the term of the prime lease
for the Premises, and during the extended period of
the prime lease term the Franchise Agreement is in
effect, then the Sublease term will extend and end
on the day before the date on which the term of the
prime lease ends.

C.

Requirements for
franchisee to renew or
extend

4.1 and 4.2 of Franchise
Agreement

Sign our then current form of franchise agreement
(which may be materially different from the
Franchise Agreement) and other agreements; no
default under Franchise Agreement and other
agreements; substantial compliance with your
obligations under the Franchise Agreement and
other agreements; agree to remodel, renovate
and/or upgrade the Center to comply with then
current standards for new Take 5 Oil Change
Centers; provide notice; maintain possession of the
Premises; pay successor franchise fee equal to 50%
of our then current initial franchise fee; and sign
release (if state law allows). “Renewal” means
signing our then current franchise agreement,
which could contain materially different terms
(including fees).
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Provision

Section in franchise or
other agreement

Summary

d. Termination by
franchisee

9.1 of Area
Development
Agreement; 16 of
Sublease; Terms and
Conditions (paragraph
17) of Purchase
Agreement

You may not terminate the Franchise Agreement.
We and you may terminate the Area Development
Agreement by mutual agreement.

You may terminate the Sublease by providing
written notice to us if you are ousted from
possessing the Premises by reason of any defect in
our title under the lease or lack of authority or legal
capacity to make the lease, and possession and
quiet enjoyment are not restored to you within 120
days of ouster.

You may cancel the Purchase Agreement if Driven
Brands commits a default and does not cure the
default within 10 business days from receipt of
notice (or 3 business days from receipt of notice if
the default occurs on the day of closing).

e. Termination by
franchisor without
cause

Not Applicable

Not Applicable

f.  Termination by
franchisor with cause

21.1 and 21.2 of
Franchise Agreement;
9.2 of Area
Development
Agreement; 23 of Lease;
11 of Sublease; Terms
and Conditions
(paragraph 17) of
Purchase Agreement

We or our affiliate (as applicable) may terminate
the Franchise Agreement, Area Development
Agreement, Lease, and Sublease if you commit any
one of several violations. Driven Brands may
terminate the Purchase Agreement if you commit
any one of several violations.

g. “Cause” defined —
curable defaults

21.2 of Franchise
Agreement; 9.2 and 10
of Area Development
Agreement; 14 and 23 of
Lease; 11 and 16 of
Sublease; G.1 and G.2 of
Software License
Agreement; Terms and
Conditions (paragraph
17) of Purchase
Agreement

Under the Franchise Agreement, you have 7 days to
cure payment defaults or defaults relating to the use
of any Mark and 30 days to cure other defaults not
listed in (h.) below; upon your default, we may (i)
reduce the size of the Territory; (ii) remove
information about the Center from the Website; (iii)
reroute telephone calls and fleet account business to
neighboring Take 5 Oil Change Centers; (iv)
suspend your participation rights in Marketing
Fund programs; (v) refuse to provide operational
support or other services; (vi) require collateral
assignment of the lease for the Premises; or (vii)
assume or appoint a third party to assume
management of the Center.

Under the Area Development Agreement, you have
30 days to cure defaults not listed in (h.) below.
Upon your failure to meet the Development
Schedule, and in lieu of termination, we may (i)
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Provision

Section in franchise or
other agreement

Summary

reduce the number of Take 5 Oil Change Centers
on the Development Schedule; (ii) withhold
evaluation or approval of site proposal packages for
new Take 5 Oil Change Centers; (iii) extend the
Development Schedule; (iv) without removing your
obligation to maintain the Development Schedule,
terminate any exclusivity rights to the Development
Area; and/or (e) accelerate the payment of the
balance (as applicable) of the initial franchise fees.

Under the Lease, you have 5 days to cure payment
defaults; 15 days to cure failure to repair or restore
Premises in event of damage or destruction due to
fire, act of God, or other cause; and 30 days to cure
defaults not listed in (h.) below. With or without
terminating the Lease, we or our affiliate may
terminate your right of possession, reenter and
repossess the Premises by detainer suite, summary
proceedings or other lawful means.

Under the Sublease, you have 10 days to cure
payment defaults and 20 days to cure defaults not
listed in (h.) below.

The Software License Agreement will terminate if
the Franchise Agreement terminates or expires for
any reason or if you breach any provision of the
Software License Agreement and fail to cure the
breach within 7 days (unless the breach is
incurable). We or our affiliate may block your
access to databases and programs customarily
accessible through the software until you cure the
breach or, if not cured, the termination of the
relevant agreement.

Driven Brands may cancel the Purchase Agreement
if you commit a default and do not cure the default
within 10 business days from receipt of notice (or 3
business days from receipt of notice if the default
occurs on the day of closing).

h. *“Cause” defined — 21.1 of Franchise Non-curable defaults under the Franchise
non-curable defaults Agreement; 9.2 of Area | Agreement include failure to sign lease or purchase

Development agreement or open Center on time; unauthorized

Agreement; 15 and 23 of | opening; failure to satisfactorily complete training;

Lease; 11 and 24 of insolvency; bankruptcy-related events;

Sublease abandonment or failure to actively operate;
cancellation or failure to renew lease or sublease or
maintain possession of the Premises; failure to
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Provision

Section in franchise or
other agreement

Summary

comply with the Manuals on 3 or more occasions
during any 1-year period; conviction of or pleading
no contest to felony, any dishonest, unethical or
illegal conduct that adversely impacts reputation or
goodwill of Marks; health or safety hazards;
violation of laws or regulations; unauthorized
transfer; unauthorized use or materially impair the
goodwill of the Marks; failure to maintain or
cancellation of insurance; violation of
confidentiality restrictions; and termination of
another franchise or other agreement (other than an
area development agreement).

Non-curable defaults under the Area Development
Agreement include failure to meet any deadline to
secure a site for a Take 5 Oil Change Center or
open a Center as required by the Development
Schedule; failure to have open and operating at
least the cumulative number of Take 5 Oil Change
Centers required by the Development Schedule;
termination of franchise agreement signed under
Area Development Agreement; insolvency;
bankruptcy-related events; conviction of or
pleading no contest to felony, any dishonest,
unethical or illegal conduct that adversely impacts
reputation or goodwill of the System and Marks;
abandonment or failure to actively operate;
violation of laws or regulations; unauthorized
transfer; and violation of non-compete or
confidentiality restrictions.

Non-curable defaults under the Lease include
taking of entire Premises; partial taking of
Premises; insolvency; bankruptcy-related events;
abandonment of Premises; false statements or
reports; repeated defaults; Franchise Agreement
defaults.

Non-curable defaults under the Sublease include
insolvency; bankruptcy-related events;
unauthorized use of Premises; repeated defaults;
false statements or reports; and invalidity of
material Sublease term.
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Provision

Section in franchise or
other agreement

Summary

Franchisee’s
obligations on
termination/
non-renewal

7.3 and 22 of Franchise
Agreement; 8, 20(b), 21,
and 23 of Lease; 11 and
18 of Sublease; G.3 of
Software License
Agreement; Terms and
Conditions (paragraph
20) of Purchase
Agreement; 9.3 of Area
Development Agreement

Under the Franchise Agreement, pay amounts due
(including liquidated damages), stop identifying as
our franchisee or using Marks or similar marks, de-
identify Center, notify telephone company and all
listing agencies and/or transfer phone numbers, no
communication or statements to media or financial
analysts, and return and cease using Manuals (see
also (0.) and (r.) below).We or our designee have
the right to assume your status and replace you as
lessee under the lease. You must execute an
assignment of your interest in the lease upon our
request.

Under the Lease, surrender the Premises and pay all
amounts owed; remove any alterations,
improvements or additions and restore the Premises
to its original condition, making any repairs at your
expense; and remove all signs, equipment, trade
fixtures or other personal property from the
Premises. If the Franchise Agreement expires and
we (or our affiliate) do not terminate the Lease, you
may sublet the Premises upon our written approval.

Under the Sublease, surrender the Premises and pay
all amounts owed, including fees, repairs and
alterations so that we (or our affiliate) may relet the
Premises.

Upon termination or expiration of the Software
License Agreement, immediately deliver the
software, documentation for the software, all data
generated by use of the software and all other
materials or information which relate to the
software and its operation.

Under the Purchase Agreement, neither party has
any further obligations to the other upon
termination or expiration, except for the
indemnification and confidentiality obligations.

Under the Area Development Agreement, cease
using Confidential Information and return
confidential materials to us.
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Provision

Section in franchise or
other agreement

Summary

Assignment of
contract by franchisor

20.1 of Franchise
Agreement; 13 of Area
Development
Agreement; Terms and
Conditions (paragraph
19) of Purchase
Agreement

We may assign the Franchise Agreement and Area
Development Agreement without restriction.
Driven Brands has the express right to assign or
transfer its interest in the Purchase Agreement to a
parent company, affiliate, subsidiary or related
company.

“Transfer” by
franchisee - defined

20.2 of Franchise
Agreement; 14 of Area
Development
Agreement; F of
Software License

Includes transfer of any interest in the franchise or
any direct or indirect ownership interest in you or
the Center or its assets.

You may not transfer the license to use the software

Agreement except in conjunction with a transfer of the
Franchise Agreement.
Franchisor approval of | 20.2 and 20.3 of No transfers under the Franchise Agreement or

transfer by franchisee

Franchise Agreement;
14 of Area Development
Agreement; 20(a) of
Lease; 7 of Sublease;
Terms and Conditions
(paragraph 19) of
Purchase Agreement

Area Development Agreement without our
approval, except for transfers to a trust, a grant of a
security interest in the Premises or assets, and, with
respect to the Area Development Agreement,
certain transfers among your owners.

Under the Lease and Sublease, you may not assign
the Lease/Sublease, sublet the Premises or permit
any other party to occupy or use the Premises
without our (or our affiliate’s) prior written
approval.

Under the Purchase Agreement, you may not assign
the Purchase Agreement or any right granted in the
Purchase Agreement without Driven Brands’
written consent; however, you are expressly
permitted to assign to an entity of which you hold a
majority or controlling interest.
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Provision

Section in franchise or
other agreement

Summary

m. Conditions for

franchisor approval of
transfer

20.4 of Franchise
Agreement; 14 of Area
Development
Agreement; 20(a) of
Lease

Conditions are full compliance with Franchise
Agreement and other agreements; transferee meets
standards; transferee assumes obligations; you pay
all amounts due; transferee appoints acceptable
substitute managing director who completes
training program; transferee signs then current form
of franchise agreement and other agreements,
which could contain materially different terms
(including fees); price and payment terms do not
adversely affect operation; you or transferee pay
training and transfer fee equal to 50% of our then
current initial franchise fee; you and your owners
sign release (if state law allows); if we obtain a
purchaser of the Center for you (and we do not
exercise our rights in (n)), you must pay us an
amount equal to 10% of the purchase price for the
Center.

If we consent to a transfer of the Franchise
Agreement, we will not unreasonably withhold our
consent to an assignment of the Lease, except that
as a condition of our consent, we will amend the
Lease to remove any rent abatement or other
concessions or exceptions to our standard policies
that we granted to you.

You may only transfer the Area Development
Agreement with a transfer of all Take 5 Oil Change
Centers that you and, if applicable, your affiliates
own and operate.

We will consent to the assignment of the Area
Development Agreement to an entity that you form
for convenience of ownership if the entity is newly
formed; the entity has and will have no other
business other than the development and operation
of Take 5 Qil Change Centers; you and the entity
satisfy our then-current transfer conditions; you
hold all ownership interests in the entity or, if you
are owned by multiple individuals, each owner’s
proportionate equity interest in the entity is the
same as his/her equity interest in you pre-transfer;
and you and the entity comply with the developer
entity requirements in the Area Development
Agreement.

n. Franchisor’s right of 20.9 of Franchise We may match any offer for your Center or an
first refusal to acquire | Agreement ownership interest in you.
franchisee’s business
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Provision

Section in franchise or
other agreement

Summary

Franchisor’s option to
purchase franchisee’s
business

22.5 of Franchise
Agreement

We may purchase the Center’s assets and Premises
for fair market value when the Franchise
Agreement expires or terminates. If you own the
Premises, and we elect not to purchase the
Premises, we or our designee will have the option
to enter into a lease for the Premises.

Death or disability of
franchisee

20.5 and 20.7 of
Franchise Agreement

Must transfer to an approved transferee within 12
months. We may manage the Center if it is not
being properly managed.

Non-competition
covenants during the
term of the franchise

10.3 of Franchise
Agreement; Section 12.1
of Area Development
Agreement

Generally, no owning interest in a Competing
Business or any Related Business.

A “Competing Business” means any other
automotive business offering products or services
similar to those offered at a Take 5 Oil Change
Center; however, the following, for purposes of the
Franchise Agreement and the Area Development
Agreement, is not a Competing Business: (1) any
other Take 5 Qil Change Center operated under a
franchise agreement entered into between you and
us, or (2) any other automotive business franchised
by Driven Brands Holdings or its subsidiaries.

A “Related Business” means any business that is
the same as or similar to any then-existing business
that is owned and operated, or franchised or
licensed, by us or Driven Brands Holdings or any
of its subsidiaries.

Non-competition
covenants after the
franchise is terminated
or expires

22.7 of Franchise
Agreement; Section 12.2
of Area Development
Agreement

Generally, for 3 years, no owning interest in a
Competing Business or Related Business at the
Premises, within 5 miles of the Premises, or within
5 miles of any other Take 5 Qil Change Center.

Under the Area Development Agreement, however,
the restrictions in this subsection (r) apply to
Competing Businesses or Related Businesses
located in the Development Area; within 5 miles of
the border of the Development Area; or within a 5-
mile radius of the premises of any Take 5 Qil
Change Center that is then operating or under
development.

S.

Modification of the
agreement

23.10 of Franchise
Agreement; 17 of Area
Development
Agreement; 38 of Lease;
25 of Sublease

Modifications only by written agreement of the
parties, but we may change the Manuals, Standards,
System and the software that we license to you
under the Software License Agreement.
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Provision

Section in franchise or
other agreement

Summary

t. Integration/merger
clause

23.11 of Franchise
Agreement; 38 of Lease;
25 of Sublease; Terms
and Conditions
(paragraph 31(f)) of
Purchase Agreement

Only terms of the agreements are binding (subject
to state law). Any representations or promises
made outside of the disclosure document and those
agreements may not be enforceable.

u. Dispute resolution by
arbitration or
mediation

Not Applicable

Not Applicable

v. Choice of forum

23.6 of Franchise
Agreement; 23 of Area
Development Agreement

Litigation is in state or federal court in the city or
county in which our principal office is then located
(currently Charlotte, North Carolina), subject to
state law.

w. Choice of law

23.5 of Franchise
Agreement; 22 of Area
Development
Agreement; 21 of
Sublease; Terms and
Conditions (paragraph
31(d)) of Purchase
Agreement

Except for Lanham (Trademark) Act, law of North
Carolina applies under the Franchise Agreement
and Area Development Agreement (subject to state
law).

Under the Sublease, the law where the Premises is
located applies.

Under the Purchase Agreement, the law where the
Premises is located applies.

Item 18

PUBLIC FIGURES

We do not use any public figure to promote our franchise.

Item 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the disclosure document.
Financial performance information that differs from that included in Item 19 may be given only
if: (1) a franchisor provides the actual records of an existing outlet you are considering buying; or
(2) a franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

l. SALES TO COST ANALYSIS

Part 1 of this financial performance representation reflects the historical average and
historical median of the Gross Sales, certain expenses, and EBITDA of certain affiliate-owned
Take 5 Oil Change Centers for the period December 31, 2023 through December 28, 2024,
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representing a normal fiscal year for us (the “2024 Fiscal Year”). We included 298 Take 5 Qil
Change Centers open at least one full year as of December 28, 2024, and excluded the 69
“Ground-Up Centers” (defined as Take 5 Oil Change Centers that are constructed after lease
execution) that were open less than one full year, the 2 Take 5 Oil Change Centers that were
reacquired from franchisees during the 2024 Fiscal Year, and the 341 Acquired Centers. Also
excluded are the 4 Take 5 Oil Change Centers that closed during the 2024 Fiscal Year, none of which
operated for less than 12 months. “Acquired Centers” are those Take 5 Oil Change Centers that
were pre-existing quick lube or repair and maintenance operating automotive service centers that
we or our affiliates acquired and then converted from the old facility and operating model to
our Take 5 branding and operational standards. Acquired Centers are generally part of larger,
multi-unit chains located in multiple markets and, therefore, do not reflect the real estate,
purchase and conversion economics for Ground-Up Centers, which form the basis of the
franchise opportunity that we offer in this disclosure document.

The 298 affiliate-owned Take 5 Oil Change Centers that are included are characteristic
of a typical Take 5 Oil Change Center operating for more than one full year. The affiliate-
owned Take 5 Oil Change Centers operate in metropolitan and suburban areas predominantly in
the Southeastern and Midwestern United States. The 4-Wall EBITDA numbers in the below
Franchisee Adjusted Income Statement have been adjusted to reflect the incremental operating
costs to a franchisee, including Royalty Fees, Marketing Funds contributions, point of sale
fees, increase in COGS, and adjustments made for insurance.

Franchisee Adjusted Income Statement

Average % of Gross Sales

Gross Sales $1,384,790 100.0%
COGS $386,993 27.9%
Gross Profit $997,797 72.1%

Variable Expenses

Payroll $277,251 20.0%
Marketing Fund $69,240 5.0%
Misc. Variable $88,195 6.4%
Total Variable Expenses $434,685 31.4%

Fixed Expenses

Occupancy $95,193 6.9%

Insurance $8,783 0.6%

Total Fixed Expenses $103,976 7.5%

Royalty $96,935 7.0%

4-Wall EBITDA $362,201 26.2%
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Additionally, we separated these 298 Take 5 Oil Change Centers into the top
performing 50% and bottom performing 50% based on 2024 Gross Sales and gave those
averages and medians for Gross Sales and expenses below.

Franchisee Adjusted Income Statement
# Met or % Met or
Exceeded Exceeded
Bottom 50% Top 50% Median Average Awerage Awerage
Store in Analysis 149 149 nm nm
Gross Sales $931,354 $1,838,227 $1,327,808 $1,384,790 139 47%
COGS $266,961 $507,026 $375,891 $386,993 78 26%
Gross Profit $664,394  $1,331,201 $951,917 $997,797
% of Gross Sales 71.3% 72.4% 71.7% 72.1%
Variable Expenses
Payroll $220,666 $333,837 $265,871 $277,251 126 42%
Marketing Fund $46,568 $91,911 $66,390 $69,240 nm nm
Misc. Variable $68,192 $108,197 $80,629 $88,195 126 42%
Total Variable Expenses $335,426 $533,945 $412,890 $434,685
% of Gross Sales 36.0% 29.0% 31.1% 31.4%
Fixed Expenses
Occupancy $92,116 $98,270 $97,119 $95,193 147 49%
Insurance $8,783 $8,783 $8,783 $8,783 nm nm
Total Fixed Expenses $100,899 $107,052 $105,901 $103,976
% of Gross Sales 10.8% 5.8% 8.0% 7.5%
Royalty Fee $65,195 $128,676 $92,947 $96,935 nm nm
% of Gross Sales 7.0% 7.0% 7.0% 7.0%
4-Wall EBITDA $162,874 $561,527 $340,178 $362,201 211 71%
% of Gross Sales 17.5% 30.5% 25.6% 26.2%
Bottom 50% Top 50% All Centers
Lowest Gross Sales $190,365 $1,327,927 $190,365
Highest Gross Sales $1,327,689 $3,474,051 $3,474,051
Median Gross Sales $949,290 $1,703,407 $1,327,808
# Met / Exceeded Average 75 51 139
% Met / Exceeded Average 50% 34% 47%

Footnotes:

1) “Gross Sales” means and includes all revenue received or otherwise derived from
operating the Take 5 Oil Change Center, whether for cash, check, credit and debit
card, barter, exchange, trade credit, or other credit transactions without exception for any

75

Take 5 2025
1627241092.2



bad/write downs or write-offs, and without deduction for any processing or
administrative fees of any kind whatsoever. Gross Sales is calculated upon all motor
vehicle services and products of all kinds purchased by customers of the Take 5 Oil
Change Center, whether these purchases are made in, upon, or from the premises of
the Take 5 Oil Change Center. “Gross Sales” excludes sales, use, service or excise taxes
collected from customers and paid to the appropriate taxing authority and refunds to
customers. If the Take 5 Oil Change Center receives any proceeds from any business
interruption insurance applicable to the loss of sales, there will be added to Gross Sales
an amount equal to the imputed Gross Sales that the insurer used to calculate those
proceeds. Gross Sales is the basis for calculating Royalty Fees and Marketing Funds
contributions due under the Franchise Agreement.

2) “COGS” or “Cost of Goods” is the franchisee-adjusted purchase cost for oil, air filters,
oil filters, wiper blades, additives and other products. We have made adjustments to
account for the franchisor markup charged on products sold to franchised Take 5 Qil
Change Centers.

3) “Payroll” includes all Center-level labor costs but does not account for any draw or
salary for the franchisee. This item includes contract services, health insurance,
manager bonuses, state and federal taxes, Social Security, and other labor-related costs.

4) “Marketing Fund” represents the total Marketing Funds contributions paid by
franchisees under the Franchise Agreement. The Marketing Fund contribution reflected in
the Franchisee Adjusted Income Statement is the standard Marketing Fund contribution
rate of 5% of Gross Sales paid by a franchisee operating one Take 5 Oil Change Center.

5) “Misc. Variable” includes expenses relating to supplies, including all additional
purchased materials that are not sellable inventory (e.g., invoice paper, paper clips, water,
soda, candy, etc.); uniform costs for employees; and bank and credit card fees, which
are primarily merchant account fees, along with any other bank service-related charges.
This item also includes repair expenses related to rework performed on customers’
vehicles under the Take 5 warranty program. Most of this work is done off site at
auto repair facilities and dealerships. Finally, other miscellaneous controllable expenses
are included, including testing for all new hires, employee meals at Center meetings
and other miscellaneous expenses. It also includes adjustments based upon cash
register overages or shortages and any changes upon receipt of bank statements.

6) “Occupancy” costs are costs that include leases, rent, alarms, utilities such as electric,
gas, water, and trash service, real property tax, personal property tax, business license
fees, and the costs of building repairs and maintenance. Occupancy costs also include
expenses for telephone, fax, Internet, and the $200 per month, per Center, point of sale
fees payable under our Software License Agreement for the 2024 Fiscal Year. (As
franchisees are not required to use the POS System Surveillance Software, the cost of that
software is not reflected in Occupancy costs.) We believe the average Occupancy costs
shown here may not reflect current market rates given how long our affiliate has had
some of these leases in place. It is our typical practice to lease land only and build
Ground-Up Centers, but franchisees may decide to (i) enter into ground-up leases, (ii)
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7)

8)

9

purchase land for a Take 5 Oil Change Center, or (iii) convert an existing building by
purchasing an existing oil change or automotive service facility and converting it
into a Take 5 Oil Change Center. In our experience, the conversion approach has
lower initial build-out costs than a Ground-Up Center or land purchase.

“Insurance” means the estimated cost of a franchisee’s insurance policies (general liability
and property). Speaking to our franchisees with open Take 5 Oil Change Centers,
they gave us average insurance cost per Take 5 Oil Change Center at $8,783 for the
2024 Fiscal Year. The costs of health insurance is included in the “Payroll” line item.

“Royalty Fee” means the total Royalty Fee contributions paid by franchisees under the
Franchise Agreement. These fees and contributions are not payable by affiliate-owned
Take 5 Oil Change Centers but are presented in the Franchisee Adjusted Income Statement
to provide a more complete summary of the average cost that a franchisee will
experience. The Royalty Fee reflected in the Franchisee Adjusted Income Statement is
the standard Royalty Fee of 7% of Gross Sales paid by a franchisee operating one Take 5
Oil Change Center.

“4-Wall EBITDA” means the amounts that remain when all expenses listed in the
statement are subtracted from Gross Sales. “EBITDA” stands for “Earnings Before
Interest, Taxes, Depreciation and Amortization.”

i.  We have not included depreciation, amortization and debt service related to the
remodel and build-out costs most Centers have.

ii. Franchisees may have depreciation/amortization deductions from certain
equipment and costs to acquire their Take 5 Oil Change Centers.

iii. We have not made any provisions in the table for debt service related to these
or other items.

iv. This table does not include an allowance for general administrative costs such
as bookkeeping, accounting, collections, and maintenance because franchisees
personally may perform all or some of these services. This table does not include
any draw or distribution to the owner (i.e., franchisee) of the Center.

v. This table does not include an allowance for District M