FRANCHISE DISCLOSURE DOCUMENT

Grease Monkey Franchising, LLC
a Colorado limited liability company
5575 DTC Parkway, Suite 100
Greenwood Village, CO 80111
Phone: (303) 308-1660

Fax: (303) 308-5906

® E-mail: Franchiseinfo@fullspeedautomotive.com
- www.greasemonkeyfranchise.com
Oil Changes & More www.greasemonkeyauto.com

www.fullspeedautomotive.com

Grease Monkey businesses provide oil changes and preventive maintenance services for cars and trucks to
the general public (“Grease Monkey Centers”).

The estimated total investment necessary to begin operation of a Grease Monkey franchise ranges from
$245,816-251,816 to $764+:952821,052, including between $20,000 and $49,900 which must be paid to the
franchisor or its affiliates.

Grease Monkey multi-unit franchisees acquire the right to open multiple franchises at reduced franchise
fees, with a commitment to open a minimum of three Grease Monkey Centers. If you sign a Multi-Unit
Agreement for a three Center development, then in addition to the investments noted above for the first
Center, you must pay the franchisor a Multi-Unit Fee of $35,000. The fee increases by $15,000 for each
additional Center you commit to develop.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Susanne—Chastain—our Franchise
Development Support Manager (Franchiseinfo@fullspeedautomotive.com) at 5575 DTC Parkway, Suite
100, Greenwood Village, Colorado 80111, (303) 308-1660.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 215,2023;-as-amended-Oetober-6;2023.2024



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on

how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits K-1 and K-2.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit L includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only
Grease Monkey business in my
area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be a Grease
Monkey franchisee?

Item 20 or Exhibits K-1 and K-2 list current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity.
See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what you
sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration
Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit M.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

l. Out-of-State Dispute Resolution. The franchise agreement and multi-unit
agreement require you to resolve disputes with the franchisor by mediation,
arbitration and/or litigation only in Colorado. Out-of-state mediation,
arbitration, or litigation may force you to accept a less favorable settlement
for disputes. It may also cost more to mediate, arbitrate, or litigate with the
franchisor in Colorado than in your own state.

2. Spouse Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement even
though your spouse has no ownership interest in the franchise. This
guarantee will place both your and your spouse’s marital and personal assets,
perhaps including your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



INFORMATION FOR PROSPECTIVE FRANCHISEES IN MICHIGAN

The State of Michigan prohibits certain unfair provisions that are sometimes in
franchise documents. If any of the following provisions are in these franchise documents, the
provisions are void and cannot be enforced against you.

Each of the following provisions is void and unenforceable if contained in any documents relating to
a franchise:

(A) A prohibition on the right of a franchisee to join an association of franchisees.

(B) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in this act. This shall not preclude a franchisee,
after entering into a franchise agreement, from settling any and all claims.

© A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provisions of the franchise agreement and to cure such failure after being given written notice thereof
and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(D) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of expiration,
of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which
have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably
required in the conduct of the franchise business are not subject to compensation. This subsection applies
only if: (1) the term of the franchise is less than five years; and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under another trademark,
service mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent to
the expiration of the franchise or the franchisee does not receive at least six months advance notice of
franchisor’s intent not to renew the franchise.

(E) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

(F) A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct arbitration
at a location outside this state. (The above language has been included in this Disclosure Document as a
condition for registration. We and you do not agree that the parties are restricted from choosing to conduct
arbitration outside of Michigan and believe that each of the provisions of the Franchise Agreement,
including each of the arbitration provisions, is fully enforceable. We and you intend to rely on the federal
pre-emption under the Federal Arbitration Act.)

(G) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right of
first refusal to purchase the franchise. Good cause shall include, but is not limited to:

(1) The failure of the proposed franchisee to meet the franchisor’s then current
reasonable qualifications or standards.



(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(H) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a right
of first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide third party
willing and able to purchase those assets, nor does this subdivision prohibit a provision that grants the
franchisor the right to acquire the assets of a franchise for the market or appraised value of such assets if the
franchisee has breached the lawful provisions of the franchise agreement and has failed to cure the breach in
the manner provided in subdivision (C).

D A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the Attorney General does not
constitute approval, recommendation, or endorsement by the Attorney General.

If the franchisor’s most recent financial statements are unaudited and show a net worth of less than
$100,000, the franchisor shall, at the request of a franchisee, arrange for the escrow of initial investment and
other funds paid by the franchisee or subfranchisor until the obligations to provide real estate, improvements,
equipment, inventory, training, or other items included in the franchise offering are fulfilled. At the option of
the franchisor, a surety bond may be provided in place of escrow.

Any questions regarding the notice should be directed to:

State of Michigan
Department of Attorney General
Franchise Section - Consumer Protection Division
G. Mennen Williams Building, 1% Floor
525 W. Ottawa Street
Lansing, Michigan 48933
Telephone Number: (517) 373-7117
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ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES
To simplify the language in this Franchise Disclosure Document, “GMF” and “we,” “us,” and “our”
means Grease Monkey Franchising, LLC, the franchisor. “You,” “your,” and “Franchisee” means the
person, and its owners if the Franchisee is a business entity, who buys the franchise from GMF.

The Franchisor and any Parents, Predecessors and Affiliates

We are a Colorado limited liability company formed on January 3, 2006. We operate under the
name Grease Monkey Franchising, LLC and Grease Monkey, and no other name. Our principal business
address is 5575 DTC Parkway, Suite 100, Greenwood Village, Colorado 80111. We began offering
franchises for Grease Monkey businesses (“Grease Monkey Centers” or “Centers” or individually, a
“Grease Monkey Center” or “Center”) in 2006. Our agents for service of process are disclosed in Exhibit
M to this Disclosure Document. While GMF does not currently operate any Grease Monkey Centers, our
affiliates and franchisees do. We do not conduct any other business other than franchising Grease Monkey

Centers.

Parents

We have the following parent structure:

Name Principal Business Address | Parent Status

MOP GM Holding, 5575 DTC Parkway, Suite | GM Holding is a holding company that is our direct
LLC (“GM 100, Greenwood Village, | parent company and a wholly owned subsidiary of
Holding”) Colorado 80111 GM Parent. GM Holding also owns GMI-, KKF and

SpeeDee, affiliates of ours.

MOP GM Parent,
LLC (“GM Parent”)

5575 DTC Parkway, Suite
100, Greenwood Village,
Colorado 80111

GM Parent is a wholly owned subsidiary of GM
Intermediate.

MOP GM
Intermediate, LLC
(“GM Intermediate™)

5575 DTC Parkway, Suite
100, Greenwood Village,
Colorado 80111

GM Intermediate is a wholly owned subsidiary of
GMC.

GCP Grease Monkey | 5575 DTC Parkway, Suite | GMC is a wholly owned subsidiary of GM Blocker.
Coinvest, Inc. 100, Greenwood Village,

(“GMC”) Colorado 80111

MOP GM Blocker, 5575 DTC Parkway, Suite | GM Blocker is a wholly owned subsidiary of MO

Inc. (“GM Blocker”)

100, Greenwood Village,
Colorado 80111

FSA Blocker.

MidOcean FSA

245 Park Avenue, 38th

MO FSA Blocker is a wholly owned subsidiary of

Blocker, Inc. (“MO Floor, New York, New | MO FSA Holdings.

FSA Blocker™) York 10167

MidOcean FSA 245 Park Avenue, 38th | MO FSA Holdings is controlled by MidOcean.
Holdings, L.P. (“MO | Floor, New York, New

FSA Holdings”) York 10167

MidOcean Partners 245 Park Avenue, 38th | MidOcean is our ultimate parent company. It is a
V, L.P. Floor, New York, New | private investment group that owns multiple other

(“MidOcean”)

York 10167

business concepts.




Affiliates
Other Affiliates Owned by GM Holding.
We are affiliated with the following companies that are owned, directly or indirectly, by our direct

parent, GM Holding, and (1) conduct business of the type being offered under this Disclosure Document,
(2) offer franchises in any line of business, or (3) provide products or services to our franchisees:

Name Principal Business Address | Business Operations

Grease Monkey 5575 DTC Parkway, Suite | GMI is wholly owned by GM Holding.
International, LLC 100, Greenwood Village,

(“GMI”) Colorado 80111 GMI was the franchisor of the Grease Monkey

franchise system from approximately September
1978 through March 2006. GMI transferred to us
all of the Grease Monkey franchises granted
before April 2006 and we now are the franchisor
of those franchises.

GMI owns the Grease Monkey trademarks and the
intellectual property for the Grease Monkey
system and licenses them to us.

We have entered into a developmentservicesand
management —agreement—(DSM—Management

Agreement (“Management Agreement”) dated
March 15, 2006 with GMI. Under the BSM

Management Agreement, we may direct GMI to
provide development and ongoing assistance to
our franchisees and otherwise fulfill certain of our
duties under the franchise agreements on our
behalf. GMI will also provide franchise sale
services to us. Although GMI may provide
certain services to you, we are responsible to
make sure that all services we promise to perform
under the franchise agreements are performed in
compliance with the franchise agreements.

As of December 31, 20222023, GMI operates
businesses under the following brand names:
American LubeFast, AutoLube, Economy Oil
Change, Fast Lube Plus, Grease Monkey, Herbert
Auto Emissions, Herbert Automotive, Ingleside
Auto, Insta-Quick, Kwik Kar, Lambuth’s Quick
Lube, Master Lube, Minit Man, Mobil 1 Express,
Pioneer Lube & Wash, Premier, Shop—N-1tube;
SpeeDee, Super Lube Plus, Texas Express, Uncle
Ed’s Oil Shoppes, and Waterfall-Waterfalls Car
Wash and Lube, which are located in Alabama,
Arizona, Colorado, Connecticut, Florida,
Georgia, Illinois, Indiana, Louisiana, Maryland,




Name

Principal Business Address

Business Operations

Michigan, Minnesota, Missouri, Mississippi,
Nebraska, North Carolina, New Hampshire, New
Mexico, Oklahoma, South Dakota, Texas, Utah,
Washington and Wisconsin. Some of these
businesses operate under a non-Grease Monkey
brand but may be substantially similar to the
Grease Monkey Center franchised to you. GMI
also owns the franchise-related assets of
LubePro’s International, Inc. (“LPI”), which
include the intellectual property rights. LPI was
dissolved in August 2016. LubePro’s services
may be substantially similar to the Grease
Monkey Center franchised to you.

GMI Services S de
RL de CV (“GMI

Belisario Dominguez #
2470, Piso 4, Oficina 413,

GMI Mexico is wholly owned by GMI. It
franehises—provides support services for GMF to

Mexico”) Col. Obispado, Monterrey, | Grease Monkey businesses to—franchisees
N.L. C.P. 64060 operating in Mexico.

SpeeDee 5575 DTC Parkway, Suite | SpeeDee is wholly owned by our parent, GM

Worldwide, LLC 100, Greenwood Village, | Holding. SpeeDee franchises the SpeeDee system

(“SpeeDee”) Colorado 80111 for automotive maintenance and repair services,
which may be substantially similar to the Grease
Monkey Center franchised to you. SpeeDee has
SpeeDee franchises in the United States and
Mexico, and SpeeDee/Midas co-branded
franchises in the United States, which are co-
branded with Midas International, LLC, who is
not an affiliate.

Kwik Kar 5575 DTC Parkway, Suite | KKF is wholly owned by our parent, GM

Franchising, LLC 100, Greenwood Village, | Holding. KKF franchises the Kwik Kar system for

(“KKF”) Colorado 80111 automotive maintenance and repair services,

which may be substantially similar to the Grease

Monkey Center franchised to you. As of
December 31, 2023, KKF had zero franchises as

it did not offer franchises until February 12, 2024.

SPACE INTENTIONALLY LEFT BLANK




The Lynx Companies

Our ultimate parent, MidOcean, is also the ultimate parent of Lynx Franchising, LLC (“Lynx
Franchising”). Lynx Franchising is owned by Lynx-JP Holdings, Inc., which is owned by MidOcean BCAT
Holdings, Inc. The principal business address of all of these entities is 2520 Northwinds Parkway, Suite
375, Alpharetta, Georgia 30009. MidOcean BCAT Holdings, Inc. is controlled by MidOcean.

Lynx Franchising owns the following companies that offer franchises in other lines of businesses:

Name

Principal Business Address

Business Operations

Jan-Pro Franchising
International, Inc.
(C GJPF b 7)

2520 Northwinds Parkway,
Suite 375, Alpharetta,
Georgia 30009

JPF has offered franchises for Jan-Pro Franchise
Development franchised businesses offering
janitorial and building maintenance service
businesses since 1995. As of September 30,
20222023, it had 98 operating regional developer
franchises, all located in the United States.

Jan-Pro Enterprises,

2520 Northwinds Parkway,

JPE has sold Jan-Pro franchises outside of the

Office System, LLC
(“10S”)

Suite 375,
Georgia 30009

Alpharetta,

LLC (“JPE”) Suite 375,  Alpharetta, | United States since February 2005. As of
Georgia 30009 September 30, 20222023, JPE had eight—18
operating country or international regional
developer franchises operating outside of the
United States.
The Intelligent 2520 Northwinds Parkway, | IOS has sold Intelligent Office franchise

businesses that operate progressive virtual office
and communications solutions businesses,
offering a range of vital business services to a
mobile and non-mobile client base since April
1999. As of September 30, 20222023, there were
4543 franchised Intelligent Office outlets in the
United States.

Intelligent Office of
Canada, Inc.
(“10C”)

221 W. Esplanade, Suite
500, North Vancouver, B.C.
VM 3J3

I0C has offered and sold franchises for Intelligent
Office businesses in Canada since September
2017. As of September 30, 26222023, there are
12 franchised Intelligent Office centers in Canada.

FRSTeam, LLC
(“FRSTeam”)

2520 Northwinds Parkway,
Suite 375,  Alpharetta,
Georgia 30009

FRSTeam has offered and sold FRSTeam
franchises that provide specialty and emergency
dry cleaning and laundry services for clothing and
fabrics following a residential or commercial
disaster, including damage due to smoke, fire,
water and mold, since March 2006. As of
September 30, 20222023, there are 3742
franchised FRSTeam outlets.




Name Principal Business Address | Business Operations

Archadeck 2426 Old Brick Road, Glen | AFL;—_has offered Archadeck franchises for
Franchisor, LLC Allen, Virginia 23060 Archadeck businesses offering construction sales
(“AFL”) and services of outdoor living spaces and

environments. As of September 30, 26222023,
there are 73—51 franchises, including H—48
franchises located throughout the United States
and three franchises located in Canada.

Conserva Irrigation
Franchisor, LLC
(“CIE”)

2426 Old Brick Road, Glen
Allen, Virginia 23060

CIF has offered franchises for Conserva Irrigation
businesses offering repair, maintenance, service,
design and construction of irrigation systems for
residential and commercial customers, with an
emphasis on water conservation, since April
2014. As of September 30, 26222023, there are
1+43-75 franchises located throughout the United
States.

Outdoor Lighting
Perspectives
Franchisor, LLC
(“OLP”)

2426 Old Brick Road, Glen
Allen, Virginia 23060

OLP has offered franchises for Outdoor Lighting
Perspectives businesses offering outdoor lighting
design, automated lighting control equipment,
holiday lighting design, installation services, and
sales to residential and commercial customers
since March 2005. As of September 30,
20222023, there are +62-79 franchises, including
+00-77 franchises located throughout the United
States and twe-2 franchises located in Canada.

Superior Fence &
Rail Franchisor,

LLC (“Superior”)

2426 Old Brick Road, Glen
Allen, Virginia 23060

Superior has offered franchises for Superior
Fence & Rail businesses offering fencing services
for residential and commercial customers since
January 2017. As of September 30, 20222023,
there are 34-93 franchises located throughout the
United States.

Bumble Roofin
Franchisor, LL.C

(“Bumble’)

2426 Old Brick Road, Glen
Allen, Virginia 23060

Bumble is a roofing franchisor headquartered in
Los Angeles that specializes in restoring,
repairing, and maintaining commercial and
residential roofs on a wide range of buildings.

As of September 30, 2023, there is one franchise,
located in the United States.

Canopy Franchise
Corporation
g“cano ; 7’)

2426 Old Brick Road, Glen
Allen, Virginia 23060

Canopy is a franchisor specializing in lawn
management using weed control and fertilization,
aeration, top dressing, fungal protection, and tree
and shrub care to better help both residential and

commercial lawns. As of September 30, 2023,
there are zero franchises.




Name Principal Business Address | Business Operations

Koala Insulation 2426 Old Brick Road, Glen | KIF is the fastest growing insulation franchise in

Franchisor, LLC Allen, Virginia 23060 the market with over 100 locations in the
(“KIF”) US. KIF’s services include Batt Insulation, Blow-

In, and Spray Foam insulation for residential
homes across the country. As of September 30,
2023, there are 98 franchises, located throughout

the United States.
Wallaby Windows 2426 Old Brick Road, Glen | Wallaby is a franchisor that provides window and
Franchisor, LLC Allen, Virginia 23060 door replacement services, offering premium
(“Wallaby”) impact and non-impact replacement windows and

expert installation. As of September 30, 2023,
there are 20 franchises located throughout the

United States.
Junk Junk Baby 2426 Old Brick Road, Glen | Specializing in junk removal services, JJBF is a
Franchisor, L1L.C Allen, Virginia 23060 franchisor offering residential and real estate
(“JJBE™) clean-outs, as well as disposal of outdoor

furniture, equipment, and appliances. As of
September 30, 2023, there are zero franchises.

Except as noted above, none of our parent, predecessors or affiliates have operated a business
similar to the type described in this Disclosure Document, and neither we, our parent, predecessors or
affiliates have sold franchises in any other line of business.

The Franchise

We offer franchises (“Grease Monkey Franchise(s)” or “Franchise(s)”’) for the use of the “Grease
Monkey®” trademarks, “Pit Crew Guarantee™” trademark, and other trade names, service marks, and logos
(“Marks”) for the operation of Grease Monkey Centers. Grease Monkey Centers are operated under our
proprietary Grease Monkey system (“System”). The System may be changed or modified by us throughout
your ownership of the Franchise. You will operate your Grease Monkey Center from an approved retail
location.

Each Grease Monkey Center offers the general public automotive oil and lubrication services, along
with a preventive check and fill of fluid levels, and other approved automotive maintenance and repair
services, in accordance with our Pit Crew Guarantee™. Customers are not required to schedule an
appointment to receive services. Under the Grease Monkey Pit Crew Guarantee™, Grease Monkey Centers
commit to provide automotive oil and lubrication services to each customer within a specified period of
time, depending on the type of vehicle and other factors, and in accordance with our standards and
specifications.

As—arGrease Monkey Genteﬁfraﬂelase%you—lweﬂqﬁl-ght—t&Centers must offer brake services and

Genters—a}s&sell other select automotlve products

In the past, we and our predecessor, GMI, offered to franchisees the right to operate a car wash
franchise with their Grease Monkey Center. We called the car wash facility “Monkey Shine.” We no
longer offer the right to operate a Monkey Shine car wash facility in connection with a Grease Monkey
Center, although as of December 31, 20222023, we still have eightnine franchisee-owned Monkey Shine
facilities.




You must sign our standard franchise agreement attached to this Franchise Disclosure Document
as Exhibit A (“Franchise Agreement”). You may operate one Grease Monkey Center for each Franchise
Agreement you sign. Your right to use the Marks and System is granted solely for the operation of your
Grease Monkey Center.

Grease Monkey Centers are generally built to our specifications as to interior and exterior style.
Most Grease Monkey Centers are freestanding structures with drive-through capability. Centers can have
three to six service bays to accommodate multiple vehicles at a time, and have an in-ground vehicle service
area basement and/or pits and a waiting area for customers. Grease Monkey Centers are usually located in
urban areas, in heavily populated suburban areas, or on major arteries of smaller cities.

We also offer opportunities for conversion franchises (“Conversion Franchise(s)”’) both to existing
independent businesses that provide services and products similar to those offered by Grease Monkey
Centers and to existing franchisees who purchase such businesses for conversion (“Conversion Owners™).
Conversion Owners will sign a Franchise Agreement that will include an addendum for conversion owners,
which is attached to this Franchise Disclosure Document in Exhibit F-2. Conversion Owners must modify
their business premises to our design plans and specifications, use the Marks, and complete our training.

We also offer to select qualified persons (“Multi-Unit Franchisee(s)”’) the opportunity to sign our
multi-unit development agreement (attached to this Franchise Disclosure Document as Exhibit B) (“Multi-
Unit Agreement”) and acquire the right to develop multiple (a minimum of three) Grease Monkey Centers
at a reduced franchise fee. If you enter into a Multi-Unit Agreement, you must also sign a Franchise
Agreement for your first Grease Monkey Center at the same time that you sign the Multi-Unit Agreement.
You will be required to sign our then-current form of Franchise Agreement for each additional Grease
Monkey Center that you open under the Multi-Unit Agreement, which may differ from the current form of
Franchise Agreement included in this Disclosure Document. You and we will agree to a development
schedule (“Development Schedule”) for each of the Grease Monkey Centers to be opened under the Multi-
Unit Agreement, which will be set forth in the Multi-Unit Agreement. Typically, the Development
Schedule will require that you open the first location within 18 months from the effective date of the Multi-
Unit Agreement, the second location within 36 months from the effective date of the Multi-Unit Agreement
and the third location within 54 months from the effective date of the Multi-Unit Agreement. A Multi-Unit
Franchisee does not receive a development area when it signs the Multi-Unit Agreement. Each Franchised
Location (as defined in Item 12) may be located in a different city, county or state. You must obtain our
prior written approval of the location for your Franchised Location based on the then current criteria for
Center locations. Unless otherwise stated, any reference in this Franchise Disclosure Document to “you”
or “franchisee” includes you both as a Multi-Unit Franchisee under the Multi-Unit Agreement, and as a
franchisee under a Franchise Agreement.

Market and Competition

The market for the goods and services offered by Grease Monkey Centers is well-developed and
highly competitive. Our services are not seasonal in nature.

You will compete with independent garage businesses, local automobile service shops, new car
dealerships, other franchise companies in the quick service automotive lubrication business, automobile
dealers, big box centers that offer automotive maintenance and repair services businesses, and national,
regional, and local chains offering the same or similar services, as well as other systems and centers owned
and/or franchised by us and/or our affiliates, including brands that we or any affiliated company of ours
now owns or may acquire in the future. There are other companies which have established or are
establishing regional or national systems of quick service automotive lubrication and other automotive



maintenance and repair centers. There are also large discount department store chains that offer automotive
services, including oil changes and other maintenance and repair services. There will be competition from
these companies not only in attracting customers, but also in locating and acquiring a site for your Center.

Industry-Specific Laws

You must investigate and comply with all local, state, and federal laws and regulations affecting
your Center. There are some federal laws and regulations specific to the operation of an automotive oil and
lubrication business and other automotive maintenance and repair service businesses.

Generally, you must comply with the Resource Conservation and Recovery Act of 1976, the Clean
Water Act of 1977, the Clean Air Act, the Comprehensive Environmental Response Compensation and
Liability Act, the Oil Pollution Act, the Occupational Safety and Health Act, the Toxic Substance Control
Act, and similar federal, state, and local laws and regulations. If your Center has floor openings in the
service bays, you may be required to provide certain physical barriers or warning signs to prevent employee
injury (such as a railing or cover). If oil is stored in underground or above ground tanks, you may be
required to comply with certain regulations set forth by the United States Environmental Protection Agency
(the “EPA”), including the EPA’s Spill Prevention, Control and Countermeasure regulations and
registration of these tanks. The EPA also regulates waste oil, waste oil filters and fluid disposal. More than
half of the states in the U.S. have used oil requirements that are similar to the federal requirements. The
type of regulation may depend on whether or not these liquids are recycled. Some states impose additional
requirements on businesses that handle used oil filters, such as registration and demonstration of financial
responsibility. You may also be required to seal off or eliminate any floor sumps and drains in your Center
that come in contact with soil to prevent oils and other liquids from entering the environment.

You must comply with these federal laws and regulations and similar other federal laws and
regulations, as well as similar state and local laws and regulations applicable to the storage, handling, and
management of petroleum products, used oil, used antifreeze, and other used vehicle fluids and related used
vehicle parts. These laws and ordinances may include certain fees which relate to the operation of a quick
lube service center.

There may also be state and local laws and regulations specific to your Center, including motor
vehicle repair shop acts which may require you to register or claim an exemption and otherwise comply
with their terms. If you operate a Grease Monkey Center, you must comply with such state and local laws
and regulations, including, without limitation, any laws and regulations related to motor vehicle repair
shops, as may be applicable to your Grease Monkey Center.

It is also your responsibility to comply with employment, worker’s compensation, insurance,
corporate taxing, environmental, zoning, licensing, and all other laws and regulations. You should
familiarize yourself with these laws and regulations and with other federal, state, or local laws and
regulations of a more general nature which may affect the operation of your Center.

You alone are responsible for investigating, understanding, and complying with all applicable laws,
regulations, and requirements applicable to you and your Grease Monkey Franchise, despite any advice or
information that we may give you. You should consult with a legal advisor about whether these and/or
other requirements apply to your Grease Monkey Center. Failure to comply with laws and regulations is a
material breach of the Franchise Agreement.

You must also obtain all necessary permits, licenses, and approvals to operate your Grease Monkey
Center.



ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: Robert M. Lynch

Mr. Lynch has been our Chief Executive Officer since July 2022. He also serves as the CEO of
our parent companies, MO FSA Holdings, MO FSA Blocker, GM Blocker, GMC, GM Intermediate, GM
Parent and GM Holding, our sister companies, GMI and SpeeDee, and SpeeDee Worldwide Realty
Corporation, a subsidiary of SpeeDee that leases locations to SpeeDee franchisees, positions he has held
since July 2022. Since January 2024, Mr. Lynch also serves as CEO of our sister company, KKF.
Previously, Mr. Lynch served as Chief Executive Officer for Metamorphic Consulting, located in Salt Lake
City, Utah, a position he held from August 2015 to July 2022. Mr. Lynch is located in our Greenwood
Village, Colorado offices.

President of Franchise Operations and Development: Renald-Ron Stilwell

Mr. Stilwell has been our President of Franchise Operations and Development since October 2022.
He was previously our Chief Development Officer from July 2021 to October 2022. He is also the President
of Franchise Operations and Development of our affiliateaffiliates, SpeeDee and KKF, a-pesition-positions
he has held since October 2022 and January 2024, respectively. He was the Chief Development Officer for
Marco’s Franchlslng, LLC located in Toledo Oth from October 2018 to June 2021. H&w&s—th&llresmlem

Stllwell is located in our Greenwood Vlllage, Colorado offices.

General Counsel: Kelvin Sellers

Mr. Sellers has been our General Counsel since August 2023. He serves in the same position for
our afftliate-affiliates SpeeDee and KKF. From May 2016 to August 2023, he was General Counsel of
Interstate Batteries in Dallas, Texas, becoming its Vice President and General Counsel in February 2019.
Mr. Sellers is located in our Greenwood Village, Colorado offices.

Chief Financial Officer: Jim Boswell

Mr. Boswell has served as our Chief Financial Officer since September 2023. He was our Interim
Chief Financial Officer from December 2022 to September 2023. He serves in the same position for our
affiliate-affiliates SpeeDee_and KKF. Mr. Boswell joined our FullSpeed Automotive group of companies
in October 2021, initially serving as the Vice President of Finance for our affiliate GMI. From September
2019 to October 2021, he served as Chief Financial Officer for Streamline Brands located in Lone Tree,
Colorado, and from October 2012 to August 2019, he was the Vice President of Finance for Marcos
Franchising, LLC, located in Toledo, Ohio. Mr. Boswell is located in our Greenwood Village, Colorado
offices.




Vice President of Operations: Brian Michel

Mr. Michel joined our FullSpeed Automotive group of companies in September 2012, and now
serves as our Vice President of Operations since January 20232024. Mr. Michel initially served-as-GMEs
worked for our affiliate GMI, as Director of Company Centers, then in 2015, was promoted to Franchise
Support Director, and in 2018 was promoted to Senior Director of Operations. Mr. Michel is located in our
Greenwood Village, Colorado offices.

Senior Director of Franchise ReeruitmentDevelopment: Renn-CerdovaKelly Tope

MeMs. Cordeva-hasserved-Tope joined our FullSpeed Automotive group of companies in January
2024 as our Senlor Dlrector of Franchlse Reac&&m%ni—sme%Sep&embe:%@Q—l—H&sewes—%ﬂ%%&am%pesmeﬂ
Development. Previously, Ms. Tope

was the Senior Director of Franchlse Develogment for 9R0und Franchlsmg2 located in Simpsonville, South
Carolina, from January 2022 to December 2023. From January 2020 to January 2022, Ms. Tope was the
Director of Franchise Sales-for Little- Gym-Development for Newk’s Eatery, located in Jackson, Mississippi.

Ms Toge was the Dlrector of Franchise Develogment for Taco John’ s Internatlonal located in See&sda}%

Aai i 3 i Chegenne2 Wgommg2 from November
017 to December 2019 Ms Toge is located in our Greenwood Village, Colorado offices.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Franchise Agreement

Initial Franchise Fee

The “Initial Franchise Fee” for a single Grease Monkey Center is $39,900. Each Franchise
Agreement will grant you the right to operate one (H-Grease Monkey Center. The Initial Franchise Fee is
payment for all of our pre-opening assistance that we provide - including an initial training program and
travel for up to two people to attend, as described further in Items 7 and 11 - to allow you to open your
Grease Monkey Center and also to offset some of our franchisee recruitment expenses.

We currently offer a reduced Initial Franchise Fee under the following circumstances:

1. If you are a Conversion Owner, we offer a reduced Initial Franchise Fee of $20,000 for
your first location you are converting to a Grease Monkey Center, and $10,000 for each
additional location that is open and operating and you convert to a Grease Monkey Center;
provided that if you are an existing Franchisee converting another location or locations to
a Grease Monkey Center, the Initial Franchise Fee shall be $10,000 for each location you
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convert. If you meet additional qualifications, you may also be eligible for a royalty rebate,
as described in Item 6 below.

If you are an existing franchisee, are in full compliance with the terms and conditions of
your existing Franchise Agreement(s) and secure a location for an additional Grease
Monkey Franchise-en-erbefore Apri30,2024, for which you sign a then-current Franchise
Agreement, the Initial Eranchisee-Franchise Fee will be $20,000 for your second Grease
Monkey Franchise and each additional Grease Monkey Franchise thereafter-(lneentive
Program™). To “secure a location,” you must be acquiring a new location (versus acquiring
an existing location), have your location approved by us, and either own the location or
have an executed finalized lease for the location. You cannot purchase an additional Grease
Monkey Franchise until all of your existing Grease Monkey Centers are open and operating
except pursuant to a Multi-Unit Agreement as described further below. If you meet
additional qualifications, you may also be eligible for a royalty rebate, as described in Item
6 below. You must meet our then-current franchise qualification standards to purchase
additional Franchises. The franchise(s) purchased under thetneentiveProgram—this
program may not be transferrable or offered for resale prior to opening your new Grease
Monkey Center. The purchase of additional franchises under the-lneentive Prosram-this
program will not be associated with a specific market, and we will not guarantee that any
such additional franchises may be used in a specific market. We may change or discontinue
our current pohcy of dlscountlng fees for addltlonal franchises at any time. lh%h&eenﬁ#e

%hjrs—pregpam— If you are an honorably discharged Unlted States mllltary !vetelﬁans—ﬁ%s{e
responders;—or—theirspouses—will-pay-veteran or first responder or a spouse of either
(“Veterans and First Responders”), we offer a reduced Initial Franchise Fee of $29,900 for
a single Grease Monkey Center (“Veterans and First Responders Program™). If you are an
existing franchisee, you qualify forthe-as a Veteran Pregramor First Responder, and you
sign a then-current Franchise Agreement-en-orbefore-Apri30,2024, the Initial Franchise
Fee will be $20,000 for your second Grease Monkey Franchise and each additional Grease
Monkey Franchise thereafter. You are required to provide us with a copy of your DD214
(for a U.S. military veteran) or evidence of at least 24 months of continued service in the
respective service (for a first responder), and maintain an ownership percentage of 50 or
more of your franchised businesses to receive this discount. If you meet additional
qualifications, you may also be eligible for a royalty rebate, as described in Item 6 below.

We may change or discontinue our current Veterans and First Responders Program at any
time.

Exeeptas-deseribed-below;-the-Discounts may not be combined with any other discount programs.

We reserve the right to modify or terminate any discount program at any time in our sole discretion. The
Initial Franchise Fee for your first Franchise is payable in full when you sign the Franchise Agreement, and

the Initial Franchise Fee for each additional Franchise is payable in full when you sign the Franchise
Agreement for such additional Franchlse
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Except as described above, all franchisees currently pay the same applicable Initial Franchise Fee
and all initial fees are nonrefundable.

Multi-Unit Agreement

You may be offered the right to open multiple Grease Monkey Centers by signing our Multi-Unit
Agreement, as defined in Item 1 and attached to this Franchise Disclosure Document as Exhibit B. Multi-
Unit Franchisees must open a minimum of three Grease Monkey Centers. You will sign a Multi-Unit
Agreement and the Franchise Agreement for your initial Grease Monkey Center at the same time. You will
pay the applicable Initial Franchise Fee for the first Grease Monkey Center noted above under the initial
Franchise Agreement, and a multi-unit fee (“Multi-Unit Fee”) equal to a reduced Initial Franchise Fee of
$20,000 for the second Grease Monkey Center, and a reduced Initial Franchise Fee of $15,000 for each
additional Grease Monkey Center you intend to open under the Multi-Unit Agreement. The minimum
Multi-Unit Fee is $35,000. Multi-Unit Franchisees do not receive an exclusive development or similar area
in which to locate and develop their Grease Monkey Centers. Each Franchised Location under a Multi-Unit
Agreement may be located in a different city, county or state. You must obtain our prior written approval
of the location for your Franchised Location based on our then-applicable criteria.

The Multi-Unit Fee must be paid in full when you sign the Multi-Unit Agreement and is not
refundable under any circumstances, even if you fail to open any Grease Monkey Centers. However, the
applicable portion of the Multi-Unit Fee will be applied to the Initial Franchise Fee for each Franchise
Agreement signed under the Multi-Unit Agreement provided the applicable Grease Monkey Center is
developed in accordance with the Development Schedule that will be set forth in the Multi-Unit Agreement.
Typically, the Development Schedule will require that you open the first location within 18 months from
the effective date of the Multi-Unit Agreement, the second location within 36 months from the effective
date of the Multi-Unit Agreement and the third location within 54 months from the effective date of the
Multi-Unit Agreement.

Grand Opening

We may, but are not required, to provide certain grand opening services to you. If we provide such
grand opening services to you, you will pay us or a third-party $10,000 (“Grand Opening Costs”) to cover
the cost as further described in Item 7. The Grand Opening Costs are due at the time you secure a Location
and are non-refundable once paid. The grand opening and grand opening services are further described in
the Brand Standards Manual.

ITEM 6
OTHER FEES
Type of Fee(V Amount Due Date Remarks
Royalty@®(©) 6.0% of Gross Due on the 10" day The “Royalty” is based on “Gross Revenues”
Revenues of each month during the previous month. Your Royalty is an

ongoing payment that allows you to use the
Marks and the intellectual property of the
System and pays for our ongoing support and
assistance.
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Type of FeeV Amount Due Date Remarks
Advertising 0.5% of Gross Same as the Royalty | This contribution is used for a system-wide
Contribution® Revenues “National Materials Fund” for our use in
promoting and building the Grease Monkey
brand. We reserve the right to increase the
required contribution to 1% of Gross Revenues.
Local Advertising | 4.0% of Gross As incurred You must spend a minimum of 4 percent of
Commitment Revenues your total monthly Gross Revenues on local
advertising that has been pre-approved by us.
Local and Established by Established by Payments to a Local or Regional Advertising
Regional cooperative cooperative members | Cooperative will be credited to your Local
Advertising members Advertising commitment. We do not have
Cooperatives controlling voting power in any Local or

Regional Advertising Cooperative. Item 11
contains more information about advertising
cooperatives.

Point of Sale Ranges between As Agreed This monthly fee is paid directly to the vendor.
System (POS) $193 to $346 per The cost may increase if you elect additional
Maintenance Fee month modules or services that the vendor offers.
Audit Expenses Cost of audit and On demand You will be required to pay this if an audit
inspection, any reveals that you understated monthly Gross
understated Revenues by more than 2%, if you fail to
amounts, and any submit required reports, or if you fail to
related accounting produce records or otherwise cooperate with an
and legal expenses audit.
Transfer Fee $5,000 $1,000 non- Payable in connection with the transfer of your

refundable deposit at
time of transfer
application submittal
with the remainder
due at time of the
approved transfer

Grease Monkey Center, a transfer of ownership
of your legal entity, or the Franchise
Agreement. If you are transferring an unopened
Center under a Multi-Unit Agreement, the fee
will be $2,000 per Center. This fee may
increase annually based on increases in the
Consumer Price Index (“CPI”).

On-site Transferee
Training Fee

$2,500 per trainer
for up to five days

Prior to
consummation of

Payable in connection with us sending one or
more trainers to your location for training. We

of training transfer will determine how many days of on-site
training of the transferee and how many
trainers we will send.
Renewal Fee® $0 to $5,000 When you sign the Payable if you qualify to renew your Franchise

then-current
Franchise Agreement

Agreement and choose to enter into a successor
franchise agreement.

Interest Lesser of 1.5% per | As incurred Interest accrues from the original due date until
month or highest payment is received in full.
rate of interest
allowed by law

Late Charges $25 As incurred Payable if any payment due to us or our

affiliates is not made by the due date.
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Type of FeeV Amount Due Date Remarks
Additional $500 per trainer As incurred Except for a transfer, we provide initial training
Training or per day at no charge for up to two people. We may
Assistance Fees charge you this fee for training additional
persons, newly-hired personnel, refresher
training courses, advanced training courses, and
additional or special assistance or training you
need or request. You are also responsible for
all of your own travel related expenses for
attending training sessions. Item 11 contains
more information about our training.
Noncompliance $1,000 per event of | As incurred We have the right to impose this charge, in
Service Charge noncompliance, addition to our other rights and remedies, if you
depending on the are not in compliance with your Franchise
type of Agreement or our standards and specifications
noncompliance to reimburse us for time devoted by us to deal
with the issue.
Professional Fees | Will vary under As incurred You must reimburse us for any legal or
and Expenses circumstances accounting fees that we incur as a result of any
breach or termination of your Franchise
Agreement. You must reimburse us if we are
required to incur any expenses in enforcing our
rights against you under the Franchise
Agreement.
Indemnification Will vary under As incurred Y ou must indemnify and reimburse us for any
circumstances expenses or losses that we or our
representatives incur related in any way to your
Grease Monkey Center or Franchise.
Insurance Reimbursement of | On demand If you fail to obtain insurance, we may obtain
our costs, plus a insurance for you, and you must reimburse us
20% for the cost of insurance obtained plus 20% of
administration the premium for an administrative cost of
charge obtaining the insurance. You must also list us,
our affiliates and others as additional insured
under your policy.
Supplier and Costs of inspection | As incurred Payable if we inspect a new product, service, or
Product (estimated to be proposed supplier nominated by you.
Evaluation Fee approximately
$100 to $500)
Resale Assistance | $3,600 As incurred This fee is only due if you request our

Program

assistance in the resale of your franchise to
another party. It is in addition to any broker
fees we or you may be required to pay to a third
party broker.

Broker Fees

The actual cost of
the brokerage
commissions,
finder’s fees, or
similar charges

As incurred

Payable only in connection with the transfer to
a purchaser that was referred to you through a
broker employed by us or you and who is not
an affiliate of ours.
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Notes:

Fees. All fees paid to us or our affiliates are uniform, but we and our affiliates may in unique
situations modify certain fees. Fees paid to us and our affiliates are not refundable under any
circumstances once paid. Fees paid to vendors or other suppliers may be refundable depending on
the vendors and suppliers. We currently require you to pay fees and other amounts due to us or our
affiliates via electronic funds transfer (“EFT”) or other similar means. You are required to complete
the EFT authorization (in the form attached to this Franchise Disclosure Document in Exhibit E).
We can require an alternative payment method or payment frequency for any fees or amounts owed
to us or our affiliates under the Franchise Agreement. All fees are current as of the Issuance Date
of this Franchise Disclosure Document. Certain fees that we have indicated may increase over the
term of the Franchise Agreement.

Gross Revenues. Gross Revenues include the aggregate amount received from all sales of services,
products or merchandise of every kind or nature (including, without limitation, any services or
products that have not been approved or authorized by us), performed or sold from, at or in
connection with the operation of the Grease Monkey Center or arising out of the operation or
conduct of the Grease Monkey Center or, if Franchisee is an entity, arising out of the operation or
conduct of any business by such entity, whether for cash or credit, but excluding (i) the amount of
the discount given off the regular retail price of such services or products in connection with the
use of coupons or other discount promotions; and (ii) federal, state or municipal sales or services
taxes collected from customers and paid to the appropriate taxing authority. As described in further
detail in Item 16 below, you are only permitted to sell or offer for sale the services and products
specified by us. For example, you are not permitted to open a car wash service from your Grease
Monkey Center, unless it is approved by us.

Tempeorary-Royalty Rebate Program. GME-eurrently-offersa-tempeorary Royalty rebateprogram-
Underthispregram—+f1f you are in compliance with your Franchise Agreement, including making

all payments of fees and other amounts to us and our affiliates on time, and meet all other eligibility
requirements then in effect, we will before the expiration of the quarter which immediately follows
the end of the quarter that you met all eligibility requirements, ACH a 10 percent rebate of the
Royalty paid to us by you as a franchisee during the prior quarter (“Royalty Rebate Program”). If
you are receiving royalty rebates under any other program (including under a reyalty—rebate
pregram-Royalty Rebate Program for Conversion Franchises;—_or Veteran Program-ertneentive
Program-partietpants);-and First Responders), you are not eligible to participate in the temperary
Royalty rebateprogram—Rebate Program described in thls Note 3 Ihetemporary—]%oya}ty—rebate

peﬂed n order to Qartrclgate in the Royalty Rebate Programg you must sign a Franchlse Agreemen

on or before April 5, 2024. However, existing Franchisees as of April 5, 2024 that open an
additional store will qualify for the Royalty Rebate Program regardless of the date of execution of
the Franchise Agreement. This program has been in effect since April 1, 1992 through us and/or

GMI. We may change or discontinue this Royalty Rebate Program at any time.

s e a0y Incentrve Program. If you are a Conversron Owner ora Veteran

and First Responder, you are eligible to participate in our Incentive ReyaltyRebate-Program
g“Incentlve Program ), during the first two years of operatlons after you open your Center.

Rebatepregram—gnéer—thelneerm%oya#y—RebateUnder the Incentrve Program, prov1ded you
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are in full compliance with the Franchise Agreement, including making all payments of fees and
other amounts to us and our affiliates on time, you are eligible to receive a 50 percent rebate of the
Royalty paid to us during the first year of operations and a 25 percent rebate of the Royalty paid to
us during the second year of operations. This rebate will be calculated on a quarterly basis and will
be paid before the expiration of the subsequent quarter. At the end of your participation in the
Incentive Reyalty-Rebate-Program, you will be entitled to participate in our temperary-Royalty
rebate-program-Rebate Program described in footnote 3 to the chart above;iitis-stiin-effeet. See
Addendum to Franchise Agreement (Incentive Program) attached to this Disclosure Document in
Exhibit F-1;- (the “Incentive Addendum”) or Addendum to Franchise Agreement (Conversion)
attached to this Disclosure Document in Exhibit F-2 for more information (the “lneentive

Addendum™)—Conversion Addendum”). Acquisition of an existing Center through a transfer does
not qualify for the Incentive Program. We reserve the right to modify or terminate this and any
other incentive program at any time in our sole discretion.

Renewal Fee. Our current renewal fee is $5,000. However, we currently offer renewal discounts
for any franchisee that provides their notice to renew at least six months prior to the expiration of
their Franchise Agreement. If a franchisee provides at least six months’ notice and chooses to enter
into the then-current Franchise Agreement that provides for a term of 15 years, the renewal fee will
be waived. If a franchisee provides at least six months’ notice and chooses to enter into the then-
current Franchise Agreement that provides for a term of five years with an automatic extension for
a subsequent five year term (franchisees will have the right to void the automatic extension for the
five year subsequent term by providing written notice to us at least six months before the expiration
of the first additional five year renewal term), we will reduce the amount of the renewal fee to
$2,500.

Grandfather Policy. Under our Grandfather Policy, if you were a franchisee as of April 30, 2022
(“Existing Franchisee™), and as long as the beneficial ownership of 50 percent of the stock or equity
of the franchise remains the same (together, the “Grandfather Conditions™), if you meet the
requirements to renew your franchise, you may renew your franchise with a 5 percent royalty in
perpetuity so long as you continue to meet the Grandfather Conditions. If an Existing Franchisee
fails to satisfy the Grandfather Conditions, it may only renew its franchise with a 6 percent royalty.
Further, if you are an Existing Franchisee who satisfies the Grandfather Conditions and you meet
the requirements to open a new Grease Monkey Center or convert a competitive business to a
Grease Monkey Center, you may open the new Grease Monkey Center or convert a competitive
business to a Grease Monkey Center with a 5 percent royalty. If an Existing Franchisee fails to
satisfy the Grandfather Conditions, it must open the new Grease Monkey Center or convert a
competitive business to a Grease Monkey Center with a 6 percent royalty. Moreover, in the case
of any transfers in ownership, the Existing Franchisee may sell its franchise with a 5 percent royalty
to a transferee; however, if the transferee then sells its franchise, then the following transferee will
pay a 6 percent royalty. If an Existing Franchisee fails to satisfy the Grandfather Conditions, it
must sell its franchise with a 6 percent royalty. A transfer in ownership occurs upon a sale of
substantially all of your assets and assignment of your Franchise Agreement, a sale of 50 percent
or more of your ownership interest in your franchise, a change in control of your franchise, or upon
operation of law (such as in the event of your death).
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ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
(FOR A SINGLE BROWNFIELD LOCATION)

Amount

Tvoe of Method To Whom
ype ) of When Due Payment is to be
Expenditure .
o High Payment Paid
Initial Franchise $10,000 $39,900 Lump Sum e# When You Sign the Us
Fee® Installments;As | Franchise Agreement
Soophenbls il
Lease and Real $14,000 $36;00085 | As Agreed As Specified in Lease | Third Parties
Estate® 0,000
Leasehold $60,000 $300,000 | As Agreed As Incurred Third Parties
Improvements®
Equipment, $69:00087 | $200,4008 | As Agreed As Incurred Third Parties
Furniture, Tools 5,000 245,500
and Installation®®
Grand Opening $10,000 $10,000 As Agreed As Incurred Us or Third
Costs® Parties
Initial Inventory® $14,500 $25,000 | As Agreed As Incurred Third Parties
Signs” $10,000 $35,000 | As Agreed As Incurred Third Parties
Supplies $2,000 $4,000 As Agreed As Incurred Third Parties
Initial Training- $2,500 $5,000 As Agreed As Incurred Third Parties
Travel & Lodging
Expenses®
Computer $12,500 $19,500 As Agreed As Agreed Third Parties
Hardware and
Software®
Point of Sale $2,316 $4,152 As Agreed As Agreed Third Parties
Maintenance Fee®
Prepaid $2,000 $3,000 Cash As Agreed Third Parties
Expenses!?
Additional Funds $40,000 $80,000 | As Agreed As Incurred Third Parties
(3 months)D
TOTAL keS| saeksn
ESTIMATED 254.816 $821,052
INITIAL
INVESTMENT(?
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Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing
and operating your Grease Monkey Franchise if you are able to find an existing or former
automotive repair center to lease that currently has a basement or existing service pits
(“Brownfield” locations). We do not offer direct or indirect financing for these items. Our estimates
are based on our experience, the experience of our affiliates, and our current requirements for
Grease Monkey Franchises. The factors underlying our estimates may vary depending on several
variables, and the actual investment you make in developing and opening your Grease Monkey
Franchise may be greater or less than the estimates given, depending upon the location of your
Grease Monkey Center, and current relevant market conditions. Your costs will also depend on
factors such as how well you follow our methods and procedures; your management skills; your
business experience and capabilities; local economic conditions; the local market for our products
and services; the prevailing wage rates; competition; and sales levels reached during your
initial phase of business operations. All expenditures paid to us or our affiliates are uniform
(except as we may agree to modify them in unique situations) and non-refundable under any
circumstances once paid. All expenses payable to third parties are non-refundable unless you and
the third party provider agree otherwise. The availability and terms of third party financing depend
on several factors, including the availability of financing generally, your creditworthiness,
collateral you may have and lending policies of financial institutions.

General. The high and low ranges in the chart are based on a single Franchise Agreement and to
retrofit the location for a three-bay tandem to a six-bay Center using current brand standards. The
low ranges in the chart assume you are purchasing a Conversion franchise, which is already in the
quick lube business, in which case you may not need to incur all of these expenses.

Initial Franchise Fee. The Initial Franchise Fee for a single Grease Monkey Center is $39,900. If
you are a Conversion Owner, the Initial Franchise Fee is $20,000. If you are a veteran—erfirst
responderVeteran or First Responder, the Initial Franchise Fee is $29,900. We offer a reduced
Initial Franchise Fee of $20,000 for existing franchisees (unless you are also an existing franchisee
that is converting an open and operating competitive business to a Grease Monkey Center, then the

Initial Franchise Fee is further reduced to $10,000)-who-are-eligible to-participate-in-ourtneentive

Program. See Item 5 for more information on the Initial Franchise Fee.

Lease, Real Estate and Improvements. A common arrangement used by franchisees is to secure a
triple net lease through which you will pay all the expenses of the property, including real estate
taxes, building insurance, and maintenance (“NNN”) for an existing automotive building. In this
type of a lease, the landlord may pay some or all of the tenant improvement costs, which could
lower your costs of construction. Your rent rate is based in part on those costs. If property is owned
by a third party and leased to you, we estimate the rent for the first month to be in a range of $3,500
to $9,000 for a three-bay tandem to six-bay unit and the security deposit is usually equal to one
month’s rent. Rates may be higher in certain areas of the country. The chart shows three months’
rent and a security deposit equal to one month’s rent. If you propose a site that was an existing
automotive building to be reviewed and approved by us that is for sale and you choose to retrofit
that site, the estimated cost to purchase a site for a Grease Monkey Center ranges from
approximately $350,000 to $+406,000-2.400,000 for the land and building. You need a site of
approximately 43,000 square feet, but smaller sites may be acceptable. Smaller sites may be used
if there is adjoining common usage space such as a shopping center. The standard three-bay tandem
building is approximately 71 feet by 32 feet and contains approximately 2,272 square feet on the
main level of the building (the basement is not included in the 2,272 square foot estimate). Your
building should have drive-through capability and an in-ground car service basement area unless
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we authorize you to use a different configuration, such as shallow pits and/or auto-service pits
rather than an in-ground car service basement area. Preferred sites are located on major streets or
within high volume shopping areas. Acceptable levels of vehicle traffic, population size and
demographics of an area may vary from location to location. You must negotiate your lease, or
financing for the purchase, of the real estate and the construction or retrofitting of a building to a
Grease Monkey Center designed to meet our specifications. If you purchase an existing Grease
Monkey Center from an existing Grease Monkey franchisee, you will be required to sign a Deferred
Maintenance Agreement which requires the buyer or seller of the Grease Monkey Center to repair
conditions of the Center identified in our inspection of the Center within 90 days of the purchase
(Exhibit D-3).

Equipment, Furniture, Tools and Installation. This amount includes storage tanks. Assuming you
can establish a creditworthiness acceptable to third parties, financing through third parties may be
available. Certain of these prices may vary due to fluctuations in the price of steel. A breakdown
of these estimated costs is as follows:

Low High
Equipment $23,006$29,000 $88:000$133,100
Storage Tanks $10,200 $17,000
Installation $12,500 $35,000
Filter Crusher $1,300 $1,700
Tools $2,500 $8,000
Vacuum $400 $2,300
Radiator Flush $1,400 $4,000
Furniture $2,000 $4,000
Transmission Fluid Machine $3,700 $8,500
Air Conditioning Equipment $3,900 $8,500
Tire Rotation $6,800 $20,400
Service Pit Covers $1,300 $3,000
Subtotal $69.000%75,000 $200.400$245,500

Grand Opening Costs. You must plan to spend a minimum of $10,000 on your Grand Opening,
not including labor, cost of goods and discounts or special offers. You will plan the Grand Opening
with us or our designee, and it will include advertising and promotional campaigns to be conducted
at or around the time your Center opens or within 30 days of opening and will last for as long as
four to six months. Within 30 days after the completion of your Grand Opening, you will submit
a summary of your expenditures for the Grand Opening. We may provide the Grand Opening
services to you (See Item 11.) If we provide such Grand Opening services, you will pay to us the
Grand Opening Costs at the time you secure a Location (See Item 5).

Inventory. The initial inventory typically includes filters, bottle/bulk oil, plug kits, brakes and
brake supplies, uniforms (towels, mats and covers), window wash, automotive specifications
software or publications, new store opening kit and miscellaneous supplies. The cost of the initial
inventory will range from $14,500 to $25,000.

Signs. All signs must meet our graphic standards and be approved in writing by us in advance of
production. The estimated cost in the chart assumes channel letters on four sides of the building
and one monument sign. The estimated cost in the chart may increase due to zoning or installation
factors.
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10.

11.

12.

Initial Training — Travel & Lodging Expenses. The estimated amount in the chart represents the
travel and living expenses you will incur to attend our initial training program. This amount will
vary depending on the number of people attending, the length of your instruction, the distance you
must travel and the standard of living you desire while you attend the program.

Computer Hardware and Software; POS Maintenance Fee. The estimated initial investment
includes costs related to the purchase of computer hardware and software and the ongoing POS
Maintenance Fee for the first three months of operations. We reserve the right to require that you
purchase hardware and proprietary software from a vendor approved by us and which has been
developed for use in the operation of Grease Monkey Centers.

Prepaid Expenses. This estimated amount includes utility deposits, fees for city, state and local
business licenses, a 25 percent deposit of the first year’s insurance premiums for liability,
replacement property, garage-keepers liability and umbrella insurance, and other prepaid expenses.

Additional Funds. This amount includes estimated operating expenses you should expect to incur
during the first three months of operations. It includes payroll costs (but not a draw or salary for
you), taxes, utilities, advertising, rent, accounting and other professional fees, and other operational
expenses that are not covered by sales revenue. You may have additional expenses starting your
business. Your costs depend on several factors, including how much you follow our methods and
procedures, your management skill, experience and business acumen, local economic conditions,
the local market for our products and services, the prevailing wage rate, competition and the sales
level reached during the initial period. This is only an estimate, there is no guarantee that the
amounts specified will be adequate or that additional investment will not be necessary during the
first three months of operations or afterwards. There is no assurance that you will have reached
“break-even” or any other financial level by the end of three months and you may need additional
capital.

Total Estimated Initial Investment. Because the ranges in the chart are only estimates and are
subject to economic and inflationary conditions, it is possible both to reduce and exceed the
estimated range of costs listed in each item of the chart. In certain major metropolitan areas, actual
costs may substantially exceed the high range estimates in the chart. You should review these
figures carefully with a business advisor or other professionals before making any decision to
purchase a franchise.

SPACE INTENTIONALLY LEFT BLANK
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(FOR A SINGLE BUILD-TO-SUIT GREENFIELD LOCATION)

YOUR ESTIMATED INITIAL INVESTMENT

Amount Method To Whom
Type of .
E diture® of When Due Payment is to be
xpenditure :
L High Payment Paid
Initial Franchise $20,000 $39,900 Lump Sum e¥ When You Sign the Us
Fee® Installments;As | Franchise Agreement
Soophenlle oras Agreed
Lease and Real $36,000 $64,000 As Agreed As Specified in Lease | Third Parties
Estate®
Leasehold $0 $50,000 | As Agreed As Incurred Third Parties
Improvements®
Equipment, $69,00087 | $200,4008 | As Agreed As Incurred Third Parties
Furniture, Tools 5,000 245,500
and Installation®®
Grand Opening $10,000 $10,000 | As Agreed As Incurred Us or Third
Costs® Parties
Initial Inventory® $14,500 $25,000 | As Agreed As Incurred Third Parties
Signs? $15,000 $35,000 | As Agreed As Incurred Third Parties
Supplies $2,000 $4,000 As Agreed As Incurred Third Parties
Initial Training- $2,500 $5,000 As Agreed As Incurred Third Parties
Travel & Lodging
Expenses®
Computer $12,500 $19,500 As Agreed As Agreed Third Parties
Hardware and
Software®
Point of Sale $2,316 $4,152 As Agreed As Agreed Third Parties
Maintenance Fee®
Prepaid $2,000 $5,000 Cash As Agreed Third Parties
Expenses'?
Additional Funds $60,000 $150,000 | As Agreed As Incurred Third Parties
(3 months)!)
TOTAL S2ASRE6S | S6HR9R2
ESTIMATED 251,816 $657,052
INITIAL
INVESTMENT(?

Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing
and operating a build to suit site through which you enter into an agreement with a developer or
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landowner to construct a new, custom-build facility to lease your Grease Monkey Franchise if you
are able to find a developer or landowner who will purchase the land, and develop the building and
infrastructure (“Greenfield” or “BTS”). We do not offer direct or indirect financing for these items.
Our estimates are based on our experience, the experience of our affiliates, and our current
requirements for Grease Monkey Franchises. The factors underlying our estimates may vary
depending on several variables, and the actual investment you make in developing and opening
your Grease Monkey Franchise may be greater or less than the estimates given, depending upon
the location of your Grease Monkey Center, and current relevant market conditions. Your costs
will also depend on factors such as how well you follow our methods and procedures; your
management skills; your business experience and capabilities; local economic conditions; the local
market for our products and services; the prevailing wage rates; competition; and sales levels
reached during your initial phase of business operations. All expenditures paid to us or our affiliates
are uniform (except as we may agree to modify them in unique situations) and non-refundable
under any circumstances once paid. All expenses payable to third parties are non-refundable unless
you and the third party provider agree otherwise. The availability and terms of third party financing
depend on several factors, including the availability of financing generally, your creditworthiness,
collateral you may have and lending policies of financial institutions.

General. The high and low ranges in the chart are based on a single Franchise Agreement and to
complete a BTS building consisting of a three-bay tandem to a six-bay Center using a build to suit
developer. The low ranges in the chart assume your developer completes the unit to specifications,
in which case you may not need to incur all these expenses.

Initial Franchise Fee. The Initial Franchise Fee for a single Grease Monkey Center is $39,900. If
you are a veteran-orfirstresponderVeteran or First Responder, the Initial Franchise Fee is $29,900.
We offer a reduced Initial Franchise Fee of $20,000 for existing franchisees who are eligible to
participate in our Incentive Program. See Item 5 for more information on the Initial Franchise Fee.

Lease, Real Estate and Improvements. A common arrangement used by franchisees is to secure a
BTS lease. In this type of a lease, the landlord pays some or all of the lease improvement costs. If
property is developed by a third party and leased to you, we estimate the rent for the first month to
be in a range of $9,000 to $16,000 for a three-bay tandem to six-bay unit and the security deposit
is usually equal to one month’s rent. The chart shows three months’ rent and a security deposit
equal to one month’s rent. In view of the developer securing the equity and debt for the project,
creditworthiness is a must for tenants in a BTS arrangement. Typically, only individuals with a
higher net worth and with higher liquidity may be able to qualify for a new BTS. If you intend to
purchase the land and build your own Greenfield site, the estimated cost to develop a Greenfield
site for a Grease Monkey Center ranges from approximately $350,000 to $750,000 for land and
$950,000 to $1,650,000 for a three-bay tandem building. You need a site of approximately 43,000
square feet, but smaller sites may be acceptable. Smaller sites may be used if there is adjoining
common usage space such as a shopping center. The standard three-bay tandem building is
approximately 71 feet by 32 feet and contains approximately 2,272 square feet on the main level
of the building (the basement is not included in the 2,272 square foot estimate). Your building
should have drive-through capability and an in-ground car service basement area unless we
authorize you to use a different configuration, such as shallow pits and/or auto-service pits rather
than an in-ground car service basement area. Preferred sites are located on major streets or within
high volume shopping areas. Acceptable levels of vehicle traffic, population size and
demographics of an area may vary from location to location. You must negotiate your lease of, or
financing for the purchase of, the real estate and the construction for a Grease Monkey Center
designed to meet our specifications.
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Equipment, Furniture, Tools and Installation. This amount includes storage tanks. Assuming you
can establish a creditworthiness acceptable to third parties, financing through third parties may be
available. Certain of these prices may vary due to fluctuations in the price of steel. A breakdown
of these estimated costs is as follows:

Low High
Equipment $23-660$29,000 $88-669$133,100
Storage Tanks $10,200 $17,000
Installation $12,500 $35,000
Filter Crusher $1,300 $1,700
Tools $2,500 $8,000
Vacuum $400 $2,300
Radiator Flush $1,400 $4,000
Furniture $2,000 $4,000
Transmission Fluid Machine $3,700 $8,500
Air Conditioning Equipment $3,900 $8,500
Tire Rotation $6,800 $20,400
Service Pit Covers $1,300 $3,000
Subtotal $69:000$75,000 $200,4008$245,500

Grand Opening Costs. You must plan to spend a minimum of $10,000 on your Grand Opening,
not including labor, cost of goods and discounts or special offers. You will plan the Grand Opening
with us or our designee, and it will include advertising and promotional campaigns to be conducted
at or around the time your Center opens or within 30 days of opening and will last for as long as
four to six months. Within 30 days after the completion of your Grand Opening, you will submit
a summary of your expenditures for the Grand Opening. We may provide the Grand Opening
services to you (See Item 11.) If we provide such Grand Opening services, you will pay to us the
Grand Opening Costs at the time you secure a Location (See Item 5).

Inventory. The initial inventory typically includes filters, bottle/bulk oil, plug kits, brakes and
brake supplies, uniforms (towels, mats and covers), window wash, automotive specifications
software or publications, new store opening kit and miscellaneous supplies. The cost of the initial
inventory will range from $14,500 to $25,000.

Signs. All signs must meet our graphic standards and be approved in writing by us in advance of
production. The estimated cost in the chart assumes channel letters on four sides of the building
and one monument sign. The estimated cost in the chart may increase due to zoning or installation
factors.

Initial Training — Travel & Lodging Expenses. The estimated amount in the chart represents the
travel and living expenses you will incur to attend our initial training program. This amount will
vary depending on the number of people attending, the length of your instruction, the distance you
must travel and the standard of living you desire while you attend the program.

Computer Hardware and Software; POS Maintenance Fee. The estimated initial investment
includes costs related to the purchase of computer hardware and software and the ongoing POS
Maintenance Fee for the first three months of operations. We reserve the right to require that you
purchase hardware and proprietary software from a vendor approved by us and which has been
developed for use in the operation of Grease Monkey Centers.
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10.

11.

12.

Prepaid Expenses. This estimated amount includes utility deposits, fees for city, state and local
business licenses, a 25 percent deposit of the first year’s insurance premiums for liability,
replacement property, garage-keepers liability and umbrella insurance, and other prepaid expenses.

Additional Funds. This amount includes estimated operating expenses you should expect to incur
during the first three months of operations. It includes payroll costs (but not a draw or salary for
you), taxes, utilities, advertising, rent, accounting and other professional fees, and other operational
expenses that are not covered by sales revenue. You may have additional expenses starting your
business. Your costs depend on several factors, including how much you follow our methods and
procedures, your management skill, experience and business acumen, local economic conditions,
the local market for our products and services, the prevailing wage rate, competition and the sales
level reached during the initial period. This is only an estimate, there is no guarantee that the
amounts specified will be adequate or that additional investment will not be necessary during the
first three months of operations or afterwards. There is no assurance that you will have reached
“break-even” or any other financial level by the end of three months and you may need additional
capital.

Total Estimated Initial Investment. Because the ranges in the chart are only estimates and are
subject to economic and inflationary conditions, it is possible both to reduce and exceed the
estimated range of costs listed in each item of the chart. In certain major metropolitan areas, actual
costs may substantially exceed the high range estimates in the chart. You should review these
figures carefully with a business advisor or other professionals before making any decision to
purchase a franchise.

MULTI-UNIT AGREEMENT"*"? AGREEMENT®":®-®

Type of Amount Method To Whom
Ee e of When Due Payment.1s to be
L High Payment Paid
Doelosmeny $35,000 $35,000 Lump Sum When You Sign the Us
Multi-Unit Fee®" Multi-Unit
Agreement

Notes

1.

Multi-Unit Franchisees must open a minimum of three Grease Monkey Centers. You will sign a
Franchise Agreement for your initial Grease Monkey Center and pay the Initial Franchise Fee noted
above for that Center, and then also sign a Multi-Unit Agreement which will designate how many
additional Centers you will develop, and pay a Multi-Unit Fee equal to a reduced Initial Franchise
Fee of $20,000 for the second Grease Monkey Center, and $15,000 for each additional Grease
Monkey Center you intend to open under the Multi-Unit Agreement. The chart shows the Multi-
Unit Fee for the minimum two additional Grease Monkey Centers that must be opened under the
Multi-Unit Agreement. The Multi-Unit Agreement must be paid in full when you sign the Multi-
Unit Agreement and is not refundable under any circumstances, even if you fail to open any Grease
Monkey Centers. See Item 5 for more information about your Multi-Unit Fee.

Multi-Unit Franchisees do not receive a protected development in which to locate and develop their
Grease Monkey Centers. Each Franchised Location under a Multi-Unit Agreement may be located
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in any city, county or state. You must obtain our prior written approval of the location for your
Franchised Location based on our then-applicable criteria.

3. This chart does not include the initial investment to open each of the Centers under the Multi-Unit
Agreement. The initial investment for opening your first Grease Monkey Center is described
separately in the first chart of this Item 7.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Operations

Y ou must establish and operate your Center in compliance with your Franchise Agreement and the
standards and specifications contained in the manual we loan to you for your Grease Monkey Center (the
“Brand Standards Manual,” which was formerly referred to as the “Operations Manual). The Brand
Standards Manual is now available online and requires you to enter into a confidentiality agreement. The
Brand Standards Manual consists of one or more manuals, technical bulletins, or other written or electronic
materials, which we may modify from time to time in our sole discretion.

Through the Brand Standards Manual and otherwise, we may make available standards and
specifications for your premises, premises lease, equipment, computer hardware and software, technology
systems, furniture, fixtures, uniforms, supplies, forms, inventory, promotional and advertising materials,
both written and electronic, and most other products, services, and items used in or sold through your Grease
Monkey Center.

Standards and specifications include standards for supply, delivery, performance, warranties,
design, appearance, quality, and other standards. You are obligated to purchase or lease all products,
equipment, supplies, and services used in or sold through your Center in accordance with our standards and
specifications only from sources approved by us. After you sign the Franchise Agreement, we will make
available to you our standards and specifications and a list of our approved suppliers as part of our Brand
Standards Manual. We have the right to change these standards and specifications on 30 days’ prior written
notice to you.

If you are approved to offer Alternative Automotive Services through your Grease Monkey Center,
we may make available additional standards and specifications for those automotive services under a
separate agreement. “Alternative Automotive Services” are services we identify or designate and are
typically services that are not performed in at least 85 percent of Grease Monkey Centers. You must state
in your work orders and invoices that your customer can only return to your Grease Monkey Center to
exercise the warranty for any Alternative Automotive Services you performed.

Center Lease and Build-Out

You must, at your expense, construct, convert, design, furnish, and decorate the Center in
accordance with our plans and specifications, at your expense, and through the assistance of contractors,
architects, and suppliers designated or approved by us. You must use one of our approved architects in the
design of your Center. We will provide you a list of our approved architects after you sign the Franchise
Agreement. We require that you obtain our written consent to any improvements to the Center site before
construction begins and to any material improvements or changes to the Center after initial construction is
completed. e b st S : b
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We must review and approve any lease or sublease, including all amendments (the “Lease”), or, if
you are purchasing real estate, the purchase agreement for the Center before you sign the lease, sublease,
or purchase agreement. A copy of the signed lease must be delivered to us within 15 days after signing.
We reserve the right to require you to send us a copy of your letter of intent for the Lease before you sign
the letter of intent.

The Lease must contain certain provisions which grant us certain rights, as your franchisor,
including:

(D The initial term of the Lease, or the initial term together with any renewal terms (for which
rent must be specified in the Lease) must be for at least 15 years;

2) The Lease must give the landlord’s consent to your use of the Marks and signage which
we prescribe for the Center, which may change from time to time;

3) We must have the right to enter the premises to make any modification necessary to protect
the Marks and the System;

4) We or our designee, without the landlord’s approval, must have the option to assume your
occupancy rights under the existing Lease terms and have the right to assign the Lease or
sublet the premises for all or any part of the Lease term, if you are in default under the
Lease or the Franchise Agreement, or if the Lease or Franchise Agreement is terminated
or not renewed,;

®)] Your landlord must agree to provide us with a notice of default and an opportunity to cure
any default; and

(6) The Lease must contain a use provision, an exclusive use provision, and a restrictive use
provision which is acceptable to us.

Your Lease is collaterally assigned to us as security for your timely performance of all obligations
under the Franchise Agreement. You are responsible for obtaining the lessor’s consent to the collateral
assignment. A copy of our standard form of Collateral Assignment of Lease is attached to this Franchise
Disclosure Document in Exhibit D-1. We reserve the right to modify these required Lease terms and to
require you to use our standard form of lease rider, in our discretion.

Purchases from Designated or Approved Sources

We have designated or approved vendors and suppliers for the following items: (a) premium and
promotional merchandise; (b) dispensing equipment, storage tanks, and certain other equipment; (¢) hand
tools; (d) printed materials; (e) vacuums; (f) advertising materials in electronic format or otherwise; (g)
uniforms; (h) auto parts; (i) insurance; (j) lenders; and-(k) employment; (1) lubricants; and (m) filters. We,
or our affiliate, GMI, is a designated or approved vendor of some of these items. We and our affiliates
reserve the right to designate additional suppliers for other products, equipment, and services. You must
purchase 90% of all products from approved vendors. Approved vendors and suppliers may change from
time to time based on availability and pricing.

As of the date of this Franchise Disclosure Document, none of our officers own an interest in any
approved or designated supplier, although they reserve the right to do so.
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You will purchase or lease the rest of your product needs, equipment, supplies, and services used,
sold, or leased through your Center only from suppliers designated or approved by us in advance. As of
the date of this Franchise Disclosure Document, we and our affiliates are not the sole approved supplier of
any products, equipment, supplies, or services. We reserve the right to designate a single approved supplier
for certain products, equipment, supplies, and services, including us and our affiliates. If there is no
designated or approved supplier for a particular item, you may purchase, lease, sell, or use merchandise,
equipment, supplies, and services that meet our standards and specifications from any source approved by
us. After you sign the Franchise Agreement, we give you a list of our approved suppliers, if any, the
standards and specifications for products and services to be purchased, used, sold, or leased by you through
your Grease Monkey Center, as well as our criteria for approving a supplier, if any.

Our affiliates sell and lease products, equipment, supplies, and services to franchisees and derive
revenue from such sales. We reserve the right to sell or lease, and our affiliates reserve the right to sell or
lease, other products, equipment, supplies, and services to franchisees and to derive revenue from such
sales. During the fiscal year ended-ending December 31, 26222023, we had no revenues from franchisee
purchases or leases. During the fiscal year ended-ending December 31, 26222023, our affiliate, GMI, had
revenues from items sold to Grease Monkey Center franchisees and real estate leases of

$1,278,06481,337,716.

The revenue figure for items sold to franchisees and real estate leases does not include our affiliates’
costs.

We estimate that the cost of your purchases from designated or approved sources, or according to
our standards and specifications may range from 60 percent to 80 percent of the total cost to establish your
Center and 20 percent to 30 percent to operate your Center.

If you want to purchase or lease any products, equipment, supplies, or services not previously
approved by us, or use a new supplier of these items not previously approved by us, you must first notify
us and obtain our written approval. Each request must be in writing and contain the description of the
product, equipment, supply, or service, together with its manufacturer and supplier, along with its
specifications, cost, and uses. We may require you to submit to us sufficient specifications, photographs,
drawings, supplier information, or other information and samples to determine whether the items or the
supplier meet our specifications. We may conduct testing on samples provided by you, and you may be
required to pay the actual cost of these tests. Your request is reviewed by our operations and marketing
personnel. Although we are not required to respond within any time period or in any particular manner, we
will attempt to notify you in writing as soon as possible after we receive all requested information if we
approve or disapprove the product, service, or supplier. Our failure to do so does not grant you the right to
use the product, service, or supplier without our approval. If a product or service is accepted, we include it
in our approved products and services list and make it available to all of our franchisees. If the product,
service, or supplier is not accepted by us, you are prohibited from using it. Our Brand Standards Manual

outlines the criteria/standards for approving alternative suppliers, products, equipment, supplies, and
services used, offered for sale, or leased by franchisees. We may revoke our approval of previously
approved alternatives by written notice to the supplier and each franchisee using that supplier.

We do not provide material benefits, such as renewal or granting additional Eranehises-franchises
to franchisees based on your use of designated or approved sources or suppliers. We may implement
policies that provide royalty rebates based on your purchase of supplies or equipment from approved
suppliers. The terms and conditions of these polices would be stated in our Brand Standards Manual. We
may modify or discontinue any such policy upon written notice to you.
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You must use the computer hardware and software, including the point-of-sale (“POS”) system
(collectively referred to as the “Computer System) that we periodically designate to operate your Grease
Monkey Franchise. You must obtain the computer hardware, software licenses, maintenance and support
services, and other related services that meet our specifications from the suppliers we specify (which may
be limited to us and/or our affiliates).

You must obtain the insurance coverage required under the Franchise Agreement. The insurance
company must be authorized to do business in the state where your Grease Monkey Center is located;- and
must be approved by us. It must also be rated “A” or better by A.M. Best & Company, Inc. and reasonably
acceptable to us, a policy or policies of the following insurance: (a) commercial general liability insurance
with a limit of not less than $1,000,000 per occurrence and $2,000,000 in the aggregate, including, without
limitation, blanket business interruption coverage; (b) replacement cost property insurance in an amount
equal to at least 80 percent of the highest coverage permitted by law or the replacement cost of the building
and contents comprising the Grease Monkey Center as provided in a lease; (c) garage-keepers liabilit
insurance for damage to vehicles that are in your care, custody and control with a limit of not less than
$30.000 for the Grease Monkey Center; (d) unemployment and workmen’s compensation insurance with a

broad form all-states endorsement coverage sufficient to meet the requirements of applicable state law and
employer’s liability insurance with a limit of not less than $100,000 for each accident for bodily injury b

accident; and (e) automobile liability coverage with a limit not less than $1,000,000 per accident for bodily
injury and property damage, such coverage shall include all owned, non-owned and hired autos.

We may periodically increase the amounts of coverage required under these insurance policies
and/or require different or additional insurance coverage at any time. All insurance policies must name us
and any affiliates we designate as additional named insured parties. The cost of insurance may be
significantly higher than the estimate depending on such factors as particular state coverage requirements,
store location, and your loss history.

Purchasing Arrangements

We have no purchasing or distribution cooperatives at the current time, although we may establish
pricing programs with certain suppliers based on volumes purchased. Periodically, we may negotiate
purchase arrangements with preferred and approved suppliers for the benefit of our franchisees, including
price terms. As of the date of this Franchise Disclosure Document, for Centers, we have purchase
arrangements with suppliers of: (a) oil filters and air filters; (b) oil additives; (c) premium and promotional
merchandise; (d) bulk motor oil and certain other petroleum products; (e) dispensing equipment; (f) fuel
injection cleaners; (g) hand tools; (h) insurance; (i) miscellaneous hardware and parts; (j) printed materials;
(k) radiator flush machines; (1) vacuums; (m) advertising materials; (n) service bulletins; (0) computer
hardware and software for point-of-sale operations package; (p) sign packages; (q) database marketing; and
(r) customer feedback. You should not rely on the continued availability of any particular discount buying,
pricing, or distribution arrangement, or the availability of any particular product or brand in deciding
whether to purchase the Franchise.

We and our affiliates have the right to receive payments from suppliers in consideration for goods
or services that we require or advise you to obtain from approved suppliers, (either as prebates or rebates)
and we reserve the right to do so in the future. During the fiscal year ending December 31, 26222023, our
affiliate, GMI, received payments from suppliers as a result of Grease Monkey Center franchisee purchases
of between 1 percent and 13.2 percent of the cost of the items. Except in certain situations where you
negotiate a credit with a supplier, GMI may retain the credit of any volume discounts, rebates, or incentives
received as a result of your purchases.

CONHNUER-ON-NENT-PAGE
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ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other
items of this disclosure document.

Item in

Obligation Disclosure Document

Section in Agreements

(a)

Site selection and acquisition/
lease

Sections 4.1-, 4.2, and 4-2-5.1.a of Franchise
Agreement; Section 3 of Amendment Addendum
to Franchise Agreement (Conversion); Sections
3.4 and 3.6 of Multi-Unit Agreement;-Seetion-4
o MS-Addendum

Items 7 and 11

(b)

Pre-opening purchases/leases

Sections 4.3 through 4.7 of Franchise
Agreement; Section 5 of Amendment Addendum
to Franchise Agreement (Conversion); Section
3.4 of Multi-Unit Agreement:-Seetions4-and-5
ofFMS-Addenduwm

Items 5, 7 and 8

(c)

Site development and other pre-
opening requirements

Sections 4.3 through 4.7 of Franchise
Agreement; Sections 5-4 and 7-ef Amendment-6
of Addendum to Franchise Agreement
(Conversion); Seetions4-and-5-0fMS
AddendumSection 2 of Incentive Addendum

Items 6, 7 and 11

(d)

Initial and ongoing training

Section 6 of Franchise Agreement;-Seetion-6-of
MS-Addendum

Items 7 and 11

(e)

Opening

Section 4.8 of Franchise Agreement; Section 4
of Amendment Addendum to Franchise
Agreement (Conversion):-Seetion13-0£MS
Sodendes

Item 11

&

Fees

Sections 2.2, 9.2, 10.5, 12.2 through 12.5, 14.3,
14.4,15.2,16.3,18.7,19.2,21.1,23.7,23.11 and
Sections 6, 11 and 12 of Franchise Agreement;
Secttons2and-S-of-Amendment-Section 7 of
Addendum to Franchise Agreement
(Conversion):-Seetion7-of Amendment-to
Eranchise- Agreement(Renewal); Section 2 and
Section 5.3 of Multi-Unit Agreement;-Seetion7
Addendum

Items 5, 6 and 7

(2

Compliance with standards and
policies/ Standards Manual

Section 7 and Sections 9.1 and 10.1 of Franchise
Agreement

Items 1, 11 and 14

(h)

Trademarks and proprietary
information

Section 13 and Sections 18.4 and 18.5 of
Franchise Agreement; Section 6.2 of Multi-Unit
Agreement:Seetions 2 and 3-of MS-Addendum

Items 13 and 14

purchases

Franchise Agreement

(i) Restrictions on Sections 9.1.e, 10.3, 10.4 and 10.5 of Franchise Item 16
products/services offered Agreement:Seetion 2 of MS-Addendum

(j) Warranty and customer service | Section 9.1 of Franchise Agreement; Brand Item 8
requirements Standards Manual

(k) Territorial development and Section 3.1 of Multi-Unit Agreement Items 1 and 12
sales quotas

(1) On-going product/service Seetion-9-+-Sections 9.1, 10.3, 10.4, and 10.5 of | Item 8
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. .. Item in
Obligation Section in Agreements Disclosure Document
(m) Maintenance, appearance and Sections 9.1.a-, 15.2.f, and 16.3.¢ of Franchise Item 17
remodeling requirements Agreement

(n) Insurance Section 19 of Franchise Agreement:-Seetion+H- Ttem 7
e

(o) Advertising Section 12 of Franchise Agreement:-Seetion+4 Items 6, 7 and 11
e

(p) Indemnification Section 20.3 of Franchise Agreement Item 6

(@) Owner’s participation/ Sections 6.2, 9.1.h-, and 9.1.i of Franchise Item 15

management/staffing Agreement

(r) Records/reports Section 14 of Franchise Agreement;-Seetion-8-of | Item 6
MS-Addendum

(s) Inspections/audits Sections 10.2 and 14.4 of Franchise Agreement; | Items 6 and 11
Scction 8 o MS-Addendum

(t) Transfer Section 15 of Franchise Agreement; Section 5 of | Item 17
Multi-Unit Agreement; Section 2 of Incentive
Addendum

(u) Renewal Section 16 of Franchise Agreement; Amendment | Item 17
Addendum to Franchise Agreement (Renewal)

(v) Post-termination obligations Sections 17.4 and 17.6 of Franchise Agreement; | Item 17
Section 4.4 of Multi-Unit Agreement

(w) Noncompetition covenants Section 18 of Franchise Agreement; Section 6.1 | Item 17
of Multi-Unit Agreement;-Seetion+5-6fMS
Sl

(x) Dispute resolution Section 21 of Franchise Agreement; Section 73 | Item 17
8.7 of Multi-Unit Agreement

(y) Guaranty Attachment III to Franchise Agreement; Item 15
Attachment 2 to Multi-Unit Agreement

ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, GMF-is-we are not required to provide you with any assistance.

Pre-opening Obligations

Before the opening of your Center, we (or our designee(s), which may be an affiliate of ours), will
provide the following assistance and services to you:

1. Assist you in your site selection process by reviewing a site for your Grease Monkey Center
and reviewing a final lease or purchase contract for your Center (Sections 3.1, 4.1, 4.2, and 5.1.a of the
Franchise Agreement; Sections 3.4 and 3.6 of the Multi-Unit Agreement).

2. Provide you with a list of approved architects, as well as our standards and specifications
for the buildout of the Center location, which may include interior and exterior design of the building,
layout, floor plan, parking and driveway facilities, signs, color, decor, equipment, and machines (Section
5.1.b of the Franchise Agreement).
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3. Loan to you, or make available to you on our website, one copy of our confidential and
proprietary Brand Standards Manual for your Grease Monkey Center. The Brand Standards Manual
contains approximately 275-278 pages. The table of contents for the Brand Standards Manual is attached
to this Franchise Disclosure Document as Exhibit J (Sections 5.1.f and 7.1 of the Franchise Agreement).

4. Between your actual opening and your grand opening promotion, one of our representatives
will be on site to assist you in operating the Grease Monkey Center. The-We will establish the time for the

on-site opening assistance-is-established-by-mutual-agreement. (Section 5.1.c of the Franchise Agreement).

5. Make available to you, upon your request, names of suppliers, which may include our
affiliate, GMI, or us, and other information, including specifications, to assist you in acquiring your
equipment, signs, and other items and materials used, and inventory offered for sale at your Center (Section
5.1.d of the Franchise Agreement:—Seetion-6-a-ofthe MS-Addendum). We do not deliver or install any of
these items.

6. Provide an initial training program in Greenwood Village, Colorado, or another location
designated by us (“Initial Training Program”) for you or your principal owner (Sections 5.1.e and 6.1 of the
Franchise Agreement).

We do not provide the above services to renewal franchisees and certain of the services to
Conversion Owners.

Site Selection

We will provide you with site criteria and advice in identifying a suitable location for the Center,
if you request assistance. Although we will consult with you on your site and require your site be subject
to our final authorization, you have the ultimate responsibility in choosing, obtaining and developing the
site for your Center. We must approve the site before you sign the Lease. In evaluating a proposed site,
we consider such factors as zoning considerations, appropriate size and dimensions, visibility factors, traffic
flow and patterns, access and exits, area population, and a consideration of market conditions. Before
leasing or purchasing the site for your Center, you must submit to us, in the form we specify, a description
of the site, with other information and materials we may reasonably require. We will have 30 days after
we receive the information and materials to evaluate the proposed site. If we disapprove of the proposed
site, you must select another site, subject to our consent. You must submit a site for your Center, which is
approved by us, within 270 days after signing the Franchise Agreement. If we disapprove of your proposed
site, we will grant you an additional, reasonable period of time to obtain approval of an alternative site for
your Center. We will determine the length of the additional period of time to locate an alternative site in
our sole, but reasonable, business judgment. If we cannot agree on a site, we may terminate the Franchise
Agreement.

You may not relocate your Center without our prior written consent.

We generally do not own the premises for the Center and lease it to you. If you or your owners (if
you are a business entity or trust) also own, or become the owner of, the site for your Center, we may require
you to enter into an Option and Center Lease (Exhibit D-2) (the “Lease Option™) with us that could be
exercised at our option in the event of a default by you or any other termination of the Franchise Agreement
that would allow us or an affiliate of ours to take over possession of the Center. The Lease Option will
provide, if the Lease Option is exercised, the terms for the lease, and will contain a right of first refusal for
us to purchase the site for the Center. A Memorandum of Lease Option may be recorded or filed by us in
the event a Lease Option is required.
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If you sign a Multi-Unit Agreement with us to open multiple Centers, you will locate the site for
each of the Centers to be opened under the Multi-Unit Agreement. You do not receive a protected
development area, and may locate the sites in any location, subject to our approval of the location based on
our then current standards. The same site selection process noted above will apply for the site of each
Center to be opened under the Multi-Unit Agreement.

Schedule for Opening

The typical length of time between signing the Franchise Agreement or the payment of any fees
and the opening of the Center can vary from nine to 18 months. Some factors which may affect this timing
are your ability to locate an acceptable site that we approve; the time to acquire the site through lease or
purchase; your ability to secure any necessary financing; your ability to comply with local zoning and other
ordinances; the timing of the delivery and installation of equipment and signs; and the time to convert,
renovate, or build the premises. The conversion of an existing lubrication center to a Grease Monkey Center
usually takes two to six months, depending on the extent conversion of the premises, equipment, and
operational systems is necessary.

Your Center must be open for business within 270 days from the date we approve your Center
location, but in no event more than 18 months from the date of the Franchise Agreement (“Development
Period”). We will extend the Development Period for a reasonable time in the event factors beyond your
reasonable control prevent you from meeting the deadline, and if you have made reasonable and continuing
efforts to comply with your development obligations and request, in writing, an extension of time to open
your Center before the Development Period lapses. If you do not commence operations of the Center within
the Development Period or any extension of the Development Period, we may terminate the Franchise
Agreement.

If you sign a Multi-Unit Agreement with us to open multiple Centers, your Multi-Unit Agreement
will contain a Development Schedule for when your additional Grease Monkey Centers must be opened.

Grand Opening Assistance

We may provide you with grand opening assistance and in the event we do, you will pay us the
Grand Opening Costs for these services in advance (See Item 5).

Continuing Obligations

During the term of the Franchise Agreement, we (or our designee(s), which may be an affiliate of
ours) will provide the following assistance and services to you:

1. Provide additional training, seminars, or continuing development programs at a frequency
we determine, in person or online, on new methods and processes, marketing techniques, equipment, and
products (Section 6.3 of the Franchise Agreement).

2. Upon reasonable request, provide advice regarding your Grease Monkey Center operation
based on reports or inspections. Advice will be given during our regular business hours and via written
materials, electronic media, telephone or other methods in our discretion (we do not provide advice or
consultation on employment-related matters) (Section 8.1.a of the Franchise Agreement).

3. Make available to you information regarding any new product, service, or supplier, or any
updated methods of doing business (Section 8.1.b of the Franchise Agreement).
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4. Provide you with access to our advertising and promotional programs and materials for
your Center (Section 8.1.c of the Franchise Agreement).

5. A representative of ours will visit your Center approximately three-orfourtimes-per-year;
but-atleast-twice a year, and provide consulting assistance (we do not provide consulting assistance on

employment-related matters) (Section 8.1.d of the Franchise Agreement).

If you execute a Multi-Unit Agreement, we (or our designee(s), which may be an affiliate of ours)
will provide the following assistance to you: assist you in your site selection process for your second and
subsequent Grease Monkey Centers by reviewing and accepting a site for the Center, and approving and
accepting a final lease or purchase contract for the second and subsequent Centers (Sections 3.4 and 3.6 of
the Multi-Unit Agreement).

Optional Assistance

During the term of the Franchise Agreement, we (or our designee(s)) may, but are not required to,
provide the following assistance and services to you:

1. Modify, update, or change the System, including the adoption and use of new or modified
trade names, trademarks, service marks, or copyrighted materials, new products, new equipment, or new
techniques.

2. Make periodic visits to your Center for the purpose of assisting in all aspects of the
operation and management of the Grease Monkey Franchise, prepare written reports concerning these visits
outlining any suggested changes or improvements in the operation of the Grease Monkey Franchise, and
detailing any problems in the operations which become evident as a result of any visit. If provided at your
request, you must reimburse our expenses and pay our then-current training charges.

3. Maintain and administer a national materials fund. We may dissolve the national materials
fund upon written notice.

4, Hold periodic national or regional conferences to discuss business and operational issues
affecting Grease Monkey franchisees.

Advertising

National Materials Fund

We have established a National Materials Fund for marketing the System, the Marks, and Grease
Monkey Centers. You must pay up to 1 percent (currently 0.5 percent) of your Gross Revenues
(“Advertising Contribution”). Your contribution to the National Materials Fund will be in addition to all
other advertising requirements set out in this Item 11. Each franchisee will be required to contribute to the
National Materials Fund, but certain franchisees may contribute on a different basis depending on when
they signed their Franchise Agreement. Grease Monkey Centers owned by us will contribute to the National
Materials Fund on the same basis as franchisees.

The National Materials Fund will be administered by us, or our affiliate or designees, at our
discretion, and we may use a professional advertising agency or media buyer to assist us. The National
Materials Fund will be in a separate bank account, commercial account or savings account.

33



We have complete discretion on how the National Materials Fund will be utilized. We may use the
National Materials Fund for local, regional or national marketing, advertising, sales promotion and
promotional materials, public and consumer relations, website development and search engine
optimization, the development of technology for the System, and any other purpose to promote the Marks.
We may use any media for disseminating National Materials Fund advertisements, including direct mail,
print ads, the Internet, radio, billboards, and television. We may reimburse ourselves, our authorized
representatives, or our affiliates from the National Materials Fund for administrative costs, independent
audits, reasonable accounting, bookkeeping, reporting and legal expenses, taxes and all other direct or
indirect expenses associated with the programs funded by the National Materials Fund. We are not
obligated to spend any amount on advertising in the geographical area where you are or will be located.
We will not use the Advertising Contributions for advertising that is principally a solicitation for the sale
of franchises, but we reserve the right to include a notation in any advertisement or website indicating
“Franchises Available” or similar phrasing.

We assume no fiduciary duty to you or other direct, or indirect liability or obligation to collect
amounts due to the National Materials Fund or to maintain, direct or administer the National Materials
Fund. Any unused funds that were collected in any calendar year will be applied to the following year’s
funds, and we reserve the right to contribute or loan additional funds to the National Materials Fund on any
terms we deem reasonable.

The National Materials Fund is not audited. Upon your written request, we will provide to you an
annual accounting for the National Materials Fund that shows how the National Materials Fund proceeds
have been spent for the previous year.

During the 2022-2023 fiscal year, approximately 4-8-17.24 percent of the funds in the National
Materials Fund were-was spent on administrative costs, 38:0-44.06 percent were-was spent on website and
digital media, 40-6-.76 percent were-was spent on creative production and printing of advertising materials,

73-pereent-were-.53 percent was spent on printing, 1.80 percent was spent on miscellaneous promotional

item costs, 0 percent was spent on research, and—93-18.61 percent were—was spent on consumer
communications, and 17 percent was spent on franchisee support system tools.

Initial Advertising

We, or our designee(s), and you will decide upon a grand opening advertising and promotional
campaign to be conducted at or around the time your Center opens, or within 30 days of opening and will
last for as long as four to six months. See Items 5 and 7 for costs of the campaign. Within 30 days of
completion of the grand opening advertising and promotion campaign, you must submit to us a summary
of campaign expenditures.

Local Advertising

In addition to the National Materials Fund and Initial Advertising, you must spend a minimum of
4 percent of your total amount of monthly Gross Revenues related to the operation of your Center on local
advertlslng that has been pre approved by us (“Local Advertlsmg Commltment”)—Geﬁam—ffaﬂehfsees—may

g&ebai—amenelmeﬁt—te—&}eﬁ—&&ﬂelﬁr}SH«greemeﬁ{ A separate accountmg of your local advertlsmg

expenditures must be submitted to us within 30 days after the end of each calendar year, showing how you
spent the 4 percent of your Gross Revenues related to the operation of your Center, averaged over a year,
for local advertising expenditures. In addition to the franchise advisory council described below, we and
our affiliate may, in our sole discretion, solicit input on advertising from all or a group of franchisees. You
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must purchase local advertising separately through local marketing and media sources within a geographical
area. Local advertising is your responsibility.

All marketing and promotion of your Grease Monkey Center, including electronic, social media,
or Internet advertising, must conform to our standards and specifications, including any social media
policies we establish. You must submit to us samples of all advertising and promotional materials that have
not been prepared or previously approved by us. You may not use any advertising or promotional plans or
materials, including electronic or Internet advertising, unless and until you have received written approval.
Your Center must participate in promotions we institute from time to time for all Centers, or for all Centers
within a particular area. If you wish to advertise online, you must follow our online policy which is
contained in our Brand Standards Manual. Our online policy may change as technology and the Internet
changes. Under our online policy, we may retain the sole right to market on the Internet, including all use
of websites, domain names, advertising, and co-branding arrangements. We may restrict your use of social
media. We may not allow you to independently market on the Internet, or use any domain name, address,
locator, link, metatag, or search technique with words or symbols similar to the Marks. We intend that any
franchisee website will be accessed only through our home page.

Regional Advertising

We and our affiliate, GMI, may, upon 30 days’ written notice to you, create a regional advertising
association (“Co-0p”) in the market area where you are located, at which time you must become a member
of the Co-op. Company and affiliate-owned Centers in the particular market area will also become members
of the Co-op and contribute to it on the same basis as other members. We and our affiliate may contribute
back to the Co-op all or a portion of the National Materials Fund payments received by us from franchisees
in the Co-op from your market area for marketing and advertising programs. We and our affiliate may make
these funds available on a regular basis or intermittently for specific programs selected by the majority of
the Co-op members and approved in advance by us or our affiliate(s). If we or our affiliate(s) form a Co-
op, you will be bound by the decisions of the majority of the members of the Co-op regarding expenditures,
assessments, and dues, to the extent we or our affiliate(s) approve them. If you fail to participate in the Co-
op or pay any Co-op contributions or dues, this constitutes a material breach under the Franchise
Agreement.

We determine the contributions members of a Co-op will contribute to the Co-op on a regular or
intermittent basis, which may be up to 4 percent of the Gross Revenues of the member’s Center. You
receive credit for all contributions and dues paid to a Co-op toward your Local Advertising Commitment.
See Item 6. We or our affiliate, GMI, must approve all advertising materials before they are used by a Co-
op or furnished to its members. Each Co-op must prepare unaudited annual financial statements and send
them to you if you request them. We and our affiliate have the right to determine the scope of the
geographical areas included in each Co-op. We and our affiliate also have the right to seek reimbursement
from the Co-op for reasonable administrative costs, salaries, and overhead that we and our affiliate(s) may
incur in implementing and administering the Co-op and its marketing programs. We and our affiliate(s) can
change and dissolve the Co-op. The Co-op must operate under a written document which franchisees can
view. Either we, our affiliate(s), or the Co-op may create the Co-op’s advertising, but advertising created
by the Co-op must have our or our affiliate’s written approval before use. We and our affiliate may establish
an advertising cooperative for a particular region to enable the cooperative to self-administer the local or
regional advertising program.

A Co-op has been created in the Denver front range area. If your Center is located in this area, you

must participate in the Co-op. The members of the Co-op elect a governing board. The board, subject to
our rights, determines and administers the advertising and marketing programs of the Co-op.
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Advisory Council

A Grease Monkey international franchise advisory council (“IFAC”) has been established
consisting of 11 franchisees, elected by franchisees. We currently have eight-nine franchisees serving on
the IFAC with three-two vacancies. The IFAC has no authority to make decisions, but does provide input
and feedback in an advisory capacity regarding use of the funds in the National Materials Fund. We have
the power to form, change, or dissolve the IFAC.

Software and Computer Equipment

We require that you purchase or lease and use an approved POS system, software, and other
technology systems which meet our specifications. The only POS systems currently approved by us are
the Sage Microsystems and Integrated Services, Inc. POS systems. The Computer System permits us or our
affiliate, GMI, to receive information on a timely basis concerning sales and inventory of the Center and
provides you with detailed information necessary to prepare your financial statements, including sales and
inventory information. The Computer System will perform the following functions: cash drawer
management, point-of-sale processing, fleet accounting, inventory control, general ledger, creation of
management and other reports, operating system, backup and utility program, and automotive parts
resource. You must store all data and information in the Computer System that we designate, and report
data and information in the manner we specify. You must also maintain a high-speed Internet connection
at the Center. In addition to offering and accepting Grease Monkey gift cards and loyalty cards, you must
use any credit card vendors and accept all credit cards and debit cards that we determine. The term “credit
card vendors” includes, among other things, companies that provide services for electronic payment, such
as near field communication vendors (for example, Apple Pay and Google Wallet). We are not required to
provide you with any ongoing maintenance, repairs, upgrades, updates, or support for the Computer System.
You must arrange for installation, maintenance, and support of the Computer System at your cost. There
are no limitations in the Franchise Agreement regarding the costs of such required support, maintenance,
repairs, or upgrades relating to the Computer System. We cannot estimate the cost of maintaining, updating,
or upgrading the Computer System or its components, because it will depend on your repair history, costs
of computer maintenance services in your area, and technological advances, which we cannot predict at this
time. We may revise our specifications for the Computer System periodically. You must upgrade or replace
your Computer System at such time as specifications are revised. There is no limitation on the frequency
and cost of this obligation.

The cost to purchase and license the hardware and software ranges from $10,500 to $19,500.

We (or our designee(s)) have the right to independently access the electronic information and data
regarding your Center, through the POS system, Computer System, and other technology systems, and to
collect and use your electronic information and data in any manner, including to promote the System and
the sale of Grease Monkey Franchises. This may include posting financial information of each franchisee
on an intranet website or using financial information in our Franchise Disclosure Document. There is no
contractual limitation on our right to receive or use information through our proprietary data management
and intranet system. We may access the electronic information and data from your Computer System
remotely, in your Grease Monkey Center, or from other locations. You must join an approved electronic
network connection service and maintain an e-mail address to facilitate communication between you, us,
and GML.

We and our affiliate, GMI, reserve the right to require that you sublicense from us or GMI any
proprietary computer programs and related materials we may designate. We and our affiliate also reserve
the right to require you to purchase compatible hardware to run the designated software.
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Training
Initial Training

Before the opening of your Grease Monkey Center, you or your principal owner are required to
attend and complete to our satisfaction the Initial Training Program conducted at the times and location
designated by us. The Initial Training Program consists of approximately three to four days of classroom
training and approximately five days of hands-on training. We reserve the right to increase the length of
our Initial Training Program by up to five additional days. The additional initial training may be conducted
in Greenwood Village, Colorado or other locations designated by us in closer proximity to where you are
located. You will be responsible for the travel and lodging expenses for your people to attend the Initial
Training Program.

Training will be conducted after you have signed a Franchise Agreement and as close to your initial
opening date as possible. The Initial Training Program is conducted on a quarterly basis. We plan to
provide the training listed in the table below. We reserve the right to vary the length and content of the
Initial Training Program based upon the experience and skill level of the individual attending the Initial
Training Program.

TRAINING PROGRAM
Hours of 771331_1;1?
Subject Classroom " Job Location
Training —
Training
General Center Operations* 10 43 Greenwood Village, Colorado and Franchised
Location**
Vendor Training 1 Greenwood Village, Colorado
Sales/Presentation Techniques 3 Greenwood Village, Colorado
Lubricants and Fluids 2 Greenwood Village, Colorado
Certification Programs 1 Greenwood Village, Colorado
Fleet Accounts Sales and 1 Greenwood Village, Colorado
Processing
Key Performance 2 Greenwood Village, Colorado
Indicators/Financial
Management/Leadership 2 Greenwood Village, Colorado
Skills
Customer Interactions and 5 Greenwood Village, Colorado
Role Play
Marketing 2 Greenwood Village, Colorado
TOTAL 29 43

* Please see the chart below for a breakdown of the General Center Operations Hours of On-The-Job
Training
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** The Classroom Training will take place in Greenwood Village, Colorado and the On-The-Job Training
will take place at the Franchised Location

Breakdown of General Center Operations Hours of On-The-Job Training

. Hours of
General Cent.er Operations On-The-Job Location
Subjects .
Training
Process Training 8 Franchised Location
Lubricants and Fluids 1 Franchised Location
Certification Programs 1 Franchised Location
Fleet Accounts Sales and 1 Franchised Location
Processing
Key Performance 1 Franchised Location
Indicators/Financial
Management/Leadership Skills 1 Franchised Location
Point-of-Sale System 24 Franchised Location
Customer Interactions and Role 6 Franchised Location
Play
TOTAL 43

Notes:

1. The training subjects may vary, and the training may be less than the times indicated above,
depending on the number and experience of the attendees. We will use the Brand Standards
Manual, handouts, and media presentations as the primary instruction materials during the Initial
Training Program.

2. Tom Staker, our Director of Training and New Services since October 2013, oversees our training

program_and serves in the same position for our affiliates, KKF and SpeeDee. Mr. Staker has over
forty years of automotive experience.

Ongoing Training

We also may offer franchisees and their employees optional or required training programs to obtain
certification as a specialist in certain of the services that we offer (“Certification Programs”), such as
Certified Pit Crew certification which is discussed further in our Brand Standards Manual. Certification
Programs may be conducted online, at our training facility in Greenwood Village, Colorado, or at a Grease
Monkey Center designated by us. Certification Programs are offered at current published rates, and may
be conducted through in-person training programs or Remote Training, as described below. You may also
be responsible for any costs incurred in attending Certification Programs in person, including the costs of
transportation, lodging, meals, and wages. We currently provide Remote Training courses that can be
accessed online through our online training program called “FullSpeed University.” Some of the online
courses offered through FullSpeed University may be designated as required courses that you or your
employees must complete to obtain certification under a Certification Program.
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We may present seminars, conventions, or continuing development programs for the benefit of our
franchisees. Your attendance at many of these seminars is voluntary. However, we may require that you
or your manager or principal owner attend in person certain seminars, conventions, or programs we deem
mandatory at least once a year. We may also present additional training programs and Certification
Programs through FullSpeed University, online training, or training in other formats that do not require
you, your manager, or principal owner to attend the training program in person (“Remote Training”), but
that are mandatory, more often than once per year. Currently we do not designate any seminar, convention,
program, FullSpeed University, online training, or training in other formats as mandatory. If we designate
any training program as mandatory in the future, we will give you at least 30 days’ prior written notice of
any seminar, convention, or program which is considered mandatory and at least 10 days’ prior notice of
any Remote Training program which is considered mandatory. You are responsible for your travel and
living expenses incurred in attending any training program, seminar, or convention. In addition, we may
charge our then-current published fee for attendance and participation at any of these programs. We
currently do not have any published fee for mandatory training programs. We have the right to designate
whether you, your principal owner, and/or manager must participate in Remote Training or any mandatory
seminar, convention, or program.

If you appoint a new manager, it is your responsibility to train your manager before assuming
responsibility for the management of your Grease Monkey Center. You may elect to have your new
manager attend our Initial Training Program, at your expense. If we conduct an inspection of your Grease
Monkey Center and determine you are not operating in compliance with the Franchise Agreement, we may
require that you attend remedial training that addresses your operational deficiencies.

If you sign a Multi-Unit Agreement, you must complete the training described above for each
franchise agreement you sign that is related to the Multi-Unit Agreement.

ITEM 12
TERRITORY

We designate a geographic area (“Designated Area”) in which a site will be located for your Grease
Monkey Center. The Designated Area is designated solely to select a proposed suitable location for your
Center, and does not give you any exclusive rights to the Designated Area, nor imply any other territorial
rights either before or after execution of the Franchise Agreement. The Designated Area is customarily
designated by city, county, or other physical boundaries. You must operate your Center at a specific
location designated in the Franchise Agreement (“Franchised Location”). Once you have designated your
Franchised Location, you cannot move it without our or our affiliate’s prior written approval, which
approval will not be unreasonably withheld. Approval is based on a variety of factors, including the
viability of the then-current location and demographics of the proposed new location. You have no option,
right of first refusal, or similar contractual right to acquire additional Grease Monkey Centers or Franchises
in areas contiguous to your Franchised Location.

You will not receive an exclusive territory. You may face competition from other franchisees, from
outlets that we own, or from other channels of distribution or competitive brands that we control. You may
also face competition from competitive brands that we or our affiliates or parents own and any other brand
that we or our affiliates may acquire, franchise and operate. Conflicts between these other brands and
Grease Monkey franchisees will be resolved by us, in consultation with our affiliated companies (as the
case may be) in our sole discretion.

The placement of Centers depends on various market conditions around a proposed Franchised

Location, including density of population, number of competitors in the market, site availability, and growth
potential. Your right to operate a Grease Monkey Center does not grant you the right to any particular
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market or customers. Except for limits placed upon Internet, electronic advertising, and other advertising
by us, you may solicit customers using the Internet, telemarketing, or other direct marketing from any
geographic area. Just as other franchisees, we, and our affiliates may use these means to solicit customers
from your area. However, sales of Grease Monkey Center services and related products may only be made
at the Franchised Location, and may not be made through alternative channels of distribution.

Multi-Unit Franchisees do not receive an exclusive development or similar area in which to locate
and develop their Grease Monkey Centers. Each Franchised Location under a Multi-Unit Agreement may
be located in a different city, county or state. You must obtain our prior written approval of the location
for your Franchised Location based on our then-applicable criteria.

Our affiliate SpeeDee franchises SpeeDee businesses—Centers (“SpeeDee BusinessesCenters”),
which offer goods and services that are the same or s1rn11ar to those that you will offer at your Grease
Monkey Center. s
Speslecand e Jts franchlsees offer oil change and ancﬂlary car services under the trademarks
“SPEEDEE OIL CHANGE & AUTO SERVICE”, “SPEEDEE”, and additional taglines and design marks
(collectively, the “SpeeDee Marks™). SpeeDee currently licenses franchisees to operate SpeeDee
Businesses;-Centers and will continue to license its franchisees to operate SpeeDee BusinessesCenters,
potentially within your Designated Area. SpeeDee and its franchisees operating under the SpeeDee Marks

may solicit and accept orders within your Designated Area. Beth-Grease Menkeyfranchisees-and-SpeeDee

Our affiliate KKF franchises Kwik Kar Centers (“Kwik Kar Centers”), which offer goods and

services that are the same or similar to those that you will offer at your Grease Monkey Center. Its
franchisees offer oil change and ancillary car services under the trademarks: “KWIK KAR OIL & LUBE”,
“GO KWIK”, and additional taglines and design marks (collectively, the “KK Marks”). Kwik Kar currently
licenses franchisees to operate Kwik Kar Centers and will continue to license its franchisees to operate
Kwik Kar Centers, potentially within your Designated Area. Kwik Kar and its franchisees operating under
the KK Marks may solicit and accept orders within your Designated Area.

The training for the Grease Monkey Center franchisees, SpeeDee Center franchisees and the Kwik

Kar Center franchisees are held in the same physical offices. Grease Monkey franchises, SpeeDee
franchisees and Kwik Kar franchisees are supported by the same support staff. Conflicts between Grease

Monkey franchisees-and-, SpeeDee franchisees and Kwik Kar franchisees regarding territory, customers
and franchise support will be resolved by us, in consultation with SpeeDee;- and/or Kwik Kar in our sole
discretion. SpeeDee s a nd Kwik Kar’s prrncrpal busrness address is the same as our prmcrpal business
address : asev

Our affiliate GMI, which also operates under the name FullSpeed Automotive, owns and operates
several businesses that offer goods and services that are the same or similar to those that you will offer at
your Grease Monkey Center. Those businesses operate under several different brand names, including
American LubeFast, AutoLube, Castrol, Economy Oil Change, Fast Lube Plus, Grease Monkey, Herbert
Auto Emissions, Herbert Automotive, Ingleside Auto, Insta-Quick, Kwik Kar, Lambuth’s Quick Lube,
Master Lube, Mater Lube, Minit Man, Mobil 1, Pioneer Lube & Wash, Pit Stop Oil & Lube, Premier, Quick
Change Oil, Rocky Mountain Oil Change, ShopN-tube,—SpeeDee, SpeeDee-Midas, Super Lube Plus,
Texas Express, Uncle Ed’s Oil Shoppe, and Waterfal-Waterfalls Car Wash and Lube. GMI may acquire
and operate other brands as well. GMI currently operates outlets under these various brand names and will
continue to do so. GMI does not offer franchises under any of these brands, but may do so in the future.
Each of these brands offer oil changes and ancillary car services. Some of these brands may have outlets
that are located, and will solicit and accepts orders, in your Designated Area. All of these brands are
supported by some of the same support staff that supports our franchisees. Conflicts between Grease
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Monkey franchisees and outlets under these various brands that are owned and operated by GMI regarding
territory, customers and franchise support will be resolved by us, in consultation with GMI, in our sole
discretion. GMI’s principal business address is the same as our principal business address.

We and our affiliates and successors retain the right, among others, without compensation to you:
(1) to use, and license others to use, the Marks and System for other Eranechisedfranchised, company, and
affiliate-owned Grease Monkey Centers at any location, other than the Franchised Location; (2) to use the
Marks and System to identify services and products that you sell and other than those which you sell through
promotional and marketing efforts or related items, and to identify products and services similar to, and the
same as, those which you will sell, which are made available through alternative channels of distribution,
such as the Internet, social media marketing, catalog sales, telemarketing, or other direct marketing sales,
at any location; (3) use and license the use of other proprietary marks or methods, whether in alternative
channels of distribution, such as the Internet, social media marketing, catalog sales, telemarketing or other
direct marketing sales, or with the operation of businesses at any location, which businesses may be the
same as, similar to, or different from Grease Monkey Centers; and-(4) to purchase or be purchased by, or

merge or combine with, any business, including a business that competes directly with your Grease Monkey
Center in any location; (5) to acquire and convert to the System, any businesses offering a business that
competes directly with your Grease Monkey Center or not, including businesses operated by competitors
or otherwise operated independently in any location; (6) to implement multi-area marketing programs that
may allow us or others to solicit or sell to customers anywhere (we also reserve the right to issue mandatory

olicies to coordinate such multi-area marketing programs); (7) to solicit, sell, to and service local, regional
or national accounts wherever located; and (8) to engage in any other activities not expressly prohibited in
the Franchise Agreement and, if applicable, Multi-Unit Agreement. We and our affiliates and successors
may use or license these rights on any terms and conditions we deem advisable, and without granting you
any rights in them.

The continuation of your exclusive right to operate your Center is not dependent on the achievement
of a certain sales volume, market penetration, or other similar contingency.

ITEM 13
TRADEMARKS

The Franchise Agreement and your payment of Royalties grant you the non-exclusive right and
license to use the System, which includes the use of the Preprietary-proprietary Marks in the operation of
your Center. You may also use other future trademarks, service marks, and logos we approve to identify
your Grease Monkey Center(s).

Under the Trademark and System Llcense Agreement dated March 15, 2006 (“I:reeﬁse

L1cense Agreement ) GMI hcenses to us the rlght to use and subhcense the Marks and System in grantlng

Franchises for Grease Monkey Centers. Both-the-The License Agreement and-the- MSLicense Agreement
eontinte-continues for a term of 15 years from their-its date of execution, and beth-it automatically rerew
renews for additional terms of 15 years eaeh-unless either party terminates the agreement prior to the end
of eaeh-the term. On March 15, 2021, the License Agreement automatically renewed for any-an additional
15-year term.

We must use, display, and sub-license the Marks only in strict compliance with mandated quality
standards. If we fail to comply with the terms and conditions of the License-Agreement-andMS-License
Agreement and do not cure the default within 30 days after receipt of written notice, or an extended period
if we are diligently pursuing a cure to completion, GMI shall have the right to terminate the License

Agreement-and-MS-License-Agreement. GMI also has the right to terminate the License-Agreementand
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MsS-License Agreement if we are insolvent, make an assignment for the right of our creditors, or other
unapproved assignment or transfer of our rights under the License Agreement-and-MSLicense-Agreement,
or our assets are placed in the hands of a trustee or receiver. Upon termination of the License-Agreement
and-MS-License Agreement as a result of a default, our rights under any Franchise Agreement or other
license shall be deemed to be automatically assigned at GMI’s option, to GMI or its designee.

GMI has registrations with the United States Patent and Trademark Office (“USPTO”) for the
following Marks:

CHART BEGINS ON NEXT PAGE

. Registration Registratio .
Registered Mark Number 1 Date Register
1,385,455 March 4, Lesisieeden
1986 the
PrincipalRegiste
¥
SEYMORE MILES 1,700,848 July 14, Registered-on
1992 s
PrincipalRegiste
¥
WE DON’T JUST DO IT FAST, WE DO IT RIGHT 1,905,967 July 18, Lo
1995 e
PrincipalRegiste
F
GREASE MONKEY 1,945,774 January 2, Regstered-on
1996 the
PrincipalRegiste
¥
GREASE MONKEY 10 MINUTE LUBE & OIL 1,954,724 February 6, esimeredon
PROS 1996 the
PrincipalRegiste
¥
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. Registration Registratio .
Registered Mark Number 1 Date Register
1,954,725 February 6, esiepedon
1996 the
PrincipalRegiste
¥
2a6 2,69 Qetebe'} 29, Rég—l%t%l:%d-eﬂ
2002 thePrineipal
Register
9 9 i
17200 gisteree
Reei f
3,116,868 July 18, Registered-on
2006 s
PrincipalRegiste
¥
3,145,105 September Registered-on
19, 2006 the
PrincipalRegiste

¥
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. Registration Registratio .
Registered Mark Number 1 Date Register
GREASE MONKEY 3,767,061 March 30, esdmeredon
2010 the
PrincipalRegiste
¥
4,136,956 May 1, Loesisieeden
2012 s
PrincipalRegiste
¥
Dil Changes & More0il Changes & More
Loesisieeden
SERVICE DONE RIGHT. ON 5595255 October 30, the
TIME...GUARANTEED. 2018 PrincipalRegiste
¥
e
January 22, e
FULLSPEED AUTOMOTIVE 5662344 2019 PrincipalResiste
¥
uLL AUT%WOETIQ Pri ﬂqleRegiste
January 22, rincipa
5662426 2019 £
Registered-on
the
PrincipalRegiste
¥
May 19,
6,058,911 2020
97/428+487,061.88 | May 2523, | PendingPrincipa
DONE FAST. DONE RIGHT. 4 2032 2023 1
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In addition to those Marks listed above, we claim common law service or trademark rights to a
number of other words, phrases, or designs that you may use in your Grease Monkey Center. The following

statements apply solely to any unregistered trademarks and service marks: We do not have a federal
registration for eertain-ef-ourMarksthese principal trademarks.—Fhese Marks-_ Therefore these trademarks

do not have the-same-as many legal benefits and rights as federally registered trademarks. If our right to
use these Marks-trademarks is challenged, you may have to change to an alternative trademark, which may
increase your expenses.

All required affidavits of use and renewals of registration have been filed.

The Marks are used as the sole identification of the Grease Monkey Center. If you are a Conversion
Franchisee, you may continue to use in conjunction with the Marks, previous signage or identifying symbols
or names for 60 days after signing the Franchise Agreement, in a manner approved by us. We require that
you identify yourself as the independent owner of your Center, however, in the manner we require. You
cannot, without our prior written consent or as may be permitted in the Brand Standards Manual, use a
name or Mark as part of a corporate name or trade name, as part of an electronic mail address, or on any
sites on the Internet, or with any prefix, suffix, or modifying words, designs, or symbols, except as we may
license to you. You may not use the Marks with an unauthorized product or service, or in a manner not
authorized in writing by us. You may not use or register the Marks as an Internet domain name. You must
modify or discontinue your use of the Marks if we require the modification or discontinuance of them, at
your own expense.

On February 24, 2020, we entered into an agreement with Big Time Products, LLC (“BTP”) located
in Rome, Georgia to settle a series of opposition actions filed by BTP against a series of registrations of
certain of our stylized GREASE MONKEY mark that we have since abandoned. Pursuant to the terms of
the agreement, and as between BTP and us, we own the rights to the mark GREASE MONKEY for (i)
automotive or other vehicle lubrication, repair and maintenance services; (ii) franchising services; (iii)
automotive parts, accessories and tools; and (iv) flashlights, and BTP owns the rights to the mark GREASE
MONKEY for (i) gloves, including protective gloves for industrial and workplace uses; gloves for
gardening and working; household gloves for cleaning; and disposable latex, nitrile, and vinyl gloves
suitable for general use; (ii) knee pads suitable for industrial, workplace or household use; (iii) safety
goggles and glasses suitable for industrial, workplace or household use; (iv) dust masks and protective face
masks suitable for industrial, workplace or household use; (v) ear plugs intended suitable for industrial,
workplace or household use; (vi) other protective workplace products, including protective sleeves, vests,
aprons, suspenders, hoods, chaps and belts; (vii) sponges and brushes suitable for industrial, workplace or
household use (excluding goods marketed specifically for automotive maintenance); (viii) snow and ice
scrapers suitable for industrial, workplace or household use (excluding goods marketed specifically for
automotive maintenance); (ix) ropes and bungee cords suitable for general use (excluding goods marketed
specifically for automotive maintenance); and (x) soft-sided tool bags, tool belts and tool pouches sold
empty suitable for industrial, workplace or household use. BTP further agreed not to place any advertising
of its products with any automotive trade magazines or automotive industry focused websites. Each party
further agreed not to use any of their GREASE MONKEY marks in a form that is more similar to the other
party’s marks, including using any representation of a monkey that is similar to those of the other party.
The agreement shall remain in place for so long as either party retains rights to the marks that are the subject
of the agreement. While it is believed that this agreement will have minimal impact on franchisees,
franchisees are required to abide by the terms of the agreement.
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Other than the Lieense-Agreement MS-License Agreement and the agreement with BTP described
above, there are no agreements in effect which significantly limit our rights to use or license the use of the
Marks in any manner.

To our knowledge, there are no currently effective determinations of the United States Patent and
Trademark Office, the Trademark Trial and Appeal Board, the trademark administrator of any state or any
court, any pending infringement, opposition, or cancellation proceedings, or any pending material litigation
involving any of the Marks which are relevant to their use.

We and our affiliates are not contractually obligated by the Franchise Agreement to protect you
against claims of infringement or unfair competition involving the Marks, but it is our policy to do so when,
in the opinion of our counsel, your rights require protection. We and our affiliates will pay all of our costs,
including attorney’s fees and court costs, associated with any litigation we commence or defend on your
behalf to protect the licensed Marks, and your rights to use them. You are obligated to fully cooperate with
us and our affiliate in any litigation we commence or defend for your benefit.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

The information in the Brand Standards Manual is proprietary and is protected by copyright and
other laws. The designs contained in the Marks, the layout of our advertising materials, the content and
format of our products, and any other writings and recordings in print or electronic form are also protected
by copyright and other laws. Although we have not applied for copyright registration for the Brand
Standards Manual, our advertising materials, the content and format of our products, or any other writings
and recordings, we claim common law and federal copyrights in these items. We grant you the right to use
this proprietary and copyrighted information (“Copyrighted Works™) for the operation of your Grease
Monkey Franchise, but such copyrights remain our sole property. The Brand Standards Manual, FullSpeed
University training programs and content, associated prototypical space plans, blueprints and similar
documents, and related materials are proprietary and confidential. They are our or our affiliate’s-affiliates’
property to be used by you only as described in the Franchise Agreement. You may not use our or our
affiliate’s-affiliates’ confidential information in any unauthorized manner, and must take reasonable steps
to prevent its disclosure to others.

There are currently no effective determinations by any administrative office or court, or any
pending administrative or judicial proceedings respecting the copyrights which are material to you. Item
13 describes the terms of the license agreement between GMI and GMF relating to the license of the Marks
and System by GMI to us. We and our affiliate-affiliates have no obligations to protect or defend the use
of any material by you in which we or our affiliate-affiliates may claim a copyright. There are no infringing
uses actually known to us which could materially affect your use of any material in which we or our affiliate
affiliates have or may claim a copyright.

Our Brand Standards Manual, electronic information and communications, sales and promotional
materials, the development and use of our System, standards, specifications, policies, procedures,
information, concepts and systems on, knowledge of, and experience in the development, operation, and
franchising of Grease Monkey Franchises, our training materials and techniques, information concerning
product and service sales, operating results, financial performance and other financial data of Grease
Monkey Franchises, and other related materials are proprietary and confidential (“Confidential
Information”) and are our property to be used by you only as described in the Franchise Agreement and the
Brand Standards Manual. Where appropriate, certain information has also been identified as trade secrets
(“Trade Secrets”). You must maintain the confidentiality of our Confidential Information and Trade Secrets
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and adopt reasonable procedures to prevent unauthorized disclosure of our Confidential Information and
Trade Secrets.

We will disclose parts of the Confidential Information and Trade Secrets to you as we deem
necessary or advisable for you to develop your Grease Monkey Franchise during training and in guidance
and assistance furnished to you under the Franchise Agreement, and you may learn or obtain from us
additional Confidential Information and Trade Secrets during the term of the Franchise Agreement. The
Confidential Information and Trade Secrets are valuable assets of ours and are disclosed to you on the
condition that you, and your owners if you are a business entity, and employees agree to maintain the
information in confidence by entering into a confidentiality agreement we can enforce. Nothing in the
Franchise Agreement will be construed to prohibit you from using the Confidential Information or Trade
Secrets in the operation of other Grease Monkey Franchises during the term of the Franchise Agreement.

You must notify us within three days after you learn about another’s use of language, a visual
image, or a recording of any kind, that you perceive to be identical or substantially similar to one of our
Copyrighted Works or use of our Confidential Information or Trade Secrets, or if someone challenges your
use of our Copyrighted Works, Confidential Information, or Trade Secrets. We will take whatever action
we deem appropriate, in our sole and absolute discretion, to protect our rights in and to the Copyrighted
Works, Confidential Information, or Trade Secrets, which may include payment of reasonable costs
associated with the action. However, the Franchise Agreement does not require us to take affirmative action
in response to any apparent infringement of, or challenge to, your use of any Copyrighted Works,
Confidential Information, or Trade Secrets, or claim by any person of any rights in any Copyrighted Works,
Confidential Information, or Trade Secrets. You must not directly or indirectly contest our rights to our
Copyrighted Works, Confidential Information, or Trade Secrets. You may not communicate with anyone
except us, our counsel, or our designees regarding any infringement, challenge, or claim. We will take
action as we deem appropriate regarding any infringement, challenge, or claim, and the sole right to control,
exclusively, any litigation or other proceeding arising out of any infringement, challenge, or claim under
any Copyrighted Works, Confidential Information, or Trade Secrets. Y ou must sign any and all instruments
and documents, give the assistance, and do acts and things that may, in the opinion of our counsel, be
necessary to protect and maintain our interests in any litigation or proceeding, or to protect and maintain
our interests in the Copyrighted Works, Confidential Information, or Trade Secrets.

No patents or patents pending are material to the Franchise.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE
ACTUAL OPERATION OF THE FRANCHISE BUSINESS

You or, if the franchisee is not an individual, your managing shareholder or partner who is
designated by you to assume primary responsibility for the management of the Grease Monkey Center
(“Principal Owner”) are not obligated to participate personally in the direct operation of your Center,
although we recommend that you do so. If you or your Principal Owner do not participate in the day-to-
day operation of your Center, you must designate a manager (“Manager”) who has been approved by us to
be responsible for the direct on-premises supervision of your Center. If you are a corporation, limited
liability company, or partnership, your Manager need not own an equity interest in the entity. You, your
Principal Owner, or your Manager must devote full time and best efforts to the management and operation
ofthe Center. You or, if applicable, your Principal Owner must successfully complete our mandatory Initial
Training Program by demonstrating to us appropriate levels of competence in the subject matters taught in
the training program, in our discretion. Although your Manager is not required to complete our mandatory
Initial Training Program, it is your responsibility to train your Manager to manage and operate your Center.
If your Manager’s employment with you is terminated, you must designate and train a new Manager.
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Any Manager and, if you are an entity, an officer that does not own at least 5% equity in the
franchisee entity must sign the System Protection Agreement, the form of which is attached to this Franchise
Disclosure Document in Exhibit C-1. All of your employees, independent contractors, agents, or
representatives that may have access to our Confidential Information must sign a Confidentiality Agreement
(unless they already signed a System Protection Agreement), the current form of which is attached to this
Franchise Disclosure Document in Exhibit C-2, unless such individual already signed a System Protection
Agreement. If you are an entity, each owner (i.e., each person holding an ownership interest in you) must
sign an Owners’ Agreement guarantying the obligations of the entity, in the form of which is attached to
the Franchise Agreement as Attachment III. We also require that the spouses of the Franchise owners that
own 5% or more of the franchisee entity sign the Owners’ Agreement.

If you form an entity to operate any of your Grease Monkey Centers after you sign your Franchise
Agreement, you must own at least 51 percent of the issued ownership interests in each entity. You must
provide us with any necessary documentation that we request to show your ownership interest.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must use your Center solely for the operation of your Grease Monkey Center. You must
service all national fleet accounts in accordance with our policies and procedures concerning national fleet
accounts, and our agreements with any national fleet account vendors. You must keep your Center open
and in normal operation for the minimum hours and days we may specify. You must refrain from using or
permitting the use of your Center for any other purpose or activity at any time without first obtaining our
written consent. You cannot, without our prior written consent or as may be permitted in the Brand
Standards Manual, use a name or Mark as part of a corporate name or trade name, as part of an electronic
mail address, or on any sites on the Internet, or with any prefix, suffix, or modifying words, designs, or
symbols. You must operate your Center in conformity with the methods, standards, and specifications in
the Brand Standards Manual, or otherwise in writing. The Brand Standards Manual is described in Item 11
of this Franchise Disclosure Document.

Under the Franchise Agreement, you must sell or offer for sale only those services and products
which meet or exceed our standards and specifications. You must follow our policies, procedures, methods,
and techniques. You must sell or offer for sale all types of services and products specified by us. We may
change or add to our required services and products at our discretion with prior notice to you. If we change
or add to our required services and products, the changes or additions will remain in permanent effect,
unless we specify otherwise. The amount you must pay for the changes or additions will depend upon the
nature and type of changes or additions. You must discontinue selling and offering for sale any services or
products which we may, in our discretion, disapprove in writing at any time. We reserve the right to
establish minimum and maximum resale prices for use with multi-area marketing programs and special
price promotions. Other than the above, you are not restricted by the Franchise Agreement or any other
practice or custom concerning the goods or services which you may offer or sell to the customers or clients
with whom you may deal.
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ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement and related
agreements. You should read these provisions in the agreements attached to this disclosure

document.

Provision

Section in Agreement

Summary

(a) Length of the Franchise term

Section 16.1

15 years.

(b) Renewal or extension of the term

Sections 16.2 and 16.3;
St
Addendum to
Franchise Agreement
(Renewal)

If you are in good standing and you meet
other requirements, you have the option to
renew for: (a) one renewal term of 15 years;
or (b) one renewal term of five years with
an automatic extension for five additional
years. Under option (b), you must provide
notice at least six months before the
expiration of the initial five-year renewal
term that you do not want the term to
automatically extend for another five years.

(¢) Requirements for franchisee to
renew or extend

Sections 16.3 and 16.4;
S
Addendum to
Franchise Agreement
(Renewal)

Notice; renovation of premises; compliance
with Franchise Agreement; execute current
form of Franchise Agreement for renewal,
instead of the extension of the existing
agreement; execute a general release; pay
fee; and others. You must sign our then-
current franchise agreement and any
ancillary documents, for the successor term,
and this new franchise agreement may have
materially different terms and conditions
(including, for example, higher royalty and
advertising contributions) from the original
Franchise Agreement that covered your
initial term.

(d) Termination by franchisee

Not Applicable

Not Applicable (subject to applicable state
law).

(e) Termination by franchisor without
cause

Not Applicable

Not Applicable.

(f) Termination by franchisor with
cause

Sections 17.1, 17.2 and
17.3

We can terminate upon certain violations of
the Franchise Agreement by you.

(g) “Cause” defined — curable defaults

Sections 17.2 and 17.3

30 days’ notice of breach of Franchise
Agreement, except 10 days’ notice for
monetary defaults and misuse of Marks and
7 days to cure the filing of a legal action in
violation of the dispute resolution terms in
the Franchise Agreement (subject to

applicable state law).
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Provision

Section in Agreement

Summary

(h) “Cause” defined — non-curable
defaults

Section 17.1

Abandonment; conviction of a crime;
unauthorized transfers; insolvency;
bankruptcy*; appointment of receiver;
assignment for benefit of creditors;
unsatisfied judgments; levy; foreclosure;
unauthorized disclosure; repeated
violations; breach of any other agreement
with us, including the Multi-Unit
Agreement.

(1) Franchisee’s obligations on
termination / non-renewal

Sections 17.4 and 17.7

Pay outstanding amounts due; payment of
lost future royalties, if terminated due to
your default; de-identification; return of
confidential information and telephone
numbers; covenant not to compete; others
(see also r).

(j) Assignment of contract by
franchisor

Section 15.6

No restriction on our right to assign.

(k) “Transfer” by franchisee —
definition

Section 15.1

Includes transfer of interest in Franchise
Agreement, Franchise, the Center, any
assets of the Center, or real estate interests.

(1) Franchisor approval of transfer by
franchisee

Sections 15.1 and 15.2

We have the right to approve all transfers.

(m) Conditions for franchisor approval
of transfer

Sections 15.2 and 15.3

Notice; transferee qualifies; all amounts due
are paid in full; transferee completes
training; transfer fee and transferee training
fee paid; assignment agreement or then-
current contract signed; general release
signed; covenant not to compete; Center
upgrade/remodel (if we require); others.

(n) Franchisor’s right of first refusal to
acquire franchisee’s business

Section 15.4

We can match any offer.

(o) Franchisor’s option to purchase
your business

Section 17.5

We may purchase your Center or portion of
the assets on termination or non-renewal for
their market value; less goodwill
attributable to the Marks and System.

(p) Death or disability of franchisee

Section 15.7

Franchise must be assigned to approved
buyer within six months.

(q9) Noncompetition covenants during
the term of the Franchise

Section 18.1

Prohibits owning or operating a competing
business (subject to applicable state law).

(r) Noncompetition covenants after the
Franchise is terminated or expires

Section 18.2

No competing business for three years
within 25 miles of your former Center, or
within five miles of any other Center. See
also (i). Owners may not solicit any
customer, employee, or independent
contractor of the Franchise or any Grease
Monkey Franchise for three years (subject
to applicable state law).
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Provision

Section in Agreement

Summary

(s) Modification of the agreement

Section 23.8

Must be in writing signed by both parties,
but Brand Standards Manual subject to
change.

(t) Integration/ merger clause

Section 23.1

Only the terms of the Franchise Agreement
and Multi-Unit Agreement are binding
(subject to applicable state law). Any
representations or promises made outside of
this Franchise Disclosure Document and
Franchise Agreement may not be
enforceable.

(u) Dispute resolution by arbitration or
mediation

Section 21.1

Except for certain claims, all disputes must
be arbitrated in Denver, Colorado (subject
to applicable state law).

(v) Choice of forum

Section 21.3

All disputes must be arbitrated, and if
applicable, litigated in Denver, Colorado,
except as provided in the State-Specific
Addendum to this Franchise Disclosure
Document, subject to applicable state law.

(w) Choice of law

Section 21.3

Colorado law applies, subject to any
contrary provision contained in the State-
Specific Addendum (See Exhibit N),
subject to applicable state law. The
Colorado Consumer Protection Act does not

apply.

(x) Security Interest

Section 22

You grant us a security interest in your
Grease Monkey Center and its assets to
secure your obligations under the Franchise
Agreement and other agreements with us
and our affiliates.

*This provision may not be enforceable under federal bankruptcy law.

THE MULTI-UNIT DEVELOPER RELATIONSHIP

This table lists certain important provisions of the Multi-Unit Agreement and related
agreements. You should read these provisions in the Multi-Unit Agreement attached to this

disclosure document.

Franchisee to renew or extend

Provision Section in Multi-Unit Summary
Agreement

(a) Length of term Section 4.1 Coincides with the Development Schedule;
expiring the last day of the month that the
final Center is required to be opened under the
Development Schedule.

(b) Renewal or extension of the term Not applicable No right to renew.

(¢) Requirements for Multi-Unit Not applicable Not applicable.
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Provision Section in Multi-Unit Summary
Agreement
(d) Termination by Multi-Unit Section 4.2 You can terminate on 60 days’ notice for any
Franchisee reason.
(e) Termination by franchisor without Not applicable Not applicable.
cause
(f) Termination by franchisor with Section 4.2 We can terminate if you default on the Multi-
cause Unit Agreement or any of your Franchise
Agreements executed in furtherance of the
Multi-Unit Agreement.

(g) “Cause” defined - curable defaults Section 4.2 60 days’ notice of breach of Multi-Unit
Agreement or any Franchise Agreement
executed in furtherance of the Multi-Unit
Agreement (subject to applicable state law).

(h) “Cause” defined - non-curable Section 4.2 Not applicable.

defaults
(i) Multi-Unit Franchisee’s obligations Section 4.3 You remain bound to all Franchise
on termination /non-renewal Agreements not also terminated (see also r).

(j) Assignment of contract by Section 5.1 No restriction on our right to assign.

franchisor

(k) “Transfer” by Multi-Unit Section 5.2 Includes transfer of interest in Multi-Unit

Franchisee — defined Agreement, in franchisee entity, or
undeveloped Centers and may be conditioned
on the transfer of some or all operating
Centers. (see also k. above).

(1) Franchisor approval of transfer by Section 5.2 We or our designee have the right to approve

Multi-Unit Franchisee

all transfers (see also 1. above).

(m) Conditions for franchisor approval

Sections 5.2 and 5.3

Notice; transferee qualifies; pay fee (see also

of transfer m. above).

(n) Franchisor’s right of first refusal to Section 5.4 We can match any offer-foryour Grease
acquire Multi-Unit Franchisee’s Monkey Center.
business

(o) Franchisor’s option to purchase Not applicable Not applicable.

Multi-Unit Franchisee’s business

(p) Death or disability of Multi-Unit Section 5.2 Must assign to an approved buyer within 180
Franchisee days (see also p. above).

(9) Non-competition covenants during Section 6.1 You are bound to the same restrictive
the term of the Multi-Unit covenants in the Franchise Agreements
Agreement (subject to applicable state law).

(r) Non-competition covenants after Section 6.1 You are bound to the same restrictive
the Multi-Unit Agreement is covenants in the Franchise Agreements
terminated or expires (subject to applicable state law).

(s) Modification of the Multi-Unit Section 8.6 No modification except on signing of a

Agreement

written agreement.
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Provision Section in Multi-Unit Summary
Agreement
(t) Integration/merger clause Section 8.8 Only terms of Multi-Unit Agreement, and to

the extent not inconsistent terms of the
Franchise Agreement are binding (subject to
applicable state law); no disclaimer of
representations in the Multi-Unit Agreement
or in this Franchise Disclosure Document.
Any representations or promises made outside
the Franchise Disclosure Document and
Multi-Unit Agreement may not be
enforceable.

(u) Dispute resolution by arbitration or
mediation

Sections 8.1 and 8.2

All disputes, except those based on the Marks
or enforcement of the covenants not to
compete, will be arbitrated in Denver,
Colorado, subject to applicable state law.

(v) Choice of forum

Section 8.7

All disputes must be arbitrated, and if
applicable, litigated in Denver, Colorado,
except as provided in the State-Specific
Addendum to this Franchise Disclosure
Document, subject to applicable state law.

(w) Choice of law

Section 8.7

All disputes must be arbitrated, and if
applicable, litigated in Denver, Colorado,
except as provided in the State-Specific
Addendum to this Franchise Disclosure

Document, subject to applicable state law.

(x) (wCheiee-offawSecurity Interest

Section 8.7

Colorado law applies, subject to any contrary
provision contained in the State-Specific
Addendum (See Exhibit N), subject to
applicable state law. The Colorado Consumer

Protection Act does not apply.

ITEM 18
PUBLIC FIGURES

We do not use any public figures to promote our Franchise.

ITEM 19

FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.
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CHART I
OPERATIONAL RESULTS OF-GREASEMONKEY-CENTERSBASED ON NEFTSALES
RANGES
CHARTI:- FRANCHISEE-OWNED GREASE MONKEY CENTERS
ANNUAL SALES RANGES
FISCAL YEAR 202

Category Category Category Category Category
SALES “A” “B” “C” “D” “E”
RANGE | [ ess than $400,001 — $600,001 — $800,001 — Greater than
$400,000 $600,000 $800,000 $1,000,000 $1,000,000
Number of
Centers 32 138 2215 4333 4973
Daily Vehicle H—1413 — 197919 —
Count Range 48 10239 —22 6—336-—25 +H4—4715-3 86
Ticket Range $104-9582 $+44-97877. $298.49$8 S64.63 - Pt
& 5.59 - 32- 8.61 - $233.97$70. $172.27367.
89.71 $169.83 $340.12 86 - $182.09 52 - $206.13
Average Daily
Vehicle Count 1230 1714 2018 2824 37
Average Ticket $93.9757.6 $1006-3381 $H6:3081 $108-678115 $120-328126
verage Licke 5 22.20 3521 .76 .54
Median Daily
Vehicle Count | H-8430.48 +6-7313.43 +92918.30 27.5623.48 33.3833.86
. . $96:3757.6 $95:96116. $103-88%1 $105:058118 $121058127
Median Ticket
5 30 22,71 .98 57
Operating Statement
Average Net $-348;904 -$-509;092 $-698;019 -$-904;059 $1:455:183
Sales $364.093 100% | $523,963 100% | $702,644 100% $884,098 100% | $1,487,022 | 100%
Cost of Goods | -$103;542 | 29.733. $150.332 | 29527, | -$196,090 | 27228.  —— 28:0629. | -$396,497 | 27227
Sold $122,851 7% $144.617 6% $201,158 6% $258,608 3% $407.861 4%
Gross Profit $245362 | 70366. | -$358,760 70572, | -$507,929 | 72871l B 72.070. | -$1,058,986 | 72:872.
$241,242 3% $379.346 4% $501,487 4% $625,490 1% $1.079,161 6%
Salaries, Wages | -$205042 | 58855. SH708 34-442. S$243.0934 34.936. S264572 28933 e 29229,
and Benefits $203.261 8% $224,512 8% $253,880 1% $298,218 7% $442,990 8%
Retail
Operating $-92.427 | 26.513. $109;095 | 2:410. | $433:03+ | 19412, D 21410, | -$267323 | 18497
Expenses $50,311 8% $55,936 7% $90,452 9% $90,695 3% $143,673 %
Office and $-13:923 -$—9:139 +813.9 53627 2.09.5 S—h604 2-+10.6 S—3TR3 0:98.6
G&A Expenses $27,102 | 467.4% 72,996 % $66,648 % $93,671 % $128.620 %
S -
EBITDAR €66;,03D(83 | 18:910. $-65;545 12949 | $H7336 | 16812. SRS 19916, | -$353;658 | 24324.
9,432) 8% $25,901 % $90,506 9% 142 2% $363,877 5%




SALES Category Category Category Category Category
RANGE “A” “B” “C” “D” “E”
Less than $400,001 — $600,001 — $800,001 — Greater than
$400,000 $600,000 $800,000 $1,000,000 $1,000,000
Net Sales $382.64383 $597.839842 $797,602862 $997.512$800 $25257288
Range 46,625 - 5,231 - 2,425 - ,368 - 1,008,650 -
$381,561 $580,800 $797,018 $996,709 $3,068,886
Median Net -S$-364.396 S-507.579 -S-685.801 B e
Sales $364,093 $532,422 $691,912 $872,737 $1,308,627
#/% of Centers
Exceeding Avg | 2/66-:67%1/ 6/4615%5/6 FOA5 4507 25/5814%16/ 23469403
Net Sales 50.00% 2.50% 46.67% 48.48% 3/45.21%
#/% of Centers
Exceeding Avg | 2/66-:67%1/ 7/53-85%5/6 12/54.55%7/ 23/53.49%16/ 25/51.02%3
Gross Profits 50.00% 2.50% 46.67% 48.48% 3/45.21%
# of Centers
Exceeding Avg | 2/66-:67%1/ 64645004/5 LSRG T/4 H2558%15/ +6:32:650,2
EBITDAR 50.00% 0.00% 6.67% 45.45% 8/38.36%
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OPERATIONAL RESULTS BASED ON QUARTILES OF AVERAGE SALES

CHART 11

FRANCHISEE-OWNED GREASE MONKEY CENTERS
(136-131 CENTERS)

Operating Statement

TOP QUARTILE OF SALES REVENUE AVERAGES

(33 Centers)

#/% of Centers

Average Median Exceeding
Sales Low Performer Performer High Performer Average
Average Net Shebssd $1242.868 $1:538.000 S2.525.728%
Sales $1.875,712 100.0% $1,503,965 $1.821,975 $3.068.886 13/3914/42%
Gross Profit P ’ an PO
$1,372.440 73:073.2% $1.150,953 $1.292,737 $1.904.350 11/3315/45%
EBITDAR y . ? y
$447,519 24223 .9% (81,025,845) $486,198 $939,592 18/5519/58%
THIRD QUARTILE OF SALES REVENUE AVERAGES
(32 Centers)
#/% of Centers
Median Exceeding
Average Sales Low Performer Performer High Performer Average
Average Net $1H040:723 $-928:463 $-999:675 $H226:523
Sales $1,201,164 100.0% $1,040,195 $1,198,814 $1,385,375 12/3816/50%
Gross Profit ; ’ ’ ’
$860.,293 72171.6% $570.014 $869.388 $1.066.091 16/5018/56%
S
EBITDAR R €23,389)$101,7 $241500 $487.892
$291.461 20-724.3% 22 $305,453 $492.413 18/56%
SECOND QUARTILE OF SALES REVENUE AVERAGES
(32-33 Centers)
#/% of Centers
Median Exceeding
Average Sales Low Performer Performer High Performer Average
Average Net -$-858.680 $767:629 S 838511 $919:876
Sales $937,289 100.0% $819,702 $952,696 $1,038,811 16/5019/58%
Gross Profit ’ ; . ’
$669.449 72471.4% $681.,761 $686.,082 $809.621 18/5619/58%
EBITDAR 572 $379:325 $-163;974 3146387
$173.221 19:218.5% $180.062 $158.018 $384.414 16/5015/45%
BOTTOM QUARTILE OF SALES REVENUE AVERAGES
(33 Centers)
#/% of Centers
Median Exceeding
Average Sales Low Performer Performer High Performer Average
Average Net S e S-610:508 S
Sales $664.276 100.0% $346.625 $690,445 $818.162 20/61%
Gross Profit ’ y ’ ;
$471,146 H-670.9% $218,595 $486,039 $626,387 18/5519/58%
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EBITDAR

$ 77637 $03246) | | $92431 | | = $198885

Notes to Charts:

1. The charts include a historic financial performance representation for the calendar year 26222023
from franchisee-owned Centers located in the United States that, in each case, were in operation for more
than one year as of December 31, 26222023, operated the entire calendar year 26222023, and who provided
complete Profit and Loss Statements to us (“Subset”). Only those Centers that fall within the Subset are
included in the Chart I and Chart II charts.

2. The charts include a historic financial performance representation from 439-131 franchisee-owned
Centers. The total number of franchisee-owned Centers located in the United States as of December 31,
20222023 was +87201. Centers that are not shown in the charts include Centers that commenced operations
during calendar year 26222023 or otherwise did not operate for the entire calendar year 20222023, Centers
that were involved in transfers during calendar year 2022-2023 and thus the current owners did not operate
for the entire calendar year 20222023, and Centers for which complete Profit and Loss Statements were not
provided to us. Three franchisee-owned Center closed during the year 20222023, none of which was open
for less than 12 months.

3. The charts do not show any financial information from any of our affiliate-owned outlets. The
affiliate-owned Centers are those Centers owned and operated by our affiliate GMI.

4. The Centers included in Chart I were classified into five separate categories based on Net Sales
during calendar year 2622-2023 with Category A being Centers with annual Net Sales of up to $400,000,
Category B being Centers with annual Net Sales between $400,001 and $600,000; Category C being
Centers with annual Net Sales between $600,001 and $800,000; Category D being Centers with annual Net
Sales between $800,001 and $1,000,000; and Category E being Centers with annual Net Sales in excess of
$1,000,000. The statistical and financial averages and median ranges shown in Chart I were then compiled
within each category for each chart.

5. The Centers in Chart II are the same Centers shown in Chart I, but classified into quartiles based
on Net Sales. There are 33 Centers shown in the top-, second and bottom quartiles, with 32 Centers shown
in the second-and-third guartidesquartile.

6. The operating statement figures are actual averages of Net Sales, Cost of Goods Sold and other
expenses of sales, Gross Profit, various other operating expenses, office and general administrative
expenses and EBITDAR of the Centers in each category.

7. The charts also include the median Net Sales for all the Centers in each category, the Center with
the lowest Net Sales and the Center with the highest Net Sales in each category as well as the number of
Centers and percentage of Centers in each category that exceeded the average numbers shown in the charts
for each category. Chart I also shows the average, median, and range of daily vehicle counts and tickets
sales range in each category.

8. The “median” number for purposes of the charts means the results of the Center falling in the
middle of the group of Centers in each category, or, where there is an even number of Centers, the average

of the results of the two Centers falling in the middle of the group.

9. Net Sales mean the aggregate amount received from all sales of services, products or merchandise
of every kind or nature, performed or sold from, at or in connection with the operation of the Center or
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arising out of the operation or conduct of the Center, whether for cash or credit, but excluding (i) the amount
of the discount given off the regular retail price of such services or products in connection with the use of
coupons or other discount promotions; and (ii) federal, state or municipal sales or services taxes collected
from customers and paid to the appropriate taxing authority.

10. Cost of Goods Sold includes only inventory items (oil, filters, greases, fluids, etc.). Franchisee-
owned Centers are able to purchase products at national account prices available to you and may purchase
in sufficient quantities (approximately one month’s supply) to earn volume discounts.

11. Gross Profit is Net Sales minus Cost of Goods Sold.

12. Salaries, Wages, and Benefits includes the salaries, wages (including overtime), benefits, payroll
taxes, worker’s compensation, training, and payroll processing fees for all employees, including managers.
Salaries, Wages and Benefits can vary significantly depending on local and regional employment conditions
and the availability of labor.

13. Retail Operating Expenses include the following items: advertising, sales promotions, National
Materials Fund fee, Royalty fee, customer satisfaction, customer warranties, mystery shopper program,
equipment rental, equipment maintenance and repair, computer maintenance and support, laundry and
uniforms, building maintenance and repairs, security service, operating supplies, small tools, over and short
cash drawer, utilities including water, gas and sewer, trash disposal, bank charges, late charges, merchant
card fees, and other miscellaneous operating expenses.

14. Office and G&A Expenses include the following items: office supplies and expenses, bad debt
expense, charitable contributions, licenses and fees, postage and freight, property taxes, telephone,
accounting, legal and professional fees, beverage service, dues and subscriptions, general insurance, and
other miscellaneous overhead expenses.

15. EBITDAR means Earnings before Interest, Taxes, Depreciation, Amortization, Occupancy Costs,
and Non-Operating Income/Expense. This figure is not an actual amount earned. Your occupancy costs
will vary based on the location of your Center, whether you secure a build-to-suit lease, purchase the
property and construct a building, or select another rental or ownership arrangement, as well as other factors
relating to your occupancy. Your interest expense will depend on your borrowing requirements. You
should determine the occupancy costs which will apply based on the location and the rental or ownership
arrangement alternatives which are available to you. Non-Operating Income/Expenses include: travel and
entertainment expenses, interest income, owners’ compensation, draws and life insurance expenses,
overhead expense allocations by multi-unit operators, and other non-operating income/expense items.

General Notes

The compiled statistical and financial information in Chart I and Chart II (collectively referred to
as the “Statement™) are based on the Profit and Loss Statements provided to us by the franchisee-owned
Centers and have not been audited or reviewed by an independent certified public accountant. The
Statement does not include any estimate of the federal income tax that would be payable or the state or local
income tax that may be applicable to the particular jurisdiction in which a Center is located. In addition,
the Statement does not include any information or estimate regarding the occupancy expenses which will
be incurred at a particular location. You are strongly urged to consult with your tax and other advisors
regarding the impact that federal, state, and local taxes and occupancy expenses will have on the amounts
shown in the statementStatement.
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You are urged to make your own investigation and determine whether your Center will be
profitable, including consulting with your financial, business, and legal advisers to conduct your own
analysis of the information contained in this Item 19.

Some outlets have sold this amount. Your individual results may differ. There is no
assurance you will sell as much.

Written substantiation for the financial performance representation will be made available to the
prospective franchisee at our company headquarters in Greenwood Village, Colorado upon your
reasonable request.

Other than the financial performance representation set forth above, GMF does not make any
financial performance representations. We also do not authorize our employees or representatives to make
any such representations, either orally or in writing. If you are purchasing an existing Center, however, we
may provide you with the actual records of that Center. If you receive any other financial performance
information or projections of your future income, you should report it to our management by contacting our
President at 5575 DTC Parkway, Suite 100, Greenwood Village, Colorado 80111, (303) 308-1660, the
Federal Trade Commission, and the appropriate state regulatory agencies.

SPACE INTENTIONALLY LEFT BLANK
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OUTLETS AND FRANCHISEE INFORMATION

ITEM 20

TABLE NO. 1

System-wide Outlet Summary

Grease Monkey Branded Franchised and Company-Owned Outlets

For Years 2020-20222021-2023

Outlets at the Outlets at the
Ol Wyips e Start of the Year End of the Year Wisi Clige
2020 18+ 186
2021 186 185 -1
Franchised 2022 185 187 +2
2023 187 201 +14
Company Owned* 20202021 5455 55116 +161
2021 55 +Ho +61
2022 116 150 +34
20202023 235150 244150 +60
2021 241 301 +60
Total 1 2022 301 337 +36
2023 337 351 +14

* Company Owned Grease Monkey Brand Centers are operated by GMI, our affiliate (See Item 1).

TABLE NO. 2

Transfers of Franchised Outlets to New Owners

(other than the Franchisor)

For Years 2020-20222021-2023

Number of
State Year Transfers
Arizona 2020 1
2021 ]
2022 0
California 20202021 01
2021 ak
2022 0
2023 0
Colorado 20202021 12
2021 2
2022 2
2023 15
20202021 01
Florida 2022 0
2023 0
Georgia 2021 1
2022 0
Ceerin 2020 1]
2021 1
20222023 0
0
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State

Year

Number of
Transfers

Kentucky
Loopteles

20220201

01

20212022

20222023

Louisiana

20202021

2022

2023

Maryland

2021

2022

2023

North Carolina

20202021

2022

20202023

Texas

20202021

2022

20202023

Utah

2021

2022

2023

Washington

20202021

2021

2022

S E T

2020

2021

20222023

Totals

20202021

2021

2022

2023

RBlu|e|Blo|low|—=|w|Gv|—|olclo+|R|e|ejRlc|e|Bl~lele|e|r| el |~

TABLE NO. 3

Status of Franchised Outlets

For Years 2020-20222021-2023

State

Outlets at
Start of
the Year

Year

Outlets
Opened

Terminations

Reacquired
by
Franchisor

Non-
Renewals

Ceased
Operations-
Other
Reasons

Outlets at
End of
the Year

Alabama

20202021 1

0

1

20212022

0

1

20222023

0

1

2020

Arizona

2021

2022

o [Q[N|D|—|—

2023

=== o ||

oD |Io|IO|O

(=) [} fl feo)l [} fa) fenl

(=) [} fal o) ) [l fal

(=) [l fan

NO |00 [
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State

Outlets at
Start of
the Year

Outlets
Opened

Terminations

Non-
Renewals

Reacquired
by
Franchisor

Ceased
Operations-
Other
Reasons

Outlets at
End of
the Year

Arkansas

0

2

0

2

0

2

2020

California

Colorado

Exmwwoww‘;{;

~

20222023

Florida

20202021

2022

2023

Georgia

20202021

20212022

20222023

(=l [e) )|} (e} fe) o] fa) [w) (o) | el el fe]

H
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2023
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20202021
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20202023
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Indiana
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Minnesota
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State

Year

Outlets at
Start of
the Year

Outlets
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Reacquired

by
Franchisor
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Operations-
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the Year

2022

20202023

Montana

2021

2022

20222023

Nebraska

20202021

20212022

20222023

Nevada

20202021

20212022

20222023

New Jersey

20202021

20212022

20222023

SiRlolclo|lc|lo|lclo|ole|e|o|o|e

S|B(|RIBIG oo oo R —| o

2020

New Mexico

2021

2022

2023

New York

20202021

20212022

20222023

North Carolina

20202021

2022

2023

North Dakota

20202021

20212022

20222023

(=)} e)|=) e} fe) fo) (o) [w) (o) el ) ]

2020

Ohio

2021

2022

20222023

Oklahoma

20202021

20212022

20222023

Pennsylvania

20202021

20212022

2023

South Carolina

2021

2022

South-Carolina

20222023

Tennessee

20202021

20212022

20222023

ololo|lo|o|eiElo|le|Elolo|lo|o|ole|e

2[00 1o [ 1o 10 |13 o fro |43 o [ w0 |3 {3 [— |i— [—

2020

Texas

2021

S o o [0 | o (o |5 e [ro [wo | v [ I B | = = [ = [+ | = | = [= o |oo | v oy | = | = |B = [ | B [ B [ = o oo o [Rlo| o

wiolololo|lEleole|Blolelo|lc|lsiBiE|lclele|e|lo|oleod — RS lo|lolsloo|o|le|o|o|lo|— |~ IR lo|leloole|e|o|~| e

OCDOOOO®00\0\0000‘3‘20\000000\00®OOOOIOOO@OOOOOOOOOOIOOOO®

’—‘OOOOO@@O\O\OOOOOOO\OO@OOO\OOOOOOOIOOOleSlEOOOOOOOOIOOOOO

=l (=] =l [e) [w) Kool o) fa) | ) (o} fe) [e] fel [e) (] fo) | =) [l o) [a] (] (o) =) [l Kol fo) (o] (o] [} =) P [} (o) [} fe ) [a) [w) [} [ [} (o] (o) fo) o) fa) fa) [a) o)

S

,_.
N

63




Outlets at Reacquired Ceased | yflets at
State Year e B ] by Operations- | g4 of
the Year Ofpemed] e Franchisor Other the Year
Reasons
2022 14 1 0 0 1 0 14
20202023| 914 04 0 0 10 0 818
2021 8 1 0 0 1 0 8
Utah 2022 8 0 0 0 0 0 8
2023 8 1 0 0 0 0 9
20202021 5 0 0 0 0 0 5
Virginia 20212022 5 0 0 0 0 01 54
20222023 54 0 0 0 0 10 4
Lo2n 18 9 9 9 9 9 18
2021 18 1 0 0 0 0 19
Washington 2022 19 0 0 0 3 0 16
20202023| 216 01 92 0 0 0 215
2021 2 0 0 0 0 0 2
West Virginia | 2022 2 0 0 0 0 0 2
20222023 2 0 0 0 0 0 2
20202021 4 0 0 0 0 0 4
Wyoming 26212022 4 0 0 0 0 0 4
20222023 4 0 0 0 0 0 4
20248 181 12 2 1 4 9 136
2021 186 10 3 2 4 2 185
U.S. Totals 2022 185 12 0 1 6 3 187
2023 187 17 3 0 0 0 201

TABLES CONTINUE ON NEXT PAGE
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TABLE NO. 4
Status of Company-Owned US Outlets

For Years 2020-20222021-2023

Outlets
State Vear Outlets at Outlets Reacquired Outlets | Outlets Spld to| Outlets at
Start of Year| Opened from Closed Franchisee | End of Year
Franchisee
2020 9 0 9 0 0 9
2021 0 0 0 0 0 0
Alabama 2022 0 4* 0 0 0 4
2023 4 0 0 0 0 4
Arizona 20202021 0 0 0 0 0 0
Colorado
2024 0 4] 0 0 0 4]
2022 0 1 0 0 0 1
20202023 231 0 0 0 0 231
2021 23 2 0 0 0 25
Colorado 2022 25 1 0 0 0 26
20202023 0926 0 0 0 0 926
2021 0 4 0 0 0 4
Florida 2022 4 3 0 0 0 7
20202023 97 0 0 0 0 97
2021 0 32 0 0 0 32
Georgia 2022 32 1 0 0 0 33
20202023 1233 0 30 10 10 1333
2021 13 2 0 0 0 15
Illinois 2022 15 3 0 0 0 18
2023 18 0 0 0 0 18
20202021 1 0 0 0 0 1
Indiana 20212022 1 0 0 0 0 1
20222023 1 0 0 0 0 1
20202021 0 91 0 0 0 91
Louisiana  |26212022 01 10 0 0 0 1
20222023 1 0 0 0 0 1
2020 9 0 9 0 0 9
2021 0 0 0 0 0 0
Maryland 2022 0 0 1 0 0 1
20202023 91 0 0 0 0 91
2021 0 0 2 0 0 2
Minnesota 2022 2 2 0 0 0 4
2023 4 0 0 0 0 4
Mississippi  [26262021 0 0 0 0 0 0
2024 0 9 0 0 0 0
2022 0 9 0 0 0 9
20262023 99 0 0 0 0 09
Missouri 2021 0 0 0 0 0 0
2022 0 + 0 0 0 +
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Outlets
State Vear Outlets at Outlets Reacquired Outlets | Outlets Spld to| Outlets at
Start of Year| Opened from Closed Franchisee | End of Year
Franchisee
Soemeepelies | 2020 9 9 0 9 0 9
206212022 0 1 0 0 0 1
2023 1 0 0 0 0 1
2021 0 1 0 0 0 1
. 2022 1 0 0 0 0 1
New Hampshire 50557023 1 0 0 0 0 1
1 9 0 0 0 +
New Mexico 20220261 0 0 0 0 0 0
Now-Mexi 20212022 0 0 91 0 0 01
20222023 91 0 10 0 0 1
2020 +0 0 9 0 0 +6
2021 10 11 1 0 0 22
Texas 2022 22 0 1 0 0 23
20202023 623 0 10 0 0 723
2021 7 1 1 0 0 9
Utah 2022 9 1 0 0 0 10
2023 10 0 0 0 0 10
Washington [20202021 0 0 0 0 0 0
Wisconsin
2024 0 4] 0 0 0 4]
2022 0 0 3 0 0 3
20202023 23 0 0 10 0 13
Wisconsin 2021 1 3 0 0 0 4
Total Outle 2022 4 2 0 0 0 6
20202023 546 0 40 20 10 556
2021 55 57 4 0 0 116
Total 1 2022 116 28 6 0 0 150
2023 150 0 0 0 0 150

%

to Grease Monkey Centers in 2022,

TABLE NO. 5
Projected Openings as of

December 31, 20222023

These Centers were operated by our affiliate GMI under a different brand name, but were converted

Franchise Agreements Signed | Projected New Franchised Projected New Company-
But Outlets in Owned Outlets in

State Outlet Not Opened the Next Fiscal Year the Next Fiscal Year
AdabamaArizona 13 03 0
California 1 12 0
Colorado 50 01 0
Florida 86 06 0
Georgia 40 2 0
Idaho 2 2 0
Kentucky 20 01 0
Louisiana 10 02 0
Marvland 1 9 0
Miechigan 2 9 0
Nevada 1 01 0
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Franchise Agreements Signed | Projected New Franchised Projected New Company-
But Outlets in Owned Outlets in

State Outlet Not Opened the Next Fiscal Year the Next Fiscal Year
New Hampshire 0 1 0
North Carolina 40 13 0
North Dakota 10 01 0
Oregon 3 1 0
Pennsylvania 1 1 0
Tennessee 21 01 0
Texas H41 31 0
Utah 60 1 0
Siehimeen 2 1 9
SomeEaEs 1 9 9
Total 5819 H30 0

A list of the names of all franchisees and the addresses and telephone numbers of their Centers are
listed as Exhibit K-1 to this Franchise Disclosure Document. A list of the name, current business address,
and telephone number (or, if unknown, the last known home telephone number) of every franchisee who
has had a store terminated, cancelled, not renewed, or otherwise voluntarily or involuntarily ceased to do
business under the Franchise Agreement during the one-year period ending December 31, 26222023, or
who has not communicated with us within ten weeks of the Issuance Date of this Franchise Disclosure
Document, is listed in Exhibit K-2 to this Franchise Disclosure Document. In some instances, current and
former franchisees sign provisions restricting their ability to speak openly about their experience with us or
the Grease Monkey Franchise System. You may wish to speak with current and former franchisees, but be
aware that not all such franchisees may be able to communicate with you. If you buy a Grease Monkey
Franchise, your contact information may be disclosed to other buyers when you leave the Franchise System.

As of the [ssuance Date of this Franchise Disclosure Document, there are no franchise organizations
sponsored or endorsed by us, and no independent franchisee organizations have asked to be included in this
Franchise Disclosure Document. We do not have any trademark specific Franchise organizations.

ITEM 21
FINANCIAL STATEMENTS

Attached to this Franchise Disclosure Document as Exhibit L are the audited financial statements
of our parent, MidOcean FSA Holdings, L.P. as of December 3430, 2023, December 31, 2022-, and January
1, 2022 —ndemandibedHnrneinlsbnementn ot Deeopmber 2120200 Our parent and we use a 52-53-
Week tax year. Therefore, our tax year ends on the Saturday closest to December 31st. Our parent has
absolutely and unconditionally guaranteed our performance of our obligations under the Franchise
Agreement and state registrations. A copy of that Guarantee of Performance is included in Exhibit L.

ITEM 22
CONTRACTS

The following exhibits contain proposed agreements regarding the Franchise:

Exhibit A Franchise Agreement

Exhibit B Multi-Unit Agreement

Exhibit C-1 System Protection Agreement
Exhibit C-2 Confidentiality Agreement
Exhibit D-1 Collateral Assignment of Lease
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Exhibit D-2 Option and Center Lease

Exhibit D-3 Deferred Maintenance Agreement
Exhibit E Automated Clearing House Payment Authorization Form
Exhibit F-1 Incentive ReyaltyRebate-Program Addendum
Exhibit F-2 Conversion Addendum
Exhibit G Statement of Prospective Franchisee
Exhibit H Renewal Addendum
ITEM 23
RECEIPTS

The last pages of this Franchise Disclosure Document, Exhibit O, are a detachable document, in
duplicate. Please detach, sign, date, and return one copy of the Receipt to us, acknowledging that you
received this Franchise Disclosure Document. Please keep the second copy for your records.
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FRANCHISE AGREEMENT



®

Oil Changes & More

GREASE MONKEY FRANCHISING, LLC

FRANCHISE AGREEMENT

Franchisee:

Date:

Center #:

Franchised Location:
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GREASE MONKEY
FRANCHISE AGREEMENT

THIS AGREEMENT is entered into on this day of ,202
by and between Grease Monkey Franchising, LLC, (“GMF”), located at 5575 DTC Parkway, Suite 100,
Greenwood Village, Colorado 80111, and the Franchisee identified on the signature page of this
Agreement (“Franchisee”), who, on the basis of the following agreements and understandings, agree as
follows:

1. BACKGROUND AND PURPOSE

1.1 GMF and its affiliates have developed a system for establishing and operating businesses that
provide quick service automotive oil and lubrication and other approved automotive maintenance and
repair services (“GREASE—MONKEY-Grease Monkey Centers” or “Centers”), associated with the
service marks “Grease Monkey,” “Grease Monkey LUBE & OIL PROS,” “Grease Monkey
PREVENTIVE MAINTENANCE PROS” and other trademarks, service marks, logos and identifying
features (“Marks”) and GMF’s and its affiliates’ proprietary and distinctive business plans and methods
(“Licensed Methods”) for establishing and operating Grease Monkey Centers.

1.2 GMF grants the right to others to develop and operate Grease Monkey Centers under the Marks
and pursuant to the Licensed Methods.

1.3 Franchisee desires to establish a Grease Monkey Center at a location approved by GMF and GMF
desires to grant Franchisee the right to operate a Grease Monkey Center at such location under the terms
and conditions contained in this Agreement.

2. GRANT OF FRANCHISE AND INITIAL FRANCHISE FEE

2.1 Grant of Franchise. GMF grants to Franchisee, and Franchisee accepts from GMF, the right and
license to operate a Grease Monkey Center using the Marks and the Licensed Methods, at the location
described in Section 3 below. Any references to the “Grease Monkey Center” or the “Center” in this
Agreement shall, except where the context indicates otherwise, be deemed to refer to the Grease Monkey
Center that Franchisee is authorized to operate under this Agreement. -Franchisee shall use the Marks and
Licensed Methods, as they may be changed, improved and further developed from time to time, in
accordance with the terms and conditions of this Agreement. GMF grants the franchise to Franchisee in
reliance upon Franchisee’s representations that Franchisee will at all times faithfully, honestly and
diligently perform its obligations hereunder and continuously use its best efforts to promote and operate
the Grease Monkey Center.

2.2 Initial Franchise Fee. Franchisee shall pay to GMF an initial franchise fee, in an amount which
is set forth in “Attachment I,” due and payable as set forth in Attachment I of this Agreement. -Franchisee
acknowledges that the initial franchise fee represents payment for the initial grant of rights to use the
Marks and Licensed Methods, that GMF has earned the initial franchise fee upon receipt thereof and that
the fee is under no circumstances refundable to Franchisee after it is paid, unless otherwise specifically
set forth in this Agreement.— The initial franchise fee is in consideration of the right to develop and
operate one Grease Monkey Center, all of the pre-opening assistance GMF provides to Franchisee,
GMF’s lost or deferred opportunity to enter into this Franchise Agreement with others, and offsets some
of GMF’s expenses for franchisee recruitment.




3. FRANCHISED LOCATION RIGHTS

3.1 Franchised Location. Franchisee shall have the right to operate the Grease Monkey Center at
the address and location which shall be set forth in Attachment I, attached hereto and incorporated by this
reference (“Franchised Location”). If, at the time of execution of this Agreement, the Franchised
Location cannot be designated as a specific address because a location has not been selected and
approved, then Franchisee shall promptly take steps to choose and acquire a location for its Grease
Monkey Center within the “Designated Area,” set forth in Attachment I. In such circumstances,
Franchisee shall select and propose to GMF for GMF’s prior approval a specific location for the
Franchised Location which, once approved by GMF, shall then be described in that Franchised Location
Rider attached as Attachment I-1.

3.2 Limitation on Franchise Rights. The rights that are granted to Franchisee are for the specific
Franchised Location and shall not be transferred to an alternative Franchised Location without the prior
written approval of GMF, which approval shall not be unreasonably withheld. Franchisee shall not
operate another Center, offer products or services the same as or similar to those which are offered at the
Franchised Location at any site other than the Franchised Location, sell products or services which are the
same as or similar to those offered at the Franchised Location through alternative channels of distribution,
or offer any other type of off-site product or service that is the same as or similar to those which are
offered at the Franchised Location without GMF’s written approval, which approval can be withheld for
any reason, in GMF’s sole discretion, and which approved products and services may be changed, added
to or removed from time to time by GMF.

33 Reservation of Rights. Franchisee acknowledges that its franchise rights as granted are non-
exclusive and that GMF, for itself and its affiliated companies and successors, retains the rights, among
others, without compensation to Franchisee: (1) to use, and to license others to use, the Marks and
Licensed Methods for the operation of Grease Monkey Centers at any location other than at the
Franchised Location; (2) to use the Marks and Licensed Methods to identify services and products
including those which Franchisee sells, promotional and marketing efforts or related items, and to identify
products and services similar to those which Franchisee will sell, which are made available through
alternative channels of distribution including, without limitation, the Internet, social media marketing,
catalog sales, telemarketing, or other direct marketing sales, at any location; (3) to use and license the use
of other proprietary marks or methods in connection with the sale of products and services similar to or
the same as those which Franchisee will sell, whether in alternative channels of distribution including,
without limitation, the Internet, social media marketing, catalog sales, telemarketing, or other direct
marketing sales, or in connection with the operation of businesses, at any location, which businesses are
the same as, or similar to, or different from Grease Monkey Centers, on any terms and conditions as GMF
deems advisable; and—(4(4) to purchase or be purchased by, or merge or combine with, any business,
including a business that competes directly with Franchisee’s Grease Monkey Center in any location; (5)
to acquire and convert to the Grease Monkey system, any businesses offering a business that competes
directly with Franchisee’s Grease Monkey Center or not, including businesses operated by competitors or
otherwise operated independently in any location; (6) to implement multi-area marketing programs that
may allow GMF or others to solicit or sell to customers a