FASTSIGNS

MINNESOTA FRANCHISE DISCLOSURE DOCUMENT

FASTSIGNS International, Inc.
a Texas corporation
2542 Highlander Way
Carrollton, Texas 75006-2333
(214) 346-5600
www.fastsigns.com

The franchise offered is for a business that specializes in selling, marketing, producing,
installing and repairing visual communications including signs (both non-electrical and electrical),
related work involved in the maintenance, installation and de-installation of interior and exterior
signage, including painting, patching, masonry and landscaping, graphics, banners, flags, vehicle
graphics, vehicle wraps, ADA signage, compliance signs, dimensional letters, dimensional
signage, ready-to-apply lettering, exhibits and displays, decals and labels, exhibits, trade show and
other displays, digital imaging, printing (including small format, large format, grand format and
3D), textile and fabric printing, advertising and promotional products (including wearables),
electronic and digital signage, content for digital signage, visual graphics enhanced by 2D
barcodes, radio frequency identification (RFID), augmented reality and virtual reality, QR codes,
websites (both regular and mobile-optimized), logo/artwork design and illustration, product wraps
and other related graphics, marketing services and complementary products and services.

The total investment necessary to begin the operation of a full service FASTSIGNS Center
franchised business is $248,083 to $344,624. This includes fees that range from $157,282 to
$169,813 that must be paid to us or our affiliates. The total investment necessary to begin operation
of a Conversion FASTSIGNS Center franchised business is $103,393 to $241,060. This includes
fees that range from $69,440 to $163,260 that must be paid to us or our affiliates. The total
investment necessary to begin operation of a Co-Brand FASTSIGNS Center is $96,243 to
$227,497. This includes fees that range from $69,440 to $163,115 that must be paid to us or our
affiliates.

If you enter into a Development Agreement, you will pay a franchise fee of $49,750 for
the first FASTSIGNS Center to be developed and $24,875 for each additional FASTSIGNS Center
developed. The development fee is $18,500 for each FASTSIGNS Center to be developed
(excluding the first FASTSIGNS Center) and that amount will be credited against the franchise
fee due for each FASTSIGNS Center.

This Franchise Disclosure Document summarizes certain provisions of your franchise
agreement and other information in plain English. Read this Franchise Disclosure Document and
all accompanying agreements carefully. You must receive this Franchise Disclosure Document at
least 14 calendar days before you sign a binding agreement with or make any payment to the
franchisor or our affiliates in connection with the proposed franchise sale. Note, however, that
no government agency has verified the information contained in this Franchise Disclosure

Document.
5.1.2024 FDD


http://www.fastsigns.com/

EXHIBITS

A -

B
C -
D

™

H-2 -

H-3 -

State Agencies/Agents for Service of Process
Franchise Agreement
Co-Brand Franchise Agreement

Development Agreement
Conversion Addendum
Franchise Fee Acknowledgment
Financial Statements

Guaranty of Performance

Franchisees as of 12/31/2023

FASTSIGNS Centers Not Yet Open as of 12/31/2023
Former Franchisees

Franchisees that resold their FASTSIGNS Centers

Table of Contents for Operations Manual

General Release

Financing Conversion and Co-Brand Promissory Note (Direct Financing)
State Disclosure Addenda-Addendum and Franchise Agreement Riders
State Effective Dates

Receipts

i



Each percentage given on this analysis reflects the mean average or the median of the total
percentages for the applicable expense item provided by the reporting FASTSIGNS Centers (i.e.,
the aggregate sum of the expense percentages of all reporting FASTSIGNS Centers divided by the
number of reporting FASTSIGNS Centers). The expense percentages for the various expense
items provided by each reporting FASTSIGNS Center reflect that FASTSIGNS Center’s expenses
as a percentage of its Gross Sales. No percentage given in this analysis is the actual expenses
percentage experienced by anyone FASTSIGNS Center and the actual expense percentages for the
reporting FASTSIGNS Centers on any particular expense item may vary significantly.

In our financial performance representation, we aim to provide a comprehensive overview

of the ﬁnan01al performance of our franchlse system %ﬂﬂpeﬁaﬂﬁeﬂe%etha{—whﬂewelﬂghhgh{
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The number of gross sales realized, and expenses incurred will vary from unit to unit. In
particular, gross sales and expenses at Franchisee’s FASTSIGNS Center will be directly affected
by many additional factors not noted above, including, without limitation, the Center’s geographic
location, competition in the market, the presence of other FASTSIGNS Centers, the quality of
management, the effectiveness of sales and marketing and the prices charged for products and
services sold at the Center. Further, the franchise agreement to which each franchisee included in
this analysis is subject is different from the Franchise Agreement attached to this Franchise
Disclosure Document as Exhibit B. Among other terms, the Franchise Agreement attached to this
Franchise Disclosure Document requires an initial franchise fee of $49,750 and a continuing Service
Fee of 6%. This analysis, therefore, should only be used as a reference for you to use in conducting
its own analysis.

Finally, you should particularly note the following:

You are urged to consult with appropriate financial, business and legal advisors in
connection with the information set forth in this analysis.

Some FASTSIGNS Centers have earned this amount. Your individual results may
differ. There is no assurance that you will earn as much.

Substantiation of the data used in preparing this analysis will be made available upon
reasonable request.

Except for the representations above, we do not make any representations about a
franchisee’s future financial performance or the past financial performance of company-owned or
franchised outlets. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we
may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the
franchisor’s management by contacting the Franchise Development Department at 2542
Highlander Way, Carrollton, Texas 75006, 214-346-5600, the Federal Trade Commission, and the
appropriate state regulatory agencies.
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FASTSIGNS INTERNATIONAL. INC.
MINNESOTA STATE DISCLOSURE ADDENDA- ADDENUM AND
FRANCHISE AGREEMENT RIDERS EXHIBIT “L.”
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STATE ADDENDA-ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT
ADDITIONAL DISCLOSURES FOR THE

MUEF-STATE-FRANCHISE DISCLOSURE DOCUMENT OF FASTSIGNS
INTERNATIONAL, INC.

The following are additional disclosures for the Franchise Disclosure
Document of FASTSIGNS International, Inc. required by warieus—stateMinnesota
franchise laws. Each provision of these additional disclosures will not apply unless,
with respect to that provision, the jurisdictional requirements of the apphicable
Minnesota state franchise registration and disclosure law are met independently
without reference to these additional disclosures.
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MINNESOTA

1. The following language is added to the end of Item 13:

To the extent required by Minnesota Stat. Sec. 80C.12, Subd. 1(g), we will
protect your right to use the Marks and indemnify you from any loss, costs or
expenses arising out of any claim, suit or demand regarding the use of the Marks.

2. The following is added at the end of the chart in Item 17:

With respect to franchises governed by Minnesota law, we will comply with
Minn. Stat. Sec. 80C.14, Subds. 3, 4 and 5 which require, except in certain specified
cases, that you be given 90 days’ notice of termination (with 60 days to cure) and
180 days’ notice for non-renewal of the Franchise Agreement.

Any limitations of claims must comply with Minnesota Statutes, Section
80C.17, and Subd.5.

Minn. Stat. Sec. 80C.21 and Minn. Rule 2860.4400J might prohibit us from
requiring litigation to be conducted outside Minnesota. Those provisions also
provide that no condition, stipulations or provision in the Franchise Agreement
shall in any way abrogate or reduce any rights you have under the Minnesota
Franchises Law, including (if applicable) the right to submit matters to the
jurisdiction of the courts of Minnesota and the right to any procedure, forum, or
remedies that the laws of the jurisdiction provide.

Any release required as a condition of renewal or transfer/assignment will
not apply to the extent prohibited by the Minnesota Franchises Law.

Minn. Rule Part 2860.4400] might prohibit a franchisee from waiving rights
to a jury trial; waiving rights to any procedure, forum or remedies provided by the
laws of the jurisdiction; or consenting to liquidated damages, termination penalties
or judgment notes. However, we and you will enforce these provisions in our
Franchise Agreement to the extent the law allows.
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3. No statement, questionnaire, or acknowledgement signed or agreed
to by a franchisee in connection with the commencement of the franchise
relationship shall have the effect of (i) waiving any claims under any applicable
state franchise law, including, fraud in the inducement, or (ii) disclaiming reliance
on any statement made by any franchisor, franchise seller, or other person acting
on behalf of the franchisor. This provision supersedes any other term of any
document executed with the franchise.
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RIDER TO THE FASTSIGNS INTERNATIONAL, INC. FRANCHISE AGREEMENT
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EXHIBIT “M”

State Minnesota Effective Dates

The—follewingstates-haveMinnesota has franchise laws that require that the
Franchise Disclosure Document be registered or filed with the state;—erare—exempt
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ITEM 23 - RECEIPT (YOUR COPY)

This Franchise Disclosure Document summarizes certain provisions of the franchise agreement and other
information in plain language. Read this Franchise Disclosure Document and all agreements carefully.

If FASTSIGNS offers you a franchise, we must provide this Franchise Disclosure Document to you 14 calendar
days before you sign a binding agreement with or make a payment to us or an affiliate in connection with the
proposed franchise sale.

New York and Rhode Island require that we give this Franchise Disclosure Document at the earlier of the first
personal meeting or 10 business days before signing a binding agreement or the payment of any consideration
that relates to the franchise relationship. Michigan requires that we give you this Franchise Disclosure
Document at least 10 business days before signing a binding agreement or the payment of any consideration,
whichever occurs first.

If FASTSIGNS does not deliver this Franchise Disclosure Document on time or if it contains a false or
misleading statement, or material omission, a violation of federal and state law may have occurred and should
be reported to the Federal Trade Commission, Washington, D.C. 20580, and your state agency identified on
Exhibit “A”.

The name, principal business address and telephone number of each franchise seller offering the franchise: Mark
Jameson, Scott Krupa and , FASTSIGNS International, Inc., 2542 Highlander Way, Carrollton,
Texas 750006, (214) 346-5600.

Date of Issuance: May 1, 2024

See Exhibit A for our registered agents authorized to receive service of process. I have received a Franchise

Disclosure Document effective in Minnesota as of dated May— + , 2024, that included the
following Exhibits:

Exhibit A State Agencies/Agents for Service of Process Exhibit H-2 Former Franchisees

Exhibit B Franchise Agreement Exhibit H-3 Franchisees that resold their centers

Exhibit C Co-Brand Franchise Agreement Exhibit I Table of Contents for Operations Manual

Exhibit D Development Agreement Exhibit J General Release

Exhibit E Conversion Addendum Exhibit K Conversion/Co-Brand Promissory Note (Direct Financing)

Exhibit F Franchise Fee Acknowledgment Exhibit L State Disclosure Adderda-Addendum and Franchise

Agreement Riders
Exhibit G Financial Statements

Exhibit M State Effective Dates
Exhibit G-1 Guaranty of Performance

Exhibit N Receipts
Exhibit H Franchisees as of 12/31/2023
Exhibit H-1 Centers not yet opened as of 12/31/2023
Dated:
Signature Printed Name
Dated:
Signature Printed Name
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ITEM 23 - RECEIPT (OUR COPY)

This Franchise Disclosure Document summarizes certain provisions of the franchise agreement and other
information in plain language. Read this Franchise Disclosure Document and all agreements carefully.

If FASTSIGNS offers you a franchise, we must provide this Franchise Disclosure Document to you 14 calendar
days before you sign a binding agreement with or make a payment to us or an affiliate in connection with the
proposed franchise sale.

New York and Rhode Island require that we give this Franchise Disclosure Document at the earlier of the first
personal meeting or 10 business days before signing a binding agreement or the payment of any consideration that
relates to the franchise relationship. Michigan requires that we give you this Franchise Disclosure Document at least
10 business days before signing a binding agreement or the payment of any consideration, whichever occurs first.

If FASTSIGNS does not deliver this Franchise Disclosure Document on time or if it contains a false or misleading
statement, or material omission, a violation of federal and state law may have occurred and should be reported to the
Federal Trade Commission, Washington, D.C. 20580, and your state agency listed on Exhibit “A”.

The name, principal business address and telephone number of each franchise seller offering the franchise: Mark
Jameson, Scott Krupa, and , FASTSIGNS International, Inc., 2542 Highlander Way, Carrollton,
Texas 750006, (214) 346-5600.

Date of Issuance: May 1, 2024

See Exhibit “A” for our registered agents authorized to receive service of process. I have received a Franchise
| Disclosure Document effective in Minnesota as of dated—May— + , 2024, that included the following
Exhibits:

Exhibit A State Agencies/Agents for Service of Process Exhibit H-2 Former Franchisees

Exhibit B Franchise Agreement Exhibit H-3 Franchisees that resold their centers

Exhibit C Co-Brand Franchise Agreement Exhibit I Table of Contents for Operations Manual

Exhibit D Development Agreement Exhibit J General Release

Exhibit E Conversion Addendum Exhibit K Conversion/Co-Brand Promissory Note (Direct Financing)

[Exhibit F Franchise Fee Acknowledgment Exhibit L State Disclosure Addenda-Addendum and Franchise

Agreement

[Exhibit G Financial Statements
Exhibit G-1 Guaranty of Performance
Exhibit H Franchisees as of 12/31/2023

Exhibit H-1 Centers not yet opened as of 12/31/2023

Dated:

Riders
Exhibit M State Effective Dates

Exhibit N Receipts

Signature
Dated:

Printed Name

Signature

Printed Name

Please sign this copy of the receipt, date your signature, and return it to the Vice President of Franchise
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	FASTSIGNS INTERNATIONAL, INC.
	STATE ADDENDA ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT ADDITIONAL DISCLOSURES FOR THE
	CALIFORNIA
	ILLINOIS
	MARYLAND
	NEW YORK
	NORTH DAKOTA
	RHODE ISLAND
	VIRGINIA
	WASHINGTON
	RIDER TO THE FASTSIGNS INTERNATIONAL, INC. FRANCHISE AGREEMENT FOR USE IN ILLINOIS
	This Rider (the “Rider”) is made and entered into as of the Effective Date as stated in the Franchise Agreement (defined below), by and between FASTSIGNS INTERNATIONAL, INC., a Texas corporation located at 2542 Highlander Way, Carrollton, Texas 75006-...
	a  whose principal business address is?
	(“you,” “your,” or “Franchisee”).
	Background. We and you are parties to that certain Franchise Agreement that has been signed at the same time as the signing of this Rider (the “Franchise Agreement”). This Rider is part of the Franchise Agreement. This Rider is being signed because (a...
	The following language is added to the end of the Franchise Agreement:
	The provisions of the Franchise Agreement concerning governing law, jurisdiction, venue and choice of law will not constitute a waiver of any right conferred upon Franchisee by the Illinois Franchise Disclosure Act. However, a Franchise Agreement may ...
	Section 41 of the Illinois Franchise Disclosure Act provides that any condition, stipulation or provision purporting to bind any person acquiring any franchise to waive compliance with the Illinois Franchise Disclosure Act or any other law of Illinois...
	No Waiver of Disclaimer of Reliance. No statement, questionnaire or acknowledgment signed or agreed to by a franchisee in connection with the commencement of the franchise relationship shall have the effect of (i) waiving any claims under any applicab...
	(ii) disclaiming reliance on any statement made by any franchisor, franchise seller, or any other person acting on behalf of the franchisor. This provision supersedes any other term of any document executed in connection with the franchise.
	IN WITNESS WHEREOF, the Franchisee acknowledges that it has read and understands the contents of this Amendment, that it has had the opportunity to obtain the advice of counsel, and that it intends to comply with this Amendment and be bound thereby. T...
	FASTSIGNS INTERNATIONAL, INC.
	By:   Name:   Title:   Date Signed:   (Effective Date)
	FRANCHISEE:
	By:   Name:    Title:   Date Signed:
	ADDENDUM TO FASTSIGNS INTERNATIONAL, INC. FRANCHISE AGREEMENT
	FOR THE STATE OF MARYLAND
	The    FASTSIGNS    International,    Inc.    Franchise    Agreement   between
	(“Franchisee” or “You”) and FASTSIGNS International, Inc. (“Franchisor”) (the “Agreement”) shall be amended by the addition of the following language, which shall be considered an integral part of the Agreement as of the date signed by us and set for...
	MARYLAND LAW MODIFICATIONS
	The Maryland Securities Division requires that certain provisions contained in franchise documents be amended to be consistent with Maryland law, including the Maryland Franchise Registration and Disclosure Law. To the extent that this Agreement conta...
	Any representations requiring Franchisee to assent to a release, estoppels or waiver of any liability are not intended to nor shall they act as a release, estoppels or waiver of any liability incurred under the Maryland Franchise and Disclosure Law.
	Franchisee may bring an arbitration action in Maryland for claims arising under the Maryland Franchise Registration and Disclosure Law.
	The general release required as a condition of renewal, sale, and/or assignment/transfer shall not apply to any liability under the Maryland Franchise Registration and Disclosure Law.
	Any claims arising under the Maryland Franchise Registration and Disclosure Law must be brought within three years after the grant of the franchise.
	Pursuant to an order from the Maryland Office of the Attorney General, we have posted a surety bond and the surety bond is on file with the Maryland Securities Division.
	Section 21 of the Agreement is hereby deleted in its entirety.
	Each provision of this Amendment shall be effective only to the extent that the jurisdictional requirements of the Maryland Franchise Registration and Disclosure Law, are satisfied with respect to each such provision, are met independent of this Amend...
	No Waiver of Disclaimer of Reliance. No statement, questionnaire or acknowledgment signed or agreed to by a franchisee in connection with the commencement of the franchise relationship shall have the effect of (i) waiving any claims under any applicab...
	IN WITNESS WHEREOF, the Franchisee acknowledges that it has read and understands the contents of this Amendment, that it has had the opportunity to obtain the advice of counsel, and that it intends to comply with this Amendment and be bound thereby. T...
	FASTSIGNS INTERNATIONAL, INC.
	By:   Name:   Title:   Date Signed:   (Effective Date)
	FRANCHISEE:
	By:   Name:    Title:   Date Signed:
	ADDENDUM TO FASTSIGNS INTERNATIONAL, INC. DEVELOPMENT AGREEMENT
	FOR THE STATE OF MARYLAND
	The FASTSIGNS International, Inc. Development Agreement between   (“Developer” or “You”) and FASTSIGNS International, Inc. (“Franchisor”) (the “Agreement”) shall be amended by the addition of the following language, which shall be considered an integr...
	MARYLAND LAW MODIFICATIONS
	The Maryland Securities Division requires that certain provisions contained in franchise documents be amended to be consistent with Maryland law, including the Maryland Franchise Registration and Disclosure Law. To the extent that this Agreement conta...
	Any representations requiring Developer to assent to a release, estoppels or waiver of any liability are not intended to nor shall they act as a release, estoppels or waiver of any liability incurred under the Maryland Franchise and Disclosure Law.
	Developer may bring an arbitration action in Maryland for claims arising under the Maryland Franchise Registration and Disclosure Law.
	Any claims arising under the Maryland Franchise Registration and Disclosure Law must be brought within three years after the grant of the franchise.
	Pursuant to an order from the Maryland Office of the Attorney General, we have posted a surety bond and the surety bond is on file with the Maryland Securities Division.
	The second paragraph of Section 9 of the Agreement is hereby deleted in its entirety.
	Each provision of this Amendment shall be effective only to the extent that the jurisdictional requirements of the Maryland Franchise Registration and Disclosure Law, are satisfied with respect to each such provision, are met independent of this Amend...
	No Waiver of Disclaimer of Reliance. No statement, questionnaire or acknowledgment signed or agreed to by a franchisee in connection with the commencement of the franchise relationship shall have the effect of (i) waiving any claims under any applicab...
	IN WITNESS WHEREOF, Developer acknowledges that it has read and understands the contents of this Amendment, that it has had the opportunity to obtain the advice of counsel, and that it intends to comply with this Amendment and be bound thereby. The pa...
	FASTSIGNS INTERNATIONAL, INC.
	By:   Name:   Title:   Date Signed:   (Effective Date)
	FRANCHISEE:
	By:   Name:    Title:   Date Signed:
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