December 3, 2024
Kylee Sigstad
Commerce Analyst Il
Securities Registration Division
Kylee.Sigstad@state.mn.us

RE: Response to Comments —SHRUNK 3D, INC. (MN File NO. 11212)
Dear Kylee:

We received your comment dated July 8, 2024 regarding the above-referenced
franchisor. We really appreciate that you have provided us the extension to respond!
Thank you! We respond as follows:

1) Inltem 21 and Exhibit F, we revised to include the franchisor’s June 30, 2024 interim
financial statements.

We have also included revisions made in response to other state examiners’ comments.
Enclosed are marked copies of the changes pages. Included with this submission is a
clean pdf version of the revised FDD with cumulative edits. If you have any questions or
need further information, please contact me. Thank you for your help.

Very truly yours,
Bradley D. Smith

Bradley D. Smith

FranchiseSmith Utah, LLC

5508 W. Kensington Cir.

Highland, UT 84003

(801)615-1564

brad@franchisesmith.com

Enclosures
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Special Risks to Consider About This Franchize
Certain states requira that the following risk(z) be highlighted:

1. Out-of-State Dispute Resolution. The franchize agreement requires vou to resolve disputes with
the franchizor by mediation, arbitration and/or litigation only mn the state where the respondent’s
buziness is located. Cut-of-state mediation, arbitration, or litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to mediate, arbitrate, or litigate with the
franchizor in another state than mn your own state.

2 Supplier Control. You must purchase all or nearly of the mventory or supplies that are necessary
to operzte vouwr busmess from the franchisor, its affiliztes, or suppliers that the franchizor
designates, at prices the franchisor or they set. These prices may be higher than prices vou could
obtain elsewhere from the same or similar goods. Thiz may reduce the anticipated profit of vour
framchise business.

3 Mandatory Minimum Pavments. ¥V ou must make minimmm royalty or advertising fimd payments
regardless of vour sales levels. Your inability to make payments may result in termination of your
franchize and loss of your mvestment.

4 Sales Performance Required. You mmst maintain minimum sales performance levels. Your
inability to maintain these levels may result in loss of any temitonal nghts you are sranted,
termination of vour franchize. and loss of vour investment.

45, Financial Condition. The franchisor’s financial condiion. as reflected in 1ts financial statements
(zee Item 217, calls imto question the franchisor’s financial ability to provide services and support

to yom.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda”™ (if any) to see
whether vour state requires other risks to be highlighted.

Shnmk 30, Tnc.
2024 Franchize Dizclosure Digoumesnt
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Type of fee Amount Due Date Remarks
m your 4th month time You sell the goods or services, without regard
of operaticns. to when You receive or expect to receive payment.

Brand 2% of Gross Betainad from the Gross Fevenues includes the full price of all

Development Fee Bevennes feez paid by fimurinez, 3D printed objects, or other goods and
TN customers of your services You sell, whether or not You have received

EBooth and collected cazh or consideration in some other form. The only

by us. (MNote A). thing not ncleded in Gross Revenues is taxes or fees
You are required to collect on behalf of the
government. Gross Fevenues are caleulated at the
time You zell the poods or services, without regard
to when You receive or expect to receive pavinent.

Local Marketing A minirmmm of Each month as In addition to your Brand Development Fee, you

Spending $3500 per month mcurred by you decide what forms of promotion vou want to engage

Requirement beginning in your in. Beginning in the fourth full month after the date
4" month of the Booth openz, you must =pend a minimum of
operations. 5300 per month on local advertizmng and

promotional activities, which shall be pavable
directly to third party vendors. If vou fail to pay the
requited amoumt in amy quarter, We may Tequire vou
to pay us the shortfall 2z an additional Brand
Dievelopment Fee or to pay us the shortfall for us to
spend on local marketing for vour Booth. We may
require vou to expend certain amounts of the Local
Marketing Spending Pequirement on specific types
of advertising, such as digital marketmg, =social
media marketing, and other forms of marketing in
our zole dizcretion. We may require you to use
certain approved or designated suppliers to meet
vour Local Marketng Spending Requirement,
which mav inchaode ug or our affiliates.

Production Fee Our actual Feetained from the The Production Fee covers the cost of design and
whelagala direct fees paid by printing each 3D printed object ordered by one of
costs for customers of your vour customers. It iz retained from yvouwr Gross
producing the Booth and collected Fevenue. The amount of the Production Fee 1z
figurine. by us. (MNote &), basad on the retail price paid by the customer for the

fimurine or other 3D printed object. It 13 linuted to
Currently the direct costs mowred by us in producing each
§45 - $190 per figurine, which is the sum of our direct materials
figurine or pther costs and cur direct labor. desipn printing. and
3D printed item shipping costs. The retail price of each fizurine or
zold. Price may other 3D printed object 15 based on the size and
merease for larger complexity of the fisurine or ohject. The specific
figurines amount of the Production Fes charged for each type
dependmp on the znd zize of figurine iz ztated in our confidential and
actual direct costs proprigtary Partmer Pricing Sheet, which will be
momred by us n provided to you after vou =ign 2 confidentiality
gareement. The amount of the Production Fee
Shrumk 30, Inc.
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Tvpe of fee Amount Due Date Eemarks
producing the charged for custom 3D primting orders will be setby
firurine. us and will be based on the zize sand complexity of
the object to be printed The amount of the
Production Fee is subject to change by us.

Technology Fee Currently, $250 Eetained from the The Technology Fee currently includes fees related
per month per fees paid by to your accesz to and usage of our customer
BEooth beginning | costomers of your management system, our infranet, email addresses,
i the month vou | Booth and collected any mobile applications we develop, and the Shrumlk:
bagin using by us. (MNote &) 3D webstte. We may add, delete, or otherwize
technology modify the products and services that are mcluded
services that we m the Technology Fee. There is no cap on the
provide to vouw, amount the Technology Fee and any increase will
but zubject to mayba mereazed be based on comesponding
change at any mecreaze in associated costs for the technolooy
time upon 30 provided amd'or for new or additional products.
dava’ written services. systems or technology that are part of the
hotice to yow Technology Fee The first month will be assessed

pro rata from the date on which you begn raceiving
Yoo mmst alzo SEIVICES.
pav 345 per
month to an The POS zccess fee may be subject to increasze in
approved supplier the fiture and anv increaze will be based on
for access to the comresponding merease in associated costs.
Point of Sale and
credit card
processing
(POS™) system
uzed m the
operation of your
Booth.

Training Fee' 50 for up to three | If not retained by us The Dmifizl Franchize Fee includes the tramimg fee
{3} of vour from the fees pard by | for up to three individuals. If vou wish to have more
OWRETS O customers of your than three mdividuals attend our Initial Training
reprezentatives to | Booth and collected Program, vou must pay a traming fee.
attand our mitial by us (MNote A), then
training. m advance of the After you complete initial framing, if you ask us to

traiming programiz), | conduct additional frammg for vou, vour emplovess

We may charge
up to $199 per
perzon per day for
additional
perzonnel you
send to initial
fraiming.

of when mvolced by
115,

of contractors, or if we require you to participate in
additional traming, vou will be required to pay a
training fee.

In addition to the training fee, 1f any, you are solely
rezponzible for all costs associated with you, your
employees andfor contractors attending the Initial
Training Program, including wages, compensation,
and salaries; benefits; costs of air travel; lodzing and
meals.

Shrnumk 31, Inc.
2024 Franchize Dis

Closure Diocumest
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Tvpe of fee Amoumnt Due Date Eemarks
55,000 (plus any | Prior to the transfer of | Payable if you intend to transfer some or all of the
broker faes vour Franchized ownership mterests m your Franchized Busimess
moumred by us) Business (in whele or | with our prior written approval.
for any transfer n part), vou must pay
which results in us a $1,000 deposit The amount of the Transfer Fee is subject to state
change of control | upon notice of your law.
of ownership of intent to transfer. Any
1 vour framchize. halance owed to uz
Transfer Fee will be due upon
Crur actal costs clozing of the fransfer
up to a maxinmm | rensaction and we
of $2,300 for any | will refimd any
other transfar. deposit amounts
above our actual costs
in the event of a non-
control transfer.
15% of our then- | Prior to the renewal of
current single umit | vour franchise
9 Initial Franchize agreement bemng
Renewal Eees Fesor$5,000, | effective.
whichewver is
greater.
Alternative 5500 perrequest | Upon submitting a We may require vou to purchase certain products or
supplier or product written request for us | services from suppliers we approve.  You may
fee to approve an request thet we approve an altemative supplier for
altermative supplier or | such products or zervices. If vou make such a
product. Tequest, we may require you to pay a reasonzble fee
to cover the costz we meour to evaluate the proposed
supplier.
Public and Private | 55,000 or our Beview deposit dus Securities, units, or other owmnership inferssts in
Offering Fee arctual costs to upon delivery of Franchizee may be offered by public or private
review the public | notice to us thatvou | offering, or otherwise, only with the prier written
offering. intend to conduct a consent of Franchizor. All materialz required for

52,500 or our
artual costs to
review the private
offering.

public or private
offering of an interest
n your Franchized
Business. Balance due
for our actal costs of
review (if anv) due

such offermgs by federal or state law shall be
submitted to Franchizor for review prior to their
bemg filed with any govemmental agency; and any
materials to be used in amy exempt offering shall be
submitted to Franchizor for review prior to their use.

upon recept of
mvolce.
Cooperative fees Setifa The payment schedule | We have not established any national, regional, or
cooperative 13 will be zet when a local marketing cooperatives as of the 1ssuance date
extablished up to a of thizs disclosure document.  If we establish a
Shrumk 3D, Inc.
20724 Franchizs Dizclomme Diocument ]
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Tvpe of fee Amount Due Date ERemarks
maximum of 2% | cooperative iz product or marketing cooperative that applies to
of Gross extablizshed vour Franchized Businesz we mav collect
BEevenues. contributions of up to 2% of your Gross Fevenues t
on the cooperative’s behalf and forward the
contributions to the cooperative.

Indemnification Waries Upon demand. Yourust indemmnify us, and’or others affiliated with
us, for any losses, clamms, lizbilities, obligations,
damages, aitomevs fees, costs, settlement amounts,
Tudgments, lost profits, charges, expenses, taxes and
mvestigation costs we, or those associated with us,
ncur ansmg out of the operation of vour business.

Unanthorized 5250/day If not retained by us If vou zell products or services that are not

product or service from the fees paid by | awthorized by us, vou must pay a 5250 fee for each

fee customers of your day that the wmauthorized product(s) andor
EBooth and collected zarvicels) were offered for zale.
by us (Note A) when
mvoiced by us.
Quality Audit Fee | Varies. Thisfee | Ifnot retained by us If we conduct an inspection of your Booth we may
shall equal the from the fees paid by | charge vou thiz fee
actual expensa we | customers of your
meur to conduct 8 | Booth and collected
quality audit by us (Wote A) when
mvoiced by us.

Advisory The amount of If not retained by us | If we establish an Advisory Franchisee Committes,

Franchizsee dussz and from the fees paid by | we mav collect dues and aszezzments authorized by

Committee Dues or | assessments customers of your that committee on the committee’™s behalf to be

Aszzeszments authorized by any | Booth and collected | remutted to the commitiee.

Advizory by us (Note A) when
Franchizes mvoiced by us.

Committes on
which you are a

member
Management Fee 10%%e of Gross Betained from the If vou are inahle to operate the Franchized Busimess
Revenues Groes Revenues of the | for anv reason, we or an agent of ours, or an Affiliate

Franchized Buziness

of ours, may operate the Franchized Business for as
long az we deem it necezsary and practical. If we
operate the Franchized Business on vour behalf, we
are entitled to compensation equal to 10% of the
Grozs Fevenue.

Shrnumk 310, Inc.

2024 Franchize Dizclosure Diocumest
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Tvpe of fee Amount Due Date Remarks

br o e

Notes Regarding Other Fees:
(13 All feex are non-refimdable.  All of the fees identified in thiz Item & are payahble to us,

unless otherwize indicated. MNome are currently payable to an affiliate of ours.
] These fees are unifermly Imposed by us.
Note A. Rovalty Fees

Payments for fisurines purchased by customers of your Booth are collected by us using the POS
mcorporated into the Booth. Each weel we retain from those pavments all amounts vou then owe to us and
forward the remainder to you.

Note B. Training Expense.

Initially, vou must have one to two full-time managers operating the business, one of which must be You
You must be responzible for buziness operations and management, imless you request to delegate thosze
responsibilities to 2 manager, and we approve of that delegation in writing. You must ensure that all
mdividuals operating the Booth are Cerfified Shrunk 3D, Inc.™ 3D Scamning and Printing Services
Specialists (SPSS) trammed and certified by yvou using the traming videos and any other materials we provide
to vou for uze i traiming.  We will decide whether vou and vour managers, if amy attend, successfully
complets the mibial traiming program based upon knowledge test results and our observations of your ability
to use the Imowledze effectively.

Az part of vour Initial Franchize Fee we will provide initizl training to up to three people from your
franchize_ which must inclade vou, or vour owners. If you wizh to have more than 3 people attend training,
vou muet pay our traming fee for all additional sttendees. In all cases, vou are solely responsible for all
salanfﬂ compensation, benefits, travel and related expenses for the individuals attending the mitial traiming
program.

Note C. Transfers.

A Transfer Fee 13 owed prier to any Transfer by Franchizee. A “Transfer by Franchizee™ is defined in the
Franchize Agreement as the voluntary, imvoluntary, direct or indirect azsignment, zale, gift, or other transfer
of any Franchised Interest, including, without limitation, the followmg events: (1) the transfer of ownership
of the stock or partmershup or limited Liabality company ownership interest of Franchizee; (11) anv merger,
reorganization, consolidation, or izsuance of additional securities representing a direct or indirect owmership
mterest in Framchises, the Booth or the Franchized Busmess; (1) any sale of a Confrolling Intersst in
Franchisez in a single transaction or a related series of transactions; (iv) transfer of a Franchised Interest by
declaration, divizion, or otheraize in a divorce, insolvency, corporate or parmership dizsolution proceeding
or otherwize by operation of law; (v) transfer of 2 Franchized Interest m the event of Franchizea’s death or
the death of one of its owmers with a Controlling Interest, by will, declaration of or transfer in trust, or under
the laws of intestate succession; (vi} any change in nunersh.lp or control of any or all of the Franchised
Interest by zale, mift, assignment, or otherwize; I:'ruj if Franchisee or any cwner with a Confrolling Interest

Shnumk 300, Inc.
2024 Franchize Dizclosure Dipoumest
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financially capable of doing so. The Development Fee will be credited towards the initial Franchise Fee for

each Franchizsed Busmess developed under the Development Fider. The Development Fee 13 mot
refimdable. Ses Item 5.

. Estimated Initial Investment for First Franchizsed Business. For each Franchised Business that vou develop

under a Development Fider, vou will execute a Franchize Agreement and mcur the mitial mwestment
expenszes (but not any additional Initial Franchise Fees) for the development of a single Franchized Busmess
ax described in the first table of this Item 7. This estimate 1= bazed on the expenses describad m the first
tabla of thiz Item 7. The estimate does not include the Franchize Fee, since the Development Fea 1z credited
towards the Franchize Fee for each Franchized Busmess.

. Signing of Mulﬁple Franchize ﬁg@em Cﬂnmmenﬂ}' with Develc_:pment Fashts Bider.

cnncmrenﬂ} with the zizgning of the Dev elc'pment R.IdEI The number of concurrent Franchise Agreements
vou must sign depends upon the total number of Franchized Businesses we grant you the right to develop.
If vou commit to develop 2 Franchized Busineszes, vou must execute 1 Franchize Agreement concurrenthy
with the Development Bider. If you commit to develop 3 or 4 Franchized Businesses, you must execute 2
Franchize Apresments concurrently with the Development Rider. If vou commit to develop 3 Franchized
Busineszes vou must execute 3 Franchize Agreements concurrently with the Development Fider. ¥ou will

be required to purchaze a separate Booth under each Franchizse Agreement you execute concurrently with
the Developer Eider.

ITEM 3 - RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Y ou must purchase from Us or an approved or designated supplier. We approve certain equipment, suppliss
and Inventory necezsary to start or operate the Franchized Businezs. As to other equipment, supplies and
mventory, you may purchase them from the vendor(s) of Your choice, but the itemi(s) must meet Our
specifications. We izsue specifications in writing and incorporate them in the Mammal. These specifications
mclude quality, accuracy, preparation, installation, application, delivery, performance, design and
gppearance. [n some nstances, vou must purchasze items that comply with Our reasonable subjective
determination of whether they mest the standards and comport with the Shrunk 3D, Ine.™ image. IfWe
have not provided specifications, vou may purchase any items that reascnably meet the requirements of the
Franchized Buzinezs.

Y ou must purchase the Booth, all equipment needed to operate the Booth, and display figurines from us, or
any vendor we desipnate. We have the anthorty to dezignate an affiliate or an approved vendor to be
additional, or replacement suppliers of the Booth, and the aszociated equipment, or some of the equipment
azsociated with the Booth.

Y ou must use gur designated software in operating vour franchize business, includmg customer relationship
meanagement software, point of zale and credit card processmg systems, and software that provides
scheduling, mweicing and collections, and reporting fimetions. To provide you and us with current and
accurate financial reports, we currently require that you use our designated accounting software, currenthy
CuickBooks online Essentials Plan or higher or the then-cument equivalent, for your accounting and
bookdeeping and uze our desipnated vendor for bookkespmg zervices vendor fo set up vou chart of
accounts, to mtegrate info our system, and for ongoing booklkeeping services.

We may require you to utilize a designated third-party merchant processor or processing service for cradit
card and’or ACH collection transactions with vour customers and vour franchized business.

Shmumk 30 Inc.
2024 Franchize Dizclosure Dooument
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We do not currently have any pu:-:hasme: or distribution cooperations, but we may extablizh them in the
future.

For the fiscal year ending December 31, 2023, revenues from franchisee required purchases or leases were
51,796,893 or 60% of our total revemme of $2,973,917. Our affiliates did not derive revenne or other material
consideration bazed on required purchaszes or leases.

We estimate that 73-03% of all the purchases and leases of goods and services you make in starting the
Franchized Businesz will be purchaszes and leases from us, our designees, suppliers we approve, or based
on our specifications, and that 70-83% of all purchases and leases of good and services you make operating
the Franchized Businesses will be purchases and leases from us, our designees, suppliers we approve, or
bazed on our specifications.

ITEM 9 - FRANCHISEE'S OBLIGATIONS

This table lists vour principal obligations under the franchise and other agreements. It will help you
find more detailed information about vour ohlipations in these agreements and in other items of this

disclosure document.

Ohblization Section in agreement Dizclosure document item
a Site zelection and Sections 22, 3.1, and 32 of Franchize Apreement 5,6, 74&11
acquzitionleasze Section 4 of the Development Rider (“DE™)
b, Pre-opening Sections 4.1.B., 5.2 and 8.1 of Franchize TR
purchazesleases Azresment
C. Site developrment Sections 4.1.B., 5.1, 532, 7.1 and 7.2 of Framchize 6, T& 11
and other pre- Agresment
Dpening DR Section 4
Tequirements
d. Initial and ongoing Sections 3.7 and 7.2, 7.3, 7.4, 7.5 of Franchize 6, 7. 11 & 15
training A oreament
e. Opening Sections 7.1 and 9.2 of Franchize Agresment T& 11
DR SEu:ﬁnr. 314
f Fees Sections 2.7,32,4.1,42.73,74,7.5,7.6,7.8, 56, 7&11
7.8 710, ? 3 724 81D, EJ_E}'E,IM-_I’*ri
125, 13.]': 13.3, 14.3: 14.4, 151,152, 191 and
19.8 of Franchize Agreement, Sections § of the
Confidentiality Agreement, Section 4 of Covenant
Agresment, Sections 3 and 13 of the Software
License Apreement, DE. Section 2
E Compliance with Sections 23, 42 51, 61,72 73,75 76,77, g 11,14 & 16
standards and 78,79 710,711, 715,719, 7.20, 721, 7.22,
pelicies/operating 725,726,881, 82, 85 86,901,946 101, 104,
miamual 106,112, 115,118,121, 124 and 141 B and
141D, 144, 14,3 16.1 of Franchizse Asreement
h. Trademarks and Sections 725,.91,9281,11.1-11.11, and 151 of | 13 & 14
proprigtary Franchize Agreement
mformation Sections 1 and 2 of Confidentizlity Agreement and
Section 2 of Covenant .ﬁ.s;reement
DE Section 8
Shnumk 30, Inc.
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ITEM 10 - FINANCING
We do not offer direct or indirect financing. We do not guarantes vour note, lease or obligation.

4 ITEM 11 - FRANCHISOR"S ASSISTANCE, ADVEERTISING, COMPUTER 5YSTEMS AND
TRAINING

Except as listed below, We need not provide any assistance to You
Pre-opening Obligations.
Before You open Your Franchized Business, We will:

1. Grant you a license to use our Marks and System in the operation of your Franchised
Business (Section 2.1 of the Franchize Agresment):

b

If you intend to operate the Booth at a fixed location, you mmst submit all information that
we request regarding the location to ns. We reserve the nght fo require smst approvale of
any tieproposed location before vou sign a lease. In approving sites. we consider the site’s
availability and location to potential costomers. such as sports. weddings, corporate. and
other events. and seasomality and weather. We may approve or disapprove the location in
our sole dizcretion. (Section 5.1 of the Franchize Agresment). We do not nomally owmn
premuzes for vou to lease.

"We have twenty (207 days after 21l the required mformation i3 received from you to approve
of disapprove vour operation at any proposed fixed location. If we do not approve the site,
we will provide our rezsonable explanation for doing so. If we eu-do not &d—a—laeaaa&
that weapprove, you mav not operate at the propozed fixed locationthe frane]
will tepminata (Section 5.2 of the Franchize Agresment).

Lid
B

Designate Your Territory (Section 2.2 of the Franchize Agreement);

Lid
B

4. Sell, and deliver, to vou the Booth, and all software, computer equipment and related itema
needed to operate the Booth and transfer to vou any mamufacturer’s warranties capable of
tranzfer to vou (Sections 4.1 and 8.1 of the Franchize Apresment);

(=]
v

Loan you access to owr Operations hManuwal which mcludes required and recommended
processes and procedures for operating vour Franchized Busmess, our standards and
specifications, a list of approved suppliers, and standards for your Booth's appearance
(Section 6.1 of the Franchize Apreement);

b. Provide vou with Initial fizurmes to use to promote your Booth (Section 6.1 of the
Franchize Agreement);

T Prowide vou with a menu board for the exterior of your Booth when we deliver your Booth.
We will also make digital versionz of our Marks and other eraphics available to vou for
use in your marketing materials (Sections 6.1 and 11.2 of the Franchize Agreement);

g Provide you, and your initial manager(s), if any, and vour initial SPSS, if any, with our
required initial traming program at no 2dditional charge for up to three md.mduals The
training will be conducted at a location and time that we designate, and may be conducted
in whole or in part in an existing Shnmbk 30 franchizes’s temitory znd Booth, a Booth
owned by us, or 2 Booth owned by an affiliate of ours. You will be responsible for all

Shnmk 300, Tnc.
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Maintain 2 list of standards for equipment, fixtures, supplies, mventory, products and services you
must use m the operation of vour Franchized Business or zell through vour Franchized Business.
(Section 6.1 of the Franchize Agresment);

8. Fecommend or establish, to the extent permitted by applicable laws, retail prices, or ranges of retail
prices, for products and'or services you sell through your Franchized Business. (Section 8.6 of the
Franchize Asresment);

8. Create local, repional and'or national franchizes advizory committees or councils as we deem
NECEsSary of appmpnate iSection 9.5 of the Franchize Eexeementl,

10. Sell to you replacement equipment needed to mamtain your Booth in working order, items bearing
our Marks, and figurines for vou to display, or designate suppliers who will be approved to sell
thoze tems to you. (Sections 7.11 of the Franchize Agresment’;

11. In the event of vour death, or incapacity, or the death or incapacity of your Owner, we may assign

a manager to operate vour Franchized Business if it 1z not being operated properly (Section 13.6 of
the Franchize Apreement):

12. Pequire vow, upon renewal of your Franchize Agresment. to replace or update your Booth's exterior
graphics, and'or technolozy (such as cameras, scanners or computers), if needed to conform to our
then-current standards. (Section 7.14 of the Franchize Agreement).

Our obligations after opening:

After vou open the Franchized Business, we expect to be in regular contact with You to dizenss Your
operation of the Franchized Buzine=s and to generally be of assistance. We plan to provide additional on-
going tramming for vou at our uzual charges. The Agreement does not obligate Us to provide such services,
however.

You must conduct marketing for yourself directly or through a Begional Marketing Cooperative and'or you
may 1se your own marketing materialz, but vou must obtamn our approval of any such matenals i advance.
We are not obligated to conduct a marketing program for your local territory.

We currently do not have an advisory council If We form or approve an advisory couneil, you may be
required to participate. Anv advizory coumeil would not have decizsion-making power. It would be advizory
only. We have the right to form, change or dissolve any advisory couneil.

Advertising Program

-------

and advertizing must conform to our standards and protect anJ:I en.han-::e the Shnmk 3D brand’z image. ¥ on
must comply with the requirements mecluded i the Operations Mannal regarding your use of the Marks.
All advertizing materials that vou propose to use must be approved by us before vou use the materials. This
mecludes mebile advertising and online advertising. We may disapprove any advertising or marketing
materizls vou use or propose to use without liability to you for anv costs incurred by vou to produce those
materials. Our review of the advertising is for compliance with brand standards and proper use of the
Licensed Marks. It iz alwavs vour obligation to make sure that the advertising vou use complies with
applicable law. (Sections 9.1 and 9.2 of the Franchise A4 greement).

We may nse in-honse advertising departments and may use national or regional advertising agencies. If we
designate a supplier for adw emsmg and marketing materials you must use that suppher We may require
vou to use only marketing and advertizing materials we, or an affiliate of ours, provides. We will provide
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vouwith a website to uge to promote vour Franchized Business. Tou are prohibited from creating a domain
name, or any other webasite using the harks, and are prohubited from using the Marks in anv wav to conduct
commerce through the Internet or similar media, other than for marketing of vour Franchized Business,
without our prior, written approval. We will mamtain a website for the Svstem, and you may not maintain
vour own website for your Franchized Business. We may, however, provide vou with a subpage on the
S‘rstenl website.  You are cumrently permitted to promote vour Franchised Business using existing social
media platforms. Voo must provide us with sufficient current and accurate information to enable us to
access the social media accounts vou use to promote vour Franchized Busmeszs. We will be permitted to
add, remove or alter content placed, posted, or otherwise displayed through your Franchized Businesses

social media accounts, and we may withdraw approval of vou using social media to promote vour
Franchized Business.

You may advertize outside of your Territory, as long as you: do net advertize in the Terntory of another
Shnmk 3D franchizes; are willing to operate the Booth in all areas in which vou advertise; and are not
restricted from advertizing outside your Temitory by a Regional Marketing Cooperative we establish.

We do not have currently have any Fegional Marketing Cooperatives, but have the authority to establish
one or more in our sole discretion. We have the power to require cooperatives to be formed. changed
dissolved, or merged. We will promptly notify you and other franchisees of the establishment. modification,
and geoeraphical boundaries of Besional Marketing Cooperatives. Your Franchized Business may or may
not be included in any Regional Marketing Cooperative. If it does, you will ke required to comply with the
terms of the cooperative we establish, which mav limit vou from advertizing outside of vour Temritory. All
Shnmk3DT™ businesses within the seosraphic area of the cooperative will participate on the same basis,
mcluding unite owned by us or our affiliate. You may be required to contribute up to 2% of your Gross
Revenues to the cooperative. Contributions will be made either to us or directly to the cooperative, as we
direct. We will adminizter each Regional Marketing Cooperative in the same manner and wpon the same
terms and conditions as the Brand Development Fund. There are no other written poverning documents that
EOVEM any cooperative advertising program. Mo Besional Marketing Cooperative will be audited: however,
we will prepare or cauze to be prepared anmal finsmcial staternents that cooperative members may obtam
upon written request. We may, in our discretion, offset the Brand Development Fee by the amount of Gross
Eevennes you contribute to 2 Fegional Marketing Cooperative.

Brand Development Fund

We have establizhed 2 Brand Development Fund (the “Brand Development Fund™). The Brand
Development Fund will be accounted for separately from our other fimds. We will not use the Brand
Development Fund to defray any of our general operating expenses, except for reasonzble salaries,
administrative costs, travel expenses and overhead a5 we may incur in activities related to the administration
of the Brand Development Fund and all costs of research, development and preparing national | regional,
point of zale and local advertising and marketing stratezy materials for use within the Svstemn. The materials
may be disseminated via radio, televizion, print media, Intemet (mcluding social media), or outdoor
advertizing. The Brand Development Fund Fes 1z 2% of your Gross Eevenues, pavable on a weskly basis.
All Shrunk: 31s locations owned by our affiliates, will contribute to the Brand Development Fund at the
same percentage of Gross Revenues required of Franchizees within the System.

During the 2023 fiscal year we collected $7.183 in Brand Development Fund contributions from our
franchizees. The 2023 expenditurez from the Brand Development Fund collected by uz were spent as
follows: 100% on marketing staff. We intend to spend the entire Brand Development Fund Fee collected
& grven vear, provided that we have the right to camry over faes to fture yvears, if the entire fee from one
vear Is not spent that year. The Brand Development Fund will be administerad by us. When we establish
& franchizee advisory council its board will serve m an advisery capactty to us, bot we will have sole
dizcretion over the concepts, materials, and media used in thesa programs and activities and their placement
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and allocation. In any calendar year we may spend more or lezs than the amount of aggregate confributions
from all Shrunk 3D°s locations to the Brand Development Fund in that vear, and the Brand Development
Fund may borrow from us or from others to cover deficits or invest any surplus for fiture use. We wall use
all intere=t egmed on monies contributed to the Brand Development Fund before we expend other assets of
the Brand Development Fund. We will not audit the Brand Development Fund, but Franchizees may, upon
written request to us, recerve an anmual accounting of how advertising fees are spent. Brand Develn:rpment
Fund contributions will not be principally used to sell additional franchizes but we may include information
n our general advertising materials that Shnumk 3D franchize opportomities are available. (Section 9.2 of
the Franchize Agreement).

Expenditures by the Brand Development Fund may not be proportionate or equivalent to contributions to
the Brand Development Fund by Shrunk 30s locations operating in that gecsraphic area. We are not
required to spend any amount on advertisme o vour temmitory. You or vour Franchised Business may not
benefit directly or in proportion to vour comtribution to the Brand Development Fund., Neither we, nor the
Erand Development Fund would be liable to you for the mamtenance, direction or admimistration of the
Brand Development Fund, including for contributions, expenditures. imvestments or borrowings, except for
acts constituting willful misconduct. The finds collected by the Brand Development Fund and any eammings
thereon, are not and shall not be an asset of ours or of any Franchizee.

In lien of charging 2 Brand Development Fund fee, and independent of the establishment of the Brand
Development Fund, we may, at our option, charge vou a fze on a project basis for marketing and advertising
materials and projects prepared or undertaken for use by the System. The fee for the project basis will not
surpass the Brand Development Fund fee.

Local Marketing. In addition to vour contributions to the Brand Development Fund, beginning in the
fourth full menth after the date the Booth opens, vou must spend a minimum of $500 per menth on local
advertising end promotional activities, which shall be payable directly to third party vendors. If vou fail to
pay the required amount in anv quarter, we may require vou to pay us the shortfall as an additional Brand
Development Fee or to pay us the shortfall for us to spend on local marketing for your Booth. We may
raquire you to expend certain amounts of the Local Marketing Spending Requu'emﬂnt on spem_ﬁc tvpes of
advertizsing, such as digital marketing, social media marketing, and other forms of marksting m our sole
dizcretion. We may require you to use certain approved or desiznated suppliers to mest vour Local
Marketing Spending Eequirement, which may mclude us or our affiliates. We are not obligated to spend
2y amount ol your area of territory.

Computer Software

We require you to use the computer equipment and software that will be delivered to you with the Booth.
"{'ou are responzsible to maintain and repair vour hardware and to update or upzrade the software. You must
purchase replacement equipment from us. We may recommend or require additional hardware. We require
Fou to uze Shnmk 3Dz specified point of sale or register equipment and credit card processing software
and'or portable hand-held devices (collectively the “POS System™). Imitially, we provide you with the
equipment needed to use the POS System. However, if that equipment needs to be replaced, vou must
purchase it from our designated supplier. The POS System currently costs about $430. If we choose to
change POS system vendors, vou may be required to purchase a new POS system and equipment. We
currently require You to use the following computer hardware and software:

1. The Shrnk 3D, Inc.™ camera operating software that is used to operate the scanning
cameras in the Booth to take the images necessary to render the 3D printed fipurines.

2. The Shrmk: 3D, Inc.™ seanning software is a propristary software program that allows
SPS3s to collect data while collecting data points on a figure.

chnmk 30, Inc.
20724 Franchizs Dizclosure Diocumest 24

Minnesota to 2024-12-3 Response to comment.docx



3. The Proprietary software 15 operated on laptop or a desktop computer. New releases or
updates of the software may be provided at an additionsal cost. All data collected is leased
form us, and remains the sole property of Shrunk 3D, Inc. It i3 not to be used in any capacity
other than the operation of vour Franchized Business consistent with our standards.

4. POS hardware and software from our designated supplier, which we will provide to you with
the Booth

5. Other hardware that 13 provided by us a3 part of the Booth.
6. A customer relationship management (CEM) zofbware that we desipnate.

Via our proprietary software, we have access to the mformation and data generated described above, and
we are the sole owners of that data. There are no confractual limitations on our rights to access the
mformation and data.

We currently require High speed Cable or Fiber Optic Internet connection that is always on, for uploading
zcan files. We require You to have a static IP addresz—it iz required for the secunity system We
recommend that You obtain your Intermet access from a major supplier.

We have no contractual obligation to provide support for amy other soffware programs vou choose to use
in the operation of vour Franchised Business, such as software from Microzoft, Adobe, Intunt, or other 3rd
party vendors. You may be able to obtain support from Your computer hardware mamafacturer or directly
from the producers. We have no contract with Microsoft or with any hardware manufacturer to provide
You with service or support. We canmet estimate the cost of mamtenance. updates and upgrades to the
Booth. or any of the hardware of software required for operation of vour Franchized Business to be

approximately $50 to $3,E{H} JeL year and there is no Ij.mit to the ﬁ'equenm with ui:u'n:h VOU may Tegquire

Y ou must upgrade the Booth, or its equipment, within the time specified by us at vour expense to conform
to the appearance and prezentation of the Proprietary Marks and trade dress consistent with our then-current
public image, mecluding, without limitation, stuchoral changes, equipment changes and upgrades, and
redecoration and such modifications to exizting equipment as may be deemed necessary by us, as long as
those same upgrading requirements apply to a majority of Franchised Businesses operated by franchisees
of by us and anv of our affiliates, or are necessary to bring the Booth into compliance with requrements
already adopted or being adﬂpted by a majority of Franchised Businesses. You may not make additions,
alterations, or replacements to the Booth or anything located on the Booth without our prior written consent.

The required computer hardware and sofbware will enable vou to gather, analyze and transmit scans taken
uzing vour Booth, and data generated by those scans. The required computer hardware and software will
alzo collect and make available to vou and to us extensive mformation about your business, mcluding
purchases, customer data, inventory, receipts, cost of goods, profitability and expenseas, mcludma pﬂ‘.-‘m].l

and employvee expensze and schfdu]mt' Under the Franchize Agreement, we have ulimited mdependent
access to the information stored in, or _f_fenemted by, the computer hardware and software vou use in connect
with your Franchized Business.

Training Program

Before opening vour Franchized Business, You, must successfully complete our imbal traming program,
which currently meludes one day in the Charleston, South Carolina ares and up to 10 hours of cnlne
training, but may be held at zny location we designate. Trammgs will be held at least twice annnally. Your
manager(s) and any SP3S vou wish to have participate m the mitial training program may also attend. If
three or fewer people from your Franchized Business attend the imtial traming program, it will be provided
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to you at mo cost. If more than three people from your Franchised Business attend the inffizl traiming
program, you must pey 5199 per person per day of training for each additional person who attends.

We will decide whether Vou successfully complets the inthal fraining program based upon kmowledge test
results and Cur observations of Your ability to use the kmowledge effectively. We will ordinarily schedule
the initial training program so that You will complete the imtial framing program no more than 10 days
hefore the schednled opening of Your Franchized Business. You are responsible for all salaries,
compensation and travel-related expenses of persons attending trainimg. The chart below provides a
summary of the training program:

TEAINGING PEOGEAM
Hours of Hours of On
Subject Classroom The Joh Location®
Training Training
Objectives of Shnmk 3D, Inc. 1 ]
Service Overview 1 3
Operations, Support & Computer 4 3 Charleston, 3C
Systems and online
Sales 2 ]
Mearketing & Advertizmg 2 ]
TOTAL 10 ]

All times are approximate, and we may adjust them based upon your experience and rate of leaming. Cur
traiming program is coordinated by two of our founders, 2k Petersen and Micah Smith. Zak and Micah
may be zzsisted by other mdividuals who have Inowledge about 2 particular topic. Instructors wall typically
have at least ome vear's expenence relevant o the subjects they are teaching. Zak and Micah, together,
developed the software and system vou will use to operate your Booth and your Franchized Business. The
nitial fraining program will involve the uze of our training mannal, and zhidez. See Exhibit G for the table
of contents for our operations manual as of the date of this disclosure document, with the number of pages
devoted to each subject. There are 30 total pages in the operations manual az of the 1ssnance date of this
dizclosure document.

Generally, you will be expected to train your SPSS" and other employess using, in part, traming materials
we will make available to vou, and vour own knowledge of our systermn. We may require vou, Vour managers
or one or more of your SP337 to attend additional training zt a location we determine. Youmay also request
that we provide you, your managers or one of more of vour SPS5° with additional trammg. If we require,
or 1f vou request, that we provide additional training to you, or your emplovees, you will be required to pay
our traming fee. Currently our training fee iz $199 per person per day of training.

We may make available fraining materizls and equipment to you for use with your employees and may
charge a fee. All training matenials are Trade Secrets. You must ensure that all employvess successfully
complete any training we desipnate as mandztory. We currently require everyone operating the Booth to
be a Certified SPSS.

Shnmk 300, Inc.
2024 Franchize Dizclosure Dipoumest 26

Minnesota to 2024-12-3 Response to comment.docx



ITEM 11 - TERRITORY

The Franchize Agreement defines vour assigned geographic ares m which vou will operate the Franchized
Business (“Temitory™). The Termtory will be described in Exhubit A to the Framchize Agreement. Generally,
vour Territory will have a household count of up to 70,000 households with an anmual household income
of at least EI{I':] 000, However, actual geographic size of vour protected territory will vary depending on
population, tourism frends, ﬁequenct.- of events, geographical location, and other factors. Generally, we
deseribe vour Territory using zip codes, but we may define it in different wava, using state or county
boundaries, city limits, population, and drive tume, to delineate the territory. Ifwu request, and we agree
to grant vou & temitory mcludes a household count that exceads 70,000 houzeholds with annual household
income of at least $100,00, in addition to the Initizl Franchise Fee, you must pay us an amount equal to
§0.71 cents per additional housshold (based on the housshold count of the territory a5 determined by us as
of the date you zign the Franchize A greement).

We anticipate that yvou will manzge your Franchized Business from vour home or from a small office setting.
W om are not requjred to hEﬁ £ a sepa.rate dedin:ated office outside Df‘i{ﬂll' home f-:rr the nperalicm of vour

driving distance Lmless we a,e;r&e otherwise. Your Booth may be stored at a commercial or residential
location (subject to local laws). You must have access to at least 100 square feet of secure storage for your
Booth. You may relocate vour busmess headquarters anywhere in vour Territory, at no charge but vou
must provide us notice of the relocation. You may not relocate vour Franchized Business to a different
territory without entering into a new franchize agreement.

oumay establizh addifional Booths in your Termritory if vou are not in default of your franchise agreement,
1f you have not committed a default in the prior 12 months, and if you have our approval (which will not
be unreazonably withheld). If vou dedicate vour Booth to serving a single location for more than 25 out of
30 conzecutive days, we may require you to purchase an additional Booth in order fo serve other venues
and events in your Territory.

If you sign & Development Fider (in the form attached as Extubit C to this disclosure document), then vou
will have the right to develop additional zpecified termitones, each with itz own Booth. These temmitornes
will be reserved for you zo long as vou zign the required additional franchise agreements, purchase
additional Booths, and begin operations in each additional temritory by the dates =zet forth in your
Development Schedule. You will be reguired to sign our then-current form of franchise agreement and
purchaze a Booth at the then-current price for each additional territory in vour Development Schedule. The
then-current form of franchizse apreement may contain terme that are materially different from the origimal
franchize agreement that vou sigmed. If vou do not comply with vour Development Schedule, we may
terminate your right to develop additional territories, however a failure to comply with your De*.‘elnpme;nt
Schedule will not, on Its own, rigzer an event of default for any franchize agreement already in effect at
the time of the Develc-pmfmt Schedule default Unless vou sign a Development Bider, you have no rights
to establizh any future Franchized Businesses, or any right of first refusal to obtain additional territory
unless we 2gree otherwize n writing,

om will not recerve an exchisrve temtory. Y on mav face competition from other franchisees from outlets
that we owr, or form other channels of distribution or competitive brands that we control.

Except as described m yvour franchize agresment and m this Item 12, if you are not in breach of the
Agreement, we will not locate or open another Franchised Busmess under the Marks and using the Svstem
m Your Termritory, either company-owned or franchized, during the term of the Agresment — unless certain
minimum zales requirements are not met. We may operate a Booth in vour Temitory_or license a franchisee
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Provizion

Section in
franchise or

other agreement

Summary

representing an interest in your Franchized Interest of Location;
(111) zale of more than a 50% interest in vour Franchized Interest;
(v} transfer of a Franchized Interest in a divorce, msolvency,
corporate parmership dizsolhation or otherwize; (v) tranzfer of a
Franchised Interast by will, trust or mtestate succession; (vi)
change in owmnership or otherwise; (vit) any change m trustee or
heneficial owmer of a trust (if the trust is 8 Franchizee or has more
than a 50%% interest m the Franchized Interest); or {(vii1) any
pledge, hvpothecation or encumbrance of any Franchised Interest
as security for an oblization.

Franchisor
approval of
tranzfer by
franchizee

Section 13

Vou may not transfer vour Agreement, your franchize, or any
ownership interest in the franchize, the Location or a substantial
portion of the Location’s azsets, without our consent, except
under 3 circumstances. (1) If vou sign as an mndividual, you can
transfer your Acresment to a corporation, parimership or limited
liahility company if vou maintaim vour same ownership interest in
the new entity. (2) If vou die or become mcapacitated (and you
are personally the Franchizee or the owner of more than 50% of
the Franchizes), your executor or other personal representatives
must tranafer all vour interests to a third party. With our consent,
vour personal representative may transfer all your nterests o
vour spouse, parent, sibling, mece, nephew, descendent or
spouse’s descendant (3) If you wish to transfer ownership by
public or private offering, you must first obtain our written
consent. We may withhold the consent in our sole discretion in
the case of 2 public offering, and for a prvate offering will not
unreasonably withheld it. Any other transfer is a change of
ownership requiring 2 new application and payment of an
application fee, and, if approved, an Initial Franchize Fee. If the
transfer is of less than 50%: of vour ownership and does not
tranzfer a controlling interest, no application fee or Initial
Franchise Fee will be required. Transfer may not be unreasonably
withheld.

Conditions for
franchizor
approval of
transfer

Sections 136,
137,138 and
13.10

For zales of securities or other interests by public or private
offening, we may grant or deny approval bazed on whatever we
deem to be in our best interasts. For public offerings, vou must
pav us & $3,000 fee or such higher amoumt that covers our costs.
For private offerings, vou must pay us a 52,500 fee or such higher
amount that covers our costs. If vou seek a change of ownership,

approved, the transferee has to sign a new Franchize Agreement
for the remainder of vour current term and pay a transfer fee. We
may alzo require that the new franchisee’s owmer sign a
guarantee, that vou sign a general release, that the Location 13
updated to then-current standards for new Shnmk: 30 Busineszes.
With our consent, yvour perzonal representative may transfer all
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Section in
Provision franchise or Summary
other agreement

vour inferests to your spouse, parent, sibling, niece, nephew,

descendant or spouse’s descendant Subject to state law.
Franchisar's Any transfer of ownership, other than from you (if you are an
right of first individual) to a corporation, parmership or limited liability
refisal to _ company owned by you, is subject to our right of first refusal.

: Sectionz 13.3 We have the option for 30 davs following our receipt of notice of
aﬁ::anmcl}ﬁs.ee‘s transfer to exercize our right. We can purchage the ovwnership
business Interest 1|1 Franchizee on the zame terms as thoze offered by you

to the third party.
Upon termination for any reason of the Franchize Agreement, we
have the option for 30 davys following the termination or
expuahnutn purchase your assets at a price determined by 1
Franchisor's appraizer elected by us (though vou may select a second zppraizer
option to . i at your expense, and if their evaluations are more than 10% apart,
purchase Eectniljs }j.:n and | youwill pay for a 3 appraiser to determine the final price).
panchise s - We also have the rights within 60 days following our receipt of
vour nventory list following temmnation or expiration of the
Franchise Apreement. to purchase at fair market value, vour
supplies, fixtures and equpment, siznage, and other materals
bearing the Proprietary Marks.
If you die or become mezpacitated (and you are persenally the
Franchizes or the owner of more than 30°%% of the Franchizes),
vour executor of other legally appointed personal representative
must appoint, within 30 days, an approved management company
Death or to operate the Location. Pending the appomtment znd subject to
dizability of Sectionz 13.6 legal formalities, we can manage the Location. Your exescutor or
franchizee other legally appointed personal representative must also transfer
all your mterests to a third party within 1 year. With our consent,
vour estate or legally appointed personal representative may
transfer all your mterestto your spouse, parent, sibling, direct
descendant or spouse’s direct descendant.
Non. ou cannot uze the Booth for any purpese or activity except to
competition operate the Frann:hj_sed Bus:i.m_ess and vou cannot uze it to promote
cm‘ezants Sections 710 ang | 2 competing business. Dhring the term of the Franchize
during the 1 lll;.ﬁ. M vou may not mmpete with uz by being associatad
term of the =2 with any business engaged in scanning or 3D printing, or that is
fanchise otherwize sm:ular to the Franchised Busm&ss.es_ no matter where
located . Subject to state law.
Non-

.- ' For 2 years after any transfer, expiration, or termination of the
zime];ﬁ;i:sm Section 1111 B Franchise Apreement anywhere in your Protected Temitory or the
after the Protected Temitory of anv other System Location. The definition

er
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Section in
Provision franchise or Summary
other agreement
franchize 15 of what 13 2 Competing Buziness is the same as for the in-term
terminated or covenant not to compete. Subject to state law.
EXpIres
MModification No modifications generally unless in writing signed by vou and
of the Section 201 one of our officers. However, our Manual iz subject to change at
agreement our dizcretion.
Only the terms of the franchize agresment are binding (subject to
state law). Amny reprezentations or promizes outside of the
Integration'm dizclosure document and franchize agreement are not enforceable.
Section 2001 WNotwithstanding the foregoing, nothing m this or any related
erger clause agresment i3 intended to disclaim the express representations
made i the Franchise Disclosure Document, its exhibits and
amendments.
All disputes must be mediated. Mediztion oceurs n the city
Dispute where the Franchizor has itz principal place, currently Charleston,
retblution by Section 19.1 SC. The mediation proceedings are governed by niles of the
mediation American Arbitration Association. This provision mayv subject to
applicable state law.
Litigation must ke in state or federal courts in the place where the
Choice of Saction 103 Framchisor maintame itz principal place of business, currenthy
forum i Charleston, SC (subject to applicable state law). See State
Addenda.
. ) - South Carolina law applies (subject to applicable state law). See
Choice of law Section 20.2 State Addenda

B. Development Rights Rider

Section in
Provision Development Summary
Rider
Length of the Section 3 The term expires upon the deadline to develop the Franchized
franchize term Busineszes specified mn the Development Schedule or upon the
development of all Franchized Businesses.
Benewal or Mot Applicable ot Applicable
extenzion of
the term
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section in
Provision Development Summary
Eider
c. | Bequrements | Not Applicable Mot Applicable
for franchizee
to renew or
extend
d. | Termination by | Not Applicable Mot Appheabls ¥ ou may terminate the Franchize Asresment under
franchizee any grounds permitted by law.
e. | Termination by | None Mot Applicable
franchizor
without canze
f | Termination by | Section 6.1 We can terminate only if you default (zes (2) and (h) below).
franchizor with
cause
g | "Canse” Mot applicable Mot Applicable
defined —
curable defaults
h. | "Canse” Section 6.1 You fail to have open and operating the minimuwm number of
defined - non- Franchised Businesses specified i the Development Schedule by
curzble defaults any Opening Deadline specified in the Development Schedule;
any Framchize 4greement 1= termimated a result of defanlt; or vou
breach or otherwize fail to comply fully with any other provizion
of the Development Fider.
L ' Sections §.2 You will loze the right to continue to develop Franchized
obligations on Busineszes i your Development Area
 shion o
n-Tgngwal
j- | Assignment of | Section 7 Fully assignable and transferrable by us.
contract by
franchisor
k. | "Transfer” by | Section 7 Includes transfer of the Development Bider, zny mterest in the
franchizee - Development Fider, or, if vou are & business entity, any mterest m
defined the entity.
I. | Franchisor Section 7 "We have the right to approve or not approve all transfers in our sole
zpproval of dizcretion. Tram=fer may not be uwnreazonably withheld.
transfer by
franchizze
Shmmk 300, Inc.
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Section in
Provision Development Summary
Rider

Conditions for | Section 7 We have sole dizcretion in setting conditions for our approval of a

franchizor transfer. Subject to state law.

approval of

transfer

Franchisor's Section 7 We have the first right of refuzal on all transfer, exercizable

right of firat withing 30 days of receiving an executed copy of the contract of

refisal to tranzfer.

ACOUIre

franchisee's

business

Franchizor's Not applicable Not applicable

option to

purchase

franchisee's

business

Death or Not applicable We have the right approve or disapprove any transfer in our sole

dizahility of dizeretion. Subject to state law.

franchisee

Non- Section 3 The non-competition covenants in vour Franchize Agreement shall

competition apply to your Development Rider. Subject to state law.

covenants

during the term

of the franchise

Non- Section 3 The non-competition covenants in vour Franchize Agreement shall

competition apply to your Development Rider. Subject to state law.

covenants after

the franchize iz

terminated or

EXpiTes

Modification of | Section 8 No modifications to the Development Fider unless vou and we

the agreement agree In writing. We may amend the Operations Mamual at any
time.

Integration'mer | Section 9 Only the terms of the Development Fider and any Franchise

ger clause Agreements are bindmg (subject to state law). Anv promises
putside the Development Rider, the Franchise Apreements, and
thiz FDD may not be enforceable. However, nothing in the
Franchize Agreement will have the effect of disclaimimg any of the
representations made in this FDD.

Dispute Section 3 The dizpute rezelution provizions of the Franchize Agreement

rezolution by apply to any dizputes under the Development Rider (subject to

arbitration or applicable state law)

mediation

Shnmk 30, Inc.

-
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Section in
Provision Development Summary
Rider
v. | Choice of Section 3 The choice of forum provisions of the Franchize Agreement aoply
forum to the Development Eider (subject to applicable state law)
w. | Choice oflaw | Section 8 The choice of law provisions of the Franchise Apreement apply to
the Development Rider (subject to APFLICAELE state law)

ITEM 18 - FUBLIC FIGURES
We do not use any public fipure to promote our franchize.
ITEM 19 - FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC'= Franchize Bule permits a franclizor to provide information about the actual or potential finaneial
performance of its franchized and franchizor-owmed owtlets, if there 15 a ressonable basis for the
mformation, and if the information 13 mcluded m the Disclosure Document.  Finaneial performance
mformation that differs from that mcluded m an Itemn 19 may be given only it (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchizof supplements the
mformation provided in an Ttem 19, for example, by providing information about possible performance at

The following financial performance representation iz based upon the historic data of the 23 franchized
outlets which operated during the 12-month reporting period from April 1, 2023 through Warch 31, 2024,
We obtained these historical financial results from the sales reports and orders provided to us by the
franchized outlets through the point-of-sale system related to revenue-generating events. “Fevemue-
generating events”™ mezn events in which the franchized outlet participated in to offer and zell the
Shrmb30™ figurine products. They do not include anv results or data from revenue generated from other
chamnels such as fhrough e-commerce znd online. social media. or other at-marketing or promoticnal
effortzesents or recrders or orders made after the event. Dring the reporting period, there were a total of
24 outlets in operation. There are no outlets owned or operated by us or any of our affilistes. 1 franchised
outlet was excluded from this Item 19 because they were not yvet open and e did not have any revenue-
penerating events during the reporting period. None of our franchisees had any revene generating events
at a military base or facility.

The franchized outlets included in this financial performance representation all operated in a substantially
similar marmmer to how vour Franchized Buziness will operate. & of the 23 outlets operated in a termitory with
more than 70,000 households. The explanatory notes mchaded with the following charts are an integral part
of thizs financial performance representation and should be read m their entirety for a full understanding of
the information contained in the following charts. Written substantiation for the financial performance
reprezentation will be made availzble to the prospective franchizee upon reasonable request.

Tahle 1
Average and Median Figurine Price
April 1, 2033 to March 31, 2024

Ranking by Total Average Median High Low
Figurine Price * Franchises
All Framehises 23 5181 5137 §240 £43
Shrnumk 31, Inc.
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5224 5220 5249 $215
5111 5103 5167 $93

Top-23%°
Boffom-25%¢ ¢

]
f

1. This table shows average and median figurine price for the 23 franchised outlets that had revenue
generating events during the Apnl 2023 to harch 2024 reporting period. The first subset shows all
included franchizes; the second subset shows the top 25% of these franchizes when ranked by figurine
price; the third subset shows the bottom 25% of these franchizes when ranked by figurine price.

2. “Figurine Price” is the price customers paid per figurine at a revenue generating event. This table does
not include any data from other chammels such as throngh e-commerce and online. social media, or other
marketing or promotional efforts or reorders or orders made after the events.

3. All Franchizes, The mumbers mn this row come from all 23 franchized outlets whose dats was used In
thiz financial performance representation. 16 out of 23 outlets or 69%: attained or surpassed the stated
Average Figurine Price. 12 out of 23 outlats or 32%% attzined or surpassed the stated Median Figurine
Price.

4. Top-23%. The numbers in this row come from the & franchized outlets who had the best Average
Median Fipurine Price whose data was in the top 25% used to caloulate the mumbers. 2 out of & outlets
or 33%; aftained or surpassed the stated Average Figurine Price. 3 out of 6 outlets or 50% zttamed or
surpaszed the stated Median Fizurme Price.

n

Bottom-15%. The mumbers in this row come from the 6 franchized outlets who had the lowest Average
Median Figurine Price whose data was in the top 25% used to calculate the mmmbers. 2 out of & outlets
or 33%: attamed or surpassed the stated Average and Median Figurine Price. 3 out of 6 outlets or 50%
attamed or surpaszed the stated ‘-,Ied.lau}"lgunne Price.

Table 2
Average and Median Estimated Gross Margin
April 1, 2023 to March 31, 2024

Ranking by Total Average Median High Low
Estimated  Gross | Franchises
All Fromehises ° 23 59.5% 59.9% 73.2% 48.2%
Top-25%° ] 1.2% 1.2% 722% 63.1%
Boitom-253% * ] 51.6% 32.1% 33.7% 48.2%

1. This table shows average and median estimated gross profit margin for the 23 franchized outlets that
had revenue generating events during the Aprl 2023 to March 2024 reporting period. The first subset
shows all included framchises; the second subset shows the top 25% of these franchises when ranked
bv estimated gross profit margin; the third subset shows the bottom 23% of these franchizes when
ranked by estimated gross profit margm. This table does not include any data from other chamnels such
as throush e-commerce and online, social media. or other marketing or promotional efforts or reorders
or orders made after the events.

2. “Estimated Gross DMargin®™ means the net sales revenue generated for all orders by a particular
outlet{which excludes amounts collected as sales tax and paid to relevant taxng authonties, or
dizcounts or rebates paid back to customers related to their purchaszes), mips the cost of goods sold for
the production of all orders for the particular outlet, divided’ v the net zales revenue fimure and

Shnmk 30, Inc.
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expressed a2z a parcenl:age “Cost c-f Gmds Su:llui" 1z the wholesale pli.uﬁng cost charged by the

3. All Franchizes. The numberz in thiz row come from all 23 franchized outlets whose data waz uzed n
this financial performance representation. 12 out of 23 outlets or 532%% attamed or surpassed the stated
Average and hMedian Estimated Gross MMargin.

4. Top-25%. The numbers in this row come from the & franchized outlets who had the best Average
Estimated Gross Margin whose data was in the top 23% used to calculate the numbers. 1 out of & outlets
or 16% attained or surpassed the stated Average Estimated Gross Margin. 3 out of § outlets or 50%
attzined or surpaszed the stated Median Estimated Gross hargin.

LA

Bottom-23%%. The mumbers in this row come from the 6 franchized outlets who had the lowest Average
Estimated Gross Margin whose data was in the bottom 23% used to caleulate the nombers. 4 out of 6
outlets or 67% aftained or surpassed the stated Average Estimated Gross Margin. 3 out of 6 outlets or
307 attained or surpazsed the stated Average and hedian Estimated Gross Margin.

Table 3
Average and Median Fizures Sold Per Event Day
April 1, 2023 to March 31, 2024

Ranking by Total Average Median High Low
Figurines Sold per | Franchises
Event Day*
All Franchises * 23 114 10.9 6.7 45
Top-25%° & 19.0 17.6 26.7 17.2
Bottom-25%5* 6 5.6 5.8 6.6 45

1. This table shows average and medizn by Figurines Sold Per Event Diay for the 23 franchised outlets
that had revenue generating events during the April 2023 to hiarch 2024 reporting period. The first
subset shows all included franchizes; the second subset shows the top 23% of these franchizes when
ranked by Fizunnes Sold Per Event Dav; the third subsst shows the bottom 25%¢ of these franclizes
when ranked by Figurmes Sold Per Event Dat This table does not include any datz from other channels
such as throush e-commerce and online. social media, or other marketing or promotional efforts or

recrders or orders made after the eventmsardcatme or promaotional evants

2. “Figurmes Sold Per Event Dav™ means the momber of figurines sold by the franchised outlat at each
day of a revenue generating event.

3. All Franchizes. The numbers in this row come from all 23 franchized outlets whose data was used in
this financial performance representation. @ out of 23 outlets or 3%%% attained or surpassed the stated
Average and Median Figunnes Sold Per Event Day. 12 out of 23 outlets or 52% attained or surpassed
the stated MMedian Figunines Sold Per Event Day.

4. Top-25%. The numbers in this row come from the & franchized outlets who had the best Average
Fipurinez Sold Per Event Day whose data was in the top 23%% used to calculate the numbers. 1 out of &
outlets or 16%: aftained or surpassed the stated Average Figurmes Sold Per Event Day. 3 out of & outlets
or 50% attained or surpassed the stated Median Figurines Sold Per Event Day.

Ln

Bottom-23%%. The mumbers in this row come from the 6 franchized outlets who had the lowest Average
Figurines Sold Per Event Dav whose data was mn the bottom 23% used to calculate the numbers. 3 out
of & cutlets or 30% attained or surpessed the stated Average and Median Figurmes Sold Per Event Day.

Shnmk 300, Inc.
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Table 4
Average and Median Order Amount
Apnl 1, 2023 to Iarch 31, 2024

Ranking by Total Average Median High Low
Order Amount per | Franchises
Event Day *
Al Framchizes * 23 5242.02 123281 $368.21 5114.81
Top-23%° g 528494 327634 $365.21 £270.03
Botigm-23% " & 51933 F208.35 122414 5114.81

(=]

This table shows average and median order amount for the 23 franchized outlets that had revenue
generating events during the April 2023 to March 2024 reporting period. The dataset shows all mcluded
franchizes. This table does not include any data from other chamnels such as throngh e-commerce and
onling. zocial media or other marketing or promotional effort= or recrders or orders made after the

eventrarketng or promotional events.

“Order Amount”™ means the average net sales revenue genersted per order by a particular cutlet (which
excludes amounts collected as sales tax and paid to relevant taxing authorties, or discownts or rebates
paid back to customers related to their purchaszes).

All Franchizes. The numberz in thiz row come from all 23 franchized outlets whose data was uzed in
this financial performance representation. 9 oot of 23 outlets or 399 attained or surpassed the stated
Average Order Amount. 12 out of 23 outlets or 52% attamed or surpassed the stated Median Order
Amount.

Lop-23%. The numbers in this row come from the & franchised outlets whe had the best Order Amount
whose data was in the top 25% used to calculate the numbers. 2 out of § outlets or 33%: attained or
surpassed the stated Average Order Amount. 3 out of & cutlets or 30% aftained or surpassed the stated
IMedian Order Amount.

Bottom-25%. The munbers i thiz row come from the & franchised cutlets who had the lowest Order

Amount whose data was in the bottom 25%: used to calculate the numbers. 4 out of & outlets or §7%
aftzined or surpassed the stated Average Order Amount 3 out of § outlets or 30% attained or surpassed
the stated ledian Order Amount.

Some outlets have earned this amount. Your individual results may differ. There is no assorance that
vou'll earn as much.

Other than preceding financial performance representations o this Item, we do not make amy
reprezentations about a franchizee’s future financial performance or the past financial performance of
company-owned or franchized outlets. We alzo do not authorize our employess or representatives to make
any such representations either orally or m writing. If vou are pun:hasmg an exizsting outlet, however, we
may provide you with the actual records of that outlet. If vou receive any other financial performance
mformation or projections of vour fiture mcome. vou should report it to the franchizor's management by
contacting Zak Petersen, at zaki@shmnk3d.com and (343) 212-9336, the Federal Trade Commission, and
the approprizte state regulatory agencies.

Shnmk 30, Inc.
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ITEM 10 - OUTLETS AND FEANCHISEE INFOEMATION

Tahle 1

Systemwide Outlet Summary
For Years 2011 to 2023

; Outlets at the Outlets at the
Outlet Type Year Start of the Year | End of the Year Net Change
2021 0 1 +1
Franchised 2022 1 3 +7
2023 8 22 +14
2021 10 ] -18
Company-Comed | 2022 0 ] 0
2023 0 0 ]
2021 10 1 (=1
Total Cuutlets 2022 1 3 +7
2023 g 22 +14
Table 2

Transfers of Qutlets from Franchizees to New Owners (other than the Franchisor)

For Years 2021 to 2023

State Year Number of Transfers

Texas 202 1]

2022 0

2023 1

Total 2021 ]

2022 ]

2023 1

Tahle 3
Status of Franchized Outlets
For Years 2021 to 2023
_ Ceased Outlets
State | Vear 3‘;:::1 Outlets Ten:mi.u— Non- RHD";‘:HM Operations- a:f]a:led
of Year Opened | afigns | Renewals Franchisor RE: ther Year
AS0NS
201 ] { 0 1] 0 0 {
FL 2022 ] { 0 1] 0 0 {
2023 ] 3 0 1] 0 0 3
201 ] { 0 1] 0 0 {
Ga | 2022 ] 1 0 1] 0 0 1
2023 1 3 0 0 0 1 3
2021 0 ] 0 0 0 ] ]
HI 2022 0 1 0 0 0 ] 1
2023 1 ] 0 0 0 ] 1
K5 2021 0 ] 1] 0 ] ] ]
Shnmdk 30, Inc.
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Table &
Projectad Openinz: Ax Of December 31, 2023

State | Franchie Asreementz Projected New Projected New COmpeET —
Sizmed Bt Outlet Mot | Franchized Outletzin | Ovwmned Outlets in the Next
Opened the Mext Fiscal Year Fiscal Year

AL 1] | 1]
AL 1 | ]
CA 1] 3 i
(] 1] | 1]
CE 1] | ]
FL 1 ] i
LA 1 [ ]
HC 1] | 1]
OH 1] | 1]
OR I | ]
FA 1] | ]
LT 1] | 1]
TH I 1 1]
Th 3 k) ]
L8 I | 1]
Total 10 ] ]

Attached 23 Exhibit IN is a liet of the names of all franckizees and thair addrezse: and talephons wamber of
21l their potlets az of the izznance date of this Dizclozare Dorument.

Aftached as Exhibit E is a L=t of the nams, oty and siate and comenf busipess tzlephone mumber or last
kmowm bomie telephone of svery framchizee who, m our maost recent fiell fiscal year end; had an outlet
temuinated, camcellad, mot repewed or otherwise vohmtarilty or Enrahetarily closed to do husiness wsder the
Franchize Agresment, or ha: oot commnunicarsd with us within 10 weeks of thiz disclosure document’s
izsuance date. [fvou by this Sanchize, your confact formation may be disclozed to other buyers when
w:lememeﬂanthaesymmﬂunngtelmtheeig fizcal vearz no current or fommer framchizees have
sizned confidentiality clanses that restrict them from dizcussing with you their experiences as a Tanchises
i our franchize system,

Franchize Advisory Coundil

We may fonm a Franchise Advisory Council (FAC™ of Tanchizses and our reprezentatives to provids
non-bindins advice tous. Vou may herecmra:] mba:c-menh[amhsztefiﬁmdpa:. any dues that
may be aszessed We do not camenthy have an FAC, nor do we have 2 rademerk-specific Fanchizss
argamization azsocizied with the franchize system, but we resenre the right to create ons

ITEM 11 - FINANCIAL STATEMENTS

Jur andited financial statements for the periods ended December 31, 2021, December 31, 2072 and
Diecember 31, 2023 are atfacked to thiz Franchize Disclanme Document in Exhibit F. Cur fizcal year end
is December 31, Exhibit F also oontain: oo mierim, 1mmdited firencial satements 25 of hme 30, 2024
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4.5 Franchizor's Dresignees. Franchisee ackmowledges and sgrees that amy duty or obligation imposed an
Franchizor by this A greement may be performed by 2 desiznee emploves, or agent of Franchizor, 2z Franchisor
may direct. Franchizor has the right to delagate the perfonmance of any portion or all of its obligations undar
this Agresment to third parties, and exarcise amy of its rights under thiz Agreement throngh third parties, whethar
thoze thitd-partiss are gur agenis or indspendent contractors with whom we have contracted to parform thaze
ablizgations. If Franchizor does sa, sach 111.1:-:1 FIEIIEIE- T'.'.lll l:le uhhzatedtnpafnrm all fl].'ll{uD.l‘.'IE for Frudusee in
compliance with this Agresment-ssdis . q d

B e e e

Articls 7. General Duaties of Franchizee.

In addition to the other oblizations and duaties set forth in thiz Agresment, Franchizes agrees as follows:

7.1 Imitial Training. Franchizee or if Franchizes iz an entity, Franchizee's Owners, and manager, if ary, shall
cotnplete the new franchizee raining prior to Opening to Franchizor's satisfaction. Training may mclods in-
perzon and oanlins or remaote raming. Up to thres imdividuals can attend new franchizes waming on behalf of
Franchizae, If more than three individuals attend on Franchizee®s behalf Franchizor may require Franchizes to
pay its current training fes of 5199 per person per day of training. Franchizse shall employ or retain qoalified
perzonnal as prescribed i the hlanual. Mobtwithstandimg Franchizor's assistance in waining Framchizes's
manager, if any, Franchizes is exclusively responsible for the terms of employment, compensztion, scheduling,
enefitz, dizciplining and a1l other perzonnel decizions respecting the Franchized Buosiness” emplayees without
amy influence or advice from Franchizor.

1.2 Day-to-Day Management. Franchizee or one of Franchizee’s owners if Franchizes iz an entity, shall be
responszible for the day-to-day operation: and management of the Franchized Business unless Franchisor
zpproves of Franchizee delegating those responsibilitias to a manager. If Franchizee wishes to delegate day-to-
dayv aparztions of the Franchized Businsss 1o 2 managar that is not an owner of Franchizee, Franchizee must
raquast Franchizor's approval in writing, Until the delagate has besn approved, Franchizes will contimie to he
raspaonszible for the day-to-day operation and managemsant of the Franchized Businesz. Franchizor may approve
or demy the reguest in itz sole discretion. I Franchize approves of Framchizee delsgating dayv-to-day
manazarment of the Franchized Busziness to a manzager, Franchizes shall still be responsible for ensuring that the
Franchizad Business iz operated i strict compliance with the System and the 3ystem standards.

1.3 Minimum Salex Requirement. In order to maintain the territorial protectione set forth in Articls 2.2, and

o raceive Certain services forn Franchizor at no cost, Franchizes mnst sell at least 13 ordars in each calendar
manth ocourring during the Term. If Franchizee fails to sell the minimnm nurmber of arders in tivo consecutive
moaths, Franchizor will issue Franchizse 3 warning. If Franchizes iz iszned a waming, Franchizee will he
raquired to mest with desiznated representatives of Franchizor for 2 review of Franchizee’s operations, and tu
halp Franchizse plan for increasing zales. Franchizes will loze the territorial protections set forth in Articls 2.2,
and may be required to pay for the cosis incurred by Franchizor for providing Franchizes with 2 Shrumk3D
email account, webszite hosting and nze of the point-of-zale sy=tem (if Franchizor iz, at the time, covering thosze
costs for Franchizes) if:

A Franchizee iz izzued two (2) warnings during the Tenm; ar

B. Franchizee fails to zell the minimum nomber of arders in three [3)) consective maonths
7.4 Ongoing Training and Assistance. Franchizor may periodiczlly make availzble to Franchizes other
required or optionzl raining marerials for Franchizee to use to wain Franchizea's perzonnel Franchisor may
periodically prepare other programs, conferences, seminars, and materizls, and Franchizee shall snzare that itz

owners and'or personnel, 33 Franchizor may direct, satizfactorily complete any reguired training within the time
spacified  Franchizor may alzo offer Franchizse optional additional support and assistance in the operation of
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THESE JUNE 30. 2024 FINANCIAL STATEMENTS HAVE BEEN PREPARED
WITHOUT AN AUDIT. PREOSPECTIVE FEANCHISEFES OF SELLERS OF
FRANCHISES SHOULD BE ADVISED THAT NO INDEPENDENT CERTIFIED
PUBLIC ACCOUNTANT HAS AUDITED THESE FIGUEES OR EXPEESSED
AN OPINION WITH REGARD TO THEIR CONTENT OR. FORM.

Shrunk 3D, Ino. '
r i R s Dz x s o
. | _-.'l Pramehise Dischosure Docwmend . ;-gl_h_lhhl__j
Exhibit F 1 :

e

-
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Shrunk 3D Inc.

Balance Shesat
As al June 30 2024
TOTAL
ASSETS
Cortedy Asses
Bk Arcoiunis 011
Aoty Recurvibis T
Canar Carront Assets f rpe AR
Toml Curment Assais 1,508 feia. 52
Finms Ausets BEETT.E
Othes Amsots [ o
TOTAL ASSETS $240 5
“TIASILI TS AND ECLATY
L bty f20 .08
Equty $108,908.82
TOTAL LIABLITIES AND EQUITY $240, 54301
Shrunk 500, Ine. S A
3124 Pramchiise Dischosure Dooumend "'-E-.r'-'.-::;:.j;.-:_":
Exhibit F - e
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Shrunk 30 Inc.

Prodit and Loss
Jarvaary - Junae, 3024

TOTAL
income 106, TR
Gost of Gonds Soid $1.001 34237
GROES PROETT 1,904, BELET
Esperses 1,854,511 3.533
RET OPERATINGG INCOME 18034004
[a RN B, 7AT 8
Cobuisl Eagireiied B8, TOEBE
RET QTHER INCOME R ]
MET mCOME SBEITIED

Shnmk 30, Ine.
Hi24 Pramchise Dischosure Document
Exhibdt F
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EXHIBIT H

STATE SPECIFIC ADDENDA AND AGREEMENTS RIDERS

The f-:r].l-:mmE mndJﬁ-:mcrns are made to thls Disclosure Document given to vou and may supersede$e-the
extant then ra b 13 gabla giate lawe certain portions “of the Franchise Agreement between
vou a.ud us da.ted as of ﬂ:le Eﬁ‘ectie D-ate set forth in yvour Franchize Agreement. When the term
“Franchisor's Choice of Law State” is uzed, it means the laws of the state of South Caroling, subject to amy
modifications as set forth in the addenda below. When the term “Supplemental Apreements” is uzed, it

means Area Development Agresment.

Certain states have laws govermning the franchize relationship and franchise documents. Certzin states
require modifications to the FDD, Franchise Agreement and other documents related to the szle of a
franchize. Theze State Specific Addenda (“Addends™) modify the agreements to comply with the state’s
laws. The terms of theze Addenda will onlv apply if vou meet the requirements of the applicable state,
mdependent of your signing the appropriate Addenda The term: of the Addendz will ovemide any
inconsistent provision in the FOD), Franchize Agreement, or any Supplemental Documents. These Addenda
are only applicable to the following stetes: California, Hawaii, inets, Jowa, Indiana, Maryland, Michizan,
MMimnesota, New York, Morth Dakota, Ohio, Rhode Island, South Dakota, Virsima, Washington, and
Wisconsin.

If vour state requires these modifications. vou will =ign the sipnature page to the Addenda alonz with the
Franchize Agreement and any Supplemental A oreements,

Shrmk 3T Tnc.
2024 Franchize Dizclosure Dinoumest
Exhibit H
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SIGNATURE PAGE FOR APPLICABLE ADDENDA

It 1z agreed that the appheable forepoing state law addendom for the state of

msert state]. if

any. supersedes any mconsistent portion of the Franchize Asresment or Area Development Asresment (o

which this adﬂendlmm attached) of this same he,andnfﬂ:e FramhseDlsclamDocment E.llte.l:msuf

the relevant state havebe&n geedhatﬂmﬂeﬂmﬁmhmeﬁmmmﬂﬂem]mmmtﬁm“m

signed. This addendum will also have effect if the FDD. Franchize Asresment. Area Development Asresment,
or our relationship with you satisfies all of the jurisdictional requirements of the relevant state’s franchize laws|

regardless of whether vou have aclmowledzed the mcorporation of this addendum.

] California ] Michigan
] Hawaii ] Minnesota
L] iincis [0  NewYork
U lowa ] North Dakota
L indizna [0 oo
L]

Date:

FRAMCHISOR:

Shrunk3D, Inc.

Sign

Marme:

Title:

FRAMCHISEE:

FRAMCHISEE

Shmmk 30, Inc.

2024 Franchize Dizclosure Documesnt
Exhibit H

LO0on

Rhode Island
South Dakota
Virginia
Washington
Wisconsin
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