[FRANCHISE DISCLOSURE DOCUMENT

Scoop Brothers Franchising, LLC

A South Carolina limited lisbility company
14301 Scuth Lakes Drive

Charlotte, NC 28273

(704) 604-0370

mnfoflscocpbrothers com
www.zcoopbrothers com

K-8 WASTE . w ) REMOVAL SERVICE

As a franchizee, you will operate a business under the name “Scoop Brothers™ (“Scoop
Brothers™) which provides pet waste removal services.

The total investment necessary to begin operation of a Scoop Brothers franchize for one
territory (approximately 100,000 households) is $132.300 to $197.000. This includes $65.000 that
must be paid to the franchizor or itz affiliatez. The total investment necessary to begin operation
of two to ten territories (up to approximately 1,000,000 households) is $182,500 to $487,000. This
includes $1175.000 to $355412 000 that must be paid to the franchizor or its affiliates.

Thiz disclosure document summarizes certain provisions of your franchize agreement and
other information i plain English Fead this disclosure document and all accompanying
agreements carefully. You must receive this disclosure document at least 14 calendar-davs before
you sign 2 binding agreement with, or make any payment to, the franchizor or an affiliate in
connection with the proposed franchise sale. Note, however, that no governmental agency has
verified the information contained in this document.

You may wish fo receive your disclosure document in another format that iz more
convenient for you. To discuss the availability of disclosures in different formats, contact Sharmon
Foderick at Scoop Brotherz Franchising, LLC, (704) 604-0370, 14301 Sowth Lakes Drive,
Charlotte, NC 28273,

The terms of your contract will govern your franchize relationship. Don’t rely on the

your contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchize iz a complex investment. The information in this disclosure document
czn help you make up your mind. More information on franchizing, such as A Consumer’s Guide
to Buving a Franchize,” which can help vou understand how to use this disclosure document, is
available from the Federal Trade Commizsion. You can contact the FT'C at 1-877-FTC-HELF or
by writing to the FTC at 800 Pennsylvania Avenue, NW. Washington, D.C. 20580, You can also
vizit the FTC s home page at www fic.gov for additional information. Call your state agency or
vizit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Izzuance date: April 19, 2024, as amended June 25, 2024
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation
only in North Carolina. Out-of-state mediation, arbitration, or litigation may
force vou to accept a less favorable seftlement for disputes. It mayv also cost
more to mediate, arbitrate, or litigate with the franchisor in Worth Carolina than
in your own state.

32 Minimum Pavments. You must make minimum royalty or advertising

payments, regardless of your sales levels. Your inability to make the payments
may result in termination of your franchise and loss of your investment.

43, Short Operating History. The franchisor is at an early stage of
development and has a limited operating history. This franchise is likely to be a
riskier investment than a franchise in a system with a longer operating history.

4. Financial Condition. The franchizor’s financial condition as reflected in 1ts
financial statements (see Item 21) calls into question the franchisor’s financial
ability to provide services and support to you.

5. Spousal Liability. Y our spouse must sign a document that makes vour spouse
liable for all financial oblizgations under the franchise agreement even though
vour spouse has no ownership interest in the franchise. This suarantee will place
both vour and vour spouse’s marital and personal assets, perhaps including vour
house, at risk if vour franchise fails.

Certain states may require other risks to be highlighted. Check the *State Specific
Addenda” (if any) to see whether yvour state requires other risks fo be highlighted.
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Item 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

In thiz disclosure document, “we™, “us,” “Scoop Brothers™ or “our™ refers to Scoop
Brothers Franchizing, LI.C. “You"™ mezans the person to whotm we grant a franchize. If you are a
corporation, limited Iiabﬂit',r compatry, or mharentin gach ovner of the franchize entih,. mmu=t B-iE‘,‘ﬂ

provisions also will apply to your owners.

Our name 1z Scoop Brothers Franchising, LTLC. We also use the name “Scoop Brothers”
Our principal business address 15 14301 South Lakes Drive, Charlotte, NC 28273, We are a South
Carolina limited liability compatry formed on March 8, 2023, We have offered franchizesz zince
April 200 4he eenance date of this disclosurs document We have no predecessors.

Owur affiliate, BestoPros Franchizing, ILC, is a limited liability company formed in North
Carclinag on June 16, 2017, Itz principal business address 1s 920 Crafters Lane, Pineville, NC
28134, Thiz affiliate offers franchizes providing restoration and remediation services to residential
and commercial properties. Thiz affiliate has been offering franchizes zince September 2010 As
of December 31, 2023, BestoPros Franchising, LLC has 37 BestoPros franchises.

Our parent company, B. Rugged Brands, Corp., is a corporation formed in South Carolina
on March 7, 2023, whose principal business address i3 14301 South Lakes Drive, Charlotte, NC
28273, Our parent company does not offer franchizes in any line of business or offer products or
zervices to our franchizees.

Azent for Service of Process

Our agent for service of process in North Carcling 13 Shannon Eoderick, and the agent’s
principal business address 1z 14301 South Lakes Drive, Charlotte, NC 28273, Our agents for
service of process in other states are disclosed in Exhibit A

Information About Cur Business and the Franchises Offered

If vou sign a franchize agreement with us, you will develop and operate 2 business under
the trade name “Scoop Brothers™ where vou will market and provide pet waste removal services
for residential and commercial properties. We (that iz, Scoop Brotherz Eranchizing L1L.CY do not
operate buzinesses of the type being franchized. We do not have any other business activities. We
have not offered franchises in other lines of business.

We also offer, to qualified franchizees, the opportunity to develop multiple Territories
under the same Franchized Business and under the same Franchizse Agreement To be eligible to
develop multiple Territories, vou must agree to operate in epes hetwesn a minimum of two
Territories and a maximum of ten Territories under the same Franchizsed Business.

The general marlet for pet waste removal services 13 broad and in high demand. This

market iz developed and very competitive. You can expect to compete in your market with other
pet waste removal companies, pet sitters, lavwm care services, handvman services, and casual labor
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companies. There may be some seazonality to vour business depending on the location of vour
Franchized Business. Given the volume of potential providers of similar services, it may be
assumed potential competitors are franchized.

Laws and Resulations

You must comply with all local, state and federsl laws znd regulations that apply to the
operation of pet waste removal businesses, including health, safety, insurance, discrimination
employment and sexpal harassment lawsz. Health regulations, as well as other state and local
zpecific safety and workplace regulations may imnpact the types of training. devices and equipment
you must make available to or be required to offer to your emplovees. The health and safety
requirements can vary from jurisdiction to jurisdiction and specific inguiry should be made with
vour state and local authorities. Your franchize will alzo be zubject to various federal, state and
local laws, and regulations affecting the business, including, among others, federal, state and local
laws, rules and regulations governing fasehieins licensing, permits, zoning, the EPA | and other
federal and state environmental protection statutes, OSHA, and other federal, state and local laws
regarding hazardous substances and waste and removal/dumping of the hazardous substances and
waste, land use, and various health, a,a.ﬂ.ltahnn_ safety and fire standm’ds &-Gu-a:-e—als-e-&ubqac-t—t-e

You should investizate whether there are any state or local regulations or requirements that
may apply in the geographic area in which you intend to conduct business. You should consider
both their effect on vour buziness and the cost of compliance. You are responsible for obtaining
all 111:&113:&5 and permits m-h.tch may be requ::ed for your busmess 11—&—&&9&2—1%.—5@@@%14—&31—

Item 2
BUSINESS EXPERIENCE

Chief Executive Officer: Alex Blair

Alex Blair has served as our Chief Executive Officer since our inception. He has also served as the
Chief Executive Officer of our Parent and RestoPros Franchizsing, 1T.C since March 2023 and June
2017, rezpectively. Mr. Blair iz also the owner and founder of BestoProcs, LLC, of Fock Hill, South
Carolina, and has served in that capacity since January 2018,

President: Shannon Roderick
Shannon Foderick has zerved as our President since our inception. Ms. Roderick has also served as

the President of our Parent and EestoPros Franchizing, LLC since March 2023 and Aungust 2022,
respectively. From May 2022 to Ausust 2022, she served as the Vice President of Brand
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! 700,000 530,000 $260.000
8 200,000 530,000 $200.000
g 200,000 530,000 $320.000
10 1,000,000 530,000 $330,000

If (1) you fail to complete the initial traiming program to our satisfaction, or (2) we
conclude, no more than 10 days after you complete the initial training program_ that vou do not
have the ability to satisfactorily operate your franchize, then we have the right to terminate vour
franchize agreement. If we do so, we will refund your franchize fee lesz any out-of-pocket costs
we have incurred, subject to vour signing a general release of our liability. Otherwizse, the Initial
Franchise Fee 15 not refundable.

Training Fee

Upon execution of the Franchize Agreement you must pay ue a non-refundable Training
Fee of $5,000, which covers attendance at our Initial Training program for up to three individuals.
If vou request to bring additional individuoals to our Initial Training program and we approve such
reguest, you must pay us a non-refundable additional Training Fee of $1,000 per day per individual
beyond the first three plus reimburzement of our costs.

Item 6
OTHER FEES
Type of Fee Amount Due Date Eemarks
Eovalty Fee For each royalty period, we calculate the | Monthly See Motes 1, 3,
Eovalty Fee uzing the greater oft (a) and 4.
currently. 7.3% of Gross Sales and up to
3.5% of Gross Sales; or (b) the
MMinimum Royalty Fee per Territory
(See MNote 3).
Brand Fund Currently not aszegzed; up to 3.3% of Ionthly The purpose of
Contributicn Gross Sales if we establizh a Brand the Brand Fund is
Fund. to support
general
development and
recognition of the
Scoop Brothers
brand.
Grand Opening $20,000 between the month before Monthly We require you
Advertizing opening and three months after opening to pay approved
. for business. vendors, media
(Per Teritory) outlets, efc.
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Type of Fee

Amount

Due Date

Remarks

%20,000 between 3-8 months after
activating each new Territory.

directly for
Grand Opening
Advertizing. We
recarce-the night
te-collect theze
fees and remit
them to third
parties. Each
deadline by
which vou must
purchaze an
additional
Service Truck
(Seeltemn 7) iz a
“Territory
Activation.”
You must spend
$20,000 on
Grand Opening
Advertizing
between 3-8
months after
each Territory
Activation.

Local Marketing
(Per Territory)

3.5% of Gross Sales or $3,000,
whichever iz greater, in months 4-12
after you open for business or activate a
new Territory.

3.5% of Gross Sales from month 15 of
operation or activation of a new
Territory through the end of the term.

Monthly

We require you
to pay approved
vendors, media
outlets, etc.
directly for
Local
Marketing. We
recarce-the night
te-collect theze
fees and remit
them to third
parties.

Marketing

Cooperative
Contribution

MNone currently: up to 3% of Gross Sales

As incurred

¥ ou must

when established

participate in a
local or repional
advertizine

(]

.......
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Type of Fee

Amount

Due Date

Eemarks

when
established. See
MNote 6.

Eey Account
Programs

Actual costs Will vaor under

Tl wan il s - Iy a

Az incurred

The actnal costs
will be
determined g3
VOUr pro rata
zhare bazed on
mumber of
participating
franchizees.
support and
administration
requirements. and
the terms of
contracts with
vendors. Payable
1o us or to
vendor. See Note
2.

Technology Fee

Or then-current Technology Fee;
currently, 51,000 per month.

hionthly

The fee will
cover a portion of
the website and
vour email
addresses,
software, credit
card subscription
service, phone,
and cther pazs-
through
technology
SEIVICes a5
specifically
dezignated by us.
We may change
the Technology
Fee upon 30
days” written
notice to you.
The Technology
Fee will cover all
Territories that
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Type of Fee Amount Due Date Eemarks

are contiguous. If
vou purchaze
multiple
Territoriez that
are not
contiguous, you
will execute more
than one
Franchize
Agreement, and
vou will incur a
separate
Technology Fee
for non-
comtiguons
Territories.

Additional Opening | Aseaseaable fae_ullp to $3500 per day, | As If vou request
Support Fee plus the reasonable travel, meal, and invoiced opening support
lodzing expenses of our opening support beyond what we
personnel customarily
furnizh to
franchizees, and
if we agree to
fuurnizh such
additional
support, teswe
sghiic impose a
fee, plus
expenses, for
providing the
agreed additicnal
support.

Training Fees — Currently, $300 per day plus Before We can charge a
Eemedial and Franchizor's out-of-pocket expenses. training training fee: (7) if
Optional Training 3e33i0n we require

and Support begins remedial Uaj.t:ljntr

failure to CDﬂlplj,-
with our System
Standards; (b) for
re-traiming
persons who are
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Type of Fee Amount Due Date Remarks

repeating a
training program,
or their
substitutes; aad
() for training
programs that we
make optional for
franchisees; and
(d) on-site
training or
support at yonr
request. If we
conduct on-site
training or
support, vou
must also pay the
travel, meals and
lodging expenses
for our trainer(s).

Annual Conference | Currently, one complimentary As Applies only if
registration and a cost set by Franchisor | invoiced we schedule an
thereafter. anmual
conference for
franchizees. We
mav sesecce-the
sghtdochange
our attendance
fee Ifthe

Failure to attend £2.000 Az If the individuals
Annnpal Conference invoiced required to attend
our annual
conference fail to
attend, vou must
pay us a $2.000

oa
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Type of Fee Amonnt Due Date Remarks

non_ gitendancs

fee.

Call Center Fee MNone currently; 1% of Gross Sales if Same as All telephone
required. Fovyalty calls to the

Fee Franchized
Business must be
answered by a
“live” voice. e
bave the nght to

While we do not
currently charge
a Call Center
Fee, we may opt
to increase your
Eovalty Fee by
1% of Gross
Salez if vou fail
to comply with
your “live”™
ANSWETING
requirement.

Sales Support Mone currently; up to 7% of Gross Sales | Monthly We may establizh
Center Fee if established. a Sales Support
Center which
allowrs vour

Scnop Brothers Franchising, L1.C 2024 FOD

Minnesota to 2024-12-4 Marked FDD pages only.docx



Type of Fee Amount Due Date Eemarks

customers to call
our
representatives
directly to
dizcuss, among
other things,
customer needs
and account and
billing questions
(“Sales Support
Center™).

If we establizh
the Sales Support
Center, the Sales
Support Center
Fee covers thiz
SEIVICE.

If we provide
you additional
services through
the Zales
Support Center,
we may charge
vou for these
zOrVICes o a
pay-per-use
baziz. We may
to-increase the
Sales Support
Center Fee upon
30 davs’ notice
to viou.

Service Dieficiency | Our costs Az Payable if we
Fee mvoiced receive a
customer
complaint abowt
services you
performed and
we determine that
we, an affiliate of
ours, or another
franchizee must

10
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Type of Fee

Amount

Due Date

Remarks

either re-perform
the services to
the customer’s
satisfaction or
reimburze the
customer.

Benewal Fee

The greater of: (a) 10% of our then-
current base Initial Franchize Fee per
Territory (without aty discounts
applied); or (b) 55,000 per Territory.

When you
sign
SUCCEsS0T
Franchize
Agreement

When your
agreement term
ends, you will
have the option
to continume the
franchize
relationship with
us, zubject to
certain
conditions.

Tranzfer Fee

535,000 plus any third-party broker fees
that you or we incur.

With
request for
approval of
transfer

Payable if you or
an Owner
proposes to sell
the business
azzets of the
Franchized
Business or an
ownership
interest in the
legal entity.
Subject to state
law.

Change of
Oramnership Fee

Currently, (2) our actual seazenakla
legal and admimistrative costs; plus (b)

applicable training fees for new Owners,

currently $100 per dav for eagh,

With
request for
approval of
change of
ownership

Payable if you or
an Chwner
proposes to
modify
ownership of the
legal entify in a
way that would
not result in a
change of control
of the legal
entity. IWe-smay

11
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Type of Fee Amount Due Date Remarks

chanas of

o

Procurement of Cost of insurance, plus reascnable fee of | Upon Payable only if
Insurance up to 25% of total insurance premivm demand you fail to obtain
cost. reguired
insurance and we
elect to obtain it
on vour behalf

Vendor Review Or actoal reasenable costs, plus the Within 30 | Payable only if
seazenzbletravel, meal and lodging days after | vou ask us to
expenses of our vendor review mvoice evaluate a
personnel. potential vendor;

approve the
vendor. Pleaze
zee [tem 8.

Management Fee Up to $300 per day, plus our costs and Within 30 | Payable only if:
overhead days after | (a) the Key
invoice Perzon (zee Item
157 die= or iz
incapacitated,
and we elect to
manage the
Franchized
Busziness pending
transfer of his or
her interest; or
(b) the Key
Perzon iz arrested

for or formally
charged with a
serious critminal
offense and we
take over
operation of the
Franchized
Buziness pending
final dizposition
of the charges.
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Type of Fee

Amount

Due Date

Eemarks

Step-In Fee

Up to $500 per day, plus our costs

As
invoiced

If you are in
defanlt under
yvour Franchise
Agresment, we
sgbidiostep in
and operate the
Franchized
Business until we
determine the
defaunlt haz been
cured. We may
charge you a fee
for these
TEIVICES.

Interest

12% per atnum or the maximum rate
permitted by applicable law, whichever
iz less

With
payment of
overdus
amount

Applies only if
you do not pay us
on time. We
calculate interest
from the date the
payment was due
umtil paid in full.

Late Fee

£100 for second occurrence of
payment more than 30 days past due;

%200 for third cccurrence; $300 for each
subsequent occurrence

With
payment of
overdus
amount

We can charge a
late fee to
compensate 1%
for our
administrative
costs incurred in
enforcing your
obligation to pay
us and submit

required reports
to us.

Insufficient Funds
Fee

$50 or the amount the bank charges us
due to the msufficient funds, whichever
is greater, subject to the maximum
amount allowed by state law.

Upon
demand

Payable if an
electronic funds
transfer payment
request is
returned due to
mzufficient
funds.
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Type of Fee Amount Due Date Remarks

Indemnity for Tax | Amount of any penalties, interest, and As Payable cnly if

Withholding eXpenses we incur mvoiced you are obligated
by law to
withhold taxes on

any payviments to
ug, and you fail
to do so.

Audit Costs Our costs and expenses of conducting Upon Payable only
audit, mcluding travel and lodging. demand ift (2) you did
not submit
Gross Sales

statemeatts
) you did
not keep full
books and
records; or the
total Gross
Sales you
reported for
any three
consecutive
months 15
more than 2%
below the
audited Gross
Sales.

Non-compliance 1% of Grozs Sales As We are entitled to
Eovalty Rate Invoiced ificrease your
Rovalty Fes by
1% of Gross
Sales during any
period of your
non- compliance
with the
Franchize
Agreement or the
System
Standards.

Enforcement Costs | Actual costs Tl sarr as As You must
circumsiances invoiced reimburse us for
eXpenses we
gaazcnably incur

14
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Type of Fee Amount Due Date Remarks

(including
grsizezle
attormeys’ faes)
to enforce your
obligations.

Defense Costs Our actual costs and expenses As Payable if you
invoiced mnitiate a legal
proceeding
against us and
you do not
prevail in
obtaining the
relief vou were
zeeking

Indemnification Actual costs and expenses Wil vany Az incorred | You must
wader circumetances reimburse us if
we iCur any
damages lozzes
of expenses,
including
seasonabla
attormeys’ fees
and other costs,
claims arizing
from the
operation of yvour
Franchized
Buziness.

All feez are payable only to us, including the zoftware subscription charges, unless we
designate otherwise. All fees are non-refundable. All fees are uniform for all franchizees, although
we may reserce the sight o change, waive, or eliminate fees for anv one or more franchizees az we
deetn appropriate.

Notes

1. “Gross Sales”™ iz defined in vour franchise agreement ag the total dollar amount of
all sales generated through your bustness for a given period from the offer and sale of pet waste
removal services. Gross Sales does not include (1) bona fide refunds to customers, (11) sales taxes

13
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collected, (1i1) sales of vsed equipment not in the ordinary course of business, or (1v) sales of
prepaid cards or simnilar produocts (but the redemption of any such card or product will be included
in Gross Sales).

2. We or cur affiliate may from time to time enter into agreements to provide services
to customers as part of a national, regional or Key Account program, (zometimes also referred to
as “MNational Accounts™). If vou are required to participate in a Kev Account program or choose
to participate in an optional program you must pay the actual costs to parficipate in the program.
which include fees designated by us or the vendor as part of the program. which saybe based on
the number of franchisees participating, -erather facters and may includa foes to-support and eus
administration requirements of the program_ and the terms of contracts with vendors. The fees may
be charged directly to you or may be paid to us in the form of a rebate from the vendor. We cannot
estimate what the actual cost to you will be of participation in Key Account programs, as it will be
dependent on the terms of future contracts with vendors.

3 The Minimum Rovalty Fee is not meanttc-he a.ﬂd you may ﬂ-::trelvc-nit as, a
Franchized Business will or might achieve. The Minimum Rovalty Fee does not pradu:t n-r-;}a:e::-t-
vour revenue or other business results. The Minimuom Bovalty Fee is simply a fixed dollar value,
the purpose of which is fo gparantee a minimum economic return to us. The Mimmum Rovalty
Fee per Territory iz reflected in the chart below:

Period of Time Following | o, i1y Minimum Royalty
Opening Datel of Franchised Fee Per Territory
Business :
Months 3 to 6 $320
Months 7 to 12 3304
Months 13 to 24 5236
Months 23 to 36 51,224
Months 37 to 48 51472
Months 49 to 60 51,716
Months 61 to 72 51,960
Months 73 to 84 52,084
Months 83 to 96 52,208
Months 97 to 108 52,3238
Month 109 to 52,432
Expiration Date

4. If you purchaze more than one Territory, there will be a separate Minimum FRovalty
Fee for each Territory which must be satizfied independently and not in the aggregate.

A. We may sesesratha sioht fodnereaze yvour Rovalty Fee by 1% of Gross Sales ift (a)
you do not comply with our requirement fo provide “live” answering of telephone calls fo the
Franchized Business; or (b) you otherwize fail to comply with vour obligations under the Franchize

16
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Agreement. If we require you to use a designated call center to provide “live”™ answering services
for incoming calls, you must pay a Call Center Fee in an amount that we designate. We can modify

the Call Center Fee on 30 davs® notice.

f. Each franchizee in the cooperative will have one vote. The actoal amount vou must

comtribute to the cooperative will be determaned by vote of the members but not less than 1% of

Gross Sales. Our own putlets that are part of a cooperative must contribute on the =ame basis as

franchizees and will vote on the same basis as other members. If our cutlets have controlling voting

power. the maximum fees that conld be imposed are 3% of Gross Sales.

Item 7

ESTIMATED INITIAL INVESTMENT

YOURE ESTIMATED INITIAL INVESTMENT - SINGLE TERRITORY

Tvpe of Method of To whom payment
expenditure BT ] payment SAE is to be made
. . Upon signing the

]J:I.‘I.tllﬂl Franchize $60.000 E.I_Jeck or F e Us
Fee wire transfer
Agreement
Pre-Opening Prior to opening
Marketing 56,000 Az arranged | the Franchized Approved Vendors
Materials? Business
- . Dusing the first 3
Adv ertism! 3 £ $20,000 Az arranged | Months of Approved Vendors
) & Operation
Computer Prior to opening
S 52,000 - 55,000 Az arranged | the Franchized Approved Vendors
yatems .
: Business
Technology Fee Monthly After AT
(first 3 the) 53,000 Az arranged Opening Approved Vendors
Prior to opening
Ins e (first 52,000 - 55,500 Az arranged | the Franchized Approved Vendors
3-6 months)* }
Business
Wrapped Prior to opening
Vehicle & $15,000 - 551,300 | As arranged | the Franchized Approved Vendors
Eguipment” Business
Licenses and Prior to opening
Permi $300 - $1,000 Az arranged | the Franchized Local Government
ermits .
Business
Professional
Fees (lawyer, $2.000-$3,000 | As arranged | As incurred Professionals
accountant,
ete.)
17
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Type of Method of To whom payment
expenditure Amount payment When due is to be made
Upon signing the
Training Fee $5,000 Checkor | Franchise Us
wire transfer
Apgresment
Travel, lodging,
and meals for 52,000 - 54,000 As arranged | As incurred Various Vendors
Initial Training®
Additional
funds (for first $15,000 - $35,000 | As arranged | As incurred Various Vendors
3 months)’
Total 5132.500 - 5197000
MNotes
L If (1) you fail to complete the initiz] fraining program to our satisfaction, or (2) we

conclode, no more than 10 days after you complete the initial training program, that you do not
have the ability to satisfactorily operate vour franchize, then we may bave the right fo terminate
vour franchize agreement. If we do so, we will refund vour franchise fee less any out-of-pocket
costs we have incurred, subject to your signing a general release of our lability. Othenwise, all
fees paid to ug or cur affiliates are non-refundable. All other expenses paid to third-parties may or
may not be refundable, depending on the terms of your arrangement with each third-party supplier.

2 You must pay third-party vendors approved by us for marketing collateral
including, but not limited to, apparel, merchandise, and any marketing materials uzed before vour
franchized business opens.

3. For your Grand Opening Advertizing. vou will spend these amounts on marketing
efforts designated by us, including social media advertising, Google Ads, Valpak and print mailers,
and local tradeshows or similar events where vou can market vour Scoop Brothers Busineszs. You
must spend thiz amount during the first three months after you open for business.

4. This estimate reflects the estimated cost for your annpal insurance premism. You
may incur additional insurance expenses depending on vour payment terms (monthly vs. annual
preminms), business history, insurance agency, and creditworthiness.

3. You must erther lease or purchase a brand new Chevrolet Colorado Crew LT truck
i “Summit White™ for vour Scoop Brothers Business (a “Service Truck™) from our designated
zupplier, Randy Maricn Chevrolet. This estimate includes $38,000 to $42.000 for the Service
Truck, $3,000 to $3,000 for the vehicle wrap, $1,800 to $3,000 for the Rhino Liner and Storage
Bin, and $300 to $1.300 for Suppliezs & Equipment. The low end of this estimate assumes you
leaze vour Service Truck, which includes a down payment of approximately 10%, the first three
months’ lease pavments, and the cost of the Service Truck wrap and equipment. The terms of vour
leaze may vary based on your credit history and the current interest rate. The high end of this
estimate assumes you purchase the Service Truck While you may pick up vour Service Truck
when vou attend initial training, the high end of thiz estimate alzo inclodes shipping the Service
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Truck to you. You must purchase one (1) initial Service Truck upon executing the Franchise
Agreement. If you purchase more than one (1) Territory, vou must purchase at least one (1) Service
Truck per additional Terrttory according to the following schedule:

a. You must purchase your second (2™) Service Truck within six () months after
executing the Franchize Agreement;

b. You must purchase your third (3™) Service Truck within twelve (12) months after
executing the Franchize Agreement; and

C. You must purchase your fourth (4% Service Truck and each additional required
Service Truck every three (3) months after the first anniversary of the Franchizse Agreement. For
example, if vou purchased five (3) Territories, vou must purchase your fourth (4% Service Truck
no later than fifteen (15) months after executing the Franchise Agreement and your fifth (37
Service Truck no later than eighteen (12) months after executing the Franchize Agreement.

Each deadline by which vou must purchase an additional Service Truck iz a “Territory Activation ™
You may purchase additional Service Trucks prior to a Territory Activation. You will need to
account for delivery timeframes when purchaszing additional Service Trucks as there are additional
Grand Opening Advertizsing and Tocal Marketing requirements that oecur with each Territory
Activation.

&. This estimate includes amounts you will pay to travel and attend cur initial training
program. You are responsible for travel, lodging, and meals, and any payroll expenses you may
incur on behalf of yourzelf and the individuals you bring to cur initial training program.

7 This includes any other required expenses you will incur before operations begin
and during the initial period of operations, such as payroll, additional mventory, and other
operating expenzes in excess of income generated by the business. In formulating the amouont
required for additional funds, we relied on the following factors, basis, and experience: the
development of a Scoop Brothers business by our affilizte, and our generzl knowledge of the
industry.

8 as otherwize provided, none of the E.ﬂ:LDllﬂL‘: ayable to us or our affiliates
are refundable under anv circumstances. Netther we nor our offer any financing for the

initial investment.

YOUR ESTIMATED INITIAL INVESTMENT — MULTIPLE TERRITORIES

To whom
Type of Amount Method of When due payment is to
expenditure payment be made
. - Upeon signing the
Cumulative $110,000 - $330,000 Check or wire E . U
Franchize Fee (2- 10 Territories) | transfer ranchise :
Agrecment
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To whom
Tj'pe.uf Amount Method of When due payment is to
expenditure payment be made
Initial
Investment to i 5 - . _—
Open Initial $72,500 - $137,000 See Preceding Chart for Single Territory Investment
Business!
Total $182.500 - $487.000 | I
Mote

L Please refer to the table for the Estimated Imitial Investment for one Territory for
expenses associated with opening the initial Scoop Brothers business for one Territory under a
Franchize Agreement. Thiz does not include the Imitial Franchize Fee for one Territory because it
13 included in the preceding row under the *Cumulative Franchize Fee™

Iitem 8
REESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Generally

We have the rioht forequire you to purchase or lease all goods, services, supplies, fixtures,
equipment, inventory, computer hardware and software, real estate, or comparable items related
to establizhing or operating vour bosiness either (1) from us, our designes or suppliers approved
by us, or (2) according to our specifications.

Specific Obligations

Although we have not designated a specific source or vendor that yvou must use for allecsse
products and services{althonab wa have the pioht to do sein the fsbece) vou must follow our
zpecifications and’or obtain our approval of the vendor for anv product or zervice that we
designate. Az of the date of this disclosure document, these products include:

A Insurance. You must maintain the fypes and minimum amounts of insurance
coverage and bonds we specify for Franchized Businesses. The policies must be written by
carriers with an industry rating acceptable to us; must name us, our affiliates, and ther
respective officers, directors. shareholders, and employees as additional insureds as we
direct; and must not have deductibles, exclusions or co-insurance that are unaceeptable to
us. Each insurance policy must contain a waiver by the insurance company of subrogation
rights against Franchizor, its affiliates, and their successors and azsigns. Each insurance
policy must contain a watver by the insurance company of subrogation rights against
Franchizor, itz affiliates, and their successors and assigns. At a minimum vou must obtain
mzurance in the types and coverage amounts: Comprehensive General Liability Insurance
(51,000,000 per incident'$1.000,000 ageresate), Commercial Automobile Liability
Insurance (Combined single bodily injury and property damage coverage for all owned, non-
owned, and hired vehicles, with limits of liability not less than $300,000 per occurrence for
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both bodily injury and property damage), Statutory workers’ compensation insurance and
employver's lability insurance (3300000 minimuom policy limit, az well as such other
dizabality benefits type insurance as may be required by statute or rule of the state in which
your Franchizsed Business is located), and Commercial Umbrella Liability Insurance
(minimum policy limits which bring the total of all underlying coverages to not less than
$1.300,000 total limit of liability. Such umbrella liability must provide at a minimum those
coverages and endorzements required in the underlying policies). We can increase the
coverage requirements and'or require different or additional kind: of msurance. Your
inzurance policies must be written by a carrier with an industry rating acceptable to us, must
name us and our affiliates, officers, directors, shareholders and employvess as additional
inzureds, and must not have deductibles, exclusions or co-insurance that are nnacceptable to
us. All public liability and property damage policies must contain 2 waiver by the insurance
company of subrogation rights against us and our affiliates, successors and assigns. Prior to
opening vour Franchized Business, you must provide us with certificates of insurance
demonstrating that vou have met the requirements. At least 30 days before expiration of a
policy, you must furnish evidence of renewal or replacement insurance. If you do not obtain
the required coverage, we have the right (but no obligation) fo obtain msurance on your
behalf. If we do o0, you must reimburse vs for the cost of insurance, plus a reasonable fee
for our services.

E. Computer System. You must purchase (or lease) the point-of-zale software
and hardware, and related software and hardware, that we specify. See Ttem 11 for more
details.

. Vehicles. You must acquire one Chevrolet Colorado Crew LT truck in
Sumumit White that meets our specifications and standards. You must purchase thiz from the
Chevrolet dealer or zupplier who we designate, and they will provide it to vou with our
approved vehicle wrapping, liner, and storage bin. You recognize that we may require you
to periodically update the signage and decorations and other logos utilized on the vehicles
from time to time.

Us or our Affiliates as Supplier
We and our affiliztes are not currently 3 desiznated or approved supplier of any goods or

services that must be purchased durning the establishment or operation of your franchize butwe

Ownership of Suppliers
MNone of our officers owns an mterest in any supplier to our franchizees.

Alternative Suppliers

For required goods and services and required vendors and suppliers. v¥ou may not use a product

or supp].-ler that iz not on our list of approved products or suppliers, auh]ect to state law. If we
require you to purchase from an approved or required vendor any 3 O SECVICES Of

comparable items and vou desire to purchasze from another vendor, then you must submit to us a
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written request for approval. You must also submit to us any information. specifications andior

samples requested by us. We may condition our approval on such criteria as we deem appropriate.

which may include evaluations of the vendor’s capacity. quality. financial stability, reputation. and
religbility; inspections; product testine. and performance reviews. We will provide vou with

written notification of the approval or disapproval of any proposed new vendor within 30 days
after int of vour request. We may revoke approval of any alternate product or supplier on
written notification to vou.

Izzning cifications and Standards

We iszue specifications and standards to you for applicable azpects of the franchize in our
MManual and'or in written directives. We may issue new specifications and standards for any azpect
of our brand system, or modify existing specifications and standards, at anv time by revising our
hianmal and’or issuing new written directives (which may be communicated to you by any method
we choose). We will generally (but are not obligated to) issue new or revised specifications only
after thorough testing in our headquarters, in company-owned cutlets, and/or a limited market test
in multiple units.

Eevenue to Us and Our Affiliates

We do not currently derive revenue from any required purchazes or leazes by franchizees,
but we are not prohibited from doing so under the Franchize Agreement During the fiscal year
ended December 31, 2023, neither we nor our affiliate did-set derived amy revenue from the
required purchases and leases by franchizees.

Proportion of Eequired Purchazes and [ eazes

We estimate that the required purchases and leases to establizh your business are 70% to
20% of your total purchazes and leases to establish your business.

We estimate that the required purchaszes and leazes to operate yvour business are 30% to
40% of your total purchazes and leazes to operate your business.

Pavments by Desienated Suppliers to Us

We do not currently receive payments from any designated suppliers based on purchases
by vou or other franchizees. However, the franchise agreement does not prohibit us from doing so.

Purchasing or Distribution Cooperatives

No purchazing or distribution cooperative currently exists.

Negotiated Arransements

We -negotiate purchasze arrangements with suppliers, including price terms, for the benefit
of franchisees.

5
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Obligation

Section in Franchise

Disclosure document item

Agreement
f. Insurance §7.15 Ttems &, 7 and &
o. Advertising Article 9 Ttems 6, 7. & and 11
p. Indemnification Asticle 16 Ttems 6 and §
g. Owmer’s E24 <
participation'management staffing Ttems 13
r. Becords and reports Article 10 Ttem 11
s. Inzpections and audits §§105,11.2 Items § and 11
t Transfer Article 13 Items 6 and 17
u. Benewal §3.2 Item 17
v. Post-termination cblizations Article 13, § 14.3 Item 17
w. Non-competifion covenants §13.2 Item 17
x. Dispute resolution Article 17 Items 6 and 17
Item 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or

obligations.

Item 11

FRANCHISOR®S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND

TRAINING

Except as listed below, we are not required to provide you with any assistance.

Ot Pre-Opening Oblizations

Before you open your business:

A Your site. We do not assist vou in (i) locating vour site and negotiating the purchaze
or lease of the site, (ii) conforming the premises to local ordinances and building codes and
obtaining any required permits, or (i) constructing, remodeling, or decorating the premises.

However, we will either approve of or deny your site before vour o

Scoop Brothers Franchizimg, LT.C 2004 FOD
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00 days after vour sign the Franchize Agreement. We do not generally own the premnizes and lease
the site to vou. We do not consider any factors in approving your site other than whether vour site
1z located within vour Territory(ies). If vou and we cannot agree on a site and vou are delayed in
commencing operaticns, we may term.mate your Franchize Agreement and your initial franchise
fee will be forfeited. (Sections 6.1. 6.2 6.3

B Hiring and fraining employess. We will provide yvou with our suggested staffing
levels (Section 3.2, suggested guidelines for hiring emplovees (Section 3.2), operational
inztructions in the MManual which vou can use as part ﬂftra.l.ﬂm,t_r_ new emplovees (Section 5.3), and
our initial training program described below. All hiring decisions and conditions of employment
are your sole responsibility.

. Neceszary equipment, signs, fixfures, opening brventory, and supplies. We will
prm'il:le you a list of our specifications and approved suppliers for equipment, signs, fixtures,
opening inventory, and supplies necessary to open your busziness. Eesp a9 mind spoce cecmirad
sopplierswill be pe(Section 3.4)

D. Operating Manual. We will give you access to our Operating Manual (Section 5.1).
See Exhibit E for the table of contents of our Operating Manual as of the date of this disclosure
document. There are currently approximately 160 pages in the Operating Manual.

E. Initial Traming Program. We will conduct cur initial training program. (Section
3.4). The current initial training program iz described below.

E. Markst infroduction plavi. We will advise you regarding the planning and execution
of your market introduction plan. (Section 3.4).

Length of Time to Cpen

The typical length of time to open your business is within five () days of completing our
initial training program, since the franchised business will be operated from your home office;
t',"pical IEI:I.,E'I‘h to open 13. extended to forty-five (43) da'-.fs to sixty Eﬁ‘D:l daw 1f Vou uze er-;temal

availability, shipping delays, custum orders, your ability to obtain financing, obtain business
permits and licenses, schedule initial training take delivery of required equipment, and hire
employees. If vou do not open vour Scoop Brothers business within ninety (907 days after signing
the Franchize Agreement. your Franchize Agreement may be tenminated.

Our Post-Opening Obligations

After you open your business:

AE.  Improving and developing vour busimess; resolving operating problems you
encounter. If vou request, we will provide advice to vou (by telephone or electronic
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comimunication) regarding improving and developing vour business, and resolving operating
problems you encounter, to the extent we deem reasonable. If we provide in-person training or
zupport in response to your request, we may charge a fee (currently $300 per d=y) plus any ocut-of-
pocket expenses (such as travel, lodging, and meals for our employvess providing onsite support).
{Section 3.3).

BC.  Esfablishing prices. We will establish minimum and maximum prices for products
and zervices. (Section 3.3). We have the right to determine prices charged by our franchizees for
goods and services (but only to the extent permitted by applicable law).

CD. [Establishing and using administrative, bookkeeping, accounting, and irventory
control procedures. We will provide you with our required and approved providers and procedures
for administration, bookkeeping, accounting, and inventory control. (Section 3.3). We mav male
any such procedures part of required (and not merely recommended) procedures for our system. |

DE.  Brand Fuwd If a Brand Fund 15 established. we will We secerve the sisht 4o
establich and administer the Brand Fund. (Section 5.3).

EE. Website. We will maintain a website for the Scoop Brothers brand, which will
include your business location and the local telephone number that we establish for you. (Section
3.5)

Advertizing

(L Our obligation. We have not vet established the Brand Fund. If established, we will
use the Brand Fund only for marketing and related purposes and costs. If established. you will be
required to contribute up to 3.5% of vour monthly Gross Sales toward the Brand Fund. Media
coverage iz primarily local We use internal marketing employees and outside vendors and
consultants, such as praphic designers, social media L national or regional
advertising agencies and vendors. to produce advertising, and we may vse Brand Fund funds for
theze purposes. We are not required to spend anvy amount of advertizing in the area or territory

for by the Brand Fund). We have no other obligation to conduct advertizing.

(i)  Grand Opening Advertising. You must spend $20,000 to conduct Grand Opening
Advertizing in each territory. You can expend any additional amounts that yvou wish on Grand
Opening Advertizing, and we estimate that vou will do 0. You will be required to spend at least
$20.000 in the first three (3) months after the opening date. You must submit to us your Grand
Opening Advertizsing plan for approval. If we do not receive vour Grand Opening Advertizing plan
when required, we mayresesve-the pioht fo: (3) conduct the Grand Opening Advertizing campaign
on vyour behalf without refonding vou any amount vou have paid us towards Grand Opening
Advertizing, or (b) create a Grand Opening Advertizing plan that yvou will be required to implement
and conduct. You must also pay us or our designated supplier(s) at least 520,000 to conduct Grand
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Opening Advertizing in the Territory(ieg) between three (3) and six (§) months after each Territory
Activation. This amount is in addition to your other Local Marketing obligations. (Section 9.6)

(i)  Local Marketing. Beginning in the fourth (4%) month after vou open for business,
you must, on a monthly basis, spend an amount equal to at least three and one half percent (3.3%)
of your Gross Sales from the prior month on local advertizing and promotion of the Business.
Additionally, from the fourth (4%) month after vou open through the twelfth (12%) month after you
open, you must spend at least $3,000 per month on Local Marketing. You may use your own
advertizsing or marketing material only with our approval. To obtain our approval, you must submit
any propozed advertizing or marketing material at least 14 davs prior to use. I[f we do not respond,
the material iz deemed rejected. If vou develop any advertising or marketing materials, we may
use those materials for any purpose, without any payment to you. In addition to the foregoing,
from the fourth (4% month after each Territory Activation through the twelfth (12%) month after
each Territory Activation, yvour Local Marketing will be subject to a minimum of 53,000 per
month. (Section 9.8)

(V)  Advertising cowncil. We do not have an advertising council composed of
franchisees. The franchize agreement does not give us the power to form an advertising council.

(v)  Local or Regional Advertising Cooperatives. We do not currently have any local or
regional advertising cooperatives. Y ou must TWe have the right to rpquire vou o participate in a
local or regional advertising conperative if establizhed. It established. wiie will define the area of
the cooperative based on media markets, or other geographic criteria that we deem appropriate.
Each franchizee in the area would have one vote (unless the franchisee is in default under its
franchize agreement). The amount you must contribute to the cooperative will be determined by
vote of the members, but not less than 1% of gross zalez. If our own outlets are members of a
cooperative, they must contribute to the cooperative on the same basis as franchizees and they will
vote on the same basis as other members. If cur outlets have controlling voting power, there s no
maximum on fees that could be imposed. We administer the cooperative, but we have the right to
delegate rezponsibility for adminiztration to an outside company such as an advertising agency or
accounting firm_ or to the franchizee members of the cooperative. We have the cight to raguics
Tthe advertising cooperative must adopt te—operatefrom written b;lms—e{—eﬂzﬂ—gm'ermﬂg
documents—that swedetermine. The documents are not currently available for you to review.
Cooperatives will prepare annual financial statements which will be available for review only by
uz and by the members of cooperative. We have the power to require cooperatives to be formed,
changed, dizzolved, or merged. (Section 9.3)

(vi)  Brand Fund e sese i and-Fuad_If established, you
must contribute up to 3.3% -::-fG-rn:uss Salee- per m-:uﬂth tn:u '|:|1E Brand Fund Outlets that we owh are
not obligated to comtribute to the Brand Fund, and we reserve the right to charge different
cc:uﬂirihu’r_iﬂﬂ amounts to different ﬁanchisees We will aﬂministerthﬂ fund. The fund iz not audited.

funds are not spent in the fizcal year in which they accrue, such amounts will remain in the Brand
Fund and be carried over into the next vear. Mo money from the Brand Fund will be spent
principally to solicit new franchize sales, but we may indicate that franchizes are available in
advertising materials produced with Brand Fund expenditures. (Section 9.4)
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Computer Systems

We require you to purchase certain computer systems and software. You must purchase a
phone, laptop, and iPad. You must purchaze Sweep ' Go and QuickBooks software. Theze
zystems provide management tools, operational systems, logistics and business systems needed to
operzte the franchized business. These systems will generate or store data such as marketing,
financial customer and order data. We estimate that the initial cost of purchasing your computer
systems will be between $2,000 and $3,000. We estimate your software subscriptions to be
approximately $1,000 per month.

We are not obligated to provide any ongoing maintenance, repairs, upgrades, or updates.
We do not_gygrently, but mav require yvou to enter into any such contract with a third party.

Hewarer e mman do so s the fabece Y ou must upgrade or update any system when we determine.
There iz no contractual limit on the frequency or cost of this oblization. We generally estimate that

the annual cost of any optional or required maintenance, updating, upgrading, or support contracts
will be $300.

You must give us independent access to the information that will be generated or stored in
these syztems The information that we may acceszs will include sales, customer data, and reports.
There i3 no c:l:uﬂttactua] limitation on our riE,ht to access the information. According to the Franchise

Training Program

Our training program consists of the following:

TEAINING PROGEAM
Subject Hours of F'l-assrﬂﬂlll Hours of [_)‘n_—The-Jnl: Location
Training Training
Compatry Structure Charlotte
-History 1 0 :
Mission North Carolina
Sales & Marketing 6 i Charlotte,
-Buainess Development North Carolina
DP;”[E“ Charlotte,
-ooitvare North Carolina
-Eouting
-Fleet Management 7 1
-Client Data
-Products & Services
-Billing/Tnvoicing
In-Field Training 0 4 e e
28

Scoop Brothers Franchising, LLC 2034 FOD

Minnesota to 2024-12-4 Marked FDD pages only.docx



. Hours of Clazsroom Hours of On-The-Job .
Subject . . s . Location
Training Training
Charlotte,
Safety ! ! North Carolina
P toomment . . Charlotte,
-Team Developmen 2 .
-Team Manazement North Carolina
TOTALS: 17 hours 7 hours

These training classes will be scheduled in accordance with the needs of new franchizess
and include topics around how best to manage your business. The traming will take place over 3-
3 davs on the site of the franchisee. The Principal Executive of vour franchize must attend and
complete the training. The Principal Executive is you. if vou are the sole owner of the franchized
busziness. If the franchized business is owned by a business entity, vou must designate one person
as vour “Principal Executive ™ which must be the executive that is primarily responsible for and

has decision-making authority on behalf of the franchized business. The Principal Executive must

own at least 10% of the franchised business. Other owners. emplovees. and representatives of the

franchized business that are approved by us may also attend instial fraining. There is no fee for up
to 3 people to attend this training. You must pay the travel and living expenses of people attending
training. If vou reguest to bring more than 3 people to attend fraining and we approve such request,

you must pay us a non-refundable additional Tramning Fee of $1.000 per day per individual beyond

the first three plus reimbursement of our costs and vou must payv their travel and living expenses.

Training classes will be led by Daniel Sturgis, the founder of Scoop Brothers, who has five
vears of relevant experience. Additional employees of us or our affiliates may also lead training
from time to time. Our instructors have a minimom of four weeks of training at our corporate
operzation in the specific role that they will be offering training cn.

Training classes will be scheduled in accordance with the needs of new franchizees and
include in-person training. We anticipate holding in-person training classes once per month.

The instructional materials consist of the Operating Manuval and other maternals, lectures,
dizcussions, and on-the-job demonstration and practice.

Your Principal Executive complete any additional training or refresher programs that we
designate and must attend a national business meeting or our antmal convention for up to three
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Item 12
TERRITORY

¥our Location

We anticipate that you will manage your Scoop Brothers business from a home office or

your territories if you will have more than one).

Grant of Territory

You will recetve a protecteds-eselueive territory with at least 100,000 households based on
the most recent 1.5, Census data and territory mapping software that we utilize (the “Territory™).
You mav purchaze one or more additional Territories as described in Items 1, 3, and 7. During the
Tenm of the Franchize Agreement, we will not operate a Scoop Brothers business within vour
Territory(ies) or authonize other Scoop Brothers franchisees to operate within vour Territory(ies)
except as stated below.

You will not receive gg exclusive territory. You may face competition from other
franchizees. from putlets that we own, or from other channels of distribution or competitive brands
that we confrol.

Except as provided for below, vou may only provide products and zervices to customers
residing within your Territory(ies). Y ou are not permitted to market your Scoop Brothers Business
outzide of vour Territory(ies). We retain the right, in our sole discretion, to offer goods and zervices
identified by brands we control through channels of distribution other than through “Scoop
Brothers™ to locations and customers located anyvwhere, mcluding those residing in vour
Territory(igs).

You do not receive any options, rights of first refizal, or similar rights to acquire additional

franchizes. You mmst be in good standing and receive our written permission before you relocate

vour franchize. Permizszion to relocate outside of vour Territory will not be sranted unless vou
encounter a situation personally or professionally that will not allow you to operate the franchise

in the Territory. The relocated territory must be available according to our confractual

commitments to other franchizees. Any relocation will be at your sole expenze. You must satisfy

cur then current franchize placement and demographics criteria. as expressed in the Operations
Mlamual.

Open Territories

You may service customers outside vour Territory(ieg), with our prior written approval, if
customers are located in areas that are geographically contiguous or in reasonable proximity to
vour Territory(ies), and no other franchizee of ours has been awarded that territory, and the territory
13 not protected as a territory that i being operated by us or our affiliates (an “Open Territory™).
We may revoke our approval for you to operate in Open Territories in our sole discretion. Further,
if vou service customers in Open Territories with our approval, and elect not to execote our current
form of Franchise Agreement with respect to all or any portion of such Open Territories, you
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assume the risk that we may sell such Open Territories to ancther current or prospective franchizee
of the Scoop Brothers system, or we or our affiliates may elect to establish an outlet to operate in
the Open Territory. In such event, yvou will no longer have the right to service the customers located
in those Open Terrttories. If we or another franchizee acquire the rights to operate in the Open
comtracts or cusm&-;éﬁﬁéﬁﬁﬁé-fé;émtDmm and accounts located within the former Open
Territory.

Except for operating in Open Territories with our prior written approval, you do not have
the right to use our trademarks or the Scoop Brothers system at any location other than within the
Territory(ies) in aty wholesale, ecommerce, or other channel of distribution besides the operation
of your Scoop Brothers Business in the Territory(ies).

Eestrictions on Us from Soliciting or Accepting Orders in Your Territory(ies)

Except as described in this paragraph, we will not serve customers in your Territory(ies),
nor authorize another party to serve customers in your Territory(ies), uwnder our Scoop Brothers
brand. However, we may serve (or authorize other franchizees to serve) customers in vour
Territory(ies) if vou are in default, or if vou are incapable of meeting customer demand in your
Territory(ies). We may also serve (or authonze another franchizee to serve) a particular customer
in your Territory(ies) if vou fail to properly serve such customer, or if we reasonably believe that
vou will not properly zerve such customer. We reserve the right to use other channels of
distribution, such as the imternet, catalog sales, telemarketing, or other direct marketing sales, to
make zales within your Terrtory(ies) (1) using our principal trademarks, but only for sales of
products or services different from the ones you will offer, and (it) using trademarks different from
the ones vou will usze. In the circumstances where the franchize agpreement does not prohibit us
from soliciting or accepting orders from inside your Territory(ies), we do not pay any
compensation to you._ We or our gffiliate mav from time to time enter info agreements to provide
services to customers as part of a national. regional or key account program at locations which
include locations within the Territory. If vou refiize to perform the reomived services or we
determine that vou or vour franchized business iz not qualified. interested. able or available to
perform the services, you must allow either us or another franchizee to enter the Territory fo
perform the required services.

Competition by Us Under Different Trademarks

Meither we nor any of our affiliates operates, franchizes, or has plans to operate or franchise

However, the franchize agreement does not prohibit us from doing so.

Ttem 13
TRADEMARKS

The following are the principal trademarks that we license to you. These trademarks are
owned by us. We have registered the following trademark on the Principal Eegister of the United
States Patent and Trademark Office.

Scoop Bxothers Franchizing, LLC 2004 FOD
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Provision

Section in framchize

agreement

Summary

1. Non-competition covenants
after the franchize is

terminated or expires

LR EMS

For two years, no ownership or
employment by a competitor operating in
your former Territory(ieg) or the
Territory(ies) of any other Scoop
Brothers business operating on the date
of termination. (zubject to state law)

z. Modification of the
agreement

§l84

Mo modification or amendment of the
franchize agreement will be effective
umnless it iz in writing and signed by both
parties. This provision does not limit our
right to modify the Manual or system
zpecifications.

t Integration/merger clavse

§18.5,

Only the terms of the franchize
agreement are binding (subject to state
law). Any representations of promises
outside of the dizclosure document and
franchise agreement may not be
enforceable. Nothing in this or Hewewves;
ac-claim mada in any related Sanchica
apreementhowever, is intended to
dizclaim the express representations we
made in the s franchize dDisclozure
dDocument we furnizhed to yow.

u. Dispute resolution by
arbitration or mediation

§101

All disputes are resolved by arbitration,
mediation, or litigation (except for
injunctive relief) (subject to applicable
state law).

v. Choice of forum

§§17.1;17.5;

Arbitration or mediation will take place
where cur headguarters is located
{currently, Charlotte, NIC) (zubject to
applicable state law). Any legal
proceedings not subject to arbitration or
mediation will take place in the District
Court of the United Statez, in the district
where our headguarters iz then located,
or if this court lacks jurisdiction, the state
courts of the state and county where our
headquarters 1s then located (subject to
applicable state law).

Scoop Brothers Franchisime, LLC 2004 FDID
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Current Franchizees

Exhikat F contains the names of all current franchizass {2z of the end of our last fizcal vear)
and the addresz and telaphone pumber of sach of their cutlats,

Former Franchizees

Exhikat F contains the name, city and state, znd current busmess telephone momber, or if
unknown, the last kmown home telsphome number of every franchizee who had an outlet
termunated, cancelad, not renswed, or otherwize veluntanby or involuntanly ceazed to do buziness
under the franchize agresment during the meost recently completed fizcal vear or who have not
communicated with us within 10 weeks of the disclosure docwment 1z=uance date.

If vou by thiz franchize, vour confact mformaton may be dizelozed to other buyers when
you leave the franchize svstem.

Confidentiahity Clauzas

Dhuring Dethe last three (37 fizcal years, no current or a=d-former franchizess have sizned
confidentizliy clanses aeremmentsthat dirsatl- arsndiraatle restnict thern from discussme with

yvou therr parsenal-experiences as a franchizse in our fanchize system—eath-asy prespachve
e

Franchizsee Creamzations

There are no trademark-zpecific franchizes organizations associated with our franchize
Fvsterm.

Item 21
FINANCIAL STATEMENTS

We have not been m busmess for three years or more, and therefore cannot mclude zll
financial statements required by the Franchize Eule of the Federal Trade Commizzion Exhibat I
contans our s=andited openmg balanes sheet 25 of Apnl 168, 2024, Our fizcal vear and 15 Decembar
31. Also meluded in Exhibat D are our unandited balance sheet and statement or operations as of

September 30 2024

Item 22
CONTRACTS

Copies of all proposed agreements regarding thiz franchize offering are attzched zc the
following Exhibits:|

B. Franchise Agreement (with Guaranty and Non-Compete Agreement)

. Form of Generzl Relsaze
H. State Addenda to Franchize Agreement

44

Minnesota to 2024-12-4 Marked FDD pages only.docx



K-9 WASTE .. 9 REMOVAL SERVICE

FRANCHISE AGREEMENT
SUMMARY PAGE

1.  Franchisee
1. Inmitial Franchize Fee ¥
3.  Number of Territories
4.  Territory Territories See Attachiment 2 for Atecked hlap and List of Zip Codes
& Opening Deadline MNmety (20) Day: after Executing Franchize 4 areement
- Prin:iplal E_:e:uli\'e _{if

Franchisee iz an entifty)
3. Franchisee’s Address
9 I‘rl:!:r_hisee‘:- State(z) of

Fesidence
10 State(s) in which the

Buziness will be operated

.
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Attachment I to Franchize Arreement

TERITORY TERRITORIES

Tarmitory/ Termitories Description:

[
=
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THE FOLLOWING SEFTEMBER 30, 2074 FTNAMCIATL STATEMEMTS ARE PEEPARED WITHOTT
AN AUDIT. PROSPECTIVE FRAMCHISEES OF SELLEELS OF FRAMCHISES SHOULD BE
ADVISED THAT MO CEETIFIED PUBLIC ACCOUNT HAS AUDITED THESE FIGUEES OF
EXPRESSED THETR OFRION WITH REGARD TO THE COMTACT OR FORM.

Bepeq Brnhers Feanchising, LLC 2034 FIND Firurezial SElemenis
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Scoop Brothers
Balance Shoat
AR Of Soplembagr 30, 2024

TOTAL
ABEETE
Courvam Ansasin
iy, Adien it
mm_imw:?mm1m-l E00
Tokel Biank Acoounis ' T
Totnl Curmsat Assats ' $5.00
Cifssr Asmaitn
T TAA2 30
_r_"d' ark —_—
TOTAL ASSETE ' #7287.30
TR
LIABL ITIES AND EQUITY —
I bl i
Cagrigrd Linbditien
Othar Curmnt Linhiibon
Chut tertisnn] AP Frambisieg .. ... o
Total Othasr Casrent Labilies. §195,923 84
Total Cursarid LinkilTes gl N
Total Lsbiiges §195.50004
oty
‘Dpaning Balason Eguilty 250 200 .00
D' (Diabriiilion 212 84500
Faianed Emiminga
Hat Incoms R
Tootnl Equity § 108 25044
—_—
Cash Basls Tussclay, Decembar 3, 3034 03:03 PM GMT-0500 i
Bepapy Brothers Feanchising, LLC 30X FIHD Firare:ial Betements
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Scoop Brothers

Profit and Loss
January - September, 2024

TOTAL
.
Yot — - -
Espsnigsg.
Ateirtaing B Wafaing 2 1182
Confansncis 14,7188 4%
Logal & Professional Foes 25252 51
Licorass 138,156.35
Raforral Foa 20,000 00
Trawel 2504
) '-HW“’ E‘m BAREET
Toad ol 1-“
MET MNOOME 22531144
—— R T e =
Repep Brothers Franchising, LLC 2014 FDD

Firmfeial SEiemenls
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MINNESOTA ADDENDUM TO DISCLOSURE DMOCTUMENT
In the Stats of Minnesota enly, thizs Dhsclosure Document 15 amendad as followes:

#  Franchize Dhsclosure Document, [tem 5. Based upon the franchisor’s financial condition,
the Minnesota Department of Commerce has required a financial assurance. Therefore, all
mitizl faez and pavments owed by framchizess shall be defarred unfil the franchizor
completes e pre-opening oblisations under the franchise apreement.

# Dlmnezota Statutez, Sectiom 30C.21 and MMimnesota Eules 2E60.4400(T) prohibit the
franchizor from requirmgz htigation to be conducted cutzids Wimnesota, requirmg waiver
of a jury trial, or requinng the franchizes to conzant to ligudated damages, termunation
penaltisz or judement notes. In addition, nothing in the Franchize Dizclozure Document or
agresment{z) can abrogate or reduce (1) any of the Fanchizes’s nght= 2= provided for 1n
Mimnszotz Statutes, Chapter 30C or (2] franchizss’s nights to any procedure, forum, or
remadies provided for by the laws of the jurizdiction.

#  With respect to franchize: zoverned by MMinnesota law, the franchizor will comply with
MMimnszota Statutes, Section 30C 14, Subd. 3-3, which require (except m cartain specified
casaz) (1) that a franchizee ke given 90 days’ nofice of termination (with 60 days to cura)
and 120 days" notice for non-renewal of the franchiza apreement and (2] that conzent to the
transzfar of the franchize will not be unreazonably withheld.

# Tha franchisor will protect the franchizes’s nights to uze the frademarks, zervice marks,
frade names, logotypes or other commercial symbols or mdemmnify the franchizes from any
losz, costs or expenses an=ing oot of any clamm, =urt or demand regarding the use of the
nama.

#  Mmnezota considers it unfair to not protect the franchizes’s right to use the trademarks.
F.efer to Minnezota Statues, Section 30C.12, Subd. 1{z).

#  Mmnezotza Eoles 2860 4400(D) prohibits a franchizor from requiring a franchises to assent
to 2 gensral release.

# Tha franchizes cannot consent to the franchizor obtaimnz mjunctree relief. The franchizor
may zeek inyunctive relief See Minn. Rules 2860 44007, Also, 2 court will determine if a

boad 1= required.

#  Tha Limitations of Claimes ssction must comply with Mimmesota Statutes, Section 80C.17,

Bubd. 3, which states “MNo zction may be commenced purzuant to ts Section more than
thraa vears aftar the canse of action acerues ™

#  MAF checks are poverned by Minnesota Statute 604.113. which puts a cap of $30 on service
charzes.

Brher ERIALE L [RC R i Siliie AerkSeml i i F
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MINNESOTA RIDER TO FRANCHISE AGREEMENT

Thiz Fider zmends the Franchize Agreemant dated [the
“Arreemant™), betwean Scoop Brothers Franchizme, LLC, a2 South Carclma limited liability
company ( Lranchizor”™) and , a
Franchizee™).

1. Definttions. Caprtalizad terms used but not defined 1n thas Fider have the meanings
given m the Apreement. The “Minneszota Aet” means Minnezota Statutes, Sactons ERC.01 to
BOC. 22,

2. Amendments, The Arreement 12 amended to comply with the following:

#  Franchize Apreement Section 4.]1. Bazed upon the franchizor’s fimancial condrion, the
Minnezota Department of Commerce has reguired a financial assurance. Therefore, all
mitizl fesz and pavments owed by franchizees shall be deferred unfil the framchizor
completes e pre-opening obligations under the franchise apreement.

# DNlmmesotz Statutes, Section S0C.2]1 and Mimnesota Eules 2ZE60.4400(1N prolibit the
franchizor from requirmg littgation to be conducted outside Biinnesota, requirmg warvar
of a jury trial, or requiring the franchizes to conzant to hiqudated damages, termunation
penaliiss or judgment notes. In addition, nothing 1n the Franchize Dizclozure Docuwment or
agreament(z) can abrogate or reduce (1) any of the franchizes’s night= 28 provided for
Mimnszotz Statutaz, Chapter 30C or (2) franchizsa’s nights to any procedure, forum, or
remadies providad for by the laws of the junzdichion.

¢  With respect to franchize: governed by hinnesota law, the franchizor will comply with
Mimnszotz Statutesz, Section 30C.14, Subd. 3-3, which require (except m cartain specified
casesz) (1) that a franchizes be given 90 days’ nofice of termination (with 60 daye to curs)
and 130 days” notice for non- renewal of the franchise agreement and {2} that conzant to
the transfer of the franchize will not be unreasonably withheld.

# The franchizor will protect the franchizes’s nights to usze the frademarks, zervice marks,
trada names, logotyvpes or other commersial svmbaoles or mdemmnify the franchizas from any
loss, costs or expenszes anszimg out of any clamm, sut or demand regarding the use of the
nams. Kimnesotz considers it unfair o not protect the franchizes’s right to use the
trademarks. Fefar to Minnesota Statnes, Saction B0C 12, Subd. 1(=).

¢  Mimnezotz Eoles 2360 44000 prolubit= a franchizor from requiring z franchizss to aszant

to a genaral release.

# Tha franchizes cannot consent to the franchizor obtaimmg mjunctrre relisf. The franchizor
may seek mmunctive relief. See hinn. Bules 2860 44007, Alzo, 2 court will defermine if a

bond 1= required.
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#  Tha Limtations of Claime zsction must comply with Mimmesota Statutes, Section 8017,
Bubd. 3, and therefore the applicable provizsion of the Azrssment 15 amended to state “Mo
action may be commenced pursuant to Minneszota Statutes, Saction 30C.17 more than three

vears after the cansze of action acerues.”

# MWAF checks are governed by hMinnesota Statute 604.113. which puts a cap of $30 on service
charzes.

3 Effective Date, This Fider 1= effactive as of the Effective Date.

Agraad to by
+
FEAMCHISEE: FRAMNCHISOR:
SCO0OP BROTHEF.S FRANCHISING, LLC
Mamea: Mama:
Title: Title:
Diate: Diate:
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EECEIPT

This dizclosure decument summarizes certain provisions of the franchizs agreemant and other information
im plain languagze. Fead thiz disclosure document and all agreements carefully.

If Bcoop Brothers Franchising LLC offers vou 3 franchize, it must provide thiz disclosare docomant to you
14 calendar-dayws bafore vou sign a2 binding agreement with, or make 2 payment to, the franchizor or an
affilizte in connection with the propozed franchize zale. Wew York ragquires that you be given this dizclosurs
dornment 3t the earlier of the first personal mestmg or 10 buziness days before the execotion of amy
framchizs or other agreement, or paymeat of any consideration that relates to the fanchize relationship.

If Scoop Brothers Franchising, LLC does not deliver this disclosure docurment on time or if it contain: a
falze or mizleading siztament, or 2 matarial um.ﬁssim a violation of federal law and state law may have
ocourad and should be reporied to the Federal Trade Commission, Washinston, DuC. 20580 and amy

applicable state agency (which are listad in Exhibit 4).

The name, principal business address, and telephone number of each franchize ssller offering the franchize
is:

Mame Principal Buziness Address Telephane Mumber
Shamnon Foderick | 14301 South Lekes Drive, Charlotte, HNC 28273 {7047 04-0370
Alex Blair 14301 South Lakes Drive Charlotte, NC 28273 (7045 604-0370
e T e e T T T R R A A T e e
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Izsuance Diate: April 19, 2024, 2z amendad Tune 25, 2024
I received a disclosure document dated indicated above that inchided the following Exhibits:

Srate Administrators and Agents for Sarvice of Process

Franchize Agresment (with Guaranty and MNon-Compets A graemant)
Form of Generzl Felazze

Finamcizl Statements

Operating Banual Table of Contants

: Couorrent and Former Franchizees

G State Addenda to Dizclosure Document

H Atate Addends to Franchize A zresment

i.|:-

AMd R

Signatars:
Erint IMame:
Diata Fecaived:

Keep This Copy Eor Your Records
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EECEIPT

This disclozure decwment summarizes certain provisions of the franchize agreement and other informarion
in plain languagza. Fead thiz disclosure dooument and all agreements carefully.

If Bcoop Brothers Franchising LLC offers vou a franchiza, if st provide thiz disclosore document to you
14 calendar-days before yvou zizn 2 binding agreement with, or make 3 payment to, the franchizor or an
affilizte in connsction with the propazed franchize zale. Mew York reguires that vou be given thiz dizclosurs
dornment st tha earlier of the first personal mestmg or 10 bosiness days before the execotion of amy
franchiza or other agresment, or paymeat of any consideration that relates to the fanchize relationship.

If Zcoop Brothers Franchizing, LLC does mot deliver this dizclosurs dooament on time or if it containg a
false or misleading ststarment, or 2 material omission, 2 violation of fedsral law and state law may have
occurred and should be reported to the Federal Trade Commiission, Washinstan, DuC. 20380 and amy
applicable state agency (which sre listed in Exhibit A).

The name, principal business address, and telsphons number of each franchize saller offering the franchize
is:

Ilame Principal Buziness Address Telephans Number
Bharnon Eoderick | 14301 South Lakes Drive, Charlotte, MIC 28273 {704 §04-0370
Alex Elair 14301 South Lakes Drive Charlotte, MIC 23273 {704} 604-0370
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Izzuance Diate: April 19 2024, 22 amendad June 25, 20324
I received a disclosnre document dated as indicated above that inchided the following Exhibirs:

A State Administrators and Agents for Service of Procesz

Franchize Agresment (with Guaranty and Mon-Compete Azraemant)
Form of General Belasza

Finzmcizl Statements

Operating hianual Table of Contents

. Corrent amd Former Franchizaes

G Arsfe Addenda to Disclozore Dooument

H. State Addends to Franchize 4 greement

AEdnm

Signanire:
Print Marme:
Diata Facarmved:

Return thiz copy to us.
Scoop Brothers Franchizing, LLC
14301 South Lales Drive
Charlofte, MC 28273
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