FRANCHISE DISCLOSURE DOCUMENT

WINDOW WORLD, INC.
A North Carolina Corporation
118 Shaver Street
North Wilkesboro, North Carolina 28659
(336) 667-2100
franchising@windowworld.com
www.WindowWorld.com

Wz

Window World franchisees are in the business of marketing, selling, and installing exterior remodeling
products in residential and light commercial settings.

The total investment necessary to begin operation of a Window World franchise ranges from $123,368 —
$331,168, which includes $45,000 that must be paid to WINDOW WORLD, INC. or its affiliates. In some
instances where a franchisee is granted a Territory at least one million owner-occupied homes, we may
require that franchisee to operate one or more Satellites within the Territory. In those cases, we estimate
that franchisees will spend an additional $14,950 to $138,500 per Satellite they are required to open after
the Headquarters, which includes $0 that must be paid to WINDOW WORLD, INC. or its affiliates. Both
the Headquarters and any Satellites are operated under the same Franchise Agreement. We do not offer a
separate multi-unit franchise offering.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact ZACH LUFFMAN at WINDOW
WORLD, INC., 118 Shaver Street, N. Wilkesboro, NC 28659 (336) 667-2100.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: March 28, 2024, as amended January 13, 2025
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present, Tammy has served as President of Window World Cares, Inc., a non-profit corporation
.associated with Window World, Inc.

Director: JAMIE MCBRIDE

JAMIE MCBRIDE was appointed to the Board of Directors in 2011. From February 2015 to
present, Jamie has been a Managing Partner of Cornerstone Wealth Partners in Winston-Salem,;
North Carolina.

Director: DAVE REED

DAVE REED was appointed to the Board of Directors in 2011. He has an ownership interest in
Window World of Tidewater, Virginia since 1999, located in Virginia Beach, Virginia. Dave is
also a part owner in Window World of the Capital District in Albany, New York and Window
World of Colorado Springs in Colorado Springs, Colorado. '

Director: JAY VANNOY

JAY VANNOY was appointed to the Board of Directors in 2011. Jay has been a partner at the
law firm, Vannoy, Bentley & York PLLC in Wilkesboro, North Carolina since April 2024. From
1997 to 2024, he was a partner at Vannoy, Colvard, Triplett & Vannoy, P.L.L.C., in North
Wilkesboro, North Carolina. :

Chief Legal Officer, Director: BETH H. VANNOY

BETH VANNOY has served as our Chief Legal Officer since October 2015 and was elected to
“our Board of Directors in October 2015. Since March, 2019, she has also been the owner and
operator of the Fruit of the Vine boutique headquartered in North Wilkesboro, North Carolina.

President and Chief Operating OffieeQfficer: STEVE KAMODY
STEVE KAMODY has, since October 2015, been our President. Since December 2023 he has
been our Chief Operating Officer.

Senior Vice President of Information Technology and Digital Operations: KYLE “DUFFY”
SWEENEY

DUFFY SWEENEY joined WWI in September 2018 as Senior Vice President of Information
Technology and Digital Operations. Since June 1996, Mr. Sweeney has also owned his own
consulting company, Vector Software, Inc., located in Columbus, Ohio. Additionally, since
October 2013, he has been and is the Co-Founder of Retail App Partners located in Columbus,
Ohio.

Vice President of Finance: TOMMY B. PAYNE JR. .
TOMMY B. PAYNE JR. has been our Vice President of Finance since December 15, 2020. He
was our controller from April 2019 to December 2020. Previously, from January 2019 to April
2019 he worked as a Certified Public Accountant with Brenda R. Lineberry, CPA, PC. in Mount
Airy, North Carolina. From December 2006 to January 2019, he worked as President and Chief
.Financial Officer of Burton Signworks, Inc. in Mount Airy, North Carolina and served as a
consultant there from September 2018 to January 2019.
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Vice President of Franchise Relations & Engagement: MARK BUMGARNER
Since October 2015, MARK BUMGARNER has been our Vice President of Franchise Relations
& Engagement.

Vlce Pres1dent of Marketmg R(-)BERII‘—SGFH-NDLERSCOTT CURKIN

Since November 2024, SCOTT CURKIN has served as our \;ice President of Marketing. From
January 2023 to November 2024, he served as Chief Relationship Officer for Fish 919, based in
Fort Lauderdale. Florida. From April 2019 to January 2023, he served as Executive Vice

President of 919 Marketing Co., based in Raleigh, North Carolina.

Vice President of National Products: STEVE NEWTON
Since October 2017, STEVE NEWTON has served as our Vice President of National Products.

Vice President of Business Development: CHAD KLEIS

CHAD KLEIS has been our Vice President of Business Development since December 2023.
From December 2019 to December 2023, he served as Vice President of Sales. From December
2016 to December 2019, he served as Director of Sales.

Vice President, Corporate Counsel: CHARLES F. “FRED” BAUER
FRED BAUER is our Vice President, Corporate Counsel and has been since December 2022. From
November 2015 to December 2022, he served as Corporate Counsel.

Dl-reethlce President of Sales: MICHAEL LANE, I1

MICHAEL LANE, I is our BirecterVice President of Sales and has been since January 2025. 2025
From January 2024_to December 2024 he served as our Director of Sales. From August 2021 to
December 2023, he served as Director of Strategic Projects. From October 2017 to August 2021,
he served as a Regional Manager. Since March 2024, he has been the owner of Michael Lane I
Consulting, LLC, based in Tampa, Florida.

Director of Franchising: ZACH LUFFMAN
ZACH LUFFMAN has been our Director of Franchising since January 2018.

Director of Franchise Advancement: DAVID MASTIN
DAVID MASTIN is our Director of Franchise Advancement and has been since September 2015.

Natlonal Sales Trainer & Empowerment Strategist: BOB HINER

BOB HINER is our National Sales Trainer & Empowerment Strategist and has been since Apnl
2023. From July 2022 to March 2023, he served as president for Carolina Shower and Bath in
Greenville, South Carolina. From June 2019 to July 2022, he served as a regional manager for
SouthEnd Exteriors in Charlotte, North Carolina. From April 2017 to June 2019, he served as
Vice President for SouthEnd Home Improvements in Charlotte, North Carolina.
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meet the program’s requirements. Purchasers of a Window World franchise who are veterans of

the U.S. Armed Forces are eligible to receive a reduced initial franchise fee of $30,000
(representing a $15,000 discount off our standard $45,000 initial franchise fee). To qualify for the
discount, the veteran must own at least a 50% interest in the franchise. “Veteran” means a
recipient of an honorable discharge as evidenced by the U.S. Department of Defense. It is the
veteran’s responsibility to send us the required documents to obtain the VetFran discount.

During our last fiscal year, the fees in this Item 5 were uniformly applied.

ITEM 6: OTHER FEES
OTHER FEES
TYPE OF FEE 1 AMOUNT DUE DATE REMARKS
Royalties 2 “| - Currently ranges * When invoiced| - Currently collected from vendor as
Reoyalties2 GCurrently-range When-inveiced| GCurrently-colested-from-vendor
o between $.10 and $75 by vendor as-part-of purchase-prieepart of
#flat-feeper option or the product cost. The Royalty is
unit or up to 12% of not based upon franchisee gross
purchase price-Ha sales. We have the right to change
pereentagethe cost of or increase the amount of
the product that royalties or, in the case of new
franchisee buys from items, establish royalties.
the vendor
" Local or Regional | Currently not collected: | When In the event a local or regional

“Cooperative Fees | e
reLorree oL currently established

;No coogeratlv

I desi@ated by

cooperative

W—heﬁ
éesigﬁa%gd—by
coeperative

" cooperative is established for your
* area, you must participate and you -

must pay the. coogerative payments

: the coogeratwe 1mgoses

Cooperative payments are

are-determined by majority vote
of the cooperative members, but
in no event will you be required
to contribute more than 3% of
your gross sales to the
cooperative. Any amount you
contribute to an advertising
cooperative will count toward the
7% of gross sales you are required
to spend on local advertising. All
company-owned, affiliate-owned,
and franchisee-owned businesses
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TYPE OF FEE , DUE DATE REMARKS
- Approvalof - .. | Cc - Ondemand | When you request our prior written
- Alternate- Ve -~ . | consentto use an alternate vendor,
~ Product;or S _product, or service, you will pay all
._ - |  costs incurred by us to obtain the
¥ " | - necessary information and evaluate
~ the alternate vendor, product, or -
Technology Fee 3 Currently, the base fee Monthly or You are required to use our
is $499 per month. annually before| designated technology products and
There is a $600 start-up | January 1% if services, some of which may be
fee as well if you are you choose to provided by us or our affiliate. This
not a new franchisee. prepay fee will be paid to our affiliate WW
Technologies.
If you elect the
optional web design, If this is a new Franchised
develop and Business, this fee will not
management services, commence until the 13* month of
you will pay an operations. For the time period
additional amount, from the 13* month of operation
which is currently through the following December
$176 per month. 31% we will prorate the amount due.
Currently, we offer If you choose to prepay by January
Premium Services for 1%t each year, you can use your
an additional $299 per method of payment of your choice.
month. Alternatively, if you elect to pay
monthly, you are required to either
Each year the (1) provide our affiliate with a
Technology Fee may credit card authorization to keep
increase by the on file permitting WW
amount that is the Technologies to charge the fee on
greater of (i) 2% or your credit card or (2) provide
(ii) another amount account information so that WW
that we designate. Technologies can electronically
transfer the funds.
If paying by electronic
funds transfer and The current Premium Services add
funds are refused, a functionality to the CRM
$25 charge plus
reimbursement of our
costs will be assessed
Renewal Fee None Not applicable | No fee due upon renewal
of franchise agreement.
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You must not use or set up any domain names, telephone numbers, or other electronic identities
without euryour complying with our policies, which may require you to obtain prior written
approval. The telephone numbers and electronic identities you use in connection with the
Franchised Business, including for purposes of print or online directories, advertising, marketing,
or promotions, must be assigned to us. The form of this assignment is Attachment 4 to Exhibit A.
We reserve the right to designate a vendor for telephone services, telephone numbers, and other
electronic identities. If we require you to use this vendor, you must “port” or transfer all
telephone numbers associated with the Franchised Business to the approved vendor.

Where we have designated an approved vendor, you must use that vendor. Not purchasing your
business’s product, equipment, inventory, supplies, or any other items where we have designated
an approved vendor would put you in violation of the Franchise Agreement. Because of the
.volume of business franchisees bring to our approved vendors, you may enjoy lower prices than
you could receive from other vendors, or on the other hand, you may encounter higher prices than
you would otherwise encounter if you were not required to purchase from the approved vendor.
We have broad rights to receive revenue from your required purchases. We will have no
obligation to share such revenue received with you. As discussed in detail below, we receive
revenue from approved vendors, which includes your royalties collected by the vendors as part of
the purchase price of the products. We have the right to alter our relationship with our approved
vendors or to create relationships in which we receive revenue at any time in the future and such
modification or new vendor relationships could result in increased pricing for you.

Specifications/Standards. We may require that you purchase products and services in
accordance with our standards and specifications. To the extent available through our Manuals,
we will provide you with specifications and standards for the products and services you will use
in operations of the Franchised Business. We can change or modify those specifications and
standards at any time.

We also issue certain product specifications and standards to approved vendors of windows. We
can change or modify those specifications and standards at any time.

Common Ownership Interests; Affiliates as Vendors. TMS, LLC, is an approved vendor.
‘TMS, LLC is partialty-owned by one of our officers. You are not required to purchase caulk,
spray foam insulation, “freeze” spray, or window cleaner from TMS, LLC, but you may choose to
do so.

You will pay our subsidiary, WW Technologies, a Technology Fee for use of certain technology
products and services. We have the right to alter the payment structure and to require that you pay
approved vendors directly rather than paying us or our affiliate. '

If you request temporary management services, you will pay our subsidiary, WW Management, a
fee.

Other than as described above, none of our officers owns an interest in any vendor.

Approval of Alternate Products, Services, and Vendor. If you want to use a product, service,
or vendor that we have not approved, you must first submit to us information that we will use to

40845139+64045139v7.CAS.24528.G55692




evaluate the product, service, or vendor, such as product specifications, product components and
technical specifications, product performance history, product samples, design, appearance,
reliability, manufacturer’s warranties, vendor history, vendor capacity, quality control methods,
financial ability, and any other relevant information. If available through our Manuals, or
otherwise, we will provide you, at your request, our criteria and specifications for products,
services, or vendors. Unless we otherwise agree in writing to waive our evaluation, we will
evaluate the proposed product, service, or vendor. If the product, service, or vendor meets our
criteria and gains our approval (which we are not required to give, even if the criteria is met) you
may use such product, service, or vendor. You will pay all costs incurred by us to obtain the
necessary information prior to giving approval. We will advise you in writing of our decision
‘within 90 days of the completed submission of your request and supporting materials. We impose
these restrictions to safeguard the integrity of both the franchise system and the Marks. Approval
of any product, service, or vendor may be revoked upon 30 days written notice. '

Franchisor and Affiliate Revenue. We derive revenue through rebates, royalties, and license
fees, which are monies paid to us by and through approved vendors and resources when supplies
are purchased from these vendors by franchisees. The royalties collected through our vendors
represent our primary source of revenue to perform our obligations to you. Currently, the

royalties are calculated as a range between $0.10 and $75 if-they-are-collected-as—a-flat-foe-per

produet-purehaseper option or unit or up to 12% of purchase-price-H-a-percentage-ofthe cost of the
product purchasesthat franchisee buys from the vendor. These amounts and bases can change in
the future. If you buy a franchise, you will agree to the payment of these royalties.

We receive up to a 10% rebate on in-house printed materials from our approved printer.

For the year ending December 31, 2023, our total revenue from franchisee purchases made through
approved vendors was $40,258,237 or 84.61% of our 2023 annual revenue of $47,578,652. Our
affiliate, TMS LLC, received 100% of its 2023 total revenue of $1,286,060 from sales to
franchisees and they paid us royalties and administrative fees for certain shared services totaling
$70,247, which fees represent 0.15% of our 2023 annual revenue of $47,578,652. Our affiliate WW
.Technologies received 95.6% or $716,008 of its total revenue of $748,670 from the required
purchases of technology services by franchisees and 4.4% or $32,682 of its total revenue of
$748,670 from optional credit card processing services. We also received warranty income of $400
or approximately 0% of our 2023 income and fees for startup fees, website services, and other
purchases from franchisees totaling $170,055 or 0.36% of our 2023 income.

Certain vendors support our franchisee convention (what we call our “Family Reunion™) by
sponsoring the event and paying for booth rental space at the vendor exhibition hall. Additionally,
they occasionally support franchisee meetings and sales contests. During 2023, we received
$55,000 from fees paid by vendors to sponsor, support and attend various franchisee meetings
and sales contests.

No other affiliate derives any revenue from required purchases or leases. The revenue discussed
for our affiliate is based upon financial reports provided by them.

Proportion of Purchases. The estimated proportion of purchases from approved vendors to all
purchases you make in establishing your Franchised Business is 3-5%. The estimated proportion
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Exhibit B-2 LISTING OF CERTAIN PAST FRANCHISEES lists the name, city, state, and the
current business telephone number (or, if unknown, the last known home telephone number) of
every franchisee who had an outlet terminated, canceled, not renewed, or otherwise voluntarily or
involuntarily ceased to do business under the franchise agreement during our most recently
completed fiscal year or who has not communicated with us within 10 weeks of the issuance date
of this disclosure document. If you buy this franchise, your contact information may be disclosed
.to other buyers when you leave the franchise system.

In some instances, current and former franchisees sign provisions restricting their ability to speak
openly about their experience with us. You may wish to speak with current and former
franchisees, but be aware that not all such franchisees will be able to communicate with you.

No trademark-specific and/or independent franchise organizations have requested inclusion in
this disclosure document. We do not sponsor or endorse any franchisee organizations, nor have
we created any.

ITEM 21: FINANCIAL STATEMENTS
Attached as Exhibit C are unaudited financial statements dated November 30, 2024 and audited
financial statements for the years ending December 31, 2021, December 31, 2022, and December
31, 2023. Our fiscal year end is December 31.
ITEM 22: CONTRACTS

The following agreements and other required exhibits are attached to this disclosure document in
the pages immediately following:

1. Window World Franchise Agreement With, ... Exhibit A
a. Lease Rider Attachment 1
b. Communications Consent, Attachment 2
¢. Limited Personal Guaranty, Attachment 3
d. Internet, Social Media and Telephone Assignment . Attachment 4
e. Nondisclosure and Noncompetition Agreement_____ . Attachment 5
f. Nondisclosure and Non-Solicitation Agreement . Attachment6
2. Prospective Franchisee Confidentiality Agreement____ .. ExhibitF
3. 800 Response Agreement Exhibit G
4. Master Services Agreement Exhibit H
a. CRM Subscription Agreement Exhibit 2A
b. Web Design and Management Agreement,_ ... Exhibit 2B
c. Window World Owner’s Portal Agreement . .. . Exhibit
2C d. ACH/EFT Transfer Agreement and
Credit Card Authorization Exhibit 2D
e. Premium Services Amendment Exhibit 2E
5 Non-Operating Owner Amendment, Exhibit I
6: Asreement-and-Conditional-Consentto-Transter Exhibitd
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FINANCIAL ST T PREP Wi UT DIT.
PROSPECTIVE FRANCHISEES OR SELLERS OF FRANCHISES SHOULD BE
ADVISED THAT NO CERTIFIED PUBLIC ACCOUNTANT HAD AUDITED THESE
FIGURES OR EXPRESSED HIS/HER OPINION WITH REGARD TO THE CONTENT
OR FORM.

4045139v7.CAS.24528.G55692 Exhibit C- Page

—_— g



TS WA RTETESV S TR

ITO5S05 €
Tooroeeet
ETFh6608
55N 2608
T ETON T

e
L6S'LIS

oze0/ T
woeter T

EBLO T
TIre

BRI
OV E6E

Focscoll 1 §i5say 10a 40D 19010 18101,
E0 caolt [ §55UaGRT Plodald 0G11 010
SG S50 EbL TG0+ Sos05aNg Podold — 0GIT
ESZ00T1C FUToRIe predald ¢ OSl L
SEwiosel SSUUITGU] prodaid 10611

SSoub 601+ S[qent B
T HebS. .
B0 000siET STqoat i T3
SSOBF PELC STaUAII593 SIUN000Y »

BE6bCret 68 SatrABg /BuUn? 10,
[69SEr1S79S UnoD. ey »

LYTYE6I8E FUnpa0D sjoBauld » G201

g






0431 30vI.CAS 24328 GSsen?

4703560

E3013 10
g!'gg- 31
and. 5 61

QD 66924

1 0M
291236 36
136.86214
2348.20733

12140309
296375




1:02 PM WINDOW WORLD

Accrual Basis Profit & Loss

n h r2

4300 franchise Stad-Up Income
4302 Franchise Start-Up Income-Qther
Total 4300 Franchise Start-Up Income

5112 Pilot SAWN Crass
5413 Pilot Wages

4 Pilot Wi ny:
$145 Property Tax

4

757.0356

1200000
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WINDOW WORLD INC

Profit & Loss

January through November 2024
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Profit & Loss
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1:02 PM WINDOW WORLD INC

01713125
Ac | Basi EI’int & LQSS
Jan s Nor
=
6. e S ven 3 : Sm
8210+ New Store Ouner Qrientation S
6213 » High Performance Summit
19
8216 » Instsitition trithatirre 4.28454
8219 « AMU Trailing 30610
8220 » Splash Fund 26599
8221 « Sales Velocit 25.00000
6225 - Comoratg Megtinsﬁ-other 208 38
Total 6200 Corporate Meetings 5009.42906
6300 - Franchise Documentation Expense
6301 - Franchise Legal Fees 1,420 50
6302 - State Franchise Fees 425 00
6303 - Franchise Doc ExpOther__ ali2ass
Total 6300 Franchise _Q‘ggggggtagon ExPenss 52 97005
400 - F [sce Traln]
6402 Lodging
"1.86285
6403 - Meals 6219 18
4 raini 44§.4;; ;g_
6405 Training Wages Bonus 21.530 99
6406 - Travel 19,501 72
6407 - Trai | b 797 34
6406 - Franchi ing = Other .73642
8903 - Franchi; les Contest ——l80u13
6500 - Franch I Cost
6501 - Franchisee Computers 9.180 77
6502 - Marketing Mannal .Franchme 476049
6503 - Window Displays Franchisee 1010144
6504 Eranchisee Meals 503114
6505 Franchisce StartsUp CostOthay — 23036
Total 6500 Franchisee Start Up Cost 33,21260
6600 Regional Manager Expense
6601 Regional Materials I Expense 124227 71
£602 Regional mess 112.775M
6603 Regional Lodging 12940721
6604 Regional Travel 303693.12
660 ional ager Wages 911694711
6 Regional M n 2025000
Total 6600 Regional Manager Experts* 164191153
6700 Product Davelocenent
6701 Prod Der Wages 363590067
6702 P nus 1710000
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Exhibit 1
Services:

1. WW360 Subscription, including WW360 Mobile access, are included in the monthly
Technology Fee for each franchised location.

2. Window World Owner’s Portal

3. Optional: Web Site Design and Management

Fees:
The current fees for the Services are set forth below:

1. Fees.
a. Client shall pay the following fees (collectively, “Technology Fee”).

i. Base Fee: $ per month

ii. Additional Fee for Web Site Services: $ per month

b. Client shall pay a “Start-Up Fee” of $25-60600.00 (waived for new franchisees)

c. Provider may increase the Technology Fee annually by the amount that is the
greater of (i) two percent of the then-current Technology Fee or (ii) any other
amount that Provider shall designate. '

2. Premium Services Fees. If Provider offers and Client chooses to use Premium Services,
Client shall pay a fee (“Premium Services Fee”) set forth in the associated Additional
Services Agreement or as otherwise set forth by Provider. Provider shall have the right to
modify the Premium Service Fees upon at least thirty days’ notice to Client.

Current Required Hardware and Software for the Services:

- Google Chrome ™ most recent and stable version

- Mozilla ® Firefox ® most recent and stable version

- Safari on devices that support iOS or Mac OS
(Chrome or Firefox are the recommended browsers. Provider will make every attempt to support
the latest version as updates are released. Provider make no promise that all updates will be
.supported.)

Exhibit I - Page 1



EXHIBIT N
RECEIPT

This disclosure document summarized certain provisions of the franchise agreement and other information in plain language. Read this
disclosure document and all agreements carefully.

If WINDOW WORLD, INC. offers you a franchise, it must provide this disclosure document to you 14 calendar days before you sign a
binding agreement with, or make a payment to, the franchisor or an affiliate in connection with the proposed franchise sale. New York
requires you to receive this Franchise Disclosure Document at the earlier of the first personal meeting or 10 business days before the.
execution of the franchise or other agreement or the payment of any consideration that relates to the franchise relationship. lowa requires
you to you to receive this Franchise Disclosure Document at the earlier of the first personal meeting or 14 calendar days before the
execution of the franchise or other agreement or the payment of any consideration that relates to the franchise relationship. Michigan
requires you to receive this Franchise Disclosure Document 10 business days before the execution of the franchise or other agreement or
the payment of any consideration that relates to the franchise relationship.

If WINDOW WORLD, INC. does not deliver this disclosure document on time or if it contains a false or misleading statement, or a
material omission, a violation of federal law and state law may have occurred and should be reported to the Federal Trade Commission,
Washington, D.C. 20580 and to the appropriate state agency listed on Exhibit E. :

667-2100-The name, principal business address and telephone number of each franchise seller offering the franchise is:
Q Q Q
ZACH LUFFMANZACH-EUEEMAN
118 Shaver St.
N. Wilkesboro, NC 28659

(336) 667-2100

See Exhibit E for our registered agent authorized to receive service of process. Our agent for service of process in North Carolina is Corporation
Service Company at 2626 Glenwood Avenue, Suite 550, Raleigh, NC 27608,

I received a WINDOW WORLD, INC. disclosure document dated March 28, 2024, as amended January 13, 2025 that included the
following Exhibits:

Exhibit A: Franchise Agreement with Exhibit H: Master Services Agreement with
o  Attachment 1: Lease Rider o  Exhibit 2A: CRM Subscription Agreement
o Attachment 2: Communications Consent o  Exhibit 2B: Web Design and Management
o Attachment 3: Limited Personal Guaranty Agreement
o Attachment 4: Internet, Social Media, and o Exhibit 2C: Window World Owner’s Portal
Telephone Assignment Agreement
o Attachment 5: Nondisclosure and o  Exhibit 2D: ACH/EFT Transfer Agreement
Non-Competition Agreement and Credit Card Authorization
o  Attachment 6: Nondisclosure and Non- o  Exhibit 2E: Premium Services Amendment
Solicitation Agreement Exhibit I: Window World, Inc. Non-Operating Owner
Exhibit B-1: Listing of Current Franchisees Amendment
Exhibit B-2: Listing of Certain Past Franchisees Exhibit J: Agreement and Conditional Consent to
Exhibit C: Financial Statements Transfer
Exhibit D: State-Specific Addendum Exhibit K: Full and Final General Release
- Exhibit E: Federal and State Regulatory Authorities and Exhibit L: First Addendum to Renewal Franchisc
Agents for Service of Process Agreement
Exhibit F: Prospective Franchisee Confidentiality Agreement Exhibit M -- Addendum Regarding Roofing Services

Exhibit G: 800 Response Agreement

Date:

Signature of Prospective Franchisee
Print Name
Please sign and return this Receipt to WINDOW WORLD, INC. You may mail it to WINDOW WORLD, INC., ATTN: LEGAL
DEPARTMENT, 118 Shaver Street, North Wilkesboro, North Carolina 28659 or email it to_legal@WindowWorld.com.
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