FRANCHISE DISCLOSURE DOCUMENT

BIG FROG CUSTOM T-SHIRTS, INC.
A Florida Corporation
533 Main Street
Dunedin, FL 34698
(727) 286-8985
CEO@bigfrog.com
www.bigfrog.com

Big Frog businesses provide full—-service apparel printing to the general public (“Big Frog
Business™). The total investment necessary to begin operation of a standard Big Frog franchise is
$161,109163,987 to $319.684323,110. This includes $60,000 that must be paid to the franchisor. Fhe

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive the disclosure document at least 14 calendar days before you sign a
binding agreement with; or make any payment to the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no government agency has verified the information
contained in this document.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract
and this disclosure document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying
a Franchise”, which can help you understand how to use this disclosure document, is available from
the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the
FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home
page at www.ftc.gov for additional information. Call your state agency or visit your public library
for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: -Mareh28,-2024-April 1, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit C.

How much will 1 need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit B includes financial statements.
Review these statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only
Big Frog business in my
area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be Big Frog
franchisee?

Item 20 or Exhibit C lists current and former franchisees.
You can contact them to ask about their experiences.

\What else should | know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity.

See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier_restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration
Your state may have a franchise law, or other law, that requires franchisors to

register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
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find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit E.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-state dispute resolution. The franchise agreement reqluires you to resolve
disputes with us by mediation and litigation only in Florida. Out-of-state
mediation and litigation may force you to accept a less favorable settlement for
disputes. It may also cost you more to mediate and litigate with us in Florida than
in your own state.

2. Spouse Liability. Your spouse must sign a document that makes your spouse
liable for your financial obligations under the franchise agreement, even though
your spouse has no ownership interest in the business. This guarantee will place
both your and your spouse’s personal and marital assets, perhaps including your
house, at risk if your franchise fails.

3. Mandatory Minimum Payments. You must make minimum royalty and other
payments, regardless of your sales levels. Your inability to make the payments
may result in termination of your franchise and loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, the terms “Franchisor”, or “we” or “us” means Big
Frog Custom T-Shirts, Inc., the Franchisor. The terms “we”, “us” and “Franchisor” do not include you,
the “Franchisee”. We refer to the purchaser(s) of a Big Frog Business franchise, as “you” or
“Franchisee”, whether an individual, a partnership, corporation, or limited liability company. If you are a
corporation, partnership or other entity, our Franchise Agreement also will apply to your owners, officers
and directors. If you are married and your spouse is not a partner in the franchise business, certain
provisions of our Franchise Agreement will also apply to that spouse.

We were formed as a corporation in the State of Florida Illinois on June 19, 2008. Our principal business
address is 533 Main Street, Dunedin, Florida 34698, and our telephone number is (727) 286-8985. We do
business under our operating name, “Big Frog” and its associated design (the “Marks”). We are the owner
of the Marks and have the right to use and to license others to use the Marks. We do not own or operate
any businesses of the type you will be operating. We have not offered franchises in any other line of
business. We began offering franchises in October 2008.

The principal business addresses of our agents for service of process are shown on Exhibit E.

Parent, Predecessor and Affiliates

We do not have any parent entities, affiliates or predecessors.

Aqgents for Service of Process

Our agent for service of process for the State of Florida is Dr. Christina P. Bacon, 51 Citrus Drive, Palm
Harbor, Florida 34684. Our agents for service of process for other states are identified by state in Exhibit
E to this Franchise Disclosure Document. If a state is not listed, we have not appointed an agent for
service of process in that state in connection with the requirements of franchise laws. There may be states
in addition to those listed above where we have appointed an agent for service of process. There may also
be additional agents appointed in some states listed.

The Big Frog Franchise

We offer franchises for Big Frog Businesses {<(“Big Frog Franchises” or “Franchises™) using our trade
names, trademarks, service marks, associated logos and symbols (“Marks”) business system, procedures
and trade secrets (collectively the “System”). You will service retail and business customers by providing
custom printed t-shirts, apparel and various gift items from an approved retail location (“Store”). You
must sign our franchise agreement attached to this Franchise Disclosure Document as  Exhibit A
(“Franchise Agreement™). You may operate one (1) Big Frog Business for each Franchise Agreement you

sign.
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Market Competition

The market for the goods and services offered by a Big Frog Business is well established and very
competitive. You will be offering products for sale to the general public and businesses. Our services are
not seasonal in nature. Your competitors include embroidery businesses, screen-printing businesses, and
catalog or Internet-based custom apparel decorating and printing businesses, including online stores,
national chains, independents and other franchise brands.

Regulations

Some states and/or municipalities regulate embroidery and the retail sale of apparel. There will also be
other local, state and federal laws applicable to your Big Frog Business. You should investigate whether
there are any regulations and/or requirements that may apply in the geographic area in which you are
interested in locating your Big Frog Business and you should consider both their effect and the cost of
compliance.

You must investigate and comply with any regulations that are adopted pertaining to the logo apparel and
specialty item business. Additionally, you must obtain all required licenses and permits and ensure that
your employees and others providing services to customers on behalf of your Big Frog Business have all
required licenses and permits.

ITEM2
BUSINESS EXPERIENCE

FEM-2
President and Chief Executive Officer - Dr. Christina P. Bacon-DeFrece

Dr. Christina P. Bacon-DeFrece serves as our President and CEO in Dunedin, Florida. Dr. Bacon-
DeFrece has served as CEO since October 1, 2018, and has served as President since January 2016. Prior
to that, Dr. Bacon-DeFrece served as Executive Vice President from inception in 2008 until December 31,
2015.

Chief Operating Officer - Ronald DeFrece

Mr. Ronald DeFrece serves as our Chief Operating Officer President in Dunedin, Florida and has done so
since June, 2008.

Chief Development Officer — David Braun

Mr. Braun has served as our Chief Development Officer in Chelsea, Michigan since July 2023. He
previously served as Director of Franchise Development for City Wide Facility Solutions Franchise in
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Chelsea, Michigan from January 2021 to July 2023 and as Owner of Saline Self-Storage in Saline,
Michigan from January 2018 to December 2020.

Vice President of Operations — Paul Bowes

Mr. Bowes serves as our Vice President of Operations in Dunedin, Florida, a position he has held since
July, 2022. He previously served as our Franchise Business Coach from July 2020 to July 2022. Prior to
Big Frog, Mr. Bowes served as Territory and Sales Development for Florida for Neenah Foundry in
Neenah, Wisconsin from June 2018 to July 2020.

VicePresident-of BusinessDevelopment-&-Director of Strategic Partnerships — KenKarcherEric Morley

QQZZ—EG—AQHI—EHC Morley was a qu Froq franchlsee in Mlnneapolls for over 10 years. In hIS prior career,
he was an Executive VP at Best Buy with a focus on purchasing and logistics. After selling his franchise
in 2024, he began his career W|th the Franchise Group on Januarv 1st 2025

Director of Learning & Development — Angelique Zick

Ms. Zick has served as Director of Learning & Development in Dunedin, Florida since March 2023.
Previously, she served as our Learning & Development Manager in Dunedin, Florida from July 2015 to
March 2023.

Controller — Brian Berry

Mr. Berry has served as our Controller in Dunedin, Florida since June, 2016.

HEM3 ITEM3
LITIGATION

litigation . icel o .
Adroit 365, LLC v. Big Frog Custom T-Shirts, Inc., Case No. 240211775-CB, Circuit Court for Oakland

County, MI. On December 23, 2024, Adroit 365, LLC filed a complaint against us in the Circuit Court of
Oakland County, MI. The complaint asserts claims for breach of contract and conversion related to our
termination of Adroit 365, LLC’s Franchise Agreement for failure to use the required point of sale system
in the manner required by that agreement. On January 18, 2025, we filed an answer, affirmative defenses
and counterclaim, which denied each claim and asserted claims against Adroit 365, LLC and its owners,
Shawn McFaul and Nicole McFaul, for breach of the Franchise Agreement, breach of a related
Advertising Assets Agreement, trademark infringement, and unfair competition. The case is in its initial
stages and a trial date is not scheduled.
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ITEM 4
BANKRUPTCY

No bankruptcy is required to be disclosed in this Item.

ITEMS
INITIAL FEES

Initial Franchise Fee

You must pay us an initial franchise fee (“Initial Franchise Fee”) of $406,000-for-a-Big-Frog-Express
franchise—(“Express—FEranchise)-and-$60,000 for a standard Big Frog franchise (“Standard Franchise™)

when you sign the Franchise Agreement. The Initial Franchise Fee is deemed fully earned by us once
paid and is non-refundable.

United States military veterans who were honorably discharged, and their spouses, will receive a 20%
discount off the Initial Franchisee Fee for your first Standard Franchise under the IFA’s VetFran
initiative. We participate in the IFA’s DiversityFran program, which is a franchisee education and
recruitment program designed to increase diversity in franchise ownership. We offer a 10% discount on
the Initial Franchise Fee for your first Standard Franchise if your company is majority owned (51% or
above) by a woman or a qualifying ethnic minority, including Black/African-Americans, Asian-
Americans, Latino/Hispanic-Americans and Native Americans.

Franchisee Referral Fee

We offer a Referral Fee to existing Big Frog Franchisees who refer a prospective franchisee to us, and
that prospective franchisee enters a franchise agreement. If you’re awarded a Franchise as a result of a
referral by an existing Big Frog Franchisee, that Franchisee may be entitled to a referral fee of $5,000.
This fee is paid by the Franchisor to the referring Franchisee. Referral fees apply to new stores only.

ITEM 6
OTHER FEES
Type of Fee® Amount Due Date Remarks
Continuing Royalty | For _the initial 6 | pye the 10" of | Based on gross sales during the
Fee® months: 6% of gross | the month previous month. Payments are made
sales via an electronic funds transfer
(“EET).

After 6 months: the
greater 6% of gross
sales or $1,200 per

month.
Brand Fund 1.5% of the previous | Same as This fee is used for the Brand Fund
Contribution month’s gross sales | royalty, Due the | (as defined in Item 11). See Item 11
10t of the for more information on the Brand
month Fund. Payments are made via an
electronic funds transfer (“EFT”).
Advertising As determined by As determined | The cooperative will establish rules
Cooperative cooperative members | by cooperative | approved by us. Each Big Frog
members Business gets one vote. See Item 11
for more information on cooperatives.
11 Big Frog FDD 2024-A22025 A



Type of Fee® Amount Due Date Remarks
Required Minimum | 5% of your gross As incurred Local marketing requirements are
Expenditure For sales, or $500, discussed in Item 11. If you fail to
Local Marketing and | whichever is greater, spend the local marketing
Advertising per month requirement in any given period, you
will be required to pay the difference
to the Brand Fund. Upon our request,
you must furnish us with a quarterly
report and documentation of local
advertising expenditures during the
previous calendar quarter.
Supplier and Product | Cost of inspection As incurred Payable if we inspect a new product,
Evaluation Fee (estimated to be service or proposed supplier
between $100 to nominated by you.
$500)
Additional Our then-current fee | As incurred Initial training is provided at no
Persons/Additional (currently $1,500 for charge for you or your Principal
Training Fee each additional Owner (as defined in Item 15), if you
trainee and $100 per are a legal entity, and a Manager, if
hour for additional applicable (also defined in Item 15);
training) if additional training is required for
new hires, refresher courses, or
special events, we may assess a fee.
Interest 18% or the highest On demand Charged on any late payments of
contract rate of fees, amounts due for product
interest permitted by purchases, or any other amounts due
law, whichever is to us or our affiliates.
less
Insurance You must reimburse | On demand If you fail to obtain insurance, we
Reimbursement our costs plus a 10% may obtain insurance for you and you
administrative fee must reimburse us for the cost of
insurance obtained plus 10% of the
premium for an administrative cost of
obtaining the insurance.
Late Fees 10% of the amount As incurred Due immediately on any delinquent
due plus interest payments.
Examination of Cost of examination | As incurred We have the right under the Franchise

Books and Records

plus related
expenses.

Agreement to examine your books,
records and tax returns. If an
examination reveals that you have
understated any Gross Revenue report
by three percent (3%) or more, you
must pay to us the cost of the audit
and all travel and related expenses, in
addition to repaying monies owed
and interest on the monies owed.

Transfer Fee for
Standard Franchise

$25,000

Due at time of
transfer

Payable in connection with the
transfer of your Big Frog Business, a

12
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Type of Fee® Amount Due Date Remarks
transfer of ownership of your legal
entity, or the Franchise Agreement.
FransferFeefor $2510,000 Due at time of Payable-in-connectionwith-the
Express transfer transter-ofyour Big-Frog-Business;a
FranchiseAdditional transfer-of-ownership-ofyourlegal
Training Fee- entity, or the Franchise Agreement.
Transfers The cost for initial training for
transferees.
Remedial Training $500 per day per Within 30 days | We provide onsite opening assistance

Fee

trainer, plus hotel,
transportation and
expenses incurred
with the provision of
the additional

of visit

at no charge for 4 days. You must
pay this fee if you request additional
assistance beyond the 4 days or we
determine additional assistance is
required.

services
Replacement of Then current cost As incurred Payable if you lose, destroy, or
Confidential (currently $1,500) significantly damage your
Operations Manual confidential operations manual.
Successor $35,000 When you sign | Due if you enter into a successor
Agreement Fee the successor franchise agreement. Sometimes
franchise called a “successor agreement fee”.
agreement
Internal Systems Fee | Currently up to $350 | Same as royalty | This fee covers software, website
per month hosting, online learning platform and

other services. We may increase this
fee if we offer updated or additional
software or technology for use in
your Big Frog Business. This fee may
increase pending additional products
and/or services.

Legal Costs and
Professional Fees

Will vary under
circumstances

As incurred

You will be required to reimburse us
for any legal or accounting fees that
we incur as a result of any breach or
termination of your Franchise
Agreement. You must reimburse us if
we are required to incur any expenses
in enforcing our rights against you
under the Franchise Agreement.

Insufficient Funds
Fee

$100 per occurrence

As incurred

Payable if any check or EFT payment
is not successful due to insufficient
funds, stop payment, or any similar
event.

Interim Management
Support Fee

$500 per day plus
costs and expenses

As incurred

Payable if we manage your Big Frog
Business in the case of a breach of the
Franchise Agreement.

Indemnification

All amounts

As incurred

You must indemnify and reimburse

13
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Type of Fee®

Amount

Due Date

Remarks

(including attorney
fees) incurred by us

us for any expenses or losses we or
our representatives incur related to
your Big Frog Franchise or Big Frog
Business, including the operations of
your Big Frog Business.

Annual or Semi- Up to $1,500 per Upon receipt of | Used to help defray the cost of your
annual Conference person written notice attendance at the convention(s). We
Fee of the may charge this fee whether or not
convention you attend. A $1,500 fee may be
assessed if a Franchisee does not
attend the Annual Conference.
Unauthorized $500 Upon demand Payable to the Brand Fund if you use

Advertising Fee

unauthorized advertising.

Corporate Account Up to 2% per sales As incurred Participation in the Corporate

Administrative Fee | transaction Accounts Program is voluntary.

Relocation Fee $1,500 As incurred This fee is due if we approve your
request to relocate your Big Frog
outlet.

Liquidated Damages | Up to 24 months of Upon If your Franchise Agreement is

Royalty Fees and
Brand Fund
Contributions

termination of
the Franchise
Agreement due
to your default.

terminated due to your default, you
must pay us the average monthly
Royalty Fee and Brand Fund
Contribution payable by you for the
12 months prior to your default
multiplied by the lesser of 24 months
or the number of months remaining in
the term of your Franchise
Agreement.

Reimbursement of
Cost and Expenses
for Non-compliance

Actual costs and
expenses

As incurred

If you fail to do so, in our sole
discretion, we may correct any
deficiency in the Franchised Business
and/or your operation of the
Franchised Business or take steps to
modify, alter or de-identify the
Franchised Location upon the
termination or expiration of the
Franchise Agreement. You will
reimburse us for our costs and
expenses incurred to correct any
deficiency or to modify, alter or de-
identify the Franchised Business
location.

Taxes

Amount of taxes

When incurred

You must reimburse us for any taxes
that we must pay to any taxing
authority on account of either the
operation of your Franchised
Business or payments that you make
to us, including, but not limited to

14
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Type of Fee®

Amount

Due Date

Remarks

any sales taxes or income taxes
imposed by any authority.

Notes:

1. All fees paid to us are uniform and non-refundable. Fees paid to vendors or other suppliers may be
refundable depending on the vendors and suppliers. You must complete the EFT authorization (in
the form attached to the Franchise Agreement as Attachment 3) for direct debits from your business
bank operating account. We can require an alternative payment method and frequency for any fees
or amounts owed to us under the Franchise Agreement.

2. As used in the Franchise Agreement, “Gross Sales” means the total selling price of all services and
products sold at or from your Store, including the full redemption value of any gift certificate or
coupon sold for use at the Store (fees retained by or paid to third party sellers of such gift certificates
or coupons are not excluded from this calculation) and all income and revenue of every other kind
and nature related to the Big Frog Business operation, whether for cash or credit.

Your Estimated Initial Investment
(Standard Location)

ITEM 7 ESTIMATED INITIAL INVESTMENT

Estimated Amount Method To Whom
Type of Expenditure . of When Due Payment is
Low High Payment to be Paid
.. . When you sign
Initial Frg?(ghlse Fee, $60,000 $60,000 Lump Sum the Franchise Us
Standard
Agreement
3500 . Airlines,
Training Travel Expenses $2,000 $3; 0 .00 As Incurred TD“.“F‘Q Hotels and
0 raining
Restaurants
Lease Deposits and Store $1015.00 As Landlord Landlord
Build Out, Standard 0—’ $5150,000 and Suppliers As Incurred and
location® Require Contractors
Equipment, Furniture & $115 490 .
Fixtures for Standard $14,787 12 ’350 = AsRSuppllers Befo_re Suppliers
) , equire Opening
Franchise
As
Computer System and $10,5887, . Before .
Software® 200 $12,760 Suﬁplernggll Opening Suppliers
ers Require
. . As Suppliers Before .
Signs, Standard location $24,500 $613,000 Require Opening Suppliers
. . $2,0001,5 | $5,6004,00 As Suppliers Before .
Office Supplies 00 0 Require Opening Suppliers

15
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Estimated Amount Method To Whom
Type of Expenditure . of When Due Payment is
Low High Payment to be Paid
Insurance® $1,66750 | $2,6673,00 As Insurer or As Incurred Insurance
0 0 Agent Requires Company
Professional Fees 2 667 .
$1’6§¥® 2 0 3.00 As Incurred As Incurred Suppliers
Franchise Opening Costs, . Suppliers,
including Utility Deposits, | $1,000 | $2,000 As Suppliers Before Utilities,
. o Require Opening
Licenses etc.
Opening Inventory, $4,9005,0 Before .
Standard location 00 $6,000 Lump Sum Opening Suppliers
Promotional and As Sunpliers First 3 Months
Advertising — 3 Months $10,000 $10,000 Re ?ﬁre After Opening Suppliers
for Standard Franchise g Store
Additional Funds — 3 Eg; gcli?% er(;s,
Months for Standard $40,000 $42,000 As Incurred As Incurred and or ’
Franchise ® .
Suppliers
TOTAL -STANDARD $161.109 | $319.6843
FRANCHISE 163,987 23,110
16 Big Frog FDD 2024-A22025 A




(Express-Location)
Estimated- Amount Fo-Whem
Type-of- Expenditure When-Due Paymentis
te-be-Paid
Initia-FranchiseFee; .
£ @R ’ Lump-Sum the-Franchise Us
Agreement
.. ‘D’H‘H‘H’g [
Frating Restagrants
Lease Deposits-and-Store As-Landlord-and Landlord
location® Contractors
) As Suppliers Before .
Fhxturesfor-Express X . Suppliers
location® Opening
ComputerSystem-and
As-Supplers Before .
Software-for Express i . Suppliers
Location® Opening
Opening
Office-Supphies . Ooeni Suppliers
Insurance® Asthsurerof Astncurred | Suppliers
Professional-Fees As-tneurred As-tncurred Supphiers
'I".EIHE“ g@: tity-Deposits, Openthyg Guthittesete:
locati Lump-Sum Noeni Suppliers
\dvertisi he § As-Suppliers After Oneni Sunoli
Express-Franchise Stere
ditional F : Employees;
Months-for Express Astncurred As-neurred G‘emm '
Franchise® Suppliers
JOTAL-EXPRESS
FRANCHISE
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Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing and
operating your Big Frog Business. We do not offer direct or indirect financing for these items. The
availability and terms of financing from third parties depend on many factors, including the availability of
financing generally, your creditworthiness and collateral and the lending policies of financial institutions
from which you request a loan. The factors underlying our estimates may vary depending on several
variables, and the actual investment you make in developing and opening your Big Frog Business may be
greater or less than the estimates given depending upon the location of your Store and current relevant
market conditions. We did not include state or local sales taxes in any of the above estimates. Unless
otherwise stated below, these estimates are subject to increase based on changes in market conditions, our
costs of providing services and future policy changes.

1. All expenditures paid to us are uniform and non-refundable under any circumstances once paid.
Fees paid to vendors or other suppliers may or may not be refundable depending on their policies or
your arrangements with them.

2. We discuss the Initial Franchise Fee in detail in Item 5 of this Franchise Disclosure Document. Your
total estimated initial investment for each additional Big Frog Business will be reduced by the
reduction in Initial Franchise Fees and possibly other costs such as professional fees and travel
expenses.

3. This estimate is based on a commercial lease of approximately 1,200 square feet of interior retail
space with HVAC, lighting flxtures electrical outlets and telephone wrnng installed for your
Standard franchise-a
Rent for a Standard franchise is estlmated to be between $3 000 to $5 500 per month dependlng on
factors such as market size, condltlon and Iocatlon of the Ieased premlses Rent—fer—an—%epress

market—sr-ze—eendmon—and—leeauen—ef—ﬂ%ased—premrsee Landlords typlcally requwe an |n|t|al

payment equal to the first month’s rent plus a guarantee deposit equal to 1 month’s rent. There
should be little alteration required to the leased premises; however, this will depend upon factors
such as whether the Store is immediately adaptable to the installation of the equipment and fixtures.
This estimate does not include security deposits or prepaid rent which the landlord may require. If
you choose to purchase instead of lease the premises for your Store, then the purchase price, down
payment, interest rates, and other financing terms will determine your monthly mortgage payments.
The costs of purchasing a store vary so widely that we cannot reasonably estimate the cost.

4.  You must purchase the Franchise Equipment Package from our designated supplier. You may
choose to buy the equipment outright from the supplier or finance it through a third-party lender.
The low end of the range represents the cost to finance the equipment package for the first 12
months.

5. You must purchase an approved computer system (including point-of-sale system, software and
hardware) that we require, including the initial cost and ongoing monthly subscriptions. You may
use only the point-of-sale system we designate and may not utilize a supplemental point-of-sale
system regardless of whether you enter the information into the approved point-of-sale system. The
computer system may evolve and change from time to time. See Item 11 for more information.

6. You must obtain and maintain, at your own expense, the insurance coverage we require and satisfy
other insurance-related obligations. The amounts listed in this table reflect our estimate of basic
insurance for your first 3 months of operation.
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7. This figure covers miscellaneous opening expenses for the first 3 months of operation of your Big
Frog Business. This estimate includes Internet connection and service fees.

8. We relied on the experience of our franchise system when preparing this estimate. This estimate
includes bi-weekly payroll costs, operating expenses, rent, utilities, and royalties. These totals are
based on our business experience with other franchisees. These figurefigures do not include a salary
for you. We cannot guarantee you will not incur additional expenses in starting your Big Frog
Business operations. Your actual costs will depend on factors such as: how closely you follow our
methods and procedures; your own management skills, experience, and business acumen; local
economic conditions including wage rates and your property lease; the local market for your
products and services, including the effects of competitors’ products and services; and the level of
revenues you reach during the initial period.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must operate your Big Frog Business according to our System and specifications. This includes
purchasing or leasing all goods, services, supplies, fixtures, equipment, inventory, computer hardware and
software, and real estate related to establishing and operating the Big Frog Franchise under our
specifications, which may include purchasing these items from: (i) our designees, (ii) approved suppliers,
and/or (iii) us or our affiliates. You must not deviate from these methods, standards, and specifications
without our prior written consent, or otherwise operate in any manner which reflects adversely on our
Marks or the System.

You must operate the Big Frog Franchise in strict conformity with the methods, standards, and
specifications we list in our proprietary and confidential operating manual (“Confidential Operations
Manual’), which may exist in various parts, locations, and formats and may include a combination of
audio, video, written material, electronic media, website content, and/or software. You must not (i)
deviate from these methods, standards, and specifications without our prior written consent, or (ii)
otherwise operate in any manner which reflects adversely on our Marks or the System. Our Operations
Manual states our specifications, standards, and guidelines for all products and services we require you to
obtain in establishing and operating your Big Frog Franchise.

We will notify you of new or modified specifications, standards, and guidelines through periodic
amendments or supplements to the Confidential Operations Manual or through written communication
(including electronic communication). We will issue copies of our standards and specifications to you
and approved and proposed suppliers, unless these standards and specifications contain our confidential
information.

You must purchase, install, maintain in sufficient supply, and use; only fixtures, furnishings, equipment,
signs, and supplies that conform to the standards and specifications described in the Confidential
Operations Manual or otherwise in writing. We will notify you of new or modified specifications,
standards, and guidelines through periodic amendments or supplements to the Confidential Operations
Manual or through written communication (including electronic communication).

Purchases from Approved Suppliers

In order to maintain our standards of consistent, high quality services and products, customer recognition,
advertising support, value and uniformity in Big Frog Businesses, you must acquire all of your required
décor, fixtures, inventory, goods, equipment, supplies, forms, products, services, advertising materials
and other services and products used in or sold through your Big Frog Business, per our specifications
and standards, only from us or our approved or designated suppliers and distributors. It is a material
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breach of your Franchise Agreement if you buy products, equipment, supplies, fixtures, inventory, goods
or services from anyone other than our designated or approved suppliers and distributors without our prior
written approval. You must use the equipment (including hardware and software for the computer
system), signage, fixtures, furnishings, products, supplies, and marketing and sales promotion materials in
accordance with the specifications and standards established by us identified in our Confidential
Operations Manual.

You are required to use the following computer software in the operations of your Franchised Business:
CoverbridgeCoreBridge POS System, Clover Connect and Quickbooks Online.

We reserve the right to receive payment from approved suppliers in connection with franchisee purchases
in the form of a rebate or other consideration. Payments from these suppliers are expected to range from
0% to 30% of the total purchases by franchisees from these suppliers/vendors. During our 20242023
fiscal year, we received $239;816238,576 in vendor rebates, this is approximately 6.87% of our total
revenue in 20242023.

We reserve the right to negotiate purchase arrangements with approved suppliers for all franchisees to
purchase approved products at favorable group prices.

During our 20242023 fiscal year, our total revenue was $3,751,203586,862. Our revenue from required
purchases by franchisees was $4;0639,889893,544 which represents approximately 27+%24.9% of our total
revenue for 20242023,

We estimate that approximately 9885% of purchases required to open your Big Frog Business and 80% of
purchases required to operate your Big Frog Business will be from us or from other approved suppliers
and under our specifications.

We are the only approved supplier of -printer ink. Some of our officers own equity in the Big Frog
Custom T-Shirts, Inc. which is an approved supplier.

Approval of New Suppliers

We may update the list of approved suppliers in the Confidential Operations Manual. If you desire to
have a non-approved supplier of a product or service designated as an approved supplier, you must submit
samples of the supplier’s products or services to us, along with a written statement describing why such
items, services, or suppliers should be approved for use in the System. We reserve the right to charge a
fee to evaluate the proposed supplier per evaluation (See Item 6). We do not make our supplier
specifications and/or standards generally available to franchisees or suppliers. While we will be required
to respond to a request within 60 days, we generally respond to a request for an additional approved
supplier within seven (7) days. Our written approval must be received before you use products not
purchased from an approved supplier. We may revoke our approval at any time if we determine, in our
discretion, that the supplier no longer meets our standards. When you receive written notice of a
revocation, you must stop selling any disapproved products, and stop purchasing from any disapproved
supplier.

We may modify the mandatory and suggested specifications, standards, operating procedures and rules,
(“System Standards™), which may accommodate regional or local variations as we determine. You must
comply with all modifications to System Standards within the time period we specify.

Insurance

You must obtain the insurance coverage required under the Franchise Agreement. The insurance
company must be authorized to do business in the state where your store is located. We may periodically
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increase the amounts of coverage required under these insurance policies and/or require different or
additional insurance coverage at any time. All insurance policies must name us and any affiliates we
designate as additional named insured parties.

You must purchase and maintain at your sole cost and expense the insurance coverage that we specify.
This includes comprehensive general liability insurance in the amount of at least $1,000,000 per
occurrence and $2,000,000 in the aggregate; property and casualty insurance to cover the full replacement
value of your leasehold improvements, equipment, furniture, fixtures, and inventory; statutory worker’s
compensation insurance in the limits required by state law; employer’s liability insurance in the amount
of $500,000; electronic data loss in an amount of at least $10,000; identity forgery, alteration or theft in
an amount of at least $2,500 per loss and $5,000 for expenses; and if you operate a vehicle on behalf of
your Franchised Business, comprehensive automobile liability insurance in an amount appropriate for
vehicle operations in the Territory. Each policy must be written by a responsible carrier or carriers
acceptable to us, and must name us and our respective officers, directors, partners, agents and employees
as additional insured parties. Insurance costs and requirements may vary widely in different localities. We
reserve the right to require additional types of insurance and coverage as provided in the Franchise
Agreement.

We negotiate purchase agreements with suppliers for the benefit of our franchises and may provide you
with material benefits based on your use of designated or approved sources, which you must do under the
Franchise Agreement. We do not provide material benefits, such as renewing or granting additional
franchises to franchisees, based on their use of designated or approved suppliers.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help
you find more detailed information about your obligations in these agreements and in other items
of this Franchise Disclosure Document.

— . . Item in
Obligation Section in Franchise Agreement Eranchise Disclosure Document
. Site selection and acquisition/lease 8.1 Items 6, 7,8 and 11
. Pre-opening purchase/leases 8.3,10.5,12.31 Items 5, 7,8, 10 and 11

. Site development and other pre-opening
requirements

8.2,83,12.1.1,12.1.3

Items 6, 7, 8 and 11

. Initial and ongoing training Acrticle 7 Items 6, 7,9 and 11
. Opening 8.2.3,8.3 Item 11
Fees 5.2.7, Article 6, 7.4, 7.5, 8.4, Items 5, 6, 7 and 11

11.3.3,12.1.1,12.3.7,12.6,
12.7,13.3,15.6, 16.4, 18.1.4,
18.1.5,19.15

. Compliance with standards and
policies/operating manual

Article 9, 12.1,19.1.1

Items 1, 8,11 and 17

. Trademarks and proprietary information

9.4,12.1.8, Article 14, 19.2,
19.3,194

Items 8, 12, 13, 14 and 17

Restrictions on products/services offered

12.1.1,12.1.4,12.6

Items 8, 16 and 17

j. Warranty and customer service

requirements

Not Applicable

Not Applicable

Big Frog FDD 2024-A22025 A




Item in

Obligation Section in Franchise Agreement Franchise Disclosure Document
k. Territorial development and sales 13.2 Items 11, 12 and 17
guotas.
I.  Ongoing product/service purchases 12.1.4,12.35 Item 8
m. Maintenance, appearance, and Article 9, 12.1.2,12.1.5,12.1.9 | Items 11 and 17
remodeling requirements
n. Insurance Atrticle 15 Items 7 and 8
0. Advertising 12.1.9, Article 13 Items 6 and 11
p. Indemnification 15.6, 16.3.6, 21.1 Item 6
g. Owner’s participation/ 11.1,11.3,12.1.6 Items 11, 14 and 15
management/staffing
r. Records and reports 12.2 Items 6, 11 and 17
s. Inspections and audits 9.2,12.1.7,12.25 Items 6, 11, 17 and 19
t. Transfer Article 16 Items 6, 17
u. Renewal Article 5 Item 17
v. Post-termination obligations Article 18 Item 17
w. Non-competition covenants 195 Item 17
x. Dispute resolution Atrticle 20 Item 17
y. Guaranty 11.3, Attachment 7 Item 15
ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee any note, lease, or obligation on your
behalf.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, Big Frog Custom T-Shirts, Inc. is not required to provide you with any
assistance.

Pre-Opening Obligations

Before you open your Big Frog Business, we (or our designee) will provide the following assistance and
services to you:

1. Designate your territory (See Sections 8.1.4 of the Franchise Agreement).
2. Loan you 1 copy of the Confidential Operations Manual. The Confidential Operations Manual
contains approximately 695 pages. The table of contents for the Confidential Operations Manual

is attached to this Franchise Disclosure Document as Exhibit D (See Section 10.3 of the Franchise
Agreement).
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3. Provide site selection guidelines and criteria and provide site selection assistance to determine an
acceptable location for your Store (See Sections 8.1.2 and 8.1.3 of the Franchise Agreement).

4. Within 30 days of you signing the approved lease or location purchase, we will provide you with
access to prototype design plans, specifications, décor and layout for a Store, including
requirements for design, color scheme, image, interior layout and operation assets that include
fixtures, equipment, interior signs and furnishings. We may also designate additional suppliers of
goods and services (See Sections 8.2.2 and 10.2 of the Franchise Agreement).

5. Assist you in implementing an opening marketing initiative for your Big Frog Business (See
Section 13.2.3 of the Franchise Agreement).

6. We, or our designee, will provide instruction and assistance prior to the opening of your Store and
immediately following the opening by telephone or in person as we determine. (See Section 7.3
of the Franchise Agreement).

7. We may recommend or set maximum prices for products and services at your Big Brog Business,
we do not determine the minimum prices that you must charge (Franchise Agreement, Section
12.5).

8.  Provide an initial training program (“Initial Training Program”) as described below.
Site Selection

You must select the site for your Store subject to our approval. You may not relocate your Store without
our prior written consent. Before leasing or purchasing the site for your Store, you must submit to us, in
the form we specify, a description of the site, with other information and materials we may reasonably
require. Your Standard Store must be at least 1,000 square feet, and must have parking spaces for your
employees and at least 4 customers. Y-our-Express-Store-must-be-at-least 600-square-feet—\We may, but are
not required to, further assist in site selection by providing additional data regarding the number of new
car registrations, population density, and traffic patterns in the proposed Store territory and the proximity
of the proposed site to other Stores. We must approve or disapprove your Store location within 20 days
after we receive notice of the proposed location and a copy of the proposed lease (See Section 4.2 of the
Franchise Agreement). We will not own the premises and lease it to you. Factors we may consider for
approval are demographic characteristics, traffic patterns, parking, character of neighborhood,
competition from and proximity to other businesses and other Stores, the nature of other businesses in
proximity to the Store and other commercial characteristics and the size, appearance and other physical
characteristics of the proposed location. You are not guaranteed a location until you select a site and are
approved by us. You are not guaranteed any specific approved location and you may not be able to obtain
your top choice as your approved location. Our approval of any location does not constitute any form of
guarantee that your Store will be profitable at that location and you retain final approval of the site
selected and leased by you. If you are unable to identify a location that meets our approval within 12
months, we reserve the right to terminate the Franchise Agreement. We will approve the location of
future Stores and designated territories for those Stores and our then-current standards will apply. We will
consult with you on our current site selection guidelines and provide other site selection counseling, as we
deem advisable. Although we will consult with you on your site and require your site be subject to our
final authorization, you have the ultimate responsibility in choosing, obtaining and developing the site for
your Big Frog Business.

Schedule for Opening

Franchisees typically should be able to open their Store within 2 to 6 months after signing a Franchise
Agreement. This time may be longer due to various factors, such as the ability to obtain a lease,
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financing, building permits, zoning and local ordinances, weather conditions, shortages, and delays in
installation of equipment, fixtures and signs. If you fail to secure a location or begin operations within 12
months after signing a Franchise Agreement, or as otherwise approved in writing by us, we may terminate
the Franchise Agreement (See Section 8.3 of the Franchise Agreement).

Continuing Obligations

During the operation of your Big Frog Business, we (or our designee) will provide the following
assistance and services to you:

1. Provide you with information concerning developments of any new products, services, and
training methods (See Section 7.6 of the Franchise Agreement).

2. Upon your request, provide individualized assistance to you within reasonable limits by
telephone, video conferencing, electronic mail or postage service, subject at all times to
availability of our personnel and in reasonable limits (Franchise Agreement, Section 7.6).

3. Inform you of mandatory specifications, standards and procedures for the operations of your Big
Frog Franchise, as described in Item 8 (See Section 10.5 of the Franchise Agreement).

4. For so long as we have a system-wide brand building fund (“Brand Fund”), maintain and
administer the Brand Fund (See Section 13.3 of the Franchise Agreement).

5. We may provide you with continuing national, regional or local workshops and seminars. Your
attendance is mandatory and your failure to attend may result in a default of the Franchise
Agreement. You may be required to pay us a convention fee to help defray our costs of
conducting the convention even if you fail to attend. (See Section 7.4 of the Franchise
Agreement).

6. We will host and maintain the Big Frog website (See Section 12.3.6 of the Franchise Agreement).
7. We may recommend or set maximum prices for products and services at your Big Brog Business,
we do not determine the minimum prices that you must charge (Franchise Agreement, Section

12.5).

Corporate Accounts

We reserve the right to solicit, sell to, negotiate rates with, and service commercial or charitable entities for
accounts who purchase custom printed t-shirts, apparel and/or various gift items, and who conduct business
across multiple areas or have multiple locations either regionally or nationally, such as, by way of examples
only, corporate marketing departments and national/regional charitable organizations (collectively, the
“Commercial Accounts”). We will offer you the first right to service Commercial Accounts in
your Besighated-Territory, provided that you accept the negotiated terms; otherwise, we may service the
Commercial Accounts either directly or permit another franchisee to provide such service. You will receive
no compensation for our sales made through alternate distribution channels or Commercial Accounts that
you decline within your Besignated-Territory. We may require you to pay to us an administrative fee to
participate in the Commercial Accounts program of not more than 2% per sales transaction.

Brand Fund
You are required to contribute one and one half percent (1.5%) of your monthly Gross Sales to the Brand

Fund. We or our designee will direct all programs financed by the Brand Fund, with sole control over the
creative concepts, materials and endorsements, and the geographic, market, media placement and
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allocation and any Internet or intranet websites, networks or communities it operates or participates in, or
which requires your participation.

We may use the Brand Fund for the creation, production and placement of commercial advertising;
agency costs and commissions; creation and production of video, audio and written advertisements;
administering multi-regional advertising programs, direct mail and other media advertising; in-house staff
assistance and related administrative costs; local and regional promotions; engaging one or more public
relations firms or conducting our own public relations campaigns; market research; and other advertising
and marketing activities, including participating at trade shows. Marketing may be placed in local,
regional, national or international media of our choice, including but not limited to print, direct mail,
radio, television or the Internet. We do not guarantee that advertising expenditures from the Brand Fund
will benefit you or any other franchisee directly, on a pro rata basis, or at all.

The Brand Fund may periodically furnish you with samples of advertising, marketing and promotional
formats and materials at its cost. We will furnish multiple copies of such materials to you at our direct
cost of producing them, plus any related shipping, handling and storage charges. Because we do not have
this fund audited, audited financial statements are not available to franchisees. We will provide an annual
accounting for the Brand Fund that shows how the Brand Fund proceeds have been spent for the previous
year upon written request.

The Brand Fund will be administered by us or designees, in our discretion, and we may use a professional
advertising agency or media buyer to assist us. The Brand Fund will be in a separate bank account,
commercial account or savings account. Your contribution to the Brand Fund will be in addition to all
other advertising requirements set out in this Item 11.

We may spend, on behalf of the Brand Fund, in any fiscal year an amount greater or less than the
aggregate contribution of all Stores to the Brand Fund in that year, and the Brand Fund may borrow from
us or others to cover deficits or invest any surplus for future use. All interest earned on monies
contributed to the Brand Fund will be used to pay advertising costs before other assets of the Brand Fund
are expended. We will prepare an annual statement of monies collected and costs incurred by the Brand
Fund and furnish the statement to you upon written request.

The Brand Fund and its earnings shall not otherwise inure to our benefit except that any resulting
technology and intellectual property shall be deemed our property.

We are not obligated to spend any amount on advertising in the geographical area where you are or will
be located. We will not use the Brand Fund contributions for advertising that is principally a solicitation
for the sale of franchises, but we reserve the right to include a notation in any advertisement indicating
“Franchises Available” or similar phrasing.

We reserve the right to defer or reduce contributions of a franchisee and, upon 30 days written notice, to
reduce or suspend contributions to and operations of the BrandFund for one (1) or more periods of any
length and to terminate (and, if terminated, to reinstate) the Brand Fund. If the Brand Fund is terminated,
all unspent monies on the date of termination will be distributed to franchisees in proportion to their
respective contributions to the Brand Fund during the preceding 12 month period. (See Section 12 of the
Franchise Agreement). While we do not anticipate that any part of the Advertising Fund contributions
will be used for advertising which is principally a solicitation for franchisees, we reserve the right to
include a notation in any advertisement indicating “Franchises Available” or similar phrasing.

During our most recent fiscal year ended December 31, 20242023, we collected a total of
$259,000247,124 for the Brand Fund, and we spent $293:800226,279. Of the amount collected, we spent
56% on marketing personnel, 34-435.6% on placement, 9-320% on digital marketing platforms and 1.6%
on other. No money from the Brand Fund was spent on the solicitation of new franchise sales. We started

the fund in surplus in 20242023-with-appreximately-$37154We-ended-2023 with approximately $5,500.
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We ended 2024 with approximately $12,745 in the marketing fund bank account to carry forward into
20242025.

Initial Marketing and Local Advertising

You are required to initially spend approximately $10,000 (approximately $3,300 per month for the first
three (3) months (“Initial Marketing”) for local marketing initiatives for your Standard Franchise-er-spend
$5,500-for-your-Express-Franchise.. (See Sections 5 and 12 of the Franchise Agreement). This amount is
in addition to your contributions to the Brand Fund. After the Initial Marketing period, you will be
required to spend five percent (5%) of your Gross Sales or Five Hundred Dollars ($500.00) per month on
local advertising as outlined in the Confidential Operations Manual (“Local Marketing Requirement”).
You will be required to submit quarterly accounts of the amounts spent on local marketing, unless we
specify otherwise. If you fail to spend the Local Marketing Requirement in any given year, you will be

required to pay the difference to the Brand Fund. Initial-and-ongoing-local-marketingrequirements-may
be-reduced-for-an-Express-Franchise—at-our-option—\We reserve the right to collect some or all of your

grand opening funds and/or your Local Advertising expenditure and implement grand opening campaign
activities and/or Local Advertising on your behalf.

You must order sales and marketing material from us or our designated suppliers. It is a material breach
of the Franchise Agreement to use other marketing material without obtaining our prior written approval.
If you desire to use your own advertising materials, including your own website, you must obtain our
prior approval, which may be granted or denied in our sole discretion. We will review your request and
we will respond in writing within 30 days from the date we receive all requested information. Our failure
to notify you in the specified time frame will be deemed a disapproval of your request. Use of logos,
Marks and other name identification materials must follow our approved standards. You may not use our
logos, Marks and other name identification materials on items to be sold or services to be provided
without our prior written approval. If you use unauthorized advertising materials, you must pay a fee of
$500 per occurrence to the Brand Fund (See Section 13.7 of the Franchise Agreement).

We retain the sole right to market on the Internet, including all use of websites, domain names, URL’s,
linking, advertising, and co-branding arrangements (See Section 12.7 of the Franchise Agreement). You
may not independently market on the Internet, or use any domain name, address, locator, link, metatag, or
search technique, with words or symbols similar to the Marks without our express approval, which may
be withheld. Franchisee will, however, have the ability to digitally market/advertise within their territory
using pay-per-click or display services such as Google Ads using our approved campaigns. We intend any
franchisee website be accessed only through our home page. You will provide us content for our Internet
marketing. We retain the right to approve any linking or other use of our website.

Criteria for approving internet marketing at the store level involve items such as content and type of offer,
staying within territory boundaries and others. We have formalized social media guidelines, and all store
owners are allowed to participate in various forms of social media as long as those guidelines are met.
Social media includes websites or applications such as Facebook, X, Twitter, TikTok, Pinterest, Google+,
Instagram and many more. Big Frog also has vetted platforms that provide e-commerce solutions for
local market sales.

Marketing Cooperatives

You may be required to participate in any local or regional advertising cooperative for Big Frog
Franchises that is established. The area of each local and regional advertising cooperative will be defined
by us, based on our assessment of the area. Franchisees in each cooperative will contribute an amount to
the cooperative for each Big Frog Franchise that the franchisee owns that exists within the cooperative’s
area. Each Big Frog Franchise we own that exists within the cooperative’s area will contribute to the
cooperative on the same basis as franchisees. Members of the cooperative will be responsible for
administering the cooperative including determining the amount of contributions from each member. We
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may require that each cooperative that exceeds 5 franchisee members must operate with governing
documents. Each cooperative must prepare annual unaudited financial statements and such statements
will be provided for review to each member of such cooperative. We reserve the right to form, change,
dissolve or merge any advertising cooperative formed in the future. If we elect to form such cooperatives,
or if such cooperatives already exist near your territory, you will be required to participate in compliance
with the provisions of the Confidential Operations Manual, which we may periodically modify in our
discretion.

Advisory Council

We currently have a franchise advisory council. It is an 8--member panel with 2 franchisor members and
6 franchisee members. The 6 franchisee members are elected by the franchisees on an annual basis. We
reserve the right to appoint members to the council. The council has advisory power only. We also have
a Marketing Advisory Council comprised of a franchisor member and several franchisees who are
appointed.

Computer Systems

You must use the computer hardware and/or operating software we specify (“Computer System”). As of
the Issuance Date of this Franchise Disclosure Document, the Computer System consists of 3 Windows
based desktop computer systems that are capable of running Windows 10 or later if your Standard Store
has 2 design stations. If your Store has 3 deS|gn statlons you must purchase an addltlonal computer (for a
total of 4 computers).
Additionally, a typical Store will contain an addltlonal Wlndows based computer system in the back of
the store for use by the Franchisee. Each design station will have 2 24-inch monitors.

We require that you purchase your Computer System from our approved supplier. We estimate the cost of
purchasing the Computer System will be between $9,32810,588 and $12,250760 for a Standard Store;-e+
between-$7,700-and-$10,500-foran-Express-Stere. We may modify the specifications and components of
the Computer System over the term of your Franchise Agreement. We may require you to own, lease,
license, service and support the Computer System in the manner and on the terms we specify.

You are required to use all software and applications that we specify and pay any subscription fee
associated with them (“Software”). You are required to use all software and applications that we specify
and pay any subscription fees associated with them. We estimate the cost of this software is $420 and the
monthly ongoing fees to use this software is $420.

Software / Function Ongoing Monthly Cost
CoverbridgeCoreBridge POS System $250 (1)

(POS, Credit Card Processing)

Graphic Design Software $25 - $80 (based on which approved -graphic

design software you choose to use)

Clover Connect (ISV Payment Processing | $40/software and $20/credit card machine (2)
& Integration)
Quickbooks Online (accounting software $30
package)

(1) Service for a limited number of months may be included in the purchase price.

(2) If you choose to purchase the credit card machines, then you will pay $250 for the credit card
machine.
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We may charge you a reasonable fee for (i) installing, providing, supporting, modifying, and enhancing
any proprietary software or hardware we develop and license to you; and (ii) other Computer System-
related maintenance and support services we provide to you. If we license any proprietary software to
you or otherwise allow you to use similar technology that we develop or maintain, then you must sign any
software license agreement or similar instrument we require.

You will have sole responsibility for: (1) the acquisition, operation, maintenance, and upgrading of your
Computer System; (2) the manner in which your Computer System interfaces with our computer system
and those of other third parties; and (3) any and all consequences that may arise if your Computer System
is not properly operated, maintained and upgraded. We estimate that the annual costs of any optional or
required maintenance updates or upgrading or support contracts will be between $2,400 and $5,000.

The Computer System will be used by your Store for the design and manufacture of products and to track
payments. You will store invoices, templates and other information related to your Big Frog Business.
We own all data generated by the Computer System concerning the Big Frog Business, including data
stored in the Computer System and on any Internet website. We have the right to independently access
your electronic information and data through our data management and intranet system and to collect, use
and retain your electronic information and data in any manner we promote developing the system and the
sale of Franchises. This may include posting financial information of each franchisee on an intranet
website or using such information in our Franchise Disclosure Document. There is no contractual
limitation on our right to receive or use information through our data management and intranet system.

Initial Training Program

You and any designated manager or representative must complete the initial training to our satisfaction
before you open your Big Frog Business. We provide initial training at no charge for up to 2 people. You
must pay a $1,500 fee for training each additional pers