FRANCHISE DISCLOSURE DOCUMENT

FREEDOM FRANCHISE SYSTEMS, LLC

A Florida Limited Liability Company
897 E. Venice Avenue
Venice, FL 34285-7038
Phone: (941) 451-8756
Fax: (941) 451-8766
Email: Scott. Ward@freedomboatclub.us
www.freedomboatclub.com

Freedom Boat Club businesses provide a membership-only boat club that offers its members the
usage of boats at individual locations for designated time periods within a designated territory based on an
entry fee and monthly dues (“FBC Business(es)”), operated at approved locations (each a “FBC
Location”).

The total investment necessary to begin operation of a Freedom Boat Club franchised business is
between $222223,500 and $5080502,500. This includes $50,000 to $365,000 that must be paid to the
franchisor or its affiliate(s).

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise
sale. Note, however, that no governmental agency has verified the information contained in this
document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Scott Ward, 897 E. Venice
Avenue, Venice, FL 34285-7038 and (941) 451-8756.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract and
this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying
a Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP, or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 16;-2024-as-amended-September4-202414, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit F.

How much will 1 need to

invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. ltem 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit D includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
Freedom Boat Club business
in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe  whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Freedom
Boat Club franchisee?

Item 20 or Exhibit F lists current and former
franchisees. You can contact them to ask about
their experiences.

What else should | know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.

{0047536900183992.D0C. }
[20242025 FDD V5FV1F]




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may
require you to make additional investments in your franchise business or may harm your
franchise business.

Supplier_restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to

resolve disputes with the franchisor by mediation, arbitration and/or litigation only
in Florida. Out-of-state mediation, arbitration, or litigation may force you to
accept a less favorable settlement for disputes. It may also cost more to mediate,
arbitrate, or litigate with the franchisor in Florida than in your own state.

. Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligations under the franchise agreement even though your
spouse has no ownership interest in the franchise. This guarantee will place both
your and your spouse’s marital and personal assets, perhaps including your house,
at risk if your franchise fails.

. Mandatory Minimum Payments. You must make minimum royalty and other
payments, regardless of your sales levels. Your inability to make the payments
may result in termination of your franchise and loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific

Addenda” (if any) to see whether your state requires other risks to be highlighted.
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NOTICE REQUIRED BY
STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS
ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT
BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents relating to a
franchise:

(@) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that the franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall not preclude
a franchisee, after entering into a franchise agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
terms except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice
thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized
materials which have no value to the franchisor and inventory, supplies, equipment, fixtures, and
furnishings not reasonably required in the conduct of the franchise business are not subject to
compensation. This subsection applies only if: (i) the term of the franchise is less than 5 years and (ii) the
franchisee is prohibited by the franchise or other agreement from continuing to conduct substantially the
same business under another trademark, service mark, trade name, logotype, advertising, or other
commercial symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least six (6) months advance notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type or under similar circumstances. This section does
not require a renewal provision.

() A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

(g) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right
of first refusal to purchase the franchise. Good cause shall include, but is not limited to:

(i) The failure of the proposed transferee to meet the franchisor’s then-current
reasonable qualifications or standards.

(i) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

{0047536900183992.D0C. }
[20242025 FDD V5FV1F]



(iii)  The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the proposed
transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and conditions as
a bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit a
provision that grants the franchisor the right to acquire the assets of a franchise for the market or
appraised value of such assets if the franchisee has breached the lawful provisions of the franchise
agreement and has failed to cure the breach in the manner provided in subdivision (c).

(i) A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

The fact there is a notice of this offering on file with the attorney general does not constitute
approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Department of Attorney General, State of
Michigan, 670 Williams Building, Lansing, Michigan 48913, telephone (517) 373-7117.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in connection with
the commencement of the franchise relationship shall have the effect of (i) waiving any claims under any
applicable state franchise law, including fraud in the inducement, or (ii) disclaiming reliance on any
statement made by any franchisor, franchise seller, or other person acting on behalf of the franchisor.
This provision supersedes any other term of any document executed in connection with the franchise.

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE RESIDENTS OF
MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.

{0047536900183992.D0C. }
[20242025 FDD V5FV1F]



TABLE OF CONTENTS

Ite

ITEM1 THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND

F A LI N I TR
ITEM 2 BUSINESS EXPERIENCE .......oooitiie ettt ettt stte s svan s bee s sabe e saae e
ITEM 3 LITIGATION. ...ttt ettt ettt e st e et e e st e e s bt e s sab e s s beeesbeessabeeesabeesbenans
ITEM 4 BANKRUPTCY oottt sttt sttt sab s s b e s sba e s sba s s sab e s snbeeen
ITEM5 INITIAL FEES ...ttt sttt ettt e st ba e s s e s e sbae e eaes
ITEM6 OTHER FEES ... oottt ettt sttt e e st e e et e st te e sabae e sataesanes
ITEM7 ESTIMATED INITIAL INVESTMENT ....ooiiii ettt
ITEM 8 RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES..........cccoevee..
ITEM 9 FRANCHISEE’S OBLIGATIONS ...
ITEM 10 FINANCING ..ottt sttt ettt e st st e e s bt e e st e e e sbt e e sbtessbaeesabesarenans
ITEM 11 FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS,
AND TRAINING ..ottt ettt st s ettt e st s s bt eesbae e st e e e sabeeserenans
ITEM 12 TERRITORY oottt ettt ettt ettt sttt e sttt e st e e s et e e e stt e e st e e e saaeesaaeesbaeesbesenrenens
ITEM 13 TRADEMARKS ...ttt sttt s b e s b e e e s b e s s sbt e s s bt e s s bae s sabesebaeans
ITEM 14 PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION ........cocvrinenee
ITEM 15 OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISE BUSINESS ...ttt sttt saba s saee e
ITEM16 RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL .....cccoevvviviiiiiiie
ITEM 17 RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION.........
ITEM 18  PUBLIC FIGURES.......o ottt ettt sttt sttt e sttt e s b n e saaeesaessbanesabessree e
ITEM19 FINANCIAL PERFORMANCE REPRESENTATIONS .....ooooiiiiiiieeie e
ITEM20 OUTLETS AND FRANCHISEE INFORMATION ....cooviiiiiiicieece e
ITEM 21  FINANCIAL STATEMENTS ..ottt ettt e sae e ste s s eba s sbessree e
ITEM 22 CONTRACTS ...ttt sttt b e st e e eb e e e s bt e s s b e s e sba e s sbbessbaessabesebenens
ITEM 23 RECEIPTS .ottt sttt st e e st b e e bt e s s b e s s sba e e sbtessba e e sabeseabaeans
EXHIBITS:
Exhibit A List of State Administrators/Agents for Service of Process
Exhibit B Franchise Agreement
Exhibit C Brand Standards Manual Table of Contents
Exhibit D Financial Statements
Exhibit E State Addenda and Agreement Riders
Exhibit F List of Current and Former Franchisees
Exhibit G Franchise Disclosure Questionnaire
Exhibit H Contracts for use with the Freedom Boat Club Franchise
Exhibit | State Effective Dates
Exhibit J Receipt
{m&&m.ooc.) i

[20242025 FDD v5FVIF]



ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this Franchise Disclosure Document, “FFS” and “we,” “us,” and
“our” means Freedom Franchise Systems, LLC. “You,” “your,” and “Franchisee” means the person, and
its owners if the Franchisee is a business entity, who buys the franchise from FFS.

The Franchisor

FFS is a Florida limited liability company formed on February 14, 2011. We do business under
the names Freedom Franchise Systems, LLC and “Freedom Boat Club.” We do not conduct business
under any other name or in any other line of business, and we do not offer franchises in any other line of
business. Our principal business address is 897 E. Venice Avenue, Venice, FL 34285-7038. We do not
operate a business of the type being offered. We offer and sell the FBC Businesses described in this
Franchise Disclosure Document and have done so since March 2011.

Parents, Predecessors, and Affiliates

On May 21, 2019, Brunswick Corporation (“Brunswick”), through its wholly-owned subsidiary
Brunswick Boat Club Holdings, Inc. (“Holdings™), acquired Freedom Outdoor Delaware, LLC (“FOD”),
and therefore indirectly acquired us. Brunswick, Holdings and FOD are now our parent companies. FOD
shares our principal place of business. Holdings and Brunswick share a principal business address at
26125 N. Riverwoods Boulevard, Mettawa, Illinois 60045. Brunswick, through various divisions and
units, sells boats and engines to franchisees and offers a public-facing boater training program, currently
in a developmental pilot-stage, with select franchisees in Florida. Brunswick also indirectly offers boat
financing to franchisees, through Brunswick Acceptance Company, LLC (“BAC”), the joint venture
Brunswick has entered into with Wells Fargo Commercial Distribution Finance, LLC (“CDF”).

We have one predecessor, Freedom Franchise Sales LLC, a Florida limited liability company
(“FF_Sales™), formed on April 22, 2003 with a principal business address of 1538 Stickney Point Road,
Sarasota, Florida 34231. FF Sales offered franchises similar to the franchises granted under this
Franchise Disclosure Document from April 2003 to March 2011, at which time there were 49 franchisees.
We purchased the franchise assets of FF Sales on March 7, 2011.

None of our affiliates have offered franchises in other lines of business. One of our affiliates,
Club De Navegacion Freedom Esparia SL f/k/a Fanautic Club, S.L.U._(“SLU”) offered membership-only
boat club franchises similar to the type being offered under this Franchise Disclosure Document in Spain
from December 2013 to July 2021 and sold 14 franchises in Spain. Fanautic Club, S.L.U. no longer offers
new franchises-but-continbes-torenew-its—existing—franchisees.. None of our other affiliates have ever
offered franchises similar to the type being offered under this Franchise Disclosure Document. We have
sixseven affiliates that operate businesses similar to the type of business you will operate and we have
nineeleven affiliates that provide products or services to franchisees, as set forth in the following chart:

- Services Offered to Franchisees / . .
Affiliate Name FBC Locations Operated Principal Business Address

Owns and operates 6988 FBC

Freedom Boat Club, LLC Locations*__and assists  with 897 E. Venice Avenue
training. Venice, FL 34285-7038
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Services Offered to Franchisees /

Affiliate Name FBC Locations Operated Principal Business Address
Owns-and-operates—4—FBC .
Freedom Boat Club-SEFLLLC | T 897 EVeniceAvende
Venice; FL-34285-7038
Owns—and—operates—3—FBC .
PalmettoBoat Chub LG | L 897 EVeniceAvende
Venice; FL-34285-7038

Freedom Boat Club Chicago,
LLC

Owns and operates 54 FBC
Locations*

318 W. Adams Street, # 1400,
Chicago, IL, 60606

. Owns and operates 2 FBC | 150 Clemson Marina Drive, Seneca,
Marina Boat Club, LLC Locations* SC 29678
Another Day in Paradise Boat | Owns and operates 3330 FBC 897 E. Venice Ave
Club, LLC Locations* Venice, FL 34285-7038
Owns—and—operates—2—FBC .
| Lk . . - . 100-New Bridge-StreetLondon
ECANVBIA UK

Kingdom*

Freedom Boat Club Canada

Limited

Owns and operates 3 —FBC
Locations in Canada*

475 Unwin Ave., Toronto, MAM3M2
3m2, Ontario, Canada

Fanautic ClubSL.U.CLUB DE

Owns and operates 1114 FBC
Locations in Spain—and—is—the

calle Gardenal - Rossell-n-5del Gremi

NAVEGACION FREEDOM franch £ 11 F | de Cirugians Barbers, 48 1 C, Palma
ESPANA SL lubs iR Snain* del Mallorca, 6766707009 Spain
Owns and operates 3 FBC | Private Bag 1420, Dandenong South,

Marine Power International, LLC

Location in Australia*

VIC, 3164, Australia

Brunswick Family Boat Co, Inc.

Sells boats to franchisees

26125 N. Riverwoods Blvd., Suite
500, Mettawa, 1L, 60045

Freedom Business Services, LLC

C‘FBS”J

Provides franchisees with access
to outside bookkeeping, fleet
management vendors, and other
marine industry programs

including BoatClass

897 E. Venice Avenue
Venice, FL 34285-7038

Boateka, Inc.

Purchases used boats and used
inventory from franchisees

26125 N. Riverwoods Blvd # 500,
Mettawa, IL 60045

Land ‘N’ Sea Distributing, Inc.

Sells parts and accessories to
franchisees

3131 N. Andrews Avenue Extension,
Pompano Beach, FL 33064
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Services Offered to Franchisees /

Affiliate Name FBC Locations Operated Principal Business Address
Boston Whaler, Inc. Sells boats to franchisees 100 Whaler Way, 4121 U.S. Highway
1, Edgewater, FL 32141

Brunswick Leisure Boat | Sells boats to franchisees 1111 N. Hadley Road, Ft. Wayne,

Company Allen County, IN 46804

Thunder Jet Boats, Inc. Sells boats to franchisees 1401 Bridget Street, Clarkston, WA

99403

Flite Board USA, LLC Sells eFoil electric hydrofoils to 10 S. Broadway #6

franchisees Nyack, NY 10960

Brunswick Strategic Insurance | Captive insurance company that | 262125 N. Riverwoods Blvd., # 500,
Group, LLC reinsures a portion of the unified Mettawa, IL 60045

marine general liability and boat
club coverage

Brunswick Product Protection | Offers extended warranties and 26125 N. Riverwoods Blvd # 500,
Corporation service contracts which Mettawa, IL 60045
franchisees may elect to purchase
to include with their sale of
retired fleet boats

*These FBC Locations are counted as of the Issuance Date of this Franchise Disclosure Document and not
as of our fiscal year end.

Except as described above, neither we nor any predecessor, or disclosed affiliate have engaged in
any other line of business or offered franchises in any other line of business.

Our agent for service of process in Florida is United Agent Group, Inc., 801 US Highway 1,
North Palm Beach, FL 33408. Our agents for service of process for other states are identified by state in
Exhibit A. If a state is not listed, we have not appointed an agent for service of process in that state in
connection with the requirements of franchise laws. There may be states in addition to those listed above
in which we have appointed an agent for service of process. There may also be additional agents
appointed in some of the states listed.

The Franchise

We offer franchises (“FBC Franchises” or “Franchise(s)”) for FBC Businesses. FBC Businesses
operate under our proprietary system (“System”), which consists of our proprietary reservation program,
certain specified equipment, instructional and operational manuals, training courses, know-how, sales and
merchandising methods, advertising techniques, recordkeeping, and business management methods. You
will operate your FBC Business under the name and service mark “FREEDOM BOAT CLUB,” and any
other trademarks, trade names, service marks, and related logos as may be developed and authorized by
us (“Proprietary Marks”).

FBC Businesses sell memberships to members (“Members”) for the use of the FBC Businesses’
vessels at FBC Locations for designated time periods based on an entry fee and monthly dues. Members
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enter into member agreements with franchisees under which they are entitled to reserve the use of a vessel
subject to availability and the terms and conditions of the FBC Business and each individual member
agreement. The cost to use the vessel is included in the membership price. Members are responsible for
their own fuel costs. A typical FBC Business will have aan FBC Location at or near a large body of
water and in a geographic area suitable for the operation of aan FBC Business. Currently, the vessels
used at FBC Businesses do not include larger vessels (vessels that exceed 26 feet in length). If you
choose to use larger vessels in your FBC Business or you choose a location which may require the use of
larger vessels, you will need our prior written consent; and you will have additional expenses and may
require additional licenses beyond those described below. The membership program for FBC Businesses
allows for reciprocity and transfers among the membership programs of different FBC Businesses
(according to procedures and specifications set forth in the brand-standards—manuals—and-in-individual
member-agreements).“Brand Standards Manual” (See Item 8) and in individual member agreements). We
offer the opportunity to convert an existing independent business to a Franchise if the existing business

rovides services and products similar to those offered by FBC Businesses (“Conversion Owner(s)”).

To be eligible to convert, you must have operated your business for at least six months at the time of
conversion.

You will operate your FBC Business under our standard franchise agreement (the “Franchise
Agreement”), a copy of which is attached to this Franchise Disclosure Document as Exhibit B.

We may also grant you the right to develop one or more additional FBC Locations beyond your
initial FBC Location under a single Franchise Agreement (each, a “Satellite Location™) under a specified
development schedule (“Development Schedule”) within your protected territory. H-so—at-the—time
youYou would sign your Franchise Agreement—you—will-alse—enter—inte_along with a development
addendum in the form attached to this Franchise Disclosure Document in Exhibit H (the “Development
Addendum”). Under the Development Addendum, you will be given a larger protected territory than that
of a normal Franchise. If you don’t meet your Development Schedule, your protected territory will
decrease in size as agreed under the Development Addendum.

We may also grant you the right to open and operate one or more Satellite Locations within your
protected territory. At the time you decide to open a Satellite Location (whether or not subject to a
Development Addendum), you will be required to sign the then-current standard satellite amendment
which many differ from the current satellite amendment attached to this Franchise Disclosure Document
in Exhibit H (the “Satellite Amendment™). In this case, you will typically receive a smaller protected
territory, but the size of the territory will not be modified if you fail to open the Satellite Location(s).
When you sign the Satellite Amendment, you will also be required to pay the fee described in Item 6 for
the right to open the Satellite (“Satellite Location Fee?);”) and you and each of your owners must sign a
general release of all claims. You will not be required to pay the Satellite Location Fee, or any additional
fees for the Satellite Location until you sign the Satellite Amendment. If you wish to operate a Satellite
Location in conjunction with a social boating or yachting club within your protected territory and we
approve: (i) you or one of your owners must become a member of the social boating or yachting club; (ii)
you or one of your owners must pay all membership fees to the social boating or yachting boat club; and
(iii) the social boating or yachting club must also approve of the Satellite Location. Your Satellite
Location Fee will be reduced by 50% and the Satellite Location will only be able to offer memberships to
members of the social boating club or yacht club. The costs and fees associated with a Satellite Location
depends on the type, location and configuration of the Satellite Location.
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Market and Competition

FBC Businesses service the needs of the general public. The demand for our services is not
seasonal, but may be affected by weather in certain markets. The general market for the services FBC
Businesses offer is well developed and highly competitive. You will face competition from, among
others, companies providing boat rental, fractional boat ownership, yacht timeshares, and other marina-
based boat clubs.

Industry-Specific Laws

FBC Businesses are subject to all federal, state, maritime and local laws, ordinances, and
regulations pertaining to the operation of watercraft vehicles and businesses in general. You may be
required to obtain certain licenses related to the operation, maintenance and storage of the vessels in your
FBC Business. You may be required to comply with additional regulations if we allow you to use larger
vessels in your FBC Business.

You agree to comply with all local laws as well as the federal laws including the Americans with
Disabilities Act. You may also be subject to certain health and safety requirements as well as licensing
requirements in teaching and supervising children. Some states and municipalities have laws and
regulations regarding the rental of watercraft including livery laws that may extend to the FBC
Businesses. Some state and local laws may regulate the length and terms of membership contracts,
advertising and limitations on pre-opening sales. You may also have to obtain a bond to protect pre-paid
membership fees you collect and there may be buyer's remorse cancellation rights and other types of
cancellation rights. You agree to comply with all applicable laws pertaining to the privacy of customer,
employee, and transactional information.

You are responsible for investigating, understanding, and complying with all applicable laws,
regulations, and requirements applicable to you and your FBC Business. You should consult with a legal
advisor about whether these and/or other requirements apply to your FBC Business. Failure to comply
with laws and regulations is a material breach of the Franchise Agreement.

ITEM2
BUSINESS EXPERIENCE

President: Cecil Cohn

Mr. Cohn is our President in Mettawa, Illinois and has been since October 2020. Mr. Cohn
previously served as our Chairman in Mettawa, Illinois, from May 2019 until October 2020. In Mr.
Cohn’s current capacity as President, Beating—ServicesFreedom Boat Club Network at Brunswick
Corporation in Mettawa, Illinois, he also serves as President for Freedom Outdoor Delaware, LLC,
Freedom Boat Club, LLC and Freedom Marine Sales, LLC, in Mettawa, Illinois and has done so since
October 2020. Previously, Mr. Cohn served as Chairman of those same entities from May 2019 until
October 2020. Mr. Cohn joined Brunswick Corporation in July 2006, serving in roles of increasing
responsibility, most recently as President for Crestliner Boats in Otsego, Minnesota from April 2013 to
April 2016 and as Vice President, Brunswick Financial Services Corporation in Mettawa, Illinois from
April 2016 to December 2023.
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Chief Financial Officer: Navdeep Anand

Mr. Anand is our Chief Financial Officer in Mettawa, Illinois, and has been since March 2024.
Mr. Anand was previously our Director of Finance, Business Acceleration in Mettawa, Illinois from June
2022 to March 2024. Prior to that, Mr. Anand was our Senior Finance Manager in Mettawa, Illinois from
May 2020 to June 2022. Mr. Anand was our Finance Manager in Mettawa, Illinois from June 2019 to
May 2022. Prior to that, Mr. Anand was an analyst for Brunswick Corporation in Mettawa, Illinois from
August 2016 to June 2019.

Vice President and General Manager: Scott Ward

Mr. Ward has been our Vice President and General Manager in Venice, Florida since August
2024. He also serves within Brunswick Corporation as the Vice President and General Manager of

Freedom Boat Club, LLC in Venrce Florrda srnce March 2020 -Flreweusly—Mr—WaFd—was—the-Flresqelent

Franchise Development Manager: Jim Blaze

Mr. Blaze is our Franchise Development Manager in LaGrange, California and has been since
October 2020. Mr. Blaze worked as a Business Development Manager most recently with Jacuzzi Brands
in Chino Hills, California from December 2019 to June 2020. Mr. Blaze searched for employment untrl

Franchise Development Manager: Tim Martin

Mr. Martin is our Franchise Development Manager in Williamsport, Pennsylvania and has been
since October 2021. Mr. Martin worked as National Sales Manager with Fox Pool/Cardinal Systems, Inc
in York, Pennsylvania from February 2021 to October 2021. Mr. Martin worked as a Business
Development Manager W|th Jacu22| Brands |n Ch|no Hills, Cal|forn|a from January 2019 to June 2020

¥erk—Pennsylyan+a—treméeptember—29144e—Qetober—29i8—lWMr Martm searched for employment
from July 2020 until February 2021-anrd-from-October2018-until- January-2019.

ITEM3

LITIGATION

FBC Marine Group, LLC, et. al. v. Freedom Franchise Systems, LLC, et al.
CASE-50-2018-CA-003465, Circuit Court of the 15th Judicial Circuit, Palm Beach County, Florida

On March 26, 2018, Plaintiff FBC Marine Group, LLC, a former franchisee, filed an action
against FFS, Freedom Outdoor Adventures, LLC (our former parent)(“FOA”), ane-Freedom Boat Club,
LLC and John Giglio (our former President) alleging deceptive and unfair trade, Florida Franchise Act
violations, fraudulent inducement, and negligent misrepresentation claims in connection with the
termination of Plaintiff’s three franchise agreements after Plaintiff failed to perform in accordance with
the terms of the franchise agreements. Plaintiff was seeking declaratory judgment and damages in excess
of $15,000, interest, costs, and other relief. Defendants denied all liability and the parties subsequently
held mediation. _At mediation, the parties executed a mediated settlement agreement on January 3, 2019
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(“MSA”). The MSA included dismissals with prejudice as to two prior lawsuits that had previously been
dismissed without prejudice (together the “Dismissed Suits™), as follows:

Baja Marine, LLC et al. v. Freedom Franchise Systems, LLC, et al.

CASE-50-2016-CA-007600, Circuit Court of the 15th Judicial Circuit, Palm Beach
County, Florida. This case was previously pending between Baja Marine, LLC, Liberty
Associates, LC and Joseph Wortley v. John Giglio, FOA, FFS, Freedom Boat Club, LLC and
Freedom Marine Sales, LLC involving claims made by a former franchisee and was previously
dismissed.

Freedom Franchise Systems, LLC v. FBC Marine Group, LLC & William Gates

CASE-50-2016-CA-007600, Circuit Court of the 12th Judicial Circuit, Sarasota County,
Florida. This case was brought by FFS against FBC Marine Group, LLC and William Gates,
involving claims against a former franchisee to cease using FFS’ trademarks and proprietary
information and was previously voluntarily dismissed on March 13, 2018.

The MSA provided for a $700,000 settlement payment collectively, by FFS and all affiliated
entities to FBC Marine Group, LLC. A total of $52,000 related to the above-described litigation,
including the Dismissed Suits: $50,000 of the total related to the above-described litigation, $1,000 of the
total for confidentiality and non-disparagement provisions, and $1,000 of the total for releases. $648,000
of the total was related to the buyout of certain purchase option rights FBC Marine Group, LLC and its
owners had negotiated to purchase certain assets of FFS. Each of the above cases, including the
Dismissed Suits, has been dismissed with prejudice following execution of the MSA.

Other than these actions, no litigation is required to be disclosed in this Item.

ITEM4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEMS
INITIAL FEES

Initial Franchise Fee

You must pay us an initial franchise fee (“Initial Franchise Fee”) of $50,000 when you sign the
Franchise Agreement. Each Franchise Agreement will grant you the right to operate one FBC Business.
The Initial Franchise Fee is payment for all of our pre-opening assistance that we provide to allow you to
open your FBC Business and also offsets some of our franchisee recruitment expenses. Initial Franchise
Fees are due in full when you sign the Franchise Agreement. The Initial Franchise Fee is earned by us
when paid and is not refundable. All Initial Franchise Fees are uniform, except as provided below. We
offer a reduced Initial Franchise Fee under the following circumstances:

)

conversion—{“Conversion-Owner{sy}—If you are a Conversion Owner, you will pay a non-
refundable reduced Initial Franchise Fee when the Franchise Agreement is executed as
determined by the following formula:
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Conversion Owners will receive a discount off of the Initial Franchise Fee based on their existing
members’ dues at the time they enter into the Franchises Agreement. Conversion Owners will
receive a reduction equal to six—pereent{6%)6% of the last full month’s membership dues
multiplied by 12, with a maximum discount of up to $25,500 off the Initial Franchise Fee. We
did not sell any conversion Franchises during our last fiscal year ended December 31, 20242023,

(2 If you are already a franchisee and purchase additional Franchises that border the protected
territory of aan FBC Business you operate, you will receive a discount of 50% off the then-
current Initial Franchise Fee that we are charging at the time of purchase.

3 We offer a discount to United States veterans. Under this program, honorably discharged
veterans of the United States Armed Forces and their spouses receive a ter—pereenrt—(10%)%
discount on our Initial Franchise Fee.

During our last fiscal year, ended December 31, 20242623, we collected Initial Franchise Fees
ranging from $2545,000 to $50,000, with the lower end reflecting the discounted Initial Franchise Fee
ha existing-franchiseewho purchased-additional borderingterritoriesFees for veterans.

Boat Inventory

From time to time, we, or our affiliates, may purchase boats at wholesale prices and receive the
boat shipments at our location. When this situation occurs, and we have no other use for the boats, we
make these boats available to franchisees at our cost. You are not required to purchase boats from us, and
we may not have boats available for resale.

You may also purchase boats, engines and related parts and accessories from our affiliates. If you
pay in cash, your costs will range from $100,000 to $300,000 depending on the number and types of
vessels you purchase. If you are using our floor plan companies where we have established relationships,
then the amounts listed above could be lowered by $80,000 to $90,000 for the low amount and by
$240,000 to $270,000 for the high amount. See Item 7 for more information. These amounts will be due
in a lump sum prior to delivery. These fees depend on market price, number and types of vessels you
purchase, and are not refundable under any circumstances.

Sales and Marketing Support Fee

We offer certain optional sales and marketing support services to you. You may request that we
provide these services on an ongoing basis or may purchase these services as needed. If you elect to have
us provide these optional services, you shall pay us our then-current fees for such services. If you choose
not to use our services you will not pay any fees to us. If you choose to use all of our services for the first
three months of operation, you will pay up to $15,000. These fees are not refundable and will be paid as
agreed depending on the services provided.

Opening Extension Fee

You are required to open the FBC Business within 120 days of signing the Franchise Agreement
or you will be required to pay an “Opening Extension Fee” of $125 a week until your FBC Business is
open. We may terminate your Franchise Agreement for failure to open your FBC Business in lieu of

accepting this fee.

Financial Assurances
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Some states have imposed financial assurances as a condition of our registration. Please refer to
the State Addendum in Exhibit E to the Franchise Disclosure Document.

ITEM 6
OTHER FEES
Type of Fee Amount Due Date Remarks
Royalty®® The greater of 6% of Monthly, by the tenth Your Royalty is an ongoing payment

“Gross Revenues” or the
Minimum Royalty

(“Royalty”)

day of the following
month

that allows you to use the Proprietary
Marks and the intellectual property of
the System and pays for our ongoing
support and assistance.

The “Minimum Royalty” is equal to
$1,000 per month per FBC Location
after its first year of operations; and
$2,000 per month per FBC Location
beginning after its second year of
operations through the term of your
Franchise Agreement. If you are
renewing your franchise agreement,
you are required to pay our then-
current successor franchise minimum
royalty.

Brand Building
Fund Contribution

0.5% of Gross Revenues

Same as Royalty

We have established a system-wide
fund for our use in promoting and
building the Freedom Boat Club
brand (“Brand Building Fund”). ¥eou
percent{0.-5%)-of Gross-Revenues-to
the-Brand-Building-Fund—We reserve
the right to increase this contribution
to 1% of Gross Revenues. See Item
11 for more information about the
Brand Building Fund.

Local Advertising
Payment

The difference between
the amount you spent on
local advertising each
month and your required
local advertising
expenditure (at least 1%
of your monthly Gross
Revenues beginning 30
days after opening your
FBC Business)

Payable after receipt of
invoice

If you fail to meet your required local
advertising requirement on local
advertising, you must pay us the
difference between the amount you
spent and the required advertising
expenditure, which will be
contributed to the Brand Building
Fund.  The local advertising
requirement is currently at least ene
pereent{1%)% of your monthly Gross
Revenues beginning 30 days after
opening your FBC Business.
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Type of Fee

Amount

Due Date

Remarks

Local and Regional
Advertising
Cooperatives®

Established by
cooperative members
(up to 1.25% of Gross
Revenues)

Established by
cooperative members

We currently do not have a
cooperative, but reserve the right to
require cooperatives to be established
in the future. Each FBC Business we
own that exists within the
cooperative’s area will contribute to
the cooperative on the same basis as
franchisees. We anticipate that each
FBC franchisee and each FBC
Business that we own will have one
vote for each FBC Location operated
in the designated market. Item 11
contains more information about
advertising cooperatives.

Default $500 per occurrence On demand This fee is payable to the Brand

Advertising Fee Building Fund, if you |use
unauthorized advertising in violation
of the terms of the Franchise
Agreement.

Sales and Varies depending upon As incurred We offer certain optional sales and

Marketing Support | the services and support marketing support services to our

Fee you choose to receive franchisees for a fee. The services

from us

and fees may be one-time or ongoing
and range from $100 to several
thousand dollars depending on the
services a franchisee requests from us.

Satellite Location
Fee®

Our then-current fee
(currently $10,000 for
each additional Satellite
Location or one-half of
the then current Satellite
Fee under certain
circumstances when the
Satellite Location will
be operated at a social
boating or yacht club)

As incurred as you
develop the Satellite
Location pursuant to a
Satellite Addendum to
your existing Franchise
Agreement

We may permit additional Satellite
Locations within your protected
territory, each of which will require
payment of this fee. Existing
franchisees may be charged a
different rate depending on when they
signed their franchise agreement.

Insurance

You must reimburse our
costs plus a twenty
percent (20%)
administrative fee

On demand

If you fail to obtain approved
insurance, we may obtain insurance
for you and you must reimburse us for
the cost of insurance obtained plus
twenty—percent—20%)20% of the
premium as an administrative cost of
obtaining the insurance. Deductibles
and any liability beyond the coverage
will remain your obligation.

¢d
AT O
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Type of Fee

Amount

Due Date

Remarks

Additional
Training Fee

Our then-current fee
(currently $150 per
person per day), plus
tuition charges, the cost
of transportation,
subsistence, and lodging
for the training
representative

As incurred

We provide initial training at no charge
for up to four people (See Item 11).
We may charge you for training
additional  persons, newly-__hired
personnel, refresher training courses,
advanced training courses, or special
assistance or training you need or
request. The fee amount will depend
on the training required and
experience level of the trainer.

Tec

hnology Fee®

Up to $1,000 per month
(Not currently charged)

Same as Royalty

Franchisor reserves the right to
charge Franchisee a “Technology
Fee” not to exceed one—thousand
dolars—($$1,000) per month for
certain technologies used in the
operation of your FBC Business. We
reserve the right to upgrade, modify,
and add new software. You will be
responsible for any increase in fees
that result from any upgrades,
modifications, or additional software.

Boat  Expo
hibi

Fees®BoatClass

Service Fee

Wil vary  under

circumstances

{generatly-$1.000 -
; $190

per BoatClass agreement
plus 6% of program

revenue

As incurred

Yot-are—fegutred—to-attend—as

market—Franchisees have the
option to offer BoatClass courses.
They will sign an agreement that
covers the boating season (see

Exhibit H). FBS receives a $190 fee

for reimbursement for its costs to set
up the franchisee’s scheduling system
for the program and then a 6%
service fee on franchisee’s revenue
generated through the program. The
fee may increase based on third party
expenses for the scheduling system.

Customer Issue

Res

olution

Varies; reasonable costs
we incur for responding
to a customer complaint

On invoice

We may, in our sole discretion,
remedy any issues with customers of
your FBC Business, including full
reimbursement of any fees paid to
you. You are required to reimburse
us for any such fees.

Payment Service

Fee

Up to 4% of total charge

As incurred

If payment is made to us or our
affiliates by a method other than
electronic funds transfer (“EFT”), we
may charge a service charge of up to

four—percent—{4%)% of the total

charge.

¢d
AT O
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Type of Fee Amount Due Date Remarks

Late Payment $100 per occurrence, As incurred The late payment and interest are
plus the greater of: payable if any payment due to us or
(a) the Prime Rate plus our affiliate(s) is not made by the due
8%; or (b) 18% per date. Interest accrues from the
annum original due date until payment is

received in full. The interest rate is
subject to the highest allowable rate
under state law.

Insufficient Funds | $100 per occurrence As incurred Due each time a check you write to us

Fee is dishonored or you have insufficient

funds for an EFT payment.

Failure to Submit $100 per occurrence and | As incurred Payable if you fail to submit any

Required Report $100 per week required report or financial statement

Fee when due. Fines collected are paid to

the Brand Building Fund. You will
continue to incur this fee until you
submit the required report.

Audit Expenses Cost of audit and On demand Payable if the Royalties or Brand
inspection, any Building Fund contribution are
understated amounts, understated by two-percent{2%)% or
and any related more or you fail to submit required
expenses, including reports. You will be required to pay
accounting and legal up to 18% interest on any past due
expenses (we estimate amount, if any. This includes the cost
this cost to be between of regular non-financial quality
$1,000 and $12,000) audits.

Indemnification Will vary under As incurred You must indemnify and reimburse us
circumstances for any expenses or losses that we,

our affiliates or our representatives
incur related in any way to your FBC
Business or Franchise.

Management Fee $200 per day, the cost of | As incurred Payable if we exercise our rights to
transportation, step-_in and manage your FBC
subsistence, and lodging Business. We have the right to
for the manager plus manage your FBC Business upon the
direct costs and occurrence of certain circumstances
expenses that we incur (including if you breach your
while managing your Franchise Agreement, if we determine
FBC Business that the continued operation of your

Franchise is in jeopardy or
jeopardizes the Freedom Boat Club
brand).

Professional Fees Will vary under As incurred If there is a dispute between you and

and Expenses circumstances us, the prevailing party is entitled to

attorney fees and costs. You also

must reimburse us for any legal or

accounting fees that we incur as a

result of addressing any breach,

default or termination of your

Franchise Agreement.
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Type of Fee

Amount

Due Date

Remarks

Amendment Fee

Will vary under
circumstances

As incurred

If we agree to amend your Franchise
Agreement in connection with any
change of your ownership that does
not trigger a transfer fee, change in
management, change of location or as
the result of other request made by
you then you agree to reimburse for
any legal or administrative fees we
incur in  connection with  the
preparation of the  Franchise
Agreement amendment.

Successor
Franchise Fee

25% of the then-current
Initial Franchise Fee

At the time you sign the
new franchise

Payable if you qualify to renew your
Franchise Agreement and choose to

agreement enter into a successor franchise
agreement. If we are not offering
Franchises at the time of vyour
renewal, the renewal fee will be
$15,000.
Transfer Fee $15,000 $1,000 non-refundable | Payable in connection with the

deposit at time of
transfer application
submittal; remaining
balance at time of
approved transfer

transfer of your FBC Business, a
transfer of ownership of your legal
entity, or the Franchise Agreement, in
each case always subject to our prior
written consent.

Broker Fees

Our actual cost of the
brokerage commissions,
finder’s fees, or similar
charges

As incurred

If you transfer your FBC Business to
a third party or purchaser, you must
reimburse all of our actual costs for
commissions, finder’s fees and
similar charges.

Liquidated
Damages™®

Will vary under
circumstances

Within 15 days after
termination of the
Franchise Agreement

Due only if we terminate the
Franchise Agreement before the end
of the term because of your material
breach, or you terminate the Franchise
Agreement without legal cause. If
termination  of the  Franchise
Agreement is the result of
Franchisee’s default, Franchisee shall
pay to Franchisor a Ilump sum
payment.

Confidential
Information Cost
Reimbursement

Will vary under
circumstances

As incurred

You must reimburse all direct and
indirect costs we incur due to a breach
of confidential information
requirements or applicable law
including any audit costs we incur.

Notes:

All fees paid to us or our affiliates are uniform and not refundable under any circumstances once paid.
Fees paid to vendors or other suppliers may be refundable depending on the vendors and suppliers. We
currently require you to pay fees and other amounts due to us and our affiliates via EFT or other similar
means. You are required to complete the EFT authorization (in the form attached to this Franchise
Disclosure Document in Exhibit H). We can require an alternative payment method or payment
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frequency for any fees or amounts owed to us or our affiliates under the Franchise Agreement. All fees
are current as of the Issuance Date of this Franchise Disclosure Document. Certain fees that we have
indicated may increase over the term of the Franchise Agreement. All fees are current as of the Issuance
Date of this Franchise Disclosure Document. Certain fees that we have indicated may increase over the
term of the Franchise Agreement. Also, any fee expressed as a fixed dollar amount is subject to
adjustment based on changes to the Consumer Price Index (“CPI”) in the United States. We may
periodically review and increase these fees based on changes to the CPI (in addition to any other increase.
We will notify you of any CPI adjustment at least 60 days before the fee adjustment becomes effective.

1. Royalty. You will pay a monthly Royalty of the greater of six-pereent{6%)% of Gross Revenues
(“Percentage Royalty”) or the Minimum Royalty. You are only required to pay the Percentage
Royalty as soon as you begin operations of your FBC Business. The Minimum Royalty will
begin to be due one year after you begin operations for aan FBC Location under the Franchise
Agreement, unless your Franchise Agreement is a successor franchise agreement, or you
purchased your Franchise from a previous Freedom Boat Club franchisee, or if you have already
operated aan FBC Business at the same location as the approved location under your Franchise
Agreement, in which case, the Minimum Royalty will be based upon the date that the FBC
Business began operations at the FBC Location.

2. Royalty - Gross Revenues. “Gross Revenues” means the aggregate gross amount of all
revenuesof your revenue, sales and other income and consideration from whatever source derived
(whether in any form of cash or cash equivalents and any “in kind” payments (whether in
property or services)), which arise from or are derived by you or by any other person from
business conducted or which originated in, on, from, or through the FBC Business, whether or not
sold or performed at or from the FBC Business, including, but not limited to, initial and renewal
membership fees, dues, and all other charges, or from the sale of any products associated with the
use of the Proprietary Marks, whether such business is conducted in compliance with or in
violation of the terms of the Franchise Agreement, excluding only sales or other tax receipts (the
collection of which is required by law), authorized sales promotions, authorized deductions (e.g.,
coupon, buy-one-get-one-free), allowances, and pass-through sales in which you sell the goods at
cost (e.g., gas and oil). Any revenue from the resale of boats will not be counted in Gross
Revenues for purposes of fee calculations. We may, from time to time, update the brand
standards—manualBrand Standards Manual to temporarily exclude certain items from Gross
Revenues.

3. Local and Regional Advertising Cooperatives. If a local or regional advertising cooperative is
established, contribution amounts will be established by the cooperative members, subject to our
approval. We anticipate that we and each franchisee will have one vote for each FBC Location
operated in the designated market. Each FBC Location we own that exists within the
cooperative’s area will contribute to the cooperative on the same basis as franchisees. No local or
regional advertising cooperatives have been established as of the Issuance Date of this Franchise
Disclosure Document.

4. Satellite Location Fee. We may authorize you to add a Satellite Location. If we allow you to do
this, you will be required to pay this Satellite Location Fee, sign a Satellite Amendment, and you
and your owners will be required to sign a general release.
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Technology Fee. We will provide you with certain technologies in exchange for your monthly
technology fee, which may change from time to time based on changes to the technical services
we provide and/or our costs to provide these services. The current technology fee is up to $1,000
per month beginning the month you begin operations. We reserve the right to license, sublicense,
and create software and technology that our franchisees must pay for and use. We can change the
software and technology that must be used by our franchisees at any time, which may result in
changes to the technology fee.

76 Liquidated Damages. Liquidated damages are determined by multiplying the combined monthly
average of Royalty fees and Brand Building Fund contributions (without regard to any fee
waivers or other reductions) that are owed by you to us, beginning with date you open your FBC
Business through the date of early termination, multiplied by the lesser of: (i) 36, or (ii) the
number of full months remaining in the term of the Franchise Agreement, except that liquidated
damages will not, under any circumstances, be less than $30,000.

ITEM 7
ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT
Amount Method To Whom
Expenditure Of When Due Payment Is To
Low High Payment Be Made
Initial Franchise Fee® $50,000 $50,000 Lump When you sign | Us
sum the  Franchise
Agreement

Training Expenses® $2,000 $4,000 As As incurred Third Parties

incurred

Real Estate® $3,000 $9,000 As As incurred Landlord

incurred

Improvements $12,000 $35,000 As Before opening | Landlord, Third

(including Signage)® incurred Parties or

Construction

Contractors
Furniture, $2,000 $3,500 As Before opening | Third Parties
Equipment®) incurred
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Amount Method To Whom
Expenditure ] Oof When Due Payment Is To
Low High Payment Be Made
Boat Inventory® $120,000 $300,000 As Before opening | Us, our
incurred Affiliates, Third
Parties
Professional Fees”) $1,500 $5,000 As As incurred Lawyers,
incurred Accountants,
and Other
Professionals
Insurance® $7,000 $12,000 As As incurred Our Approved
incurred Insurance
Company
Start-up Advertising $15,000 $60,000 As As incurred Third Parties
incurred
Deposits, $1,000 $4,000 As Before opening | Suppliers,
Licenses/Permits® incurred Utility
Companies,
Government
Agencies, etc.
Sales and Marketing $0 $15,000 As As incurred Us
Support Fee®? incurred
Additional Funds - $20,000 $35,000 As As incurred Third Parties
Three Months®!) incurred
TOTAL
ESTIMATED
INITIAL $222223,500 $500502,500
INVESTMENT (12(3)
Notes:

These estimated initial expenses are our best estimate of the costs you may incur in establishing and
operating your FBC Franchise. Except as described in Item 10, we do not offer direct or indirect
financing for these items. The estimated initial investment for a converted FBC Business, while still
within the estimated range set forth above, may vary from that of a traditional FBC Business, and these
figures represent the approximate cost for purchasing, installing and equipping the FBC Business.
Conversion Owners may not need to incur all of these expenses. However, the initial investment for a
converted FBC Business will depend on the size, location and amount and condition of existing inventory
of the business to be converted to an FBC Business. All expenditures paid to us or our affiliates are
uniform and non-refundable under any circumstances once paid, unless otherwise described in this
Franchise Disclosure Document. All expenses payable to third parties are non-refundable, except as you
may arrange for utility deposits and other payments. We have not included any state or local sales taxes
in any of the above estimates.

1. Initial Franchise Fee. See Item 5 for more information on Initial Franchise Fees.

2. Training Expenses. We provide training at our training center in Venice, Florida or at another
location designated by us. You must pay for accommodations, gas, parking, and food expenses
while training. This estimate assumes two people will attend training.

3. Real Estate. You will need to rent a minimum of four boat slips and an office. We estimate the
rental for the slips to be between $250 and $1,500 per slip per month, and the rental for an
appropriate office to be between $2,000 and $3,000 per month. A typical FBC Business will
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have aan FBC Location at or near a large body of water and in a geographic area suitable for the
operation of aan FBC Business. Boat slips may not be available under a fixed term lease.

4. Improvements. Your improvements will include office renovation and signage. If your main
office is located at aan FBC Location, then you will need adequate space for up to three office
personnel. In addition, a minimum of 200 square feet of office space is required to receive
potential customers comfortably. Minimum wall area should be 300 square feet to display
pictures of vessels and social events sponsored by the FBC Business. Depending on the size of
your vessels, your boats may create suitable ambience for these activities and may reduce your
office space requirements.

5. Furniture, Equipment. We only require that you utilize one computer for the operation of your
FBC Business, along with a compatible tablet for dockside usage. You may choose to purchase
additional computers if you desire. You will need to purchase a table or desk to meet potential
customers, and adequate desk space for your employees. You will be required to operate a
reservation system for your members and to keep specific records, including membership lists
and financial information in the required format.

6. Boat Inventory. You are initially required to purchase four boats that range from 18 to 26 feet,
depending on the characteristics of your protected territory. As of the Issuance Date of this
Franchise Disclosure Document, these vessels include the following (or similar models): the
Harris Cruiser 23 (Pontoon), the Bayliner VR6 or Sea Ray SPX 210 (Bow Rider), the Bayliner
Element E21 (Deck Boat) and the Bayliner Trophy T22CX or Cobia 220 or 237 (Offshore) or
other NMMA approved vessel manufacturers. If you desire to use larger vessels in your FBC
Business or you choose a location which may require the use of larger vessels, you will need our
prior written consent. In such circumstances, your costs will exceed those in the estimate
provided. During the start-up phase of your FBC Business, you will normally need to add one
additional vessel for every additional 10-15 members that join your FBC Business. In
approximately two to three years, you will normally begin replacing vessels which show
excessive wear. The frequency of the replacement of the vessels varies by climate zone and
usage. The amount listed above also includes paying cash for the boats. If you will be using our
floor plan companies where we have established relationships, then the amounts listed above
could be lowered by $80,000 to $90,000 for the low amount and by $240,000 to $270,000 for the

high amount.
7. Professional Fees. Rates for professionals can vary significantly based on area and experience.
8. Insurance. You must obtain and maintain, at your own expense, the insurance policies and

coverage that we require from the insurance company and broker placing coverage that we direct
and satisfy other insurance-related obligations. The estimate is for one year’s premium for four
boats, but actual costs can be substantially more than the estimates above, depending on the
location of the FBC Business and the number and type of vessels. Please note that if you have
had prior issues or claims from previous operations unrelated to the operation of aan FBC
Business, your rates may be significantly higher than those estimated above.

9. Deposits, Licenses/Permits. Deposits may be required by your landlord, the telephone, gas,
water, and electric companies, or others supplying services to your FBC Business. Local,
municipal, county, and state regulations vary depending on what licenses and permits are
required.
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10. Sales and Marketing Support Fee. This fee is optional if you choose to use our marketing and
support services. The low end of this estimate assumes that you do not wish to use these services
and the high end assumes that you choose to use all of these services that we offer for each of the
first three months your FBC Business is in operation. This fee is currently paid to us but a

portion may be paid to third parties in the future.

11. Additional Funds. These amounts represent our estimate of the amount needed to cover your
expenses for the initial three month start-up phase of your FBC Business. They include salaries
and benefits for employees, but do not include any allowance for an owner’s draw or operating
losses after the initial phase. These figures do not include standard pre-opening expenses,
Royalties, or Brand Building Fund contributions payable under the Franchise Agreement or debt
service, and assume that none of your expenses are offset by any sales generated during the start-
up phase. We have elected to include certain fees as line items above, including real estate and
insurance. For purposes of this disclosure, we estimated the start-up phase to be three months
from the date your FBC Business opens for business. These figures are estimates. Our estimates
are based on our experience, the experience of our affiliates, and our current requirements for
FBC Franchises. In addition, we recommend that you have sufficient additional funds available
to cover one year’s living expenses. The amount will vary substantially depending upon your
situation and must be determined by you.

12. This is an estimate of your initial start-up expenses for one FBC Franchise.

13. Satellite Location. The estimated initial investment for a Satellite Location, while still within the
estimated range described above, may be lower than the initial investment for a standard FBC
Business location-hewever—because. Because the right to operate a particular Satellite Location
will be granted by amending the existing Franchise Agreement for your existing FBC Business,
we have not included those estimates in this table.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Standards and Specifications

You must operate your FBC Business according to our System and specifications. This includes
purchasing or leasing all products, services, supplies, fixtures, equipment, inventory, computer hardware
and software, and real estate related to establishing and operating the FBC Franchise under our
specifications, which may include purchasing these items from: (i) our designees, (ii) approved suppliers,
and/or (iii) us or our affiliates. You must not deviate from these methods, standards, and specifications
without our prior written consent, or otherwise operate in any manner which reflects adversely on our
Proprietary Marks or the System.

Our confidential operating manual (“Brand Standards Manual”) states our specifications,
standards, and guidelines for all products and services we require you to obtain in establishing and
operating your FBC Franchise, and our approved vendors for these products and services. Our Brand
Standards Manual is subject to change at our discretion. We will notify you of new or modified standards,
specifications, and guidelines through periodic amendments or supplements to the Brand Standards
Manual or through other written communication (including electronic communication, such as email, or
through a system-wide intranet). If requested, we will issue copies of our product and service standards
and specifications to you.
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You must purchase, install, maintain in sufficient supply, and use fixtures, furnishings,
equipment, signs, and supplies that conform to the standards and specifications described in the Brand
Standards Manual or otherwise in writing. You must purchase vessels appropriate to the use requirements
of your FBC Business, and the safety and ambience of the System. We have a list of suitable
manufacturers and boat models.

Purchases from Approved Suppliers

Our parent Brunswick, our affiliate Brunswick Family Boat Co, Inc., our affiliate Boston Whaler,
Inc., our affiliate Brunswick Leisure Boat Company, LLC, our affiliate Thunder Jet Boats, Inc., and our
affiliate Lund Boat Company are all approved suppliers of boats. We are also an approved supplier of
boats as described in Item 5. _Unless you are renewing an existing franchise agreement with us, we will
require you to sign a—fleetan equipment exclusivity agreement under which you are restricted from
purchasing boats and motors for your FBC Business from anyone besides us and our affiliates, subject to
availability. Your cost to purchase boats will depend on then-current market conditions and a pricing
formula used by us and our affiliates that may include a distribution fee and an allowance for fuel and
certain freight costs. A sample fleetequipment exclusivity agreement is attached as Exhibit H.
Brunswick is also an approved supplier of engines, and our affiliate Land ‘N’ Sea Distributing, Inc is an
approved supplier of parts and accessories. Our affiliate Freedom Business Services, LLC provides
franchisees with BoatClass services, access to outside bookkeeping and fleet management vendors. Our
affiliate Boateka, Inc. is an approved purchaser of used boats and inventory from franchisees. Our
affiliate Brunswick Product Protection Corporation is an approved supplier of extended warranties and
services for franchisees to bundle to sell with their retired fleet boats. None of these affiliates are
currently the only approved supplier, but we reserve the right to designate them as the only approved
supplier in the future. BAC, the joint venture between our parent Brunswick and Wells Fargo
Commercial Distribution Finance, is a supplier of financing (see Item 10 below). OtherwiseExcept as
described above, neither we, nor any of our affiliates, are currently approved suppliers of products or
supplies to be used in your FBC Business.

¥euUnless you have signed an equipment exclusivity agreement, you may purchase from any
approved supplier whose products or vessels meets the specifications, product line, and brand
requirements contained in our Brand Standards Manual. These specifications may limit the brands and
product lines of boats, engines, parts and accessories you may purchase. All vessels must meet or exceed
the minimum specifications contained in the Brand Standards Manual. Except for the sales of products or
services by us or our affiliates to franchisees, we do not derive any revenue, rebates, or other material
benefits from your use of approved manufacturers or suppliers but we reserve the right to do so in the
future. Our revenue or other consideration received may include promotional allowances, volume
discounts, and other payments. There are no caps or limitations on the maximum amount of rebates we
may receive from our suppliers as the result of franchisee purchases. Some vendors who exhibit at our
annual franchise conference pay a fee which is used to directly offset costs of the conference.

We and our affiliates are currently the only approved suppliers of certain products and services
and approved suppliers of certain products and services, as described above. These products and services
include boats, engines, supplier parts and accessories. We and our parent and affiliates, who are approved
suppliers (as described above), may derive revenue from the sale of products or services to franchisees.
We may designate ourselves or our affiliates in the future as an approved supplier of additional products
or services, or the only approved supplier, from which you may or must lease or purchase certain products
or services in developing and operating your FBC Business. Some of our officers own equity in our
parent, Brunswick, which is an approved supplier and is also the parent company of several approved
suppliers, including us.
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During our last fiscal year, ended December 31, 20242023, we did not derive any revenue, or
other material consideration from the sale or lease of products or services to franchisees. During our last
fiscal year, ended December 31, 20242023 our affiliates realized revenues totaling
$32,874,94414,731,120 from the sale or lease of products or services to franchisees, allocated as follows:
Brunswick Corporation, $13;076,06143,081,669; Brunswick Family Boat Co, Inc., $9;325;9255,184,999;
Brunswick Leisure Boat Company LLC, $6;469,4334,867,517; Boston Whaler, Inc., $2,212,682235,456;
Land ‘N’ Sea Distributing, Inc., $1,422;459140,515; Thunder Jet Boats, Inc., $2—?8—758 51,142; Lund
Boat Company, $78;75733,642; Brunswmk Product Protection Corporation, $‘1—2—,93924 465; Blue Water
Finance, $11,049; and Freedom Business Services LLC, $4,886666.

We estimate that the purchase of these supplies, equipment, inventory, fixtures, products, and
services from us or our designated or approved suppliers and distributors, or those meeting our standards
and specifications, will be approximately 51% to 89% of your of your total cost to establish aan FBC
Business, and 15% to 35% of your total cost to operate aan FBC Business (not including amortization,
depreciation, or replacement of worn or obsolete improvements, equipment, or fixtures).

We have certain relationships with suppliers of boats, marine engines, and related equipment that
may provide price discounts or other incentives for the benefit of our franchisees. We may establish other
similar relationships and negotiate purchase arrangements in the future.

We do not have purchasing and distribution cooperatives as of the Issuance Date of this Franchise
Disclosure Document. We do not provide material benefits, such as renewing or granting additional
Franchises to franchisees based on their use of designated or approved suppliers.

You must use the computer hardware and software that we periodically designate to operate your
FBC Franchise, which may include dockside tablet devices. You must obtain the software licenses,
maintenance and support services, and other related services that meet our specifications from the
suppliers we specify.

You must obtain and maintain the insurance coverage required under the Franchise Agreement.
Both the insurance company and the broker placing coverage will be approved by us. The insurance
company must be authorized to do business in the state where your FBC Business is located. It must have
a rating of A+ or better as determined by A.M. Best and Co. or a comparable rating by another nationally
recognized rating organization. We currently require you to obtain and maintain the following insurance
coverages from our approved insurance company and broker placing coverage: (i) workers’ compensation
and employers’ liability in amounts prescribed by law; (ii) automobile and vessel liability for owned, non-
owned and hired vehicles and vessels, in an amount not less than $1,000,000 combined single limit; (iii)
liability insurance written on an occurrence basis, using a combined single limit per occurrence for bodily
injury, personal injury and property damage of at least $1,000,000 per occurrence/$2,000,000 aggregate
(except as prescribed by law or availability for the above); (iv) all risk insurance covering fire and
extended coverage, vandalism and malicious mischief, sprinkler leakage and all other perils of direct
physical loss or damage, for the full replacement value of all your property, vessels or equipment of any
nature located at, on, in or about the FBC Business, including all contents and signs, with reasonable
deductibles acceptable to us; (v) an umbrella excess liability policy in an amount not less than $1,000,000
per occurrence and $1,000,000 aggregate; and (vi) such additional insurance, including casualty loss
insurance, as may be required by any lease. We may periodically increase the amounts of coverage
required under these insurance policies and/or require different or additional insurance coverage at any
time. All insurance policies must name us, our parent, and any affiliates we designate as additional
named-insured parties.
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Approval of New Suppliers

If you desire to purchase any product or service from a manufacturer or supplier other than those
approved by us, you must notify us in advance, providing information concerning the manufacturer or
supplier and the product or service as reasonably requested by us. We will evaluate the product or service
from this manufacturer or supplier, at your expense, to ascertain whether they meet our standards. We
apply the following general criteria in approving a proposed supplier: (1) ability to purchase the product
in bulk; (2) quality of services; (3) production and delivery capability; (4) proximity to FBC Franchises to
ensure timely deliveries of the products or services; (5) the dependability of the supplier; and (6) other
factors. We may grant or deny you permission to purchase and sell such product in our reasonable
business judgment. We will approve or disapprove the supplier within 30 days of receipt of your request
and adequate samples of the items for which approval is requested. You will not be charged a fee for such
approval or disapproval of manufacturers or suppliers. We have the right to revoke an approval upon 30
days’ written notice to you.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other
items of this disclosure document.

Obligation Section in Franchise Agreement DiscIosILtlig]D”(])cument
. Site selection and acquisition/lease Section IV Items 8 and 11

b. Pre-opening purchases/leases Sections 1V, VI, VIII, IX and XI Items 7, 8 and 11

c. Site development and other pre-opening Sections 1V, VIl and VIII Items 7, 8 and 11
requirements

d. Initial and ongoing training Section V Items 7 and 11

e. Opening Section IV Items 7 and 11

f.  Fees Sections I, 11, 111, IV, V, VI, IX, XI, |Items5, 6 and 7

XI1, X111, X1V, XV and XXIV

g. Compliance with standards and Sections I, I, IV, VI, VII, VIl and | Items 8 and 11
policies/operating manual Xl

h. Trademarks and proprietary information Sections I, VI, X1, XV, XVI and Items 13 and 14

XXI

i.  Restrictions on products/services offered Sections VI and VIII Items 8 and 16

j. Warranty and customer service requirements | Section VI None

k. Territorial development and sales quotas Section | Item 12

1. Ongoing product/service purchases Section VIII Item 8

m. Maintenance, appearance and remodeling Sections 11, IV and VI Item 8
requirements

n. Insurance Section IX Items 7 and 8

0. Advertising Sections X1 and XII Items 7, 8 and 11

p. Indemnification Section X None

g. Owner’s participation/management/staffing | Sections V, VI and XV Items 1, 11 and 15

r. Records and reports Sections V, VI and XIV Items 6 and 11

s.  Inspections and audits Sections 1V, VIl and XIV Items 6, 11 and 17

t.  Transfer Section XV Items 6, 15 and 17
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Obligation Section in Franchise Agreement . ISy
Disclosure Document
u. Renewal Section |1 Items 6 and 17
v. Post-termination obligations Sections XVII and XXI Item 17
w. Non-competition covenants Section XVII Item 17
X. Dispute resolution Sections XXIII and XXIV Item 17
y. Personal guaranties of franchisee, Section XV and Attachment D Item 15
franchisee’s owners, and their spouses

ITEM 10
FINANCING

We do not offer direct financing. Based on the franchisee’s qualifications,—#s credit rating, and
other factors as determined in its sole discretion, Brunswick Acceptance Company, LLC (“BAC”) (a joint
venture between our parent Brunswick Corporation and Wells Fargo Commercial Distribution Finance,
LLC) may offer customized financing to certain franchisees for the purchase of Covered Boat inventory,
as described in this Item 10. In the alternative, a franchisee may choose another lender or finance
company. Neither we nor Brunswick Corporation receive a fee for placing such financing for you with
BAC. Moreover, neither we nor BAC provide financing for the purchase of your franchise.

Should a franchisee choose to participate in the optional BAC financing program for the purchase
of boat inventory as described above, and should BAC, in its sole discretion, approve you for a line of
credit, one of the documents you will need to execute will be a financing agreement to be agreed upon by
the parties. A sample financing agreement is attached in Exhibit H.

ltem Source of | Amount Term (Yrs) and Monthly Prepay Security T
Financed | Financing | Financed Interest Rate Payment | Penalty Required Liability Upon Default
Covered BAC Up to | Up to 18% per | Based on | None As negotiated | Based on negotiated terms but may
Boats @ 100% of | annum, generally | negotiated between  BAC | include:
the based on aterm and and  franchisee, | 500 the occurrence of a defaul,
original benchmark equal | negotiated may include that | gac shall have all rights and
invoice to the base rate or | interest BAC will require | ramedies of a secured party under
price of | a substitute index | rate a  perfected | 1o yCC and other applicable law
each rate (which may priority - Security | anq | the rights and remedies set
govféf d ké;cz;djusted Tﬁy Lntetrest ;f‘ eacg forth in its financing agreement,
0d . e oal inanced | ; ;
applicable “Base along with all | ncuding -
Rate” is subject other assets of | termination of facility with BAC;
to change and franchisee, and and accelgratlor} of amounts_ov_ved
generally will be may require to BAC, |nc|yd|ng but not limited
based on: (i) the Guaranties from | o Principal, interest fees, charges,
30-Day Average owners or | and expenses as descrlbed_ln more
SOFR, plus a others® detail in the financing
spread adjustment agreement.®
determined by
BAC; or (ii) the
highest published
Prime Rate. The
applicable Base
Rate (or other
benchmark) and
term  will  be
determined by
BAC®
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1. A “Covered Boat” means any boat purchased from Brunswick Corporation, one of our
affiliates approved by BAC, or another vendor approved by Wells Fargo Commercial Distribution
Finance, LLC, and used as boat inventory.

2. The cost of freight may also be financed if it is included on the original invoice.

3. The term and the interest rate will vary for each financing transaction depending on the
amount of the proposed financing, the credit rating of the franchisee and other relevant factors. The
interest rate will initially be based on a “Base Rate.” The Base Rate refers to one of the following: (i) the
30-Day Average SOFR plus a spread adjustment determined by BAC; or (ii) the highest “Prime Rate” as
published in the “Money Rates” column of The Wall Street Journal or in any other publication that BAC
designates. “Adjusted 30-Day Average SOFR” shall mean, for any calendar month, the greater of: (a) a
per annum interest rate equal to the 30-Day Average SOFR as published by the Federal Reserve Bank of
New York (or in other publication that BAC designates) on or about the first business day of such month
plus a spread adjustment selected by BAC; or (b) a minimum rate per annum equal to the greater of zero
percent per annum or such other minimum rate specified by BAC in a notice to you. “Prime Rate” refers,
in any calendar month, an interest rate that is equal to the greater of: (a) the highest “prime rate” as
published in the “Money Rates” column of The Wall Street Journal or in any other publication, website or
electronic source that BAC, in its sole discretion, may select, on or about the first business day of the
month; or (b) a minimum rate per annum equal to the greater of zero percent per annum or such other
minimum rate specified by BAC in a notice to you. The Base Rate (or any substitute benchmark) may be
further adjusted by BAC to includes margins, matrices, and other adders upon notice to you.

BAC may substitute an alternative index rate and spread adjustment for the Base Rate (or any
previously negotiated or substituted interest rate and spread adjustment or other benchmark) upon the
occurrence of any of the following: (a) a public statement or publication of information by or on behalf of
the administrator of such index rate, or any successor administrator (collectively, “Benchmark
Administrator”) or a regulatory supervisor for, or any insolvency or resolution official with authority
over, the Benchmark Administrator, announcing that: (i) the Benchmark Administrator has ceased or will
cease to provide such index rate, permanently or indefinitely; or (ii) the applicable index rate is no longer,
or as of a specified future date will no longer be, representative of underlying markets; or (b) notice is
provided by BAC to you of BAC’s intention to adopt a new benchmark to replace the applicable
benchmark; or (c) entrance by BAC and you into a written agreement to adopt a new benchmark to
replace the applicable index rate. BAC will have the right to determine thatwhether these events have
occurred or to otherwise designate that a new index rate and spread adjustment will be used as a
benchmark in its sole discretion.

The default interest rate will be the default rate specified in your financing program with BAC, if
any, or if there is none so specified, at the lesser of 3% per annum above the rate in effect immediately
prior to the default, or the highest lawful contract rate of interest permitted under applicable law.

4. You and your owners (if you are a legal entity) or others may be required to guarantee the
amount financed and/or provide additional collateral.

5. If you default, BAC has the right to bring a claim against you in the State of Illinois. You
must waive all defenses against BAC, and other legal rights. Any default under your financing agreement
will also be a default under your Franchise Agreement.

BAC may sell, assign or discount the amount financed to a third party. In such cases, you may
lose all your defenses against such third party as a result of the sale or assignment.
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Any financing offered by BAC will be subject to credit approval, customer due diligence, and
terms and conditions of the negotiated financing agreement which may differ from the sample financing
agreement attached in Exhibit H. This Franchise Disclosure Document does not modify, amend, or add
terms to the financing agreement negotiated between the franchisee and BAC.

Except as provided above, we do not offer direct or indirect financing to you. There may be
circumstances in which Brunswick Corporation or our affiliates guarantee certain of franchisee’s
financing obligations or provide an agreement to BAC to repurchase the Covered Boats upon foreclosure
by BAC. Otherwise, we do not guarantee your promissory notes, leases, or other obligations.

ITEM11
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Except as listed below, FFS is not required to provide any assistance to you.

Pre-Opening Obligations

Before you open your FBC Franchise, we (or our designee(s)) will provide the following
assistance and services to you:

1. Provide an initial training program in Venice, Florida or another location designated by
us (“Initial Training Program”) for up to four people, as described below (Franchise Agreement, Section
V).

2. Make available to you on our website or through other electronic means, one copy of the
Brand Standards Manual. The Brand Standards Manual is confidential and remains our property. We will
modify the Brand Standards Manual from time to time to reflect changes in the standards, specifications,
and procedures for operating aan FBC Business (Franchise Agreement, Section VI.B.). The Brand
Standards Manual is digital and consists of approximately 131 digital pages. The table of contents for the
Brand Standards Manual is attached to this Franchise Disclosure Document as Exhibit C.

3. Prescribe standard uniforms and attire for your personnel (Franchise Agreement, Section
VL1J.).

4. Provide a list of required suppliers or manufacturers of supplies (Franchise Agreement,
Section VIILA)).

5. Approve the proposed site for your FBC Business prior to your execution of a lease. If;

at-the-time-the-Franchise-Agreement-is-executed; you do not have net-ebtained-orwe-have-not-approved a

location for the FBC Business when you sign the Franchise Agreement, you must; secure a site within 60
days afterof signing-the-Franchise-Agreementobtain-a-site forthe FBC Business. If you do not submit an
acceptable proposed site within that time period, we may, in our sole discretion, terminate the Franchise
Agreement; unless you submit another proposed site within the protected territory within 30 days of the
expiration of the initial site submission period or pay the Opening Extension Fee. We will approve or
disapprove your proposed site within 30 days of receipt of your completed site report and any other
materials we request. Approval of your FBC Business location is based on available demographic
information for the site and the area in which it is located, including income figures, visibility,
accessibility of the site, parking facilities, competition, and other considerations including the terms and
conditions under which the site is available. Your lease must contain certain provisions of our
“Addendum to Slip Agreement,” which is attached to this Franchise Disclosure Document in Exhibit H.
In many areas, boat slips are not available under leases for a fixed period. We reserve the right to
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withhold approval on any site for any reason. No proposed site will be deemed approved unless it has
been expressly approved in writing by us (Franchise Agreement, Section IV.A.). We do not assist you in
conforming the premises to local ordinance and building codes nor do we assist you in obtaining any
required permits. Except as noted, we do not deliver or assist with the installation of any fixtures,
furnishings, equipment, signs or other supplies.

6. Designate a protected territory for your FBC Business. If you sign a Development
Addendum, we will designate the protected territory within which you may develop a specified number of
Franchises subject to the Development Schedule (See Development Addendum).

We do not provide the above services to renewal franchisees and may not provide all of the above
services to franchisees that purchase existing FBC Businesses.

Schedule for Opening

Franchisees typically should be able to open their FBC Businesses within 60 to 90 days after they
sign a Franchise Agreement. This time may be longer due to various factors that affect opening time, such
as the ability to obtain a lease; availability, delivery, and installation of fixtures, signs, equipment, and
vessels; completion of required training; financing; building permits; zoning; seasonality and local
ordinances. Other factors include weather conditions, shortages, and delays in installation of equipment,
fixtures, and signs. AAn FBC Business will be permitted to open for business only after receiving our
written approval. You are required to open the FBC Business within 120 days of signing the Franchise
Agreement or you will be required to pay #-the ameunt-of $125-per—week+(“Opening Extension Fee?)
until your FBC Business is open. We may terminate your Franchise Agreement for failure to open your
FBC Business in lieu of accepting this fee.

Continuing Obligations

During the operation of your FBC Business, we (or our designee(s)) will provide the following
assistance and services to you:

1. From time to time during the term of the Franchise Agreement, determine the standards
of quality, service, merchandising, and advertising (Franchise Agreement, Sections VI, VII, VIII and XI).

2. Provide a uniform reporting system, including standardized forms (Franchise Agreement,
Section XIV).

3. Evaluate sources of supplies recommended by you (Franchise Agreement, Section
VIILB.).

4. Upon reasonable request, provide advice regarding your FBC Business’ operations based

on reports or inspections. Subject to our availability, advice will be given during our regular business
hours and via written materials, electronic media, telephone, or other methods in our discretion (Franchise
Agreement, Section XI1V).

Optional Assistance

During the term of the Franchise Agreement, we (or our designee(s)) may, but are not required to,
provide the following assistance and services to you:

{0017536900183992.DOC. } 25
[20242025 FDD v5FV1F]



1. If you request that we send a representative into your territory to assist you in the site
selection process for your FBC Location, and if we elect to assist you, we reserve the right to charge a site
evaluation assistance fee (“Site Selection Assistance Fee”) for these services. If we choose to provide this
assistance, the Site Selection Assistance Fee will be-the-sum-of $500 per day (based on an eight-hour day,
including travel time), plus all of our expenses for travel, lodging, meals, and other out-of-pocket
expenses incurred in connection with such assistance (estimated to be approximately $200 per day). This
fee will be due in a lump sum after our assistance has been rendered.

2. Modify, update, or change the System, including the adoption and use of new or modified
trade names, trademarks, service marks, or copyrighted materials, new products, new equipment, or new
techniques.

3. Make periodic visits to the FBC Business for the purpose of assisting in all aspects of the
operation and management of the Franchise, prepare written reports concerning these visits outlining any
suggested changes or improvements in the operation of the Franchise, and detailing any problems in the
operations which become evident as a result of any visit. If provided at your request, you must reimburse
our expenses and pay our then-current training charges.

4. Maintain and administer the Brand Building Fund. We may dissolve the Brand Building
Fund upon written notice (Franchise Agreement, Section XI).

5. Hold periodic national or regional conferences to discuss business and operational issues
affecting Freedom Boat Club franchisees.

6. Provide optional sales and marketing support services to you on either an ongoing or as
needed basis. If you elect to have us provide these optional sales and marketing support services, you
must pay us our then-current fees for providing such services (Franchise Agreement, Section XI).

7. Recommend prices at which you sell your products or services, and set maximum and
minimum prices if permitted by law.

8—Reserve-theright to-establish8. Establish minimum and maximum resale prices for use

with multi-area marketing programs and special price promotions as allowed by law.

Advertising
Brand Building Fund

The Brand Fund is for marketing, developing, and promoting the System, the Marks and Freedom
Boat Franchises. You must pay 0.5% of your Gross Sales to the Brand Fund (“Brand Fund
Contribution™). We reserve the right to increase the Brand Fund Contribution up to 1% upon 30 days’
written notice. Your Brand Fund Contribution will be in addition to all other advertising requirements set
out in this Item 11. Each franchisee will be required to contribute to the Brand Fund, but certain
franchisees may contribute on a different basis depending on when they signed their Franchise
Agreement. Freedom Boat Businesses owned by us and our affiliates will contribute to the Brand Fund
on the same basis as franchisees.

The Brand Building Fund will be administered by us, or our affiliate or designees, in our
discretion, and we may use national and/or regional advertising agencies as the source for our advertising
materials, or we may prepare them in-house. FheWe will not keep the Brand Building Fund wit-be-in a

separate bank _account,cemmercial-account—or-savings-account: but we will maintain an accounting of
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the Brand Building Fund. Your contribution to the Brand Building Fund will be in addition to all other
advertising requirements set out in this Item 11.

We may reimburse ourselves, our authorized representatives, or our affiliates from the Brand
Building Fund for administrative costs, independent audits, reasonable accounting, bookkeeping,
reporting and legal expenses, taxes, and all other reasonable direct or indirect expenses that may be
incurred by us or our authorized representatives and associated with the programs funded by the Brand
Building Fund. We assume no fiduciary duty to you or other direct or indirect liability or obligation to
collect amounts due to the Brand Building Fund or to maintain, direct, or administer the Brand Building
Fund. Any unused funds in any calendar year will be applied to the following year’s funds, and we
reserve the right to contribute or loan additional funds to the Brand Building Fund on any terms we deem
reasonable. Because this fund would not be audited, audited financial statements will not be available to
franchisees. We will provide an annual accounting for the Brand Building Fund that shows how the Brand
Building Fund proceeds have been spent for the previous year upon written request.

We may use the Brand Building Fund for the creation, production, and placement of commercial
advertising; agency costs and commissions; creation and production of video, audio, and written
advertisements; administering multi-regional advertising programs, direct mail, and other media
advertising; in-house staff assistance and related administrative costs; local and regional promotions;
engaging one or more public relations firms or conducting our own public relations campaigns; market
research; implementing technology and resources to enhance brand satisfaction and evaluation of the
customer experience; and other advertising and marketing activities, including participating at trade
shows. Advertising may be placed in local, regional, national, or international media of our choice,
including, but not limited to, print, direct mail, radio, television, or Internet. We do not guarantee that
advertising expenditures from the Brand Building Fund will benefit you or any other franchisee directly,
on a pro rata basis, or at all.

We are not obligated to spend any amount on advertising in the geographical area where you are
or will be located. We will not use the Brand Building Fund contributions for advertising that is
principally a solicitation for the sale of Franchises, but we reserve the right to include a notation in any
advertisement indicating “Franchises Available” or similar phrasing. During our last fiscal year, which
ended December 31, 20242023, the Brand Building Fund contributions were approximately spent as
follows: 6271% on technology;25/resources, 15% on production, and 14% on website.

Local Advertising

For the period beginning approximately 30 days before you open your FBC Business, and
continuing through approximately the first 60 days after you have your FBC Business open and operating,
we require that you spend a minimum of $15,000 on start-up advertising (“Start-Up Advertising”). We
recommend you follow the guidelines in the Brand Standards Manual that describe how the Start-Up
Advertising should be allocated in order to maximize your advertising efforts.

You are required to spend a minimum of ene-percent{1%)% of Gross Revenues on a monthly
basis for local advertising beginning 30 days after the opening of your FBC Business. You are required to
substantiate local advertising by supplying such information as we may require including tear sheets, paid
advertising invoices, and similar documentation (Franchise Agreement, Section XI1.B.). You are
reguiredencouraged to attend, as an exhibitor, each boat expo that takes place in your protected territory
or if there is no such expo in your territory, the most appropriate expo relative to your protected territory.

If you wish to advertise online or through social media, you must follow our online advertising
policy, which is contained in our Brand Standards Manual. Our online policy may change as technology
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and the Internet changes. Under our online policy, we may retain the sole right to market on the Internet,
including all use of websites, domain names, social media accounts, advertising, and co-branding
arrangements. We may restrict your use of social media. We may not allow you to independently market
on the Internet, or use any domain name, address, locator, link, metatag, or search technique with words
or symbols similar to the Proprietary Marks. We intend that any franchisee website will be accessed only
through our home page.

You must order sales and marketing material from our designated suppliers. It is a material
breach of the Franchise Agreement to use other marketing material without obtaining our prior written
approval. If you desire to use your own advertising materials, you must obtain our prior approval, which
may be granted or denied in our sole discretion (Franchise Agreement, Section X1.B.). We will review
your request and we will respond in writing within 15 days from the date we receive all requested
information. Our failure to notify you in the specified time frame will be deemed a disapproval of your
request. Use of logos, Proprietary Marks, and other name identification materials must be consistent with
our approved standards. You may not use our logos, Proprietary Marks, and other name identification
materials on items to be sold or services to be provided without our prior written approval. If we approve
of promotional items or services that will be sold in your FBC Business, those items or services must be
included in your Gross Revenues, and will be subject to Royalties, local advertising requirement, and
Brand Building Fund Contributions. If you use unauthorized advertising materials, you must pay a fee of
$500 per occurrence to the Brand Building Fund.

You may be required to participate in local and regional advertising cooperatives (each, a “Co-
0p”) in connection with the advertising and promotional programs administered by us or other FBC
Businesses. If a Co-op is formed in your area, you will be required to pay an amount set by the Co-op, not
to exceed one-and-one-guarter-percent{1.25%)% of Gross Revenues for each FBC Business that the
franchisee owns that exists within the Co-op’s area, and will reduce your local advertising requirement, as
described above (Franchise Agreement, Section XII.C.). The Co-op members and their elected officers
are responsible for administration of the Co-op. Co-op advertising may not mention or state prices for the
services available at the FBC Businesses in the Co-op. Each Co-op must prepare quarterly and annual
financial statements, and such statements will be provided for review to each member of such Co-op.
Such amount shall be uniform to all members in that Co-op (Franchise Agreement, Section XII.A.). We
may designate any geographic area for purposes of establishing a Co-op, determine whether a Co-op
applies to your Franchise, and require that any existing Co-op be changed, dissolved, or merged with
another.

A Co-op must be administered by members of the Co-op who are duly elected by the other
members, and must seek and receive our prior written approval of any promotional materials or
advertising plans to be used or produced by the Co-op. Each Co-op member will have a vote for each
location being operated, except those members who are in default of their Franchise Agreement or any
Co-op rules will not be able to vote. If we have a corporate owned or affiliate owned location in the Co-
op’s geographic area, that location will have the same voting power and will make the same contribution
as a non-corporate owned or affiliate owned Franchise in that Co-op. If we do not have a corporate
owned or affiliate owned location in the Co-op’s geographic area, then we will be a non-voting member
of that Co-op. If you do not satisfy your obligations to the Co-op, then we have the right to deduct the
funds you owe to the Co-op at the same time and in the same manner as we collect Royalty fees, and
remit these funds to the Co-op.

, :

Marketing Council
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We have established a—Brand—Buiding—Fundan advisory committee consisting of velunteer
franchlsees and franchlsor representatlves who adwse and consult Wmh—us—FegaFelmgon the establ+shmem-

adveﬁmng—pehemsuse of the Brand Bulldlng Fund (“Brand—Bqumq—Hmd—Advmew
Committee™)-Marketing Council”). The organizational structure and manner of operation of the Brand
BuHding—Fund—Advisery—CemmitteeMarketing  Council have been determined by us to promote

communications between us and all franchiseess. We consult with the Brand-Building-Fund-Advisory
CommitteeMarketing Council and consider the eemmittee’scouncil’s input and advice concerning the use

of the Brand Building Fund. However, we will retain sole discretion over all aspects, including
administration and use, of the Brand Building Fund. We have the power to form, change or dissolve the

Brand-Building-Fund-Advisory-CommitteeMarketing Council in our sole discretion.

Computer System

You are obligated to install and to maintain the computer system and equipment sufficient to
operate industry standard email and Internet browsing software. The “Computer System” consists of one
computer running Microsoft Windows 1811 or later (or other approved OS), with licensed QuickBooks
and Microsoft Office 2046,-365;-erlater) software programs installed and configured for use in the FBC
Business; and one tablet computer configured with reservation system and electronic check in/check out
application. You are required to use our standard sales program and reservation system. We estimate the
cost of the computer system to be approximately $300 to $2,500. We provide an Internet reservation
system. You must record all Gross Revenues on the Computer System. You must store all data and
information in the Computer System that we designate, and report data and information in the manner we
specify. The Computer System will generate reports on the Gross Revenues of your FBC Franchise. You
must also maintain a high-speed Internet connection at the FBC Business. In addition to offering and
accepting any gift cards and loyalty cards we designate, you must use any payment vendors and accept all
payment methods that we determine. We are not required to provide you with any ongoing maintenance,
repairs, upgrades, updates, or support for the Computer System (Franchise Agreement, Section VI). The
cost of maintaining, updating, or upgrading the Computer System or its components will depend on your
repair history, costs of computer maintenance services in your area, and technological advances. We
estimate the annual cost will range between $1,000 and $2,000, but this could vary (as discussed above).
You must arrange for installation, maintenance, and support of the Computer System at your cost. There
are no limitations in the Franchise Agreement regarding the costs of such required support, maintenance,
repairs, or upgrades relating to the Computer System. We may revise our specifications for the Computer
System periodically. You must upgrade or replace your Computer System at such time as specifications
are revised. There is no limitation on the frequency and cost of this obligation.

You may not maintain a site on the Internet or register a domain name, other than that which is
provided by us. We will provide and maintain a portal for your FBC Business linked on the main website
for the System. You will be able to modify certain components within the portal to customize it to your
FBC Business.

We (or our designee(s)) have the right to independently access all electronic information and data
relating to your Franchise and to collect and use your electronic information and data in any manner,
including to promote the System and the sale of Franchises. This may include posting financial
information of each franchisee on an intranet website. There is no contractual limitation on our right to
request, receive or use information through our proprietary data management and intranet system. We
may access the electronic information and data from your Computer System remotely, in your FBC
Location, or from other locations.
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Training
Initial Training

Prior to the opening of the FBC Business, all owners of the FBC Business and persons with
overall responsibility for the day-to-day operation of the FBC Business (including your operating
principal) must attend and successfully complete to our satlsfactlon the Initial Tralnlng Program ata
location designated by us. Ay
which-is-held-at-our—corporate—office: If each of persons that we requwe do not complete our initial
training program to our satisfaction, we may terminate your Franchise Agreement. There is no charge for
the first four persons who attend the Initial Training Program. You are responsible for all travel, lodging,
and subsistence expenses of those persons attending the training session. These costs will vary as a
function of the distance traveled, the lodgings selected, the restaurants used, and the type of transportation
selected. Training will not exceed five business days, and usually takes place approximately 15 days after
the Franchise Agreement is signed. Our training program includes, among other things, FBC Business
operations; customer service procedures; management techniques; accounting; general business
procedures; Computer System orientation; and sales and marketing (Franchise Agreement, Section V).

Only owners or managers trained by us can have overall responsibility for the operation of the
FBC Business, and you will send each owner or manager with responsibility over the day-to-day
operations of the FBC Business to us for training unless the training is waived by us.

We plan to provide the training listed in the table below. We reserve the right to vary the length
and content of the Initial Training Program based upon the experience and skill level of the individual
attending the Initial Training Program.

TRAINING PROGRAM

Hours of Hours of
Subject Classroom On-The-Job Location
Training Training

Business Definition 4 0 Venice, Florida or other
location we designate

Marketing 4 0 Venice, Florida or other
location we designate

Sales 8 8 Venice, Florida or other
location we designate

Vessel Operations 4 4 Venice, Florida or other
location we designate

Reservation Procedures 1 0 Venice, Florida or other
location we designate

Administration 3 0 Venice, Florida or other
location we designate

Wrap-up Q&A 4 0 Venice, Florida or other
location we designate

Dockside Operations 4 0 Venice, Florida or other
location we designate

Instructor Training 2 0 Venice, Florida or other
location we designate

Fleet Maintenance 3 0 Venice, Florida or other
location we designate

TOTAL 2837 12 Venice, Florida or other
location we designate
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Notes:

1. The training subjects may vary, and the training may be less than the times indicated above,
depending on the number and experience of the attendees. We will use the Brand Standards
Manual and other handouts as the primary instruction materials during the Initial Training
Program.

2. Scott Ward, our Vice President and General Manager since August 2024, currently oversees our
training program. Mr. Ward has worked in the marine industry since 1988 and has been with the
franchisor since 2024.

3. Other instructors will include Freedom Boat Club staff members from their respective business
unit sharing their knowledge and experience operating a boat club business. Each of our member
trainers has a USCG Captain’s License with a minimum of three years’ experience in the
industry, including experience in each of the areas of training focus, and regularly attends
industry workshops and forums to maintain their expertise.

Ongoing Training

From time to time, we may require that your operating principal and other previously trained
personnel attend system-wide refresher or additional training courses. Some of these courses may be
optional, while others may be required. If you appoint a new operating principal or other person of
appropriate responsibility, that person must attend and successfully complete our Initial Training Program
before assuming responsibility for the management of your FBC Business. If we conduct an inspection of
your FBC Business and determine you are not operating in compliance with the Franchise Agreement, we
may require that your personnel attend remedial training that addresses your operational deficiencies.
You may also request that we provide additional training (either at corporate headquarters or at your FBC
Location), which will be conducted at your cost.

ITEM 12
TERRITORY

Your protected territory (“Protected Territory”) is an exclusive territory that is based on the
geographic area and population properties within that area and other relevant demographic characteristics.
Generally, we will grant only one license to a franchisee for any area with a population of approximately
50,000 to 100,000 people in the designated geographical location. The geographical location itself may
also impact the size of your Protected Territory, including the number and size of the bodies of water in or
around your Protected Territory. We may offer you a larger Protected Territory if you enter into the
Development Addendum and agree to develop additional Satellite Locations under your franchise
agreement according to a Development Schedule. However, if you do not meet the Development
Schedule, your Protected Territory will typically be reduced to a radius around the then-existing locations,
typically between 5 to 10 miles, depending on the geographical location, all as agreed to in your
Development Addendum. Except for a reduction if you fail to meet the Development Schedule under a
Development Addendum, there are no circumstances that allow us to alter your Protected Territory during
the term of your Franchise Agreement. You do not receive the right to acquire additional Franchises
unless you purchase the right under a separate franchise agreement. We do not grant you any options or
rights of first refusal to purchase existing Franchises or Franchises in certain territories under the
Franchise Agreement.
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The population statistics used in determining your Protected Territory will be based on humbers
derived from U.S. Census data, and supplemented with other information available and other population
statistical sources of our choosing to determine populations. In certain densely populated metropolitan
areas, a territory may be considerably smaller in geographic area, while franchisees operating in less
densely populated urban areas may have significantly larger geographic areas.

During the term of your Franchise Agreement, so long as you are in compliance with the
Franchise Agreement, we will not establish, operate, or license others to establish or operate, aan FBC
Business within your Protected Territory. You may only operate your FBC Business in your Protected
Territory. You may only establish one FBC Business within your Protected Territory. You do not have
the right to acquire additional franchises within your Protected Territory but we may, in our sole
discretion, allow you to operate Satellite Locations within your Protected Territory. If permitted, you will
be required to pay the Satellite Location Fee and sign our general release of claims. If you wish to
purchase an additional FBC Business, you must apply to us, and we may, at our discretion, offer an
additional Franchise to you. We will approve the territory and location for any future Franchises and our
then-current standards will apply. You may directly market or solicit customers located anywhere so long
as you do not operate your FBC Business outside your Protected Territory, follow the customer marketing
and solicitation requirements in our Brand Standards Manual and follow any off-site policies and
procedures in our Brand Standards Manual. We and our franchisees may market and solicit customers
located inside your Protected Territory to do business with FBC Businesses located outside of your
Protected Territory, however we and our franchisees may not operate aan FBC Business within your
Protected Territory. We will not be required to pay any compensation for soliciting or accepting orders
inside your Territory. We are not required to pay you if we exercise any of our rights within your
Protected Territory. You may not sell products through other channels of distribution such as wholesale,
Internet or mail order sales without our prior written approval.

We retain the right, for ourselves and our affiliates, on any terms we deem advisable, and without
granting you any rights, all territorial rights not expressly granted to you. These include the right to:

1. to own, franchise, or operate FBC Businesses at any location outside of your Protected
Territory, regardless of the proximity to your FBC Business(es);

2. to use the Proprietary Marks and the System to sell any products or services similar to
those which you will sell, through any alternate channels of distribution within or outside of your
Protected Territory. This includes, but is not limited to, retail locations and other channels of distribution
such as television, mail order, catalog sales, wholesale to unrelated retail outlets, or over the Internet;

3. to use and license the use of other proprietary and non-proprietary marks or methods
which are not the same as or confusingly similar to the Proprietary Marks, whether in alternative channels
of distribution or in the operation of a business offering shared boat access, boat rental and related
products and services, at any location, including within your Protected Territory, which may be similar to
or different from the business operated by you;

4. to engage in any transaction, including to purchase or be purchased by, merge or combine
with, to convert to the System or be converted into a new system with any business whether franchised or
corporately owned, including a business that competes directly or indirectly with your FBC Business,
whether located inside or outside your Protected Territory, provided that any competing businesses
located inside your Protected Territory will not operate under the Proprietary Marks;

{0017536900183992.DOC. } 32
[20242025 FDD v5FV1F]



5. to use and license the use of technology to non-franchisee locations inside and outside
your Protected Territory; and

6. to implement multi-area marketing programs which may allow us or others to solicit or
sell to customers anywhere. We also reserve the right to issue mandatory policies to coordinate such
multi-area marketing programs.

Although we reserve the rights described, neither we nor any affiliate, operates, franchises or has
plans to operate or franchise a business under a different trademark that sells or will sell goods or services
similar to those offered by you or our other Franchises.

You may not relocate your FBC Business without our prior written approval. We may approve a
request to relocate your FBC Business in accordance with the provisions of the Franchise Agreement that
provide for the relocation of your FBC Business, and our then-current site selection policies and
procedures. We are not required to pay any compensation for soliciting or accepting orders inside your
Protected Territory.

If you want to renew your Franchise Agreement, you must achieve $500,000 in Gross Revenues
during the final 12 months of your term. The minimum Gross Revenues criteria should not be considered
(and is not intended to be) a statement of projected income by us. Otherwise, the continuation of the
Protected Territory is not dependent upon your achievement of a certain sales volume, market penetration,
or other contingency.

ITEM 13
TRADEMARKS

The Franchise Agreement and your payment of Royalties grant you the non-exclusive right and
license to use the System, which includes the use of the Proprietary Marks. You may only use those
Proprietary Marks as designated by us in writing for your use, and you may use them only in the manner
permitted by us. The following principal trademarks are registered with the United States Patent and
Trademark Office (the “USPTO”):

Registered Mark Registration L Register
N Registration Date
THE BOAT IS WAITING 3,522,198 October 21, 2008 Principal
3,525,448 October 28, 2008 Principal
BOATING MADE SIMPLE 4,813,762 September 15, 2015 Principal
FREEDOM BOAT CLUB 5,432,435 March 27, 2018 Principal
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Registered Mark Registration Registration Date Register
Number
FREEDOM BOAT SISTERS 6,992,387 February 28, 2023 Principal

There are no effective adverse material determinations of the USPTO, the Trademark Trial and
Appeal Board, or the trademark administrator of any state or any court, and no pending infringement,
opposition or cancellation proceedings, or material litigation involving the Proprietary Marks. All
required affidavits and renewals have been filed. There are no infringing uses actually known to us which
would materially affect your use of the Proprietary Marks. There are no agreements in effect that
significantly limit our rights to use or license the use of the Proprietary Marks.

In the event you receive notice or are informed of any claim, suit, or demand against your use of
any Proprietary Mark, you are obligated to promptly notify us. We have the sole discretion to take any
action (including taking no action) we deem appropriate. We are not obligated by the Franchise
Agreement to defend you against any infringement, unfair competition, or other claim relating to or
arising from use of the Proprietary Marks. We will reimburse you for actual damages (other than loss of
income) and expenses reasonably incurred by you as the result of any claim made by any third party for
infringement, unfair competition, or similar matters involving your use of the Proprietary Marks provided
you satisfy certain conditions listed in the Franchise Agreement.

We alone have the right to control or settle any legal actions or proceedings. We may, at our sole
discretion, prosecute or defend any actions or proceedings which we deem necessary or desirable for the
protection of the Proprietary Marks. You agree not to contest our right, title, or interest in the Proprietary
Marks. You must execute all instruments and documents, render assistance, and do these acts and things
as may, in the opinion of our counsel, be necessary or advisable to protect and maintain our interest in any
litigation or other proceeding, or otherwise to protect and maintain our interest in the Proprietary Marks.

If it becomes advisable at any time, in our sole discretion, to modify or discontinue the use of any
names or Proprietary Marks, you must use one or more additional or substitute Proprietary Marks, and do
S0 at your expense.

You cannot use our name, Proprietary Marks, or variants of either as part of a business
organization name. You must obtain fictitious or assumed name registration as required by local law.
You may not file a trade name registration that includes the name “Freedom.” You may not maintain a
site on the Internet or register a domain name or social media account without our approval, which may
be withheld at our sole discretion. You may not use the FBC Business name for the sale of unauthorized
products or services or in a manner not authorized in writing by us. You must use the Proprietary Marks
as we require. You may not use the Proprietary Marks in any advertising for the transfer, sale, or other
disposition of the FBC Business or any interest in the Franchise. All rights and goodwill from the use of
the Proprietary Marks accrue to us.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

There are no patents or patents pending that are material to the Franchise. We claim copyright
protection in the Brand Standards Manual and related materials, and advertisement and promotional
materials, although these materials have not been registered with the United States Registrar of
Copyrights. These materials are considered proprietary and/or confidential and are considered our
property. These materials may be used by you only to the extent provided in the Franchise Agreement.
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There currently are no effective determinations of the Copyright Office (Library of Congress) or
any court regarding any of the copyrighted materials. There are no agreements in effect which
significantly limit our right to use or license the copyrighted materials. There are no infringing uses
actually known to us which could materially affect your use of the copyrighted materials in any state. We
are not required by any agreement to protect or defend copyrights.

You must treat the Brand Standards Manual, any other manuals created for or approved for use in
the operation of the FBC Business, and the information contained in them, as confidential, and must use
all reasonable efforts to maintain this information as secret and confidential. You must not copy,
duplicate, record, or reproduce these materials or otherwise make them available to any unauthorized
person. The Brand Standards Manual will remain our sole property, and must be kept in a secure place at
the FBC Business.

We may revise the contents of the Brand Standards Manual, and you must comply with each new
or changed standard. The Brand Standards Manual and your obligations may be modified to reflect
changes in the System. You must keep your copy of the Brand Standards Manual current by immediately
inserting all modified pages provided by us for the Brand Standards Manual. In the event of any disputes
as to the contents of the Brand Standards Manual, the terms of the master copy maintained by us at our
home office will be controlling.

We will disclose to you certain confidential or proprietary information and trade secrets. Except
as is necessary for the operation of the FBC Business and as we approve, you may not, during the term or
at any time after the expiration or termination of the Franchise Agreement, regardless of the cause of
termination, directly or indirectly use for your own benefit, or communicate or divulge to any person or
entity (including through the use of text prompts of artificial intelligence (“AI”) tools), or use for the
benefit of any other person or entity, any trade secrets, confidential information, knowledge or know-how
concerning the services, advertising, marketing, designs, plans, or methods of operation of the FBC
Business or the System. You may disclose to your employees only that confidential, proprietary, or trade
secret information as is necessary to operate the business and then only while the Franchise Agreement is
in effect. Any and all information, knowledge, or know-how, including materials, equipment, marketing,
and other data which we designate as secret or confidential will be deemed secret and confidential for
purposes of the Franchise Agreement.

At our request, you must require all personnel having access to any of our confidential
information to execute Confidentiality Agreement in the form attached as Exhibit H such that they will
maintain the confidentiality of information they receive in connection with their employment by you at
the FBC Business.

We also consider our trade dress (i.e., elements of the FBC Business method and style of doing
business) inherently and uniquely distinctive and protectable under applicable Federal and State laws.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL
OPERATION OF THE FRANCHISE BUSINESS

We require that you directly operate your FBC Business. We recommend that you form an entity
to be the franchisee. If you do form an entity (and you are not an individual), you must designate an
“Operating Principal” acceptable to us who will be principally responsible for communicating with us
about the FBC Business. The Operating Principal must have the authority and responsibility for the day-
to-day operations of your FBC Business and must have at least a twenty-five percent (25%) equity
interest in you. You or your Operating Principal and such other persons we require, if any, must
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successfully complete our training program (See Item 11). If you replace your Operating Principal, the
new Operating Principal must satisfactorily complete our training program at your own expense.

If you are an entity, any officer that does not directly or indirectly own equity in the franchisee
entity must sign the “System Protection Agreement,” the form of which is attached to this Franchise
Disclosure Document in Exhibit H. All of your employees, independent contractors, agents or
representatives that may have access to our confidential information must sign a confidentiality
agreement (unless they already signed a System Protection Agreement), the current form of which is
attached to this Franchise Disclosure Document in Exhibit H. If you are an entity, each direct and indirect
owner (i.e., each person holding a direct or indirect ownership interest in you) must sign an owners
agreement, the form of which is attached to the Franchise Agreement as Attachment D (the “Owners
Agreement”). We also require that the spouses of the Franchise owners sign the Owners Agreement.

You must at all times faithfully, honestly, and diligently perform your obligations under the
Franchise Agreement and continuously exert your best efforts to promote and enhance the FBC Business
for the full term of the Franchise Agreement. You must not engage in any other business or activity that
conflicts with your obligations under the Franchise Agreement. You must devote your full time, energy,
and best efforts to the management and operation of the FBC Business.

We offer Franchises to individuals and business entities in our sole discretion. If you transfer the
Franchise Agreement and the assets and liabilities of the FBC Business to a business organization or
entity (i.e., a corporation, partnership, limited liability company, or other similar entity) (a “Business
Entity”), or if you are a Business Entity, all of the following conditions must be met:

(@)  The Business Entity must conduct no business other than your FBC Business.

(b)  Your Operating Principal must actively manage and own at least 25% of the Business
Entity and have the authority to control, and direct its operations either through binding
written agreements, governing documents, or voting power.

(c)  You must provide us with copies of all governing documents of the Business Entity, and
of any business entity that directly or indirectly has ownership in the Business Entity
(Articles of Incorporation or Organization, Bylaws, agreements among owners, etc.).

(d)  The governing documents of the Business Entity (and of any business entity that directly
or indirectly has ownership in the Business Entity) must recite that the issuance and
assignment of any ownership interest (i.e., corporate stock, partnership, or membership
interests) are restricted by the terms of the Franchise Agreement.

(e)  Allissued and outstanding ownership interests of the Business Entity (and of any business
entity that directly or indirectly has ownership in the Business Entity) must bear a legend
reciting or referring to the restrictions of the Franchise Agreement on the issuance and
transfer of ownership interests in the Business Entity (and of any business entity that
directly or indirectly has ownership in the Business Entity).

0] As a condition to our approval of the issuance or transfer of direct and indirect ownership
interests to any person other than you, we require (in addition to the other requirements we
have the right to impose) that the proposed owner sign our standard form of Owners
Agreement.
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(g)  We require all direct and indirect principal owners of a Business Entity (and of any
business entity that directly or indirectly has ownership in the Business Entity) and their
spouses to sign our standard form of Owners Agreement which guarantees the Business
Entity’s obligations under the Franchise Agreement.

(h)  You must promptly notify us of any proposed changes in the direct and indirect principal
owners and the governing documents of the Business Entity (and of any business entity
that directly or indirectly has ownership in the Business Entity).

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must operate the FBC Business in strict conformity with the Franchise Agreement and with
all of our required methods, procedures, policies, standards, and specifications, as contained in the Brand
Standards Manual and in writing by us. We require you to offer only those services that we have
approved. You have to offer all services that we designate as required for all franchisees. You must
refrain from any deviation from our standards and specifications without our prior written consent. As of
the Issuance Date of the Franchise Disclosure Document, the authorized services are membership-only
boat club services. You may only offer the types of memberships that we expressly designate.

The System utilizes a membership program in which a Member of any FBC Business can enjoy
world-wide privileges at all FBC Business locations as a reciprocal benefit. You must provide all
members of other franchisees’ FBC Businesses with access and reciprocal services at your FBC Business
in accordance with the Brand Standards Manual under which you will not be entitled to any fees or
charges. This means that you will not receive any compensation for providing reciprocal benefits to other
members at your FBC Business. That factor may negatively affect revenues for your FBC Business. A
high percentage of the services could be reciprocal services for which you do not receive compensation,
particularly during the first few years your FBC Business is open. You may provide more reciprocal
benefits to outside members than other franchisees. Factors that may impact the number of reciprocal
members at your FBC Business include the length of time your FBC Business has been open, the
proximity of your FBC Business to other franchisees, the length of the boating season where your FBC
Business is open and whether your FBC Business is located in an area popular for travel and vacations.

If a Member requests a transfer of their membership from your FBC Business location to a
location owned and operated by aan FBC franchisee other than you, you must provide assistance in
effectuating the transfer and will not be entitled to any fees or charges for this assistance. The receiving
FBC Business will be entitled to collect a transfer fee from the Member in accordance with the Brand
Standards Manual.

To the extent applicable, we will administer any franchisee-to-franchisee collections and
payments for fuel and other incidental expenses for clients who use locations in this manner, in
accordance with the Brand Standards Manual. The uniformity of services at all locations is critically
important to the success of your FBC Business and to the success of our System.

We reserve the right to designate additional products and services in the future, and to withdraw
any of our previous approvals. In that case, you must comply with the new requirements and bear any
associated costs or expenses. We have the right to change the types of authorized products and services.
There are no limitations on our rights to make changes to the required services and products offered by
you.
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There are no restrictions on the prices at which you may sell your products or services, except that
we may recommend prices, and set maximum and minimum prices if permitted by law.

You may not establish an account or participate in any social networking sites, crowdfunding
campaigns or blogs or mention or discuss the Franchise, us or any of our affiliates without our prior
written consent and as subject to any applicable online policy.

You are not limited in the customers to whom you may sell, except that all products and services
must be sold in your Protected Territory (See Item 12).

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this disclosure document.

Section in
Provision Franchise Summary
Agreement
a. Length of the Franchise Section I1.A Five years.
term
b. Renewal or extension of Section 11.B If you are in good standing and you meet other
the term requirements, you may enter into eretwo successor
termterms of five years.
c. Requirements for Section 11.B The term “renewal” or “successor” refers to extending
Franchisee to renew or our franchise relationship at the end of your initial
extend term and any other renewal or extension of the initial

term. Your successor franchise rights permit you to
remain as a Franchisee after the initial term of your
Franchise Agreement expires. You must have not
been in default of the Franchise Agreement, received
satisfactory inspection reports during the term, give
written notice, achieved a minimum Gross Revenue
threshold of $500,000 during the final 12 months of
the term of your Franchise Agreement, sign our then-
current franchise agreement and any ancillary
documents for the successor term, and this new
franchise agreement may have materially different
terms and conditions (including, for example, higher
Royalty and Brand Building Fund Contributions) from
the Franchise Agreement that covered your initial
term, execute a general release, complete any required
upgrades or renovations, comply with then-current
training requirements, pay successor franchise fee, and
conditioned on Franchisee’s ability to continue in the
location or relocate within the Protected Territory.

d. Termination by Franchisee | Section XIX.C You may terminate the Franchise Agreement if you
are in compliance with it and we are in material
breach, and we fail to cure that breach within 90 days
of receiving written notice, subject to applicable state
law.
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Section in

refusal to acquire
Franchisee’s business

Provision Franchise Summary
Agreement
e. Termination by franchisor | Not applicable Not applicable.
without cause
f.  Termination by franchisor | Section XIX We can terminate upon certain violations of the
with cause Franchise Agreement by you.
g. “Cause” defined - curable | Section XI1X.C You have ten days to cure nonpayment; ten days to
defaults cure failure to comply with laws; 30 days to cure:
failure to operate; failure to comply with other terms
of the Franchise Agreement; failure to pay others;
default under lease/sublease.
h. “Cause” defined - non- Sections XIX.A and Non-curable  defaults:  bankruptcy; insolvency;
curable defaults XIX.B foreclosure; abandonment; misrepresentation;
reputational harm; criminal misconduct; duplication of
system; failure to pay third parties resulting in
franchisor action, under-reporting; three defaults
within any 12 month period; transfer without consent;
loss of premises; failure to operate during required
hours; intellectual property misuse; loss of license;
failure to open; danger to public health; violation of
covenants; failure to complete training. A provision in
the Franchise Agreement that terminates the FBC
Business upon you becoming bankrupt may not be
enforceable under Title 11, U.S. Code Section 101.
i. Franchisee’s obligations on | Section XXI; (also Obligations include complete de-identification; return
termination / non-renewal Confidentiality of Brand Standards Manual and confidential
Agreement and information materials; change telephone numbers; pay
System Protection all amounts due; cease operating; cease use of
Agreement) Proprietary Marks, comply with non-competition, non-
solicitation and nondisclosure covenants.
j. Assignment of contract by | Section XV.A No restriction on our right to assign.
franchisor
k. “Transfer” by franchisee - | Section XV.B Includes any voluntary, involuntary, direct, or indirect
defined assignment, sale, gift, exchange, grant of a security
interest, or change of ownership in the Franchise
Agreement, the Franchise, or interest in the Franchise.
1. Franchisor approval of Section XV.B We have the right to approve or reject all transfers.
transfer by Franchisee
m. Conditions for franchisor Section XV.B Full compliance; transferee qualifies; Franchisee
approval of transfer provide financial information, transfer terms approved;
transferee assumes franchisee obligations; franchisee
agrees to non-competition and non-solicitation
covenants; reimburse franchisor’s costs, including
broker fees; all amounts due are paid in full;
completion of training; transfer fee paid; transferee
agrees to be bound by the terms of the then-current
Franchise Agreement; you execute or deliver other
required documents, including release.
n. Franchisor’s right of first Section XV.D We can match any offer to acquire your FBC

Business.
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Section in

Provision Franchise Summary
Agreement

Franchisor’s option to Section XV We may, but are not required to, assume or purchase

purchase Franchisee’s the lease for your FBC Business or assets and real

business property at fair market value if your Franchise is
terminated for any reason by giving you written notice
of our intent to exercise this option within 30 days
after the date of termination or expiration of the
Franchise Agreement.

Death or disability of Section XV.H Franchise or ownership interest must be assigned to an

Franchisee approved buyer within nine months.

Non-competition Section XVIILA Neither you, your principal owners, nor any immediate

covenants during the term family members of you or your principal owners may

of the Franchise participate in a diverting business, have no owning
interest in, loan money to, or perform services for a
competitive business anywhere; you may not interfere
with our or our other franchisees’ FBC Franchise(s);
may not solicit, encourage, or induce any customer
doing business with any other franchisee to commence
doing business with you; and/or solicit, divert, take
away, or interfere with any of our, or our parents’,
subsidiaries’ or affiliates’, customers, clients,
contractors, business, trade or patronages, subject to
applicable state law.

Non-competition Section XVIILA Owners cannot have an interest in any competing

covenants after the
Franchise is terminated or
expires

business for two years at or within (i) 50 miles of the
boundaries of your Protected Territory; or (ii) 50 miles
of the location of any other FBC Business, either
opened or under development and either owned by
another franchisee or owned by us or our parents,
subsidiaries or affiliates of Franchisor. Owners may
not solicit, encourage, or induce any customer doing
business with any other franchisee to commence doing
business with you; and/or solicit, divert, take away, or
interfere with any of our, or our parents’, subsidiaries’
or affiliates’, customers, clients, contractors, business,
trade or patronage, for two years, subject to applicable
state law.

Modification of the
agreement

Section XXIV.C

No modification, but Brand Standards Manual and
System subject to change at the sole discretion of
Franchisor.

Integration/merger clause

Section XXIV.C

Only the terms of the Franchise Agreement and other
related written agreements are binding (subject to state
law). Any representations or promises outside of this
Franchise Disclosure Document and Franchise
Agreement may not be enforceable.

Dispute resolution by
arbitration or mediation

Section XXIII

Except for certain claims, all disputes must be
mediated and arbitrated in the principal city nearest to
Franchisor’s principal place of business (currently,
Sarasota, Florida), subject to applicable state law.
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Section in

Provision Franchise Summary
Agreement
v. Choice of forum Sections XXIII; and All disputes must be mediated, arbitrated, and if
XXIV.K applicable, litigated in the appropriate state or federal

court with jurisdiction in the principal city closest to
our principal place of business (currently Sarasota,
Florida), subject to applicable state law.

w. Choice of law Section XXIV.J Florida law, except for the Florida Sale of Business
Opportunities Act unless its jurisdictional elements are
independently met without reference to this section
applies, subject to applicable state law.

ITEM 18
PUBLIC FIGURES

We do not currently use any public figure to promote our Franchises.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to disclose information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, and/or affiliate owned
outlets, if there is a reasonable basis for the information, and the information is included in the disclosure
document. Financial performance information that differs from that included in Item 19 may be given
only if: (1) a franchisor provides the actual records of an existing outlet you are considering buying; or (2)
a franchisor supplements the information provided in this Item 19, for example, by providing information
about performance at a particular location or under particular circumstances.

We do not make any representations about a franchisee’s future financial performance or the past
financial performance of company-owned or franchised outlets. We also do not authorize our employees
or representatives to make any such representations either orally or in writing. If you are purchasing an
existing outlet, however, we may provide you with the actual records of that outlet. If you receive any
other financial performance information or projections of your future income, you should report it to the
franchisor’s management by contacting Scott Ward, Freedom Franchise Systems, LLC, 897 E. Venice
Avenue, Venice, FL 34285-7038, Phone: (941) 451-8756, the Federal Trade Commission, and the
appropriate state regulatory agencies

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1

System-wide Outlet Summary
For Years 2021-2022-202420223

Franchised 20222021 224244 244240 +20-4
20232022 244240 240266 -426
20242023 240266 266269 26+3
Company-Owned* 20222021 2857 57112 +2955
{cmm. DOC. } 41

[20242025 FDD v5FVIF]




20232022 57112 112129 +5517
20242023 112129 129139 17+10
Total Outlets 20222021 252301 304352 +4951
20232022 301352 352395 +5143
20242023 352395 395408 +4313
*These outlets are operated by our affiliates.
Table No. 2

Transfers of Outlets from Franchisees to New Owners (other than the Franchisor)
For Years 2021-2022-20242023

State Year Number of Transfers

istrict of.Col .

o
<9
=
o

2022

2023

2024

Kentucky 20222021

2022

2023

Maryland 2021

20242022

2023

Pennsylvania 20222021

2022

2023

Tennessee 20242021

2022

2023

Virginia 20222021

2022

2023

2024

Washington 20222021

2023

2024

o

British Columbia, Canada 20222021

;

2023

Blo|lr|Bllo|o|w|Rlo|o|s|B|leo|o|o|r|lo|Blo|lo|N|lo|w|B|v|o|o|w

Fotals 20242021
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State Year Number of Transfers
Totals 2022 14
2023 1
2024 2
Table No. 3

Status of Franchised Outlets
For Years 2021-2022-20242023

. Ceased
State Year O;gﬁ[ti)?t gutlets Ter_mina— Non- React()q;lred Operations- a?éggtf)f
the Year pemeel | s | e Franchisor Oty the Year
Reasons
Alabama 20222021 23 1 0 0 0 0 34
20232022 34 10 0 0 0 0 4
20242023 4 02 0 0 0 01 45
Arkansas 20222021 0 01 0 0 0 0 01
20232022 01 10 0 0 0 0 1
20242023 1 0 0 0 0 0 1
California 20222021 | 4115 51 0 0 0 10 1516
2022 15 1 0 0 0 0 16
2023 16 1 0 0 0 1 16
Connecticut 20242021 716 0 0 0 70 01 015
2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
Delaware 20222021 45 10 0 0 0 0 5
2000 5 0 0 0 0 0 5
2023 5 2 0 0 0 0 7
2024 1A 0 0 0 0 0 7
District of 20222021 1 0l 0 0 0 0 12
Columbia 2022 1 1 o o 0 o 2
2023 2 0 0 0 0 0 2
Florida 20242021 622 110 0 0 0 80 652
Florida 2022 65 11 0 0 30 6 40
2023 40 5 0 0 0 2 43
Georgia 20212024 843 1 0 0 013 02 929
Georgia 2022 9 0 0 0 3 0 6
2023 6 0 0 0 2 0 4
2024 4 0 0 0 0 0 4
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. Ceased
State Year Osligfttzgt gutlets Ter_mina— Non- Reacg;wed Operations- a?é:gtzf
the Year e | e | REmsel Franchisor Oiies the Year
Reasons

Idaho 20222021 01 10 0 0 0 0 1
20232022 1 0l 0 0 0 0 12

20232024 12 10 0 0 0 0 2

Hlinois 2021 4 0 0 0 4 0 0
2022 0 0 0 0 0 o 0

2023 0 0 0 0 0 e} 0

Indiana 20222021 12 10 0 0 0 0 2
2022 2 0 0 0 0 0 2

2023 2 0 0 0 0 0 2

towa 20212024 02 13 0 0 0 01 14
lowa 2022 1 1 0 0 0 0 2
2023 2 1 0 0 0 0 3

2024 3 0 0 0 0 0 3

Kentucky 20222021 1 0 0 0 0 0 1
2022 1 0 0 0 0 0 1

2023 1 0 0 0 0 0 1

2024 1 0 0 0 0 0 1

Louisiana 20222021 1 0 0 0 0 0 1
2022 1 0 0 0 0 0 1

2023 1 0 0 0 0 0 1

Makne 20212024 41 10 0 0 0 0 51
Maine 2022 5 1 0 0 0 0 6
2023 6 1 0 0 0 0 7

Maryland 20212024 67 30 0 0 0 01 96
Maryland 2022 9 4 0 0 0 2 11
2023 11 0 0 0 0 1 10

2024 10 2 0 0 0 2 10

Massachusetts 20222021 | 4519 40 0 0 0 0 19
2022 19 0 0 0 0 o 19

2023 19 2 0 0 0 0 21

2024 21 1 0 0 0 0 22
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Ceased

Outlets at . Reacquired . Outlets
swe | vea | Sanor | S Terin|  Nov |y Oretons g
the Year Franchisor the Year
Reasons
Michigan 20222021 810 2 0 0 0 0 1012
20232022 | 1012 2 0 0 0 02 12
20232024 12 2 0 0 0 2 12
Mississippi 20222024 1 0 0 0 0 0 1
2022 1 0 0 0 0 0 1
2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
Missouri 20222021 3 01 0 0 0 0 34
2022 3 1 0 0 0 0 4
2023 4 0 0 0 0 0 4
2024 4 0 0 0 0 1 3
New Hampshire 20222021 2 0 0 0 0 0 2
2022 2 6 6 0 0 0 2
2023 2 0 0 0 0 0 2
2024 2 1 0 0 0 0 3
New Jersey 20222021 | 610 4 0 0 0 01 1013
2022 10 4 0 0 0 1 13
2023 13 3 1 0 0 0 15
2024 15 2 0 0 0 1 16
New Mexico 20222021 1 0 61 0 0 0 10
2000 1 0 1 0 0 0 0
2023 0 0 0 0 0 0 0
2024 0 0 0 0 0 0 0
New York 20222021 | 147 23 0 0 60 01 9
2022 >z 3 6 0 0 1 9
2023 9 1 0 0 0 1 9
2024 9 1 0 0 0 1 9
North Carolina 20222021 67 1 0 0 0 0 +8
2000 7 1 0 0 0 0 8
2023 8 1 0 0 0 0 9
Shie 20212024 69 1 0 0 0 01 79
Ohio 2022 7 1 0 0 0 0 8
2023 8 1 0 0 0 0 9
2024 9 0 0 0 0 0 9
Oregon 20222021 1 0 0 0 0 0 1
2022 1 0 6 0 0 0 1
2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
Pennsylvania 20222021 2 0 0 0 0 0 2
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Ceased

Outlets at . Reacquired . Outlets
swe | vea | Sanor | S Terin|  Nov |y Oretons g
the Year Franchisor the Year
Reasons
2022 2 0 o o ol s} 2
2023 2 0 0 0 0 0 2
Rhodetsland 20212024 42 0 0 0 40 0 02
Puerto Rico 2022 0 0 0 0 0 0 0
2023 0 02 0 0 0 0 02
2024 2 1 0 0 0 0 3
South Carolina 20222021 7 0 0 0 01 0 6
2000 7 0 0 0 1 0 6
2023 6 1 0 0 3 0 4
2024 4 0 0 0 0 0 4
Tennessee 20222021 46 25 0l 0 0 01 89
2022 6 5 1 0 0 1 9
2023 9 2 0 0 0 0 11
Fexas 20212024 | 911 2 0 0 10 01 1012
Texas 2022 10 1 0 0 0 1 10
2023 10 2 0 0 0 0 12
2024 12 2 0 0 0 1 13
Virginia 20222021 57 20 0 0 0 0 7
20232022 7 0l 0 0 0 01 7
20232024 7 10 0 0 0 10 7
Washington 20222021 | 4211 02 0 0 0 10 1113
2022 11 2 sl sl s} s} 3
2023 13 1 0 0 0 0 14
2024 14 0 0 0 0 0 14
British Columbia, 20222021 24 21 0 0 0 0 45
Canada 2022 4 1 0 0 0 0 5
2023 5 0 1 0 0 0 4
2024 4 1 0 0 0 1 4
Nova Scotia, 20222021 2 0 0 0 0 0 2
Canada 2022 2 0 0 0 ) 0 2
2023 2 0 0 0 0 0 2
2024 2 0 0 0 0 0 2
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Ceased
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Table No. 4

Status of Company-Owned Outlets

For Years 2021-2022-20242023

47

Outlets at . Reacquired . Outlets
swe | vea | Sanor | S Terin|  Nov |y Oretons g
the Year Franchisor the Year
Reasons
Ontario, Canada 20222021 36 30 0 0 0 0 6
2022 6 6 6 0 0 0 6
2023 6 0 3 0 0 0 3
2024 3 0 0 0 0 0 3
Quebec, Canada 20222021 0 01 01 0 0 0 0
2000 0 1 1 0 0 0 0
2023 0 0 0 0 0 0 0
2024 0 0 0 0 0 0 0
Australia 20222021 0 0 0 0 0 0 0
2022 6 6 6 0 0 0 0
2023 0 6 0 0 0 0 6
PuertoRice 20212024 06 0 0 0 0 0 06
Denmark 2022 0 0 0 0 0 0 0
2023 0 20 0 0 0 0 20
2024 0 2 0 0 0 0 2
France 20222024 23 10 0 0 0 0 3
2023 3 2 0 0 0 0 5
2024 5 0 0 0 0 0 5
New Zealand 2022 30 0 0 0 0 0 30
2023 30 20 0 0 0 0 50
2024 0 1 0 0 0 0 1
Spain 20222021 0 0 0 0 0 0 0
2022 6 6 6 0 0 0 0
2023 0 5 0 0 0 0 5*
2024 S S 0 0 0 0 10
United Kingdom 20222021 0 02 0 0 0 0 02
2022 6 2 6 0 0 0 2
2023 2 1 0 0 0 0 3
Fotals 20212024 2243 523 0 0 220 100 2446
Totals 2022 244 45 3 0 34 12 240
2023 240 44 5 0 5 8 266
266 33 0 0 13 17 269




Outlets

S Year Outlets at Outlets Reacauired Outlets Outlets Sold | Outlets at
Start of Year | Opened quirec Closed to Franchisee | End of Year
From Franchisee
Connecticut 202220 o7 0 70 0 0 7
21 7 U
202320
22 7 0l 0 0 0 +8
202320 78 1 0 61 0 8
2 8 1
Florida 20229 2425 13 030 0 0 2558
7—202%9 2558 37 300 05 0 5860
29?;31@ 5860 71 013 52 0 8072
Georgia 202228 0 0 03 0 0 03
o1 3 S
> 3 1 2 0
29:;-42@ 36 1 20 0 0 67
linois 20;;29 06 20 40 01 0 65
202320
> 65 01 0 10 0 56
202320
o4 56 10 0 0 0 6
Minnesota 202220 0 o1 0 0 0 01
o1 1 1
202320
o 01 10 0 0 0 1
202320 1 0 0 01 0 10
¥ 1 U
New York 202220 06 0 60 0 0 6
21 6 U
202320
> 6 01 0 0 0 67
202320
%4 67 1 0 01 0 7
North Carolina ZOZZO 23 10 0 0 0 3
202329
o 3 0 0 0 0 3
202320
o 3 0 0 0 0 3
Rhode Island %@9 04 02 40 0 0 46
2023290
> 46 20 0 0 0 6
202320
e 6 0 0 0 0 6
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S Year Outlets at Outlets Reoagtlljit:e q Outlets Outlets Sold | Outlets at
Start of Year | Opened quiret Closed to Franchisee | End of Year
From Franchisee
South Carolina 20229 23 20 01 10 0 34
202329
22 34 0 13 0 0 47
2023201 45 0 30 0 0 7
24 7 U
Texas 202220 o1 0 10 0 0 1
21 1 U
202329
22 1 0 0 0 0 1
202320
2 1 0 0 0 0 1
Wisconsin 202220 01 16 0 0 0 17
21 1 6 L
202320
22 17 60 0 0 0 7
202320
% 7 0 0 02 0 #5
Ontario Canada |202220 0 0 0 0 0 0
21
202328
22 0 03 0 0 0 03
202320
2 03 30 0 0 0 3
Australia 202220 0 0 0 0 0 0
21
202329
> 0 03 0 0 0 03
202320 03 30 0 0 0 3
24 3 Y
Spain 202220 0 09 0 0 0 69
21 9 J
202329
22 09 91 0 01 0 9
02300 12 0 10 0 911
UK 202220
21 1 01 0 0 0 12
202320
22 12 10 0 0 0 2
202320
o 2 0 0 0 02 20
Total Outlets %@9 2857 822 2234 1 0 57112
%%9 57112 2218 345 16 0 142129
202320 112129 186 513 67 02 120139
Table No. 5




Projected Openings as of
December 31, 20232024

Projected New Projected New
Franchise Agreements Signed Franchised Outlets Company-Owned Outlets
State But Outlet Not Opened in the Next Fiscal Year in the Next Fiscal Year

Alabama 0 1 0
Arkansas 0 1 0
California 0 1 0
Connecticut 0 0 2
Florida 0 02 5
Georgia 0 0 1
ldahe 0 0 0
Kansas 0 1 0

New Hampshire 0 2 0
Maryland 0 31 0
Massachusetts 0 21 0
MinnesetaMichigan 0 1 0

New Jersey 0 1 0

New York 0 21 10
Rhode IslandShie 0 10 01
OklahemaSouth 0 o1
Carolina 0 -
Puerto-Rico 0 2 0
Texas 0 1 0
Australia 0 2 0
AmsterdamBensmrar 10 1 0

k

France 0 2 0

Spain 01 20 20
United-Kingdom 0 1 0

Total 1 2810 1110

The names, addresses, and telephone numbers of our current franchisees are attached to this
Franchise Disclosure Document as Exhibit F. The name and last known address and telephone number of
every current franchisee and every franchisee who has had aan FBC Franchise terminated, cancelled, not
renewed, or otherwise voluntarily or involuntarily ceased to do business under our franchise agreement
during the one year period ending December 31, 206232024, or who has not communicated with us within
ten weeks of the Issuance Date of this Franchise Disclosure Document, is listed in Exhibit F. In some
instances, current and former franchisees have signed provisions restricting their ability to speak openly
about their experiences with the FBC Franchise System. You may wish to speak with current and former
franchisees, but know that not all such franchisees will be able to communicate with you. During the last
three fiscal years, some franchisees/former franchisees have signed confidentiality clauses that restrict
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them from discussing with you their experiences as a franchisee in our franchise system. If you buy aan

FBC Franchise, your contact information may be disclosed to other buyers when you leave the Franchise
System.

As of the Issuance Date of this Franchise Disclosure Document, there are no franchise
organizations sponsored or endorsed by us and no independent franchisee organizations have asked to be
included in this Franchise Disclosure Document. We do not have any trademark specific franchisee
organizations.

ITEM 21
FINANCIAL STATEMENTS

Exhibit D contains the financial statements required to be included with this Franchise Disclosure
Document: unaudited-financial-statements—as—of-May-31-2024,—and-audited financial statements as of
December 31, 2024, December 31, 2023, Beecember-31-2022-and December 31, 20212022. Our fiscal
year end is December 31°".

ITEM 22
CONTRACTS

Attached are the following agreements proposed for use in connection with our offering of
franchises:

Exhibit B Franchise Agreement
Exhibit E State Addenda and Agreement Riders
Exhibit H Contracts for use with the Freedom Boat Franchise
ITEM 23
RECEIPTS

The last pages of this Franchise Disclosure Document, Exhibit J, are a detachable document, in
duplicate. Please detach, sign, date, and return one copy of the Receipt to us, acknowledging that you
received this Franchise Disclosure Document. Please keep the second copy for your records.
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EXHIBIT A

STATE ADMINISTRATORS AND
AGENTS FOR SERVICE OF PROCESS
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CALIFORNIA

State Administrator and Agent for

MARYLAND CONTINUED

Agent for Service of Process:

Service of Process:
Commissioner
Department of Financial
Protection and Innovation
320 W. 4™ Street, #750
Los Angeles, CA 90013
(213) 576-7500

(866) 275-2677

HAWAII

Commissioner of Securities of
the State of Hawaii

335 Merchant Street, Room 203
Honolulu, HI 96813

(808) 586-2722

Aqgent for Service of Process:

Commissioner of Securities of the
State of Hawaii

Department of Commerce and
Consumer Affairs

Business Registration Division

335 Merchant Street, Room 203

Honolulu, HI 96813

(808) 586-2722

ILLINOIS

Illinois Attorney General
Chief, Franchise Division
500 S. Second Street
Springfield, IL 62706
(217) 782-4465

INDIANA

Secretary of State
Securities Division
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FREEDOM BOAT CLUB
FRANCHISE AGREEMENT

THIS FRANCHISE AGREEMENT (the “Franchise Agreement”) is made as of the date listed on
Attachment A to this Franchise Agreement (“Effective Date). The parties to this Franchise Agreement
are FREEDOM FRANCHISE SYSTEMS, LLC, a Florida limited liability company (“Franchisor,” “us,”

“our,” “we”) and the franchisee listed on Attachment A to this Franchise Agreement (‘“Franchisee,”
“you,” “your”). If more than one person or entity is listed as the Franchisee, each such person or entity

shall be jointly and severally liable for all rights, duties, restrictions and obligations under this Franchise
Agreement.
RECITALS

This Franchise Agreement is for the offer and sale of a franchise for the establishment and
operation of a Freedom Boat Club business as presently designated by Franchisor and as may be
improved, further developed or otherwise modified by Franchisor from time to time (the “FBC
Business”).

The distinguishing characteristics of aan FBC Business include, but are not limited to: the name
“Freedom Boat Club”, high standards of service, operational ‘“know-how”; information, trade secrets,
confidential information, sales and merchandising methods; training of franchisees and FBC Business
personnel; standards, designs, method of trademark usage, copyrights, sources and specifications,
advertising techniques; signage; confidential electronic and other communications, method of Internet
usage, recordkeeping and business management methods, and research and development, all of which
may be changed from time to time by Franchisor (hereinafter collectively, the “System”).

Franchisee desires to obtain a franchise to operate aan FBC Business in accordance with the
System. Franchisee has submitted an application and other pertinent documentation, including financial
statements, to Franchisor which fully set forth the information contained therein, and Franchisee has
further advised Franchisor of all persons who will hold interests in the franchise.

NOW, THEREFORE, Franchisor and Franchisee, intending to be legally bound, for and in
consideration of the mutual covenants hereinafter following, do mutually covenant and agree:

L LICENSE., LICENSED MARKS, AND PROTECTED TERRITORY

A. License

Franchisor hereby grants Franchisee the right to use the trade name “FREEDOM BOAT CLUB”
and such other service marks, trademarks, trade names and copyrights as Franchisor may designate from
time to time, and Franchisee is hereby licensed to use the System for the operation of one FBC Business.
The operation of the FBC Business shall be conducted by Franchisee only at the approved location
(hereinafter called, “FBC Location”). Franchisee may be allowed to expand its FBC Business to open
and operate additional FBC Locations only in accordance with the terms of this Franchise Agreement, in
which case “FBC Location” shall refer to each additional FBC Location operated by Franchisee under
this Franchise Agreement.

If, at the time of execution of this Franchise Agreement, the FBC Location is not designated as a
specific address on Attachment A, then the Franchisee agrees to execute the Location Approval Form,
attached as Attachment A-1, which is incorporated in this Franchise Agreement in which case the street
address of the FBC Location shall be set forth in such Location Approval Form. Franchisee agrees not to
change the FBC Location without the prior written approval of Franchisor.
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This Franchise Agreement does not grant Franchisee the right to pursue any of the business
concepts of Franchisor or of Franchisor’s parents, subsidiaries or affiliates other than the FBC Business.

B. Licensed Marks

In operating the FBC Business, Franchisee shall use such service marks, trademarks, trade names,
commercial symbols and logos (hereinafter, the “Proprietary Marks™) only in such manner as is specified
from time to time by Franchisor. Franchisee expressly acknowledges Franchisor’s rights in and to the
Proprietary Marks and agrees not to represent in any manner that Franchisee has acquired any ownership
rights in such Proprietary Marks. Franchisee’s right to use the Proprietary Marks is derived solely from
this Franchise Agreement and is limited to the conduct of the FBC Business by Franchisee at the FBC
Location pursuant to and in compliance with this Franchise Agreement. This Franchise Agreement
transfers no goodwill or other interest in the Proprietary Marks to Franchisee, other than the right to use
the Proprietary Marks in the operation of the FBC Business in compliance with this Franchise Agreement
and all applicable standards, specifications and operating standards, specifications and procedures
prescribed by Franchisor from time to time. Franchisee agrees not to contest Franchisor’s title to the
Proprietary Marks. Any goodwill established in the Proprietary Marks by reason of Franchisee’s use of
such Proprietary Marks shall be solely for Franchisor’s exclusive benefit and upon the expiration or
termination of this Franchise Agreement for any reason, no monetary amount shall be assigned as
attributable to any goodwill associated with Franchisee’s use of the Proprietary Marks. Any unauthorized
use of the Proprietary Marks by Franchisee shall constitute a violation of, and default under, this
Franchise Agreement. All provisions of this Franchise Agreement shall be applicable to the Proprietary
Marks as they exist on the Effective Date of this Franchise Agreement and shall apply to any additional
Proprietary Marks hereafter authorized for use by, and licensed to, Franchisee by Franchisor.

Federal trademark or service mark registrations for any or all of the Proprietary Marks may be
sought. There can be no assurance that any such registrations will be granted. There may be similar
trademarks or service marks, either registered or not registered, owned by third parties. Such third parties
may have rights in such trademarks or service marks that are superior to Franchisor’s rights in the
Proprietary Marks, thereby restricting the ability of Franchisor to expand the System into certain
geographic areas. Franchisor makes no representations concerning the possible rights of any such third
parties. Franchisee is advised to consult with an attorney regarding the enforceability of the Proprietary
Marks prior to entering into this Franchise Agreement.

Franchisee shall use the Proprietary Marks as the sole identification of the FBC Business,
provided that Franchisee shall be identified as the independent owner of the FBC Business in the manner
prescribed by Franchisor. Franchisee shall not use the Proprietary Marks as part of the name of any
business entity or trade name or with any prefix, suffix or other modifying words, terms, designs or
symbols (other than commercial logos licensed to Franchisee hereunder), or in any modified form, nor
may Franchisee use any Proprietary Marks in connection with the performance or sale of any
unauthorized services or goods or in any other manner not expressly authorized in writing by Franchisor.
Franchisee shall prominently display the Proprietary Marks on such signs, merchandise, stationery,
business cards, uniforms and other articles as designated by Franchisor and only in accordance with
Franchisor’s instructions and shall display such notices of trade and service marks registrations as
Franchisor specifies. Franchisee, at Franchisee’s expense, shall obtain such fictitious or assumed name
registrations as may be required under applicable law prior to opening the FBC Business to the public.
Franchisee shall not file a trade name registration or create or maintain an Internet site with a domain
name that includes the name “Freedom”.

Franchisor shall have the sole right to handle disputes with third parties concerning the System
including, without, limitation, the Proprietary Marks. In that regard:
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1. If Franchisee receives notice, or is informed, of: (a) any claim, suit or demand
against Franchisee on account of any alleged infringement, unfair competition or similar matter by reason
of Franchisee’s use of the System in accordance with this Franchise Agreement including, without
limitation, Franchisee’s use of the Proprietary Marks; or (b) any claim by any person of any rights in all
or any part of the System or in any Proprietary Marks, Franchisee shall notify Franchisor in writing
within three days of such claim, suit or demand. Franchisee has no right to settle or compromise any such
claim, suit or demand. Franchisor shall have sole discretion to take such action as it deems appropriate
(which, except in the case of suit, may include taking no action) and the right to exclusively control any
litigation, action by or before the United States Patent and Trademark Office or other proceeding arising
out of any such infringement, challenge or claim or otherwise relating to the System or any Proprietary
Mark. Franchisee shall cooperate fully with Franchisor and execute such documents and perform such
actions as may, in the judgment of Franchisor, be necessary, appropriate or advisable in the defense of
such claims, suits or demands and to protect and maintain the interests of Franchisor in the System and/or
in the Proprietary Marks which are the subject of challenge. Franchisor will indemnify Franchisee for all
actual damages (other than loss of income) and out-of-pocket expenses incurred by Franchisee in
connection with any claim made by any third party for infringement, unfair competition or similar matter
arising out of Franchisee’s use of the Proprietary Marks or the System; provided, however, the foregoing
obligation of Franchisor to indemnify Franchisee exists only if Franchisee has used the name or Mark
which is the subject of the challenge in strict accordance with the provisions of this Franchise Agreement,
the Brand Standards Manual (as defined in Section VLA, below) and any other written procedures,
requirements or instructions of Franchisor, has notified Franchisor of the challenge as set forth above and
has otherwise fully cooperated with Franchisor.

2. If Franchisee receives notice, or is informed, of any infringing or unauthorized
use of the System, Franchisee shall within three days thereof notify Franchisor in writing of such
infringing use. Franchisor need not initiate suit against imitators or infringers, nor take any other action
to enforce or protect the System.

If it becomes advisable at any time, in Franchisor’s sole discretion, for Franchisor and/or
Franchisee to modify or discontinue use of any Proprietary Marks, and/or use one or more additional or
substitute trade or service marks, Franchisee agrees to comply with Franchisor’s directions to modify or
otherwise discontinue the use of such Proprietary Marks within the time specified in the notice thereof
given to Franchisee by Franchisor. Franchisor shall not be obligated to compensate Franchisee for any
costs incurred by Franchisee in connection with such de-identification or discontinuance.

Upon expiration or termination of this Franchise Agreement, Franchisee hereby authorizes
Franchisor to execute in Franchisee’s name an abandonment of the use of all Proprietary Marks which
have been registered as assumed or fictitious names and to transfer to Franchisor all Franchisee Internet
domain names that include the name “Freedom.” Franchisee hereby authorizes any third party to rely
upon the authorization granted to Franchisee by this Paragraph and to take any and all actions necessary
or appropriate, as Franchisor may direct, to carry out the purpose and intent of this Paragraph.

C. Protected Territory

1. During the initial term of this Franchise Agreement, and provided that Franchisee
is not in default of this Franchise Agreement or any other agreement between Franchisor and Franchisee,
Franchisor shall not own, operate, sell, grant, license or approve the transfer of aan FBC Business within
the geographic area outlined in Attachment A (the “Protected Territory”). No other protected or exclusive
area or territory is granted by Franchisor to Franchisee. Franchisee may only establish one FBC Business
within its Protected Territory. Franchisee may market and solicit customers anywhere in accordance with
the Brand Standards Manual, but may only operate the FBC Business within its Protected Territory.
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Franchisee acknowledges and agrees that Franchisor and its affiliates and franchisees may also market
and solicit customers located within Franchisee’s Protected Territory.

2. Franchisee does not have the right to acquire additional FBC Locations within its
Protected Territory, but Franchisor may allow, in Franchisor’s sole discretion, Franchisee to operate one
or more satellite FBC Locations (each a “Satellite Location”) within Franchisee’s Protected Territory
provided that Franchisee pays Franchisor’s then-current non-refundable satellite location fee, which is
currently $10,000. Franchisee’s non-refundable satellite location fee will be reduced to 50% of
Franchisor’s then-current satellite location fee for a particular Satellite Location if: (a) the Satellite
Location is operated in conjunction with a social boating or social yachting club; (b) Franchisee or (if an
entity) one of Franchisee’s owners is a member of the social boating or yachting club where the Satellite
Location is to be operated; (c) Franchisee or one of Franchisee’s owners pays all membership fees to the
social boating or yachting club; (d) the social boating or social yachting club approves of the Satellite
Location to Franchisor in writing; and (e) the Satellite Location is exclusively offered to members of the
social boating or social yachting club. As a condition to Franchisor permitting Franchisee to operate any
Satellite Location, Franchisee must execute Franchisor’s then-current form of Satellite Amendment to
Franchise Agreement, the current form of which is attached to Franchisor’s Disclosure Document as
Exhibit H) which shall require Franchisee and each party or individual that has a direct, indirect and/or
beneficial ownership interest in Franchisee (“Owner”) shall execute a general release, in a form
satisfactory to Franchisor, of any and all claims Franchisee and all of its Owners have against Franchisor
and its affiliates and their officers, members, directors, owners, employees, and agents. If Franchisee
operates a Satellite Location under this Franchise Agreement, Franchisee further agrees to open the
Satellite Location on or before the date set forth in the Satellite Amendment or Franchisor may terminate
Franchisee’s right to operate the Satellite Location. If Franchisee is authorized to operate one or more
Satellite Locations and has entered into a Satellite Amendment for each such Satellite Location, all
references to the FBC Business in this Franchise Agreement shall include such Satellite Location(s).

3. If Franchisor and Franchisee agree to a development schedule under which
Franchisee will be required to develop and open one or more Satellite Locations under this Franchise
Agreement in accordance with a development schedule then Franchisor and Franchisee will enter into the
“Development Addendum to Franchise Agreement” attached to the Franchise Disclosure Document in
Exhibit H as noted in Attachment A. The Development Addendum to Franchise Agreement will contain
additional terms under which must be met for Franchisee to keep its Protected Territory or the Protected
Territory will be modified as set forth in the Development Addendum to Franchise Agreement.

4. Franchisee acknowledges that the franchise license granted herein is non-
exclusive and Franchisor and its affiliates retain the exclusive right, among others, without payment to
Franchisee: (i) to own, franchise, or operate FBC Businesses at any location outside of Franchisee’s
Protected Territory, regardless of the proximity to Franchisee’s FBC Business; (ii) to use the Proprietary
Marks and the System to sell any products or services, similar to those which Franchisee will sell, through
any alternate channels of distribution within or outside of Franchisee’s Protected Territory, including, but
is not limited to, other channels of distribution such as television, mail order, catalog sales, wholesale to
unrelated retail outlets, or over the Internet; (iii) to use and license the use of other proprietary and non-
proprietary marks or methods which are not the same as or confusingly similar to the Proprietary Marks,
whether in alternative channels of distribution or in the operation of a business offering shared boat
access, boat rental and related products and services, at any location, including within Franchisee’s
Protected Territory, which may be similar to or different from the FBC Business operated by Franchisee;
(iv) to engage in any transaction, including to purchase or be purchased by, merge or combine with, to
convert to the System or be converted into a new system with any business whether franchised or
corporately owned, including a business that competes directly or indirectly with Franchisee’s FBC
Business, whether located inside or outside Franchisee’s Protected Territory, provided that any competing
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businesses located inside Franchisee’s Protected Territory will not operate under the Proprietary Marks;
(v) to use and license the use of technology to non-franchisee locations inside and outside Franchisee’s
Protected Territory; (vi) to implement multi-area marketing programs which may allow Franchisor or
others to solicit or sell to customers anywhere; and (vii) to engage in any other business activities not
expressly prohibited by this Franchise Agreement or any other. Franchisee acknowledges that Franchisor
and its affiliates are not required to pay any compensation to Franchisee for exercising any of their rights
within or outside the Protected Territory.

1L TERM
A. Initial Term

The initial term of this Franchise Agreement shall be for a period of five years from the Effective
Date of this Franchise Agreement (“Term”). If Franchisee does not sign an agreement for an additional
term (“Successor Franchise Agreement”) prior to the expiration of this Franchise Agreement and
continues to accept the benefits of this Franchise Agreement after the expiration of this Franchise
Agreement, then, at the option of Franchisor, this Franchise Agreement may be treated either as (i)
expired as of the date of expiration with Franchisee then operating without a franchise to do so and in
violation of Franchisor’s rights; or (ii) continued on a month-to-month basis (“Interim Period”) until one
party provides the other with written notice of such party’s intent to terminate the Interim Period, in
which case the Interim Period will terminate 30 days after receipt of the notice to terminate the Interim
Period. In the latter case, all obligations of Franchisee shall remain in full force and effect during the
Interim Period as if the Term of this Franchise Agreement had not expired, and all obligations, covenants
and restrictions imposed on Franchisee upon expiration of this Franchise Agreement shall be deemed to
take effect upon termination of the Interim Period. If this Franchise Agreement is extended under an
Interim Period in accordance with this Section then the Term of this Franchise Agreement shall be
extended to include the entire Interim Period and all references to “Term” shall include the applicable
Interim Period. If Franchisee is signing this franchise agreement as a Successor Franchise Agreement, the
references to “Term” shall mean the applicable renewal term of the Successor Franchise Agreement.

B. Renewal Option - Renewal Fees

Franchisee shall have the option to renew the Franchise Agreement for eretwo additional
pertodperiods of five years. In all cases, renewal shall require that: (a) Franchisee not be in default or in
violation of the Franchise Agreement or any other agreement with Franchisor; (b) Franchisee has received
satisfactory inspection reports during the Term; (c¢) Franchisee gives Franchisor written notice of
Franchisee’s election to renew not less than six months prior to the end of the Term; and (d) no later than
60 days prior to the end of the Term, Franchisee has completed all steps necessary to effectively renew,
which may include, but are not necessarily limited to: (i) execution of the Successor Franchise Agreement
and any ancillary agreements (including but not limited to an Owners Agreement or other guaranty) then
generally used by Franchisor in the grant of new franchises the-or renewal of franchises for the operation
of FBC Businesses, which may have materially different terms and conditions (including, for example,
higher Royalties, Brand Building Fund Contributions and other fees) from this Franchise Agreement; (ii)
execution of a general release(s), in a form satisfactory to Franchisor, of any and all claims against
Franchisor and its affiliates and their officers, members, directors, owners, employees, and agents; (iii)
completion of such capital improvements necessary to meet Franchisor’s then-existing criteria and
standards for FBC Businesses and complying with Franchisor’s then-current training requirements; (iv)
completion of such additional training as may then be required by Franchisor; (v) Franchisee having
satisfied the “Minimum Renewal Gross Revenue Requirement”; and (vi) payment of the then-current
successor franchisee fee (equal to twenty five percent (25%) of the then-current Initial Franchise Fee
(defined in Section III.A, below) or $15,000 if Franchisor is not offering franchises for sale). If
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Franchisee does not comply with the conditions for renewal to the reasonable satisfaction of Franchisor,
Franchisee agrees that Franchisor shall have good cause to refuse to renew the Franchise Agreement.
Failure or refusal by Franchisee to execute any agreements, instruments and documents required by
Franchisor in connection with such renewal within a reasonable time after delivery to Franchisee shall be
deemed an election by Franchisee not to renew the franchise. If local law modifies, alters or amends all
or part of the renewal provisions, then such provisions shall be modified, altered or amended to the
minimum extent necessary to cause this Franchise Agreement to be in full compliance with such local
law. Franchisor may adjust on renewal-adjast, in its sole discretion, Franchisee’s Protected Territory
based upon changes in population and other demographic conditions.

For purposes of this Section, Franchisee is deemed to have satisfied the Minimum Renewal Gross
Revenue Requirement only if Franchisee’s Gross Revenue during the final 12 months of this Franchise
Agreement was at least $500,000. Franchisee acknowledges and agrees that the Minimum Renewal
Gross Revenue Requirement is not an earnings claim or representation for any FBC Business, does not
imply that any FBC Business will have Gross Revenue that equals or exceeds the Minimum Renewal
Gross Revenue Requirement and is not a statement of projected revenue.

Franchisee’s right to renew the franchise is subject to (a) Franchisee’s ability to continue to
occupy the FBC Location, or (b) relocation of the FBC Location to a mutually acceptable new location
within Franchisee’s Protected Territory within 30 days after the expiration or termination of the right to
occupy the FBC Location.

III. FRANCHISE AND ROYALTY FEES

A. Initial Franchise Fee

In consideration of the grant of the franchise by the Franchisor, the Franchisee agrees to pay an
initial franchise fee of $50,000 (“Initial Franchise Fee”). The Initial Franchise Fee is payable upon
execution of this Franchise Agreement. If this Franchise Agreement is for a Protected Territory that
shares a common border with the protected territory of another franchise agreement between Franchisor
and Franchisee, then the Initial Franchise Fee shall be 50% of Franchisor’s then-current Initial Franchise
Fee. The Initial Franchise Fee is fully earned by the Franchisor upon the execution of this Franchise
Agreement and is non-refundable under any circumstances.

B. Royalty Fee

During the Term of this Franchise Agreement, Franchisee shall pay to Franchisor by the tenth
(10™) day of each month a royalty fee (“Royalty”) equal to the following:

1. During the first year of operation of each FBC Location: six percent (6%) of Gross
Revenue.

2. During the second year of operation of each FBC Location: the greater of: (a) $1,000
per month per FBC Location*; or (b) six percent (6%) of Gross Revenue.

3. Beginning the third year of operation of the FBC Location and continuing throughout
the Term: the greater of: (a) $2,000 per month per FBC Location*; or (b) six percent
(6%) of Gross Revenue.

Notwithstanding the foregoing, if this Franchise Agreement is a Successor Franchise Agreement
or the FBC Business at the FBC Location was otherwise in existence prior to the Effective Date, then the
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Royalty for such FBC Location shall be calculated based upon the prior opening date using the above
method.

*If Franchisor permits additional Satellite Locations within Franchisee’s Protected Territory, then
each Satellite Location Franchisee operates under this Franchise Agreement shall also be subject to a
separate minimum Royalty (whether $1,000 or $2,000 per month). In addition, the minimum Royalty
payment is specific to this Franchise Agreement, and Franchisee must pay the minimum Royalty
separately for each additional franchise agreement that Franchisee enters into, if any.

C. Gross Revenues

The term “Gross Revenue” means the aggregate gross amount of all revenues from whatever
source derived (whether in any form of cash or cash equivalents and any “in kind” payments (whether in
property or services)), which arise from or are derived by Franchisee or by any other person from
business conducted or which originated in, on, from, or through the FBC Business, whether or not sold or
performed at or from the FBC Location, including, but not limited to, initial and renewal membership
fees, dues, and all other charges, or from the sale of any products associated with the use of the
Proprietary Marks, whether such business is conducted in compliance with or in violation of the terms of
the Franchise Agreement, excluding only sales or other tax receipts (the collection of which is required by
law), authorized sales promotions, authorized deductions (e.g., coupon, buy-one-get-one-free),
allowances, and pass-through sales in which Franchisee sells the goods at cost (e.g., gas and oil). Because
Franchisee must provide reciprocal access to the FBC Business to all members across the Freedom Boat
system at no charge, the value of these services is not counted in Gross Revenues. Franchisor may, from
time to time, update the Brand Standards Manual to temporarily exclude certain items from Gross
Revenues in its sole discretion. _Any revenue from the resale of boats will not be counted in Gross
Revenues for purposes of fee calculations.

All payments by Franchisee shall be applied in such order as Franchisor may designate from time
to time. Franchisee may not designate an order for application of any fees different from that designated
by Franchisor and expressly acknowledges and agrees that Franchisor may accept fees paid pursuant to
different instructions without any obligation to follow such instructions, even if such payment is made by
its terms conditioned on such instructions being followed. This provision may be waived only by written
agreement signed by Franchisor, which written agreement must be separate from the check or other
document constituting payment. Franchisee shall pay an insufficient funds fee of $100 per occurrence for
any check that is returned or rejected as insufficient.

Iv. FBC LOCATION SELECTION AND CONSTRUCTION

A. Locating the Site

In the event the site for the FBC Location within Franchisee’s Protected Territory has not been
accepted by the Franchisor upon execution of this Franchise Agreement and entered on Attachment A
hereto, it shall be the sole obligation of the Franchisee to locate a site suitable for the operation of the
FBC Business within Franchisee’s Protected Territory within 60 days after execution of this Franchise
Agreement. The proposed site must meet Franchisor’s criteria for FBC Locations. The proposed site
must be accepted by the Franchisor in writing prior to Franchisee executing a binding lease or otherwise
securing the proposed site. Franchisor will accept or reject a proposed site for the FBC Business within
30 days after Franchisor receives from Franchisee, a complete site report and any other materials
Franchisor requests. Franchisor’s acceptance of a site does not constitute a representation or warranty
that the FBC Business will be profitable or that the Franchisee’s revenues will attain any predetermined
levels. Such acceptance is intended only to indicate that the proposed site meets the Franchisor’s
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minimum criteria for identifying Franchise Location sites. The Franchisee agrees that the Franchisor’s
acceptance or rejection of a proposed site shall not impose any liability or obligation on the Franchisor.
In the event Franchisee does not submit an acceptable site within Franchisee’s Protected Territory within
the aforementioned 60-day period, Franchisor may, in its sole discretion, terminate this Franchise
Agreement unless Franchisee has submitted another site within Franchisee’s Protected Territory within 30
days of the expiration of the initial site submission period.

B. Lease of FBC Location

Franchisee shall execute a lease or slip agreement as appropriate (the “Lease”) for the FBC
Location with the landlord or marina owner of the site for the FBC Location as applicable on terms and
conditions satisfactory to Franchisor. Any Lease will provide that Franchisor may cure any default of
Franchisee under the Lease after written notice by landlord to Franchisor. Prior to entering into the
Lease, Franchisee and the landlord shall be required to execute the “Addendum to Slip Agreement” the
current form of which is attached to the Franchise Disclosure Document in Exhibit H. Franchisee may
not relocate the FBC Business without Franchisor’s prior written consent, which Franchisor may withhold
in its sole discretion. If any relocation is approved, Franchisee shall de-identify the former FBC Location
in the manner required by Franchisor. As a result of such relocation, Franchisee may request a change of
its Protected Territory. However, Franchisor, in its sole discretion, may deny such a request. In the event
Franchisee does not request such a change or Franchisor denies Franchisee’s request, Franchisee’s
Protected Territory shall remain the same as set forth in this Franchise Agreement.

C. Franchisor Approval

Franchisee shall not execute the Lease until (i) the FBC Location has been accepted in writing by
Franchisor, (ii) the terms and conditions of the Lease have been accepted in writing by Franchisor, which
acceptance shall not be unreasonably withheld, and (iii) all such documents and instruments requested by
Franchisor, if any, have been delivered to Franchisor. In the event Franchisee requests Franchisor to
assist in selecting a site for the FBC Location, Franchisee shall pay Franchisor a site selection assistance
fee in the sum of $500 per day (based on an eight-hour day, including travel time), plus all expenses of
Franchisor for travel, lodging, meals and other out-of-pocket expenses incurred in connection with such
site selection assistance. This site selection fee will be due to Franchisor in a lump sum immediately
upon completion of the site selection assistance provided by Franchisor and is not refundable under any
circumstances.

D. Construction, Remodeling, Inventory and Improvements

Promptly after obtaining possession of the FBC Location, Franchisee must: (a) obtain all required
permits, licenses, and zoning variances; (b) complete the construction, build-out, and/or remodeling of the
FBC Location premises consistent with the approved plans, the System, and applicable law; and (c)
purchase or lease and install all required equipment, computers, tablets, software, inventory, furnishings,
fixtures, signs, marketing materials, merchandise and décor as required by this Franchise Agreement and
the Brand Standards Manual. Franchisee will be required to purchase a “Franchise Equipment Package”
of start-up items. You must purchase and stock in the FBC Location all of the required inventory and
supply items, in an adequate mix and quantity of each, all according to the System. The Franchise
Equipment Package and such inventory and items shall be purchased from the suppliers we designate or
approve, which may include or be limited to us or our affiliates. At Franchisee’s sole expense, Franchisee
must install all required signs, fixtures, furniture and equipment for the FBC Business pursuant to the
specifications and criteria specified in this Franchise Agreement or the Brand Standards Manual. It shall
be the Franchisee’s sole responsibility to purchase any and all signs, fixtures, furniture, vessels and
equipment from suppliers approved by Franchisor, to ensure that such items conform to Franchisor’s
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specifications and to ensure that such items are safe for use in connection with aan FBC Business. It shall
be the sole responsibility of Franchisee to make any improvements to the FBC Location necessary for
such site to comply with all applicable federal, state and local laws and regulations.

E. Modification

No modifications or alterations shall be made to the FBC Location by Franchisee without the
prior written consent of Franchisor. Franchisee agrees to make all modifications and renovations to the
FBC Location reasonably requested by Franchisor within the time period specified by Franchisor.

F. FBC Business Opening

Franchisee agrees that the FBC Business shall be completed and open for business no later than
120 days from the date of execution of this Franchise Agreement (hereinafter referred to as the
(“Specified Opening Date”), unless delayed by causes beyond the reasonable control of Franchisee. In
the event Franchisee is not open for business to the public on the Specified Opening Date regardless of
the reason for the delay, Franchisor shall be entitled to receive from Franchisee, in lieu of the Royalty fee
Franchisor would have received, a non-refundable amount equal to $125 per week (full or partial) during
the period which Franchisee is not open for business. Franchisor may also, in its sole discretion, terminate
this Franchise Agreement upon ten days’ prior written notice, if the FBC Business is not open for
business by the Specified Opening Date. Upon termination of this Franchise Agreement for failure to
open by the Specified Opening Date, Franchisor shall be entitled to retain, as liquidated damages and not
as a penalty, all amounts Franchisee has previously paid to Franchisor including, but not limited to, the
Initial Franchise Fee, and Franchisor may pursue such other non-monetary remedies as are available to it
at law and in equity. The Specified Opening Date shall be extended for the number of days during which
the opening is delayed for causes beyond Franchisee’s reasonable control. For the period beginning
approximately 30 days before Franchisee opens its FBC Business and continuing through approximately
the first 60 days after Franchisee has its FBC Business open and operating, Franchisor requires that
Franchisee spend an amount approximately equal to $15,000 on advertising as Franchisee’s start-up
advertising expense (“Start-Up Advertising Expense”). Franchisor recommends that Franchisee follow
the guidelines in the Brand Standards Manual that describe how the Start-Up Advertising Expense should
be allocated in order to maximize its advertising efforts.

G. Single Purpose

If Franchisee is an entity, Franchisee agrees that it shall be formed exclusively for the operation
of the FBC Business and the FBC Business will be the only business that it may operate. Franchisee’s
organizational documents must reflect this (although the owners of the entity may have other business
interests subject to any restrictions on competitive businesses contained in this Franchise Agreement).
Franchisee (whether an entity or an individual) must not engage in any other business or activity that
conflicts with any of Franchisee’s obligations under this Franchise Agreement.

The FBC Location shall be used for no purpose other than the operation of aan FBC Business,
unless otherwise agreed to in writing by Franchisor. Franchisee may not engage in any co-branding in or
in connection with the FBC Business except with Franchisor’s prior written consent, in its sole discretion.
Franchisor shall not be required to approve any co-branding arrangement. “Co-branding” includes the
operation of an independent business, product line or operating system owned or licensed by another
entity (not Franchisor) that is featured or incorporated within the Franchisee’s FBC Business or is
adjacent to Franchisee’s FBC Location and operated in a manner which is likely to cause the public to
perceive it to be related to the FBC Business licensed and franchised hereunder.
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V. TRAINING

Franchisee (or its Operating Principal, if Franchisee is an entity) and, if applicable, any other
persons who shall have overall responsibility for the day-to-day operation of the FBC Business, must
attend and complete, to Franchisor’s satisfaction, the initial training program (“Initial Training Program”)
at a location designated by Franchisor. In addition, Franchisee’s sales manager and operations manager
may attend such training. However, no more than four persons may attend the Initial Training Program
without payment of a tuition charge, provided that all such persons attend initial training at the same time.
The Initial Training Program will be conducted at such place as designated by Franchisor following
execution of this Franchise Agreement. Franchisee shall be responsible for all travel, lodging, and
subsistence expenses of those persons attending the training session. Franchisee shall also be required to
complete certain training courses online before and after attending the in-person Initial Training Program.
Franchisor reserves the right to vary the length and content of the Initial Training Program as it deems
appropriate in its sole discretion based on the experience of the attendee(s). Franchisor shall determine
the scheduling, exact duration, contents and manner of the Initial Training Program in its discretion and
may postpone your attendance until a suitable time near the grand opening date for the FBC Business in
its discretion.

Franchisee acknowledges that it is of paramount importance that Franchisee understands the
System and, therefore, failure to complete Franchisor’s Initial Training Program to the satisfaction of
Franchisor shall constitute a default under this Franchise Agreement. If Franchisee (or its Operating
Principal, if Franchisee is an entity) and, if applicable, any other persons required to attend, do not
complete the Initial Training Program to Franchisor’s satisfaction, Franchisor may terminate the
Franchise Agreement.

Franchisor may require Franchisee (or its Operating Principal, if Franchisee is an entity) and/or
other previously trained personnel to andattend periodic additional training and/or refresher courses at
locations designated by Franchisor. Franchisee specifically agrees that only Franchisee (or its Operating
Principal, if Franchisee is an entity) and any other persons who have been trained by Franchisor shall
have overall responsibility for the day-to-day operation of the FBC Business. Franchisee shall send any
new Operating Principal and/or management personnel with overall responsibility for the day-to-day
operation of the FBC Business for training, and may request additional training or retraining from time to
time for other personnel and Franchisor shall, at its sole discretion, provide such training at such times
and places and for such duration as Franchisor deems necessary, or waive the necessity of such training;
provided, that Franchisee pays the cost of such additional training, including tuition charge, the cost of
transportation, subsistence, lodging, and the current charge for the services of Franchisor’s
representative(s) (“Additional Training Fee”), which costs shall be paid in advance.

Franchisor may, in its sole discretion, require Franchisee, (or its Operating Principal, if
Franchisee is an entity) and any other party with control over operations of the FBC Business to
complete, at Franchisee’s expense, additional training as a condition to renewal of the FBC Business.

VL FBC BUSINESS OPERATION

In order to maintain uniform standards of operation for all FBC Businesses and to protect the
goodwill of Franchisor, it is agreed as follows:

A. Standards

Franchisee acknowledges that each and every detail of the operation of the FBC Business is
important to Franchisor and Franchisor’s franchisees. FBC Businesses are operated under our System.
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Franchisee shall comply with all mandatory specifications, standards and operating procedures as
specified in the confidential brand standards manual (hereinafter, the “Brand Standards Manual™) as
periodically amended by Franchisor in its sole discretion. Mandatory specifications, standards, and
operating procedures may be prescribed from time to time by Franchisor in the Brand Standards Manual,
or otherwise communicated to Franchisee in writing or via electronic means. All references herein to this
Franchise Agreement shall include all such mandatory specifications, standards and operating procedures.
Franchisee acknowledges that compliance with the Brand Standards Manual is vitally important to
Franchisor and other System franchisees and is necessary to protect Franchisor’s reputation and the
goodwill of the Proprietary Marks and to maintain the uniform quality of operation through the System.
However, while the Brand Standards Manual is designed to protect our reputation and the goodwill of the
Proprietary Marks, it is not designed to control the day-to-day operation of the FBC Business. During the
Term of this Franchise Agreement or any interim period, Franchisor may periodically modify its System
specifications, standards, and operating procedures. Franchisee acknowledges and agrees that such
modifications may require Franchisee to invest additional capital in the FBC Business and/or incur higher
income expenses.

B. Brand Standards Manual

The requirements of the Brand Standards Manual (which may be in one or more volumes) shall
be provided to Franchisee electronically during the Term and any renewal of this Franchise Agreement
and shall govern the operation of the FBC Business. Changes in such requirements may be made by
Franchisor from time to time as deemed advisable by Franchisor. Franchisee covenants that it shall
operate the FBC Business in accordance with the standards, specifications and procedures from time to
time set forth in the Brand Standards Manual, shall comply with any changes in such standards,
specifications and procedures as may become necessary and desirable from time to time, and shall accept
as reasonable any modifications, revisions, or additions to the Brand Standards Manual which Franchisor,
in the good faith exercise of its judgment, believes to be necessary and desirable. In the event of any
disputes as to the contents of the Brand Standards Manual, the terms of the master copy maintained at the
offices of the Franchisor will be controlling. The Brand Standards Manual contains Confidential
Information (as defined in Section XVI) of Franchisor. Franchisee agrees to not disclose the contents of
the Brand Standards Manual to any third party, not to make any copies, scans or other duplications of the
Brand Standards Manual, and to treat all information contained in the Brand Standards Manual as
Confidential Information in accordance with the restrictions set forth in Section XVI.

C. Upkeep of FBC Business

Maintenance and repair of the FBC Business is the sole responsibility of Franchisee. Franchisee
shall maintain the FBC Business in accordance with the specifications set forth in the Brand Standards
Manual. In addition to the foregoing, in order to introduce new products or services through all FBC
Businesses, Franchisee may be required to spend additional amounts on new, different or modified
equipment, vessels or fixtures necessary for Franchisee to offer such new products or services. All such
new products or services introduced by Franchisor shall be consistent with the concept of the FBC
Businesses as being boat or yacht clubs in which water-based recreational activities and activities
ancillary thereto are primary.
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In the event the FBC Location is, at any time, to be altered or remodeled, or additional
decorations, fixtures, furniture, vessels or equipment are to be installed or substituted, or signs are to be
erected or altered, all of such work shall be subject to the prior written approval of Franchisor and, when
completed, shall conform to plans and specifications approved by Franchisor. Franchisor may inspect,
but shall not be obligated to inspect, such work at any time to ensure the work is performed in accordance
with Franchisor’s approved plans and specifications.

D. Hours of Operation

Franchisee shall continuously operate the FBC Business for the hours and days of the week as
specified in the Brand Standards Manual unless different hours have been approved in writing by
Franchisor.

E. Supervision

Franchisee must directly operate the FBC Business. If Franchisee is not an individual, Franchisee
must designate an “Operating Principal” acceptable to Franchisor who will be principally responsible for
communicating with Franchisor about Franchisee’s FBC Business, who will have the authority and
responsibility for the day-to-day operations of the FBC Business, and who must have at least a twenty-
five percent (25%) ownership interest in Franchisee. The Operating Principal shall devote full time and
attendance, as well as his/her best efforts, to the performance of supervisory and day-to-day FBC
Business operational duties. Each FBC Location must be managed by one or more Operating Principals
who has/have been trained to the satisfaction of and approved by Franchisor in the methods and
procedures of the System, who shall be physically present at the FBC Location during operating hours.

F. Personnel

If requested by Franchisee, Franchisor will provide Franchisee with advice regarding the
recruiting and selection of an initial staff for the FBC Business. However, Franchisor will not have the
power to hire or fire your employees. Franchisee alone is solely responsible for all hiring and employment
decisions and functions relating to the FBC Business, including, without limitation, those related to
hiring, firing, training, establishing remuneration, compliance with wage and hour requirements, bonuses,
taxes, safety, schedules, conditions, assignments, personnel policies, benefits, recordkeeping, supervision,
grievances, discipline and termination of employees, regardless of whether Franchisee has received
advice from Franchisor on these subjects or not. Franchisee agrees that any direction Franchisee receives
from Franchisor regarding employment policies should be considered as examples, that Franchisee alone
is responsible for establishing and implementing its own policies, and that Franchisee understands that
Franchisee should do so in consultation with local legal counsel well-versed in employment law. Subject
to applicable law, Franchisee agrees to conduct criminal background checks on all employees or
independent contractors who would have customer-facing roles at the FBC Business. All employees or
independent contractors hired by or working for Franchisee will be Franchisee’s employees or
independent contractors alone and will not, for any purpose, be deemed Franchisor’s employees or subject
to Franchisor’s control, most particularly with respect to any mandated or other insurance coverage, tax or
contributions, or requirements pertaining to withholdings, levied or fixed by any city, state or federal
governmental agency. Franchisor will have no obligation to direct Franchisee’s employees. Neither this
Franchise Agreement nor Franchisor’s course of conduct is intended, nor may anything in this Franchise
Agreement (nor Franchisor’s course of conduct) be construed, to state or imply that Franchisor is the
employer of Franchisor’s employees and/or independent contractors, nor vice versa. Franchisee agrees to
inform each of the FBC Business’ employees that Franchisee alone is their employer, and that Franchisor
is not. Franchisee agrees to explain to the FBC Business’ employees and contractors the respective roles
of a franchisor and franchisee and the relationship between Franchisor and Franchisee, and Franchisee
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will request that all Franchisee’s employees and contractors sign any acknowledgement or disclosure
explaining the differences between Franchisor and Franchisee, their employer or contractor. Franchisee
and Franchisor will each file its own tax, regulatory and payroll reports, and be responsible for all
employee benefits and workers compensation payments with respect to each’s respective employees and
operations, and will each save and indemnify the other of and from any liability of any nature whatsoever
by virtue thereof.

All personnel employed by Franchisee at the FBC Business shall maintain such standards of
decorum and demeanor as shall be established by Franchisor. All personnel performing managerial or
supervisory functions, all personnel receiving special training and instruction, and all persons employed
by Franchisee having access to any of Franchisor’s Confidential Information (as herein defined), shall
execute Franchisor’s then-current form of Confidentiality Agreement (the current form of which attached
in Exhibit H of the Franchise Disclosure Document.

G. Computer System & Software

Franchisee shall purchase and install, at Franchisee’s expense at the FBC Location, such
computer hardware, systems, required high speed Internet access, dedicated telephone and power lines,
modem(s), printer(s), tablets and other computer-related accessories, software and peripheral equipment
(“Computer System”) as meets the standards and specifications, set forth in the Brand Standards Manual
or otherwise specified by Franchisor in writing. Franchisee acknowledges and agrees that computer
designs and functions changes are dynamic and that Franchisee may be required to make and install
substantial modifications to the Computer System, and make additions, changes and modifications to the
Computer System, at Franchisee’s sole expense, during the Term of this Franchise Agreement to ensure
full operational efficiency and communications capability. In order to provide for inevitable but
unpredictable changes to technological needs and opportunities, Franchisee agrees that Franchisor will
have the right to establish, in writing, reasonable new standards for the implementation of technology in
the System; and Franchisee agrees to comply with those reasonable new standards that Franchisor
establishes as if Franchisor periodically revised this Section for that purpose. Franchisee must upgrade or
replace its Computer System at such time as specifications are revised by Franchisor. There is no
limitation on the frequency and cost of this obligation. Franchisee will be responsible for any increase in
fees that result from any upgrades, modifications, or additional software or from increases from third-
party vendors. Franchisor reserves the right to: (i) change or add approved suppliers of these services at
any time in Franchisor’s sole discretion; (ii) enter into a master license agreement with any software or
technology supplier and sublicense the software or technology to Franchisee, in which case Franchisor
may charge Franchisee for all amounts that Franchisor must pay to the licensor based on Franchisee’s use
of the software or technology; (iii) create proprietary software or technology that must be used by its
franchisees, in which case Franchisor may require that Franchisee enter into a license agreement with
Franchisor and pay Franchisor reasonable initial and ongoing licensing, support and maintenance fees;
and (iv) increase or decrease the Technology Fee and other technology and licensing and expenses that
Franchisee is required to pay under this Franchise Agreement.

H. Franchisee’s Cooperation

Franchisee shall cooperate with Franchisor in taking any action, or refraining from taking any
action which, in the judgment of Franchisor, is necessary or desirable to promote and enhance the quality
of the service provided by the FBC Business, or the image of the FBC Business, in the local community.
Franchisee shall attend all franchise meetings as Franchisor deems mandatory from time to time and as
Franchisor deems in the best interest of the System as a whole, including the annual meeting. The cost of
attending said meetings shall be borne by Franchisee including the cost of transportation, subsistence,
lodging, and a tuition or attendance fee if deemed warranted by Franchisor. Franchisor may preclude
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Franchisee from attending an annual meeting or other franchise meetings if Franchisee is in default of this
Franchise Agreement at the time of the annual meeting or other franchise meetings or if Franchisee has
had two or more notices of default within 12 months prior to any annual meeting or other franchise
meeting. Franchisor may also preclude Franchisee from participating in system calls or webinars while
Franchisee is in default of this Franchise Agreement.

L Compliance with Laws and Procedures

Franchisee shall operate the FBC Business in strict compliance with all applicable laws, rules,
and regulations of duly constituted governmental authorities including, without limitation, obtaining and
maintaining all required permits and licenses and payment of all taxes, and in strict compliance with the
standard procedures established by Franchisor from time to time including, without limitation, accounting
records and information, on such forms as Franchisor may require; payment procedures; hours of
operation; standards of sanitation, cleanliness, maintenance, and repair; cleaning and fire prevention
service; and all matters that, in Franchisor’s judgment, require standardization and uniformity in all FBC
Businesses. All costs that may be incurred in order to maintain and implement such standard procedures
shall borne by Franchisee, at Franchisee’s sole expense. Franchisee shall also provide to Franchisor, upon
request, copies of all reports filed by Franchisee with any federal, state or local governmental agencies.

J. Uniforms and Attire

Franchisor shall be entitled to prescribe standard uniforms, attire and dress code for all FBC
Business personnel, as prescribed in the Brand Standards Manual. The costs of all such uniforms and
attire shall be borne by Franchisee.

K. Business Practices

Franchisee shall follow Franchisor’s Brand Standards Manual in all business dealings and
operations and agrees to adhere to Franchisor’s professionalism standards. Franchisee agrees to follow all
applicable workplace safety laws, regulations and ordinances in particular with respect to harassment,
discrimination, working hours, wages, human rights, forced labor and child labor. Franchisee shall in all
dealings with its customers, suppliers, Franchisor and the public, adhere to the highest standards of
honesty, integrity, fair dealing and ethical conduct. Franchisee agrees to refrain from any business or
advertising practice which, in the opinion of Franchisor, may be injurious to the business of Franchisor,
the System or the goodwill associated with the Proprietary Marks and other FBC Businesses. Franchisee
shall render prompt, willing and courteous service to all customers and adhere to Franchisor’s customer
service procedures. All marketing and promotion by Franchisee shall be subject to Franchisor’s prior
approval.

L. Receipt of Notice

Within seven days of the receipt by Franchisee of any communication from any governmental or
regulatory agency or authority, Franchisee shall mail a complete copy of such communication to
Franchisor. Franchisee shall also mail to Franchisor a copy of Franchisee’s response to such
communication, if a response is required or appropriate, and within five days of receipt, a complete copy
of all governmental or regulatory agency replies associated with the foregoing. Within seven days of the
receipt by Franchisee of any claim or demand for payment which could have a material effect upon the
operations of the FBC Business by any third party based upon an alleged injury suffered at the FBC
Business or upon any other grounds, whether such claim is oral or written, Franchisee shall notify
Franchisor in writing and, if such claim is in writing, shall deliver a complete copy of such claim to
Franchisor. Franchisee shall notify Franchisor in writing within five days of the commencement of any
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action, suit or proceeding, and of the issuance of any order, writ, injunction, award or decree of any court,
agency, or other governmental instrumentality which may adversely affect the operations or financial
condition of Franchisee or the FBC Business, or of any notice of violation of any law, ordinance, or
regulation.

M. Destruction or Damage

If aan FBC Location cannot continue to operate as a result of damage or destruction, Franchisee
shall repair and restore the FBC Location to Franchisor’s then-existing specifications, subject to the
applicable provisions of any Lease at Franchisee’s sole cost. The FBC Location, or if necessary, aan FBC
Location at an accepted substitute location within Franchisee’s Protected Territory, shall be open and
operating no later than six months from the date of the destruction or damage.

N. Photo/Video Release

Franchisee acknowledges and authorizes Franchisor to use Franchisee’s likeness or the FBC
Location in a photograph in any and all of Franchisor’s publications, including printed and digital
publications and on websites. Franchisee agrees and understands that any photograph using Franchisee’s
likeness, the FBC Business or the FBC Location will become Franchisor’s property and will not be
returned. Franchisee agrees and irrevocably authorizes Franchisor to edit, alter, copy, exhibit, publish or
distribute any photograph of Franchisee, the FBC Business or the FBC Location for any lawful purpose.
Franchisee agrees and waives any rights to royalties or any other compensation related to Franchisor’s use
of any such photograph. Franchisee agrees to hold harmless and forever discharge Franchisor from all
claims, demands, and causes of action which Franchisee may have in connection with this authorization.

0. Privacy Laws

Franchisee agrees to comply with all applicable international, federal, state and local laws
pertaining to the privacy of customer, employee, and transactional information (“Privacy Laws”).
Franchisee agrees to research and ensure that the FBC Business is in compliance with Privacy Laws
which it acknowledges may vary depending on the location of the FBC Business. Franchisee also agrees
to comply with Franchisor’s standards and policies pertaining to Privacy Laws. If there is a conflict
between Franchisor’s standards and policies pertaining to Privacy Laws and actual applicable law,
Franchisee will: (a) comply with the requirements of applicable law; (b) immediately give Franchisor
written notice of said conflict; and (c) promptly and fully cooperate with Franchisor and Franchisor’s
counsel in determining the most effective way, if any, to meet Franchisor’s standards and policies
pertaining to Privacy Laws within the bounds of applicable law. Franchisee agrees not to publish,
disseminate, implement, revise, or rescind a data privacy policy without Franchisor’s prior written
consent.

P. Customer Data

All data and personally identifiable information that Franchisee collects, creates, provides or
otherwise develops (including, but not limited to name, birth date, mailing address, phone number and
email address) that it collects from customers and potential customers in connection with the FBC
Business (collectively “Customer Data”) is (and will be) owned exclusively by Franchisor, and Franchisor
will have the right to use such Customer Data in any manner that Franchisor deems appropriate without
compensation to Franchisee at all times. Franchisor hereby licenses use of such Customer Data back to
Franchisee, at no additional cost, only during the Term of the Franchise Agreement and only as
authorized by Franchisor in connection with operating the FBC Business in accordance with the Brand
Standards Manual. Copies and/or originals of such Customer Data must be provided to Franchisor by
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Franchisee at regular intervals, upon termination, non-renewal or expiration of this Franchise Agreement
and upon Franchisor’s request. Upon termination, non-renewal or expiration of this Franchise Agreement,
Franchisee’s license to use the Customer Data for any purpose shall end and Franchisee shall return the
same to Franchisor and destroy any copies of the same. Franchisee agrees to provide Franchisor with all
membership pricing data related to the FBC Business and acknowledges that Franchisor may publish such
data in its sole discretion. Franchisee agrees to provide Franchisor with the information that Franchisor
reasonably requires with respect to data and cybersecurity requirements. Franchisee agrees to indemnify
Franchisor for any loss of data including, but not limited to Customer Data, resulting from a breach of
such data caused, in whole or in part, by Franchisee.

Q. Methods of Payment

Franchisee agree to maintain, at all times, credit card relationships with the credit- and debit-card
issuers or sponsors, check or credit verification services, financial-center services, merchant service
providers, and electronic-fund-transfer systems (together, “Credit Card Vendors”) that Franchisor may
periodically designate as mandatory. The term “Credit Card Vendors” includes, among other things,
companies that provide services for electronic payment, such as near field communication vendors (for
example, “Apple Pay” and “Google Wallet”). Franchisee agrees not to use any Credit Card Vendor for
which Franchisor has not given Franchisee prior written approval or as to which Franchisor has revoked
earlier approval. Franchisor has the right to modify requirements and designate additional approved or
required methods of payment and vendors for processing such payments, and to revoke approval of any
service provider.

Franchisee agrees to comply with the then-current Payment Card Industry Data Security
Standards as those standards may be revised and modified by the PCI Security Standards Council, LLC
(see www.pcisecuritystandards.org), or any successor organization or standards that Franchisor may
reasonably specify. Among other things, Franchisee agrees to implement the enhancements, security
requirements, and other standards that the PCI Security Standards Council (or its successor) requires of a
merchant that accepts payment by credit and/or debit cards.

R. Reciprocity and Member Transfers

The System utilizes a membership program in which a member of any Freedom Boat Club
location worldwide shall enjoy privileges at all club locations and reciprocal benefits at each club,
including Franchisee’s FBC Business at no cost. Franchisee acknowledges and agrees to provide all
eligible members of other franchisees’ clubs with access and reciprocal services to the Franchisee’s FBC
Business at no cost and upon such terms and conditions as Franchisor may specify. Franchisee agrees to
follow all membership and reciprocal benefits, standards and requirements as set forth in the Brand
Standards Manual and acknowledges that Franchisee may provide more reciprocal services free of charge
than other franchisees. Franchisee agrees to comply with Franchisor’s requirements under which a
customer can transfer their membership between Franchisee’s FBC Business and another Freedom Boat
Club location. Franchisor currently permits any customer to transfer their membership from one FBC
Business to another, but only after that member has remained in good standing for one year with the
initial franchisee and payment of a transfer fee to the subsequent franchisee. Franchisee agrees: (i) to
permit any of its customers to freely transfer from its FBC Business to that of another franchisee, which
will end the payment of any membership dues but will not require the forfeiture of any initiation fees; and
(ii) to accept incoming transfer members at a reasonable transfer fee which shall not exceed $500, without
the charge of any additional initiation fees.
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S. Boats

Franchisee agrees to only operate the FBC Business in accordance with the System, to maintain a
minimum inventory of boats and vessels in accordance with the Brand Standards Manual and, subject to
any edits necessary to comply with applicable law, to enter into the form of membership agreement with
its customers set forth in the Brand Standards Manual. Unless this Franchise Agreement is a Successor
Franchise Agreement, Franchisee agrees to enter into Franchisor’s current form of equipment exclusivity
agreement, the current form of which is attached to Franchisor’s Franchise Disclosure Document in
Exhibit H.

T. Memberships and Membership Agreements

Franchisee must sell memberships (“Memberships”) only on such terms and conditions as
Franchisor specifies periodically and may only offer the types of memberships approved by Franchisor,
which Franchisor may change in its sole and absolute discretion upon notice to Franchisee. All
Memberships must be evidenced by a written or, if approved or required by Franchisor, electronic
agreement (“Membership Agreement”) and all member and billing information must be promptly and
accurately entered into the approved system according to Franchisor’s then-current policies. Franchisee
must use Membership Agreements that are based on Franchisor’s then-current standard form of
Membership Agreement, with the exception, however, that Franchisee shall modify such form of
Membership Agreement to comply with any state and/or local law that may require Franchisee to alter the
Membership Agreement in the jurisdictions under which Franchisee’s FBC Business operates and
Franchisee shall ensure that Franchisee and all Membership Agreements sold by Franchisee abide by
those laws. Franchisee is solely and exclusively responsible for ensuring that the Membership
Agreements it uses in connection with the operation of the FBC Business comply with all applicable laws
and regulations. Any changes to the form document must be approved in writing by Franchisor. The
Membership Agreement must include: (i) a reciprocity provision that permits members from Franchisee’s
FBC Business to use other facilities and permits another facility’s members to also use Franchisee’s FBC
Business, (ii) a waiver and release of Franchisor and its affiliates and their respective their officers,
members, directors, owners, employees, and agents and (iii) a statement identifying the FBC Business as
an independently- owned franchised location. Franchisor has the right to prohibit or cancel memberships
Franchisee sells that will expire beyond the expiration date of the Term of this Franchise Agreement or
any exercised Successor Franchise Agreement. Franchisee is responsible for all refunds or liabilities to its
members due to the cancelation of memberships as provided in this paragraph. Franchisee must execute
the Member Contract Assignment Agreement in the form attached at Attachment B.

U. Technology Fee

Franchisor may, upon advance written notice to Franchisee, assess a fee for website hosting by
Franchisor, for central telephone services, future web-based System integration, and for other technology
related services (the “Technology Fee”) of up to $1,000 per month. If implemented, Franchisor reserves
the right to periodically increase the Technology Fee, if Franchisor offers updated or additional software
or technology, but the Technology Fee shall not exceed $1,000 per month. If assessed by Franchisor, the
Technology Fee will be payable at the same time as the Royalty fee.

VII.  INSPECTION

Franchisor may inspect the FBC Location and FBC Business from time to time to determine
compliance with uniformity and quality control without prior notice. Franchisor’s personnel or
designated agent(s) shall have the right to enter the FBC Location at any reasonable time and from time to
time for the purpose of examining, conferring with Franchisee or Franchisee’s employees, inspecting the
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FBC Location, auditing, and all other purposes in connection with ascertaining whether the FBC Business
is being operated in accordance with the terms of this Franchise Agreement, the Brand Standards Manual
and other applicable rules established by Franchisor in accordance with this Franchise Agreement.
Franchisee agrees to remedy any defects, deficiencies or unsatisfactory conditions discovered at the FBC
Business by Franchisor’s personnel no later than 48 hours after being advised of same in writing. To
ensure uniformity and compliance with Franchisor’s standards, Franchisor may send a mystery shopper or
similar third party to Franchisee’s FBC Business. Franchisor may, but is not obligated to, share the
results of the mystery shopper with Franchisee. If Franchisor determines Franchisee is not operating in
compliance with the Franchise Agreement, Franchisor may require that Franchisee attend remedial
training that addresses Franchisee’s operational deficiencies, for which Franchisee shall pay the then-
current fee, plus tuition charges, cost of transportation, subsistence, and lodging for the training
representative. Franchisee may also request that Franchisor provide additional training (either at
corporate headquarters or at the FBC Location). Nothing in this Section will prevent Franchisor from
exercising any other rights which Franchisor may have under this Franchise Agreement, including
termination.

VIII. SUPPLIERS
A. Products, Supplies and Vessel Inventory

Franchisee shall cause the FBC Business to conform to Franchisor’s specifications and quality
standards as specified in the Brand Standards Manual. Franchisee agrees to offer all products and
services that Franchisor requires from time to time. Franchisee may not offer any other products or
services at the FBC Business without Franchisor’s prior written permission. Franchisor may, without
obligation to do so, add, modify or delete authorized products and services, and Franchisee must do the
same upon notice from Franchisor. Franchisee may incur additional expenses to offer new products or
services. Franchisee shall at all times maintain sufficient vessels and accessories which are appropriate
and necessary to commence and continue operations. All vessels used in the FBC Business must meet or
exceed Franchisor’s then-current standards as set forth in the Brand Standards Manual. Franchisee
acknowledges that during the Term of this Franchise Agreement, Franchisor may introduce new,
improved, ancillary or other products and/or services to the System, and that Franchisee shall bear and
pay the cost associated with such new, improved or ancillary products and/or services, if any. All such
new products and/or services shall be consistent with the concept of the FBC Businesses as being boat or
yacht clubs in which water-based recreational activities and activities ancillary thereto are primary.
Franchisor may, but shall not be required to, arrange for the concentration of purchases with one or more
distributors or suppliers to obtain competitive prices. Franchisor reserves the right, at its discretion, to
develop proprietary items, to designate itself or any of its parents, affiliates or subsidiaries as an approved
or exclusive supplier of any of the products and/or services that Franchisor requires Franchisee to
purchase, and to make a profit from the sale of such items to Franchisee. Franchisee agrees to purchase
or lease all products, supplies, equipment, services and other items specified in the Brand Standards
Manual. If required by the Brand Standards Manual, Franchisee agrees to purchase or lease certain
products and services only from suppliers designated or approved by Franchisor (which may include, or
be limited exclusively to, Franchisor and its affiliates). If Franchisor receives rebates or other financial
consideration from these suppliers based upon Franchisee’s purchases or any other franchisee’s
purchases, Franchisor has no obligation to pass these amounts on to Franchisee or to use them for
Franchisee’s benefit. If Franchisor arranges for, or establishes, a cooperative buying program, Franchisee
will be encouraged, but not obligated, to participate.

Franchisor may from time to time require Franchisee to discontinue the use or sale of any product
or item, or disapprove a previously approved distributor or supplier which, in Franchisor’s opinion, does
not meet the standards of quality established by Franchisor. Franchisee will offer all products and
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services that Franchisor specifies and only those products and services that Franchisor specifies.
Franchisee agrees to maintain an adequate inventory of all items in accordance with the Brand Standards
Manual. Franchisor may from time to time allow Franchisee to offer designated courses as specified in
the Brand Standards Manual and Franchisee may be required to reimburse Franchisor for scheduling and
other expenses related to the offering of such courses.

Franchisee must purchase and maintain a minimum level of boats to meet the customer needs of
Franchisee. Franchisor will designate the minimum level of inventory and may modify the minimum
level, age and type of boats to be maintained by Franchisee from time to time in the Brand Standards
Manual or otherwise in writing in its sole discretion. Franchisor reserves the right to designate itself and
any of its parents, affiliates or subsidiaries as the exclusive supplier of the vessels, engines, parts and/or
accessories that Franchisee must purchase for use in the FBC Business in the Brand Standards Manual.

B. Supplier Approval

If during the Term of this Franchise Agreement, Franchisee desires to purchase any equipment,
vessels, products, or services for use in the FBC Business from a supplier who has not been previously
approved or designated by Franchisor, Franchisee may request in writing that Franchisor approve such
supplier. Franchisor shall approve such proposed supplier if, in Franchisor’s sole judgment and
discretion, Franchisor is satisfied that the supplier can meet and maintain Franchisor’s specifications,
standards and requirements. In making such request, Franchisee shall furnish Franchisor, at Franchisee’s
cost, with adequate samples of the items for which approval is being requested, or if that is not feasible,
then with copies of descriptions, specifications and pictures of such items. We may charge you the cost
of evaluating a proposed new supplier. Franchisee shall not use any such items until approval has been
granted and notice thereof has been provided by Franchisor to Franchisee. Franchisor may, in its sole
discretion, grant or deny the Franchisee’s request to use or sell such item. Nothing contained in this
Franchise Agreement shall be construed as an attempt by Franchisor to limit the sources from which
Franchisee may procure equipment, supplies, products or other items.

Franchisor may require Franchisee to discontinue the use or sale of any product or item obtained
from a supplier recommended initially by Franchisee which, in Franchisor’s opinion, does not continue to
conform to the image or quality standards of Franchisor and its products.

C. Trade Accounts

Franchisee agrees to maintain its trade accounts in a current status and to seek to resolve any
disputes with trade suppliers promptly.

IX. INSURANCE
A. Policies

Franchisee must purchase, and at all times during the Term of this Franchise Agreement shall
maintain in full force and effect, policies of insurance designated by Franchisor from time to time
including:

(1) Workers’ Compensation and Employers’ Liability, in amounts prescribed by law;

(i1) Automobile and Vessel Liability for owned, non-owned and hired vehicles and
vessels, in an amount not less than $1,000,000 Combined Single Limit;
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(ii1))  Liability insurance written on an occurrence basis, utilizing a combined single
limit per occurrence for bodily injury, personal injury and property damage of at least $1,000,000 per
occurrence/$2,000,000 aggregate (except as prescribed by law or availability for the above);

(iv)  “All risk” insurance covering fire and extended coverage, vandalism and
malicious mischief, sprinkler leakage and all other perils of direct physical loss or damage, for the full
replacement value of all Franchisee’s property, vessels or equipment of any nature located at, on, in or
about the FBC Business, or in any way used in the operation of the FBC Business, including all contents
and signs, with reasonable deductibles acceptable to Franchisor;

(v) An umbrella excess liability policy in an amount not less than $1,000,000 per
occurrence and $1,000,000 aggregate; and

(vi)  Such additional insurance, including casualty loss insurance, as may be required
by the terms of any Lease.

Franchisor may periodically increase the amounts of insurance coverage required under these
insurance policies and/or require different or additional insurance coverage at any time in the Brand
Standards Manual.

B. Carriers

All policies of insurance must provide primary coverage and shall be in form and in such amounts
as Franchisor shall reasonably determine with companies having a rating of A+ or better as determined by
A.M. Best and Co. or a comparable rating by another nationally recognized rating organization. You
agree to use the insurance company and broker placing coverage that we direct for all insurance policies.
All companies must be licensed in the state in which the FBC Business is located. Franchisee shall name
Franchisor as an “additional-named insured” on all policies (except for employment liability insurance
policies) and must provide primary coverage.

Franchisee shall furnish Franchisor certificates for each insurance policy indicating that all
required insurance is in full force and effect and will not be terminated or changed without at least thirty
(30) days prior written notice to Franchisor. Upon demand, Franchisee shall deliver a copy of all such
insurance policies to Franchisor for examination.

C. Failure to Obtain

Should Franchisee, for any reason, fail to procure or maintain the insurance required by this
Franchise Agreement, as revised from time to time for all franchisees, Franchisor shall have the right and
authority (without, however, any obligation to do so), to procure such insurance and to charge the costs of
such insurance to Franchisee which charges, together with a twenty percent (20%) administrative fee for
Franchisor’s expenses in so acting, shall be payable by Franchisee immediately upon notice.

D. Franchisor’s Insurance

Franchisee’s obligation to obtain and maintain the foregoing policy or policies in the amounts
specified shall not be limited in any way by reason of any insurance which may be maintained by
Franchisor, nor shall Franchisee’s performance of the foregoing obligations relieve it of liability under the
indemnity provisions of this Franchise Agreement.
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X. INDEMNIFICATION

Franchisee agrees to indemnify, defend and hold harmless Franchisor, its parents, subsidiaries
and affiliates, and their respective shareholders, directors, officers, employees, agents, successors and
assignees (“Indemnified Parties”) against, and to reimburse them for all claims, obligations and damages
described in this Section, all third party obligations and all claims and liabilities directly or indirectly
arising out of the operation of the FBC Business, including any claims and liabilities arising out of
Franchisee’s employment or other contractual relationship with Franchisee’s employees, workers,
managers, or independent contractors, including but not limited to any allegation or claim that Franchisor
is an employer or joint employer of Franchisee’s employees, or arising out of the use of the Proprietary
Marks and System in any manner not in accordance with this Franchise Agreement, excluding any claims
arising from Franchisor’s gross negligence, willful misconduct, bad faith or breach of this Franchise
Agreement. For purposes of this indemnification, claims shall mean and include all obligations, actual
and consequential damages, fees and costs reasonably incurred in the defense of any claim against the
Indemnified Parties, including, without limitation, reasonable accountants’, attorneys’ and expert witness
fees, costs of investigation and proof of facts, court costs, other litigation expenses and travel and living
expenses. Franchisor shall have the right to defend any such claim against it. This indemnity shall
continue in full force and effect following and notwithstanding the expiration or termination of this
Franchise Agreement.

XI. ADVERTISING AND RELATED FEES

. vertisineMearketi L p o

A. Brand Fund

1. Franchisor has established and maintains a systemwide brand building fund (the
“Brand Building Fund”) for such marketing (including advertising, promotion, public relations and other
marketing programs) as Franchisor may deem necessary or appropriate, in its sole discretion. Each month
Franchisee shall contribute to the Brand Building Fund an amount equal to one half of one percent (.5%)
of the Gross Revenues of the preceding month of Franchisee’s FBC Business (“Brand Building Fund
Contribution™). Franchisor may increase the Brand Building Fund Contribution to an amount not to
exceed one percent (1%) of the Gross Revenues of Franchisee’s FBC Business upon 30 days’ written
notice to Franchisee. FBC Businesses owned by Franchisor and its parents, subsidiaries and affiliates, if
any, contribute to the Brand Building Fund on the same basis as Franchisee.

2. Franchisor has sole discretion over all marketing programs financed by the Brand
Building Fund. Franchisor has sole discretion over the creative concepts, materials and endorsements
used therein, and the geographic market and media placement and allocation thereof. Franchisee agrees
that the Brand Building Fund may be used to pay the costs of conducting marketing surveys and research;
employing public relations firms; preparing and producing video, audio, and printed marketing materials;
administering multi-regional marketing programs including, without limitation, purchasing television,
radio, magazine, billboard, newspaper, and other media advertising and employing advertising agencies to
assist therewith; providing marketing materials to franchisees; and holding conventions and regional
meetings for franchisees.

3. The Brand Building Fund shall be accounted for separately from the other funds
of Franchisor and shall not be used to defray any of Franchisor’s general operating expenses except that
Franchisor may reimburse itself or its authorized representatives or affiliates for salaries, administrative
costs, independent audits, reasonable accounting, bookkeeping, reporting and legal expenses, taxes, and
all other direct or indirect expenses that Franchisor may incur in activities related to the administration of
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the Brand Building Fund and marketing programs financed through the Brand Building Fund (including,
without limitation, collecting and accounting for contributions to the Brand Building Fund.)

4. Franchisor may spend in any fiscal year an amount greater or less than the
aggregate contributions to the Brand Building Fund in that year, and the Brand Building Fund may
borrow from Franchisor or others to cover temporary deficits in the Brand Building Fund or cause the
Brand Building Fund to invest any surplus for future use by the Brand Building Fund. Franchisee
authorizes Franchisor to collect any advertising monies or credits due from any distributor or other
supplier to Franchisee and any advertising or other rebates or any discounts from distributors and other
suppliers based upon purchases or volume purchases by Franchisor and its franchisees (including
purchases by Franchisee); provided, however, that this sentence shall not apply to advertising or other
rebates or discounts negotiated by Franchisee solely with respect to Franchisee’s own FBC Business.
Franchisor shall have the right to negotiate with suppliers, from time to time, to obtain on Franchisor’s
and/or Franchisee’s behalf, price reductions, discounts or rebates based on volume purchases. Unless
such suppliers designate such payments as being for advertising and promotion (in which event,
Franchisor shall contribute such payments to the Brand Building Fund), Franchisor may use such
payments for any purposes Franchisor deems appropriate. Any such contributions shall be in addition to
all other amounts due or contributed under this Franchise Agreement. All interest earned on monies
contributed to the Brand Building Fund will be used to pay the costs of the Brand Building Fund before
other assets of the Brand Building Fund are expended. Upon written request from Franchisee, a statement
of monies collected and expenditures made by the Brand Building Fund shall be prepared annually by
Franchisor and provided to Franchisee. Franchisor may terminate or suspend the Brand Building Fund at
any time upon reasonable written notice. In such event, all funds remaining in the Brand Building Fund
may only be used for advertising and promotional purposes until fully expended.

5. Franchisee acknowledges and agrees that the Brand Building Fund is intended to
be used to develop general public recognition of the Proprietary Marks and increase patronage of FBC
Businesses in general. Franchisor undertakes no obligation to ensure that expenditures by the Brand
Building Fund in, or affecting any geographic area, are proportionate or equivalent to contributions to the
Brand Building Fund by FBC Businesses operating in any geographic area or that any FBC Business will
benefit directly, or in proportion to its contribution to the Brand Building Fund, from the conduct of
marketing programs or the placement of advertising. Franchisor will not use the Brand Building Fund
contributions for advertising that is principally a solicitation for the sale of franchises, but Franchisor
reserves the right to include a notation in any advertisement or website indicating “Franchises Available”
or similar phrasing. Except as expressly provided in this Paragraph, Franchisor assumes no direct or
indirect liability or obligation to Franchisee with respect to the maintenance, direction or administration
of the Brand Building Fund. No fiduciary duty or relationship is created by virtue of the existence and/or
operation of the Brand Building Fund.

6. Franchrsor has established aBrand-BudingFundan advisory committee (“Brand

Hei i Marketing Council”), consisting of franchisees efFranchisor—teoand
franchrsor representatrves Who advrse and consult wrth—F—raﬂelﬁser—}n—eem&eetreﬁ—wrthon the

pregrams—use of the Brand Burldmg Fund The organrzatronal structure and manner of operatlon of the

Brand Building Fund-Advisory-CommitteeMarketing Council is at all times determined by Franchisor in

Franchisor’s sole discretion. For so long as it is in effect, Franchisor shall consult with the Brand
Building Fond-Advisery-CeommitteeMarketing Council and consider such eemmittee’sthe council’s input
and advice concerning the use of the Brand Building Fund. Franchisor shall retain sole discretion over all
aspects of the Brand Building Fund including, but not limited to, administration and use of the Brand
Building Fund.
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B. Local Advertising Requirements

In all events, and in addition to the Brand Building Fund Contribution required to be paid by
Franchisee (if any), Franchisee shall be required to spend on local advertising a monthly amount of at
least one percent (1%) of Gross Revenues. Local advertising must be in effect within 30 days after the
opening of the FBC Business, and Franchisee is to substantiate local advertising expenditures to
Franchisor by supplying such information as Franchisor may require from time to time including, but not
limited to, tear sheets, paid advertising invoices, and similar documentation. If Franchisee fails to spend
the local advertising requirement, Franchisee must pay to Franchisor the difference between the amount
spent and the required local advertising requirement, which amount will be contributed to the Brand
Building Fund.

Prior to their use by Franchisee, samples of all marketing materials and descriptions of local
promotional programs that Franchisee proposes to use, not prepared or previously approved by
Franchisor, shall be submitted to Franchisor for written approval. If written disapproval is not received
by Franchisee within 15 days from the date of receipt by Franchisor of such materials or descriptions,
Franchisor shall be deemed to have disapproved the request. Franchisee shall not use any marketing
materials that Franchisor has disapproved. If Franchisee violates the provisions of this Section,
Franchisee shall be required to pay a default advertising fee of $500 per occurrence. This fee is payable
to the Brand Building Fund.

In addition to the one percent (1%) of Gross Revenues required to be spent on local advertising,
Franchisee shall also be responsible for any Lease obligations which require contributions(s) to a Brand
Building Fund, advertising fund or any fund of a similar nature or other forms of advertising expense.
Franchisee is also requiredencouraged to attend as an exhibitor, at Franchisee’s sole expense, each boat
expo located within Franchisee’s Protected Territory or, if there are none in such Protected Territory, the
most appropriate exhibition for Franchisee’s market.

C. Electronic Commerce

L. Franchisee may not maintain a site on the World Wide Web or otherwise
maintain a presence or advertise on the Internet, any social media site (such as Facebook, Twitter and
LinkedIn), crowdfunding campaign, blog or any other public computer network in connection with the
FBC Business including, but not limited to, registering a domain name (whether containing the
Proprietary Marks or not), without Franchisor’s prior written approval, which Franchisor may withhold
for any reason or no reason. Without limiting the foregoing, Franchisee may not establish or maintain a
domain name, address, locator, link, metatag or search technique that includes the word “Freedom” or
other words or symbols similar to Franchisor’s Proprietary Marks. Franchisee agrees to submit to
Franchisor for approval before use, true and correct printouts of all website pages Franchisee proposes to
use in its website in connection with the FBC Business. Franchisee understands and agrees that
Franchisor’s right to approve all such website materials is necessitated by the fact that such website
materials will include and be linked with Franchisor’s Proprietary Marks. Franchisee may only use
material on the website which Franchisor has approved. Franchisee agrees not to include pricing on its
website. Franchisee’s website must conform to all of Franchisor’s website requirements, whether set
forth in the Brand Standards Manual or otherwise. Franchisee agrees to provide all hyperlinks or other
links that Franchisor requires. If Franchisor grants approval for a website, Franchisee may not use any of
the Proprietary Marks at the site except as Franchisor expressly permits. Franchisee may not post any of
Franchisor’s proprietary, confidential or copyrighted material or information on its website without
Franchisor’s prior written approval. Franchisee explicitly understands that it may not post on its website
any material in which any third party has any direct or indirect ownership interest (including, without
limitation, video clips, photographs, sound bites, copyrighted text, trademarks or service marks, or any
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other text or image which any third party may claim intellectual property ownership interests in).
Franchisee agrees to list on its website any website maintained by Franchisor, and any other information
Franchisor requires in the manner Franchisor dictates. Franchisee agrees to obtain Franchisor’s prior
written approval for any Internet domain name and/or home page address. The requirement for
Franchisor’s prior approval set forth in this Section will apply to all activities on the Internet or other
communications network to be conducted by Franchisee, except that Franchisee may maintain one or
more email addresses and may conduct individual email communications without Franchisor’s prior
written approval. Franchisee agrees to obtain Franchisor’s prior written approval as provided above if it
proposes to send advertising to multiple addresses via email. It is a material breach of the Franchise
Agreement to engage in any of the above activities in this Section without obtaining Franchisor’s prior
written approval.

2. Franchisee may not advertise or solicit on the Internet or other communications
network without the prior written approval of Franchisor, which approval Franchisor may refuse to give
in its sole and absolute discretion. Franchisor may restrict Franchisee’s use of social media.

D. Sales and Marketing Support Fee

Franchisor offers certain optional sales and marketing support services to Franchisee. Franchisee
may request that we provide these services on an ongoing basis or may purchase these services as needed.
If Franchisee elects to have Franchisor provide these optional services, Franchisee shall pay Franchisor’s
then-current fees for such services.

E. Advisory Council

Franchisor does not have, but may form, an advisory council (“Council”) to advise Franchisor on
advertising policies. The Council would be governed by bylaws. Members of the Council would consist
of both franchisees and corporate representatives. Members of the Council would be selected by
Franchisor and governed by the Council’s bylaws. The purpose of the Council would be to, in an
advisory capacity, provide input regarding the Brand Building Fund and to promote communications
between Franchisor and all franchisees. Franchisor will have the power to form, change, or dissolve the
Council, in Franchisor’s sole discretion.

XII.  COOPERATIVES

A. Formation

Franchisor shall have the right at any time, and from time to time, to create local and regional
advertising cooperatives (the “Co-op”) in connection with the advertising and promotional programs
administered by Franchisor or other Freedom Boat Club businesses. If and when Franchisor creates a Co-
op for the geographic region in which the FBC Business is located, Franchisee shall become a member
thereof, and participate therein, as shall all FBC Businesses owned by Franchisor or any affiliate, parent
or subsidiary of Franchisor that are within the same geographic region. The size and content of such
regions, when and if established by Franchisor, shall be binding upon Franchisee and all other franchisees
similarly situated. At all meetings of such Co-op, each participating franchisee shall be entitled to one
vote for each FBC Location located within such Co-op. At any time, upon reasonable notice, twenty
percent (20%) of the eligible member votes, or a majority of the directors of the Co-Op, may call a
meeting of all members of a Co-op. Except as provided in Section XII.B, below, all matters concerning
operation of a Co-op shall be decided by majority vote, provided that a quorum is present, and such vote
shall bind all members of said Co-op. For purposes hereof, a quorum shall consist of members entitled to
cast at least fifty percent (50%) of the total number of votes in such Co-op.
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B. Organization

Each Co-op shall be organized and governed in a form and manner, and shall commence
operations on a date, approved in advance by Franchisor in writing, as follows:

1. Each Co-op shall be organized for the exclusive purposes of administering
regional advertising programs and developing, subject to Franchisor’s approval, standardized promotional
materials for use by the members in local advertising.

2. No advertising or promotional plans or materials may be used by a Co-op or
furnished to its members without the prior approval of Franchisor.

3. No advertising shall mention or state prices for the services available at the
participating FBC Businesses.

C. Advertising Contributions

If a Co-op is formed in the geographic region in which Franchisee’s FBC Business is located,
Franchisee will be required to pay an amount established by the Co-op, subject to Franchisor’s approval,
up to, but not greater than, one and one-quarter percent (1.25%) of the Gross Revenue for each member’s
FBC Business. Such amount shall be in addition to the amount required to be contributed to the Brand
Building Fund (if any), pursuant to Section XI.A. In the event such Co-op advertising contributions are
approved, each franchisee, including Franchisee, shall submit its required contribution to the Co-op
together with such statements as may be required by the Co-op.

XII. PAYMENTS

All payments made to Franchisor under this Franchise Agreement shall be payable via check,
credit card, electronic funds transfer or whatever method Franchisor designates from time to time.
Franchisor has the right to periodically specify different payees and/or payment methods, such as, but not
limited to, weekly or monthly payment, payment by auto-draft, credit card and payment by check. If
Franchisee is delinquent in the payment of any obligation to Franchisor under this Franchise Agreement,
or under any other agreement with Franchisor, Franchisor shall have the absolute right to apply any
payments received from Franchisee to any obligation owed, whether under this Franchise Agreement or
otherwise, notwithstanding any contrary designation by Franchisee as to application. If Franchisee fails to
pay any fees or any other amounts owed to Franchisor, or Franchisor’s parents, subsidiaries or affiliates
when due, in addition to any other amounts due in this Section XIII, or if Franchisee fails to submit any
report under Section XIV when due, Franchisee shall pay a “Late Fee” of $100.00. In addition, interest
shall begin to accrue from the date of non-payment on any amounts owed by Franchisee to Franchisor or
Franchisor’s parents, subsidiaries or affiliates at the greater of, subject to the highest allowable rate by
state law, (a)the Prime Rate plus eight percent (8%); or (b) eighteen percent (18%) per annum
(“Interest”). The Late Fee shall be calculated monthly on any outstanding balance. “Prime Rate” is the
announced base rate applicable to corporate loans as stated in the Wall Street Journal.

For any payment Franchisee makes to Franchisor by any method other than auto draft, Franchisor
reserves the right to charge up to four percent (4%) of the total payment as a service charge.

Notwithstanding the foregoing, each failure to pay the Royalty, the Brand Building Fund
Contribution and other payments owed to Franchisor when due will constitute a violation of, and default
under this Franchise Agreement entitling Franchisor to pursue all remedies available to it under this
Franchise Agreement and all other remedies available at law and in equity. Payment of the Royalty is a
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condition to Franchisor’s performance under this Franchise Agreement, and Franchisee is not entitled to
withhold payments due Franchisor hereunder on grounds of alleged non-performance by Franchisor.

All fees expressed as a fixed dollar amount in this Franchise Agreement are subject to adjustment
based on changes to the Consumer Price Index in the United States. Franchisor may periodically review
and increase these fees based on changes to the Consumer Price Index. Franchisor will notify Franchisee
of any CPI adjustment at least 60 days before the fee adjustment becomes effective. Notwithstanding the
foregoing, the fee adjustments in this Section shall not impact fees which Franchisor reserves the right to
increase in higher amounts or to adjust more frequently, including but not limited to the Technology Fee.

XIV. REPORTING, RECORDKEEPING AND ACCOUNTING

A. Reports

Upon Franchisor’s request Franchisee must provide to Franchisor, at Franchisee’s expense and in
a form acceptable to Franchisor, timely financial statements we specify. Franchisee agrees to comply
with all reporting requirements Franchisor prescribes. In order for Franchisor to provide the most timely
and useful information to the FBC Business, it is essential that Franchisee collect certain information as
soon as possible after the applicable accounting period closes. Franchisee agrees to submit, based on the
frequency Franchisor designates, completed relevant worksheets; payroll changes and current hours
worked; bank statements; manual check stubs with invoice copies; and any other documents required to
properly record all transactions affecting the FBC Business’ financial activity. If Franchisee fails to
submit reports, statements, and other records when required under this Section, Franchisee shall pay
Franchisor a failure to submit required report fee of $100 per occurrence and $100 per week for each
week that Franchisee’s report, statement, or other record remains un-submitted. Fees collected under this
Section are paid to the Brand Building Fund. Franchisee will continue to incur this fee until it submits the
required report or records. This fee is in addition to any other rights Franchisor may have under the
Franchise Agreement, including termination.

Franchisee agrees to give Franchisor in the manner and format Franchisor prescribes from time to
time:

(1) within five days of our request, all profit and loss and source and use of funds
statements and a balance sheet for the FBC Business as of the end of the prior
calendar month;

2) by April 15 of each year_(or such later date by which such tax return is required
to have been filed) a copy of the tax return for the FBC Business for the previous
calendar year; and

3) any other data, information, and supporting records reasonably requested by
Franchisor from time to time (including, without limitation, daily and weekly
reports of product sales by category).

Franchisee must certify and sign each report and financial statement in the manner Franchisor
prescribes. Franchisor may disclose or use the data derived from these reports, year-end reports, and any
other financial statements from the operation of the FBC Business, for any purpose Franchisor deems
appropriate, in Franchisor’s sole discretion. If Franchisor utilizes Franchisee’s financial statements for
disclosure in our Franchise Disclosure Document, Franchisor may be required to disclose identifying
information about Franchisee’s FBC Business in such disclosure.
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B. Records and Audits

Franchisee shall maintain and preserve accurate books, records (including corporate or other
entity minute book), and tax returns, including related supporting material, such as computerized records
for the FBC Business for at least three years following the end of the calendar year to which such items
relate. Such books, records, tax returns, and supporting material shall be available for inspection,
examination, or audit including an audit by a Certified Public Accountant, at any time, at Franchisor’s
sole discretion and without prior notice. Such examination or audit shall be at Franchisor’s expense,
unless any statement of Gross Revenue submitted by Franchisee is understated by two percent (2%) or
more or if Franchisee fails to submit required reports, in which cases all expenses relating to such audit
shall be borne by Franchisee. Franchisee shall also immediately pay Franchisor any deficiency in Royalty
and/or Brand Building Fund contributions as disclosed by such audit or examination, together with
Interest on any past due amount. In addition, Franchisee shall provide to Franchisor, upon Franchisor’s
request, true and correct copies of all of Franchisee’s databases. Franchisee shall also provide to
Franchisor, upon request, a list of all of Franchisee’s bank accounts, including personal bank accounts,
and further, upon request, shall provide copies of all monthly bank statements for one or more of such
accounts. Franchisee may only use dedicated bank account in the conduct of the FBC Business.

C. Financial Statements and Tax Returns

Within 30 days after the close of each calendar or fiscal quarter, Franchisee shall deliver to
Franchisor a complete and accurate profit and loss statement and balance sheet, prepared in accordance
with Generally Accepted Accounting Principles (“GAAP”), for the preceding three-month period together
with any other data requested by Franchisor on a form or forms specified by Franchisor, which may
include sales tax returns filed with the appropriate governmental agency.

In addition, on or before the expiration of 90 days after the close of Franchisee’s fiscal year, for
each year during the Term and any renewal term of this Franchise Agreement, Franchisee shall deliver to
Franchisor a balance sheet, income statement and statement of profit and loss reflecting the financial
condition of the FBC Business at the end of such fiscal year. Such statements and balance sheets shall be
prepared in a consistent manner in the form specified by Franchisor and certified in writing by Franchisee
as being true and correct, and shall be accompanied by a letter from a Certified Public Accountant stating
that they have been reviewed or audited. Franchisee shall cause Franchisee’s Certified Public Accountant
to consult with Franchisor concerning any such statement and balance sheet at Franchisee’s cost.

During the Term of this Franchise Agreement, Franchisee shall submit to Franchisor copies of
Franchisee’s federal income tax returns within ten days after their respective filing. Franchisee shall
submit to Franchisor, upon request, copies of Franchisee’s state and city tax returns and sales tax returns
along with such other documents as Franchisor may request from time to time.

XV. TRANSFER
A. Transfer by Franchisor

Franchisor may freely transfer or assign its rights and obligations under this Franchise Agreement
to any person or business entity. The transfer or assignment will be binding upon and will inure to the
benefit of the successors and assigns of Franchisor.

Franchisee agrees that Franchisor has the right, now or in the future, to purchase, merge, acquire
or affiliate with an existing competitive or non-competitive franchise network, chain or any other business
regardless of the location of that chain’s or business’ facilities, and to operate, franchise or license those
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businesses and/or facilities as a “Freedom Boat Club,” under the Proprietary Marks or any other marks
following Franchisor’s purchase, merger, acquisition or affiliation, regardless of the location of these
facilities (which Franchisee acknowledges may be within Franchisee’s Protected Territory, proximate
thereto, or proximate to any of Franchisee’s locations). In the event of any territorial conflict or overlap,
Franchisor shall use its best efforts to resolve such conflict or overlap within nine months of any such
purchase, merger, acquisition or affiliation.

Franchisee agrees and affirms that Franchisor may sell itself, its assets, the Proprietary Marks
and/or the System to a third party; may engage in an initial public offering of its securities; may engage in
a private placement of its securities; may merge, acquire other corporations, or be acquired by another
corporation; and/or may undertake a refinancing, recapitalization, leveraged buyout or other economic or
financial restructuring. With regard to any of the above sales, assignments and dispositions, Franchisee
expressly and specifically waives any claims, demands or damages arising from or related to the loss of
Franchisor’s name, Proprietary Marks (or any variation thereof) and System and/or the loss of association
with or identification of Franchisor as the franchisor under this Franchise Agreement.

If Franchisor assigns its rights in this Franchise Agreement, nothing herein shall be deemed to
require Franchisor to remain in business or to offer or sell any products or services to Franchisee.

B. Transfer by Franchisee

1. For purposes of this Franchise Agreement, “Transfer” means any direct or
indirect, voluntary or involuntary (including by judicial award, order or decree) assignment, sale,
conveyance, subdivision, sublicense or other transfer or disposition of the Franchise Agreement, the FBC
Business (or any portion thereof), or a direct or indirect ownership interest in an entity that is Franchisee
(or any interest therein), including by merger or consolidation, by issuance of additional securities
representing an ownership interest in the entity that is Franchisee, or by operation of law, will or a trust
upon the death of an Owner (including the laws of intestate succession).

2. This Franchise Agreement has been entered into by Franchisor in reliance upon
the personal skill, qualifications, trust and confidence of Franchisee and its Owners. Neither Franchisee
nor any Owner may engage in any Transfer without Franchisor’s prior written approval. Any Transfer
without Franchisor’s approval shall be void and constitute a breach of this Franchise Agreement.
Franchisor’s consent to a Transfer shall not constitute a waiver of any claims Franchisor may have against
Franchisee or any Owners, nor shall it be deemed a waiver of Franchisee’s right to demand exact
compliance with any of the terms or conditions of the Franchise Agreement by the transferee.

C. Franchisor’s Right of First Refusal

Any proposed Transfer, shall be subject to Franchisor’s right of first refusal set forth below
(“Franchisor’s ROFR”), which shall be exercised in the following manner:

1. Franchisee must provide Franchisor notice of the proposed Transfer and
simultaneously obtain and provide a bona fide, signed written offer from the purchaser or transferee and
submit an exact copy of the offer (“Offer”) to Franchisor along with such additional information
requested by Franchisor concerning the proposed Transfer and transferee including, but not limited to,
information concerning the employment history, financial condition, credit history, skill and
qualifications of the proposed transferee and, in the case of an entity, of its owners, partners, shareholders
and members, as applicable (“Transfer Notice”).
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2. Within 30 days after Franchisor’s receipt of the Transfer Notice (or if Franchisor
shall request additional information, within 30 days after receipt of such additional information),
Franchisor may, at its option, elect to exercise Franchisor’s ROFR to purchase the FBC Business on the
same terms contained in the Offer submitted to Franchisor. Franchisor will provide written notice to
Franchisee as to whether it intends to exercise or not exercise Franchisor’s ROFR. If Franchisor elects to
exercise Franchisor’s ROFR, it may substitute an equivalent sum of cash for ardany consideration other
than cash specified in the Transfer Notice. If Franchisor shall elect not to exercise Franchisor’s ROFR and
shall consent to such Transfer, Franchisee shall, subject to the provisions of this Section XV, consummate
the transaction with the proposed transferee on the terms and conditions specified in the Transfer Notice.
The Franchisor’s ROFR shall restart and Franchisee or assignee must provide Franchisor with updated
information, if: a) after submitting the Offer, there is any change in the sale terms; or b) Franchisor elects
not to exercise Franchisor’s ROFR and more than 90 days shall pass without the transaction being
consummated.

D. Transfer Conditions

Should Franchisor not elect to exercise Franchisor’s ROFR, Franchisor may impose any
reasonable requirements(s) it deems necessary as a condition of granting of its written consent to a
Transfer. Without limiting the generality of the foregoing, the imposition of any or all of the following
conditions to Franchisor’s written consent to any such Transfer shall be deemed reasonable:

1. that the transferee (and the principal officers, shareholders, directors, partners,
members or managers of the transferee in the case of an entity transferee), demonstrate the skills,
qualifications and economic resources necessary, in Franchisor’s judgment, reasonably exercised, to own
and operate the FBC Business;

2. that Franchisee and/or transferee shall submit all items reasonably required by
Franchisor including, but not limited to: (i) current and accurate financial statements prepared in
accordance with GAAP, including a balance sheet, income statement and statement of profit and loss
(where relevant under the circumstances), relating to the financial condition of the proposed transferee
that have been reviewed or audited by an independent Certified Public Accountant; (ii) federal and state
tax returns for the two immediately preceding years; and/or (iii) any other documents that are necessary to
enable Franchisor to determine the character, credit worthiness, business experience, professional
credentials, ethical background, fitness and suitability of the proposed transferee;

3. that the proposed transferee must meet Franchisor’s then-current standards for
prospective franchisees;

4. that Franchisee must furnish Franchisor with copies of all proposed sale and/or
transfer documents before such documents are executed, and Franchisor determines that the price and
terms of payment will not adversely affect the proposed transferee’s ability to operate the FBC Business;

5. that if transferee finances any part of the sale price of the transferred interest,
Franchisee must agree that all of the transferee’s obligations under any promissory notes, agreements or
security interests that Franchisee has reserved in the franchise, are subordinate to the transferee’s
obligation to pay all financial obligations to Franchisor as set forth in the Franchise Agreement to be
executed by transferee;

6. that Franchisee sign a general release, in a form satisfactory to Franchisor, of any
and all claims against Franchisor and Franchisor’s affiliates and their owners, officers, members,
directors, employees, and agents;
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7. that the transferee shall have completed, at transferee’s cost and expense,
Franchisor’s training program to Franchisor’s satisfaction;

8. that as of the date of any such Transfer, Franchisee shall have complied with all
material obligations to Franchisor, whether under this Franchise Agreement or any other agreement,
arrangement or understanding with Franchisor;

9. that unless Franchisor agrees otherwise in writing, the transferee shall execute the
then-current franchise agreement and related documents, including but not limited to Franchisor’s then-
current form of Owners Agreement or other guaranty, being offered to prospective franchisees (except
that the transferee shall not be obligated to pay the Initial Franchise Fee);

10. that Franchisee shall have expressly agreed in writing to comply with the non-
competition and non-solicitation covenants set forth in Section XVII herecof and with all other post-
termination obligations contained herein;

11. transferee or Franchisee shall pay to Franchisor a transfer fee in an amount equal
to $15,000, including a non-refundable deposit of $1,000 together with the Transfer Notice; and

12. that if transferee was referred to Franchisee through a broker, Franchisee shall
pay any corresponding broker fees charged by such broker.

E. Financial and Other Information

Franchisor shall have the right, but not the obligation, to furnish any prospective transferee with
copies of all financial statements which have been furnished by Franchisee to Franchisor in accordance
with this Franchise Agreement during the one-year period prior to the date the approval of the proposed
Transfer is sought. Franchisor shall also have the right, but not the obligation, to advise any prospective
transferee of any uncured breaches or defaults by Franchisee under this Franchise Agreement, or any
other agreement proposed to be assigned, transferred, or sold. Franchisor’s approval of such proposed
Transfer shall not, however, be deemed a representation or guarantee by Franchisor that the terms and
conditions of the proposed Transfer are economically sound or that, if the Transfer is consummated, the
transferee will be capable of successfully operating the FBC Business, and no inference to such effect
shall be made from such approval.

F. Business Entity

I. If Franchisee is an individual and desires to form a corporation, partnership,
limited liability or similar entity owned wholly by the individual or if Franchisee desires to form a new
business entity other than the one indicated in Attachment C — Business Entity Information (each, a “New
Business Entity”), this Franchise Agreement may not be transferred to the New Business Entity without
the prior written approval of Franchisor, which approval shall not be unreasonably withheld. If approved
and Franchisee becomes a New Business Entity Franchisee and the New Business Entity (which shall
then become the Franchisee under this Franchise Agreement), shall execute Franchisor’s Approval of
Requested Assignment in the form attached as Exhibit H to the Franchise Disclosure Document and agree
and represent that:

(a) The New Business Entity has the authority to execute, deliver and
perform Franchisee’s obligations under this Franchise Agreement and is duly organized or formed and
validly existing in good standing under the laws of the state of its formation and has been formed for the
sole purpose of operating the FBC Business;

{0016916900183994.DOC. } B-30
[26242025 FA VIF]



(b) The organizational or governing documents do/will recite that the
issuance and transfer of any ownership interests are restricted by the terms of this Franchise Agreement,
and all certificates and other documents representing ownership interests will bear a legend referring to
the restrictions of this Franchise Agreement;

(©) Attachment C (Business Entity Information) to this Franchise Agreement
will completely and accurately describe all the Owners and their interests in the New Business Entity and
that the named individual Franchisee will own majority of the ownership interests in the New Business
Entity;

(d) Franchisee and Franchisee’s Owners shall revise Attachment C (Business
Entity Information) as may be necessary to reflect any ownership changes and to furnish such other
information about Franchisee’s organization or formation as Franchisor may request;

(e) Each of the New Business Entity’s Owners and their spouses, if any, who
did not initially execute this Franchise Agreement will sign and deliver Franchisor’s Owners Agreement
(Attachment D), undertaking to be bound jointly and severally by all provisions of this Franchise
Agreement, and any other agreements between Franchisor and Franchisee, including but not limited to
Franchisor’s Confidentiality Agreement and System Protection Agreement (Exhibit H to the Disclosure
Document);

) At Franchisor’s request, Franchisee will furnish true and correct copies
of all documents and contracts governing the rights, obligations and powers of the New Business Entity’s
Owners and agents (such as, Articles of Incorporation or Organization and partnership, operating or
shareholder agreements or similar documents.)

2. The Franchisor’s ROFR will not apply to a Transfer to a business entity under
this Section (but shall apply in all other circumstances).

3. The legal name of the New Business Entity shall not contain, consist of or
include any of the Proprietary Marks or the word “Freedom”.

4. If Franchisee becomes a New Business Entity, any Transfer, whether by
operation of law or otherwise, or the disposition in any manner of the ownership interests in any other
business organization Franchisee, whether by operation of law or otherwise, shall be deemed an attempted
Transfer of this Franchise Agreement requiring the prior written consent of Franchisor.

5. In addition, Transfers of ownership interests within any New Business Entity or
any entity named as Franchisee in this Franchise Agreement or as assigned by the execution of
Franchisor’s Approval of Requested Assignment will be subject to all the provisions of this Section XV.

G. No Representation or Guarantee

Franchisor’s consent to a Transfer of this Franchise Agreement, the FBC Business, or any
ownership interest in any business entity controlled by Franchisee, does not constitute a representation as
to the fairness of the terms of any contract between Franchisee and any transferee, nor does Franchisor’s
consent constitute a guarantee of the successful operation of the FBC Business by the transferee or a
waiver of any claims Franchisor has against Franchisee.
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H. Offerings by Franchisee

Ownership interests (hereinafter “Securities”) in Franchisee may be offered to the public, by
public or private offering or otherwise only with the prior written consent of Franchisor, which consent
may be withheld in Franchisor’s sole discretion. All materials required for such offering by federal or
state law shall be submitted to Franchisor for review prior to their being filed with any government
agency, or if they are to be used in any exempt offering, shall be submitted to Franchisor for review prior
to their use. No offering by Franchisee shall imply (by use of the Proprietary Marks or otherwise) that
Franchisor is participating in an underwriting, issuance, or offering of the Franchisee’s securities. The
Franchisee must fully indemnify Franchisor in connection with the offering and must require other
participants in the offering to fully indemnify Franchisor. The Franchisee shall give Franchisor at least 60
days written notice prior to the effective date of any offering or other transaction covered herein.

L Death or Permanent Disability

If Franchisee is an individual, upon Franchisee’s death or permanent disability or, if Franchisee is
a business entity, upon the death or permanent disability of an Owner of more than twenty percent (20%)
of the ownership interest, or any “Control Person” of a trust or other entity holding more than twenty
percent (20%) of the ownership interest, the executor, administrator, conservator or other personal
representative shall transfer the interest in this Franchise Agreement or the ownership interest within a
reasonable time, not to exceed nine months from the date of death or permanent disability, to a third party
approved by Franchisor. A Transfer under this Section including, without limitation, Transfer by devise
or inheritance, will be subject to all of the terms and conditions contained in Section XV of this Franchise
Agreement, and unless Transferred by gift, devise or inheritance, subject to Franchisor’s ROFR. Failure
to dispose of such interest within the specified period of time will constitute a breach of this Franchise
Agreement. “Control Person” is defined as any individual having significant responsibility for
controlling, managing, or directing the entity or trust, including, a chief executive officer, managing
member, general partner, senior executive officer, or other individual who performs similar functions, or,
in the case of a trust, each of the settlor, the trustees, beneficiaries, and any other individual who has
control over the trust. For purposes of this Franchise Agreement, the term “permanent disability” will
mean a mental or physical disability, impairment or condition that is reasonably expected to prevent, or
actually does prevent, Franchisee or an Owner of more than twenty percent (20%) of the ownership
interest in a business entity from supervising the operation of the FBC Business for a period of six months
from the onset of such disability, impairment or condition.

J. No Encumbrance

Franchisee shall not in any event have the right to pledge, encumber, hypothecate or otherwise
give any third party a security interest in this Franchise Agreement in any manner whatsoever.

K. Interim Management; Step-In Rights

L. In order to prevent any interruption of the FBC Business operations which would
cause harm to the FBC Business, thereby depreciating the value thereof, Franchisor shall have the right,
but not the obligation, to step-in and designate an individual of Franchisor’s choosing (an “Interim
Manager”) for so long as Franchisor deems necessary and practical to temporarily manage the day-to-day
operations of the FBC Business: (i) if Franchisee fails to comply with any provision of this Franchise
Agreement and does not cure the failure within the time period specified by the Franchise Agreement; (ii)
if Franchisor determines in its sole judgment that the operation of the FBC Business is in jeopardy; (iii) if
Franchisor determines in its sole discretion that operational problems require that Franchisor operate the
FBC Business; (iv) if Franchisee abandons or fails to actively operate the FBC Business; (v) upon the
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absence, termination, illness, death, incapacity or disability of Franchisee or, if Franchisee is a business
entity, any Owner of more than twenty percent (20%) of the ownership interest, or any Control Person of
a trust or other entity holding more than twenty percent (20%) of the ownership interest in Franchisee; or
(vi) if Franchisor deems Franchisee or its management or ownership incapable of operating the FBC
Business (“Step-In Rights”). Notwithstanding Franchisor exercising the Step-In Rights, Franchisee
agrees that Franchisor does not lose or waive a right to exercise any other rights or remedies which
Franchisor may have legally or under this Franchise Agreement. Franchisee shall own the FBC Business
at all relevant times if Franchisor exercises the Step-In Rights and shall remain solely responsible for all
liabilities that the FBC Business incurs.

2. If Franchisor exercises its Step-In Rights: (i) Franchisor will maintain, in a
separate account, all receipts which the FBC Business generates; (ii) Franchisor will deduct from such
account and pay all expenses of the FBC Business, which will include the Royalty, Brand Building Fund
Contribution and reasonable compensation and expenses for the representatives of Franchisor_incurred in

connection with exercising such Step-In Rights including but not limited to travel, lodging, meals and
other out of pocket expenses; (iii) Franchisee will pay to Franchisor a management fee of $200 per day

for up to 120 consecutive days at a time (“Management F ee%—aﬁd—rem&b%s%lllﬁaﬂelﬁser—fer—al-l—%epeﬁses

e*e1¢etsmg—s&el=1—S4:-(-:-19—I-H—Pd-ghfés—_)_z (1V) Franchlsee agrees to hold harmless Franchlsor and its

representatives including the Interim Manager for all actions or omissions which occur during the course
of the temporary operation and defend Franchisor from any claim or proceeding brought byagainst
Franchisor, Franchisor’s representatives or the Interim Manager in connection with exercising the Step-In
Rights; and (vi) Franchisee agrees to pay Franchisor’s reasonable attorney fees and costs which might
arise from the exercise of the Step-in Rights. Franchisor may, in its sole discretion, condition the exercise
of its Step-In Rights on the Franchisee entering into a management agreement for the operation of the
FBC Business and Franchisor may cease from operating the FBC Business at any time upon notice to
Franchisee in its sole discretion. Nothing in this Section will prevent Franchisor from exercising any
other rights which Franchisor may have under this Franchise Agreement, including the right to terminate
this Franchise Agreement.

XVI.  PROPRIETARY RIGHTS AND CONFIDENTIALITY

A. Proprietary Rights and Confidentiality

Nothing contained in this Franchise Agreement shall be construed to require Franchisor to
divulge to Franchisee any confidential or proprietary information, except for the material contained in the
Brand Standards Manual and training materials.  Franchisee acknowledges that knowledge of
Franchisor’s marketing methods, product analysis and selection, service methods, skills relating to the
development and operation of aan FBC Business, know-how, techniques, information, trade practices and
other proprietary data is derived entirely from information disclosed to Franchisee by Franchisor and that
such information is proprietary, confidential, and trade secrets of Franchisor (the “Confidential
Information™). Confidential Information shall not include information which: (a) at or prior to the time of
receipt was in the public domain; (b) at or prior to the time of receipt or the signing of this Franchise
Agreement, whichever occurred first, was known to Franchisee and in actual commercial use by
Franchisee or generally within the industry, in the manner and combination disclosed; or (c) is
subsequently received by Franchisee from an independent third party not in breach of any duty of non-
disclosure, secrecy, nonuse or similar duty, but only to the extent and in the form, manner and
combination so disclosed. Franchisee agrees to adhere fully and strictly to all confidentiality attached to
such information and to exercise the highest degree of diligence in safeguarding Confidential Information
during and after the Term of this Franchise Agreement, whether or not any such information is
specifically labeled as confidential. Franchisee shall divulge such material only to employees and only to
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the extent necessary to permit the effective operation of the FBC Business. It is expressly agreed that the
ownership of all of the Confidential Information is and shall remain vested solely in Franchisor, and that
all Customer Data and information obtained in the first instance by Franchisee is and shall be the
exclusive property of Franchisor.

Franchisee further agrees that Franchisee:
1. will not use the Confidential Information in any other business or capacity;

2. will maintain the absolute confidentiality of the Confidential Information during
and after the Term of this Franchise Agreement;

3. will not make unauthorized copies of any portion of the Confidential Information
disclosed in any form including, but not limited to electronic media (including through the use of text
prompts of artificial intelligence (“Al”) tools), written form, or other tangible forms; and

4. will adopt and implement all reasonable procedures prescribed by Franchisor,
from time to time, to prevent unauthorized use and/or disclosure of the Confidential Information,
including restrictions on disclosure to employees and the use of nondisclosure and non-competition
agreements that Franchisor may prescribe for persons having access to the Confidential Information.

Franchisee will implement appropriate physical, technical, and organizational measures to protect
the Confidential Information in its possession or control from any accidental or unauthorized exposure,
disclosure, deletion, encryption, or removal from availability (“Confidential Information Breach”).
Appropriateness shall be determined in light of the state of the art, the costs of implementation and the
nature, scope, context, and purposes for which the Confidential Information has been disclosed to
Franchisee. These measures shall include, at a minimum, encryption of the Confidential Information,
electronic access controls, and physical access controls. Any disclosure not required by law of the
Confidential Information to a third party shall be subject to a written agreement obligating the third party
to provide protections for the Confidential Information no less robust and protective than those described
in the Brand Standards Manual. As between Franchisee and Franchisor, Franchisee shall be responsible
for the actions and compliance with this Agreement of the third parties to which it makes any disclosure
of the Confidential Information.

In the event of a Confidential Information Breach, Franchisee will notify Franchisor without
undue delay and in any event within three business days of Franchisee’s becoming aware of such
Confidential Information Breach. Unless and excepting the extent to which Franchisor is responsible for
such Confidential Information Breach, Franchisee will be responsible for any and all direct and indirect
costs incurred by Franchisor as a result of such Confidential Information Breach.

In addition to any audit right(s) provided elsewhere herein, in the event that Franchisor is required
or directed to perform (or have performed by a third-party auditor) an audit of Franchisee (or its
subcontractors (or any of their subcontractors) who have access to Franchisor’s Confidential Information)
by a court, tribunal, or governmental authority, then Franchisee will allow for and contribute to such
audit. In the preparation for and performance of such audit, each of Franchisor and Franchisee will bear
its own costs unless such audit reveals a material breach of applicable law or of this Section, in which
case, Franchisee will bear all reasonable costs associated with such audit.

Notwithstanding the foregoing, disclosure of the Confidential Information may be made in
judicial or administrative proceedings, but when and only to the extent Franchisee is legally compelled to
disclose such Confidential Information; provided, however, that Franchisee must first give Franchisor the
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opportunity to obtain an appropriate protective order or other assurance that the confidential nature of the
material to be disclosed will be maintained. The restrictions on the disclosure and use of the Confidential
Information will not apply to disclosure of Confidential Information: (a) made in confidence to a
government official, either directly or indirectly, or to an attorney, solely for the purpose of reporting or
investigating a suspected violation of law; (b) made in a complaint or other document filed in a lawsuit or
other proceeding, if such filing is made under seal; (c) made in cases of suit for retaliation based on the
reporting of a suspected violation of law, disclosure of Confidential Information to an attorney and for use
of the Confidential Information in such court proceeding, so long as any document containing the
Confidential Information is filed under seal and Confidential Information is not otherwise disclosed
except pursuant to court order.

During the Term of this Franchise Agreement, or any Interim Period, any improvements or
additions to the System, patents, Proprietary Marks, website or any other documents or information
pertaining to or relating to the System or the FBC Business, or any new trade names, trade and service
marks, logos, or commercial symbols related to the FBC Business or any advertising and promotional
ideas or inventions related to the FBC Business (collectively, the “Improvements™) that you conceive or
develop shall become our property. You agree to assign and do hereby assign to us, all right, title and
interest in and to the Improvements, including the right to grant sublicenses to any such Improvement.
You shall fully disclose the Improvements to us, without disclosure of the Improvements to others, and
shall obtain our written approval prior to using such Improvements. Any such Improvement may be used
by us and all other franchisees without any obligation to you for royalties or other fees. We may, at our
discretion, apply for and own copyrights, patents, trade names, trademarks and service marks relating to
any such Improvement and you shall cooperate with us in securing such rights. We may also consider
such Improvements as our property and trade secrets. In return, we shall authorize Franchisee to utilize
any Improvement that may be developed by other franchisees and is authorized generally for use by other
franchisees. All Improvements created by you or any other person or entity retained or employed by you
are our property, and we shall be entitled to use and license others to use such Improvements
unencumbered by moral rights. If any of the Improvements are copyrightable materials, they shall be
works made for hire within the meaning of the United States Copyright Act and, to the extent the
copyrighted materials are not works made for hire or rights in the copyrighted materials do not
automatically accrue to us, you irrevocably assign and agree to assign to us, its successors and assigns, the
entire right, title, and interest in perpetuity throughout the world in and to any and all rights, including all
copyrights and related rights, in such copyrighted materials, which you and the author of such
copyrighted materials warrant and represent as being created by and wholly original with the author.
Where applicable, you agree to obtain any other assignments of rights in the Improvements from another
person or entity necessary to ensure our right in the Improvements as required in this Section.

XVII. NON-COMPETITION

A. Restrictive Covenant
1. In-Term and Post-term

Franchisee agrees that for so long as this Franchise Agreement is in effect and for a period of two
years immediately following its expiration, non-renewal or termination for any reason, Franchisee will
not, either directly or indirectly, as a proprietor, partner, investor, lender, shareholder, director, officer,
member, manager, employee, principal, agent, representative, advisor, franchisor, franchisee, consultant
or otherwise, engage in any Competitive Business. Nothing in this Franchise Agreement shall prevent
Franchisee or its shareholders, directors, officers (if a corporation), partner (if a partnership), members
and managers (if a limited liability company), or employees from owning for investment purposes up to
an aggregate of five percent (5%) of the capital stock of any Competitive Business that is a publicly held
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corporation whose stock is listed and traded on a national or regional stock exchange, or through the
National Association of Securities Dealers Automated Quotation System (NASDAQ), provided that
Franchisee does not control any such company.

The foregoing prohibition shall also preclude Franchisee, from, directly or indirectly:

(a) knowingly engaging in any activity to solicit, encourage, or induce any
customer doing business with any other franchisee (wherever located) to commence doing business with
Franchisee, except with Franchisor’s prior written consent; and/or

(b) on behalf of Franchisee or any other person or entity, or as an employee,
proprietor, owner, consultant, agent, contractor, employer, affiliate, partner, officer, director, manager or
associate, stockholder or member of any other person or entity, or in any other capacity, solicit, divert,
take away, or interfere with any of the business, customers, clients, contractors, trade or patronage of
Franchisor, or Franchisor’s parents, subsidiaries or affiliates, as the same may exist during the Term of
this Franchise Agreement, except with the prior written consent of Franchisor.

For purposes of this Section XVII:

(a) “Competitive Business” means the ownership, operation, lending of
money, or performing of services for any other boat membership club or boat rental business which
competes, directly or indirectly, with the System if such other business is located at, or within: (i) a 50-
miles of the boundaries of Franchisee’s Protected Territory; or (ii) 50 miles of the location of any other
FBC Business, either opened or under development and either owned by another franchisee or owned by
Franchisor or Franchisor’s parents, subsidiaries or affiliates of Franchisor.

(b) “Directly or indirectly” includes, but is not limited to, all entities under
Franchisee’s control or under common control with Franchisee, and a Franchisee’s spouse, and minor
children.

(©) “Franchisee” means an individual Franchisee and, for a business entity
Franchisee, all persons owning any ownership interest therein.

2. Independent Covenants

Franchisor and Franchisee agree that each of the foregoing covenants in this Section XVII shall
be construed as independent of any other covenant or provision of this Franchise Agreement. Franchisor
and Franchisee further agree that the foregoing restrictions limit Franchisee’s right to compete only to the
extent necessary to protect Franchisor from unfair competition. Should any part of one or more of these
restrictions be found to be unenforceable by virtue of its scope in terms of area, business activity
prohibited or length of time, and should such part be capable of being made enforceable by reduction of
the term or geographic scope of such restriction, Franchisee and Franchisor agree that the restriction shall
be enforced to the fullest extent permissible under applicable law. In addition, Franchisor may,
unilaterally, at any time in its sole discretion, revise any of the covenants in Paragraph A of this Section
XVII, so as to reduce the obligations of Franchisee hereunder. The running of any period of time
specified in Paragraph A hereof shall be tolled and suspended for any period of time in which Franchisee
is found by a court of competent jurisdiction or an arbitrator to have been in violation of any restrictive
covenants contained herein. Franchisee further agrees that the existence of any claim it may have against
Franchisor whether or not arising from this Franchise Agreement, shall not constitute a defense to the
enforcement by Franchisor of the covenants in this Section X VII.
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3. Enforcement of Covenants

Franchisee acknowledges that a violation of the terms of the covenants in this Section XVII
would result in immediate and irreparable injury to Franchisor for which no adequate remedy at law may
be available. Accordingly, Franchisee agrees that it is estopped from contesting the lack of immediate
and irreparable injury and hereby consents to the entry of an injunction prohibiting any conduct by
Franchisee in violation of the terms of the covenants set forth in this Section XVII ex parte and without
prior notice to Franchisee. Franchisee further agrees to pay all costs and expenses (including reasonable
attorney fees at all levels) incurred by Franchisor in connection with the enforcement of the covenants set
forth in this Section XVII. Franchisee further acknowledges that in the event Franchisor assigns, transfers
this Franchise Agreement or the System, the restrictive covenants may be enforced by any such
transferee.

4. Separate Agreement

If Franchisee is a corporation, limited liability company, partnership or other business entity, all
Owners, officers, directors, managers and key management personnel (regardless of title, the
“Covenanters”) who do not sign the Owners Agreement under Section XV.F.l1(e) shall execute
Franchisor’s System Protection Agreement in the form attached as Exhibit H to the Franchise Disclosure
Document.

B. Non-Disclosure
At no time during or after the Term of this Franchise Agreement shall the Covenanters disclose
any Confidential Information of Franchisor including, without limitation, the contents of the Brand

Standards Manual, other manuals, or training materials except to the limited extent provided herein.

XVIII. RELATIONSHIP OF THE PARTIES

In all matters pertaining to the operation of the FBC Business, Franchisee is and shall be an
independent contractor in fact and in law. Franchisee shall conspicuously identify Franchisee in all
dealings with customers, suppliers, public officials, and others as the owner of the FBC Business pursuant
to a franchise with Franchisor and shall place such other notices of independent ownership on such forms,
business cards, stationery, advertising and other materials as Franchisor may require from time to time.
Franchisee will use its legal name on all documents for use with its employees and contractors (including
but not limited to, employment applications, time—eardstimecards, pay checks, and employment and
independent contractor agreements) and will not use the Proprietary Marks on these documents.
Franchisee will not hold itself out as Franchisor’s agent, employee, partner or co-venturer. No employee
of Franchisee shall be deemed to be an employee of Franchisor. Nothing herein contained shall be
construed to create a partnership, joint venture or agency between Franchisee and Franchisor. Neither
Franchisor nor Franchisee shall be liable for the debts or obligations of the other unless such obligations
are expressly assumed in writing. Franchisee alone is responsible for all employment decisions and
functions of its FBC Business, including, without limitation, those related to hiring, firing, training,
establishing remuneration, compliance with wage and hour requirements, personnel policies, benefits,
recordkeeping, supervision, and discipline of employees, regardless of whether you have received advice
from us on these subjects or not. Franchisor will have no liability for any action or settlement related to
hiring, firing, training, establishing remuneration, compliance with wage and hour requirements,
personnel policies, benefits, recordkeeping, supervision, and discipline of employees and Franchisee
agrees to indemnify Franchisor for any such liabilities Franchisor incurs. Franchisee agrees that
Franchisor shall have the right to delegate to third-party designees, whether these designees are
Franchisor’s agents or independent contractors with whom Franchisor has contracted (1) the performance
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of any portion or all of Franchisor’s obligations under this Franchise Agreement, and (2) any right that
Franchisor has under this Franchise Agreement. If Franchisor does so, such third-party designees will be
obligated to perform the delegated functions for Franchisee in compliance with this Franchise Agreement

XIX. DEFAULT AND TERMINATION

The occurrence of any of the following events shall constitute a material default by Franchisee
under this Franchise Agreement:

A. Acts of Automatic Termination

If during any period in which this Franchise Agreement is in effect, there occurs any of the
following events, the Franchise Agreement shall automatically terminate without notice to you and
without any opportunity to cure:

1. Bankruptcy and Insolvency

Subject to any contrary provisions of any applicable state or federal laws, if Franchisee becomes
insolvent or commits an act of bankruptcy, makes a general assignment for the benefit of creditors or to
an agent authorized to liquidate Franchisee’s property or assets, becomes involuntarily bankrupt,
voluntarily files a petition in bankruptcy or reorganization, effects a plan or other arrangement with
creditors, files an answer to the creditors’ petitions filed against Franchisee (admitting the material
allegations thereof) for an adjudication or for reorganization, effects a plan or other arrangement with
creditors, applies for or suffers the appointment of a receiver or trustee of any of Franchisee’s assets or
property, or if a receiver or trustee is appointed for any of Franchisee’s property or assets.

2. Foreclosure

If the FBC Business or FBC Location is seized, taken over or foreclosed by a government official
in the exercise of his duties, or seized, taken over, or foreclosed by a creditor, lienholder, or lessor; if a
final judgment against Franchisee remains unsatisfied for 30 days (unless a supersede as or other appeal
bond has been filed); or if a levy or execution has been made upon the license granted by this Franchise
Agreement or upon any property used in the FBC Business, and such levy or execution is not discharged
within five days.

B. Acts Without Opportunity to Cure Before Termination

Franchisor may, in its sole discretion, terminate this Franchise Agreement immediately upon
written notice to Franchisee, without opportunity to cure, upon the occurrence of any of the following
events, each of which constitute material events of default under this Franchise Agreement.

1. Failure to Operate - Abandonment

If Franchisee abandons the FBC Business by failing to operate the FBC Business for five
consecutive days during which Franchisee is required to operate the FBC Business under the terms of this
Franchise Agreement, or any shorter period if it is reasonable under the facts and circumstances for
Franchisor to conclude that Franchisee does not intend to continue operating the FBC Business, unless
such failure to operate is due to Force Majeure.
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2. Misrepresentation.

If Franchisee or any Owner commits any fraud or makes any material misrepresentation relating
to the acquisition of the FBC Business.

3. Reputation Harm

If Franchisee or any Owner engages in conduct which reflects materially and unfavorably upon
the operation and reputation of the FBC Business, the System or Franchisor.

4. Criminal Misconduct

If Franchisee, or a controlling Owner if Franchisee is a business entity, is convicted of, or pleads
nolo contendere (no contest) or its equivalent to, (or failed to disclose such event occurring within the ten-
year period prior to the date of execution of this Franchise Agreement) a felony or any other criminal
misconduct that reflects or would reflect unfavorably on the FBC Business.

5. Violation of Law

If Franchisee fails, for a period of 10 days after having received notification of noncompliance
from Franchisor or any governmental or quasi-governmental agency or authority, to comply with any
federal, state or local law or regulation applicable to the operation of the FBC Business.

6. Duplication of System

If Franchisee duplicates Franchisor’s System or makes or causes an unauthorized disclosure of
any portion of Franchisor’s System or Confidential Information.

7. Failure to Pay Third Parties Resulting in Franchisor Action

If Franchisee takes any action or fails to take an action resulting in: (i) Franchisor curing a
material default of Franchisee of any agreement with a third-party including Franchisee’s suppliers,
vendors, landlord or lender(s); or (ii) any party with which Franchisor has a contractual relationship
requiring Franchisor to purchase Franchisee’s inventory, supplies, furnishings, fixtures or equipment.
Failure of Franchisee to make timely payments under any financing agreement as disclosed in Item 10 of
Franchisor’s franchise disclosure document.

8. Under-Reporting

If an audit or investigation discloses that Franchisee has knowingly maintained false books or
records, or submitted false reports to Franchisor, or knowingly understated its Gross Revenue or withheld
the reporting of same, or, if, on two or more occasions in any single 24 month period, any audits or other
investigations reveals an under-reporting or under-recording error of two percent (2%) or more, or on any
single occasion any audit or other investigation reveals an under-reporting or under-recording of five
percent (5%) or more.

9. Repeated Failures to Comply
If Franchisee on three occasions during any 12-month period commits defaults or violations of

this Franchise Agreement, whether or not such defaults or violations are corrected after notice from
Franchisor to Franchisee.
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10. Transfer Without Prior Consent

Any attempted Transfer, sublicense, encumbrance or disposal of any interest in the FBC Business
or any right under this Franchise Agreement in violation of Section XV of this Franchise Agreement.

11. Loss of FBC Location

If during the Term of this Franchise Agreement, or any extension or renewal thereof, the right to
occupy the FBC Location is lost and a new location, satisfactory to Franchisor and Franchisee, is not
leased within 90 days of the termination of the right to occupy the FBC Location.

12. Failure to Operate

Failure to operate the FBC Business during such days and hours as may be specified in
accordance with this Franchise Agreement.

13. Intellectual Property Misuse

If franchisee materially misuses or makes any unauthorized use of the Proprietary Marks or
otherwise materially impairs the goodwill of Franchisor’s rights, or Franchisee takes any action which
reflects materially and unfavorably upon the operation and reputation of the FBC Business, the System, or
the Freedom Boat Club brand generally or if your employees or independent contractors engage in any of
the same actions described above, unless you shall have exercised your best efforts to prevent such
disclosures or use.

14. Loss of License
Any license, permit, authorization, certificate or other governmental approval required to operate
the FBC Business is suspended, revoked, cancelled, declared void, terminated, expires or otherwise
becomes invalid.
15. Failure to Open
Failure to secure a site for the FBC Business within 60 days after the execution of this Franchise
Agreement, or failure to open the FBC Business for business within 120 days after execution of this
Franchise Agreement.

16. Failure to Pay Obligations to Franchisor

Franchisee fails to pay any amounts due to Franchisor or Franchisor’s parents, subsidiaries or
affiliates, within ten days after receiving written demand that such amounts are overdue.

17. Failure to Comply with Governmental Regulation

Franchisee fails, for a period of ten days after notification of non-compliance, to comply with any
federal, state or local law, rule or regulation applicable to the operation of the franchise.

18. Danger to Public Health

Franchisor makes a reasonable determination that continued operation of the FBC Business by
Franchisee will result in an imminent danger to Franchisee’s customers, employees or the public.
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19. Brand Covenants

Franchisee or any of Franchisee’s Owners violates any of the covenants contained in Section
XVII of this Franchise Agreement.

20. Failure to Complete Training

Franchisee (or its Operating Principal, if Franchisee is an entity), any other persons with
responsibility of the FBC Business or any other required attendee fails to complete the Initial Training
Program.

C. Termination with Notice and Opportunity to Cure

In addition to Franchisor’s termination rights, Franchisor may, in its sole discretion, in addition to
all remedies that Franchisor has available to it at law or in equity, terminate this Franchise Agreement
upon 30 days’ written notice to Franchisee if Franchisee fails to comply with any term, covenant,
obligation, condition or provision of this Franchise Agreement not set forth in XVIIL.A. or XVIILB.
above (including any failure to comply with the Brand Standards Manuals) or any other agreement with
Franchisor unless such default is cured within 30 days after receipt of written notice thereof from the
Franchisor to the Franchisee, each period of which shall constitute a material event of default under this
Franchise Agreement. Notwithstanding the forgoing, if the default is of such a nature that more than 30
days are reasonably required to effect a cure. In such event, Franchisee shall commence to cure the
default within said 30-day period and shall proceed with due diligence within the period, if any,
designated by Franchisor as the allowable additional time within which the cure must be accomplished.

D. Termination by Franchisee

Franchisee may not terminate this Franchise Agreement prior to the expiration of the Term based
upon a material breach of this Franchise Agreement by Franchisor unless (i) Franchisee is in full
compliance with the Franchise Agreement; (ii) Franchisor has committed a material breach of this
Franchise Agreement; (iii) Franchisee has provided Franchisor with written notice of such claim
specifically describing all alleged material breach(es); and (iv) Franchisee has provided Franchisor with at
least ninety (90) days from the receipt of such notice to cure such breach(es). Franchisor shall not be
deemed in default for so long as it commences to cure such default within 90 days and diligently
continues to prosecute such cure to completion. Failure by Franchisee to give notice in accordance with
the preceding sentence shall constitute a waiver by Franchisee of any such alleged default and a waiver of
the use of such alleged default as a defense or set- off to any claim by Franchisor for enforcement of any
provision of this Franchise Agreement.

E. Cross-Default

Any default by Franchisee under the terms and conditions of this Franchise Agreement, or any
other agreement between Franchisor (or any of Franchisor’s parents, affiliates or subsidiaries) and
Franchisee, which is so material as to permit Franchisor to terminate this Franchise Agreement or such
other agreement, or a default by Franchisee of Franchisee’s obligations to any Cooperative of which
Franchisee is a member, shall be deemed to be a default of each and every such agreement.
Notwithstanding the foregoing, in the event of termination for any reason, of this Franchise Agreement or
any other agreement between Franchisor and Franchisee, Franchisor may, at its sole option, terminate any
or all such agreements.
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F. Notice Required by Law

Notwithstanding anything to the contrary contained in this Section, in the event any valid,
applicable law or regulation of a competent governmental authority having jurisdiction over this
Franchise Agreement and the parties hereto shall limit Franchisor’s rights of termination hereunder or
shall require longer notice periods than those set forth herein, this Franchise Agreement shall be deemed
amended to conform to the minimum notice periods or restrictions upon termination required by such
laws and regulations. Franchisor shall not, however, be precluded from contesting the wvalidity,
enforceability or application of such laws or regulations in any action, hearing or dispute relating to this
Franchise Agreement or the termination thereof.

XX.  POST TERMINATION

A. Discontinuance After Termination

In the event of termination, expiration or non-renewal of this Franchise Agreement for any
reason: (i) Franchisee forfeits any and all fees paid to Franchisor and shall no longer use the Proprietary
Marks or any other property connected with the franchise; (ii) Franchisee must immediately cease
operating as aan FBC Business, and shall cease use of all proprietary property of Franchisor including,
but not limited to, the Proprietary Marks; (iii) Franchisee shall immediately return all Brand Standards
Manuals, training films, videos, training materials, Confidential Information and other property of
Franchisor and shall not operate or do business under any name or in any manner that might tend to give
the general public the impression that the former Franchisee is operating a business similar to FBC
Businesses franchised by Franchisor or was formerly operating as a Franchisee. Franchisee shall further
comply with all post-termination covenants that expressly survive this Franchise Agreement, including
but not limited to those pertaining to non-competition or Confidential Information. If applicable law
requires that Franchisee retain the Confidential Information, Franchisee may retain a single copy of the
Confidential Information for the duration of such requirement, provided that Franchisee maintains the
protections for the Confidential Information required by Franchisor.

Upon the termination, expiration or non-renewal of this Franchise Agreement Franchisor shall
have the option, but not the obligation, to assume Franchisee’s rights and interest in and to all
Membership Agreements of the Franchised Business in accordance with Attachment B to his Franchise
Agreement by delivering Franchisee written notice of election within 30 days after such termination,
expiration or non-renewal.

Franchisee acknowledges that all telephone numbers, facsimile numbers, social media websites,
Internet addresses and email addresses (collectively “Identifiers”) used in the operation of Franchisee’s
FBC Business constitute Franchisor’s assets, and upon termination or expiration of this Franchise
Agreement, Franchisee will take such action within five days to cancel or assign to us or our designee as
determined by Franchisor, all of Franchisee’s right, title and interest in and to such Identifiers and will
notify the telephone company and all listing agencies of the termination or expiration of Franchisee’s
right to use any Identifiers, and any regular, classified or other telephone directory listing associated with
the Identifiers and to authorize a transfer of the same to, or at Franchisor’s direction. Franchisee agrees to
take all action required cancel all assumed name or equivalent registrations related to your use of the
Proprietary Marks. Franchisee acknowledges that, Franchisor has the sole rights to, and interest in, all
Identifiers used by Franchisee to promote its FBC Business and/or associated with the Proprietary Marks.
Franchisee hereby irrevocably appoints Franchisor, with full power of substitution, as Franchisee’s true
and lawful attorney-in-fact, which appointment is coupled with an interest, to execute such directions and
authorizations as may be necessary or prudent to accomplish the foregoing. Franchisee further appoints us
to direct the telephone company, postal service, registrar, Internet Service Provider, listing agency,
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website operator, or any other third party to transfer such Identifiers to Franchisor or its designee. The
telephone company, postal service, registrar, Internet Service Provider, listing agency, website operator,
or any other third party may accept such direction by Franchisor pursuant to this Franchise Agreement as
conclusive evidence of Franchisor’s rights to the Identifiers and its authority to direct the transfer.

If, following termination, expiration or non-renewal of this Franchise agreement, Franchisee
remains in possession of the FBC Location, Franchisee, at Franchisor’s request, will be required at
Franchisee’s sole cost and expense to de-identify and redecorate the FBC Location to prevent the public
from believing the FBC Location continues as a business that competes with the System.

Franchisee further agrees that the existence of any claim it may have against Franchisor, whether
or not arising from this Franchise Agreement, shall not constitute a defense to its obligations to de-
identify the FBC Location or otherwise return Confidential Information to Franchisor. Franchisee
acknowledges that it shall have no rights to use the Proprietary Marks upon notification of termination for
any reason.

Franchisee agrees to follow any procedures established by us to ensure the expiration of this
Franchise Agreement or any successor term thereof creates the least disruption possible to the System,
including those procedures set forth in the Brand Standards Manual.

B. Return of Brand Standards Manual Upon Termination

Immediately upon the termination, expiration or non-renewal of this Franchise Agreement for any
reason, Franchisee agrees (i) to cease and forever abstain from using the Confidential Information, or any
part thereof or any trade secrets contained therein; (ii) to return to Franchisor all copies of the Brand
Standards Manual and all other documents, instructions, display items, advertising material, training
tools, and other tangible property connected with the franchise, and (iii) to remove all signs and other
items that identify the FBC Business as being connected with Franchisor or the System.

C. Assistance by Franchisor Upon Termination

Upon termination, expiration or refusal to renew or extend this Franchise Agreement for any
reason, whether by Franchisee or Franchisor, Franchisor may, but shall have no obligation to, assist
Franchisee in locating a person or entity to replace Franchisee as the lessee under any lease used in
connection with the FBC Business.

D. Obligations Upon Termination

In the event of termination, expiration or non-renewal, all obligations of Franchisor to Franchisee
and all rights of Franchisee under this Franchise Agreement shall automatically terminate; provided,
however, any obligations of Franchisee to take, or abstain from taking, any action upon termination,
expiration or non-renewal pursuant to this Franchise Agreement shall not be affected by such termination,
expiration or non-renewal, including the payment to Franchisor of all sums due from Franchisee at the
time of termination, expiration or non-renewal. Franchisee must follow any procedures established by
Franchisor to ensure the expiration of this Franchise Agreement or any Interim Period or successor term
thereof creates the least disruption possible to the System, including those procedures set forth in the
Brand Standards Manual.
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E. Liquidated Damages

If termination of this Franchise Agreement is the result of Franchisee’s default, Franchisee shall
pay to Franchisor within 15 days of the termination of this Franchise Agreement a lump sum payment (as
liquidated damages for causing the premature termination of this Franchise Agreement and not as a
penalty) equal to the combined average monthly Royalties and Brand Building Fund Contribution
(without regard to any fee waivers or other reductions) owed by Franchisee to Franchisor, beginning with
date Franchisee opens Franchisee’s FBC Business through the date of early termination, multiplied by the
lesser of: (i) 36 or (ii) the number of full months then remaining in the Term of the Franchise Agreement,
except that liquidated damages will not, under any circumstances, be less than $30,000.

Franchisor and Franchisee acknowledge and agree that a precise calculation of the full extent of
the damages that Franchisor will incur on termination of this Franchise Agreement as a result of
Franchisee’s default in regard to Franchisor’s lost royalties is or may be difficult, and Franchisor and
Franchisee agree that the lump sum payment provided for under this Section is reasonable in light of the
lost royalty damages for premature termination that the Franchisor will incur under such circumstances.
The liquidated damages payment set forth above is not exclusive of any other rights and remedies of the
Franchisor. Franchisee and each of its Owners agree that the liquidated damages provision does not give
Franchisor an adequate remedy at law for any default under, or for the enforcement of, any provision of
this Franchise Agreement other than the Royalty and Brand Building Fund sections.

F. Purchase Option

Upon the termination, expiration or non-renewal of this Franchise Agreement for any reason,
Franchisor will have the right but not the obligation to purchase from Franchisee some or all of the assets
used in the FBC Business (“Acquired Assets”). Franchisor may exercise its option to begin this process
by giving written notice to Franchisee at any time following termination, expiration or non-renewal up
until 30 days after the later of: (a) the effective date of termination, expiration or non-renewal; or (b) the
date Franchisee ceases operating the FBC Business (the “Specified Date”). Franchisor has the right to
inspect the assets used in the FBC Business in order to determine which Franchisor wishes to acquire and
any refusal by Franchisee to cooperate with Franchisor’s right to inspect will extend the Specified Date by
an equal period. The term “Acquired Assets” means, without limitation, equipment, boats, vessels,
furnishings, fixtures, signs and inventory (non-perishable products, materials and supplies) used in the
FBC Business, all licenses necessary to operate the FBC Business (if transferable) and the real estate fee
simple or the lease or sublease for the FBC Location. Customer Data is owned by Franchisor and
accordingly are not included within the definition of “Acquired Assets” and must be returned to
Franchisor without charge upon expiration, termination or non-renewal. Franchisee may not sell the
information or lists to a third party. Franchisor will be entitled to the entry of interlocutory and permanent
orders of specific performance by a court of competent jurisdiction if Franchisee fails or refuses to timely
meet its obligations under this Section. Franchisor will have the unrestricted right to assign this option to
purchase the Acquired Assets. Franchisor or its assignee will be entitled to all customary representations
and warranties, including that the Acquired Assets are free and clear (or, if not, accurate and complete
disclosure) as to: (1) ownership, condition and title; (2) liens and encumbrances; (3) environmental and
hazardous substances; and (4) validity of contracts and liabilities inuring to us or affecting the Acquired
Assets, whether contingent or otherwise.

The purchase price for the Acquired Assets (“Purchase Price”) will be their book value (or, for
leased assets, the book value of the lease), determined as of the Specified Date in a manner that accounts
for reasonable depreciation and condition of the Acquired Assets; provided, however, that the Purchase
Price will take into account the termination of this Franchise Agreement. The Purchase Price for the
Acquired Assets will not contain any factor or increment for any trademark, service mark or other
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commercial symbol used in connection with the operation of the FBC Business nor any goodwill or
“going concern” value for the FBC Business. Franchisor may exclude from the Acquired Assets
purchased in accordance with this Section any equipment, boats, vessels, furnishings, fixtures, signs, and
inventory that are not accepted as meeting then-current standards for aan FBC Business or for which
Franchisee cannot deliver a Bill of Sale in a form satisfactory to Franchisor.

Within 10 days after the Purchase Price has been determined, Franchisor may fully exercise its
option to purchase the Acquired Assets by so notifying Franchisee in writing (“Purchase Notice”). The
Purchase Price will be paid in cash or cash equivalents at the closing of the purchase (“Closing”), which
will take place no later than 60 days after the date of the Purchase Notice. From the date of the Purchase
Notice until Closing:

Franchisee will operate the FBC Business and maintain the Acquired Assets in the usual and
ordinary course of business and maintain in full force all insurance policies required under this Franchise
Agreement, and during such time, Franchisor may exercise Step-in Rights, and be entitled to the
Management Fee.

For a period of 30 days after the date of the Purchase Notice (“Due Diligence Period”),
Franchisor will have the right to conduct such investigations as Franchisor deems necessary and
appropriate. Franchisee will grant Franchisor and its representatives access to the FBC Business and the
Franchised Location at all reasonable times for the purpose of conducting inspections of the Acquired
Assets; provided that such access does not unreasonably interfere with operations of the FBC Business.

Prior to the end of the Due Diligence Period, Franchisor will notify Franchisee in writing of any
objections that Franchisor has to any finding disclosed in any title to lien search, survey, environmental
assessment or inspection. If Franchisee cannot or elects not to correct any such title defect, environmental
objection or defect in the working condition of the Fixed Assets, Franchisor will have the option to either
accept the condition of the Acquired Assets as they exist or rescind its option to purchase on or before the
Closing.

Franchisor will have the right to set off against and reduce the Purchase Price by any and all
amounts owed by Franchisee to Franchisor or its affiliates, and the amount of any encumbrances or liens
against the Acquired Assets or any obligations assumed by Franchisor. If Franchisee cannot deliver clear
title to all of the purchased Acquired Assets as indicated in this Section, or if there are other unresolved
issues, the Closing will be accomplished through an escrow.

XXI. SECURITY INTEREST

Franchisee grants to Franchisor a security interest (“Security Interest”) in all of the furniture,
fixtures, equipment, signage, boats, vessels, real estate (including Franchisee’s interests under all real
property and personal property leases and all improvements to real estate) and membership agreements of
the FBC Business, together with all similar property now owned or hereafter acquired, additions,
substitutions, replacements, proceeds and products thereof, wherever located, used in connection with the
FBC Business.

Franchisee is prohibited from granting a security interest in the FBC Business or in any of
Franchisee’s assets without Franchisor’s prior written consent, which shall not be unreasonably withheld.
Franchisor may take a subordinate position in the security interest if a Small Business Administration
participating or third-party lender requires a first lien and the appropriate documentation of such
subordination is executed by all parties. This security interest shall be security for any and all Royalties,
Brand Building Fund Contributions, damages, expenses or other sums owed to Franchisor hereunder and
for any other amounts Franchisee owes to Franchisor. Franchisee agrees to execute any documents,
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including but not limited to, a UCC-1 (or replacements therefor or extension thereof) that Franchisor
reasonably believes to be necessary to perfect said security interest prior to the opening of the FBC
Business, and hereby appoints Franchisor as its attorney-in-fact for the purpose of executing such
documents should Franchisee fail so to do. Except with respect to Franchisee’s sales of de-commissioned
boats and vessels in the ordinary course of business, Franchisee shall not sell, transfer, lease, sublease,
assign, remove, waste, destroy, encumber or relocate any of the property described herein as subject to
Franchisor’s security interest. Further, Franchisee shall take no other action which interferes with
Franchisor’s security interest in said property, unless and until Franchisor releases its security interest in
the same.

XXII. NOTICES
A. Writing

All notices, requests, demands, payments, consents and other communications under this
Franchise Agreement shall be transmitted in writing and shall be deemed to have been duly given when
transmitted by email (to the last email address provided by the recipient) sent by priority, registered or
certified United States mail, postage prepaid, or other form of delivery which provides for a receipt,
addressed as follows:

FRANCHISOR: FREEDOM FRANCHISE SYSTEMS, LLC

897 E. Venice Avenue

Venice, FL 34285-7038
FRANCHISEE: The Address listed on Attachment A to this Franchise Agreement
B. Address Change

Either party may change such party’s address by giving notice of such change of address to the
other party.

C. Mailed Notice

Mailed notices shall be deemed communicated within three days from the date of mailing, if
mailed as provided in this Paragraph, regardless if delivery shall be refused by addressee.

XXIII. DISPUTE RESOLUTION

A. Any claim or controversy arising out of or related to this Franchise Agreement, or the
making, performance, breach, interpretation, or termination thereof, will be interpreted and construed
exclusively under the laws of the State of Florida. In the event of any conflict of law, the laws of Florida
will prevail, without regard to the application of Florida conflict of law rules. If, however, any provision
of this Franchise Agreement would not be enforceable under the laws of Florida, and if the FBC Business
is located outside of Florida and such provision would be enforceable under the laws of the state in which
the FBC Business is located, then such provision will be interpreted and construed under the laws of that
state. Nothing in this Section is intended by the parties to subject this Franchise Agreement to any
franchise or similar law, rule, or regulation of the State of Florida to which it would not otherwise be
subject.

B. Except as otherwise provided for in this Franchise Agreement, all claims or disputes
between Franchisee and Franchisor or Franchisor’s parents, subsidiaries or affiliates, arising out of, or in
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any way relating to, this Franchise Agreement, or any of their respective rights and obligations arising out
of this Franchise Agreement, shall be submitted first to non-binding mediation prior to a hearing in
binding arbitration or a trial court proceeding. Such mediation shall take place in the principal city
nearest to Franchisor’s principal place of business (currently Sarasota, Florida) under the auspices of the
Judicial Arbitration and Mediation Service (“JAMS”), under JAMS’s Commercial Mediation Rules then
in effect. Franchisee may not commence any action against Franchisor or Franchisor’s parents,
subsidiaries or affiliates, regarding any such claim or dispute in arbitration or in any court unless
mediation proceedings have been terminated either: (i) as the result of a written declaration of the
mediator(s) that further mediation efforts are not worthwhile; or (ii) because of a written declaration by
Franchisor. The parties shall each bear their own costs of mediation and shall share equally the filing fee
imposed by JAMS and the mediator’s fees. Franchisor reserves the right to specifically enforce its right
to mediation.

C. Prior to mediation, and before commencing any legal action against Franchisor or
Franchisor’s parents, subsidiaries or affiliates regarding any such claim or dispute, Franchisee must
submit a notice to Franchisor, which specifies the precise nature and grounds of such claim or dispute.

D. The parties will first attempt to resolve any dispute relating to or arising out of this
Franchise Agreement by mediation under this Section. Non-binding mediation hereunder will be
concluded within 60 days of the issuance of the request for mediation, or such longer period as may be
agreed upon by the parties in writing (“Mediation Termination Date). All aspects of the mediation
process will be treated as confidential, will not be disclosed to others, and will not be offered or
admissible in any other proceeding or legal action whatsoever.

E. Despite the provisions of this Section, to protect from violations that would cause
immediate loss and damages or irreparable harm, Franchisor, without first seeking mediation or
arbitration, shall have the right to seek temporary, preliminary, and permanent injunctions and all other
equitable relief from any state or federal court within the jurisdiction in which Franchisor has its principal
place of business (currently Venice, Florida), or in any other state or federal district court with proper
jurisdiction, with respect to certain disputes or claims, as follows:

1. any disputes or claims related to or based on Franchisor’s protected intellectual
property rights in the Proprietary Marks, the System, or in any of Franchisor’s trade secrets or
Confidential Information;

2. any claims pertaining to or arising out of any warranty issued;

3. any claims securing injunctive relief or specific performance under this Franchise
Agreement (including any incidental damages); and

4, any claims concerning any of the restrictive covenants contained in this
Franchise Agreement.

F. If a judicial action is expressly permitted by Section XXIIL.LE of this Franchise
Agreement, any such action shall be brought in any state or federal court within the jurisdiction in which
Franchisor has its principal place of business (currently Venice, Florida), or in any other state or federal
district court with proper jurisdiction. The parties consent to the exercise of personal jurisdiction over
them by these courts, and to the propriety of venue in these courts for the purpose of this Section, and the
parties waive any objections that they would otherwise have in this regard.
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G. Except as otherwise provided in this Section (including the mediation requirement), any
controversy or dispute arising out of, or relating to the FBC Business or this Franchise Agreement
including, but not limited to, any claim by Franchisee or any Persons in Privity with or claiming through,
for or in the right of Franchisee, concerning the entry into, performance under, or termination of, this
Franchise Agreement or any other agreement entered into by Franchisor, or its subsidiaries, parents or
affiliates, and Franchisee; any claim against a past or present employee, officer, director, member,
shareholder or agent of Franchisor; any claim of breach of this Franchise Agreement; and any claims
arising under State or Federal laws, shall be submitted to final and binding arbitration as the sole and
exclusive remedy for any such controversy or dispute.

1. “Persons in Privity” shall be defined as any person(s) or entities with or claiming
through, on behalf of or in the right of Franchisee include but are not limited to, spouses and other family
members, domestic partners, heirs, executors, representatives, successors and assigns. Subject to this
Section, the right and duty of the parties to this Franchise Agreement to resolve any disputes by
arbitration shall be governed exclusively by the Federal Arbitration Act, as amended, and arbitration shall
take place according to the commercial arbitration rules (in effect as of the date the demand for arbitration
is filed) of, and under the auspices of, the American Arbitration Association.

2. The arbitration, which shall be held before a single arbitrator, shall be conducted
in the principal city nearest to where our principal place of business is located (currently Sarasota,
Florida), or at such other location as shall be mutually agreed upon by the parties in writing. If the
American Arbitration Association—or any successor—is no longer in existence at the time arbitration is
commenced, Franchisor and Franchisee will agree on another arbitration organization to conduct the
arbitration proceeding. However, arbitration will not be required to be used for any dispute which
involves the type of disputes identified in Section XXIII.C and XXIIL.E. The parties expressly consent to
personal jurisdiction in the State of Florida and agree that such court(s) will have exclusive jurisdiction
over any determination of the “prevailing party”” and under such issues not subject to arbitration.

3. Except for claims excluded from mediation and arbitration herein, the arbitrator,
and not any federal, state, or local court or agency, shall have exclusive authority to resolve any dispute
relating to the interpretation, applicability, enforceability or formation of this Franchise Agreement
including, but not limited to any claim that all or any part of this Franchise Agreement is void or voidable.

H. A single arbitrator shall be selected by the parties from a panel of neutral arbitrators who
are familiar with legal disputes of the type at issue and who have franchise, business or contract
experience provided by the American Arbitration Association and shall be chosen by the striking method.
Subject to the provisions in Section XXIII.C and XXIILE, each party shall bear its own costs of
arbitration; however, the fees of the arbitrator shall be divided equally between the parties. The arbitrator
shall have no authority to amend or modify the terms of this Franchise Agreement. The award or decision
by the arbitrator shall be final and binding on the parties and may be enforced by judgment or order of a
court having subject matter jurisdiction in the city nearest to Franchisor’s principal place of business
(currently Venice, Florida) and where the arbitration took place. The parties consent to the exercise of
personal jurisdiction over them by such court and to the propriety of venue of such court to carry out this
provision and waive any objections they would otherwise have concerning such matters.

L Parties to arbitration under this Franchise Agreement shall not include, by consolidation,
joinder or in any other manner, any person other than Franchisee and any Person in Privity with or
claiming through, in the right of or for Franchisee or Franchisor, unless both parties consent in writing.
To the extent permitted by applicable law, no issue of fact or law shall be given preclusive or collateral
estoppel effect in any arbitration hereunder, except to the extent such issue may have been determined in
another proceeding between Franchisor and Franchisee or any Person in Privity with or claiming through,
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in the right of or on behalf of Franchisee or Franchisor.

J. The parties agree that any arbitration arising out of a dispute relating to this Franchise
Agreement is only a matter between Franchisor and Franchisee and no other franchisees or area
developers, if any. Franchisee agrees not to join or attempt to join other franchisees, developers, or other
third parties in any arbitration proceeding and to not participate in any ‘“class action” litigation or
arbitration proposed or asserted by any other franchisee(s). Except as required by applicable law,
including any required disclosure in Franchisor’s franchise disclosure document, the entire arbitration
proceeding and related documents shall be confidential.

K. Nothing in this Franchise Agreement will bar either party’s right to seek injunctive relief
without the posting of any bond or security to obtain the entry of temporary and permanent injunctions
and orders of specific performance enforcing the provisions of this Franchise Agreement. Either party
also will be able to seek injunctive relief to prohibit any act or omission by the other party or its
employees that constitutes a violation of any applicable law, is dishonest or misleading to Franchisee’s
customers or to the public, or which may impair the goodwill associated with the Proprietary Marks. The
prevailing party will be entitled to recover its costs and reasonable attorney fees incurred by it in
obtaining such relief.

L. No right or remedy conferred upon or reserved to Franchisor or Franchisee hereby is
intended to be, nor will be deemed, exclusive of any other right or remedy herein or by law or equity
provided or permitted, but each will be cumulative of every other right or remedy.

M. THE PARTIES TO THIS FRANCHISE AGREEMENT HEREBY WAIVE IN ANY
ARBITRATION OR JUDICIAL ACTION, TO THE FULLEST EXTENT PERMITTED BY LAW,
ANY RIGHT TO OR CLAIM OF ANY PUNITIVE OR EXEMPLARY DAMAGES AGAINST THE
OTHER AND AGREE THAT IN THE EVENT OF A DISPUTE BETWEEN THEM, EACH WILL BE
LIMITED TO THE RECOVERY OF ANY ACTUAL DAMAGES SUSTAINED BY IT.

N. The parties agree that the provisions of this Section shall apply during the Term of this
Franchise Agreement and following the termination, expiration, or non-renewal of this Franchise
Agreement.

XXIV. MISCELLANEOUS

A. Additional Actions

The parties agree to execute such other documents and perform such further acts as may be
necessary or desirable to carry out the purposes of this Franchise Agreement.

B. Heirs, Successors, and Assigns

This Franchise Agreement shall be binding and inure to the benefit of the parties, their heirs,
successors, and assigns.

C. Entire Agreement

This Franchise Agreement constitutes the entire agreement between the parties and may not be
changed except by a written document signed by both parties. Any email correspondence or other form
of informal electronic communication shall not be deemed to modify this Franchise Agreement unless
such communication is signed by both parties and specifically states that it is intended to modify this
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Franchise Agreement. The attachment(s) are part of this Franchise Agreement, which, together with any
amendments or addenda executed on or after the Effective Date, constitutes the entire understanding and
agreement of the parties, and there are no other oral or written understandings or agreements between us
and you about the subject matter of this Franchise Agreement. All mandatory provisions of the Brand
Standards Manual are part of this Franchise Agreement; however, notwithstanding the foregoing, we may
modify the Brand Standards Manual at any time. No provision herein expressly identifying any term or
breach of this Franchise Agreement as material shall be construed to imply that any other term or breach
which is not so identified is not material.

Any representations not specifically contained in this Franchise Agreement made before entering
into this Franchise Agreement do not survive after the signing of this Franchise Agreement. This
provision is intended to define the nature and extent of the parties’ mutual contractual intent, there being
no mutual intent to enter into contract relations, whether by agreement or by implication, other than as set
forth above. The parties acknowledge that these limitations are intended to achieve the highest possible
degree of certainty in the definition of the contract being formed, in recognition of the fact that
uncertainty creates economic risks for both parties which, if not addressed as provided in this Franchise
Agreement, would affect the economic terms of this bargain. Nothing in this Franchise Agreement is
intended to disclaim any of the representations we made in the franchise disclosure document.

D. Waiver of Rights

Failure by either party to enforce any rights under this Franchise Agreement shall not be
construed as the waiver of such rights. Any waiver, including waiver of default, in any one instance shall
not constitute a continuing waiver or a waiver in any other instance. Any acceptance of money or other
performance by Franchisor from Franchisee shall not constitute a waiver of any default, except as to the
payment of the particular payment or performance so received.

E. Validity of Parts

If any provision of this Franchise Agreement is held invalid or unenforceable for any reason, the
invalidity shall not affect the validity of the remaining provisions of this Franchise Agreement, and in lieu
of each such invalid or unenforceable provision shall be substituted a valid provision which most closely
approximates the intent and effect of the invalid provision.

F. Headings

The headings used herein are for purposes of convenience only and shall not be used in
interpreting the provisions hereof. As used herein, the male gender shall include the female; the singular
shall include the plural; and the plural shall include the singular.

G. Counterparts and Execution

This Franchise Agreement may be executed in counterparts, and each copy so executed and
delivered will be deemed an original. This Franchise Agreement shall not be binding upon Franchisor
unless and until it has been accepted and signed by an authorized officer of Franchisor.

H. Third Parties

The parties intend to confer no benefit or right on any person or entity not a party to this
Franchise Agreement, and no third party shall have the right to claim the benefit of any provision hereof
as a third-party beneficiary of any such provision.
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L Attorney Fees

Franchisee shall pay all costs and expenses (including reasonable fees of attorneys and other
engaged professionals) incurred by Franchisor in successfully enforcing this Franchise Agreement,
issuing notices of default under the terms of this Franchise Agreement, obtaining any remedy arising from
the breach of this Franchise Agreement, addressing any breach or default of this Franchise Agreement by
Franchisee. Franchisee shall pay all costs and expenses (including reasonable fees of attorneys and
reasonable fees for administrative time) that Franchisor incurs in connection with any amendment to this
Franchise Agreement that Franchisor agrees to enter into if such amendment is prepared at the request of
Franchisee. The existence of any claims, demands or actions which Franchisee may have against
Franchisor, whether arising from this Franchise Agreement or otherwise, shall not constitute a defense to
Franchisor’s enforcement of Franchisee’s or any equitable owners if Franchisee is a legal entity,
representations, warranties, covenants, agreements or obligations herein. In any such action, Franchisor
shall also be entitled to fees and costs for post-judgment motions, including post-judgment motions for
fees and costs.

J. Governing Law

Except to the extent this Franchise Agreement or any particular dispute is governed by the U.S.
Trademark Act of 1946 (Lanham Act, 15 U.S.C. § 1051 and the Sections following) the United States
Arbitration Act, or other federal law, this Franchise Agreement shall be governed by and construed in
accordance with the internal substantive laws of the State of Florida; provided, however, if this Franchise
Agreement concerns aan FBC Business located in a state other than Florida and the laws of that state
require terms other than those or in addition to those contained herein, then this Franchise Agreement
shall be deemed modified so as to comply with the appropriate laws of such state, but only to the extent
necessary to prevent the invalidity of this Franchise Agreement or any provision hereof, the imposition of
fines or penalties, or the creation of civil or criminal liability on account thereof. Any provision of this
Franchise Agreement which may be determined by competent authority to be prohibited or unenforceable
in any jurisdiction shall, as to that jurisdiction, be ineffective to the extent of the prohibition or
unenforceability, without invalidating the remaining provisions of this Franchise Agreement. Any
prohibition against or unenforceability of any provision of this Franchise Agreement in any jurisdiction,
including the state whose law governs this Franchise Agreement, shall not invalidate the provision or
render it unenforceable in any other jurisdiction. To the extent permitted by applicable law, Franchisee
waives any provision of law which renders any provision of this Franchise Agreement invalid or
unenforceable in any respect.

K. Exclusive Jurisdiction

Subject to the terms of Section XXIII, which shall govern in the event of a conflict with this
Section, each of the parties irrevocably and unconditionally: (a) agrees that any suit, action or legal
proceeding arising out of or relating to this Franchise Agreement shall be brought exclusively in the
federal or state courts in or nearest to Franchisor’s principal place of business (currently Venice, Florida);
(b) consents to the exclusive subject matter and personal jurisdiction of each such court in any suit, action
or proceeding; (c) waives any objection which it may have to the laying of venue of any such suit, action
or proceeding in any of such courts; and (d) agrees that service of any court paper may be effected on
such party by mail, as provided in this Franchise Agreement, or in such other manner as may be provided
under applicable laws or court rules of the State of Florida.

L. Jury Trial Waiver

Franchisor and Franchisee irrevocably waive trial by jury in any action, proceeding or
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counterclaim, whether at law or in equity, brought by either of them.
M. Limitation of Actions

Any and all claims and actions arising out of or relating to this Franchise Agreement, the
relationship of Franchisee and the Franchisor or the Franchisee’s operation of the Franchise, brought by
Franchisee shall be commenced within one year from the occurrence of the facts giving rise to any such
claim or action or such claim or action shall be barred. Any and all claims and actions arising out of or
relating to this Franchise Agreement brought by Franchisor shall be commenced within the applicable
statute of limitations. In the event the foregoing limitations are found unreasonable or invalid, Franchisor
and Franchisee agree that any claim not commenced within the period set forth is not material and/or
substantial.

N. Waiver of Punitive Damages

The Franchisor and Franchisee (and its Owners and guarantors, if applicable) hereby waive, to the
fullest extent permitted by law, any right to or claim for any punitive or exemplary damages against the
other and agree that, in the event of any dispute between them, each shall be limited to the recovery of
any actual damages sustained by such party.

0. Covenant of Good Faith

If applicable law implies a covenant of good faith and fair dealing in this Franchise Agreement,
the parties agree that the covenant shall not imply any rights or obligations that are inconsistent with a fair
construction of the terms of this Franchise Agreement. Additionally, if applicable law shall imply the
covenant, Franchisee agrees that: (i) this Franchise Agreement (and the relationship of the parties that is
inherent in this Franchise Agreement) grants Franchisor the discretion to make decisions, take actions
and/or refrain from taking actions not inconsistent with Franchisor’s explicit rights and obligations under
this Franchise Agreement that may affect favorably or adversely Franchisee’s interests; (ii) Franchisor
will use its judgment in exercising the discretion based on Franchisor’s assessment of its own interests
and balancing those interests against the interests of Franchisor’s franchisees generally (including
Franchisor and Franchisor’s affiliates, subsidiaries and parents if applicable), and specifically without
considering Franchisee’s individual interests or the individual interests of any other particular franchisee;
(i11) Franchisor will have no liability to Franchisee for the exercise of Franchisor’s discretion in this
manner, so long as the discretion is not exercised in bad faith; and (iv) in the absence of bad faith, no trier
of fact in any arbitration or litigation shall substitute its judgment for Franchisor’s judgment so exercised.

P. Force Majeure

No party shall be liable for any delay in the fulfilment of or failure to fulfil its obligations in
whole or in part (other than the payment of money as may be owed by a party) under this Franchise
Agreement where the delay or failure is solely due to Force Majeure. In the event of Force Majeure, the
parties’ obligations shall be extended or relieved only to the extent the parties are respectively necessarily
prevented or delayed in such performance during the period of such Force Majeure. As used in this
Franchise Agreement, the term “Force Majeure” shall mean any act of God, strike, lock-out or other
industrial disturbance, war (declared or undeclared), terrorist event, riot, epidemic, fire or other
catastrophe, act of any government and any other similar cause which is beyond the party’s control and
cannot be overcome by use of normal commercial measures. Force Majeure should be construed
narrowly and does not include general economic, market or societal conditions, or any changes thereto,
even those that are the direct or indirect result of the Force Majeure event. For example, in the event of a
temporary government-imposed closure of Franchisee’s FBC Business due to a Force Majeure event,
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Franchisee may only be relieved of its obligations as necessary to comply with the government mandate
or order, but not due to the economic or market conditions that result from that action. The party whose
performance is affected by an event of Force Majeure shall give prompt notice of such Force Majeure
event to the other party, which in no case shall be more than 48 hours after the event, setting forth the
nature thereof and an estimate as to its duration, and the affected party shall furnish the other party with
periodic reports regarding the progress of the Force Majeure event. Each party must use its best efforts to
mitigate the effect of the event of Force Majeure upon its performance of the Agreement and to fulfill its
obligations under the Franchise Agreement. Upon completion of the event of Force Majeure, the party
affected must as soon as reasonably practicable recommence the performance of its obligations under this
Franchise Agreement. However, in the event the Force Majeure continues for a period of one year or
more, then the unaffected party may, at its option, terminate this Franchise Agreement by 30 days’ written
notice to the party asserting such Force Majeure. An event of Force Majeure does not relieve a party
from liability for an obligation which arose before the occurrence of the Force Majeure event, nor does
that event affect any obligation to pay money owed under this Franchise Agreement, to indemnify
Franchisor or to comply with requirements under this Franchise Agreement governing Confidential
Information or governing use of the Proprietary Marks, whether such obligation arose before or after the
Force Majeure event. An event of Force Majeure shall not affect Franchisee’s obligations to comply with
any restrictive covenants in this Franchise Agreement during or after the Force Majeure event.

IN WITNESS WHEREOF, Franchisee and Franchisor have caused this Franchise Agreement to
be executed by their duly authorized representatives as of the day and year first above written.

FREEDOM FRANCHISE SYSTEMS, LLC

Title:

Date:

FRANCHISEE:

By:

Title:

Date:
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ATTACHMENT “A”
TO THE FREEDOM BOAT CLUB FRANCHISE AGREEMENT

FRANCHISE DATA SHEET
1. Effective Date. The “Effective Date” set forth in the introductory Paragraph of the Franchise
Agreement is: ,202 .
2. Franchise Owner. The Franchise Owner set forth in the introductory Paragraph of the Franchise
Agreement is:
3. Notice Address. The address for notices to Franchisee under Section XXII of the Franchise
Agreement is:
4. FBC Location. The FBC Location is:
5. Protected Territory. Franchisee’s Protected Territory is:
6. Development Addendum (check one).

[ 1 Franchisee and Franchisor have agreed to enter into a Development Addendum to the
Franchise Agreement which shall modify the Protected Territory as set forth therein.

[ ] Franchisee and Franchisor are not entering into a Development Addendum.

(Remainder of page intentionally left blank. Signatures to follow.)
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FRANCHISOR:

FREEDOM FRANCHISE SYSTEMS, LLC

Title:

Date:

FRANCHISEE:

Title:

Date:
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ATTACHMENT “A-1”
TO THE FREEDOM BOAT CLUB FRANCHISE AGREEMENT

FRANCHISE AGREEMENT
LOCATION ACCEPTANCE FORM

Freedom Franchise Systems, LLC, a Florida limited Liability Company (“Franchisor”)

and (“Franchisee”) pursuant to the Franchise Agreement (“Franchise
Agreement”) dated , , agree as follows:
1. Franchisee has received approval for site location for the FBC Location and any applicable

Satellite Location(s) that satisfies the demographics and location requirements minimally necessary and
that meets Franchisor’s minimum current standards and specifications for the design, layout and signage
for aan FBC Location. The FBC Location as referenced in the Franchise Agreement shall be as follows:

FRANCHISOR:

FREEDOM FRANCHISE SYSTEMS, LLC

By:

Title:

Date:

FRANCHISEE:

By:

Title:

Date:
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ATTACHMENT “B”
TO THE FREEDOM BOAT CLUB FRANCHISE AGREEMENT

MEMBER CONTRACT ASSIGNMENT AGREEMENT

As a condition to the execution by Freedom Franchise Systems, LLC, a Florida limited liability

company (“Franchisor”), of a that certain franchise agreement (‘“Franchise Agreement”) of even date with

(“Franchisee™) Franchisee agrees to enter into this Member

Contract Assignment Agreement (“MCAA”). If more than one person or entity is listed as the

Franchisee, each such person or entity shall be jointly and severally liable for all rights, duties, restrictions
and obligations under this Franchise Agreement.

BACKGROUND:

WHEREAS, Franchisor has developed and owns the proprietary system (“System’) for the
operation of a boat membership club under the trademark and logo “Freedom Boat Club” (the “Club™);

WHEREAS, Franchisor granted Franchisee a franchise to operate a Club pursuant to the
Franchise Agreement and in accordance with the System;

WHEREAS, during the term of the franchise, Franchisee will enter into membership agreements
with Club members permitting them access to the Club’s boats and vessels (“Membership Agreements”)
in accordance with the system; and

WHEREAS, as a condition to the execution of the Franchise Agreement, Franchisor requires that
Franchisee collaterally assign all of its right, title and interest in the Membership Agreements to
Franchisor upon expiration (without renewal) or termination of the Franchise Agreement.

AGREEMENT

In consideration of the foregoing, the mutual promises herein contained and other good and valuable
consideration, the receipt and sufficiency of which are hereby acknowledged, the parties hereto, intending
to be legally bound, hereby agree as follows:

1. Recitals. The forgoing Recitals are hereby incorporated into the terms of this MCAA.
2. Assignment. Upon expiration, non-renewal or any termination of the Franchise

Agreement, and to secure continuity and stability of Club operations, Franchisee hereby sells, assigns,
transfers and conveys to Franchisor all of its rights, title and interest in and to all Membership
Agreements; provided, however, such assignment will not be effective unless and until the Franchise
Agreement has expired or is terminated in accordance with the provisions thereof and Franchisor has
delivered to Franchisee written notice of its acceptance of the assignment. Upon such assignment,
Franchisor will assume no liability for monies owed or other liabilities relating to the Membership
Agreements that have accrued prior to the effective date of the assignment.

3. Representation and Warranties of the Franchisee. Franchisee hereby represents, warrants
and covenants to Franchisor that: (a) as of the effective date of the Assignment, all of Franchisee’s
obligations under the Membership Agreements have been satisfied; (b) as of the date hereof, Franchisee
has full power and legal right to enter into, execute, deliver and perform this MCAA; (¢) this MCAA is a
legal and binding obligation of Franchisee, enforceable in accordance with the terms hereof; (d) The
execution, delivery and performance of this MCAA does not conflict with, violate, breach or constitute a
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default under any contract, agreement or instrument to which Franchisee is a party or by which
Franchisee is bound, and no consent of nor approval by any third party is required in connection herewith;
and (e) Franchisee has the specific power to assign and transfer its right, title and interest in its
Membership Agreements and Franchisee has obtained all necessary consents to this MCAA.

4. Cancellation. Notwithstanding the foregoing, Franchisor may, in its sole discretion and at
any time prior to effectiveness of the assignment, declare this MCAA and the assignment contemplated
hereunder null and void.

5. Miscellaneous. The validity, construction and performance of this MCAA is governed by
the laws of the State of Florida. All agreements, covenants, representations and warranties made herein
will survive the execution hereof. All rights of Franchisor inure to its benefit and to the benefit of its
successors and assigns.

IN WITNESS WHEREOF, each of the parties has executed this MCAA as of the Effective Date
of the Franchise Agreement.

FRANCHISOR:

FREEDOM FRANCHISE SYSTEMS, LLC

By:

Title:

FRANCHISEE:

By:

Title:
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ATTACHMENT “C”
TO THE FREEDOM BOAT CLUB FRANCHISE AGREEMENT

BUSINESS ENTITY INFORMATION

This form must be completed if Franchisee has multiple owners or if Franchisee or Franchisee’s
FBC Business is owned by a business organization (a corporation, partnership, limited liability company
or similar entity). Franchisor is relying on the truth and accuracy of the information set forth below in
awarding the franchise to Franchisee:

1. Form of Owner. Franchisee is a (check one):

(a) General Partnership ]

(b) Corporation ]

(c) Limited Partnership [l

(d) Limited Liability Company ]

(e) Other ]

Specify:

2. Business Entity. Franchisee was incorporated or formed on , 202
under the laws of the State of . Franchise has not conducted business under any name
other than Franchisee’s business entity name and . The following is a list of all persons

who have management rights and powers (e.g., officers, managers, partners, etc.) along with the title for
each person:

Name of Person Position(s) Held

3. Owners. The following list includes the full name and mailing address of each person or
entity who is one of Franchisee’s members, stockholders, partners and direct or indirect owners and fully
describes the nature of each party’s interest. (Attach additional sheets if necessary.)

Owner’s Name and Address Description of Interest and Percentage Owned

*If any members, stockholders, or partners are entities, please list the entities and owners of such entities
up through the individuals.

4. Governing Documents. Attached are copies of the documents and contracts governing
the ownership, management and other significant aspects of the business organization such as Articles of
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Incorporation or Organization, partnership or shareholder agreements, Bylaws, Operating Agreements or

similar agreements.

5.

Effective Date is:

hisor's o . ¥

This form is current and complete as of
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Identification of Operating Principal. Franchisee’s Operating Principal as of the

. Eranchisee-maynotchangethe Operating Prineipal-witheut

, 202

OWNER:
INDIVIDUALS:

Sign:

Printed Name:

Sign:

Printed Name:

CORPORATION, LIMITED LIABILITY
COMPANY, PARTNERSHIP OR OTHER
BUSINESS ENTITY:

By:

Printed Name:

Title:
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ATTACHMENT “D”
TO THE FREEDOM BOAT CLUB FRANCHISE AGREEMENT

OWNERS AGREEMENT

As a condition to the execution by Freedom Franchise Systems, LLC (“we” or “us”), of a
Franchise Agreement with (“Franchisee”), each of the
undersigned individuals (“Owners”), who constitute all of the owners of a direct or indirect beneficial
interest in Franchisee, as well as their respective spouses , covenant and agree to be bound by this Owners
Agreement (“Owners Agreement”).

1. Acknowledgments.

1.1 Franchise Agreement. Franchisee entered into a franchise agreement with us effective as
of ,20_ (“Franchise Agreement”). Capitalized words not defined
in this Owners Agreement will have the same meanings ascribed to them in the Franchise Agreement.

1.2 Role of Owners. Owners are the beneficial owners or spouses of the beneficial owners of
all of the direct and indirect equity interest, membership interest, or other equity controlling interest in
Franchisee and acknowledge there are benefits received and to be received by each Owner, jointly and
severally, and for themselves, their heirs, legal representatives and assigns. Franchisee’s obligations under
the Franchise Agreement, including the confidentiality and non-compete obligations, would be of little
value to us if Franchisee’s direct and indirect owners were not bound by the same requirements. Under
the provisions of the Franchise Agreement, Owners are required to enter into this Owners Agreement as a
condition to our entering into the Franchise Agreement with Franchisee. Owners will be jointly and
severally liable for any breach of this Owners Agreement.

2. Non-Disclosure and Protection of Confidential Information.

2.1 Confidentiality. Under the Franchise Agreement, we will provide Franchisee with
specialized training, proprietary trade secrets, and other Confidential Information relating to the
establishment and operation of a franchised business. The provisions of the Franchise Agreement
governing Franchisee’s non-disclosure obligations relating to our Confidential Information are hereby
incorporated into this Owners Agreement by reference, and Owners agree to comply with each obligation
as though fully set forth in this Owners Agreement as a direct and primary obligation of Owners. Further,
we may seek the same remedies against Owners under this Owners Agreement as we may seek against
Franchisee under the Franchise Agreement. Any and all information, knowledge, know-how, techniques,
and other data, which we designate as confidential, will also be deemed Confidential Information for
purposes of this Owners Agreement.

2.2 Immediate Family Members. Owners acknowledge that they could circumvent the
purpose of Section 2.1 by disclosing Confidential Information to an immediate family member (i.e.,
spouse, parent, sibling, child, or grandchild). Owners also acknowledge that it would be difficult for us to
prove whether Owners disclosed the Confidential Information to family members. Therefore, each
Owner agrees that he or she will be presumed to have violated the terms of Section 2.1 if any member of
his or her immediate family uses or discloses the Confidential Information or engages in any activities
that would constitute a violation of the covenants listed in Section 3, below, if performed by Owners.
However, Owners may rebut this presumption by furnishing evidence conclusively showing that Owners
did not disclose the Confidential Information to the family member.
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3. Covenant Not to Compete.

3.1 Non-Competition During and After the Term of the Franchise Agreement. Owners
acknowledge that as a participant in our system, they will receive proprietary and confidential information
and materials, trade secrets, and the unique methods, procedures and techniques which we have
developed. The provisions of the Franchise Agreement governing Franchisee’s restrictions on
competition both during the term of the Franchise Agreement and following the expiration or termination
of the Franchise Agreement are hereby incorporated into this Owners Agreement by reference, and
Owners agree to comply with and perform each such covenant as though fully set forth in this Owners
Agreement as a direct and primary obligation of Owners. Further, we may seek the same remedies
against Owners under this Owners Agreement as we may seek against Franchisee under the Franchise
Agreement.

3.2 Construction of Covenants. The parties agree that each covenant related to non-
competition will be construed as independent of any other covenant or provision of this Owners
Agreement. If all or any portion of a covenant referenced in this Section 3 is held unreasonable or
unenforceable by a court or agency having valid jurisdiction in a final decision to which we are a party,
Owners agree to be bound by any lesser covenant subsumed within the terms of such covenant that
imposes the maximum duty permitted by law, as if the resulting covenant were separately stated in and
made a part of this Section 3.

33 Our Right to Reduce Scope of Covenants. Additionally, we have the right, in our sole
discretion, to unilaterally reduce the scope of all or part of any covenant referenced in this Section 3 of
this Owners Agreement, without Owners’ consent (before or after any dispute arises), effective when we
give Owners written notice of this reduction. Owners agree to comply with any covenant as so modified.

4. Continuing Guarantee.

4.1 Payment. Owners will pay us (or cause us to be paid) all monies payable by Franchisee
under the Franchise Agreement whether now or in the future on the dates and in the manner required for
payment in the relevant agreement.

4.2 Performance. Owners unconditionally guarantee full performance and discharge by
Franchisee of all of Franchisee’s obligations under the Franchise Agreement whether now or in the future
on the date and times and in the manner required in the relevant agreement.

4.3 Indemnification. Owners will indemnify, defend and hold harmless us, all of our
affiliates, and the respective shareholders, directors, partners, employees, and agents of such entities,
against and from all losses, damages, costs, and expenses which we or they may sustain, incur, or become
liable for, whether now or in the future, by reason of: (a) Franchisee’s failure to pay the monies payable
(to us or any of our affiliates) pursuant to the Franchise Agreement, or to do and perform any other act,
matter, or thing required by the Franchise Agreement; or (b) any action by us to obtain performance by
Franchisee of any act, matter, or thing required by the Franchise Agreement.

4.4 No Exhaustion of Remedies. Owners acknowledge and agree that we will not be
obligated to proceed against Franchisee or exhaust any security from Franchisee or pursue or exhaust any
remedy, including any legal or equitable relief against Franchisee, before proceeding to enforce the
obligations of the Owners as guarantors under this Owners Agreement, and the enforcement of such
obligations can take place before, after, or contemporaneously with, enforcement of any of Franchisee’s
debts or obligations under the Franchise Agreement.
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4.5 Waiver of Notice. Without affecting Owners’ obligations under this Section 4, we can
extend, modify, or release any of Franchisee’s indebtedness or obligation, or settle, adjust, or compromise
any claims against Franchisee, all without notice to the Owners. Owners waive notice of amendment of
the Franchise Agreement and notice of demand for payment or performance by Franchisee.

4.6 Effect of Owner’s Death. Upon the death of an Owner, the estate of such Owner will be
bound by the obligations in this Section 4, but only for defaults and obligations hereunder existing at the
time of death; and the obligations of any other Owners will continue in full force and effect.

4.7 Waiver of Acceptance, Default and Defenses. Owners waive: (a) acceptance and notice of
acceptance by us of the forgoing undertakings; (b) protest and notice of default to any party with respect
to the indebtedness or non-performance of any obligations hereby guaranteed; and (c) any and all other
notices and legal or equitable defenses, right of setoff, claim or counterclaim whatsoever to which they
may be entitled at any time hereunder.

4.8 Continuing Nature. Owners agree that each of the obligations in this Section 4 shall be
continuing and shall not be discharged by: (i) the insolvency of Franchisee or the payment in full of all of
the obligations at any time; (ii) the power or authority or lack thereof of Franchisee to incur the
obligations; (iii) the validity or invalidity of any of the obligations; (iv) the existence or non-existence of
Franchisee as a legal entity; (v) the transfer or assignment of all or a portion of the ownership in
Franchisee and/or the assets of Franchisee; (vi) the execution of an owners agreement or any other form
of guaranty by any direct, indirect or beneficial owner of Franchisee in favor of us or our successors or
assigns; (vii) any statute of limitations affecting the liability of Owners or the ability of us to enforce this
Owners Agreement or the obligations; (viii) any right of offset, counterclaim or defense of any Owner,
including, without limitation, those which have been waived by Owners pursuant to this Owners
Agreement; or (ix) the expiration, termination or assignment of the Franchise Agreement or any other
agreement between you or Franchisee and us or our affiliates.

5. Transfers.

Owners acknowledge and agree that we have granted the Franchise Agreement to Franchisee in
reliance on Owners’ business experience, skill, financial resources and personal character. Accordingly,
Owners agree: a) not to sell, encumber, assign, transfer, convey, pledge, merge or give away any direct or
indirect interest in this Franchisee, unless Owners first comply with the sections in the Franchise
Agreement regarding transfers and assignment, and b) that any attempt to do so will be a breach of this
Owners Agreement and the Franchise Agreement. We may, from time to time, without notice to Owners,
assign or transfer any or all of Owners’ rights, duties and obligations or any interest therein in this
Owners Agreement and, notwithstanding any assignment(s) or transfer(s), the rights, duties and
obligations shall be and remain for the purpose of this Owners Agreement. Each and every immediate and
successive assignee or transferee of any of the rights, duties or obligations of any interest therein shall, to
the extent of such party’s interest in the rights duties and/or obligations, be entitled to the benefits of this
Owners Agreement to the same extent as if such assignee or transferee were us.

6. Notices.

6.1 Method of Notice. Any notices given under this Owners Agreement shall be in writing
and delivered in accordance with the provisions of the Franchise Agreement.

6.2 Notice Addresses. Our current address for all communications under this Owners
Agreement is:
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Freedom Franchise Systems, LLC
897 E. Venice Avenue
Venice, FL 34285-7038

The current address of each Owner for all communications under this Owners Agreement is designated on
the signature page of this Owners Agreement. Any party may designate a new address for notices by
giving written notice to the other parties of the new address according to the method set forth in the
Franchise Agreement.

7. Enforcement of This Owners Agreement.

7.1 Dispute Resolution. Any claim or dispute arising out of or relating to this Owners
Agreement shall be subject to the dispute resolution provisions of the Franchise Agreement. This
agreement to engage in such dispute resolution process shall survive the termination or expiration of this
Owners Agreement.

7.2 Choice of Law; Jurisdiction and Venue. This Owners Agreement and any claim or
controversy arising out of, or relating to, any of the rights or obligations under this Owners Agreement,
and any other claim or controversy between the parties, will be governed by the choice of law and
jurisdiction and venue provisions of the Franchise Agreement.

7.3 Provisional Remedies. We have the right to seek from an appropriate court any
provisional remedies, including temporary restraining orders or preliminary injunctions to enforce
Owners’ obligations under this Owners Agreement. Owners acknowledge and agree that there is no
adequate remedy at law for Owners’ failure to fully comply with the requirements of this Owners
Agreement. Owners further acknowledge and agree that, in the event of any noncompliance, we will be
entitled to temporary, preliminary, and permanent injunctions and all other equitable relief that any court
with jurisdiction may deem just and proper. If injunctive relief is granted, Owners’ only remedy will be
the court’s dissolution of the injunctive relief. If the injunctive relief was wrongfully issued, Owners
expressly waive all claims for damages they incurred as a result of the wrongful issuance.

8. Miscellaneous.

8.1 No Other Agreements. This Owners Agreement constitutes the entire, full and complete
agreement between the parties, and supersedes any earlier or contemporaneous negotiations, discussions,
understandings or agreements. There are no representations, inducements, promises, agreements,
arrangements, or undertakings, oral or written, between the parties relating to the matters covered by this
Owners Agreement, other than those in this Owners Agreement. No other obligations, restrictions or
duties that contradict or are inconsistent with the express terms of this Owners Agreement may be implied
into this Owners Agreement. Except for unilateral reduction of the scope of the covenants permitted in
Section 3.3 (or as otherwise expressly provided in this Owners Agreement), no amendment, change or
variance from this Owners Agreement will be binding on either party unless it is mutually agreed to by
the parties and executed in writing. Time is of the essence.

8.2 Severability. Each provision of this Owners Agreement, and any portions thereof, will be
considered severable. If any provision of this Owners Agreement or the application of any provision to
any person, property or circumstances is determined by a court of competent jurisdiction to be invalid or
unenforceable, the remainder of this Owners Agreement will be unaffected and will still remain in full
force and effect. The parties agree that the provision found to be invalid or unenforceable will be
modified to the extent necessary to make it valid and enforceable, consistent as much as possible with the
original intent of the parties (i.e., to provide maximum protection for us and to effectuate the Owners’
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obligations under the Franchise Agreement), and the parties agree to be bound by the modified
provisions.

8.3 No Third-Party Beneficiaries. Nothing in this Owners Agreement is intended to confer
upon any person or entity (other than the parties and their heirs, successors and assigns) any rights or
remedies under or by reason of this Owners Agreement.

8.4 Construction. Any term defined in the Franchise Agreement which is not defined in this
Owners Agreement will be ascribed the meaning given to it in the Franchise Agreement. The language of
this Owners Agreement will be construed according to its fair meaning, and not strictly for or against
either party. All words in this Owners Agreement refer to whatever number or gender the context
requires. If more than one party or person is referred to as you, their obligations and liabilities must be
joint and several. Headings are for reference purposes and do not control interpretation.

8.5 Binding Effect. This Owners Agreement may be executed in counterparts, and each copy
so executed and delivered will be deemed an original. This Owners Agreement is binding on the parties
and their respective heirs, executors, administrators, personal representatives, successors and (permitted)
assigns.

8.6 Successors. References to “Franchisor” or “the undersigned,” or “you” include the
respective parties' heirs, successors, assigns or transferees.

8.7 Nonwaiver. Our failure to insist upon strict compliance with any provision of this
Owners Agreement shall not be a waiver of our right to do so. Delay or omission by us respecting any
breach or default shall not affect our rights respecting any subsequent breaches or defaults. All rights and
remedies granted in this Owners Agreement shall be cumulative.

8.8 No Personal Liability. You agree that fulfillment of any and all of our obligations written
in the Franchise Agreement or this Owners Agreement, or based on any oral communications which may
be ruled to be binding in a court of law, shall be our sole responsibility and none of our owners, officers,
agents, representatives, nor any individuals associated with us shall be personally liable to you for any
reason.

8.9 Owners Agreement Controls. In the event of any discrepancy between this Owners
Agreement and the Franchise Agreement, this Owners Agreement shall control.

(Signatures on following page)
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IN WITNESS WHEREOF, the parties have entered into this Owners Agreement as of the

effective date of the Franchise Agreement.

OWNERS:

Sign:

Printed Name: [Insert Name of Owner]|
Address: [Insert Address of Owner]

Sign:

Printed Name: [Insert Name of Owner]
Address: [Insert Address of Owner]

Sign:

Printed Name: [Insert Name of Owner]|
Address: [Insert Address of Owner]

Sign:

Printed Name: [Insert Name of Owner]
Address: [Insert Address of Owner]

Sign:

Printed Name: [Insert Name of Spouse]
Address: [Insert Address of Spouse]

Sign:

Printed Name: [Insert Name of Spouse]
Address: [Insert Address of Spouse]

Sign:

Printed Name: [Insert Name of Spouse]
Address: [Insert Address of Spouse]

Sign:

Printed Name: [Insert Name of Spouse]
Address: [Insert Address of Spouse]

Rev. 030824

Freedom Franchise Systems, LLC hereby accepts the agreements of the Owner(s) hereunder.

FREEDOM FRANCHISE SYSTEMS, LLC

Title:
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STATE ADDENDA AND AGREEMENT RIDERS

ADDENDUM TO FRANCHISE AGREEMENT, SUPPLEMENTAL AGREEMENTS,
AND FRANCHISE DISCLOSURE DOCUMENT FOR CERTAIN STATES FOR
FREEDOM FRANCHISE SYSTEMS, LLC

The following modifications are made to the Freedom Franchise Systems, LLC (“Franchisor,”
“us,” “we,” or “our”) Franchise Disclosure Document (“FDD”) given to franchisee (“Franchisee,”
“you,” or “your”) and may supersede, to the extent then required by valid applicable state law, certain
portions of the Franchise Agreement between you and us dated , 20
(“Franchise Agreement”). When the term “Franchisor’s Choice of Law State” is used, it means
Florida. When the term “Supplemental Agreements” is used, it means none.

Certain states have laws governing the franchise relationship and franchise documents. Certain
states require modifications to the FDD, Franchise Agreement and other documents related to the sale of a
franchise. This State Specific Addendum (“State Addendum”) will modify these agreements to comply
with the state’s laws. The terms of this State Addendum will only apply if you meet the requirements of
the applicable state independently of your signing of this State Addendum. The terms of this State
Addendum will override any inconsistent provision of the FDD, Franchise Agreement or any
Supplemental Documents. This State Addendum only applies to the following states: California, Hawaii,
Illinois, lowa, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Ohio, Rhode Island,
South Dakota, Virginia, Washington, and Wisconsin.

If your state requires these modifications, you will sign this State Addendum along with the Franchise
Agreement and any Supplemental Agreements.

CALIFORNIA

The registration of this franchise offering by the California Department of Financial
Protection and Innovation does not constitute approval, recommendation, or endorsement by the
commissioner.

The California Franchise Investment Law requires a copy of all proposed agreements relating to
the sale of the Franchise be delivered together with the FDD 14 days prior to execution of the agreement.

California Corporations Code Section 31125 requires us to give to you an FDD approved by the
Department of Financial Protection and Innovation before we ask you to consider a material modification
of your Franchise Agreement.

The Franchise Agreement contains a provision requiring binding arbitration with the costs being
awarded to the prevailing party. The arbitration will occur in Florida. Prospective franchisees are
encouraged to consult private legal counsel to determine the applicability of California and federal laws
(such as Business and Professions Code Section 20040.5, Code of Civil Procedure Section 1281, and the
Federal Arbitration Act) to any provisions of the Franchise Agreement erSupplemental-Agreements
restricting venue to a forum outside the State of California. The Franchise Agreement contains a
mediation provision. The parties shall each bear their own costs of mediation and shall share equally the
filing fee and the mediator’s fees.

The Franchise Agreement and-Supplemental-Agreements—reguirerequires the application of the

laws of the state of Florida. This provision may not be enforceable under California law.
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Neither Franchisor nor any other person listed in Item 2 of the FDD is subject to any currently
effective order of any national securities association or national securities exchange, as defined in the
Securities Exchange Act of 1934, 15 U.S.C.A. 78a et seq., suspending or expelling such persons from
membership in such association or exchange.

California Business and Professions Code Sections 20000 through 20043 provide rights to you
concerning termination, transfer, or non-renewal of a franchise. If the Franchise Agreement or

Supplemental-Agreements—centaincontains a provision that is inconsistent with the California Franchise

Investment Law, the California Franchise Investment Law will control.

The Franchise Agreement provides for termination upon bankruptcy. Any such provision may
not be enforceable under federal bankruptcy law (11 U.S.C.A. SEC. 101 et seq.).

The Franchise Agreement contains a covenant not to compete provision which extends beyond
the termination of the Franchise. Such provisions may not be enforceable under California law.

Under California Civil Code Section 1671, certain liquidated damages clauses are unenforceable.

Any such provisions contained in the Franchise Agreement orSupplemental-Agreements—may not be
enforceable.

You must sign a general release of claims if you renew or transfer your Franchise. California
Corporations Code Section 31512 voids a waiver of your rights under the Franchise Investment Law
(California Corporations Code Sections 31000 through 31516).

Our website has not been reviewed or approved by the California Department of Financial
Protection and Innovation. Any complaints concerning the content of this website may be directed to the
California Department of Financial Protection and Innovation at www.dfpi.ca.gov.

Item 6 of the FDD is amended to state the highest interest rate allowed by law in California is
10% annually.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

Fee Deferral:

The Department of Financial Protection and Innovation requires that the Franchisor defer the
collection of all initial fees from California franchisees until the Franchisor has completed all its pre-
opening obligations and franchisee is open for business.

HAWAII
The following is added to the Cover Page:

THIS FRANCHISE WILL BE/HAS BEEN FILED UNDER THE FRANCHISE
INVESTMENT LAW OF THE STATE OF HAWAII. FILING DOES NOT
CONSTITUTE APPROVAL, RECOMMENDATION OR ENDORSEMENT BY
THE DIRECTOR OF COMMERCE AND CONSUMER AFFAIRS OR A
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FINDING BY THE DIRECTOR OF COMMERCE AND CONSUMER AFFAIRS
THAT THE INFORMATION PROVIDED IN THIS FRANCHISE DISCLOSURE
DOCUMENT IS TRUE, COMPLETE AND NOT MISLEADING.

THE FRANCHISE INVESTMENT LAW MAKES IT UNLAWFUL TO OFFER
OR SELL ANY FRANCHISE IN THIS STATE WITHOUT FIRST PROVIDING
TO YOU OR SUBFRANCHISOR AT LEAST SEVEN (7) DAYS PRIOR TO THE
EXECUTION BY YOU OR SUBFRANCHISOR OF ANY BINDING FRANCHISE
OR OTHER AGREEMENT, OR AT LEAST SEVEN (7) DAYS PRIOR TO THE
PAYMENT OF ANY CONSIDERATION BY YOU, WHICHEVER OCCURS
FIRST, A COPY OF THE FRANCHISE DISCLOSURE DOCUMENT,
TOGETHER WITH A COPY OF ALL PROPOSED AGREEMENTS RELATING
TO THE SALE OF THE FRANCHISE.

THIS FRANCHISE DISCLOSURE DOCUMENT CONTAINS A SUMMARY
ONLY OF CERTAIN MATERIAL PROVISIONS OF THE FRANCHISE
AGREEMENT. THE CONTRACT OR AGREEMENT SHOULD BE REFERRED
TO FOR A STATEMENT OF ALL RIGHTS, CONDITIONS, RESTRICTIONS
AND OBLIGATIONS OF BOTH US AND YOU.

Registered agent in the state authorized to receive service of process:

Commissioner of Securities of the State of Hawaii
Department of Commerce and Consumer Affairs
Business Registration Division

335 Merchant Street, Room 203

Honolulu, Hawaii 96813

The status of the Franchisor’s franchise registrations in the states which require registration is as
follows:

1. States in which this proposed registration is effective are listed in Exhibit | of the FDD on
the page entitled, “State Effective Dates”.

2. States which have refused, by order or otherwise, to register these Franchises are:
None

3. States which have revoked or suspended the right to offer the Franchises are:
None

4. States in which the proposed registration of these Franchises has been withdrawn are:
None
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No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

The following risk factor is added to the Special Risks to Consider About This Franchise page:

Negative Equity. The franchisor’s audited financial statements as of December 31, 20232024 reflect
negative total current liabilities of $2,271,833806,382.

Fee Deferral

Items 5 and 7 of the FDD and Section 3 of the Franchise Agreement are amended to state: Based
upon the franchisor’s financial condition, the Hawaii Department of Commerce and Consumer Affairs has
required a financial assurance. Therefore, all initial fees and payments owed by franchisees shall be
deferred until the franchisor completes its pre-opening obligations under the Franchise Agreement.

ILLINOIS

Sections 4 and 41 and Rule 608 of the Illinois Franchise Disclosure Act states that court litigation
must take place before Illinois federal or state courts and all dispute resolution arising from the terms of
this Agreement or the relationship of the parties and conducted through arbitration or litigation shall be
subject to Illinois law. The FDD, Franchise Agreement and Supplemental Agreements are amended
accordingly.

The governing law or choice of law clause described in the FDD and contained in the Franchise
Agreement and Supplemental Agreements is not enforceable under Illinois law. This governing law
clause shall not be construed to negate the application of Illinois law in all situations to which it is
applicable.

Section 41 of the Illinois Franchise Disclosure Act states that “any condition, stipulation or
provision purporting to bind any person acquiring any franchise to waive compliance with any provision
of this Act or any other law of this State is void.” The Franchise Agreement is amended accordingly. To
the extent that the Franchise Agreement would otherwise violate Illinois law, such Agreement is amended
by providing that all litigation by or between you and us, arising directly or indirectly from the Franchise
relationship, will be commenced and maintained in the state courts of Illinois or, at our election, the
United States District Court for Illinois, with the specific venue in either court system determined by
appropriate jurisdiction and venue requirements, and Illinois law will pertain to any claims arising under
the Illinois Franchise Disclosure Act.

Item 17.v, Choice of Forum, of the FDD is revised to include the following: “provided, however,
that the foregoing shall not be considered a waiver of any right granted upon you by Section 4 of the
Illinois Franchise Disclosure Act.”

Item 17.w, Choice of Law, of the FDD is revised to include the following: “provided, however,
that the foregoing shall not be considered a waiver of any right granted upon you by Section 4 of the
Illinois Franchise Disclosure Act”.
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The termination and non-renewal provisions in the Franchise Agreement and the FDD may not be
enforceable under Sections 19 and 20 of the Illinois Franchise Disclosure Act.

Under Section 705/27 of the Illinois Franchise Disclosure Act, no action for liability under the
Illinois Franchise Disclosure Act can be maintained unless brought before the expiration of three (3) years
after the act or transaction constituting the violation upon which it is based, the expiration of one (1) year
after you become aware of facts or circumstances reasonably indicating that you may have a claim for
relief in respect to conduct governed by the Act, or 90 days after delivery to you of a written notice
disclosing the violation, whichever shall first expire. To the extent that the Franchise Agreement is
inconsistent with the Illinois Franchise Disclosure Act, Illinois law will control and supersede any
inconsistent provision(s).

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the

franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

See the last page of this Exhibit E for your required signature.

INDIANA

Item 8 of the FDD is amended to add the following:
Under Indiana Code Section 23-2-2.7-1(4), we will not accept any rebates from any person with
whom you do business or associate in relation to transactions between you and the other person,
other than for compensation for services rendered by us, unless the rebate is properly accounted
for and submitted to you.

Item 17 of the FDD is amended to add the following:
Indiana Code 23-2-2.7-1(7) makes it unlawful for us to unilaterally terminate your Franchise
Agreement unless there is a material violation of the Franchise Agreement and termination is not

in bad faith.

Indiana Code 23-2-2.7-1(5) prohibits us to require you to agree to a prospective general release of
claims subject to the Indiana Deceptive Franchise Practices Act.

The “Summary” column in Item 17.r. of the FDD is deleted and the following is inserted in its place:
No competing business for two (2) years within the Protected Territory.
The “Summary” column in Item 17.t. of the FDD is deleted and the following is inserted in its place:

Notwithstanding anything to the contrary in this provision, you do not waive any right under the
Indiana Statutes with regard to prior representations made by us.
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The “Summary” column in Item 17.v. of the FDD is deleted and the following is inserted in its place:

Litigation regarding Franchise Agreement in Indiana; other litigation in Franchisor’s Choice of
Law State. This language has been included in this Franchise Disclosure Document as a
condition to registration. The Franchisor and the Franchisee do not agree with the above language
and believe that each of the provisions of the Franchise Agreement, including all venue
provisions, is fully enforceable. The Franchisor and the Franchisee intend to fully enforce all of
the provisions of the Franchise Agreement and all other documents signed by them, including but
not limited to, all venue, choice of law, arbitration provisions and other dispute avoidance and
resolution provisions and to rely on federal pre-emption under the Federal Arbitration Act.

The “Summary” column in Item 17.w. of the FDD is deleted and the following is inserted in its place:

Indiana law applies to disputes covered by Indiana franchise laws; otherwise Franchisor’s Choice
of Law State law applies.

Despite anything to the contrary in the Franchise Agreement, the following provisions will supersede and
apply to all Franchises offered and sold in the State of Indiana:

1. The laws of the State of Indiana supersede any provisions of the FDD, the Franchise Agreement,
or Franchisor’s Choice of Law State law, if such provisions are in conflict with Indiana law.

2. The prohibition by Indiana Code 23-2-2.7-1(7) against unilateral termination of the Franchise
without good cause or in bad faith, good cause being defined under law as including any material
breach of the Franchise Agreement, will supersede the provisions of the Franchise Agreement
relating to termination for cause, to the extent those provisions may be inconsistent with such
prohibition.

3. Any provision in the Franchise Agreement that would require you to prospectively assent to a
release, assignment, novation, waiver or estoppel which purports to relieve any person from
liability imposed by the Indiana Deceptive Franchise Practices Law is void to the extent that such
provision violates such law.

4. The covenant not to compete that applies after the expiration or termination of the Franchise
Agreement for any reason is hereby modified to the extent necessary to comply with Indiana
Code 23-2-2.7-1 (9).

5. The following provision will be added to the Franchise Agreement:

No Limitation on Litigation. Despite the foregoing provisions of this Agreement, any
provision in the Agreement which limits in any manner whatsoever litigation brought for
breach of the Agreement will be void to the extent that any such contractual provision
violates the Indiana Deceptive Franchise Practices Law.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.
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IOWA
Any provision in the Franchise Agreement or Compliance Questionnaire which would require you to
prospectively assent to a release, assignment, novation, waiver or estoppel which purports to relieve any
person from liability imposed by the lowa Business Opportunity Promotions Law (lowa Code Ch. 551A)
is void to the extent that such provision violates such law.
The following language will be added to the Franchise Agreement:

NOTICE OF CANCELLATION

(enter date of transaction)

You may cancel this transaction, without penalty or obligation, within three (3) business days from the
above date. If you cancel, any property traded in, any payments made by you under the contract or sale,
and any negotiable instrument executed by you will be returned within ten (10) business days following
receipt by the seller of your cancellation notice, and any security interest arising out of the transaction will
be cancelled.

If you cancel, you must make available to the seller at your residence or business address, in substantially
as good condition as when received, any goods delivered to you under this contract or sale; or you may, if
you wish, comply with the instructions of the seller regarding the return shipment of the goods at the
seller's expense and risk.

If you do not agree to return the goods to the seller or if the seller does not pick them up within twenty
(20) days of the date of your notice of cancellation, you may retain or dispose of the goods without any
further obligation.

To cancel this transaction, mail or deliver a signed and dated copy of this cancellation notice or any other
written notice to Freedom Franchise Systems, LLC, 897 E. Venice Avenue, Venice, FL 34285-7038, or
send a fax to Freedom Franchise Systems, LLC at (941) 451-8766 not later than midnight of the third
business day after the Effective Date.

I hereby cancel this transaction.

Franchisee:

By:

Print Name:

Its:

Date:

MARYLAND
AMENDMENTS TO FRANCHISE DISCLOSURE DOCUMENT AND FRANCHISE AGREEMENTS
Item 17 of the FDD and the Franchise Agreement are amended to state: “The general release

required as a condition of renewal, sale, and/or assignment/transfer shall not apply to any liability under
the Maryland Franchise Registration and Disclosure Law.”
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Item 17 of the FDD and sections of the Franchise Agreement are amended to state that you may
bring a lawsuit in Maryland for claims arising under the Maryland Franchise Registration and Disclosure
Law. Any claims arising under the Maryland Franchise Registration and Disclosure Law must be brought
within three (3) years after the grant of the Franchise.

The Franchise Agreement and Franchise Disclosure Questionnaire are amended to state that all
representations requiring prospective franchisees to assent to a release, estoppel, or waiver of liability are
not intended to, nor shall they act as, a release, estoppel, or waiver of any liability incurred under the
Maryland Franchise Registration and Disclosure Law.

The Franchise Agreement provides for termination upon bankruptcy. This provision may not be
enforceable under Federal Bankruptcy Law (11 U.S.C.A Sec. 101 et seq.).

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

Fee Deferral

Based upon the franchisor’s financial condition, the Maryland Securities Commissioner has
required a financial assurance. Therefore, all initial fees and payments owed by franchisees shall be
deferred until the franchisor completes its pre-opening obligations under the franchise agreement.

MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS
ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT
BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents relating to a
franchise:

@ A prohibition on your right to join an association of franchisees.

(b) A requirement that you assent to a release, assignment, novation, waiver, or estoppel
which deprives you of rights and protections provided in this act. This shall not preclude you, after
entering into a Franchise Agreement, from settling any and all claims.

(c) A provision that permits us to terminate a Franchise prior to the expiration of its term
except for good cause. Good cause shall include your failure to comply with any lawful provision of the
Franchise Agreement and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits us to refuse to renew your Franchise without fairly
compensating you by repurchase or other means for the fair market value at the time of expiration of your
inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which have no value to
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us and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of
the Franchise business are not subject to compensation. This subsection applies only if: (i) the term of the
Franchise is less than five (5) years; and (ii) you are prohibited by the Franchise Agreement or other
agreement from continuing to conduct substantially the same business under another trademark, service
mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent to the
expiration of the Franchise or you do not receive at least six (6) months’ advance notice of our intent not
to renew the Franchise.

(e) A provision that permits us to refuse to renew a Franchise on terms generally available to
other franchisees of the same class or type under similar circumstances. This section does not require a
renewal provision.

()] A provision requiring that arbitration or litigation be conducted outside the State of
Michigan. This shall not preclude you from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

(o)) A provision which permits us to refuse to permit a transfer of ownership of a Franchise,
except for good cause. This subdivision does not prevent us from exercising a right of first refusal to
purchase the Franchise. Good cause shall include, but is not limited to:

Q) the failure of the proposed transferee to meet our then-current reasonable
qualifications or standards.

(i) the fact that the proposed transferee is a competitor of us or our subfranchisor.

(iii)  the unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.

(iv) your or proposed transferee’s failure to pay any sums owing to us or to cure any
default in the Franchise Agreement existing at the time of the proposed transfer.

(h) A provision that requires you to resell to us items that are not uniquely identified with us.
This subdivision does not prohibit a provision that grants to us a right of first refusal to purchase the
assets of a Franchise on the same terms and conditions as a bona fide third party willing and able to
purchase those assets, nor does this subdivision prohibit a provision that grants us the right to acquire the
assets of a Franchise for the market or appraised value of such assets if you have breached the lawful
provisions of the Franchise Agreement and have failed to cure the breach in the manner provided in
subdivision (c).

(1) A provision which permits us to directly or indirectly convey, assign, or otherwise
transfer our obligations to fulfill contractual obligations to you unless provision has been made for
providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR
ENDORSEMENT BY THE ATTORNEY GENERAL.

{W.Doo. } E-10
[20242025 FDD v5FV1F]



Any questions regarding this notice should be directed to:

State of Michigan

Department of Attorney General
Consumer Protection Division

Attn: Franchise

670 Law Building

525 W. Ottawa Street

Lansing, Michigan 48913
Telephone Number: (517) 373-7117

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in

connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

MINNESOTA

Despite anything to the contrary in the Franchise Agreement, the following provisions will supersede and
apply to all Franchises offered and sold in the State of Minnesota:

1.

Any provision in the Franchise Agreement which would require you to assent to a release,
assignment, novation or waiver that would relieve any person from liability imposed by
Minnesota Statutes, Sections 80C.01 to 80C.22 will be void to the extent that such contractual
provision violates such law.

Minnesota Statute Section 80C.21 and Minnesota Rule 2860.4400J prohibit the franchisor from
requiring litigation to be conducted outside of Minnesota. In addition, nothing in the FDD or
Franchise Agreement can abrogate or reduce any of your rights as provided for in Minnesota
Statutes, Chapter 80C, or your rights to any procedure, forum, or remedies provided for by the
laws of Minnesota.

Minn. Rule Part 2860.4400J prohibits a franchisee from waiving his rights to a jury trial or
waiving his rights to any procedure, forum, or remedies provided for by the laws of the
jurisdiction, or consenting to liquidated damages, termination penalties or judgment notes. Any
provision in the Franchise Agreement which would require you to waive your rights to any
procedure, forum or remedies provided for by the laws of the State of Minnesota is deleted from
any agreement relating to Franchises offered and sold in the State of Minnesota; provided,
however, that this paragraph will not affect the obligation in the Franchise Agreement relating to
arbitration.

With respect to Franchises governed by Minnesota law, we will comply with Minnesota Statute
Section 80C.14, Subds. 3, 4 and 5, which require, except in certain specified cases, that you be
given 90 days’ notice of termination (with 60 days to cure) and 180 days’ notice for non-renewal
of the Franchise Agreement; and that consent to the transfer of the Franchise will not be
unreasonably withheld.

Item 13 of the FDD is hereby amended to state that we will protect your rights under the
Franchise Agreement to use the Proprietary Marks, or indemnify you from any loss, costs, or
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10.

expenses arising out of any third-party claim, suit or demand regarding your use of the
Proprietary Marks, if your use of the Proprietary Marks is in compliance with the provisions of
the Franchise Agreement and our System standards.

Minnesota Rule 2860.4400(D) prohibits a franchisor from requiring a franchisee to assent to a
general release. As a result, the FDD and the Franchise Agreement, which require you to sign a
general release prior to renewing or transferring your Franchise, are hereby deleted from the
Franchise Agreement, to the extent required by Minnesota law.

The following language will appear as a new paragraph of the Franchise Agreement:

No Abrogation. Pursuant to Minnesota Statutes, Section 80C.21, nothing in the dispute
resolution section of this Agreement will in any way abrogate or reduce any of your
rights as provided for in Minnesota Statutes, Chapter 80.C.

Minnesota Statute Section 80C.17 states that no action for a violation of Minnesota Statutes,
Sections 80C.01 to 80C.22 may be commenced more than three (3) years after the cause of action
accrues. To the extent that the Franchise Agreement conflicts with Minnesota law, Minnesota
law will prevail.

Item 6 of the FDD and Section Il1.C of the Franchise Agreement is hereby amended to limit the
Insufficient Funds Charge to $30 per occurrence pursuant to Minnesota Statute 604.113.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i)
waiving any claims under any applicable state franchise law, including fraud in the inducement,
or (ii) disclaiming reliance on any statement made by any franchisor, franchise seller, or other
person acting on behalf of the franchisor. This provision supersedes any other term of any
document executed in connection with the franchise.

NEW YORK

1.

The following information is added to the cover page of the Franchise Disclosure Document:

INFORMATION COMPARING FRANCHISORS IS AVAILABLE. CALL THE STATE
ADMINISTRATORS LISTED IN EXHIBIT A OR YOUR PUBLIC LIBRARY FOR
SERVICES OR INFORMATION. REGISTRATION OF THIS FRANCHISE BY NEW
YORK STATE DOES NOT MEAN THAT NEW YORK STATE RECOMMENDS IT OR
HAS VERIFIED THE INFORMATION IN THIS FRANCHISE DISCLOSURE
DOCUMENT. IF YOU LEARN ANYTHING IN THIS FRANCHISE DISCLOSURE
DOCUMENT IS UNTRUE, CONTACT THE FEDERAL TRADE COMMISSION AND
THE APPROPRIATE STATE OR PROVINCIAL AUTHORITY. THE FRANCHISOR
MAY, IF IT CHOOSES, NEGOTIATE WITH YOU ABOUT ITEMS COVERED IN THE
FRANCHISE DISCLOSURE DOCUMENT. HOWEVER, THE FRANCHISOR CANNOT
USE THE NEGOTIATING PROCESS TO PREVAIL UPON A PROSPECTIVE
FRANCHISEE TO ACCEPT TERMS WHICH ARE LESS FAVORABLE THAN THOSE
SET FORTH IN THIS FRANCHISE DISCLOSURE DOCUMENT.
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3.

The following is added at the end of Item 3:

With the exception of what is stated above, the following applies to the franchisor, its
predecessor, a person identified in Item 2, or an affiliate offering franchises under the franchisor’s
principal trademark:

A No such party has an administrative, criminal or civil action pending against that
person alleging: a felony, a violation of a franchise, antitrust or securities law, fraud,
embezzlement, fraudulent conversion, misappropriation of property, unfair or deceptive practices
or comparable civil or misdemeanor allegations.

B. No such party has pending actions, other than routine litigation incidental to the
business, which are significant in the context of the number of franchisees and the size, nature or
financial condition of the franchise system or its business operations.

C. No such party has been convicted of a felony or pleaded nolo contendere to a
felony charge, or within the ten-year period immediately preceding the application for
registration, has been convicted of or pleaded nolo contendere to a misdemeanor charge or has
been the subject of a civil action alleging: violation of a franchise, antifraud, or securities law;
fraud; embezzlement; fraudulent conversion or misappropriation of property; or unfair or
deceptive practices or comparable allegations.

D. No such party is subject to a currently effective injunctive or restrictive order or
decree relating to the franchise, or under a Federal, State or Canadian franchise, securities,
antitrust, trade regulation, or trade practice law, resulting from a concluded or pending action or
proceeding brought by a public agency; or is subject to any currently effective order of any
national securities association or national securities exchange, as defined in the Securities and
Exchange Act of 1934, suspending or expelling such person from membership in such association
or exchange; or is subject to a currently effective injunctive or restrictive order relating to any
other business activity as a result of an action brought by a public agency or department,
including, without limitation, actions affecting a license as a real estate broker or sales agent.

The following is added to the end of the “Summary” sections of Item 17(c), titled “Requirements

for franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor approval of
transfer:”

4.

However, to the extent required by applicable law, all rights you enjoy and any causes of action
arising in your favor from the provisions of Article 33 of the General Business Law of the State
of New York and the regulations issued thereunder shall remain in force; it being the intent of this
proviso that the non-waiver provisions of General Business Law Sections 687.4 and 687.5 be
satisfied.

The following language replaces the “Summary” section of Item 17(d), titled ““Termination by

franchisee”: You may terminate the agreement on any grounds available by law.

5.

The following is added to the end of the “Summary” sections of Item 17(v), titled “Choice of

forum,” and Item 17(w), titled “Choice of law”:

The foregoing choice of law should not be considered a waiver of any right conferred
upon the franchisor or the franchisee by Article 33 of the General Business Law of the
State of New York.
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6. Franchise Questionnaires and Acknowledgements - No statement, questionnaire, or
acknowledgment signed or agreed to by a franchisee in connection with the commencement of the
franchise relationship shall have the effect of (i) waiving any claims under any applicable state franchise
law, including fraud in the inducement, or (ii) disclaiming reliance on any statement made by any
franchisor, franchise seller, or other person acting on behalf of the franchisor. This provision supersedes
any other term of any document executed in connection with the franchise.

7. Receipts - Any sale made must be in compliance with § 683(8) of the Franchise Sale Act (N.Y.
Gen. Bus. L. 8§ 680 et seq.), which describes the time period a Franchise Disclosure Document (offering
prospectus) must be provided to a prospective franchisee before a sale may be made. New York law
requires a franchisor to provide the Franchise Disclosure Document at the earlier of the first personal
meeting, ten (10) business days before the execution of the franchise or other agreement, or the payment
of any consideration that relates to the franchise relationship.

NORTH DAKOTA

Sections of the FDD, the Franchise Agreement, and the Supplemental Agreements requiring that
you sign a general release, estoppel or waiver as a condition of renewal and/or assignment may not be
enforceable as they relate to releases of the North Dakota Franchise Investment Law.

Sections of the FDD, the Franchise Agreement, and the Supplemental Agreements requiring
resolution of disputes to be outside North Dakota may not be enforceable under Section 51-19-09 of the
North Dakota Franchise Investment Law, and are amended accordingly to the extent required by law.

The Commissioner has held that requiring franchisees to consent to the jurisdiction of courts
outside of North Dakota is unfair, unjust, or inequitable within the intent of Section 51-19-09 of the North
Dakota Franchise Investment Law. Therefore, provisions of the FDD (including Item 17(v)), the
Franchise Agreement (including Sections XXIII and XXIV.K), and the Supplemental Agreements
relating to choice of law may not be enforceable under Section 51-19-09 of the North Dakota Franchise
Investment Law, and are amended accordingly to the extent required by law.

Any sections of the FDD, the Franchise Agreement, and the Supplemental Agreements requiring
you to consent to liquidated damages and/or termination penalties may not be enforceable under Section
51-19-09 of the North Dakota Franchise Investment Law, and are amended accordingly to the extent
required by law.

Section XXIV.I of the Franchise Agreement requires the franchisee to pay all costs and expenses
incurred by the franchisor in enforcing the agreement. The Commissioner has determined this to be
unfair, unjust, and inequitable within the intent of Section 51-19-09 of the North Dakota Franchise
Investment Law. This provision is hereby amended to state that the prevailing party in any enforcement
action is entitled to recover all costs and expenses including attorney’s fees.

Section XXIV.M of the Franchise Agreement requires the franchisee to consent to a limitation of
claims within one year. The Commissioner has determined this to be unfair, unjust, and inequitable
within the intent of Section 51-19-09 of the North Dakota Franchise Investment Law. This provision is
hereby amended to state the statute of limitations under North Dakota law will apply.

Any sections of the FDD, the Franchise Agreement, and the Supplemental Agreements requiring
you to consent to a waiver of trial by jury may not be enforceable under Section 51-19-09 of the North
Dakota Franchise Investment Law, and are amended accordingly to the extent required by law.
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Any sections of the FDD, the Franchise Agreement, and the Supplemental Agreements requiring
you to consent to a waiver of exemplary and punitive damages may not be enforceable under Section 51-
19-09 of the North Dakota Franchise Investment Law, and are amended accordingly to the extent required
by law.

Item 17(r) of the FDD and Section XVII.A of the Franchise Agreement disclose the existence of
certain covenants restricting competition to which Franchisee must agree. The Commissioner has held
that covenants restricting competition contrary to Section 9-08-06 of the North Dakota Century Code,
without further disclosing that such covenants may be subject to this statue, are unfair, unjust, or
inequitable within the intent of Section 51-19-09 of the North Dakota Franchise Investment Law. The
FDD and the Franchise Agreement are amended accordingly to the extent required by law.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

Fee Deferral

Items 5 and 7 of the Franchise Disclosure Document and Section 3 of the Franchise Agreement
regarding payment of the initial franchise fee are amended to state that the franchise fee will be deferred
until all initial obligations owed to the Franchisee by the Franchisor have been fulfilled and the franchisee
has commenced doing business pursuant to the Franchise Agreement.
OHIO
The following language will be added to the front page of the Franchise Agreement:

You, the purchaser, may cancel this transaction at any time prior to midnight of the fifth business
day after the date you sign this agreement. See the attached notice of cancellation for an explanation of

this right.

Initials Date

NOTICE OF CANCELLATION

(enter date of transaction)

You may cancel this transaction, without penalty or obligation, within five (5) business days from
the above date. If you cancel, any payments made by you under the agreement, and any negotiable
instrument executed by you will be returned within ten (10) business days following the seller’s receipt of
your cancellation notice, and any security interest arising out of the transaction will be cancelled. If you
cancel, you must make available to the seller at your business address all goods delivered to you under
this agreement; or you may, if you wish, comply with the instructions of the seller regarding the return
shipment of the goods at the seller’s expense and risk. If you do make the goods available to the seller
and the seller does not pick them up within 20 days of the date of your notice of cancellation, you may
retain or dispose of them without further obligation. If you fail to make the goods available to the seller,
or if you agree to return them to the seller and fail to do so, then you remain liable for the performance of
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all obligations under this agreement. To cancel this transaction, mail or deliver a signed and dated copy
of this cancellation notice or any other written notice to Freedom Franchise Systems, LLC, 897 E. Venice
Avenue, Venice, FL 34285

7038, FL 34285, or send a fax to Freedom Franchise Systems, LLC at (941) 451-8766 not later than
midnight of the fifth business day after the Effective Date.

I hereby cancel this transaction.
Franchisee:

Date: By:
Print Name:
Its:

RHODE ISLAND

8 19-28.1-14 of the Rhode Island Franchise Investment Act provides that “A provision in a
franchise agreement restricting jurisdiction or venue to a forum outside this state or requiring the
application of the laws of another state is void with respect to a claim otherwise enforceable under this
Act.” The FDD, the Franchise Agreement, and the Supplemental Agreements are amended accordingly
to the extent required by law.

The above language has been included in this FDD as a condition to registration. The Franchisor
and the Franchisee do not agree with the above language and believe that each of the provisions of the
Franchise Agreement and the Supplemental Agreements, including all choice of law provisions, are fully
enforceable. The Franchisor and the Franchisee intend to fully enforce all of the provisions of the
Franchise Agreement, the Supplemental Agreements, and all other documents signed by them, including
but not limited to, all venue, choice-of-law, arbitration provisions and other dispute avoidance and
resolution provisions and to rely on federal pre-emption under the Federal Arbitration Act.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

SOUTH DAKOTA

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

VIRGINIA
Item 17(h). The following is added to Item 17(h):

“Pursuant to Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a
franchisor to use undue influence to induce a franchisee to surrender any right given to him under
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the franchise. If any provision of the Franchise Agreement or Supplemental Agreements involve
the use of undue influence by the Franchisor to induce a franchisee to surrender any rights given
to franchisee under the Franchise, that provision may not be enforceable.”

In recognition of the restrictions contained in Section 13.1-564 of the Virginia Retail Franchising Act, the
FDD for Freedom Franchise Systems, LLC for use in the Commonwealth of Virginia shall be amended as
follows:

Additional Disclosure. The following statements are added to Item 8 and Item 17.h.

Pursuant to Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a franchisor
to cancel a franchise without reasonable cause. If any grounds for default or termination stated in
the Franchise Agreement does not constitute “reasonable cause,” as that term may be defined in
the Virginia Retail Franchising Act or the laws of Virginia, that provision may not be
enforceable.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

WASHINGTON

WASHINGTON ADDENDUM TO FRANCHISE-AGREEMENT-AND-THE FRANCHISE

DISCLOSURE DOCUMENT,_THE FRANCHISE AGREEMENT, AND ALL RELATED
AGREEMENTS

The provisions of this Addendum form an integral part of, are incorporated into, and modify the Franchise
Disclosure Document, the franchise agreement, and all related agreements regardless of anything to the
contrary contained therein. This Addendum applies if: (a) the offer to sell a franchise is accepted in
Washington; (b) the purchaser of the franchise is a resident of Washington; and/or (c) the franchised

business that is the subject of the sale is to be located or operated, wholly or partly, in Washington.

1. Conflict of Laws. In the event of a conflict of laws, the provisions of the Washington Franchise
Investment Protection Act, Chapterchapter 19.100 RCW will prevail.

2. _Franchisee Bill of Rights. RCW 19.100.180 may supersede provisions in the franchise
agreement #ror related agreements concerning your relationship with the franchisor, including in

the areas of termination and renewal of your franchise. There may also be court decisions which
maythat supersede the franchise agreement inor related agreements concerning your relationship
with the franchisor. Franchise agreement provisions, including those summarized in Item 17 of

the areasFranchise Disclosure Document, are subject to state law.
Site of terminationArbitration, Mediation, and-renewal-of yourfranchise-

3. Jor Litigation. In any arbitration or mediation involving a franchise purchased in Washington,
the arbitration or mediation site will be either in the state of Washington, or in a place mutually
agreed upon at the time of the arbitration or mediation, or as determined by the arbitrator or
mediator at the time of arbitration or mediation. In addition, if litigation is not precluded by the
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franchise agreement, a franchisee may bring an action or proceeding arising out of or in
connection with the sale of franchises, or a violation of the Washington Franchise Investment
Protection Act, in Washington.

4. General Release. A release or waiver of rights exeeuted-by—a-in the franchise agreement or
related agreements purporting to bind the franchisee may-ret-ineluderights-to waive compliance
with any provision under the Washington Franchise Investment Protection Act or any #terules or
orderorders thereunder _is void except when executed pursuant to a negotiated settlement after the
agreement is_in effect and where the parties are represented by independent counsel, in
accordance with RCW 19.100.220(2). In addition, any such release or waiver executed in
connection with a renewal or transfer of a franchise is likewise void except as provided for in

RCW 19.100.220(2).

5. Statute of Limitations and Waiver of Jury Trial. Provisions contained in the franchise

agreement or related agreements that unreasonably restrict or limit the statute of limitations
period for claims under the Washington Franchise Investment Protection Act, or rights or

remedies under the Act such as a right to a jury trial, may not be enforceable.

6. Transfer Fees. Transfer fees are collectable only to the extent that they reflect the franchisor’s
reasonable estimated or actual costs in effecting a transfer.

7. _Termination by Franchisee. The franchisee may terminate the franchise agreement under any
grounds permitted under state law.

8. Certain Buy-Back Provisions. Provisions in franchise agreements or related agreements that

permit the franchisor to repurchase the franchisee’s business for any reason during the term of the
franchise agreement without the franchisee’s consent are unlawful pursuant to RCW

19.100.180(2)(j), unless the franchise is terminated for good cause.

9. Fair and Reasonable Pricing. Any provision in the franchise agreement or related agreements
that requires the franchisee to purchase or rent any product or service for more than a fair and
reasonable price is unlawful under RCW 19.100.180(2)(d).

10. Waiver of Exemplary & Punitive Damages. RCW 19.100.190 permits franchisees to seek

treble damages under certain circumstances. Accordingly, provisions contained in the franchise
agreement or elsewhere requiring franchisees to waive exemplary, punitive, or similar damages

are void, except when executed pursuant to a negotiated settlement after the agreement is in effect
and Where the partles are represented by mdependent counseI—Flrevrsrens—sueh—as—these—whreh

11. Franchisor’s Business Judgement. Provisions in the franchise agreement or related agreements

stating that the franchisor may exercise its discretion on the basis of its reasonable business

judgment may be limited or superseded by RCW 19.100.180(1), which requires the parties to deal
with each other in good faith.

{MM.DOC. } E-18
[20242025 FDD v5FV1F]



12. Indemnification. Any provision in the franchise agreement or related agreements requiring the
franchisee to indemnify, reimburse, defend, or hold harmless the franchisor or other parties is

hereby modified such that the franchisee has no obligation to indemnify, reimburse, defend, or

hold harmless the franchisor or any other indemnified party for losses or liabilities to the extent

that they are caused by the indemnified party’s negligence, willful misconduct, strict liability, or
fraud.

13. Attorneys’ Fees. If the franchise agreement or related agreements require a franchisee to

reimburse the franchisor for court costs or expenses, including attorneys’ fees, such provision
applies only if the franchisor is the prevailing party in any judicial or arbitration proceeding.

14. Noncompetition Covenants. Pursuant to RCW 49.62.020, a noncompetition covenant is void
and unenforceable against an employee, including an employee of a franchisee, unless the
employee’s earnings from the party seeking enforcement, when annualized, exceed $100,000 per
year (an amount that will be adjusted annually for inflation). In addition, a noncompetition
covenant is void and unenforceable against an independent contractor of a franchisee under RCW
49.62.030 unless the independent contractor’s earnings from the party seeking enforcement, when
annualized, exceed $250,000 per year (an amount that will be adjusted annually for inflation). As
a result, any prewvistensprovision contained in the franchise agreement or elsewhere that
eenthetconflicts with these limitations areis void and unenforceable in Washington.

15. Nonsolicitation Agreements. RCW 49.62.060 prohibits a franchisor from restricting, restraining,
or prohibiting a franchisee from (i) soliciting or hiring any employee of a franchisee of the same
franchisor or (ii) soliciting or hiring any employee of the franchisor.

As a result, any such provisions contained in the franchise agreement or elsewhere are void and
unenforceable in Washington.

ionnair nd Acknowledgments. No statement, questionnaire, or acknowledgment
signed or agreed to by a franchisee in connection with the commencement of the franchise
relationship shall have the effect of (i) waiving any claims under any applicable state franchise
law, including fraud in the inducement, or (ii) disclaiming reliance on any statement made by any
franchisor, franchise seller, or other person acting on behalf of the franchisor. -This provision
supersedes any other term of any document executed in connection with the franchise.

17. Prohibitions on Communicating with Regulators. Any provision in the franchise agreement or
related agreements that prohibits the franchisee from communicating with or complaining to

regulators is inconsistent with the express instructions in the Franchise Disclosure Document and
is unlawful under RCW 19.100.180(2)(h).

18. Advisory Regarding Franchise Brokers. Under the Washington Franchise Investment

Protection Act, a “franchise broker” is defined as a person that engages in the business of the
offer or sale of franchises. A franchise broker represents the franchisor and is paid a fee for

referring prospects to the franchisor and/or selling the franchise. If a franchisee is working with a

franchise broker, franchisees are advised to carefully evaluate any information provided by the
franchise broker about a franchise.

The undersigned parties do hereby acknowledge receipt of this Addendum.

Dated this day of 20
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Signature of Franchisor Representative Signature of Franchisee Representative

Title of Franchisor Representative Title of Franchisee Representative

WISCONSIN

The Wisconsin Fair Dealership Law, Chapter 135 of the Wisconsin Statutes supersedes any
provision of the Franchise Agreement if such provision is in conflict with that law. The Franchise
Disclosure Document, the Franchise Agreement and the Supplemental Agreements are amended
accordingly.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

(Signatures on following page)
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APPLICABLE ADDENDA

If any one of the preceding Addenda for specific states (“Addenda”) is checked as an
“Applicable Addenda” below, then that Addenda shall be incorporated into the Franchise Disclosure
Document, Franchise Agreement and any other specified agreement(s) entered into by us and the
undersigned Franchisee. To the extent any terms of an Applicable Addenda conflict with the terms of the
Franchise Disclosure Document, Franchise Agreement and other specified agreement(s), the terms of the
Applicable Addenda shall supersede the terms of the Franchise Agreement.

[] California [] Michigan [] Rhode Island
[] Hawaii [] Minnesota [] South Dakota
] Ilinois ] New York ] Virginia
[] lowa [] North Dakota [] Washington
[] Indiana [] Ohio [] Wisconsin
] Maryland
Dated: , 20
FRANCHISOR:
FREEDOM FRANCHISE SYSTEMS, LLC
By:
Title:
FRANCHISEE:
By:
Title:
Rev. 071823
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EXHIBITFE

LIST OF CURRENT AND FORMER FRANCHISEES

Dl
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Current Franchisees as of December 31, 20232024:

Last

Zip

Name First Name Entity Name Address City State Code Phone Email
RussellAtk: | AtkinsonRusse | Nautical 450 Ridge Marina Alexander City | AL | 35010 | (601) 421- ratkinson@freed
Asen 4 Options, LLC Rd 5181 omboatclub.com
RussellAtk: | AtkinsonRusse | Nautical 831 N. Section Fairhope AL | 36532 | (208) 818- ratkinson@freed
Asen Options, LLC Street 1005 omboatclub.com
RussellAtkd | AtkinsonRusse | Nautical 335 Waterway W Orange AL 36542 | (601) 421- ratkinson@freed
asen H Options, LLC Blvd27844-Canal BeachGulf 365641 | 51814208} omboatclub.com

Read Shores 848-1005
Jonathan Gibbs 3 Buoys Boat 301 Scott St. Guntersville AL | 35976 | (713) 385- jonathan.gibbs@
ClubLLC 7413 freedomboatclub
-com
RussellAtkt | AtkinsonRusse | Nautical 27844 Canal Orange Beach AL 36561 | (208) 818- ratkinson@freed
asen H Options, LLC Road27267 Perdide 36567 | 100560 omboatclub.com
Beach-Blvd 421-5181
AllisonArd | AndersonAdls | Arkansas Boat | 4285 Hwy 330 S, Fairfield Bay AR | 72153 | (501) 269- athsonandersena
arcon en Club, LLC Shirley AR 72153 0113 llison.anderson
@freedomboatcl
ub.com
DanHasbse | HasbrouckBan | Golden State 640 Marina Pkwy Chula Vista CA | 91910 | (619) 981- dhasbrouck@fre
wek Boats, Inc. 2628 edomboatclub.c
om
Heoldings 1 6996 mbeatclub-com
RobertFass | FassettRebert RBF Marine 3310 Powell St. Emeryville CA | 94608 | (209) 531- rfassett@freedo
et Holdings 6996 mboatclub.com
AndrewHar | HardAndrew Surf City 16360 Pacific Coast | Huntington CA | 92649 | (407) 493- andrew@freedo
g Boats, Inc. Hwy, Suite 216 Beach 8335 mboatclub.com
AndrewHar | HardAndrew Surf City 13524 Bali Way Marina Del CA | 90292 | (407) 493- andrew@freedo
d Boats, Inc. Rey 8335 mboatclub.com
AndrewHar | HardAnrdrew Surf City 201 East Coast Hwy | Newport Beach | CA | 92660 | (949) 721- andrewAndrew
é Boats, Inc. 0111 @freedomboatcl
ub.com
DanHasbse | HasbrouckBan | Golden State 300 North Coast Oceanside CA | 92054 | (619) 981- dhasbrouck@fre
wele Boats, Inc. Hwy 2628 edomboatclub.c
om
Danasbre | HasbrouckBan | Channel 3001 Peninsula Oxnard CA | 93035 | (619)981- dhasbrouck@fre
yek Islands Marine | Road 2628 edomboatclub.c
Services, Inc. om
AndrewHar | HardAndrew Surf City 555 N. Harbor Redondo CA | 90277 | (407) 493- andrew@freedo
g Boats, Inc. Drive Beach 8335 mboatclub.com
Danasbre | HasbrouckBan | Golden State 26302620 Ingraham | San Diego CA | 92109 | (619)981- dhasbrouck@fre
wele Boats, Inc. Street 2628 edomboatclub.c
om
DanHaskre | HasbrouckBan | Golden State 48801450 Harbor San Diego CA | 92101 | (619)981- dhasbrouck@fre
yek Boats, Inc. Island Drive_ #100 2628 edomboatclub.c
om
Danasbre | HasbrouckBan | Golden State 14501880 Harbor San Diego CA | 92101 | (619)981- dhasbrouck@fre
el Boats, Inc. Island Drive-#100 2628 edomboatclub.c
om
AndrewHar | HardAnrdrew Surf City 2293 Miner Street San Pedro CA | 90731 | (407) 493- Andrew@freedo
¢ Boats, Inc. 8335 mboatclub.com
RobertFass | FassettRebert RBF Marine 310 Harbor Drive Sausalito CA | 94965 | (209) 531- rfassett@freedo
aff Holdings 6996 mboatclub.com
RobertFass | FassettRebert RBF Marine 6649 Embarcadero Stockton CA | 95219 | (209) 531- rfassett@freedo
et Holdings Drive 6996 mboatclub.com
Danasbee | HasbrouckBan | Channel 1363 Spinnaker Ventura CA | 93001 | (619)981- dhasbrouck@fre
wek Islands Marine | Drive 2628 edomboatclub.c
Services, Inc. om
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TomResel | RosellaFom Delaware 3000 Summit Bear DE | 19701 | (908) 872- trosella@freedo

a Adventures, Harbour Place 8715 mboatclub.com
Inc.

TomResel | RosellaFom Delaware 115 Rodney Ave Dewey Beach DE | 19971 | (908) 872- trosella@freedo

a Adventures, 8715 mboatclub.com
Inc.

TomResel | RosellaFom Delaware 909 Pilottown Road | Lewes DE | 19958 | (841) 937- trosella@freedo

a Adventures, 6036 mboatclub.com
Inc.

TomResel | RosellaFem Delaware 20834 Boat Hole Lewes DE | 19958 | (908) 872- trosella@freedo

a Adventures, BLVD 8715 mboatclub.com
Inc.

TomResel | RosellaFem Delaware 400 Anglers Road Lewes DE | 19958 | (908) 872- trosella@freedo

a Adventures, 8715 mboatclub.com
Inc.

TomResel | RosellaFem Delaware 43 Cape Henlopen Lewes DE | 19958 | (908) 872- trosella@freedo

a Adventures, Drive 8715 mboatclub.com
Inc.

TomResel | RosellaFom Delaware 34026 Anna's Way, | Long Neck DE | 19966 | (908) 872- trosella@freedo

a Adventures, Suite 1 8715 mboatclub.com
Inc.

TomResel | RosellaFem FWBC, LLC 1492 4th Street SE Washington DC | 20003 | (240) 286- trosella@freedo

a 6239 mboatclub.com

TomResel | RosellaFem FWBC, LLC 1300 Maine Ave Washington DC | 20024 | (908) 872- trosella@freedo

a SW 8715 mboatclub.com

Chriskely | KellySheis Life on the 800 Scallop Drive Cape FL | 32920 | (321) 276- ckelly@freedom
Water, Inc. Canaveral 2988 boatclub.com

BobbyRask | ParkerBebby Parker Boat 125 Basin St. Suite# | Daytona Beach FL | 32114 | (407)913- bparker@freedo

er Club, LLC 105 4020 mboatclub.com

Lund Ban Freedom 1755-SE-3rd-Court Deerfield FL 33441 | {443)994- danlund@freedo
Adventures; Beach 0619 mboatelub-com
LLC

RussellAtk: | AtkinsonRusse | Nautical 1201 Miracle Strip Fort Walton FL | 32548 | (850) 218- ratkinson@freed

nsen L Options, LLC Pkwy SE Beach 6381 omboatclub.com

DonaldSga | SpaethBenald Funinthe Sun | 100 Avenue A Ft. Pierce FL | 34950 | (845) 489- aspaeth@freedo

ot Boating, LLC 2707 mboatclub.com

DonSpacth | SpaethDen Funinthe Sun | 1700 N. 2nd St. Ft. Pierce FL | 34950 | (845) 489- dspaeth@freedo
Boating, LLC 2707 mboatclub.com

RussellAtk: | AtkinsonRusse | Nautical 49 Gulf Breeze Gulf Breeze FL | 32561 | (251)979- ratkinson@freed

nsen L Options, LLC Parkway 0086 omboatclub.com

KevinSeek | Seeligkevin Affordable 12807 San Jose Jacksonville FL | 32223 | (904) 599- kseelig@freedo

g Boating of Bivd 5789 mboatclub.com
North Florida,
LLC

KevinSeeh | Seeligkevin Affordable 2315 Beach Blvd. Jacksonville FL | 32250 | (904) 599- kseelig@freedo

g Boating of Beach 5789 mboatclub.com
North Florida,
LLC

Lund Ban Freedom 19157 SEFederat Jupiter FE 33469 | {443)994- danlund@freedo
Adventures; HWY 0619 rmboatelub-com
LLC

Chriskelly | KellyGheis Life on the 3705 Big Bass Rd, Kissimmee FL | 34744 | (321) 276- ckelly@freedom
Water, Inc. 2988 boatclub.us

Lund Ban Freedom 870-Nerth-Federal Lantana FE 32462 | {443)994- danlund@freedo
LEE
LLC
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ChriskeHy | KellyShes Life on the 6075 N. USHWY 1 | Melbourne FL | 32940 | (321) 276- ckelly@freedom
Water, Inc. 2988 boatclub.com
ChriskeHy | KellyShes Life on the 1357 South Banana | Merritt Island FL | 32952 | (321) 276- ckelly@freedom
Water, Inc. River Drive 2984 boatclub.com
Chriskelly | KellyChis Life on the 310 Lagoon Way Merritt Island FL | 32953 | (321) 276- ckelly@freedom
Water, Inc. 2988 boatclub.com
BobbyRark | ParkerBebby Parker Boat 177 N. Causeway New Smyrna FL | 32169 | (407)913- bparker@freedo
ef Club, LLC 4020 mboatclub.com
RussellAtk: | AtkinsonRusse | Nautical 290 Yacht Club Niceville FL | 32578 | (850) 218- ratkinson@freed
asen 4 Options, LLC Drive (Destin) 6381 omboatclub.com
Chriskelly | KellyChis Life on the 4220 Dixie Palm Bay FL | 32905 | (321) 276- ckelly@freedom
Water, Inc. Highway NE 2988 boatclub.com
Lund Ban Freedom 105-Lake-Shere Ralm-Beach FL 33403 | 4433994~ danlund@frecds
LG
Lund ban Freedom 2700-Donald-Ress PalmBeach FL 33410 | {443)994- danlund@freedo
Adventures; Rd Gardens 0619 mboatelub-com
LLC
BobbyRask | ParkerBebby Parker Boat 102 Yacht Harbor Palm Coast FL | 32137 | (407)913- bparker@freedo
er Club, LLC Drive 4020 mboatclub.com
RussellAtk: | AtkinsonRusse | Nautical 5325 N Lagoon Panama City FL | 32408 | (251)979- ratkinson@freed
Asen 4 Options, LLC Drive 0086 omboatclub.com
RussellAtk | AtkinsonRusse | Nautical 655 Pensacola Pensacola FL | 32561 | (251)979- ratkinson@freed
Asen 4 Options, LLC Beach Blvd. 0086 omboatclub.com
RussellAtk: | AtkinsonRusse | Nautical 14050 Canal A Way | Pensacola FL | 32507 | (251)979- ratkinson@freed
Asen 4 Options, LLC 0086 omboatclub.com
Lund Dan Freedom 3109-E-Atlantic Pompano EL 33062 | {443)994- danlund@freedo
LLC
Lund Dan Freedom 1333-5-Ocean Pompane EL 33062 | {443)994- danlund@freedo
LLC
BobbyRark | ParkerBebby Parker Boat 3948 South Port Orange FL | 32127 | (407)913- bparker@freedo
er Club, LLC Peninsula Drive 4020 mboatclub.com
RussellAtk: | AtkinsonRusse | Nautical 340 Marina DR Port St. Joe FL | 32456 | (601) 421- ratkinson@freed
nsen 4 Options, LLC 5181 omboatclub.com
Adventures: 06819 mboatclub-com
LLC
BobbyPark | ParkerBebby Parker Boat 4370 Carraway Sanford FL | 32771 | (407)913- bparker@freedo
er Club, LLC Place 4020 mboatclub.com
Chriskely | KellySheis Life on the 8525 U.S. HWY 1 Sebastian FL | 32976 | (321) 276- ckelly@freedom
Water, Inc. 2988 boatclub.com
Chriskelly | KellyShis Life on the 412 Indian River Sebastian FL | 32958 | (321) 276- ckelly@freedom
Water, Inc. Drive 2988 boatclub.com
KevinSeeh | Seeligkevin Affordable #6-Dockside3060 St. Augustine FL | 32084 | (904) 599- kseelig@freedo
g Boating of Harbor Drive 5789 mboatclub.com
North Florida,
LLC
KevinSeek | Seeligkevin Affordable 3060-Harber76 St. Augustine FL | 32084- | (904) 599- kseelig@freedo
g Boating of Dockside Drive 5789 mboatclub.com
North Florida,
LLC Unit 105
Lund Dan Freedom 200-S\W-Monterey Stuart EL 34994 | (443)994- danlund@freedo
Adventures; Road 0619 mboatelub-com
LLC
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Lund Dan Freedom 555 NE-Ocean-Blvd | Stuart FL 34996 | (443)994- danlund@freedo
Achieniures: 0619 mbeatctub-com
LG
Lund Ban Freedem 955-N-W-Flagler Stuart FL 34994 | (443)994- danlund@freedo
Adventures: Avende 0619 mbeoatelub-com
HE
Lund Dan Frecdem 4307 SE Bayasiew Stuart FL 34997 | (443)994- danlund@frecds
Adventures: Street 0619 mbeatctub-com
He
Chriskelly | KellyChis Life on the 1221 Marina Vero Beach FL | 32967 | (321) 276- ckelly@freedom
Water, Inc. Village Circle 2988 boatclub.com
Richarddie | HicksRichard Cypress Inlet 2600 W. Lake Winter Haven FL | 33884 | (407) 718- rhicks@freedom
ks Water Sports, Eloise Drive30d 33880 | 0809 boatclub.com
LLC Hyar 17
Richarddis | HicksRichard Cypress Inlet 101 Hwy 172608 Winter Haven FL | 33880 | (407)718- rhicks@freedom
g Water Sports, Mol Eloica 3233884 | 0809 boatclub.com
LLC Brive
WesleyBe | Dowdy*esley | Ridges Marina | 1733 Murphy HWY | Blairsville GA | 30512 | (678) 918- wesley.dowdy@
wely Boat Club, 6800 freedomboatclub
LLC .com
DeanoEaat | CantrellBease | Luv2Boat, Inc. | 144 Collis Marina Eatonton GA | 31024 | (404) 630- dcantrell@freed
el Road (Lake 6128 omboatclub.com
Oconee)
WesleyBe | DowdyM/esley | Ridges Marina | 3379 US 76 Hiawassee GA | 30546 | (678)918- Wesley.Dowdy
iy Boat Club, 6800 @freedomboatcl
LLC ub.com
LucyBewie | Bowielkuey Dunbar Boat 115 Marina Drive St. Simons GA | 31522 | (912) 222- ssi@freedomboa
Club, LLC Island 2443 tclub.com
Frederickse | JonFuller MKC 3830 E. Hayden Hayden Lake ID | 83835 | (208) 620- jon- i
nShane EnterprisesNor | Lake Road 8621 nshane.fuller@fr
th Idaho Boat eedomboatclub.
Club, LLC com
GreenShan | PatrickEuller MKE 415 W. Waterside Post Falls ID | 83853 | (208) 772- patrick-greensha
e EnterprisesNor | Drive 3255 ne.fuller@freed
th Idaho Boat omboatclub.com
Club,LLC
TomAsmen | ArmonFem Equity Boat 701 Casino Center Hammond IN | 46320 | (847) 436- tarmon@freedo
Works, LLC DR 7409 mboatclub.com
Tom Armon Equity Boat 31 Lake Shore Michigan City IN | 46360 | 000000000 tarmon@freedo
Works, LLC Drive mboatclub.com
Tom Armon Equity Boat 13100 East Mishawaka IN | 46545 | (847) 436- tarmon@freedo
Works, LLC Jefferson 7409 mboatclub.com
TomAsmes | ArmonFem Equity Boat 200-Heisman6159 PortageMichig IN 46368 | (847) 436- tarmon@freedo
Works, LLC S. Dunes Harbor an-City 7409 mboatclub.com
Drive
Jakekepriv | Koprivadake LTBC, LLC 176 US Hwy 71 S. Arnolds Park IA | 51331 | (641) 231- jake.koprivadake
a 1414 Hepriva@freed
omboatclub.com
Jakekeprie | Koprivadake LTBC, LLC 1603 South Shore Clear Lake IA | 50128 | (641) 231- Jake.Kopriva@f
a Dr. 1414 reedomboatclub.
com
JakeKopriv | Koprivadake LTBC, LLC 990 S. Front Street Lansing IA | 52151 | (641) 231- jake.kopriva@fr
a 1414 eedomboatclub.
com
Seeligkewin Red Bird 1401 4th Ave Dayton KY | 41074 | (513) 460- kseelig@freedo
Boats, LLC 5246 mboatclub.com
AtkinsonRusse | Nautical 100 Marina Del Ray | Madisonville LA | 70447 | (251) 979- ratkinson@freed
H Options, LLC Drive 0086 omboatclub.com
ArnoldSteven Maine 92 Wall Point RD Boothbay ME | 04538 | (207) 232- sarnold@freedo

{0047536900183992.D0C. }

[20242025 FDD v5FVIF]




NL:;IE First Name Entity Name Address City State Czol ge Phone Email
¢ Watersports, Harbor 5792 mboatclub.com
LLC
StevenAsre | ArnoldSteven Maine 261 Point Sebago Casco ME | 04015 | (207) 232- sarnold@freedo
i Watersports, Rd 5792 mboatclub.com
LLC
SteveAsnol | ArnoldSteven Maine 4 Doanes Wharf Kennebunk ME | 04043 | (207) 846- sarnold@freedo
d Watersports, Road 9050232- mboatclub.com
LLC 5892
StevenAsre | ArnoldSteven Maine 32 Moose Landing Naples ME | 04055 | (207) 846- sarnold@freedo
i Watersports, Trail 9050 mboatclub.com
LLC
StevenAsre | ArnoldSteven Maine 58 Fore Street Portland ME | 04101 | (207) 846- sarnold@freedo
i Watersports, 9050 mboatclub.com
LLC
Arnold Steven Maine 231 Front Street Seuth-Portland | ME 04106 | (207)-323- sarneld@freeds
Watersperts; 5792 srlbeatenbcony
LLC
StevenAsre | ArnoldSteven Maine 72 Layfayette Street | Yarmouth ME | 04096 | (207) 846- sarnold@freedo
i Watersports, 9050 mboatclub.com
LLC
TomResel | RosellaFom FWBC, LLC 1000 Fairwinds Annapolis MD | 21409_ | (240) 286- trosella@freedo
a Drive2ti6-Bay 6239008} mboatclub.com
ErontTerrace §L2-8715
TomResel | RosellaFom FWBC, LLC 1000-Fairwinds655 | Annapolis MD | 21403 | (908) 872- trosella@freedo
a Americana Drive 21409 | 87150240} mboatclub.com
286-6239
TomResel | RosellaFem FWBC, LLC 655-Americana Annapolis MD | 21403 | (908) 872- trosella@freedo
a Brive980 Awald Rd 8715 mboatclub.com
Tom Rosella FWBC, LLC 2116 Bay Front Annapolis MD | 21409 | (908) 872- trosella@freedo
Terrace 8715 mboatclub.com
TomResel | RosellaFom FWBC, LLC 40-International Baltimore MD | 21202 | {(240)-286- trosella@freedo
a Drive321 E 21230 | 6239(908) mboatclub.com
Cromwell St 872-8715
TomResel | RosellaFem FWBC, LLC 301 Tackle Circle Chester MD | 21619 | (240) 286- trosella@freedo
a 6239 mboatclub.com
TomResel | RosellaFem FWBC, LLC 5910 Vacation Ln Deale MD | 20751 | (908) 872- trosella@freedo
a 8715 mboatclub.com
Rosela Fom BwBC LLC 1048 Furkey-Point Edgewater MD | 21037 | (008872 trosella@freede
Rd 845 mbeatehub-com
TomResel | RosellaFem FWBC, LLC 64 Old South River | Edgewater MD | 21037 | (908) 872- trosella@freedo
a RD 8715 mboatclub.com
TomResel | RosellaFem FWBC, LLC 2015 Turkey Point Essex MD | 21221 | (240) 286- trosella@freedo
a Road 6239 mboatclub.com
TomResel | RosellaFom FWBC, LLC 168 National Plaza | Oxon Hill MD | 20745 | (240) 286- trosella@freedo
a 6239 mboatclub.com
MattSarrie | CarrickMatt The Carrick 43 Water St Beverly MA | 01915 | (617) 320- mcarrick@freed
k Group, LLC (Danvers) 3489 omboatclub.com
MattSarrie | CarrickMatt The Carrick 1 Marina Park Drive | Boston MA | 02210 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattCarrie | CarrickMatt The Carrick 3 Green Street Buzzards Bay MA | 02532 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattSarrie | CarrickMatt The Carrick 1 Shipyard Lane Cataumet MA | 02534 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattSarrie | CarrickMatt The Carrick 1 Pier 8, 13th St Charlestown MA | 02129 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattCarrie | CarrickMatt The Carrick 83 Seagull Road Chatham MA | 02633 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
Matt Carrick The Carrick 256 Marginal Street | East Boston MA | 02128 | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
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CarrickMatt The Carrick 357 Sesuit Neck East Dennis MA | 02641 | (617) 320- mcarrick@freed
Group, LLC Road 3489 omboatclub.com
CarrickMatt The Carrick 110 Middle St Fairhaven MA | 02719- | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
CarrickMatt The Carrick 1 Ferry St Fall River MA | 02721- | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
CarrickMatt The Carrick 366 Menauhant Falmouth MA | 02536 | (617) 320- mcarrick@freed
Group, LLC Road 3489 omboatclub.com
CarrickMatt The Carrick 24 Shipyard Drive Hingham MA | 02043 | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
CarrickMatt The Carrick 2 A Street Hull MA | 02045 | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
CarrickMatt The Carrick 239 Dyke Road Marshfield MA | 02041 | (617) 320- mcarrick@freed
Group, LLC 3489 omboatclub.com
Goodridgedake | JMG Marine 386 Merrimac Street | Newburyport MA | 01950 | (978) 387- jgoodridge@fre
dge Group, Inc. 5992 edomboatclub.c
om
MattCasrie | CarrickMatt The Carrick 14 Union Street Plymouth MA | 02360 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattCasrie | CarrickMatt The Carrick 9 Ryder Street Ext Provincetown MA | 02657 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattCasrie | CarrickMatt The Carrick 333 Victory Rd Quincy MA | 02171 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
MattCasrie | CarrickMatt The Carrick 206 Front Street Scituate MA | 02066 | (617) 320- mcarrick@freed
k Group, LLC 3489 omboatclub.com
Matte’Cen | O'ConnorMatt | The Carrick 1 Alvord ST South Hadley MA | 01075 | (617) 320- moconnor@free
ner Group, LLC 3489 domboatclub.co
m
MattCasrie | CarrickMatt The Carrick 140 Main Street, West Dennis MA | 02670 | (617) 320- mcarrick@freed
k Group, LLC Route 28 3489 omboatclub.com
MattCasrie | CarrickMatt The Carrick 17 Neptune Lane - Yarmouth MA | 02664 | (617) 320- mcarrick@freed
k Group, LLC Box 370 3489 omboatclub.com
StevenBebr | DobreffSteven | DX2, LLC 1999 Pointe Algonac MI | 48001 | (586) 873- sdobreff@freed
eff Tremble Rd 7791 omboatclub.com
CardCharlie Boating Hassle | 600 Marquette St Bay City MI | 48706 | (989) 230- charlie.card@fre
Free, LLC 9362 edomboatclub.c
om
DobreffSteves | DX2, LLC 100 St. Clair Street Detroit Ml 48214 | (586) 329- sdobreff@freed
9146 omboatclub.com
Armon¥em Equity Boat 216 St. Peters Drive | Douglas MI | 49406 | (847) 436- tarmon@freedo
Works, LLC 7409 mboatclub.com
GossAndrew Boathouse 1719 Pennoyer Ave. | Grand Haven MI | 49417 | (616) 215- dgoss@freedom
Capital 2278 boatclub.com
Partners
Holding
Company, LLC
DobreffSteves | DX2, LLC 32475 S31300-N- Harrison Ml 48045 | (586) 873- sdobreff@freed
off River ReadRd Township 7791 omboatclub.com
Tom ArmonTem Equity Boat 1866 Ottawa Beach | Holland MI | 49424 | (847) 436- tarmon@freedo
Works, LLC Rd 7409 mboatclub.com
GossAnrdrew Boathouse 3505 Marina View Muskegon MI | 49441 | (773) 851- dgoss@freedom
Capital Point 2341 boatclub.com
Partners
Holding
Company, LLC
GossAndrew Boathouse 1204 W Western Muskegon MI | 49441 | (616) 215- dgoss@freedom
Capital Ave 2278 boatclub.com
Partners
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Holding
Company, LLC
TomAsrren | FemArmon Equity Boat 123 Dunkley South Haven MI | 49090 | (847) 436- tarmon@freedo
Works, LLC Avenue 7409 mboatclub.com
StevenBebs | DobreffSteven | DX2, LLC 2444024600 St- Clair MI | 48080 | (586586) sdobreff@freed
eff Jefferson Shores 873-7791 omboatclub.com
AvenueAve
TomAsrren | FemArmon Equity Boat 800 Whitwam Drive | St. Joseph MI | 49085 | (847) 436- tarmon@freedo
Works, LLC 7409 mboatclub.com
RussellAtld | AtkinsonRusse | Nautical 119 Beach Biloxi MS | 39530 | (251)979- ratkinson@freed
asen 4 Options, LLC Boulevard 0086 omboatclub.com
Dankettels | KettelsonBan Makin Waves 3443 Indian Point Branson MO | 65616 | (251)979- dan.kettelson@f
en LOTO, LLC Marina 0086 reedomboatclub.
com
Kettelson Ban Makin\Aaves 1062-Susan-Reae Lake-Ozark MO | 65049 | (573)286- dan-kettelson@f
LOTOLLC 9860 reedombeatelth-
com
KCkettelse | KettelsonbBan Makin Waves 6515 Chalet Drive Osage Beach MO | 65065 | {251)979- dan-kettelson@f
S LOTO, LLC 0086(573) reedombeatelub
745-1824 kclettelsonfbc@
gmail.com
Danketiels | KettelsonBan Makin Waves 5898 Washeon Rd St. Charles MO | 63301 | (251)979- dan.kettelson@f
an LOTO, LLC 0086 reedomboatclub.
com
Kyle Gassman Lake Life 18 Endicott St N Laconia NH | 03246 | (207) 251- kyle.gassman@f
Enterprises, 0053 reedomboatclub.
Inc. com
JakeGeedst | Goodridgedake | Sagamore 61 Beane Lane Newington NH | 03801 | (978) 499- jgoodridge@fre
dge Creek Marine, 0899 edomboatclub.c
Inc. om
JakeGeedst | Goodridgedake | Sagamore 955 Sagamore Portsmouth NH | 03801 | (978) 387- jgoodridge@fre
dge Creek Marine, | Avenue 5992 edomboatclub.c
Inc. om
MattSarrie | CarrickMatt M & M Jersey | 65 Bayview Avenue | Bayville NJ 08721 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
MattSarrie | CarrickMatt M & M Jersey | 525 2nd St. Beach Haven NJ 08008 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
MattCasrie | CarrickMatt M & M Jersey | 29 Mantoloking Rd | Brick NJ | 08723 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
TomResel | RosellaFem Delaware 124 Rosemans Lane | Cape May NJ 08204 | (908) 872- trosella@freedo
a Adventures, 8715 mboatclub.com
Inc.
TomResel | RosellaFom Delaware 67 St. Mihiel Drive | Delran NJ | 08075 | (908) 872- trosella@freedo
a Adventures, 8715 mboatclub.com
Inc.
AnthonySa | ViolaMatt M-&M-Jersey | 104Bay-Avelb4 Forked NJ | 68731 | (843) 614- mearrickanthony
erick Marine AMD Lakeside Rd RiverHewitt 07421 | 1808(+H viola@freedom
Motor Sports 320-3489 boatclub.com
LLC
MattCarrie | CarrickMatt M & M Jersey | 502 Laurel Blvd Lanoka Harbor NJ 08734 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
MattCasrie | CarrickMatt M & M Jersey | 2200 E. Bay AVE Manahawkin NJ | 08050 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
MattSarrie | CarrickMatt M & M Jersey | 33 West Street Monmouth NJ 07750 | (617) 320- mcarrick@freed
k Marine, LLC Beach 3489 omboatclub.com
TomResel | RosellaFom Delaware 5724 N. Route 9 New Gretna NJ | 08224 | (908) 872- trosella@freedo
a Adventures, 8715 mboatclub.com
Inc.
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MattSarrie | CarrickMatt M & M Jersey | 4000 River Road Point Pleasant NJ 08742 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
TomResel | RosellaFom Delaware 14 Old Sea Isle Sea Isle City NJ 08243 | (908) 872- trosella@freedo
a Adventures, Blvd 8715 mboatclub.com

Inc.
TomResel | RosellaFom Delaware 97 Mays Landing Somers Point NJ 08244 | (908) 872- trosella@freedo
a Adventures, Road660-Bay-Ave- 8715 mboatclub.com
Inc.
TomResel | RosellaFom Delaware 660 Bay Ave.9% Somers Point NJ 08244 | (908) 872- trosella@freedo
a Adventures, Mays-Landing-Read 8715 mboatclub.com
Inc.
MattCasrie | CarrickMatt M & M Jersey | 1 Crabbe Road Toms River NJ 08757 | (617) 320- mcarrick@freed
k Marine, LLC 3489 omboatclub.com
Matt Carrick M & M Jersey | 2Point Rd. Waretown NJ | 08758 | (617) 320- mcarrick@freed
Marine, LLC 3489 omboatclub.com
PaulGamne | CannonRau Great Lakes 1111 Fuhrmann Buffalo NY | 14203 | (716) 465- pcannon@freed
B Boating, Inc. Blvd. 7060 omboatclub.com
PeterGesns | CoonsReter FLX Boating 811 S. Main Street Canandaigua NY | 14424 | (585) 802- pcoons@freedo
LLC 6448 mboatclub.com
Speris-ELC Lake 0220 dombeatelub.co
m
MattoHar | MattO'Hara Assembly 10 Dunhams Bay Lake George NY | 12845 | (845) 642- mohara@freedo
a Point Boating Road 0201 mboatclub.com
Corp
TomResel | RosellaFom Liberty 46 Westerly Road Ossining NY | 10562 | (841) 937- trosella@freedo
a Adventures, 6036 mboatclub.com
LLC
John Rubens FLX Boating 6508 East Bluff Penn Yan NY | 14527 | (401) 474- jrubens@freedo
LLC Drive 9522 mboatclub.com
TomResel | RosellaFom Liberty 695 Piermont AVE | Piermont NY | 10968 | (908) 872- trosella@freedo
a Adventures, 8715 mboatclub.com
LLC
PeterCesns | CoonsReter FLX Boating 1000 N. River Street | Rochester NY | 14612 | (585) 802- pcoons@freedo
LLC 6448 mboatclub.com
LauraliBeat | Deatskaural FLX Boating 8487 Greig St. Sodus Point NY | 14555 | (585) 802- Ideats@freedom
5 LLC 6448 boatclub.com
TomResel | FomRosella Liberty 600 Beach Road West NY | 10993 | (908) 872- trosella@freedo
a Adventures, Haverstraw 8715 mboatclub.com
LLC
ZachHeHen | HollenbaughZa | Scarecrow 401 Marina Street Carolina Beach NC | 28428 | (910) 665- zhollenbaugh@f
baugh ek BeoatsBoat, 9007 reedomboatclub.
LLC com
Jeff\Aleir Weirdeft Weir on the 16310 York Rd Charlotte NC | 28278 | (336) 926- jweir@freedom
Lake, LLC 6213 boatclub.com
Jeff\eir Weirdeff Weirkraft, LLC | 17505 West Cornelius NC | 28031 | (336) 926- jweir@freedom
Catawba Ave Suite 6213 boatclub.com
150
Jeff\Aleir Weirdeft Weirkraft, LLC | 400 N Harbor Place | Davidson NC | 28036 | (336) 926- jweir@freedom
6213 boatclub.com
Jeff\Aleir Weirdeft Weirkraft, LLC | 7879 Water Oaks Denver NC | 28037 | (336) 926- jweir@freedom
Drive 6213 boatclub.com
WesleyBe | DowdyMesley | Ridges Marina | 353%-Hiwassee Murphy NC | 28906 | (678)918- wesley.dowdy@
ey Boat Club, Street400 Harbor 6800 freedomboatclub
LLC Cove Ln .com
ChrisSpeek | Speckman&hke | Coastal Boat 606 West Street Southport NC | 28461 | (843) 241- cspeckman@fre
man 5 Club, Inc. 6498 edomboatclub.c
om
{0017536900183992.DOC. } F-9
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ZachHeHen | HollenbaughZa | Scarecrow 412 Roland Ave Surf City NC | 28445 | (910) 665- zhollenbaugh@f
baugh eh BeatsBoat, 9007 reedomboatclub.

LLC com
Jeff\Afeix Weirdeff Weirkraft, LLC | 1152 Perth Rd. Troutman NC | 28166 | (336) 926- jweir@freedom
6213 boatclub.com
KevinSeeh | Seeligkevin Red Bird 4853 Kellogg Ave Cincinnati OH | 45226 | (904) 599- kseelig@freedo
g Boats, LLC 5789 mboatclub.com
KevinSeeh | Seeligievin Red Bird 5300 Whiskey Cleveland OH | 44102 | (216) 631- mcarrick@freed
g Boats, LLC Island Drive 5000 omboatclub.com
KevinSeeh | Seeligkevin Red Bird 100 Laguna Drive Huron OH | 44839 | (330) 806- kseelig@freedo
g Boats, LLC 0952 mboatclub.com
KevinSeeh | Seeligkevin Red Bird 5925 Saylor Street Lakeside OH | 43440 | (419) 734- mcarrick@freed
g Boats, LLC Marblehead 1395 omboatclub.com
KevinSeeh | Seeligikevin Red Bird 1500 Cleveland Lakewood OH | 44107 | (330) 806- kseelig@freedo
g Boats, LLC Metro Park Drive 0952 mboatclub.com
KevinSeeh | Seeligkevin Red Bird 301 Lakeside Ave Lorain OH | 44052 | (330) 806- kseelig@freedo
g Boats, LLC 0952 mboatclub.com
MattCasrie | CarrickMatt Red Bird 5330 Coronada Dr. Mentor OH | 44060 | (330) 806- mcarrick@freed
k Boats, LLC 0952 omboatclub.com
KevinSeeh | Seeligiewin Red Bird 767 E. Water ST Sandusky OH | 44870 | (330) 806- kseelig@freedo
g Boats, LLC 0952 mboatclub.com
MarkMieke | VickersMark Red Bird 10055 Sunfish LN Thornville,OH | OH | 43076 | (904) 738- mark.vickers@fr
5 Boats, LLC 9895 eedomboatclub.
com
WalterSrat | Cratelfalter Columbia Boat | 515 NE Tomahawk | Portland OR | 97217 | (503) 679- waltc@freedom
e Club, Inc Island Drive 5399 boatclub.com
Anhony¥ie | ViolaBave AMD Motor 205 Route 507 Hawley (Lake PA | 18428 | (570) 867- daveanthony.vio
fa Sports LLC Wallenpaupack 0220 la@freedomboat
) club.com
HillsKevin | MichaelSeelig | HilsDevRed 238 W. Station Pittsburgh PA | 15219 | (412)901- michaekhillskse
Bird Boats, Square Drive 7433 elig@freedombo
LLC atclub.com
Mike Centeno Simple Road 308 km 4.0 Cabo Rojo PR | 00623 | (860) 833- mike.centeno@f
Navegacion #1158 Suite #5 4696 reedomboatclub.
LLC com
Mike Centino Simple 4900 State Road 3 Fajardo PR | 00738 | (860) 833- mike.centeno@f
Navegacion Km.51.4 4696 reedomboatclub.
LLC com
Mike Centeno Simple 44 Calle A Salinas PR | 00751 | (860) 833- misael.centeno
Navegacion 4696 @freedomboatcl
LLC ub.com
ChrisSpeek | Speckman€h# | Grand Strand 4123 US -17 BR Murrells Inlet SC | 29576 | (843) 241- cspeckman@fre
man 5 Boat Club, 6498 edomboatclub.c
LLC om
ChrisSpeek | Speckman€h# | Grand Strand 1950 Wachesaw Rd. | Murrells Inlet SC | 29576 | (843) 241- cspeckman@fre
e s Boat Club, 6498 edomboatclub.c
LLC om
ChrisSgeek | Speckman&hs | Grand Strand 2120 Sea Mountain | North Myrtle SC | 29582 | (843) 241- cspeckman@fre
man 5 Boat Club, Hwy Suite 1200 Beach 6498 edomboatclub.c
LLC om
Anthony4 | ViolaAathery | AMD Motor 850 Marina Way Prosperity SC | 29127 | (843) 614- anthony.viola@f
ela Sports LLC 1808 reedomboatclub.
com
Mariahkaw | LawrenceMast | M & B Boating | 336 Lakeview Lane | Andersonville TN | 37705 | (865) 271- mariah.lawrence
onen ah Ventures, LLC 8714 @freedomboatcl
ub.com
RossRead RoadmanRess | M & B Boating | 4027 Lavergne Antioch/ TN | 37013 | (239) 707- ross.roadman@f
man Ventures, LLC | Couchville Pike Nashville 4687 reedomboatclub.

com
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Mariahaw | LawrenceMari | M & B Boating | 1100 Fox Road Concord TN | 37922 | (865) 271- mariah.lawrence
enes ok Ventures, LLC Farragut 8714 @freedomboatcl

ub.com
MariahSher | LawrenceBil M & B Boating | 727 Marina Private | Gallatin TN | 37066 | (615) 483- ross.roadman@f
i Ventures, LLC | Drive 1537 reedomboatclub.
com
Rosskawse | RoadmanMasia | M & B Boating | 956-\elunteer KnexvileHerm | TN | 37915 | {865)271- mariah-lawrence
nee h Ventures, LLC | Landing3979 Bell itage 37076 | 87%4(615) ross.roadman@f
Road 483-1537 reedomboatclub.
com
Ross Roadman M & B Boating | 5200 City Park Lenoir City TN | 37772 | (615) 483- ross.roadman@f
Ventures, LLC | Drive 1537 reedomboatclub.
com
Mariahaw | LawrenceMari | M & B Boating | 205608301 Loudon TN | 37774 | (865) 271- Loudon-
rence ah Ventures, LLC | Tennessee National 8714 Tennessee-
Drive National @freed
omboatclub.com
SheriffRoss | Roadman2iH M & B Boating | 2932 Boat Dock Louisville TN | 37777 | (615) 483- ross.roadman@f
Ventures, LLC | Road 1537 reedomboatclub.
com
SheriffRoss | BitRoadman M & B Boating | 9120 Saundesrville Mt. TN | 37122 | (239) 707- ross.roadman@f
Ventures, LLC | Rd Juliet/Nashville 4687 reedomboatclub.
com
SheriffRoss | BillRoadman M & B Boating | 2685-Gasey450 Smithville TN | 37466 | (615) 548- ross.roadman@f
Ventures, LLC | Cove RdHollow 38569 | 4315478- reedomboatclub.
Circle 2474 com
SheriffRoss | BitRoadman M & B Boating | 4502685 Casey Smithville TN | 38569 | (615) 478- ross.roadman@f
Ventures, LLC | Cove Hollow 37166 | 2474548- reedomboatclub.
CireleRd 4315 com
RossRead RoadmanRess | M & B Boating | 175 Marina Lane Winchester TN | 37398 | (615) 483- ross.roadman@f
man Ventures, LLC 1537 reedomboatclub.
com
Billissacks | SeettMarquardt | Smart Boat 59215973 Hiline Austin TX | 78734 | (512) 565- seettbillm@free
Club, LLC Road 0567649- domboatclub.co
4315 m
Ken Vollbrecht Nautical 2651 N. Hwy 146 Baytown X | IX (214) 474- ken@freedombo
Holdings, LLC 77520 | 5253 atclub.com
StevenSesd | GordonStevesn | Gordon Group | 13317 South Padre Corpus Christi TX | 78418 | (713) 256- steven.gordon@
en Design, LLC Island Drive 9146 freedomboatclub
.com
SueWallace | WallaceSue Red River Boat | 132 Grandpappy Denison TX | 75020 | (972) 904- suew@freedom
Group, LLC Drive 1782 boatclub.com
Scottissaek | IssacksSestt Smart Boat 1705 S Quinlan Lake Austin TX | 78732 | (512) 565- scott@freedomb
s Club, LLC Park Rd 0567 oatclub.com
Scottissaek | IssacksSestt Lake Conroe 15320 Hwy 105W Lake Conroe TX | 77356 | (512) 565- scott@freedomb
5 Boat Club, Suite 500, 0567 oatclub.com
LLC Montgomery
Scottissaek | IssacksSeett Smart Boat 105 Yacht Club Lake Travis TX | 78734 | (512) 565- scott@freedomb
s Club, LLC Cove 0567 oatclub.com
KenMelbre | KenVollbrecht | Nautical 2400 South Shore League City TX | 77573 | (281) 610- ken@freedombo
eht Holdings, LLC | Blvd. (Clear Lake) 4432 atclub.com
Scottlssack | IssacksSestt Smart Boat 8714 Lime Creek Leander TX | 78641 | (512) 565- scott@freedomb
s Club, LLC Road 0567 oatclub.com
SueM/alaee | WallaceSue North Texas 1481 Hill Park Rd Lewisville TX | 75056 | (972) 679- suew@freedom
Adventures, (Dallas) 2550 boatclub.com
LLC
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JohnFester | Fosterdohn Lake Conroe 12050 Melvelle Montgomery TX | 77356 | (936) 582- jfoster@freedo
Boat Club, Drive 1060 mboatclub.com
LLC
StevenSerd | GordonSteyven | Gordon Group | 121 Cove Harbor N. | Rockport TX | 78382 | (888) 781- sgordon@freedo
en Design, LLC 7363 mboatclub.com
Timothy=at | FalboTmethy | Lone Star Boat | 3681 Cedar Ridge Temple TX | 76502 | (512) 800- tim.falbo@freed
be ClubLLC Park Road 1343 omboatclub.com
BrendenBe | DeanBrenden Parker Boat 13721 Anna Point Mineral VA | 23117 | (703) 988- brenden.dean@f
an Club of Lane 5403 reedomboatclub.
Virginia, LLC com
AndySutter | SutterAndy SOVA Boat 200 Old Marina Newport News VA | 23602 | (757) 615- asutter@freedo
Club, LLC Lane 3783 mboatclub.com
AndySuitter | SutterAndy SOVA Boat 4801 Pretty Lake Norfolk VA | 23518 | (757) 615- asutter@freedo
Club, LLC Ave 3783 mboatclub.com
AndySuitter | SutterAndy SOVA Boat 10 Crawford Portsmouth VA | 23704 | (757) 615- asutter@freedo
Club, LLC Parkway 3783 mboatclub.com
BrendenPar | DeanBrent Parker Boat 1 Orleans Street Richmond VA | 23223 | (407) 761- brenden.dean@f
ker Club of 5304 reedomboatclub.
Virginia, LLC com
BrendenBe | DeanBrerden Parker Boat 4 Hope Springs Ln Stafford VA | 22554 | (407) 761- brenden.dean@f
an Club of Courthouse 5304 reedomboatclub.
Virginia, LLC com
BrendenBe | DeanBrenden Parker Boat 561 Harbor Side St | Woodbridge VA | 22191 | (703) 576- brenden.dean@f
an Club of 7577 reedomboatclub.
Virginia, LLC com
Shawn@te | OttenbreitShaw | San Juan Boat | 1019 Q Ave Anacortes WA | 98221 | (833) 469- sottenbreit@free
nbreit A ClubLLC 2628 domboatclub.co
m
Shawn@te | OttenbreitShaw | San Juan Boat | 1801 Roeder Bellingham WA | 98225 | (253) 359- sottenbreit@free
pbreit ) Club LLC Avenue, Suite 146 1559 domboatclub.co
m
NicholasHe | HoogeMichelas | Victory 336 Admiral Way Edmonds WA | 98020 | (206) 900- nickh@freedom
oge Marine, LLC 1291 boatclub.com
NicholasHe | HoogeMishelas | Victory 1205 Craftsman Everett WA | 98201 | (206) 900- nickh@freedom
oge Marine, LLC Way 1291 boatclub.com
NicholasHe | HoogeMNichelas | Victory 5207 Lake Kirkland WA | 98033 | (206) 900- nickh@freedom
ege Marine, LLC Washington Blvd. 1291 boatclub.com
NE
NickHesge | HoogeMNiek Victory 1022 Marine NE Olympia WA | 98501 | (833)469- nickh@freedom
Marine, LLC Drive 2628 boatclub.com
NickHesge | HoogeMNiek Victory 707 Sidney Parkway | Port Orchard WA | 98366 | (206) 900- nickh@freedom
Marine, LLC 1291 boatclub.com
NickHeege | HoogeMNiek Victory 18809 Front Street Poulsho WA | 98370 | (206) 900- nickh@freedom
Marine, LLC Northeast 1291 boatclub.com
NicholasHe | HoogeMNichelas | Victory 1220 Westlake Ave | Seattle WA | 98109 | (206) 900- nickh@freedom
ege Marine, LLC N. Suite D266 AL 98409 | 1291 boatclub.com
MarinaPlace
NicholasHe | HoogeMNiek Victory 2500 Westlake Ave | Seattle WA | 98109 | (206) 900- nickh@freedom
ege Marine, LLC N.140-Lakeside 98122 | 1291 boatclub.com
Avenue
NickHeege | HoogeMichelas | Victory 140 L akeside Seattle WA | 98122 | (206) 900- nickh@freedom
Marine, LLC Avenue2589 98100 | 1291 boatclub.com
Westlake-AveN-
NicholasHe | HoogeMishelas | Victory 2601 W. Marina Seattle WA | 98199 | (206) 900- nickh@freedom
ege Marine, LLC Placei220-\Mestlake 98109 | 1291 boatclub.com
AveN-_Suite D
NickHeege | HoogeMNiek Victory 821 Dock Street, Tacoma WA | 98402 | (833) 469- nickh@freedom
Marine, LLC PMB2-1 2628 boatclub.com
{0017536900183992.DOC. } F-12
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WaltSrate CrateWak Columbia Boat | 24 S A Street Washougal WA | 98671 | (503) 679- waltc@freedom
Club, Inc. 5399 boatclub.com
LLC eem
Navegacién 4696 SHrecdombontet
Le ub-com
Current International Franchisees as of December 31, 20232024
State/ | Zip
Last Provi | Cod
Name First Name Entity Name Address City nce e Phone Email
AUSTRALIA
Mawx Darren Vaux EMG Boat 1710 Pittwater | Bayview | New | 2104 | 6124958 | dv@freedomboatcl
Club Pty Ltd Rd South 3333 ub.com
Baydew Wale
NewSouth s
Wales 2104
Australia
Matx Darren Vaux EMG Boat 1 Nanda Street | Marmon | 4 2284 | 6102049 | dv@freedomboatcl
Club Pty Ltd g Point Nand 5803333 | ub.com
a
Street
Mar
FoAg
BPoint
New
South
Wale
s
2284
Auste
aha
Mabix Darren Vaux EMG Boat 1002 Bobbin North New | 2079 | 6102094 | dv@freedomboatcl
Club Pty Ltd Head Rd Turramur outh 5709011 | ub.com
Nexth ra Wale
Furramurra S
NewSeuth
Wales 2070
Austratia
Pat Edwar | Pat SEQ Boat Club | 74 Seaworld Main uee | 4217 | 617 pat.edwards@freed
ds Pty Ltd Drive Beach nslan 5555 omboatclub.com
Main-Beach d 6400
Queensland
4247
Australia
Brett Bolton | Brett Oneiro Cruises | 570 Royal Manly Quee | 4179 | +614142 | brett.bolton@freedo
Pty Ltd Esplanade nslan 28051 mboatclub.com
Manly d
Queensland
4479
Australia
{0017536900183992.DOC. } F-13
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Hunt Hunt SEQ Boat Club | 4601 Sanctuar | Quee | 4 61 44 aaron.hunt@freedo
Pty Ltd Masthead y Cove nslan 403 12 mboatclub.com
Way d 4212
Sanctuany
Cove
Queensland
4212
i
CANADA
Sandy Purdo | Sandy Salish Sea Boat | 2300 Canoe North Britis | V8L | (833) wpurdon@freedom
n Club, Inc. Cove Road Saanich | h 3X9 | 469-2628 | boatclub.com
Nerth-Saanich Colu
BG-Ganada mbia
MEL3X9
Purdon Sandy 9602801 415\W-Esplanade {778)-995-6550
Canadatne North-Vanecouver
BG,Canada
MEXIYL
Sandy Purdo | Sandy 9602801 850 Barnett 859 Britis | VV3H | (778) wpurdon@freedom
n Canada Inc. Hwy Barnett h 1V6 | 995-6550 | boatclub.com
Hwy Colu
Port mbia
Moody
(Vancou
ver)
BG;
GCanada
M3
De
Sandy Purdo | Sandy Salish Sea Boat | 1327 Beach Victoria | Britis | V8S | (833-) wpurdon@freedom
n Club, Inc. Drive h 2N4 | 469-2628 | boatclub.com
Mictera Colu
BG,Canada mbia
M3S2N4
William Purdon 9602801 34 Sunset West Britis | V7 (778) wpurdon@freedom
Canada Inc. Beach Vancouv | h W2 | 558-1993 | boatclub.com
er Colu | T7
mbia
Eric Stanle | Erie 3314469 Nova | 465-31 Kings | Halifax Nova | NS (902-) estanley@freedomb
y Scotia Ltd. Wharf Pl Scoti | B2Y | 225-1464 | oatclub.com
Halifax a 0C1
NS Canada
NSB2y 0oL
Eric Stanle | Erie 3314469 Nova | 148 Nautical Tantallon | Nova | NS (902-) estanley@freedomb
y Scotia Ltd. Way Scoti | B3Z | 225-1464 | oatclub.com
Fantallen a 2P3
NS Canada
NSB3Z2pP3
Bewn Brown 10890090 1753 Highway | East Ontar | K7L | (613) shown@freedombo
Canada Inc. #2 Kingston | io 4V1 | 883-2696 | atclub.com
EastiKingsten
ON-Canada
KA
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Bown Sterling | Bown 10890090 2726 River Manotick | Ontar | K1S | (613) sbown@freedombo
Canada Inc. Road io 1A3 | 371-2628 | atclub.com
Manotiek
ON_Canada
KISL1A3
Bewn Sterling | Bown 10890090 1009 Trim Ottawa Ontar | K4A | (613-) shown@freedombo
Canada Inc. Road io 3P4 | 371-2628 | atclub.com
Ottawg
ONCanada
KA4A3R4
DENMARK
Sorensen 43173820nr Bgegelundsvej | Silkebor | Arhu | 8688 | 0000000 | jsoerensen@freedo
32A g s 0 000 mboatclub.dk
Mads Dahl Reimer | Jeppersen Baadklub CPH | Hejren 11a Greve Kobe | 2670 | 45 mads@dk.freedomb
Aps nhav 4049291 | oatclub.com
n 9
(Cop
enhag
en)
FRANCE
Bough Mayava 2 Rue Nautile | Canet- 2Rue | 6614 | 00336 j.bougheraba@yaho
eraba en- Nautt | 0 513509 | o.fr
Roussillo | fe 53
n Canet
-eh-
Reus
silen
Lang
uedoc
Rous
sillon
Frane
e
6614
8
Bertin Celine Bertin SAS 7 Avenue de Le Cap Lang | 3430 | +336613 | celine.bertin@freed
SYMABOAT la Jetée, Zone d'Agde uedoc | 0 56955 omboatclub.fr
Technique -
LeCap Rous
dAgde sillon
Languedes-
Roussilen;
France
34300
Patrick Escoff PECOMP SAS | Le port de Mauguio | Lang | 3417 | 3368450 | patrickesc@yahoo.c
ier plaisance de uedoc | 0 3164 om
Carnon -
Rous
351 Quai sillon
Auguste
Meynier
Mauguis
Languedes-
Reoussilen;
Franee
34170
{0017536900183992.DOC. } F-15
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Cayez Stéphan | Cayez SAS Sea 14 Rue de la La Poito | 1700 | 3354644 | scayez@freedombo
e Services Trinquette Rochelle | u- 0 682506 | atclub.fr
Solutions LaRechelle Chare
Poitou- ntes
Chozanies
Franee
47000
Coffin Clement | Coffin Bleu Marine 7 rue de Cluny | Marseille | #r4e | 1300 | 33 607 clement.coffin@gm
de 8 187677 ail.com
Clun
¥
Mars
eile
Prove
nce-
Alpes
-Cote
d'Azu
I5
Frane
e
1300
8
NEW ZEALAND
Scott Williamson Nautical 131 Aucklan | Auck | 1011 | 6421 scott.williamson@f
Ventures Ltd Westhaven d land 732 729 reedomboatclub.co
Drive m
SPAIN
Palmere | Serafin | Palmero Sureste Boat Urb. Almerim | Anda | 0471 | 34 629 S-carton@suresteca
Club, LLc Almerimar. ar lucia | 1 522 288 | pitalkesalmeria@fre
Torre de edomboatclub.com
Control
Sl
Andalucia;
847%
Spain
Juan NayraChavez Freedom Paseo Fuengiro | Same | 2964 | 34652 malagabenalmaden
ManuelMerales MalageWindbe | Maritimo Rey | la tera 0667 | 807066 | a@freedomboatclu
Medina nalmadena de Esparfia de 0689 b.com
MBC, S.L. Alme | 490
dada
Arad
a
Mala
g
Anda
lucia;
2001
8
Spain
Morales-Medina* Nayra Freedem 20751 Caleta-deMélez 667-069-190 NAYRAMM 0@

{0047536900183992.D0C. }
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Juan Manuel Chave | duan Windbenalmad | Edificio Malaga Anda | 2963 | 6528070 | jma79@hetmailbe
S Manuel ena MBC, S.L. | Capitania, Av. lucia | 0 66 nalmadena@freedo
Vazqu Juan Sebastian mboatclub.com
ezx Elcano, s/n,
29630
Benalmédena
Malaga;
Andalucia;
20630
Spain
Nayra Morales Medina Freedom 29751 Caleta Malaga Anda | 2975 | 667 069 NAYRAMM_ 70@
Malago, S.L. de Vélez lucia | 1 190 HOTMAIL.COM
Nayra Morales Medina Freedom Carretera de Malaga Anda | 2901 | 0000000 | malaga@freedomb
Malago, S.L. Almeria la lucia | 8 000 oatclub.com
Arafia
lgor Asensio Sauto Ipar Freenautic | Muelle de Getxo Bisca | 4899 bilboa
S.L. Arriluce 1, 1° y 0 @freedomboatclub.
izquierda com
Meontfer | Jonas Montfort Blue Seed 1, CP 08301 Barcelon | Catal | 0830 | 34 comercial@caraalv
t Gaspar Maresme, S.L. | Mataré a una 1 6712578 | entmataro@freedo
Bargalopa; 02 mboatclub.com
Cataluna
08301
Spain
Juan Antonio Mompean CONCESIONE | Paseo Alfonso | Cartagen | Murc | 3020 | 6590527 | murcia@freedombo
S NAUTIX, X1l 24 a ia 2 00 atclub.com
S.L
Juan Antonio Mompeén Pérez CONCESIONE | Calle Cornisa | San Murc 0000000 | murcia@freedombo
S NAUTIX del Estacio, 34 | Javier ia 00 atclub.com
S.L
Juan Antonio Mompean Perez CONCESIONE | Explanadadel | San Murc | 3074 | 0000000 | murcia@freedombo
S NAUTIX puerto Pedro del | ia 0 000 atclub.com
S.L Pinatar
UNITED KINGDOM
Arrer Graham | Armer Windermere Glebe Road Winderm | Cum | LA2 | 4415394 | gfa@AQWagw.uk
e Aquatic Windermere ere bria 3 42121
Limited Cumbria UK 3HE
(0022812) LA233HE
Bond Jason Bond South West Unit 1, Torquay | Devo | TQ1 | +447831 | jason@birchellmari
Boat Club Ltd Beacon Quay n 2BG | 428672 ne.co.uk
Forguay
Deven, UK
FOL280
Richard Bates Bates Wharf Shamrock Hythe Ham | SO4 | 0000000 | richard@uk.freedo
Boat Club Ltd | Way shir | 5 000 mboatclub.com
e 6DY
Richard Bates Bates Wharf Hamble River | Swanwic | South | SO3 | 4419325 | richard@uk.freedo
Boat Club Ltd Boatyard k ampt | 1 71141 mboatclub.com
on 7EB
Laly Michael | Lally Loch Lomond Marina Ardlui | Glasgow | Stirli | UK | 447772 | a.lally@fbclomond.
Boat Club LLC | Slasgew, ngshi | G83 | 994982 co.uk
Scotland, re 7EB
G83UKG83
7EB
Richard Bates Bates Wharf Bridge Wharf | Chertsey | Surre | KT1 | 4419325 | richard@uk.freedo
Boat Club Ltd y 6 71141 mboatclub.com
8LG

{;msm.ooo } F-17
[20242025 FDD v5FV1F]




Franchisees with Unopened Outlets as of December 31, 20232024

o First Name Entity Name Address Phone Email
Name
GiquelSe | JakebFern | Touron TBDBgegelundsyej32A 4285-8725534 jsorsensen@freedomboatel
fensen ando S.A.43173220 | SilkebergArhus-86880 914 900 982 ub-ukFernando.giqueal.el
ar Denmark vira@touronusa.es

Former Franchisees:

The name and last known address of every franchisee who had a Freedom Boat Club Franchise
transferred, terminated, cancelled, not renewed, or otherwise voluntarily or involuntarily ceased to do
business under our Franchise Agreement during the period January 1, 206232024 to December 31,
20232024, or who has not communicated with us within ten weeks of the Issuance Date of this Franchise
If you buy this Franchise, your contact information may be

Disclosure Document are listed below.
disclosed to other buyers when you leave the Franchise System.

NL;r?wte First EIQ\%Z Address City State Czolge Phone Email Notes
Name
Nautical 8470 US ratkinson@fre
Options, Highway | Fairhop 601-421- edomboatclub. | FL: 1 (ceased
Atkinson | Russell LLC 98 e AL 36532 | 5181 com operations)
Nautical 8470 US ratkinson@fre
Options, Highway | Fairhop 601-421- edomboatclub. | AL: 1 (ceased
Atkinson | Russell LLC 98 e AL 36532 | 5181 com operations)
9602801 255 spurdon@free | Canada: 1
Canada Newport | Port BC, | V3H 778-995- domboatclub.c | (ceased
Purdon William | Inc. Drive #3 | Moody | CAN | 5H1 6550 om operations)
rfassett@freedo
mboatehtb-com
mfassetol@gma
Heom
RBF 53131808 rob.fassett@fre | CA: 1
Rob & | Marine Rettering | Modest (509)—-294- | edomboatclub. | (ceased
Fassett* Melanie Holdings Court 0 CA 95355 | 3661 com operations)
Kely* Chris & Lifeonthe | 131 Gape FL 32020 | (321)276- ckelly@freedom | FL:1
Brive al operations)
321)-276- ety @freedom
2934 boatetub-com
{0017536900183992.DOC. } F-18
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Janet nletWater | Breakwate | Garden 0809 boatelub-com {eeased
Sports; Way operations)
LLC (407)-376- jhicks@freedom
0888 beatehub-com
Hil-Boat Nest h 2225 domboatclub-co | (reacquired-by
ClubLLC m Eranchisor’s
il
McCarthy | Thomas McCarthy 19 Herons | Savanna | GA 31410- | (912)507- tmecarthy@free | GAL
Marine Nest h 2225 dombeatclub.co | {reacquired-by
Group; m Eranchisor’s
LLC affiliate)
troseHa@freedo
mboatelub-com
broseHa@ifrecde
mbeateltb-com
freseHa@freedo
mboatchub-com
trosella@freed
114 e ——
Henlopen (908)--872- | omboatclub.co
Shores 8715 a
Tom& Circle ¢ 908)- brosella@freed
Bev 642-4933 omboatclub.co
Rosella* 26637 m
Thomas Meadow Lewes 19958 jrosella@freed | MD: &
Beverly FWBC, Creek { 841)-- | omboatclub.co | 2 (ceased
Rosella® & Josh LLC Drive DE 19968 | 937-6036 m operations)
Freedom North
Adventure | 525 Inlet | Palm 443-994- dlund1775 FL: 1 (ceased
Lund Dan s, LLC Road each FL 33408 | 0619 mail.com operations)
Freedom North FL: 13
Adventure | 525 Inlet | Palm 443-994- dlund1775 (acquired by
Lund Dan s, LLC Road each FL 33408 | 0619 mail.com franchisor)
Ridges 118 N.
Marina Main wesley.dowdy
Boat Club, | Street Hiawas 678-918- @freedomboat | NC: 1 (ceased
Dowdy Wesley LLC #529 see GA 30546 | 6800 club.com operations)
behristian@bm
517 Lake centerprisesinc | ID: 2
MKC Shore 208-772- .com (Transferred
Brent & | Enterprise | Avenue 3255  207- | stellamkc@aol | and assigned to
Christian | Michelle | s, LLC #203 Dover 1D 83825 | 772-3255 .com new franchisee)
Maine 72 sarnold@freed
Watersport | Lafayette | Yarmou 207-232- omboatclub.co | ME: 1 (ceased
Arnold Steven s, LLC Street th ME 04096 | 5792 m operations)
mcarrick@free
domboatclub.c
M&M om
Jerse 617-320- moconnor@fre
Carrick Matt Marine 20 Cantor | Plymou 3489 978- | edomboatclub. | NJ: 1 (ceased
O'Connor | Matt LLC Court th MA | 02360 | 551-8203 com operations)
{0017536900183992.DOC. } F-19
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NL;:wte First Elr;%z Address City State Czolge Phone Email Notes
Name
31300 N. | Harriso
River n sdobreff@free
Road Townsh 586-873- domboatclub.c | Ml: 2 (ceased
Dobreff Steven DX2,LLC | Bldg 3 ip MI 48045 | 7791 om operations)
16199
Boathouse | Nerfold50
Capital 5
HM%WFS Pleasant bea%@#eedem
Drive Spring {616)-215- .
Company; ks 2278
Goss® Andrew LECEquity | 711 49456 cgoss@ireedom
Boat Ganopy Napervil | M| boatelub-comtar | M2
Goss Cary Works Drive leSt. 605404 | 7502847- mon@freedom | IN: 1 (ceased
Armon Tom LLC Suite 100 | Joseph | W 9085 436-7409 boatclub.com operations)
Sonsteby | Erik Marina—the: PA 18426
PO Box Greento (570470 eriksxmi@outlo
226 wh 2128 ok-com
peannon@freed
ombeatclub-com
dan.kettelson
Makin @freedomboat
Waves (#16y—465- | club.com
LOTO, 7060251- kc@freedomb
| | Coreat | 200—River | Youngst 979-0086 oatclub.com
Gannen™K | PaulDanie | | gies Rd6515 ownOsa 251-979- nhooge@freed | N¥MO: 1
ettelson | & KC | Boating, Chalet ge NYM | 144746 | 0086  206- | omboatclub.co | (ceased
Hooge Nicholas | tre- Drive Beach 6] 5065 900-1291 m operations)
ichacl_hills@
omcastnet
mhths@kekaco
(4;2) foTa¥ m
7433 anthony.viola
@freedomboat
(412)—=302- | club.com
6770631- michael.viola
Anthony, | Hils 3441 796-5073 @freedomboat
Michael DevAMD | Ligenier 843-614- club.com PANY: 1
& Motor St.205 Pittsburg 1808 david.viola@fr | ¢transferred
Hills*Viol | MichelleD | Sports, Route hHawle 152011 | 631-304- eedomboatclub | (ceased
a avid LLC 507 y PA 8428 2868 .com operations)
Schaffner | Gayle Whitewater | 28 Bluffton | SC 29910 | (17)873- gschaffrer@yah | SC:3
106 855 @gmatkcom
Helmsman
Way-#311
{0017536900183992.DOC. } F-20
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NL;:wte First Elr;%z Address City State Czolge Phone Email Notes
Name
asutter@freedo
mboatelub-com
sharonasheriff
@gmail.com
mariah.lawren
ce@freedombo
atclub.com
(#57)—615- | ross.roadman
3783615- @freedomboat
1632 478-2474 clib.com
Sutter'She | AndyShar Hydenwoo 865-271- mark.sheriff@f
riff on d 8714  615- | reedomboatclu
Lawrence | Mariah SOVA Boat | Greseentd 483-1537 b.com
Roadman | Ross Club,M&B | 621 Chesape 615-417- david.drake@f | MATN: 1
Sheriff Mark Boating Ottersha | akeBren | MAT | 233213 | 9671  615- | reedomboatclu | (ceased
Drake David LLC w Court twood N 7027 424-2313 b.com operations)
Nome | Fithame |ty | Addess | Gy | sme | ZF Phone Ermait Netes
randy-galagher
@shaw-ca
Summerlan | 6920 billm@freedo
dSmart | NxonSd0 (250)——486- | mboatclub.co
Gallagher Boat 1 Hudson 3770512- m BCTX: 1
Marguard Rentals; Bend Summert | BC, | VOH | 828-1666 Scott@freedo | {termination
t RandyBill | LTBClub, | Road andAust | Canad | 12978 | 512-565- mboatclub.co | (ceased
Issacks Scott LLC in alX | 734 0567 m operations)
Boat ON:3
MecPherson | StevenNIC | Enterprises; | StEast tyachtsales.com 2 (Internal
Hooge holas LTDVictor | 2601 W. ON, | M5A (315 —783- | nickh@freedo | stock transfer to
Seelig Kevin y Marine | Marina Toronto | Canad | 4R798 | 3119206- mboatclub.co remaining
Kettelson | Dan LLC Place Seattle | aWA | 199 900-1291 m owners)
*These-franchiseesstill- operate-one-ormore FBG locations
{MM.DOC. } F-21
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EXHIBIT G

FRANCHISE DISCLOSURE QUESTIONNAIRE
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FRANCHISE DISCLOSURE QUESTIONNAIRE

(This questionnaire is not to be used for any franchise sale in or to residents of California, Hawaii,
Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota, Rhode Island, South
Dakota, Virginia, Washington, or Wisconsin)

As you know, Freedom Franchise Systems, LLC (“we” or “us”), and you are preparing to enter into a
Franchise Agreement for the operation of a Freedom Boat Club franchise. You cannot sign or date this
guestionnaire the same day as the Receipt for the Franchise Disclosure Document, but you must
sign and date it the same day you sign the Franchise Agreement. Please review each of the
following questions carefully and provide honest responses to each question. If you answer “No” to any
of the questions below, please explain your answer in the table provided below.

Do not sign this Questionnaire if you are a resident of Maryland or the franchise is to be operated
in Maryland.

l. Yes  No__  Have you received and personally reviewed the Franchise Agreement and
each attachment or exhibit attached to it that we provided?

2. Yes  No__  Have you received and personally reviewed the Franchise Disclosure
Document and each attachment or exhibit attached to it that we provided?

3. Yes_ No__ Didyou sign a receipt for the Franchise Disclosure Document indicating the
date you received it?

4. Yes__ No__ Do you understand all the information contained in the Franchise Disclosure
Document and Franchise Agreement?

5. Yes__ No__ Have you reviewed the Franchise Disclosure Document and Franchise
Agreement with a lawyer, accountant, or other professional advisor, or have
you had the opportunity for such review and chosen not to engage such
professionals?

6. Yes  No__  Have you had the opportunity to discuss the benefits and risks of developing
and operating a Freedom Boat Club Franchise with an existing Freedom
Boat Club franchisee?

7. Yes_ No__ Do you understand the risks of developing and operating a Freedom Boat
Club Franchise?

8. Yes  No__ Do you understand the success or failure of your Freedom Boat Club
Franchise will depend in large part upon your skills, abilities, and efforts,
and those of the persons you employ, as well as many factors beyond your
control such as competition, interest rates, the economy, inflation, labor and
supply costs, and other relevant factors?

9. Yes__ No__ Do you understand all disputes or claims you may have arising out of or
relating to the Franchise Agreement must be arbitrated in Florida, if not
resolved informally or by mediation (subject to state law)?
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10. Yes_ No__ Do you understand that you must satisfactorily complete the initial training
program before we will allow your Freedom Boat Club Franchise to open or
consent to a transfer of the Freedom Boat Club Franchise to you?

11. Yes_ No__ Do you agree that no employee or other person speaking on our behalf made
any statement or promise regarding the costs involved in operating a
Freedom Boat Club Franchise that is not contained in the Franchise
Disclosure Document or that is contrary to, or different from, the
information contained in the Franchise Disclosure Document?

12. Yes_ No__ Do you agree that no employee or other person speaking on our behalf made
any statement or promise or agreement, other than those matters addressed
in your Franchise Agreement and any addendum, concerning advertising,
marketing, media support, marketing penetration, training, support service,
or assistance that is contrary to, or different from, the information contained
in the Franchise Disclosure Document?

13. Yes_ No__ Do you agree that no employee or other person speaking on our behalf made
any statement or promise regarding the actual, average or projected profits
or earnings, the likelihood of success, the amount of money you may earn,
or the total amount of revenue a Freedom Boat Club Franchise will generate
that is not contained in the Franchise Disclosure Document or that is
contrary to, or different from, the information contained in the Franchise
Disclosure Document?

14. Yes__ No__ Do you understand that the Franchise Agreement, including each
attachment or exhibit to the Franchise Agreement, contains the entire
agreement between us and you concerning the Freedom Boat Club
Franchise?

15. Yes_ No__ Do you understand that we are relying on your answers to this questionnaire
to ensure that the franchise sale was made in compliance of state and federal
laws?

YOU UNDERSTAND THAT YOUR ANSWERS ARE IMPORTANT TO US AND THAT WE WILL
RELY ON THEM. BY SIGNING THIS QUESTIONNAIRE, YOU ARE REPRESENTING THAT
YOU HAVE CONSIDERED EACH QUESTION CAREFULLY AND RESPONDED TRUTHFULLY
TO THE ABOVE QUESTIONS.

Signature of Franchise Applicant Signature of Franchise Applicant
Name (please print) Name (please print)
Date Date

{0017536900183992.DOC. } G-3
[26242025 FDD v5FV1F]



EXPLANATION OF ANY NEGATIVE RESPONSES (REFER TO QUESTION NUMBER):

Question Number Explanation of Negative Response

Rev. 071823
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EXHIBITH

CONTRACTS FOR USE WITH THE FREEDOM BOAT CLUB FRANCHISE

The following contracts contained in Exhibit H are contracts that Franchisee is required to utilize or
execute after signing the Franchise Agreement in the operation of the Freedom Boat Club Business. The
following are the forms of contracts that Freedom Franchise Systems, LLC uses as of the Issuance Date of
this Franchise Disclosure Document. If they are marked “Sample,” they are subject to change at any
time.
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EXHIBIT H-1

FREEDOM BOAT CLUB FRANCHISE

SAMPLE GENERAL RELEASE AGREEMENT

WAIVER AND RELEASE OF CLAIMS

This Waiver and Release of Claims (“Release”) is made as of ,20
by : a(n)
(“Franchisee™), and each individual holding an ownership interest in Franchisee (collectively with
Franchisee, “Releasor”) in favor of Freedom Franchise Systems, LLC, a Florida limited liability company
(“Franchisor,” and together with Releasor, the “Parties”).

WHEREAS, Franchisor and Franchisee have entered into a Franchise Agreement (‘“Agreement”)
pursuant to which Franchisee was granted the right to own and operate Freedom Boat Club business;

WHEREAS, (Franchisee has notified Franchisor of its desire to transfer the Agreement and
all rights related thereto, or an ownership interest in Franchisee, to a transferee/enter into a
successor franchise agreement/amend the Agreement) or (the Agreement is being terminated/or
indicate other reason for the requirement of this waiver and release), and Franchisor has consented to
such (transfer/successor franchise agreement/amendment/termination/other reason); and

WHEREAS, as a condition to Franchisor’s consent to (transfer the Agreement/enter into a
successor franchise agreement/amend the Agreement/terminate the Agreement/other reason),
Releasor has agreed to execute this Release upon the terms and conditions stated below.

NOW, THEREFORE, in consideration of Franchisor’s consent, and for other good and valuable
consideration, the sufficiency and receipt of which are hereby acknowledged, and intending to be legally
bound, Releasor hereby agrees as follows:

1. Representations and Warranties. Releasor represents and warrants that it is duly
authorized to enter into this Release and to perform the terms and obligations herein contained, and has
not assigned, transferred, or conveyed, either voluntarily or by operation of law, any of its rights or claims
against Franchisor or any of the rights, claims, or obligations being terminated and released hereunder.
Each individual executing this Release on behalf of Franchisee represents and warrants that he/she is duly
authorized to enter into and execute this Release on behalf of Franchisee. Releasor further represents and
warrants that all individuals that currently hold a direct or indirect ownership interest in Franchisee are
signatories to this Release.

2. Release. Releasor and its subsidiaries, affiliates, parents, divisions, successors and
assigns, and all persons or firms claiming by, through, under, or on behalf of any or all of them, hereby
release, acquit, and forever discharge Franchisor, any and all of its affiliates, parents, subsidiaries, or
related companies, divisions, and partnerships, and its and their past and present officers, directors,
agents, partners, shareholders, employees, representatives, successors and assigns, and attorneys, and the
spouses of such individuals (collectively, the “Released Parties”), from any and all claims, liabilities,
damages, expenses, actions, or causes of action which Releasor may now have or has ever had, whether
known or unknown, past or present, absolute or contingent, suspected or unsuspected, of any nature
whatsoever, including without limiting the generality of the foregoing, all claims, liabilities, damages,
expenses, actions, or causes of action directly or indirectly arising out of or relating to the execution and
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performance of the Agreement and the offer and sale of the franchise related thereto, except to the extent
such liabilities are payable by the applicable indemnified party in connection with a third-party claim.
Releasor represents and warrants to the Released Parties, and agrees, that it may later learn of new or

different facts, but that still, it is Releasor’s intention to fully, finally, and forever release all of the claims
that are released above. This includes the Releasor’s waiver of state laws that might apply to limit a
release (such as Calif. Civil Code Section 1542, which states that “[a] general release does not extend to
claims which the creditor does not know or suspect exist in his favor at the time of executing the release,
which if known by him must have materially affected his settlement with the debtor”™).

3. Nondisparagement. Releasor expressly covenants and agrees not to make any false
representation of facts, or to defame, disparage, discredit, or deprecate any of the Released Parties or
otherwise communicate with any person or entity in a manner intending to damage any of the Released
Parties, their business, or their reputation.

4. Confidentiality. Releasor agrees to hold in strictest confidence and not disclose, publish,
or use the existence of, or any details relating to, this Release to any third party without Franchisor’s
express written consent, except as required by law.

5. Miscellaneous.

a. Releasor agrees that it has read and fully understands this Release and that the
opportunity has been afforded to Releasor to discuss the terms and contents of said Release with legal
counsel and/or that such a discussion with legal counsel has occurred.

b. This Release shall be construed and governed by the laws of the State of Florida.

C. Each individual and entity that comprises Releasor shall be jointly and severally
liable for the obligations of Releasor.

d. In the event that it shall be necessary for any Party to institute legal action to
enforce or for the breach of any of the terms and conditions or provisions of this Release, the prevailing
Party in such action shall be entitled to recover all of its reasonable costs and attorneys’ fees.

e. All of the provisions of this Release shall be binding upon and inure to the
benefit of the Parties and their current and future respective directors, officers, partners, attorneys, agents,
employees, shareholders, and the spouses of such individuals, successors, affiliates, and assigns. No
other party shall be a third-party beneficiary to this Release.

f. This Release constitutes the entire agreement and, as such, supersedes all prior
oral and written agreements or understandings between and among the Parties regarding the subject
matter hereof. This Release may not be modified except in a writing signed by all of the Parties. This
Release may be executed in multiple counterparts, each of which shall be deemed an original and all of
which together shall constitute but one and the same document.

g. If one or more of the provisions of this Release shall for any reason be held
invalid, illegal, or unenforceable in any respect, such invalidity, illegality, or unenforceability shall not
affect or impair any other provision of this Release, but this Release shall be construed as if such invalid,
illegal, or unenforceable provision had not been contained herein.

h. Releasor agrees to do such further acts and things and to execute and deliver such
additional agreements and instruments as any Released Party may reasonably require to consummate,
evidence, or confirm the Release contained herein in the matter contemplated hereby.
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i This Release is inapplicable with respect to claims arising under the Washington
Franchise Investment Protection Act, chapter 19.100 RCW, and the rules adopted thereunder in
accordance with RCW 19.100.220.

(Signatures on following page)
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IN WITNESS WHEREOF, Releasor has executed this Release as of the date first written above.

Date

{0047536900183992.D0C. }
[20242025 FDD v5FV1F]

FRANCHISEE:

BySign:

Printed Name:

Its:

FRANCHISEE’S OWNERS:

Signature

Typed or Printed Name

Signature

Typed or Printed Name
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EXHIBIT H-2

FREEDOM BOAT CLUB FRANCHISE

SAMPLE SYSTEM PROTECTION AGREEMENT

This System Protection Agreement (“Agreement”) is entered into by the undersigned (“you” or
“your”) in favor of Freedom Franchise Systems, LLC, a Florida limited liability company, and its
affiliates, successors and assigns (“Us,” “we,” or “our”), upon the terms and conditions set forth in this
Agreement.

1. Definitions. For purposes of this Agreement, the following terms have the meanings
given to them below:

“Competitive Business” means the ownership, operation, lending of money, or performing of
services for any other boat membership club or boat rental business which competes, directly or
indirectly, with the System if such other business is located at, or within: (i) a 50-miles of the boundaries
of Franchisee’s Protected Territory; or (ii) 50 miles of the location of any other FBC Business, either
opened or under development and either owned by another franchisee or owned by Franchisor or
Franchisor’s parents, subsidiaries or affiliates of Franchisor.

“Copyrights” means all works and materials for which we or our affiliate have secured common
law or registered copyright protection and that we allow franchisees to use, sell, or display in connection
with the marketing and/or operation of a Freedom Boat Club business or the solicitation or offer of a
Freedom Boat Club franchise, whether now in existence or created in the future.

“Franchisee” means the Freedom Boat Club franchisee for which you are a manager or officer.

“Franchisee Territory” means the territory granted to you pursuant to a franchise agreement with
us.

“Intellectual Property” means, collectively or individually, our Marks, Copyrights, Know-how,
and System.

“Know-how” means all of our trade secrets and other proprietary information relating to the
development, construction, marketing, and/or operation of a Freedom Boat Club business, including, but
not limited to, methods, techniques, specifications, proprietary practices and procedures, policies,
marketing strategies, and information comprising the System and the Manual.

“Manual” means our brand standards manual for the operation of a Freedom Boat Club business,
which may be periodically modified by us.

“Marks” means the logotypes, service marks, and trademarks now or hereafter involved in the
operation of a Freedom Boat Club business, including “FREEDOM BOAT CLUB,” and any other
trademarks, service marks, or trade names that we designate for use by a Freedom Boat Club business.
The term “Marks” also includes any distinctive trade dress used to identify a Freedom Boat Club
business, whether now in existence or hereafter created.

“Prohibited Activities” means any or all of the following: (i) owning, operating, or having any
other interest (as an owner, partner, director, officer, employee, manager, consultant, shareholder,
creditor, representative, agent, or in any similar capacity) in a Competitive Business (other than owning
an interest of five percent (5%) or less in a publicly-traded company that is a Competitive Business); (ii)
diverting or attempting to divert any business from us (or one of our affiliates or franchisees); and/or (iii)
inducing or attempting to induce: (a) any customer of ours (or of one of our affiliates or franchisees) to
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“Restricted Period” means the two-year period after you cease to be a manager or officer of
Franchisee’s Freedom Boat Club business; provided, however, that if a court of competent jurisdiction
determines that this period of time is too long to be enforceable, then the “Restricted Period” means the
one-year period after you cease to be a manager or officer of Franchisee’s Freedom Boat Club business.

“Restricted Territory” means the geographic area within: (i) 50 miles of the boundaries of
Franchisee’s Protected Territory; or (ii) 50 miles of the location of any other FBC Business, either opened
or under development and either owned by another franchisee or owned by Franchisor or Franchisor’s
parents, subsidiaries or affiliates of Franchisor; provided, however, that if a court of competent
jurisdiction determines that the foregoing Restricted Territory is too broad to be enforceable, then the
“Restricted Territory” means the geographic area within a 25-mile radius from Franchisee’s Freedom
Boat Club business (and including the premises of the approved location of Franchisee).

“System” means our system for the establishment, development, operation, and management of a
Freedom Boat Club business, including Know-how, proprietary programs and products, Manual, and
operating system.

2. Background. You are a manager or officer of Franchisee. As a result of this
relationship, you may gain knowledge of our System. You understand that protecting the Intellectual
Property and our System are vital to our success and that of our franchisees and that you could seriously
jeopardize our entire System if you were to unfairly compete with us. In order to avoid such damage, you
agree to comply with the terms of this Agreement.

3. Know-How and Intellectual Property. You agree: (i) you will not use the Know-how
in any business or capacity other than the Freedom Boat Club business operated by Franchisee; (ii) you
will maintain the confidentiality of the Know-how at all times; (iii) you will not make unauthorized
copies of documents containing any Know-how; (iv) you will take such reasonable steps as we may ask
of you from time to time to prevent unauthorized use or disclosure of the Know-how; and (v) you will
stop using the Know-how immediately if you are no longer a manager or officer of Franchisee’s Freedom
Boat Club business. You further agree that you will not use all or part of the Intellectual Property or all or
part of the System for any purpose other than the performance of your duties for Franchisee and within
the scope of your employment or other engagement with Franchisee. These restrictions on Know-how,
Intellectual Property and the System shall not apply to any information which is information publicly
known or becomes lawfully known in the public domain other than through a breach of this Agreement or
is required or compelled by law to be disclosed, provided that you will give reasonable notice to us to
allow us to seek protective or other court orders.

4, Unfair Competition During Relationship. You agree not to unfairly compete with us at
any time while you are a manager or officer of Franchisee’s Freedom Boat Club business by engaging in
any Prohibited Activities.

5. Unfair Competition After Relationship. You agree not to unfairly compete with us
during the Restricted Period by engaging in any Prohibited Activities; provided, however, that the
Prohibited Activity relating to having an interest in a Competitive Business will only apply with respect
to a Competitive Business that is located within or provides competitive goods or services to customers
who are located within the Restricted Territory. If you engage in any Prohibited Activities during the
Restricted Period, then you agree that your Restricted Period will be extended by the period of time
during which you were engaging in the Prohibited Activity.

6. Immediate Family Members. You acknowledge that you could circumvent the purpose
of this Agreement by disclosing Know-how to an immediate family member (i.e., spouse, parent, sibling,
child, grandparent or grandchild). You also acknowledge that it would be difficult for us to prove whether
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you disclosed the Know-how to family members. Therefore, you agree that you will be presumed to have
violated the terms of this Agreement if any member of your immediate family: (i) engages in any
Prohibited Activities during any period of time during which you are prohibited from engaging in the
Prohibited Activities; or (ii) uses or discloses the Know-how. However, you may rebut this presumption
by furnishing evidence conclusively showing that you did not disclose the Know-how to the family
member.

7. Covenants Reasonable. You acknowledge and agree that: (i) the terms of this
Agreement are reasonable both in time and in scope of geographic area; and (ii) you have sufficient
resources and business experience and opportunities to earn an adequate living while complying with the
terms of this Agreement. YOU HEREBY WAIVE ANY RIGHT TO CHALLENGE THE TERMS OF THIS
AGREEMENT AS BEING OVERLY BROAD, UNREASONABLE, OR OTHERWISE UNENFORCEABLE.

8. Breach. You agree that failure to comply with the terms of this Agreement will cause
substantial and irreparable damage to us and/or other Freedom Boat Club franchisees for which there is
no adequate remedy at law. Therefore, you agree that any violation of the terms of this Agreement will
entitle us to injunctive relief. You agree that we may apply for such injunctive relief without bond, but
upon due notice, in addition to such further and other relief as may be available at equity or law, and the
sole remedy of yours in the event of the entry of such injunction will be the dissolution of such injunction,
if warranted, upon hearing duly held (all claims for damages by reason of the wrongful issuance of any
such injunction being expressly waived hereby). If a court requires the filing of a bond notwithstanding
the preceding sentence, the parties agree that the amount of the bond shall not exceed $1,000. None of
the remedies available to us under this Agreement are exclusive of any other, but may be combined with
others under this Agreement, or at law or in equity, including injunctive relief, specific performance, and
recovery of monetary damages. Any claim, defense, or cause of action that you may have against us, our
owners or our affiliates, or against Franchisee, regardless of cause or origin, cannot be used as a defense
against our enforcement of this Agreement.

9. Miscellaneous.

a. If we pursue legal remedies against you because you have breached this
Agreement and prevail against you, you agree to pay our reasonable attorneys’ fees and costs in doing so.

b. This Agreement will be governed by, construed, and enforced under the laws of
Florida, and the courts in that state shall have jurisdiction over any legal proceedings arising out of this
Agreement.

C. Each section of this Agreement, including each subsection and portion thereof, is
severable. If any section, subsection, or portion of this Agreement is unenforceable, it shall not affect the
enforceability of any other section, subsection, or portion; and each party to this Agreement agrees that
the court may impose such limitations on the terms of this Agreement as it deems in its discretion
necessary to make such terms reasonable in scope, duration, and geographic area.

d. You and we both believe that the covenants in this Agreement are reasonable in
terms of scope, duration, and geographic area. However, we may at any time unilaterally modify the
terms of this Agreement upon written notice to you by limiting the scope of the Prohibited Activities,
narrowing the definition of a Competitive Business, shortening the duration of the Restricted Period,
reducing the geographic scope of the Restricted Territory, and/or reducing the scope of any other
covenant imposed upon you under this Agreement to ensure that the terms and covenants in this
Agreement are enforceable under applicable law.

(Signature on following page)
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EXECUTED on the date stated below.

Date

Signature

Typed or Printed Name

Rev. 120619
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EXHIBIT H-3

FREEDOM BOAT CLUB FRANCHISE

SAMPLE CONFIDENTIALITY AGREEMENT

This Confidentiality Agreement (“Agreement”) is entered into by the undersigned (“you”) in
favor of Freedom Franchise Systems, LLC, a Florida limited liability company, and its affiliates,
successors and assigns (“US’), upon the terms and conditions set forth in this Agreement.

1. Definitions. For purposes of this Agreement, the following terms have the meanings
given to them below:

“Copyrights” means all works and materials for which we or our affiliate(s) have secured
common law or registered copyright protection and that we allow Freedom Boat Club franchisees to use,
sell, or display in connection with the marketing and/or operation of a Freedom Boat Club Business,
whether now in existence or created in the future.

“Franchisee” means the Freedom Boat Club franchisee for which you are an employee,
independent contractor, agent, representative, or supplier.

“Freedom Boat Club Business” means a business that provides a membership-only boat club that
offers its members the usage of boats at designated times and for designated time periods based on an
entry fee and monthly dues, and other related products and services using our Intellectual Property.

“Intellectual Property” means, collectively or individually, our Marks, Copyrights, Know-how,
Manual, and System.

“Know-how” means all of our trade secrets and other proprietary information relating to the
development, construction, marketing, and/or operation of a Freedom Boat Club Business, including, but
not limited to, methods, techniques, specifications, proprietary practices and procedures, policies,
marketing strategies, and information comprising the System and the Manual.

“Manual” means our brand standards manual for the operation of a Freedom Boat Club Business.

“Marks” means the logotypes, service marks, and trademarks now or hereafter involved in the
operation of a Freedom Boat Club Business, including “FREEDOM BOAT CLUB” and any other
trademarks, service marks, or trade names that we designate for use by a Freedom Boat Club Business.
The term “Marks” also includes any distinctive trade dress used to identify a Freedom Boat Club
Business, whether now in existence or hereafter created.

“System” means our system for the establishment, development, operation, and management of a
Freedom Boat Club Business, including Know-how, proprietary programs and products, brand standards
manuals, and operating system.

2. Background. You are an employee, independent contractor, agent, representative, or
supplier of Franchisee. Because of this relationship, you may gain knowledge of our Intellectual
Property. You understand that protecting the Intellectual Property is vital to our success and that of our
franchisees, and that you could seriously jeopardize our entire Franchise System if you were to use such
Intellectual Property in any way other than as described in this Agreement. In order to avoid such
damage, you agree to comply with this Agreement.
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3. Know-How and Intellectual Property: Nondisclosure and Ownership. You agree:
(i) you will not use the Intellectual Property in any business or capacity other than for the benefit of the
Freedom Boat Club Business operated by Franchisee or in any way detrimental to us or to the Franchisee;
(ii) you will maintain the confidentiality of the Intellectual Property at all times; (iii) you will not make
unauthorized copies of documents containing any Intellectual Property; (iv) you will take such reasonable
steps as we may ask of you from time to time to prevent unauthorized use or disclosure of the Intellectual
Property; and (v) you will stop using the Intellectual Property immediately if you are no longer an
employee, independent contractor, agent, representative, or supplier of Franchisee. You further agree that
you will not use the Intellectual Property for any purpose other than the performing your duties for
Franchisee and within the scope of your employment or other engagement with Franchisee.

The Intellectual Property is and shall continue to be the sole property of Freedom Franchise
Systems, LLC. You hereby assign and agree to assign to us any rights you may have or may acquire in such
Intellectual Property. Upon the termination of your employment or engagement with Franchisee, or at any
time upon our or Franchisee’s request, you will deliver to us or to Franchisee all documents and data of any
nature pertaining to the Intellectual Property, and you will not take with you any documents or data or copies
containing or pertaining to any Intellectual Property.

4, Immediate Family Members. You acknowledge you could circumvent the purpose of
this Agreement by disclosing Intellectual Property to an immediate family member (i.e., spouse, parent,
sibling, child, or grandchild). You also acknowledge that it would be difficult for us to prove whether you
disclosed the Intellectual Property to family members. Therefore, you agree you will be presumed to
have violated the terms of this Agreement if any member of your immediate family uses or discloses the
Intellectual Property. However, you may rebut this presumption by furnishing evidence conclusively
showing you did not disclose the Intellectual Property to the family member.

5. Covenants Reasonable. You acknowledge and agree that: (i) the terms of this
Agreement are reasonable both in time and in scope of geographic area; and (ii) you have sufficient
resources and business experience and opportunities to earn an adequate living while complying with the
terms of this Agreement. YOU HEREBY WAIVE ANY RIGHT TO CHALLENGE THE TERMS OF THIS
AGREEMENT AS BEING OVERLY BROAD, UNREASONABLE, OR OTHERWISE UNENFORCEABLE.

6. Breach. You agree that failure to comply with this Agreement will cause substantial and
irreparable damage to us and/or other Freedom Boat Club franchisees for which there is no adequate
remedy at law. Therefore, you agree that any violation of this Agreement will entitle us to injunctive
relief. You agree that we may apply for such injunctive relief, without bond, but upon due notice, in
addition to such further and other relief as may be available at equity or law, and the sole remedy of
yours, in the event of the entry of such injunction, will be the dissolution of such injunction, if warranted,
upon hearing duly held (all claims for damages by reason of the wrongful issuance of any such injunction
being expressly waived hereby). If a court requires the filing of a bond notwithstanding the preceding
sentence, the parties agree that the amount of the bond shall not exceed $1,000. None of the remedies
available to us under this Agreement are exclusive of any other, but may be combined with others under
this Agreement, or at law or in equity, including injunctive relief, specific performance, and recovery of
monetary damages. Any claim, defense, or cause of action you may have against us or against
Franchisee, regardless of cause or origin, cannot be used as a defense against our enforcement of this
Agreement.

7. Miscellaneous.

a. Although this Agreement is entered into in favor of Freedom Franchise Systems,
LLC, you understand and acknowledge that your employer/employee, independent contractor, agent,
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representative, or supplier relationship is with Franchisee and not with us, and for all purposes in
connection with such relationship, you will look to Franchisee and not to us.

b. If we pursue legal remedies against you because you have breached this
Agreement and prevail against you, you agree to pay our reasonable attorney fees and costs in doing so.

C. This Agreement will be governed by, construed, and enforced under the laws of
Florida, and the courts in that state shall have jurisdiction over any legal proceedings arising out of this
Agreement.

d. Each section of this Agreement, including each subsection and portion, is
severable. If any section, subsection, or portion of this Agreement is unenforceable, it shall not affect the
enforceability of any other section, subsection, or portion; and each party to this Agreement agrees that
the court may impose such limitations on the terms of this Agreement as it deems in its discretion
necessary to make such terms enforceable.

EXECUTED on the date stated below.

Date

Signature

Typed or Printed Name

Rev. 032916
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EXHIBIT H-4

AUTOMATED CLEARING HOUSE PAYMENT AUTHORIZATION FORM

Franchisee Information:

Franchisee Name Business No.

Franchisee Mailing Address (street) Franchisee Phone No.

Franchisee Mailing Address (city, state, zip)

Contact Name, Address and Phone number (if different from above)

Franchisee Fax No. Franchisee Email Address

Bank Account Information:

Bank Name

Bank Mailing Address (street, city, state, zip)
[ 1 Checking [ ]Savings
Bank Account No. (check one) Bank Routing No. (9 digits)

Bank Mailing Address (city, state, zip) Bank Phone No.
Authorization:

Franchisee hereby authorizes Freedom Franchise Systems, LLC (“Franchisor”) to initiate debit entries to
Franchisee’s account with the Bank listed above, and Franchisee authorizes the Bank to accept and to debit
the amount of such entries to Franchisee’s account. Each debit shall be made from time to time in an amount
sufficient to cover any fees payable to Franchisor pursuant to the Franchise Agreement and any other
agreement between Franchisor and Franchisee as well as to cover any purchases of goods or services from
Franchisor or any affiliate of Franchisor. Franchisee agrees to be bound by the National Automated Clearing
House Association (NACHA) rules in the administration of these debit entries. Debit entries will be initiated
only as authorized above. This authorization is to remain in full force and effect until Franchisor has
received written notification from Franchisee of its termination in such time and in such manner as to afford
Franchisor and the Bank a reasonable opportunity to act on it. Franchisee shall notify Franchisor of any
changes to any of the information contained in this authorization form at least 30 days before such change
becomes effective.

Signature: Date:
Name:
Its:

Federal Tax ID Number:

Rev. 032916
NOTE: FRANCHISEE MUST ATTACH A VOIDED CHECK RELATING TO THE BANK ACCOUNT.
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EXHIBIT H-5

FREEDOM BOAT CLUB FRANCHISE

SAMPLE APPROVAL OF REQUESTED ASSIGNMENT

This Approval of Requested Assignment (“Agreement”) is entered into this day of
, 20, between Freedom Franchise Systems, LLC (“Franchisor”), a
Florida Limited Liability Company, (“Former Franchisee”), the
undersigned owners of Former Franchisee (“Owners”) and , a
[State] [Corporation/Limited Liability Company] (“New Franchisee”).

RECITALS

WHEREAS, Franchisor and Former Franchisee entered into that certain franchise agreement
dated , 20 (“Former Franchise Agreement”), in which Franchisor
granted Former Franchisee the right to operate a Freedom Boat Club franchise located at
(“Franchised Business”); and

WHEREAS, Former Franchisee desires to assign (“Requested Assignment”) the Franchised
Business to New Franchisee, New Franchisee desires to accept the Requested Assignment of the
Franchised Business from Former Franchisee, and Franchisor desires to approve the Requested
Assignment of the Franchised Business from Former Franchisee to New Franchisee upon the terms and
conditions contained in this Agreement, including that New Franchisee sign Franchisor’s current form of
franchise agreement together with all exhibits and attachments thereto (“New Franchise Agreement”),
contemporaneously herewith.

NOW, THEREFORE, in consideration of the mutual covenants, promises, and agreements herein
contained, the parties hereto hereby covenant, promise, and agree as follows:

1. Payment of Fees. In consideration for the Requested Assignment, Former Franchisee
acknowledges and agrees to pay Franchisor the Transfer Fee, as required under the Franchise Agreement
(“Franchisor’s Assignment Fee”).

2. Assignment and Assumption. Former Franchisee hereby consents to assign all of its
rights and delegate its duties with regard to the Former Franchise Agreement and all exhibits and
attachments thereto from Former Franchisee to New Franchisee, subject to the terms and conditions of
this Agreement, and conditioned upon New Franchisee’s signing the New Franchise Agreement pursuant
to Section 5 of this Agreement.

3. Consent to Requested Assignment of Franchised Business. Franchisor hereby consents to
the Requested Assignment of the Franchised Business from Former Franchisee to New Franchisee upon
receipt of the Franchisor’s Assignment Fee from Former Franchisee and the mutual execution of this
Agreement by all parties. Franchisor waives its right of first refusal set forth in the Former Franchise
Agreement.

4. Termination of Rights to the Franchised Business. The parties acknowledge and agree
that effective upon the date of this Agreement, the Former Franchise Agreement shall terminate and all of
Former Franchisee’s rights to operate the Franchised Business are terminated and that from the date of
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this Agreement only New Franchisee shall have the sole right to operate the Franchised Business under
the New Franchise Agreement. Former Franchisee and the undersigned Owners agree to comply with all
of the covenants in the Former Franchise Agreement that expressly or by implication survive the
termination, expiration, or transfer of the Former Franchise Agreement. Unless otherwise precluded by
state law, Former Franchisee shall execute Franchisor’s current form of General Release Agreement.

5. New Franchise Agreement. New Franchisee shall execute the New Franchise Agreement
for the Franchised Business (as amended by the form of Addendum prescribed by Franchisor, if
applicable), and any other required contracts for the operation of a Freedom Boat Club franchise as stated
in Franchisor’s Franchise Disclosure Document.

1. Former Franchisee’s Contact Information. Former Franchisee agrees to keep Franchisor
informed of its current address and telephone number at all times during the three-year period following
the execution of this Agreement.

2. Acknowledgement by New Franchisee. New Franchisee acknowledges and agrees that
the purchase of the rights to the Franchised Business (“Transaction”) occurred solely between Former
Franchisee and New Franchisee. New Franchisee also acknowledges and agrees that Franchisor played
no role in the Transaction and that Franchisor’s involvement was limited to the approval of Requested
Assignment and any required actions regarding New Franchisee’s signing of the New Franchise
Agreement for the Franchised Business. New Franchisee agrees that any claims, disputes, or issues
relating New Franchisee’s acquisition of the Franchised Business from Franchisee are between New
Franchisee and Former Franchisee, and shall not involve Franchisor.

8. Representation. Former Franchisee warrants and represents that it has not heretofore
assigned, conveyed, or disposed of any interest in the Former Franchise Agreement or Franchised
Business. New Franchisee hereby represents that it received Franchisor’s Franchise Disclosure
Document and did not sign the New Franchise Agreement or pay any money to Franchisor or its affiliate
for a period of at least 14 calendar days after receipt of the Franchise Disclosure Document.

9. Notices. Any notices given under this Agreement shall be in writing, and if delivered by
hand, or transmitted by U.S. certified mail, return receipt requested, postage prepaid, or via telegram or
telefax, shall be deemed to have been given on the date so delivered or transmitted, if sent to the recipient
at its address or telefax number appearing on the records of the sending party.

10. Further Actions. Former Franchisee and New Franchisee each agree to take such further
actions as may be required to effectuate the terms and conditions of this Agreement, including any and all
actions that may be required or contemplated by the Former Franchise Agreement.

11. Affiliates. When used in this Agreement, the term “Affiliates” has the meaning as given
in Rule 144 under the Securities Act of 1933.

12. Miscellaneous. This Agreement may not be changed or modified except in a writing
signed by all of the parties hereto. This Agreement may be executed in any number of counterparts, each
of which shall be deemed to be an original, and all of which together shall constitute one and the same
document. This Agreement shall be binding upon and inure to the benefit of the parties and their
respective successors and assigns.

13. Governing Law. This Agreement shall be governed by, and construed and enforced in
accordance with, the laws of the State of Florida.

(Signatures on following page)
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IN WITNESS WHEREOF, the parties have executed this Agreement under seal, with the intent
that this be a sealed instrument, as of the day and year first above written.

FRANCHISOR:

FREEDOM FRANCHISE SYSTEMS, LLC

By:

Printed Name:

Title:

FORMER FRANCHISEE:

By:

Printed Name:

Title:

NEW FRANCHISEE:

By:

Printed Name:

Title:

Rev. 031821
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EXHIBIT H-6

FREEDOM BOAT CLUB FRANCHISE

SAMPLE ADDENDUM TO SLIP AGREEMENT

Dated as of ,

This Addendum to Slip Agreement (“Addendum”) is entered into as of the date first written above
between the persons indicated in the table below, each a “Party” and together the “Parties”. The Parties
have entered into that certain Slip Agreement whereby Marina Owner allows Freedom Business to utilize
certain Slips in the Marina as indicated in the table below:

Slip Agreement [name of document] by and between Marina Owner and Freedom
Business, executed as of [date of document], and pertaining to the Marina
and applicable Slips, as defined below.
Slips
Marina
Address

Marina Owner
Address

Freedom Business [appropriate entity]
Address [appropriate entity address]

2

. TERMS

The Parties have executed the Slip Agreement, pursuant to which Freedom Business is operating a
Freedom Boat Club business at the Marina. Marina Owner and Freedom Business desire to amend the
terms of the Slip Agreement by incorporating the terms of this Addendum into the Slip Agreement.

NOW, THEREFORE, IN CONSIDERATION of the mutual covenants and promises of the Parties and
subject to the following terms and conditions, it is agreed as follows:

1.

Commercial business. Marina Owner acknowledges that Freedom Business is a commercial
business operating a shared-access boat club which will involve customers and their guests
utilizing the Slips with frequency that likely exceeds that of other Marina customers.

Vessel changes. It is understood that vessels utilized in the course of normal operations by
Freedom Business will change periodically due to the nature of the business. As such, Freedom
Business shall not be required to provide new boat information to Marina Owner when a vessel is
added or removed from the marina. Each boat owned by Freedom Business will be clearly
identified with an identifying mark.

Dock Carts. It is understood that Freedom Business may utilize dock carts during daily
operation that may be temporarily unattended. Reasonable effort will be made by Freedom
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10.

11.

12.

13.

14.

15.

16.

17.

18.

Business to keep docks clear of carts and any other equipment used by Freedom Business during
daily operations.

Signage. It is understood that Freedom Business will be allowed to use limited signage to
identify its business in accordance with city and local regulations.

Renewal. It is understood that if there is no default of the Slip Agreement, Freedom Business
will have the opportunity to renew on an annual basis.

Exclusive right. It is understood that Freedom Business will have the exclusive right to operate a
boat club, rental club, or other similar business in the Marina.

Slip Location. It is understood that Freedom Business will receive slip location favorable to
normal business operations.

Right of first refusal. It is understood that when slips become available in the Marina that
Freedom Business shall have a right of first refusal to enter into an additional agreement or
addendum to the existing Slip Agreement to secure the additional slips.

Extended term. It is understood that the term stated in the Slip Agreement shall be for a period
of (3) three years.

Media Release. It is understood that from time to time, Freedom Business may participate in
marketing activities that may include but are not limited to photo shoots, aerial surveys, etc.
Freedom Business will have the right to use and reproduce such media images without
renumeration to marina.

Common Areas. It is agreed and understood that there will be access to public restrooms and
common areas to Freedom Business and its guests.

Parking. It is understood that Freedom Business will be provided with # of guaranteed
parking spots. This parking will be located at: , with
additional parking to be provided at: . Persons parking in

the designated areas should proceed to the assigned slips via: [SPECIFIED PATH]

Storage. A storage area (check one) s is not included in the Slip Agreement. If
included, Freedom Business shall be provided access to storage area to be used in the course of
normal business operations at: . If not included, parties
must enter into a separate agreement for Freedom Business’ lease of storage space.

Office Space. Office space (check one) is is not included in the Slip Agreement.
If included, Freedom Business shall be provided access to the office space to be used in the
course of normal business operations at: . If not included,

parties must enter into a separate agreement for Freedom Business’ lease of office space. If no
office space is provided, Freedom Business must maintain a trailer in parking lot adjacent to the
Slips for the duration of the term in order to satisfy its business purposes.

Winter_Storage. Winter storage (check one) _ is is not included in the Slip
Agreement. If included, Freedom Business shall be provided access to winter storage to be used
from to . If not included, parties must enter
into a separate agreement for Freedom Business’ lease of winter storage space.

Boat Storage. Boat storage (check one) _ is is not included in the Slip Agreement. If

included, Freedom Business shall be provided access to boat storage to be located at
If not included, parties must enter into a
separate agreement for Freedom Business’ lease of boat storage space.

Discounted Fuel. It is understood that Freedom Business shall receive a premium discount for
fuel at a rate of % of the daily price per gallon.

Insurance. It is understood that upon signing of this Addendum, Freedom Business will provide
a certificate of insurance providing evidence of the following revised insurance requirements:

Rights of Third-Party Beneficiary. Freedom Business is a franchisee of Freedom Franchise
System LLC, a Florida limited liability company. The parties agree that Freedom Franchise
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Systems, LLC’s affiliate, Freedom Boat Club, LLC (FBC) shall be a third-party beneficiary under
the Slip Agreement and this Addendum.

20. Default. In the event Freedom Business defaults under any of its obligations under the Slip
Agreement or this Addendum, Marina Owner shall mail FBC a copy of any written notices of
default provided to Freedom Business, to the following address:

Freedom Boat Club, LLC
897 E. Venice Avenue
Venice, FL 34285-7038

Upon receiving such notice, FBC may, but is under no obligation to, cure the default within 30
days after receipt of the written notice (or such other reasonable length of time if the default is not
capable of being cured within 30 days), and take immediate occupancy of the Slips under the Slip
Agreement.

21. Assignment. Marina Owner and Freedom Business agree that, if requested by FBC and in FBC’s
sole and absolute discretion, Marina Owner and Freedom Business shall assign Freedom
Business’ interests in this Slip Agreement to FBC or FBC’s designee. Such assignment shall be
conditioned upon FBC curing any defaults of Freedom Business under the Slip Agreement.
Approval of such assignment or transfer shall not be unreasonably withheld by Marina Owner.

REAFFIRMATION; NO FURTHER CHANGES. Except as specifically modified in this Addendum,
all of the terms, conditions and provisions of the Slip Agreement are reaffirmed in their entirety, and will
remain in full force and effect as originally written and signed. In the event of any inconsistency between
the provisions of the Slip Agreement and this Addendum, the terms of this Addendum shall control.

3. SIGNATURES

[Marina Owner] [Appropriate FBC Entity]
By: By:
(signature) (signature)
Name: Name:
(printed) (printed)
Title: Title:
Date: Date:
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EXHIBIT H-7

FREEDOM BOAT CLUB FRANCHISE

SAMPLE FREEDOM FRANCHISE EQUIPMENT EXCLUSIVITY AGREEMENT

(the “Agreement”)
Dated as of ,

PARTIES

BETWEEN: (the “Freedom Franchisee”),
with primary offices located at
AND: Brunswick Corporation (“Brunswick”) with its headquarters located at 26125 N.

Riverwoods Blvd., Suite 500, Mettawa, IL 60045.

Brunswick and the Freedom Franchisee, when referred to together herein shall be
referred to as the “Parties”.

RECITALS

A

Freedom Franchisee is in the business of owning and operating a Freedom Boat Club franchise
business comprised of at least one on-water club location (the “Freedom Club”) pursuant to
that certain Franchise Agreement by and between Freedom Franchise Systems, LLC and
Freedom Franchisee (the “Franchise Agreement”) that is anticipated to remain active and in
force for the duration of the Term.

Freedom Franchisee has previously signed and returned a Capability Survey and Confidentiality
Agreement (the “NDA”).

Freedom Franchisee has entered or agrees to enter into, as soon as possible, a Freedom
Franchise Fleet Program Agreement with Brunswick Family Boat Co. Inc., d/b/a Bayliner,
Heyday Inboards and Heyday Wake Boats, Boston Whaler, Inc., Brunswick Leisure Boat
Company, LLC, d/b/a Harris and Cypress Cay, Thunder Jet Boats, Inc., Lund Boat Company,
the Sea Ray, Crestliner and Lowe Boats Divisions of Brunswick Corporation and any other
Brunswick boat brands (collectively referred to herein as “BBG”) (the “Fleet Agreement”).

Freedom Franchisee has entered or agrees to enter into, as soon as possible, a Mercury Marine
Boat Club Service Agreement for the sale and service of marine engines (“Engines”) with the
Mercury Marine division of Brunswick Corporation (“Mercury”) (the “Engine Agreement”).

Brunswick, through its BBG and Mercury affiliates, is in the business of manufacturing
fiberglass and aluminum recreational boats, and marine engines under the brand names utilized
by BBG and Mercury (the “Equipment”).

Freedom Franchisee wishes to purchase Engines and Boats from Brunswick, and it’s BBG and
Mercury affiliates, subject to the exclusivity obligations set forth below.

AGREEMENT

Now, therefore, for and in consideration of the mutual covenants set forth in this Agreement, and other
good and valuable consideration, the receipt and sufficiency of which are acknowledged, the Parties agree
as follows:

1.

Equipment Exclusivity.
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a. Except as otherwise set forth in this Agreement, during the Term, Freedom Franchisee shall
not purchase Equipment other than Equipment manufactured by BBG, Mercury, Brunswick
or their affiliates (the “Exclusivity Condition”).

2. Equipment Purchase Relationships.

a. Freedom Franchisee hereby agrees that it shall not enter into any other agreements of the
same nature as the Fleet Agreement, the Engine Agreement or this Agreement, or be party to
any other supply agreements with manufacturers that compete with BBG, Mercury,
Brunswick or their affiliates.

b.  As set forth in the recitals, Freedom Franchisee hereby agrees to the terms set forth in the
Fleet Agreement for the purchase of Boats and the Engine Agreement for the purchase of
Engines, which shall govern the purchase of Boats and the purchase of Engines,
respectively. In the event of a conflict between those agreements and this Agreement, this
Agreement shall govern.

3. Equipment Forecasting and Logistics.

a. In furtherance of the Fleet Agreement, and in addition to the BBG Annual Purchase Target
process, promptly after the beginning of the Term and on or before the twentieth (20th) day
of the first month of each quarter during the Term, Freedom Franchisee shall provide to
BBG and/or Mercury, as applicable, a good faith, estimated eighteen (18)-month forecast
setting forth Freedom Franchisee’s projected delivery requirements for the Equipment on a
month-by-month basis (each, a “Forecast” and collectively, the “Forecasts”). Freedom
Franchisee shall submit firm orders for Equipment as projected for the nearest twelve (12)
months of each Forecast during the Term. Normal requested delivery dates shall be
approximately twelve (12) months from the end of the calendar month in which an order is
placed to the extent the order is consistent with the Forecasts. BBG shall have 30 days from
the submission of an order to confirm if it can fulfill the order in line with the anticipated
delivery date.

b.  Freedom Franchisee is a year-round Freedom Boat Club location, and as such, Freedom
Franchisee will make reasonable best efforts to ensure that its Forecasts and orders exclude
deliveries during the delivery months of March, April or May.

c.  Should (i) BBG be unable to fulfill an order if properly Forecast for any reason or (ii)
should BBG not offer a category of Boat which meets Franchisee’s needs, Freedom
Franchisee may contract with other boat manufacturers for the purchase of boats, provided
that they are equipped with Mercury Engines.

d.  Should Freedom Franchisee anticipate the need to purchase Equipment from someone other
than BBG, Mercury, Brunswick or their affiliates in furtherance of Section 3.c. above,
Freedom Franchisee shall give Brunswick written notice of same via email to:
Jake.Elkins@freedomboatclub.us and shall disclose to Brunswick: (i) the make and model
of the vessel(s) purchased; (ii) the make and model of the engines; and (iii) all terms and
conditions of the purchase.

4. Term, Termination. The term of this Agreement shall be 5 years (the “Term”), from
(the “Commencement Date”) to , or
until the termlnatlon of the Franchise Agreement, whichever is later, and subject |n all cases to
earlier termination pursuant to the terms of this Agreement. Brunswick and Freedom Franchisee
acknowledge and agree that if Freedom Franchisee continues to purchase Boats or Engines after
this Agreement expires without the execution and delivery of a new agreement, there is no tacit,
deemed or other renewal or extension of this Agreement, but if Brunswick continues to sell Boats
or Engines to Freedom Franchisee after termination or expiration of this Agreement, Freedom
Franchisee shall continue to abide by the Specification Condition. Either Party may, upon thirty
(30) days written notice to the other Party, stating the reasons therefore, terminate this Agreement
upon the other Party's breach or default of any of the obligations, covenants, representations,
warranties, or duties imposed in this Agreement, provided that the breach or default has not been
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cured

during the notification period. In addition, this Agreement shall terminate if the underlying

Franchise Agreement, Fleet Agreement or Engine Agreement is terminated or expires.
5. Miscellaneous Terms. The following terms shall be applicable to all purchases made pursuant to
this Agreement.

a.

Authority. Freedom Franchisee has the power to make, deliver and perform under this
Agreement and the person executing and delivering this Agreement is authorized to do so
on behalf of Freedom Franchisee

Indemnification. Freedom Franchisee shall defend, indemnify and hold Brunswick, BBG,
Mercury, their subsidiaries and affiliates (collectively, “Brunswick Indemnitees”),
harmless from all actions, settlements, judgments, awards, costs, damages, liabilities and
expenses, including reasonable attorney’s fees (collectively, “Damages”)) incurred by any
Brunswick Indemnitees as a result of any third party claim against any Brunswick
Indemnitees arising from Freedom Franchisee’s purchase, ownership and/or operation of
the Boats or Engines.

EXCEPT IN THE CASE OF A CLAIM FOR INDEMNIFICATION PURSUANT TO
SECTION 5b FOR PERSONAL INJURY OR DAMAGE TO PROPERTY OTHER THAN
TO THE EQUIPMENT ITSELF, NEITHER PARTY SHALL CLAIM OR SEEK TO
CLAIM PUNITIVE, INCIDENTAL OR CONSEQUENTIAL DAMAGES AS A RESULT
OF ANY DEFAULT OF THIS AGREEMENT AS AGAINST THE OTHER PARTY.
THE PARTIES HEREBY EXPRESSLY WAIVE AND DISCLAIM ANY SUCH CLAIMS
OR RIGHTS RELATING TO PUNITIVE, INCIDENTAL OR CONSEQUENTIAL
DAMAGES.

Compliance and Policies. Freedom Franchisee is in compliance in all material respects
with all applicable laws and contracts relating to this Agreement and the operation of its
business; and Freedom Franchisee has obtained all material licenses, authorizations,
approvals, consents or permits required by applicable laws to conduct its Business
generally and to perform its obligations under this Agreement. Freedom Franchisee must
comply with those obligations that may be imposed or established by Brunswick, including,
but not limited to  Brunswick’s Integrity = playbook  available  at
https://mwww.brunswick.com/corporate-responsibility/brunswick-policies-practices-
standards/ethics-code-of-conduct. There are no third-party beneficiary rights to such
policies and procedures or this Agreement.

No Agency Created. It is understood and agreed that Freedom Franchisee is not, nor shall
it at any time represent itself to be, the agent, employee, or representative of Brunswick for
any purpose. Freedom Franchisee shall not enter into any contract or commitment in the
name of or on behalf of Brunswick. Brunswick has no fiduciary duty to Freedom
Franchisee pursuant to this Agreement or the relationship between the parties.

Assignment. This Agreement is made and entered into with the distinct understanding
that it is personal with Freedom Franchisee. Accordingly, Freedom Franchisee shall not
assign, sell, transfer, convey or pledge (collectively referred to herein as an “assignment™)
this Agreement or any of its rights or obligations hereunder, whether by operation of law
or otherwise, without the express prior written consent of Brunswick.

Entire Agreement. This Agreement contains the entire agreement between the Parties
and may not be amended or modified except by written instrument signed by Brunswick
and Freedom Franchisee that expressly references this Agreement. Failure on the part of
Brunswick or Freedom Franchisee to enforce any term of this Agreement shall not
constitute a waiver thereof. Any provision of this Agreement which in any way
contravenes or is unenforceable under applicable law shall not apply and shall be deemed
separable and not to be a part of this Agreement without affecting the validity of the
remaining provisions. Notwithstanding the foregoing, in the event of a conflict between
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the Fleet Agreement or the Engine Agreement and this Agreement, this Agreement shall
govern.

Force Majeure. Brunswick shall not be liable or responsible to Freedom Franchisee, nor
be deemed to have defaulted under or breached this Agreement, for any failure or delay in
fulfilling or performing any term of this Agreement, if such failure or delay is caused by
or results from acts beyond Brunswick's control, including: (a) acts of nature; (b) flood,
fire, earthquake or explosion; (c) war, invasion, hostilities (whether war is declared or
not), terrorist threats or acts, riot or other civil unrest; (d) requirements of law or changes
of law or regulations adversely affecting the sale or the requirements for sale of the
Equipment; (e) actions, embargoes or blockades that come into effect after the date of this
Agreement; (f) action by any governmental authority (whether or not having the effect of
law); (g) epidemics; (h) national or regional emergency; (i) strikes, labor stoppages or
slowdowns or other industrial disturbances; (j) delays in receiving raw materials; (k)
delays in transport caused by third-party carriers; or (I) other similar circumstances
beyond its control.

Class Action Bar. Brunswick and Freedom Franchisee agree that any proceeding will be
conducted on an individual basis and that any proceeding between Brunswick
Corporation and any of its affiliates, including Freedom Boat Club, LLC, Freedom
Franchise Systems, LLC, Brunswick and any of Brunswick’s officers, directors and
employees, on the one hand and Freedom Franchisee or any of Freedom Franchisee’s
officers, directors, owners, guarantors or employees on the other hand, may not be (i)
conducted on a class-wide basis (ii) commenced, conducted or consolidated with any
other proceeding, (iii) joined with any claim of an unaffiliated third-party, or (iv) brought
on Freedom Franchisee’s behalf by any association or agent.

Confidentiality. Freedom Franchisee shall continue to be bound by the terms of the
NDA. Furthermore, Freedom Franchisee the existence of this Agreement and its specific
terms may only be disclosed by Freedom Franchisee pursuant to court order, or similar
legal obligation unless Brunswick agrees in writing to any such disclosure. Brunswick
may disclose the existence and terms of this Agreement as it determines appropriate.
Governing Law, Venue, and Jury Trial Waiver. This Agreement has been entered into
in Sarasota County, Florida and shall be governed by the laws of the State of Florida,
without regard to the conflict of laws rules of any state. The Parties hereby consent to
personal jurisdiction in the Courts having jurisdiction over Sarasota County, Florida. The
sole and exclusive venue for any action arising out of or related to this Agreement or the
relationship between the Parties shall be in the courts having jurisdiction over Sarasota
County, Florida. EACH PARTY HEREBY WAIVES ANY RIGHT SAID PARTY
MAY HAVE TO A TRIAL BY A JURY IN ANY ACTION ARISING OUT OF OR
RELATED TO THIS AGREEMENT OR THE RELATIONSHIP BETWEEN THE
PARTIES.

Counterparts. This Agreement may be executed in counterparts, each of which shall be
an original, with the same effect as if the signatures thereto and hereto were upon the
same instrument, and shall become effective when one or more counterparts have been
signed by each Party and delivered (by telecopy, electronic delivery or otherwise) to the
other Party.
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IN WITNESS WHEREOF, the Parties have executed this Agreement by their respective
authorized representatives as of the date first set forth above.

Brunswick Corporation

Freedom Franchisee

By: By:

(signature) (signature)
Name: Cecil Cohn Name:

(printed name) (printed name)
Title:  President, Freedom Boat Club Network Title:
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EXHIBIT H-8

FREEDOM BOAT CLUB FRANCHISE

SMALE BUSINESS ABMINISTRATHON-ADBENDBUM

—  FREEPOMFRANGHISESYSTEMSHEG
FRANCHISESAMPLE BOATCLASS AGREEMENT
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SAMPLE BOATCLASS AGREEMENT

This BoatClass Agreement (this “Agreement”) dated as of (the “Effective Date™),
is by and between Freedom Business Services, LLC, a Florida limited liability company (“FBS”) and
[FRANCHISEE LEGAL ENTITY NAME], a [STATE OF FORMATION] [LEGAL ENTITY TYPE]
(“Franchisee” and together with FBS, the “Parties”).

WHEREAS, Franchisee is a Freedom Boat Club franchisee operating a boat club (the “Freedom

Business”) which operates in the [REGION] market (the “Club”) pursuant to a franchise agreement by
and between Franchisee and Freedom Franchise Systems, LLC (the “Franchise Agreement”).

WHEREAS, in furtherance of the Freedom Business, Franchisee has experience providing on the
water boating training courses with certified captains (“Captains’) employed by Franchisee;

WHEREAS, FBS is expanding an on the water boater training program under the name

“BoatClass” with the goal of finding interested consumers (“Trainees”) who may also be interested in
using their training to join Freedom Boat Club or obtain further expertise on the water;

WHEREAS, Franchisee desires to participate in the BoatClass program (the “Program’) subject
to the terms and conditions outlined in this Agreement; and

THEREFORE, the Parties mutually desire to enter into this Agreement on the following terms
and conditions :

1. Term. The “Term” of the Program will be from the Effective Date of this Agreement
until 11:59 p.m. EST on December 31, 2025.

2. Program Participation: By signing this Agreement, Franchisee agrees to participate in the
2025 BoatClass Program by marketing, supporting, and operating on the water boating BoatClass training

courses (“Courses™) at its Club. Franchisee agrees to offer at least two Course classes per week durin

the months indicated in the Franchisee’s completed onboarding survey, which shall be the same or similar
curriculum _and taught by the same Franchise employees who execute the Freedom Boat Club new
member orientation training.  The Course curriculum offered must be slightly modified from the
Freedom Boat Club new member orientation training to include additional docking repetition in
replacement of the portion that educates new members about the reservation system and the checkout

process.

3. Program Operation Requirements & Responsibilities:

i. Franchisee shall ensure that all Trainees must be at least 21 years old to participate in
a Course, and each class is limited to no more than two (2) Trainees at one time.

Franchisee shall ensure that all its Trainees satisfy the minimum age requirements.

ii. Franchisee agrees to provide its designated FBS representative(s) with its anticipated
training schedule consisting of at least two training classes per week (“Trainin
Schedule”) for the Term of this Agreement within five (5) business days from
execution of this Agreement. FBS shall then establish a landing page for the
Franchisee that publishes the Club’s Training Schedule. FBS will also provide
Franchisee and its designated staff with access and training to the scheduling
software and platform.
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iii. Franchisee is responsible for the day-to-day operations of the Program at its Club,
including but not limited to the scheduling of Captains for anticipated Courses and
cancellations of a class due to inclement weather, or otherwise.

iv. Franchisee agrees to identify one boat within its fleet as a BoatClass training vessel
to perform the Courses as required by the Program. Franchisee agrees to designate
that boat within the reservation system by using the BoatClass ID. In the event there
are no training reservations scheduled forty-eight hours (48) prior to a particular da
of the Training Schedule, or if inclement weather impedes a safe training class,
Franchisee may release the designated training vessel for other purposes. The use of
Brunswick branded product, including boats, engines, and parts and accessories
(“Brunswick Product”), throughout the Program participation is encouraged. If
Brunswick Product is unavailable, the Franchisee must adhere to the marketing
guidelines as outlined in the Marketing Playbook (as defined below).

V. Franchisee agrees to manage cancellations of a training class when they do occur,
including appropriate notification of the affected Trainees through the scheduling
software who will receive a coded voucher to reschedule their Course.

vi. _ All Trainees must adhere to the applicable terms and conditions of the Course, which
will be communicated, agreed to, and signed electronically through the online
scheduling platform. Those terms and conditions shall be in a form similar to that
provided in Exhibit A. Franchisee shall be responsible for ensuring strict compliance

with the applicable terms and conditions, including, for example, prohibiting alcohol
use and picking up additional passengers, and must cease training immediately if
Trainees violate their terms and conditions. Trainees shall not be able to schedule a
Course without first agreeing to the terms and conditions as outlined herein.

Vil. Before participating in a Course, all Trainees must execute a participant waiver and
release in a form the same or substantially similar to that provided in Exhibit B.

Franchisee and its personnel are responsible for ensuring that each Trainee reviews,
understands, and executes the participant waiver prior to starting any Course.
Franchisee shall also maintain and retain the executed waivers for the duration of the
Program, and as otherwise required by applicable law and/or regulation. For the

avoidance of doubt, under no circumstances can a Trainee proceed to participate in a
Course without first executing a participant waiver.

viii. _ Franchisee shall be responsible to confirm that both the terms and conditions and the
waiver have been agreed to before allowing a Trainee to proceed with taking a
Course.

ix. _ Franchisee shall have full knowledge and understanding of all state and local boating
education requirements and verify that a Trainee has completed any and all necessary
requirements before allowing a Trainee to proceed with participation in the Course.

X. In order to properly document the successful completion of each Trainee’s

participation in a Course, the Franchisee shall be responsible to upload the following
documents under the uniquely assigned BoatClass location name in Sales Force: a
the completed and signed BoatClass Operations Checklist as provided in the
BoatClass Dockside app; and b) the executed waiver and release.

xi. _ The Parties agree to conduct regularly scheduled operations meetings throughout the
Term to share best practices, and to collaborate about optimizing the Program.

Xii. FBS shall own all Trainee information and data collected through the Program
(“Trainee Data”). FBS hereby grants Franchisee a limited use license of the Trainee

Data for the purposes of lead generation in its Freedom Business. Any other use of

the Trainee Data is strictly prohibited, except to the extent it is required to be used for
Franchisee to fulfill its obligations under this Agreement.
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4, Program Marketing Support & Responsibilities:

i. FBS agrees to produce and manage a marketing campaign, including the creation of
brand creative and a marketing playbook to drive Trainees to the Program
(“Marketing Playbook™) and support lead generation activities related to the Program
while further integrating additional FBS affiliates and programs into the BoatClass
experience.

ii. Franchisee agrees to provide FBS with a forecast for all marketing point of purchase
(“POP”) and staff uniform (“Uniforms”) required, including specifications and sizes.
POP and Uniforms must be sourced through FBS’ resources, and Franchisee shall be

responsible for the costs and expenses in procuring any items under this section. For
all other marketing collateral such as posters, postcards, etc., the Franchisee shall be

responsible to localize the templates provided in the Marketing Playbook and source
the marketing materials locally at Franchisee’s sole expense.

iii. For the avoidance of doubt, Franchisee shall at all times be responsible to bear the
sole expense for all marketing materials and collateral.

5. Financial Considerations:

i. Franchisee agrees to bear the sole expense and costs for the operation of the Program

including but not limited to slip space, fleet capacity, Captain’s salary, insurance,
fuel, registration, and maintenance of its fleet and the designated training vessel at
commercially reasonable operational standards that support a positive experience for

all Trainees. Franchisee is also responsible for all marketing related costs as outlined
in section 4 above.

ii. Franchisee agrees to reimburse FBS for the Program costs related to the Calendly
scheduling platform in the amount of $190 to be deducted from the first remittance
due from FBS pursuant to Section 5.vi. below.

iii. FBS agrees to bear Program costs related to development and maintenance of the
BoatClass.com landing page, creative services, and other digital marketing services
(excluding paid advertising.)

iv. Franchisee and FBS agree that the standardized pricing model for the 2025 Program
is: $199.00 per student for weekday classes and $249.00 per student for weekend
classes, as well as any applicable tax. The standardized pricing model for the 2025
Program may be modified by FBS throughout the Term of this Agreement for
promotional offers, which will be communicated to Franchisee in advance.

V. FBS shall collect all revenue related to the Program directly from Trainees through
the Stripe payment processing service, which will be directed to an FBS managed
bank account.

Vi. By no later than thirty (30) days after the end of each calendar quarter, FBS shall

remit to Franchisee the net amount equal to its revenue generated and received
through the FBS managed bank account and earned for Trainees who participated in

a BoatClass course at Franchisee’s Club during the calendar quarter, less a six
percent (6%) service fee that shall be retained by FBS and any applicable Stripe
payment processing fees.

Vil. FBS agrees to provide Franchisee with monthly reports that reflect marketing key
performance indicators, as well as sales totals and revenue generated for the
Franchisee’s Club.

{MM.DOC. } H-29
[20242025 FDD v5FV1F]



6. Insurance: Throughout the Term, Franchisee shall ensure that all insurance policies are
maintained and remain in full force and effect at levels equal to or exceeding those required to operate the
Freedom Business as indicated in the brand standards manual and its executed Franchise Agreement.

7. Discounted Entry Fee Offer. By agreeing to participate in the Program, Franchisee
agrees to participate in and sponsor an offer available to Trainees who successfully complete a Course at
Franchisee’s participating Club. That offer shall provide an eligible Trainee with a discount of up to One
Thousand Dollars ($1,000) off the applicable entry fee to join Freedom Boat Club at Franchisee’s
participating Club. That discount may be combined with other local promotional offer(s) and is subject to
terms and conditions in a form the substantially similar to that outlined in Exhibit C.

8. Intellectual Property.

i FBS owns all “BoatClass” trademarks, service marks, trade designations, trade dress,

trade names, or any other registered or unregistered intellectual property developed
under or relating to the Program (the “BoatClass Marks™).

ii. To the extent Franchisee is deemed to have any ownership interests in the BoatClass
Marks, Franchisee hereby assigns, and shall assign, to FBS all right, title and interest

in each of the BoatClass Marks.

iii. Franchisee shall have a limited license to use the BoatClass Marks during the Term
for the sole purpose of performing its duties hereunder and for promoting and

marketing BoatClass (to the extent applicable).

iv. After the expiration of the Term, or if this Agreement is terminated, Franchisee shall
discontinue its use of any and all BoatClass Marks.

9. Mutual Indemnity. Each of Franchisee and FBS (in such capacity, the “Indemnitor’)

shall indemnify and hold harmless the other party (the “Indemnitee”), the Indemnitee’s subsidiaries,
parent companies, affiliates, licensees, and assigns, and their respective officers, directors, successors,

subcontractors, assigns, and customers against and from any and all claims, losses, costs, damages,
judements, penalties, and liabilities of any kind (including attorneys’ fees) arising out of or relating to the

Indemnitor’s breach of this Agreement or any act or omission of the Indemnitor or the Indemnitor’s
directors, officers, employees, agents, or subcontractors.

10. Non-Exclusivity. For the avoidance of doubt, nothing in this Agreement imposes any

exclusivity obligations on Franchisee or FBS (whether directly or through the BoatClass program).

11. Independent Contractors. The Parties are independent contractors, and nothing contained
in this Agreement shall create some other relationship. Neither Party may assume or create any

obligation or make any representation on behalf of the other, except as expressly provided in this
Agreement.

12. Personnel. FBS will not have the power to hire or fire employees of Franchisee and
Franchisee alone is solely responsible for all hiring and employment decisions relating to the BoatClass
Program offered at the Freedom Business, including, without limitation, those related to hiring, firing,

training, establishing remuneration, compliance with wage and hour requirements, bonuses, taxes, safety,
schedules, conditions, assignments, personnel policies, benefits, recordkeeping, supervision, grievances,
discipline and termination of employees, regardless of whether Franchisee has received advice from FBS

on these subjects or not. Franchisee agrees that any direction Franchisee receives from FBS regarding
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employment policies should be considered as examples, that Franchisee alone is responsible for
establishing and implementing its own policies, and that Franchisee understands that Franchisee should
do so in consultation with local legal counsel well-versed in employment law. Subject to applicable law,

Franchisee agrees to conduct criminal background checks on all employees or independent contractors
who would have customer-facing roles at the FBC Business. All employees or independent contractors
hired by or working for Franchisee will be Franchisee’s employees or independent contractors alone and
will not, for any purpose, be deemed employees of FBS, its parent company or affiliates, or subject to

FBS’s control, most particularly with respect to any mandated or other insurance coverage, tax or
contributions, or requirements pertaining to withholdings, levied or fixed by any city, state or federal

governmental agency. FBS will have no obligation to direct Franchisee’s employees. Neither this
Agreement nor FBS’s course of conduct is intended, nor may anything in this Agreement (nor FBS’s
course of conduct) be construed, to state or imply that FBS is the employer of Franchisee’s employees
and/or independent contractors, nor vice versa. Franchisee agrees to inform each of the FBC Business’

employees that Franchisee alone is their employer, and that FBS is not. Franchisee and FBS will each file
its own tax, regulatory and payroll reports, and be responsible for all employee benefits and workers

compensation payments with respect to each’s respective employees and operations, as applicable and
will each save and indemnify the other of and from any liability of any nature whatsoever by virtue

thereof.

All personnel employed by Franchisee at the FBC Business shall maintain such standards of decorum and
demeanor as shall be established by FBS and the Program.

13. Confidentiality. The terms of this Agreement, including the rights, duties, and
obligations of the parties and any financial or proprietary information provided by the parties in
connection with this Agreement are strictly confidential between the parties (the "Confidential
Information"). The parties shall not disclose or divulge any of the Confidential Information to any other
party. The parties shall plainly mark all tangible documents or materials relating to or containing such
Confidential Information to prevent unauthorized use or reproduction. This paragraph shall survive the
termination of this Agreement and is supplementary to any previously executed Non-Disclosure
Aareements executed between the Franchisee and FBS or its affiliates which shall survive execution of

this Agreement and are incorporated herein by reference.

14. Assignment; Delegation; Subcontract. FBS shall have the right to assign its rights

hereunder, delegate its duties hereunder, or enter into a subcontracting arrangement with respect to this
Agreement, including with the parent, a subsidiary, or an affiliate of FBS.

15. Publicity. FBS shall have the right to use images of Franchisee and its Club on FBS or an

affiliate’s website, marketing and advertising materials, or any other location as FBS wishes for the
purpose of marketing the Program.

16. Governing Law. The validity, interpretation, enforceability, and performance of this
Agreement shall be governed by and construed in accordance with the laws of the State of Florida.

17. Controlling Document. Except as specifically defined herein, all the terms, conditions
and provisions of Franchisee’s franchise agreement remain in full force and effect as originally written
and signed and are not modified or altered by either Party’s execution of this Agreement. In the event of
any _inconsistency, ambiguity, and/or discrepancy between the provisions of this Agreement and

Franchisee’s franchise agreement, the terms of the franchise agreement shall control.

* Kk kK kX
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IN WITNESS WHEREOF, the parties hereto have duly-signred-and-executed this Addendum-as
ofAgreement the day and year first abeve-written— above.

FREEDOM-FRANCHISESYSTEMSLLC

By By

Y- Y~

Print Nlame Print Nlame
NaHe =t N e

Title Title

LI R AYD LA A

FREEDOM BUSINE ERVICES, LL

Signed:
Printed Name:
Title:

[FRANCHISEE ENTITY]

Signed:

Printed Name:

Title:
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EXHIBIT H-9

FREEDOM BOAT CLUB FRANCHISE
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SAMPLE SATELLITE AMENDMENT TO FRANCHISE AGREEMENT

This Satellite Amendment to the Franchise Agreement (“Satellite Amendment”) is made and

entered into this day of , 20___ by and between Freedom Franchise
Systems, LLC, a Florida limited liability company (“Eranchisor”) and
,a , (“Franchisee”).
BACKGROUND
A. Franchisor and Franchisee have entered into that certain Freedom Boat Club Franchise
Agreement dated pursuant to which Franchisee is operating a Freedom Boat Club
franchise at: (the “Franchise Agreement”).
B. [Franchisor has approved of Franchisee’s request to allow Franchisee to expand its

operations under the Franchise Agreement to add a satellite location] or [Pursuant to the

development addendum entered into concurrently with the Franchise Agreement (“Development

Addendum?), Franchisor has agreed to permit Franchisee to expand its operations under the

Franchise Agreement to add a satellite location], which shall be located at:
(“Satellite Location™).

C. Franchisor and Franchisee desire to amend the terms of the Franchise Agreement by
incorporating the terms of this Satellite Amendment into the Franchise Agreement. Capitalized terms not
defined in this Satellite Amendment shall have the meanings set forth in the Franchise Agreement.

NOW, THEREFORE, IN CONSIDERATION of the mutual covenants and promises of the
parties and subject to the following terms and conditions, it is agreed as follows:

1. SATELLITE LOCATION. Franchisor grants Franchisee the right to operate the
Satellite Location pursuant to Section I.C. of the Franchise Agreement provided that Franchisee pays
Franchisor a non-refundable satellite location fee of $ on or prior to the date of this Satellite
Amendment. The Satellite Location must be open for business on or before , or Franchisor
may immediately terminate Franchisee’s rights to operate the Satellite Location and keep the satellite
location fee [and Franchisee’s protected territory will be decreased as described under the
Development Addendum]. Any reference to the Club in the Franchise Agreement [and the
Development Addendum] and Franchisee’s obligations to operate the Club shall include and apply
equally to the initial Franchise Location and the Satellite Location (as well as to any other satellite
locations).

Paragraph 4 of Attachment A of the Franchise Agreement is hereby amended and restated as
follows:

“4, Franchise Location. The Franchise Location is:

Paragraph 1 of Attachment A-1 of the Franchise Agreement is hereby amended and restated as
follows:
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“The Franchise Location as referenced in the Franchise Agreement shall be as
follows:

2

2. WAIVER AND RELEASE. As a material inducement for Franchisor to enter into this
Satellite Amendment and grant the rights described in this Satellite Amendment to Franchisee, Franchisee
(and its owners if Franchisee is an entity) shall sign the Waiver and Release of Claims attached hereto as
Attachment 1.

3. FURTHER ASSURANCE. Each of the parties will, upon reasonable request of the
other, sign any additional documents necessary or advisable to fully implement the terms and conditions
of this Satellite Amendment.

4. REAFFIRMATION; NO FURTHER CHANGES. Except as specifically modified in
this Satellite Amendment, all of the terms, conditions and provisions of the Franchise Agreement
(including provisions for notice, construction and dispute resolution) are reaffirmed in their entirety, and
will remain in full force and effect as originally written and signed. In the event of any inconsistency
between the provisions of the Franchise Agreement and this Satellite Amendment, the terms of this
Satellite Amendment shall control.

IN WITNESS WHEREOF, Franchisor and Franchisee have executed this Satellite Amendment as
of the date first appearing above.

FRANCHISOR: FRANCHISEE:

FREEDOM FRANCHISE SYSTEMS, LLC

By: By:
Print Name: Print Name:
Title: Title:
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ATTACHMENT 1 TO SATELLITE AMENDMENT TO FRANCHISE AGREEMENT

WAIVER AND RELEASE OF CLAIMS

This Waiver and Release of Claims (“Release”) is made as of ,20
by , a , (“Franchisee™), and
each individual holding an ownership interest in Franchisee (collectively with Franchisee, “Releasor”) in
favor of Freedom Franchise Systems, LLC, a Florida limited liability company (“Franchisor,” and
together with Releasor, the “Parties”).

WHEREAS, Franchisor and Franchisee have entered into a Franchise Agreement dated
(“Franchise Agreement”) pursuant to which Franchisee was granted the right to own and
operate a Freedom Boat Club business at: ;

WHEREAS, Franchisor and Franchisee have entered into that certain Satellite Amendment to the
Franchise Agreement dated the same date as this Release permitting Franchisee to operate a satellite
location at (the “Satellite Amendment™). The
Franchise Agreement and the Satellite Amendment are collectively referred to in this Release as the

“Agreement;” and

WHEREAS, as a condition to Franchisor’s consent to enter into the Satellite Amendment,
Releasor has agreed to execute this Release upon the terms and conditions stated below.

NOW, THEREFORE, in consideration of Franchisor’s consent, and for other good and valuable
consideration, the sufficiency and receipt of which are hereby acknowledged, and intending to be legally
bound, Releasor hereby agrees as follows:

1. Representations and Warranties. Releasor represents and warrants that it is duly
authorized to enter into this Release and to perform the terms and obligations herein contained, and has
not assigned, transferred, or conveyed, either voluntarily or by operation of law, any of its rights or claims
against Franchisor or any of the rights, claims, or obligations being terminated and released hereunder.
Each individual executing this Release on behalf of Franchisee represents and warrants that he/she is duly
authorized to enter into and execute this Release on behalf of Franchisee. Releasor further represents and
warrants that all individuals that currently hold a direct or indirect ownership interest in Franchisee are
signatories to this Release.

2. Release. Releasor and its subsidiaries, affiliates, parents, divisions, successors and
assigns, and all persons or firms claiming by, through, under, or on behalf of any or all of them, hereby
release, acquit, and forever discharge Franchisor, any and all of its affiliates, parents, subsidiaries, or
related companies, divisions, and partnerships, and its and their past and present officers, directors,
agents, partners, shareholders, employees, representatives, successors and assigns, and attorneys, and the
spouses of such individuals (collectively, the “Released Parties”), from any and all claims, liabilities,
damages, expenses, actions, or causes of action which Releasor may now have or has ever had, whether
known or unknown, past or present, absolute or contingent, suspected or unsuspected, of any nature
whatsoever, including without limiting the generality of the foregoing, all claims, liabilities, damages,
expenses, actions, or causes of action directly or indirectly arising out of or relating to the execution and
performance of the Agreement and the offer and sale of the franchise related thereto, except to the extent
such liabilities are payable by the applicable indemnified party in connection with a third-party claim.

3. Full Release. Except as is set forth in this Release, the Parties intend that this Release
shall be effective as a full and final accord and satisfaction and release as to the Released Parties and shall
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extend to all matters, claims, demands, actions or causes of action of any kind or nature whatsoever which
Releasor may have against the Released Parties. The Parties acknowledge that they may hereafter
discover facts in addition to, or different from, those which they now know or believe to be true with
respect to the subject matter of this Release or the Agreement, but that, notwithstanding the foregoing, it
is their intention hereby to fully, finally, completely and forever settle and release the Released Parties
and that the release given herein shall be and remain irrevocably in effect as a full and complete general
release notwithstanding the existence of any such additional or different facts. [In furtherance of this
intention, the Parties acknowledge that they have read and understand the significance and consequences
of Section 1542 of the Civil Code of the State of California (and any similar statutes and principles of law
in California and other jurisdictions) which provides as follows:

“A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR
DOES NOT KNOW OR SUSPECT TO EXIST IN HIS FAVOR AT THE TIME OF EXECUTING THE
RELEASE, WHICH IF KNOWN BY HIM MUST HAVE MATERIALLY AFFECTED HIS
SETTLEMENT WITH THE DEBTOR.”

Nevertheless, the Parties hereby waive and relinquish every right or benefit which they have
under Section 1542 of the Civil Code of the State of California (and any similar statute and principle of
law), and under any similar law of any other applicable jurisdiction and understand the consequences of
such waiver and assume full responsibility for any injuries, damages and losses which it may incur in
connection with this release.]

4, Confidentiality. Releasor agrees to hold in strictest confidence and not disclose, publish,
or use the existence of, or any details relating to, this Agreement to any third party without Franchisor’s
express written consent, except as required by law.

5. Miscellaneous.

a. Releasor agrees that it has read and fully understands this Release and that the
opportunity has been afforded to Releasor to discuss the terms and contents of said Release with legal
counsel and/or that such a discussion with legal counsel has occurred.

b. This Release shall be construed and governed by the laws of the State of Florida.

C. Each individual and entity that comprises Releasor shall be jointly and severally
liable for the obligations of Releasor.

d. In the event that it shall be necessary for any Party to institute legal action to
enforce or for the breach of any of the terms and conditions or provisions of this Release, the prevailing
Party in such action shall be entitled to recover all of its reasonable costs and attorneys’ fees.

e. All of the provisions of this Release shall be binding upon and inure to the
benefit of the Parties and their current and future respective directors, officers, partners, attorneys, agents,
employees, shareholders, and the spouses of such individuals, successors, affiliates, and assigns. No
other party shall be a third-party beneficiary to this Release.

f. This Release constitutes the entire agreement and, as such, supersedes all prior
oral and written agreements or understandings between and among the Parties regarding the subject
matter hereof. This Release may not be modified except in a writing signed by all of the Parties. This
Release may be executed in multiple counterparts, each of which shall be deemed an original and all of
which together shall constitute but one and the same document.
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g. If one or more of the provisions of this Release shall for any reason be held
invalid, illegal, or unenforceable in any respect, such invalidity, illegality, or unenforceability shall not
affect or impair any other provision of this Release, but this Release shall be construed as if such invalid,
illegal, or unenforceable provision had not been contained herein.

h. Releasor agrees to do such further acts and things and to execute and deliver such
additional agreements and instruments as any Released Party may reasonably require to consummate,
evidence, or confirm the Release contained herein in the matter contemplated hereby.

i This Release is inapplicable with respect to claims arising under the Washington

Franchise Investment Protection Act, chapter 19.100 RCW, and the rules adopted thereunder in
accordance with RCW 19.100.220.

IN WITNESS WHEREOF, Releasor has executed this Release as of the date first written above.

FRANCHISEE:

Date: By:

Print Name:

Title:

FRANCHISEE’S OWNERS:

Date:

[Insert Name of Owner]
Date:

[Insert Name of Owner]
Date:

[Insert Name of Owner]
Date:

[Insert Name of Owner]
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EXHIBIT H-1110

FREEDOM BOAT CLUB FRANCHISE

SAMPLE DEVELOPMENT ADDENDUM TO FRANCHISE AGREEMENT

This Development Addendum to the Franchise Agreement (“Addendum”) is made and entered

into this day of , 20__ by and between Freedom Franchise Systems, LLC,
a Florida limited liability company (“Franchisor,” “we,” or “us”), and
, a , (“Franchisee,”

“M,” OI' ‘6} zour”)'
BACKGROUND

A. Franchisor and Franchisee have entered into that certain franchise agreement of even date
herewith (“Franchise Agreement”) pursuant to which Franchisee will operate a Freedom Boat Club
Business located at

B. Franchisor and Franchisee desire to amend the terms of the Franchise Agreement to
incorporate certain terms of this Addendum into the Franchise Agreement. Capitalized terms not defined
in this Addendum shall have the meanings set forth in the Franchise Agreement.

AGREEMENT

NOW, THEREFORE, in consideration of the mutual covenants and promises of the parties and
subject to the following terms and conditions, it is agreed as follows:

1. DEVELOPMENT TERRITORY. Provided that Franchisee complies with the
Development Schedule and all of the terms set forth in Section 2 of this Addendum, the Protected
Territory shall consist of

2. DEVELOPMENT SCHEDULE. In addition to the Franchise Location, the Franchisor
and Franchisee have agreed to the development of additional Satellite Locations to be located in the
locations described below (each a “Future Location”) in accordance with the development schedule set
forth below (the “Development Schedule”). To comply with the Development Schedule, the Franchise
Location and each Future Location must be completed and opened for business on or before the
development deadline (the “Development Deadline”) set forth herein:

Location Development Deadline

Franchise Location

First Future Location within the Protected Territory

If the Franchisee fails to meet the Development Deadline for the Franchise Location and/or for
any Future Location (a “Development Default”), then (i) the Protected Territory for the Franchise
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Location (if then-open) and any then-open Future Location shall consist of that portionofa _ (_ )-
mile radius surrounding each then-opened Satellite Location and Future Location(s) that is within the
initial protected territory set forth in Section 1 of this Addendum; and (ii) Franchisee shall have no rights
to any remaining portions of the protected territory set forth in Section 1 of this Addendum.

Franchisee understands that time is of the essence with respect to the Development Schedule.
Franchisee must enter into any necessary addenda or amendments to effectuate the application of this
Section 2 for Future Locations (including a Satellite Amendment to the Franchise Agreement, and
Franchisee and each of Franchisee signing Franchisor’s then-current form of Waiver and Release of
Claims) and pay Franchisor a satellite location fee of $10,000 prior to opening each Future Location.

3. FURTHER ASSURANCE. Each of the parties will, upon reasonable request of the
other, sign any additional documents necessary or advisable to fully implement the terms and conditions
of this Addendum.

4. NO FURTHER CHANGES. Except as specifically provided in this Addendum, all of
the terms, conditions and provisions of the Franchise Agreement will remain in full force and effect as
originally written and signed. In the event of any inconsistency between the provisions of the Franchise
Agreement and this Addendum, the terms of this Addendum shall control.

IN WITNESS WHEREOF, the parties duly executed this Addendum as of the date first above
written.

FRANCHISOR: FRANCHISEE:

FREEDOM FRANCHISE SYSTEMS, LLC

By: By:
Print Name: Print Name:
Title_ Title:
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EXHIBIT H-1211

FREEDOM BOAT CLUB FRANCHISE

SAMPLE FINANCING AGREEMENT
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EXHIBIT H-12

FREEDOM BOAT CLUB FRANCHISE

SAMPLE FLEET PROGRAM AGREEMENTAGREEMENT
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EXHIBIT H-13

FREEDOM BOAT CLUB FRANCHISE

FREEDOM BOAT CLUB PROGRAM

{MM.DOC. } H-67
[20242025 FDD v5FV1F]



[20242025 FDD v5FVIF]

H-68



[20242025 FDD v5FVIF]

H-69



H-70

[20242025 FDD v5FVIF]



EXHIBIT H-14

FREEDOM BOAT CLUB FRANCHISE

SAMPLE DEALER SALES & SERVICE AGREEMENT
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EXHIBIT |

STATE EFFECTIVE DATES
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State Effective Dates

The following states have franchise laws that require that the Franchise Disclosure
Document be registered or filed with the state, or be exempt from registration: California,
Hawaii, Illinois, Indiana, Maryland, Michigan, Minnesota, New York, North Dakota,
Rhode Island, South Dakota, Virginia, Washington, and Wisconsin.

This document is effective and may be used in the following states, where the
document is filed, registered or exempt from registration, as of the Effective Date stated
below:

State Effective Date
California September-19,-2024Pending
Hawaii September-13,-2024Pending
Illinois September-5,2024Pending
Indiana Apri29,-Pendingzc24
Maryland September-11,-Pending2024
Michigan Apri-30,-Pending2o24
Minnesota September-24,-2024Pending
New York Pending
North Dakota September-5,-Pendingzo24
Rhode Island September-11,-Pending2024
Virginia September-26,-Pending2024
Washington September12,-Pending2024
Wisconsin September-5,-Pending2024

Other states may require registration, filing, or exemption of a franchise under
other laws, such as those that regulate the offer and sale of business opportunities or
seller-assisted marketing plans.
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RECEIPT
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RECEIPT
(Retain This Copy)

This disclosure document summarizes certain provisions of the franchise agreement and other information in plain
language. Read this disclosure document and all agreements carefully.

If Freedom Franchise Systems, LLC offers you a franchise, it must provide this disclosure document to you 14
calendar days before you sign a binding agreement with, or make a payment to, the franchisor or an affiliate in
connection with the proposed franchise sale.

Under lowa law, if applicable, Freedom Franchise Systems, LLC must provide this disclosure document to you at
your first personal meeting to discuss the franchise. Michigan requires Freedom Franchise Systems, LLC to give
you this disclosure document at least ten business days before the execution of any binding franchise or other
agreement or the payment of any consideration, whichever occurs first. New York requires you to receive this
disclosure document at the earlier of the first personal meeting or ten business days before the execution of the
franchise or other agreement or the payment of any consideration that relates to the franchise relationship.

If Freedom Franchise Systems, LLC does not deliver this disclosure document on time or if it contains a false or
misleading statement or a material omission, a violation of federal law and state law may have occurred and should
be reported to the Federal Trade Commission, Washington, DC 20580, and the appropriate state agency identified
on Exhibit A.

The name, principal business address, and telephone number of each franchise seller offering the franchise is:
Cecil Cohn, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Scott Ward, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Jim Blaze, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Tim Martin, 897 E. Venice Ave., Venice, FL 34285, 570-974-6090

Issuance Date:  April £6:-14, 20252024 as-amended-September4.2024

I received a disclosure document issued April 16:2024;-as-amended-September4,-14, 20252024 which included the
following exhibits:

Exhibit A List of State Administrators/Agents for Service of Process
Exhibit B Franchise Agreement

Exhibit C Brand Standards Manual Table of Contents

Exhibit D Financial Statements

Exhibit E State Addenda and Agreement Riders

Exhibit F List of Current and Former Franchisees

Exhibit G Franchise Disclosure Questionnaire

Exhibit H Contracts for use with the Freedom Boat Club Franchise
Exhibit | State Effective Dates

Exhibit J Receipt

Date Signature Printed Name

Date Signature Printed Name
Rev. 012417

PLEASE RETAIN THIS COPY FOR YOUR RECORDS.
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RECEIPT
(Our Copy)

This disclosure document summarizes certain provisions of the franchise agreement and other information in plain
language. Read this disclosure document and all agreements carefully.

If Freedom Franchise Systems, LLC offers you a franchise, it must provide this disclosure document to you 14
calendar days before you sign a binding agreement with, or make a payment to, the franchisor or an affiliate in
connection with the proposed franchise sale.

Under lowa law, if applicable, Freedom Franchise Systems, LLC must provide this disclosure document to you at
your first personal meeting to discuss the franchise. Michigan requires Freedom Franchise Systems, LLC to give
you this disclosure document at least ten business days before the execution of any binding franchise or other
agreement or the payment of any consideration, whichever occurs first. New York requires you to receive this
disclosure document at the earlier of the first personal meeting or ten business days before the execution of the
franchise or other agreement or the payment of any consideration that relates to the franchise relationship.

If Freedom Franchise Systems, LLC does not deliver this disclosure document on time or if it contains a false or
misleading statement or a material omission, a violation of federal law and state law may have occurred and should
be reported to the Federal Trade Commission, Washington, D.C. 20580, and the appropriate state agency identified
on Exhibit A.

The name, principal business address, and telephone number of each franchise seller offering the franchise is:
Cecil Cohn, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Scott Ward, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Jim Blaze, 897 E. Venice Ave., Venice, FL 34285, 941-451-8756

Tim Martin, 897 E. Venice Ave., Venice, FL 34285, 570-974-6090

Issuance Date:  April £6:-14, 20252024 as-amended-September4.2024

I received a disclosure document issued April 1614, 20252024 —as-amended-September4,-2024 which included the
following exhibits:

Exhibit A List of State Administrators/Agents for Service of Process
Exhibit B Franchise Agreement

Exhibit C Brand Standards Manual Table of Contents

Exhibit D Financial Statements

Exhibit E State Addenda and Agreement Riders

Exhibit F List of Current and Former Franchisees

Exhibit G Franchise Disclosure Questionnaire

Exhibit H Contracts for use with the Freedom Boat Club Franchise
Exhibit | State Effective Dates

Exhibit J Receipt

Date Signature Printed Name

Date Signature Printed Name
Rev. 012417
Please sign this copy of the receipt, date your signature, and return it to Freedom Franchise Systems, LLC,
897 E. Venice Avenue, Venice, FL 34285-7038.
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