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Non-Medical Home Care Franchise

ComForCare Health Care Holdings, Inc. offers franchises for the operation of a ComForCare Home
Care or ComForCare Senior Services (hereinafter, together referred to as “ComForCare Home
Care”) franchised business that provide: (1) affordable, efficient companionship and
personal/domestic care services, and other special needs services, primarily on a non-medical
basis, for seniors and people of all ages so that they may remain in their residences, (2) private duty
nursing services (skilled, medical services), and (3) supplemental healthcare staffing services for
persons who need this kind of assistance in their home or a facility in which they reside.

The total investment necessary to begin operation of a new ComForCare Home Care franchise for
the first and third lines of service outlined above is $86,950-$162,000 which includes the $48,000
franchise fee that must be paid to ComForCare or an affiliate. The total for all three lines of service
outlined above is $143,700-$250,500 which includes the $48,000 franchise fee that must be paid to
ComkForCare or an affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar-days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no governmental agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss availability of disclosures in different formats, contact ComForCare Health Care
Holdings, Inc at 2520 S. Telegraph Rd., Suite 201, Bloomfield Hills, Ml 48302 at 248.745.9700.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from
the Federal Trade Commission. You can contract the FTC at 1.877.FTC.HELP or by writing to the
FTC at 600 Pennsylvania Avenue NW, Washington, DC 20580. You can also visit the FTC’s home
page at www.ftc.qov for additional information. Call your state agency or visit your public library for
other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance date: March 31, 2016
ComForCare Health Care Holdings, Inc.



STATE COVER PAGE

Your state may have a franchise law that requires a franchisor to register or file with a state
franchise administrator before offering or selling in your state. REGISTRATION OF A FRANCHISE
BY A STATE DOES NOT MEAN THAT THE STATE RECOMMENDS THE FRANCHISE OR HAS
VERIFIED INFORMATION IN THIS DISCLOSURE DOCUMENT.

Call the state franchise administrator listed in Exhibit C for information about the franchisor or about
franchising in your state.

MANY FRANCHISE AGREEMENTS DO NOT ALLOW YOU TO RENEW UNCONDITIONALLY
AFTER THE INITIAL TERM EXPIRES. YOU MAY HAVE TO SIGN A NEW AGREEMENT WITH
DIFFERENT TERMS AND CONDITIONS IN ORDER TO CONTINUE TO OPERATE YOUR
BUSINESS. BEFORE YOU BUY, CONSIDER WHAT RIGHTS YOU HAVE TO RENEW YOUR
FRANCHISE, IF ANY, AND WHAT TERMS YOU MIGHT HAVE TO ACCEPT IN ORDER TO
RENEW.

Please consider the following RISK FACTORS before you buy this franchise:

THE FRANCHISE AGREEMENT REQUIRES YOU TO RESOLVE DISPUTES WITH US ONLY
IN MICHIGAN INITIALLY THROUGH NEGOTIATION AND MEDIATION PRIOR TO INITIATING
ARBITRATION OR LITIGATION. OUT-OF-STATE ARBITRATION OR LITIGATION MAY
FORCE YOU TO ACCEPT A LESS FAVORABLE SETTLEMENT FOR DISPUTES. IT MAY
ALSO COST YOU MORE TO ARBITRATE OR LITIGATE IN MICHIGAN RATHER THAN IN
YOUR OWN STATE.

SPOUSES OF FRANCHISE OWNERS ARE BOUND BY THE CONDITIONS OF THE
FRANCHISE AGREEMENT AND MUST SIGN A PERSONAL GUARANTY WHICH MAY PLACE
THEIR PERSONAL ASSETS AT RISK.

THE FRANCHISE AGREEMENT STATES THAT MICHIGAN LAW GOVERNS THE
AGREEMENT, AND THIS LAW MAY NOT PROVIDE THE SAME PROTECTIONS AND
BENEFITS AS LOCAL LAW. YOU MAY WANT TO COMPARE THESE LAWS.

THERE MAY BE OTHER RISKS CONCERNING THIS FRANCHISE.
We may use the services of one or more franchise brokers or referral sources to assist us in selling
our franchise. A franchise broker or referral source represents us, not you. We pay this person a

fee for selling our franchise or referring you to us. You should be sure to do your own investigation
of the franchise.

Effective Date: See the next page for state effective dates



FRANCHISE REGISTRATION STATES’ EFFECTIVE DATES

The following states require that ComForCare’s Franchise Disclosure Document be registered or
filed with the state, or be exempt from registration: California, Hawaii, lllinois, Indiana, Maryland,
Michigan, Minnesota, New York, North Dakota, Rhode Island, South Dakota, Virginia, Washington

and Wisconsin.

The Franchise Disclosure document is registered, on file, or exempt from registration in the
following states having franchise registration and disclosure laws, with the following effective

dates:

2015 FDD Registration

2016 FDD Registration

STATE Effective Date Expiration Date
California June 3, 2015 April 20, 2016
Illinois March 31, 2015 April 30, 2016
Indiana July 19, 2015 July 19, 2016
Maryland April 17, 2015 April 17, 2016
Michigan April 14, 2015 April 14, 2016
Minnesota April 7, 2015 April 7, 2016
New York May 12, 2015 May 12, 2016
Virginia May 11, 2015 May 11, 2016
Washington April 25, 2015 April 25, 2016
Wisconsin April 8, 2015 April 8, 2016




DISCLOSURES REQUIRED BY MICHIGAN LAW

The following is applicable to you if you are a Michigan resident or your franchise will be located in
Michigan.

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE IN
THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE
ENFORCED AGAINST YOU.

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee after entering into a franchise agreement from settling any and all
claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with
any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30
days, to cure such a failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies,
equipment, fixtures, and furnishings not reasonably required in the conduct of the franchise
business are not subject to compensation. This subsection applies only if: (i) the term of the
franchise is less than 5 years, and (ii) the franchisee is prohibited by the franchise or other
agreement from continuing to conduct substantially the same business under another
trademark, service mark, trade name, logotype, advertising, or other commercial symbol in
the same area subsequent to the expiration of the franchise or the franchisee does not
receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

(f) A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

(g) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is
not limited to:



(i) The failure of the proposed transferee to meet the franchisor’s then-current reasonable
gualifications or standards.

(i) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.

(iif) The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the
lawful provisions of the franchise agreement and has failed to cure the breach in the manner
provided in subdivision (c).

(i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY
GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT
BY THE ATTORNEY GENERAL.

If the franchisee has any questions regarding this notice, those questions should be directed to the
Michigan Department of Attorney General, Consumer Protection Division, Attn.: Franchise, 670 Law
Building, Lansing, Michigan 48913, telephone: (517) 373-7117.
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ltem 1
The Franchisor and any Parents, Predecessors and Affiliates

In this franchise disclosure document, “we,” “our” or “ComForCare” means ComForCare
Health Care Holdings, Inc., the Franchisor. “You” means the person who is buying the franchise. If
you are a corporation, partnership or other entity “you” includes your owners. ComForCare Health
Care Holdings, Inc. is a corporation which was formed in the state of Michigan on July 6, 2000. Our
principal place of business is 2520 S. Telegraph Road, Suite 201, Bloomfield Hills, Michigan 48302.
The ComForCare agent for service of process in your state is listed in Exhibit C. ComForCare does
not have a parent company.

ComkForCare franchises businesses provide: (1) affordable, efficient companionship and
personal/domestic care services, and other special needs services, primarily on a non-medical
basis, for seniors and people of all ages so that they may remain in their residences, and (2)
supplemental healthcare staffing services for persons who need this kind of assistance in their home
or a facility in which they reside. In addition, certain ComForCare Home Care franchise businesses
may also be authorized to provide private duty nursing services (skilled, medical services) within
their exclusive area. The ComForCare system utilizes a health care concept composed of a certain
number of integral parts, all of which are absolutely necessary for a successful operation, and are
fully described in the Franchisor’s confidential manuals. You can expect to compete with other
national and local businesses and sole proprietors performing similar services. The market for home
care services in the United States is very large and fully developed and is growing at a steady pace
as the number of people over the age of 65, the primary, though not only, customer class, is growing
rapidly. Revenues generated from home care services are not influenced by seasonality throughout
the year.

The franchise business is conducted under the names of ComForCare Home Care,
ComForCare Senior Services, ComForCare Home Health Care, ComForCare Companion Care, and
At Your Side Home Care (in the Houston, Texas area) in connection with ComForCare’s
trademarks. ComForCare operates one ComForCare Home Care business, a related corporation, in
Bloomfield Hills, Michigan. ComForCare, nor any affiliate or predecessor company, has offered any
other franchise, products, or services in this or any other line of business.

The predecessor to ComForCare is CareFirst Staffing Co., Inc., which was incorporated
within the State of Michigan on January 9, 1996. CareFirst Staffing Co., Inc.’s principal business
address was 42505 Woodward Avenue, Suite 250, Bloomfield Hills, Michigan 48304. The
predecessor never offered franchises in any type of business. ComForCare has offered franchises
for the same type of business as that to be operated by the franchisee since its first franchise
operation started its business as a franchisee on April 1, 2001. ComForCare and the predecessor
have never offered franchises in any other lines of business. ComForCare has not conducted a
business of the type to be operated by the franchisee, however, its predecessor has conducted the
same business as that to be operated by the franchisee since its incorporation on January 9, 1996.

You are responsible for and must comply with all federal, state and local laws and
regulations that apply to your operations, including those pertaining to the health care industry
including the Health Insurance Portability and Accountability Act of 1996 (“HIPAA”) and Title XII of
the American Recovery and Reinvestment Act of 2009 (“HITECH ACT"), professional and facility
licensing, workers’ compensation, state and local minimum wage and overtime compensation




requirements, corporate, tax, environmental, sanitation, insurance, no smoking, EEOC, OSHA, non-
discrimination, employment, Telephone Consumer Protection Act, Data Privacy and Protection and
sexual harassment laws. ComForCare neither dictates nor controls labor or employment matters for
you or your employees.

To comply with HIPAA, you and ComForCare must execute a Business Associate
Agreement in the form attached to the Franchise Agreement. Additionally, you must comply with
other federal, state and local laws and regulations relating to the access, confidentiality, use and
disclosure of medical records, the privacy of insurance information and other privacy protection acts.

If required by your state, you also must obtain and maintain any home/health care or
employment related permits, licenses, accreditations, certifications or other indications of authority
necessary for the operation of your franchise business, including, for example, a home health
agency license, nurse staffing and/or employment agency license. Federal and state laws may
require that you do background checks on all current and prospective employees. Some states may
require you to obtain a license to provide employment services, and/or Alzheimer’'s/dementia care.
In addition, we may require you to obtain a particular permit, license, or accreditation. Some states
have imposed a moratorium on the issuance of home care/health agency licenses, nurse staffing
licenses and other in-home healthcare licenses or permits. If there is no healthcare license,
certification or registration requirement in your state currently, you should assume that there will be
soon and stay alert for new developments. Some states may require that you, or someone that you
directly employ, has health care experience or a qualifying healthcare professional degree, license
or certification. You are responsible for investigating the availability and requirements for obtaining
all necessary permits, licenses or accreditation in your state. You should review all local, state and
federal laws and requirements with an attorney familiar with such laws and requirements to
determine whether there are additional legal obligations.

ltem 2
Business Experience

President, CEQO and Board Director: Mark Armstrong

Mark Armstrong has been CEO of ComForCare Senior Services in Bloomfield Hills, Michigan since
its original incorporation in January of 1996 and is also President and CEO of ComForCare Health
Care Holdings, Inc. Mr. Armstrong has market research experience as well as experience with other
staffing operations. Mark Armstrong was formerly a Certified Public Accountant.

Vice President of Franchise Development: Phillip LeBlanc

Philip LeBlanc joined ComForCare in November of 2011 and is responsible for all aspects of
domestic and international franchise development. Phil has 23 years of experience and his career
highlights include the following positions: Vice President of Franchise Development for Allegra
Network, LLC where he was employed from June 2005 to November 2011 and was responsible for
the franchise development of a number of a number of Allegra brands including Allegra Print &
Imaging and Signs Now. His efforts included a focus on new, resale and expansion franchises as
well as mergers and acquisitions for franchise members

Chief Financial Officer: Rashi Gupta

Rashi Gupta joined ComForCare Health Care Holdings, Inc. in April 2013 and is responsible for
preparing and maintaining regular financial planning reports as well as providing a complete analysis




of financial results. Rashi is a Certified Public Accountant and has over 10 years of experience at
regional CPA firms. Some of her other responsibilities include the development and monitoring of
budgets; coordinating the annual audit and proper filing of tax returns; and overseeing the
accounting department.

Executive Director of Programs and Services: Rebecca Bouchard

Rebecca Bouchard has been with ComForCare Health Care Holdings, Inc. since January 2010 and
was with ComForCare Senior Services from January 2000 through December 2009. Rebecca has
over fifteen years experience working in the fields of Human Resources and Human Services and
working with people of diverse backgrounds and areas such as recruitment, employee relations,
employment law and corporate compliance programs such as HIPAA, ADA and FMLA. Her duties
include support and training for franchisees with respect to scheduling, human resources, daily
business operations and the related components of the operational software.

In-House Counsel/Director of Compliance: Stephen Greenwald

Stephen D. Greenwald, Esqg. has been employed by ComForCare Health Care Holdings, Inc. since
January 2010 and ComForCare Senior Services from July 2008 through December 2009. He is
responsible for ensuring that new and existing offices comply with all state and federal licensing and
compliance requirements. In addition, Stephen is responsible for office lease reviews, office
organization and strategy, and preferred vendor introductions. Stephen is a member of the State
Bar of Michigan.

Director of Business Development: Stephanie Wierzbicka

Stephanie Wierzbicka has been employed by ComForCare Health Care Holdings, Inc. since January
2010 and with ComForCare Senior Services from May 2004 through December 2009. As Director of
Franchise Development, she is responsible for maintaining vendor alliances, franchise support and
training and conference planning.

Director of Medical Services: Sharon Holmes, RN, MBA

Sharon Holmes has been employed with ComForCare Health Care Holdings, Inc. since July 2013.
Sharon functions as the Director of Nursing and Accreditation and supports franchisees with the
implementation of Private Duty Nursing (PDN), survey and accreditation process including the
development and revision of policies and procedures. Sharon is involved with development and
education of nursing topics to increase staff awareness. Prior to joining ComForCare, Sharon was
Quality Coordinator at Henry Ford Hospice from October 2011 to July 2013. Sharon was employed
at the Beaumont Health System from February 1999 through October 2011 and held leadership
positions in the Quality Department and Home Care.

Director of Field Support: Branden Worback

Branden Worback has been employed with ComForCare Health Care Holdings, Inc. as Director of
Field Support since March 2007. Branden is responsible for franchise support in the areas of
operations and sales, overseeing ComForCare’s new franchise training program, and the hiring and
training of franchise business consultants and the development of best practices.



Iltem 3
Litigation

ComForCare Health Care Holdings, Inc. v. Davidson and Northwest Louisiana Health Solutions,
Inc., Oakland County (Mich.) Circuit Court Case No. 2014-143064-CK (filed October 21, 2014)

ComkForCare filed suit against this franchisee and its principal to collect the balance of royalty and
other fees due under the terms of the franchise agreement, and to enforce the termination provisions
of the franchise agreement. The case was settled with the defendants’ agreement to pay
$70,202.21 for past due royalties. The defendants were also required to cease use of all names and
intellectual property of ComForCare, return all ComForCare materials and to terminate business as
a franchisee.

Jayashree Santos Kumar, Sam Gopinathan and New Wave Home Care, Inc. v. ComForCare Health
Care Holding, Inc. and Stephanie Stephens, U.S. District Court, Central District of California (Case
No. 2-15-cv-07327-JAK (JAX) removed from Los Angeles Superior Court, Case No. BC592144.

After ComForCare notified plaintiffs that they were in breach of their Franchise Agreement, plaintiffs
who are franchisees and owners of a ComForCare franchise filed a complaint for declaratory relief,
negligence and unfair business practices on August 21, 2015. ComForCare filed a partial answer
and counterclaim on October 23, 2015, alleging failure to pay reported royalty fees, failure to report
gross revenues, failure to use the required software system, failure to comply with audit
requirements and to maintain records, underreported and underpaid royalty fees, operations outside
of plaintiffs’ exclusive territory, failure to use ComforCare’s name and marks and failure to provide
proof of insurance. ComForCare claimed breach of contract, breach of the implied covenant of good
faith and fair dealing and sought damages of at least $782,121 plus interest, specific performance
and injunctive relief, as well as costs including attorney's fees. The parties entered into a Settlement
Agreement and Release dated March 16, 2016 providing for releases, dismissal of the litigation,
payment to ComForCare of $253,027, plus late fees and interest, termination of the Franchise
Agreement, compliance with certain post termination requirements of the Franchise Agreement,
confidentiality provisions and liquidated damages for violation of those provisions.

Fernandez v ComForcare Senior Services, et al, No 37-2015-00032396-CU-OE-CTL (Cal Sup Ct,
filed Sept 24, 2015)

The plaintiff alleges a violation of California Labor Code in a class action against one of
ComForCare’s independently owned and operated franchisees and named ComForCare (the
Franchisor) under a joint employer theory. ComForCare is defending against the claim on the basis
that the plaintiff was not an employee of ComForCare and that no possible joint employment
relationship exists between franchisor and franchisee. The plaintiff claims unspecified personal
damages and statutory penalties. Trial has not been scheduled as of the time of this disclosure.

Administrative Actions

ComForCare and the Maryland Securities Commissioner, before the filing of an administrative
complaint, and before any administrative hearing or adjudication, on April 15, 2010 signed a consent
order which gave three franchisees in Maryland the opportunity to rescind their franchise
agreements that were signed at a time when ComForCare, due to an inadvertent error, was not
registered to offer franchises in Maryland. One franchisee elected to rescind.

Other than these three actions, no other litigation is required to be disclosed in this Item.




Item 4
Bankruptcy

Prior to employment with ComForCare, ComForCare’s In-house Counsel/Director of Compliance,
Stephen D. Greenwald, was the president and owner of two financial service center companies
located in Southfield, Michigan; United States Check Cashing, Inc., a Michigan Corporation and
Payroll Advance, LLC, a Michigan Liability Company. Due to the passage of an adverse law as well
as the downturn in the economy, the various lenders utilized by the two companies either “called in”
or increased the interest rates on the loans and lines of credit utilized for their operations. All
operational loans and lines of credit were personally guaranteed. Unable to arrange a resolution
with the lenders, Stephen filed a personal bankruptcy petition under the liquidation provisions of
Chapter 7 of the U.S. Bankruptcy Code on June 24, 2009, after obtaining employment with
ComForCare on July 27, 2008. In re Greenwald, No. 09-59793-tjt (Eastern District of Michigan). On
October 1, 2009, the bankruptcy court entered a discharge.

Other than this one action, no bankruptcy information is required to be disclosed in this Item.

Item 5
Initial Fees

Single Unit Development

The initial franchise fee to purchase a new franchise is $48,000. In exchange for payment of the
initial franchise fee, you will receive the items identified on Exhibit D to this Disclosure Document. If
you are a new franchisee to our system and purchase an existing franchise, the initial fee is
$20,000 (resale fee). You will not, however, receive the items identified on Exhibit D to this
Disclosure Document. Both initial franchise fees are payable in one lump sum at the signing of the
Franchise Agreement. All initial franchise fees are not refundable and are fully earned by
ComkForCare after receipt and after both parties have signed the Franchise Agreement. No other
payments will be made to us for goods or services before the opening of your franchised business.

Multiple, Single Unit Development; Expansion

At our discretion, we may offer to qualified candidates the right to purchase more than one, single
franchise unit. Qualified candidates that are permitted to purchase additional single units will be
required to sign a separate franchise agreement for each franchise they purchase. Purchasers of
multiple, single units will pay the following initial franchise fees: $48,000 for the first single unit
purchase; $39,000 for the second unit purchased; $34,000 for the third unit purchased as well as
any thereafter.

If you currently own a ComForCare Home Care franchise and you want to buy an additional
franchise territory, we may provide a discount off the initial franchise fee.

To honor those men and women who have served in the United States military, the Veterans
Transition Franchise Initiative, known as “VetFran”, was developed to help those individuals
transition to civilian life. This initiative is a voluntary effort of International Franchise Association
(IFA) member-companies that is designed to encourage franchise ownership by offering financial




incentives to honorably discharged veterans. ComForCare Home Care offers a ten percent (10%)

discount off the initial franchise fee to individuals who qualify under VetFran.

The initial franchisee fee is not uniform to all franchisees under this offering.

Referral Program

We have developed a referral program, detailed in the Operations Manuals, which provides an
incentive to our current franchisees and their employees, to attract new franchisees who will
contribute to the ongoing growth of our franchise system. The Referral Program is not available for
the resales of existing franchise businesses.

Item 6
OTHER FEES

RECURRING FEES —

TO COMFORCARE

TYPE OF FEES

AMOUNT

DUE DATE

REMARKS

Royalty and Service
Fee

3-5% of Gross Sales
with a minimum
Royalty Fee per two
week billing period
after nine months.
(Note 1, 21, 22, 23 and
24)

28 days after bi-

weekly billing period.

Automatically deducted
by ComForCare via
ACH.

General Marketing Fee

Beginning in the 24™
month, 1% of gross
sales with a minimum
General Marketing Fee
per two week billing
period. (Notes 2, 21,
22, 23 and 24)

28 days after bi-

weekly billing period.

Automatically deducted
by ComForCare via
ACH.

HealthManager Service
Fee

Beginning 13 months
from the effective date
of your Franchise
Agreement, you will
pay $115 every two
weeks. Beginning 25
months and thereafter,
you will pay $160
every two weeks.
(Notes 3, 21, 22, 23
and 24)

28 days after bi-

weekly billing period.

Automatically deducted
by ComForCare via
ACH.




EVENT RELATED FEES

TYPE OF FEES

AMOUNT

DUE DATE

REMARKS

Training for Additional
Persons

$2,000 (Notes 4, 21
and 22)

Prior to Initial Training
or Supplemental
Training

By check or
automatically deducted
by ComForCare via
ACH seven days prior
to Training.

Automatically deducted

- $300 per day plus :
Supplemen_tal Training expenses. (Notes 5. Prior to Training by ComForCare via
at Your Office ACH seven days prior
21 and 22) e

to Training
Automatically deducted
by ComForCare via

Renewal Fee $5,000 Invoiced ACH when you sign

the then current
Franchise Agreement.

Transfer Fee

$10,000 at the time of
transfer if the transfer
involves 50% or more
change of ownership.
If the transfer involves
less than a 50%
change of ownership,
the transfer fee will be
calculated based upon
the percentage of
ownership change.
(Note 6)

Prior to Training

Payable to
ComForCare at
Transfer Closing

Third-party Broker
Listing Fee

Varies by broker, but
generally is 10% of the
sale price or $35,000,
whichever is greater.
(Note 7)

Upon execution of new
franchise agreement
by buyer

Payable to
ComForCare or
directly to broker.

ComForCare Online
Listing Program Fee

$10,000 (Notes 8 and
22)

Invoiced and upon
execution of new
franchise agreement.

By check or deduction
by ComForCare via
ACH.




Examination/Audit of

$300 per day per
person plus expenses,
full amount of any

Automatically deducted
by ComForCare via
ACH only if audit

. Invoiced shows an
Your Records underpayment, interest d f
on any underpayment. Iun ersgate][nent ofat
(Notes 9, 21 and 22) east 2% of Gross
Sales for any month.
Automatically deducted
$5,000 plus cost of by ComFo_rCare_ via
. ) . : ACH only if audit
Under Reporting inspection plus interest .
Invoiced shows an
Penalty on underpayment. d f
(Notes 9, 21 and 22) understatement of at
' least 2% of Gross
Sales for any month.
Varies, but they may Gross Margins payable
be as much as the full to affected franchisee,
Customer and Location | 970SS margin (Ies§ _ penalty payable to
: royalties and services | Invoiced ComForCare and
Infraction Fee .
fees) plus a penalty of automatically deducted
$5,000. (Notes 10, 21 by ComForCare via
and 22) ACH
Greater of $500 or Pavable to
Client Resolution Fee $50/hour. (Notes 11, Invoice Y
ComForCare
21 and 22)
_ Upon execution of new | Payable to
Acquisition Fee $20,000 (Note 12) franchise agreement ComForCare




RESERVED FEES

TYPE OF FEES

AMOUNT

DUE DATE

REMARKS

Annual Meeting
Attendance Fee

This fee is not currently
collected, but can be
assessed at $1,000
per territory, for two
attendees and $350 for
each additional
attendee. (Notes 13,
21 and 22)

60 days prior to the
Annual Meeting

Automatically deducted
by ComForCare via
ACH

Regional Meeting
Attendance Fee

This fee is not currently
collected but can be
assessed at $250 per
territory for two
attendees. (Notes 14,
21 and 22)

60 days prior to the
Regional Meeting

Automatically deducted
by ComForCare via
ACH

National and Regional
Advertising Fee

This fee is not currently
collected, but can be
assessed at 2% of
Gross Sales up to the
first $40,000 of bi-
weekly sales and then
at 1% of sales between
$40,001 and $80,000
with a minimum
national and regional
advertising fee per two
week billing period.
(Notes 15, 21 and 22)

28 days after bi-
weekly billing cycle

Automatically deducted
by ComForCare via
ACH

Information Security
System Fee

This fee is not currently
collected. (Note 15)

Payable Monthly

Automatically deducted
by ComForCare via
ACH or payable third
party vendor.

Risk Management Fee

This fee is not currently
collected. (Notes 16,
21 and 22)

Payable Monthly

Automatically deducted
by ComForCare via
ACH or payable third
party vendor.




PARTICIPATION RELATED FEES

TYPE OF FEES

AMOUNT

DUE DATE

REMARKS

Annual Meeting Non-
Attendance Fee

$3,000 (Notes 18, 21
and 22)

10 days after missing
the Annual Meeting

Automatically deducted
by ComForCare via
ACH only if you do not
attend the Annual
Meeting.

Regional Meeting Non-
Attendance Fee

$1,000 (Notes 19, 21
and 22)

10 days after missing
the Regional Meeting

Automatically deducted
by ComForCare via
ACH only if you do not
attend the Regional
Meeting.

Benchmarking Non-
Participation Fee

$1,000 (Notes 20, 21
and 22)

30 days prior to the
Annual Meeting

Automatically deducted
by ComForCare via
ACH only if you do not
participate.

Late Fee

Up to $150 plus
interest at a rate of
prime plus 2%. (Notes
21 and 22)

Incurred immediately if
late with royalty report
or royalty fee.

Automatically deducted
by ComForCare via
ACH.

EXPLANATION OF FEES

Notes to Other Fees Table:

1. “Gross Sales” means the aggregate amount of all sales of services and the aggregate of all of
your charges for all services performed (including service charges in lieu of gratuity) whether for
cash or credit or otherwise, made and rendered in, about or in connection with your Franchised
Business including, but not limited to, revenue derived from sales of personal response systems,
mileage charged to clients, and all proceeds from any business interruption insurance. The
terms “Gross Sales” does not include any federal, state, municipal or other sales, value added or
retailer's excise taxes paid or accrued by Franchisee. The term “Gross Sales” shall not be
modified for uncollected amounts. “Gross Sales” is defined to mean all revenues or receipts of
any kind derived from the operation of your Franchised Business, including all services provided
as a direct or indirect consequence of use of our Marks or any respect of the franchise system.
For purposes of the royalty and service fee, sales is made at the earlier of delivery of services or

receipt of payment.

10




During the term of our Franchise Agreement, the Royalty and Service Fee will be calculated as

follows (the “Standard Royalty Calculation”):

Total Gross Sales during
2 Week Billing Period

Standard Royalty Calculation

$0 to $40,000

5% of Gross Sales

$40,001 to $60,000

$2,000 plus 4% of Gross Sales

$60,001 +

$2,800 plus 3% of Gross Sales

During the term of the Franchise Agreement, You must pay us a Royalty and Service Fee as

outlined below:

Time Period
(Commencing on the Effective Date
of the Franchise Agreement

Royalty and Service Fee

Effective Date to 9" Month

Standard Royalty Calculation

10" Month to 23" Month

Greater of $250 or the Standard Royalty
Calculation

24" Month to 35" Month

Greater of $375 or the Standard Royalty
Calculation

36" Month to 47" Month

Greater of $500 or the Standard Royalty
Calculation

48" Month to 59" Month

Greater of $750 or the Standard Royalty
Calculation

60™ Month thru the Remaining Term

Greater of $1,000 or the Standard Royalty
Calculation

2. Beginning in the 24™ month after the Effective Date of your Franchise Agreement, the bi-weekly
minimum General Marketing Fee will be assessed at an amount of $100 or 1% of Gross Sales,
whichever is greater. Beginning in the 36™ month after the Effective Date of your Franchise
Agreement, the bi-weekly minimum General Marketing Fee will be assessed at an amount of
$200 or 1% of your Gross Sales, whichever is greater. The General Marketing fees are not
directly applied to any national or regional advertising initiatives.

3. Beginning in the 13" month after the Effective Date of your Franchise Agreement, you will pay to
us a HealthManager biweekly service fee of $115, for each territory owned. Beginning in the 25"
month after the Effective Date of your Franchise Agreement and, thereafter, you will pay to us a
HealthManager biweekly service fee of $160, for each territory owned. This fee does not include
any data access or backup fees that will be charged by a third-party vendor.

4. You are also responsible for hotel accommodations during initial training or supplemental training

for additional persons/trainees in the corporate office which are estimated to cost $2,000. We

will assist with arrangements.

5. We will provide, at your request, additional training following the opening for any new key

managers.
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6.

10.

11.

12.

If the transfer reflects a 49% or less change in ownership, the transfer fee will be calculated
based upon the percentage of ownership change.

If a franchise sales broker is used to sell your franchised business, you must pay that broker a
Third-Party Broker Sales Fee. The Third-Party Broker Sales Fee varies by broker but generally
is a minimum of $35,000 or 10% of the sale price, whichever is greater. Fees due brokers may
be assessed for each individual territory sold and paid to a licensed escrow agent or to us to
then disburse any amounts owed to third-party brokers.

We currently offer franchisees interested in selling their franchised business the opportunity to
list their franchised business for sale via the ComForCare Online Listing Program (the
“Program”). The Program may include online advertisements for the sale of the franchised
business, financial analysis and valuation assistance, lead qualifying services, and a summary of
the business that can be sent to all qualified candidates that respond to the listing. Please note:
any financial analysis or valuation assistance provided to you by us is solely for informational
purposes. We encourage you to engage third-party valuation consultants to assist you with
these matters. All financial analyses or valuations are solely your responsibility and determined
entirely by you. If you elect to utilize this Program, you will pay us a non-refundable $1,500
deposit to initiate the online listing program either by check or through ACH. Thereafter, if your
franchised business is sold to a buyer identified through the Program, you will pay us an
additional $8,500 non-refundable fee at the sale closing via check or through ACH. This
ComForCare Online Listing Deposit and Fee are exclusive of any other fees you may owe us, or
others, upon the sale of your franchised business. All monies owed any party for the sale of your
franchised business must be managed through a licensed escrow agent or us. We reserve the
right to end this program for any reason at any time without notice.

You must pay an examination/audit of your records fee of $300 per day, per person, plus
expenses if it is determined that you have underreported your Gross Sales in a calendar month
by 2% or more. In addition, you will have to pay: the full amount of any underreported
payments, the reasonable expenses incurred (including travel, hotel and food) by the individuals
conducting the audit, interest on the underreported payments and a $5,000 underpayment
penalty. These fees, expenses and penalties shall be deducted automatically via electronic
funds transfer 10 days after you have received the corresponding invoice.

A violation of the customer and location restriction policy may subject you to a payment to the
affected franchisee (or franchisees) if you service clients or facilities in other franchisee’s
territories without permission or authorization. The payment may be as much as the full gross
margin (less royalties and service fees) that would have been earned by the violated franchisee
in addition, a penalty of up to $5,000 may be payable to us. You are responsible (rather than us)
for any payments or penalties owed to another franchisee for such infractions. We have no
obligation to investigate or enforce this provision.

In the event we assist in resolving an issue between two or more franchisees regarding a
violation of the customer and location restriction policy, we may charge the involved parties a
client resolution fee that is the greater of $500 or $50/hour. This fee shall be invoiced and
payable via electronic funds transfer 10 days from receipt of corresponding invoice. We have no
obligation to assist in the investigation of such matters.

An acquisition fee is paid when an existing franchisee acquires another existing franchisee’s

Franchised Business. The purchasing franchisee is responsible for this payment. This
acquisition fee may not be uniform and you will not receive the items identified in Exhibit D. The
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13.

14.

15.

acquisition fee only applies when an existing franchisee purchases the Franchised Business of
another franchisee. If you are granted the right to purchase a new/open territory, you will be
charged the initial franchisee fees indicated in Item 5 of this Disclosure Document.

We do not currently charge our franchisees an Annual Meeting Attendance Fee but reserve the
right to do so at any time. The assessed fee will be no higher than $1,000 per territory owned for
two attendees and $350 for each additional attendee. All conference attendees must pay their
own travel, room and board to attend the conference. You are responsible for all salaries paid to
employees who attend the conference. Any attendance fee charged is due and payable 60 days
prior to the Annual meeting.

We do not currently charge our franchisees a Regional Meeting Attendance Fee, but reserve the
right to do so at any time. The assessed fee will be no higher than $250 per territory owned for
two attendees. All Regional Meeting attendees must pay their own travel, room and board to
attend the meeting. Franchisees are responsible for all salaries paid to employees who attend
the meetings. Any attendance fee charged is due and payable 60 days prior to the Regional
Meeting.

We may, in our sole discretion, elect to begin collecting the National and Regional Advertising
Fee upon providing you with 60 days advance written notice. The National and Regional
Advertising Fee will be calculated as follows (the “Standard Advertising Fee Calculation”):

Total Gross Sales during

2 Week Billing Period

Standard Advertising Fee Calculation

$0 to $40,000

2% of Gross Sales

$40,001 to $80,000

1% of Gross Sales

Commencing on the 61° day following our advance written notice, any National and Regional
Advertising Fee we collect will be paid as outlined below:

Time Period

National and Regional Advertising Fee

1% Month to 12" Month

Greater of $200 or the Standard Advertising
Fee Calculation

13" Month to 24" Month

Greater of $400 or the Standard Advertising
Fee Calculation

25™ Month thru the Remaining Term

Greater of $600 or the Standard Advertising
Fee Calculation

16.

17.

We may implement further policies or guidelines regarding information security systems. You
understand that either we, or our approved third party information security system provider(s),
may charge you both initial and ongoing fees to implement and maintain of any information
security system, in our sole discretion, deem necessary.

Risk management includes, but is not limited to, programs, policies and/or software designed to
limit workers’ compensation claims and costs, general insurance claims and costs and
employment practices claims and costs. You understand that either ComForCare or an
approved third party vendor may charge you both an initial as well as ongoing fees to implement
and maintain any risk management system that we deem necessary, in our sole discretion.
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18.

19.

20.

21.

22.

23.

24,

We charge you this fee only if you do not send business owner(s) and/or key employee(s) to the
annual training conference. If your business owner(s) and/or key employee(s) arrive late or
leave early, we may assess you a non-attendance fee proportional to their actual absence. This
fee is imposed for each territory owned.

We charge this fee only if you do not send business owner(s) and/or key employee(s) to the
Regional Meetings. If your business owner(s) and/or key employee(s) arrive late or leave early,
we may assess you a hon-attendance fee proportional to their actual absence. This fee is
imposed for each territory owned.

Once you have been open for at least six (6) months (and thereafter), you must participate in an
annual benchmarking survey. We charge you this fee only if you do not participate in surveys
when so requested by us.

Any fees paid late to us, or otherwise overdue, may be subject to interest charges at a rate of 2
percent (2%) over the prime rate, plus a late fee penalty of $150.

We may increase the amount of a fixed fee or fixed payment due under the Franchise
Agreement or a related agreement. An annual increase to each particular fixed fee or fixed
payment may occur only once during any calendar year and may not exceed the corresponding
cumulative percentage increase in the Index since the date of the Franchise Agreement or, as
the case may be, the date that the last Annual Increase became effective for the particular fixed
fee or fixed payment being increased. Annual Increases will be made at the same time during
the calendar year. “Annual Increase” means the increase in the amount of a fixed fee or fixed
payment due us or an affiliate under a franchise agreement or a related agreement. “Index”
means the Consumer Price Index for All Urban Consumers (CPI-U) for the U.S. City Average for
all ltems (1982-1984=100), not seasonally adjusted, as published by the United States
Department of Labor, Bureau of Labor Statistics. If the Index is discontinued or revised during
the term of the Franchise Agreement, the other governmental index or computation with which it
is replaced shall be used to obtain substantially the same result as would be obtained if the
Index has not be discontinued or revised.

In states that require you to obtain a form of health care licensure prior to providing personal
care services, we reserve the right to adjust the start date of this fee based on the actual
licensure date.

If you purchase an existing Franchised Business (resale), you will begin paying this fee
immediately upon the execution of that new franchise agreement at the same level and schedule
as the seller.

All fees except for the acquisition fee disclosed above are uniformly imposed on all franchisee
operations and are nonrefundable.
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Item 7

Estimated Initial Investment — New Franchisees

YOUR ESTIMATED INITIAL INVESTMENT

Method of To Whom
Type of Expenditure Amount Pavment When Due Payment is

y Made
Initial Franchise Fee Upon Execution of
(Note 1) $48,000 Lump Sum Franchise ComForCare

Agreement

Traye_-l Expenses for $2,100 - $2,600 As Incurred As Incurred Vendors
Training
Real Estate & Expenses
_ 3 months (Note 2) $1,800 - $2,700 Monthly (Note 2) Landlord
Office Equipment,
Backup and Access Fees | $1,100 - $2,100 Lump Sum Before Opening Vendors
(Note 3)
ff)omp“ter System (Note | ¢1 5002500 | As Incurred Before Opening Vendors
Signs $100 - $500 Lump Sum Before Opening Vendors
Miscellaneous Opening i
Costs (Note 5) $1,200 - $5,000 As Incurred As Incurred Vendors
Licensing and
Accreditation Fees (Note | $0 - $23,000 As Incurred As Incurred Vendors
6)
Human Resource Fees $500 - $1,000 As Incurred As Incurred Vendors
(Note 7)
Insurance — 3 months $3,000 - $8,000 As Incurred As Incurred Vendors
(Note 8)
Office Supplies (Note 9) $1,000 - $2,000 As Incurred As Incurred Vendors
Local Marketing and
Advertising - for 3-6 $5,250 — $14,500 | As Incurred As Incurred \éendlgrsgr
Months (Note 10) omrort.are
Recruiting Expenses — 3
Months (Note 11) $600 — $2,000 As Incurred As Incurred Vendors
Additional Funds —3to 6 .
Months (Note 12) $20,800 - $48,100 | As Incurred As Incurred Various
Total (Note 13) ?13229380
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All of the fees paid to us are not refundable. The fees that are paid to vendors, landlords and other
service providers may not be refundable unless you negotiate a refund with these providers.

Notes:

1.

2.

Initial fee of $48,000 is for the purchase of a new franchise. We do not finance any of this fee.

If you do not own adequate office space, you must lease adequate office space. Typical
locations are in office buildings. A typical new ComForCare Home Care office includes 300-500
square feet of space. Rent is estimated to be $7,200 to $10,800 annually depending on size,
condition and location of leased premises.

This amount may be necessary to purchase a small TV and VCR/DVD unit for training, office
furniture, decorations, fixtures and incidental supplies.

This amount is necessary to purchase your computer hardware, software, data storage and
access fees. Beginning 13 months after the Effective Date of your Franchise Agreement, you
will pay us a bi-weekly service fee of $115 for the HealthManager software program for each
territory owned. Beginning 25 months after the Effective Date of your Franchise Agreement and
thereafter, you will pay us a HealthManager bi-weekly service fee of $160 for each territory
owned. You also must pay our approved third party email provider and email hosting fee
(currently $4.00 to $25.00 per month, per email account). You also must pay our approved third
party data security provider a monthly fee (currently $30 per month) for electronic backup, data
storage and access to the HealthManager software.

This amount includes utilities, business licenses, incorporation or applicable legal fees.

Your state of operation may require that you obtain some form of licensure and/or accreditation
before being allowed to provide the Approved Services. Initial license fees as well as license
renewal fees vary, but traditionally range anywhere from $25 to $5,000 per year and are your
sole responsibility. Initial accreditation fees (as well as accreditation renewal fees) can range
from $3,000 to $5,000 and are your sole responsibility. You may use a third party consultant to
help obtain licensure and/or accreditation and such fees can range from $500 to $18,000. We
will provide guidance to you in this matter, but ultimately you understand that determining the
franchised business’ state of operation requirements to provide the Approved Services is your
sole responsibility. In addition, your state of operation may require that you, or your direct
employee, have health care experience either in a professional or management capacity.
Obtaining licensure and/or accreditation can be a lengthy process ranging from 3 to 9 months or
longer.

a. New Jersey. In August 2014, the State of New Jersey amended the laws that relate to the
licensure of Health Care Services Firms. In particular, but not exclusively, licensed Health
Care Services Firms will need to become accredited via a New Jersey approved third-party
accrediting company. The effective date of this requirement is believed to be February 1,
2017, however the law specifically stated that the effective date may be accelerated by the
state’s licensing authority. Please be sure to independently verify these new requirements
and timelines.

b. Accreditation in other States/Territories/Provinces/Districts other than New Jersey:
Currently, we do not require franchisees in States/Territories/Provinces/Districts other than
New Jersey to obtain accreditation. However, we expressly reserve the right to require that
you obtain third-party accreditation. You will be expected to begin the process within six (6)
months of written notification by us.

You must purchase training videos that relate to universal health precautions. In addition, if you
are located in California, you must enroll in the Cal Chamber of Commerce’s “HR California”
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10.

11.

12.

13.

website. If you are located in any state other than California, you must become a member of
The Society for Human Resource Management (SHRM).

This amount represents an initial insurance deposit. Required insurance policies include
comprehensive general liability, including automobile liability, third party fidelity bond coverage,
employment practices liability insurance, worker’s compensation and any other insurance
required by statute or state law. The estimated cost for all insurance during the first year of
operation is $6,000-$16,000.

Exhibit D of this Disclosure Document details a list of items included with the franchise fee for
new franchisees. You will, however, need to obtain an inventory of basic office supplies.

This amount represents charges in the first three (3) months for various dues and memberships
for marketing, e-newsletter distribution, promotional materials, internet advertising, advertising
and employee related sales expenses. All of these charges fall under the $1,750 minimum Local
Advertising requirement however; we recommend that you spend a minimum of $2,000 per
month. This amount also represents a budget of $750 per month for local internet marketing
programs provided by third-party vendors approved by us, and the payment for such programs is
to be paid direct to the vendor. We recommend that you spend, at a minimum, an additional
$1,500 a month during the first six (6) months of operation ($9,000 total) on local marketing
activities such as, but not limited to, pay-per-click advertising, TV/radio advertising, direct
mailers, etc. in order to build local brand awareness. In addition, at a later date, we may elect to
create an Advertising Co-Sponsorship Program wherein we may provide you certain
reimbursements for any television and radio advertising you conduct.

This amount represents estimated charges in the first three (3) months for payroll processing
fees, drug screening and background check fees for new employees.

We require that you begin your ComForCare Home Care business with at least three (3) months
of additional working capital funds, but we suggest that you begin your ComForCare Home Care
business with at least six (6) months of additional working capital funds. These expenses
include caregiver payroll costs and payroll for at least one other employee to help open your
business, but do not include an owner’s salary. This also includes travel costs for attendance at
regional meetings and/or annual conferences, depending on when you start your business, as
well as credit card processing fees for receipt of client invoices. These figures are estimates and
we cannot guarantee that you will not incur additional expenses starting the business. Your
costs will depend on how much you follow our prescribed methods and procedures, your
management skills, business experience, local economic conditions, the local market for
services, the prevailing wage rate, competition and the sales level reached during the initial
period.

This total estimated initial investment is based on estimates by us based on our experience in
this industry since 1996. The range has been provided because expenses may vary based on
local market conditions. None of these expenses are likely to be refunded. Additional funds for
working capital needs may be required.

If you reach minimum gross sales of $500,000 per year, you may seek approval from us to begin
providing private duty nursing services within your exclusive area. This statement is not meant to

be,

nor is our approval (if so granted), a representation that you will achieve, or should expect to

achieve, gross sales of $500,000 per year or any other particular level of gross sales.
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YOUR ESTIMATED INITIAL INVESTMENT — PRIVATE DUTY NURSING (PDN)

8)

Type of Method of To Whom
Expenditure Amount Payment When Due Payment is Made
PDN State - . .
. . Upon Submission State Licensing

Licensing $0 - $5,000 As Incurred of PDN License Authorities
(Note 1)
Accreditation Fees $3,000 - $15,000 As Incurred As Incurred Vendors
(Note 2)
PDN Policies and
Procedures $2,000 - $2,500 Lump Sum As Incurred Vendors
(Note 3)
PDN Skills Lab
(Note 4) $2,000 - $5,000 As Incurred As Incurred Vendors
Insurance
(Note 5) $1,000 - $3,000 Lump Sum As Incurred Vendors
Travel Expense for
Training $2,500 - $5,000 Lump Sum Before Opening Vendors
(Note 6)
Local Marketing
and Advertising for $2,250 - $5,000 As Incurred As Incurred Vendors
6 months (Note 7)
Recriting $1,500 - $3,000 As Incurred As Incurred Vendors
Expenses
Additional Funds
for 6 months (Note $42,500 - $45,000 As Incurred As Incurred Various

Total
(Note 9)

$56,750 - $88,500

All of the fees paid to us are not refundable. The fees that are paid to vendors, landlords and other
service providers may not be refundable unless you negotiate a refund with these providers.

Notes:

1. If applicable. Currently, only Alabama, Massachusetts, Michigan, Mississippi and Ohio do not
require some form of PDN licensing. Additionally, states may require yearly license renewal

fees.

2. Unless your state specifies otherwise, you will be required to begin third party accreditation
within 6 to 9 months of receiving permission by us to begin providing PDN services.

3. You will be required to purchase state specific PDN policies and procedures from Vendors.
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4. PDN providers must have a fully outfitted skills lab in which to train their PDN employees.
Requirements vary by state and accreditation standards.

5. General and Professional insurance premium expected to increase by 20% annually. Workers’
compensation insurance expected to increase based on payroll.

6. The Director of Nursing and owner/marketer are required to attend PDN training program at
corporate headquarters as described in Item 11.

7. Initial PDN marketing supplies expected to cost $1,500, spread over the first three months.
Thereafter, offices providing PDN services expected to spend at least $500 a month, in addition
to their home care 1%/$1,000 monthly advertising requirements.

8. This estimates additional working capital funds you will require to start your PDN business.
These expenses include Director of Nursing and Nurse Recruiter payroll costs, but do not
include an owner’s salary. These figures are estimates and we cannot guarantee that you will
not incur additional expenses starting the business. Your costs will depend on how much you
follow our prescribed methods and procedures, your management skills, business experience,
local economic conditions, the local market for services, the prevailing wage rate, competition
and the sales level reached during the initial period.

9. This total estimated initial investment is based on estimates by us based on our experience in
this industry since 1996. The range has been provided because expenses may vary based on
local market conditions. None of these expenses are likely to be refunded. Additional funds for
working capital needs may be required.

ltem 8
Restrictions on Sources of Products and Services

You must operate the Franchised Business according to our System standards. The
purchases are subject to specifications outlined in the Confidential Operations Manuals. Other
specifications include standards for customer satisfaction and require that you attempt to render
services that meet any customer’s reasonable expectation for home care services. We also require
that you abide by all laws and regulations applicable to the techniques and tools you choose to
utilize in providing our services.

Unless otherwise specified by us, you must purchase your products and supplies from
approved suppliers. We will provide you with a list of approved manufacturers, suppliers and
distributors (“Approved Supplies List”) and approved inventory, products, fixtures, furniture,
equipment, signs, supplies and other items or services necessary to operate your Franchised
Business (“Approved Supplies List”). The Approved Suppliers List may list particular suppliers from
which you must purchase certain supplies, equipment, materials, fixtures or other items for use in
your Franchised Business. For example, as of the date of this Disclosure Document, you must
purchase the HealthManager operational software system from us. New franchisees also will
receive the initial franchise items noted on Exhibit D from us. Additionally, you must obtain emalil
hosting services and data storage and access services from our approved third party supplier. The
Approved Suppliers List may include specific brands or types of furnishing equipment or products
that you may buy from any source, provided that the items meet the standards and specifications for
the ComForCare system. For example, you must obtain a computer system and insurance meeting
our minimum standards and specifications. We, an affiliate, or a third party supplier periodically may
be the only approved supplier for certain products or services. The lists specify the suppliers and
the products and services which we have approved for use in the ComForCare system. We may
publish these lists online. We may revise these lists and provide you with a copy as we deem
advisable.
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If you would like to use any product or service in establishing or operating your business that
we have not approved (for products and services that require supplier approval), you must request
approval by providing us with a sample of the item you would like us to approve. We do not charge
a fee for this approval. Our approval of your request will be completed within 30 days. We may
revoke the approval of a supplier if it fails to continue to meet our standards. We will notify you if we
revoke our approval of a product, service or supplier and you must immediately stop purchasing said
products or services or utilizing that supplier.

As noted above, you must purchase and use the HealthManager operational software
system from us. However, besides HealthManager, neither we, nor persons or officers affiliated with
us are currently approved suppliers or own any interest in any supplier nor derive any income based
on required purchases or leases, but we reserve the right to do so in the future. We arrange with
independent third parties to provide required supplies. Our specifications and standards for
products, services and suppliers relate primarily to the ability of the products, services and suppliers
you will use in your business to meet the customer services needs of your clients. These
specifications and standards will be available to you and will be detailed in the Confidential
Operations Manuals you will receive from us.

You will not receive any material benefits from us resulting from your use of designated or
approved sources and have been established for ease of order processing and establishment of
volume discounts and no supplier has received any type of compensation for any of these
arrangements. There are no purchasing or distributorship cooperatives established by us.

For the year ended December 31, 2015, our service fee revenue from the HealthManager
operational software system was $271,575, or 3.3% of our total revenues of $8,141,845.

We estimate the costs of the items you must purchase from approved suppliers as outlined
above when starting the business, will be approximately 7% (18% for New Jersey) of the total
estimated initial investment. We estimate the costs of the items you must purchase from approved
suppliers, outlined above, will be approximately 19% (30% for New Jersey) of total administrative
expenses for the first year of operation.
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Item 9
FRANCHISEE’'S OBLIGATIONS

This table lists your principal obligations under the Franchise and other agreements. It will
help you find more detailed information about your obligation in these agreements and other
items of this Disclosure Document.

Disclosure

Obligation Section in Agreement Document ltem

Site selection and acquisition/lease Section 3 Item 11
Pre-opening purchase/lease Section 4 ltem 11
Site Qevelopment and other pre- Section 4 ltems 7, 8, & 11
opening requirements
Initial and ongoing training Section 5 Item 11
Opening Section 4, Addendum A Item 11

. Items 5, 6, 7, 11,
Fees Section 5, 9, 10, 11, 15 and 16, Amendment A &

Addendum F

Amendment B

Compliance with standards and

L . Section 2, 3, 4, 5,6 and 10 ltem 11
policies/Operating Manual
?I'rademz_arks and proprietary Section 6, 7, 9, 10, 11, 12, 13 and ltems 13 & 14
information 14
Restrictions on products/service Section 10 ltems 8 & 16
offered
Warr_anty and customer service Section 10 ltem 11
requirements
Territorial development and sales Section 2 & 9 ltem 12
guotas
Ongoing product/service purchases Section 10 Item 8
Maintenance, appearance and Section 10 ltem 11
remodeling requirements
Insurance Section 10 Item 7
Advertising Section 11 and 12 ltems 7 & 11

Indemnification Section 8 Not applicable
Owner’s .

T . Section 10 Items 15
participation/management/staffing
Records and reports Section 13 ltem 11
Inspections and audits Section 14 Items 6
Transfer Section 15 Item 17
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U. | Renewal Section 16 Item 17
V. Post-termination obligations Section 19 Item 17
W. | Non-competition covenants Section 7, 19 Item 17
X. Dispute resolution Section 18 Item 17
Item 10
Financing

We do not offer direct or indirect financing. We do not guarantee your borrowings, notes, leases or
other obligations.

ltem 11
Franchisor’s Assistance, Advertising, Computer Systems and Training

Except as listed below, ComForCare is not required to provide you with any assistance.

A. PRE-OPENING OBLIGATIONS

Before you open your business, we will:

1.

Designate your Exclusive Area (Section 2 and Addendum A of the Franchise Agreement).
You may request specific areas but we have ultimate decision making authority over the
territory granted in the Exclusive Area. Your Exclusive Area will be agreed upon with you
prior to signing the Franchise Agreement.

Provide limited input regarding your office location. We do not select your office location.
However, your office must be centrally located with your territory. (Sections 3 & 4, Franchise
Agreement)

Provide you with the requirements you must fulfill before attending the initial training
program. (Section 5, Franchise Agreement)

Furnish you, if a new franchisee, with the package of initial franchise items detailed in Exhibit
D. See Item 8 for details on the purchase of materials and supplies.

Provide a Training Program for up to two people as described further below (Section 5,
Franchise Agreement).

B. TIME TO OPEN

You must begin operation of your ComForCare Home Care business within the time frame
specified in Section 4 of your Franchise Agreement. Specifically you must locate a site for your
office location within 30 days following the Effective Date of your Franchise Agreement and must
open your ComForCare Home Care business within 30 days after successful completion of
Phase 4 of training or the obtaining of any necessary licensures, where applicable. If you fail to
locate a site or open your business by the timeframes noted above, we may grant you an
extension of time to do so or terminate the Franchise Agreement. The factors that affect this
timing are obtaining and oultfitting a suitable office, proper filing of state forms for a new
business, obtaining state licensure, if required, obtaining insurance, proper financing and
completion of the Training Program.
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C. OBLIGATIONS AFTER OPENING
During the operation of your ComForCare Home Care business we:

1. Provide you access to the operational manuals during the term of the Franchise Agreement
which may consist of one or more handbooks or manuals, and other written materials
(collectively the “Operations Manuals”). We have the right to modify the “Operations
Manuals” to reflect changes in services, specifications, standards and operating procedures.
(Section 5, Franchise Agreement). We have the right to provide you Operations Manuals
electronically.

2. We may conduct additional training that you are required to attend. (Section 5, Franchise
Agreement)

3. Conduct numerous telephone conversations to discuss your operational experiences and
assist you with any questions you may have, for a minimum of 20 weeks following the
completion of the Training Program (Section 5, Franchise Agreement).

4. Within the first twelve months of operation, spend between 32 and 40 hours (may be
noncontiguous) at your office to review your operational experiences and assist you and train
you while answering any questions you may have (Section 5, Franchise Agreement). If you
purchase more than one Franchised Business initially, we are only obligated to spend 32-40
hours at your main office, not each territory office. If you cancel a scheduled visit, this
cancellation will count towards eight (8) of the 32-40 hours. If you currently own a
ComForCare Home Care franchise, the purchase of an additional territory does not include
the operational office visit referred to above.

5. Research and develop new marketing procedures, as deemed necessary, and communicate
this information to you (Section 5, Franchise Agreement).

6. Invite and mandate that you to attend and participate in regional and nationwide meetings
with our personnel and other ComForCare Home Care franchise owners, as deemed
appropriate. (Section 5, Franchise Agreement).

7. Assist you in identifying a national, statewide or local service who conducts criminal
background checks. (Section 5, Franchise Agreement).

D. ADVERTISING

1. We may conduct advertising and/or public relations activities in local, regional and national
print publications. We have no obligation to provide advertising to you or within your
franchise territory. You are obligated to contribute money to local advertising sources that
will include internet and other advertising, as well as other promotional materials and
expenses, at a rate of 2% of your Gross Sales, or a minimum of $1,750 per month.

However, we recommend that you spend at least $2,000 per month on local marketing and
sales expenses. From this, we expect you to spend at least $750 per month for local internet
marketing programs provided by third-party vendors approved by us, and the payment for
such programs is to be paid direct to the vendor. In addition, we recommend that you spend
a minimum of $10,000 for local television and radio advertising via third-party vendors
approved by us, and the payment for such programs is to be paid direct to the vendor, during
the first six (6) months of operation in order to help build brand awareness programs.
Moreover, at a later date, we may elect to create an Advertising Co-Sponsorship Program
wherein we may provide you certain reimbursements for any television and radio advertising
you conduct.
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2. We have not created a national or regional advertising fund (the “Fund”, but with 60 days
prior notice, may create such a Fund and may require you to pay national and regional
advertising fees to us (the “National and Regional Advertising Fee”). In the event notice is
given, National and Regional Advertisings Fees will be calculated as follows:

Total Gross Sales during

2 Week Billing Period Standard Advertising Fee Calculation

$0 to $40,000 2% of Gross Sales

$40,001 to $80,000 1% of Gross Sales

Commencing on the 61 day following our advance written notice, any National and Regional
Advertising Fee we collect will be paid as outlined below:

Time Period National and Regional Advertising Fee

Greater of $200 or the

st th
17 Month to 127 Month Standard Advertising Fee Calculation

Greater of $400 or the

th th
13" Month to 24™ Month Standard Advertising Fee Calculation

Greater of $500 or the

th -
25" Month to Remaining Term Standard Advertising Fee Calculation

We will operate the Fund to advertise and promote the ComForCare System. We will
deposit any National and Regional Advertising Fee in the Fund, which we will manage
through a separate account. We will, however, separate any National and Regional
Advertising Fees we receive from franchisees operating under the “At Your Side Home Care”
name into a separate fund. We may use the Fund to conduct national, regional and local
advertising, marketing promotional and public relations campaigns, including the cost of
preparing and conducting print, radio, television, internet, social media, electronic and
billboard advertising. We may develop and in-house advertising staff to assist in advertising
or may contract with various outside agencies and third party vendors. We will determine the
use of monies in the Fund. We will be reimbursed for reasonable administrative costs and
overhead incurred in administering the Fund. We are not required to spend any particular
amount on marketing, advertising or production in the area in which your Franchised
Business is located. National and Regional Advertising Fees not spent in any fiscal year will
be carried over for future use. We may make loans to the Fund bearing reasonable interest
to cover any deficit of the Fund. National and Regional Advertising Fees will not be used for
advertising principally directed at the sale of franchises. At your request, we will provide you
with an annual unaudited statement of the receipts and disbursement of the Fund for the
most recent calendar year. We will not form a franchise advertising council or cooperative to
assist with media selection or to review media expenditures. Currently, no advertising funds
were collected throughout the past fiscal year.

3. At your own expense, you may develop advertising materials for use in your local market if
you deem such materials necessary for the successful operation of your business. You
must, however, submit samples of your advertising materials for our approval in advance.
We have developed advertising and communications materials that you may use in your
marketing program. We will provide you with press releases for distribution to newspapers in
your market. We will also continue to test and develop, through active franchisees, new
advertising techniques and tools for you to use in your market (Section 6 and 11 of the
Franchise Agreement).

24



4. We will provide you with logo artwork via computer download or through electronic mail to
use in your advertising. You should advertise in your local Yellow Pages publication. If your
Yellow Page publication covers more territory than you own or your territory spans beyond
your primary Yellow Page publication’s coverage, you must proportionately participate in a
joint ad between you and any other Franchise Owner of a territory covering the same Yellow
Page publication market. This one ad will represent each participating ComForCare Home
Care office by displaying each office’s respective areas of service and phone numbers
(Section 11, Franchise Agreement).

E. COMPUTER SYSTEMS

1. You must use our approved HealthManager operations software. For the first 12 months
after you sign your Agreement, we furnish you with the operating software at no charge.
Beginning 13 months from the Effective Date of your Franchise Agreement, you will pay to us
a HealthManager bi-weekly service fee of $115, for each territory owned. Beginning 25
months from the Effective Date of your Franchise Agreement and thereafter, you will pay to
us a HealthManager bi-weekly service fee of $160 for each territory owned. We may modify
this program in the future to enhance its capabilities. We may also discontinue using
HealthManager. If we do so, you may be required to purchase and/or license, at your own
expense, in lieu of the HealthManager service fee, a third party operating system we
approve. In addition, we expressly reserve the right to require in addition to or in the
alternative to HealthManager that you utilize separate software, software applications, or
hardware. HealthManager may not be sufficient for private duty nursing operations due to,
but not exclusively, government billing requirements. We cannot ensure that HealthManager
is compliant with all relevant wage and hour requirements. Therefore, you may need to
purchase an approved third party software system if you offer private duty nursing services.
You are responsible for any fees or expenses incurred by computer consultants to establish
your connectivity to ComForcare systems. We can independently access and view your
system stored information. The computer hardware and software requirements for the
operation of a ComForCare Home Care Franchise are as follows:

2. Hardware

In order to ensure that it is properly prepared, your system must include the following
minimum requirements:

1 computer

Fast Internet Connection (cable connection highly recommended).

1 InkJet Printer, Scanner, FAX, and Copier.

Recommend external battery backup

Firewall that separates your private network from your business network.

Network cabling and access to it within the office for all users for better connectivity and
stability than wireless connections.

g. Two (2) Apple IPad Air® tablets with keyboards. We provide you one (1) Apple IPad
Air® tablet with keyboard as part of your initial franchise fee. You must purchase the
second Apple IPad Air® with keyboard yourself.

~poooTw

The estimated initial investment for this hardware is $1,500-$2,500 depending on the type of
computer system preferred and purchased by the Franchisee.
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3. Software

The software that is essential and required to help you in the operation of your business is as
follows:

HealthManager software

Microsoft Windows

Accounting Software — Quick Books
E-Mail address with Internet access
Microsoft Word, Excel and PowerPoint
Adobe Acrobat Standard

~Poo0op

As long as we utilize the web based HealthManager software, we will provide you with
ongoing updates. As the software is upgraded, it may require new hardware for proper
functioning and you are obligated to upgrade your hardware. You must maintain continuous
on-line internet connectivity via network cabling, including hardware and software access.
HealthManager is an internet based program. We can gain independent access to all
information generated through HealthManager. A third party vendor assesses a $30.00
monthly fee for backups, data storage and access to the HealthManager software. This fee
may increase in the future. We have no obligation to assist you in obtaining the necessary
hardware or software. You must contract with your own computer consultants as necessary.

4. Information Security System Requirements:

You must comply with applicable federal and state rules and regulations, including, but not
limited to those promulgated from the Health Insurance Portability and Accountability Act of
1996 (“HIPAA™) and Title XlII of the American Recovery and Reinvestment Act of 2009 (also
cited as the “HITECH Act”). In order to comply with HIPAA and the HITECH Act, you and
ComForCare shall execute a Business Associate Agreement. (See Addendum | of the
Franchise Agreement)

In addition to the aforementioned HIPAA and HITECH Act requirements, we expressly
reserve the right to implement further policies or guidelines regarding information security
including, but not limited to: risk management protocols, email encryption standards,
document retention policies, PCI compliance and the use of third party security advisors and
their security systems/products. You understand that either ComForCare, or their approved
third party information security system providers, may charge you both initial and ongoing
fees for the creation, implementation and maintenance of any information security system
ComForCare, in its sole discretion, deems necessary.
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F. TABLE OF CONTENTS OF OPERATING MANUALS
The Table of Contents of our Current Confidential Operations Manual is as follows:

Subject and Total

Topic Section Number of Pages
Introduction to Homecare One 30
Services & Prices Two 32
Administration Three 176
Caregiver Recruitment Four 54
Caregiver Training & Retention Five 22
Service Inquiries & Intakes Six 26
Marketing & Advertising Seven 113
Scheduling Eight 35
On Call Scheduling Nine 16
Accounting Ten 44
Health Manager’'s User Guide Eleven 98
National Alliances Twelve 181
Compliance Manual Thirteen 55
Competitive Analysis Fourteen 15
Training Workbook Fifteen 167
Caregiver Application Program — Applicant Sixteen 15
Caregiver Application Program Seventeen 20
HealthManager Client Assessment Eighteen 28

G. TRAINING PROGRAM

Our training program has five phases. Phase One and Phase Two training are a combination of self
study, on-line and directed training which occur immediately after the signing of your franchise
agreement, but before you visit our office for Phase Three training. Phase One and Phase Two
training are focused on such things as understanding the basics of the business, how to get started
and applying for home care licenses and/or accreditation (if applicable). Phase Three training
occurs at our Corporate Headquarters. Phase Four and Phase Five training occur on-site at your
franchised location or within your franchised territory. Phase One, Two, Three and Four training are
estimated to take 4 to 8 weeks to complete (excluding home care licensure and/or accreditation, if
applicable) starting from the date of signing your franchise agreement.
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PRE-OPENING TRAINING
(PHASE ONE TRAINING)

Phase One training begins once you have signed your franchise agreement and could take up to 30
days to complete excluding home care licensure and/or accreditation, if applicable. Phase One training
occurs at your Franchised Location or within your Franchised Territory and is comprised of self
study/on-line study. Ideally you will have completed all components of your Phase One training prior to
attending Phase Three training, but it is not a requirement. However, you must have completed Phase
One training within 30 days after successful completion of Phase Three training.

ESTIMATED
HOURS TO INSTRUCTOR/EXPERIENCE
SUBJECT COMPLETE LOCATION @) METHOD
ASSIGNMENT
S. Greenwald
(7.5 years)
. . Franchised T. Robinson TeIephone,
Identify Location 1 . On-line and
Location (10 years) Email
L. Bauerle
(2 years)
. S. Greenwald
Investigate (7.5 years)
Local/State/Federal : > Y€ Telephone,
. : Franchised T. Robinson !
Licenses, if 2 X On-line and
. Location (10 years) )
applicable Email
(start process) L. Bauerle
P (2 years)
S. Greenwald
. (7.5 years)
Identify Insurance Franchised T. Robinson Tele_phone,
Providers 2 . On-line and
Location (10 years) .
(start process) Email
L. Bauerle
(2 years)
S. Greenwald
Obtain Bank (7.5 years)
Accounts and Apply Franchised T. Robinson Tele_phone,
. . 1 X On-line and
for Lines of Credit Location (10 years) .
Email
(start process) L. Bauerle
(2 years)
S. Greenwald
. -~ (7.5 years)
Begin Outf_lttlng Franchised T. Robinson TeIephone,
Your Office 1 X On-line and
Location (10 years) .
(start process) Email
L. Bauerle
(2 years)
S. Greenwald
Begin Business (7.5 years) Telephone
Franchised T. Robinson i '
Plans 1 . On-line and
(start process) Location (10 years) Email
L. Bauerle
(2 years)
Totals 8

(a) We have listed in this column the number of years experience the ComForCare instructor has
relevant to the subject taught for the initial interactive training.
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SELF-STUDY TRAINING
(PHASE TWO TRAINING)

Phase Two training begins once you have signed your franchise agreement and is estimated to take
two weeks to complete. Phase Two training occurs at your Franchised Location or within your
Franchised Territory and is comprised of self-study/on-line study. Each subject, except “Complete
Competitive Analysis” and “Visit DME Providers”, requires that you successfully pass a short test on
each subject (which may be administered on-line) prior to you coming to the Phase Three training at
our office.

SUBJECT H%L.IJ_SSYOF LOCATION METHOD

Introduction to Home Care 25 Franchised Location Self-Study/On-Line
Administration 4.5 Franchised Location Self-Study/On-Line
Services and Pricing 4.5 Franchised Location Self-Study/On-Line
Caregiver Recruiting 45 Franchised Location Self-Study/On-Line
Compliance 25 Franchised Location Self-Study/On-Line
Caregiver Training and Retention 4.5 Franchised Location Self-Study/On-Line
Sales and Marketing Basics Franchised Location Self-Study/On-Line
Scheduling Franchised Location Self-Study/On-Line
On Call Scheduling 2 Franchised Location Self-Study/On-Line
Visit DME Providers 2.5 Franchised Territory Self-Study/On-Line
Complete Competitive Analysis 2.5 Franchised Territory Self-Study/On-Line
Totals 40
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CLASSROOM TRAINING
PHASE THREE TRAINING

We typically conduct the Phase Three Training monthly, or as needed to meet the collective needs
of new franchisees. We reserve the right to modify the training program or the frequency of training,
at any time. All three phases of training are mandatory for you and any proposed manager. The
Initial Franchise Fee includes the cost of the Phase Three Training for 2 people in the Bloomfield

Hills, Ml office.

The Phase Three training program lasts approximately two weeks (10 business days) and must be
completed to our satisfaction. Currently, Phase Three training occurs in two back-to-back calendar
weeks, Monday through Friday of each week, but we reserve the right to alter that schedule so that
the Phase Three training weeks may not be contiguous. We may require you to continue training for
a longer period of time (up to 10 days). You must pay all travel and lodging expenses incurred by
yourself, your trainees or attendees in connection with Phase Three training. See Item 6 for
information about charges for training additional, or subsequent, attendees that need to be trained.

CLASSROOM TRAINING - WEEK 1
(PHASE THREE TRAINING)

SUBJECT

HOURS OF
INTERACTIVE
CLASSROOM

TRAINING

LOCATION

INSTRUCTOR/
EXPERIENCE

(@)

Introduction/
Administration

Bloomfield Hills, Ml

B. Worback
(9 years)
T. Schaub
(11 years)
Josh White
(.5 years)

Services and Legal

Bloomfield Hills, Ml

S. Greenwald
(7.5 years)
L. Bauerle

(2 years)

T. Robinson

(10 years)

Clinical Overview and
Training

Bloomfield Hills, Ml

S. Holmes, RN
(2.5 years)
B. Berg, RN
(8 years)

T. Robinson
(10 years)

Business Strategy

Bloomfield Hills, Ml

B. Worback
(9 years)
T. Schaub
(11 years)
J. White
(.5 years)
J. Cadovich
(.5 years)
S. Greenwald
(7.5 years)
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Financial Strategy

Bloomfield Hills, Ml

Rashi Gupta
(15 years)
A. Stork
(9.5 years)

Care Plan/Case Opening

Bloomfield Hills, Ml

B. Berg, R.N.
(8 years)

Field Staff Training,
Retention and
Recruitment
(manuals/hands-on)

Bloomfield Hills, Ml

S. Wierzbicka
(11.5 years)
B. Worback

(9 years)
T. Robinson
(10 years)

Staff Orientation Training

4.5

Bloomfield Hills, Ml

S. Wierzbicka
(11.5 years)
P. Paszkiewicz
(10 years)
T. Robinson
(10 years)

Health Manager Training

Bloomfield Hills, Ml

A. Stork
(9.5 years)
L. Welch
(5 years)
T. Robinson
(10 years)

Scheduling

Bloomfield Hills, Ml

T. Robinson
(10 years)
L. Welch
(5 years)

Caregiver Shadowing

Bloomfield Hills, Ml

B. Worback
(9 years)
T. Schaub
(11 years)
J. White
(.5 years)
J. Cadovich
(.5 years)

Totals

40

relevant to the subject taught for the initial interactive classroom training.
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CLASSROOM TRAINING — WEEK 2
(PHASE THREE TRAINING)

SUBJECT

HOURS OF
INTERACTIVE
CLASSROOM

TRAINING

LOCATION

INSTRUCTOR/
EXPERIENCE

)

Sales and Marketing
Training

22

Bloomfield Hills, Ml

T. Schaub
(11 years)
S. Bellefleur
(2 years)
T. Pillot
(1.5 years)
T. Walkuski
(9 years)
B. Worback
(9 years)
J. White
(.5 years)
J. Cadovich
(.5 years)

Inquires and Intakes

Bloomfield Hills, Ml

B. Worback
(9 years)
T. Schaub
(11 years)
T. Robinson
(10 years)

National Alliances

Bloomfield Hills, Ml

S. Wierzbicka
(11.5 years)
J. Cadovich

(.5 years)

Dementia Training

Bloomfield Hills, Ml

S. Wierzbicka
(11.5 years)
H. Beamer
(2 years)

Compliance

Bloomfield Hills, Ml

S. Greenwald
(7.5 years)
L. Bauerle

(2 years)

Business Planning and
Goal Setting

Bloomfield Hills, Ml

B. Worback
(9 years)
T. Schaub
(11 years)
S. Greenwald
(7.5 years)
J. White
(.5 years)
J. Cadovich
(.5 years)

Totals

38

(a) We have listed in this column the number of years of experience the ComForCare instructor has
relevant to the subject taught for the initial interactive classroom training.
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ON-SITE TRAINING
(PHASE FOUR TRAINING)

Phase Four training begins once you have completed both weeks of Phase Three training at the
Bloomfield Hills, Michigan office and occurs at the Franchised Location and/or Territory.

The Phase Four training program lasts approximately two weeks, is mandatory, and must be completed
to our satisfaction prior to you opening your Franchise for business.

You are responsible for any fees to complete the tasks/assignments associated with Phase Four training.

You must commence operation of the Franchise within 30 days after successful completion of the Phase
Four training unless: a) otherwise specified in the Franchise Agreement, or b) your state requires that
your Franchised Business obtain a home care license, companion care license and/or accreditation (this
process slows your ability to conduct business). If your state requires such licensure and/or
accreditation, you must commence operation of the Franchise within 30 days of obtaining said license
and/or accreditation.

ESTIMATED HOURS
SUBJECT TO COMPLETE LOCATION ”I;I)?IIIFEQI;JIC[;L%IE/ METHOD
TASK/ASSIGNMENT
S. Greenwald
(7.5 years)
Finalize Office 6 Franchised T. Robinson Telephone,
Location/Lease Location/Territory (10 years) On-line, Email
L. Bauerle
(2 years)
S. Greenwald
(7.5 years)
Obtain Insurance . T. Robinson
and Provide Copy 3 Frgnchlse(_j (10 years) Tel_ephone,_
. Location/Territory S. Holmes, RN On-line, Email
to Franchisor
(2.5 years)
L. Bauerle
(2 years)
S. Greenwald
Submit (7.5 years)

Local/State/Federal 5 Franchised S. Holmes, RN Telephone,
Licenses, if Location/Territory (2.5 years) On-line, Email
applicable L. Bauerle

(2 years)
S. Greenwald
(7.5 years)
Research Wage Franchised S. Holmes, RN Telephone,
and Hour Rules 5 . : : .
; Location/Territory (2.5 years) On-line, Email
and Regulations
L. Bauerle
(2 years)
Update Client S. Greenwald

and/or Employment (7.5 years)

Forms and 6 Franchised S. Holmes, RN Telephone,
Handbooks for Location/Territory (2.5 years) On-line, Email

Local/State/Federal L. Bauerle

Compliance (2 years)
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Complete Outfitting
of Office

Franchised
Location/Territory

S. Greenwald
(7.5 years)
T. Robinson
(10 years)
L. Bauerle
(2 years)

Telephone,
On-line, Email

Complete
Competitive
Analysis

2.5

Franchised
Location/Territory

T. Schaub
(11 years)
B. Worback
(9 years)
S. Stephens
(3 years)

J. White
(.5 years)
S. Greenwald
(7.5 years)
S. Wierzbicka
(11.5 years)
R. Bouchard
(16 years)
J. Cadovich
(.5 years)
S. Holmes, RN
(2.5 years)

Telephone,
On-line, Email

Provide
ComForCare Your
Bill/Pay Estimates

Franchised
Location/Territory

T. Schaub
(11 years)
B. Worback
(9 years)

S. Stephens
(3 years)

J. White
(.5 years)
S. Greenwald
(7.5 years)
S. Wierzbicka
(11.5 years)
R. Bouchard
(16 years)
J. Cadovich
(.5 years)
S. Holmes, RN
(2.5 years)

Telephone,
On-line, Email
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T. Schaub
(11 years)
B. Worback
(9 years)
S. Stephens
(3 years)
J. White
(.5 years)

Finalize Business > Franchised S. Greenwald Telephone,
Plan Location/Territory (7.5 years) On-line, Email
S. Wierzbicka
(11.5 years)
R. Bouchard
(16 years)
J. Cadovich
(.5 years)
S. Holmes, RN
(2.5 years)

Additional _ L. Welch
HealthManager 2 Franchised (5 years) Telephone,
Training Location/Territory A. Stork On-line, Email
(9.5 years)

S. Bellefleur

Website/SEO > Franchised (2 years) Telephone,
Setup Location/Territory J. Savoie On-line, Email

(13 years)

T. Schaub
(11 years)
B. Worback
(9 years)
S. Stephens
(3 years)
J. White
(.5 years)

Begin Caregiver 1 Franchised S. Greenwald Telephone,
Recruitment Location/Territory (7.5 years) On-line, Email
S. Wierzbicka
(11.5 years)
R. Bouchard
(16 years)
J. Cadovich
(.5 years)
S. Holmes, RN
(2.5 years)

Totals 10

(&) We have listed in this column the number of years of experience the ComForCare guide has relevant to the
required task or assignment. The listed instructors are only able to provide guidance on the listed tasks and
assignments. You, as independently owned and operated business owners, are ultimately responsible for
obtaining any required licensures, complying with all wage & hour rules and requirement, complying with all
contractual rules and requirements, and the veracity of any competitive analysis or business plan.
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ON-SITE TRAINING
(PHASE FIVE TRAINING)

Phase Five training consists of 32-40 hours of additional training, at our expense, in your franchised
location/territory within 12 months of the date you open your office. The 32-40 hours may not be
contiguous. If you cancel a scheduled visit, this cancelled visit will count toward eight (8) of the 32-40
hours.

You can request additional on-site assistance at any time. We will provide it at our option, but the
Franchise Agreement does not require us to provide it.

NATIONAL CONFERENCES AND REGIONAL MEETINGS

We will, at our sole discretion, plan and promote an annual training conference for our franchise owners,
as deemed necessary. We require all franchisees to attend or send an approved key employee to any
scheduled annual training conference. We have the right to charge $1,000 for each franchised territory
(up to 2 people) and $350 for each additional attendee that attends the annual conference. If you or an
approved key employee do not attend the annual training conference, you will be assessed a fee of
$3,000 that is payable 10 days after missing the annual training conference.

We require that all franchisees attend the entire annual training conference. Currently, the conference is
conducted over three calendar days and is scheduled as follows: Day One from 8:30 am to 5:00 pm,
Day Two from 8:30 am to 5:00 pm and Day Three from 8:30 am to 5:00 pm. Franchisees that arrive late
or leave early for any of these days may be assessed an absence fee of up to $1,000 per day. This fee
is imposed for each territory owned.

We will, at our sole discretion, plan and promote a regional meeting for our franchise owners, as deemed
necessary. We require all franchisees to attend or send an approved key employee to any scheduled
regional meeting. We have the right to charge up to $250 for two (2) attendees per office. If you or an
approved key employee do not attend the regional meeting, you will be assessed a fee of $1,000 that is
payable 10 days after missing the regional meeting.

We require that all franchisees attend the entire regional meeting. Currently, the regional meeting is
conducted over one calendar day and is scheduled from 8:30 am to 5:00 pm. Franchisees that arrive
late or leave early may be assessed an absence fee of up to $300. This fee is imposed for each territory
owned.

You must pay all travel and lodging expenses incurred by yourself, your employees or attendees in
connection with the Phase Three Training and any other training, conferences or other meetings you or
your employees attend. See Items 6 and 7 for information about charges for training additional
employees.

PRIVATE DUTY NURSING TRAINING

If approved by us to provide private duty nursing services within your Exclusive Area, we may require
that you attend additional training programs and/or refresher courses for you, your manager and/or your
employees as we deem appropriate. As of the date of this Disclosure Document, we are not able to
state or estimate the location, duration or frequency of these PDN training courses as these courses vary
depending on your needs and the needs of our other ComForCare franchisees at the time the training is
offered. However, we currently anticipate that our PDN training program will require five to seven
business days in order to complete. You must pay for you and your employee’s travel, meal, lodging and
payroll expenses while attending this, or any other training program.
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Item 12
Territory

Each new franchise will receive the right to operate their franchise in a territory (Exclusive Area) with an
approximate population between 25,000 and 32,000 people over the age of 65 years. We call this your
Exclusive Area and it will be defined by reference to specified U.S. Postal Service Zip codes that will be
described in Addendum “A” of the Franchise Agreement. Zip codes are a system of postal codes used
by the United States Postal Service (“USPS”) and are changed by the USPS from time to time. The map
of your Exclusive Area will be for illustrative purposes only and will illustrate the Zip codes as they exist in
your Exclusive Area on the date that you sign your Franchise Agreement. Changes by the USPS will
affect the Zip code and area that make up your Exclusive Area. For example, if the USPS moves certain
addresses from a Zip code in your Exclusive Area into a Zip code in another franchisee’s area or into an
unassigned area, those addresses will no longer be part of your Exclusive Area. We utilize the U.S.
Government’'s web site http://factfinder.census.gov and its United States Census 2010 data to determine
specific geographic demographics. However, we will work with you to minimize the impact of such a
change.

During the term of the Franchise Agreement and provided you are in compliance with the Franchise
Agreement, we will not establish or franchise another the right to establish the physical location of
another ComForCare Home Care business inside the Exclusive Area. You may not sell products or
services from any location other than at or from your ComForCare Home Care Franchised Business, and
may not sell products or services identified by the ComForCare Home Care trademarks through any
other channels of distribution, including the Internet (or any other existing or future form of electronic
commerce). Except as expressly provided in the Franchise Agreement or Operations Manual, you will
concentrate all Franchised Business advertising and solicitation within the Exclusive Area.

We (for ourselves and our affiliates) retain all rights not expressly granted to you in the Franchise
Agreement, including the right to:

1. operate, or to grant any other person the right to operate, a ComForCare Business at locations
and on terms we deem appropriate outside the Exclusive Area;

2. market and sell the same products and services authorized under the Franchise Agreement
under other trademarks, service marks and commercial symbols through similar or dissimilar
channels of distribution and pursuant to terms we deem appropriate outside the Exclusive Area;

3. market and sell the products authorized or associated with a ComForCare Home Care
Franchised Business, under the Marks, through any alternative channel of distribution, including,
without limitation, by electronic means such as the Internet and websites that we establish and
pursuant to terms we deem appropriate, within and outside the Exclusive Area;

4. advertise the System on the Internet and to create, operate, maintain and modify or discontinue
the use of one or more websites using the Marks, additionally, we may in the future start offering
for sale products and services that are ancillary or related to the services and needs of customers
of ComForCare Home Care Franchised Businesses and these ancillary products and services
may be offered through our current website or through other websites owned by us or through
any channel of distribution as we determine; and

5. acquire (and be acquired by) and subsequently operate any business of any kind, whether
located within or outside the Exclusive Area (but not a ComForCare Home Care Franchised
Business (i.e., operating under the Marks) within the Exclusive Area).

We are not required to pay you any compensation if it exercises any of these rights.
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Additionally, we and our affiliates have the right to sell and enter into agreements with National Alliances,
both inside and outside the Exclusive Area. A “National Alliance” means any customer which on its own
behalf or through agents, franchisees or other third party owns, manages, services, controls or otherwise
has responsibility for a business in more than one location in more than one state, including, institutional
customers such as hospital chains, insurance companies, referral services, nursing homes, senior citizen
centers, hospice facilities, facilities for the mentally and physically impaired and elder and/or child
daycare facilities or facilities providing homecare services to individuals, whose presence is not confined
within any one particular franchisee’s Exclusive Area regardless of the aggregate contract amount of the
services the franchisee wishes to perform. If a National Alliance requests services inside the Exclusive
Area and you meet the operational and performance standards, have obtained a license to provide
personal care services (if required) and have completed all appropriate franchise training, we will offer
you the right to provide the services to the National Alliance on the terms and conditions outlined in the
contract we negotiate with the National Alliance. We will not be required to offer you the right to provide
services to a National Alliance if: (i) you are in default of your Franchise Agreement or any other
agreement with us, (ii) you are not qualified to provide the services requested by the National Alliance, or
(i) you do not agree to provide the services in accordance with the contract we negotiated with the
National Alliance. If we do not offer the National Alliance business to you then we may: (i) provide the
services requested by the National Alliance inside the Exclusive Area, or (ii) contract with a third party,
which may be another ComForCare Home Care franchisee or unrelated third party to provide the
services requested by the National Alliance inside the Exclusive Area. ComForCare will not be required
to pay you any consideration or compensation if we or a third party provide services to a National
Alliance inside the Exclusive Area.

You may not solicit sales outside your Exclusive Area. You may, however, accept orders for service
outside your Exclusive Area, through the internet or other means, if the exclusive area is not owned by
another ComForCare Home Care franchise owner or you have written permission from the franchisee
who owns the Exclusive Area from which the order came. It is not our responsibility to obtain that
permission from any ComForCare Home Care franchisee on your behalf. If a non-owned exclusive area
in which you have a customer has been purchased by another ComForCare Home Care franchisee, you
may continue to serve those customers if, and only if, you provide us a list of those clients. This list must
include the name, address, phone number, service start date and frequency of service. Also see Section
10 of the Franchise Agreement regarding your rights to market to clients outside of your Exclusive Area
as well as the management of clients and referral sources within your Exclusive Area by pre-existing
ComForCare Franchise Businesses prior to your franchise grant.

You do not receive the right to acquire additional or contiguous franchise territories automatically. You
may, however, purchase additional territories or franchises with our approval.

To maintain the exclusivity of your area and retain your business, you must attain and maintain, at the
minimum the following:

a. Beginning with the 12th month after the Effective Date of the Franchise Agreement you must achieve
and maintain minimum gross sales of $5000 in each standard two week billing period.

b. Beginning with the 24th month after the Effective Date of the Franchise Agreement you must achieve
and maintain minimum gross sales of $7500 in each standard two week billing period.

c. Beginning with the 36th month after the Effective Date of the Franchise Agreement you must achieve
and maintain minimum gross sales of $10,000.

d. Beginning with the 48th month after the Effective Date of the Franchise Agreement you must achieve
and maintain minimum gross sales of $15,000 in each standard two week billing period.

e. Beginning with the 60th month and through the end of the Term of the Franchise Agreement, or any
renewal term, after the Effective Date of this Agreement you must achieve and maintain minimum
gross sales of $20,000 in each standard two week billing period.
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We reserve the right to define “Effective Date” as the shorter of 30 days from completion of your training
or the date you received your state license (if applicable).

As long as the minimum gross sales are maintained and you are in compliance with the provisions of
your Franchise Agreement, you may keep the exclusive rights to your Exclusive Area. If you do not
maintain this minimum gross sales level or do not comply with the other provisions of your Franchise
Agreement, we may reduce your Exclusive Area, eliminate your exclusive rights, or terminate your
Franchise Agreement. If we remove your exclusive rights, you will no longer have an exclusive area.
You may face competition from other franchisees, from outlets that we own, or from other channels of
distribution or competitive brands that we control. The designated levels of minimum gross sales do not
imply that you will achieve these amounts or any other amounts within any certain timeframe.

You may not relocate the Franchise business office without our express written consent. If your lease for
the premises expires or terminates without your fault, or if in our judgment there is a change in the
character of the location of the office sufficiently detrimental to its business potential to warrant its
relocation, we will grant permission for relocation of your office to a location approved by us. Any
relocation must be at your sole expense.

Item 13
Trademarks

ComForCare is the owner of exclusive registered trademark rights with the United States Patent and
Trademark Office (“"USPTQ”) as well as common law rights, in the ComForCare Senior Services name
and logo, the ComForCare Home Care CFC name and logo and other marks identified in the chart
below. ComForCare grants you a limited, non-exclusive license to operate your business under the
name “ComForCare Senior Services” and ComForCare Home Care CFC.”. We may secure additional
trademarks that you may use to operate and identify your business. This includes trade names, trade
dress, services marks, trademarks and logos that are used to operate and identify your business and
these are collectively referred to as the “Marks”.

The following table shows the status of federal trademark registrations and applications for federal

registration on the Principal Register with the United States Patent and Trademark Office (“USPTQ") for
registrations of these Marks licensed to you.
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Mark Filing Renewal Serial Registration Status
Date Date Number Number/Date
r— Registered on
st 2767365 -
N W 12/18/00 09/23/23 76183403 09/23/03 the Prl_nC|paI
Reqister
ComForcare Senior 2894388 Registered on
. 03/05/03 10/19/24 76496102 the Principal
Services 10/19/04 .
Register
3188481 Registered on
ComForcare 08/20/04 12/26/16 7660888 12/26/06 the Principal
Register
4873082 Registered on
ComForCare Home Care 01/05/15 12/22/21 86495145 12/22/15 the Principal
Register
4637021 Registered on
DementiaWise 04/09/14 11/11/24 86246658 11/11/14 the Principal
Register
3235361 Registered on
Ut Your Side 12/28/05 04/24/17 78781504 04/24/07 the Principal
Register
4862144 Registered on
12/04/14 12/01/20 86470913 the Principal
03/12/15 86561775 Pending
ComForCare
Joyful Memories 04/29/15 86614064 Pending

We do not have a federal registration for the trademarks identified as “pending” in the chart above,
including one pending application for our principal trademark ComForCare Home Care CFC (stylized)
noted above. Therefore, our trademark does not have as many legal benefits and rights as a federally
registered trademark. If our right to use the trademark is challenged, you may have to change to an
alternative trademark, which may increase your expenses.

ComForCare may establish new Marks in the future and you must use and display the Marks according
to our specifications. You must modify or discontinue use of a trademark or trade dress if we modify or
discontinue using it. You will bear all costs associated with changes to Marks or introduction of new
Marks. You must follow ComForCare rules when you use these Marks. You cannot use a hame or Mark
as part of a corporate nhame or with modifying words, designs or symbols except for those which
ComForCare has licensed to you. You may not use the registered ComForCare Senior Service’'s name
in the sale of an unauthorized product or service or in any manner ComForCare does not authorize in
writing. You may not use any other Mark, name, commercial symbol or logo in connection with the
operation of your ComForCare Home Care business.

There is presently no effective determination of the U.S. Patent and Trademark Office, Trademark Trial

and Appeal Board, the trademark administrator of this state, or any state or federal court, of any pending
infringement, opposition or cancellation proceeding or any pending material litigation involving the Marks
which is relevant to the use of the Marks in accordance with the terms of the Franchise Agreement in this
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state and no agreements exist which significantly limit in any manner material to you, the rights of
ComForCare to use or license the use of Marks, names, logos or symbols.

You may not use the term “ComForCare” or “At Your Side” in your business entity’s legal name. You
must not contest, directly or indirectly, ComForCare’s use or, rights in and ownership of the Marks, trade
secrets or methods and procedures are a part of the ComForCare Home Care system. You must not
register, seek to register or contest ComForCare sole right to register, use and license others to use the
Marks, names, information and symbols.

You must immediately notify ComForCare of any apparent infringement of or challenge to your use of
any Marks, and ComForCare has sole discretion to take the action it deems appropriate. If it deems
such action necessary and appropriate, although we are not required to do so, ComForCare will protect
the right to use the Marks and defend you against claims of infringement or unlawful competition arising
out of the use of the Marks.

Any goodwill associated with the Marks, including any goodwill which might be deemed to have arisen
through your activities, inures directly and exclusively to the benefit of ComForCare. There are no
infringing uses known to ComForCare that could materially affect your use of the Marks in this state or in
any state where the business is to be located.

Item 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

ComForCare does not currently own any rights to any patent that is material to the franchised business,
nor are there any pending patent applications material to the franchised business. ComForCare does
claim copyright protection for the Operations Manuals and for certain other written materials developed
by ComForCare to assist you in the operation of your ComForCare Home Care business.

ComForCare has applied for and obtained a federal copyright registration for the following items:

Name of Copyrighted Duration of Registration Does
: . . ComForCare
Material Copyrighted Material Number/Date
Intend to Renew
HealthManager User’'s TXU-1-053-526
Guide 95 Years March 21, 2002 ves
ComForCare

Confidential 95 Years LRy Yes

Operations Manuals December 9, 2014

ComForCare TV
Commercial — Defy 95 Years PA-1-952-166 Ves
i April 1, 2015
Expectations

There are no material determinations of the United States Patent and Trademark Office, the United
States Copyright Office or a court regarding the copyrighted items listed above.

You are prohibited from copying, or otherwise reproducing or making HealthManager available to any
unauthorized person. Any software provided must be returned to ComForCare if you materially breach
the Franchise Agreement, or if the Franchise Agreement is terminated or expires.

You must not directly or indirectly contest our right to our claimed copyrights that are a part of the
ComForCare Home Care business. You must notify us immediately if you learn about an infringement or
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challenge to our copyrighted works. ComForCare will take the action we think is appropriate.
ComForCare has no obligation to defend you or to prosecute any legal action against others with respect
to any infringement, unfair competition or other claim related to any claimed copyrights.

ComForCare possesses certain valuable, proprietary and confidential information relating to the
operation of ComForCare Home Care businesses, including procedures, processes, methods, marketing
techniques, customer lists, pricing, customer service, networking and other information which is valuable
and considered by ComForCare to be proprietary and confidential information. ComForCare discloses
confidential information to you through its training program, and though the Confidential Operations
Manuals. ComForCare provides guidance to you during the term of the Franchise Agreement, solely for
your use in the development and operation of your ComForCare Home Care business.

You will not acquire any interest in the confidential information. You have the limited right to utilize it in
your franchise business, and cannot use the information in any other business or capacity. You must
maintain the absolute confidentiality of the proprietary information during and after the term of the
Franchise Agreement, and must not make any unauthorized copies of any portions of information. You
must adopt and implement all reasonable procedures prescribed by ComForCare to prevent
unauthorized use, duplication, reverse engineering or disclosure of ComForCare’s confidential
information to sign non-disclosure and non-competition agreements, to the extent permitted by law.

Iltem 15
Obligation to Participate in the Actual Operation of the Franchise Business

We require that you personally supervise the franchise business full time as well as employ on a full time
basis, at least one other administrative or marketing employee. “Full-time” is defined as the expenditure
of at least 35 hours of work per week, including vacation, sick leave and other excused absences (a
minimum of 70 hours weekly cumulatively between these two individuals). Either you or your full-time
employee must function full-time in a sales or marketing capacity for the Franchised Business. Where
allowed by law, you also must employ, on a part-time, contingent basis, a nurse for the purpose of
performing initial and supervisory client assessments.

You must have regular services available at least 8 hours a day, 5 days a week and emergency services
must be available 24 hours a day, 7 days a week. All services are to be provided according to the terms
of a written contract and all personnel must be certified and/or licensed to conduct the services they may
be conducting (if a certification and/or licensure is required). In some states, you may be required to
employ a person with health care experience to manage the daily operations of your business and/or
supervise clients and caregivers.

All of the owners of the Franchise must sign a personal guaranty in the form attached to the Franchise
Agreement.
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Item 16
Restrictions on What the Franchisee May Sell

You must offer and provide all the services that we require. We reserve the right to change the nature
and type of goods and services you are authorized to provide as a franchisee, however, we will do so
only for good faith business reasons. The primary service you are authorized to provide as a franchisee
is to provide staff for in-home care. You should not solicit sales outside your Exclusive Area (see ltem 12
and Section 10 of the Franchise Agreement for more information on restrictions). You may not, without
our prior written approval, offer any services or products unless authorized by us for the ComForCare
Home Care business.

Item 17
Renewal, Termination, Transfer and Dispute Resolution

This table lists certain important provisions of the franchise and related agreements. You should
read these provisions in the agreements attached to this disclosure document.

THE FRANCHISE RELATIONSHIP

Section in
. Franchise
Provision Summary
or other
Agreement
a. Length of the franchise Section 2 Term of Franchise Agreement is 10 years

term

If you are in good standing, you can add additional
terms. You may be asked to sign contract with
Section 16 materially different terms and conditions than your
original contract, but the boundaries of the
Territory will remain the same.

b. Renewal or extension of
the term

Sign new agreement after giving notice of renewal
for the franchise. You have a right to renew the
franchise for an additional term equal to the then
Section 16 | customary initial term granted under our then
current form of the standard franchise agreement
which may be materially different from the original
contract.

c. Requirements for
franchisee to renew or extend

You may terminate the agreement on any grounds

d. Termination by franchisee | Section 17 .
available by law.

e. Termination by franchisor Not

without cause applicable Not applicable

We may terminate Franchise Agreement only if
Section 17 | you default in performance under the terms of
Franchise Agreement

f. Termination by franchisor
with cause
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We may terminate Franchise Agreement if any
other franchise agreement or any other agreement
between us or any of our Affiliates and you is

g. Cross-Default Section 20 terminated. Termination will be effective on the
date that the other agreement is terminated unless
we provide notice to you otherwise.

You have 30 days to cure: nonpayment of fees,
failure to obtain possession of store, failure to
B " . attend training, unauthorized use of Marks, failure

h. “Cause” defined — curable . : .

Section 17 on three or more occasions in any 12 months to

defaults o .
submit financial statements, reports or other data,
becoming insolvent and any other breach of the
agreement not listed.

i. “Cause” defined — non- Not Not anplicable

curable defaults applicable PP
Termination of the Franchise Agreement will

j. Franchisee’s obligations on . require removal of identification, payments of

N Section 19 .
termination/nonrenewal amounts due and return of Operations Manual,
operating software and confidential information

K. Ass_lgnment of contract by Section 15 No restrictions on our right to assign.

franchisor

l. “Transfer” by franchisee — , Includes transfer of contract or assets or

. Section 15 .
defined ownership change
m. Franchisor approval of . We have the right to approve all transfers but will
: Section 15 :

transfer by franchisee not unreasonably withhold approval
New franchisee qualifies, transfer fee paid,

n. Conditions for franchisor _ purchase agreement approved, training arranged

Section 15 | and current franchisee agreement signed by new

approval of transfer .
franchisee. No transfer fee for transfer to
immediate family member.

0. Franchlsor§ right of f!rst , . We can match any offer for the franchisee’s

refusal to acquire franchisee’s | Section 15 buSi

) usiness

business

p. Franchisor’s option to Not

purchase franchisee’s . Not applicable

X applicable
business
g. Death or disability of . Franchise must be assigned by estate to an
: Section 15 )

franchisee approved buyer in twelve months

r. Non-competition covenants No involvement in competing business anywhere

during the term of the Section 7 : peting yw

) in US

franchise

s. Non-competition covenants No competing business for two years within 75

after the franchise is Section 19 miles of your location or within 75 miles of another

terminated or expires

ComForCare franchise
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t. Modification of the

No modifications generally, except in writing.
Operations Manual may be modified. Only the
terms of the franchise agreement and disclosure

Section 20 | document are binding (subject to state law). Any
agreement ) : .
representations or promises outside of the
disclosure document or franchise agreement may
not be enforceable.
Only the terms of the Franchise Agreement are
u. Integration/merger clause Section 20 bmdmg (subject to federal law). Any other
promises may not be enforceable, except as set
forth in this disclosure document.
. . Except for certain claims, the parties must first
v. Dispute resolution by . . . . .
oo o Section 18 mediate any dispute subject to applicable state
arbitration or mediation law
w. Choice of forum Section 20 Michigan (subject to applicable state law)
. Choice of law Section 20 Michigan law applies (subject to applicable state

law)

Item 18

Public Figures

We do not use any public figure to promote its franchise.
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ltem 19
Financial Performance Representations

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

This Item 19 contains historical financial performance data as provided by certain franchisees; and thus
we have a reasonable basis and written substantiation for the representation set forth below. Written
substantiation of the data used in preparing this information and for the financial performance
representation made in this Item 19 will be made available to you upon reasonable request. The
representations made in this Item 19 are based upon the franchise system’s outlets existing for the
period of time indicated below unless otherwise specifically excluded, as discussed below.

Importantly, the success of your franchise will depend largely upon your personal abilities, your use of
those abilities and your market. Some franchisees have generated gross sales in the amounts shown in
the table below. Your individual results may differ. There is no assurance you will achieve gross sales in
these amounts.

The data in Tables A and B below contains certain information related to gross sales realized only by our
franchisees open for the period January 1, 2015 through December 31, 2015 and does not include any
sales taxes. We consider an office to be open once they have completed their training, their assigned
door opening tasks and are able to provide, at least, unlicensed homemaker/companionship services
within their exclusive area.

The gross sales amounts presented in Tables A and B below are based upon information reported to us
by ComForCare franchisees whose offices have been open for at least 12-months for the period ending
December 31, 2015, and only for those offices that have reported a full 12 months of gross sales data in
each of the last two years. The gross sales amounts presented in Tables A and B below do not include:
(1) data for territories purchased and not yet opened by franchise owners and (2) data for territories held
by owners for resale that have been idled pending location of a buyer. In some instances ComForCare
franchise owners have purchased more than one franchise territory and report franchise sales and
royalty information as a single unit for all territories they own and/or operate multiple territories out of one
central office.

The information has been extracted from royalty reports reported to us. We have not audited this
information, nor have we independently verified this information. These figures are only estimates of
what we think your gross sales could be. Your individual results may differ. There is no assurance that
you will achieve the same results.

In addition, in conjunction with the services provided to seniors, the population size, density of seniors

and number of people over the age of 65 in the exclusive areas for the franchise owners represented in
Tables A and B below may not be similar to, or representative of, the exclusive area you may purchase.
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TABLE A - GROSS SALES INFORMATION BY FRANCHISE OWNER (INCLUDING THOSE WITH
MULTIPLE TERRITORIES) OPERATING AT LEAST ONE FULL YEAR

Number/ . Lowest

. Number/ Highest and

. Average Percent Median
Franchisee , - , Percent And Second Second
- Total Owner’s Attained Owner’s . .
Owner’s Time Attained or Highest Lowest
in Business Owners Gross or Gross Exceeded Owner’s Owner’s
Sales Exceeded Sales i
Average Median Gross Sales Gross
9 Sales
Franchisees —

$10,633,567 | $329,166

0 0 b 1 b
;ié g&;ﬁi 28 $1,642,945 9 (32%) $1,230,951 14 (50%) $2.024.175 $120 388
Franchisees — o o $6,113,303 $317,240
85-120 months 23 $1,432,889 7 (30%) $1,014,006 12 (52%) $3.445.770 $207.303
Franchisees — o o $3,085,125 $236,051
61-84 months 32 $1,042,418 12 (37%) 827,115 16 (50%) $2.714 256 $99 855
Franchisees — o o $1,878,738 | $364,385
49-60 months 1 $709,097 4 (36%) $577,520 6 (55%) $1.067,111 $297,074
Franchisees — o 0 $2,033,347 | $250,782
37.48 months 14 $1,063,106 7 (50%) $1,058,473 8 (57%) $1.867 560 $206.129
Franchisees — o o $2,041,079 $98,884
25.36 months 14 $556,610 | 7(50%) | $506,117 | 7 (50%) $968,573 | $67.469
Franchisees — 0 0 $1,064,661 $33,878
13-24 months 13 $391,462 6 (46%) $323,635 7 (54%) $961.733 $28.383

Total/Average 135 $1,095,418 | 46 (34%) $758,749 69 (51%) n/a n/a

Table A Notes

(@) Table A provides the annual gross sales reported by individual franchise owners operating at

(b)

least one full year and aggregates gross sales for owners with multiple territories, regardless of
the number of territories owned by those individual owners and the number of physical offices
from which those individual franchisees operate. As a result, the data represented in Table A
may be more favorable than the data reported by franchise territory as represented in Table B
below.

Of the 135 total franchise owners listed in this table, 23 of those franchise owners own multiple
territories. Of those 23 franchise owners that own multiple territories, seven of those owners
have one additional territory and operate a separate office for that territory, 14 of those owners
have one additional territory operated out of a single office, one owner has two additional
territories operating out of a single office, and one owner has three additional territories
operating out of two additional offices. For the owners listed in this table that own multiple
territories, we have grouped gross sales data for all of the territories they purchased under
their oldest “Franchisee Owner’s Time in Business” category.
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(c) The 28 franchise owners operating for “121 months and greater” in this table includes gross
sales of $2,924,175 for the first franchisee who originally began operations on May 1, 1996,
which is a sister company to ComForCare and who is affiliated through a common owner.

(d) For the distribution of start dates, please see Table B; Note (d).

TABLE B - GROSS SALES INFORMATION BY FRANCHISE TERRITORY OPERATING

AT LEAST ONE FULL YEAR

Number/ Number/ Highest Lc;vr\:gst
Franchise Average Percent Median Percent Anngecond Second
Territory Total Territory's | Attained | Territory’s | Attained Highest Lowest
Time in Territories Gross or Gross or Terr%tor o Territorv's
Business Sales Exceeded Sales Exceeded Gross Sgles Grossy
Average Median Sales
Franchisees —
121 months 28 $1,420,304 | 9(32%) | $922,996 | 14 (50%) $$120§62343'157657 ifgg'ggg
and greater e '
Franchisees —
85-120 28 $1,006,320 | 13 (46%) | $968,416 | 14 (50%) g'gig';gg %9087631073
months T '
Franchisees — 0 0 $3,085,125 $140,795
61.84 months 41 $965,763 | 14 (34%) | $616,368 | 21 (51%) $2.807 648 $99.855
Franchisees — 0 0 $2,033,347 $206,129
37-60 months 26 $872,444 11 42%) $588,050 13 (50%) $1.878.738 $64.887
Franchisees — $2,041,076 $67,469
2536 months 17 $499,348 7 (41%) $453,378 9 (53%) $968 573 $28.264
Franchisees — $1,064,661 $28,383
13-24 months 17 $333,855 6 (35%) $323,635 9 (53%) $961,733 $0
Total/Average 157 $919,680 59 (38%) $610,993 79 (50%) n/a n/a

Table B Notes

(a) Table B provides the annual gross sales reported by individual franchise territory for those
operating at least one full year.

(b) The financial data in this table excludes the results of two franchisees that each own two

territories but each report sales and royalty information only as a single unit for all territories
owned. They do not maintain separate operational and sales records for each of their territories.
The two excluded franchisees attained gross sales of $2,402,340 and $1,413,521 respectively,
for the 12 months ended December 31, 2015.

(c) The 28 franchise territories operating for 121 months and greater in this table includes gross
sales of $2,924,175 for the first franchisee who originally began operations on May 1, 1996,
which is a sister company to ComForCare and who is affiliated through a common owner.

(d) This table includes territories opened in each year from 1996 through December 31, 2014 with
the distribution of start dates as follows: 2014 - 17, 2013 - 17, 2012 — 15, 2011 - 12, 2010 — 14,
2009 - 26; 2008 — 10; 2007 — 7; 2006 — 11; 2005 — 7; 2004 — 8; 2003 - 9 ; 2002 — 3and 1996 — 1.
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We consider a territory to be open once they have completed their training, their assigned door
opening tasks and are able to provide, at least, unlicensed homemaker/companionship services
within their exclusive area.

Average Gross Margin Percentage (%) - Table C

The information contained in the table below is historical, based on unaudited reporting by individual
franchisees and may not be relied upon as a projection or forecast of what Gross Sales, Cost of
Goods Sold or Gross Margins a new franchisee may experience. The franchised offices that
reported data for Table C below may not be the same as those reporting under Tables A and B
above. These are not the only metrics associated with the operation of your business. There is no
assurance that your metrics will be comparable to our other franchisees. The data in Table C below
was generated from our internal 2015 Benchmarking Survey. Only owners whose offices that were
open as of January 1, 2015 received the Benchmarking Survey and all figures reported were only
through the first six months of 2015 ending June 30, 2015. Not all offices that were open prior to
January 1, 2015 participated in the 2015 Benchmarking Survey. Specifically, 71 franchise owners
provided both information on their Gross Sales and Costs of Goods Sold (as defined below) and
were thus included in Table C. These figures were not independently audited.

TABLE C - 2015 AVERAGE GROSS MARGIN % - FROM FRANCHISE OWNERS (INCLUDING
THOSE WITH MULTIPLE TERRITORIES)

Franchise Owner’s Average Gross Margin Number/Percent
Annualized Gross Total Owners 9 o 9 Attained or Exceeded
Sales 0 Average

Up to $500,000 21 31.56% 10 (48%)
$500,000 to 0 o
$1.000,000 20 33.31% 11 (55%)
$1,000,000 and Over 30 34.42% 17 (57%)
Total/Average 71 33.98% 34 (48%)

Table C Notes

a. Gross Margin means total revenue (gross sales) less the Cost of Goods Sold (COGS). COGS,
for purposes of this disclosure, includes direct costs related to direct care staff including wages,
state and federal related payroll taxes and workers’ compensation insurance. Gross Margin %
means the percentage derived by dividing Gross Margins by Gross Sales.

b. Table C provides the average gross margin percentages reported by certain individual franchise
owners and aggregates gross margin results for owners with multiple territories, regardless of
the number of territories owned by those individual owners and the number of physical offices
from which these individual franchisees operate. As a result, the average gross margin
percentages reported above may vary slightly if such data was reported by individual franchise
territory.

The disclosure figures for Table A, B and C do not reflect all other costs or expenses that must be
deducted from the gross revenue or gross sales figures to obtain your net income or profit. You
should conduct an independent investigation of costs and expenses you will incur in operating your
franchise business. Current franchisees or former franchisees listed in the disclosure document
may be one source of this information.
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Based on all of the matters mentioned in this Item 19, we recommend that you make your own
independent investigation to determine whether or not the franchise may be profitable to you and
worth the risk. We suggest strongly that you consult your financial advisor or personal accountant
concerning financial projections and federal, provincial and local income taxes and any other
applicable taxes that you may incur in owning and operating a franchised business. We will provide
written substantiation for the financial performance representation to any prospective franchisee
upon reasonable request.

Other than the preceding financial performance representation, we do not make any financial
performance representations. We also do not authorize our employees or representatives to make
any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the franchisor’s
management by contacting Philip LeBlanc at ComForCare Health Care Holdings, Inc., 2520
Telegraph Road, Suite 201, Bloomfield Hills, Ml 48302, 248-745-9700, the Federal Trade
Commission and the appropriate state regulatory agencies.
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Item 20

Outlets and Franchisee Information

Table No. 1

Systemwide Outlet Summary

For Years 2013 to 2015

Column 1 Column 2 Column 3 Column 4 Outlets Column 5
Outlet Type Year Outlets at the Start at the End of the Net Change
yp of the Year Year 9
2013 160 177 +17
Franchised 2014 177 182 +5
2015 182 187 +5
2013 1 1 0
Company-Owned 2014 1 1 0
(@
2015 1 1 0
2013 161 178 +17
Total Outlets 2014 178 183 +5
2015 183 188 +5

(a) This one location listed as Company Owned is the original ComForCare Home Care business
that was incorporated January 1, 1996, converted to a franchise on April 1, 2001 and which is a
sister company to ComForCare, affiliated through a common owner. However, ComForCare
itself is not in the line of business being franchised.

5