FRANCHISE DISCLOSURE DOCUMENT

La Quinta Franchising LLC
A Nevada limited liability company

22 Sylvan Way
LA Ql/_] I N TA Parsippany, New Jersey 07054
(800) 758-8999

BY WYNDHAM https://development.wyndhamhotels.com/

The franchisee will operate a La Quinta® Inn & Suites guest lodging facility offering overnight accommodations
and related services.

The total investment necessary to begin operation of a La Quinta® Inn & Suites franchise for a 110-room new
construction facility ranges from $12,809,423 to $17,222,029, including $73,350 to $100,975 that must be paid to
the franchisor or an affiliate. The total investment necessary to begin operation of a La Quinta® Inn & Suites
franchise for a 100-room conversion facility ranges from $4,339,306 to $7,368,549 including $65,200 to $102,900
that must be paid to the franchisor or an affiliate. Land acquisition and site preparation costs are not included in
these ranges.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other information in
plain English. Read this Disclosure Document and all accompanying agreements carefully. You must receive this
Disclosure Document at least 14 calendar days before you sign a binding agreement with, or make any payment to,
the franchisor or an affiliate in connection with the proposed franchise sale. Note, however, that no governmental
agency has verified the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for you. To discuss
the availability of disclosures in different formats, contact Franchise Development Department, La Quinta
Franchising LLC, 22 Sylvan Way, Parsippany, NJ 07054 or call (800) 758-8999.

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure Document alone
to understand your contract. Read all of your contract carefully. Show your contract and this Disclosure Document
to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you make up
your mind. More information on franchising, such as “A4 Consumer’s Guide to Buying a Franchise,” which can
help you understand how to use this Disclosure Document, is available from the Federal Trade Commission. You
can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington,
D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for additional information. Call your state
agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: March 31, 2025, as amended April 11, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more

information:

Question

Where to Find Information

How much can | earn?

Item 19 may give you information about outlet sales, costs, profits
or losses. You should also try to obtain this information from
others, like current and former franchisees. You can find their
names and contact information in Item 20 or Exhibits

E-1 and E-2.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor or at the
franchisor’s direction; Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must use.

Does the franchisor have
the financial ability to
provide support to my
business?

Item 21 or Exhibit D includes financial statements. Review these
statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the number of company-
owned and franchised outlets.

Will my business be the
only La Quinta by
Wyndham business in my
area?

Item 12 and the “territory” provisions in the franchise agreement
describe whether the franchisor and other franchisees can compete
with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its management
have been involved in material litigation or bankruptcy
proceedings.

What’s it like to be a La
Quinta by Wyndham
franchisee?

Item 20 or Exhibits E-1 and E-2 list current and former
franchisees. You can contact them to ask about their experiences.

What else should | know?

These questions are only a few things you should look for. Review
all 23 Items and all Exhibits in this disclosure document to better
understand this franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you
are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group
of suppliers the franchisor designates. These items may be more expensive than similar items you
could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you market,
and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have
to sign a new agreement with different terms and conditions in order to continue to operate your
franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other
creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in Exhibit
B.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the Table of
Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation and/or litigation only in New Jersey. Out-
of-state mediation or litigation may force you to accept a less favorable settlement
for disputes. It may also cost more to mediate or litigate with the franchisor in New
Jersey than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligations under the franchise agreement even though your
spouse has no ownership interest in the franchise. This guarantee will place both
your and your spouse’s marital and personal assets, perhaps including your house,
at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.

La Quinta FDD MB
Q2/2025



Addendum to the Franchise Disclosure Document Pursuant to The Michigan Franchise Investment Law

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise documents. If any
of the following provisions are in these franchise documents, the provisions are void and cannot be enforced
against you.

a)
b)

d)

f)

9)

h)

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel which
deprives a franchisee of rights and protections provided in this Act. This shall not preclude a franchisee,
after entering into a Franchise Agreement, from settling any and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its term except for
good cause. Good cause shall include the failure of the franchisee to comply with any lawful provision of
the Franchise Agreement and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly compensating the
franchisee by repurchase or other means for the fair market value at the time of expiration of the franchisee’s
inventory, supplies, equipment, fixtures and furnishings. Personalized materials which have no value to
the franchisor and inventory, supplies, equipment, fixtures and furnishings not reasonably required in the
conduct of the franchise business are not subject to compensation. This subsection applies only if (i) the
term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the license or other
agreement from continuing to conduct substantially the same business under another trademark, service
mark, trade name, logotype, advertising, or other commercial symbol in the same area subsequent to the
expiration of the franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally available to other
franchisees of the same class or type under similar circumstances. This section does not require a renewal
provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall not preclude
the franchisee from entering into an agreement, at the time of arbitration, to conduct arbitration at a location
outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise, except for
good cause. This subdivision does not prevent a franchisor from exercising a right of first refusal to
purchase the franchise. Good cause shall include, but is not limited to:

I.  The failure of the proposed transferee to meet the franchisor’s then current reasonable qualifications
or standards.

ii.  The fact that the proposed transferee is a competitor of the franchisor or sub-franchisor.

iili.  The unwillingness of the proposed transferee to agree in writing to comply with all lawful
obligations.

iv.  The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor or to
cure any default in the Franchise Agreement existing at the time of the proposed transfer.

A provision that requires the franchisee to resell to the franchisor items that are not uniquely identified with

the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a right of first
5
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refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide third party
willing and able to purchase those assets, nor does this subdivision prohibit a provision that grants the
franchisor the right to acquire the assets of a franchise for the market or appraised value of such assets if
the franchisee has breached the lawful provisions of the Franchise Agreement and has failed to cure the
breach in the manner provided in subdivision (c).

i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise transfer its
obligations to fulfill contractual obligations to the franchisee unless provision has been made for providing
the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not constitute approval,
recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Office of the Attorney General, Consumer
Protection Division, Attn: Franchise Section, 525 W. Ottawa Street, G. Mennen Williams Building, 1st Floor,
Lansing, Michigan 48913, (517) 373-7117.
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ITEM 1. THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES
To simplify the language in this Disclosure Document, “we,” “our” or “us” means La Quinta Franchising LLC, a
Nevada limited liability company, the franchisor. “You” means the person or entity who buys the franchise, the
franchisee. If the franchisee is a corporation, partnership or other entity, “you” includes the franchisee’s owners.

The Franchisor, Its Affiliates and Parents. We are a Nevada limited liability company, formed on December 17,
2002. We are a subsidiary of Wyndham Hotel Group, LLC, a Delaware limited liability company (“Wyndham Hotel
Group”), which is wholly owned by Wyndham Hotels & Resorts, Inc., a Delaware corporation (“Wyndham Hotels
& Resorts” or “WHR”). WHR guarantees the performance of our obligations under the “Franchise Agreements”
we enter into with franchisees.

WHR was created by virtue of a tax-free spin-off of the hotel and transient lodging businesses of Wyndham
Worldwide Corporation (“Wyndham Worldwide”) on May 31, 2018, through the distribution of 100% of the
common stock of WHR to Wyndham Worldwide shareholders of record as of the close of business on May 18,
2018. On June 1, 2018, WHR began trading on the New York Stock Exchange as a standalone public company.
Following the spin-off, the remaining businesses of Wyndham Worldwide continued to operate as Travel + Leisure
Co. (formerly Wyndham Destinations, Inc.), a publicly traded timeshare and timeshare exchange company.

Our Principal Place of Business and Agent for Service of Process. Our business address, and that of WHR,
Wyndham Hotel Group, Worldwide Sourcing Solutions, Inc. (“WSSI”), and the Lodging Affiliates identified below
is 22 Sylvan Way, Parsippany, New Jersey 07054. Our agent for service of process in the state of our principal place
of business is Corporate Creations Network Inc., 111 Town Square Place, Suite 1510, Jersey City, NJ 07310. Our
agents for service of process in certain other states are disclosed in Exhibit B.

Affiliates that Provide Products or Services to Franchisees. Wyndham Hotel Group and its affiliate, WSSI,
offer goods and services to our franchisees and the franchisees of the Lodging Affiliates as defined below. See
Items 5 and 8.

Lodging Affiliates. In addition to the Franchisor, Wyndham Hotel Group directly and indirectly owns other
franchising subsidiaries in the lodging industry (the “Lodging Affiliates”). The following table lists our U.S.
Lodging Affiliates that offer franchises and the guest lodging system each supports. The Lodging Affiliates do not
own or operate any lodging facilities.

U.S. Lodging Affiliates: Supported Guest Lodging System:
Americlnn International, LLC (“AMI”) Americlnn®
Baymont Franchise Systems, Inc. (“BFS”) Baymont Inn & Suites®
Days Inns Worldwide, Inc. (“DIW”) Days Inn®
Dolce International Holdings, Inc. (“DIH”) Dolce Hotels and Resorts®
WHR Extended Stay, LLC (“WES”) ECHO Suites® Extended Stay
Hawthorn Suites Franchising, Inc. (“HSF”) Hawthorn®
Howard Johnson International, Inc. (“HJI”) Howard Johnson®
Microtel Inns and Suites Franchising, Inc. (“MISF”) | Microtel Inn & Suites by Wyndham®
Ramada Worldwide Inc. (“RWI”) Ramada®
TRC Franchisor, Inc. (“TRC”) Registry Collection Hotels®
Super 8 Worldwide Inc. (“Super 8” or “SWI”) Super 8®
Travelodge Hotels, Inc. (“THI”) Travelodge®
TMH Worldwide, LLC (“TMH”) Trademark Collection®
TRYP Hotels Worldwide, Inc. (“TRYP”) TRYP by Wyndham®

9
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U.S. Lodging Affiliates: Supported Guest Lodging System:
WHG Franchisor, LLC (“WWX”) WaterWalk Extended Stay*™ by
Wingate Inns International, Inc. (“WII”) Wingate by Wyndham®
Wyndham®
Wyndham Franchisor, LLC (“WDF”) Wyndham Garden®
Wyndham Grand®

Certain Other Franchise and Travel Industry Affiliates. In addition to the Lodging Affiliates identified above,
which offer franchises in the United States, certain of our affiliates offer and administer franchises or manage
lodging facilities under our Marks, the trademarks of the Lodging Affiliates, or other trademarks not offered within
the United States. The following tables outline our affiliates that did so, as of December 31, 2024.

Region/Country Franchise System Franchisor

Baymont

ECHO Suites
Hawthorn
Howard Johnson
La Quinta
Microtel
Ramada Wyndham Hotel Group Canada, ULC
Super 8 (“WHG Canada™)

Trademark Collection
TRYP

Wingate

Wyndham Garden
Wyndham

Wyndham Grand

Canada

Days Inn
Howard Johnson
La Quinta
Microtel

All of Asia and Pacific Rim with the Ramada Wyndham Hotel Asia Pacific Co.

exception of Greater China, S:migtdra E:T)(i?ergtion Limited (“WHAP”’) or Wyndham Hotels
Australia, Malaysia, Republic of gistry & Resorts Asia Pacific Pte. Ltd

. Super 8 . "
Korea and Vietnam Trademark Collection (“WHRAP”)

TRYP

Wyndham
Wyndham Garden
Wyndham Grand

Baymont
Days Inn
Dolce
Hawthorn WHAP or Wyndham Hotel Management
La Quinta (Beijing) Co., Ltd.

Microtel
Ramada
Ramada Encore

Mainland China

10
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Region/Country

Franchise System

Franchisor

Registry Collection
Trademark Collection
TRYP

Wingate

Wyndham

Wyndham Alltra
Wyndham Garden
Wyndham Grand

Hong Kong China

Baymont

Days Inn
Howard Johnson
La Quinta
Microtel
Ramada

Ramada Encore
Super 8

TRYP

Wingate
Wyndham
Wyndham Garden
Wyndham Grand

WHAP or WHRAP

Taiwan China

Days Inn

Dolce

Howard Johnson
La Quinta
Microtel
Ramada

Ramada Encore
Super 8

TRYP

Wingate
Wyndham Garden
Wyndham Grand

WHAP or WHRAP

Australia, Malaysia, Republic of
Korea and Vietnam

Days Inn

Dolce

Howard Johnson
Ramada

Ramada Encore
Trademark Collection
TRYP

Wyndham
Wyndham Alltra
Wyndham Garden
Wyndham Grand

WHAP or Wyndham Hotels & Resorts
Pacific Rim Pte. Ltd. (“WHRPAC”)

Most of Europe, Middle East &
Africa

Days Inn

Dolce

Hawthorn
Howard Johnson

Wyndham Hotel Group (UK) Limited
(“WHG UK”), or WHG (Ireland) Hotels
Unlimited Company (“WHG Ireland”)
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Region/Country

Franchise System

Franchisor

La Quinta

Ramada/Ramada Residences
Ramada Encore

Registry Collection

Super 8

Trademark Collection

TRYP

Wyndham Garden
Wyndham/Wyndham
Residences

Wyndham Grand/Wyndham

Grand Residences

Austria, Czech Republic, Germany,

Trademark Collection
Vienna House

Hungar_y, Italy, ' Fran(_:e, Poland, Vienna House Easy WHR Europe, Inc. (“WHRE”)
Romania, Slovakia, Switzerland

Wyndham

Days Inn

Armenia, Azerbaijan, Georgia,
Kazakhstan, Kyrgyzstan, Russia,
Tajikistan, Ukraine, Uzbekistan

Ramada/Ramada Residences
Ramada Encore

Trademark Collection
TRYP

Wyndham Garden
Wyndham/Wyndham
Residences

Wyndham Grand/Wyndham

Wyndham Hotel
Limited (“WHG UK East™)

Kingdom of Saudi Arabia

Howard Johnson
Super 8

HJI, SWI

Latin America and the Caribbean

Baymont

Days Inn

Dazzler (except Argentina,
Paraguay, Peru and Uruguay)
Dolce

Esplendor (except Argentina,
Paraguay, Peru and Uruguay)
Howard Johnson

La Quinta

Microtel

Ramada

Ramada Encore

Registry Collection

Super 8

Trademark Collection

TRYP

Wyndham

Wyndham Alltra

Wyndham Garden

Wyndham Grand

WHG Caribbean or RII
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Region/Country

Franchise System

Franchisor

Argentina,
Uruguay

Paraguay,

Peru,

Dazzler
Esplendor

Wyndham Hotel Management de
Argentina SRL (“WHMDA”)

Region/Country

Managed System?

Management Company

Canada

Dolce

Special purpose entities wholly owned
by DIH

France

Dolce

Dolce International SARL

United Kingdom

Ramada Encore

WHG UK or WHG Ireland

Bahrain, Egypt, Ethiopia, Jordan,

Oman, Saudi Arabia, Qatar

Howard Johnson
Ramada

Ramada Encore
Wyndham
Wyndham Garden
Wyndham Grand

WHG UK

Mainland China

Baymont

Days Inn

Dolce

Hawthorn

La Quinta

Microtel

Ramada

Ramada Encore
Registry Collection
Trademark Collection
TRYP

Wingate
Wyndham
Wyndham Alltra
Wyndham Garden
Wyndham Grand

Wyndham Hotel Management (Beijing)
Co., Ltd.

Hong Kong China

Baymont

Days Inn
Howard Johnson
La Quinta
Microtel
Ramada
Ramada Encore
Super 8

TRYP

Wingate
Wyndham
Wyndham Garden

WHAP or WHRAP

! As of December 31, 2024, our affiliates provided hotel management services to 58 hotels associated with the Days Inn, Dazzler,
Dolce, Esplendor, Ramada, TRYP, Wingate, Wyndham Grand, Wyndham, or Wyndham Garden brands around the globe.
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Region/Country Managed System? Management Company

Wyndham Grand

Days Inn

Dolce

Howard Johnson
La Quinta
Microtel

Taiwan China Ramada WHAP or WHRAP
Ramada Encore
Super 8

TRYP

Wingate
Wyndham Garden
Wyndham Grand

Days Inn

Dolce

Ramada

Australia, Fiji, Malaysia, Palau, | Ramada Encore
Republic of Korea, Thailand, | Trademark Collection
Vietnam TRYP

Wyndham
Wyndham Garden
Wyndham Grand

WHAP, WHRAP, WHRPAC or WHG
Australia Pty Ltd (“WHGAU”)

Tinian, Northern Mariana Islands | Wyndham WHG Hotel Management, Inc.
Wyndham Hotel Management de

Costa Rica Wyndham Mexico, S. de R.L. de C.V.
(“WHMDM”)

Trademark Collection

Wyndham Grand WHG Caribbean or RII

The Caribbean

Brazil Wyndham Wyndham Hotel Management do Brasil,
Wyndham Grand Ltda. (“WHMDB”)
Dazzler

Argentina, Paraguay, Uruguay EZ?TI]ZZ(;N WHMDA
TRYP

The following table outlines the principal place of business for the affiliates listed above.

Affiliate Principal Place of Business

WHG Canada, WHRE, HJI, SWI, WHG Caribbean,

RIl, WHG Hotel Management, Inc. 22 Sylvan Way, Parsippany, NJ 07054

88 Market Street, CapitaSpring #47-05, Singapore
048948

(Registered office: 26th Floor, Three Exchange Square, 8
Connaught Place, Central, Hong Kong)

WHAP, WHRAP, WHRPAC

Wyndham Hotel Management (Beijing) Co., Ltd. Room 906C East Ocean Centre, No. 24A Jianguomenwai

14
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Affiliate Principal Place of Business

Street, Chaoyang District, Beijing, China 100022

WHG Europe, WHG UK, WHG UK East, and WHG | 4th Floor, 3 Shortlands, Hammersmith, London W6 8DA
Ireland England

Dolce International SARL 29 Rue de Pont 92200 Neuilly-sur-Seine, France

WH Hona Kon 26th Floor, Three Exchange Square, 8 Connaught Place,
g 9 Central, Hong Kong
Av. Angélica, 2.220 - Consolagédo, Séo Paulo - SP,

WHMDB 01228-200, Brazil

Blvd. Manuel Avila Camacho 201 piso 3 Polanco,
WHMDM Miguel Hidalgo CDMX, Mexico 11510
WHMDA Maipu 1300, Piso 18, CABA, Buenos Aires, C1006ACT,

Argentina

The Franchisor’s Business and the Franchises Offered. We offer, sell and support franchises for “Chain” guest
lodging facilities under the names “La Quinta® Inn & Suites” and “La Quinta® by Wyndham.” We also offered
franchises under the La Quinta® Inn mark from January 2003 to November 2018.

Under the “Franchise Agreement” (found at Exhibit C-1 to this Disclosure Document), we offer you, if you qualify,
a franchise to construct and operate a La Quinta® Inn & Suites lodging facility (a “Chain Facility” or “Facility”) at
a single, defined location. You will use the La Quinta® “System” to identify and operate the Facility.

Chain Facilities are high quality, mid-priced, limited-service lodging facilities that typically do not offer food or
beverage services.

The distinguishing characteristics of the System include business methods, designs, trade dress, décor, color
schemes and arrangements, confidential information, standards and our confidential System Manual, as amended
periodically, in hard copy or electronic form, which may consist of one or more manuals, containing our mandatory
and suggested Standards (the “Standards”) relating to the development and operation of Chain Facilities and other
information relating to your obligations under the Franchise Agreement (the “System Manual”). The term “System
Manual” also includes alternative or supplemental means of communicating such information by other media
including bulletins, e-mails, videotapes, audio tapes, compact discs, computer diskette, CD ROMs, flash drives,
other electronic storage media, or websites all of which we may improve, further develop or otherwise modify
periodically. We and our affiliates have developed a prototypical Chain Facilities for future development, including
development by franchisees. The prototypical facilities feature interior corridors only. Almost all existing La Quinta
Inn & Suites have interior corridors. The primary signature features for a prototypical La Quinta Inn & Suites are
the signature large format panel fagade containing signage, LED exterior lighting, porte cochére, energy
management system, stone or other designated material as accents, exterior paint colors and a flat roof. All guest
rooms include a high-definition flat panel television; large work surface desk with an ergonomic “task™ chair;
Internet access; coffee and coffee maker; massage-type shower heads, curved shower rods and iron and ironing
board. All guest rooms in a prototypical La Quinta Inn & Suites are furnished with microwave ovens and mini
refrigerators.

Prototypical La Quinta Inn & Suites Chain Facilities typically include common areas with amenities such as a great
room (including breakfast seating area; lobby with seating area; and print station) Bright Side Market®; fitness
center; and swimming pool. Prototypical Chain Facilities will generally include 20% of the total room mix as Suite
rooms. We do not permit the inclusion of a “manager’s apartment” or other area intended as a permanent or long-
term residence for owners or managers or their families at Chain Facilities.

Each Chain Facility offers a complimentary breakfast, featuring such items as waffles, oatmeal, cold cereals, juices,
breads, muffins and coffee and tea. Offerings vary by location and may be changed.
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Designs for prototypical La Quinta Inn & Suites Chain Facilities are for four-story structures with approximately
110 guest rooms, an outdoor pool, a meeting room, fitness room, and Bright Side Market®. Total size of the
prototypical La Quinta Inn & Suites is approximately 56,392 square feet. The preliminary site plan for a new 110
room prototypical La Quinta Inn & Suites with an outdoor pool requires approximately 2 acres of land. Designs
for an alternative prototypical La Quinta Inn & Suites Chain Facility with an indoor pool and 106 guestrooms is
also available.

If you satisfy our qualifications, we and the HSF Lodging Affiliate may offer you franchises for both a La Quinta®
Inn & Suites and a Hawthorn Suites by Wyndham® (“Hawthorn Suites™) to be operated at the same location, either
within the same building or in separate buildings adjacent to one another, but in each case with a shared lobby and
amenities (the “Dual Brand Operation”). As part of a Dual Brand Operation, you must execute (i) a Franchise
Agreement for the La Quinta Facility (“La Quinta Agreement”) in the form attached as an exhibit to this disclosure,
(if) a franchise agreement with the HSF Lodging Affiliate for the Hawthorn Suites by Wyndham Facility
(“Hawthorn Agreement”) in the form attached as an exhibit to the Franchise Disclosure Document of HSF
(“Hawthorn FDD”), and (iii) a Dual Brand Addendum in the form attached to the La Quinta Agreement in this
disclosure. You must also satisfy all of our requirements for Dual Brand Operation, which may include: (1) the
same individual or entity must be the franchisee under both the La Quinta Franchise Agreement and the Hawthorn
Franchise Agreement; (2) the Facility must be built in compliance with our La Quinta and Hawthorn Suites
prototype; (3) the Facility must be operated in accordance with the brand standards of each brand and any standards
either franchisor issues specifically with respect to Dual Brand Operation. Except to the extent fees and charges
are expressly modified by the Dual Brand Addendum, you will pay all fees and charges in accordance with both the
La Quinta Agreement, the Hawthorn Agreement and each of their brand-specific Standards.

The Hospitality Industry. The hospitality industry is highly competitive. Chain Facilities compete with all types
of facilities that offer transient guest lodging to the public. The primary competition on a nationwide basis is from
lodging units affiliated with major lodging chains, including the Lodging Affiliates. The Chain Facilities will
generally compete with established lodging chains in the upper mid-market segment of the lodging industry that
have more units and are better known than the Chain. Your ability to compete in your market will depend in large
part upon your geographic area, specific site location, the Facility’s condition, general economic conditions and the
capabilities of your management and service team. Depending upon the location of your Facility, your sales may
be seasonal.

Industry Specific Laws. You must comply with a number of federal, state and local laws and regulations that
apply to businesses generally and to the construction and operation of hotels. These include environmental laws
and those relating to zoning and construction, permits and licensing; public accommodations and accessibility by
persons with disabilities; labor; occupational safety; fire safety; health and food storage, preparation and service;
privacy and data security; and laws regulating the posting of hotel room rates and the registration and identification
of guests. Inaddition to these laws, laws of general application may have special relevance to hotels. Your business
is subject to state and federal regulations that allow the government to restrict travel and/or require businesses to
close during state or national emergencies. Because your business is operated as a destination to which your
customers must travel, your business can be affected by such orders more than others. Consult your attorney for
more information on these and other laws.

Business Experience of Franchisor, the Lodging Affiliates and their Predecessors. We began offering
franchises for Chain Facilities in January 2003, and have never offered franchises in any other line of business. We
do not own or operate any Chain Facility. We are not engaged in any activities other than franchising La Quinta®
Chain Facilities and offering related products and services as described in this Disclosure Document.

The Lodging Affiliates have been offering licenses or franchises for lodging facilities in the United States (including
the continental United States, Alaska, Hawaii, and Puerto Rico) since the following dates:
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Affiliate Beggn_ Predecesso_r _Began Number of Franchised Facilities in U.S. as of
Franchising Franchising December 31, 2024
AMI 1994 - 226
BFS 2006 2004 547
DIH 2022 - 2
DIW 1992 1972 1,235
HSF 1996 1986 71
HJI 1990 1954 139
MISF 1995 1988 285
RWI 1989 1954 264
SWI 1975 - 1,375
THI 1996 1966 328
TMH 2017 - 89
TRC 2017 - 1
TRYP 2011 2000 8
WDF 2018 2005 141
WES 2022 - 5
Wil 1998 1995 189
WWX 2024 2014 11

The Lodging Affiliates have never offered franchises in businesses other than guest lodging facilities and related
restaurants.

ITEM 2. BUSINESS EXPERIENCE

President and Chief Executive Officer: Geoft Ballotti
Mr. Ballotti has served as President and Chief Executive Officer of WHR since October 2017, and of Wyndham
Hotel Group since March 2014. He holds similar positions with us and the Lodging Affiliates.

Manager, Executive Vice President, General Counsel and Secretary: Paul F. Cash

Mr. Cash has served as our Manager since May 2018 and as Executive Vice President, General Counsel and Secretary
of WHR and Wyndham Hotel Group since October 2017. He holds similar positions with us and the Lodging
Affiliates.

Manager, Senior Vice President and Chief Accounting Officer: Nicola Rossi
Mr. Rossi has served as our Manager since May 2018; as Chief Accounting Officer of WHR since October 2017; and
for Wyndham Hotel Group, as Senior Vice President since August 2006, and Chief Accounting Officer since
February 2019. He holds similar positions with us and the Lodging Affiliates.

Executive Vice President and Chief Financial Officer: Michele Allen

Ms. Allen has served as Executive Vice President and Chief Financial Officer of WHR and Wyndham Hotel Group
since December 2019. She holds similar positions with us and the Lodging Affiliates. In previous roles with WHR
or its affiliates, Ms. Allen served as Executive Vice President, Financial Planning & Analysis and Treasurer of WHR,
Wyndham Hotel Group and us from January 2019 through November 2019.

Executive Vice President, North America Franchise Operations: Shilpan Patel

Mr. Patel has served as Executive Vice President, North America Franchise Operations of WHR since September
2023, and of Wyndham Hotel Group since October 2022. He holds similar positions with us and the Lodging
Affiliates. In previous roles with Wyndham Hotel Group or its affiliates Mr. Patel served as Senior Vice President,
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Franchise Services from May 2020 until October 2022, and Vice President, Retention and Relicensing from January
2016 until May 2020.

Chief Commercial Officer: Scott Strickland

Mr. Strickland has served as Chief Commercial Officer of WHR and Wyndham Hotel Group since May 2024. In
this role, Mr. Strickland oversees the marketing, advertising, loyalty initiatives, and revenue generation for us and
the Lodging Affiliates; he also oversees information technology strategy and systems for us and the Lodging
Affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Mr. Strickland served as Chief Information
and Distribution Officer of WHR and Wyndham Hotel Group from November 2023 until April 2024, Chief
Information Officer of WHR from May 2018 until November 2023 and of Wyndham Hotel Group from March 2017
until November 2023.

Senior Vice President, Global Sales: Angie Gadwood

Ms. Gadwood has served as Senior Vice President, Global Sales of Wyndham Hotel Group since December 2023.
In this role, Ms. Gadwood oversees global, regional and local field sales efforts for us and the Lodging Affiliates.
In previous roles with Wyndham Hotel Group or its affiliates, Ms. Gadwood served as Group Vice President, Global
Sales from April 2023 until December 2023, and Vice President, Field Sales from June 2018 until October 2019.
From October 2019 until April 2023, Ms. Gadwood served as Vice President of Sales at G6 Hospitality in Carrolton,
TX.

Group Vice President, Guest Engagement, Loyalty and Strategic Partnerships: Michael Shiwdin

Mr. Shiwdin has served as Group Vice President, Guest Engagement, Loyalty and Strategic Partnerships of
Wyndham Hotel Group since May 2024. He holds similar positions with us and our affiliates. In previous roles with
Wyndham Hotel Group or its affiliates, Mr. Shiwdin served as Vice President, Guest Intelligence and Engagement
from November 2022 until May 2024, and as Vice President, Revenue Strategy from August 2021 to November
2022. From August 2020 to August 2021, Mr. Shiwdin served as Portfolio Manager for First Key Homes, LLC in
New York, NY. From March 2019 to August 2020, he served as Vice President, Finance and Operations for Drive
Shack, LLC in New York, NY.

Vice President, Media & Brand Marketing: Marissa Yoss

Ms. Yoss has served as Vice President, Media & Brand Marketing for Wyndham Hotel Group since September
2023. In this role, Ms. Yoss oversees brand marketing and media for us and the Lodging Affiliates. Before then, Ms.
Yoss served as Segment Lead for EssenceMediacom Holdings Limited from July 2022 until September 2023, and
Senior Vice President, Client Business Lead for Universal McCann from January 2017 until July 2022 (both based
in New York, NY).

Senior Vice President, Global Contact Centers and Franchise System Support: Janesh Patel

Mr. Patel has served as Senior Vice President, Global Contact Centers and Franchise System Support for Wyndham
Hotel Group since February 2023. In this role, Mr. Patel oversees the Global Contact Centers and leads the Franchise
System Support teams for us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its
affiliates, Mr. Patel held the positions of Group Vice President, Global Contact Center from January 2021 until
February 2023, and Vice President, Hotel Technology Client Support from March 2013 until January 2021.

Senior Vice President, Revenue Management & Distribution: Vikram Pradhan

Mr. Pradhan has served as Senior Vice President, Revenue Management & Distribution for Wyndham Hotel Group
since February 2023. In this role, Mr. Pradhan leads the Revenue Management teams and oversees distribution for
us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Mr. Pradhan held the
position of Group Vice President, Global Revenue Management from April 2020 until February 2023. Prior to that,
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Mr. Pradhan served as Vice President, Revenue Management for New York, NY-based Convene LLC from
November 2017 until April 2020.

Head of Architecture, Design & Construction; Hawthorn and La Quinta Brand Leader: Krishna Paliwal

Mr. Paliwal has served as Head of Architecture, Design & Construction of Wyndham Hotel Group since May 2019.
He holds similar positions with us and the Lodging Affiliates. Mr. Paliwal also has served as Brand Leader for the
Hawthorn brand since March 2021, and for the La Quinta brand since June 2019. Previously, he served as Brand
Leader for the ECHO Suites brand from December 2023 until June 2024 and for the WaterWalk Extended Stay
brand from March 2024 until June 2024. Before then, he served as Senior Vice President, Design and Construction
for us, Wyndham Hotel Group and the Lodging Affiliates from June 2018 until May 2019.

Vice President, Brand Operations, LaQuinta and Hawthorn: Steven D. Clinkenbeard
Mr. Clinkenbeard has served as Vice President, Brand Operations for the La Quinta and Hawthorn brands since
June 2018.

Group Vice President, Hotel Integration & Sourcing: Melissa Butler

Ms. Butler has served as Group Vice President, Hotel Integration & Sourcing of Wyndham Hotel Group since
November 2023. She holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham
Hotel Group or its affiliates, Ms. Butler served as Vice President, Hotel Integration from August 2018 until
November 2023.

Vice President, Sourcing Strategy & Engagement: Rachel Dabrowa

Ms. Dabrowa has served as Vice President, Sourcing Strategy & Engagement of Wyndham Hotel Group since
August 2021. She holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel
Group or its affiliates, Ms. Dabrowa served as Senior Director, Franchise Operations & Quality from July 2018
until August 2021.

Senior Vice President, Global Sourcing, Tax & Risk Management: Gregory Geppel

Mr. Geppel has served as Senior Vice President, Global Sourcing, Tax & Risk Management for WHR since August
2024. In previous roles with WHR or its affiliates, Mr. Geppel served as Senior Vice President, Global Tax and
Risk Management from April 2021 to August 2024; and Senior Vice President, Global Tax from June 2018 to April
2021.

Vice President, Contracts Compliance: Suzanne Fenimore

Ms. Fenimore has served as Vice President, Contracts Compliance of Wyndham Hotel Group since February 2021.
She holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its
affiliates, she served as Senior Director, Contracts Compliance from October 2012 until February 2021.

Vice President, Global Franchise Administration: Kendra Mallet

Ms. Mallet has served as Vice President, Global Franchise Administration of Wyndham Hotel Group since March
2024. She holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group
or its affiliates, Ms. Mallet served as Senior Director, Global Franchise Administration from March 2023 until
March 2024; Director, Franchise Administration from September 2021 until March 2023; Senior Manager,
Contracts Administration from January 2020 until September 2021; and Manager, Contracts Administration from
June 2018 until January 2020.

Vice President, Franchise Services: Chris Demetriou

Mr. Demetriou has served as Vice President, Franchise Services of Wyndham Hotel Group since March 2024. He
holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its
affiliates, Mr. Demetriou served as Senior Director, Relicensing & Retention from February 2015 until March 2024.
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Vice President, Franchise Services: Dawn Whitley

Ms. Whitley has served as Vice President, Franchise Services of Wyndham Hotel Group since March 2024. She holds
similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its affiliates,
Ms. Whitley served as Senior Director, Franchise Services from February 2023 until March 2024, Director, Franchise
Services from February 2021 until February 2023, and Senior Manager, Franchise Services from February 2017 until
February 2021.

Vice President, Training and Development: Melissa DiBlasio

Ms. DiBlasio has served as Vice President, Training and Development of Wyndham Hotel Group since December
2019. She holds similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group
or its affiliates, she served as Senior Director, Learning and Development from July 2018 until December 2019.

Executive Vice President and Chief Development Officer: Amit Sripathi

Mr. Sripathi has served as Executive Vice President and Chief Development Officer of Wyndham Hotel Group, and
as Chief Development Officer of WHR, both since May 2024. He holds similar positions with us and the Lodging
Affiliates. From September 2021 until May 2024, he served as Senior Vice President, Global Strategic Development
for WHR, Wyndham Hotel Group, and other affiliates. From January 2018 until September 2021, Mr. Sripathi served
as Vice President, Finance and Head of Capital Markets of the RLJ Lodging Trust in Bethesda, MD.

Senior Vice President, Franchise Sales and Development: Jared Meabon
Mr. Meabon has served as Senior Vice President of Franchise Sales and Development of Wyndham Hotel Group since
May 2019. He holds similar positions with us and the Lodging Affiliates.

Senior Vice President, Franchise Sales and Development: Brian Parker

Mr. Parker has served as Senior Vice President of Franchise Sales and Development of Wyndham Hotel Group since
August 2024. He holds similar positions with us and the Lodging Affiliates. Prior to joining Wyndham Hotel Group,
Mr. Parker served as Vice President, Franchise Development at Choice Hotels International from March 2020 to
August 2024.

Senior Vice President, Franchise Sales and Development: David Wilner
Mr. Wilner has served as Senior Vice President of Franchise Sales and Development of Wyndham Hotel Group since
May 2018. He holds similar positions with us and the Lodging Affiliates.

Except as otherwise indicated in this Item, each of the above persons, is based in our Parsippany, NJ offices while
employed by us, the Lodging Affiliates, WHR, or Wyndham Hotel Group.

ITEM 3. LITIGATION?

Pending Litigation Against the Franchisor

La Quinta Franchising LLC. v. Shin Hospitality, Inc., Percy Pooniwala, and Dinaz Surtee (United States District
Court for the District of New Jersey, Case No 2:22-cv-05183-CCC-MAH). On August 23, 2022, La Quinta
Franchising LLC (“LQF”) filed suit against defendants alleging breach of contract and unjust enrichment, and
seeking liquidated damages, recurring fees, interest, attorneys’ fees, and costs. On October 19, 2022, defendants
filed an Answer with Counterclaim against LQF and a Third-Party Complaint against Wyndham Hotel Group, LLC
and Wyndham Worldwide Corporation. The Third-Party Complaint has not yet been served. Defendants assert
claims for breach of contract, breach of the covenant of good faith and fair dealing, violation of the Minnesota
Franchise Act, violation of the 2008 NASAA Guidelines for FDD, intentional misrepresentation, and negligent

2 References to Wyndham Hotels and Resorts, LLC in this Item 3 mean the predecessor franchisor to the Wyndham Franchisor,
LLC Lodging Affiliate and not our ultimate parent, Wyndham Hotels & Resorts, Inc.
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misrepresentation. Defendants seek a declaratory judgment rescinding any contractual relationship with LQF and
also seek monetary damages, interest, attorneys’ fees, and costs.

La Quinta Franchising LLC. v. Alsbury Hospitality, Inc., Percy Pooniwala, and Dinaz Surtee (United States District
Court for the District of New Jersey, Case No 2:22-cv-05184-CCC-MAH). On August 23, 2022, La Quinta
Franchising LLC (“LQF”) filed suit against defendants alleging breach of contract and unjust enrichment, and
seeking liquidated damages, recurring fees, interest, attorneys’ fees, and costs. On October 19, 2022, defendants
filed an Answer with Counterclaim against LQF and a Third-Party Complaint against Wyndham Hotel Group, LLC
and Wyndham Worldwide Corporation. The Third-Party Complaint has not yet been served. Defendants assert
claims for breach of contract, breach of the covenant of good faith and fair dealing, violation of the Minnesota
Franchise Act, violation of the 2008 NASAA Guidelines for FDD, intentional misrepresentation, and negligent
misrepresentation. Defendants seek a declaratory judgment rescinding any contractual relationship with LQF and
also seek monetary damages, interest, attorneys’ fees, and costs.

Pending Litigation Against our Parents or Affiliates

Wyndham Hotel Group, LLC, TMH Worldwide, LLC, Travelodge Hotels, Inc, and Baymont Franchise Systems, Inc.
v. LuxUrban Hotels, Inc., LuxUrban RE Holdings LLC, CorpHousing RSL LLC. and Brian Ferdinand (The Superior
Court of New Jersey, Morris County, Case No. MRS-L.-000977-24). On May 16, 2024, as amended on November
14, 2024, Wyndham Hotel Group, LLC, TMH Worldwide, LLC, Travelodge Hotels, Inc., and Baymont Franchise
Systems, Inc. filed suit against defendants for breach of contract seeking recurring fees, liquidated damages,
outstanding balance of various development incentive notes, interest, attorneys’ fees, and costs of suit. On December
4, 2024, defendants LuxUrban Hotels, Inc., LuxUrban RE Holdings LL.C, CorpHousing RSL LLC (the “Lux
Entities”) filed an Answer and Counterclaim for Breach of Contract, Breach of Duty of Good Faith and Fair Dealing,
Breach of Fiduciary Duty, Violation of NYSFA, Violation of FFA, Violation of CFIL and CFRA, Fraud, Fraud in the
Inducement, Negligent Misrepresentation. On January 28, 2025, Wyndham Hotel Group, LLC, TMH Worldwide,
LLC, Travelodge Hotels, Inc., and Baymont Franchise Systems, Inc. filed an Answer denying the allegations set forth
in Defendants’ counterclaims. Wyndham Hotel Group, LLC, TMH Worldwide, LLC, Travelodge Hotels, Inc, and
Baymont Franchise Systems, Inc. intend to pursue their claims and defend the counterclaims vigorously.

In Re Extended Stay Hotel Antitrust Litigation (United States District Court, Northern District of California, Case
No. 4:24- cv-09060-JSW). On July 24, 2024, Plaintiffs Andy Au, Karen Austin, Mignon Bacon, Sha-Quwana Boyd,
Amanda Casnave, Charlotte Daniels, Trista McRae, Nadia Moreno, Andrew Rivers, Salimu Scott, Elizabeth
Suriano, Matthias Will and Cynthia Wright (the “Original Plaintiffs”) filed a purported class action suit against
Integrated Decisions and Systems, Inc. (“IDeaS”), SAS Institute, Inc., Hilton Worldwide Holdings Inc., Extended
Stay America, Inc., Sonesta International Hotels Corporation, InterContinental Hotels Group PLC, Choice Hotels
International, Inc., Wyndham Hotels & Resorts, Inc., and Hyatt Hotels Corporation (collectively, “Defendants”) in
the United States District Court, Northern District of Illinois, alleging that those companies and other co-
conspirators fixed prices and otherwise engaged in unfair methods of competition in violation of Section 1 of the
Sherman Act, through the use of IDeaS’ revenue management software and other activities. On September 10, 2024,
Christina Gonzalez and Dawn Hoffman filed a lawsuit in the United States District Court, Northern District of
Illinois, making similar claims against Defendants. On November 15, 2024, an amended complaint was filed
consolidating the claims of the Original Plaintiffs and those of Ms. Gonzalez, and also adding Jacqueline Duncan,
Simone Edmond, Regis Moeller, Kendal Morgan, and William Wachter as additional Plaintiffs and removing Andy
Au, Amanda Casnave, and Dawn Hoffman as Plaintiffs. The consolidated complaint also removed InterContinental
Hotels Group PLC and Choice Hotels International, Inc. as Defendants. Plaintiffs seek to represent and recover on
behalf of a class consisting of all persons and entities in the United States and its territories who have directly
purchased an extended stay hotel guest room for rent from Defendants and other non-parties in certain markets from
January 1, 2016, until Defendants cease the allegedly unlawful conduct and the alleged anticompetitive effects stop.
Plaintiffs seek damages, including treble damages, interest, attorneys’ fees and costs, as well as injunctive relief.
On December 12, 2024, the Court granted a motion by Defendants to transfer venue to the Northern District of
California.
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Hanson Dai, et al. v. SAS Institute, Inc., et al. (United States District Court, Northern District of California, Case
No. 4:24-cv-02537). On April 26, 2024, Plaintiffs Hanson Dai, Max Chiswick, Adolph Robles, Steven Stack,
Matthew Gilbert, Michael Molinaro, Tony Qian, and Mark Lester (the “Original Plaintiffs”) filed a purported class
action suit against SAS Institute, Inc., Integrated Decisions and Systems, Inc. (“IDeaS”), Choice Hotels
International, Inc., Wyndham Hotels & Resorts, Inc., Hilton Worldwide Holdings Inc., Four Seasons Hotels and
Resorts US, Inc., Omni Hotels & Resorts, Inc., and Hyatt Hotel Corporation (collectively, “Defendants”), alleging
that those companies and other co-conspirators fixed prices and otherwise engaged in unfair methods of competition
in violation of Section 1 of the Sherman Act, through the use of IDeaS’ revenue management software and other
activities. On June 7, 2024, Steven Shattuck filed a lawsuit making similar claims against Defendants. On July 15,
2024, an amended complaint was filed consolidating the claims of the Original Plaintiffs and those of Mr. Shattuck,
and also adding Joel Kamisher as an additional Plaintiff and removing Choice Hotels International, Inc., as a
Defendant. Plaintiffs seek to represent and recover on behalf of a class consisting of “All persons and entities in
the United States and its territories who rented Operator Defendants’ or co-conspirators’ hotel guest rooms in the
United States during the period of April 26, 2020, until the Defendants’ unlawful conduct and its anticompetitive
effects cease to persist (the “National Class”),” as well as various sub-classes. Plaintiffs seek damages, including
statutory treble damages, compensatory damages, punitive damages, interest, attorneys’ fees and costs, and
injunctive relief. On August 29, 2024, Defendants filed their motions to dismiss. Plaintiffs filed their oppositions to
those motions on October 28, 2024, and Defendants’ replies were filed on December 12, 2024. The motions to
dismiss remain pending.

Norma Knuth v. Wyndham Worldwide Corporation, et al. (Court of Queen’s Bench for Saskatchewan, Judicial
Centre of Regina, QBG-2650/2014). On December 5, 2014, Plaintiff Norma Knuth filed a class action suit as a
representative of all “persons, corporations, and entities, resident or situated in Canada . . . that paid a “Destination
Marketing Fee” to a hotel in Canada owned, operated, or managed by one of the defendants.” Plaintiff named
Wyndham Worldwide Corporation, Wyndham Hotel Group, LLC, Days Inns Worldwide, Inc., Ramada Worldwide
Inc., Super 8 Worldwide, Inc., Travelodge Hotels, Inc., and Wingate Inns International, Inc. (the “Wyndham
Entities”), as well as several other hotel companies. Plaintiff claims that hotels in Saskatchewan and elsewhere in
Canada have been charging a Destination Marketing Fee of 3% or 4% for various marketing fees that they should
not be passing along to consumers. Plaintiff further alleges that hotel guests are not aware of the charge and are
under no obligation to pay it, and that the name Destination Marketing Fee was intended to make guests believe it
is a special government tax or fee. Plaintiff alleges each of the defendants owns, operates or manages the hotel
which collects the fee. The causes of action are (i) violation of the Consumer Protection Act, (ii) negligence, (iii)
unjust enrichment, and (iv) waiver of tort. Plaintiff seeks restitution in the amount of $403 million, general damages,
punitive damages and interest. Plaintiff filed an Amended Statement of Claim on May 29, 2015, and a Second
Amended Statement of Claim on December 14, 2015.

Resolved Litigation Against our Parents or Affiliates

Thomas Luca, Jr. v. Wyndham Worldwide Corporation, et al. (United States District Court for the Western District
of Pennsylvania, Case 2:16-cv-00746-MRH). On June 6, 2016, Plaintiff Thomas Luca, Jr. filed a class action lawsuit
against defendants Wyndham Worldwide Corporation, Wyndham Hotel Group, LLC, Wyndham Hotels and Resorts,
LLC and Wyndham Hotel Management, Inc. (the “Wyndham Entities”). Plaintiff purports to bring the complaint
on behalf of himself and: (i) as to resort fees, all United States citizens who have booked a hotel room through the
Wyndham Entities’ websites within the applicable statute of limitations and were charged one or more resort fees;
and (ii) as to the Terms of Use provision, all United States citizens who have booked a hotel room through the
Wyndham Entities’ websites within the applicable statute of limitations. Plaintiff alleges violations of the New
Jersey Consumer Fraud Act, through alleged misleading charging of resort fees, and violations of the New Jersey
Truth-in-Consumer Contract, Warranty and Notice Act (“TCCWNA”), through an allegedly unlawful Terms of Use
provision on the Wyndham Entities’ websites. On August 15,2016, the Wyndham Entities filed motions to dismiss,
and on February 15, 2017, the Court granted the motions to dismiss of Wyndham Worldwide and Wyndham Hotel
Management, Inc., leaving Wyndham Hotel Group and Wyndham Hotels and Resorts, LLC as parties. Plaintiff
filed a motion for class certification on October 15, 2018, which the remaining Wyndham Entities opposed on
December 14, 2018, and is currently pending. On January 16, 2019, the Court dismissed the TCCWNA claim from
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the case. Wyndham Hotel Group and Wyndham Hotels and Resorts, LLC entered into a settlement agreement with
Plaintiff whereby a class was certified for settlement purposes and eligible class members will receive either $22 or
2,200 Wyndham Rewards points, and Wyndham will make certain display changes. The Court granted preliminary
approval on October 18, 2019, and final approval on February 24, 2020.

Jay Brodsky v. Hilton Worldwide Inc., et al. (United States District Court for the District of New Jersey, Case 2:18-
cv-13045-KM-JBC). On August 20, 2018, plaintiff Jay Brodsky filed an individual lawsuit against numerous hotel
industry companies, including “Wyndham Hotels” Plaintiff alleged a per se violation of the Sherman Antitrust Act
(in the form of bid rigging and a group boycott), and in the alternative, a violation of the Sherman Act by
unreasonably restraining trade among 60% of the market for the online sale of hotel rooms in connection with
alleged arrangements between defendants, and between defendants and certain OTAs, to eliminate competitive
bidding for branded keywords in connection with advertising. Specifically, plaintiff has alleged that each of the
defendants agreed to refrain from using online advertising methods to compete for consumers, by preventing
competitors from bidding for online advertising that uses competitors’ brand names. Defendants jointly settled for
$7,000 payment ($1,400 as to Wyndham Hotels) to Mr. Brodsky on February 22, 2019, resulting in a dismissal of
the action.

Joyce Roberts, individually and on behalf of classes of similarly situated individuals v. Wyndham International,
Inc., Wyndham Worldwide Operations, Inc., Wyndham Hotels and Resorts, LLC & Does 1-10 (Superior Court of
the State of California, County of Santa Cruz (RG 12639589). On July 17,2012, a purported class action complaint
was filed against Wyndham International, Inc., Wyndham Worldwide Operations, Inc., and Wyndham Hotels and
Resorts, LLC (the “Wyndham Entities”), alleging that Defendants surreptitiously recorded, monitored, or
eavesdropped upon telephone conversations with consumers. Specifically, Plaintiff asserts two causes of action,
alleging the defendants violated California's Invasion of Privacy Act (California Penal Code Section 630 et seq.)
when it allegedly recorded one or more calls plaintiff made to the Wyndham Rewards toll-free number through
which reservations can be made for Wyndham hotels and to the Wyndham central reservations call center, without
disclosing to plaintiff the conversations would be recorded, monitored, or eavesdropped upon. Plaintiff purports to
bring the complaint on behalf of herself and all California residents who participated in one or more telephone
conversations with the toll-free reservation numbers from a cellular, cordless, or hardwired landline telephone
located in California and whose calls were recorded, monitored and/or eavesdropped upon by the Wyndham Entities
surreptitiously or without disclosure. The Wyndham Entities were served on August 31, 2012, and removed the
case to the United States District Court, Northern District of California. On May 15, 2013, the Court entered an
order whereby Plaintift’s claims were voluntarily dismissed as to defendants Wyndham International, Inc. and
Wyndham Worldwide Operations, Inc., leaving Wyndham Hotels and Resorts, LLC as defendant. Plaintiff filed her
motion for class certification on April 27, 2015. Defendant’s opposition to the motion for class certification was
filed on June 19, 2015. The parties reached a settlement before the class certification motion hearing took place,
which had been scheduled for September 1, 2015, and thereafter executed a settlement agreement. The Court
granted final approval of the settlement and entered an order on the same, dismissing the lawsuit, on October 27,
2016.

Loren Stone v. Howard Johnson International, Inc. & Does 1-10 (United States District Court for the Central District
of California (Los Angeles), CV. 12 1684). On February 28, 2012, a purported class action complaint was filed
against Howard Johnson International, Inc. and several fictitious defendants, alleging that defendants surreptitiously
recorded telephone conversations with consumers. Specifically, plaintiff asserted three causes of action, alleging
defendants (i) violated California’s Invasion of Privacy Act (California Penal Code Section 630 et seq.); (ii) violated
the common law right to privacy; and (iii) acted negligently. Plaintiff purported to bring the complaint on behalf
of himself and “all other California residents whose telephone conversations were surreptitiously recorded by
defendants between July 13, 2006, and the present.” Plaintiff amended his complaint to add Wyndham Hotel Group
on May 10, 2013. The parties reached a settlement and executed a written settlement agreement with Wyndham
Hotel Group, LLC denying any allegations of liability or wrongdoing and paying $1,500,000.00 into an account
administered by the Claims Administrator. The court approved the settlement and the case was dismissed on
November 30, 2015.
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FTC v. Wyndham Worldwide Corporation, et al. (United States District Court for the District of New Jersey, Case
No. 13-cv-1887 (ES)(JAD)). On June 26, 2012, the U.S. Federal Trade Commission (“FTC”) filed a lawsuit in
Federal District Court for the District of Arizona against Wyndham Worldwide Corporation, Wyndham Hotel
Group, LLC, Wyndham Hotels and Resorts, LLC and Wyndham Hotel Management, Inc. (the “Wyndham Entities”),
alleging unfairness and deception-based violations of Section 5 of the FTC Act in connection with three prior
cyberattacks involving a group of hotels operating under the Wyndham trade name. The parties settled the case
by executing a Stipulated Order for Injunction, which does not hold the Wyndham Entities liable for any violations,
nor require it to pay any monetary relief. The Court entered the Order and dismissed the case with prejudice on
December 11, 2015.

Litigation Against Franchisees Commenced in the Past Fiscal Year

Litigation Against Current Franchisees for Non-Payment of Qutstanding Amounts Owed:

Defendant(s) LU gﬁ::lp Lot Court Docket Number
. United States
Erlft:berrlzg Oltfllcp ;ggepr;ﬁéj Pkl;elteill(:fy T 9/5/2024 District Court forthe | 4 . (8965
TPrISes, Inc; radeep | Amended 12/3/2024 District of New '
Khatri
Jersey
United States
. 8/15/2024 District Court for the )
Zahid Hotel Group LLC Amended 10/2/2024 | Northern District of 3:24-cv-02075-5
Texas

Litigation Against Terminated Franchisees for Non-Payment of Outstanding Amounts Owed:

Defendant(s) Date gﬁgzlplamt Court Docket Number
United States
. . District Court for the
Piyush Patel; and Manish Patel 8/9/2024 Northern District of 3:24-cv-02038-G
Texas
. United States
Er11<tuberria Hoff;l g ;ggeliﬁ’ LPkﬁﬁfffiy T 9/5/2024 District Court forthe | 4\ 13965
CTPTISES, INC; radeep " | Amended 12/3/2024 District of New e
Khatri Jersey

Other than the above actions, no litigation is required to be disclosed in this Item.
ITEM 4. BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEMS5. INITIAL FEES

Application and Initial Fees

All prospective franchisees must complete an application for a La Quinta® franchise (a “Franchise Application”)
and forward it to us for our review. A copy of the Franchise Application is attached to this Disclosure Document
at the end of Exhibit C-1. You must pay us a $5,000 non-refundable “Application Fee” when you submit your
Franchise Application. You must pay a non-refundable “Initial Fee” to us when you sign the Franchise Agreement.
The Initial Fee for a new construction or conversion Chain Facility is equal to the greater of $55,000 or $550 per
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guest room. For a proposed Dual Brand Operation, you must pay a separate Application Fee and Initial Fee for the
La Quinta Agreement and the Hawthorn Agreement. If we approve your Franchise Application, the Application
Fee will be credited towards your Initial Fee. If we defer payment of all or a portion of the Initial Fee, you will
sign the “Initial Fee Note” found in Exhibit C-1. In 2024, our Initial Fees ranged from $25,000 to $55,000.

The Initial Fee paid by franchisees of new construction and conversion facilities covers, in part, certain onboarding
services, including:

Integration Services — Our quality team will perform an initial inspection of your property and integration
visit and our field team will provide initial training on and assistance with facility operations topics
including Systems Standards and using the Chain’s intranet site. We will also provide training through
various online courses on subjects such as quality assurance, housekeeping, preventative maintenance,
customer service and the RFP process. The value of these Integration Services is $5,000.

Transferees of existing Chain Facilities and franchisees renewing their franchises must pay a Franchise Application
Fee, as well as a non-refundable “Relicense Fee” (instead of an Initial Fee), which is equal to the greater of $55,000
or $550 per guest room. For a Dual Branded Operation, you must pay a separate Application Fee and Relicense
Fee for the La Quinta Agreement and the Hawthorn Agreement, if the Facility is to remain dual-branded. We may
negotiate a lower Relicense Fee with you for a transfer or a renewal at the time the parties sign the original, transfer
or renewal Franchise Agreement when business circumstances warrant.

In 2024, our Relicense Fees for franchise transfers ranged from $2,500 to $55,000. This excludes any
Administrative Assignments, transfers for which the transferor had previously negotiated a reduced Relicense Fee
in their original Franchise Agreement with us, temporary operating agreements entered into with financial
institutions or others, and agreements entered into with receivers. In 2024, our Relicense Fee for each franchise
renewal was $55,000.

If you assign the Franchise Agreement with our consent, to an entity affiliated with you using the Assignment and
Assumption Agreement included in Exhibit C-1 (an “Administrative Assignment”), we will charge a flat, non-
refundable administrative Relicense Fee of $30,000, which includes your Application Fee. If the Franchise
Agreement is being assigned to a financial institution or a court-appointed receiver with our consent, the non-
refundable administrative Relicense Fee is $7,500, and includes the Application Fee. For a Dual Branded Operation,
you may be required to pay a separate administrative Relicense Fee for the La Quinta Agreement and the Hawthorn
Agreement for an Administrative Assignment.

We may negotiate the amount, payment terms and payment of any of the above fees when business circumstances
warrant.

Mandatory Support Services and Fees

Franchisees purchasing new construction or conversion facilities must participate in the following required
programs:

General Manager Certification — We will provide training for your general manager in our Hospitality
Management Program. The fee for this mandatory training program is $2,250, which will be billed within
90 days following the Opening Date of the Facility. Your general manager must successfully complete this
training program before you open a new construction facility or, for a conversion facility, within 90 days
after the Opening Date. If your initial general manager does not complete the Hospitality Management
Program within the required time period, you must also pay the tuition then in effect at the time your general
manager completes the program. This training may be offered in i) a hybrid, in-person and virtual format
or ii) a virtual-only format.

Opening Training — We will provide Opening Training for your staff. This training is conducted on-site at

your Facility anywhere from two weeks prior to, or up to 30 days after, the Facility’s Opening Date. The

duration and fee for this training is dependent on the size of your Facility as follows: $750 for 0-50 rooms
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(1 day), $2,250 for 51-200 rooms (up to 3 days) and $3,750 for 200+ rooms (up to 5 days), plus travel,
lodging and meal expenses of the facilitator. For a Dual Brand Operation, we may supplement, amend or
otherwise modify the Opening Training and General Manager Training (including the cost) to take into
account the nature of the Dual Brand Operation.

Continuing Education — We will provide a comprehensive curriculum of hotel operations training. The cost
of ongoing learning and development support for your entire hotel team is $1,200 per year. This fee includes
(1) the tuition for two regional workshops, (ii) access to Wyndham University, WHR’s learning
management system, for your entire hotel team and (iii) service culture support and training materials.

All franchisees, including those of transfer facilities and those renewing their franchises, are required to participate
in Continuing Education, to send their initial general manger to our Hospitality Management Program, and to pay
the fee for such programs, as described above. However, renewal franchisees may be exempt from our Hospitality
Management Program, provided their general manager has completed the training within the last eight years. For a
Dual Brand Operation, the General Manager Training must be completed by only one initial general manager who
has authority over the entire Facility.

Property Management System

You must procure computer hardware and a software license so that the Facility can communicate with the Central
Reservation System. We have approved two property management systems (“PMS”) under our technology
standard, which are provided by third parties through contracts with us: Sabre Hospitality’s SynXis® system and
the OPERA® system from Oracle Hospitality (“Oracle”). When choosing your PMS, you must sign the Master
Information Technology Agreement (“MITA”) with us along with the applicable PMS Schedule. The PMS
Schedule will include any required or optional services and fees, including monthly support, services and interface
fees paid after opening. See Exhibit C-2. The hardware for the PMS may be purchased from any source so long as
it meets our technology standards and minimum technical requirements. See Item 11 for a description of the two
approved PMS and their differences. For a Dual Brand Operation, you may be required to procure the OPERA
Property Management System or other approved PMS as described in the Hawthorn FDD. Depending on the needs
of your Dual Brand Operation you may be required to pay separate PMS Setup and Ongoing Support Fees pursuant
to separate PMS Agreements for each of the La Quinta Facility and the Hawthorn Suites Facility.

If you choose the SynXis PMS, you must pay a one-time $4,500 non-refundable Set-Up and Implementation Fee
which includes remote deployment, installation, and training, at least 30 days before the Opening Date of the
Facility. You will be required to subscribe to any future SynXis upgrade when it becomes available, which may
include additional or different services and fees, and you may be required to execute a new SynXis Schedule to the
MITA or amend your current SynXis Schedule.

If you choose the OPERA PMS, you must pay a one-time non-refundable Set-Up and Implementation Fee ranging
from $15,550 to $29,300 plus additional amounts for interfaces that may be required, depending on which level of
OPERA system you select. This fee includes on-site deployment, installation, and training and must be paid at least
30 days before the Opening Date of the Facility. You will be required to subscribe to any future OPERA upgrade
when it becomes available, which may include additional or different services and fees, and you may be required
to execute a new OPERA Schedule to the MITA, or amend your current OPERA Schedule. (Exhibit C-2)

If you purchase an existing Chain Facility with a PMS, we may require you to upgrade it or purchase a new PMS
to meet our current configuration requirements, at your cost. If no upgrade is needed, and you purchase an existing
Chain Facility with a PMS, you must pay a $995 transfer fee.

If you are a transferee of a Chain Facility with a current PMS that meets our technology standards, we offer optional
PMS recertification training for your Facility remotely at a fixed cost of $500. You may also request additional
training for the SynXis PMS for a fee of up to $5,000, and up to $10,000 for an OPERA PMS, for up to seven
trainer days depending upon the number of staff that need to be trained and whether the training is conducted on-
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site or remotely. You are responsible for travel and lodging expenses for our trainer(s) if the training is provided at
the Facility.

Set up fees for PMS systems and associated ongoing fees are non-refundable.

Design and Project Review Services

We will provide you with an interior design prototype for the construction, renovation or furnishing of the Facility.
In addition, for new construction facilities, we will provide review of both preliminary and final plans for
construction of the Facility and up to two site visits from our Architecture, Design and Construction team to ensure
compliance with System Standards as the project is constructed.

Franchisees of conversion and new construction facilities must complete pre-opening improvements or construction
of the Facility by the date specified in the Franchise Agreement. If we choose to grant an extension of any deadline,
including the Facility’s Opening Date, you must pay us a non-refundable extension fee of $10,000. The extension
fee is due within 10 days of the Facility’s Opening Date. We may negotiate the amount, payment terms or charging
of this fee when business circumstances warrant.

You can purchase furniture, fixtures, equipment and other supplies which you may need before opening the Facility
through WSSI’s “Approved Supplier” programs. However, if you choose to purchase certain design elements from
a supplier other than an Approved Supplier, we may charge you a non-refundable Custom Interior Design Review
Fee, for our review of custom interior design drawings or of a model room and one site visit. You must submit to
us your design drawings to ensure compliance with our interior design standards. The Custom Interior Design
Review Fee is currently $6,000, but is subject to increase in the future.

Unless otherwise noted, all fees are uniform and non-refundable.

ITEM 6. OTHER FEES

Type of Fee | Amount |  DueDate | Remarks?
General Fees

Payable from Opening Date until
the expiration or sooner
termination of your Franchise
Agreement.

5.5% of Gross Room Revenues
(“GRR”) from the date you are
authorized by us to begin renting
rooms (the “Opening Date”)
through end of the 24th full

Monthly by the
3rd dayyof)':he calendar month. 6.0% for the
Royalty 5.5% to 6% of GRR.? month after GRR | "émainder of the term.

accrue. Once you are paying Royalty
Fees at the 6.0% level, you may
be eligible to receive a 0.5%
annual Royalty Fee credit if your
Facility achieves superior results.
On Transfers, if fees are at the
6.0% level under the existing
franchise agreement that includes
this fee structure, they will
remain at 6.0% and the Royalty
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Assessment Fee

Same as Royalty.

Type of Fee Amount Due Date Remarks!
Fee credit will be available, if
eligible.
Subject to change to cover costs
System 3.5% of GRR. of providing marketing, national

advertising, training, reservation
and other services, and upon 30
days’ notice to you.

Taxes

Amount assessed by federal,
state and local tax authorities.

When we invoice
you.

Taxes based on Recurring Fees
and basic charges, including
sales, gross receipt, value added,
use or similar taxes, but not on
income tax (or any optional
alternative to income tax)
assessed against us.

Relicense Fee
(Transfers)

Currently, equal to the greater
of $55,000 or $550 per room

When a transfer
occurs.

If you transfer your facility, you
or your transferee must pay our
then current Relicense Fee.

Photos, Design and Improvements Service

Fees

Photos

Currently, $2,750 for standard

photo package.

When we invoice
you.

We arrange for digital
photographs to be taken of the
Facility by our preferred
professional photography
company for use on our consumer
website, third party travel
websites, and various marketing
media. Third-party channels may
require additional photographs of
certain room types or facility
attributes. If your Facility
requires additional photographs
to meet third-party requirements,
you must pay $225 for each
additional photo.

Rooms Addition
Fee

Currently, $550 for each guest

room added.

When we
approve the
addition.

Fee will be the same as the then
current Initial Fee per room when
you request our approval to
increase the number of guest
rooms in the Facility.

Custom Interior
Design Review
Fee

Currently, $6,000.

When we invoice
you.

If you choose to purchase certain
design elements from a supplier
other than an Approved Supplier,
we may assess you a Custom
Interior Design Review Fee for
our review of custom interior
design drawings and one site
visit. You must submit design
drawings to us to ensure
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Improvement Plan
Preparation Fee

Currently, $2,500 per request.

When we invoice
you.

Type of Fee Amount Due Date Remarks!
compliance with our interior
design standards.

This fee is charged if we have to
Property

prepare a property improvement
plan “PIP” for the Facility, post
opening.

Training and Conferences

General Manager
Certification

Currently, $2,250.

When we invoice
you before
training.

Your initial general manager
must attend our Hospitality
Management Program within 90
days of your Opening Date.®

For Dual Brand Operation, the
only one initial general manager
who has authority over the entire
Facility must complete the
Hospitality Management
Program. (See Item 5&11)

General Manager
Certification
Additional
Attendee Fee

Currently, $1,400.

When we invoice
you before
training.

Additional employees of the hotel
may accompany the general
manager to the Hospitality
Management Program, for an
additional charge. (See Item 11)

On-site Opening

0-50 rooms / 1 day training
$750

51-200 rooms / Up to 3 days

When we invoice

This training is mandatory for
new construction and conversion
Facilities. You are responsible for
cost of travel and lodging for
facilitators.

For a Dual Brand Operation, we
may supplement, amend or

Training training $2,250 you. | ] )
otherwise modify the Opening
Training and General Manager
209+. rooms / Up to 5 days Training (including the cost) to
training $3,750 take into account the nature of the
Dual Brand Operation. (See Item
5&11)
This training may be held for
owners who have not previously
_ When we invoice owne_d a Chajr_1 Facilit;_/ ora ,
New Owner Currently, no fee for first you, if you send Lodging Affiliate Chain Facility.
Ori . attendee and $1,000 for each e (See Item 11)
rientation - an additional
additional attendee. attendee. For a Dual Brand Operation, this

training is mandatory. No
additional facilitator travel and
lodging expenses. (See Item 11)

Remedial Training

Currently, up to $1,250.

When we invoice
you.

We may require you, the general
manager and/or a staff member to
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Type of Fee

Amount

Due Date

Remarks?!

participate in remedial training.
(See Item 11)

Product Quality
Training

On-site: $1,500 for 1 day; up to
$3,000 for 2 to 5 days; and up to
$5,000 for 6 to 10 days.

When we invoice
you.

For additional and/or repeated
instances of cleanliness or service
failures, we reserve the right to
require additional training. You
are responsible for cost of travel
and lodging for facilitators. (See
Item 11)

Continuing
Education

Currently, $1,200 per year.

Payable on
receipt of
invoice.

You must pay for access to our
Continuing Education training
material. It includes training
support and materials provided to
all Facility team members. It
includes regional workshops,
service culture support materials
and access to Wyndham
University. This fee is subject to
increase in the future.

For a Dual Brand Operation, you
will only be required to pay one
Continuing Education fee for
access for all of the Facility’s team
members. (See Item 5&11)

Chain Conference
Fee

The Chain Conference Fee is
currently $2,000 for the first
attendee and $1,750 for each
additional attendee.

Before
conference when
we invoice you.

Currently, a conference is held
approximately every 18 to 24
months but is subject to change.
The conference may be held as
part of a multi-brand conference
with other Lodging Affiliates.
Franchisee attendance is required.
We will automatically bill and
charge you the Chain Conference
Fee even if you do not attend.

For a Dual Brand Operation,
provided that both brands hold
their Chain Conference
simultaneously at the same
location, only one Chain
Conference Fee will be charged
for your first attendee. Additional
Chain Conference Fees will be
charged for each additional
attendee.

Before class or

Attendance at Regional Meetings

Regional $0 to $800 plus travel expenses . is mandatory. You must pay
X delivery of .
Meetings for attendees. materials travel, wages, lodging and other
' related expenses. There is usually
30
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Type of Fee

Amount

Due Date

Remarks?!

a fee associated with Regional
Meetings, but they occasionally
are offered free of charge.

Job Posting Fee

Currently, $100 per posting for
a 30-day placement.

When we invoice
you.

We offer an optional job-posting
opportunity for franchisees to
recruit for openings at your
Facility on a central platform
with other Chain Facilities and
Wyndham-branded hotels. We
may offer bundled packages that
include multiple postings and
extended placement.

Sales, Marketing and Distribution Programs

GDS Fees

$7.48 per reservation.

When we invoice
you.

GDS Fees are based on
reservations booked through the
Global Distribution Systems
(“GDS”) administered by third-
party vendors. Subject to
modification to reflect changes in
third party fees and our cost
(including overhead) of providing
the service and new service
offerings.

Third Party
Channel Fee

$2.48 per reservation.

When we invoice
you.

Based on those reservations
booked with our distribution
partners and processed directly or
indirectly through our distribution
platform. Subject to modification
as existing reservation channels
are modified, partners are added
to existing channels or new
reservation channels are
established.

Internet Booking
Fees

$2.48 per reservation.

When we invoice
you.

Internet Booking Fees are based
on reservations booked through
an alternate distribution system.
Subject to modification to reflect
changes in third party fees and
our cost (including overhead) of
providing the service, and new
service offerings.

Agency
Commissions

Up to 20% of GRR.

When we or an
Agency invoice
you.

Reimburses us for Agency
Commissions we pay on your
behalf plus related administrative
costs. Includes commissions for
travel agents, online travel and
referral websites, travel consortia,
travel management companies
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Type of Fee

Amount

Due Date

Remarks?!

and global sales agents. 20% limit
is generated on qualifying
consumed reservations and
subject to modification to reflect
changes in the commissions we
pay on your behalf.

Agency
Commission
Service Charge

1.5% of commissionable
revenue.

When we or an
Agency invoice
you.

The standard Service Charge is
1.5% on certain group sales and
commission activities booked and
consumed by agencies. Subject
to modification to reflect changes
in our costs.

Member Benefits
Commissions

Up to 10% of GRR.

When we invoice
you.

Based on reservations booked and
consumed through our Member
Benefits Program.

Member Benefits
Commission
Service Charge

1.5% of commissionable
revenue.

When we invoice
you.

The standard Service Charge is
1.5% on certain group sales and
commission activities booked and
consumed through member
benefits programs. Subject to
modification to reflect changes in
our costs.

Digital Pay-For-
Performance
(“PFP”)
Commission

Up to 10% of GRR.

When we invoice
you.

The PFP commission is currently
7% but can be up to 10%. All
Chain Facilities must participate
in the self-funding PFP program,
under which franchisees are
charged a commission for
consumed reservations booked
via (i) links to the Chain website
or (ii) unique call center numbers
generated from search engines,
local business review and social
websites, other internet websites,
mobile sites and applications.
These commissions are used to
purchase the key words, business
listings and display ads that drive
consumers to the Chain website
and call center. The PFP
commission is in addition to all
other applicable fees associated
with the reservation.

Everyone Sells
Group Referrals
Program

10% of commissionable
revenue.

When we invoice
you.

When the referring party is a
Chain Facility or facility of an
affiliate, 7% of the referral
commission paid to the referring
facility; when the referring party
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Type of Fee

Amount

Due Date

Remarks?!

is an employee of our parent
company or its predecessor, 6%
of the referral commission paid to
the employee. The remaining 3%
and 4%, as applicable, is
distributed to our Global Sales
Organization to offset its
administrative and overhead costs
for supporting the Everyone Sells
Group Referrals Program.

Global Translation
Fee

Currently, $200 per language.

When we invoice
you.

Your property’s website will be
translated in both English and
Spanish. If you wish to have
another translation, you will pay a
fee for each additional language.

Signature
Reservation
Service Fee

Currently, 3.5% of the amount
of GRR booked.

When we invoice
you.

As part of our Signature
Reservation Service (“SRS™),
certain consumers seeking to
make a reservation at your
Facility or any other Wyndham-
branded facility enrolled in SRS
are directed automatically to our
professionally trained agents to
book their reservation. You are
required to participate in the SRS
program. (See Item 11)

Standard Revenue
Management
Services
(“Standard RMS”)
Fee

Currently, 0.75% of GRR with a
minimum of $645 per month
and maximum of $1,395 per
month.

As indicated on
the invoice or, if
not indicated, 15
days after
receipt.

You are required to participate in
Standard RMS at a minimum.
However, if your Facility
achieves greater than 70%
occupancy for 12 consecutive
months, you will be required to
participate at the Premium RMS
level (see directly below). Note:
Revenue management program
participation may not be required
if certain alternate criteria we
establish from time to time in
System Standards have been met.
(See Item 11)

Premium Revenue

Currently, 1.00% of GRR with a
minimum of $1,450 per month

As indicated on

Premium RMS is an optional
premium service level unless
your Facility achieves greater
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Type of Fee

Amount

Due Date

Remarks?!

participation may not be required
if certain alternate criteria we
establish from time to time in
System Standards have been met.
(See Item 11)

Premium Plus
Revenue
Management
Services
(“Premium Plus
RMS”) Fee

Currently, $5,425 per month

As indicated on
the invoice or, if
not indicated, 15
days after
receipt.

We offer a premium plus service
level option for revenue
management services with daily
recommendations for hotels that
require specialized additional
support.

Remote Sales
Service

$1,400 per month.

When we invoice
you.

You are required to participate in
our Remote Sales Service,
through which a designated
representative will respond to
sales leads and solicit new
business for your Facility.
Alternatively, you may satisfy
this requirement by meeting
certain criteria we establish from
time to time in System Standards.
(See Item 11)

Groups360
Booking Fee

Currently, 6% of GRR booked
via the Groups360 platform.

When we invoice
you.

Groups360 is a group booking
platform that allows guests to
make group bookings directly at
your Facility. Participation is
currently optional but may be
mandatory in the future. Of the
6% fee, a portion is remitted to
Groups360, and a portion is
retained by us.

Guest Loyalty and Satisfaction Fees

Loyalty Program
Charge*

4.25% to 5.5% of all amounts
on which members earn points
or other program currency.

Payable after a
member is
awarded points at
the Facility and
upon receipt of
our invoice.

The amount of your Loyalty
Program Charge may vary within
the stated range based on the
number of Wyndham Rewards
Valid Enrollments obtained by
your Facility during a defined
measurement period or other
metric we determine from time to
time, as described in the Front
Desk Guide (“Loyalty Metric™).

Loyalty Program Fees fund the
costs associated with operation,
customer support, technology and
marketing of the Wyndham
Rewards guest loyalty programs.
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Type of Fee

Amount

Due Date

Remarks?!

Loyalty Missed
Valid Enrollment
Fee

Up to $1,200 per calendar

quarter (or $400 per month).
Currently, $750 per calendar
quarter (or $250 per month).

Payable upon
receipt of our
invoice.

If your Facility fails to achieve a
required number of Wyndham
Rewards Valid Enrollments (or
other Loyalty Metric that we may
require from time to time) during
a defined measurement period, as
described in the Front Desk
Guide, you must pay us a Missed
Valid Enrollment Fee.

Loyalty Member
Services
Administration
Fee

Currently, $50 per complaint.

Payable upon
receipt of our
invoice.

You must pay this fee if you do
not process a member’s points in
a timely manner and we resolve
the issue with the member.

Customer Care
Program

Resolution costs.

When we invoice
you.

You must pay the resolution costs
if you do not resolve a guest’s
complaint within the required
time frame we establish.
Complaints may arise from a
guest contacting us or if we
become aware of complaints
posted on third-party travel
websites, distribution channels,
blogs, social networks and other
forums. We can modify the
Customer Care Program from
time to time including its
operation and fees.

Wyndham
Response Service
Fee

Currently, $0 to $15 per
response.

Monthly when
we invoice you.

We will respond to certain guest
surveys and reviews of the
Facility on your behalf.
Depending on the Facility’s guest
satisfaction score, you will pay a
fee of up to $15 for each survey
or review to which we respond.

Best Rate
Guarantee
Processing Fee

Currently $195 per instance.

When we invoice
you.

You must pay us the Best Rate
Guarantee Processing Fee if we,
or a guest, finds a lower publicly
available rate on the Internet than
you have provided to us, for the
same date at your Facility. We
reserve the right to monitor your
rates, and continued non-
compliance may also result in
suspension from certain
Marketing programs.
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Type of Fee |

Amount

| DueDate

\ Remarks?

Property Management and Technology

SynXis PMS Set-
Up and
Implementation
Fee

Currently, $4,500.

Due at least 30
days before the
Opening Date.

This fee is for facilities using the
SynXis PMS and includes remote
deployment, installation and
training. (See Item 11)

For a Dual Brand Operation, you
may be required to procure the
OPERA Property Management
System or other approved PMS as
described in this FDD.
Depending on the needs of your
Dual Brand Operation you may
be required to pay separate PMS
Setup and Ongoing Support Fees
pursuant to separate PMS
Agreements for each of the La
Quinta Facility and the Hawthorn
Suites Facility.

OPERA PMS Set-
Up and
Implementation
Fee

Currently, $15,550 — $29,300,
depending on which level of
OPERA system you choose,
plus interface costs ($525 —
$3,050).

Due at least 30
days before the
Opening Date.

This fee is for facilities using an
OPERA Cloud-based PMS and
includes on site deployment,
installation, and training and
certain interfaces. You must pay
$750 for the required interface to
our approved automated revenue
and rate management system.
Other optional interfaces range
from $525 to $3,050. (See ltem
11).

PMS Monthly
Support and
Service Fee

Currently, $734 to $1,050 per
month.

Monthly when

we invoice you.

This fee is for facilities using the
SynXis PMS or the Foundation or
Standard levels of the OPERA
Cloud-based PMS. It includes
monthly support, HTCS and
CRISP services, standard service
level of an automated revenue
and rate management solution,
and certain interfaces, including
OTA Insights, mobile tipping,
and mobile check-in / check-out.
We also provide first-level
support for the Facility’s
Wyndham-provided email
account. The amount of the fee
depends on the number of guest
rooms at your Facility. (See Item
11)
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Type of Fee Amount Due Date Remarks!
This fee is for facilities using the
Premium level of the OPERA
Cloud-based PMS. It includes
monthly support, HTCS and
OPERA Cloud CRISP services, standard service
Premium PMS Currently, $13.25 per room/per Monthly when level of an automated revenue
Monthly Support month. we invoice you. and rate management solution,

and Service Fee

and certain interfaces, including,
OTA Insights, mobile tipping,
and mobile guest check-in /
check-out. (See Item 11)

Premium
Automated
Revenue and Rate
Management Fee

(RevlQ)

Currently, $28 per month.

When we invoice
you.

Currently, your PMS Monthly
Support and Service Fee includes
standard service level of an
automated revenue and rate
management solution. We offer,
as an option and for a fee, a
premium service level. (See Item
11)

Mobile Operations
Program (“MOP”)

Currently, $0.60 per guestroom

per month.

Monthly when
we invoice you.

MOP is a mobile device-based
system for managing
housekeeping and maintenance
functions at your Facility. This
program is currently mandated
for all Facilities. The setup fee is
included in the SynXis and
OPERA PMS Setup Fees. (See
Item 11)

Emergency Safety
Device (“ESD”)

Currently, $35 per month

Monthly when
we invoice you.

This fee is for MOP users only.
This optional feature of the MOP
system provides panic button
functionality for your hotel staff
on MOP-enabled mobile devices.

Preventative
Maintenance

Currently, up to $1,500 per

year.

When we invoice
you.

If you require assistance tracking
your preventative maintenance
needs, as measured by your
Facility (i) receiving a failing
score on a quality assurance
inspection or (ii) receiving an
average Medallia overall score
for the preceding 12 month
period less than 6.0, (or its then
equivalent score) we will require
you to subscribe to engage a third
party for preventative
maintenance service, including a
mobile application, provided by a
third party to help you manage
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Type of Fee

Amount Due Date

Remarks?!

your housekeeping and
maintenance processes. We may
offer as an option or, in the
future, mandate a certain program
or provider. (See Item 11)

Remedies, Non-Compliance and Other

Extension Fee

Within 10 days
of the Opening
Date.

$10,000.

Payable any time we agree to
extend your opening deadlines
beyond those dates established in
Schedule D of the Franchise
Agreement.

Interest

When we invoice
you.

Lesser of 1.5% per month or the
maximum rate permitted by law.

Payable on any amount of
Recurring Fees not paid by due
date.

Returned Check
Fee

When we incur
or demand costs.

Currently, $100 for each
occurrence.

Includes checks you submit to us
that are dishonored by your bank
or other financial institution.

Paper Check Fee

When we invoice
you.

$160 processing fee per each
occurrence.

See footnote 4 below.

Reconnection Fee

When we invoice

Currently, $5,000. you.

You must pay this fee to re-
establish Central Reservation
System service if we suspend the
service because of your default
under your Franchise Agreement
or for any reason.

Audit Fee

When we invoice

Costs and expenses of audit.
you.

You will pay this fee if the
understated amount is three
percent (3%) or more of the total
amount owed during a six-month
period.

Reinspection Fee
and Costs

Currently $2,500 for the first
failure, $3,000 for the second
failure, and $3,500 for the third
and any additional failures.

When we invoice
you.

You must pay our current
Reinspection Fee for each
reinspection we must conduct as
a result of the Facility failing any
required quality or improvement
inspection. We may increase the
Reinspection Fee in the future.
We may also charge you for the
travel, lodging and meal expenses
of the quality assurance
inspectors on reinspections.

For a Dual Brand Operation, we,
or an affiliate, shall conduct a
combined Quality Assurance
inspection for the La Quinta and
the Hawthorn Suites. If
applicable, only one Quality
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Type of Fee Amount Due Date Remarks!

Assurance reinspection Fee will

be charged.
The Three-Party Agreement /
Three-Party Comfort Letter is a document
Agreement / When we invoice | issued by us in our sole discretion
Comfort Letter Currently, $1,000 per request. you. that grants your lender certain
Fee rights under the franchise
agreement.
Franchise Agreement specifies
Indemnification Cost of defending and resolving | When we incur Whef‘ you |n(1emn|fy us and our
) . . affiliates for “Losses and
Costs indemnified claims. or demand costs. vy -
Expenses” incurred to defend
third party claims and suits.
Non-prevailing party reimburses
Dispute Costs, expenses, reasonable When (_jlspute prevailing party for litigation _
. ) resolution expenses to enforce the Franchise
Resolution Costs | attorneys’ fees.
concludes. Agreement or collect amounts
owed.

You must give one year’s notice
of termination for condemnation.
Fee payments continue until the
Chain Facility is actually taken
by public authority.

Recurring Fees for one year 30 days after For a Dual Brand Operation, for
Condemnation after notice of condemnation or | Facility the purposes of determining
Payments® to the date of condemnation, condemnation is | whether the Facility has suffered

whichever is longer. completed. a Casuany’ the percentage of

guest rooms available shall be
measured by the total number of
rooms across both the La Quinta
Facility and Hawthorn Suites

Facility.
Greater of $3,000 per guest
room and an amount equal to For a termination that occurs
the monthly average of accrued before the Opening Date, or
Royalties and System before the first anniversary of the
Assessment Fees during the Opening Date, you will pay us
immediately preceding 12 full within 10 days after you receive
calendar months, multiplied by our notice of termination,

- 36. If there are fewer than 36 Within 10 days Liquidated Damages equal to the
'—'q“'dateg' months remaining in the from date of greater of $250,000 or $2,500
Damages unexpired Term at the date of | termination. multiplied by the number of

termination, then Liquidated authorized guest rooms at the
Damages shall be an amount Facility.

equal to the monthly average of
accrued Royalties and System
Assessment Fees during the
immediately preceding 12 full
calendar months, multiplied by

You can terminate if you fail to
achieve certain occupancy rates
under certain circumstances.
Depending on the circumstances,
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Type of Fee Amount Due Date Remarks!

the number of months you may have to pay a
remaining in the unexpired termination fee.®
Term.

For a Dual Brand Operation, in
the event that the La Quinta
Agreement and the Hawthorn
Agreement terminate
simultaneously, then the
$250,000 minimum described in
the La Quinta Agreement shall
not apply and the minimum
amount of Liquidated Damages
owed shall be calculated in
accordance with each Agreement
on a per room basis.

If, following termination of your
franchise, you fail to comply with
$2,000 per day. Upon demand. the de-identification obligations
under your Franchise Agreement
and our procedures.

De-Identification
Fee’

! Unless otherwise indicated, all fees are (i) imposed and collected by us, (ii) payable to us, (iii) non-refundable,
and (iv) uniformly imposed. We may reserve the right to increase, modify, or change certain fees in the future as
provided for in the Franchise Agreement. For a Dual Brand Operation, unless otherwise noted, you must pay the
applicable fees as described in each of the La Quinta Agreement and the Hawthorn Agreement. We require you to
pay all Recurring Fees and other fees and charges online via our self-service, electronic invoice presentment and
payment tool, accessible through a centralized online platform, or through such other technologies or other means
as we may establish. In the online environment, payment can be made by electronic check (via ACH). If you submit
payment for any fee using a paper check, you will incur a $160 processing fee per each occurrence. Recurring Fees
include the Royalty and System Assessment Fee. We may negotiate increases or decreases for a particular
transaction at the time the Franchise Agreement is signed for any fee listed above when business circumstances
warrant. See ltem 17.

2 “GRR” or “Gross Room Revenues” is defined as gross revenues attributable to or payable for rentals of guest
(sleeping) rooms at the Facility, including all credit transactions, whether or not collected, guaranteed no-show
revenue, net of chargebacks from credit card issuers, any proceeds from any business interruption or similar
insurance applicable to the loss of revenues due to the non-availability of guest rooms, any miscellaneous fees
charged to all guests regardless of the accounting treatment of these fees and any revenue from rental or use of
meeting rooms. Excluded from Gross Room Revenues are separate charges to guests for food and beverage
(including room service); actual telephone charges for calls made from a guest room; key forfeitures and
entertainment (including Internet fees and commissions); vending machine receipts; and federal, state and local
sales, occupancy and use taxes.

® Depending on the circumstances, we may charge you a No-Show Fee of between 50% and 100% of the cost of
the training that you or your personnel miss.

* We have the right to require all Chain Facilities to participate in the Wyndham Rewards® guest loyalty program,
which is operated by our affiliate Wyndham Rewards, Inc. Under the Wyndham Rewards program, members can
earn Wyndham Rewards points or Travel Partner Currency based on amounts spent at participating Chain Facilities
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as well as at participating Lodging Affiliate hotels or select affiliated properties, through purchases from non-
affiliated merchants and service providers, or by making purchases with a Wyndham Rewards co-branded credit
card or debit card. Members can redeem their Wyndham Rewards points for free or discounted night stays at Chain
Facilities and Lodging Affiliate hotels, or select affiliated properties, for airline tickets, shopping and dining gift
cards, merchandise and other rewards. Membership in Wyndham Rewards is free. All callers whose calls are
received by our toll-free reservation center and all visitors to our consumer website will be offered the option to
join Wyndham Rewards. You must also offer to enroll guests at your front desk, and are subject to an enrollment
guota which Wyndham Rewards, Inc. may change, from time to time, for Chain Facilities, as reflected in the Front
Desk Guide. All franchisees will be assessed Loyalty Program Fees, as applicable, on Wyndham Rewards member
stays at their Facility. Stays for which members earn Wyndham Rewards points are defined in the Front Desk
Guide, as may be amended. Certain member stays may not qualify for Wyndham Rewards point earnings. We will
proactively match and award points to members even if they fail to present their membership number before check-
out. We will reimburse you for free night stays at your Facility under a formula which is listed in the Front Desk
Guide, which may be amended. Wyndham Rewards, Inc. has reserved the right to modify, alter, delete or add new
terms or conditions, procedures, point values, redemption levels or rewards for the Wyndham Rewards program
upon thirty (30) days’ notice. Wyndham Rewards, Inc. may terminate the program at any time upon six months’
prior notice.

® If a condemnation taking occurs less than one year after notice to us, you pay the average daily Royalties and
System Assessment Fees payable over the 1-year period preceding the date of your condemnation notice to us
multiplied by the number of days remaining in the one-year notice period. We may reduce the required notice
period when business circumstances warrant.

® You may terminate based on occupancy rates of your Facility under the following circumstances:

@ Provided you are in full compliance with the Franchise Agreement and all other agreements entered into
with us or any of our affiliates, you will have the right to terminate the Franchise Agreement, if for any full calendar
year following the second (2nd) anniversary of the Opening Date (each, a “Measurement Year”), any of the
following occur:

Q) (1) average monthly occupancy for the Facility in any Measurement Year is less than 50% and you
provide us written notice within 30 days after that Measurement Year; (2) during the next Measurement Year,
average monthly occupancy for the Facility is less than 50%; and (3) you provide written notice of termination to
us within 30 days after the second Measurement Year. Any such termination shall become effective ninety (90)
days following the date of such notice;

(i) (1) average monthly occupancy for the Facility is less than 60% but more than 50% and you provide
us written notice within 30 days after that Measurement Year; (2) during the next Measurement Year, average
monthly occupancy for the Facility is less than 60% but more than 50%; (3) you provide written notice of
termination to us within 30 days after the second Measurement Year; and (4) you pay us a termination fee in an
amount equal to the total Royalties accruing during the preceding 12 months. Any such termination fee shall be due
within 10 days of our written confirmation that the Facility has satisfied the preceding conditions (1) through (3)
and the termination shall become effective one-hundred twenty (120) days following the date of such termination
notice; or

(iif) (1) average monthly occupancy for the Facility is less than 70% but more than 60% and you provide
us written notice within 30 days after that Measurement Year; (2) during the next Measurement Year, average
monthly occupancy for the Facility is less than 70% but more than 60%; (3) you provide written notice of
termination to us within 30 days after the second Measurement Year; and (4) you pay us a termination fee in an
amount equal to the total Royalties accruing during the preceding 30 months. Any such termination fee shall be due
within 10 days of our written confirmation that the Facility has satisfied the preceding conditions (1) through (3)
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and the termination shall become effective one-hundred twenty (180) days following the date of such termination
notice.

(b) In addition to the requirements described above, you must also provide evidence satisfactory to us
confirming the average monthly occupancy rate of the Facility for the applicable Measurement Years; you must
have implemented all recommendations that we may provide to you at our sole discretion related to marketing
(including loyalty), sales, and revenue management and have otherwise cooperated with us with respect to
marketing, sales, and revenue management efforts during the applicable Measurement Years; and you and your
owners shall execute a general release in such form as we may require. You must acknowledge and agree that any
termination fees payable are reasonable and do not constitute a penalty.

" If you fail to comply with all of the de-identification obligations of your Franchise Agreement and our procedures,
you must: (i) pay a de-identification fee of $2,000 per day until de-identification is completed to our satisfaction;
and (ii) permit our representative to enter the Facility to complete the de-identification process at your expense.

ITEM7. ESTIMATED INITIAL INVESTMENT
Your Estimated Initial Investment
for a 110 Room New Construction Facility
Type of 1 Method of To Whom Payment
Expenditure Amount Payment WA= I is to be Made
$5,000 with
Initial Fee Application, balance
(inclusive of $60,500 $60,500 Lump Sum | due at signing of Us
Application Fee)* Franchise
Agreement.
Photos? $2,750 $4,950 As Incurred | After Opening g?(,)myndham Hotel
Training Tuition® | $5,700 $7,100 As Incurred | Before Opening g?é);/\éyndham Hotel
Facility,
Restaurants,
Training Expenses* | $2,700 $4,450 As Incurred | Before Opening Airlines, Car Rental
’ ’ Agency,General
Managers, Travel
provider
5 . Feasibility
Market Study $10,000 $17,000 Lump Sum | Before Construction Consultant
Real Estate and |\, o N/A N/A N/A N/A
Site Preparation
Acrchitecture, Archltects,
Design and Engineers,
N Consultants,
Engineering, Phase Government
| Environmental, $262,000 $1,500,000 | As Incurred | Before Opening . .

. . Agencies, Suppliers,
Permits, Licenses - .
Deposit’s and ’ Utility Companies,
Related Fees’ and other

Professionals
42
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Your Estimated Initial Investment
for a 110 Room New Construction Facility

Type of 1 Method of To Whom Payment
Expenditure A Payment i (B is to be Made
Contractors,
Facility . Subcontractors,
Construction® $10,173,345 | $12,500,000 | As Incurred | Before Opening Suppliers, and third-
party Vendors
Contractors,
Construction Subcontractors,
Contingency?® $508,667 $625,000 As Incurred | As Arranged Suppliers, and third-
party Vendors
Technology . Computer Supplier,
Systems™ $74,645 $76,645 As Incurred | Before Opening Professionals
Property
'\U";r;f]%eme”t Set | 4500 $20300 | LumpSum | Before Opening Us, Affiliate
Installation*!
Furniture, Fixtures . .
and Equipment®2 $962,489 $1,160,448 | As Incurred | Before Opening Vendors, Suppliers
Signage®® $45,000 $100,000 As Incurred | Before Opening Vendors, Suppliers
Opening . .
Inventory™ $411,149 $418,971 As Incurred | Before Opening Vendors, Suppliers
Insurance®® $30,000 $120,000 Lump Sum | Before Opening Insurance Carrier
Grand Opening . Advertising Media,
Advertising® $3,000 $200,000 As Incurred | Before Opening Agency
Pre-Opening . Employees,
Wages $80,867 $144,551 As Incurred | Before Opening Contractors
Miscellaneous Sunpliers
Non-Tangible $18,637 $35,956 As Incurred | Before Opening PPIIETS,
17 Professionals
Asset Costs
Monthly
Payments
Additional Funds for
. Recurring . Us, Employees,
for 3 Month Initial | $153,474 $217,158 After Opening . o
Period?® Fees, As Suppliers, Utilities
Incurred for
Other
EXxpenses
Total Estimated
Initial $12,809,423 | $17,222,029 ) )
Investment'® 20 The table does not include the cost of purchasing or
Total Cost per leasing real estate.
P $116,449 | $156,564
Room

The above table provides an estimate of the initial investment required for a Chain Facility. These figures exclude

the cost of land.
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! See Item 5 for amount or formula of each fee. We may defer payment of the Initial Fee. See Item 10. Unless
otherwise noted, all fees are non-refundable.

2 This is the fee for the required photos for your Facility. The low end of the range is the cost for the required photo
package and the high end of the range assumes you will require additional photographs to meet certain third-party
requirements.

® The low and high end of the range includes your Continuing Education Fee. It also includes the tuition for your
general manager to attend the required Hospitality Management Program and the cost for up to three days of
required Opening Training. The high end of the range presumes an additional representative will also attend and
pay the tuition for our Hospitality Management Program.

* The low and high end of the range presumes that your general manager /owner will drive to our required
Hospitality Management Program and incur minimal travel costs and mid-level travel and entertainment expense.
It also includes facilitator travel and entertainment for up to three days of required Opening Training. The high end
of the range presumes an additional representative will also attend our Hospitality Management Program and incur
significant travel and entertainment costs, including airfare and car rental.

® We do not require a market or feasibility study. We strongly suggest that you obtain one from a reputable
consultant to confirm your decision to construct a Chain Facility and to provide potential financing sources with
independent information on prospects for the Facility. We reserve the right to obtain, or to require you to obtain at
your expense, as a condition for receiving our approval of the site, a positive market feasibility study prepared by a
nationally prominent independent accounting or consulting firm we approve

® Your land cost depends on land prices in your area and the site you select. Frontage on major thoroughfares and
proximity to interstate highways or transportation centers is desirable.

" This range includes the costs for permit fees, utility deposits and related fees, environmental studies, architectural
(and structural, mechanical, electrical and plumbing engineering) fees to adapt our prototypical plans and
specifications to meet requirements and local code. This item does not include impact fees which may be assessed
by local authorities or site evaluation fees, geotechnical report fees, or civil engineering fees. You should check
with the applicable local authorities to determine if impact fees are assessed and, if so, how they are calculated and
the amount to be charged to your Facility. Fees vary widely depending on your specific location and situation.

8 This range includes general construction, minimal site work and landscaping. The cost of construction may vary
substantially from location to location. The type of construction used, cost of materials, labor costs, local code
requirements and other factors will affect the cost.

® This amount is calculated as 5% of Facility Construction costs.

19 The amount presented includes costs associated with guest room and public area high speed Internet access,
PBX/telephone system (including consoles and guest room and administrative telephones) and television system.
The low range assumes you will procure all of the above and you purchase the base system equipment. The high
end of the range assumes you will procure all of the above, and also assumes that you acquire top of the line
equipment for which to operate the PMS.

1 You must purchase, lease or otherwise acquire the computerized hospitality property management
system/computer (“PMS”) that has been designated by us. The low end of the range presumes that you select a
base SynXis PMS with remote installation for the Facility. The high end of the range presumes that you purchase
the Premium OPERA Cloud system with on-site installation. This range does not include additional interface fees
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which may be required based on optional interfaces you may utilize at the Facility. See Item 11 for information
about the PMS.

12 Includes furniture, fixtures and equipment (“FE&E”) for all areas of the Facility including guest rooms and public
areas. These items are typically driven by the decorative furnishings package. The estimate presumes that you will
install our approved interior design package in all guest rooms and public areas. Items included in the interior design
package for the guest room and public areas may include flooring surfaces and bases; artwork and mirrors;
casegoods; bathroom fixtures such as vanity bases, counters and shower tile; decorative bedding; lighting; seating;
soft and upholstered goods; wallcoverings; and window treatments. This range includes procurement service
provider fees estimated at 11% to 17% of the total cost of the FF&E purchased. The figures above do not include
tax, freight or installation, which should be confirmed prior to purchasing.

13 Includes the cost of materials and installation for one pylon sign, four wall mounted signs/channel letters and one
driveway sign. Your actual cost will depend on many variables including sign size, materials and height, distance
signs must be shipped, local labor costs and local ordinances. This cost does not include local taxes and permits.

14 Operating supplies and equipment (“OS&E”) includes items required by System Standards such as mattresses/box
springs, bed frames and bases, televisions, linens, logoed items, housekeeping supplies, guestroom and bathroom
amenities/supplies, safes, cribs, luggage racks, interior signage, breakfast display equipment, floor mats, PPE,
sundry shop items & equipment. The low end of the range assumes you will purchase the required OS&E to open
in compliance with System Standards. The high end of the range assumes you have chosen to purchase
optional/suggested items not required by System Standards, but which you might choose to purchase, such as
additional linens, rollaway beds, guest laundry equipment, etc. The figures above do not include tax or freight.
These costs should be confirmed prior to purchasing.

15 You must obtain and maintain the minimum levels and types of insurance specified in the Franchise Agreement
and System Standards. Insurance costs vary widely depending on location, prior business history, size of the
Facility, type of insurance, and prior loss experience. This estimate includes the annual cost for required commercial
general liability, umbrella/excess liability, and comprehensive automobile liability coverage, and does not include
costs for workers’ compensation, employer’s liability, business interruption, or other policies. Insurance
requirements are summarized in Item 8 and are subject to change. You should obtain a quote from your insurance
company for the required coverage.

'8 The range assumes that, at a minimum, you will engage in a six-month digital advertising campaign via a third-
party company.

7 Includes attorneys’ and accountants’ fees, business license fees, bank fees, the cost of back-office accounting
systems, and similar business startup expenses.

18 This amount is an estimate and includes the Recurring Fees you will pay us after opening. It does not include
debt service payments or rent. Our estimate is based on our experience and the experience of our Lodging Affiliates
and their franchisees in operating similarly situated brands over the last two years. These expenses include labor
costs. We do not guarantee that you will not have additional expenses starting the business.

19 None of the fees and costs payable to us in the above table is refundable. Fees and costs payable to suppliers and
other third parties above generally are not refundable unless you negotiate that directly with them. See Item 10 for
a discussion of financing which might be available for portions of your initial investment in a Chain Facility.
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20 \We also offer an opportunity to build a new construction Dual Brand Operation Facility. (See Item 1) After
adjusting for the difference in construction, FF&E and other dual brand-specific costs, we estimate that the total
Estimated Initial Investment for a Dual Brand Operation Facility is $14,220,866 to $19,715,837 or between
$138,067 to $191,416 per room. These estimates are based on a 103-room prototype consisting of 73 La Quinta
rooms and 30 Hawthorn rooms.

Your Estimated Initial Investment
for a 100 Room Conversion Facility

La Quinta FDD MB
Q2/2025

Type of q Method of To Whom Payment
Expenditure el Payment thinsh (P is to be Made
$5,000 with
nital Fee Calance due a
(inclusive of $55,000 $55,000 Lump Sum ianing of Us
Application Fee)* S1ghing o
Franchise
Agreement.
Photos? $2,750 $4,950 As Incurred | After Opening (L;i,)xyndham Hotel
Training Tuition® $5,700 $7,100 As Incurred Beforg Us, Wyndham Hotel
Opening Group
Facility, Restaurants,
Before Airlines, Car Rental
Training Expenses* | $2,700 $4,450 As Incurred Openi Agency,General
pening
Managers, Travel
provider
5 Before Feasibility
Market Study $10,000 $17,000 Lump Sum construction Consultant
Architecture, Arcr_utects,
. Engineers,
Design and
Engineeri Consultants,
ngineering, Phase Before Government
| Environmental, $262,000 $345,000 As Incurred . . .
. . Opening Agencies, Suppliers,
Permits, Licenses, s .
) Utility Companies,
Deposits and
6 and other
Related Fees ;
Professionals
Contractors,
Facility Before Subcontractors,
Improvements’ $2,735,000 | - $4,535,000 As Incurred Opening Suppliers, and third-
party Vendors
Contractors,
Conversion Subcontractors,
Contingency® $136,750 $226,750 As Incurred As Arranged Suppliers, and third-
party Vendors
Technology Before Computer Supplier,
Systems® %0 $70.132 As Incurred Opening Professionals
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Your Estimated Initial Investment
for a 100 Room Conversion Facility
Type of 1 Method of To Whom Payment
Expenditure A Payment weimen (DL is to be Made
Property
Management Set- Before .
Up and $4,500 $29,300 Lump Sum Opening Us, Affiliate
Installation™®
Furniture, Fixtures Before .
and Equipment“ $886,797 $1,054,953 | As Incurred Opening Vendors, Suppliers
; 12 Before .
Signage $45,000 $100,000 As Incurred Opening Vendors, Suppliers
Opening Before .
Inventory®® $11,073 $386,060 As Incurred Opening Vendors, Suppliers
Insurance' $25,000 $100,000 Lump Sum gzl;onrﬁ]g Insurance Carrier
. Advertising Media,
Grand Qpenllsng $3,000 $200,000 As Incurred Beforg Agency, Printer,
Advertising Opening Photographer
Miscellaneous .
Non-Tangible $7,163 $22,297 As Incurred ge];%rien ﬁ?gfglsfirgﬁals
Asset Costs™® pening
Monthly
Payments
Additional Funds for
for 3 Month Initial | $146,873 | $210,557 Egg:rng After Opening gjp;?;‘r’s'oﬁeueﬁtles
H 17 ) ’
Period Incurred for
Other
Expenses
Total Estimated
Initial $4,339,306 | $7,368,549 _ _
Investment!® ;Fhe_table o:oei ntot include the cost of purchasing or
easing real estate.
Total Cost per $43,393 $73,685
Room

The above table provides an estimate of the initial investment required for a Chain Facility. These figures assume that
you already own the Facility.

! See Item 5 for amount or formula of each fee. We may defer payment of the Initial Fee. See Item 10. Unless
otherwise noted, all fees are non-refundable.

2 This is the fee for the required photos for your Facility. The low end of the range is the cost for the required photo
package and the high end of the range assumes you will require additional photographs to meet certain third-party
requirements.

% The low and high end of the range includes your Continuing Education Fee. It also includes the tuition for your
general manager to attend the required Hospitality Management Program and the cost for up to three days of
required Opening Training. The high end of the range presumes an additional representative will also attend and
pay the tuition for our Hospitality Management Program
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* The low and high end of the range presumes that your general manager /owner will drive to our required
Hospitality Management Program and incur minimal travel costs and mid-level travel and entertainment expense.
It also includes facilitator travel and entertainment for up to three days of required Opening Training. The high end
of the range presumes an additional representative will also attend our Hospitality Management Program and incur
significant travel and entertainment costs, including airfare and car rental.

® We do not require a market or feasibility study. We strongly suggest that you obtain one from a reputable
consultant to confirm your decision to construct a Chain Facility and to provide potential financing sources with
independent information on prospects for the Facility. We reserve the right to obtain, or to require you to obtain at
your expense, as a condition for receiving our approval of the site, a positive market feasibility study prepared by a
nationally prominent independent accounting or consulting firm we approve.

® The low end of the range presumes that the Facility is in excellent condition and does not need any architectural,
design or engineering work. The high end of the range presumes that the Facility will undergo a comprehensive
renovation and incur the costs for permit fees, utility deposits and related fees, environmental studies, architectural
(and structural, mechanical, electrical and plumbing engineering) fees to adapt our prototypical plans and
specifications to meet requirements and local code. This item does not include impact fees which may be assessed
by local authorities or site evaluation fees, geotechnical report fees, or civil engineering fees. You should check
with the applicable local authorities to determine if impact fees are assessed and, if so, how they are calculated and
the amount to be charged to your Facility. Fees vary widely depending on your specific location and situation.

" The low end of the range assumes that the Facility’s exterior, public areas, guest rooms and plumbing, heating,
ventilation, air conditioning and other systems are in good condition and meet System Standards. The high end of
the range assumes that the Facility requires extensive structural renovations to meet System Standards, and the
exterior, public areas and guest rooms are in poor condition and require refinishing. (e.g., exterior walkways,
swimming pool surface, landscaping, and ceiling tile).

8 This amount is calculated as 5% of Facility Improvement costs.

® The amount presented includes costs associated with guest room and public area high speed Internet access,
PBX/telephone system (including consoles and guest room and administrative telephones), television system and
system equipment. The low end of the range presumes that you own adequate equipment to operate the PMS, the
Facility’s PBX/telephone, television, and high- speed Internet access systems meet our standards and specifications
and do not need to be upgraded. The high end of the range presumes that the Facility’s high-speed Internet access,
PBX/telephone and television systems all need to be replaced. The high end of the range presumes that you need
to acquire equipment needed to operate the PMS.

19 You must purchase, lease or otherwise acquire the computerized hospitality property management
system/computer (“PMS”) that has been designated by us. The low end of the range presumes that you select a
base SynXis PMS with remote installation for the Facility. The high end of the range presumes that you purchase
the Premium OPERA Cloud system with on-site installation. This range does not include additional interface fees
which may be required based on optional interfaces you may utilize at the Facility. See Item 11 for information
about the PMS.

Y Includes furniture, fixtures and equipment (“FF&E”) for all areas of the Facility including guest rooms and public
areas. These items are typically driven by the decorative furnishings package. The low end of the range assumes
that the existing FF&E are in excellent condition and meet System Standards. The high end of the range assumes
that most of the existing FF&E are in poor condition and need to be replaced. The estimate presumes that you will
install our approved interior design package in all guest rooms and public areas, which may include flooring surfaces
and bases; artwork and mirrors; casegoods; bathroom fixtures such as vanity bases, counters and shower tile:
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decorative bedding; lighting; seating; soft and upholstered goods; wallcoverings; and window treatments. This
range includes procurement service provider fees estimated at 11% to 17% of the total cost of the FF&E purchased.
These figures do not include tax, freight or installation, which should be confirmed prior to purchasing.

12 Includes the cost of materials and installation for one pylon sign, four wall mounted signs/channel letters and one
driveway sign. Your actual cost will depend on many variables including sign size, materials and height, distance
signs must be shipped, local labor costs and local ordinances. This cost does not include local taxes and permits.

13 Operating supplies and equipment (“OS&E”) includes items required by System Standards such as mattresses/box
springs, bed frames and bases, televisions, linens, logoed items, housekeeping supplies, guestroom and bathroom
amenities/supplies, safes, cribs, luggage racks, interior signage, breakfast display equipment, floor mats, PPE,
sundry shop items & equipment. The low end of the range presumes that you will need to purchase certain Mark-
bearing items required by System Standards. The high end of the range presumes that your inventory of operating
supplies needs to be replaced in its entirety to open in compliance with System Standards and that you have chosen
to purchase optional/suggested items not required by System Standards, but which you might choose to purchase,
such as additional linens, rollaway beds, guest laundry equipment, etc. The figures above do not include tax or
freight. These costs should be confirmed prior to purchasing.

4 You must obtain and maintain the minimum levels and types of insurance specified in the Franchise Agreement
and System Standards. Insurance costs vary widely depending on location, prior business history, size of the
Facility, type of insurance, and prior loss experience. This estimate includes the annual cost for required commercial
general liability, umbrella/excess liability, and comprehensive automobile liability coverage, and does not include
costs for workers’ compensation, employer’s liability, business interruption, or other policies. Insurance
requirements are summarized in Item 8 and are subject to change. You should obtain a quote from your insurance
company for the required coverage.

15 The range assumes that, at a minimum, you will engage in a six-month digital advertising campaign via a third-
party company.

!¢ Includes attorneys’ and accountants’ fees, business license fees, bank fees, the cost of back-office accounting
systems, and similar business startup expenses.

7 This amount is an estimate and includes the Recurring Fees you will pay us after opening. It does not include
debt service payments or rent. Our estimate is based on our experience and the experience of our Lodging Affiliates
and their franchisees in operating similarly situated brands over the last two years. These expenses include labor
costs. We do not guarantee that you will not have additional expenses starting the business.

18 None of the fees and costs payable to us in the above table is refundable. Fees and costs payable to suppliers and
other third parties above generally are not refundable unless you negotiate that directly with them. See Item 10 for
a discussion of financing which might be available for portions of your initial investment in a Chain Facility.

ITEM 8. RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES
Except as disclosed below, you are not required to purchase or lease products or services 1) from us or our affiliates, 2)
from suppliers approved by us, or 3) under our specifications. We may derive commissions or other revenue as a result
of these purchases and leases.

Standards and Specifications

To ensure consistency among Chain Facilities, each Facility must meet System Standards. These standards require that
most of the items you use or sell at your Facility meet our specifications. Items that must meet our specifications include
certain aspects of the Facility’s construction, certain services you offer in the Facility, including food and beverage
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