FRANCHISE DISCLOSURE DOCUMENT

¥ ouregreen

Pure Green Franchise Corp, <
a New York Corporation,
4635 Northwest 103rd Avenue,
Sunrise, Florida 33351
Telephone: 917 287 5646
Email: Error! Hyperlink reference not valid.ross@puregreen.com  www.
puregreenfranchise.com

A Pure Green franchised business offers core products including handcrafted and made-to-order
smoothies, handcrafted and made-to-order acai and pitaya bowls, cold-pressed juice, and cold-
pressed shots. The additional product includes some third-party snacks, oatmeal bowls, and third-
party beverages.

The total investment necessary to begin operation of a Pure Green Franchised Business is $122,950
to $380,400. This includes $30,000 that must be paid to the franchisor and its affiliate(s).

The additional total investment necessary to begin operation of a Pure Green Area Developer
Franchise is $25,000 to $125,000. Thisincludes $25,000 to $125,000 that must be paid to franchisor
and its affiliate(s). You must open a minimum of one additional Pure Green Franchised Business
under an Area Development Agreement.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements
carefully. You must receive this disclosure document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale. Note, however, that no government agency has verified the
information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Ross Franklin at 4635
Northwest 103rd Avenue, Sunrise, Florida 33351 and 917 287 5646.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contracts carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying
a Franchise,” which can help you understand how to use this disclosure document, is available from
the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC
at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home page
at www.ftc.gov for additional information. Call your state agency or visit your public library for
other sources of information on franchising.




You must buy and use Square POS with iPad, Square Stand, and chip card reader, Bev Spot
Inventory Management, Blanket.app, 1Huddle, 7shifts, andlaptop with a printer for delivery
platforms. You may not install, or permit to be installed, any devices, software, or other
programs not approved by us for use with the communication and information system. We may,
from time to time, develop or authorize others to develop proprietary software programs for
use in the Pure Green System, which you may be required to purchase or license, and use. You
may be required to execute any license, sublicense, or maintenance agreement and pay any
applicable fees, including maintenance, upgrade and support fees required by us or any other
approved licensor or approved supplier of such proprietary software programs.

Employee Uniforms.

Your Pure Green employees and staff may be required to wear uniforms that conform to Pure
Green specifications, which are contained in the Pure Green Operating Manual.

Designated and Approved Suppliers

For any product or service that we designate an approved supplier, you may not purchase these
products and services from any other suppliers. We may designate new or different approved
suppliers, including designating ourselves or one of our affiliates as an approved supplier of any
goods or services.

The criteria for designating approved suppliers include a supplier’s ability to meet quality
standards, availability, and consistency of the products or services. The criteria for the
designating and approving suppliers are not published and are not made available to
franchisees. Franchisees may not contract with alternative suppliers for designated products or
services.

To approve a supplier, we require a sample of the product(s), information regarding the product
or service’s quality standards, availability, terms, and conditions of purchase, and other
information as we may request. If desired, we may request a physical inspection of the
supplier’s place of business or manufacturing facility. Upon submission of samples and
information required for approval, we will provide notification within 30 days of our approval
or disapproval of a supplier. As a condition of approval, we require the reimbursement of any
costs or expenses we incur in approving the supplier. We may revoke the approval of any
supplier upon 30 days’ written notice to franchisees.

We estimate that assuming the estimated minimum initial costs to begin operations and other
financial obligations are within the ranges described in Item 7 of this disclosure document, the
proportion of your purchases and leases of goods and services from approved suppliers or of
products that meet our specifications to be approximately 28% of all the purchases and leases
in establishing your Pure Green Franchised Business and approximately 9% of your ongoing costs
of operating your Pure Green Franchised Business.

Pure Green Franchise Corp nor any of its affiliates derive any revenue from required purchases

and leases to Pure Green franchisees or suppliers in the calendar year 26202021. We reserve
the right to receive or derive up to a 20% profit on your purchase or lease of required products
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We may designate any geographical area in which at least two Pure Green Franchised Businesses
are located for the purpose of establishing a local or regional marketing and advertising
cooperative (Cooperative). Each Cooperative will be organized and governed in a manner
approved by us in writing. If your Territory is within the geographic boundaries of a Region or
Local Cooperate that we designate, you will be required to participate in the cooperative. The
members of the Cooperative will determine the amount of the Cooperative Contribution, but
the Cooperative Contribution may not exceed 1% of Gross Revenues. Contributions made to the
Cooperative will be treated as a credit against your Local Advertising requirements. Within thirty
days after the end of each calendar month, each Cooperative will prepare an unaudited
statement of the Cooperative’s financial position and results of operations of the Cooperative.
Each member of the Cooperative will be entitled to receive a copy of the Cooperative’s financial
statements upon request. For each Pure Green business operated by us or our affiliates in a
geographical area for which a Cooperative has been established, we will make a Cooperative
Contribution on the same basis as assessments required of comparable franchises that are
members of the same Cooperative. If outlets owned by us have the controlling voting power,
Cooperative Contribution will not exceed 1% of Gross Revenues. You do not have the right to
form, change, dissolve, or merge any Regional Advertising Cooperative. The Regional Advertising
Cooperative shall be administered by us. There are currently no Regional Advertising
Cooperatives or governing documents available for your review.

National Advertising Fund.

You are obligated to contribute up to 2% of Gross Revenues to the Pure Green National
Advertising Fund. We are not currently collecting National Advertising Fund contributions, but
upon 30 days written notice, you must begin making such contributions. All contributions to
the Pure Green National Advertising Fund are maintained in a separate account and may be used
for maintaining, administering, researching, directing, and preparing advertising and/or
promotional activities including, without limitation, the costs of preparing and conducting
advertising campaigns, which may be local, regional or national, in various media; direct mail
and outdoor billboard advertising; marketing surveys and other public relations activities;
employing advertising agencies to assist therein; product development; and developing and
providing promotional and other marketing materials for franchisees in the System. We are
reimbursed for any labor or services that we provide to the fund and for any costs that we incur
for or on behalf of the fund. We may loan the National Advertising Fund additional funds if
needed. For each of our company-owned locations (if any), we will make contributions to the
National Advertising Fund on the same basis as assessments required of comparable franchises
within the System. The National Advertising Fund is not audited. Franchisees that contribute to
the fund may obtain a copy of the unaudited financial statements of the fund after April 30t" of
each year upon written request to us. Except as disclosed above, neither we nor any affiliate of
ours will receive any payment from the fund. We do not use any National Advertising Fund
dollars for soliciting new franchise sales. (Sections IV of the Franchise Agreement).

No Fetal-National Advertising Fund expenditures—<Contribution were collected in the last fiscal

year 2@%9—202@1—we#e$5@9—a%é—9##mﬁ9ﬁ#e*pe#d+&we—ﬁ%%geﬂmﬁe#em5—
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ITEM 19. FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the disclosure
document. Financial performance information that differs from that included in Item 19 may be
given only if: (1) a franchisor provides the actual records of an existing outlet you are considering
buying; or (2) a franchisor supplements the information provided in this Item 19, for example,
by providing information about a possible performance at a particular location or under
particular circumstances.

There were 2 Pure Green Outlets that were open for the full calendar year (1 franchise outlet
and 1 corporate-owned outlet} in 2021. The Average Gross Revenues of the two outlets are
listed below. There were 3 locations that relocated in 2021, and there 5 locations that open
in 2021. These outlets were not open the entire year and are not included in the table below.

PURE GREEN STORE GROSS SALE ANNUAL AVERAGE (2021)

Year Average Median Total Stores Number and Percent that Highest/Lowest
Gross Sales Gross Sales Met or Exceeded Average
2021 S 719,452 | S 719,452 2 1/50% $772,908 / $665,995
Outlet Gross Sales
Franchise OutletFranchise Outlet $772,908S
Corporate-Owned OutletCorporate-Owned $665,995S
Outletc

Some stores have sold this amount. Your Individual results may differ. There is no assurance
that you will sell as much.

The term “Gross Sales” means the total revenue derived from the sale of goods or services less sales tax,
discounts, allowances, and returns. The Gross Sales amounts needed for the above calculations were
derived from our point-of-sale system and online sales orders.

The financial information is taken from unaudited financial information provided to us by our
franchisees and online ordering service providers. It has not been independently audited.
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Franchise Projected New Projected New
State Agreements Franchised Outlets Company-Owned
Signed But Outlet in the Next Fiscal Outlet in the
Not Opened Year Next Fiscal Year
Georgia 2 2 0
Michigan 10 > 0
New York 0 0 1
. 1 1 0
Pennsylvania
TOTAL 18 13 >

The number of new franchised locations projected to be opened in the next fiscal year, as
presented in the table above, is an estimate based on the best information we have as of the
date of this disclosure document. There is no assurance that the actual number of openings, or
the states in which we projected the openings, will be the same as our estimates.

A list of the names, addresses, and telephone numbers of all Pure Green franchisees is attached
to this disclosure document as EXHIBIT I. A list of the names, last known home addresses, and
telephone numbers of every Pure Green franchise which has had their franchise terminated,
canceled, not renewed, or otherwise voluntarily or involuntarily ceased to do business under
the Franchise Agreement during the most recently completed fiscal year, or who has not
communicated with us within 10 weeks of the date of this disclosure document, is attached to
this disclosure document as EXHIBIT J. If you buy this franchise, your contact information may
be disclosed to other buyers when you leave the franchise system.

In some instances, current and former franchisees sign provisions restricting their ability to
speak openly about their experience with [name of franchise system]. You may wish to speak
with current and former franchisees but be aware that not all of those franchisees will be able
to communicate with you.

Our Franchise Advisory Council has not been established as of the date of this document.

As of the date of this disclosure document, there are no other trademark-specific franchisee
organizations associated with the Pure Green franchise system that we have created, sponsored,
or endorsed, and there are no independent trademark-specific franchisee organizations that
have asked to be included in our disclosure document.

ITEM 21. FINANCIAL STATEMENTS

Our unaudited 2022 first quarter financials, and audited financials as of December 31, 2019,
December 31, 2020, and December 31, 2021, are attached to this disclosure document as
EXHIBIT K.
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THESE FINANCIAL STATEMENTS ARE PREPARED WITHOUT AN AUDIT. PROSPECTIVE
FRANCHISEES OR SELLERS OF FRANCHISES SHOULD BE ADVISED THAT NO CERTIFIED PUBLIC
ACCOUNTANT HAD AUDITED THESE FIGURES OR EXPRESSED HIS/HER OPINION WITH REGARD

TO THE CONTENT OR FORM.




Pure Green Franchise - January to March 2022

Pure Green Franchise Q1 2022
Q12022



Financials

PROFIT & LOSS Q12022
Revenue $368,252
Cost of Sales $102,579
Gross Profit $265,674
Expenses $574,023
Operating Profit ($308,349)
Tax Expenses $90
Earnings After Tax ($308,439)
Dividends $0
Net Income ($308,439)

BALANCE SHEET Q1 2022
ASSETS
Cash & Equivalents $37,783
Accounts Receivable $7,546
Inventory $11,989
Work in Progress $0
Other Current Assets $18,278
Total Current Assets $75,596
Fixed Assets $349,851
Intangible Assets $0
Investments or Other Non-Current Assets $394,427
Total Non-Current Assets $744,278
Total Assets $819,874
LIABILITIES
Short Term Debt $20,754
Accounts Payable $50,773
Tax Liability $0
Other Current Liabilities $631,551
Total Current Liabilities $703,078
Long Term Debt $0
Deferred Taxes $0
Other Non-Current Liabilities $646,197
Total Non-Current Liabilities $646,197
Total Liabilities $1,349,276
EQUITY
Retained Earnings ($1,781,356)
Current Earnings ($308,429)
Other Equity $1,560,394
Total Equity ($529,401)
Total Liabilities & Equity $819,874




MINNESOTA ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

The following additional disclosures are required by the Minnesota Franchise Law:

The Minnesota Department of Commerce requires that the franchisor indemnifies Minnesota
franchisees against liability to third parties resulting from claims by third parties that the
franchisee's use of the franchisor's trademark infringes trademark rights of the third party. The
franchisor does not indemnify against the consequences of the franchisee's use of the
franchisor's trademark except in accordance with the requirements of the franchise.

Minnesota Rules, 1989, Department of Commerce, Chapter 2860, Section 4400D prohibits a
franchisor from requiring a franchisee to assent to a release, assignment, novation, or waiver
that would relieve any person from liability imposed by Minnesota Statutes 1973 Supplement,
Section 80C.01 to 80C.22; provided, that this part shall not bar the voluntary settlement of
disputes.

Minnesota Statute 604.113, which puts a cap of $S30 on service charges for nonsufficient
funds.npensuffience Any language found in the disclosure document or Franchise Agreement

contrary to this statute is amended sethatitdoesnotapplytoMinnesotafranchiseesto limit
the service fees for nonsufficient funds to $30.t

Minn. Rule 2860.4400J states that it is unfair and inequitable for a franchisor to require a
franchisee to waive his or her rights to a jury trial or to waive rights to any procedure, forum,
or remedies provided for by the laws of Minnesota, or to consent to liquidated damages,
termination penalties, or judgment notes. Any language found in the disclosure document or
Franchise Agreement contrary to this rule is amended so that it does not apply to Minnesota
franchisees.

THE STATE OF MINNESOTA HAS STATUTES WHICH MAY SUPERSEDE THE FRANCHISE AGREEMENT
IN YOUR RELATIONSHIP WITH THE FRANCHISOR, INCLUDING THE AREAS OF TERMINATION AND
RENEWAL OF YOUR FRANCHISE. THE STATE OF MINNESOTA ALSO HAS COURT DECISIONS WHICH
MAY SUPERSEDE THE FRANCHISE AGREEMENT IN YOUR RELATIONSHIP WITH THE FRANCHISOR,
INCLUDING THE AREAS OF TERMINATION AND RENEWAL OF YOUR FRANCHISE. WITH RESPECT
TO FRANCHISES GOVERNED BY MINNESOTA LAW, THE FRANCHISOR MUST COMPLY WITH
MINNESOTA STATUTE 80C.14, SUBDIVISIONS 3, 4 AND 5, WHICH REQUIRE, EXCEPT IN CERTAIN
SPECIFIC CASES, THAT A FRANCHISEE BE GIVEN 90 DAYS NOTICE OF TERMINATION (WITH 60
DAYS TO CURE) AND 180 DAYS NOTICE FOR NONRENEWAL OF THE FRANCHISE AGREEMENT. A
PROVISION IN THE FRANCHISE AGREEMENT WHICH TERMINATES THE FRANCHISE UPON THE
BANKRUPTCY OF THE FRANCHISEE MAY NOT BE ENFORCEABLE UNDER TITLE 11, UNITED STATES
CODE §101. THE STATE OF MINNESOTA HAS COURT DECISIONS LIMITING THE FRANCHISOR'S
ABILITY TO RESTRICT YOUR ACTIVITY AFTER THE FRANCHISE AGREEMENT HAS ENDED.
LIQUIDATED DAMAGE PROVISIONS ARE VOID UNDER MINNESOTA LAW.

Pursuant to Minn. Stat. Sec. 80C.21 and Minn. Rule Part 2860.4400J, the requirement that all

litigation must take place in California shall not in any way abrogate or reduce any rights of the
franchise as provided for in Minnesota Statutes, Chapter 80C.
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VIRGINIA ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

The following statements are added to Item 17.h.

Under Section 13.1-564 of the Virginia Retail Franchising Act, it is unlawful for a franchisor to
cancel a franchise without reasonable cause. If any grounds for default or termination stated
in the development agreement does not constitute "reasonable cause," as that term may be
defined in the Virginia Retail Franchising Act or the laws of Virginia, that provision may not be
enforceable.

The following statements are added to Item

The Virginia State Corporation Commission's Division of Securities and Retail Franchising
requires us to defer payment of the initial franchise fee and other initial payments owed by
franchisees to the franchisor until the franchisor has completed its pre-opening obligations
under the franchise agreement.




VIRGINIA ADDENDUM TO FRANCHISE AGREEMENT AND AREA DEVELOP AGREEMENT

The Franchise Agreement and Area Development Agreement to which this addendum s
attached is amended as follows:

The Virginia State Corporation Commission's Division of Securities and Retail Franchising
requires us to defer payment of the initial franchise fee and other initial payments owed by
franchisees to the franchisor until the franchisor has completed its pre-opening obligations
under the franchise agreement.

The parties are signing this addendum concurrently with the Franchise Agreement to which it
is attached.

FRANCHISOR: FRANCHISEE:
PURE GREEN FRANCHISE CORP

By: By:
Its: Its:

Date: Date:




WASHINGTON ADDENDUM TO FRANCHISE AGREEMENT AND AREA DEVELOPMENT AGREEMENT

In the event of a conflict of laws, the provisions of the Washington Franchise Investment Protection Act,
Chapter 19.100 RCW will prevail.

In lieu of an impound of franchise fees, the Franchisor will not require or accept the payment of any initial

franchise fees until the franchisee has (a) received all pre-opening and initial training obligations that it

is entitled to under the franchise agreement or offering circular, and (b) is open for business.

Because franchisor has material pre-opening obligations with respect to each franchised business

Franchisee opens under the Area Development Agreement, payment of the franchise fee will be released

proportionally with respect to each franchise outlet opened and until franchisor has met all its pre-

opening obligations under the Agreement and Franchisee is open for business with respect to each such

location.

RCW 19.100.180 may supersede the franchise agreement in your relationship with the franchisor

including the areas of termination and renewal of your franchise. There may also be court decisions which

may supersede the franchise agreement in your relationship with the franchisor including the areas of

termination and renewal of your franchise.

In_any arbitration or mediation involving a franchise purchased in Washington, the arbitration or

mediation site will be either in the state of Washington, or in a place mutually agreed upon at the time

of the arbitration or mediation, or as determined by the arbitrator or mediator at the time of arbitration

or mediation. In addition, if litigation is not precluded by the franchise agreement, a franchisee may bring

an action or proceeding arising out of or in connection with the sale of franchises, or a violation of the

Washington Franchise Investment Protection Act, in Washington.

A release or waiver of rights executed by a franchisee may not include rights under the Washington

Franchise Investment Protection Act or any rule or order thereunder except when executed pursuant to

a _negotiated settlement after the agreement is in effect and where the parties are represented by

independent counsel. Provisions such as those which unreasonably restrict or limit the statute of

limitations period for claims under the Act, or rights or remedies under the Act such as a right to a jury

trial, may not be enforceable.

Transfer fees are collectable to the extent that they reflect the franchisor’s reasonable estimated or actual

costs in effecting a transfer.

Pursuant to RCW 49.62.020, a honcompetition covenant is void and unenforceable against an employee,

including an _employee of a franchisee, unless the employee’s earnings from the party seeking

enforcement, when annualized, exceed $100,000 per year (an amount that will be adjusted annually for

inflation). In addition, a honcompetition covenant is void and unenforceable against an independent

contractor of a franchisee under RCW 49.62.030 unless the independent contractor’s earnings from the

party seeking enforcement, when annualized, exceed $250,000 per year (an amount that will be adjusted

annually for inflation). As a result, any provisions contained in the franchise agreement or elsewhere that

conflict with these limitations are void and unenforceable in Washington.




RCW 49.62.060 prohibits a franchisor from restricting, restraining, or prohibiting a franchisee from (i)
soliciting or hiring any employee of a franchisee of the same franchisor or (ii) soliciting or hiring any
employee of the franchisor. As a result, any such provisions contained in the franchise agreement or

elsewhere are void and unenforceable in Washington.

The undersigned does hereby acknowledge receipt of this addendum.

a¥a Are Davelobmeaen Acreomaen
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FRANCHISOR:
PURE GREEN FRANCHISE CORP

By:

Its:

Date:

FRANCHISEE:

By:

Its:

Date:




State Effective Dates

The following states have franchise laws that require that the Franchise
Disclosure Document be registered or filed with the state, or be exempt from
registration: California, Hawaii, lllinois, Indiana, Maryland, Michigan, Minnesota,
New York, North Dakota, Rhode Island, South Dakota, Virginia, Washington, and
Wisconsin.

This document is effective and may be used in the following states, where the
document is filed, registered or exempt from registration, as of the Effective Date

stated below:

State Effective Date
California April 20, 2022ApFi20,2022
Hawaii
lllinois
Indiana May 10, 2022
Maryland May 17, 2022
Michigan April 21, 2022Ap+iH21-2022
Minnesota
New York April 22, 2022ApFit22,2022
North Dakota
Rhode Island
South Dakota
Virginia May 9, 2022
Washington June 24, 2022
Wisconsin April 20, 2022

Other states may require registration, filing, or exemption of a franchise
under other laws, such as those that regulate the offer and sale of business
opportunities or seller-assisted marketing plans.

FTC
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