As of the date of the last financial statements, we derived $1,000 from franchisees’ required
purchases and leases, which is 3% of our 2023 total revenue of $32,643, according to our internally
prepared financial statements.

We estimate that the cost of the items purchased according to our specifications will be
approximately 40% to 60% of the overall purchases in establishing the business and approximately
25% of the total purchases during the operation of the business.

We reserve the right to mark up and earn a profit from the products purchased from us, our
affiliates, or our suppliers. In 2023, our affiliate, BHI Distribution derived $53,000.00 from the
sale of franchisees’ required purchases and our affiliate Chem-Dry, Inc. derived $519.69 from the
sale of franchisees’ purchases.

8.10 Cooperatives

As of the date of this offering, we do not have any purchasing arrangements or distribution
cooperatives, but we reserve the right to establish them in the future. We reserve the right to
negotiate purchasing arrangements with suppliers, including price terms, for the benefit of
franchisees.

8.11  Advertising

We will provide you with the Initial Marketing Package, which includes four (4) months
of targeted marketing in your Territory.

For all other advertising, you must use our approved advertising and marketing materials
or receive our written approval from us of any and all other advertising and marketing materials
before their first use.

ITEM 9: FRANCHISEE’S OBLIGATIONS
This table lists your principal obligations under the franchise and other agreements. It will

help you find more detailed information about your obligations in these agreements and in
other items of this Disclosure Document.

Obligation Section in Franchise Agreement Disclosure Document Item
a. Site selection and Section 1.D Items 6, 11 and 12
acquisition/lease

b. Pre-opening Sections 2.A, 2.B, 2.G, 2.H, 2.1, and 7 | Items 6, 7 and 8
purchases/leases

c. Site development and Sections 1.D, 2.F, 2.G, and 3.A Items 7 and 11

other pre-opening
requirements

d. Initial and ongoing Sections 1.C, 2.A and 3 Items 6, 7 and 11
training
e. Opening Sections 2, 3and 7 Item 11
f. Fees Sections 2, 6.C, 10.B, 11.D, 13.A, Items 5 and 6
15.C and 16
30
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of maintaining, administering, directing, preparing, producing, and implementing advertising,
including the cost of: (i) preparing, producing, and implementing television, radio, magazine,
newspaper, and online advertising campaigns, the cost of direct mail and outdoor billboard
advertising; (ii) public relations activities and advertising agencies; (iii) developing and
maintaining an Internet website; and personnel and other departmental costs for advertising that
we internally administer or prepare. Nevertheless, we acknowledge that not all System franchisees
will benefit directly or on a pro rata basis from such expenditures. While we do not anticipate that
the Brand Marketing Fund will be used for advertising which is principally a solicitation for
franchisees, we reserve the right to use the Brand Marketing Fund for public relations or
recognition of the “SAFER HOME SERVICES” brand, for the creation and maintenance of a
website, a portion of which can be used to explain the franchise offering and solicit potential
franchisees, and to include a notation in any advertisement indicating “Franchises Available.”

We may periodically assist SAFER HOME SERVICES franchisees to maintain high
quality standards through customer surveys, customer interviews, and other similar initiatives
(“Surveys”). The cost of such programs will be borne by the Brand Marketing Fund.

We have the right to reimburse ourselves from the Brand Marketing Fund for such
reasonable costs and overhead, including salaries, if any, that we may incur in activities reasonably
related to the direction and implementation of the Brand Marketing Fund by both in-house
marketing staff and third-party marketing.

We are not required to contribute to the Brand Marketing Fund. We may, but are not
obligated to, advance money to the Brand Marketing Fund to fund Brand Marketing Fund
programs. In the event that we advance monies to the Brand Marketing Fund, we will determine,
in our sole discretion, the manner and timing for the repayment, to us, of some, or all, of the funds
we advance.

We will prepare on an annual basis, within 120 days of the end of the fiscal year, a
statement of contributions and expenditures for the Brand Marketing Fund. These will be made
available to you upon written request, which can be submitted to legal@belfrangroup.com. The
Brand Marketing Fund does not have to be independently audited. In the year 2023, we did not
collect Brand Marketing Fees from franchisees.

There are currently no requirements for participation in an advertising council or any local
advertising cooperatives, though we reserve the right to establish an advertising council or
advertising cooperatives in the future.

11.6 Computer Software, Internet, and Systems

You are required to use our SAFER HOME SERVICES CRM (customer relationship
management) cloud-based software system. You access SAFER HOME SERVICES CRM from a
tablet or computer. This system provides you the ability to manage cash flow and daily operating
activities. The cost of the software is $250 per month per user. We currently require you to utilize
QuickBooks Online Accounting Software. We will have independent access to the information
generated and stored in the Computer System.

We have the right to change this requirement at our discretion. We shall have the right to
specify or require that certain brands, types, makes, and/or models of communications, computer
systems, and hardware be used by you, including without limitation: (i) a compatible “back office”
computer system that complies with our standards and specifications; (ii) a custom and proprietary
point of sale system (iii) printers and other peripheral hardware or devices; (iv) archival back-up
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*#**General and Administrative expenses were omitted from the above disclosure because they are
discretionary, and vary in accordance with each Owner’s specific demographics.

Other than territory size, there were no other measurable differences between the affiliate-owned and
franchisee location in 2023.

Some outlets have sold this amount. Your individual results may differ. There is no
assurance that you’ll sell as much.

The Company will provide written substantiation for the data used to prepare this financial
performance representation upon your reasonable request.

Other than the preceding financial performance representation, Safer Home Services,
International, LLC does not make any representations about a franchisee’s future financial
performance representations. We also do not authorize its employees or representatives to make
any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with the actual records of that outlet. If you receive any other
financial performance information or projections of your future income, you should report it to the
franchisor's management by contacting Jim Swayne, President, 731 Fairfield Court, Ann Arbor,
MI 48108, 734-864-9763, the Federal Trade Commission, and the appropriate state regulatory
agencies.

ITEM 20. OUTLETS AND FRANCHISEE INFORMATION

TABLE NUMBER 1
System wide Outlet Summary
For Years 2021 to 2023
Outlet Type Year Outlets at the | Outlets at Net Change
Start of the the End of
Year the Year
Franchised 2021 1 1 0
2022 1 1 0
2023 1 3 +2
Company Owned 2021 8 8 0
2022 8 8 0
2023 8 8 0
Totals 2021 9 9 0
2022 9 9 0
TABLE NUMBER 2
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ADDENDUM TO THE FRANCHISE AGREEMENT FOR USE IN CALIFORNIA
This is an addendum to the Agreement between Franchisor and Franchisee.

Notwithstanding anything to the contrary in the Franchise Agreement, if there is a conflict between
the terms of this Addendum and the terms of your Franchise Agreement, the terms of this
Addendum shall control and supersede the Franchise Agreement. Any terms not defined herein
shall have the same meanings as in the Franchise Agreement and any references to sections and
paragraphs refer to the sections and paragraphs of the Franchise Agreement unless stated
otherwise.

NOW, THEREFORE, for good and valuable consideration, the receipt and sufficiency of which is
hereby acknowledges by each of the parties signing below, it is hereby agreed and understood that
the following will supersede the Sections of the Franchise Agreement listed below:

THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL
PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE
DELIVERED TOGETHER WITH THE FRANCHISE DISCLOSURE DOCUMENT.

California Business and Professions Code Sections 20000 through 20043 provide rights to the
franchisee concerning termination or non-renewal of a franchise. If the franchise agreement
contains a provision that is inconsistent with the law, the law will control.

If the franchise agreement contains one or more of the provisions referred to in the following
paragraph(s), the appropriate paragraph(s) shall be included:

i. The franchise agreement provides for termination upon bankruptcy. This provision may
not be enforceable under federal bankruptcy law (11 U.S.C.A. Sec. 101 et seq.).

ii. The franchise agreement contains a covenant not to compete which extends beyond the
termination of the franchise. This provision may not be enforceable under California law.

iii. The franchise agreement contains a liquidated damages clause. Under California Civil
Code Section 1671, certain liquidated damages clauses are unenforceable.

iv. The franchise agreement requires mediation. The mediation will occur in Ann Arbor,
Michigan, with the costs being borne by both parties. Prospective franchisees are
encouraged to consult private legal counsel to determine the applicability of California and
federal laws (such as Business and Professions Code Section 20040.5, Code of Civil
Procedure Section 1281, and the Federal Arbitration Act) to any provisions of a franchise
agreement restricting venue to a forum outside the State of California.

v. The franchise agreement requires application of the laws of Michigan. This provision
may not be enforceable under California law.

13.D. COVENANT NOT TO COMPETE.

You acknowledge and reaffirm that the SAFER HOME SERVICES customer list
developed under your Franchise Agreement, is the sole and exclusive proprietary information of
Safer Home Services International, LLC, and you have no ownership right(s) or any other interest
in this customer list except as a SAFER HOME SERVICES franchisee. In the event of any future
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ADDENDUM TO THE FRANCHISE AGREEMENT FOR USE IN ILLINOIS

This is a Rider to the Agreement, which is being executed concurrently with this Rider,
between Franchisor and Franchisee.

Notwithstanding anything to the contrary in the Franchise Agreement, in the event of a
conflict between the terms of this Rider and the terms of the Franchise Agreement, the terms of
this Rider shall control and supersede the Franchise Agreement. Any terms not defined herein
shall have the same meanings as in the Franchise Agreement and any references to sections and
paragraphs refer to the sections and paragraphs of the Franchise Agreement unless stated
otherwise.

In recognition of the requirements of the Illinois Franchise Disclosure Act of 1987, (lIl.
Comp. Stat. 86 705/1 to 705/44), the parties to the Safer Home Services International, LLC
Franchise Agreement (the “Agreement”) agree as follows:

1. Background

We and you are parties to that certain Agreement that has been executed on the Effective
Date concurrently with the execution of this Rider. This Rider is annexed to and forms part
of the Agreement. This Rider is being executed because (a) the offer or sale of the franchise
for franchise you will operate under the Agreement was made in the State of Illinois and
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you will operate the Franchise in the State of Illinois and/or (b) you are a resident of the
State of Illinois.

2. Dispute Resolution Procedures

Section 15.F. entitled “Dispute Resolution Procedures” is superseded and replaced by the
following:

Subject to Section 15.F., Section 4 of the Illinois Franchise Disclosure Act provides that
any provision in a franchise agreement that designates jurisdiction or venue outside of the
State of Illinois is void. However, a franchise agreement may provide for arbitration in a
venue outside of Illinois.

3. Choice of Law
Section 15.H. entitled “Choice of Law” is superseded and replaced by the following:

4. Except to the extent governed the United States Trademark Act of 1946 (Lanham Act, 15
U.S.C. Sections 1051 ET SEQ.) or Federal Law, and except for claims arising under the
Ilinois Franchise Disclosure Act, this Agreement, the Franchise and all claims arising from
the relationship between us and you will be governed by the laws of the State of
[llinois.Limitation of Claims

The following is added to the beginning of Section 15.K. of the Agreement, entitled
“Limitations of Claims

“Except for claims arising under the Illinois Franchise Disclosure Act, and...”
5. llinois Franchise Disclosure Act
The following language is added to Section 15.M. of the Agreement:

15.M. lllinois Franchise Disclosure Act. Section 41 of the Illinois Franchise Disclosure Act
states that any condition, stipulation, or provision purporting to bind any person acquiring
any franchise to waive compliance with the Illinois Franchise Disclosure Act, or any law
of the State of Illinois is void.”

6. Your Affirmations
Section 17 of the Franchise Agreement.

The second affirmation, beginning with the phase “We have not made” is hereby amended
to read as follows:

“We ask that, before your execute this Agreement, you bring to our attention any
statements or representations that have been made to you by any of our officers, directors,
employees, or agents that are contrary to or inconsistent with the statements made in the
SAFER HOME SERVICES Franchise Disclosure Document you received or the
provisions of this Agreement.”

(b) The ninth affirmation, beginning with the phrase, “We may sell our assets,” the
following is deleted:

“...you specifically waive any claims, demands, or damages arising from or related to the
loss of said Marks (or any variations of them) and/or the loss of association with or
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state authority in the Office of the Attorney General, Securities Division, 200 St. Paul Place,
Baltimore, Maryland 21202.

The following is added to Item 17:

e A franchisee may bring a lawsuit in Maryland for claims arising under the Maryland
Franchise Registration and Disclosure Law.

e Any claims arising under the Maryland Franchise Registration and Disclosure Law
must be brought within 3 years after the grant of the franchise.

e The provision in the franchise agreement which provides for termination upon
bankruptcy of the franchisee may not be enforceable under federal bankruptcy law
(11 U.S.C. Section 101 et seq.).

e Pursuant to COMAR 02.02.08.16L, the general release required as a condition of
renewal, sale, and/or assignment/transfer shall not apply to any liability under the
Maryland Franchise Registration and Disclosure Law

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i)
waiving any claims under any applicable state franchise law, including fraud in the inducement,
or (ii) disclaiming reliance on any statement made by any franchisor, franchise seller, or other
person acting on behalf of the franchisor. This provision supersedes any other term of any
document executed in connection with the franchise.

ADDITIONAL DISCLOSURES FOR THE STATE OF NEW YORK

1. The following information is added to the cover page of the Franchise Disclosure Document:
INFORMATION COMPARING FRANCHISORS IS AVAILABLE. CALL THE STATE
ADMINISTRATORS LISTED IN EXHIBIT A OR YOUR PUBLIC LIBRARY FOR
SERVICES OR INFORMATION. REGISTRATION OF THIS FRANCHISE BY NEW YORK
STATE DOES NOT MEAN THAT NEW YORK STATE RECOMMENDS IT OR HAS
VERIFIED THE INFORMATION IN THIS FRANCHISE DISCLOSURE DOCUMENT. IF
YOU LEARN ANYTHING IN THIS FRANCHISE DISCLOSURE DOCUMENT IS UNTRUE,
CONTACT THE FEDERAL TRADE COMMISSION AND THE APPROPRIATE STATE OR
PROVINCIAL AUTHORITY. THE FRANCHISOR MAY, IF IT CHOOSES, NEGOTIATE
WITH YOU ABOUT ITEMS COVERED IN THE FRANCHISE DISCLOSURE DOCUMENT.
HOWEVER, THE FRANCHISOR CAN NOT USE THE NEGOTIATING PROCESS TO
PREVAIL UPON A PROSPECTIVE FRANCHISEE TO ACCEPT TERMS THAT ARE LESS
FAVORABLE THAN THOSE SET FORTH IN THIS FRANCHISE DISCLOSURE
DOCUMENT.

2. The following is to be added at the end of Item 3:

With the exception of what is stated above, the following applies to the franchisor, its
predecessor, a person identified in Item 2, or an affiliate offering franchises under the
franchisor’s principal trademark:
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