DaysIinn

BY WYNDHAM

FRANCHISE DISCLOSURE DOCUMENT

Days Inns Worldwide, Inc.
A Delaware corporation
22 Sylvan Way
Parsippany, New Jersey 07054
(800) 758-8999
https://development.wyndhamhotels.com

The franchisee will operate a Days Inn® guest lodging facility offering overnight accommodations
and related services.

The total investment necessary to begin operation of a Days Inn franchise for an 89-room new
construction facility ranges from $6,217,408 to $7,179,979. The total investment necessary to begin
operation of a Days Inn franchise for a 100-room conversion facility ranges from $233,381 to
$3,606,925. Land acquisition costs are not included in these ranges. The above amounts include a range
of $45,200 to $71,400 that must be paid to the franchisor or an affiliate.

This Disclosure Document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no governmental agency has verified the information
contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact Franchise Development
Department, Days Inns Worldwide, Inc., 22 Sylvan Way, Parsippany, NJ 07054 or call (800) 758-
8999.

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure
Document alone to understand your contract. Read all of your contract carefully. Show your contract
and this Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help
you make up your mind. More information on franchising, such as “4 Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this Disclosure Document, is available from
the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the
FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home
page at www.fic.gov for additional information. Call your state agency or visit your public library for
other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: March 30, 2024, as amended July 29, 2024
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more
information:

QUESTION WHERE TO FIND INFORMATION

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this information
How much can I earn? from others, like current and former franchisees. You can find
their names and contact information in Item 20 or Exhibits

E-1 and E-2.

Items 5 and 6 list fees you will be paying to the franchisor or at
How much will I need to invest? the franchisor’s direction; Item 7 lists the initial investment to
open. Item 8 describes the suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit D includes financial statements. Review
these statements carefully.

Is the franchise system stable, growing,| Item 20 summarizes the recent history of the number of
or shrinking? company-owned and franchised outlets.

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Will my business be the only Days Inn
By Wyndham business in my area?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

Does the franchisor have a troubled
legal history?

Item 20 or Exhibits E-1 and E-2 list current and former
franchisees. You can contact them to ask about their
experiences.

What’s it like to be a Days Inn By
Wyndham franchisee?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity. See
the table of contents.

What else should I know?
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you
are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group
of suppliers the franchisor designates. These items may be more expensive than similar items you
could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples may
include controlling your location, your access to customers, what you sell, how you market, and
your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have
to sign a new agreement with different terms and conditions in order to continue to operate your
franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other
creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in Exhibit
B.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the Table of
Contents for the location of the State Specific Addenda.
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Certain

Special Risks to Consider About This Franchise
states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve disputes
with the franchisor by mediation and/or litigation only in New Jersey. Out-of-state mediation
or litigation may force you to accept a less favorable settlement for disputes. It may also cost
more to mediate or litigate with the franchisor in New Jersey than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse liable for all
financial obligations under the franchise agreement even though your spouse has no ownership
interest in the franchise. This guarantee will place both your and your spouse’s marital and
personal assets, perhaps including your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if

any) to see whether your state requires other risks to be highlighted.
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ADDENDUM TO THE FRANCHISE DISCLOSURE DOCUMENT PURSUANT TO
THE MICHIGAN FRANCHISE INVESTMENT LAW

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the provisions are
void and cannot be enforced against you.

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in this Act. This shall not preclude a
franchisee, after entering into a franchise agreement, from settling any and all claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any lawful
provision of the franchise agreement and to cure such failure after being given written notice thereof and
a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures and furnishings. Personalized
materials which have no value to the franchisor and inventory, supplies, equipment, fixtures and
furnishings not reasonably required in the conduct of the franchise business are not subject to
compensation. This subsection applies only if (i) the term of the franchise is less than 5 years and (ii) the
franchisee is prohibited by the license or other agreement from continuing to conduct substantially the
same business under another trademark, service mark, trade name, logotype, advertising, or other
commercial symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section does
not require a renewal provision.

(f) A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

(g) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right
of first refusal to purchase the franchise. Good cause shall include, but is not limited to:
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(1) The failure of the proposed transferee to meet the franchisor’s then current reasonable
qualifications or standards.

(1) The fact that the proposed transferee is a competitor of the franchisor or sub-franchisor.

(ii1) The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a
right of first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide
third party willing and able to purchase those assets, nor does this subdivision prohibit a provision that
grants the franchisor the right to acquire the assets of a franchise for the market or appraised value of
such assets if the franchisee has breached the lawful provisions of the franchise agreement and has failed
to cure the breach in the manner provided in subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been made
for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not constitute
approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Office of the Attorney General,
Consumer Protection Division, Attn: Franchise Section, 525 W. Ottawa Street, G. Mennen Williams
Building, 1st Floor, Lansing, Michigan 48913, (517) 373-7117.
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ITEM 1. THE FRANCHISOR, AND ANY PARENTS,
PREDECESSORS AND AFFILIATES

29 (13

To simplify the language in this Disclosure Document, “we”, “our” or “us” means Days Inns
Worldwide, Inc., the franchisor. “You” means the person or entity who buys the franchise, the
franchisee. If the franchisee is a corporation, partnership or other entity, “you” includes the
franchisee’s owners.

The Franchisor, Its Affiliates and Parents. We are a Delaware corporation incorporated on
May 21, 1991. We changed our name from Days Inns of America, Inc. to Days Inns Worldwide,
Inc. effective March 31, 2000. We do not do business under any other name. We are a subsidiary
of Wyndham Hotel Group, LLC, a Delaware limited liability company (“Wyndham Hotel
Group”), which is wholly owned by Wyndham Hotels & Resorts, Inc., a Delaware corporation
(“Wyndham Hotels & Resorts”) or (“WHR”). WHR guarantees the performance of our
obligations under the “Franchise Agreements” we enter into with franchisees.

WHR was created by virtue of a tax-free spin-off of the hotel and transient lodging businesses of
Wyndham Worldwide Corporation (“Wyndham Worldwide”) on May 31, 2018, through the
distribution of 100% of the common stock of WHR to Wyndham Worldwide shareholders of
record as of the close of business on May 18, 2018. On June 1, 2018, WHR began “regular way”
trading on the New York Stock Exchange as a standalone public company. Following the spin-
off, the remaining businesses of Wyndham Worldwide continued to operate as Travel + Leisure
Co. (formerly Wyndham Destinations, Inc.), a publicly traded timeshare and timeshare exchange
company.

Our Principal Place of Business and Agent for Service of Process.

Our business address, and that of WHR, Wyndham Hotel Group, Worldwide Sourcing Solutions,
Inc. (“WSSI”), and the Lodging Affiliates identified below is 22 Sylvan Way, Parsippany, New
Jersey 07054. Our agent for service of process in the state of our principal place of business is
Corporate Creations Network Inc., 811 Church Road #105, Cherry Hill, NJ 08002. Our agents for
service of process in certain other states are disclosed in Exhibit B.

Affiliates that Provide Products or Services to Franchisees. Wyndham Hotel Group and its
affiliate, WSSI, offer goods and services to our franchisees and the franchisees of the Lodging
Affiliates as defined below. See Items 5 and 8.

Lodging Affiliates. In addition to the Franchisor, Wyndham Hotel Group directly and indirectly
owns other franchising subsidiaries in the lodging industry (the “Lodging Affiliates). The
Lodging Affiliates which offer franchises in the United States include Dolce International
Holdings, Inc. (“DIH”), WHR Extended Stay (“WES”), Ramada Worldwide Inc. (“RWI”’), Howard
Johnson International, Inc. (“HJI”), Super 8 Worldwide, Inc. (“Super 8” or “SWI”), La Quinta
Franchising LLC (“LQF”), Travelodge Hotels, Inc. (“THI”), Wingate Inns International, Inc.
(“WII”), Baymont Franchise Systems, Inc. (“BFS”), Microtel Inns and Suites Franchising, Inc.
(“MISF”), TRYP Hotels Worldwide, Inc. (“TRYP”), TMH Worldwide, LLC (“TMH”), TRC
Franchisor, Inc. (“TRC”), Americlnn International, LLC (“AMI”’), Hawthorn Suites Franchising,
Inc. (“HSF”’) which offer and support lodging systems, or franchises under the Dolce Hotels and
Resorts®, ECHO Suites™ Extended Stay, Ramada®, Howard Johnson®, Super 8®, La Quinta®,
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Travelodge®, Wingate by Wyndham®, Baymont Inn and Suites®™ Microtel Inn & Suites by
Wyndham®, TRYP by Wyndham® Trademark Collection®, Registry Collection Hotels®,
AmericInn®, and Hawthorn® guest lodging facility systems, respectively. Another lodging
Affiliate, Wyndham Franchisor, LLC (“WDF”), offers and supports franchises for upscale, full
service and select service, Wyndham Grand®, Wyndham®, and Wyndham Garden® transient
guest lodging facilities, respectively. The Lodging Affiliates do not own or operate any lodging
facilities.

Certain Other Franchise and Travel Industry Affiliates. In addition to the Lodging Affiliates
identified above, which offer franchises in the United States, certain of our affiliates offer and
administer franchises or manage lodging facilities under our Marks, the trademarks of the
Lodging Affiliates, or other trademarks not offered within the United States. The following chart
outlines our affiliates that did so, as of December 31, 2023.

Region/Country Franchise System Franchisor

Baymont

ECHO Suites
Hawthorn
Howard Johnson
La Quinta
Microtel
Ramada Wyndham Hotel Group Canada, ULC
Super 8 (“WHG Canada”)

Trademark Collection
TRYP

Wingate

Wyndham Garden
Wyndham

Wyndham Grand

Canada

Days Inn

Howard Johnson
Microtel

All of Asia with the Ramada
exception of Mainland and Ramada Encore
Hong Kong China, Super 8

Malaysia, Republic of Korea | Trademark Collection
and Vietnam TRYP

Wyndham
Wyndham Garden
Wyndham Grand

Wyndham Hotel Asia Pacific Co.
Limited (“WHAP”) or Wyndham Hotels
& Resorts Asia Pacific Pte. Ltd
(“WHRAP”)

Baymont

Days Inn

Dolce

Hawthorn

Hong Kong China Howard Johnson
La Quinta
Microtel
Ramada
Ramada Encore

WHAP or Wyndham Hotel Hong Kong
Co. Limited (“WH Hong Kong”)
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Registry Collection
Super 8

Trademark Collection
TRYP

Wingate

Wyndham

Wyndham Garden
Wyndham Grand

Mainland China

Baymont

Days Inn

Dolce

Hawthorn

La Quinta

Microtel

Ramada

Ramada Encore
Registry Collection
Trademark Collection
TRYP

Wingate
Wyndham
Wyndham Garden
Wyndham Grand

WHAP or Wyndham Hotel Management
(Beijing) Co., Ltd.

Pacific

Days Inn

Microtel

La Quinta

Ramada

Trademark Collection
TRYP

Wyndham

Wyndham Garden

WHAP or WHRAP

Australia, Malaysia,
Republic of Korea and
Vietnam

Alltra

Days Inn

Dolce

Howard Johnson
Ramada

Ramada Encore
Trademark Collection
TRYP

Wyndham
Wyndham Garden
Wyndham Grand

WHAP or Wyndham Hotels & Resorts
Pacific Rim Pte. Ltd. (“WHRPAC”)

Most of Europe, Middle East
& Africa

Days Inn

Dolce

Hawthorn

Howard Johnson

La Quinta

Ramada/Ramada Residences
Ramada Encore

Registry Collection

Wyndham Hotel Group (UK) Limited
(“WHG UK”), Wyndham Hotel Group
(UK) East Limited (“WHG UK East”),
or WHG (Ireland) Hotels, U.C. (“WHG
Ireland”)
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Super 8

Trademark Collection

TRYP

Wyndham Garden
Wyndham/Wyndham Residences
Wyndham Grand/Wyndham Grand
Residences

Austria, Czech Republic,
Germany, Poland, Romania,
Slovakia, Switzerland

Vienna House

Vienna House Easy WHR Europe, Inc. (“WHRE”)

Morocco Ramada Ramada International, Inc. (“RII”’)
Ramada Encore

Howard Johnson
Ramada

Saudi Arabia Ramada Encore
Super 8
Wyndham Garden

HIJI, SWI, WHG UK

Alltra

Baymont

Days Inn

Dazzler (except Argentina,
Paraguay, Peru and Uruguay)
Dolce

Esplendor (except Argentina,
Paraguay, Peru and Uruguay)

Latin America and the Howard Johnson

Caribbean Lg Quinta WHG Caribbean or RII

Microtel

Ramada

Registry Collection

Super 8

Trademark Collection

TRYP

Wyndham

Wyndham Garden

Wyndham Grand
Argentina, Paraguay, Peru, Dazzler Wyndham Hotel Management de
Uruguay Esplendor Argentina SRL (“WHMDA”)

Region/Country Managed System' Management Company
Canada & France Dolce Special purpose entities wholly owned
by DIH

United Kingdom Ramada Encore WHG UK, WHG Ireland
Bahrain, Egypt, Ethiopia, Howard Johnson
Jordan, Oman, Saudi Arabia, | Ramada
Qatar Ramada Encore WHG UK

Wyndham

! As of December 31, 2023, our affiliates provided hotel management services to 57 hotels associated with the Days Inn, Dazzler,
Dolce, Esplendor, Ramada, Super 8, Trademark Collection, Wingate, Wyndham Grand, Wyndham, or Wyndham Garden brands
around the globe.
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Wyndham Garden
Wyndham Grand

Mainland China

Baymont

Days Inn

Dolce

Hawthorn

La Quinta

Microtel

Ramada

Ramada Encore
Registry Collection
Trademark Collection
TRYP

Wingate
Wyndham
Wyndham Garden
Wyndham Grand

Wyndham Hotel Management (Beijing)
Co., Ltd.

China except Mainland
China

Baymont

Days Inn

Dolce

Hawthorn

Howard Johnson
La Quinta

Microtel

Ramada

Ramada Encore
Registry Collection
Super 8

Trademark Collection
TRYP

Wingate
Wyndham
Wyndham Garden
Wyndham Grand

WHAP

Fiji, Malaysia, Palau,
Republic of Korea, Thailand,
Vietnam

Days Inn

Dolce

Ramada

Ramada Encore
Trademark Collection
TRYP

Wyndham

Wyndham Garden
Wyndham Grand

WHAP or WHRPAC

Tinian, Northern Mariana
Islands

Wyndham

WHG Hotel Management, Inc.

Costa Rica

Wyndham

Wyndham Hotel Management de
Mexico, S. de R.L. de C.V.
(“WHMDM”)
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Trademark Collection

The Caribbean Wyndham Grand WHG Caribbean or RII

Brazil Wyndham Wyndham Hotel Management do Brasil,
Wyndham Grand Ltda. (“WHMDB”)
Dazzler

Argentina, Paraguay, Esplendor WHMDA

Uruguay Ramada
TRYP

The following chart outlines the principal place of business for the affiliates listed above.

Region/Country Affiliate Principal Place of Business
Canada WHG Canada 22 Sylvan Way, Parsippany, NJ 07054
China WHAP 26F, K. Wah Center, 1010 Huai Hai Rd

(M), Shanghai 200031, China

Wyndham Hotel Management
(Beijing) Co., Ltd.

Room 906C East Ocean Centre, No.
24A Jianguomenwai Street, Chaoyang
District, Beijing, China 100022

Europe, Middle East &
Africa

WHRE

22 Sylvan Way, Parsippany, NJ 07054

WHG Europe, WHG UK, WHG UK
East, and WHG Ireland

4th Floor, 3 Shortlands, Hammersmith,
London W6 8DA England

Hong Kong China WHAP and WH Hong Kong 26th Floor, Three Exchange Square, 8
Connaught Place, Central, Hong Kong
Latin America & Caribbean | WHG Caribbean 22 Sylvan Way, Parsippany, NJ 07054
WHMDB Av. Angélica, 2.220 - Consolagdo, Sao
Paulo - SP, 01228-200, Brazil
WHMDM Blvd. Manuel Avila Camacho 118 piso
24 Lomas de Chapultepec, Miguel
Hidalgo CDMX, Mexico 11000
WHMDA Maipu 1300, Piso 18, CABA, Buenos
Aires, CI006ACT, Argentina
WHMDC Carrera 15 N°81-30 Of. 303, Bogota
D.C., 3462011
Multiple RII 22 Sylvan Way, Parsippany, NJ 07054
Singapore WHAP, WHRAP, WHRPAC 88 Market Street, CapitaSpring #47-05,

Singapore 048948

Southeast Asia/Pacific Rim

WHG Hotel Management, Inc.

22 Sylvan Way, Parsippany, NJ 07054

The Franchisor’s Business and the Franchises Offered. We offer, sell and support franchises for
Days Inn and Days Inn® by Wyndham Chain guest lodging facilities. We do not own, operate or
manage any Days Inn Chain or other lodging facility.

Under the Franchise Agreement (found as Exhibit C-1 to this Disclosure Document), we offer you,
if you qualify, a franchise to operate a Days Inn Chain guest lodging facility (a “Facility” or “Chain
Facility”) at a single, defined location. The Chain Facility will utilize the “Days” service mark that
we assign to it and the operating system and methods we specify (the “System™). We franchise
several types of Facilities which are geared to different market segments. A “Days Inn” Chain
Facility offers clean, comfortable accommodations, without gourmet restaurants, convention
facilities or other luxury amenities that increase construction and operating costs. A Days Inn Chain
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Facility may but is not required to offer either an on-premises restaurant or have an adjacent
approved restaurant. If the Chain Facility has no restaurant or if it has a restaurant that does not
offer breakfast, you must, at minimum, provide coffee and a breakfast item as a complimentary
benefit. A Days Hotel® Chain Facility has decor, amenities and guest services consistent with mid-
market and upper mid-market hotels. A Days Hotel Chain Facility generally is of interior corridor
design and may have such facilities and amenities as a full-service restaurant serving three meals a
day, a bar and lounge (if legally permitted), meeting room space, room service, bell service, and
exercise facilities. A Days Inn & Suites® Chain Facility is generally an interior corridor structure,
having at least 10% of its guest rooms configured as suites, which have a separate living and
sleeping area or an oversized (400+ square feet) guest room. Required amenities include a
mini-refrigerator and microwave, coffee maker, two sleeping units (two beds or one bed and one
sleeper sofa), hairdryer, and other items. All Chain Facilities must offer either a swimming pool or
fitness center at no cost to guests.

The Hospitality Industry. The hospitality industry is highly competitive. Chain Facilities
compete with all types of facilities that offer transient guest lodging to the public. The primary
competition on a nationwide basis is from lodging establishments affiliated with other major
lodging chains. Your Chain Facility may also compete with franchises of the Lodging Affiliates.
Your ability to compete in your market will depend in large part upon your geographic area, specific
site location, the Chain Facility’s condition, general economic conditions and the capabilities of
your management and service team. Depending upon the location of your Facility, your sales
may be seasonal.

Industry Specific Laws. You must comply with a number of federal, state and local laws and
regulations which apply to businesses generally and to the construction and operation of hotels.
These include environmental laws and those relating to zoning and construction, permits and
licensing; public accommodations and accessibility by persons with disabilities; labor;
occupational safety; fire safety; health and food storage, preparation and service; privacy and
data security; and laws regulating the posting of hotel room rates and the registration and
identification of guests. In addition to these laws, laws of general application may have special
relevance to hotels. Your business is subject to state and federal regulations that allow the
government to restrict travel and/or require businesses to close during state or national
emergencies. Because your business is operated as a destination to which your customers must
travel, your business can be affected by such orders more than others. Consult your attorney for
more information on these and other laws.

Business Experience of Franchisor, the Lodging Affiliates and their Predecessors. We have
been offering franchises for Chain Facilities since February 1992. We do not own or operate any
Chain Facilities. We are not engaged in any activities other than franchising Days Inn Chain
Facilities and offering related products and services as described in this Disclosure Document. The
Lodging Affiliates have been offering licenses or franchises for lodging facilities in the United
States (including the continental United States, Alaska, Hawaii, and Puerto Rico) since the
following dates:
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. .. Predecessor Began Nun!l?e.r O.f Franchised
Affiliate Began Franchising et Facilities in U.S. as of
December 31, 2023
AMI 1994 - 218
BFS 2006 2004 539
DIH 2022 - 3
HSF 1996 1986 68
HIJI 1990 1954 143
LQF 2003 1968 899
MISF 1995 1988 293
RWI 1989 1954 279
SWI 1975 - 1,419
THI 1996 1966 339
TMH 2017 - 87*
TRC 2017 -
TRYP 2011 2000 8
WES 2022 -
WII 1998 1995 189
WDF 2018 2005 122

*As of June 30, 2024, there were 78 Trademark Collection franchised facilities open in the United States.

We have not engaged in or offered franchises for businesses other than transient guest lodging
facilities and related restaurants. The Lodging Affiliates have never offered franchises in businesses
other than guest lodging facilities and related restaurants.

ITEM 2. BUSINESS EXPERIENCE

President and Chief Executive Officer: Geoff Ballotti

Mr. Ballotti has served as President and Chief Executive Officer of WHR since October 2017,
and of Wyndham Hotel Group since March 2014. He holds similar positions with us and the
Lodging Affiliates.

Director, Executive Vice President, General Counsel and Secretary: Paul F. Cash

Mr. Cash has served as our Director since October 2017 and as Executive Vice President, General
Counsel and Secretary of WHR and Wyndham Hotel Group since October 2017. He holds
similar positions with us and the Lodging Affiliates.

Director, Senior Vice President and Chief Accounting Officer: Nicola Rossi

Mr. Rossi has served as our Director since June 2017 and as Senior Vice President and Chief
Accounting Officer of WHR and Wyndham Hotel Group since October 2017. He holds similar
positions with us and the Lodging Affiliates.
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Executive Vice President and Chief Financial Officer: Michele Allen

Ms. Allen has served as Executive Vice President and Chief Financial Officer of WHR and
Wyndham Hotel Group since December 2019. She holds similar positions with us and the
Lodging Affiliates. In previous roles with WHR or its affiliates, Ms. Allen served as Executive
Vice President, Financial Planning & Analysis and Treasurer of WHR, Wyndham Hotel Group
and us from January 2019 through November 2019.

Executive Vice President, North America Franchise Operations: Shilpan Patel

Mr. Patel has served as our Executive Vice President, North America Franchise Operations of
WHR since September 2023, and of Wyndham Hotel Group since October 2022. He holds
similar positions with us and the Lodging Affiliates. In previous roles with Wyndham Hotel
Group or its affiliates Mr. Patel served as Senior Vice President, Franchise Services from May
2020 until October 2022, and Vice President, Retention and Relicensing from January 2016 until
May 2020.

Chief Commercial Officer: Scott Strickland

Mr. Strickland has served as Chief Commercial Officer of WHR and Wyndham Hotel Group
since May 2024. In this role, Mr. Strickland oversees the marketing, advertising, loyalty
initiatives, and revenue generation for us and the Lodging Affiliates; he also oversees
information technology strategy and systems for us and the Lodging Affiliates. In previous roles
with Wyndham Hotel Group or its affiliates, Mr. Strickland served as Chief Information and
Distribution Officer of WHR and Wyndham Hotel Group from November 2023 until April 2024,
Chief Information Officer of WHR from May 2018 until November 2023 and of Wyndham Hotel
Group from March 2017 until November 2023.

Senior Vice President — Sales: Angie Gadwood

Ms. Gadwood has served as Senior Vice President, Sales of Wyndham Hotel Group since
December 2023. In this role, Ms. Gadwood oversees global, regional and local field sales efforts
for us and the Lodging Affiliates. In previous roles with Wyndham Hotel Group or its affiliates,
Ms. Gadwood served as Group Vice President, Global Sales from April 2023 until December
2023, and Vice President, Field Sales from June 2018 until October 2019. From October 2019
until April 2023, Ms. Gadwood served as Vice President of Sales at G6 Hospitality in Carrolton,
TX.

Group Vice President — Guest Engagement, Loyalty and Strategic Partnerships: Michael Shiwdin
Mr. Shiwdin has served as Group Vice President, Guest Engagement, Loyalty and Strategic
Partnerships of Wyndham Hotel Group since May 2024. He holds similar positions with us and
our affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Mr. Shiwdin served
as Vice President, Guest Intelligence and Engagement from November 2022 until May 2024, and
as Vice President, Revenue Strategy from August 2021 to November 2022. From August 2020
to August 2021, Mr. Shiwdin served as Portfolio Manager for First Key Homes, LLC in New
York, NY. From March 2019 to August 2020, he served as Vice President, Finance and
Operations for Drive Shack, LLC in New York, NY.
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Vice President — Media & Brand Marketing: Marissa Yoss

Ms. Yoss has served as Vice President, Media & Brand Marketing for Wyndham Hotel Group
since September 2023. In this role, Ms. Yoss oversees brand marketing and media for us and the
Lodging Affiliates. Before then, Ms. Yoss served as Segment Lead for EssenceMediacom
Holdings Limited from July 2022 until September 2023, and Senior Vice President, Client
Business Lead for Universal McCann from January 2017 until July 2022 (both based in New
York, NY).

Senior Vice President — Global Contact Centers and Franchise System Support: Janesh Patel

Mr. Patel has served as Senior Vice President, Global Contact Centers and Franchise System
Support for Wyndham Hotel Group since February 2023. In this role, Mr. Patel oversees the
Global Contact Centers and leads the Franchise System Support teams for us and the Lodging
Affiliates. In previous roles with Wyndham Hotel Group or its affiliates, Mr. Patel held the
positions of Group Vice President, Global Contact Center from January 2021 until February
2023, and Vice President, Hotel Technology Client Support from March 2013 until January 2021.

Senior Vice President — Revenue Management & Distribution: Vikram Pradhan

Mr. Pradhan has served as Senior Vice President, Revenue Management & Distribution for
Wyndham Hotel Group since February 2023. In this role, Mr. Pradhan leads the Revenue
Management teams and oversees distribution for us and the Lodging Aftiliates. In previous roles
with Wyndham Hotel Group or its affiliates, Mr. Pradhan held the position of Group Vice
President, Global Revenue Management from April 2020 until February 2023. Prior to that, Mr.
Pradhan served as Vice President, Revenue Management for New York, NY-based Convene LLC
from November 2017 until April 2020.

President — Brand Operations (Brand Leader): John Henderson

In March 2021, Mr. Henderson was appointed as our Brand President. Mr. Henderson has held
multiple previous roles with Wyndham Hotel Group or its affiliates, including Brand Leader for
the Travelodge brand from February 2018 until March 2021 and the Howard Johnson brand from
September 2020 until March 2021.

Senior Vice President — Brand and Franchise Operations, North America/Iconic and Full Service
Brands Field Operations Leader: Tracy Ripa

Ms. Ripa has served as Senior Vice President, Franchise Operations, North America of
Wyndham Hotel Group since May 2020. She holds similar positions with us and the Lodging
Affiliates. In this role, she also leads field operations for the AmericInn, Baymont, Days Inn,
Dolce, Howard Johnson, Microtel, Ramada, Registry Collection, Super 8, Trademark Collection,
Travelodge, TRYP, Wingate, Wyndham, Wyndham Garden, and Wyndham Grand brands. In
previous roles with Wyndham Hotel Group or its affiliates, she served as Group Vice President,
Franchise Operations and Quality from October 2018 until May 2020.
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Head of Architecture, Design & Construction/ECHO Suites, Hawthorn, and LL.a Quinta Brand
Leader/Select Service Brands Field Operations L.eader: Krishna Paliwal

Mr. Paliwal has served as Head of Architecture, Design & Construction of Wyndham Hotel
Group since May 2019. He holds similar positions with us and the Lodging Affiliates. Mr.
Paliwal has also served as Brand Leader for the ECHO Suites brand since December 2023, for
the Hawthorn brand since March 2021, and for the La Quinta brand since June 2019. In this
role, he leads field operations for these brands. Before then, he served as Senior Vice President,
Design and Construction for us, Wyndham Hotel Group and the Lodging Affiliates from June
2018 until May 2019.

Group Vice President — Hotel Integration & Sourcing: Melissa Butler

Ms. Butler has served as Group Vice President, Hotel Integration & Sourcing of Wyndham Hotel
Group since November 2023. She holds similar positions with us and the Lodging Affiliates. In
previous roles with Wyndham Hotel Group or its affiliates, Ms. Butler served as Vice President,
Hotel Integration from August 2018 until November 2023.

Vice President — Sourcing Strategy & Engagement: Rachel Dabrowa

Ms. Dabrowa has served as Vice President, Sourcing Strategy & Engagement of Wyndham Hotel
Group since August 2021. She holds similar positions with us and the Lodging Affiliates. In
previous roles with Wyndham Hotel Group or its affiliates, Ms. Dabrowa served as Senior
Director, Franchise Operations & Quality from July 2018 until August 2021.

Senior Vice President — Procurement: Alyssa Barnes

Ms. Barnes has served as Senior Vice President, Procurement of Wyndham Hotel Group since
June 2024. She holds similar positions with us and the Lodging Affiliates. In previous roles with
Wyndham Hotel Group or its affiliates, she served as Assistant Secretary and Senior Vice
President, Legal of Wyndham Hotel Group from February 2019 and March 2020, respectively,
until June 2024, Group Vice President, Legal from May 2018 until March 2020, Vice President,
Legal from February 2015 until May 2018.

Vice President — Contracts Compliance: Suzanne Fenimore

Ms. Fenimore has served as Vice President, Contracts Compliance of Wyndham Hotel Group
since February 2021. She holds similar positions with us and the Lodging Affiliates. In previous
roles with Wyndham Hotel Group or its affiliates, she served as Sr. Director, Contracts
Compliance from October 2012 until February 2021.

Vice President — Global Franchise Administration: Kendra Mallet

Ms. Mallet has served as Vice President, Global Franchise Administration of Wyndham Hotel
Group since March 2024. She holds similar positions with us and the Lodging Affiliates. In
previous roles with Wyndham Hotel Group or its affiliates, Ms. Mallet served as Senior Director,
Global Franchise Administration from March 2023 until March 2024, Director, Franchise
Administration from September 2021 until March 2023, Senior Manager, Contracts
Administration from January 2020 until September 2021, and Manager, Contracts
Administration from June 2018 until January 2020.

20

DAYS MB
Q3/2024



Vice President — Franchise Services: Chris Demetriou

Mr. Demetriou has served as Vice President, Franchise Services of Wyndham Hotel Group since
March 2024. He holds similar positions with us and the Lodging Affiliates. In previous roles
with Wyndham Hotel Group or its affiliates, Mr. Demetriou served as Senior Director,
Relicensing & Retention from February 2015 until March 2024.

Vice President — Franchise Services: Dawn Whitley

Ms. Whitley has served as Vice President, Franchise Services of Wyndham Hotel Group since
March 2024. She holds similar positions with us and the Lodging Affiliates. In previous roles
with Wyndham Hotel Group or its affiliates, Ms. Whitley served as Senior Director, Franchise
Services from February 2023 until March 2024, Director, Franchise Services from February
2021 until February 2023, and Senior Manager, Franchise Services from February 2017 until
February 2021.

Vice President — Training and Development: Melissa DiBlasio

Ms. DiBlasio has served as Vice President, Training and Development of Wyndham Hotel Group
since December 2019. She holds similar positions with us and the Lodging Affiliates. In
previous roles with Wyndham Hotel Group or its affiliates, she served as Senior Director,
Learning and Development from July 2018 until December 2019.

Executive Vice President and Chief Development Officer: Amit Sripathi

Mr. Sripathi has served as Executive Vice President and Chief Development Officer of
Wyndham Hotel Group, and as Chief Development Officer of WHR, both since May 2024. He
holds similar positions with us and the Lodging Affiliates. From September 2021 until May
2024, he served as Senior Vice President, Global Strategic Development for WHR, Wyndham
Hotel Group, and other affiliates. From January 2018 until September 2021, Mr. Sripathi served
as Vice President, Finance and Head of Capital Markets of the RLJ Lodging Trust in Bethesda,
MD.

Senior Vice President — Franchise Sales and Development: Jared Meabon

Mr. Meabon has served as Senior Vice President of Franchise Sales and Development of
Wyndham Hotel Group since May 2019. He holds similar positions with us and the Lodging
Affiliates.

Senior Vice President — Franchise Sales and Development: David Wilner

Mr. Wilner has served as Senior Vice President of Franchise Sales and Development of
Wyndham Hotel Group since May 2018. He holds similar positions with us and the Lodging
Affiliates.

Except as otherwise indicated in this Item, each of the above persons, is based in our Parsippany,
NIJ offices while employed by us, the Lodging Affiliates, WHR, or Wyndham Hotel Group.
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ITEM 3. LITIGATION?

Pending Litigation Against the Franchisor

Norma Knuth v. Wyndham Worldwide Corporation, et al. (Court of Queen’s Bench for
Saskatchewan, Judicial Centre of Regina, QBG-2650/2014). On December 5, 2014, Plaintiff
Norma Knuth filed a class action suit as a representative of all “persons, corporations, and
entities, resident or situated in Canada . . . that paid a “Destination Marketing Fee” to a hotel in
Canada owned, operated, or managed by one of the defendants.” Plaintiff named Wyndham
Worldwide, Wyndham Hotel Group, Days Inns Worldwide, Inc., Ramada Worldwide Inc., Super
8 Worldwide, Inc., Travelodge Hotels, Inc., and Wingate Inns International, Inc. (the “Wyndham
Entities™), as well as several other hotel companies. Plaintiff claims that hotels in Saskatchewan
and elsewhere in Canada have been charging a Destination Marketing Fee of 3% or 4% for
various marketing fees that they should not be passing along to consumers. Plaintiff further
alleges that hotel guests are not aware of the charge and are under no obligation to pay it, and
that the name Destination Marketing Fee was intended to make guests believe it is a special
government tax or fee. Plaintiff alleges each of the defendants owns, operates or manages the
hotel which collects the fee. The causes of action are (i) violation of the Consumer Protection
Act, (ii) negligence, (iii) unjust enrichment, and (iv) waiver of tort. Plaintiff seeks restitution in
the amount of $403 million, general damages, punitive damages and interest. Plaintiff filed an
Amended Statement of Claim on May 29, 2015, and a Second Amended Statement of Claim on
December 14, 2015.

Lancs Hospitality LLC, et al. v. Days Inns Worldwide, Inc., et al., Superior Court of New Jersey,
Law Division, Morris County (Docket No. MRS-1.-001730-19). On August 13, 2019, former
franchisee entities Lancs Hospitality LLC, S Boston Hospitality, LLC, HR Penn, LLC, and RHR
Wildwood 423, LLC, along with their corresponding guarantors, Urjita P. Bhoola, Hemlata R.
Jariwala, Rajendra Jariwala, Guarang Jariwala, and Abhishek Jariwala, (collectively, the
“Jariwala Parties”) jointly filed a complaint against Days Inns Worldwide, Inc., Ramada
Worldwide Inc., and Howard Johnson International, Inc. (collectively, the “Wyndham Entities™)
in the Superior Court of New Jersey, Morris County, relating to four franchise agreements with
the Wyndham Entities for the operation of four franchised guest lodging facilities. The suit
asserts various allegations, including: (i) violation of the NJ Franchise Practices Act for
constructive termination without good cause and imposing unreasonable standards of
performance (as to Howard Johnson International, Inc., only); (2) breach of contract/breach of
the implied covenant of good faith and fair dealing; (3) violation of the Virginia Retail
Franchising Act for constructive termination without reasonable cause and using undue influence
to induce plaintiff S Boston Hospitality, LLC to terminate its franchise agreement (as to Days
Inns Worldwide, Inc., only). The Jariwala Parties seek compensatory, consequential, and
punitive damages, interest, attorneys’ fees, and costs. The Jariwala Parties also seek a
declaratory judgment against the Wyndham Entities stating that due to the breach of contracts,

2 References to Wyndham Hotels and Resorts, LLC in this Item 3 mean the predecessor franchisor to the Wyndham Franchisor,
LLC Lodging Affiliate and not our ultimate parent, Wyndham Hotels & Resorts, Inc.
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the subject guaranties should be rescinded and the Jariwala Parties should have no liability under
the subject franchise agreements. The Wyndham Entities filed counterclaims under the four
franchise agreements for breach of contract, seeking liquidated damages, or in the alternative,
actual damages, recurring fees, interest, attorneys’ fees, and costs. This litigation was then
consolidated with four cases previously filed by Days Inns Worldwide, Inc. and Travelodge
Hotels, Inc. against franchisee Midlang Hospitality LLC, C.Z. Gabheraj, LLC, Hurp WL, LLC,
and C. Gabheraj Hospitality, LLC, along with their corresponding guarantors, Urjita P. Bhoola,
Prakash Bhoola, Hemlata R. Jariwala, Rajendra Jariwala, Guarang Jariwala, and Abhishek
Jariwala, in the Superior Court of New Jersey, Morris County The Court granted the Wyndham
Entities default judgment against the corporate Jariwala Parties, after their pleadings were
stricken. The individual Jariwala Parties proceeded pro se. The Wyndham Entities' Motion for
Summary Judgment against the individual Jariwala Parties is currently pending.

Days Inns Worldwide, Inc. v. Patel Hospitality, LL.C, Pravin Patel, and Vatsal Patel (Superior
Court of New Jersey, Morris County Law Division, Case No. MRS-1.-748-21-RER). On April 6,
2021, Days Inns Worldwide, Inc. filed suit against defendants alleging breach of contract and
seeking liquidated damages, recurring fees, interest, attorneys’ fees, and costs. On July 13, 2021,
as amended on July 14, 2021, defendants filed an Answer with Counterclaim against Days Inns
Worldwide, Inc. and a Third-Party Complaint against Wyndham Hotel Group, LLC. Defendants
asserted claims for breach of contract, breach of the covenant of good faith and fair dealing,
violation of the Federal Franchise Rule, violations of the New Jersey Franchise Practices Act,
violations of the New Jersey Consumer Fraud Act, intentional misrepresentation/fraud in the
inducement, and negligent misrepresentation in the inducement. On September 4, 2021,
defendants filed a Second Amended Answer which withdrew the Third-Party Complaint against
Wyndham Hotel Group, LLC and amended their counterclaims to breach of contract, breach of
the covenant of good faith and fair dealing, violations of the New Jersey Consumer Fraud Act,
intentional misrepresentation/fraud in the inducement, and negligent misrepresentation in the
inducement. Defendants seek a declaratory judgment against Days Inns Worldwide, Inc.
rescinding the franchise agreement, and seek monetary damages, interest, attorneys’ fees, and
costs. On November 8, 2021, Days Inns Worldwide, Inc. filed an Answer denying the
allegations set forth in defendants’ counterclaims. Days Inns Worldwide, Inc. intends to pursue
its claims and defend the counterclaims vigorously.

Pending Litigation Against our Parents or the Lodging Affiliates

Andy Au et al. v. Integrated Decisions and Systems, Inc. et al (United States District Court,
Northern District of Illinois, Case No. 1:24-cv-06324). On July 24, 2024, Plaintiffs Andy Au,
Karen Austin, Mignon Bacon, Sha-Quwana Boyd, Amanda Casnave, Charlotte Daniels, Trista
McRae, Nadia Moreno, Andrew Rivers, Salimu Scott, Elizabeth Suriano, Matthias Will and
Cynthia Wright filed a purported class action suit against Integrated Decisions and Systems, Inc.
(“IDeaS”), SAS Institute, Inc., Hilton Worldwide Holdings Inc., Extended Stay America, Inc.,
Sonesta International Hotels Corporation, InterContinental Hotels Group PLC, Choice Hotels
International, Inc., Wyndham Hotels & Resorts, Inc., and Hyatt Hotels Corporation (collectively,
“Defendants”), alleging that those companies and other co-conspirators fixed prices and
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otherwise engaged in unfair methods of competition in violation of Section 1 of the Sherman
Act, through the use of IDeaS revenue management software and other activities. Plaintiffs seek
to represent and recover on behalf of a class consisting of all persons and entities in the United
States and its territories who have directly purchased an extended stay hotel guest room for rent
in certain markets from Defendants and other non-parties, from January 1, 2016, until
Defendants cease the allegedly unlawful conduct and the alleged anticompetitive effects stop.
Plaintiffs seek damages, including treble damages, interest, attorneys’ fees and costs, as well as
injunctive relief.

Hanson Dai et al. v. SAS Institute et al. (United States District Court, Northern District of
California, Case No. 3:24-cv-02537). On April 26, 2024, Plaintiffs Hanson Dai, Max Chiswick,
Adolph Robles, Steven Stack, Matthew Gilbert, Michael Molinaro, Tony Qian and Mark Lester
(the “Original Plaintiffs”) filed a purported class action suit against SAS Institute, Inc.,
Integrated Decisions and Systems, Inc. (“IDeaS”), Choice Hotels International, Inc., Wyndham
Hotels & Resorts, Inc., Hilton Worldwide Holdings Inc., Four Seasons Hotels and Resorts US,
Inc., Omni Hotels & Resorts, Inc., and Hyatt Hotel Corporation (collectively, “Defendants™),
alleging that those companies and other co-conspirators fixed prices and otherwise engaged in
unfair methods of competition in violation of Section 1 of the Sherman Act, through the use of
IDeaS revenue management software and other activities. On June 7, 2024, Steven Shattuck filed
a lawsuit making similar claims against Defendants. On July 15, 2024, an amended complaint
was filed consolidating the claims of the Original Plaintiffs and those of Mr. Shattuck, and also
adding Joel Kamisher as an additional Plaintiff and removing Choice Hotels International, Inc. as
a Defendant. Plaintiffs seek to represent and recover on behalf of a class consisting of “All
persons and entities in the United States and its territories who rented Operator Defendants’ or
co-conspirators’ hotel guest rooms in the United States during the period of April 26, 2020, until
the Defendants’ unlawful conduct and its anticompetitive effects cease to persist (the “National
Class”),” as well as various sub-classes. Plaintiffs seek damages, including statutory treble
damages, compensatory damages, punitive damages, interest, attorneys’ fees and costs and
injunctive relief.

Resolved Litigation Against the Franchisor

Percy Pooniwala and Dinaz Pooniwala v. Wyndham Worldwide, Inc., et al., (United States
District Court for the District of Minnesota, Case No. No. 0:14-cv-00778). On February 28,
2014, plaintiffs served a complaint upon Super 8 Worldwide, Inc., Travelodge Hotels, Inc., Days
Inns Worldwide, Inc., and Wyndham Worldwide Operations, Inc. (the “Wyndham Entities”) in
the Fourth Judicial District, County of Hennepin, State of Minnesota, asserting allegations
including (i) violation of the Minnesota Franchise Act; (ii) breach of contract; (iii) breach of the
implied covenant of good faith and fair dealing; and (iv) retaliation. Plaintiffs’ claims related to
four franchise agreements with the Wyndham Entities for the operation of Super 8, Travelodge
and Days Inn franchised guest lodging facilities in Minnesota, and one proposed location that did
not result in an executed franchise agreement. Plaintiffs allege that the Wyndham Entities
wrongfully terminated, or were in the process of terminating, several of plaintiffs’ franchised
sites because plaintiffs did not agree to settle a separate lawsuit pending in New Jersey.
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Plaintiffs sought damages in excess of $150,000.00, as well as the recovery of attorneys’ fees.
The Wyndham Entities filed counterclaims under the four franchise agreements and the location
that did not result in an executed franchise agreement, including breach of contract and
violations of the Lanham Act, seeking actual damages, liquidated damages, recurring fees and
attorneys’ fees and costs. The parties reached a settlement in August 2015 as part of which
plaintiffs made payments to the Wyndham Entities in the amount of $220,000 made in monthly
payments from November 2015 until April 2017 and the case was dismissed on September 25,
2015.

Resolved Litigation Against our Parents or the Lodging Affiliates

Thomas Luca, Jr. v. Wyndham Worldwide Corporation, et al. (United States District Court for
the Western District of Pennsylvania, Case 2:16-cv-00746-MRH). On June 6, 2016, Plaintiff
Thomas Luca, Jr. filed a class action lawsuit against defendants Wyndham Worldwide,
Wyndham Hotel Group, Wyndham Hotels and Resorts, LLC and Wyndham Hotel Management,
Inc. (the “Wyndham Entities”). Plaintiff purports to bring the complaint on behalf of himself
and: (i) as to resort fees, all United States citizens who have booked a hotel room through the
Wyndham Entities’ websites within the applicable statute of limitations and were charged one or
more resort fees; and (ii) as to the Terms of Use provision, all United States citizens who have
booked a hotel room through the Wyndham Entities’ websites within the applicable statute of
limitations. Plaintiff alleges violations of the New Jersey Consumer Fraud Act, through alleged
misleading charging of resort fees, and violations of the New Jersey Truth-in-Consumer
Contract, Warranty and Notice Act (“TCCWNA?”), through an allegedly unlawful Terms of Use
provision on the Wyndham Entities’ websites. On August 15, 2016, the Wyndham Entities filed
motions to dismiss, and on February 15, 2017, the Court granted the motions to dismiss of
Wyndham Worldwide and Wyndham Hotel Management, Inc., leaving Wyndham Hotel Group
and Wyndham Hotels and Resorts, LLC as parties. Plaintiff filed a motion for class certification
on October 15, 2018, which the remaining Wyndham Entities opposed on December 14, 2018,
and is currently pending. On January 16, 2019, the Court dismissed the TCCWNA claim from
the case. Wyndham Hotel Group and Wyndham Hotels and Resorts, LLC entered into a
settlement agreement with Plaintiff whereby a class was certified for settlement purposes and
eligible class members will receive either $22 or 2,200 Wyndham Rewards points, and
Wyndham will make certain display changes. The Court granted preliminary approval on
October 18, 2019, and granted final approval on February 24, 2020.

Jay Brodsky v. Hilton Worldwide Inc., et al., United States District Court for the District of New
Jersey (Case 2:18-cv-13045-KM-JBC). On August 20, 2018, plaintiff Jay Brodsky filed an
individual lawsuit against numerous hotel industry companies, including “Wyndham Hotels.”

Plaintiff alleged a per se violation of the Sherman Antitrust Act (in the form of bid rigging and a
group boycott), and in the alternative, a violation of the Sherman Act by unreasonably restraining
trade among 60% of the market for the online sale of hotel rooms in connection with alleged
arrangements between defendants, and between defendants and certain OTAs, to eliminate
competitive bidding for branded keywords in connection with advertising. Specifically, plaintiff
has alleged that each of the defendants agreed to refrain from using online advertising methods
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to compete for consumers, by preventing competitors from bidding for online advertising that
uses competitors’ brand names. Defendants jointly settled for $7,000 payment ($1,400 as to
Wyndham Hotels) to Mr. Brodsky on February 22, 2019, resulting in a dismissal of the action.

Joyce Roberts, individually and on behalf of classes of similarly situated individuals v.
Wyndham International, Inc., Wyndham Worldwide Operations, Inc., Wyndham Hotels and
Resorts, LLC & Does 1-10 (Superior Court of the State of California, County of Santa Cruz (RG
12639589). On July 17, 2012, a purported class action complaint was filed against Wyndham
International, Inc., Wyndham Worldwide Operations, Inc., and Wyndham Hotels and Resorts,
LLC (the “Wyndham Entities”), alleging that Defendants surreptitiously recorded, monitored, or
eavesdropped upon telephone conversations with consumers. Specifically, Plaintiff asserts two
causes of action, alleging the defendants violated California's Invasion of Privacy Act (California
Penal Code Section 630 et seq.) when it allegedly recorded one or more calls plaintiff made to
the Wyndham Rewards toll-free number through which reservations can be made for Wyndham
hotels and to the Wyndham central reservations call center, without disclosing to plaintiff the
conversations would be recorded, monitored, or eavesdropped upon. Plaintiff purports to bring
the complaint on behalf of herself and all California residents who participated in one or more
telephone conversations with the toll-free reservation numbers from a cellular, cordless, or
hardwired landline telephone located in California and whose calls were recorded, monitored
and/or eavesdropped upon by the Wyndham Entities surreptitiously or without disclosure. The
Wyndham Entities were served on August 31, 2012, and removed the case to the United States
District Court, Northern District of California. On May 15, 2013, the Court entered an order
whereby Plaintiff’s claims were voluntarily dismissed as to defendants Wyndham International,
Inc. and Wyndham Worldwide Operations, Inc., leaving Wyndham Hotels and Resorts, LLC as
defendant. Plaintiff filed her motion for class certification on April 27, 2015. Defendant’s
opposition to the motion for class certification was filed on June 19, 2015. The parties reached a
settlement before the class certification motion hearing took place, which had been scheduled for
September 1, 2015, and thereafter executed a settlement agreement. The Court granted final
approval of the settlement and entered an order on the same, dismissing the lawsuit, on October
27, 2016.

Loren Stone v. Howard Johnson International, Inc. & Does 1-10, United States District Court for
the Central District of California (Los Angeles) (CV. 12 1684). On February 28, 2012, a
purported class action complaint was filed against Howard Johnson International, Inc. and
several fictitious defendants, alleging that defendants surreptitiously recorded telephone
conversations with consumers. Specifically, plaintiff asserted three causes of action, alleging
defendants (i) violated California’s Invasion of Privacy Act (California Penal Code Section 630
et seq.); (ii) violated the common law right to privacy; and (iii) acted negligently. Plaintiff
purported to bring the complaint on behalf of himself and “all other California residents whose
telephone conversations were surreptitiously recorded by Defendants between July 13, 2006 and
the present.” Plaintiff amended his complaint to add Wyndham Hotel Group on May 10, 2013.
The parties reached a settlement and executed a written settlement agreement with Wyndham
Hotel Group, LLC denying any allegations of liability or wrongdoing and paying $1,500,000.00
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into an account administered by the Claims Administrator. The court approved the settlement
and the case was dismissed on November 30, 2015.

FTC v. Wyndham Worldwide Corporation, et al. (United States District Court for the District of
New Jersey, Case No. 13-cv-1887 (ES)(JAD)). On June 26, 2012, the U.S. Federal Trade
Commission (“FTC”) filed a lawsuit in Federal District Court for the District of Arizona against
Wyndham Worldwide, Wyndham Hotel Group, Wyndham Hotels and Resorts, LLC and
Wyndham Hotel Management, Inc. (the “Wyndham Entities”), alleging unfairness and
deception-based violations of Section 5 of the FTC Act in connection with three prior
cyberattacks involving a group of hotels operating under the Wyndham trade name. The parties
settled the case by executing a Stipulated Order for Injunction, which does not hold the
Wyndham Entities liable for any violations, nor require it to pay any monetary relief. The Court
entered the Order and dismissed the case with prejudice on December 11, 2015.

FFC Capital Corporation v. Wyndham Hotel Group, LLC (Court of Common Pleas of Allegheny
County, Pennsylvania) (G.D. No. 14-003150). This lawsuit was filed on February 28, 2014, in
Pennsylvania State Court, Allegheny County. FFC Capital Corporation (“FFC”) and Wyndham
Hotel Group entered into a letter agreement on February 8, 2008 (the “Letter Agreement”) as to
proposed acquisitions by affiliates of FFC of twenty-two Wyndham Hotel Group-branded
hotels. The twenty-two hotels filed for voluntary bankruptcy in 2010. FFC sued for breach of
contract under the Letter Agreement, arguing that Wyndham Hotel Group failed to pay service
fees allegedly owed as to transfers of twenty-one of the twenty-two hotels. The parties entered
into a settlement agreement on January 22, 2015, as part of which Wyndham Hotel Group made
no admission of liability and paid FFC $260,000 and the case was dismissed.

Litigation Against Franchisees Commenced in the Past Fiscal Year

Litigation Against Current Franchisees for Non-Payment of OQutstanding Amounts Owed:

Case Name Date Complaint Filed Court Docket Number
ggziagggrngt{iix? XV III))E},{]I;\;%’P%ATEL United States District
also known as PETER PATEL, an individual; 4/17/2023 C;JII;IIIT foJr trhe District 2:23-¢cv-02133
and RADHIKA PATEL, an individual or Rew Jersey
DAYS INNS WORLDWIDE, INC., a
Delaware Corporation v. MATAIJI3 United States District
CORPORATION, a Michigan Corporation; 5/31/2023 Court for the District 2:23-cv-02985
SHREEPAL PATEL, an individual; and of New Jersey
ARVINDKUMAR PATEL, an individual
DAYS INNS WORLDWIDE, INC., a United States District
Delaware Corporation v. DANA BROTHERS nited States ,IS r.1c
ENTERPRISES, INC., a North Carolina 10/5/2023 Court for the District 2:23-cv-20919
Corporation; and BALVANT PATEL, an of New Jersey
individual, and MAHENDRA DHANA, an
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Case Name Date Complaint Filed Court Docket Number
individual
DAYS INNS WORLDWIDE, INC., a The Superior Court of
Delaware Corporation v. BRIDGE INNLLC, | ,9,5953 New Jersey, Morris | MRS-L-001768-23

a Florida Limited Liability Company; and
ELDAD COHEN, an individual

County

Litigcation Against Terminated Franchisees for Non-Payment of Outstanding Amounts

Owed:
Case Name Date Complaint Filed Court Docket Number
DAYS INNS WORLDWIDE, INC., a 3:23-cv-00235
Delaware Corporation v. UMIYA MATAIJI . .
INVESTMENT, INC,, an lllinois Corporation; | | o - gmtretd SStatt‘;S District
JAYANTI PATEL, an individual; JAIMINI D‘."i o OFHI?”‘.
PATEL, an individual; VIPOOL PATEL, an 1Strict oF Hmots
individual; and PAYAL PATEL, an individual
DAYS INNS WORLDWIDE, INC., a 2:23-cv-00591
Delaware Corporation v. B.S.S. United States District
HOSPITALITY, INC., a Pennsylvania 2/2/2023 Court for the District
Corporation; and BHUPINDER SINGH, an of New Jersey
individual
DAYS INNS WORLDWIDE, INC., a MRS-L-000271-23
Delaware Corporation v. B&R The Superior Court of
HOSPITALITY, INC., a New York 2/15/2023 New Jersey, Morris
Corporation; MUKESH PATEL, an County
individual; and NIRAJ PATEL, an individual
DAYS INNS WORLDWIDE, INC., a 2:23-cv-00943
Delaware Corporation v. MAJOR RESORTS, United States District
LLC, a Florida Limited Liability Company; 2/17/2023 Court for the District
and JITENDRA R. PATEL, also known as of New Jersey
JAY PATEL, an individual
DAYS INNS WORLDWIDE, INC., a 2:23-cv-20132
Delaware Corporation v. SOLERA, LLC, a United States District
South Carolina Limited Liability Company; 9/11/2023 Court for the District
BHUPEN C. PATEL, an individual; and of New Jersey
ESTATE OF LEENA B. PATEL
DAYS INNS WORLDWIDE, INC, a 9/14/2023 United States District 2:23-cv-20365
Delaware Corporation v. BRIGGS Court for the District
HIGHWAY ADVISORS IA, LLC, an lowa
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Case Name

Date Complaint Filed

Court

Docket Number

Limited Liability Company; and JONATHAN
MALINAS, an individual

of New Jersey

DAYS INNS WORLDWIDE, INC., a
Delaware Corporation v. MEERA
HOSPITALITY, LLC, a Massachusetts
Limited Liability Company; and ASHOK
PATEL, an individual

1/18/2024

United States District
Court for the District
of New Jersey

2:24-cv-00304

Litigcation Against Terminated Franchisees for Non-Payment of Outstanding Amounts

Owed and Infringement:

Case Name DV C.O T Court Docket Number
Filed
DAYS INNS WORLDWIDE, INC,, a United States
Delaware Corporation v. SHRI GANESAI District Court for the
LLC, a Missouri Limited Liability Amended 2/9/2023 District of New 2:22-cv-01008
Company; and MAYURI PATEL, an
o e Jersey
individua
Litigation Against Current Franchisees for Breach of Contract:
Case Name Date Complaint Filed Court Docket Number
DAYS INNS WORLDWIDE, INC. and United States District
WYNDHAM HOTELS & RESORTS, INC., . )
v. S&S AIRPORT HOTEL, LLC, TOM LIN, 6/9/2023 Cf?ll\l]rt fo; trhe District 2:23-CV-03169
and FRED CHU of Rew Jetsey
DAYS INNS WORLDWIDE, INC., and
WYNDHAM HOTELS & RESORTS, INC. United States District
v. FIRST HOTEL MANAGEMENT, LLC, 7/13/2023 Court for the District 2:23- CV-03763
XIA ZHANG, XUAN LIU, and YUANMAO of New Jersey
CHENG
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Litigation Against Terminated Franchisees for Breach of Contract:

Case Name Date Complaint Filed Court Docket Number
DAYS INNS WORLDWIDE, INC. and United States District 2:23-CV-03451
WYNDHAM HOTELS & RESORTS, INC. 6/26/2023 Court for the District
v. MGH HOSPITALITY, LTD., YONG of New Jerse
HWANG, and GRACE HWANG y
DAYS INNS WORLDWIDE, INC. and United States District 2:23- CV-03472
WYNDHAM HOTELS & RESORTS, INC. 6/27/2023 Court for the District
v. ASH MANAGEMENT CORPORATION FNew J
and MOHAMMAD ASHRAF ob ew Jersey
DAYS INNS WORLDWIDE, INC. and 2:23- CV-03475
WYNDHAM HOTELS & RESORTS, INC. United States District
v. KRRISH LODGING, LLC, ALPESH 6/27/2023 Court for the District
PATEL, GOVIND PATEL, PRAKASH of New Jersey
PATEL, and HIRENKUMAR PARMAR

Other than the above actions, no litigation needs to be disclosed in this Item.

ITEM 4. BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5. INITIAL FEES
Application and Initial Fees

All prospective franchisees must complete an application for a Days Inn® franchise (a “Franchise
Application”) and forward it to us for our review. A copy of the Franchise Application appears at
the end of Exhibit C-1. You must pay us a $2,500 “Application Fee” when you submit your
Franchise Application. It is not refundable unless your application is not accepted due to proximity
of the proposed site to another Chain Facility. You must pay an “Initial Fee” to us when you sign
the Franchise Agreement. The Initial Fee for a new construction or conversion Chain Facility is
equal to the greater of $35,000 or $350 per guest room. If we approve your Franchise Application,
we will credit the Application Fee towards your Initial Fee. We do not intend to refund any Initial
Fee. If we defer payment of all or a portion of the Initial Fee, you will sign the “Initial Fee Note”
found in Exhibit C-1. In 2023, Initial Fees ranged from $8,000 to $25,000.

The Initial Fee paid by franchisees of new construction and conversion facilities covers, in part:

Integration Services — Our quality team will perform an initial inspection of your
property and integration visit and our field team will provide initial training on and
assistance with facility operations topics including Systems Standards and using the
Chain’s intranet site. We will also provide training through various online courses on
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subjects such as quality assurance, housekeeping, preventative maintenance, customer
service and the RFP process. The value of these Integration Services is $5,000.

Transferees of existing Chain Facilities and franchisees renewing their franchises must pay an
Application Fee, as well as a “Relicense Fee” (instead of an Initial Fee), which is equal to the
greater of $35,000 and $350 per guest room. We may negotiate a lower Relicense Fee with you for
a subsequent transfer or renewal at the time the parties sign the original, transfer or renewal
Franchise Agreement, when business circumstances warrant. Relicense Fees are not refundable.

In 2023, the Relicense Fee for transfer franchises ranged from $15,000 to $35,000. We exclude
from this range were any Administrative Assignments and any transfer franchises for which the
transferor had previously negotiated a reduced Relicense Fee in their original Franchise
Agreement with us. We also exclude temporary operating agreements entered into with financial

institutions and others, and agreements entered into with receivers. The Relicense Fee for all
franchise renewals in 2023 ranged from $15,000 to $35,000.

If you assign the Franchise Agreement, with our consent, to an entity affiliated with the initial
franchisee using the Assignment and Assumption Agreement included in Exhibit C-1 (an
“Administrative Assignment”), we will charge you a flat non-refundable administrative Relicense
Fee of $5,000, which includes your Application Fee. If the Franchise Agreement is being assigned
to a financial institution or a court-appointed receiver, with our consent, the non-refundable
administrative Relicense Fee is $7,500, and includes the Application Fee.

We may negotiate the amount, payment terms and payment of any of the above fees when business
circumstances warrant.

Mandatory Support Services and Fees

Franchisees purchasing new construction or conversion facilities must participate in the
following required programs:

General Manager Certification — We will provide training for your general manager in
our Hospitality Management Program. The fee for this mandatory training program is
$2,250, which will be billed within 90 days following the Opening Date of the Facility.
Your general manager must successfully complete this training program before you open
a new construction facility or, for a conversion facility, within 90 days after the Opening
Date. If your initial general manager does not complete the Hospitality Management
Program within the required time period, you must also pay the tuition then in effect at
the time your general manager completes the program. This training may be offered in 1)
a hybrid, in-person and virtual format or ii) a virtual-only format.

Continuing Education — We will provide a comprehensive curriculum of hotel operations
training. The cost of ongoing learning and development support for your entire hotel
team is $600 per year. This fee includes (i) the tuition for one regional workshop, (ii)
access to Wyndham University, WHR’s learning management system, for your entire
hotel team and (iii) service culture support and training materials.
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Digital Photographs — We will arrange for digital photographs to be taken of the Facility
by our preferred professional photography company for use on our consumer website,
third party travel websites, and various marketing media. The fee for the standard photo
package is $2,450. Third party channels may require rooms with certain attributes to be
photographed. To meet those requirements, additional photos may be purchased at a cost
of $225 for each additional room type.

In addition to the above, franchisees of conversion facilities must also purchase the items below
from us or our affiliate:

Initial Property Supplies — We will arrange for delivery of an initial supply of key
property supplies that assist the Facility with meeting System Standards and/or
participating in key marketing initiatives as reasonably determined by us. The fee for
your initial supplies is $500.

Temporary Signage — If we allow you to open the Facility before installing permanent
signage, we will arrange for one of our approved suppliers to provide temporary signage
for the Facility in the form of a Mark-bearing bag to cover your primary free-standing
exterior sign. The fee for temporary signage is $1,000. However, if you install permanent
signage from an Approved Supplier on or before the Opening Date, or if within 30 days
of executing your Franchise Agreement, you sign a quote for and pay the required deposit
for permanent signage from the vendor assigned to provide temporary signage for the
Facility, you will not be charged this fee.

In addition to the above, franchisees of new construction facilities must also participate in the
following required program:

Opening Training — We will provide opening training for your staff. This training is
conducted on site at your Facility anywhere from two weeks prior to, or up to 30 days
after, the Facility’s Opening Date. The duration and fee for this training is dependent on
the size of your Facility as follows: $750 for 0-50 rooms (1 day), $2,250 for 51-200
rooms (up to 3 days) and $3,750 for 200+ rooms (up to 5 days), plus travel, lodging and
meal expenses of the facilitator.

All franchisees, including those of transfer facilities and those renewing their franchises, are
required to participate in Continuing Education, to send their initial general manger to our
Hospitality Management Program, and to pay the fee for such programs, as described above.
However, renewal franchisees may be exempt from our Hospitality Management Program,
provided their general manager has completed the training within the last eight years.

Property Management Systems

You must procure computer hardware and a software license so that the Facility can
communicate with the Central Reservation System. We have approved two property
management systems (“PMS”) under our technology standard, which are provided by third
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parties through contracts with us: Sabre Hospitality’s SynXis® system and the OPERA® system
from Oracle Hospitality (“Oracle”). When choosing your PMS, you must sign the Master
Information Technology Agreement (“MITA”) with us along with the applicable PMS Schedule.
The PMS Schedule will include any required or optional services and fees, including monthly
support, services and interface fees paid after opening. See Exhibit C-2. The hardware for the
PMS may be purchased from any source so long as it meets our technology standards and
minimum technical requirements. See Item 11 for a description of the two approved PMS and
their differences.

If you choose the SynXis PMS, you must pay a one-time $4,400 non-refundable Set-Up and
Implementation Fee which includes remote deployment, installation, and training, at least 30
days before the Opening Date of the Facility. You will be required to subscribe to any future
SynXis upgrade when it becomes available, which may include additional or different services
and fees, and you may be required to execute a new SynXis Schedule to the MITA or amend
your current SynXis Schedule.

If you choose the OPERA PMS, you must pay a one-time non-refundable Set-Up and
Implementation Fee ranging from $10,750 to $21,450 plus additional amounts for interfaces that
may be required, depending on which level of OPERA system you select. This fee includes
remote deployment, installation, and training and must be paid at least 30 days before the
Opening Date of the Facility. You will be required to subscribe to any future OPERA upgrade
when it becomes available, which may include additional or different services and fees, and you
may be required to execute a new OPERA Schedule to the MITA, or amend your current
OPERA Schedule. (Exhibit C-2)

If you purchase an existing Chain Facility with a PMS, we may require you to upgrade it or
purchase a new PMS to meet our current configuration requirements, at your cost. If no upgrade
is needed, and you purchase an existing Chain Facility with a PMS, you must pay a $500 transfer
fee for the SynXis PMS, or a $3,900 transfer fee for the OPERA PMS, plus possible additional
fees for changes in the number of guest rooms in the Facility and/or changes to the number of
interfaces the OPERA PMS uses.

If you are a transferee of a Chain Facility with a current PMS that meets our technology
standards, we offer optional PMS recertification remote training for your Facility at a fixed cost
of $500. You may also request additional training for the SynXis PMS for a fee of up to $5,000,
and up to $10,000 for an OPERA PMS, for up to seven trainer days depending upon the number
of staff that need to be trained and whether the training is conducted on-site or remotely. You
are responsible for travel and lodging expenses for our trainer(s) if the training is provided at the
Facility.

Set up of PMS systems and their associated ongoing fees are non-refundable.

Design and Project Review Services

We will provide you with an interior design prototype for the construction, renovation or furnishing
of the Facility. In addition, for new construction facilities, we will provide review of both
preliminary and final plans for construction of the Facility and up to two site visits from our
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Architecture, Design and Construction team to ensure compliance with System Standards as the
project is completed.

Franchisees of conversion and new construction facilities must complete pre-opening improvements
or construction of the Facility by the dates specified in the Franchise Agreement. If we choose to
grant an extension of any deadline, including the Facility’s Opening Date, you must pay us a non-
refundable extension fee of $5,000. The extension fee is due within 10 days of the Facility’s
Opening Date. We may negotiate the amount, payment terms or charging of this fee with you when
business circumstances warrant.

You can purchase furniture, fixtures, equipment and other supplies you may need before opening
the Facility as a Chain Facility through WSSI’s “Approved Supplier” program. However, if you
choose to purchase certain design elements from a supplier other than an Approved Supplier, we
may charge you a non-refundable Custom Interior Design Review Fee, for our review of custom
interior design drawings or of a model room and one site visit. You must submit your design
drawings to us to ensure compliance with our interior design standards. The Custom Interior
Design Review Fee is currently $6,000, but is subject to increase in the future.

ITEM 6. OTHER FEES

Type of Fee! Amount Due Date Remarks

General Fees

Monthly by the Payable from Opening Date until
5.5% of Gross Room 3rd day of the the expiration or sooner
Revenues (“GRR”).2 month after GRR | termination of your Franchise
accrue. Agreement.

Royalty

Subject to change to cover costs
of marketing and reservation
services, after consultation with
the Franchise Advisory
Committee (“FAC”) of the Days
Inns Franchisee Advisory
Association and upon 30 days’
notice to you.

System

o
Assessment Fee 3.8% of GRR. Same as Royalty.

Taxes based on Recurring Fees
and basic charges, including
Amount assessed by . sales, gross receipt, value added,
When we invoice .
Taxes federal, state and local ou use or similar taxes, but not on
tax authorities. you- income tax (or any optional
alternative to income tax)
assessed against us.

Design and Renovation Service Fees

Currently, $350 for each Fee will be the same as the then

Rooms Addition When we approve o
guest room added to the Ve app current Initial Fee per room when
Fee . the addition.
Facility. you request our approval to
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Type of Fee!

Amount

Due Date

Remarks

increase the number of guest
rooms in the Facility.

Custom Interior
Design Review
Fee

Currently, $6,000.

When we invoice
you.

If you choose to purchase certain
design elements from a supplier
other than an Approved Supplier,
we may assess a Custom Interior
Design Review Fee for our
review of custom interior design
drawings and one site visit. You
must submit to us design
drawings to ensure compliance
with our interior design
standards.

Property
Improvement Plan
Preparation Fee

Currently, $1,500 per
request.

When we invoice
you.

This fee is charged if we have to
prepare a property improvement
plan “PIP” for the Facility, post

opening.

Training

and Conferences

General Manager
Certification

Currently, $2,250.

When we invoice
you before
training.

Your initial general manager
must attend our Hospitality
Management Program within 90
days of your Opening Date.? (See
Item 11)

General Manager
Certification
Additional
Attendee Fee

Currently, $1,400.

When we invoice
you before
training.

Additional employees of the hotel
may accompany the general
manager to the Hospitality
Management Program, for an
additional charge. (See Item 11)

0-50 rooms / 1 day

This training is mandatory for

training $750 new construction facilities and
On-Site Opening 51-200 rooms / Up to 3 When we invoice | T3 be 'reql?re'cli' for certain
Training days training $2,250 you conversion fact ities. You are

’ ’ responsible for cost of travel and

200+ rooms / Up to 5 lodging for facilitators. (See Item

days training $3,750 11)

Currently. o foe for first When we invoice | This trainLnghmay be held for |
New Owner at?enflee};nd0$ 16%0% forS you, if you send OWHCZS ¥ 1(1) 'a‘%e n‘? ora
Orientation ’ an additional owned a Chain Facility or a

each additional attendee.

attendee.

Lodging Affiliate Chain Facility.
3(See Item 11)

Remedial Training

Online: up to $250.
On-site: $750 to $1,250.

When we invoice

you.

We may require you, the general
manager and/or a staff member
to participate in a remedial
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Type of Fee!

Amount

Due Date

Remarks

customer experience assessment
or training. (See Item 11)

Product Quality
Training

On-site: $1,500 for 1
day; up to $3,000 for 2 to
5 days; and up to $5,000
for 6 to 10 days.

When we invoice
you.

For additional and/or repeated
instances of cleanliness or service
failures, we reserve the right to
require additional training. You
are responsible for cost of travel
and lodging for facilitators. (See
Item 11)

Continuing
Education

Currently, $600 per year.

When we invoice
you.

You must pay for access to our
Continuing Education training
material. It includes training
support and materials provided to
all Facility team members. It
includes regional workshops,
service culture support materials
and access to Wyndham
University. This fee is subject to
increase in the future. (See Item
11)

Chain Conference
/ Summit Meeting
Fees

The Chain Conference
fee is currently $1,500 -
$1,800. If held, the
Summit Meeting fee is
currently $599.

Before conference
when we invoice
you.

The Chain Conference Fee is
currently $1,800 for the first
attendee and $1,500 for each
additional attendee. Franchisee
attendance at Chain Conferences
is required by you or another
representative of the Facility for
each Facility you own. We will
automatically bill and charge you
the Chain Conference Fee even if
you do not attend. The
Conference may be held as part
of a multi-brand Conference with
other Lodging Affiliates. You
must attend Summit Meetings if
held; we will automatically bill
and charge you the Summit
Meeting fee even if you do not
attend. (See Item 11)

Currently, $100 per

When we invoice

We offer an optional job-posting
opportunity for franchisees to
recruit for openings at your

Job Posting Fee posting for a 30-day ou Facility on a central platform
placement. you. with other Chain Facilities and
Wyndham-branded hotels. We
may offer bundled packages that
36
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Type of Fee!

Amount

Due Date

Remarks

include multiple postings and
extended placement.

Sales, Marketing and Distribution Programs

GDS Fees

$1.75 per reservation.

When we invoice

you.

GDS Fees are based on
reservations booked through the
Global Distribution Systems
(“GDS”) administered by third-
party vendors. Subject to
modification to reflect changes in
third party fees and our cost
(including overhead) of providing
the service, and new service
offerings.

Third Party
Channel Fee

$1.75 per reservation.

When we invoice

you.

Based on those reservations
booked with our distribution
partners and processed directly or
indirectly through our distribution
platform. Subject to modification
as existing reservation channels
are modified, partners are added
to existing channels or new
reservation channels are
established.

Internet Booking
Fees

$1.75 per reservation.

When we invoice

you.

Internet Booking Fees are based
on reservations booked through
an alternate distribution system.
Subject to modification to reflect
changes in third party fees and
our cost (including overhead) of
providing the service, and new
service offerings.

Agency
Commissions

Up to 20% of GRR.

When we or an
Agency invoice

you.

Reimburses us for Agency
Commissions we pay on your
behalf plus related administrative
costs. Includes commissions for
travel agents, online travel and
referral websites, travel consortia,
travel management companies
and global sales agents. 20%
limit is generated on qualifying
consumed reservations and
subject to modification to reflect
changes in the commissions we
pay on your behalf.
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Type of Fee! Amount Due Date Remarks
The standard Service Charge is
Agenc When we or an 1.5% on certain group sales and
geney 1.5% of commissionable . commission activities booked and
Commission Agency invoice ) .
revenue. consumed by agencies. Subject

Service Charge

you.

to modification to reflect changes
in our costs.

Based on reservations booked

M Benefit h invoi
Coenl?lli)l?;i:l?se 1 Up to 10% of GRR. V&éuen WeIVOICE | and consumed through our
you. Member Benefits Program.
The standard Service Charge is
1.5% on certain group sales and
Member Benefits 0 o o commission activities booked and
T 1.5% of commissionable | When we invoice
Commission consumed through member
revenue. you.

Service Charge

benefits programs. Subject to
modification to reflect changes in
our costs.

Digital Pay-For-
Performance
(CEPFP”)
Commission

Up to 10% of GRR.

When we invoice
you.

The PFP commission is currently
7% but can be up to 10%. All
Chain Facilities must participate
in the self-funding PFP program,
under which franchisees are
charged a commission for
consumed reservations booked
via (i) links to the Chain website
or (ii) unique call center numbers
generated from search engines,
local business review and social
websites, other internet websites,
mobile sites and applications.
These commissions are used to
purchase the key words, business
listings and display ads that drive
consumers to the Chain website
and call center. The PFP
commission is in addition to all
other applicable fees associated
with the reservation.

Everyone Sells
Group Referrals
Program

10% of commissionable

revenue.

When we invoice
you.

When the referring party is a
Chain Facility or facility of an
affiliate, 7% of the referral
commission paid to the referring
facility; when the referring party
is an employee of our parent
company or its predecessor, 6%
of the referral commission paid to
the employee. The remaining 3%
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Type of Fee!

Amount

Due Date

Remarks

and 4%, as applicable, is
distributed to our Global Sales
Organization to offset its
administrative and overhead costs
for supporting the Everyone Sells
Group Referrals Program.

National Alliance
Fee

Currently, $0.75 per
guest room per month,
up to a maximum of
$112.50 per month.

Payable in one
installment in
advance of the
applicable year.

Participation in a National
Marketing Alliance is strongly
encouraged.

Global Translation
Fee

Currently, $200 per
language.

When we invoice
you.

Your property’s website will be
translated in both English and
Spanish. If you wish to have
another translation, you will pay
a fee for each additional
language.

Signature
Reservation
Service Fee

Currently, 3.5% of the
amount of GRR booked.

When we invoice
you.

As part of our Signature
Reservation Service (“SRS”),
certain consumers seeking to
make a reservation at your
Facility or any other Wyndham-
branded facility enrolled in SRS
are directed automatically to our
professionally trained agents to
book their reservation. You are
required to participate in the SRS
program. (See Item 11)

Standard Revenue
Management
Services

Currently, 0.75% of
GRR with a minimum of
$645 and maximum of
$1,395 per month.

As indicated on
the invoice or, if
not indicated, 15

days after receipt.

Standard Revenue Management

is an optional bi-weekly service.
If you opt into Revenue
Management Service, your
Facility will be assessed to
determine the most suitable
service level based on a variety of
factors including market, room
count and occupancy rate. (See
Item 11)

Premium Revenue
Management
Services Fee

Currently, 1.00% of
GRR with a minimum of
$1,450 and maximum of
$2,450 per month.

As indicated on
the invoice or, if
not indicated, 15

days after receipt.

Premium Revenue Management
is an optional weekly service. If
you opt into Revenue
Management Service, your
Facility will be assessed to
determine the most suitable
service level based on a variety of
factors including market, room
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Type of Fee!

Amount

Due Date

Remarks

count and occupancy rate. (See
Item 11)

Remote Sales
Service

$1,400 per month.

When we invoice
you.

We offer an optional service to
provide remote sales services for
your Facility. Under the service, a
designated representative will
respond to sales leads and solicit
new business for your Facility.
(See Item 11).

Groups360
Booking Fee

Currently, 6% of GRR
booked via the
Groups360 platform.

When we invoice
you.

Groups360 is a group booking
platform that allows guests to
make group bookings directly at
your Facility. Participation is
currently optional but may be
mandatory in the future. Of the
6% fee, a portion is remitted to
Groups360 and a portion is
retained by us.

Guest Loyalty and Satisfaction Fees

Loyalty Program
Charge *

4.25% — 5.5% of all
amounts on which
members earn points or
other program currency.

Payable after a
member is
awarded points at
the Facility and
upon receipt of
our invoice.

The amount of your Loyalty
Program Charge may vary within
the stated range based on the
number of Wyndham Rewards
Valid Enrollments obtained by
your Facility during a defined
measurement period, as described
in the Front Desk Guide.

Loyalty Program Fees fund the
costs associated with operation,
customer support, technology and
marketing of the Wyndham
Rewards guest loyalty programs.

Loyalty Missed
Valid Enrollment
Fee

Up to $1,200 per
calendar quarter (or $400
per month). Currently,
$750 per calendar quarter
(or $250 per month).

Payable upon
receipt of our
invoice

If your Facility repeatedly fails to
achieve a required number of
Wyndham Rewards Valid
Enrollments during a defined
measurement period, as described
in the Front Desk Guide, you
must pay us a Missed Valid
Enrollment Fee.

Loyalty Member
Services
Administration
Fee

Currently, $50 per
complaint.

Payable upon
receipt of our
invoice.

You must pay this fee if you do
not process a member’s points in
a timely manner and we resolve
the issue with the member.
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