ERANCHISE DISCLOSURE DOCUMENT

THE NOW FRANCHISE, LLC

A Delaware Company

8149 Santa Monica Boulevard, PMB 298
Los Angeles, California 90046

(310) 788-3445
https://thenowmassage.com/
info@thenowmassage.com

The franchise being offered is to own, establish and operate a massage therapy Boutique (each, a “Boutique”)
that actively promotes, offers and provides (a) massage therapy sessions that are conducted from a seated or lie-
down position by Boutique personnel that are licensed to provide massage services (each, “Massage
Therapist”), (b) herbal therapy, crystal healing, and other Boutique-related services we authorize (collectively,
the “Approved Services”), and (c) certain Boutique-related products for the home, body or otherwise and any
other products we authorize your to sell at retail to your Boutique patrons (the “Approved Products™), all while
utilizing the then-current proprietary marks we designate that currently includes THE NOW mark (the
“Proprietary Marks”) and a system of business operations that we and our principals have developed (the
“System”). We also offer qualified parties the right to develop multiple franchised Boutiques.

The total investment necessary to begin operation of a The Now Boutique franchise is $476,459 to $813,109. This
includes $134,700 to $140,500 that must be paid to the franchisor or affiliate.

The total investment necessary to begin operation of 3 The Now Boutiques franchises under an area
development agreement is $566,459 to $903,109. This includes $134,700 to $140,500 that must be paid to the
franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other information in
plain English. Read this disclosure document and all accompanying agreements carefully. You must receive this
disclosure document at least 14 calendar days before you sign a binding agreement with, or make any payment
to, the franchisor or an affiliate in connection with the proposed franchise sale. Note, however, that no
governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Jason Post, c/o The Now Franchise, LLC, 8149
Santa Monica Boulevard PMB 298, Los Angeles, California, 90046 or at (310) 788-3445.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document alone
to understand your contract. Read all of your contract carefully. Show your contract and this disclosure
document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you make up
your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which can help
you understand how to use this disclosure document, is available from the Federal Trade Commission. You can
contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington,
D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for additional information. Call your state
agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: October 17, 2024
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more

information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit E.

How much will | need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial ability to
provide support to my business?

Item 21 or Exhibit F includes financial statements.
Review these statements carefully.

Is the franchise system stable, growing, or
shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the only NOW business in
my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchise have a troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation
or bankruptcy proceedings.

What's it like to be a Now Massage franchisee?

Item 20 or Exhibit E lists current and former
franchisees. You can contact them to ask about their
experience.

What else should | know?

These questions are only a few things you should look
for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing Responsibility To Pay Fees. You may have to pay royalties and other fees even if you are losing
money.

Business Maodel Can Change. The franchise agreement may allow the franchisor to change its manuals and
business model without your consent. These changes may require you to make additional investments in
your franchise business or may harm your franchise business.

Supplier Restrictions. You may have to buy or lease items from the franchisor or a limited group of
suppliers the franchisor designates. These items may be more expensive than similar items you could buy on
your own.

Operating Restrictions. The franchise agreement may prohibit you from operating a similar business during
the term of the franchise. There are usually other restrictions. Some examples may include controlling your
location, your access to customers, what you sell, how you market, and your hours of operation.

Competition From Franchisor. Even if the franchise agreement grants you a territory, the franchisor may
have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have to sign a
new agreement with different terms and conditions in order to continue to operate your franchise business.

When Your Franchise Ends. The franchise agreement may prohibit you from operating a similar business
after your franchise ends even if you still have obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register before offering or
selling franchises in the state. Registration does not mean that the state recommends that franchise or has
verified the information in this document. To find out if your state has a registration requirement, or to
contact your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to your franchise
agreement. If so, you should check the State Specific Addenda. See the Table of Contents for the location of
the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The Franchise Agreement and Area Development
Agreement require you to resolve disputes with the franchisor by mediation, arbitration and/or
litigation only in California. Out-of-state mediation, arbitration, or litigation may force you to accept
a less favorable settlement for disputes. It may also cost more to participate in mediation, arbitration,
or litigation with us in California than in your home states.

2. Spousal Liability. Your spouse must sign a document that makes your spouse liable for all
financial obligations under the franchise agreement even though your spouse has no ownership
interest in the franchise. This guarantee will place both your and your spouse’s marital and personal
assets, perhaps including your house, at risk if your franchise fails.

3. Minimum Royalty Payments. You must make minimum royalty payments and advertising
contributions regardless of your sales levels. Your inability to make these payments may result in
termination of your franchise and loss of your investment.

4, Short Operating History. The franchisor is at an early stage of development and has a
limited operating history. The franchise is likely to be a riskier investment than a franchise in a
system with a longer operating history.

5. Financial Condition. The Franchisor’s financial condition as reflected in its financial
statements (see Item 21) calls into question the Franchisor’s ability to provide services and support
to you.

6. Unopened Franchises. The franchisor has signed a significant number of franchise
agreements with franchisees who have not yet opened their outlets. If other franchisees are
experiencing delays in opening their outlets, you also may experience delays in opening your own
outlet.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if any) to see
whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language of this Disclosure Document, “Now Massage, “The Now”, “Franchisor,” “we,”
“us,” or “our” refers to The Now Franchise, LLC, the franchisor. “Franchisee,” “you,” or “your” refers to the
franchisee who enters into a franchise agreement and, if applicable, development agreement with us. The
franchisee may be a person, corporation, partnership, or limited liability company. If the franchisee is a
corporation, partnership, limited liability company, or other entity, “you” and “your” includes the principals
of the corporation, partnership, limited liability company, or other entity.

Franchisor

We are a Delaware limited liability company formed on May 9, 2019, with a business address at 8149 Santa
Monica Boulevard PMB 298, Los Angeles, California 90046. Since July 25, 2019, we have conducted business
under our corporate name, as well as our then-current Proprietary Marks, including our current primary
mark THE NOW. We have been offering franchises for Boutiques since July 2019.

We grant franchises for the right to independently own and operate franchised Boutiques (each, a
“Franchised Business”) that promote, feature and provide the Approved Services and Approved Products
from a location that we approve in writing (the “Premises”) utilizing both our then-current Proprietary
Marks and our System described more fully below.

We are not the designated or approved supplier for any products or services that you are required to
purchase in connection with your Franchised Business as of the Issue Date of this Disclosure Document,
other than the training and other proprietary materials and services we provide and/or loan to you as part of
any training we provide to you to fulfill our obligations to you under our franchise agreement. We do
reserve the right and may provide certain inventory and other products/services to our System franchisees
as described more fully in Item 8.

We have not owned or operated any Boutiques directly, but we reserve the right to do so. We have never
offered franchises in any other line of business. Except as provided in this Item, we do not and have not
engaged in any business activities or any other line of business other than as described in this Disclosure
Document. Our agents for service of process are listed in Exhibit A.

Predecessor(s), Parent(s), and Affiliates

We do not have any predecessors. Our parent is The Now Parent, LLC, a Delaware limited liability company
formed on June 17, 2019, with a business address at 8149 Santa Monica Boulevard PMB 298, Los Angeles,
California 90046. Our parent (i) has not offered or sold franchises in any line of business, or (ii) is not
involved in any other material business activities except as provided in this Disclosure Document.

We have 5 affiliates. Our affiliate, The Now GC, LLC (“The Now GC”), is a Delaware limited liability
company formed on June 17, 2019 with a principal place of business at 8149 Santa Monica Boulevard PMB
298, Los Angeles, California 90046. This affiliate serves as our designated or approved supplier for certain
inventory such as gift card purchases and other items you will need to acquire and (a) make available for
retail sale, or (b) otherwise utilize in connection with the establishment and operation of your Franchised
Business, as disclosed more fully in Item 8 of this Disclosure Document. This affiliate has not offered or
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awarded franchises in any line of business and, except as described in this Item, is not involved in any other
business activities.

Our affiliate, The Now PC, LLC (“The Now PC”), is a Delaware limited liability company formed on June 17,
2019 with a principal place of business at 8149 Santa Monica Boulevard PMB 298, Los Angeles, California
90046. This affiliate serves as our designated or approved supplier for certain inventory such as branded and
other retail inventory and other items you will need to (a) make available for retail sale, or (b) otherwise
utilize in connection with the establishment and operation of your Franchised Business, as disclosed more
fully in Item 8 of this Disclosure Document. This affiliate has not offered or awarded franchises in any line of
business and, except as described in this Item, is not involved in any other business activities.

Our affiliate, TheNow, LLC (“TM Licensor™), is a California limited liability company formed on January 20,
2015, with a business address at 8149 Santa Monica Boulevard PMB 298, Los Angeles, California 90046.
TheNow, LLC is the owner of the Proprietary Marks and owns and operates 4 affiliate-owned Boutiques.
This affiliate has not offered or awarded franchises in any line of business and, except as described in this
Item, is not involved in any other business activities. As of June 30, 2022, this affiliate owns the following
Boutiques: 3329 Sunset Blvd, Los Angeles, California 90026, which opened in January 2017; 7611 Beverly
Blvd, Los Angeles, California 90036, which opened in November 2015; 12019 Ventura Blvd, Studio City,
California 91604, which opened in April 2017; and 2407 Main St, Santa Monica, California 90405, which
opened in April 2016.

Our affiliate, Park West Financial, Inc. (“PWF”), is a Delaware corporation formed on April 24, 2014, with a
business address at 8149 Santa Monica Boulevard PMB 298, Los Angeles, California 90046. PWF is a private
money lender and is an approved lender that may, at its discretion, provide financing to qualified
franchisees for the construction costs for a Franchised Boutique. This affiliate has not offered or awarded
franchises in any line of business and, except as described in this Item, is not involved in any other business
activities.

Our affiliate, BoBark Franchising LLC, a Delaware limited liability company (“BoBark’), was organized on
December 5, 2022. BoBark offers franchises for stores (“BoBark Stores”) which offer customized dog “we
wash” and ”you wash” grooming and related services and certain related dog grooming products and
supplies under the trade name “Bowie Barker.” BoBark has been offering franchises for BoBark Stores since
May 2023. As of June 30, 2024, there was 1 company-owned BoBark Store, and no franchised BoBark Stores.
The principal business address for BoBark is 8149 Santa Monica Boulevard PMB 298, Los Angeles, California
90046.

Neither our parent nor any of the affiliates we are required to disclose in this Item 1 above have directly
owned or operated a business that operates in a substantially similar manner to the Franchised Business
being offered in this Disclosure Document, other than the affiliate-owned boutiques described above.

Description of the Franchised Business

Your Franchised Business will have the right to offer and provide the Approved Services and Approved
Products (collectively, the “Approved Products and Services”), including (a) table and seated massages, (b)
herbal therapy, crystal healing, and other Boutique services we authorize, and (c) merchandise and other
health and beauty products that we authorize, only from your Premises of your Boutique. Your Franchised
Business will have a license to utilize the Proprietary Marks and System we designate from time to time and
determine to license under the franchise agreement you enter into with us. We expect and intend that our
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Franchised Businesses will provide the majority of the Approved Services via an ongoing membership
model with its clientele (each, a “client” or “customer”).

Each System franchisee must ensure that (a) all massage-related services are provided by a licensed Massage
Therapist, (b) all other Approved Services are provided by Boutique personnel that have the appropriate
licensing or other approval to provide such services under the applicable laws where the Franchised
Business is located, and (c) that the Franchisee has appointed one (1) individual to serve as the “Lead
Therapist” that will help ensure all Massage Therapist personnel at the Boutique have been provided with
the appropriate training associated with providing the Approved Services in accordance with our then-
current System standards and brand specifications. Our standard franchise offering assumes that any
Massage Therapist you engage will already have all appropriate licensing required by the laws where your
franchised Boutique is located prior to being engaged by your Franchised Business.

Our current form of franchise agreement (the “Franchise Agreement”) is attached to this Disclosure
Document as Exhibit B, and you must enter into our then-current form of franchise agreement for each
Franchised Business we grant you the right to operate.

Our System is comprised of various proprietary and, in some cases, distinguishing elements such as:
proprietary methodology and procedures for the establishment and operating procedures of the Franchised
Business; instructions and System standards regarding the methodology used in providing certain of the
Approved Services, as well as offering and selling certain Approved Products; existing relationships with
suppliers of certain of the Approved Products, as well as various items and services you will need to
purchase and/or utilize in connection with the establishment and/or ongoing operation of your Franchised
Business; proprietary pre-opening and, as we determine appropriate, ongoing training; site selection
guidelines and criteria, as applicable, for the Franchised Business; standards and specifications for the
design, layout and construction of the interior and exterior of a typical Boutique; standards and
specifications associated with trade dress and décor of a typical Boutique; standards and specifications for
the furniture, fixtures and/or equipment located within the Franchised Business; established relationships
with approved or designated suppliers (“Approved Suppliers”) for certain inventory and other
supplies/ingredients necessary to provide the Approved Services; and standards and specifications for
advertising, bookkeeping, sales and other aspects of operating a Franchised Business. We may change,
improve, further develop, or otherwise modify the System from time to time, as we deem appropriate in our
discretion.

Once you have entered into a Franchise Agreement with us for your Franchised Business, we will typically
designate a site selection area on your data sheet of the agreement (the “Data Sheet”) wherein you must
secure a site we approve for your Franchised Business and to serve as your Premises (the “Site Selection
Area”). You will not be permitted to operate your Franchised Business at any location other than your
Premises, which will be identified on your data sheet once determined.

After we have determined your Premises, we may assign you a designated territory (“Designated
Territory”) as disclosed more fully in Item 12 of this Disclosure Document.

Multi-Unit Offering

We also offer qualified individuals and entities the right to open and operate multiple Franchised Businesses
within a designated geographical area (the “Development Area”) under our current form of area
development agreement that is attached to this Disclosure Document as Exhibit C (the “Development
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Agreement”), which will also outline a schedule or defined period of time in which you must open and
commence operating each Franchised Business (a “Development Schedule™).

You will typically be required to sign a Franchise Agreement for your initial Franchised Business at the same
time you sign your Development Agreement. In addition, you will eventually need to sign our then- current
form of franchise agreement for each of the Franchised Businesses you open under the Development
Schedule, which may differ from the current franchise agreement included with this Franchise Disclosure
Document.

You will be required to pay us a one-time development fee that will be calculated based on the number of
Franchised Businesses we grant you the right to open under the Development Agreement (the
“Development Fee™), but you will not be required to pay us an initial franchise fee at the time you execute
your franchise agreements for each Franchised Business we permit you to open under your Development
Agreement.

Market and Competition

Your Franchised Business will offer the Approved Products that we authorize to the general public. The sale
and provision of the Approved Services and/or Approved Products is not likely seasonal in nature. Your
Franchised Business will primarily compete with other Boutiques and massage businesses and other
businesses that offer similar services and products to certain or all of the Approved Services and Approved
Products.

As a general matter, the massage industry is mature and highly competitive. You will compete with a range
of massage businesses in the U.S. that may offer a similar range of products and services as your Franchised
Business, as well as other franchise concepts that are similar to the Franchised Business.

Industry Specific Laws and Regulations

Your Franchised Business will also be subject to specific federal, state and local laws and regulations that
relate to the particular nature of the massage business, such as the handling, storage and disposal of
hazardous chemicals, esthetician and/or cosmetology licenses and certifications.

The United States enacted the “Uniting and Strengthening America by Providing Appropriate Tools
Required to Intercept and Obstruct Terrorism Act of 2001” (the “USA Patriot Act”). We are required to
comply with the USA Patriot Act. To help us comply with the USA Patriot Act, we ask you in the Franchise
Agreement to confirm for us that neither you nor your directors, officers, shareholders, partners, members,
employees, or agents are suspected terrorists or persons associated with suspected terrorists or are under
investigation by the U.S. government for criminal activity.

ITEM 2
BUSINESS EXPERIENCE

Jason Post, Chief Executive Officer

Mr. Post is currently our Chief Executive Officer and has held that position since March 2020 in Los Angeles,
California. Prior to that time, Mr. Post served as our President from our inception through February 2020.
Mr. Post is the originator of the franchised concept and has actively been involved in all aspects of the
development of our System since its inception. Mr. Post has also served as President and co-owner (with his
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wife, via their family trust) of the Post Real Estate Group, Inc., also located in Los Angeles, California, since
2007

Jeffrey Platt. President
Mr. Platt has served as our President since June 2021. From October 2020 to May 2021, Mr. Platt was not

employed. From 2006 to October 2020, Mr. Platt was President of Sky Zone Franchise Group, LLC in Los
Angeles, California.

Gara Post, Chief Creative Officer

Ms. Post has served as our Chief Creative Officer since our inception, and has primarily performed these
duties in Los Angeles, California. Ms. Post has actively been involved in all aspects of the development of
our System since its inception. Ms. Post has also served as co-owner (with her husband, via their family
trust) of Post Real Estate Group, Inc., located in Los Angeles, California, since 2007. Ms. Post was the jewelry
designer and owner of Gara Danielle, LLC in West Hollywood, California from January 2007 to December
2017.

Glenn Lord, Senior Vice President of Operations

Mr. Lord has served as our Senior Vice President of Operations since August 2023. From November 2021 to
July 2023, Mr. Lord served as our Vice President of Operations. From January 2015 to October 2021, Mr. Lord
was the Chief Operating Officer for Sky Zone Franchise Group, LLC in Los Angeles, California.

Kendra Spencer, Vice President of Marketing

Ms. Spencer has served as our Vice President of Marketing since October 2022. From May 2021 to October
2022, Ms. Spencer was the Vice President of Franchisee Success & Education and Vice President of Field
Marketing for TITLE Boxing Club in Tampa, Florida. From August 2020 to May 2021, Ms. Spencer was the
Director of Marketing for New Horizons Computer Learning Centers in Tampa, Florida. From February
2019 to August 2020, Ms. Spencer was the Director of Location Marketing, US Franchise Division for Sky
Zone Franchise Group in Tampa, Florida. From December 2017 to February 2019, Ms. Spencer was the
Senior Director of Marketing for IRONMAN in Tampa, Florida.

Greqg Ferkel, General Counsel

Mr. Ferkel has served as our General Counsel since our inception, and has primarily performed these duties
in Los Angeles, California. Mr. Ferkel has also served as General Counsel for the Post Real Estate Group, Inc.
since 2013.

Jennifer Murphy, Vice President of Learning and Development

Ms. Murphy has served as our Vice President of Learning and Development since May 2022. From June 2015
to April 2022, Ms. Murphy was the Vice President, Leaning and Development for CircusTrix in Provo, Utah.
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Christina Dale, Vice President of Franchise Development and Real Estate

Ms. Dale has served as our Vice President of Franchise Development since August 2023 and as our Vice
President of Real Estate since August 2022. From September 2020 to July 2022, Ms. Dale served as our Senior
Director of Real Estate. From August 2019 to September 2020, Ms. Dale was a Strategy Consultant for CL3 in
Carlsbad, California. From May 2018 to August 2019, Ms. Dale served as Executive Vice President of Real
Estate of Xponential Fitness in Irvine, California. Ms. Dale was the Director of Real Estate and Franchise
Sales Operations for The UPS Store, Inc. in San Diego, California from September 2016 to April 2018.

Meg Gannon, Vice President of Construction

Ms. Gannon has served as our Vice President of Construction since August 2022. From April 2021 to July
2022, Ms. Gannon served as our Senior Director of Construction. From May 2020 to April 2021, Ms. Gannon
worked as a construction consultant for multiple franchise concepts in San Diego, California. From
September 2018 to April 2020, Ms. Gannon was the Director of Construction and Design for Qdoba in San
Diego, California. From November 2016 to September 2018, Ms. Gannon served as the Director of
Construction and Facilities for The Coffee Bean & Tea Leaf in Los Angeles, California.

ITEM 3
LITIGATION

Litigation Not Involving Franchisor:

John R. Ehrman v. Jason Post, et. al., Case No. 19STCV44336, Superior Court of the State of California for the
County of Los Angeles (filed December 10, 2019). John Ehrman filed suit against Jason Post, Post Investment
Group, LLC, and Post Real Estate Group, Inc. (collectively, “Defendants”) alleging breach of an oral
partnership, breach of contract, misrepresentation, and breach of fiduciary duty in connection with specific
investments and transactions. Defendants strongly deny the allegations filed by plaintiff, a former employee
of Post Real Estate Group, Inc., who had no involvement whatsoever in The Now, Franchisor, or its parent.
On February 3, 2020, Defendants filed a Petition to Compel Arbitration and to Stay Proceedings (the
“Petition”). On July 21, 2020, the Court denied the Petition, and Defendants subsequently filed a notice of
appeal from the Court’s denial of the Petition on an interlocutory basis. On May 28, 2021, the appellate court
received the record from the trial court. On February 25, 2022, the Court of Appeal reversed the trial court’s
denial of the Petition and held that the entire dispute must be arbitrated. The Court of Appeal returned the
case to the trial court on April 29, 2022. The trial court issued an order on June 16, 2022, ordering the parties
to arbitrate all their disputes and staying the entire case pending completion of the arbitration proceedings.
The parties are in arbitration in JAMS. On June 7, 2023, the parties reached a confidential binding agreement
to resolve their disputes, and are in the process of negotiating a written long form settlement agreement. All
trial court proceedings remain stayed and all arbitration dates have been taken off calendar. The arbitration
proceeding remains open pending the finalization of the written long-form settlement agreement. Neither
The Now, LLC, Franchisor, nor its parent, is a party to the litigation.

Other than this action, no litigation is required to be disclosed in this disclosure document.
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ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM5
INITIAL FEES

Franchise Agreement

Initial Franchise Fee

You must pay us an initial franchise fee amounting to $60,000 (the “Initial Franchise Fee”) in a lump sum at
the time you enter into your Franchise Agreement with us, which is deemed fully earned when paid and is

non-refundable upon payment.

Other Pre-Opening Fees in Connection with a Franchised Business

In addition to the Initial Franchise Fee, the following amounts are due at the time you execute your
Franchise Agreement, unless we agree otherwise in writing. These amounts will be deemed fully earned and

non-refundable upon payment.

Fee or Payment

Amount

The fee we charge in connection with the provision of the on-site
assistance and training our training personnel provides at your
franchised Boutique prior to and/or around the time of the
contemplated soft opening of your Franchised Business (the
“Initial Training Fee”).

$15,000

The project management fee we charge as consideration for the
pre-opening real estate, construction management and general
project management activities in connection with the
establishment and opening of the Franchised Business (the
“Project Management Fee”).

$15,000 - $18,000

The cost for the package of computer hardware and initial
software setup associated with the designated computer system
components we designate (collectively, the “Business Management
System”).

$18,000 - $20,000

The amount to cover the initial marketing kit which includes
promotional materials and other items (the “Initial Marketing
Kit”).

$5,450 - $6,250

We collect this amount to cover your digital marketing
requirement (the “Digital Marketing Requirement”).

Three (3) monthly payments of
$5,833.33/month for a total of $17,500

The cost for certain initial technology services.

$3,750

Development Agreement: Development Fee
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If we award you the right to develop two (2) or more Franchised Businesses within a given Development
Area, you must pay us a one-time Development Fee upon execution of your Development Agreement. Your
Development Fee will depend on the number of Franchised Businesses we grant you the right to open
within the Development Area, and is calculated as follows: (i) $110,000 for the right to open two Franchised
Businesses; (ii) $50,000 per Franchised Business if you agree to open and operate between three and five
Franchised Business; (iii) $45,000 per Franchised Business if you agree to open and operate six or more
Franchised Businesses. If you are an existing franchisee that signed a Franchise Agreement before October
14, 2022, and you enter into a Development Agreement with us to develop additional Boutiques, then your
Development Fee will be calculated as follows: (i) $100,000 for the right to open two additional Franchised
Businesses; (ii) $45,000 per Franchised Business if you agree to open and operate between three and five
additional Franchised Business; (iii) $40,000 per Franchised Business if you agree to open and operate
between six and nine additional Franchised Businesses; and (iv) $35,000 per Franchised Business if you agree
to open and operate 10 or more additional Franchised Businesses.

You will be required to enter into our then-current form of franchise agreement for each Franchised Business
you wish to open under your Development Agreement, but you will not be required to pay any additional
Initial Franchise Fee at the time you execute each of these franchise agreements. If you enter into a
Development Agreement, you must execute our current form of Franchise Agreement for the first initial
Boutique we grant you the right to open within your Development Area concurrently with the Development
Agreement.

Your Development Fee will be deemed fully earned upon payment, and is not refundable under any
circumstances.

Referral Fees

Currently, we pay a referral fee in the amount of $5,000 to existing franchisees who provide us with
prospective franchisee leads that purchase a new Franchised Business. This referral program is administered
by us in our sole discretion and may be changed or discontinued by us at any time. The referral fee is subject
to change at any time. Franchisees who are eligible to participate in this referral program and who may
provide us with prospective franchisees leads are not acting as our agent, do not speak for us and are not
involved in the franchise sales process. As an existing franchisee, they are simply passing along to us the
name of someone they know who might be interested in acquiring a new franchise. Please note, however,
that franchisees who receive financial incentives to refer franchise prospects to us may be required to register
as franchise brokers under the laws of Washington State.

Other Relevant Disclosures

Except as provided above in this Item, we expect and intend to impose the fees above uniformly on our new
System franchisees. During our fiscal year ended June 30, 2024, we collected Initial Franchise Fees ranging
from $40,000 to $60,000.

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK]
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ITEM 6

OTHER FEES
Name of Fee Amount Due Date Remarks
Royalty Fee An amount equal to the Daily based on | Your Royalty Fee will begin once your

greater of (a) 6% of the Gross
Sales of your Franchised
Business, or (b) a minimum of
$2,500 per month (collectively,
the “Royalty” or “Royalty
Fee™).

the Gross Sales
generated and
collected each
day the
Franchised
Business is
open.

Franchised Business opens. We may|
require you to pay your Royalty Fee
and other reoccurring amounts via
electronic funds transfer (“EFT”).

See Notes 1, 2 3, and 4 including
definition for “Gross Sales” and our
current System practices and policies
for Royalty and other recurring fee
collection through our Approved
Supplier for the designated provider
for payment processing and the
Business Management System
generally (described more fully below
in this Disclosure Document).

We will waive your minimum Royalty
during the 12-month period following
the earlier of (a) the date your actually
open your Franchised Business, and (b)
the date you are required to open your
Franchised Business under your
Franchise Agreement or, if applicable,
Development Agreement.

If we have not collected Royalties as of
the end of a given month of operations
amounting to at least the minimum
Royalty, then we have the right to
collect a shortfall payment from your
designated EFT account amounting to
(@) $2,500, less (b) the Royalties you
actually paid to us in that month of
operations (the “Shortfall Payment”).

Fund Contribution

You must contribute 2% of the
Gross Sales of your Franchised
Business to the Fund.

Payable weekly
at the same
time and in the
same manner
as the Royalty.

We have established and administer a
brand development Fund to promote
and otherwise develop the System,
Marks and brand generally.

Technology Fee

Our then-current technology
fee.

Currently ranges between $925
to $1,500 per month.

Payable
monthly in the
same manner
as the Royalty.

We reserve the right to collect a
Technology Fee in connection with
technology products or services we
determine to (a) associate or utilize in
connection with the System, and (b) use
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Name of Fee

Amount

Due Date

Remarks

the Technology Fee to cover all or
certain portion of the corresponding
costs.

As of the Issue Date, the Technology
Fee covers the ongoing
licensing/subscription associated with
the Business Management System and
associated software.

If we increase or otherwise modify the
Technology Fee, we will provide you
with 30 days’ prior written notice.

Local Marketing
Requirement

Minimum of 5% of the Gross
Sales of your Franchised
Business per month, of which
a minimum of $1,500 per
month must be spent on
digital marketing.

As agreed.

Your Local Marketing Requirement is
the minimum amount you must
expend on the promotion, marketing
and advertising of your franchised
Boutique within your Designated
Territory.

As of the Issue Date, we expect that
these funds will be paid to supplier we
designate or that you propose and we|
approve (each, an  “Approved
Supplier”), but we may: (i) designate
our affiliate or ourselves as an
Approved Supplier for certain of the
materials/services you will be required
to expend all or some portion of your
Local Marketing Requirement funds
on; and (ii) upon written notice, require
you to provide us with copies of all
invoices and other documentation
necessary to demonstrate you are
expending the Local Marketing
Requirement each month in accordance
with our then-current  System
directives.

A minimum of $1,500 your monthly|
Local Marketing Requirement is paid to
our Approved Supplier (currently us)
to provide digital marketing
management and placement services as
we determine appropriate and in
accordance with our then-current
System  practices, standards and
specifications.
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Name of Fee

Amount

Due Date

Remarks

Training Fee

Our then-current training fee
for the kind of training being
provided (the “Training Fee™).

Currently, our Training Fees
amounts to $500/day per
trainer in connection with any
training for which we reserve
the right to charge a fee.

Prior to trainers
being sent
and/or
providing
training.

You will be required to ensure the
Massage Therapists providing
Approved Services at your franchised
Boutiqgue have each completed the
appropriate portion(s) of our initial
training program to providing any
massage-related services or other
Approved Services at your Franchised
Business.

We reserve the right to charge our
general Training Fee in connection with
(a) re- training or replacement training
with regards to the portions of the
initial training that are designed for
your owner and/or Designated
Manager, (b) any training we require
you to complete to cure a default under
your Franchise Agreement with us
(“Remedial Training”), (c) additional
training you request we provide (other
than the kind of day-to-day assistance
described below), or (d) training we
provide on-site at your Franchised
Business.

We will not charge any training fee in
connection with minor, day-to-day
assistance that we provide remotely|
over the phone or via email, subject to
our availability.

In addition to our then-current
Training Fee, you will always be
responsible for the costs and expenses
that are incurred in connection with
you and your personnel attending
training.

Certain Ongoing
Inventory Purchases

Will vary based on demand
and sales generated by your
Franchised Business.

As invoiced.

Certain proprietary or branded lines of
products must be purchased from our
Approved Supplier, which will be us or
one of our affiliates.

As of the Issue Date, we or our affiliate
will be an Approved Supplier for
certain massage suppliers, guest-
related supplies and products, as well
as retail items we authorize you to offer
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Fee

by our Approved Supplier.

Currently, approximately 2.6%
of the transaction amount.

transaction.

Name of Fee Amount Due Date Remarks
and sell from or at your franchised
Boutique.
Merchant Processing | Then-current amount charged | On each Currently, this is an amount that is paid

to our Approved Supplier to provide
merchant processing services.

Registration Fee

Annual Conference

Our then-current registration
fee that we charge in
connection with any annual
conference we determine to
conduct.

Currently, we expect our
conference registration fee to
be $1,000 to $2,000.

As incurred.

We may schedule and hold an annual
conference, as we deem advisable in
our sole discretion, and require that
you attend such conference.

If you do not attend the Annual
Conference, we reserve the right to
charge you a non- attendance fee
amounting to the then-current
registration fee.

You will be responsible for the costs|
and expenses you incur in connection
with any annual conference/
convention (lodging, travel, meals,
etc.), and we reserve the right to charge
you our then-current registration fee.

Transfer Fee

(Franchise
Agreement and
Development
Agreement)

$10,000 per developed or
undeveloped franchise (subject
to state law).

Payable prior to
obtaining our
consent to your
proposed
transfer.

There are other conditions that you and
the proposed transferee must meet in
order for us to approve any proposed
transfer/assignment.

Additionally, Transferee must pay the
then- current tuition training fee in
connection their initial training,
currently $1,000 (the “Tuition Training
Fee™), and, if applicable, the Developer
must pay any referral fees or
commissions in connection with the
transfer, subject to state law.

Renewal Fee

$10,000.

Payable prior to
us approving
your renewal
request.

There are other conditions that you
must meet in order for us to grant your
request to renew your franchise.

Relocation Fee

$1,000, plus the costs and
expenses we incur in
connection with evaluating
and, if applicable, approving
your relocation request.

As arranged.

We will evaluate any proposed
relocation of your Premises as
discussed more fully in Item 12 of this|
Disclosure Document.
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Name of Fee

Amount

Due Date

Remarks

Advertising
Cooperative Fee

If such a Cooperative is
established and involve your
Franchised Business, then your
contribution to such a
Cooperative will not exceed
your then-current Local
Marketing Requirement.

As arranged.

Payable to us if we assign your
Franchised Business to an Advertising
Cooperative. Any payments made
towards or in connection with an
Advertising Cooperative we establish
and/or approve will be credited against|
your Local Marketing Requirement. If
there is an affiliate-owned Boutique in
your Cooperative, then our Affiliate
will be able to vote on all matters that
you and the other Cooperative
members have the right to vote on.

Audit Fees

Actual cost of Audit.

Within 30 days
of receiving
invoice.

Payable if audit reveals that you have
underreported the Gross Sales of your
Franchised Business by 2% or more for
any designated reporting period. See
Note 5.

New Product or
Supplier Testing

The actual costs we incur in
connection with the
evaluation/testing procedure,
not to exceed $500 per request.

As incurred.

If you propose an alternate supplier or
product/service that we have not
already authorized for use in
connection with your Franchised
Business, we may require that you
reimburse us (or cover in advance) the
actual costs we incur in connection
with evaluating your proposal.

Please see Item 8 of this Disclosure
Document for additional information.

Violation in
Connection with
Mystery or “Secret”
Shopper Program
and/or other Quality
Control or Quality
Assurance Program

Then-current fee charged by
our Approved Supplier for
such program services.

Currently, we reserve the right
to be reimbursed the $150 to
$200 incurred if you fail a
“mystery shop” inspection, as
well as the reinspection costs
of $150 to $200.

As incurred.

If we establish a mystery shopper or
“secret shopper” to (a) assess customer
satisfaction  with  the Franchised
Business based on surveys and/or on-
site visits that we or our designee
conduct, and (b) determine whether the
products/services utilized and
offered/provided by you and/or other
System franchisees meet all of you
then-current quality control
requirements, you will be responsible
for the third-party costs of conducting
such surveys or quality assurances in
connection with your Franchised
Business if such a program reveals a
deficiency in operations.
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Name of Fee

Amount

Due Date

Remarks

Interest

The greater of (a) 1.5% per
month (18% per year), or (b)
highest commercial contract
interest rate applicable laws
permit.

Upon demand.

Payable on all delinquent payments.

In California, the highest permitted
interest rate is 10% per annum. See
Note 6.

Collection Charges

Varies.

Upon demand.

You must pay all collection charges|
associated with our efforts in collecting
any amounts owed to you or us under
the Franchise Agreement.

Attorneys’ Fees and
Costs

Will vary according to
circumstance.

Upon demand.

You must reimburse us for our
attorneys’ fees and any court costs that
we incur in connection with attempting
to (or actually) enforcing or protecting
our rights under your Franchise and/or
Development Agreement.

Fees on Default and
Indemnity

Attorneys’ fees, costs, interest,
audit costs, default fees.

Upon demand.

Payable in addition to other payments
to us.

Indemnification

Will vary according to
circumstance.

Upon demand.

You must reimburse us for our
attorneys’ fees and other costs that we|
incur in connection with any third-
party claims brought against us that|
arise out of, or are related to, the
operation of your Franchised Business.

Insurance

Actual costs and expenses.

Upon demand.

If you fail to obtain required insurance,
we may obtain such insurance at your
expense (but are not required to do so).
Otherwise, these payments are made
directly to you third-party insurance
provider.

Non-Sufficient Fund
(NSF) or Dishonored
Check Charge

$100.

Upon demand.

Payable if a check you provide to us is
returned or dishonored by the bank, or
if your EFT Account does not have
sufficient funds to cover amounts you
owe under the Franchise Agreement as|
they become due and owing to us.

This provision is subject to any state-
specific laws regarding NSF-related
fees.

Late Reporting Fee

We reserve the right to charge
you $200 per delinquent
report.

As incurred
and invoiced.

In the event you fail to send us any
required reports on time, we may)|
charge you this fee in addition to any
other remedies we might have.
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Name of Fee Amount Due Date Remarks
Non-Development $2,500 per month (30-day As incurred We reserve the right to charge you this
Fee period) you are in default of and invoiced. | fee if you are in default of your

your Development Schedule development obligations under your|

(Development for a given Boutique (the Development Agreement, in addition

Agreement only) “Non-Development Fee”). to any other rights or remedies we have

under that agreement.

Management Fee Up to 8% of the Gross Sales of | As incurred. The Management Fee will only be due
your Franchised Business or a to us if (a) you are in material default
minimum of $2,500 per month, under your Franchise Agreement or
whichever is greater, during become disable (and unable to perform
the period of time we or our as the “Franchisee” wunder your
representative manages your Franchise Agreement), and (b) we
Franchised Business on your exercise our right to temporarily
behalf (the “Management operate your Franchised Business in an
Fee™), plus the costs and effort to assist in getting the operations
expenses we incur. of the Franchised Business back into

compliance  with the  Franchise
Agreement and System standards.

Public or Private $3,500 for the costs to review | Asincurred You acknowledge that the written

Offerings Review Fee| the information. and invoiced. information used to raise or secure

funds can reflect upon us. You agree to

(Development submit any written information

Agreement only) intended to be used for that purpose to

us before its inclusion in any]
registration statement, prospectus or
similar offering circular or
memorandum. This requirement
applies under the conditions of section
16(G) of the Development Agreement.
De-identification Fee | Actual costs and expenses. As incurred Upon the expiration or termination of]
and invoiced. | the Franchise Agreement, you shall
immediately cease to use the
Proprietary Marks and any other marks
and indicia of operation associated
with the System; and remove all trade
dress, physical characteristics, color|
combinations, and other indications of
operation under the System from the
Premises. You agree that we may enter
upon the Premises at any time to make
such changes at your sole risk and
expense and without liability for
trespass.
On-Site Evaluation Actual costs and expenses. As incurred You must reimburse us for reasonable
Fee and invoiced. | expenses we incur for any additional

on-site evaluations under the
Development Agreement, including,
but not limited to, the cost of travel,
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Name of Fee Amount Due Date Remarks

lodging, meals and wages of our
representatives and employees.

Employment Currently $175 to $200 per Payable You must engage our Approved
Verification System | month. monthly in the | Supplier of Employment Verification
Fee same manner | Services for employment verification

as the Royalty. | and other background screening
services for your employees. You are
required to pay this fee to us annually,
which we will remit to our Approved
Supplier. This fee may increase each
year.

Explanatory Notes

Generally. Except as otherwise stated in this Item, all fees listed in this Item 6 Chart are imposed by, and
payable to, us and are uniformly imposed on all of the franchisees in our System. These fees are payable in
U.S. dollars and are non-refundable unless otherwise stated in this Item. Unless otherwise stated, the fees
outlined in the Chart above apply to the Franchise Agreement only (and not the Development Agreement).

1. Royalty Fee and Other Fees. Your Royalty Fee, as well as any other fees payable to us or our
affiliates under the Franchise Agreement, may be collected by us via EFT from the bank account you are
required to designate solely for use in connection with your Franchised Business (your “EFT Account™). You
must provide us with the details of your EFT Account prior to opening and execute all documents necessary
to authorize us to make withdrawals from this account throughout the term of your Franchise Agreement,
including our then-current EFT Withdrawal Authorization form that is attached as an Exhibit to our current
form of Franchise Agreement. You must provide us with advance written notice of any change to the
information related to your EFT Account.

2. Collection Interval. As of the Issue Date, we expect that our Approved Supplier for the payment
processing services and POS-related software will collect the Gross Sales of each Franchised Business and
deduct the Royalty Fee and other recurring fees owed to us as of that date before remitting the balance of
those funds to the EFT Account associated with that Franchised Business.

With that said, we reserve the right to change the interval at which we collect your Royalty Fee, Fund
Contribution and other recurring fees payable to us or our affiliates under the Franchise Agreement upon
written notice to you. For example, we may collect these recurring fees on a monthly rather than weekly
basis. Regardless, you are required to provide us with a weekly Gross Sales report detailing your Gross Sales
from the preceding Business Week, along with your calculated Royalty Fee, Fund Contribution (if
appropriate) and other information that we reasonably require (the “Gross Sales Report”) on Monday of
each week. We may also require you to use a Computer System and/or related software that provide us with
automatic access to such Gross Sales Reports.

3. Definition of Gross Sales. “Gross Sales” means the total revenue and receipts derived from the
operation of your Franchised Business, including, but not limited to, all revenue generated from the sale and
provision of massage services, membership fees, fees for optional member services and charges, gift card
sales, and revenue derived from sales of other Approved Products and Services at or through your
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Franchised Business and all proceeds from any business interruption insurance related to the non-operation
of your Franchised Business, whether such revenues are evidenced by cash, check, credit, charge, account,
barter or exchange. “Gross Sales” does not include (a) tips received by Massage Therapists and any other
personnel at the Franchised Business and not collected by the Franchised Business, (b) any sales tax and
equivalent taxes that are collected by Franchisee for or on behalf of any governmental taxing authority and
paid thereto, (c) the value of any allowance issued or granted to any client of the Franchised Business that is
credited in good faith by Franchisee in full or partial satisfaction of the price of the Approved Products or
Approved Services. The definition of “Gross Sales” may also exclude amounts redeemed by a customer that
purchases a gift card, other electronic stored value card or gift certificate from the Premises, if and as
consistent with our then-current System policies, standards and specifications regarding such cards or
certificates (as we may update and modify as it determines appropriate via the Manuals or otherwise in
writing).

4. Fund Contributions. We have established a brand development fund designed to market and
otherwise develop the brand, Proprietary Marks, System, Boutiques and/or Approved Services (the “Fund”).
You will be required to make a Fund Contribution as described more fully above. The Fund may be used for
(among other things) product and technology development; signage; creation, production and distribution
of marketing, advertising, public relations and other materials in any medium, including the internet; social
media; administration expenses; brand/image campaigns; media; national, regional and other marketing
programs; activities to promote current and/or future Boutiques; agency and consulting services; research;
and any expenses approved by us and associated with your Boutique. We have sole discretion over all
matters relating to the Fund. You must pay for your own local advertising. Please note you will also be
required to expend minimum amounts on local advertising and promotion of your Boutique as disclosed
more fully in Item 11 of this Disclosure Document. Currently, all franchised and corporate Boutiques
contribute 2% of their Gross Sales to the Fund.

5. Right to Inspect/Audit. We have the right to inspect your books and other financial information
associated with your Franchised Business during the term of the Franchise Agreement. If we conduct an
audit and it reveals that you have underreported your Gross Sales by two percent (2%) or more, than we
may require you to (a) pay the costs we incur in connection with conducting the audit of your Franchised
Business (including any fees paid to auditors and/or attorneys), and/or (b) provide us with annual audited
financial statements regarding the operation of your Franchised Business.

6. Interest on Late Payments. Interest begins to accrue on the due date of any payment that has not
been timely received or is not paid in full.

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK]
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ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

A. Single Franchised Business

Amount

Amount

Method of

To Whom Payment

T fE dit . When D .
ype ot Expenditure (Low) (High) Payment enbue is to be Made
Initial Franchise Fee! $60,000 $60,000 Lump sum Atsigning of Us
Franchise Agreement
Initial Training Fee? $15,000 $15,000 Lump sum Upon signing of Us
Lease
Costs and Expenses L
Associated with Initial $500 $3,500 As arranged As incurred A|rI|nes_, Hotels,
. Boutiques
Training?
Lease and Utility Deposits? $0 $13,100 Lump sum At signing of Lease Landlord and_ Utility
Companies
If not deferred by
Rents $0 $24,000 As arranged Iandlqrd, then as Landlord
otherwise agreed in
that Lease
. At signi f
Project Management Fee¢ $15,000 $18,000 Lump sum signing o Us
Franchise Agreement
Design, Architecture, and | ¢ 0 $25000 | Asarranged As incurred Approved
Engineering’ Supplier(s)
Approved Suppliers,
Leasehold Improvementst $186,000 $355,000 As arranged As incurred architects and
contractors
. . Approved
Furr_uture, Fixtures, and $85,000 $120,000 As arranged As incurred Supplier(s) and
Equipment® 1
Other Suppliers
Permits and Permit Permit Issuing
$1,500 $10,000 As arranged As arranged Agencies; Approved
Management?o .
Supplier
Approved Suppliers,
Signage! $8,000 $16,000 As arranged As arranged including Permit

Issuing Agency
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. Amount Amount Method of To Whom Payment
WP I (Low) (High) Payment R is to be Made
Initial Marketing Kitt2 $5,450 $6,250 Lump sum Upon signing of Us
Lease
. . . Approved
Bout Initial O .
ou m_ue nital Dpening $16,759 $16,759 As arranged As arranged Supplier(s) and
Suppliest .
Other Suppliers
Business Management $18,000 $20000 | Asarranged As incurred Us
System?
Third-Party
Approved Supplier
Insurance - 3 Months?® $750 $4,000 As arranged As arranged (designated or
otherwise
authorized)
. Bef
Technology Servicests $3,750 $3,750 Lump sum >efore or upon Us
signing of Lease
Approved
. . Upon signing of Supplier(s), Other
17
Initial Marketing Spend $2,250 $2,250 As arranged Lease Third- Party
Suppliers, Personnel
Professmnal Fe_es and $5.000 $8.000 Lump sum sefc_)re or upon Thlrd-I_Darty
Business Permitsts signing of Lease Professionals
Digital Marketing Upon signing of
Requirement — 3 Months?® $17,500 $17,500 Lump sum Lease Us
. Boutique Personnel,
Additional Funds - 3 $25,000 $75,000 As arranged As incurred Lessor, Suppliers and
Months?0 . .
other Third Parties
TOTAL2 $476,459 $813,109

Explanatory Notes to Charts 7(A) Above:

Generally. Unless negotiated with a third-party, non-affiliated supplier, all payments disclosed in this Item
are generally non-refundable. Please note that the estimates above are, in part, based on (a) our experience
establishing, operating and franchising Boutiques in California, (b) estimates we have received from our
Approved Suppliers and certain other third-party suppliers, and (c) the experience of certain of our business
advisors in working with franchise brands that have a business with a similar footprint and/or business

concept as the Franchised Business offered in this Disclosure Document.

Our standard franchise offering assumes that a System franchisee will timely open and commence
operations of the Franchised Business within the time period set forth in Item 11 of the FDD and open before
the “Rent Commencement Date” or comparable date under the terms of the lease agreement.
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1. Initial Franchise Fee. The Initial Franchise Fee is payable upon execution of the Franchise
Agreement, and this fee is deemed fully earned and is not refundable upon payment.

2. Initial Training Fee. The Initial Training Fee is also payable upon execution of the Franchise
Agreement, and this fee is deemed fully earned and is not refundable upon payment. If you are signing a
Franchise Agreement for your second or subsequent Boutique, then you will pay the Initial Training Fee
approximately 6 weeks after you begin construction of your Boutique.

3. Costs and Expenses Associated with Initial Training. This is our estimated range of costs to cover
the travel and living expenses, including airfare, lodging and meals, which you will incur when you and
your employees attend the portion of our Initial Training Program that takes place at our corporate
headquarters in Los Angeles or other designated training facility we designate that lasts approximately three
days (the “Corporate Training™). As described more fully in Item 11, you will also be required to ensure that
you, your Designated Manager and/or other initial personnel: (i) complete certain remote initial training
(provided via webinar) before you are permitted to attend Corporate Training; and (ii) actively attend,
participate in and complete certain on-site training and assistance that we provide over a period of five (5) to
seven (7) days prior to opening, as we determine appropriate in our discretion (the “Initial Training”).

The cost you incur will vary depending upon factors such as distance traveled, mode of
transportation, travel preferences (such as air travel or ground transportation), nature of accommodations,
per diem expenses actually incurred, and the number of persons who attend training. This estimate does not
include any wages or salary for you or your trainees during training. The low end of this estimate assumes
that you will be attending the Corporate Training and that you will not need to purchase a flight to attend,
while the high end assumes that a total of two (2) individuals will attend the Corporate Training and will be
required to purchase a flight to/from that training in order to attend. This cost does not include salaries or
wages owed to employees of your Boutique, which are covered under the “Additional Funds” estimated
range.

4. Lease and Utility Deposits. This estimated range is designed to cover the amounts you will expend
on (a) the security deposit under your lease for the approved Premises of your Franchised Business, and (b)
any deposits paid to third-party utility companies for electricity, gas, water and other standard utilities. The
low end assumes no lease security deposit is required, while the high estimate assumes a security deposit
amounting to two (2) months’ rent.

5. Rent. You will need to rent or acquire a building for your Franchised Business. Rent varies
considerably from market to market, and from location to location in each market. The range provided in the
Chart above is designed to capture the amounts you might pay in connection with you lease in the first three
(3) months you are open and operating your franchised Boutique (i.e., rent payments that are not deferred).
As previously disclosed, our standard franchise offering assumes that you will (a) lease an approved
Premises that is approximately 1,950 to 3,400 square feet in size (rather than purchasing that location), and
(b) timely open and commence operations of your Boutique before the Rent Commencement Date or similar
date under your lease.

The low end of the estimated range assumes that you and the landlord of your Premises will agree
to abate/defer the initial three to six months of rent due under the lease until the end of the lease term, which
is a strategy that (a) increases cash flow at the front end of operations while you are still “ramping up”
activities and accumulating memberships, and (b) is consistent with the experience of certain of our affiliate-
owned Boutiques and the experience of our business advisors, including without limitation, our Approved
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Supplier for real estate and site selection assistance. As such, the low estimate if you agree to such deferred
rent payments is $0 over the first three (3) months of operation (other than your security deposit described
above). The high end of the estimate assumes that you will pay rent under the lease during the first three (3)
months of operation and is based on the experience of our affiliate-owned Boutiques and estimates we have
received for a Premises that is typically approximately 1,950 to 3,400 square feet from our Approved
Suppliers for real estate and site selection assistance.

You may be able to obtain rent concessions in the form of “Free Rent” from your landlord so that
you can focus your resources during the initial months of operating your Boutique on other expenses, but
there is no guarantee that your landlord will agree to such an arrangement.

The costs associating with leasing an approved Premises will vary substantially based on various
factors, which may include (a) the location of your Boutique, (b) the demographics of the surrounding area,
(c) prevailing rent rates in the area, (d) demand for the kind of Boutique comprising the Premises, and (e)
your negotiations with the lessor prior to entering into a lease. We strongly recommend that you consult
with local business advisors and leasing agents within your contemplated Site Selection Area (or, if
applicable, Development Area) before you purchase any corresponding franchise right(s) from us.

6. Project Management Fee. You must use our designated or other Approved Supplier (currently us)
for the project management services associated with the construction and buildout of your Franchised
Business. Our standard franchise offering assumes that you will use our Approved Supplier so that you can
focus more on other pre-opening development of the Franchised Business, including the Pre-Opening
Support Program described in this Disclosure Document. You must also pay our Project Management Fee if
you relocate your Franchised Business and if you remodel your Franchised Business. If you are signing a
Franchise Agreement for your second or subsequent Boutique, then you will pay the Project Management
Fee upon signing the Lease for your Boutique.

7. Design, Architecture and Engineering. These ranges are designed to cover the estimated costs
associated with engaging our third-party Approved Supplier to provide pre-buildout services, if and as
required to meet System standards and specifications, related to the buildout and design of your Boutique.
Such services include (a) preparation of the initial design plans and corresponding architectural plans for the
design/layout of your Franchised Business, and (b) visits to the contemplated Premises to analyze the
Boutique and work with the Approved Supplier of the services discussed in subpart (a) of this Explanatory
Note. If you elect to use a supplier or vendor we have not yet approved to provide pre-buildout services,
you will pay us a review fee of up to $1,000 when requesting the use of a non-Approved Supplier.

8. Leasehold Improvements. This estimate is based on: (i) the assumption that your Boutique will be
operating from a Premises that is approximately 1,950 to 3,400 square feet; (ii) the experience of the Affiliate
Boutiques (described in connection with their initial operations) and; and (iii) information we received in
good faith from certain of our Approved Suppliers and business advisors. It includes the net cost of
leasehold improvements, including a “Beam and Curtain” kit to divide the different areas where massage
and other Approved Services are provided to clientele, floor coverings, wall treatments, ceilings, painting,
electrical, carpentry, plumbing, HVAC, and similar work, as well as material and the cost of labor. When
calculating the low and high end of this range, we accounted for the average tenant improvement allowance
afforded to the owners of the Affiliate Boutiques. As of June 30, 2024, the average buildout costs were
approximately $179 per square foot and the average boutique received $59 per square foot in tenant
improvements. You may or may not receive any tenant improvement contribution from your landlord and
your build out costs may be significant higher due to supply chain issues or change orders. If you elect to
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use a supplier or vendor we have not yet approved to provide pre-buildout services, you will pay us a
review fee of up to $1,000 when requesting the use of a non-Approved Supplier.

If you are able to negotiate a tenant improvement allowance from your landlord, the landlord
typically may require you to provide proof that you have paid for the leasehold improvements before
reimbursing you the money.

Your actual costs will depend on, among other factors, the Boutique location, the size of the Boutique, the
condition of the premises being remodeled, national and local economic factors, increases in the demand for
construction services, supply chain shortages, commodity price increases, the local costs of material and
labor, and the amount of tenant improvement allowances that you are able to obtain, if any. In certain major
metropolitan markets such as Boston, Chicago, New York, Los Angeles, San Francisco, Seattle, and
Washington, D.C., costs may be higher due to local market rates for materials and labor.

9. Furniture, Fixtures and Equipment. You will need to purchase furniture and fixtures for the
Approved Location that meet our System specifications and certain of the FFE must be purchased from one
of our Approved Suppliers (as described more fully in Item 8 of this Disclosure Document below). You may
decide to lease the furniture and/or equipment needed rather than purchasing it with a lump sum payment.
A variety of factors (such as the condition of the national and regional economy, increases in the demand for
construction services, supply chain shortages, commodity price increases, availability of credit, number of
suppliers leasing products in your area, the interest rates offered by suppliers, duration of leases offered,
security requirements, and your credit history) may affect the availability of leased products, the monthly
and overall costs of the leases, and other terms relevant to your decision whether to purchase or lease the
furniture and/or equipment. The amounts listed are an estimate and may vary per your location and market.

Examples of items falling within this category typically include massage tables, chairs and other
items necessary to buildout the Premises and/or provide the Approved Services. The cost of these items will
also depend on the size, layout and design of your Premises. Your fees and expenses may vary.

10. Permits and Permit Management. This estimated range is intended to cover (a) the fees associated
with any permits you might need from appropriate authorities in order to conduct any necessary
construction in connection with the Premises in order for it to meet System standards and specs for the
operation of a Franchised Business, and (b) any third-party consulting fees you might need to pay to you
Approved Supplier, or other third-party supplier we approve in writing at your written request, to help
evaluate and secure the necessary permitting.

This estimated range costs covers the expense to acquire the required local business licenses and permits.
Our estimated costs include building permits, fire inspection, sales tax permit, and retail sales permits. You
should investigate applicable requirements in your area and the related costs, including receiving advice
from regulatory agencies and your own lawyer, before making any commitments, whether to us or anyone
else.

11. Signage. The cost of signage and graphics may vary from location to location depending on lease
requirements, local ordinances and restrictions, location frontage, and related factors. This estimated range is
intended to cover the exterior indication of source and, if required by applicable law, approved signage
and/or must purchase from you Approved Supplier. We will not approve any other design or format for our
System signage, unless a franchisee can demonstrate that a modification is necessary to comply with certain
specifications of the shopping center, mall or other venue where the Premises is located and, in such an
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event, (a) any modification will need to be approved by us, (b) you will need to advise us of this potential
issue when submitting the Premises for our approval, and (c) you pay us a review fee of up to $1,000 when
requesting the use of a non-Approved Supplier.

12. Initial Marketing Kit. An initial marketing kit for your Boutique includes all materials you will
need to execute pop-up events, to host your Friends & Family event, and to welcome your first 50 members.
We are the only Approved Supplier of the Initial Marketing Kit. If you are signing a Franchise Agreement
for your second or subsequent Boutique, then you will pay us for your Initial Marketing Kit when you begin
construction of your Boutique.

13. Boutique Initial Opening Supplies. This estimate includes the cost of acquiring your initial supply
of branded and proprietary retail and backbar items and other Boutique operating supply items from our
Approved Suppliers.

14, Business Management System. This estimate includes the cost of acquiring the Boutique
Management System from us, as disclosed more fully in Items 5 and 11. You must purchase these
components from us and must execute any related software licenses required by designated vendors. If you
are signing a Franchise Agreement for your second or subsequent Boutique, then you will pay the Business
Management System fee when the building permits for your Boutique are approved.

15. Insurance - 3 Months. This is an estimate of insurance premiums for the initial three (3) months of
business operation. Your costs will vary depending on your market, the amount of coverage you select, your
insurance carrier, and other factors, including increases in insurance premiums due to economic or other
conditions.

16. Technology Services. This estimate is designed to cover the technology service fees you will be
required to pay to our Approved Supplier (currently us) for certain technology services that we have
currently designated for use in connection with the System and a Franchised Business.

17. Initial Marketing Spend. This range is the estimated amounts that you will typically expend in
connection with (a) the initial marketing plan you develop and implement to promote the opening and
initial launch of your Boutique, and (b) other amounts you will incur in connection with certain pre-opening
sales activities designed to generate clientele. You may be required to expend all or some portion of these
funds on marketing materials and/or services that we specify or require you to engage an Approved
Supplier to provide.

18. Professional Fees and Business Permits. You are required to obtain all business licenses, permits,
certificates or approvals before you start business. Local, municipal, county, and state regulations vary on
what licenses and permits are required by you to operate. This item includes an estimate of the cost to
incorporate as an entity and an initial consultation with an accountant.

19. Digital Marketing Requirement. We require that you pay us $17,500 to cover your digital
marketing for the first three months of your operation. We require you to pay a minimum of $1,500 (the
“Digital Marketing Requirement”) of your monthly Local Marketing Requirement as consideration for
certain digital marketing management and placement services that are provided on an ongoing basis on
behalf of your franchised Boutique and the System and brand generally. In the future, we reserve the right to
require that the Digital Marketing Requirement funds be paid, in whole or in part, to us or any Approved
Supplier we designate. If you are signing a Franchise Agreement for your second or subsequent Boutique,
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then you will pay us your initial Digital Marketing Requirement when you begin construction of your
Boutique.

20. Additional Funds - 3 months. You will need additional capital to support on-going expenses during
the initial three (3) months after you open your Franchised Business. The estimate includes items such as
payroll, additional advertising/marketing activities, repairs and maintenance, bank charges, miscellaneous
supplies and equipment, state tax, and other miscellaneous items. This range does not include any draw or
salary for you. In calculating this estimate, we relied on (a) the experience of our Boutiques using the
Proprietary Marks and System in California, (b) estimates we received from our Approved Suppliers and
other third-party suppliers, and (c) the experience of our consulting team that has worked with other
franchise concepts that have a similar footprint and/or industry concept.

21. Total Estimated Initial Investment. The figures in this table are estimates. We do not offer direct or
indirect financing to you for any items. The availability of financing through third-party lenders, if any, will
depend on factors such as the lending policies of such financial institutions, the collateral you may have,
your creditworthiness, and the general availability of financing. Unless otherwise noted above, all of the
expenditures listed in the Item 7 Chart above are non- refundable. It is important to note and explain that
you may need to secure an approved Premises for your Franchised Business before you and/or your
suppliers are in a position to establish the actual construction, furnishing and other associated with that
specific Premises, given such suppliers will need to account for all variables such as size of Premises,
leasehold allowances, landlord’s work, and/or building code requirements.

B. Multiple Franchises Under Development Agreement (3-Pack as Example)

YOUR ESTIMATED INITIAL INVESTMENT?!

Method of To Whom
Type of Expenditure Amount When Due Payment Is to be
Payment
Made
Upon signing of
Development Fee? $150,000 Lump Sum Development Us
Agreement

Initial Investment to Open

Initial Eranchised Business? $416,459 to 753,109 See Chart 7(A) above in this Item

This is the total estimated initial investment to enter
into a Development Agreement for the right to own a
total of three (3) Franchised Businesses, as well as the
costs to open and commence operating your initial
Franchised Business for the first three months (as
described more fully in Chart 7(A)).

TOTAL* $566,459 to $903,109

Explanatory Notes to Chart 7(B) Above:

1. Generally. All fees and payments are non-refundable, unless otherwise stated or permitted by the
payee. This Chart details the estimated initial investment associated with executing a Development
Agreement for the right to own and operate three Franchised Businesses, as well as the initial investment to
open your first Franchised Business under your Development Schedule.

2. Development Fee. The Development Fee is non-refundable. The Development Fee is described in

greater detail in Item 5 of this Disclosure Document, and this Development Fee is for the right to open and
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operate a total of three Franchised Businesses (provided you comply with your development obligations
under the Development Agreement). Your Development Fee will be calculated as follows: (i) $110,000 for the
right to open two Franchised Businesses; (ii) $50,000 per Franchised Business if you agree to open and
operate between three and five Franchised Business; (iii) $45,000 per Boutique if you agree to open and
operate between six or more Franchised Businesses. If you are an existing franchisee that signed a Franchise
Agreement before October 14, 2022, and you enter into a Development Agreement with us to develop
additional Boutiques, then your Development Fee will be calculated as follows: (i) $100,000 for the right to
open two additional Franchised Businesses; (ii) $45,000 per Franchised Business if you agree to open and
operate between three and five additional Franchised Business; (iii) $40,000 per Franchised Business if you
agree to open and operate between six and nine additional Franchised Businesses; and (iv) $35,000 per
Franchised Business if you agree to open and operate 10 or more additional Franchised Businesses. Chart
7(B) does not include the discount you will receive if you are a current Franchisee and sign a Development
Agreement to develop additional Boutiques.

3. Estimated Initial Investment to Open Initial Franchised Business. This figure represents the total
estimated initial investment required to open the initial Franchised Business you agreed to open and operate
under the Development Agreement. You will be required to enter into our then-current form of franchise
agreement for initial Franchised Business you must open within the Development Area at the same time you
execute your Development Agreement. The range includes all the items outlined in Chart 7(A) of this Item,
except for the Initial Franchise Fee (because you are not required to pay any Initial Franchise Fee for those
Franchised Businesses you open under the Development Agreement).

4, Total. This is the Development Fee plus our estimated initial investment to open and commence
operating your initial Franchised Business within your Development Area. This range does not include any
of the costs you will incur in opening any additional Franchised Business(es) that you are granted the right
to open and operate under your Development Agreement.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must operate all aspects of your Franchised Business in strict conformance with the methods, standards
and specifications of our System. Our methods, standards, and specifications will be communicated to you
in writing through our confidential Manuals and other proprietary guidelines and writings that we prepare
for your use in connection with the Franchised Business and System. We may periodically change our
System standards and specifications from time to time, as we deem appropriate or necessary in our sole
discretion, which we will notify you of in writing, and you will be solely responsible for costs associated
with complying with any modifications to the System.

Approved Products and Services

You may only market, offer, sell and provide the Approved Services and Products at your Franchised
Business in a manner that meets our System standards and specifications. We will provide you with a list of
our then-current Approved Products and Services, along with their standards and specifications, as part of
the Manuals or otherwise in writing prior to the opening of your Franchised Business. We may update or
modify this list in writing at any time.

If you wish to offer any product or service in your Franchised Business other than our Approved Products
and Services, or use any item in connection with your Franchised Business that does not meet our System
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standards and specifications, then you must obtain our prior written approval as described more fully in this
Item.

Approved Suppliers

We have the right to require you to purchase any items or services necessary to operate your Franchised
Business from a supplier that we approve or designate (each, an “Approved Supplier”), which may include
us or our Affiliate. We will provide you with a list of our Approved Suppliers in writing as part of the
Manuals or otherwise in writing, and we may update or modify this list as we deem appropriate.

Currently, we have Approved Suppliers for the following items: (i) real estate and construction management
services; (ii) construction due diligence (unless proposed site does not require such due diligence); (iii)
architectural, engineering and design services related to the establishment of your Boutique; (iii)
construction permit acquisition and management services (as disclosed in Item 7 under the “Project
Management Fee” heading); (iv) construction site visits; (v) signage; (vi) certain furniture, fixtures and
equipment that must be used in connection with a Boutique operation; (vii) the ongoing services provided as
part of the ongoing Technology Fee; (viii) the Initial Marketing Kit, as well as any branded and proprietary
retail and backbar items and/or suppliers, as well as other boutique operating supply items; (ix) Business
Management System; (x) initial and ongoing marketing, advertising and promotional materials, including
those you must expend in connection with the grand opening and initial launch of your Boutique; (xi) gift
card processing services; (xii) accounting/bookkeeping software and any other Required Software; (xiii)
music licensing; (xiv) merchant processing; (xv) insurance; and (xvi) employment verification services.

As of June 30, 2024, we or our affiliate(s) are the Approved Supplier for: (i) the Business Management System
and services provided as part of ongoing Technology Fee; (ii) the services provided in connection with your
Digital Marketing Requirement; (iii) the Initial Marketing Kit and certain ongoing inventory; and (iv) the
project management services provided in connection with the Project Management Fee; (v) the training we
provide on-site at your franchised Boutique that is covered by the On-Site Training Fee; and (vi) the retail
and backbar products both used for services and sold in boutiques. In the future, we reserve the right to
designate us or any affiliate/parent of ours as the Approved Supplier for any additional or other item or
service that you are required to purchase and/or utilize in connection with your Franchised Business. This
includes any proprietary products we develop or have developed for use in your Franchised Business,
including private-label products that bear our Proprietary Marks.

If you wish to purchase a product or service that we require you to purchase from an Approved Supplier
from an alternate source, then you must obtain our prior written approval as outlined more fully in this
Item. We may provide our standards and specifications for our Approved Products and Services directly to
our Approved Suppliers, and may provide these standards and specifications to an alternative supplier you
propose if: (i) we approve the supplier in writing as outlined more fully in this Item; and (ii) the alternative
supplier agrees to sign our prescribed form of non-disclosure agreement with respect to any confidential
information we disclose.

As of June 30, 2024, none of our officers own an interest in any Approved Supplier (other than us and our
affiliates) from which you must directly purchase or lease in connection with your Franchised Business.
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Required Purchases and Right to Derive Revenue

The products or services we require you to purchase or lease from an Approved Supplier, or purchase or
lease in accordance with our standards and specifications, are referred to collectively as your “Required
Purchases.” We estimate that your Required Purchases will account for approximately 90% to 100% of your
total costs incurred in establishing your Franchised Business, and approximately 75% to 85% of your
ongoing costs to operate the Franchised Business after the initial start-up phase. Please be advised that these
percentages do not include your lease payments you make in connection with your Premises.

We reserve the right to derive revenue from any of the purchases (items or services) that our System
franchisees are required to make in connection with the Franchised Business.

Non-Approved Product/Service and Alternate Supplier Approval

We may, but are not obligated to, grant your request to: (i) offer any products or services in connection with
your Franchised Business that are not Approved Products and Services; or (ii) purchase any item or service
we require you to purchase from an Approved Supplier from an alternative supplier.

If you wish to undertake either of these actions, you must request and obtain our approval in writing before;
(i) using or offering the non-approved product or service in connection with your Franchised Business; or
(ii) purchasing from a non-approved supplier.

You must pay our then-current supplier or non-approved product evaluation fee when submitting your
request. We do not currently charge any evaluation fee, but reserve the right to do so in the future (in an
amount not to exceed $500 per request). We may ask you to submit samples or information so that we can
make an informed decision whether the goods, equipment, supplies or supplier meet our specifications and
quality standards. In evaluating a supplier that you propose to us, we consider not only the quality of the
particular product at issue, but also the supplier’s production and delivery capability, overall business
reputation and financial condition. We may provide any alternate supplier you propose with a copy of our
then-current specifications for any product(s) you wish the supplier to supply, provided the supplier enters
into a confidentiality and non-disclosure agreement in the form we specify. We may also inspect a proposed
supplier’s facilities and test its products, and request that you reimburse our actual costs associated with the
testing/inspection.

We will notify you in writing within 120 days after we receive all necessary information and/or complete our
inspection or testing to advise you if we approve or disapprove the proposed item and/or supplier. The
criteria we use in approving or rejecting new suppliers is proprietary, but we may (but are not required to)
make it available to you upon request. Each supplier that we approve of must comply with our usual and
customary requirements regarding insurance, indemnification and non-disclosure. If we approve any
supplier, we will not guarantee your performance of any supply contract with that supplier under any
circumstances. We may re-inspect and/or revoke our approval of a supplier or item at any time and for any
reason to protect the best interests and goodwill of our System and Proprietary Marks. The revocation of a
previously-approved product or alternative supplier is effective immediately when you receive written
notice from us of revocation and, following receipt of our notice, you may not place any new orders for the
revoked product, or with the revoked supplier.
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Gift Cards and Membership Model Policies

You must offer our gift card program in your Boutique, and you must purchase these cards from our
Approved Supplier. You are required to honor any gift cards purchased from your Boutique for payment of
services at your Boutique.

Similarly, you must offer and provide the membership programs and services that we authorize as part of
your Approved Services. You are also required to honor memberships purchased at a different Boutique
location.

We will set forth our then-current System policies and practices regarding the allocation of the funds
generated from the sale of memberships that involve more than one (1) Boutique location, in our Manuals or

otherwise set forth in writing.

Customer Service Policies

You are required to follow all customer service policies as we identify and modify them from time to time in
our Manuals or otherwise in writing. Our then-current System policies regarding refunds and/or the
provision of “make up” services may be set forth and/or modified upon written notice.

Purchasing Cooperatives and Right to Receive Compensation

We may, when appropriate, negotiate purchase arrangements, including price terms, with designated and
Approved Suppliers on behalf of the System. We may establish strategic alliances or preferred vendor
programs with suppliers that are willing to supply some products, equipment, or services to some or all of
the Boutiques in our System. If we do establish those types of alliances or programs, we may: (i) limit the
number of approved suppliers with whom you may deal; (ii) designate sources that you must use for some
or all products, equipment and services; and (iii) refuse to approve proposals from franchisees to add new
suppliers if we believe that approval would not be in the best interests of the System.

We and/or our parent, Affiliate or other affiliate(s) may receive payments or other compensation from
Approved Suppliers or any other suppliers on account of these suppliers’ dealings with us, you, or other
Franchised Businesses in the System, such as rebates, commissions or other forms of compensation. We may
use any amounts that we receive from suppliers for any purpose that we deem appropriate. We and/or our
parent, Affiliate or other affiliate(s) may negotiate supply contracts with our suppliers under which we are
able to purchase products, equipment, supplies, services and other items at a price that will benefit us and
our franchisees. During the fiscal year ended June 30, 2024, we did not receive rebates from any Approved
Suppliers, but may do so in the future.

For the fiscal year ended June 30, 2024, our revenues from franchisees’ purchases or leases of required
products or services were $2,415,376, or 24% of our total revenues of $10,246,284, based upon our audited
statement for that period.

For the fiscal year ended June 30, 2024, The Now PC LLC'’s revenues from franchisees’ purchases or leases of
required products or services were $1,827,267 or 97.97% of The Now PC LLC'’s total revenues of $1,865,105
based upon The Now PC LLC’s unaudited statement of operations.
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The Now GC LLC did not derive revenue from franchisees’ purchases or leases of required products or
services for the fiscal year ended June 30, 2024.

We do not currently have any purchasing cooperative(s) with certain suppliers, but we reserve the right to
create such purchasing cooperatives in the future.

Franchisee Compliance

When determining whether to grant new or additional franchises, we consider many factors, including your
compliance with the requirements described in this Item 8. You do not receive any further benefit as a result
of your compliance with these requirements.

Advertising

All advertising and promotional materials and other items we designate must bear the Proprietary Marks in
the form, color, location and manner we prescribe. In addition, all your advertising and promotion in any
medium must be conducted in a dignified manner and must conform to the standards and requirements we
prescribe in the Manuals or otherwise. You must obtain our approval before you use any advertising and
promotional materials or plans in connection with your Franchised Business if we have not prepared or
approved them during the 12 months prior to the date of your proposed use.

Approved Location and Lease

You must obtain our approval of the Premises for your Franchised Business before you acquire the site. You
must also obtain our approval of any contract of sale or lease for the Premises before you execute the
contract or lease, and we may condition our approval of any such lease on you and your landlord’s
execution of our prescribed form of Collateral Assignment of Lease (attached as Exhibit C to our current
form of Franchise Agreement). You must also ensure that you comply with all of our System standards and
specifications related to the build-out, remodeling and/or construction of your Franchised Business at the
Premises.

If we grant you the right to open and operate multiple Franchised Businesses under a Development
Agreement, you will typically sign our then-current franchise agreement for each Franchised Business
opened under your Development Schedule prior to or at the time you secure a Premises for that Franchised
Business.

Insurance

You must purchase and maintain the types and amounts of insurance that we designate in our Manuals or
otherwise in writing, including: (i) a general liability policy with (a) $1,000,000 per occurrence, (b) $2,000,000
in the aggregate, (c) products completed operations of $2,000,000 per occurrence, (d) personal and
advertising injury in the amount of $1,000,000 per occurrence, fire damage at the legal limit but at least
$500,000 per occurrence, and (e) medical expense in the amount of $5,000 per occurrence; (ii) professional
liability in the amount of $1,000,000 per occurrence and $2,000,000 in the aggregate; (iii) property insurance
including (a) business personal property in the amount of the value of the personal property, (b) tenant
improvements and betterments in the amount of the tenant improvements, and (c) business income coverage
in the amount of 50% of the annual gross revenue; (iv) workers compensation insurance as required by local
law; and (v) any other coverage that we periodically require. We do have and you must use our Approved
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Supplier for insurance and furnish us with certificates of insurance (or, at our request, copies of all insurance
policies), evidencing the existence and continuation of the insurance coverage required by the Franchise
Agreement. All policies must contain a waiver of subrogation in our favor, and must name us and any
additional parties we designate as additional insureds (except with regards to workers’ compensation
insurance).

Computer Hardware and Software

You must purchase any and all computer hardware, software and peripherals in accordance with our
System standards and specifications. We may require you to purchase any of these items from one of our
Approved Suppliers. Your Premises must have Internet Wi-Fi access that your customers can access. We
may require you to purchase any of these items from one of our Approved Suppliers, and we currently have
an Approved Supplier in connection with the software you must use at your Franchised Business (and

maintenance/support associated with this software).

ITEM 9

ERANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you find
more detailed information about your obligations in these agreements and in other items of this

disclosure document.

Section in Section in .
L . Disclosure
Obligation Franchise Development
Document Item
Agreement Agreement
. . L Atrticles 2, Sections .
a. Site selection and acquisition/lease 5F. and 6.A.6.. Section 8 Item 11, 12
Sections 4.A.2.,5.G.
b. Pre-opening purchases/leases 5.K.9.C.and 9., Section 8 Items 7, 8, 11, 12
and Article 6
N Site d_eveloprr_lent and other pre- Sectlons_ 2.B.-2.F,, Section 3 ltems 6, 7, 11
opening requirements and Articles5 and 6
. . . Sections 5.A-5.C. .
d. Initial and ongoing training and 6.N.-6.0. Section 3 Item 11
. Sections 5.F., 5.P. . -
e. Opening and Article 6 Section 3, Exhibit B Item 11
Sections 3.B.4., 13.E.
f. Fees and Articles 4, 9, Section 9 Items5, 6,7, 11, 12
and 17
Cor_m_ohance V.Wth s_tandards {md Sections 5 and 6 and .
g. policies/Confidential Operations . Section 3 Items 6, 11
Atrticle 8
Manual
h. jl'radema_rks and proprietary Atrticle 7 Section 13 Items 13, 14
information
. Restrictions on products/services Sections 5.K., 6.F- .
i offered 6.K and 6., Not Applicable Items 8, 11, 16
J- Warranty and customer service Section 6.T. Not Applicable Not Applicable
requirements
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Section in Section in Disclosure
Obligation Franchise Development
Document Item
Agreement Agreement
Territorial development and sales Sections 2.B.2 F. Sect_lo_n 1,3,and ltem 12
guotas Exhibit B
. . Secti 5K., 6.H. .
Ongoing product/service purchases aﬁcd 'anS Not Applicable Items 8, 16
Maintenance, appearance and Section 3.B.7.,6.C., .
remodeling requirements 6.H. and 8.K. Not Applicable Items 8, 11
Insurance Article 11 Not Applicable Items 6, 7, 11
Sections 4.A4.-
L. 4.A5,5G, 51, .
Advertising 5.M.. 6.M.. and Not Applicable Items 6, 11
Atrticle 9
Indemnification Sections 6.N., 11.C. | Not Applicable Item 9
Owner’s part|C|pa_t|on/ Sections 6.T., 6.V. Section 7 ltemn 15
management/staffing and 8.B.
Sections 4.C., 6.R,, .
Records and reports 6.U. and Article 10 Not Applicable Items 6, 9, 21
Section5.L., 6.A.4.
Inspections and 6.U. and Article | Not Applicable Items 6, 11, 21
10
Transfer Atrticle 13 Section 16 Item 17
Renewal Section 3.B. Not Applicable Item 17
Sections 6.H., 6.1.,
Post-termination obligations and 14.B. and Sections 14, 15 Item 17
Atrticle 16
Non-competition covenants Article 14 Section 11, 21, 22 Items 15, 17
Dispute resolution Articles 19 and 21 | Sections 21, 22 Item 17
Exhibit B to the
Personal guaranty Franchise Attachment Items 15, 17
Agreement
ITEM 10
EINANCING
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Our affiliate, Park West Financial, Inc. (“PWF”), may, at its discretion, offer financing to qualified franchisees
for the construction costs for a Franchised Boutique. Offers of financing are made to franchisees in PWF’s
sole discretion on a case-by-case basis, based upon your credit worthiness and other factors taken into
account by PWF.

Typical loans will be between $250,000 and $600,000. The loan will be payable (i) interest only on the initial
disbursement of the loan for the period from the initial funding date through the last day of the calendar
month of the initial disbursement; and (ii) principal and interest payments commencing on the date which is
12 months following the initial funding date, and on the first day of each calendar month thereafter through




the maturity date, with principal payments equal to the amount of the unpaid principal amount of the loan
divided by 48, amortized over the remaining term of the Loan. The loan must be repaid in full 60 months
after the initial funding date. Interest on the loan will be at a fixed rate as determined by PWF. The form of
Promissory Note that PWF will use for these loans is attached to this disclosure document as Exhibit J.
Repayment of the Promissory Note will be secured by all of the assets of your Franchised Boutique under a
Commercial Security Agreement in the form attached to this disclosure document as Exhibit K. PWF will file
a UCC-1 financing statement to perfect its security interest with applicable governmental authorities in the
state where the Premises are located. If you are a partnership, limited liability company, corporation or other
business entity, all of your partners, members or shareholders must personally guarantee payment of the
Promissory Note. The form of Recourse Guaranty that your partners, members and shareholders must sign
is attached to this disclosure document as Exhibit L. PWF reserves the right to change the terms offered to
borrowers at any time.

You may prepay the Promissory Note in full, but not in part, at any time other than upon or after an uncured
default under the other loan documents by giving PWF not less than 30 days and no more than 45 days
irrevocable written notice specifying the date on which the prepayment is to be made and subsequently
paying PWF the unpaid principal amount of the loan, together with all accrued and unpaid interest plus all
other sums due and owning under the Promissory Note and the other loan documents with no prepayment
penalty.

If you default under the Promissory Note or the Recourse Guaranty, or if you are in default under your
Franchise Agreement, PWF may demand immediate payment of all principal and interest due under the
Promissory Note. You waive all rights of diligence, demand, notice of demand, presentment for payment,
notice of intent to accelerate maturity, notice of acceleration of maturity, notice of dishonor, protest, notice of
protest and non-payment and all other notices of any kind, except the notice of default to be given if you do
not make your payments under the Promissory Note. If any legal action is brought to enforce the Promissory
Note, the prevailing party is entitled to an award of attorney’s fees and costs. PWF has the right to assign the
Promissory Note at any time until the Note is paid in full. PWF does not intend to assign the Promissory
Note at this time, but reserves the right to do so in the future. If PWF assigns the Promissory Note to a third
party, you may lose all defenses against PWF in the event of a dispute.

With the above exception, neither we nor our affiliates offer direct or indirect financing. We do not arrange
financing from other sources. With this exception, neither we nor our affiliates receive direct or indirect
payments for arranging financing. We do not guarantee any notes, leases or obligations to third parties.

ITEM 11
ERANCHISOR’S ASSISTANCE. ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance.

A. Pre-Opening Obligations

Prior to the opening of your Franchised Business, we (or our designee) will or may, as applicable, provide
you with the following assistance:

1. If you have entered into a Development Agreement, we will designate your Development Area
where you will have the right to secure a Premises (each of which we must approve) for each of your
Franchised Businesses. (Development Agreement, Section 1 and Exhibit A);
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2. We will provide site selection guidelines and assistance (as described more fully below in this Item
11), as we deem appropriate in our discretion, in connection with selecting the Premises for each of your
Franchised Business(es). We will also review any proposed lease or purchase agreement for each location
that you propose as a Premises for any Franchised Business, and we may condition our approval of any
proposed Premises on the corresponding agreement containing certain terms we describe more fully in this
Item. (Franchise Agreement, Section 2(B));

3. Once you secure an approved Premises from which to open and operate your Franchised Business,
we will define your Designated Territory for that Franchised Business and include its boundaries in a Data
Sheet attached as an Exhibit to your Franchise Agreement. (Franchise Agreement, Section 2(B));

4. We will provide you with online access to, or otherwise loan you, one (1) copy of our confidential
and proprietary Manuals. You must operate your Franchised Business in accordance with the Manuals and
all applicable laws and regulations. The Manuals may be amended or modified by us to reflect changes in
the System. You must keep the Manuals confidential and current, and you may not copy any part of the
Manuals. You are required to keep a copy of the Manuals at your Premises, and if there is a dispute relating
to the contents of the Manuals, then the master copy (which we maintain at our corporate headquarters) will
control. We reserve the right to disclose updates to the Manuals in writing in any manner, including
electronic means such as e-mail, our website and any intranet or extranet that we establish in connection
with the System. The table of contents for our Manual(s) as of June 30, 2024, is attached to this Disclosure
Document as Exhibit C, and the Manuals are collectively a total of approximately 1,000 pages. Please note
that certain portions of the Manuals may be provided via update or communications from be set forth on a
website or web portal that is controlled and/or registered to us (each, a “System Site”), and you will be solely
responsible for ensuring compliance with these “online” portions of the Manuals as well. (Franchise
Agreement, Section 5(D));

5. We will provide you with a list of our Required Items and Approved Suppliers (to the extent we
have designated them) and specifications for the Required Items (to the extent we have them), either as part
of the Manuals or otherwise in writing. (Franchise Agreement, Section 5(D));

6. We will review and approve the proposed layout and design of your Premises as well the
equipment, furniture and fixtures used in connection with your Franchised Business, as we deem
appropriate and advisable in our discretion. (Franchise Agreement, Section 5(D)); and

7. We will provide our initial training program comprised of: (i) certain “Classroom Training” that you
and your management will have remote access to and must complete online via webinar or other learning
management system we designate to (a) monitor/track participation and progress, and/or (b) test
competency levels, if and as we determine appropriate (collectively, the “Remote Training”); (ii) additional
“Classroom Training” and hands-on training that we will provide to you and your initial management over
a period of typically four (4) to five (5) days at our corporate headquarters or other designated training
location (in California, Ohio or otherwise) (which we refer to as our “Corporate Training”); and (iii) on- site
training, assistance and support that you, your management, Lead Therapist, Massage Therapists and other
personnel that will be involved in the initial operations of the Boutique (the “Initial Trainee Team”) must
participate and complete to our satisfaction before you open your Franchised Business (the “Initial On-Site
Training”).
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a. Certain portions of the Classroom Training may involve instruction provided by video or other
digital technology while at our designated corporate training location.

b. We may condition your ability to attend our Corporate Training and/or us providing you with any
Initial On-Site Training on you: (i) expending the required amounts on the marketing and pre-opening sales
activities we designate or otherwise approve in connection with your initial marketing plan, your lead
generation efforts and the Initial Training Team’s participation in the Initial On-Site Training that will be
provided at your Premises; (ii) undertaking all steps to establish and provide us with access to your EFT
Account consistent with your Franchise Agreement, including providing us and/or ours designee with a
signed and completed copy of the authorization form attached to your Franchise Agreement as an Exhibit, as
well as any other authorizations and approvals necessary for us or our designee to access such EFT Account;
(iii) demonstrating that you have obtained all required insurance coverages as set forth in this Agreement
and the Operations Manual; and (iv) providing us with completed and signed copies of all agreements and
contracts that are attached as Exhibits to your Franchise Agreement, to the extent such documents have not
been signed or need to be updated or completed at that time (collectively, the “On-Site Training Pre-
Conditions”).

C. If you have appointed a manager to run the day-to-day operations of the Franchised Business (the
“Designated Manager”), then this Designated Manager must participate in and complete all components of
the initial training disclosed above that we designate. With that said, we may permit or require that you,
your Designated Manager and/or technicians/personnel to attend all or certain components of the Remote
Training and/or Initial On-Site Training that are designed to cover the areas of instruction that are more
specific to the roles and corresponding responsibilities you have identified for these individuals.

d. You are also solely responsible for all costs and expenses you (and your personnel) incur in
connection with completing the appropriate Remote Training, Corporate Training and Initial On-Site
Training, including employee wages. In the event we determine that you and your Initial Trainee Team need
more than 5 days of Initial On-Site Training based on our representatives’ reports and/or your team’s
competency testing results, we may require that: (i) you and your Initial Trainee Team participate in and
complete additional Initial On-Site Training beyond 5 days; and (ii) you cover or reimburse the costs that we
incur in connection with our representatives providing such additional on-site instruction and assistance,
including additional travel, lodging and meals over that additional time period (beyond the first 5 days).

e. We do not currently have a set training schedule, but we expect and intend to provide (a) a given
franchisee with access to Remote Training within three (3) months of the date that franchisee signs a
Franchise Agreement with us, (b) Corporate Training on an as-needed basis once each franchisee has
completed the Remote Training and otherwise complied with the Pre-Training Conditions, and (c) Initial
On-Site Training on an as-needed basis to each franchisee and its Initial Trainee Team after the franchisee at
issue has completed the Corporate Training and otherwise demonstrated that all other pre-opening
requirements under that franchisee’s Franchise Agreement have been satisfied. We expect to provide the
Initial On-Site Training around one to two weeks prior to the contemplated opening of a given Franchised
Business, and no Franchised Business may open until it has completed all initial training described in this
Item (unless we agree otherwise in writing).

f. Instructional materials, including components of the Manuals, will be provided to you and used as
necessary as you proceed through the Initial Training Program. The initial training program is subject to
change without notice to reflect updates in the materials, methods and Manuals, as well as changes in
personnel. The subjects taught and the time periods allocated for each subject may vary based on the

experience of the people being trained.
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g. We will typically provide the Initial On-Site Training once you demonstrate to us that you have
secured Certificate of Occupancy with respect to your approved Premises.

h. We typically require that you and your management and other required trainees complete (a)
Remote Training within 90 days of executing your Franchise Agreement, and (b) Initial On-Site Training
over a seven (7) to ten (10) day period prior to the contemplated opening of your Franchised Business.
Failure to complete all required initial training to our satisfaction prior to the date you are required to open
your Boutique may result in termination of the Franchise Agreement.

i. Our training program will be supervised by Jennifer Murphy, who has over 5 years of experience in
the massage therapy industry and over 13 years in the franchise, learning and development industries and
Derek Jett, who has approximately 8 years of experience in the learning and development industry and
topics of instruction. We reserve the right to appoint and substitute other individuals to assist in providing
training, but all of our training personnel will typically have at least one (1) year in the subject matters that
they teach. We will provide you with access with one (1) copy of our proprietary instructional materials
prior to or upon your attendance at our Initial Training Program, which may include our Manuals and
certain other instructional materials that we develop.

j- Once we provide you and your Initial Training Team with On-Site Training at your Premises, you or

your Designated Manager will be solely responsible for training all subsequent personnel that works at your
Franchised Business.

k. The details of our Initial Training Program are set forth in the Chart below:

TRAINING CHART

HOURS OF
SUBJECT CLASSROOM HOUR%S :Iﬁll\'l\'lng'JOB

TRAINING!
L Administrative/Human Resources 2.5 0
Daily Operations 4.0 0
Equipment and Supplies 25 0
Front Desk Introduction and Customer Service 2.5 0
Hiring and Staffing 25 0
Introduction to the brand 25 0
Leadership 25 0
Marketing 25 0
Membership Program 25 0
On-Site Massage Therapist Training 0 14.0
On-Site Operational Training 0 40.0
On-Site Sales Training 0 14.0
Risk Management and Inappropriate Behavior 2.5 0
Sales Training 25 0
Software Systems 35 0
Staff Onboarding 25 0
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HOURS OF
SUBJECT CLASSROOM HOUR%S :Iﬁll\'l\'lng'JOB
TRAINING?
System Protocols 21.0 0
TOTAL 53.5 68.0
Explanatory Notes
1. Portions of any “Classroom” training may be provided to you via webinar or other online/electronic

method that allows us to administer, provide, track report and deliver e-learning education courses and
training via a software application (and, if applicable, confirm that you have passed any corresponding test
in connection with such training).

2. In addition to the remote instruction/classes and the portion of our Initial Training Program that is
provided at our training facility or corporate officers as described in the Training Chart above, we will send
one (1) or more of our trainers to your Franchised Business to provide additional on-site instruction and
assistance. This on-site assistance will typically take place at or close to the time you are authorized to open
your Franchised Business, and such assistance will typically last a total of five to 10 days. Please note,
however, that (a) certain of the “On-the-Job” training described in the Training Chart above may be
provided or covered during the training we provide at our designated training facility or corporate offices,
and (b) certain portions of on-site assistance may be provided instead by remote instruction.

B. Site Selection

You must assume all costs, liabilities, expenses and responsibility for: (i) locating, obtaining and developing
a Premises for your Franchised Business; and (ii) constructing, equipping, remodeling and/or building out
the Premises for use as a Franchised Business, all in accordance with our System standards and
specifications. We may provide you with our current written site selection guidelines, to the extent such
guidelines are in place, and any other site selection counseling and assistance we believe is advisable. Our
guidelines for site selection may require that you conduct, at your expense, an evaluation of the
demographics of the market area for the location. We may then use these factors in determining the
suitability of your proposed site for the Premises of your Franchised Business. We may require you to use
our Approved Supplier for site-selection assistance. (Franchise Agreement, Section 5(F)).

In deciding whether to approve a site, we may also consider, among other things: (i) demographic
characteristics, traffic patterns, allowed design and building, parking, visibility, allowed signage, and the
predominant character of the neighborhood surrounding the proposed site; (ii) competition from other
businesses selling similar grooming services and/or products within the area, along with the proximity of
the Premises to these businesses and the nature of all other businesses in proximity to the proposed site;
zoning restrictions, soil and environmental issues, and other commercial characteristics; and (iv) the size,
appearance, and other physical characteristics of the proposed site.

We must also have the opportunity to review any lease or purchase agreement for proposed Premises before
you enter into such an agreement. We will have the right to review the lease and you must ensure that: (i)
you and the landlord of the Premises enter into a form of addendum or otherwise integrate the terms of that
addendum (collectively, the “Lease Addendum Terms”), which includes (without limitation) a collateral

assignment of lease and other entry rights upon termination or expiration of your Franchise Agreement, into
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the lease or other occupancy agreement for the Premises; and (ii) receiving a written representation from the
landlord of the Premises that you will have the right to operate the Franchised Business, including offering
and selling the Approved Services and Approved Products, throughout the term of your Franchise
Agreement. As part of the Lease Addendum Terms, we will have the option, but not the obligation, to
assume or renew the lease for the Premises (the “Lease™) for all or part of the remaining term of the Lease if
you are in material default of your Franchise Agreement and/or Lease and/or fail to timely cure that default.

We will use reasonable efforts to approve or reject any proposed location (and corresponding lease/purchase
agreement) within 30 days of the date you provide us with all requested materials. If we determine that an
on-site evaluation is necessary, then you must: (i) submit to us in the form we specify a description of the site
prior to our representative conducting its on-site evaluation, including evidence that the site satisfies our site
selection guidelines and any other information and materials that we may reasonably require, including a
letter of intent or other evidence that confirms your favorable prospects for obtaining the site; and (ii)
reimburse us for the expenses incurred in connection with such an evaluation. If we do not provide our
specific approval of a proposed location within this 30-day period, the proposed location will be deemed
rejected. Our approval only means that the site meets our minimum requirements for a Franchised Business.

You must secure a Premises that we approve within six (6) months of executing your Franchise Agreement
for that Franchised Business or we may terminate that Franchise Agreement.

Please note that your Site Selection Area will not be exclusive and other System franchisees and developers
may be afforded the right to search for an approved Premises within any portion of your Site Selection Area.

C. Time to Open

Single Franchised Business

Except as provided in this Item, you must open and commence operations of your Franchised Business
within twelve (12) months from the date you execute your Franchise Agreement for that Franchised
Business. (Franchise Agreement, Section 6(C)).

We estimate that it will take between six (6) to twelve (12) months to open your Franchised Business from
the time you execute your Franchise Agreement. Your total timeframe may be shorter or longer depending
on the time necessary to obtain an acceptable Premises, to obtain financing, to obtain the permits and
licenses for the construction and operation of the Franchised Business, to complete construction or
remodeling as it may be affected by weather conditions, shortages, delivery schedules and other similar
factors, to complete the interior and exterior of the Franchised Business, including decorating, purchasing
and installing fixtures, equipment and signs, and to complete preparation for operating the Franchised
Business, including purchasing any inventory or supplies needed prior to opening. If you do not open or
operate your Franchised Business within this twelve (12) month period, then we may terminate your
Franchise Agreement (unless we agree to extend your opening deadline in a writing signed by both parties)
(Franchise Agreement, Section 6(D)).
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Multi-Unit Development under Development Agreement

If you have entered into a Development Agreement to open and operate multiple Franchised Businesses,
your Development Agreement will include a Development Schedule containing a deadline by which you
must have each of your Franchised Businesses open and operating. Your Development Schedule may
depend on the number of Franchised Businesses you are granted the right to open and operate.

If you fail to open any Franchised Business within the appropriate time period outlined in the Development
Agreement, we may terminate your Development Agreement. (Development Agreement, Section 14). You
will not have any further development rights within the Development Area upon termination of your
Development Agreement, except to continue operating the Franchised Business(es) that were already open
and operating as of the termination date. We must approve of the Premises you choose for each Franchised
Business you are required to open under the Development Agreement.

Failure to Open

If you enter into a Development Agreement with us and fail to meet a given Development Schedule
deadline, then we reserve the right to charge you a fee amounting to $2,500 for each month you fail to open
and commence obligations of a given Franchised Business (in addition to any other rights or remedies we
have under our Development Agreement and/or applicable form of Franchise Agreement governing the
Franchised Business at issue).

D. Post-Opening Obligations

After the opening of your Franchised Business, we (or our designee) will or may, as applicable, provide you
with the following assistance:

1. We may offer, and require you and your Designated Manager to attend, additional training
programs and/or refresher courses, as we deem necessary in our sole discretion (“Additional Training”).
While you have the option to attend any Additional Training we offer, subject to the availability of our
classes, we may require that you and your Designated Manager attend up to five (5) days of Additional
Training each year at our headquarters in California or other location we designate. You will be required to
pay our then-current Additional Training Fee for any Additional Training you and your employees request
to attend and any Remedial Training that we require. You will also be solely responsible for all expenses
incurred in attending Additional Training. (Franchise Agreement, Section 5(A));

2. We may provide you with continuing consultation and advice, as we deem necessary in our sole
discretion, regarding the management and operation of the Franchised Business. We may provide this
assistance by telephone, facsimile, intranet communication, Skype or any other communication channel, as
we deem advisable and subject to the availability of our personnel. Certain of this advice and consultation
may be provided based on certain reports, guest satisfaction surveys and other brand quality measurements
we impose in connection with the operation of your Franchised Business, and such advice/consultation will
be subject to your timely provision of any reports we require you to submit. (Franchise Agreement, Section
5(G-H));
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3. We may also provide you with additional on-site assistance and/or training, subject to the
availability of our field representatives and, upon our request, payment of our then-current Training Fee in
connection with any: (i) additional training or on-site assistance that you request we provide; (ii) Remedial
Training you or your personnel are required to attend; and/or (iii) training that we provide to any
replacement personnel, including any Corporate Training that such personnel must receive prior to
undertaking any corresponding duties or responsibilities at your Boutique. (Franchise Agreement, Section
5(H));

4. We will approve or deny any advertising/marketing materials you wish to use in connection with
your Franchised Business as described more fully below in this Item 11 under the heading “Advertising and
Marketing.” (Franchise Agreement, Section 5(1));

5. We will approve or disapprove your requests to: (i) purchase and/or offer non-approved products or
services in connection with the Franchised Business; and (ii) make Required Purchases from suppliers other
than our then-current Approved Suppliers. (Franchise Agreement, Section 6(K));

6. We may provide pricing guidelines for Approved Services and Products, subject to applicable law.
(Franchise Agreement, Section 6(S));

7. We may schedule and hold a franchise conference, as we deem advisable in our sole discretion, to
discuss the current state of the System, improvements to the System, hold discussion forums for System
franchisees and recognize certain franchisees. In the event we schedule a conference, we may require you to
attend for up to five (5) days each year, and it may be combined with our affiliate’s annual System
conference for Boutique owners. You will be responsible for the costs and expenses you incur in connection
with any franchise conference and you will be required to pay our then-current attendance/registration fee
(Franchise Agreement, Section 5(Q));

8. We will display the contact information of your Franchised Business on the website that we or our
designee maintains to advertise and promote the brand, our Proprietary Marks and other Boutique
locations, provided you are in compliance with the terms of your Franchise Agreement. Please see below in
this Item 11 under the heading “Advertising and Marketing” for further information.

9. We currently administer and maintain a brand development fund (the “Fund”) for the benefit of the
System. (Franchise Agreement, Section 9(E));

10. We may, as we deem appropriate in our discretion, establish and maintain a website or other online
portal of any kind that will be accessible by our franchisees, which may be used for purposes of (a)
providing updates, supplements and supplemental information that will constitute part of one (1) or more
Manual, (b) providing webinars and other training, including portions of our Initial Training Program, (c)
providing advertising templates or other marketing/promotional materials, as well as information related
thereto, and (d) otherwise communicate with our franchisees regarding the brand, System and/or specific
operational/promotional aspects of a Franchised Business (collectively, the “System Site”). (Franchise
Agreement, Section 5(E));

11. We may conduct, as we deem advisable in our sole discretion, inspections of the Premises and
audits of the Franchised Business and your operations generally to ensure compliance with our System
standards and specifications. We may also prepare written reports outlining any recommended or required
changes or improvements in the operations of a System franchise, as we deem appropriate in our sole
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discretion, and detail any deficiencies that become evident as a result of any inspection or audit. (Franchise
Agreement, Section 5(L));

12. We may supplement, revise or otherwise modify the Manuals and/or a System Site as we deem
necessary or prudent in our sole discretion, which may, among other things, provide new operations
concepts and ideas. We may provide you with these updates through various mediums, including mail, e-
mail and our System-wide intranet. (Franchise Agreement, Section 5(D-E)); and

13. We may: (i) research new services, products and equipment and methods of doing business and
provide you with information we have developed as a result of this research, as we deem appropriate in our
sole discretion; and (ii) create and develop additional products and services to be offered or provided as
Approved Products and Services at Boutiques, including proprietary products and services that may be sold
under the trademarks we designate. (Franchise Agreement, Section 5(K)).

E. Advertising

All advertising and promotion that you use in connection with your Franchised Business must be approved
by us and conform to the standards and requirements that we specify. We may make available to you from
time to time, at your expense, certain promotional materials, including coupons, merchandising materials,
point-of-purchase materials, special promotions, and similar advertising and promotional materials. You
must also participate in certain promotions and advertising programs that we establish as an integral part of
our System, provided these activities do not contravene regulations and laws of appropriate governmental
authorities.

You will be required to purchase and display any signage in certain parts of your Franchised Business that
have high visibility for purposes of notifying customers and prospective customers of specials/promotions
regarding our Approved Products and Services. (Franchise Agreement, Section 9(B)).

If you wish to use any advertising or promotional materials other than those that we have previously
approved or designated within the preceding 12 months, then you must submit the materials you wish to
use to us for our prior written approval at least 30 days prior to publication. We will use commercially
reasonable efforts to notify you of our approval or disapproval of your proposed materials within 15 days of
the date we receive the materials from you. If you do not receive our written approval during that time
period, however, the proposed materials are deemed disapproved and you may not use such materials.
Once approved, you may use the proposed materials for a period of 90 days, unless we: (i) prescribe a
different time period for use; or (ii) require you to discontinue using the previously-approved materials in
writing. We may require you to discontinue the use of any advertising or marketing material, including
materials we previously approved, at any time. (Franchise Agreement, Section 9(B)). Except as otherwise
provided in this Item, we are not required to spend any amount on advertising in your Designated Territory.

Local Advertising. As of the Issue Date, we require that franchisees spend at least 5% of the Gross Sales of
your Franchised Business on local advertising and promotions, of which you must pay us a minimum of
$1,500 (“Digital Marketing Requirement”) as consideration for certain digital marketing management and
placement services we provide (collectively, the “Local Marketing Requirement”). (Franchise Agreement,
Section 9(D)). You may be required to expend all or any portion of your Local Marketing Requirement on
materials, products and services that are provided by our Approved Suppliers. In the future, we reserve the
right to require the Digital Marketing Requirement portion of your Local Marketing Requirement be paid, in
whole or in part, to any Approved Supplier we designate. (Franchise Agreement, Section 9(D)).

\\Prolaw1\shares\Documents\CAB\17260-9\3328346.docx
2024 THE NOW FDD - FTC
10/17/2024

40



Initial Marketing Spend. In addition to the Local Marketing Requirement, you will be required to expend a
minimum of $2,250 in connection with the initial marketing and other necessary activities for you and the
personnel of your Franchised Business to be ready to open your Boutique and/or generate clientele/members
prior to opening and after your “soft” opening. (Franchise Agreement, Section 9(C)).

We expect you will expend these amounts within the period that typically commences around 30-60 days
prior to the contemplated opening of your Boutique and typically ending around 30 days following your
soft opening. We may require that you expend any portion of these funds on products and services that you
must purchase from our Approved Suppliers.

Brand Development Fund. We have established a brand development fund (the “Fund”) for the benefit of the
System and brand generally. You must contribute 2% of the Gross Sales of your Franchised Business to the
Fund, which we refer to as your Fund Contribution. (Franchise Agreement, Section 9(E)).

We will administer and use the Fund to meet certain costs related to maintaining, administering, directing,
conducting and preparing advertising, marketing, public relations, and/or promotional programs and
materials, and any other activities that we believe will enhance the image of the System. We will designate
all programs that the Fund finances, with sole control over the creative concepts, materials, and
endorsements used and their geographic, market, and media placement and allocation. The Fund may also
be used to cover the costs and fees associated with: preparing and producing video, audio, and written
materials and electronic media; website maintenance and development, internet advertising, administering
regional and multi-regional marketing and advertising programs, including purchasing trade journal, direct
mail, website, radio and other media advertising and using advertising, promotion, and marketing agencies
and other advisors to provide assistance; and supporting public relations, market research, and other
advertising, promotion, and marketing activities. The Fund may be used for advertising
materials/campaigns in printed materials or on radio or television for local, regional or national circulation,
internet regional or national advertising, as we deem appropriate in our discretion. We and/or a regional or
national advertising agency may be used to produce all advertising and marketing.

We will account for the Fund contributions separately from our other funds and not use the Fund for any of
our general operating expenses, except to compensate us for the reasonable salaries, administrative costs,
travel expenses and overhead we incur in administering the Fund and its programs, including conducting
market research, preparing advertising, promotion, and marketing materials, and collecting and accounting
for Fund contributions. The Fund is not our asset or a trust, and we do not owe you fiduciary obligations
because of our maintaining, directing or administering the Fund or any other reason. The Fund may spend
in any fiscal year more or less than the total Fund contributions in that year, borrow from us or others
(paying reasonable interest, determined from time to time by us, which provides us with a return
commensurate with the prevailing interest rate charged by persons in the business of lending money under
similar circumstances) to cover deficits, or invest any surplus for future use. We will use interest earned on
Fund contributions to pay costs before spending the Fund's other assets. We will not use Fund contributions
for advertising that principally is a solicitation for the sale of franchises, except that we may use/display the
phrase “Franchises Available” on any and all advertising/marketing that is covered by the Fund. We may
incorporate the Fund or operate it through a separate entity if we deem appropriate. Our Affiliate-owned
Boutiques will contribute to the Fund in the same manner that each franchised Boutique is required to
contribute.

We are not required to spend any of your Fund Contributions in the Designated Territory you are granted
under your Franchise Agreement, and we will provide you with an accounting of the Fund within 120 days
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after our fiscal year end (upon your written request). We are not required to have the Fund audited, but we
may do so and use the Fund Contributions to pay for such an audit. If we do not spend all Fund
Contributions in a given year, we may rollover any excess contributions into the Fund for use during the
following year. We will have the right to modify or discontinue the Fund, as we deem appropriate in our
sole discretion.). (Franchise Agreement, Section 9(E)).

In the fiscal year ended June 30, 2024, the Fund was spent as follows: 7% on production, 48% on media
placement, 18% on administrative expenses and 27% on website development, email platform and research.
No amount of the Fund was spent of the solicitation of franchisees.

Advertising Council. Currently, we have not established an advertising council (the “Advertising Council”),
but we reserve the right to do so in the future. If we establish an Advertising Council, it will serve in an
advisory capacity to us with respect to certain advertising expenditures, including providing
advice/guidance on how to administer the Fund (if established in the future). At our discretion, the
Advertising Council may be comprised of our management representatives, employees, you and/or other
franchisees in the System. We will have the right to modify or dissolve an Advertising Council (if created) at
any time. (Franchise Agreement, Section 9(F)).

Regional Advertising Cooperatives (“Cooperatives”). We reserve the right to establish regional advertising
cooperatives that are comprised of a geographical market area that contain two or more Boutiques (whether
a Franchised Business or Affiliate-owned) (each a “Cooperative”). If we assign your Franchised Business to a
Cooperative we establish, you must work with the other Boutique owners in your Cooperative and us to
develop and implement regional advertising campaigns designed to benefit all the Boutiques within the
geographical boundaries of the Cooperative. If you are designated as a member of a Cooperative, you may
be required to contribute to the Cooperative in an amount not to exceed the then-current Local Marketing
Requirement. All amounts paid to a Cooperative will be credited toward your Local Marketing
Requirement. We have not established any Cooperatives as of the Issue Date of this Disclosure Document.
We reserve the right to establish the governing rules, terms, and operating procedures of any Cooperative
and make them available for Franchisee’s review. (Franchise Agreement, Section 9(H)).

Online Directories. As another means of advertising, you must ensure that the Franchised Business is listed in
appropriate Internet-based telephone directories that we designate. You must ensure that your Franchised
Business has a dedicated telephone line that is not used for any other purpose.

Remodeling. We may require you to make such additions, alterations, repairs, and replacements at the
Premises and to the fixtures, furnishings, signs and inventory therein to comply with our then- current

System trade dress, standards and specifications.

F.  Computer System

We have the right to specify or require that you use certain brands, types, makes, and/or models of computer
hardware and software in connection with the Franchised Business, which currently includes: (i) a computer
or laptop that is capable of running all Required Software, including without limitation, the software
associated with the Business Management System (for POS, CRM, inventory management, reporting and
other functions); (ii) credit card scanner; (iii) a printer; and (iv) one (1) tablet for mobile use within the
Boutique (collectively, the “Computer System”). We may also require you to use designated software in
connection with the Computer System and Franchised Business (the “Required Software”). (Franchise
Agreement, Sections 4(C) and 10(C)).
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In addition to the Computer System above, we typically recommend that franchised Facility owners
consider acquiring video camera(s) and other security system components. We reserve the right to approve
all of the foregoing hardware before it is used in connection with your Franchised Business, and none of the
foregoing hardware may be used for any other purpose other than operating your Franchised Business. You
will also need to maintain Internet access via DSL or cable broadband connection. (Franchise Agreement,
Sections 4(C) and 10(C)).

We estimate the costs to purchase our current Computer System to be around $18,000 to $20,000 (which we
refer to as our “Business Management System”).

You must keep your Computer System in good maintenance and repair and install such additions, changes,
modifications, substitutions, and/or replacements to the Computer System or Required Software as we direct
from time to time in writing. We estimate that you will spend approximately $500 to $1,500 annually on
maintenance and support contracts for your Computer System. The Computer System range does not
include the investment associated with the security or sound system you must purchase and utilize in
connection your Boutique operations. We and our Affiliates have no obligation to provide ongoing
maintenance, repairs, upgrades, or updates to the Computer System.

You must have the components necessary to ensure that the entire Premises of the Franchised Business has
access to the Internet via Wi-Fi connection. We may require that: (i) you comply with our standards and
specifications for Internet access and speed; and (ii) the Computer System, including Business Management
System, be programmed to automatically transmit data and reports about the operation of the Franchised
Business to us. We will also have the right to, at any time without notice, electronically and independently
connect with your Computer System to monitor or retrieve data stored on the Computer System (or for any
other purpose we deem necessary). There are no contractual limitations on our right to access the
information and data on any component of your Computer System. We may also require you to use a
Computer System and/or related software that is administered through us and provides us with automatic
access to all data and reports that might be created by such Computer System and/or software, including
any security camera footage. (Franchise Agreement, Section 6(R)).

You are also required to participate in any System-wide area computer network, including any System Site
that you are provided access to as our System franchisee, that we implement, and may be required to use
such networks or System Site to, among other things: (i) submit your reports due under the Franchise
Agreement to us online; (ii) view and print portions of the Manuals; (iii) download approved local
advertising materials; (iv) communicate with us and other System franchisees; and (v) complete certain
components of any ongoing training we designate. (Franchise Agreement, Section 4(C)).

F. Website and Internet Use

Except as approved in advance in writing by us, you must not establish or maintain a separate website,
splash page, profile or other presence on the Internet, or otherwise advertise on the Internet or any other
public computer network in connection with the Franchised Business, including any profile on Facebook,
Instagram, LinkedIn, Instagram, Pinterest, Twitter, YouTube or any other social media and/or networking
site. Any such Internet website or presence is considered “advertising” and must be approved by us prior to
use, as described in this Item. If we do permit you to establish one or more of the above presences on the
Internet, you must: (i) establish and operate your World Wide Web or Internet site in accordance with
System standards and any other policies we designate in the Manuals or otherwise in writing from time to
time; and (ii) utilize any templates that we provide to you to create and/or modify such site(s).
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We have the right to establish and maintain a primary website, that may, without limitation, promote the
Proprietary Marks and/or the System (the “Website”), including the contact information of your Franchised
Business. Provided you pay us the Business Technology Setup Fee and for so long as you remain compliant
with your obligations under the governing Franchise Agreement, we agree to establish an interior or other
page on our brand Website to display the contact information associated with the Franchised Business. We
have sole control over all aspects of the Website, including without limitation its design, content,
functionality, links to other websites, legal notices, and policies and terms of usage. We also have the right to
discontinue operation of the Website at any time without notice to you. We have the right to modify our
policies regarding your use of social media and Internet websites in connection with your Franchised
Business as we deem necessary or appropriate in the best interest of the System. We (or our Affiliate) are the
sole registrant of the Internet domain name https://thenowmassage.com, as well as any other Internet
domain names that we or our affiliates register in the future. You must not register any Internet domain
name that contains words used in or similar to any brand name owned by us or our affiliates or any
abbreviation, acronym, phonetic variation or visual variation of those words.

You also agree and acknowledge that you will access and utilize any System Site we establish for use in
connection with the System, including without limitation, to publish and circulate updates to the Manual(s).

ITEM 12
TERRITORY

Franchise Agreement

Premises

You will operate the Boutique at a specific location approved by us (referred to as your “Premises”). Once
you have secured your Premises, we will provide you a Designated Territory within which you will have
certain protected rights.

Designated Territory

Your Designated Territory will typically be comprised of a radius around your Boutique. If your Boutique is
located in a major metropolitan downtown area or similarly situated/populated central business district (a
“Central Business District”), your Designated Territory may be limited to a one (1) block radius around the
Premises or the larger building in which the Premises is located. We will determine and designate your
Designated Territory as we deem appropriate in our discretion. The size of your Designated Territory will
likely vary from the territory granted to other franchisees based on the location and demographics
surrounding your Boutique.

The boundaries of your Designated Territory may be described in terms of zip codes, streets, landmarks
(both natural and man-made) or county lines, or otherwise delineated on a map. If we determine, in our
discretion, to base your Designated Territory on population, then the sources we use to determine the
population within your Designated Territory will be supplied by (a) the territory mapping software we
determine to license or otherwise use, or (B) publicly available population information (such as data
published by the U.S. Census Bureau or other governmental agencies and commercial sources).

You will not be permitted to relocate your Boutique without our prior written approval, which may be
withheld in our discretion. You will be assessed a relocation fee of $1,000 at the time you submit the
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proposed location for your relocated Boutique. Generally, we do not approve requests to relocate your
Boutique after a site selection has been made and you have opened for business unless (a) it is due to
extreme or unusual events beyond your control, and (b) you are not in default of your Franchise Agreement.
If we approve your relocation request, we retain the right to approve your new site location in the same
manner and under the same terms that are applied to your first site selection.

If and when you are granted a Designated Territory, then we will not open or locate, or license any third
party the right to open or locate, another Boutique utilizing the Proprietary Marks and System from a
physical location within that Designated Territory, until such time that your Franchise Agreement expires or
is terminated.

We and our affiliates also have the right to operate, and grant franchises or licenses to others to operate,
fitness centers and other businesses offering similar services in your Designated Territory under trademarks
other than the Proprietary Marks. With that said, we do reserve the right to locate Boutiques at certain “Non-
Traditional Sites” within your Designated Territory and, for this reason, we must provide the following
disclosure:

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

Except as expressly provided in the Franchise Agreement, you have no right to exclude, control or impose
conditions on the location, operation or otherwise of present or future Boutiques, using any of the other
brands or Marks that we now, or in the future, may offer, and we may operate or license Boutiques or
distribution channels of any type, licensed, franchised or company-owned, regardless of their location or
proximity to the premises and whether or not they provide services similar to those that you offer. You do
not have any rights with respect to other and/or related businesses, products and/or services, in which we
may be involved, now or in the future.

While you and other Boutiques will be able to provide the Approved Services to any potential client that
visits or otherwise reaches out to your Boutique, you will not be permitted to actively solicit or recruit clients
outside your Designated Territory, unless we provide our prior written consent. You will not be permitted
to advertise and promote your Franchised Business via advertising that is directed at those outside your
Designated Territory without our prior written consent, which we will not unreasonably withhold provided
(a) the area you wish to advertise in is contiguous to your Designated Territory, and (b) that area has not
been granted to any third party in connection with a Boutique (or Development Agreement) of any kind.

We may choose, in our sole discretion, to evaluate your Boutique for compliance with the System Standards
using various methods (including, but not limited to, inspections, field service visits, surveillance camera
monitoring, member comments/surveys, and secret shopper reports). You must meet minimum standards
for cleanliness, equipment condition, repair and function, and customer service. Your employees, including
independent contractors, must meet minimum standards for courteousness and customer service.
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Development Agreement

If you are granted the right to open three or more Franchised Businesses under our form of Development
Agreement, then we will provide you with a Development Area upon execution of this agreement. The size
of your Development Area will substantially vary from other System developers based on: (i) the number of
Franchised Businesses we grant you the right to open and operate; and (ii) the location and demographics of
the general area where we mutually agree you will be opening these locations. The boundaries of your
Development Area may be described in terms of zip codes, streets, landmarks (both natural and man-made)
or county lines, or otherwise delineated on a map attached to the Data Sheet.

Each Franchised Business you timely open and commence operating under our then-current form of
franchise agreement will be operated: (i) from a distinct site located within the Development Area; and (ii)
within its own Designated Territory that we will define once the site for that Franchised Business has been
approved. We will approve sites for additional Franchised Businesses developed under your Development
Agreement using our then-current site selection criteria.

We will not own or locate, or license a third party the right to own or locate, a Boutique utilizing the Marks
and System from a physical location within the Development Area until the earlier of: (i) the date we define
the Designated Territory of the final Franchised Business you were granted the right to operate under the
Development Agreement; or (ii) the expiration or termination of the Development Agreement for any
reason. With that said, we do reserve the right to locate Boutiques at certain “Non-Traditional Sites” within
your Development Area and, for this reason, we must provide the following disclosure:

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

Upon the occurrence of any one of the events described in the preceding paragraph, your territorial rights
within the Development Area will be terminated, except that each Franchised Business that you have
opened and are continuously operating as of the date of such occurrence will continue to enjoy the territorial
rights within their respective Designated Territories that were granted under the franchise agreement(s) you
entered into for those Franchised Business(es).

You must comply with your development obligations under the Development Agreement, including your
Development Schedule, in order to maintain your exclusive rights within the Development Area. If you do
not comply with your Development Schedule, we may terminate your Development Agreement and any
further development rights you have under that agreement. Otherwise, we will not modify the size of your
Development Area except by mutual written agreement signed by both parties.

Reserved Rights

We and our parent/affiliates reserve the exclusive right to conduct the following activities under the
Franchise Agreement and/or Development Agreement (as appropriate): (i) establish and operate, and license
any third party the right to establish and operate, other Boutiques and Franchised Businesses using the
Marks and System at any location outside of your Designated Territory(ies) and, if applicable, Development
Areg; (i) market, offer and sell products and services that are similar to the products and services offered by
the Franchised Business under a different trademark or trademarks at any location, within or outside the
Designated Territory(ies) and, if applicable, the Development Area; (iii) use the Marks and System, as well
as other such marks we designate, to distribute any Approved Products and/or Services in any alternative

\\Prolaw1\shares\Documents\CAB\17260-9\3328346.docx
2024 THE NOW FDD - FTC
10/17/2024

46



channel of distribution, within or outside the Territory(ies) and Development Area (including the Internet,
mail order, catalog sales, toll-free numbers, wholesale stores, etc.), as further described below; (iv) to (a)
acquire, merge with, be acquired by, or otherwise affiliate with, any other company, and (b) have us or any
successor/acquiring entity own and operate, and franchise or license others to own and operate, any
business of any kind, including, without limitation, any business that offers products or services the same as
or similar to the Approved Products and Services (but under different marks), within or outside your
Designated Territory(ies) and, if applicable, Development Area; (v) market, offer and provide the Approved
Services directly to personnel in their respective residence, office or other location of choice and not from a
Boutique location, anywhere inside or outside of the Designated Territory; (vii) own and operate Boutiques
in “Non-Traditional Locations” including, but not limited to, airports, malls, any captive venue that requires
a ticket or other membership to access, military bases, academic institutions, hospitals, sports arenas and
stadia, “big box” gyms and fitness centers, train stations, casinos, both within or outside your Designated
Territory(ies) and, if applicable, Development Area; and (viii) use the Marks and System, and license others
to use the Marks and System, to engage in any other activities not expressly prohibited in your Franchise
Agreement and, if applicable, your Development Agreement.

Neither the Franchise Agreement nor Development Agreement grants you any right to engage in any of the
activities outlined in the preceding paragraph, or to share in any of the proceeds received by us, our
parent/affiliates or any third party from these activities, unless we otherwise agree in writing. Further, we
have no obligation to provide you any compensation for soliciting or accepting orders (via alternate
channels of distribution) within your Territory.

Internet Sales / Alternative Channels of Commerce

We may sell products and services to members located anywhere, even if such products and services are
similar to what we sell to you and what you offer at your Boutique. We may use the internet or alternative
channels of commerce to sell our s brand products and services. You may only sell the products and services
from your approved Boutique location, and may only use the internet or alternative channels of commerce
to offer or sell the products and services, as permitted by us. We may require you to submit samples of all
advertising and promotional materials (and any use of the Marks and/or other forms of commercial
identification) for any media, including the Internet, World Wide Web or otherwise. We retain the right to
approve or disapprove of such advertising, in our sole discretion. Any use of social media by you pertaining
to the Boutique must be in good taste and not linked to controversial, unethical, immoral, illegal or
inappropriate content. We reserve the right to "occupy" any social media websites/pages and be the sole
provider of information regarding the Boutique on such websites/pages (e.g., a system-wide Facebook page).
At our request, you will promptly modify or remove any online communication pertaining to the Boutique
that does not comply with the Franchise Agreement or the Manual. You are not prohibited from obtaining
members over the Internet provided your Internet presence and content comply with the requirements of
the Franchise Agreement.

Additional Disclosures

Neither the Franchise Agreement nor the Development Agreement provides you with any right or option to
open and operate additional Franchised Businesses (other than as specifically provided for in your
Development Agreement if you are granted multi-unit development rights). Regardless, each Franchised
Business you are granted the right to open and operate must be governed by its own specific form of
Franchise Agreement.
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We have not established other franchises or company-owned outlets or another distribution channel offering
or selling similar products or services under a different trademark. Neither we nor our affiliates have
established, nor do we presently intend to establish, other franchised or company-owned businesses that are
similar to the Franchised Business and that provide the Approved Products and Services under a different
trade name or trademark, but we and our affiliate(s) reserve the right to do so in the future without your
consent.
ITEM 13
TRADEMARKS

We grant you a limited, non-exclusive license to use our then-current Proprietary Marks in connection with
the operation of your Franchised Business only at your Premises and within your Designated Territory,
provided you use these Proprietary Marks as outlined in your Franchise Agreement(s) and our Manuals.
You do not obtain any additional rights to use any of our Proprietary Marks under any Development
Agreement you enter into. TheNow, LLC (“TM Licensor”) is the owner of the Proprietary Marks. The
following Mark is owned by TM Licensor and registered on the Principal Register of the United States Patent
and Trademark Office (“USPTO”)

Mark Registration Number Registration Date
THE NOW (word mark) 5948585 December 31, 2019
5965485 January 21, 2020

No affidavits or renewal filings are due yet in connection with these registrations. When appropriate, we
will work with the TM Licensor to ensure that all required affidavits pertaining to these registrations have
been filed or will be filed by the deadlines for our then current Proprietary Marks.

We are licensed to use, as well as sublicense our System franchisees the right to use, the Proprietary Marks
pursuant to a form of trademark license agreement we have with the TM Licensor dated July 1, 2019. We
have a royalty-free license to use such Proprietary Marks under this agreement, which has a perpetual term
unless and until terminated by either party. In the event the agreement terminates, the parties have agreed to
work in good faith together to ensure that System franchisees continue to have the right to use the then-
current Proprietary Marks we designate in connection with their respective franchised Boutiques. Other than
this agreement, we are not aware of any other agreement that might materially affect your use.

We and TM Licensor reserve the right in its sole discretion to cease use of any trademark. There are no
currently effective material determinations of the USPTO, the Trademark Trial and Appeal Board, or any
state trademark administrator or court, nor any pending infringement, opposition, or cancellation
proceedings involving the Proprietary Marks. There are no pending material federal or state court litigation
regarding our use or ownership rights in any of the Proprietary Marks. To our knowledge, there are no
infringing uses that could materially affect your use or our ownership rights in the Proprietary Marks or our
rights in the Proprietary Marks.

You must promptly notify us of any suspected unauthorized use of the Proprietary Marks, any challenge to
the validity of the Proprietary Marks, or any challenge to our affiliate’s ownership of, our right to use and to
license others to use, or your right to use, the Proprietary Marks. We have the sole right to direct and control
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any administrative proceeding or litigation involving the Proprietary Marks, including any settlements. We
have the right, but not the obligation, to take action against uses by others that may constitute infringement
of the Proprietary Marks. We will defend you against any third-party claim, suit, or demand arising out of
your use of the Proprietary Marks. If we, in our sole discretion, determine that you have used the
Proprietary Marks in accordance with the Franchise Agreement, we will bear the cost of defense, including
the cost of any judgment or settlement. If we, in our sole discretion, determine that you have not used the
Proprietary Marks in accordance with the Franchise Agreement, you must bear the cost of defense, including
the cost of any judgment or settlement.

We reserve the right, at our sole discretion, to modify, add to, or discontinue use of the Proprietary Marks,
or to substitute different proprietary marks for use in identifying the System and the businesses operating
under these marks. You must comply with any changes, revisions and/or substitutions at your sole cost and
expense.

ITEM 14
PATENTS, COPYRIGHTS AND OTHER PROPRIETARY INFORMATION

You do not receive the right to use any item covered by a patent or copyright, but you can use the
proprietary information in the Manual. The Manuals are described in Item 11. Item 11 also describes the
limitations on the use of the Manual by you and your employees.

We have no registered copyrights, nor are there any pending patent applications that are material to the
franchise. However, we claim copyrights on certain forms, advertisements, promotional materials, software
source code and other Confidential Information as defined below.

To our knowledge, there currently are no effective determinations of the U.S. Copyright Office or any court
regarding any of the copyrighted materials. There are no agreements in effect which significantly limit our
right to use or license the copyrighted materials. Finally, there are no infringing uses actually known to us
that could materially affect your use of the copyrighted materials in any state. No agreement requires us to
protect or defend any copyrights or you in connection with any copyrights.

We may revise our System and any of our copyrighted materials in our discretion, and may require that you
cease using any outdated copyrighted material. You will be responsible for printing any revised or new
advertising, marketing or other business materials.

In general, our proprietary information includes “Confidential Information” as defined in our current
Franchise Agreement, some of which is contained in our Manual, and includes, among other things, all
information (current and future) relating to the operation of the Boutique or the System, including, among
other things, all: (i) manuals, training, techniques, processes, policies, procedures, systems, data and know
how regarding the development, marketing, operation and franchising of the Boutiques; (ii) designs,
specifications and information about products and services and (iii) all information regarding members and
suppliers, including any statistical and/or financial information and all lists. We disclose to you Confidential
Information needed for the operation of a Boutique, and you may learn additional information during the
term of your franchise. We have all rights to the Confidential Information and your only interest in the
Confidential Information is the right to use it under your Franchise Agreement.

Both during and after the term of your Franchise Agreement, you must use the Confidential Information
only for the operation of your Boutique under a Franchise Agreement with us; maintain the confidentiality
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of the Confidential Information; not make or distribute, or permit to be made or distributed, any
unauthorized copies of any portion of the Confidential Information; and (iii) follow all prescribed
procedures for prevention of unauthorized use or disclosure of the Confidential Information.

We have the right to use and authorize others to use all ideas, techniques, methods and processes relating to
the Boutique that you or your employees conceive or develop. You also agree to fully and promptly disclose
all ideas, techniques and other similar information relating to the franchise business that are conceived or
developed by you and/or your employees. We will have a perpetual right to use, and to authorize others to
use, those ideas, etc. without compensation or other obligation.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISED BUSINESS

While we recommend that you personally participate and manage the day-to-day operations of your
Franchised Business, you may hire a Designated Manager to manage daily operations with our approval.
Both you and your Designated Manager will be required to successfully complete the Initial Training
Program (prior to undertaking any management responsibilities).

We will not unreasonably withhold our approval of any Designated Manager you propose, provided the
Designated Manager has completed our Initial Training Program and otherwise demonstrated that he/she a
good handle on our System standards and specifications for daily operations of a Boutique. If the franchisee
is a business entity, we do not require the Designated Manager to own an interest in the entity, but the
Designated Manager must sign our prescribed form of Confidentiality and Non-Competition Agreement.

Your Franchised Business must, at all times, be managed and staffed with at least one (1) individual who has
successfully completed our Initial Training Program. In the event that you operate more than one Franchised
Business, you must have a properly trained Designated Manager at each Boutique you own and operate.
You must keep us informed at all times of the identity of any personnel acting as Designated Manager, and
obtain our approval before substituting a new Designated Manager at any of your locations.

Regardless of whether you have a Designated Manager, you must appoint and engage a Massage Therapist
that has participated in and completed that On-Site Training as your “Lead Therapist” that will be
responsible for, among other things, ensuring that all other Massage Therapists are properly trained with the
System materials and information provided as part on the pre-opening training.

If you are an individual, then your spouse will also be required to sign the Franchise Agreement or, in the
alternative, the form of Personal Guaranty attached to the Franchise Agreement as an Exhibit (the
“Guaranty”). If you are a business entity (limited liability company, corporation, partnership, etc.), then (a)
each of your shareholders/members/partners (the “Owners”), as applicable, must sign the Guaranty, and (b)
at our option, the spouses of each such Owner must sign the Guaranty. The Guaranty includes a personal
guarantee, a confidentiality agreement and covenants not to compete.

Under a Development Agreement, you must designate and retain an individual throughout the term of the
Development Agreement to act on behalf of you in all transactions concerning your obligations under the
Development Agreement (the “Representative”). If you are an individual, you must perform all obligations
of the Representative. The Representative must use reasonable efforts to do the following, during the entire
period he serves in that capacity: (1) maintain a direct or indirect ownership interest in the Franchised
Business; (2) devote substantial time and reasonable efforts to the supervision and conduct of the Franchised
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Business and execute the Development Agreement as one of the Principals; and (3) meet our standards and
criteria for a Representative as set forth in the Manuals or otherwise in writing by us. If the Representative or
any designee is not able to continue to serve in the capacity of Representative or no longer qualifies, you
must promptly notify us and designate a replacement.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must (1) sell or offer for sale only those products, merchandise, and services as we have expressly
approved for sale in writing, (2) sell or offer for sale all types of products, merchandise, and services we
specify, (3) refrain from any deviation from our standards and specifications without our prior written
consent, and (4) discontinue selling and offering for sale any products, merchandise, and services which we
may, in our discretion, disapprove in writing at any time. You must only offer and sell the Approved
Products at retail, and you are not permitted to sell such Approved Products (including all retail
merchandise) at wholesale or for re-sale of any other kind. All Approved Products, including inventory used
in connection with the Approved Services, that are sold or offered for sale at the Boutique must meet our
then-current standards and specifications, as established in the Manuals or otherwise in writing. See Item 8.
The Franchise Agreement does not limit our right to make changes in the types of authorized products,
merchandise, and services.

Any massage therapy services or other Approved Services that require a license in order for an individual to
provide such services under the laws of the state where the Franchised Business is located must be provided
by your personnel that are Massage Therapists or that are otherwise appropriately licensed to provide the
services at issue. Our standard franchise offering expects and assumes that any personnel you hire will have
the appropriate state and/or other licensing and certifications to provide the Approved Services for which
they have been engaged or hired.

The Franchise Agreement does not limit our right to make changes in the types of authorized products,
merchandise, and services. We have the right to specify the prices for the products and services you offer
and sell, and to establish minimum and maximum prices for such products and services. You must strictly
adhere to the lawful prices we establish, subject to applicable law. We retain the right to modify the prices
from time-to-time in our reasonable discretion. You must comply with all of our policies regarding
advertising and promotion, including the use and acceptance of coupons, gift cards or incentive programs.
We do not limit your access to customers in that customers may patronize your Boutique even if they are not
located within your Designated Territory, provided you comply with your advertising and solicitation
obligations under your Franchise Agreement.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

The following tables list certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this Disclosure Document.

A. Franchise Agreement
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SECTION IN

PROVISION FRANCHISE SUMMARY
AGREEMENT

a. Length of the Franchise Section 3 10 years from the signing of Franchise Agreement.

Term

b. Renewal or Extension of Section 3 If Franchisee satisfies all of the requirements of the Franchise
the Term Agreement, Franchisee will have an option to renew the franchise

relationship for 2 consecutive, 10-year periods.
c. Requirements for Section 3 Give timely notice; complete to Franchisor’'s satisfaction all

Franchisee to Renew or
Extend

maintenance, refurnishing, renovating and remodeling that Franchisor
requires of the premises of the Franchise Business; not be in default of
the Franchise Agreement or any other agreement and have complied
with the standards and operating procedures prescribed by
Franchisor; satisfy all monetary obligations owed to Franchisor or its
affiliate; execution of the then-current form of franchise agreement,
which may contain materially different terms and conditions than
your original contract; pay to Franchisor the renewal fee; sign a release
subject to state law; and remain in possession of the premises of the
Franchised Business.

d. Termination by Franchisee

Not Applicable

Franchisee may terminate under any grounds permitted by law.

e. Termination by Franchisor
'Without Cause

Not Applicable

Not Applicable.

f. Termination by Franchisor
\With Cause

Section 15

We have the right to terminate with cause (subject to state law).

g. “Cause” Defined —
Curable Defaults

Section 15(C)

Curable defaults include: Franchisee’s failure to pay Franchisor
amounts owed when due (5 days to cure); Franchisee fails to perform
any of its obligations under the Franchise Agreement or any other
Agreement between Franchisee and Franchisor or its Affiliates (15
days to cure); Franchisee fails to furnish reports, financial statements,
tax returns, or any other documentation required by the Franchise
Agreement (15 days to cure); or Franchisee engages in any conduct or
practice which, in the reasonable opinion of the Franchisor, reflects
unfavorably upon or is detrimental to the Marks, to the good name,
goodwill or reputation of the Franchisor (5 days to cure) (subject to
state law).
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SECTION IN

Curable Defaults

Section 15(B)

PROVISION FRANCHISE SUMMARY
AGREEMENT
h. “Cause” Defined — Non- Section 15(A) and | Non-curable defaults include: material misrepresentation on

Franchisee’s application for the Franchise Agreement; understatement
of Gross Sales; Franchisee loses the right to possession of the premises
or the Lease; if a guarantor or the manager fails to satisfactorily
complete the initial training program; unauthorized transfers by
Franchisee; Franchisee receives 3 or more notices of default in any
consecutive 12 month period; Franchisee is adjudicated as bankrupt,
insolvent, or commits any affirmative act of insolvency, or files any
action or petition for insolvency; if the Franchisee ceases or takes any
steps to cease the operation of the Franchised Business; or if the
Franchisee or Franchisee’s principal does not timely cure a default
within the applicable cure period under a different franchise
agreement or other agreement with Franchisor or such an agreement
becomes subject to termination or is terminated (subject to state law).

i. Franchisee’s Obligations
on Termination/Non-
Renewal

Section 16

Obligations include: cease operations of the Boutique; de-
identification; payment of amounts due to Franchisor and its affiliates;
return the Manuals and all other confidential information or items
imprinted with any of the Marks; sell to Franchisor products,
furnishings, equipment, signs, fixtures, stationery, forms, packaging,
and advertising materials at Franchisor’s option; modify the interior
and exterior of the premises of the Boutique; if termination is a result
of Franchisee’s default Franchisee must pay to the Franchisor all costs
and expenses incurred as a result of that default; compliance with
post-termination non-competition agreement; transfer all telephone
and facsimile numbers, all listings and email addresses and social
media accounts; and others.

. Assignment of Contract by
Franchisor

Section 13

The Franchisor may assign any or all of its rights arising from the
Franchise Agreement, provided that the assignee agrees in writing to
assume all obligations undertaken by the Franchisor.

k. “Transfer” by Franchisee —
Defined

Sections 13(A) and
13(C)

Franchisee shall not sell, assign, transfer, mortgage, charge, grant a
security interest in or otherwise encumber any of the Franchisee’s
right and interest hereunder or in any assets of the Franchised
Business, nor shall any of the guarantors transfer any of their shares in
the capital of the Franchisee nor shall the Franchisee amalgamate,
merge, reorganize, or engage in any similar proceeding, without in
each case obtaining the prior written approval of the Franchisor.

I. Franchisor Approval of
Transfer by Franchisee

Section 13(A)

All transfers require our prior written consent, which will not be
unreasonably withheld, and we have a right of first refusal to acquire
any proposed transfer of interest.

m. Conditions for Franchisor
IApproval of Transfer

Section 13(E)

Conditions of approval include: submit a copy of the offer relating to
the Transfer, information relating to the character and business
background of the proposed transfer along with a sum of $2,000;
Franchisee’s monetary and other obligations have been satisfied;
Franchisee is not in default of any provision of any agreement with
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PROVISION

SECTION IN
FRANCHISE
AGREEMENT

SUMMARY

Franchisor or its affiliates; transferor signs a general release (subject to
state law); transferee enters into a written assignment and guaranty, if
applicable; transferee meets our qualifications; transferee signs our
then-current form of franchise agreement; transferee completes all
required training programs; Franchisee pays a transfer fee to
Franchisor; Transfer is in compliance with applicable bulk sales
legislation; and others.

n. Franchisor’s Right of First
Refusal to Acquire
Franchisee’s Business

Section 13(D)

Except in certain circumstances, you must provide us with a period of
30 days to match any third-party bona fide offer to purchase any
interest in the Franchise Agreement or Franchised Business. If we do
not exercise this right, then you will have 60 days to effectuate the
transfer to the third party that made the offer on those exact terms - if
the transfer does not occur or the proposed terms of the offer change
in any way, then we will have another 30 days to exercise our right of
first refusal.

0. Franchisor’s Option to
Purchase Franchisee’s
Business

16(G)

Upon termination or expiration of the Franchise Agreement,
Franchisor has the option, but not the obligation, to purchase
Franchisor’s equipment and furnishings, inventory and supplies
owned and used by the Franchisee in connection with the operation of
the Franchised Business at a price equal to the lesser of the book value
and the fair market value of the property in question; Franchisor also
has the option to have Franchisee assign its lease to Franchisor.

p. Death or Disability of
Franchisee

Section 13(B)

Upon the death or mental incapacity of any person holding any
interest in the Franchise Agreement, in Franchisee, or in all or
substantially all of the assets of the Boutique, an approved transfer
must occur within 120 days.
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SECTION IN

Covenants During the Term
of the Franchise

PROVISION FRANCHISE SUMMARY
AGREEMENT
g. Non-Competition Section 14(A) During the term of the Franchise Agreement, Franchisee, nor any

officer, director, executive, manager, or member of the professional
staff, either directly or indirectly, for themselves, or through, on behalf
of or in conjunction with any person (i) divert or attempt to divert any
business or customer of Boutiques to any competing business (as
defined in the Franchise Agreement), by direct or indirect inducement
or otherwise, or do or perform, directly or indirectly, any other act
injurious or prejudicial to the goodwill associated with the Marks or
the System; (ii) own an interest in, manage, operate, or perform
services for any competing business which is located within the
United States, its territories or commonwealths, or any other country,
province, state, or geographic area in which Franchisor has used,
sought registration of, or registered the Marks or similar marks, or
operates or licenses others to operate a business under the Marks or
similar marks; or (iii) subject to and as permitted by applicable law,
employ or seek to employ any person who is at that time employed by
Franchisor, Franchisor’s affiliates or any other System franchisee, or
otherwise directly or indirectly induce or seek to induce such person
to leave his or her employment thereat

For a period of two (2) years after the expiration and nonrenewal,
transfer or termination of this Agreement, regardless of the cause,
neither Franchisee, its principals, owners and guarantors, nor any
member of the immediate family of Franchisee, its principals, owners
or guarantors, may, directly or indirectly, for themselves or through,
on behalf of, or in conjunction with any other person, partnership or
corporation: (1) own, maintain, engage in, be employed as an officer,
director, or principal of, lend money to, extend credit to or have any
interest in or involvement with any o Competing Business: (i) at the
Premises; (ii) within the Designated Territory; or (iii) within a twenty-
five (25) mile radius of the perimeter of the Designated Territory being
granted hereunder or any other designated territory licensed by
Franchisor to a franchised Boutique as of the date of expiration or
termination of this Agreement; solicit business from customers of
Franchisee’s former Franchised Business or contact any of Franchisor’s
suppliers or vendors for any competitive business purpose, or subject
to and as permitted by applicable laws where the Franchised Business
is located, solicit any of Franchisor’s other employees, or the
employees of Franchisor’s affiliates or any other System franchisee to
discontinue employment; or subject to and as permitted by applicable
state law, solicit any of Franchisor’s other employees, or the
employees of Franchisor’s affiliates or any other System franchisee to
discontinue employment.

r. Non-Competition Section 14(B)(1),
Covenants After the Section 14(B)(2)
Franchise Is Terminated or

Expires

s. Modification of the Section 18(D)
IAgreement

All amendments, changes, or variances from the Franchise Agreement
must be in writing.
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PROVISION

SECTION IN
FRANCHISE
AGREEMENT

SUMMARY

t. Integration / Merger
Clause

Sections 18 and 22

Only the terms of the Franchise Agreement are binding (subject to
state law). Any representations or promises outside of the disclosure
document and Franchise Agreement may not be enforceable. Nothing
in this or any related agreement is intended to disclaim the
representations we made in the latest franchise disclosure document
that we furnished to you.

u. Dispute Resolution by
Mediation or Arbitration

Section 21(B),
Section 21(C)

You must first submit all dispute and controversies arising under the
Franchise Agreement to our management and make every effort to
resolve the dispute internally.

At our option, all claims or disputes arising out of the Franchise
Agreement must be submitted to non-binding mediation or
arbitration, which will take place, at our option, in (@) Los Angeles,
CA or (b) our then-current corporate headquarters. You must notify
us of any potential disputes and we will provide you with notice as to
whether we wish to mediate the matter or not. If the matter is
mediated or arbitrated, the parties will split the fees and bear all of
their other respective costs of the mediation/arbitration. (subject to
applicable state law)

\v. Choice of Forum

Section 21(D) and
21(E)

Subject to the other dispute resolution provisions set forth in the
Franchise Agreement and disclosed above in this Item, all claims and
causes of action arising out of the Franchise Agreement must be
brought in the state or, if appropriate, federal court of general
jurisdiction that is closest to (a) Los Angeles, CA, or the (b) city and
state where we have notified you in writing we have established our
then-current corporate headquarters. (subject to applicable state law)

\w. Choice of Law

Section 21(A)

The Franchise Agreement is governed by the laws of the state of
California without reference to this state’s conflict of laws principles,
except that: (i) any disputes or actions involving any non-competition
covenants, including the interpretation and enforcement thereof, must
be governed by the law of the state where the Boutique is located; and
(if) any franchise-specific or franchise-applicable laws of California,
including those related to pre-sale disclosure and the franchise
relationship generally, will not apply to this Agreement or franchise
awarded hereunder unless the awarding of said franchise specifically
falls within the scope of such California laws, regulations or statutes
without reference to and independent of any reference to this choice of
law provision. (subject to state law)
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B. Development Agreement

SECTION IN
DEVELOPMENT
PROVISION AGREEMENT SUMMARY
[Term of the Franchise Section 1(B), The Development Agreement will commence on the date it is fully
Exhibit B executed and end on the earlier of (a) the last day of the calendar

month that the final Franchised Business is required to be opened and
operating under the Development Schedule or (b) the day that the
final Franchised Business is opened.

Renewal or extension of the
term

Not Applicable

We will provide Developer with a one-time reasonable extension of
time not to exceed 90 days to comply with its development
obligations in any one of the Development Period as set forth in the
Development Schedule.

Requirements for franchisee
to renew or extend

Not Applicable

(i) Developer has already executed a lease for, or otherwise obtained,
a Premises that Franchisor approves for any Boutique(s) it is required
to open and operate during that Development Period; and (ii)
Developer notifies Franchisor of its need for such an extension no less
than 30 days prior to expiration of that Development Period.

d. [Termination by franchisee

Not Applicable

Franchisee may terminate under any grounds permitted by law.

[Termination by franchisor
\without cause

Not Applicable

Not Applicable

[Termination by franchisor
\with “cause”

Section 14

We may terminate your Development Agreement with cause as
described in (g)-(h) of this Item 17 Chart (subject to state law).

“Cause” defined — curable
defaults

Section 14(B)

We may terminate your Development Agreement after providing
notice and a 30-day cure period (unless a different cure period is
specified below) if: you fail to meet the Development Schedule; you
fail to develop, open, and operate each Facility and execute each
Franchise Agreement in compliance with the Development
Agreement; you fail to designate a qualified replacement
Representative; you misappropriate or misuse the Proprietary Marks
or impair the goodwill of the Proprietary Marks or System; fail to
make monetary payment under the Development Agreement or any
Franchise Agreement to us or our affiliate, and fail to cure within 14
days of receiving written notice from us; fail to correct a deficiency of
a health, sanitation, or safety issue identified by a local, state or
federal agency or regulatory authority; or you fail to comply with any|
other material term or material condition of the Development
Agreement or any Franchise Agreement (subject to state law).

“Cause” defined - defaults
\which cannot be cured

Section 14(A)

We may terminate your Development Agreement automatically upon
written notice if: you become insolvent or make a general assignment
for the benefit of creditors; file a bankruptcy petition or are
adjudicated bankrupt; a bill in equity or appointment of receivership
is filed in connection with you; a receiver or custodian of your assets
of property is appointed; a proceeding for a composition of creditors
is initiated against you; a final judgment is entered against you and
not satisfied within 30 days; if you are dissolved, execution is levied
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PROVISION

SECTION IN
DEVELOPMENT
AGREEMENT

SUMMARY

against you; a suit to foreclose any lien or mortgage against any of
your Facilities is levied; the real or personal property of a Facility is
sold after being levied upon; you fail to comply with the non-
competition covenants of the Development Agreement; you or your
principal discloses the contents of the Manuals or other confidential
information; an immediate threat or danger to public health or safety
results from the operation of a Facility operated by you; you or your
Principal has made a material misrepresentation in the franchise
application; you fail on 3 or more occasions within a 1-year period to
comply with a provision of the Development Agreement; you fail to
comply with the transfer conditions of the Development Agreement;
or if any Franchise Agreement entered into in connection with
Developer’s exercising of its development rights awarded under the
Development Agreement is subject to termination (for whatever
reason) or is terminated (subject to state law).

Franchisee’s obligations on
termination/non-renewal

Section 11, Section
14(D), Section 15

In the event the Development Agreement is terminated prior to its
natural expiration, then the scope of Developer’s post-term non-
compete will include not only the post-term non-compete provision
set forth in Section 17.08 of the Developer’s signed Franchise
Agreements, but also prohibit any involvement with a Competing
Business within the Development Area or a 25-mile radius of that
Development Area.

IAssignment of contract by
franchisor

Section 16(A)

We have the right to assign our rights under the Development
Agreement.

“Transfer” by franchisee —
defined

Section 16(B)

Any transfer in you (if you are an entity) or your rights/obligations
under the Development Agreement.

Franchisor approval of
transfer by franchisee

Section 16(C)

You may not transfer any rights or obligations under the
Development Agreement without our prior written consent.

. |Conditions for franchisor

approval of transfer

Section 16(C)

Conditions of approval include: Developer’s monetary and other
obligations have been satisfied; Developer is not in default of any
provision of any agreement with Franchisor or its affiliates; transferor
signs a general release (subject to state law); transferee meets our
gualifications; transferee signs our then-current form of franchise
agreement; transferee enters into a written assignment and guaranty,
if applicable; Developer pays a transfer fee to Franchisor; and others.

Franchisor’s right of first
refusal to acquire
franchisee’s business

Section 16(E)

If Developer receives and desires to accept any bona fide offer to
transfer an ownership interest in the Development Agreement from a
third party, we shall have the right and option, exercisable within
thirty (30) days after actual receipt of such notification, to send
written notice to Developer that we intend to purchase the
Developer’s interest on the same terms and conditions offered by the
third party. If we elects not to accept the offer within the thirty (30)
day period, Developer shall have a period not to exceed sixty (60)
days to complete the transfer subject to the conditions for approval set
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PROVISION

SECTION IN
DEVELOPMENT
AGREEMENT

SUMMARY

forth in Section 16(C) of the Development Agreement.

Franchisor’s option to
purchase franchisee’s
business

Not Applicable

Not Applicable

Death or disability of
franchisee

Section 16(E)

Upon the death or permanent disability of Developer, the executor,
administrator, conservator or other personal representative of that
person, or the remaining shareholders, partners or members, must
appoint a competent manager that is approved by us within ninety|
(90) days from the date of death or permanent disability (the “90 Day
Period”). During the 90 Day Period, the appointed manager must
attend and successfully complete our training program and enter into
the then-current form of area development agreement or sign a
personal guaranty for any of Developer’s obligations. This this is note
completed within the 90 Day Period, we may immediately appoint a
manager to maintain the operations of Developer’s Boutiques until an
approved assignee is able to assume the management and operation
of the Boutique. We have the right to charge a reasonable fee for
management services and to cease to provide management services at
any time.

Non-competition covenants
during the term of the
franchise

Section 11(B)(1)

Neither you, your principals, guarantors, owners or key employees,
nor any immediate family member of you, your principals,
guarantors, owners or key employees, may: (i) own, operate, or
otherwise be involved with, Competing Business (as defined in the
Development Agreement); (ii) employ or seek to employ any
employees of wus, our affiliates or any other System
franchisee/developer or induce such persons to leave their,
employment; or (iii) divert, or attempt to divert, any prospective
customer to a Competing Business.

Non- competition
covenants

after the franchise is
terminated or expires

Section 11(B)(2)

Section 11(B)(3)

For a period of two (2) years after the termination/expiration/transfer
of your Development Agreement, neither you, your principals,
guarantors, owners, nor any immediate family member of you, your
principals, guarantors, owners, may own, operate or otherwise be
involved with any business that competes with us and is involved in
the licensing or franchising, or establishing of joint ventures for the
operation, of Competing Businesses.

For a period of two (2) years after the termination/expiration/transfer
of your Franchise Agreement, neither you, your principals,
guarantors, owners, nor any immediate family member of you, your
principals, guarantors, owners, may own, operate or otherwise be
involved with and Competing Business: (i) within the Development
Area; (ii) within a 40-mile radius of your Development Area or any
other designated territory or designated area licensed by us to a
Boutique as of the date of expiration/termination of the Development
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PROVISION

SECTION IN
DEVELOPMENT
AGREEMENT

SUMMARY

Agreement through the date you attempt to engage in any
competitive activity prohibited by this Section.

During this two-year period, these parties are also prohibited from: (i)
soliciting business from customers of your former Boutiques; (ii)
contacting any of our suppliers/vendors for a competitive business
purpose; or (iii) subject to and as permitted by applicable state laws,
soliciting any employees of us, our affiliates or any other System
franchisee or developer to discontinue their employment.

Modification of the
agreement

Section 23

Your Development Agreement may not be modified, except by a
writing signed by both parties.

Integration/merger clause

Section 23(G)

Only the terms of the Development Agreement (and ancillary
agreements) and this Disclosure Document are binding (subject to
state law). Any representations or promises outside of the Disclosure
Document and this Agreement may not be enforceable. Nothing in
this Agreement or any related agreement is intended to disclaim the
representations made in this Disclosure Document.

. |Dispute resolution by
arbitration or mediation

Section 21, Section
22

You must first submit all dispute and controversies arising under the
Development Agreement to our management and make every effort
to resolve the dispute internally.

At our option, all claims or disputes arising out of the Development
Agreement must be submitted to non-binding mediation, which will
take place, at our option, in (a) Los Angeles, CA, or (b) our then-
current corporate headquarters. You must notify us of any potential
disputes and we will provide you with notice as to whether we wish
to mediate the matter or not. If the matter is mediated, the parties will
split the mediator’s fees and bear all of their other respective costs of
the mediation (subject to state law).

Choice of forum

Section 22

All claims and causes of action arising out of the Development
Agreement must be brought in the state or, if appropriate, federal
court of general jurisdiction that is closest to Los Angeles, CA or the
city and state where we have notified you in writing we have
established our then-current corporate headquarters (subject to
applicable state law).

. |Choice of law

Section 21(A)

The Development Agreement is governed by the laws of the state of
California without reference to this state’s conflict of laws principles
(subject to state law), except that: (i) any disputes or actions involving
any non-competition covenants set forth in any agreement with us,
including the interpretation and enforcement thereof, must be
governed by the law of the state where the Boutique is located; and
(if) any franchise-specific or franchise-applicable laws of California,
including those related to pre-sale disclosure and the franchise
relationship generally, will not apply to this Agreement or franchise
awarded hereunder unless the awarding of said franchise specifically
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SECTION IN
DEVELOPMENT
PROVISION AGREEMENT SUMMARY

falls within the scope of such California laws, regulations or statutes
without reference to and independent of any reference to this choice
of law provision (subject to state law).

ITEM 18
PUBLIC FIGURES

We do not presently use any public figures to promote our franchises.

ITEM 19
EINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance of a
particular location or under particular circumstances.

Written substantiation for the financial performance representations made in this Item 19 will be made
available to you upon reasonable request.

Some Boutiques have earned these amounts. Your individual results may differ. There is no assurance
you’ll earn as much.

[REMAINDER OF THIS PAGE IS INTENTIONALLY LEFT BLANK]
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GROSS SALES, GROSS PROFIT, WAGES, OTHER OPERATING EXPENSES AND NET PROFIT

FOR 3 SUBSETS OF FRANCHISED LOCATIONS

FOR THE PERIOD FROM JULY 1, 2023 THROUGH JUNE 30, 2024 PRESENTED AS
JULY 1, 2023 THROUGH DECEMBER 31, 2023 AND FROM JANUARY 1, 2024 THROUGH JUNE 30, 2024
(NOTES 1-7, 16)

Table 1
8 Franchised Locations That Opened Between July 1, 2020 And June 30, 2021 (Note 1)

July 1, 2023 through December 31, 2023 (Note 1)

January 1, 2024 through June 30, 2024 (Note 1)

Gross Gross Wages Other Net Gross Gross Wages Other Net
Sales Profit (Note 4) Operating Profit Sales Profit (Note 4) | Operating Profit
(Note 2) (Note 3) Expenses | (Note 6) (Note 2) (Note 3) Expenses | (Note 6)
(Note 5) (Note 5)
Total $5,443,961 | $4,498,365 | $2,891,136 | $1,494,948 | $112,282 Total $6,027,087 | $5,486,375 | $3,221,780 | $1,657,390 | $607,205
Average | $680,495 | $562,296 | $361,392 | $186,868 | $14,035 Average $753.386 | $685.797 | $402.722 | $207.174 | $75.901
(Note 7) (Note 7)
Median | $698,300 | $588,349 | $363,488 | $185,564 | $387 Median $752.059 | $694.224 | $414.652 | $196,821 $73.561
(Note 7) (Note 7)
High $894,974 | $717,693 | $487,878 | $242,176 | $73,754 High $947,197 | $869,429 | $530,387 | $294,166 | $189,044
Low $385,945 | $337,699 | $219,932 $122,292 -$37,891 Low $510,170 | $461,243 | $291,571 | $154,582 $191
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Table 2
13 Franchised Locations That Opened Between July 1, 2021 And June 30, 2022 (Note 1)

July 1, 2023 through December 31, 2023 (Note 1) January 1, 2024 through June 30, 2024 (Note 1)
Gross Gross Wages Other Net Gross Gross Wages Other Net Profit
Sales Profit (Note 4) Operating Profit Sales Profit (Note 4) Operating (Note 6)
(Note 2) (Note 3) Expenses (Note 6) (Note 2) (Note 3) Expenses
(Note 5) (Note 5)
Total $9,232,849 | $7,892,846 | $4,835,667 | $2,417,672 | $639,507 Total $9,455,653 | $8,558,238 | $5,017,609 | $2,531,63 | $1,008,989
9
Average | $710,219 $607,142 $371,974 $185,975 $49,193 Average | $727,358 $658,326 $385,970 $194,741 | $77,615
(Note 7) (Note 7)
Median | $640,397 $516,248 $322,414 $165,964 $42,947 Median | $630,634 $567,799 $314,046 $178,729 | $83,908
(Note 7) (Note 7)
High $986,116 $879,372 $556,099 $262,517 $149,048 High $1,042,240 | $934,295 $559,858 $257,334 | $219,977
Low $467,597 $405,139 $233,370 $125,971 -$37,752 Low $502,212 $449,720 $278,269 $149,473 | -$6,054
Table 3
20 Franchised Locations That Opened Between July 1, 2022 And June 30, 2023 (Note 1)
July 1, 2023 through December 31, 2023 (Note 1) January 1, 2024 through June 30, 2024 (Note 1)
Gross Gross Wages Other Net Profit Gross Sales Gross Wages Other Net
Sales Profit (Note 4) | Operating (Note 6) (Note 2) Profit (Note 4) | Operating Profit
(Note 2) (Note 3) Expenses (Note 3) Expenses | (Note 6)
(Note 5) (Note 5)
Total $9,729,581 | $7,704,931 | $5,089,475 | $2,941,754 | -$326,297 Total $11,645,032 | $10,379,354 | $6,292,292 | $3,475,901 | $611,162
Average | $486,479 | $385,247 | $254,474 | $147,088 -$16,315 Average | $582,252 $518,968 $314,615 | $173,795 | $30,558
(Note 7) (Note 7)
Median | $450,262 | $359,982 | $264,802 | $155,492 -$14,301 Median | $562,377 $492,461 $300,506 | $171,238 | $17,177
(Note 7) (Note 7)
High $1,071,334 | $825,803 | $450,404 | $303,882 $134,960 High $1,156,149 | $1,037,004 | $495,671 | $277,511 $263,823
Low $153,903 | $119,189 | $53,442 $35,933 -$140,396 Low $202,360 $162,421 $122,275 | $110,571 -$84,850

\\Prolaw1\shares\Documents\CAB\17260-9\3328346.docx
2024 THE NOW FDD - FTC
10/17/2024

63




GROSS SALES, GROSS PROFIT, WAGES, OTHER OPERATING EXPENSES AND NET PROFIT

FOR 4 AFFILIATE BOUTIQUES
FOR THE PERIOD FROM JULY 1, 2023 THROUGH JUNE 30, 2024 PRESENTED AS
JULY 1, 2023 THROUGH DECEMBER 31, 2023 AND FROM JANUARY 1, 2024 THROUGH JUNE 30, 2024
(NOTE 8-16)

4 Affiliate-Owned Affiliate Boutiques (Note 8)

Table 4

July 1, 2023 through December 31, 2023 (Note 8)

January 1, 2024 through June 30, 2024 (Note 8)

Gross Gross Imputed Wages Other Net Gross Gross Imputed Wages Other Net
Sales Profit Royalty | (Note 11) | Operating | Profit Sales Profit Royalty | (Note 11) | Operating Profit
(Note 9) | (Note 10) (Note Expenses (Note (Note 9) (Note 10) (Note Expenses (Note
15) (Note 12) 13) 15) (Note 12) 13)
Total $5,551,653 | $4,604,219 | $299,823 | $2,906,243 | $666,595 $731,558 Total $5,866,886 | $4,690,514 | $305,589 | $2,965,354 | $722,703 $696,868
Average | $1,387,913 | $1,289,707 | $74,956 | $726,561 | $166,649 $182,890 Average | $1,466,722 | $1,366,063 | $76,397 | $741,339 $180,676 $174,217
(Note (Note
14) 14)
Median | $1,235,424 | $1,152,567 | $66,009 | $663,089 | $168,866 $147,334 Median | $1,280,190 | $1,195,448 | $66,044 | $657,414 $176,970 $115,563
(Note (Note
14) 14)
High $1,941,585 | $1,805,959 | $108,260 | $970,597 | $180,166 $415,928 High $2,169,593 | $2,026,745 | $115,862 | $1,041,568 | $197,029 $459,026
Low $1,139,220 | $1,047,734 | $59,544 | $609,469 | $148,697 $20,962 Low $1,136,913 | $1,046,611 | $57,639 | $608,959 $171,733 $6,716
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NOTE 1.

There were a total of 60 franchised Boutiques in operation as of the fiscal year ended June 30, 2024. Of the 60
franchised Boutiques, 44 franchised Boutiques were open and in continuous operation for 12-months or
longer as of the fiscal year ended June 30, 2024 and 16 franchised Boutiques first opened for business in the
fiscal year ended June 30, 2024. These 16 franchised Boutiques were excluded from the information
presented in this Item 19.

Two of the 44 franchised Boutiques that were open and in continuous operation for 12-months or longer as
of the fiscal year ended June 30, 2024 had operations that were not typical of a franchised Boutique. We took
over management of these Boutiques in September of 2023 and these Boutiques were excluded from the
information presented in this Item 19.

One of the 44 franchised Boutiques that were open and in continuous operation for 12-months or longer as
of the fiscal year ended June 30, 2024 did not provide us with up-to-date and reliable financial information
for the fiscal year ended June 30, 2024 and this Boutique was excluded from the information presented in this
Item 19.

This Item 19 presents actual historical information we have accumulated from our franchisees for these 41
franchised Boutiques for the period from July 1, 2023 through June 30, 2024 on Gross Sales (as defined in
Note 2), Gross Profit (as defined in Note 3), Wages (as defined in Note 4), Other Operating Expenses (as
defined in Note 5), and Net Profit (as defined in Note 6). All of these franchised Boutiques’ operations are
similar to the franchise offered in this Disclosure Document. All information is unaudited.

For purposes of this Item 19 disclosure, we divided the franchised Boutiques into three subsets (Tables 1, 2
and 3): (i) franchised Boutiques that opened between July 1, 2020 and June 30, 2021 (8 franchised Boutiques);
(i) franchised Boutiques that opened between July 1, 2021 and June 30, 2022 (13 franchised Boutiques); and
(iii) franchised Boutiques that opened between July 1, 2022 and June 30, 2023 (20 franchised Boutiques).

NOTE 2:

For purposes of Tables 1 to 3, “Gross Sales” means the total of all revenues derived from sales of Massage
Services, Memberships, Products and Gift Cards. For the purposes of clarity, this includes Gift Cards sold,
but not yet redeemed. The amounts shown do not conform to standard accounting procedures as Gift Cards
Sales are considered liabilities to our Franchisees and only convert to actual revenue upon redemption.
Gross Sales excludes the amount of bona fide refunds paid to customers and the amount of sales or use taxes
actually paid to any governmental authority.

NOTE 3:

For purposes of Tables 1 to 3, “Gross Profit” means Gross Sales minus Cost of Goods Sold, which includes
items such as massage supplies, linen services, credit card processing fees and product cost.

NOTE 4:

For purposes of Tables 1 to 3, “Wages” means all wages for Massage Therapist, Experience Guides, General
Managers and all associated benefits and taxes associated with employee wages.
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NOTE 5:

For purposes of Tables 1 to 3, “Other Operating Expenses” means all operating expenses associated with
managing your boutique not listed above such as, but not limited to, marketing, technology fees, royalty
fees, insurance office supplies, rent, repairs and maintenance, utilities, gift card redemptions and more.

NOTE 6:
For purposes of Tables 1 to 3, “Net Profit” means Gross Profit less Wages less Other Operating Expenses.
NOTE 7:

For purposes of Tables 1 to 3, “Average” means the aggregate in each category divided by the total number
of franchised Boutiques included in Tables 1 to 3.

For purposes of Tables 1 to 3, “Median” means the midpoint dollar and percentage value in each category
across for all franchised Boutiques included in Tables 1 to 3. The Median for a category with an odd number
of data points will be the center number in that set. The Median for a category with an even number of data
points is determined by taking the mean (average) of the two middlemost values in that category, which is
calculated by adding those two values together and then dividing the aggregate by two.

NOTE &

For the fiscal year ended June 30, 2024, there were a total of 4 Boutiques owned and operated by our Affiliate
(the “Affiliate Boutiques”). All Affiliate Boutiques are included in Table 4. Table 4 includes actual historical
unaudited information we accumulated for the Affiliate Boutiques that were owned and operated by our
Affiliate on June 30, 2024. All Affiliate Boutiques included in Table 4 are located in California. All of these
Affiliate Boutiques’ operations are similar to the franchise offered in this Disclosure Document. All
information is unaudited.

The figures in Table 4 are taken from reports submitted to us by our Affiliate on Gross Sales (as defined in
Note 9), Gross Profit (as defined in Note 10), Wages (as defined in Note 11), Other Operating Expenses (as
defined in Note 12), and Net Profit (as defined in Note 13).

All 4 Affiliate Boutiques included in Table 4 were open and operating for more than one year as of June 30,
2024.

NOTE 9

For purposes of Table 4, “Gross Sales” means the total of all revenues derived from sales of Massage
Services, Memberships, Products and Gift Cards. For the purposes of clarity, this includes Gift Cards sold,
but not yet redeemed. The amounts shown do not conform to standard accounting procedures as Gift Cards
Sales are considered liabilities to our Franchisees and only convert to actual revenue upon redemption.
Gross Sales includes the amount of bona fide refunds paid to customers.
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NOTE 10:

For purposes of Table 4, “Gross Profit” means Gross Sales minus Cost of Goods Sold, which includes items
such as massage supplies, linen services, credit card processing fees and product cost.

NOTE 11

For purposes of Table 4, “Wages” means all wages for Massage Therapist, Experience Guides, General
Managers and all associated benefits and taxes associated with employee wages.

Wages in Los Angeles, California may be higher than in other parts of the United States and should be
accounted for accordingly. In addition, our pay structure for our Massage Therapists, in our Affiliate
Boutiques, is different than any of our franchised Boutiques. We pay a flat hourly rate to our Massage
Therapists, regardless of whether or not they are providing a service, whereas our franchised Boutiques pay
less when a Massage Therapists in not in service. As a result, we have deducted 4% of total payroll related to
3% higher wages and 1% for worker’s compensation.

NOTE 12:

For purposes of Table 4, “Other Operating Expenses” means all operating expenses associated with
operating an Affiliate Boutique not listed above such as, but not limited to, marketing, technology fees,
insurance office supplies, rent, repairs and maintenance, utilities, gift card redemptions and more.

Certain operating expenses of the Affiliate Boutiques have been excluded from Other Operating Expenses in
Table 4 because they pertain to higher costs associated with the 4 Affiliate Boutiques located in California
such as: Insurance Expenses. The 4 Affiliate Boutiques carry a higher level of insurance than the minimum
required under the FDD. These expenses have been adjusted to show $20,000 per year. Certain taxes
associated with being in the City and County of Los Angeles have also been excluded. Costs associated with
employee benefits are excluded due to the unique rules pertaining to benefit offerings and employment
status. Additionally, expenses associated with other unique items have been excluded, including but not
limited to, portable restroom rental, pest control, parking, accounting and legal expenses and charitable
donations. For the period from July 1, 2023 to June 30, 2024, these exclusions range between $16,000 to
$30,000 per Affiliate Boutique. Our Silverlake boutique is also 50% greater square footage than our average
boutique so we adjusted rent downwards by $49,135 annually to more accurately reflect the typical square
footage of a franchised Boutique. Lastly, our Affiliate Boutiques are between 8 and 10 years old. We made
extensive renovations in the past year to bring them up to current brand standards. In 2024, we spent over
$200,000 for all 4 Affiliate Boutiques to do so, but adjusted this expense downward by 50% to more
accurately reflect what 4 typical franchised Boutiques will spend on renovations and remodels each year to
$102,180 for each Affiliate Boutique.

NOTE 13

For purposes of Table 4, “Net Profit” means Gross Profit less Imputed Royalty (defined in Note 15) less
Wages less Other Operating Expenses.
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NOTE 14:

For purposes of Table 4, “Average” means the aggregate in each category divided by the total number of
franchised Boutiques included in Table 4.

For purposes of Table 4, “Median” means the midpoint dollar and percentage value in each category across
for all franchised Boutiques included in Tables 1 to 3. The Median for a category with an odd number of data
points will be the center number in that set. The Median for a category with an even number of data points is
determined by taking the mean (average) of the two middlemost values in that category, which is calculated
by adding those two values together and then dividing the aggregate by two.

NOTE 15:

For purposes of Table 4, based upon Gross Sales of the Affiliate Boutiques, we imputed Royalty Fees that a
franchisee would incur at 6% of Gross Sales in Table 4, which the Affiliate Boutiques did not incur.

Each of the Affiliate Boutiques incurred costs and operating expenses related to marketing, advertising and
technology (included in Other Operating Expenses in the charts above) that a new franchisee must spend for
(i) Brand Fund Contributions and Local Marketing Requirement payments, and (ii) Technology Fees. We did
not estimate or adjust any additional amounts in the Charts disclosed above in this Item 19.

We have no reasonable basis to conclude that there will be material financial and operational differences
between the Affiliate Boutiques and operational franchised outlets, other than the Royalty Fees that a
franchisee would incur.

NOTE 16:

Other than the preceding financial performance representation, we do not make any financial performance
representations. We also do not authorize our employees or representatives to make any such
representations either orally or in writing. If you are purchasing an existing outlet, however, we may
provide you with the actual records of that outlet. If you receive any other financial performance information
or projections of your future income, you should report it to Franchisor’s management by contacting Jason
Post at 8149 Santa Monica Boulevard PMB 298, Los Angeles, California, 90046, the Federal Trade
Commission, and the appropriate state regulatory agencies.
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ITEM 20

OUTLETS AND FRANCHISEE INFORMATION

Table 1
SYSTEM-WIDE OUTLET SUMMARY

FOR FISCAL YEARS 2022 TO 2024

Outlets at the Outlets at the
Outlet Type Year Start of the Year End of the Year Net Change
Franchised
2022 9 23 +14
2023 23 44 +21
2024 44 60 +16
Company-owned*
2022 4 4 0
2023 4 4 0
2024 4 4 0
Total Outlets
2022 13 27 +14
2023 27 48 +21
2024 48 64 +16

*These Boutiques are owned and operated by our affiliate(s).

Table 2

TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS

(OTHER THAN THE FRANCHISOR)
FOR FISCAL YEARS 2022 TO 2024

State Year Number of Transfers
Total 2022 0
2023 0
2024 0
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Table 3

STATUS OF FRANCHISED OUTLETS
FOR FISCAL YEARS 2022 TO 2024

Ceased
Outlets Reacquired | Operations— | Outlets
at Start | Outlets Non- by Other at End

State Year of Year | Opened | Terminations | Renewal | Franchisor Reasons of Year
AZ

2022 1 0 0 0 0 0 1

2023 1 1 0 0 0 0 2

2024 2 0 0 0 0 0 2
CA

2022 0 2 0 0 0 0 2

2023 2 5 0 0 0 0 7

2024 7 2 0 0 0 0 9
CO

2022 1 1 0 0 0 0 2

2023 2 3 0 0 0 0 5

2024 5 0 0 0 0 0 5
FL

2022 0 1 0 0 0 0 1

2023 1 3 0 0 0 0 4

2024 4 1 0 0 0 0 5
GA

2022 0 1 0 0 0 0 1

2023 1 1 0 0 0 0 2

2024 2 1 0 0 0 0 3
IL

2022 1 2 0 0 0 0 3

2023 3 3 0 0 0 0 6

2024 6 1 0 0 0 0 7
LA

2022 0 0 0 0 0 0 0

2023 0 0 0 0 0 0 0

2024 0 1 0 0 0 0 1
MD

2022 0 0 0 0 0 0 0

2023 0 1 0 0 0 0 1

2024 1 1 0 0 0 0 2
NC

2022 1 1 0 0 0 0 2

2023 2 0 0 0 0 0 2

2024 2 1 0 0 0 0 3
NV

2022 1 1 0 0 0 0 2
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Ceased
Outlets Reacquired | Operations— | Outlets
at Start | Outlets Non- by Other at End

State Year of Year | Opened | Terminations | Renewal | Franchisor Reasons of Year

2023 2 0 0 0 0 0 2

2024 2 0 0 0 0 0 2
NJ

2022 0 0 0 0 0 0 0

2023 0 1 0 0 0 0 1

2024 1 0 0 0 0 0 1
OH

2022 0 0 0 0 0 0 0

2023 0 2 0 0 0 0 2

2024 2 0 0 0 0 0 2
OK

2022 0 0 0 0 0 0 0

2023 0 0 0 0 0 0 0

2024 0 1 0 0 0 0 1
OR

2022 0 0 0 0 0 0 0

2023 0 0 0 0 0 0 0

2024 0 3 0 0 0 0 3
SC

2022 0 1 0 0 0 0 1

2023 1 0 0 0 0 0 1

2024 1 0 0 0 0 0 1
TN

2022 1 0 0 0 0 0 1

2023 1 0 0 0 0 0 1

2024 1 1 0 0 0 0 2
TX

2022 2 4 0 0 0 0 6

2023 6 1 0 0 0 0 7

2024 7 2 0 0 0 0 9
VA

2022 1 0 0 0 0 0 1

2023 1 0 0 0 0 0 1

2024 1 0 0 0 0 0 1
WA

2022 0 0 0 0 0 0 0

2023 0 0 0 0 0 0 0

2024 0 1 0 0 0 0 1
Total

2022 9 14 0 0 0 0 23

2023 23 21 0 0 0 0 44
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Ceased
Outlets Reacquired | Operations— | Outlets
at Start | Outlets Non- by Other at End
State Year of Year | Opened | Terminations | Renewal | Franchisor Reasons of Year
2024 44 16 0 0 0 0 60
Table 4
STATUS OF COMPANY-OWNED OUTLETS
FOR FISCAL YEARS 2022 TO 2024
Outlets
Reacquired Outlets Sold | Outlets at
Outlets at Outlets from Outlets to End of
State Year Start of Year Opened Franchisees Closed Franchisees the Year
CA
2022 4 0 0 0 0 4
2023 4 0 0 0 0 4
2024 4 0 0 0 0 4
Total
2022 4 0 0 0 0 4
2023 4 0 0 0 0 4
2024 4 0 0 0 0 4
Table 5
PROJECTED OPENINGS
AS OF JUNE 30, 2024
Projected New Projected New
Franchise Agreement Signed Franchised Units Company-Owned
State But Unit Not Yet Open Opening Units
AZ 1 1 0
CA 6 4 0
FL 3 2 0
GA 3 3 0
IL 1 1 0
Ml 1 1 0
NJ 3 2 0
NV 1 1 0
NC 3 3 0
OH 1 0 0
SC 1 0 0
TX 2 1 0
Total 24 18 0

A list of the names, addresses and telephone numbers of our current franchisees as of June 30, 2024, as well
as a list of the names, addresses and telephone numbers of our franchisees who have had a franchise
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terminated, canceled, not renewed or otherwise voluntarily or involuntarily ceased to do business under the
franchise agreement as of June 30, 2024 or who have not communicated with us within 10 weeks of June 30,
2024, are attached as Exhibit E.

If you buy the franchise offered in this disclosure document, your contact information may be disclosed to
other buyers when you leave the franchise system.

In the last three fiscal years, we have not required franchisees to enter into any confidentiality agreements
that restrict their ability to speak openly about their experience with our franchise system.

There are no trademark-specific franchisee organizations that require disclosure under this Item.

ITEM 21
EINANCIAL STATEMENTS

Attached as Exhibit F is our audited financial statements as of June 30, 2022, June 30, 2023, and June 30, 2024.
Ouir fiscal year end is June 30t,

ITEM 22
CONTRACTS

Copies of the following contracts or documents are also attached as Exhibits to the Disclosure Document that
you may be required to execute in connection with your franchise purchase:

Exhibit B Franchise Agreement (and Exhibits)
Exhibit C Development Agreement (and Exhibits)

Exhibit | State Specific Addenda (if and as applicable)
Exhibit G Confidentiality and Non-Disclosure Agreement (if and as required)
Exhibit H Sample Form of General Release Agreement (example only)
Exhibit J Promissory Note (if and as applicable)
Exhibit K Commercial Security Agreement (if and as applicable)
Exhibit L Recourse Guaranty (if and as applicable)

ITEM 23

RECEIPTS

A receipt in duplicate is attached to this Disclosure Document as Exhibit N. You should sign both copies of
the receipt. Keep one copy for your own records and return the other signed copy to us at: Attn: Franchise
Administration, ¢/o The Now Franchise, LLC, 8149 Santa Monica Boulevard PMB 298, Los Angeles,
California, 90046.
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EXHIBIT A TO FRANCHISE DISCLOSURE
DOCUMENT

LIST OF STATE ADMINISTRATORS

LIST OF AGENTS FOR SERVICE OF PROCESS

The Now Franchise FDD (2024)



LIST OF STATE ADMINISTRATORS

California

Department of Financial Protection and
Innovation

320 West 4th Street, Suite 750

Los Angeles, California 90013
1-866-275-2677

Florida

Florida Department of Agriculture &
Consumer Services

Division of Consumer Affairs

PO Box 6700

Tallahassee, Florida 32314-6700

Hawaii

Business Registration Division

Securities Compliance Branch

Department of Commerce & Consumer Affairs
335 Merchant Street

Honolulu, Hawaii 96813

lllinois

Office of Attorney General
Franchise Division

500 South Second Street
Springfield, lllinois 62706

Indiana

Secretary of State

Franchise Section

Indiana Securities Division

302 West Washington, Room E-111
Indianapolis, Indiana 46204

Maryland
Office of the Attorney GeneralDivision of

Securities
200 St. Paul Place
Baltimore, Maryland 21202-2020
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Michigan

Michigan Department of Attorney General
Consumer Protection Division

Franchise Section 525

W. Ottawa Street

G. Mennen Williams Building, 1st Floor
Lansing, Michigan 48913

Minnesota

Department of Commerce

85 7th Place East, Suite 280

St. Paul, Minnesota 55101-2198

Nebraska

Nebraska Department of Banking and Finance
Bureau of Securities

1526 K Street, Suite 300

PO Box 95006

Lincoln, NE 68508

New York

NYS Department of Law
Investor Protection Bureau
28 Liberty Street, 21st Floor
New York, NY 10005 (212)
416-8285

North Dakota

North Dakota Securities Department
600 East Boulevard Avenue

State Capitol — 5th Floor, Dept. 414
Bismarck, North Dakota 58505-0510
(701) 328-4712

Kentucky
Commonwealth of Kentucky Office of the

Attorney GeneralConsumer Protection Division
1024 Capital Center Drive
Frankfort, Kentucky 40601



Rhode Island

Division of Securities

Department of Business Regulation
John O. Pastore Center, Building 68-2
1511 Pontiac Avenue

Cranston, Rhode Island 02920

South Dakota

Department of Labor and Regulation
Division of Securities

124 S. Euclid Ave., Suite 104

Pierre, South Dakota 57501

Texas

Statutory Document Section
Secretary of State

P.O. Box 13550

Austin, Texas 78711
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Virginia

State Corporation Commission

Division of Securities and Retail Franchising
First Floor

1300 East Main Street

Richmond, Virginia 23219

Washington
Department of Financial Institutions

Securities Division
150 Israel Road SW
Tumwater, Washington 98501

Wisconsin

Department of Financial Institutions
Division of Securities

201 W. Washington Avenue, Suite 300
Madison, Wisconsin 53703



LIST OF AGENTS FOR SERVICE OF PROCESS

California

Commissioner of Financial Protection and
Innovation

Department of Financial Protection and
Innovation 320 West 4th Street, Suite 750
Los Angeles, CA 90013

1-866-275-2677

Hawaii
Commissioner of Securities of the State of
Hawaii

Department of Commerce and Consumer Affairs

Business Registration Division
Securities Compliance Branch

335 Merchant Street, Room 203
Honolulu, Hawaii 96813

lllinais

Attorney General of the State of Illinois
500 South Second Street

Springfield, Illinois 62706

Indiana

Secretary of State

302 West Washington, Room E-111
Indianapolis, Indiana 46204

Kentucky
Commonwealth of Kentucky

Office of the Attorney General
Consumer Protection Division
1024 Capital Center Drive
P.O. Box 2000

Frankfort, Kentucky 40602

Maryland

Maryland Securities Commissioner
200 St. Paul Place

Baltimore, Maryland 21202-2020

Michigan

Michigan Department of Attorney General
Consumer Protection Division

Franchise Section 525

W. Ottawa Street

G. Mennen Williams Building, 1st Floor
Lansing, Michigan 48913

\\Prolaw1\shares\Documents\MA\17260-5\3328326.docx
2024 THE NOW FDD

LIST OF STATE ADMINISTRATORS AND AGENTS FOR SERVICE OF PROCESS

Minnesota

Commissioner of Commerce
Department of Commerce

85 7th Place East, Suite 280

St. Paul, Minnesota 55101-2198

Nebraska

Nebraska Department of Banking and Finance

Bureau of Securities
1526 K Street, Suite 300
PO Box 95006

Lincoln, Nebraska 68508

New York

Secretary of State

99 Washington Avenue
Albany NY, 12231

North Dakota

Securities Commissioner

North Dakota Securities
Department600 East Boulevard
Avenue

State Capitol — 5th Floor Dept. 414
Bismarck, North Dakota 58505-0510
(701) 328-4712

Rhode Island

Division of Securities

Department of Business Regulation
John O. Pastore Center, Building 68-2
1511 Pontiac Avenue

Cranston, Rhode Island 02920

South Dakota

Director of the Division of Securities
Department of Labor and Regulation
124 S. Euclid Ave., Suite 104

Pierre, South Dakota 57501

Texas

Statutory Documents Section
Secretary of State

P.O. Box 13550

Austin, Texas 78711



Virginia

Clerk of the State Corporation Commission
1st Floor

1300 East Main Street

Richmond, Virginia 23219

Washington
Department of Financial Institutions

Securities Division
150 Israel Road SW
Tumwater, Washington 98501

Wisconsin

Administrator

Division of Securities

Department of Financial Institutions
201 W. Washington Avenue, Suite 300
Madison, Wisconsin 53703
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THE NOW FRANCHISE, LLC
FRANCHISE AGREEMENT

THIS FRANCHISE AGREEMENT (the “Agreement”) is made and entered into on
(“Effective Date”), by and between: (i) THE NOW FRANCHISE, LLC, a Delaware limited liability company
with its principal place of business at 8149 Santa Monica Boulevard PMB 298, Los Angeles, California 90046
(the “Franchisor™); and (ii) , @ (resident of) (corporation organized in) (limited
liability company organized in) with a business address at
(the “Franchisee™).

RECITATIONS

A Franchisor and its affiliate, as a result of the expenditure of time, skill, effort, and money, have
developed and own a unique system (the “System”) related to the establishment, development, opening,
and operation of a massage Boutique business (each, a “Boutique™) that actively promotes, offers and
provides massage therapy sessions that are conducted from a seated or lie-down position by Boutique
personnel that are licensed to provide massage services (each, “Massage Therapist”), as well as herbal
therapy, crystal healing, and other spa-associated services Franchisor authorizes (collectively, the
“Approved Services”), and certain associated beauty and/or relaxation products for the home, body or
otherwise and any other products Franchisor authorizes Franchisee to sell at retail from the Boutique (the
“Approved Products™), all while utilizing the then-current proprietary marks Franchisor designates that
currently includes THE NOW mark (the “Proprietary Marks”).

B. Franchisor’s System is comprised of various proprietary and, in some cases, distinguishing elements
such as: proprietary methodology and procedures for the establishment and operating procedures of the
Franchised Business; instructions and System standards regarding the methodology used in providing
certain of the Approved Services, as well as offering and selling certain Approved Products; existing
relationships with suppliers of certain of the Approved Products, as well as various items and services you
will need to purchase and/or utilize in connection with the establishment and/or ongoing operation of the
Franchised Business; site selection guidelines and criteria, as applicable, for the Franchised Business;
standards and specifications for the design, layout and construction of the interior and exterior of a typical
Boutique; standards and specifications associated with trade dress and décor of a typical Boutique;
standards and specifications for the furniture, fixtures and/or equipment located within the Franchised
Business; established relationships with approved or designated suppliers for certain inventory and other
supplies/ingredients necessary to provide the Approved Services; and standards and specifications for
advertising, bookkeeping, sales and other aspects of operating a Franchised Business. Franchisor may
change, improve, further develop, or otherwise modify the System from time to time, as Franchisor deems
appropriate in Franchisor’s discretion.

C. The System and Boutiques are identified by Franchisor’s Proprietary Marks, including its current
principal marks THE NOW and NOW MASSAGE, as well as certain other trade names, trademarks, service
marks and trade dress, all of which Franchisor owns or has obtained a license to use and license others to
use in connection with the System. The parties agree and acknowledge that Franchisor has established
substantial goodwill and business value in its Proprietary Marks, expertise, and System.

D. Franchisor is in the business of granting qualified individuals and entities a franchise for the right to
independently own and operate a single Boutique utilizing the Proprietary Marks and System at a location
that Franchisor approves in writing.
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E. Franchisee recognizes the benefits derived from being identified with Franchisor, appreciates and
acknowledges the distinctive and valuable significance to the public of the System and the Proprietary
Marks, and understands and acknowledges the importance of Franchisor’s high and uniform standards of
quality, appearance, and service to the value of the System.

F. Franchisee desires to acquire a franchise for the right to operate a single franchised Boutique from an
approved location, and has submitted an application to obtain such a franchise from Franchisor.

G. Franchisor is willing to grant Franchisee the right to operate a Boutique based on the representations
contained in the franchise application and subject to the terms and conditions set forth in this Agreement.

AGREEMENT

NOW THEREFORE, in consideration of the foregoing recitals and other good and valuable consideration,
the receipt and sufficiency of which is hereby mutually acknowledged, the parties hereto, intending to be
legally bound, do hereby agree as follows:

1. ACKNOWLEDGEMENTS AND REPRESENTATIONS OF FRANCHISEE

A Any and all applications, financial statements, and representations submitted to Franchisor by
Franchisee, whether oral or in writing, were complete and accurate when submitted and are complete and
accurate as of the date of execution of this Agreement unless the same has been otherwise amended in
writing. Franchisee states that he/she is not presently involved in any business activity that could be
considered competitive in nature, unless heretofore disclosed to Franchisor in writing.

B. Franchisee represents and warrants that Franchisee (i) is not a party to or subject to any order or
decree of any court or government agency which would limit or interfere in any way with the performance
by Franchisee of the obligations under this Agreement and that Franchisee is not a party, and (ii) has not
within the last ten (10) years been a party, to any litigation, bankruptcy, or legal proceedings other than
those heretofore disclosed to Franchisor in writing.

C. Franchisee agrees and acknowledges that: (i) Franchisor may enter into franchise agreements with
other franchisees that may contain provisions, conditions, and obligations that differ from those contained in
this Agreement, including without limitation, franchise agreements for the operation of a Boutique
(franchised or otherwise); and (ii) the existence of different forms of agreement and the fact that Franchisor
and other franchisees may have different rights and obligations does not affect the parties’ duty to comply
with the terms of this Agreement.

2. GRANT OF FRANCHISE

A Grant of Franchise. Franchisor hereby grants Franchisee, subject to the terms, conditions, and
obligations of this Agreement, a non-exclusive right and license to use the Proprietary Marks and receive the
other benefits of the System in connection with the establishment and operation of a single franchised
Boutique (the “Franchised Business”).

B. Approved Premises. The Franchised Business must be operated from a single location that
Franchisor reviews and approves in writing (the “Premises”).
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i If the parties have not agreed on a Premises as of the date this Agreement is executed,
Franchisor will designate a general marketing area (the “Site Selection Area”) on the data sheet attached to
this Agreement as Exhibit A (the “Data Sheet”) wherein Franchisee must locate and secure the Premises as
detailed in Section 6(A) of this Agreement.

ii. Franchisee acknowledges and agrees that: (i) it does not have any territorial rights within
the Site Selection Area; (ii) Franchisor may permit other new franchisees to search for the location of their
franchised Boutique within the same Site Selection Area that is assigned to Franchisee under this Agreement
if Franchisor determines that the Site Selection Area is large enough to contain additional franchises; and (iii)
potential locations for each franchised Boutique, and resulting Designated Territories (as defined below),
within the Site Selection Area will be reviewed and rejected/granted on a first-to-propose basis.

iii. Once the Franchisor approves the Premises of the Franchised Business, the location will be
set forth in the Data Sheet.

C. Relocation of Premises. Franchisee may only use the Premises to operate the Franchised Business.
Franchisee may not relocate the Franchised Business to any location other than the Premises without
Franchisor’s prior written consent, which Franchisor will not unreasonably withhold, provided: (i)
Franchisee secures an alternate location for the Franchised Business within the Designated Territory (as
defined below) that meets Franchisor’s then-current site selection criteria for the premises of the Franchised
Business; and (ii) Franchisee pays Franchisor a relocation fee amounting to One Thousand Dollars ($1,000)
plus the costs and expenses Franchisor incurs in connection with evaluating and approving the relocation
request.

D. Designated Territory. Upon locating and securing a Premises, Franchisor will designate a
geographical area surrounding the Premises wherein Franchisor will not open or establish, or license a third
party the right to open or establish, another Boutique from a physical location that utilizes the System and
Proprietary Marks (the “Designated Territory”), for so long as Franchisee is in compliance with this
Agreement. The boundaries of the Designated Territory once determined by Franchisor, if any, will be set
forth in the Data Sheet.

E. Rights Not Granted. Franchisee acknowledges and agrees that this Agreement does not afford
Franchisee any rights or options to open any additional Boutiques and that Franchisee does not have any
right to sub-license or subfranchise any of the rights granted hereunder. Franchisee may not use the
Proprietary Marks or System for any purpose other than promoting and operating the Franchised Business
at the Premises. Franchisor will have sole discretion as to whether it decides to grant Franchisee the right to
open any additional Boutiques, each of which will be governed by a separate form of Franchisor’s then-
current franchise agreement.

F. Reservation of Rights. Notwithstanding anything contained in this Agreement, Franchisor and its
parent/affiliates reserve the exclusive right to conduct the following activities under the Franchise
Agreement and/or Development Agreement (as appropriate): (i) establish and operate, and license any third
party the right to establish and operate, other Boutiques and Franchised Businesses using the Marks and
System at any location outside of Franchisee’s Designated Territory(ies) and, if applicable, Development
Areg; (i) market, offer and sell products and services that are similar to the products and services offered by
the Franchised Business under a different trademark or trademarks at any location, within or outside the
Designated Territory(ies) and, if applicable, the Development Area; (iii) use the Marks and System, as well
as other such marks Franchisor designates, to distribute any Approved Products and/or Approved Services
in any alternative channel of distribution, within or outside the Territory(ies) and Development Area
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(including the Internet, mail order, catalog sales, toll-free numbers, wholesale stores, etc.), as further
described below; to (a) acquire, merge with, be acquired by, or otherwise affiliate with, any other company,
and (b) have Franchisor or any successor/acquiring entity own and operate, and franchise or license others to
own and operate, any business of any kind, including, without limitation, any business that offers products
or services the same as or similar to the Approved Products and Approved Services (but under different
marks), within or outside Franchisee’s Designated Territory(ies) and, if applicable, Development Area; (v)
market, offer and provide the Approved Services directly to personnel in their respective residence, office or
other location of choice and not from a physical location, anywhere inside or outside of the Designated
Territory; (vi) own and operate Boutiques in “Non-Traditional Locations” including, but not limited to,
airports, malls, any captive venue that requires a ticket or other membership to access, military bases,
academic institutions, hospitals, sports arenas and stadia, train stations, casinos, both within or outside
Franchisee’s Designated Territory(ies) and, if applicable, Development Area; and (vii) use the Marks and
System, and license others to use the Marks and System, to engage in any other activities not expressly
prohibited in Franchisee’s Franchise Agreement and, if applicable, Franchisee’s Development Agreement.

G. Modification of System. Franchisor reserves the right to supplement, revise or otherwise modify
the System or any aspect/component thereof, and Franchisee agrees to promptly accept and comply with
any such addition, subtraction, revision, modification or change and make such reasonable expenditures as
may be necessary to comply with any change that Franchisor makes to the System.

3. TERM AND RENEWAL

A Initial Term. Unless previously terminated pursuant to this Agreement, the term of this Agreement
shall be for a period of ten (10) years (“Initial Term”) commencing as of the Opening Date (see Exhibit A,
Data Sheet).

B. Renewal Requests and Conditions. Franchisee may submit a request to renew this Agreement for
up to two (2) additional, consecutive terms of ten (10) years each, and must provide each request to renew
no less than six (6) months and no more than twelve (12) months prior to the end of the then-current term.
Failure to provide such notice to Franchisor will be deemed an indication that Franchisee does not wish to
renew the franchise relationship. Franchisor shall not unreasonably withhold its approval of such requests
for renewal, provided Franchisee complies with the following conditions:

1. At the time the renewal request is made, Franchisee is not in default of any provision of this
Agreement, any amendment thereof or successor hereto, or any other agreement between Franchisee and
Franchisor or the landlord of the Premises. Franchisee must also have complied with the terms and
conditions of all the foregoing agreements during the term of this Agreement, as Franchisor determines in its
reasonable discretion.

2. All obligations owed by Franchisee to Franchisor, its affiliates and landlord of the Premises
must have been satisfied at the time of the renewal request, and must have been timely performed
throughout the term of this Agreement.

3. Franchisee must execute Franchisor’s then-current form of franchise agreement, which may
contain materially different terms and conditions from those contained in this Agreement, within thirty (30)
days of the date Franchisee is provided with Franchisor’s then-current form of franchise agreement.

4, Franchisee pays Franchisor a renewal fee amounting to Ten Thousand Dollars ($10,000.00)
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at least ninety (90) days prior to the expiration of the then-current term.

5. Franchisee executes a general release under seal, in a form satisfactory to Franchisor, of any
and all claims it may have against Franchisor and its officers, directors, shareholders, and employees in their
corporate and individual capacities, including without limitation, all claims arising under any federal, state,
or local law, rule, or ordinance.

6. Franchisee must have participated in and supported the training procedures, purchasing,
marketing, advertising, promotional, and other operational and training programs recommended or
provided by Franchisor to the satisfaction of Franchisor.

7. Franchisee or transferee agrees, at its sole cost and expense, to re-image, renovate, refurbish,
and modernize the Premises and Boutique within the time frame required by Franchisor, including the
design, equipment, signs, interior and exterior décor items, displays, inventory assortment and depth,
fixtures, furnishings, trade dress, color scheme, presentation of trademarks and service marks, supplies, and
other products and materials, as necessary to meet Franchisor’s then-current System standards,
specifications, and design criteria for a newly-opened System Boutique.

4., FEES AND PAYMENTS

A Overview of Fees and Amounts Payable by Franchisee. In consideration of the rights and license
granted herein, Franchisee agrees and acknowledges that it must pay the following amounts to Franchisor

or, as noted below, the supplier that Franchisor designates or approves in writing (each, an “Approved
Supplier”):

1. Initial Franchise Fee. Upon execution of this Agreement, Franchisee must pay Franchisor an initial
franchise fee amounting to Sixty Thousand Dollars ($60,000.00) (the “Initial Franchise Fee”), which fee shall
be deemed fully earned and non-refundable under any circumstances upon payment.

2. Initial Training Fee. Franchisee must pay Franchisor a fee of $15,000 (the “Initial Training Fee”) as
consideration for the pre-opening training program that Franchisee is required to complete prior to opening
the Franchised Business (the “Initial Training Program’) comprised of (a) training that Franchisee and any
designated manager of the franchised Boutique must complete at Franchisor’s then-current training location
(the “Corporate Training”), and (b) certain on-site training and assistance that is provided by Franchisor’s
personnel on-site at the Premises prior to and/or around the time the Franchised Business is scheduled to
open (the “Initial On-Site Training”) and which Franchisee and all prospective Massage Therapists and
initial personnel of the Franchised Business must participate in and complete (the “Franchisee Training
Team”). The Training Fee is due upon execution of the Franchise Agreement and is not refundable under
any circumstances.

3. Royalty Fee. Franchisee must pay Franchisor an ongoing royalty fee amounting to the greater of (a)
6% of the Gross Sales of Franchisee’s Franchised Business, or (b) a minimum of $2,500 per month
(collectively, the “Royalty” or “Royalty Fee™).

a. Franchisor will waive the minimum Royalty due hereunder during the 12- month period
following the earlier of (a) the date the Franchised Business is actually opened, and (b) the date Franchisee is
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required to open the Franchised Business hereunder or, if applicable, under any form of area development
agreement that Franchisee has executed in connection with the Franchised Business.

b. In the event the Royalty Fees paid to Franchisor in connection with a given month of
Boutique operations does not amount to at least $2,500, then Franchisor will have the right to collect a
shortfall payment via Franchisee’s EFT account (discussed more fully below in this Section) amounting to (a)
$2,500, less (b) the Royalty Fees actually paid to Franchisor in connection with the Franchised Business in
connection with that month of operations.

C. The Royalty Fee, as well as all other recurring fees described in this Agreement, may be
collected or remitted directly to Franchisor using any of the methods described more fully in Section 4(B) of
this Agreement.

4. Fund Contribution. Franchisee must contribute to the brand development fund that Franchisor
establishes for purposes of marketing, advertising, promoting and otherwise developing the System,
Proprietary Marks and/or brand generally (the “Fund”) in an amount equal to two percent (2%) of the Gross
Sales of the Franchised Business (the “Fund Contribution”).

5. Digital Marketing Requirement. Franchisor reserves the right to collect $17,500 upon execution of this
Agreement and thereafter Franchisee must pay a minimum of $1,500 of Franchisee’s monthly “Local
Marketing Requirement”, as described more fully in Section 9 of this Agreement, as consideration for (a)
digital marketing management and placement services that Franchisor as Franchisor determines appropriate
and in accordance with Franchisor’s then-current System practices, standards and specifications (the “Digital
Marketing Requirement”). The Digital Marketing Requirement will commence when Franchisee acquires a
Certificate of Occupancy in connection with the Premises of the Franchised Business, unless Franchisor
agrees otherwise in writing.

6. Technology Fee. Franchisee must pay Franchisor or its Approved Supplier a technology fee in
connection with technology products or services Franchisor determines to (a) associate or utilize in
connection with the System, and (b) use the Technology Fee to cover all or certain portion of the
corresponding costs (the “Technology Fee”).

7. Merchant Processing Fee. Franchisee must pay Franchisor or its Approved Supplier the then-current
merchant processing fee in connecting with merchant processing and other services (the “Merchant
Processing Fee”).

8. All Other Amounts Due in Connection with the Franchised Business. In addition to the specified fees and
amounts above, Franchisee will be required to pay or expend in connection with: (i) the local advertising and
promotion of the Franchised Business via Franchisee’s local marketing requirement set forth in Section 9 of
this Agreement (the “Local Marketing Requirement”); (ii) any and all ongoing training or tuition fees
described herein; (iii) building out and constructing the Franchised Business, including all initial inventory
and suppliers necessary to commence operations; (iv) a monthly music licensing fee; and (v) the items and
services that Franchisee will be required to obtain and/or maintain throughout the term of this Agreement in
accordance with Franchisor’s System standards and specifications. Franchisor may require Franchisee to
purchase any of the foregoing items or services from Franchisor, its affiliate or any other Approved Supplier.

B. Method of Payment; EFT Account Authorization.

1. Payment Collection Methods. Franchisor reserves the right to collect any and all fees described
in Section 4(A) that are not paid upon execution of the Franchise Agreement via any method that Franchisor
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determines appropriate, including without limitation: (i) by collecting the amounts owed directly through
the business management software, point-of-sale (“POS”) and/or payment processing software that
Franchisor designates for use in connection with the Franchised Business before the balance of any Gross
Sales collected via such software is remitted to Franchisee; and/or (ii) via an electronic funds transfer
program (the “EFT Program”) under which Franchisor automatically deducts all payments owed to
Franchisor under this Agreement, or any other agreement between Franchisee and Franchisor or its affiliates,
from the bank account Franchisee provides to Franchisor for use in connection with EFT Program (the “EFT
Account”).

2. EFT Program Participation. In the event any amounts are collected from or remitted to
Franchisee via an EFT Program, Franchisee must immediately deposit all revenues from operation of the
Franchised Business into this bank account immediately upon receipt, including cash, checks, and credit card
receipts. At least ten (10) days prior to opening the Franchised Business, Franchisee shall provide Franchisor
with: (i) Franchisee’s bank name, address and account number; and (ii) a voided check from such bank
account. Contemporaneous with the execution of this Agreement, Franchisee shall sign and provide to
Franchisor and Franchisee’s bank, all documents, including Franchisor’s form of EFT Authorization Form
attached as Exhibit D to this Agreement, necessary to effectuate the EFT Program and Franchisor’s ability to
withdraw funds from such bank account via electronic funds transfer. Franchisee shall immediately notify
Franchisor of any change in Franchisee’s banking relationship, including any change to the EFT Account.

C. Franchisor’s Right to Access Required Software and Other Computer System Components.
Franchisor may, without notice to Franchisee, have the right to independently and remotely access and view

and access any (a) business management, POS, payment processing or other software that Franchisor
requires or designates for use in connection with the Franchised Business, and/or (b) any other component of
the computer system Franchisor requires for use in connection with the Franchised Business (collectively, the
“Computer System”) operations (collectively, the “Required Software”) via the Internet or other electronic
means or by visiting the Boutique, in order to obtain Gross Sales and other available information that
Franchisor reasonably requests about the Franchised Business. Franchisee must obtain and use the
Computer System hardware, software and other components that Franchisor prescribed for use in
connection with the Franchised Business, and utilize and participate in any intranet/extranet that Franchisor
establishes in connection with the System.

D. Gross Sales Definition. For purposes of this Agreement, the “Gross Sales” means the total revenue
and receipts derived from the operation of by the Franchised Business, including, but not limited to, all (a)
revenue generated from the sale and provision of massage services, membership fees, fees for optional
member services and charges, gift card sales, and revenue derived from sales of other Approved Services
and/or Approved Products via the Franchised Business, and (b) proceeds from any business interruption
insurance that Franchisee collects in connection with any inability to operate the Franchised Business,
whether such revenues are evidenced by cash, check, credit, charge, account, barter or exchange. “Gross
Sales” does not include (a) tips paid to Massage Therapists directly by clientele, whether by cash or credit
card, that is not paid to the Franchised Business, and (b) the sale of products or services for which refunds
have been made in good faith to customers or any reduction in revenue due to coupon or promotional sales.,
and (c) sales tax or other taxes collected from customers by Franchisee and paid directly to the appropriate
taxing authority.
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E. Right to Modify Payment Interval. The parties agree and acknowledge that Franchisor may
designate and subsequently modify the interval at which it collects Franchisee’s Royalty Fee, Fund

Contribution and other recurring fees under this Agreement upon written notice. In such event, Franchisee’s
reporting obligations may also be modified by Franchisor accordingly.

F. Late Payments; Non-Sufficient Funds or Dishonored Check. If any payment due under this
Agreement is not received by Franchisor by the scheduled date due, Franchisee shall be in default under this

Agreement. If any payment is overdue, interest begins to accrue on the due date of any payment that has not
been timely received or is not paid in full. Franchisee shall pay interest to the Franchisor, in addition to the
overdue amount, at a rate of the greater of (a) 1.5% per month (18% per year), or (b) highest commercial
contract interest rate applicable laws permit. Franchisee must pay Franchisor $100 if a check that Franchisee
provides to Franchisor is dishonored by the bank or if Franchisee’s EFT Account does not have sufficient
funds to cover amounts owed to Franchisor under the Franchise Agreement.

G. Taxes Owed by Franchisee. No payments to be made to Franchisor by Franchisee, whether for
royalties, advertising, merchandise, special programs, or otherwise, may be reduced on account of the
imposition by any federal, state, or local authority of any tax, charge, or assessment, or by any claim
Franchisee may have against Franchisor. All taxes, charges, or assessments shall be paid by Franchisee to the
taxing authorities when due, in addition to the amounts due to Franchisor. Franchisor shall be responsible
for all taxes, charges, or assessments that are assessed and accessible under applicable law against Franchisor
by a relevant taxing authority in connection with the revenue the Franchisor actually collects and receives
from Franchisee in connection with this Agreement.

H. Inability to Operate Franchised Business. If Franchisee is unable to operate the Franchised Business
due to damage or loss to the Premises caused or created by a casualty, act of God, condemnation, or other
condition over which Franchisee has no control, then Franchisor, in its sole determination, may elect to
waive the Royalty Fee for a period no greater than one hundred twenty (120) days commencing with the
month in which the Franchisee gives Franchisor notice of the damage or loss.

I Security Interest. Franchisee hereby grants to Franchisor a security interest in all of Franchisee’s
interests in the real estate where the franchise is located (if Franchisee purchases its Premises), and all
improvements to that real estate if the Franchised Business. Franchisee further grants to Franchisor a security
interest in all furniture, furnishings, equipment, fixtures, inventory, and supplies located at or used in
connection with the Franchised Business, whether now or hereafter leased or acquired, together with all
attachments, accessions, accessories, additions, substitutions, and replacements therefore, as well as all cash
and non-cash proceeds derived from insurance, the disposition of any such collateral to secure payment and
performance of all debts, liabilities, and obligations of any kind of Franchisee to Franchisor under this
Agreement, whenever and however incurred, any promissory note given by Franchisee to Franchisor, or any
other agreement between them. Franchisee hereby authorizes Franchisor to file and record all financing
statements, financing statement amendments, continuation financing statements, fixture filings, and other
documents necessary or desirable to evidence, perfect, and continue the priority of the security interests
granted herein. Franchisee agrees and understands that it must promptly execute and deliver any such
documents to Franchisor upon request. Franchisor will agree to subordinate its security interest to any
security interest of a lender that provides Franchisee purchase money financing to acquire assets and/or
leased equipment required to start the Franchised Business, if the secured party agrees with Franchisor in
writing that in the event of any default by Franchisee, Franchisor shall have the right at Franchisor’s option
to be substituted as obligor to the secured party and to cure any default.
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5. DUTIES OF FRANCHISOR

A Initial Training Program. Subject to Franchisee’s payment of all initial amounts owed to Franchisor
upon execution of the Franchise Agreement, Franchisor shall offer and make available an initial training
program (the “Initial Training Program”) for up to three (3) persons designated by Franchisee tuition-free,
provided these individuals attend at the same time. One of the trainees must be Franchisee (or one of
Franchisee’s principals responsible for the Franchised Business if Franchisee is an entity) and, if applicable,
the other attendee must be Franchisee’s designated manager that will be responsible for the day to day
management of the Franchised Business (the “Boutique Manager”). The Initial Training Program will be
conducted at Franchisor’s corporate training location or other Boutique that Franchisor designates, subject to
the schedules and availability of Franchisor’s training personnel. Franchisor will provide the Initial Training
Program to additional owners of Franchisee or managers of the Franchised Business (subject to the
availability of Franchisor’s staff), provided Franchisee pays Franchisor its then-current initial training fee for
each individual that attends in addition to the first three (3) persons (as well as any expenses incurred).
Franchisor will provide the Initial Training Program to additional owners of Franchisee or managers of the
Franchised Business (subject to the availability of Franchisor’s staff), provided Franchisee pays Franchisor its
then-current initial training fee for each individual that attends in addition to the first three (3) persons (as
well as any expenses incurred).

B. Replacement Personnel Training. Franchisor will also provide the Initial Training Program to any
replacement personnel or those who attend but fail to complete the program as well, provided Franchisee
pays Franchisor’s then-current initial training fee (as well as any costs and expenses incurred).

C. Additional and Refresher Training. Franchisor may, as it deems appropriate in its discretion,
develop additional and refresher training courses, and require Franchisee and its management to attend
such courses. Franchisor may require Franchisee and its designated attendees to pay its then-current training
tuition fee in connection with attending additional/refresher training (in addition to Franchisee’s obligation
to pay for any expenses incurred). Franchisor will not require Franchisee and its management to attend more
than five (5) days of additional/refresher training each year.

D. Manual(s); System Sites. Franchisor will loan Franchisee one (1) copy of its proprietary and
confidential operations manual prior to the opening of the Franchised Business, as well as any other
instructional manuals as Franchisor deems appropriate (collectively, the “Manuals™). Franchisor will also
provide Franchisee with access to a list of: (i) all furniture, fixtures, equipment, inventory, supplies and other
items that Franchisee is required to purchase or lease in connection with the establishment and ongoing
operation of the Franchised Business (collectively, the “Required Items”); (ii) a list of all suppliers from
which Franchisee must purchase or lease any Required Items (collectively, the “Approved Suppliers™); and
(iii) a list of the Approved Products and Approved Services then- authorized by Franchisor that Franchisee is
authorized to offer, sell or provide at and from the Franchised Business. The foregoing lists may be provided
as part of the Manuals or otherwise in writing prior to opening, and Franchisor has the right to revise,
supplement or otherwise modify these lists and the Manuals at any time upon written notice to Franchisee.

E. System Site(s). Franchisor may also establish and maintain a website portal or other intranet for use
by Franchisee and other Boutique owners (the “Now Web Portal”), wherein Franchisor may post content
that will automatically become part of, and constitute a supplement to, the Manuals, all of which Franchisee
must strictly comply with promptly after such content is posted or otherwise listed on the Now Web Portal.
In the event Franchisee or its personnel saves or prints out a hard copy of any Manual, then such
electronic/hard versions of said Manual must be immediately returned upon expiration or termination of
this Agreement for any reason (and never used for any competitive purpose). The provisions of this Section
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shall survive the term of this Agreement.

F. Proposals Regarding Premises; Site Selection Criteria. Franchisor will provide Franchisee with site
selection assistance and guidance with regards to Franchisee’s selection of a Premises for the Franchised

Business, including Franchisor’s then-current site selection criteria, as it deems appropriate in its sole
discretion. Franchisor may require that Franchisee use an Approved Supplier for site selection assistance.
Franchisor will also review and approve of any location the Franchisee proposes for the Franchised Business.
Franchisor must approve of Franchisee’s proposed location, as well as the lease for the Premises (the
“Lease”) or purchase agreement for the location, prior to Franchisee entering into any such agreement for
that location to serve as the Premises of the Franchised Business. Franchisor may condition its approval of
any Lease for the proposed Premises on the landlord’s execution of the form of collateral assignment of lease
and addendum attached to this Agreement at Exhibit C. Franchisor will use reasonable efforts to review and
approve of any proposed Premises location and corresponding Lease within thirty (30) days of receiving all
reasonably requested information from Franchisee.

G. Initial Marketing Spend: Pre-Opening Support Program. Franchisor may assist Franchisee, as it
deems appropriate in its discretion, in developing and conducting an initial marketing plan designed to

generate pre-opening leads for prospective clientele and/or conversion of those leads, and (b) otherwise
promote the Franchised Business within the Designated Territory (the “Pre-Opening Support Program”),
which program will be conducted at Franchisee’s expense utilizing the initial marketing spend described in
Section 9 of this Agreement (the “Initial Marketing Spend”).

H. Continuing Assistance. Franchisor may, as it deems appropriate and advisable in its sole discretion,
provide continuing advisory assistance in the operation of the Franchised Business. Franchisor’s
determination not to provide any particular service, either initial or continuing, shall not excuse Franchisee
from any of its obligations under this Agreement.

1. Franchisor may provide such assistance via group webinar, telephone, fax, intranet
communication, app or any other communication channel Franchisor deems appropriate, subject to the
availability and schedules of Franchisor’s personnel.

2. In the event Franchisee requests that Franchisor provide any type of assistance or training
on-site at the Franchised Business, then Franchisee may be required to pay Franchisor’s then-current training
tuition fee in connection with such training (in addition to reimbursing Franchisor for any costs/expenses
that Franchisor’s personnel incurs in connection with providing such assistance).

I Review of Advertising Materials. Franchisor will review and approve/reject any advertising or
marketing materials proposed by Franchisee in connection with the Franchised Business as described in
Section 9 of this Agreement.

J. Website. For so long as Franchisor has an active website containing content designed to promote
Franchisor’s brand, System and Proprietary Marks (collectively, the “Website”), Franchisor will list the
contact information of the Franchised Business on this Website, provided Franchisee is not in material
default under this Agreement. Franchisor may also provide Franchisee with one or more email address(es),
as it deems appropriate in its discretion, which Franchisee must use only in connection with the Franchised
Business.
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K. Private Label Products. Franchisor may directly, or indirectly through Franchisor’s affiliates or
designated vendors, develop and provide Franchisee with private label products or other merchandise
bearing the Proprietary Marks to be used by Franchisee and/or offered and sold by Franchisee as part of the
Approved Services that are provided at the Franchised Business. Franchisee may be required to purchase
these items from Franchisor or any other Approved Supplier that Franchisor designates.

L. Inspections of the Franchised Business and Premises. Franchisor will, as it deems appropriate in its
sole discretion, conduct inspections and/or audits of the Franchised Business and, upon 48 hours’ notice, of

the Premises to ensure that Franchisee is operating its Franchised Business in compliance with the terms of
this Agreement, the Manuals and the System standards and specifications. Such inspections may include
inspections of the Premises and inspecting any and all books and records, and conducting mystery shop
services. Inspections of the Premises will only occur during normal business hours and will only involve the
physical area of the Premises specifically devoted to the Franchised Business. Franchisee is solely responsible
for ensuring that the Franchised Business is being operated in compliance with all applicable laws and
regulations. Franchisor reserves the right to be reimbursed the fee charged by the supplier of the mystery
shop program if Franchisee fails a mystery shop inspection as well as any reinspection costs.

M. Administration of Fund. If and when established, Franchisor will administer the Fund as it deems
advisable to the System in its sole discretion as described more fully in Section 9 of this Agreement.

N. No Assumption of Liability. Franchisor shall not, by virtue of any approvals or advice provided to
the Franchisee under this Agreement, including site selection or other approval provided under this Section
5, assume any responsibility or liability to Franchisee or to any third party to which it would not otherwise
be responsible or liable. Franchisee acknowledges that any assistance (including site selection and project
oversight) provided by Franchisor or its designee in relation to the selection or development of the Premises
is only for the purpose of determining compliance with System standards and does not constitute a
representation, warranty, or guarantee, express, implied or collateral, regarding the choice and location of
the Premises , that the development of the Premises is free of error, nor that the Franchised Business is likely
to achieve any level of volume, profit or success.

0. Delegation of Duties. Franchisee acknowledges and agrees that any designee, employee, or agent of
Franchisor may perform any duty or obligation imposed on Franchisor by the Agreement, as Franchisor may
direct.

P. Franchisee Acknowledgement Regarding Franchisor’s Fulfillment of Pre-Opening Obligations. If
Franchisee believes Franchisor has failed to provide adequate pre-opening services as provided in this

Agreement, Franchisee shall notify Franchisor in writing within sixty (60) days following the opening of the
Franchised Business. Absent such notice to Franchisor, Franchisee acknowledges, agrees and grants that
Franchisor fully complied with all of its pre-opening and opening obligations set forth in this Agreement.

Q. Annual Conference. Franchisor may establish and conduct an annual conference for Boutique
owners and operators, and may require Franchisee to attend this conference for no more than five (5) days
each year. Franchisee will be solely responsible for all expenses incurred in attending the annual conference
(including any employee wages).
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6. DUTIES OF FRANCHISEE

A Securing a Premises. Franchisee must secure a Premises within the Designated Territory within six
(6) months of executing this Agreement, unless Franchisor agrees to an extension of time in writing. If
Franchisor has designated an Approved Supplier for site selection assistance, then it is strongly
recommended that Franchisee use this Approved Supplier. If Franchisee is entering into a Lease for the
proposed Premises, the form of Lease must be approved by Franchisor and Franchisee must ensure that the
Lease contains the following terms as a condition to Franchisor’s approval thereof:

1. The leased Premises will only be used as a Franchised Business offers only the Approved
Products and Approved Services designated otherwise approved by Franchisor.

2. Franchisor has the right to enter the Premises to make any modifications necessary to protect
Franchisor’s Proprietary Marks;

3. Upon Franchisor’s request, the landlord shall supply Franchisor with a current copy of the
Lease;

4. The landlord will notify Franchisor in writing of and upon the failure of Franchisee to cure
any default by Franchisee under the Lease, and provide Franchisor with an opportunity to cure the default
on behalf of Franchisee within a reasonable period of time;

5. Franchisor will have the option, but not the obligation, to assume or renew the Lease and the
occupancy of the business premises, including the right to sublease to another party operating a franchised
Boutique, for all or any part of the remaining term of the Lease upon: (i) Franchisee’s default or termination
under this Agreement; or (ii) Franchisee’s default, termination, or expiration (and failure to renew) of the
Lease. In connection with this assumption, Franchisor will not be obligated to pay to the landlord past due
rent, common area maintenance, and/or other charges attributable to more than one (1) month. The landlord
shall give Franchisor thirty (30) days upon termination of Franchisee’s rights under the Lease to exercise this
option, which Franchise must do in writing;

6. The Lease may not be amended, assigned, or terminated without Franchisor’s prior written
approval.

Upon the surrender of the Premises, Franchisee must conduct a physical inventory so that there is an
accurate accounting of inventory, fixtures, furniture, supplies and equipment on hand, and shall provide a
signed copy of this physical inventory to Franchisor as of the date of surrender of the Premises. Franchisor
shall have the right to enter the Premises at its convenience and conduct said physical inventory on its own.

B. Lease Compliance. Franchisee must comply with both the Lease and any additional leasehold
covenants and regulations of the building in which the Premises is located. In the event the landlord of the
Premises terminates the Lease due to Franchisee’s default thereunder, this termination will also constitute a
material breach of this Agreement by Franchisee. In the event Franchisor provides appropriate notice as
described in Section 6(A) above and assumes control of the Premises and the operation of the former
Franchised Business upon the termination or expiration of the Lease, the future operation of that Boutique by
Franchisor shall not be as an agent of Franchisee and Franchisor shall not be required to account to
Franchisee as a result thereof.
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C. Building Out and Opening Franchised Business. Franchisee must complete all construction and
build-out of the Premises in a manner consistent with Franchisor’s System standards, specifications and any
agreed-upon plans and open the Franchised Business to the public no later than twelve (12) months after the
date this Agreement is executed. Franchisor may recommend that Franchisee use an Approved Supplier for
construction management services. Franchisor must provide its prior written consent before Franchisee may
open the Franchised Business, and Franchisor reserves the right to inspect the construction and/or build-out
of the Franchised Business at any reasonable time prior to the opening date. Should Franchisee fail to open
the Franchised Business for operation within the prescribed period (or, if applicable, within any extended
period of time Franchisor approves in writing), this Agreement will be deemed terminated upon written
notice from Franchisor to Franchisee without the necessity of further action or documentation by either

party.

D. Licenses and Permits for Franchised Business. Prior to opening, Franchisee must obtain and
maintain (throughout the term of this Agreement) all required licenses, permits and approvals to establish,
open and operate the Franchised Business at the Premises in the Designated Territory, including all required
licenses and permits related to the offer and provide massage therapy services and the other Approved
Products and Approved Services provided at the Franchised Business.

E. Licensing Requirements for Personnel. Franchisee must ensure that the applicable Approved
Services provided at the Franchised Business are only conducted by individuals that have the necessary
licenses and/or other certifications or approval, if any, necessary to provide the Approved Services at issue.

F. Provision of Authorized Services and Products Only. Franchisee must only offer and sell only the
Approved Products and Approved Services at the Franchised Business. Franchisee may not offer or provide

any other products/services and must not deviate from Franchisor’s System standards and specification
related to the manner in which the Approved Products and Approved Services are offered and sold without
Franchisor’s prior written consent. Franchisor has the right to add additional, delete or otherwise modify
certain of the Approved Products and Approved Services from time to time in the Manuals and otherwise in
writing, as it deems appropriate in its sole discretion. In the event of a dispute between Franchisee and
Franchisor concerning Franchisee’s right to carry any particular product or to offer any specific service,
Franchisee will immediately remove the disputed products from inventory, remove the disputed service
from those services offered at the Premises, or, if the same are not already in inventory or such services not
yet being offered, will defer offering for sale such products and services pending resolution of the dispute.

G. Other Devices Prohibited at Premises. Franchisee is specifically prohibited from installing,
displaying, or maintaining any vending machines, gaming machines, automatic teller machines, Internet
kiosks, or any other electrical or mechanical device in the Boutique other than those Franchisor prescribes or
approves.

H. Fixtures, Furniture, Signs and Inventory. Franchisee must maintain at all times during the term of
this Agreement and any renewals hereof, at Franchisee’s expense, the Premises and all fixtures, furnishings,
signs, artwork, décor items and inventory therein as necessary to comply with Franchisor’s standards and
specifications as prescribed in the Manuals or otherwise in writing. Franchisee must also make such
additions, alterations, repairs, and replacements to the foregoing as Franchisor requires. Franchisor will not
require Franchisee to make material renovations or refurbishments to the Premises of the Franchised
Business more than once every seven (7) years, unless such renovation/refurbishment is in connection with a
renewal or transfer of this Agreement. The parties agree and acknowledge, however, that the limitation set
forth in the preceding sentence will not apply to any request to modify the Proprietary Marks as provided
for in this Agreement.
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I Compliance with Applicable Laws. Franchisee must at all times conduct and operate the
Franchised Business in accordance with all federal, state, and local laws, ordinances, and regulations
applicable thereto. Franchisee will have sole authority and control over the day- to-day operations of the
Franchised Business and Franchisee’s employees and/or independent contractors. Franchisee agrees to be
solely responsible for all employment decisions and to comply with all state, federal, and local hiring laws
and functions of the Franchised Business, including without limitation, those related to hiring, firing,
training, wage and hour requirements, compensation, promotion, record-keeping, supervision, and
discipline of employees, paid or unpaid, full or part-time. At no time will Franchisee or Franchisee’s
employees be deemed to be employees of Franchisor or Franchisor’s affiliates. This Section applies to
Franchisee’s obligations with respect to the Lead Referral Program and account takeover programs as set
forth more fully in this Agreement. Franchisee must retain and pay the then-current fee for Franchisor’s
Approved Supplier for Franchisee’s employees’ background checks, including, but not limited to,
employment verification vendors.

J. Required Items. Franchisee must: (i) purchase any and all Required Items that Franchisor designates
for use in connection with the Franchised Business, including without limitation, all products, supplies,
inventory, fixtures, Computer System, parts, and materials required for the operation of the Franchised
Business; (ii) ensure that all Required Items meet Franchisor’s standards and specifications; and (iii)
purchase all items Franchisor specifies from the Approved Supplier(s) that Franchise designates, which may
include Franchisor or its affiliate(s). Franchisee agrees and acknowledges that Franchisor and/or its affiliates
may derive revenue from Required Item purchases.

K. Alternative Supplier Approval. If Franchisee wishes to purchase any unapproved item, including
inventory, and/or acquire approved items from an unapproved supplier, Franchisee must provide
Franchisor the name, address and telephone number of the proposed supplier, a description of the item
Franchisee wishes to purchase, and the purchase price of the item, to the extent known. Franchisee must then
follow Franchisor’s procedure for evaluating and approving such request and pay Franchisor’s
product/supplier evaluation fee, in an amount not to exceed $500 per request. At Franchisor’s request,
Franchisee must also provide Franchisor, for testing purposes, a sample of the item Franchisee wishes to
purchase. If Franchisor incurs any costs in connection with testing a particular product or evaluating an
unapproved supplier at Franchisee’s request, Franchisee must reimburse Franchisor for Franchisor’s
reasonable testing costs, regardless of whether Franchisor subsequently approves the item or supplier.
Franchisor will use commercially reasonable efforts to notify Franchisee in writing whether or not
Franchisee’s request is approved or denied within thirty (30) days of: (i) Franchisor’s receipt of all
supporting information from Franchisee regarding Franchisee’s request under this Section; and (ii) if
applicable, Franchisor’s completion of any inspection or testing associated with Franchisee’s request. If
Franchisor does not provide written approval within this time period, then Franchisee’s request will be
deemed denied. Franchisor may, but is not obligated to, provide Franchisee’s proposed supplier with its
specifications for the item that Franchisee wishes the third-party to supply, provided that third-party
executes Franchisor’s prescribed form of non-disclosure agreement. Each supplier that Franchisor approves
must comply with Franchisor’s usual and customary requirements regarding insurance, indemnification and
non-disclosure. If Franchisor approves any supplier, Franchisee may enter into supply contracts with such
third party, but under no circumstances will Franchisor guarantee Franchisee’s performance of any supply
contract. Franchisor may re-inspect and revoke Franchisor’s approval of particular products or suppliers
when Franchisor determines, in Franchisor’s sole discretion, that such products or suppliers no longer meet
Franchisor’s standards. Upon receipt of written notice of such revocation, Franchisee must cease purchasing
products from such supplier. Nothing in this Section shall be construed to require Franchisor to approve any
particular supplier. Franchisor may base Franchisor’s approval of any such proposed item or supplier on
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considerations relating not only directly to the item or supplier itself, but also indirectly to the uniformity,
efficiency, and quality of operation Franchisor deems necessary or desirable in Franchisor’s System as a
whole. Franchisor has the right to receive payments from suppliers on account of their dealings with
Franchisee and other franchisees and to use all amounts Franchisor receives without restriction (unless
instructed otherwise by the supplier) for any purposes Franchisor deems appropriate.

L. Computer lIssues. Franchisee acknowledges and agrees that Franchisee is solely responsible for
protecting itself from computer viruses, bugs, power disruptions, communication line disruptions, internet
access failures, internet content failures, date- related problems, and attacks by hackers and other
unauthorized intruders in connection with the operation of the Franchised Business.

M. Promotional Materials Display. Franchisee must openly and prominently display franchise
promotional materials provided or designated by Franchisor and participate in any ongoing System-wide
sales, specials or other promotions that Franchisor designates.

N. Initial Training Program and Other Training/Conference Attendance. Franchisee and each of its
management personnel must attend and successfully completed the Initial Training Program within at least

thirty (30) days prior to the “soft opening” of the Franchised Business, and must pay Franchisor the
appropriate initial training tuition fees for any person(s) that attend the program other than the first three (3)
individuals. Franchisee must also cover all costs associated with personnel of Franchisee attending the Initial
Training Program. Franchisor will offer training at its corporate offices and on-site at the Franchised
Business. Franchisee must also complete any additional or refresher training the Franchisor is permitted to
require Franchisee to attend each year, and Franchisee must attend Franchisor’s annual conference if
conducted. Any failure to attend and complete the Initial Training Program or other training/conferences
described in this Section will be a material default of this Agreement and grounds for termination if not
cured within the appropriate cure period set forth in this Agreement (if any).

0. Training of Employees; Designating a Lead Therapist.

Franchisee or at least one (1) of Franchisee’s personnel that has successfully completed the Initial Training
Program must conduct training classes for, and properly train, all of Franchisee’s employees on sales,
advertising, maintenance of the Premises, the Business Management System and related computer system
components, as well as any other information that is relevant to each employee’s role with the Franchised
Business, including Franchisor’s standards and specifications for operating the Franchised Business, as
Franchisor may set forth in the Manuals or otherwise in writing. Further, at least one person that has
completed the Initial Training Program must manage the Franchised Business at all times.

Franchisee must designate at least one (1) individual that is a Massage Therapist and that has completed the
Initial On-Site Training as the lead therapist that will subsequently provide or assist in providing training
and instruction to all other Massage Therapist personnel with respect to the provision of the Approved
Services in accordance with System standards and specifications at the franchised Boutique.

P. Hours of Operation. Franchisee shall keep the Franchised Business open and in normal operation
for such minimum hours and days as Franchisor may prescribe in the Manuals or otherwise in writing, and
must ensure that the Franchised Business is sufficiently staffed.

Q. Image. Franchisee shall maintain the image of the Franchised Business at all times in accordance
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with Franchisor’s standards and specifications, including: (i) ensuring that the Premises is maintained in a
clean and orderly manner; and (ii) ensuring that all equipment, furniture and fixtures remain in good, clean
condition and is properly displayed. Franchisor may require Franchisee to refurbish, renovate and/or
otherwise substantively modify the interior of the Franchised Business, including the furniture, fixtures and
equipment used at the Premises, no more than once every five (5) years (unless the change is required in
connection with a renewal or transfer of this Agreement) so that the Premises and Franchised Business
conform with Franchisor’s then-current System standards and specifications for a new System Boutique.

R. Clientele Lists and Data/Agreements. Franchisee must (i) maintain a list of all of its current and
former clients, as well as a copy of each such client’s (a) membership agreement(s), and (b) history of
Approved Services received at the Franchised Business; and (ii) make such lists and contracts available for
Franchisor’s inspection upon request. Franchisee must promptly return this information, which is deemed
“Confidential Information” and Franchisor’s exclusive property hereunder, to Franchisor upon expiration or
termination of this Agreement for any reason. Franchisee acknowledges that Franchisor may have automatic
access to any or all of this information via the Computer System and related software that Franchisor
requires for use in connection with the Franchised Business.

S. Promotional Prices; Pricing Guidelines. To the extent permitted under applicable law, Franchisee
must use commercially reasonable efforts to follow Franchisor’s general leasing/pricing guidelines but, as an
independent contractor, Franchisee may exercise flexibility in meeting competition, offering membership
specials, and adapting to local market conditions. Franchisor may request information from Franchisee that
has been used to substantiate any reduction in pricing to meet market conditions.

T. Operation of Franchised Business and Customer Service. Franchisee shall manage and operate the
Franchised Business in an ethical and honorable manner, and must ensure that all those working at the

Franchised Business provide courteous and professional services to customers and always keep its
customers’ interests in mind while protecting the goodwill of the Proprietary Marks, System and the
Franchised Business. Franchisee must handle all customer complaints and requests for returns and
adjustments in a manner consistent with Franchisor’s standards and specifications, and in a manner that will
not detract from the name and goodwill enjoyed by Franchisor. Franchisee must consider and act promptly
with respect to handling of customer complaints, and implement complaint response procedures that
Franchisor outlines in the Manuals or otherwise in writing.

U. Access for Inspections/Audit. To determine whether Franchisee is complying with this Agreement,
Manuals and the System, Franchisor and its designated agents or representatives may at all times and
without prior written notice to Franchisee: (i) inspect the Premises; (ii) observe and monitor the operation of
the Franchised Business for consecutive or intermittent periods as Franchisor deems necessary; (iii) interview
personnel and customers of the Franchised Business; and (iv) inspect, audit and/or copy any books, records,
and agreements relating to the operation of the Franchised Business, including all financial information.
Franchisee agrees to cooperate with Franchisor fully in connection with these undertakings by Franchisor (if
taken). If Franchisor exercises any of these rights, Franchisor will not interfere unreasonably with the
operation of the Franchised Business.

V. Personal Participation by Franchisee. Franchisee must personally participate in the direct
management operation of the Franchised Business on a full-time basis, unless Franchisee engages a
Designated Manager that Franchisor approves in writing to manage the day-to-day operations of the
Franchised Business when Franchisee is not present. If Franchisee designates a manager at any time, that
manager must successfully complete the Initial Training Program prior to assuming any management
responsibilities in connection with the Franchised Business. Regardless, Franchisee is solely responsible for
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all aspects of the operation of the Franchised Business and ensuring that all the terms, conditions, and
requirements contained in this Agreement and in the Manuals are met and kept.

W. Credit Cards and Payment Methods. Franchisee agrees to accept credit cards at the Premises to
facilitate sales, including Visa, MasterCard, American Express and Discover and any other major credit cards
designated by Franchisor. Franchisee may also accept cash and/or checks in connection with the Franchised
Business. Franchisee must comply with all applicable laws, regulations and rules related to credit card
acceptance and processing, including Payment Card Industry (PCI) security standards.

X. Payments to Franchisor. Franchisee agrees to promptly pay Franchisor all payment and
contributions that are due to Franchisor, its affiliates or any Approved Supplier.

Y. Employment Decisions. Franchisee agrees to be solely responsible for all employment decisions and
to comply with all state, federal, and local hiring laws and functions of the Franchised Business, including
without limitation, those related to hiring, firing, training, wage and hour requirements, compensation,
promotion, record-keeping, supervision, and discipline of employees, paid or unpaid, full or part-time.
Franchisee’s employees must be competent, conscientious, and properly trained.

Z. Participate in Cross-Boutique Membership Session Reimbursement Program. Franchisee agrees to
participate in the cross-Boutique membership session redemption program (the “Reimbursement Program”)
established by Franchisor whereby (a) for any membership session sold at one of Franchisee’s Boutiques
fulfilled at a Boutique operated by a different Franchisee (or by Franchisor), Franchisee will reimburse the
operator of such other Boutique, on a monthly basis, the amount the customer paid Franchisee for such
session per the customer’s membership plan, minus a 15% handling/service fee, and (b) if Franchisee
operates the Boutique where a customer receives such session, Franchisee agrees to accept from the operator
of the Boutique where the membership session was purchased the amount the customer paid to such other
operator, minus a 15% handling/service fee. Franchisor has the right to revise, change or otherwise modify
the Reimbursement Program at any time upon written notice to Franchisee and Franchisee agrees to
promptly accept and comply with any such revision, change or other modification of the Reimbursement
Program.

7. PROPRIETARY MARKS

A Ownership of Proprietary Marks. Franchisee acknowledges the exclusive ownership and/or right to
use the Proprietary Marks by Franchisor, and Franchisee agrees that during the term of this Agreement and
after its expiration or termination Franchisee will not directly or indirectly contest or aid in contesting the
validity of the Proprietary Marks or the ownership or rights of the Proprietary Marks by Franchisor.
Furthermore, Franchisee intends and hereby concedes that any commercial use Franchisee may make of the
Proprietary Marks shall contribute and inure to the commercial use and benefit of Franchisor, which
Franchisor may claim to strengthen and further secure ownership of the Proprietary Marks.

B. Permitted Use. It is understood and agreed that the use by Franchisee of Franchisor’s Proprietary
Marks applies only in connection with the operation of the Franchised Business at the Premises, and includes
only such Proprietary Marks as are now designated, or which may hereafter be designated in the Manuals or
otherwise in writing as part of the System (which might or might not be all of the Proprietary Marks
pertaining to the System owned by the Franchisor), and does not include any other mark, name, or indicia of
origin of Franchisor now existing or which may hereafter be adopted or acquired by Franchisor.

C. Use of Proprietary Marks in Advertising and Signage. To develop and maintain high, uniform
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standards of quality and service and thereby protect Franchisor’s reputation and goodwill, as well as that of
the System, Franchisee agrees to:

1. Operate and advertise the Franchised Business only under the Proprietary Marks authorized
by Franchisor as specified in this Agreement or the Manuals; and

2. Maintain and display signage and advertising bearing the Proprietary Marks that reflects the
current commercial image of the System and, upon notice from Franchisor, to immediately discard and cease
use of Proprietary Marks or other imagery that has become obsolete and no longer authorized by Franchisor.

3. Upon Franchisor’s request, Franchisee hereby covenants and agrees that it will affix in a
conspicuous location in or upon the Premises, a sign containing the following notice: "This business is
owned and operated independently by (name of franchisee) who is an authorized licensed user of the
trademark, THE NOW, under a license agreement with The Now Franchise, LLC.”

D. Proprietary Marks are Sole Property of Franchisor. Franchisee acknowledges that the Proprietary
Marks, System, Manual, and all other information and items delivered to Franchisee by Franchisor pursuant

to this Agreement or in furtherance of the System, including without limitation, video and audio tapes or
disks, information communicated by electronic means, and intellectual property, are the sole and exclusive
property of Franchisor, and Franchisee’s right to use the same are contingent upon Franchisee’s continued
full and timely performance under this Agreement. Franchisee acknowledges it acquires no rights, interests,
or claims to any of said property, except for Franchisee’s rights to use the same under this Agreement for the
term hereof and strictly in the manner prescribed. Franchisee agrees that it will not, during the term of this
Agreement or any time thereafter, contest or challenge the sole and exclusive proprietary rights of
Franchisor (and, if appropriate, Franchisor’s affiliates) to the Proprietary Marks, System, Manuals, and other
information, intellectual property, and items delivered or provided or to which Franchisee obtains access
under this Agreement, nor shall Franchisee claim any proprietary interest in such property. Franchisee
agrees that it will not adopt, display, attempt to register or otherwise use any names, marks, insignias, or
symbols in any business that are or may be confusingly similar to the Proprietary Marks licensed under this
Agreement.

E. Legal Action Involving Proprietary Marks. Furthermore, Franchisee agrees to cooperate with and
assist Franchisor in connection with any legal action brought by or against either of them regarding the
protection and preservation of the Proprietary Marks, System, or the Manuals and other information and
intellectual property delivered to Franchisee or used by Franchisee under this Agreement.

F. Modification or Substitution of Marks by Franchisor. If in Franchisor’s reasonable determination,
the use of Proprietary Marks in connection with the System will infringe or potentially infringe upon the
rights of any third party, weakens or impairs Franchisor’s rights in the Proprietary Marks, or it otherwise
becomes advisable at any time in Franchisor’s sole discretion for Franchisor to modify, discontinue, or to use
one (1) or more additional or substitute trade or service Proprietary Marks then upon notice from Franchisor,
Franchisee will terminate or modify, within a reasonable time, such use in the manner prescribed by
Franchisor. If Franchisor changes the Proprietary Marks in any manner, Franchisor will not reimburse
Franchisee for any out-of-pocket expenses that Franchisee incurs to implement such modifications or
substitutions. Franchisor is not obligated to reimburse Franchisee for any loss of goodwill or revenue
associated with any modified or discontinued Proprietary Mark, nor is Franchisor responsible for
reimbursing Franchisee for any other costs or damages.

G. Modification or Substitution of Proprietary Marks by Franchisee. Franchisee agrees not to make
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any changes or amendments whatsoever in or to the use of the Proprietary Marks unless directed by
Franchisor in writing.

H. Cease Use of Marks on Termination/Non-Renewal. Upon termination or expiration and non-
renewal of this Agreement, Franchisee agrees to immediately cease use, in any manner whatsoever, of any of
the Proprietary Marks or any other Proprietary Marks or trade names that may be confusingly similar to the
Proprietary Marks.

I Disconnection of Telephone Number on Termination/Renewal. Franchisee acknowledges that
there will be substantial confusion among the public if, after the termination or expiration and non-renewal

of this Agreement, Franchisee continues to use advertisements and/or the telephone number listed in the
telephone directory under the term “Now” or any name similar to it. Thus, effective upon the termination or
expiration and non-renewal of this Agreement, Franchisee agrees to direct the telephone company servicing
Franchisee, per Franchisor’s request, to disconnect the telephone number used in connection with the
Franchised Business or transfer such number to Franchisor or to any person or location of Franchisor’s
choosing. If Franchisee fails to take these steps, Franchisee shall be deemed to have hereby irrevocably
appointed Franchisor as Franchisee’s attorney-in-fact for purposes of directing and accomplishing such
transfer. Franchisee understands and agrees that, notwithstanding any billing arrangements with any
telephone company or yellow pages directory company, Franchisor will be deemed for purposes hereof to be
the subscriber of such telephone numbers, with full authority to instruct the applicable telephone or yellow
pages directory company as to the use and disposition of telephone listings and numbers. Franchisee hereby
agrees to release, indemnify, and hold such companies harmless from any damages or loss as a result of
following Franchisor’s instructions.

J. Non-Exclusive Use of Proprietary Marks. Franchisee understands and agrees that its right to use
the Proprietary Marks is non-exclusive, that Franchisor in its sole discretion has the right to grant licenses to
others to use the Proprietary Marks and obtain the benefits of the System in addition to the licenses and
rights granted to Franchisee under this Agreement, and that Franchisor may develop and license other
trademarks or service marks in conjunction with systems other than the System on any terms and conditions
as Franchisor may deem advisable where Franchisee will have no right or interest in any such other
trademarks, licenses, or systems.

K. Acknowledgements. With respect to Franchisee’s use of the Proprietary Marks pursuant to this
Agreement, Franchisee acknowledges and agrees that:

1. Franchisee shall not use the Proprietary Marks as part of Franchisee’s corporate or any other
business name, domain name, e-mail address or any social media or social networking profile/page;

2. Franchisee shall not hold out or otherwise use the Proprietary Marks to perform any activity
or incur any obligation or indebtedness in such a manner as might in any way make Franchisor liable
therefor without Franchisor’s prior written consent; and

3. Franchisee shall execute any documents and provide such other assistance deemed
necessary by Franchisor or its counsel to obtain protection for Proprietary Marks or to maintain the
continued validity of such Proprietary Marks.

L. Use Outside Scope. Franchisee acknowledges that the use of the Proprietary Marks outside the
scope of this license without Franchisor’s prior written consent is an infringement of Franchisor’s exclusive
right to use the Proprietary Marks and, during the term of this Agreement and after the expiration or
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termination hereof, Franchisee covenants not to directly or indirectly commit an act of infringement, contest
or aid in contesting the validity or ownership of Franchisor’s Proprietary Marks, or take any other action in
derogation thereof.

M. Notification of Infringement. Franchisee shall notify Franchisor within three (3) calendar days of
any suspected infringement of, or challenge to, the validity of the ownership of, or Franchisor’s right to use,
the Proprietary Marks licensed hereunder. Franchisee will not communicate with any persons other than
Franchisor or Franchisor’s legal counsel in connection with any such infringement, challenge, or claim.
Franchisee acknowledges that Franchisor has the right to control any administrative proceeding or litigation
involving the Proprietary Marks. In the event Franchisor undertakes the defense or prosecution of any
litigation relating to the Proprietary Marks, Franchisee agrees to execute any and all documents and to do
such acts and things as may be necessary in the opinion of counsel for Franchisor to carry out such defense
or prosecution.

N. Indemnification Regarding Marks. Franchisor will indemnify and defend Franchisee against any
third-party claim brought against Franchisee that arises solely out of Franchisee’s authorized use of the
Proprietary Marks licensed under this Agreement in connection with the Franchised Business, provided: (i)
such use is in full compliance with Franchisor’s standards and specifications; and (ii) Franchisee notifies
Franchisor in writing of this third-party claim within three (3) calendar days of receiving notice or otherwise
learning of the claim. Franchisor will have complete control over the defense and, if appropriate, settlement
negotiations and resolution regarding the claims described in this Section, including the right to select legal
counsel Franchisor deems appropriate. Franchisee must fully cooperate with Franchisor in connection with
Franchisor’s defense or settlement of any third-party claim that Franchisor determines to take control of
under this Section 7. Notwithstanding anything in this Section to the contrary, Franchisor’s liability under
this Section shall be limited to no more than the Initial Franchise Fee paid under this Agreement.

0. Other Obligations of Franchisee. In addition to all other obligations of Franchisee with respect to
the Proprietary Marks licensed herein, Franchisee agrees:

1. To feature and use the Proprietary Marks solely in the manner prescribed by Franchisor and
not use the Proprietary Marks on the Internet or otherwise online, except as approved in writing by
Franchisor; and

2. To observe all such requirements with respect to service mark, trademark and copyright
notices, fictitious name registrations, and the display of the legal name or other identification of Franchisee
as Franchisor may direct in writing from time to time.

8. OPERATIONS MANUALS AND CONFIDENTIAL/CONFIDENTIAL INFORMATION

A Compliance with Manuals. In order to protect the reputation and goodwill of Franchisor and the
System, and to maintain uniform standards of operation under Franchisor’s Proprietary Marks, Franchisee
shall conduct the Franchised Business in strict accordance with Franchisor’s Manuals.

B. Franchisee’s Control of Boutigue. Franchisee acknowledges the Manuals provided by Franchisor to
Franchisee is intended to protect Franchisor’s standards, systems, names, and marks and is not intended to
control day-to-day operation of Franchisee’s business. Franchisee further acknowledges and agrees that
Franchisee’s Business will be under the control of the Franchisee at all times. Franchisee will be responsible
for the day-to-day operation of the business.

C. Confidential Information. In connection with the operation of the Franchised Business, Franchisee
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will from time to time become acquainted with, work with, and even generate certain information,
procedures, techniques, data, and materials that are and, by this Agreement, will become proprietary to
Franchisor. Franchisee and all persons signing this Agreement agree to keep confidential any of Franchisor’s
trade secrets or Confidential Information as defined below and will not use such for its or their own purpose
or supply or divulge same to any person, firm, association, or corporation except as reasonably necessary to
operate the Franchised Business.

D. Trade Secrets and Confidential Information. The confidentiality requirements set forth in the
preceding paragraph will remain in full force and effect during the term of this Agreement and in perpetuity
after its termination or expiration and non-renewal. Franchisor’s trade secrets and Confidential Information
include the following:

1. The Manuals;
2. Customer lists and/or customer agreements;
3. Information that relates in any manner to Franchisor’s business or the System, including

without limitation, information relating to Franchisor’'s marketing materials and methods whether oral or
reduced to writing, that is not generally known to, or readily ascertainable by, other persons who might
derive economic benefit from its disclosure or use; and

4. Any other information that may be imparted to Franchisee from time to time and designated
by Franchisor as confidential (collectively, the “Confidential Information”).

E. Confidential Information as Property of Franchisor. Franchisee acknowledges and agrees that the
Confidential Information and any business goodwill of the Franchise are Franchisor’s sole and exclusive
property and that Franchisee will preserve confidentiality thereof. Upon the termination or expiration and
non-renewal of Agreement, all items, records, documentation, and recordings incorporating the this any
Confidential Information will be immediately turned over by Franchisee, at Franchisee’s sole expense, to
Franchisor or to Franchisor’s authorized representative.

F. Information Not Proprietary. Excepted from Confidential Information for purposes of non-
disclosure to any third parties by Franchisee and/or its Restricted Persons (as hereinafter defined) is
information which:

1. Becomes publicly known through no wrongful act of Franchisee or Restricted Persons; or

2. Is known by Franchisee or Restricted Persons without any confidential restriction at the time
of the receipt of such information from Franchisor or becomes rightfully known to them without confidential
restriction from a source other than Franchisor.

G. Reasonable Efforts to Maintain Confidentiality. Franchisee shall at all times treat the Confidential
Information as confidential and shall use all reasonable efforts to keep such information secret and
confidential. The Manuals must remain at the Premises and be kept in a secure location, under lock and key,
except when it is being studied by Franchisee or Franchisee’s employees. Franchisee shall not, at any time
without Franchisor’s prior written consent, copy, scan, duplicate, record, distribute, disseminate, or
otherwise make the Manuals available to any unauthorized person or entity, in whole or in part.

H. Prevention of Unauthorized Use or Disclosure. Franchisee shall adopt and implement all
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reasonable procedures as Franchisor may prescribe from time to time to prevent the unauthorized use or
disclosure of any of the Confidential Information. Franchisee must ensure and require that all of its owners,
managers, officers, directors, shareholders, partners, and all of their respective spouses who may obtain or
who are likely to obtain knowledge concerning the Confidential Information (collectively, “Restricted
Persons™) execute Franchisor’s prescribed form of confidentiality agreement that will be in substantially the
same form attached to this Agreement as Exhibit E (the “Confidentiality and Non-Competition Agreement”).
Franchisee must obtain a signed copy of the Confidentiality and Non-Competition Agreement from any such
person prior to, or at the same time of, that person undertaking its role and/or employment or association
with Franchisee or the Franchised Business. Franchisee’s spouse or significant other shall also be bound by
the same requirement and shall sign the same Confidentiality and Non- Competition Agreement. Franchisee
must provide Franchisor with a copy of each signed Confidentiality and Non-Competition Agreement
within ten (10) days of Franchisor’s request.

I Manuals. Franchisor will provide Franchisee with access to the Manuals. The Manuals shall at all
times remain the sole property of Franchisor and must be returned to Franchisor upon termination or
expiration and non-renewal of this Agreement.

J. Modification of Manuals. In order for Franchisee to benefit from new knowledge, information,
methods, and technology adopted and used by Franchisor in the operation of the System, Franchisor may
from time to time revise the Manuals, and Franchisee agrees to adhere to and abide by all such revisions.
Franchisee agrees at all times to keep its copy of the Manuals current and up-to-date. In the event of any
dispute as to the contents of Franchisee’s Manual, the terms of the master copy of the Manuals maintained
by Franchisor at its home office shall be controlling. Out-of-date pages must be returned to Franchisor
immediately upon replacement. Franchisor may provide any supplements, updates or revisions to the
Manuals via the Internet, email, the System-wide intranet/extranet or any other electronic or traditional
mediums it deems appropriate.

K. Improvements. Franchisee agrees to disclose promptly to Franchisor any and all inventions,
discoveries, and improvements, whether or not patentable or copyrightable, that are conceived or made by
Franchisee or its employees or agents that are in any way related to the establishment or operation of the
Franchised Business (collectively, the “Improvements™), all of which shall be automatically and without
further action owned by Franchisor without compensation to Franchisee (including all intellectual property
rights therein). Whenever requested to do so by Franchisor, Franchisee will execute any and all applications,
assignments, or other instruments that Franchisor may deem necessary to apply for and obtain intellectual
property protection or to otherwise protect Franchisor’s interest therein. These obligations shall continue
beyond the termination or expiration of this Agreement. If a court should determine that Franchisor cannot
automatically own certain of the Improvements that may be developed, then Franchisee hereby agrees to
grant Franchisor a perpetual, royalty-free worldwide license to use and sublicense others to use such
Improvements.

9. ADVERTISING

A Advertising and Sales Promotion Programs. Franchisor may from time to time develop and create
advertising and sales promotion programs designed to promote and enhance the collective success of
Boutiques operating under the System. Franchisee must participate in all such advertising and sales
promotion programs in accordance with the terms and conditions established by Franchisor for each
program. In all aspects of these programs, including without limitation, the type/quantity/timing/placement
and choice of media, and market areas and advertising agencies, the System standards and specifications

established by Franchisor shall be final and binding upon Franchisee. Franchisor may also request that
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Franchisee purchase and/or make copies of (and Franchisee’s expense) and subsequently use certain other
advertising or promotional materials that Franchisor designates for use in connection with the Franchised
Business.

B. Franchisor Approval. All advertising and promotion by Franchisee in any medium must be
conducted in a professional manner and shall conform to Franchisor’s standards and requirements as set
forth in the Manuals or otherwise. Franchisee shall obtain Franchisor’s approval of all advertising and
promotional plans and materials prior to use if such plans and materials have not been prepared by
Franchisor or previously approved by Franchisor during the twelve (12) months prior to their proposed use.
Franchisee must submit unapproved plans and materials to Franchisor, and Franchisor will have thirty (30)
days to notify Franchisee of its approval or disapproval of such materials. If Franchisor does not provide its
specific approval of the proposed materials within this thirty (30) day period, the proposed materials will be
deemed rejected. Any plans and materials that Franchisee submits to Franchisor for its review will become
Franchisor’s property and there will be no restriction on Franchisor’s use or dissemination of such materials.
Once approved, Franchisee may use the proposed materials for a period of ninety (90) days, unless
Franchisor prescribes a different time period for use or requires Franchisee to discontinue using the
previously-approved materials in writing. Franchisor may revoke its approval of any previously-approved
advertising materials upon notice to Franchisee. Franchisor reserves the right to require Franchisee to
include certain language on all advertising to be used locally by Franchisee or to be used by a Cooperative,
including, but not limited to, the phrase “Franchises Available” and references to Franchisor’s telephone
number and/or website.

C. Initial Marketing Spend. Franchisee shall expend at least Two Thousand Two Hundred Fifty
Dollars ($2,250) as part of Franchisee’s Pre-Opening Support Program.

D. Local Marketing Requirement. In addition to Initial Marketing Spend, Franchisee must expend a
minimum of five percent (5%) of the Gross Sales of the Franchised Business each month the Franchised
Business is open and operating on advertising and marketing the Franchised Business within the Designated
Territory and surrounding area, of which Franchisee must pay a minimum of $1,500 per month to the
Approved Supplier that Franchisor designates for digital marketing-related services (the “Local Marketing
Requirement™). Upon Franchisor’s request, Franchisee must provide Franchisor with invoices or other proof
of its monthly expenditures on local advertising and marketing. Franchisee must ensure that the Franchised
Business is listed in the yellow pages and appropriate Internet-based directories that Franchisor designates.
Franchisor or its affiliates, may be the Approved Supplier of the designated digital marketing-related serves,
as described more fully in Section 4(A) of this Agreement.

E. Brand Development Fund. Franchisor has established a brand development Fund designed to
promote, advertise, market and otherwise further develop the System, Proprietary Marks and Franchisor’s
brand generally. Franchisor requires Franchisee to contribute to the Fund in an amount equal to two percent
(2%) of the Gross Sales of the Franchised Business. All payments by Franchisee to the Fund are non-
refundable upon payment, and Franchisor will account separately for all sums paid to the Fund. The Fund
will be maintained and administered by Franchisor or Franchisor’s designee as follows:

1. Franchisor will exclusively for use Fund and all contributions to it and any earnings on it,
preparing, directing, conducting, placing, and administering advertising, marketing, public relations, and/or
promotional programs and materials, and any other activities, that Franchisor believes would enhance the
image of the System, Proprietary Marks, and Approved Products or Approved Services.

2. Franchisor is not obligated to spend monies from the Fund in any particular Franchisee’s
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market in proportion to the payments to the Fund made by the Franchisee in that market. Franchisor does
not represent that it will spend any particular amount of advertising funds locally, regionally, or nationally.

3. The Fund may be used to meet any and all costs of maintaining, administering, directing,
and preparing advertising. This includes, among other things, direct mail advertising, marketing surveys
and other public relations activities, developing and maintaining the Franchisor’'s Website, employing
advertising and public relations agencies, purchasing promotional items, and providing other marketing
materials and services to Boutiques operating under the System. These costs may include the proportionate
salary share of Franchisor’s employees that devote time and render services for advertising and promotion
or the administration of the Fund, including administrative costs, salaries, and overhead expenses related to
administering the Fund and its programs. No part of the Fund shall be used by Franchisor to defray any of
its general operating expenses, other than those reasonably allocable to the advertising described in this
Section or other activities reasonably related to the administration or direction of the Fund.

4. Franchisor shall administratively segregate all contributions to the Fund on its books and
records. All such payments to the Fund may be deposited in Franchisor's general operating account, may be
commingled with Franchisor's general operating funds, and may be deemed an asset of Franchisor, subject
to Franchisor’s obligation to expend the monies in the Fund in accordance with the terms hereof. Franchisor
may, in its sole discretion, elect to accumulate monies in the Fund for such periods of time, as it deems
necessary or appropriate, with no obligation to expend all monies received in any fiscal year during that
fiscal year. In the event Franchisor’s expenditures for the Fund in any one (1) fiscal year shall exceed the total
amount contributed to the Fund during such fiscal year, Franchisor shall have the right to be reimbursed to
the extent of such excess contributions from any amounts subsequently contributed to the Fund or to use
such excess as a credit against its future contributions. The parties do not intend that the Fund be deemed a
trust.

5. Franchisor shall, on an annual basis, account for the operation of the Fund and prepare an
audited financial statement evidencing such accounting, which will be available to Franchisee upon its
written request ninety (90) days after the Franchisor’s fiscal year end. Franchisor may dissolve the Fund at
any time after it is established.

F. Advertising Council (Advisory Capacity). Franchisor may establish, if and when it deems
appropriate in its sole discretion, a council to provide advice and guidance regarding the administration of
the Fund and various other advertising/marketing matters (an “Advertising Council”). If Franchisor
establishes an Advertising Counsel, it may serve in only an advisory capacity and may consist of franchisees,
personnel from Franchisor’s affiliate-owned Boutiques, or other management/employees that Franchisor
designates. If an Advertising Council is established, the membership of such Advertising Council, along
with the policies and procedures by which it operates, will be determined by Franchisor.

G. Website. Franchisor agrees that it will establish an interior page on its corporate website to display
the Premises and contact information associated with the Franchised Business for so long as (i) the
Franchised Business is open and actively operating, and (ii) this Agreement is not subject to termination.
Franchisee may not establish any separate website or other Internet presence in connection with the
Franchised Business, System or Proprietary Marks without Franchisor’s prior written consent. If approved to
establish a separate website, Franchisee shall comply with Franchisor’s policies, standards and specifications
with respect to the creation, maintenance and content of any such website. Franchisee specifically
acknowledges and agrees that any website owned or maintained by or for the benefit of Franchisee shall be
deemed “advertising” under this Agreement, and will be subject to (among other things) Franchisor’s
approval as described in this Section 9.G. Franchisee may not promote or otherwise list its Franchised

Business, or the Proprietary Marks or System, on any social media or networking site, including without
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limitation, Facebook, MySpace, LinkedIn, Plaxo, Twitter or YouTube, without Franchisor’s prior written
consent. Franchisor shall have the right to modify the provisions of this Section relating to Franchisee’s use
of separate websites and social media, as Franchisor determines necessary or appropriate.

H. Reqgional Cooperatives. Franchisor may establish regional advertising cooperatives that are
comprised of multiple Boutique owners located within a geographical region that Franchisor designates
(each, a “Cooperative”). If Franchisor establishes a Cooperative and designates Franchisee as a member
thereof, Franchisee may be required to contribute to the Cooperative in an amount not to exceed Franchisee’s
Local Marketing Requirement each month. All amounts paid to a Cooperative will be credited towards
Franchisee’s Local Marketing Requirement.

I Initial Marketing Kit. Franchisee must purchase an initial marketing kit which currently costs
between Five Thousand Four Hundred Fifty Dollars ($5,450) and Six Thousand Two Hundred Fifty Dollars
($6,250) (the “Initial Marketing Kit”) from Franchisor or its Approved Supplier.

10. ACCOUNTING AND RECORDS

A Maintenance of Records. Franchisee must, in a manner satisfactory to Franchisor and in accordance
with generally accepted accounting principles, maintain original, full, and complete register tapes, computer
files, back-up files, other records, accounts, books, data, licenses, contracts, and product vendor invoices
which shall accurately reflect all particulars relating to the Franchised Business, as well as other statistical
and financial information and records Franchisor may require. All of this information must be kept for at
least three (3) years, even if this Agreement is no longer in effect. Upon Franchisor’s request, Franchisee must
furnish Franchisor with copies of any or all product or equipment supply invoices reflecting purchases by or
on behalf of the Franchised Business. In addition, Franchisee shall compile and provide to Franchisor any
statistical or financial information regarding the operation of the Franchised Business, the products and
services sold by it, or data of a similar nature, including without limitation, any financial data that
Franchisor believes that it needs to compile or disclose in connection with the sale of franchises or that
Franchisor may elect to disclose in connection with the sale of franchises. All data provided to the Franchisor
under this Section 10 shall belong to Franchisor and may be used and published by Franchisor in connection
with the System (including in Franchisor’s disclosure documents).

B. Examination and Audit of Records. Franchisor and its designated agents shall have the right to
examine and audit Franchisee’s records, accounts, books, computer files, and data at all reasonable times to
ensure that Franchisee is complying with the terms of this Agreement. If such audit discloses that Franchisee
has underreported the Gross Sales of the Franchised Business by two percent (2%) or more in any given
reporting period (weekly, monthly or otherwise), then Franchisee must: (i) reimburse Franchisor any
costs/expenses incurred in connection with conducting the inspection and audit; and (ii) pay any amount
due and owing Franchisor as a result of Franchisee’s underreporting, along with any accrued interest on said
amounts.

C. Computer System for Records. Franchisee shall record all transactions and Gross Sales of the
Franchised Business using the Required Software and any other appropriate Computer System components
designated by Franchisor, which must contain software that allows Franchisee to record accumulated sales
without turning back, resetting or erasing such sales. Franchisor will, at all times and without notice to
Franchisee, have the right to independently and remotely access and view Franchisee’s Computer System as
described in Section 4 of this Agreement.

D. Computer System Files and Passwords. Franchisee will not install or load any computer software
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on the hard disks of the Computer System used in connection with the Franchised Business without
Franchisor’s prior written consent. All computer and file passwords associated with the Computer System
must be supplied as a list to Franchisor by Franchisee, along with any modifications or changes to that list.
The passwords to access the Computer System located at the Premises or used by the Franchised Business, as
well as all computer files and records related to the Franchised Business, are the exclusive property of
Franchisor and Franchisee must provide Franchisor with these files and information upon the termination or
expiration of this Agreement. Consistent with the other provisions of this Agreement, Franchisee agrees and
acknowledges that Franchisor may have automatic access to Franchisee’s specific passwords/keys/logins
through the Computer System components and related software that Franchisor requires Franchisee to use
in connection with the Franchised Business.

E. Current Contracts, Listings and Projects. At any time and upon request of Franchisor, Franchisee
shall provide Franchisor with a copy or summary listing, at Franchisor’s discretion, of all current contracts,
listings, agreements, and projects that Franchisee is involved in or working with.

F. Tax Returns. Upon Franchisor’s request, Franchisee shall furnish the Franchisor with a copy of each
of its reports, returns of sales, use and gross receipt taxes, and complete copies of any state or federal income
tax returns covering the operation of the Franchised Business, all of which Franchisee shall certify as true
and correct.

G. Required Reports. Franchisee must provide Franchisor with the following reports and information,
all of which must be certified as true and correct by Franchisee and in the form and manner prescribed by
Franchisor: (i) a signed Gross Sales Report as described in Section 4 of this Agreement on or before Monday
of each week; (ii) on or before the twentieth (20t) of each month, an unaudited profit and loss statement for
the Franchised Business for the preceding calendar month; (iii) within sixty (60) days of each calendar
quarter, an unaudited balance sheet reflecting the financial position of the Franchised Business as of the end
of that calendar quarter; (iv) within sixty (60) days of Franchisor’s request, a financial statement that details
the total assets and liabilities of the Franchised Business (and, if appropriate Franchisee and personal
guarantors under this Agreement); (v) within ninety (90) days after the close of each fiscal year of Franchisee,
financial statements which shall include a statement of income and retained earnings, a statement of changes
in financial position, and a balance sheet of the Franchised Business, all as of the end of such fiscal year; and
(vi) any other financial information or performance metrics of the Franchised Business that Franchisor may
reasonably request. If Franchisee fails to provide Franchisor with any required report on time, Franchisor
may charge Franchisee its then-current late reporting fee (the “Late Reporting Fee”) per late report.

H. Right to Require Audit if Franchisee Underreports. In the event a prior audit or inspection
conducted by Franchisor (or its designee) has revealed that Franchisee has underreporting the Gross Sales of

the Franchised Business by two percent (2%) or more for any reporting period, then Franchisor may require
Franchisee to provide, at the Franchisee’s expense, audited financial statements that comply with GAAP and
GAAS for Franchisee’s fiscal year within 120 days of Franchisee’s fiscal year end.

I Change to Ownership of Franchisee. In addition to the foregoing statements, Franchisee must
provide Franchisor with written reports regarding any change to: (i) the listing of all owners and other
holders of any type of interest (legal or beneficial) in Franchisee or the Franchised Business; and (ii)
Franchisee’s partners, officers, directors, as well as any of the designated managers that manage the day-to-
day operations of the Franchised Business. Franchisee will notify Franchisor in writing within ten (10) days
after any such change, unless Franchisor is required to first notify Franchisor and obtain its approval prior to
making any such change.
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11. INSURANCE AND INDEMNIFICATION

A Required Insurance. Franchisee shall, at its own expense and no later than the earlier of (a) the date
on which Franchisee uses any of the Proprietary Marks, or (b) the date Franchisee begins building out the
Premises, procure and maintain in full force and effect throughout the term of this Agreement the types of
insurance enumerated in the Manuals or otherwise in writing (whether the Franchised Business is open or
not). This insurance shall be in such amounts Franchisor or the lessor of the Premises designates from time to
time. The type of insurance will include, but are not necessarily limited to:

1. A general liability policy with (a) $1,000,000 per occurrence, (b) $2,000,000 per occurrence, (c)
products completed operations of $2,000,000 per occurrence, (d) personal and advertising injury in the
amount of $1,000,000 per occurrence, fire damage at the legal limit but at least $500,000 per occurrence, and
(e) medical expense in the amount of $5,000 per occurrence;

2. Professional liability insurance in the amount of $1,000,000 per occurrence and $2,000,000 in
the aggregate;

3. Property insurance including (a) business personal property in the amount of the value of the
personal property, (b) tenant improvements and betterments in the amount of the tenant improvements, and
(c) business income coverage in the amount of 50% of the annual gross revenue;

4. Workers compensation insurance as required by local law; and
5. Any other coverage that Franchisor periodically requires to satisfy insurance- related
obligations.

Franchisee must buy insurance from Franchisor’s Approved Supplier or other carriers (as allowed
by Franchisor) rated A-VIII or better by A.M. Best and Company, Inc. (or similar criteria as Franchisor
periodically specifies). Franchisor may periodically increase the amounts of coverage required under these
insurance policies and/or require different or additional insurance coverage to reflect inflation, identification
of new risks, changes in law or standards of liability, higher damage awards, changing economic conditions,
or other relevant changes in circumstances. All insurance policies Franchisee purchases must name
Franchisor and any affiliate Franchisor designate as additional insureds, and provide for thirty (30) days’
prior written notice to Franchisor of a policy’s material modification or cancellation. The cost of Franchisee’s
premiums will depend on the insurance carrier’s charges, terms of payment, and Franchisee’s insurance and
payment histories. Franchisee shall make timely delivery of certificates of all required insurance to
Franchisor, each of which shall contain a statement by the insurer that the policy will not be cancelled or
materially altered without at least thirty (30) days’ prior written notice to Franchisor. The procurement and
maintenance of such insurance shall not relieve Franchisee of any liability to Franchisor under any
indemnity requirement of this Agreement.

B. Failure to Procure and Maintain Insurance. If Franchisee fails for any reason to procure and
maintain the required insurance coverage, Franchisor has the right and authority (without having any
obligation to do so) to immediately procure such insurance coverage, in which case Franchisee must
reimburse Franchisor for the costs incurred to obtain the required insurance (including any premium
amounts paid).

C. Indemnification. Franchisee, as a material part of the consideration to be rendered to Franchisor,
agrees to indemnify, defend and hold Franchisor, as well as Franchisor’s directors, officers,
principals/owners, managers, shareholders, affiliates, subsidiaries, employees, servants, agents, successors
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and assignees (collectively, the “Indemnitees”), harmless from and against any and all losses, damage,
claims, demands, liabilities and causes of actions of every kind or character and nature, as well as costs and
expenses incident thereto (including reasonable attorneys’ fees and court costs), that are brought against any
of the Indemnitees (collectively, the “Claims”) that arise out of or are otherwise related to Franchisee’s (a)
breach or attempted breach of, or misrepresentation under, this Agreement, and/or (b) ownership,
construction, development, management, or operation of the Franchised Business in any manner.
Notwithstanding the foregoing, at Franchisor’s option, Franchisor may choose to engage counsel and defend
against any such Claim and may require immediate reimbursement from the Franchisee of all expenses and
fees incurred in connection with such defense.

12. INDEPENDENT CONTRACTOR

A No Fiduciary Relationship. In all dealings with third parties, including without limitation,
employees, suppliers, and customers, Franchisee shall disclose in an appropriate manner acceptable to
Franchisor that it is an independent entity licensed by Franchisor. Nothing in this Agreement is intended by
the parties hereto either to create a fiduciary relationship between them or to constitute the Franchisee an
agent, legal representative, subsidiary, joint venture, partner, employee, or servant of Franchisor for any
purpose whatsoever.

B. Independent Contractor Relationship. It is understood and agreed that Franchisee is an
independent contractor and is in no way authorized to make any contract, agreement, warranty, or
representation or to create any obligation on behalf of Franchisor. Upon Franchisor’s request, Franchisee
must display a sign in its Franchised Business displaying the following phrase (or something similar): “This
franchised Boutique is independently owned and operated pursuant to a license agreement.” Neither this
Agreement nor Franchisor’s course of conduct is intended, nor may anything in this Agreement (nor
Franchisor’s course of conduct) be construed to state or imply that Franchisor is the employer of Franchisee’s
employees and/or independent contractors.

13. TRANSFER AND ASSIGNMENT

A No Transfer by Franchisee Without Franchisor’s Approval. Franchisee’s rights under this
Agreement are personal, and Franchisee shall not sell, transfer, assign or encumber Franchisee’s interest in

this Agreement or the Franchised Business (or undertake any of the actions identified in Section 13(C) of this
Agreement) without Franchisor’s prior written consent. Any sale, transfer, assignment or encumbrance
made without Franchisor’s prior written consent shall be voidable at Franchisor’s option and shall subject
this Agreement to termination as specified herein.

B. Death or Disability.

1. In the event of Franchisee’s death, disability or incapacitation (or the death, disability or
incapacitation of Franchisee’s principals/owners/guarantors), Franchisee’s legal representative, or
Franchisee’s partner’s or guarantor's respective legal representative, as applicable, will have the right to
continue the operation of the Franchised Business as “Franchisee” under this Agreement if: (i) within ninety
(90) days from the date of death, disability or incapacity (the “90 Day Period”), such person has obtained
Franchisor’s prior written approval and has executed Franchisor’s then-current franchise agreement for the
unexpired term of the franchise, or has furnished a personal guaranty of any partnership, corporate or
limited liability company Franchisee’s obligations to Franchisor and Franchisor’s affiliates; and (ii) such
person successfully completes Franchisor’s training program (which Franchisor will provide at Franchisor’s
then-current tuition rate). Such assignment by operation of law will not be deemed in violation of this
Agreement, provided such heirs or legatees accept the conditions imposed by the Franchise Agreement and
are acceptable to Franchisor.
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2. Franchisor is under no obligation to operate the Franchised Business, or incur any obligation
on behalf of any incapacitated franchisee, during or after the 90 Day Period. If necessary, Franchisee (or
Franchisee’s legal representative, as applicable) shall appoint a previously approved acting interim manager
to operate the Franchised Business during the 90 Day Period. In the event of Franchisee’s death, disability,
absence or otherwise, Franchisor may (but is not required to) operate the Franchised Business on
Franchisee’s behalf and at Franchisee’s expense for such period of time (and under such terms and
conditions) as Franchisor determines, including paying out the assets and/or revenues of the Franchised
Business to cover any or all past, current and/or future obligations of the Franchised Business (including any
amounts owed to Franchisor and/or any affiliate) in such priorities as Franchisor determines in Franchisor’s
sole discretion. Franchisor may pay itself a reasonable amount to reimburse Franchisor for Franchisor’s
management services and other costs. Franchisor may obtain approval of a court or arbitrator for any such
arrangements, the attorney’s fees and other costs incurred in connection with obtaining such approval to be
charged against the assets and/or revenues of the Franchised Business. Franchisee (and/or Franchisee’s
estate) will indemnify Franchisor against any costs and/or liabilities incurred by it in connection with, or
related in any way to, the operation (or otherwise) of the Franchised Business.

C. Ownership. In addition to those acts described in Section 13(A), a transfer or assignment requiring
Franchisor’s prior written consent shall be deemed to occur: (i) if Franchisee is a corporation, upon any
assignment, sale, pledge or transfer of any fractional portion of Franchisee’s voting stock or any increase in
the number of outstanding shares of Franchisee’s voting stock which results in a change of ownership, (ii) if
Franchisee is a partnership, upon the assignment, sale, pledge or transfer of any fractional partnership
ownership interest; or (iii) if Franchisee is a limited liability company, upon the assignment, sale, pledge or
transfer or any interest in the limited liability company. Any new partner, shareholder, or member or
manager owning having an ownership interest in the surviving entity after the proposed transfer will be
required to personally guarantee Franchisee’s obligations under this Agreement. A transfer pursuant to (i)
and (iii) above shall not be subject to Franchisor’s right of first refusal as set forth in Section 13(D).

D. Right of First Refusal. If Franchisee proposes to transfer either this Agreement or all, or
substantially all, of the assets used in connection with the Franchised Business or any interest in Franchisee’s
lease to any third party (other than to: (i) a corporation or limited liability company as set forth in Section
13(C) hereof; or (ii) a parent, spouse, or direct lineal descendant of Franchisee), Franchisee shall first offer to
sell such interest to Franchisor on the same terms and conditions as offered by such third party. Franchisee
shall obtain from the third party and provide Franchisor a statement in writing, signed by the third party
and Franchisee, of the terms of the offer (“Letter of Intent”). If Franchisor elects not to accept the offer within
a thirty (30) day period, Franchisee shall have a period not to exceed sixty (60) days to complete the transfer
described in the Letter of Intent subject to the conditions for approval set forth in Section 13(E) of this
Agreement. Franchisee shall effect no other sale or transfer as contemplated under the Letter of Intent
without first complying with this Section. Any material change in the terms of the offer will be deemed a
new proposal subject to Franchisor’s right of first refusal. So long as Franchisee has obtained Franchisor’s
prior written consent, which shall not be unreasonably withheld, a transfer to an existing partner or
shareholder, or a transfer as a result of the death, disability or incapacitation of a shareholder or partner, in
accordance with the provisions set forth below, is not subject to Franchisor’s first right of refusal.

E. Conditions for Approval. Franchisor may condition Franchisor’s approval of any proposed sale or
transfer of the Franchised Business or of Franchisee’s interest in this Agreement or any other acts of transfer
described in Section 13(C) upon satisfaction of the following occurrences:

1. All of Franchisee’s accrued monetary obligations to Franchisor, Franchisor’s affiliates, and
Franchisor’s designated/approved suppliers and vendors, are satisfied;
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2. Franchisee must cure all existing defaults under this Agreement, or any other agreement
between Franchisee and Franchisor, Franchisor’s affiliates, Franchisor’s designated/approved suppliers and
vendors, within the period permitted for cure and have substantially complied with such agreements during
their respective terms;

3. Franchisee and Franchisee’s principals (if Franchisee is a partnership, corporation or limited
liability company), and the transferee (if it has had any previous relationship with Franchisor or Franchisor’s
affiliates), must execute a general release under seal, in a form satisfactory to Franchisor, of any and all
claims against Franchisor and Franchisor’s affiliates and officers, directors, shareholders and employees, in
their corporate and individual capacities;

4. Franchisee or transferee shall provide Franchisor a copy of the executed purchase agreement
relating to the proposed transfer with all supporting documents and schedules, including transferee's
assumption of and agreement to faithfully perform all of Franchisee’s obligations under this Agreement;

5. The transferee shall demonstrate to Franchisor’s satisfaction that he or she meets
Franchisor’s educational, managerial and business standards; possesses a good moral character, business
reputation and credit rating; has the aptitude and ability to conduct the business to be transferred; and has
adequate financial resources and capital to meet the performance obligations under this Agreement;
however, transferee shall not be in the same business as Franchisor either as licensor, franchisor,
independent operator or licensee of any other business or chain which is similar in nature or in competition
with Franchisor, except that the transferee may be an existing franchisee of ours;

6. The transferee shall execute Franchisor’s then-current franchise agreement (which may
contain materially different terms than this Agreement) for the remaining balance of Franchisee’s term under
this Agreement, with transferee’s term commencing on the date the transferee executes the then-current
franchise agreement;

7. Franchisee must pay Franchisor a transfer fee equal to Ten Thousand Dollars ($10,000), and
Franchisee and/or transferee may demonstrate that it has paid (or is in position to pay) any third-party
broker fees associated with the transaction;

8. The transferee shall satisfactorily complete Franchisor’s Initial Training Program at the
transferee's expense within the time frame Franchisor sets forth, and pay Franchisor a tuition training fee of
One Thousand Dollars ($1,000) for transferee and one other person to attend training (the transferee will also
be responsible for all costs and expenses associated with attending the initial training program);

9. Franchisee (and Franchisee’s principals/guarantors if Franchisee is a partnership,
corporation or limited liability company) must comply with the post-termination provisions of this
Agreement;

10. The transferee must demonstrate that is has obtained or maintained, within the time limits
set by Franchisor, all permits and licenses required for the continued operation of the Franchised Business;

11. To the extent required by the terms of any leases or other agreements, the lessors or other
parties must have consented to the proposed transfer;

12. The transfer must be made in compliance with any laws that apply to the transfer, including
state and federal laws governing the offer and sale of franchises;
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13. The purchase price and terms of the proposed transfer must not be so burdensome to the
prospective transferee as to impair or materially threaten its future operation of the Franchised Business and
performance under its franchise agreement;

14, Franchisee must request that Franchisor provide the prospective transferee with
Franchisor’s current form of disclosure document and Franchisor shall not be liable for any representations
not included in the disclosure document; and

15. Franchisor shall have the right to disclose to any prospective transferee such revenue reports
and other financial information concerning Franchisee and Franchised Business as Franchisee has supplied
Franchisor hereunder.

Franchisor will not unreasonably withhold its consent to a proposed transfer or assignment
requested by Franchisee, provided the foregoing conditions are met. Franchisor’s approval of a transfer shall
not operate as a release of any liability of the transferring party nor shall such approval constitute a waiver
of any claims Franchisor may have against the transferring party.

F. Transfer from an Individual Franchisee to Business Entity. If Franchisee is an individual and
desires to assign its rights under this Agreement to a corporation or limited liability company, and if all of

the following conditions are met, Franchisor will consent to the transfer without assessing the transfer fee or
training tuition fees set forth in Section 13(E)(7)-(8), and such assignment will not be subject to Franchisor’s
right of first refusal in Section 13(D): (i) the corporation or limited liability company is newly organized and
its activities are confined to operating the Franchised Business; (ii) Franchisee is, and at all times remains, the
owner of 100% of the outstanding shares of the corporation or a controlling interest in the limited liability
company; (iii) the corporation or limited liability company agrees in writing to assume all of Franchisee’s
obligations hereunder; and (iv) all stockholders of the corporation, or members and managers of the limited
liability company, as applicable, personally guarantee prompt payment and performance by the corporation
or limited liability company of all its obligations to Franchisor and Franchisor’s affiliates, under this
Agreement and any other agreement between Franchisee and Franchisor and/or Franchisor’s affiliates, and
execute the Personal Guaranty attached to this Agreement as Exhibit B.

G. Franchisor’s Right to Transfer. Franchisor has the right to sell, transfer, assign and/or encumber all
or any part of Franchisor’s assets and Franchisor’s interest in, and rights and obligations under, this
Agreement in Franchisor’s sole discretion.

14. COVENANTS

Franchisee acknowledges that, as a participant in Franchisor’s System, Franchisee will receive proprietary
and confidential information and materials, trade secrets, and the unique methods, procedures and
techniques that Franchisor has developed. As such, Franchisee agrees to the covenants in this Section to
protect Franchisor, the System, Proprietary Marks and Franchisor’s other franchisees.

A During the Term of this Agreement. During the term of this Agreement, neither Franchisee, its
principals, owners, guarantors or Boutique Manager(s), nor any immediate family of Franchisee, its
principals, owners, guarantors or Boutique Manager(s), may, directly or indirectly, for themselves or
through, on behalf of, or in conjunction with any other person, partnership or corporation:

1. Own, maintain, engage in, be employed or serve as an officer, director, or principal of, lend
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money or extend credit to, lease/sublease space to, or have any interest in or involvement with (a) any spa
concept or other business that provides massage therapy or massage services of any kind (each, a
“Competing Business™), or (b) any business that offers or grants licenses or franchises, or establishes joint
ventures, in connection with the ownership or operation of a Competing Business. For purposes of this
Agreement, a Competing Business does not include: (i) any Boutique operated by Franchisee under a
franchise agreement with Franchisor; or (ii) any business operated by a publicly-traded entity in which
Franchisee owns less than two percent (2%) legal or beneficial interest;

2. Employ or seek to employ any person who is at that time employed by Franchisor,
Franchisor’s affiliates or any other System franchisee, or otherwise directly or indirectly induce or seek to
induce such person to leave his or her employment thereat; or

3. Divert, or attempt to divert, any prospective customer to a Competing Business in any
manner.

B. After the Term of this Agreement.

For a period of two (2) years after the expiration and non-renewal, transfer or termination of this Agreement,
regardless of the cause, neither Franchisee, its principals, owners and guarantors, nor any member of t