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BIG ) TIRES

BIG O TIRES, LLC, a Nevada limited liability company, is offering franchises for the operation of retail
stores selling and servicing tires and related automotive products. The total investment necessary to begin
operation of a Big O Tires franchise ranges from $511,500 to $1,882,500. This includes between
$385,000 and $1,596,000 that must be paid to the franchisor or its affiliates.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise
sale. Note, however, that no governmental agency has verified the information contained in this
document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact The Franchise Marketing and Sales
Support Coordinator, at 4260 Design Center Drive, Palm Beach Gardens, Florida 33410 and 1-800-321-
2446.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at
600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Date of Issuance: June 30, 2025

For use in: AL, AK, AZ, AR, CO, CT, DE, DC, FL, GA, ID, IL, IN, IA, KS, KY, LA, ME, MA, MI,
MN, MS, MO, MT, NE, NV, NH, NJ, NM, NC, ND, OH, OK, OR, PA, SC, SD, TN, TX, UT, VA,
VT, WA, WI, WV, WY, and U.S. TERRITORIES.

NOT FOR USE IN CA, HI, MD, NY, OR RIL.



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits K-1 and K-2.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit N includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only Big
O business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be a Big O
franchisee?

Item 20 or Exhibits K-1 and K-2 lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure
document to better understand this franchise opportunity.
See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to
change its manuals and business model without your consent. These changes may require
you to make additional investments in your franchise business or may harm your
franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a
limited group of suppliers the franchisor designates. These items may be more expensive
than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to
continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or
litigation only in Colorado. Out-of-state mediation, arbitration, or litigation
may force you to accept a less favorable settlement for disputes. It may also
cost more to mediate, arbitrate, or litigate with the franchisor in Colorado
than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement
even though your spouse has no ownership interest in the franchise. This
guarantee will place both your and your spouse’s marital and personal
assets, perhaps including your house, at risk if your franchise fails.

3. Inventory Control. You must carry an inventory of 700 tire units, even if
you do not need that much. Your inability to maintain inventory levels at
all times may result in termination of your franchise and loss of your
investment.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



DISCLOSURE APPLICABLE TO FRANCHISEES
COVERED BY THE MICHIGAN FRANCHISE INVESTMENT LAW

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall not preclude
a franchisee, after entering into a franchise agreement, from settling any and all claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice
thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized
materials which have no value to the franchisor and inventory, supplies, equipment, fixtures, and
furnishings not reasonably required in the conduct of the franchise business are not subject to
compensation. This subsection applies only if: (i) the term of the franchise is less than 5 years and (ii) the
franchisee is prohibited by the franchise or other agreement from continuing to conduct substantially the
same business under another trademark, service mark, trade name, logotype, advertising, or other
commercial symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

® A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state. The foregoing language has been included in this Disclosure
Document as a condition for registration. We and you do not agree that the parties are restricted from
choosing to conduct arbitration outside of Michigan and believe that each of the provisions of the
Franchise Agreement, including each of the arbitration provisions, is fully enforceable. We and you
intend to rely on the federal pre-emption under the Federal Arbitration Act.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right
of first refusal to purchase the franchise. Good cause shall include, but is not limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.



(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and conditions as
a bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit a
provision that grants the franchisor the right to acquire the assets of a franchise for the market or
appraised value of such assets if the franchisee has breached the lawful provisions of the franchise
agreement and has failed to cure the breach in the manner provided in subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR
ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding the notice should be directed to the State of Michigan Department of Attorney
General, Franchise Section - Consumer Protection Division, G. Mennen Williams Building, 1% Floor, 525
W. Ottawa Street, Lansing, Michigan 48933, or P.O. Box 30213, Lansing, Michigan 48909; Telephone
(517)373-7117.



ITEM 1
ITEM 2
ITEM 3
ITEM 4
ITEM 5
ITEM 6
ITEM 7
ITEM 8
ITEM 9
ITEM 10
ITEM 11

ITEM 12
ITEM 13
ITEM 14
ITEM 15

ITEM 16
ITEM 17
ITEM 18
ITEM 19
ITEM 20
ITEM 21
ITEM 22
ITEM 23

© >

T ZOomMEmUOw
— NI

A
RN ]

oZZC R
[\S]

TABLE OF CONTENTS

Page
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES................. 1
BUSINESS EXPERIENCE......cccoooottiiiiitetetet ettt ettt ettt s st s s 4
LITIGATION ...ttt ettt et be e s bt e eb e e s bt e sb e e s bt e satesateeateeabeeabeebeebeenbeenbeens 4
BANKRUPTECY .ottt st sttt st ettt ettt e sbeesae e s s 6
INITIAL FEES ...ttt ettt ettt ettt st sttt sttt e bt e be e b enbe e 6
OTHER FEES .. ettt et b e bbb e b e e s bt e sbe e sateeatesatesaeeeaeas 13
ESTIMATED INITIAL INVESTMENT ....ooiiiiiie ettt 27
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES.......c.cccceoviiiiiiiniincenens 31
FRANCHISEE’S OBLIGATIONS ...ttt ettt ettt sbe et st e b e sate s 36
FINANCING ...ttt ettt ettt e b e bt e b e s bt e s bt e shtesatesateeateeateenteenteenteenteenne 40
FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING ...ttt sttt sttt ettt ettt e bt e b e sbeenbeenae 47
TERRITORY ...ttt et ettt e b et b e bt e s bt e sbeesbtesateeneeeateeaeas 65
TRADEMARKS .ttt h e s bt e s he e e e st e st et e et e et e et e e beebeebeenees 67
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION........ccccevvierrireeieeereenne 69
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE
BUSTINE S S . ettt ettt ettt et e b e bt e bt e bt e bt e sbeesbeesateeaeeeaee 69
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL....ccccccociniiniiniiniinicnicriceeee 70
RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION ........ccccvevuneenee. 72
PUBLIC FIGURES ...ttt ettt b et b e bbbt satesatesateeateeaeas 77
FINANCIAL PERFORMANCE REPRESENTATIONS .....cociiiiiiiniinieneeneeeceeeeeeeeeee e 77
OUTLETS AND FRANCHISEE INFORMATION ....cccoovtiiiiiiiniiiiieieeeeeeeeeee e 81
FINANCIAL STATEMENTS ...ttt ettt et bt st sate st ea 93
CONTRACTS .ttt ettt ettt et e bt e bt e bt e bt e bt e nbeesbeesbtesatesabesneeenteeates 94
RECEIPTS ettt ettt s bt st st sat e st st ettt et e ae e teenne 94
EXHIBITS

List of State Administrators and Agents for Service of Process

BF Franchise Agreement and Schedules

Successor Franchise Rider to Franchise Agreement

Standard Release Form

Reserved

Franchise Deposit Receipt Agreement

Sublease

Promissory Notes

Security Agreement

Facility Participation Agreement

Technology Agreement and Software License Agreement (Navex)
Technology Agreement and End User Agreement (Tekmetric)
List of Franchisees

List of Franchisees Who Have Left the System

Trademark Specific Franchisee Organizations

Tables of Contents for Manual (Franchise Policies & Standards Manual)
Financial Statements

Closing Acknowledgment



Lease Agreement

Market Reservation Agreement

Road Hazard Service Contract

Reserved

Reserved

Certification Program Agreement

State Disclosure Addenda and Agreement Riders
Reserved

Agreement and Consent to Assignment of Big O Tires Store
Option and Store Lease

Deferred Maintenance Agreement

N<Xg<c3nm0 T

VARIOUS STATE LAWS MAY, IF APPLICABLE, REQUIRE ADDITIONAL DISCLOSURES
RELATED TO THE INFORMATION CONTAINED IN THIS DISCLOSURE DOCUMENT
AND/OR RIDERS PROVIDING FOR CHANGES TO THE FRANCHISE AGREEMENT OR
OTHER AGREEMENTS INCLUDED AS EXHIBITS TO THIS DISCLOSURE DOCUMENT.
THESE ADDITIONAL DISCLOSURES AND AGREEMENT RIDERS APPLICABLE TO THE
RECIPIENT OF THIS DISCLOSURE DOCUMENT, IF ANY ARE SO APPLICABLE, APPEAR
IN EXHIBIT V.



ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

The Franchisor And Any Parents, Predecessors and Affiliates. This disclosure document

refers to the franchisor, Big O Tires, LLC, as “we”, “us,” “our” or “Big O,” and to the franchisee as
“you”. If you are a corporation, partnership, limited liability company, trust, association or other entity,
“you” may also include owners or partners of the franchisee.

Big O is a Nevada limited liability company originally incorporated as a Nevada corporation on
December 30, 1982, and subsequently converted to a limited liability company on September 28, 2007.
We do business under our current organizational name Big O Tires, LLC, as well as “Big O” and “Big O
Tires”, and no other name. Big O’s principal place of business is 4260 Design Center Drive, Palm Beach
Gardens, Florida 33410. Big O’s agents for service of process are listed in Exhibit A.

In December 1986, Big O Tire Dealers, Inc., a Colorado corporation (“Dealers”), was merged
with us. We were the surviving company. Before the merger, our name was Tires, Inc. As part of the
merger, our name was changed to Big O Tires, Inc. and later changed to our current organizational name.
Dealers was originally established to act as a purchasers’ cooperative to obtain tires for associated tire
dealers at favorable prices. Dealers is our predecessor. It was formed in 1962. The last principal place of
business of Dealers was 6021 South Syracuse Way, Suite 102, Englewood, Colorado 80111.

We have several companies who are our affiliates, which are involved in providing products or
services to some or all of our franchisees.

Big O is now a wholly-owned subsidiary of TBC Shared Services, LLC (“TBC Shared
Services”), a Delaware limited liability company. TBC Shared Services is a wholly-owned subsidiary of
TBC Corporation, a Delaware corporation (“TBC”). TBC is a marketer and distributor of tires and other
products for the automotive replacement market, and sells products and supplies services to Big O
franchisees. TBC is in turn wholly owned by TBC Holdings, LLC, a Delaware limited liability company
(“TBC Holdings”). TBC Holdings was formed on March 9, 2018, and acquired ownership of TBC on
April 5, 2018. The principal business address of TBC Shared Services, TBC, and TBC Holdings is 4260
Design Center Drive, Palm Beach Gardens, Florida 33410. Each of TBC Shared Services, TBC, and
TBC Holdings may be deemed parents of ours.

Carroll’s, LLC, a Georgia limited liability company, is an indirect subsidiary of TBC and also
sells products to Big O franchisees. The principal business address of Carroll’s is 4260 Design Center
Drive, Palm Beach Gardens, Florida 33410. Carroll’s, LLC sometimes does business under the name
National Tire Wholesale.

TBC also owns TBC Retail Holdings, LLC, a Delaware limited liability company (“TBC Retail
Holdings”). It is responsible for the management of Big O. The principal business address of TBC Retail
Holdings is 4260 Design Center Drive, Palm Beach Gardens, Florida 33410.

Franchisees may periodically purchase tires from TBC Brands, LLC, a Delaware limited liability
company (“TBC Brands™), which is a wholly-owned subsidiary of TBC Retail Holdings. The principal
business address of TBC Brands is 4260 Design Center Drive, Palm Beach Gardens, Florida 33410.

Big O’s Business. We offer franchises for the operation of retail stores selling and servicing tires
and related automotive products and services (“Big O Stores” or “Stores”). Big O also sells Big O
branded tires and automotive accessories to franchisees, and Big O and its affiliates also sell or lease




other items to franchisees such as real estate, equipment, signs and services. Also, Big O conducts
wholesale operations under which it sells non-Big O brand tires and other automotive accessories to Big
O franchisees and to other purchasers.

The Franchise. Big O Stores operate under the service marks “BIG O” and “BIG O TIRES” and
other trademarks and trade names, service marks and other logos and symbols periodically designated by
Big O (collectively, “Licensed Marks”) and use our proprietary licensed methods of doing business (“Big
O System”). The Stores are serviced through regional sales and distribution centers (“RDCs”), which are
owned and/or leased by us and operated by us.

Big O offers franchises under two franchise models: Product Distribution Franchises and
Business Format Franchises. (The franchisees for these franchises are referred to, respectively, as
“Business Format Franchisees” or “Product Distribution Franchisees”). The information in the disclosure
document applies to Business Format Franchises only. Production Distribution Franchises are offered
under a separate disclosure document and under different terms.

When we refer to “your franchise”, we mean your Business Format Franchise. When we refer to
“your Franchise Agreement” or the “Franchise Agreement” or the “Franchise Agreements”, we mean the
Business Format Franchise Agreement in Exhibit B-1 (the “BF Franchise Agreement” or “Franchise
Agreement”).

Before 2006, we offered only Product Distribution Franchises, except for certain Business
Format test market programs in southern Nevada, which ended around April, 2006. The Big O network is
in the process of transitioning from the Product Distribution Franchise model to the Business Format
Franchise model. We are only offering new Big O franchisees Business Format Franchises, but we
anticipate that we will continue to have Product Distribution Franchises in our network for a significant
amount of time. As of March 31, 2025, we have 437 Stores (not including company owned stores) that
operate as Business Format Franchises.

Product Distribution Franchisees will be allowed the option to convert Product Distribution
Franchise Stores (“PDF Stores™) to Business Format Franchise Stores (“BFF Stores™) at times and under
conditions prescribed by us (we refer to Product Distribution Franchisees that convert to Business Format
Franchisees as “BFF Converters”). We do not anticipate that Business Format Franchisees will be
allowed to convert BFF Stores to PDF Stores.

You must operate your Big O Store according to our standards and specifications and must sign
our standard BFF Franchise Agreement (Exhibit B-1). You will be granted the right to use our Licensed
Marks and Big O System only with the operation of your Big O Store. We use the term “Franchised
Business” to mean the business of operating a Big O Store under the Franchise Agreement using the
Licensed Marks and the Big O System.

You will be assigned to a local group (“Local Group”) which, among other things, coordinates
group or regional marketing and advertising programs in your market area and collects and administers
funds for these programs. If a Local Group has not been formed in your geographical area, you must, at
our discretion, form a Local Group. You must comply with the decisions that the Local Group makes
following procedures and guidelines approved by us. See Item 11 for further discussion of Local Groups.

We offer several incentive programs for eligible persons to acquire franchises. Also, if you are
willing and able to open two or more Stores within certain areas within a mutually agreed upon time



period, you may qualify to acquire franchises at individually negotiated and mutually agreed upon
timetables, discounts and incentives.

Franchise Referral Program. We encourage referrals from our existing franchisees of a
prospective franchisee to us. Our referral program offers a $10,000 referral fee to the person who refers
to us a franchisee prospect that we are not currently in discussions with and have not previously
contacted. The referral fee is payable only if the referred prospect becomes a Big O franchisee. The
referral fee is applied as a credit against an existing franchisee’s trade account 30 days after the opening
of the new Big O Store. The incoming prospective franchisee must have signed a Franchise Agreement
and the initial franchise fee must have been paid to us before we will apply the credit. We reserve the
right at any time to cancel, modify, amend, or terminate our referral program. If a franchisee wants to
benefit from the referral program, the referring franchisee must be in good standing.

Market for the Franchise Services and Competition. The market for tires and related
automotive products is directly related to the number of automobiles, trucks, recreational vehicles and
other vehicles. This market is well developed. You will be in competition with other national and local
tire store chains and independent operators, as well as service stations, specialty automotive repair and
maintenance centers, warehouse clubs and department stores with automotive departments, and
potentially with other Big O Stores. Your ability to compete in this market will be largely and
significantly dependent on your management, sales and marketing capabilities, your involvement with
your store, your financial strength, general economic conditions, geographical area and specific location.
You will sell primarily to individuals, but may also choose to sell to commercial accounts. The sales
generally are not seasonal.

Regulations. There are federal laws and regulations specific to the operation of a tire dealership
business. Generally, you must comply with certain Department of Transportation rules and regulations
concerning transportation safety; Environmental Protection Agency (“EPA”) rules and regulations
concerning handling, storage and disposal of hazardous substances and solid waste disposal; the
Occupational Safety and Health Act of 1970 concerning workplace safety; the Americans with
Disabilities Act concerning employment and the public access to goods and services offered by a
business; and rules and regulations established by the National Highway Traffic Safety Administration
under the Transportation Recall Enhancement Accountability and Documentation Act (the “TREAD
Act”) concerning the labeling, testing, monitoring, and recall of tires. There may also be some state and
local laws and regulations specific to your Store. You should familiarize yourself with these laws and
with other federal, state or local laws of a more general nature, which may affect the operation of your
Franchised Business. It is also your responsibility to comply with employment, worker’s compensation,
insurance, corporate, tax and licensing laws.

Business History of Big O and its Affiliates. We have offered franchises for the operation of
retail stores selling and servicing tires and related automotive products since approximately 1982. Our
principal predecessor, Big O Tire Dealers, Inc., offered franchises in this line of business since 1980 and
offered dealer agreements in this line of business before 1980 and since approximately November 1962.

TBC has operated, through its subsidiaries, non-Big O retail outlets for tires and related products
and services since 1995. (See further details in Item 12).

Except for the franchises described in this disclosure document, neither Big O nor any of its
predecessors or affiliates has offered franchises for the same type of business to be operated by you or in
other lines of business.



ITEM 2
BUSINESS EXPERIENCE

Chief Executive Officer: Don Byrd

Mr. Byrd was appointed Chief Executive Officer of Big O and President and Chief Executive Officer of
TBC, effective May 2024. From May 2024 to June 2025, he served as Chief Executive Officer for Midas
International, LLC (“Midas™) as well. From July 2023 through April 2024, Mr. Byrd served as Chief
Strategy, Marketing and Procurement Officer for Big O and Midas. From December 2021 through June
2023, Mr. Byrd was the Chief Marketing & Procurement Officer for TBC Retail Group, Inc. and its
successor TBC Retail Holdings, Big O and Midas. From January 2021 to December 2021, Mr. Byrd was
the President of TBC Purchasing Co, LLC. From April 2018 to January 2021, Mr. Byrd was the President
and Chief Operating Officer of NTW, LLC. He is located in Palm Beach Gardens, Florida.

Senior Vice President and Chief Operating Officer: Gary Skidmore

Mr. Skidmore was appointed as our Chief Operating Officer effective April 2024. He has also served as
our Senior Vice President since June 2023. From June 2023 to April 2024 Mr. Skidmore was our
General Manager. From October 2020 to June 2023, Mr. Skidmore was our Divisional Vice President
(East). From July 2020 to October 2020, Mr. Skidmore was a Divisional Sales Operations Manager with
us. From February 2015 to July 2020, Mr. Skidmore was one of our Franchise Business Consultants. He
is located in Palm Beach Gardens, Florida.

Divisional Vice President (West): Timothy S. Washburn

Mr. Washburn was appointed to this position effective October 1, 2020. From July 1, 2020 to October 1,
2020 Mr. Washburn was a Divisional Sales Operations Manager with us. From August, 2016 to July 1,
2020, Mr. Washburn was one of our Franchise Business Consultants. He is located in Vacaville,
California.

Divisional Vice President (East): Jason Bastian

Mr. Bastian was appointed to this position effective December 2024. From April 2021, to December
2024, Mr. Bastian was a Vice President of Car Dealer with National Tire Wholesale. From July 2019, to
April 2021, Mr. Bastian was a Vice President of Customer Business Development with National Tire
Wholesale. From April 2018, to July 2019, Mr. Bastian was a Vice President of Operations with National
Tire Wholesale. He is located in Manhattan, Illinois.

Director, Franchise Development: John Galambos

Mr. Galambos was appointed to this position with Big O effective October 2024. Previously, from
November 2017 to September 2024, Mr. Galambos worked for Big O as a Franchise Business Consultant.
Mr. Galambos is located in Kansas City, Missouri.

ITEM 3
LITIGATION

Pending Litigation.

None.



Prior Actions.

Fratilla, Brian Jeffrey v. Big O Tires, LLC. Case No. 37-2013-00028542-CU-BT-CTL, Superior
Court of California, San Diego County. A purported class action lawsuit was filed on behalf of customers
of Big O alleging that Big O’s former tire protection program (“Former TPP”) is actually an insurance
contract under California law which required Big O to register as an insurer, comply with various
formatting requirements and disclosures, and notify consumers that the policy was cancellable within 60
days. Other claims relating to the collection of sales tax were dismissed by the Court on February 6,
2015. On February 11, 2015, the Court certified a class consisting of “all persons who, at any time after
January 2, 2009, purchased a Former TPP from Big O in the State of California who did not make a claim
under the Former TPP that was honored by Big O.” In light of Plaintiff filing a motion to file a Third
Amended Complaint on March 10, 2016 so as to add a named plaintiff and assert a claim of
misrepresentation, the Court decertified the existing class as a condition to such amendment. After a
tentative ruling denying class certification, the Court reconsidered and certified the class. The parties
reached a settlement under which Big O agreed to pay $2.05 million in total, which the Court has
approved by order dated August 24, 2018.

TBC Retail Group Wage and Hour Cases. JCCP Case No. 4701. This action coordinated two
class actions that were pending in two different California Superior Courts on February 10, 2012. This
action coordinated Paul Quintana, as an Individual and on Behalf Of All Similarly Situated Employees v.
Big O Tires, LLC, Case No. BC451272, Superior Court of California for the County of Los Angeles (the
“Quintana Action”) and Brian Goegan, et al. v. TBC Retail Group, et al., Case No. 30-2011-00510643,
Superior Court of California, Orange County Superior Court (the “Goegan Action”). Both actions
involved claims for unpaid overtime, failure to provide meal periods, failure to provide rest periods,
unfair competition, and related claims under California state law. The Goegan Action also asserted a
nationwide claim for wages under the Fair Labor Standards Act (“FLSA”) and the plaintiffs conditionally
certified a class of approximately 1,735 individuals who received payroll pay cards and charged fees. The
Quintana Action encompassed the entire putative class of the Goegan Action with respect to the state law
claims. These claims related only to Big O company-owned Stores. Parties in both the Goegan and
Quintana actions settled in 2018, with Big O agreeing to pay a total of $1.84 million, and the final order
approving settlement was issued in March 2019.

Black Donuts, Inc., Jan W. Talbot, Jeff Magna; T&T Pasadena, Inc., T&T Thousand Oaks, Inc.,
T&T Glendora, Inc., Tareq Nasrallah, Tony Nasrallah, G&G 2000, Inc., Jerry Riccio, Greg Minshell,
Manzano, Inc., Kevin Raach, Chula Vista Tire, Inc., Jeff Yasukochi, Big Red Tire, Inc., James Park,
Felix Bros, Inc., Felix Tires, Inc., Ralph Felix, Randy Scott, MDS Enterprises, Inc., Michael J. Sullivan,
Kennedy, Phillips & Gunnell Enterprises No. 66, Paul Fuller, Gene Renner, Rex Weissenbach v.
Sumitomo Corporation, Sumitomo Corporation of Americas, Big O Tires, LLC, TBC Corporation,
Dwayne Freshnock, Craig McDonald, Bill Ketchem, Art Beahm, Marvin Hayes, Greg Rocquet. Case
Number BC427136, Superior Court of California for the County of Los Angeles. Plaintiffs, both current
and former franchisees of ours, filed the initial Complaint in December 2009. Plaintiffs alleged that Big
O made false statements and representations and withheld information that the Plaintiffs alleged was
important in connection with their purchase of their Big O franchise. Plaintiffs initially claimed breach of
contract, breach of implied covenant of good faith and fair dealing, interference with existing economic
relations, fraud in the inducement, negligent misrepresentation, negligent hiring, firing and supervising,
and violations of the California Unfair Business Practices Act and the California Business and
Professions Code, Section 17200, et seq. Plaintiffs sought declaratory relief, rescission of contract and an
award of general and special monetary damages. All Defendants except Big O were dismissed. Further,
the Court and/or Plaintiffs dismissed all claims except breach of contract, breach of implied covenant of
good faith and fair dealing, fraud and declaratory action. In light of the appeal in a related proceeding, the
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case was stayed. But after the Court of Appeals in the related proceeding affirmed the decision on May
24,2013, the stay was lifted and Plaintiffs Randy Scott, Jerry Riccio, Greg Minshell and G&G 2000, Inc.
voluntarily dismissed their complaints with prejudice. The case progressed with respect to Michael
Sullivan. Big O filed a motion for summary judgment; the Court granted the motion in part and
dismissed all but one of Mr. Sullivan’s claims. The parties settled with a nominal payment from Big O.
Big O maintained counterclaims against several of the remaining plaintiffs, which resulted in the gross
amount of $42,500 from such plaintiffs to Big O. The Court dismissed the case on March 24, 2016.

Administrative Actions.

Certain franchisees of ours in San Diego, California, including a partnership in which a
subsidiary of ours had a 50% interest but no managerial control over day-to-day operations (the “San
Diego Target Franchisees”) were the subject of an investigation regarding the advertising of store
products and services by the Office of the City Attorney of San Diego. We cooperated with the California
authorities in reviewing and assessing allegations as to whether violations of California law that regulate
advertising had occurred, and in November 1993, we entered into a Stipulation for Entry of Final
Judgment and a Permanent Injunction against us and certain of the San Diego Target Franchisees. The
Stipulation was entered in an action which was commenced for the purpose of filing the Stipulation and
entitled People of the State of California v. Big O Tires, Inc., et al., in the San Diego County Superior
Court in California (Civil Action No. 671161). The Stipulation does not constitute an admission or
adjudication of any of the allegations made by the State, but does permanently enjoin us from directly or
indirectly advertising the purchase or lease of a product or service that requires, as a condition of the sale,
the purchase or lease of a different product or service without conspicuously disclosing in the
advertisement the price of all of the products and services involved. The San Diego Target Franchisees
and we are also required to inform any prospective purchaser of one of the relevant Stores of the
existence of the injunction. As part of the Stipulation, the San Diego Target Franchisees and we agreed to
pay certain costs and civil penalties totaling $35,000. Our portion totaled $25,000.

Actions Filed Against Franchisees or Former Franchisees in Qur Last Fiscal Year to Recover
Royalties, Trade Account Debts or Rental Obligations and Honor Post-Termination Obligations:

None.
Other than these actions, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Except as described below, the initial franchise fee is $17,500 and is due as follows: (i) $10,000
when you submit to us a franchise application and sign a Franchise Deposit Receipt Agreement, a copy
of which is attached to this disclosure document as Exhibit E; and (ii) $7,500 when you sign the
Franchise Agreement and before you commence your training.

Except as provided in this paragraph, the initial franchise fee, including the deposit, is fully
earned when charged and is non-refundable under any circumstances. First, if we do not approve the
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franchise application, we will refund the initial $10,000 to you. Second, if you fail to successfully
complete the initial training program, we may terminate the Franchise Agreement and upon receipt from
you of a general release in a form approved by us, refund a portion of the initial fee; the portion refunded
will be the initial franchise fee less the costs we incurred in your approval process, your training and any
other administrative expenses. Finally, if you sign a Franchise Agreement without the Premises (as
defined in Article 1 of the Franchise Agreement) for the Store identified in the Franchise Agreement and
you are unable to locate and obtain our approval of Premises within 12 months after the effective date of
the Franchise Agreement, we may terminate the Franchise Agreement at our option, in which event we
will refund the initial franchise fee actually paid to us less $10,000 for the site selection services we
provided to you upon receipt from you of a general release in a form approved by us. If you sign a
Franchise Agreement in a situation where a franchise broker has been involved in the acquisition or sale
of the franchise, the initial franchise fee paid by you when you sign a Franchise Agreement is non-
refundable under any circumstances.

In the event any incentive reduces the amount of the initial franchise fee to less than $10,000,
you will still be required to pay $10,000 with the franchise application. Upon your execution of the
Franchise Agreement, any amount of this payment in excess of your initial franchise fee will be applied
to your accounts receivable for products purchased from us.

If you are an existing franchisee in good standing whose Franchise Agreement is expiring, you
may renew your franchise by signing our then current form of Franchise Agreement (“Successor
Franchise Agreement”) for a successor term of 10 years. We may, in our sole discretion, agree to a
shorter Successor Franchise Agreement term if you are unable to extend your lease or sublease for the full
Successor Franchise Agreement term. We waive the payment of the initial franchise fee for a Successor
Franchise Agreement, but you must pay a successor franchise administration fee. See Item 6 below.

If you pay the initial franchise fee when you sign your Franchise Agreement without having
selected a site, and an existing Big O Store is subsequently transferred to you, you will receive a credit
against your trade account with us in an amount equal to the amount you paid for the initial franchise fee,
less the amount of the transfer fee that would have been applicable to that transfer.

First Option Rights. Subject to certain exceptions generally described in this paragraph or Item
12, each franchisee is granted an option to apply for any new Big O franchise to be located within five
miles of the franchisee’s existing Big O Store, determined as a radius of five miles from the geographic
center of your location. You must meet certain conditions to exercise your First Option Rights, including
that you are in compliance with your Franchise Agreement, as determined solely by Big O. If you apply
for a Big O franchise using your first option rights, the franchise deposit of $10,000 must be paid with
your application to exercise your first option rights. The balance of the initial franchise fee must be paid
to us at the time specified by us in our notice of the right to exercise first option rights, but in no event
later than the earlier of: (a) date you sign the new Franchise Agreement, or (b) 120 days from the deadline
for submitting an application to Big O to exercise your first option rights (this deadline is 30 days after
Big O gives notice that the franchisee may exercise its first option rights). The franchise deposit becomes
nonrefundable upon our approval of your franchise application. See Item 12 for a more detailed
discussion on your First Option rights.

Associate Franchise Discount. Full-time employees (also referred to as “associates’) of Big O
Tires, LLC or affiliated companies (such as TBC Retail Holdings) who have been employees on an
uninterrupted basis for at least five years will be eligible for a reduction of the initial franchise fee to
$10,000 for a newly developed Big O Store. The employee must resign his or her position with Big O
Tires, LLC or the affiliated company and assume full-time active management of the Big O franchise.
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The associate will not be entitled to this associate franchise discount if the associate purchases an existing
Big O franchise. Also, to be entitled to this associate franchise discount, the associate must be acquiring a
majority interest in the new franchise. If the associate does not continue to meet this ownership
requirement for at least two years after acquiring the new franchise, the associate must pay us the
difference between the initial franchise fee which would have been due had the associate not qualified for
the reduction (which is now $17,500) and the reduced initial franchise fee the associate did pay.

U.S. Military Veterans & First Responders. We will waive the initial franchise fee for franchisees
who are U.S. military veterans and first responders (as established in accordance with our policies as we
may adopt periodically) and for franchisees that are corporations, limited liability companies or other
entities for which a U.S. military veteran or first responder owns a majority of the equity interest (“U.S.
Military Veteran & First Responder Program™). The U.S. Military Veteran & First Responder Program is
available to qualified individuals who either have received an honorable discharge from one of the U.S.
Armed Forces (i.e., Army, Navy, Air Force, Coast Guard or Marine Corps), or are currently serving in
one of the U.S. Armed Forces and eligible to receive an honorable discharge, or their entities as noted
above. It is also available to first responders who were employed for a minimum of five years as a law
enforcement officer, medical doctor, nurse, emergency medical technician or fire fighter, and who apply
for a franchise after ending their service as a first responder. This reduction applies only to the first Big O
franchise established by the veteran, first responder, or the veteran’s or first responder’s company. You
may receive up to $100,000 in financing to acquire initial tire inventory from RDCs only. We will match
50% of each dollar, up to $20,000, the amount you spend on opening advertising in the form of a credit
against your trade account for products purchased from us. For example, if you spend $20,000 on
opening advertising, we will grant you $10,000 in the form of a credit against your trade account balance.
You will be required to spend the applicable funds within 12 months after opening for business and in
accordance with any other conditions and deadlines determined by us. The financing incentives are
described with more detail in Item 10, and are not assignable to others without our consent. The U.S.
Military Veteran & First Responder Program incentives are not available for a Store acquired in a
transfer. If you do not continue to meet this ownership requirement for at least two years after acquiring
the new franchise, you must pay us the full initial franchise fee which would have been due had you not
qualified for the U.S. Military Veteran & First Responder Program (which is currently $17,500), which
amount becomes due immediately at the time you no longer meet the ownership requirement. We
reserve the right to extend, change or discontinue the U.S. Military Veteran & First Responder Program
at any time.

Additional Store Development Program. Subject to the eligibility standards set forth below, if
you are an existing franchisee of ours and desire to purchase an additional franchise, sign a Franchise
Agreement by June 30, 2026, and open a Store by June 30, 2027, the initial franchise fee will be $10,000,
payable when you sign a Franchise Agreement. To be eligible for this program, you must be qualified (as
determined by Big O in its sole discretion) to operate an additional Store or Stores. A franchisee who is
approved for this “Additional Store Development Program” must pay all applicable franchise fees for its
additional Store (“Additional Store”) as described herein. However, we will reduce the standard royalty
to 1% during the first 12 months of Store operation and 2% during the 13" to 24" month of Store
operation, with the full royalty fee commencing on the 25" month of Store operation and continuing
through the remainder of the term. In certain situations as described in Item 10, we will provide
financing assistance to existing franchisees who are approved by us (in our sole discretion), to acquire,
open, and operate additional Big O Stores. In particular, as you and we may negotiate, you may receive
up to $100,000 in financing to acquire initial tire inventory from RDCs only. We will match 50% of each
dollar, up to $20,000, the amount you spend on opening advertising. You will be required to spend the
applicable funds within 12 months after opening for business and in accordance with any other conditions
and deadlines determined by us. We will match 50% of each dollar, up to $20,000, the amount you
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spend on marketing within the 13" through 24™ months after opening for business and in accordance with
any other conditions and deadlines determined by us. Additionally, we will match 50% of each dollar, up
to $20,000, the amount you spend on signage, painting and remodeling the Store in the first 12 months of
opening. All matching funds will be provided in the form of a credit against your trade account for
products purchased from us.

Alternatively, in lieu of the reduced royalty fee, inventory financing, and image and marketing
match programs, Big O will offer you a loan of $150,000 in the form of a trade account credit with us for
the Store after the execution of the Franchise Agreement, but no earlier than one week prior to the
opening of the Store for business. The loan will accrue interest from the start if accepted. You will need
to repay the principal amount of the loan equal to $.05 for every dollar less than $3,000,000 in Gross
Sales achieved, which amount is due and payable during the first quarter of the third year after the Store
opens for business. If the Store has $3,000,000 in Gross Sales during the first two years after the Store
opens for business, no repayment of the principal will be required.

Multi-Store Conversion Program. If you are an existing franchisee of ours and simultaneously
acquire three or more existing and operating automotive businesses from a competitor of Big O which
you are converting to Big O Stores, you will be entitled to the standard Additional Store Development
Program incentives for each of the three Stores for the royalty discounts, financing, and matching funds,
plus we will reduce the Initial Fee to $10,000 for the first Store and $5,000 for each additional Store.
Additionally, we will reduce the standard royalty to 3% during the first 25" to 36™ month of each Store’s
operation, with the full royalty fee commencing on the 37" month of each Store’s operation and
continuing through the remainder of the term. This is referred to as the “Multi-Store Conversion
Program.”

Alternatively, in lieu of the reduced royalty fee, inventory financing, and image and marketing
match programs, Big O will offer you a loan of $150,000 in the form of a trade account credit with us for
each Store after the execution of the applicable Franchise Agreement, but no earlier than one week prior
to the opening of each Store for business. The loan will accrue interest from the start if accepted.. You
will need to repay the principal amount of the loan equal to $.05 for every dollar less than $3,000,000 in
Gross Sales achieved, which amount is due and payable during the first quarter of the third year after
each Store opens for business. If the Store has $3,000,000 in Gross Sales during the first two years after
the Store opens for business, no repayment of the principal will be required.

Additional Store Development Program and Multi-Store Conversion Program Terms. The
incentives and special royalty arrangements for the Additional Store Development Program and Multi-
Store Conversion Program are described with more detail in Items 6 and 10, and are not assignable to
others without our consent. If you qualify for either of these incentives, you and we will execute the
incentive rider attached to the Franchise Agreement as Schedule 8.

To be eligible for any reduced initial franchise fee as a participant in the Additional Store
Development Program or the Multi-Store Conversion Program, the new franchisee must be the same
person (that is, individual or entity) or have the same majority owner as the franchisee for the other Store
or Stores on which the discount is based. If you do not continue to meet this ownership requirement for at
least two years after acquiring the new franchise, you must pay us the difference between the initial
franchise fee (which is now $17,500) which would have been due had you not qualified for the reduction
and the reduced initial franchisee fee you did pay. This payment is due upon the date the new franchisee
no longer meets these ownership requirements.



Key Person New Store Incentive. An existing Big O franchisee shall be entitled to the following
incentives if that existing franchisee opens a new store or converts a Big O competitor’s store that has an
existing book of business and the existing Big O franchisee makes one of its managers from its existing
Big O Store (“Key Person™) a 1/3™ or greater owner of the franchisee entity that will own the new or
converted Store. The Key Person must have been employed by the existing franchisee for a minimum of
three years in a managerial capacity, be approved by Big O as a new franchisee owner, and personally
have $50,000 in operating capital invested in the new franchisee entity. We will reduce the initial
franchise fee to $5,000, payable when the new franchisee entity signs the Franchise Agreement. We will
reduce the standard royalty to 1% during the first 12 months of Store operation, 2% during the 13 to 24"
month of Store operation, and 3% during the 25" to 36™ month of Store operation, with the full royalty
fee commencing on the 37" month of Store operation and continuing through the remainder of the term.
You may receive up to $100,000 in financing to acquire initial tire inventory from RDCs only. We will
match 50% of each dollar, up to $20,000, the amount you spend on opening advertising. We will match
50% of each dollar, up to $20,000, you spend on signage, painting and remodeling the Store. You will be
required to spend the applicable funds within 12 months after opening for business and in accordance
with any other conditions and deadlines determined by us. All matching funds will be provided in the
form of a credit against your trade account for products purchased from us. This “Key Person New Store
Incentive Program” and special royalty arrangements are described with more detail in Items 6 and 10,
and are not assignable to others without our consent. If you qualify for this incentive, you and we will
execute the incentive rider attached to the Franchise Agreement as Schedule 8.

New Franchisee Program. If you are a new franchisee who signs a Franchise Agreement by June
30, 2026, and opens a Store by June 30, 2027, you will pay the standard initial franchise fee of $17,500.
We will reduce the standard royalty to 1% during the first 12 months of Store operation and 2% during
the 13" to 24™ month of Store operation, with the full royalty fee commencing on the 25" month of Store
operation and continuing through the remainder of the term. We will provide the following financing
assistance to acquire, open, and operate a Big O Store. You may receive up to $100,000 in financing to
acquire initial tire inventory from RDCs only. We will match 50% of each dollar, up to $20,000, the
amount you spend on opening advertising in the form of a credit against your trade account for products
purchased from us. You will be required to spend the applicable funds within 12 months after opening for
business and in accordance with any other conditions and deadlines determined by us. We will further pay
for one hotel room and one economy air fare to the first Big O convention that takes place after you
become a franchisee. These incentives and special royalty arrangements are described with more detail in
Items 6 and 10, and are not assignable to others without our consent. If you qualify for this “New
Franchisee Program” incentive, you and we will execute the New Franchisee Incentive Rider attached to
the Franchise Agreement as Schedule 7.

New Franchisee Conversion Incentive. If you are a new franchisee and are operating a retail store
selling and servicing tires and related automotive products when you sign your Franchise Agreement that
you will be converting to a Big O Store, you will be entitled to the New Franchisee Conversion Incentive.
You will pay the standard $17,500 initial franchise fee. We will match 50% of each dollar, up to $20,000,
the amount you spend on opening advertising in the form of a credit against your trade account for
products purchased from us. You will be required to spend the applicable funds within 12 months after
opening for business as a Big O Store and in accordance with any other conditions and deadlines
determined by us. We will reduce the standard royalty to 0% during the first 12 months of Store operation
and 1% during the 13" to 24" month of Store operation, with the full royalty fee commencing on the 25™
month of Store operation and continuing through the remainder of the term. If you qualify for these
”New Franchisee Conversion Program” incentives, you and we will execute the New Franchisee
Incentive Rider attached to the Franchise Agreement as Schedule 7.
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Market Development Incentive. In the event we decide to target a market or region for
development or expansion, we may use any combination of incentives to new or current franchisees in
order to support the development of any market, in our discretion. Such incentives may include the waiver
or reduction of initial fees, the waiver or reduction of royalties, providing matching funds for advertising
and remodeling, or any incentive or combination of incentives offered under any other program.

Other Fee Waivers. We may waive all or part of any initial franchise fee in our discretion.

Except as stated above, all initial franchise fees are uniform as to all persons currently acquiring
a franchise and are nonrefundable once paid unless we determine otherwise at our sole discretion.
However, we have relationships with various franchise brokers to whom we agree to pay a success fee
for referring to us and working with franchisee prospects or raw leads that we are not currently in
discussions with and have not previously contacted. The success fee varies and can be up to $15,000
depending upon the services the franchise broker is providing.

Additional Incentive Information. A maximum of one incentive program listed above is
generally available for the acquisition of any particular franchise, regardless of whether the qualifications
for multiple incentives are met. All financing incentives are subject to our and TBC’s credit approval
requirements.

Alternate Incentive Programs. Prior to June 30, 2025, we offered different incentives than those
listed above. If a prospective franchisee signed a Franchise Deposit Receipt Agreement and paid a
deposit by the dates specified in those previous incentive programs as described in the applicable
Franchise Disclosure Document disclosed at the time or that we otherwise agree upon, the franchisee
may, in our discretion, receive those prior period incentives instead of the incentives set forth above even
if the Franchise Agreement is entered after June 30, 2025. Further, we may offer any of the above
incentives or any combination of incentives, and modify or waive some or all of the qualification
requirements for these incentives, in situations involving the transfer of a Big O Store franchise, the re-
opening of a closed Big O Store, or the opening of additional Big O Stores on terms presented to existing
franchisees at the annual Big O National Convention in our sole discretion. In transfer situations, we may
also offer a credit against a franchisee’s trade account for improvements made to the transferred Big O
Store’s facility and equipment, in our sole discretion.

Equipment and Signage. The equipment, tools, signage, leasehold improvements, and
decorations needed to operate a Big O Store that must be purchased from us and our affiliated companies
including TBC are estimated to cost from $290,000 up to $1,220,000 (excluding applicable sales and use
tax, if any). You will pay these amounts to us or our affiliates pursuant to an invoice we issue following
each order. For purchases of these items from third parties, payment will be made directly to the third
party or vendor according to its payment terms. Generally, this expenditure is not refundable and we do
not finance it, but we have in certain cases provided funding for equipment as described in Item 10. We
may also assist you in locating financing opportunities from third parties for this expenditure.

Inventory. The cost of the initial product inventory that may be purchased from us (consisting of
tires and other products) is estimated to be between $75,000 and $187,500 (excluding applicable sales and
use tax, if any), unless you are acquiring an existing Big O Store by a transfer and paying the transferor
for these items. You will pay these amounts to us pursuant to an invoice we issue following each order.
For items purchased from third party vendors, payment will be due according to the vendors’ credit terms.
Generally, this expenditure is not refundable and we do not finance it, but we have in certain cases
provided funding for equipment as described in Item 10.
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Rental Payments. Typically, you will enter into a third party lease for the property of the Big O
Store premises and negotiate your own terms, or you may acquire the land and construct the building and
improvements yourself. Alternatively, when we own the premises or lease it from a third party, we will
lease or sublease the Store premises to you. When you lease or sublease the property from us, the first
month’s rent and taxes must be paid to us when your Big O Store opens. The rent and taxes typically
range from $10,000 to $40,000 per month. You must also pay us a security deposit, typically in the
amount of one month’s rent. These expenditures are non-refundable except that the security deposit may
be refunded in certain cases pursuant to your lease or sublease with us. These expenditures are not
financed by us except to the extent described in Item 10.

Computer Hardware and Software. You must acquire, install, and use the BOT POS System.
The BOT POS System includes in part our required computer, monitor, printers, router, and related items,
all configured to our specifications (referred to as the “TBC Hardware Model”). You must pay the
software license fee, all fees for installation, conversion, training and onsite support, and monthly
subscription fees for the license, maintenance, support, and training to us. We will then pay these fees to
the applicable supplier that provides the computerized point of sale system, as described further in Item 6.

As of the date of this Disclosure Document, the supplier of the BOT POS System is Navex, LLC,
a Solera company (“Navex”). The initial fees for the BOT POS System from Navex are estimated to
range from $10,000 to $11,000, and the monthly fees thereafter are $304 per month as of the date of this
Disclosure Document as provided in the Software License Agreement (Exhibit J-1) (“Navex EULA”). We
retain a portion of these monthly subscription fees, with part of the retained amount used for our
development fund used for POS application enhancements.

We are in the process of transitioning the BOT POS System to a system provided by Sparkplug
Studios LLC (“Tekmetric”’). The initial fees for the new BOT POS System from Tekmetric are estimated
to range from $9,050 to $10,150, and the monthly fees thereafter are initially $340 per month as provided
in the Tekmetric End User Agreement (the “Tekmetric EULA”). We anticipate that the Big O franchise
system will be transitioned to the Tekmetric BOT POS System within the next 12 to 18 months following
the date of this Disclosure Document.

You will be required to purchase computer equipment comprising the TBC Hardware Model
which costs approximately $20,500 to $33,500, which includes all amounts payable to us for the software
license fees, installation, support, and subscription fees as described above (but not including applicable
taxes or ongoing expenses for additional third party services which may be required, such as backup,
storage, anti-virus protection, etc.). Except for those fees payable to us as described above, all other
payments for computer software and equipment comprising the TBC Hardware Model are currently made
to third parties. These amounts paid to us are non-refundable. You will purchase other computer
hardware and other software for your Big O Store from third parties.
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ITEM 6

OTHER FEES
Type of Fee Amount Due Date Remarks
(Note 1)
Royalty 2% of Gross Sales to Received by Big O by Gross Sales includes all revenue
National Account the 27" day of the generated from your Big O Store,

Customers and Key
Account Customers (as
defined in Item 11), 2%
of Gross Sales of Farm
Class Tires, 2% of
Excess Service
Department Sales and,
based on the Royalty
Matrix, currently
between 3.5% and 5.0%
of Adjusted Gross Sales
(Note 2)

following month

excluding amounts for certain
items specifically identified in
the Franchise Agreement.
Adjusted Gross Sales means
Gross Sales other than sales to
National Account Customers and
Key Account Customers, sales of
Farm Class Tires, on Excess
Service Department Sales and
sales on which no royalty is due
and not otherwise excluded from
the definition of Gross Sales. See
also Note 1.

“Local Fund” for
advertising and
related expenditures

A minimum of 4% of
each month’s Gross
Sales, subject to
increases or reductions
in certain cases
(currently reduced to a
minimum of 3.6% based
on certain marketing

programs) (Note 3)

Received by Big O or
your Local Group (as
we designate) by the
17" day of the
following month

In our discretion, payable to your
Local Group, to us or expended

for advertising in your trade area
as we may approve. See Item 11.

National Marketing
Fee

Currently set at 0.9% of
each month’s Gross
Sales (raised from the
amount of 0.25% while
certain marketing
programs are in effect)
(Note 4)

Received by Big O by
the 17" day of the
following month

May increase only 0.1% in any
12-month period, up to a
maximum of 1% of Gross Sales,
unless the Franchise Advisory
Council (Note 4) consents to a
more rapid increase. These fees
are used by Big O in its National
Marketing Program (described in
Item 11).
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Type of Fee Amount Due Date Remarks
(Note 1)
National Auto Currently $75.00 per Billed monthly, due on Amount billed to Big O by a third
Service Warranty store, per month, but can | the last day of the party who administers the
and Roadside be changed by vendor. calendar month. National Auto Service Warranty

Assistance Plan

and Roadside Assistance Plan for
Big O and rebilled to franchisees
by Big O.

Pro-Tec+ Service
Contract
Administration Fee
(TPP Fee) and
Consumer Liability
Insurance Policy Fee
(CLIP Fee)

$1.20 per tire

As non-Big O brand
tires are sold.

These fees apply to franchisees
that offer the designated Pro-
Tec+ warranty for non-Big O
brand tires. Franchisees in
certain states that we designate
are required to offer this
warranty program if they choose
to offer a warranty for non-Big O
brand tires. In other states,
offering this warranty is optional.
These fees are paid to a third
party supplier administering the
program, currently Automotive
Business Solutions (“ABS”),
although we may change the
supplier and we may require that
any fees be paid to us. The fees
for participation in this program
may be modified by us and the
applicable supplier upon notice
to you.

Point of Purchase
Packages

Not more than $1,500
per year, as adjusted
each year in accordance
with Big O policies.

As Incurred

Point-of-purchase packages are
prescribed by Big O with
Franchise Advisory Council
consultation. Big O, in its
discretion, may take payment of
this fee from the National
Marketing Program funds, the
franchisee or a portion from both.

Market Reservation
Fee

Will vary by
circumstances, but
generally will be in the
range of $2,500 to
$6,000

At the time you sign a
Market Reservation

Agreement (Exhibit Q).

Payable if you want an option to
open another Store. The duration
of the option is determined by
Big O in its sole discretion. See
description in Item 12.
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Type of Fee Amount Due Date Remarks
(Note 1)
Retail Accounting Varies based on services | As Incurred Monthly RACs may provide accounting,

Centers (“RAC”)

provided, but not less
than $200 per month

payroll and related services. You
may be assessed a flat fee or
percentage of sales, as decided by
each RAC (which may be Big O)
and based upon services used.
Currently, there are no RACs
operating, but we reserve the
right to establish them in the
future. See Item 8.

National Fleet
Accounts
Administrative Fees

Varies, currently 1.25%
of Gross Sales plus $.95
per transaction to certain
National Fleet Account
Customers

At time of credit to
franchisee’s account for
the sale to the National
Fleet Account
Customer.

This consists of a fee of currently
1.25% of Gross Sales plus $.95
per transaction for the services of
the third parties we select to
process your National Fleet
Account transactions, which fee
may change depending upon the
third party. We reserve the right
to charge a separate fee to offset
our costs associated with the
development, administration and
processing of customers onto this
system, but do not do so at this
time.

See Item 11 under “Continuing
Obligations” paragraph 7 for
more details about National Fleet
Accounts.

AMRA Motorist
Assurance Program
Fees and Dues

Currently $1.00 per
year, but subject to
change

Upon execution of the
Facility Participation
Agreement, on an
annual basis, and as
otherwise required

Payable to the Automotive
Maintenance and Repair
Association (“AMRA”) for
participation in its Motorist
Assurance Program. The
applicable fees and dues may be
changed at any time by AMRA.
Other expenses may apply for
your participation in this
program. See Item 16.
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Transfer Fees

$5,000 upon a transfer
involving an assignment
of the Franchise
Agreement or a change
in control. Ifthe
transfer does not involve
an assignment of the
Franchise Agreement or
a change in control, the
transfer fee is equal to
Big O’s expenses
relating to the transfer

Before consummation
of transfer

Payable by the transferor or
transferee upon the occurrence of
a “Transfer” (which is described
in Item 17.k). At our discretion,
the transferor must also pay
discounts that we allowed on the
initial franchise fee for transfers
occurring within two years of
signing the Franchise Agreement.
See Item 5. Transferee training
fees and costs are additional. See
Item 11 under “Training.”

up to $1,500.

Insurance 10% of cost of insurance | As Incurred You must obtain your own

Administrative insurance. If you fail to purchase

Surcharge the required insurance, we may
purchase the insurance for you
and you must reimburse us and
pay us an administrative
surcharge.

Interest on Late Lesser of 18% per year As Incurred Begins to accrue 10 days after

Payments

or maximum rate of
interest allowed by law

payments are due.

Successor Franchise
Administration Fee

Varies (See Remarks
column.)

Payable on signing of a
Successor Franchise
Agreement

If you qualify to obtain a
successor franchise term for your
franchise, we will offer a new
Franchise Agreement, provided
that you and we mutually agree
on the terms of the new
agreement. Your successor
franchise administration fee will
be calculated based upon our
time to process the successor
franchise multiplied by our
hourly rate (currently, $200 per
hour).
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Real Estate Rental
and Fees

See Note 3 of Item 7

First day of each month
(paid by Automatic
Clearing House debits
to your checking
account)

Payable to us if we own or lease
the store location and we lease,
sublease or assign it to you.
These amounts may include rent,
common area maintenance fees,
insurance, water and sewer
charges, taxes, rent mark-up and
assessments. For any payments
received after the first day of
each month (if not paid within
the applicable grace period), you
will be assessed a late fee of up
to 5% of the amount due plus
interest, and such other charges
as are stated in the Lease or
Sublease. See Exhibit F and
Exhibit P.

Training Fees

Will vary. See Item 11
under “Training”

As Incurred

The training fee for the initial
Online Training defined in Item
11, the Facilitated Training
defined in Item 11, and on-
location training program for one
person is included in the initial
franchise fee, but you will have
to bear travel and living expenses
and some lodging expenses.
There are also charges for
additional training, training of
transferees, and training of multi-
unit franchise operators. See
Item 11 under “Training
Programs.”
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Training Fees
(Learning
Management
System)

Currently none, but we
may charge a fee of $150
per month

As Incurred

We do not currently impose a fee
for the optional online training
program (“‘Learning Management
System” or “LMS”) to entitle you
to access certain programs, but we
may charge a fee for this in the
future. This fee will be paid to us,
and we pay the administrator of
the system. The terms for
participation in the Learning
Management System, including
the fees charged by the
administrator, are subject to
change. See Item 11 under
“Training Programs.”

National Convention
Registration Fees

Varies depending on
location and cost of the
national convention.
The most recent national
convention fee was $499
per adult. Occasionally
such fees have been
waived for early
registration or in
conjunction with
meeting certain sales
targets.

Before the Big O
national convention to
which it applies.

Payable to us in our discretion.

Resale fee

$5,000

Upon sale of your Big
O franchise.

This fee is charged in Big O’s
sole discretion if the franchisee
contracts with Big O in
connection with the sale of its
franchise, and Big O provides the
buyer.

Products and
Services

Will vary

On delivery or as
agreed

See Items 8 and 11. We charge
you for products, equipment and
services you purchase through us
or our RDCs. See Note 5.
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Navex Software
License Agreement
(Navex EULA) Fees

Amount per Store:
1. One-time fees:
a. License Fee: $1,200
b. Installation fee:
$1,800
c. Conversion fee:
$600
d. Store Training, Set-
up, and Go-Live
Support Fees.
$6,400-$7,500
(for 5 days of
training that also covers
typical travel, lodging
and meals expenses)

2. Monthly
Subscription: $304 per
month

3. Transfer Fee: $240

License Fee: Before
training about, or
installation of, software

Installation, conversion
and training, set-up,
and go-live support
fees: As invoiced

Monthly Subscription:
Monthly in advance of
each month

Transfer Fee: Payable
upon a transfer of Store
subject to Navex EULA

See Note 6 of this Item 6. See
Item 11 (under Computer
Systems) for more information
about the Navex EULA. These
fees are subject to increase by the
supplier of the system.
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Tekmetric Shop
Management System

Amount per Store:
1. One-time fees:

Implementation Fee:
Before training about,

See Note 6 of this Item 6. See
Item 11 (under Computer

(SMS) and Fees a. Implementation or installation of, Systems) for more information
Fee: $250 software about the Tekmetric EULA.
b. Installation fee: These fees are subject to increase
$1,800 | Installation, conversion | by the supplier of the system.
c. Data Conversion fee: and training, set-up,
$600 and go-live support
d. Store Training, Set- fees: As invoiced
up, and Go-Live
Support Fees.
$6,400-$7,500
(for 5 days of
training that also covers
typical travel, lodging
and meals expenses)
2. Monthly Monthly Subscription:
Subscription: $340 per Monthly in advance of
month (includes each month
$15/month Back-Office
accounting integration)
3. Transfer Fee: $240 Transfer Fee: Payable
upon a transfer of Store
subject to the
Tekmetric EULA
QuickBooks a. QuickBooks Online License, training, and The QuickBooks accounting
Accounting Subscription — setup fees: Before subscription is optional. You
Integration Fees Advanced Edition - training about, or will be required to obtain
$2,500 - $2,800 per installation of, software QuickBooks Online Advanced
year Edition if you request integration

b. QuickBooks
Training - $1,500

¢. QuickBooks Setup
on Store Server -
$180

d. QuickBooks
Support during
Integration - $1,200

e. QuickBooks
Creating Beginning
Balances - $1,000
per Store

Support fees: As
negotiated

of your accounting system with
the BOT POS system. Multi-
store fees for franchisees
operating multiple Big O Stores
will vary depending on the
operational needs for your home
office and Stores, as well as the
number of Stores included in the
multi-store group.
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Type of Fee
(Note 1)

Amount

Due Date

Remarks

Fees for
miscellaneous
assistance

Will vary

As determined by us

Periodically, we may provide
various types of assistance to you
for which we charge a fee (for
example, providing your Big O e-
mail accounts, allocating extra
storage space for your Big O e-
mail account or the provision of
prototype floor plans, elevations
and equipment layouts for your
Store).

Indemnification

Will vary under
circumstances

As incurred

You must reimburse us if we are
held liable for claims resulting
from your Store operations.

Costs and Attorneys’

Fees

Will vary under
circumstances

As incurred

Payable on your failure to
comply with the Franchise
Agreement.

Audit fees

Will vary under
circumstances

As incurred

If our audit of your records
discloses that you understated
your Store’s Gross Sales by more
than 2% or if you obstruct or fail
to cooperate with our audit, you
must reimburse us for the cost of
the audit. If you fail to provide
required quarterly financial
statements and we perform an
audit instead, you must reimburse
us for the cost of that audit.

Noncompliance
Service Charge

$500 per event of
noncompliance

As incurred

We have the right to impose this
charge, in addition to our other
rights and remedies, if you are
not in compliance with your
Franchise Agreement or our
standards and specifications.
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Type of Fee Amount Due Date Remarks
(Note 1)
Bond Varies; actual amount As established by your In the discretion of each Local
determined by your Local Group Group, (a) new franchisees, and
Local Group. (b) existing franchisees that are
not in good standing with their
Local Group due to the failure to
timely pay fees or advertising
contributions, must obtain a bond
until the Local Group is satisfied
that the franchisee will pay fees
and advertising contributions to
the Local Group when due.
Rebill Charge Currently $3.00 per tire. As incurred Big O currently charges you
This charge may be $3.00 per tire for any tires you
increased or decreased purchase directly from the
in our discretion (after manufacturer or distributor who
consultation with the invoices Big O for the tires. Big
Franchise Advisory O then bills you for the tires,
Council) as business including the Rebill Charge. See
conditions require. Item 11.
Interest We may charge you See Item 10 See Item 10
interest on various loans
or other advances. (See
Item 10 on Financing
Programs)
Product Transfer If a BFF Store At the end of each See Item 16 for more information

Payment

wholesales Big O
Program Products to
non-permitted
customers, it must pay
us the greater of (a) the
price charged by the
BFF Store to its
customer less the price
Big O charged to the
BFF Store, or (b) the
price Big O charges
PDF Stores less the
price charged to your
BFF Store

month in which the
non-permitted sale
occurs
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Type of Fee Amount Due Date Remarks
(Note 1)
Regional Funding Varies, currently in the Same as due date for Whether these charges are
Plan Fee range of $0.15 to $1.65 payments for tires imposed and the amount of the

per tire, depending on
the RDC and the
location of the purchaser

purchased

charge is determined by each
Local Group. As of the date of
this disclosure document, these
fees are imposed only on
franchisees in certain regions.
We may charge an administrative
fee for collecting contributions to
the Regional Funding Plan and
for related services, but currently
we do not do so.

Manual Processing
Fees

Varies, not to exceed
$75 per occurrence

At Big O’s discretion

These administrative fees may be
imposed to offset manual
processing costs resulting from a
franchisee’s failure to comply
with requirements that are
designed to automate or expedite
our administrative tasks, for
example, a failure to submit
monthly royalty reporting in the
prescribed electronic format.

Explanatory Notes

Note 1:

Fees are imposed by and payable to us, except as otherwise noted. All fees are

nonrefundable, unless otherwise determined at Big O’s sole discretion. You must reimburse us for any
taxes (other than income taxes) we pay on your royalty fees so that the net amount received by us is as set
forth in the Franchise Agreement. Certain fees in our current Franchise Agreement have changed from the
amounts charged in the past and may change in the future. Franchisees are only responsible for those fees
contained in the Franchise Agreements that they execute. Therefore, existing and future franchisees may
have fees imposed on them that are different from those represented in this table. We may elect to waive or
credit, reduce or defer payment of any and all fees and charges of any kind that are payable to us in
connection with a franchise on a case-by-case basis.

Note 2: The following royalty provisions control the administration of the royalty for Business
Format Franchisees —

a. The royalty rate that you pay for the period from the date your Store begins operations
until the end of that calendar year will generally be 5.0%. However, you may be able to
receive reductions or rebates of a portion of these royalty payments based on the Royalty
Matrix as described below. The royalty rate applies to your Adjusted Gross Sales.

1. Your royalty rate will be calculated in accordance with the Royalty Matrix, which
is included in Schedule 9 to Exhibit B-1 (the BF Franchise
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Agreement). The Royalty Matrix provides for a royalty rate for a given year based
on your Adjusted Gross Sales for that year. This Royalty Matrix will change each
year based on the prior year average retail store sales. For new Stores, under the
current Royalty Matrix, generally the maximum Royalty Rate will not exceed
5.0% and the lowest royalty rate will not be less than 3.5%. The minimum royalty
rate under the Royalty Matrix is subject to change by Big O. Big O will update
and distribute the Royalty Matrix annually. For instance, if you sign the Franchise
Agreement (Exhibit B-1) in 2025, the initial Royalty Matrix will be the 2025
Royalty Matrix, it will be updated annually. Big O may also adjust the Royalty
Matrix during the course of a year. The Royalty Matrix will establish the
minimum amount at which a rebate may be earned by a single Store, which
minimum amount is the greater of: (a) $1.47 million, or (b) the average Store
Gross Sales of all Big O stores for the previous year, excluding the top 10% of
Stores and bottom 10% of Stores and adding $190,000 and rounding down to the
nearest $10,000.

ii. If you own more than one Store, you may apply to us to become part of a Multi-
Store Royalty Group. We may require, among other things, that Stores in a Multi-
Store Royalty Group have 50% or more common ownership by one owner or that
the Stores have 2 to 5 common owners with each owner having a 20% or more
ownership of each Store.

Qualified Multi-Store Royalty Groups that elect to be treated as a group will have
a lower per Store annual Gross Sales requirement to qualify for lower royalty rates
than single Store franchisees that are not part of a Multi-Store Royalty Group.

Multi-Store Royalty Groups have a maximum royalty rate of 5.0%, but the royalty
rate is subject to reduction on their Adjusted Gross Sales (defined exactly the same
as for a single Store for this purpose).

iii. We have adopted royalty payment and true-up rules that are included in Schedule
9, Annex 2 of Exhibit B-1. These govern the application of the Royalty Matrix and
various transition situations. These rules also cover the reconciliation of royalty
payments made during the year based on estimated annual Gross Sales to the
royalty payments that should be paid based on the actual annual Gross Sales.

Big O has a policy under which Big O will rebate to a qualified (as defined in the
Manual) Business Format Franchisee a portion of its royalty payments if Big O fails to
meet certain “fill rate” standards for certain “Big O Program Products” designated in the
policy. “Big O Program Products” are all tires bearing the Big O brand or Big O
exclusive products that do not carry the Big O label and all other products designated by
Big O periodically in its discretion. This policy may be changed periodically by Big O in
consultation with the Franchise Advisory Council (which is further described in Note 4
of this Item 6 below). “Fill Rate” is the rate that Big O fulfills an order with the product
ordered or an approved substitution product as designated by Big O. The Fill Rate will
be measured on a warechouse by warehouse basis using a popularity code system. The
amount, calculation and other details concerning the rebates paid under the Fill Rate
Policy will be set forth in the Manual. Failure to fulfill orders due to causes beyond our
control (such as natural disasters, strikes, governmental actions, war(s), or other causes),
do not count against the Fill Rate or qualify a franchisee for a royalty rebate.
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c. For certain incentive programs that are identified and described in Item 5, we will
temporarily charge reduced royalties during the first term of the Franchise Agreement,
depending on the program. The reduced rates range from 0% to 3% of the monthly
Adjusted Gross Sales during the first two to three years following the commencement
date of the Store. In any subsequent years following the period during which a reduced
royalty rate is available for an incentive, the royalty rate will be the full royalty in
accordance with the Royalty Matrix rate. These reduced royalty rates will not affect the
royalty rates on sales to National Account Customers or Key Account Customers, Excess
Service Department Sales, or sales of Farm Class Tires, which will continue to be 2%,
and will not affect other fees, such as Local Fund contributions and National Marketing
Program Fees.

d. “Excess Service Department Sales” means the amount by which your Service
Department Sales, defined below, excluding Service Department Sales to National
Account Customers and Key Account Customers, exceed 40% of your Gross Sales,
excluding Gross Sales to National Account Customers and Key Account Customers, as
determined on a monthly basis. “Service Department Sales” means the amount of Gross
Sales derived from non-tire related service work and products, including, but not limited
to parts and labor for the following: air conditioning, alignment, batteries, brakes, front
end repairs, fluid replacement, inspections, maintenance services, shocks and struts, oil
changes, shop supply fees for items used to perform such services, and any warranties
sold in connection with any such Sales. Service Department Sales shall include such
other services and parts as we may determine, from time to time, in our sole discretion.

e. We may designate in the Manual or otherwise in writing specific items and Gross Sales
on which no royalty fee is due, which may change from time to time. We may also
change the date for payment of the royalty fee upon notice to you.

Note 3: The Local Fund contribution is non-refundable. Periodically, your Local Group may
increase the amount you must spend for advertising (by contributions to the Local Fund or otherwise)
above 4%, but your Local Group may not reduce this amount below 4% except by agreement with Big O
or by policies as determined by Big O periodically in its sole discretion. Under our current policies, these
reductions may include:

a. The Local Fund contribution rate on Gross Sales to National Account Customers and
Key Account Customers approved by us and/or on Gross Sales of Farm Class Tires may be set at 2%.

b. Advertising contributions by one Store to its Local Fund are capped for each applicable
calendar year at 4% (or such lower amount equal to the required Local Fund contribution then in effect)
of the greater of $2.7 million or twice an approximation of the system-wide average Store sales for each
prior 12 month period ending on October 31 of each year. For example, if the System-wide average Store
sales for a given year are $1,500,000, and the then effective Local Fund minimum contribution
percentage is 4%, the maximum contribution per Store would be $120,000 (2 X $1,500,000 =
$3,000,000; X 4% = $120,000.) Under our current policies, this advertising contribution cap may start
for a franchisee for the calendar year beginning on the first January 1 after the date of the franchisee’s
Franchise Agreement. The approximation of the system-wide average Store sales for each 12 month
period will be calculated in accordance with policies periodically established by Big O in its discretion
(for instance, this average is now calculated based on retail sales of the middle 80% of comparable
Stores) and will be communicated by Big O no later than December 31 of that year. (For certain
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franchisees operating under older forms of our Franchise Agreement, the $2.7 million minimum cap
measure is slightly lower, at $2.5 million.)

c. The minimum contribution has been reduced by .4% to 3.6% of a Store’s Gross Sales
based on certain marketing programs which may be changed or terminated in the future, as described in
Item 11.

Note 4: The “Franchise Advisory Council” or “FAC” is a group of elected representatives of our
franchisees who meet regularly with our management, provide input to our strategic planning and present
viewpoints on issues involving the franchise relationship. The FAC has approved an increase in the
National Marketing Program fee by .65% from .25% to .9% based on certain marketing programs which
may be changed or terminated in the future, as described in Item 11.

Note 5: Y ou must maintain an inventory of Big O brand tires, other approved brands of tires and
other products in amounts and variety as we may reasonably require. Your initial inventory will cost
between $75,000 and $187,500. Product prices may include freight, fuel charges, and other delivery
costs included in a stated delivered price or as stated separately.

Note 6: These fees reflect Big O’s arrangement with Navex, which currently provides the
computerized point of sale system that is referred to as the “BOT POS System” in this disclosure
document, and those fee that will be paid to our next designated supplier for the BOT POS System,
Tekmetric, when you convert to that system. You must acquire the BOT POS System. You must become
a licensee of Navex or Tekmetric in order to acquire the BOT POS System. All franchisees acquiring the
BOT POS System must pay (i) the Navex software license fee (and, when the Tekmetric system is
implemented, the Tekmetric implementation fee) to Big O, (ii) fees for installation, conversion, training
and onsite support to Big O, (iii) monthly subscription fees for licensing, maintenance, support, and
training to Big O, or as otherwise directed by Navex or Tekmetric and Big O, and (iv) if applicable, a
transfer fee, upon the transfer of a Big O Store subject to a Navex EULA or Tekmetric EULA. These fees
may change periodically. The monthly subscription fee also provides you with access to third party
vendor data, such as the Epicor suite of automotive repair and service catalogues. Navex and Tekmetric
may also charge hourly rates and other charges for services (such as installation, training and consulting)
not included in the contracted maintenance, support, and training services. See Item 11 (under Computer
Systems) for more information. Certain portions of the monthly subscription fee paid to Navex are
retained by us and we allocate some of those retained amounts to our development fund to be used for
POS application enhancements.

[Continued on following page]
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ITEM 7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Method of To Whom
Expenditures Low High When Due Payment Refundability | Payment Made
Initial Franchise Fee/Minimum .
Deposit (See Note 1) $10,000 $17,500 See Item 5 See Item 5 See Item 5 Big O
Initial Training-
Fees, Travel & Lodging Expenses $1,000 $9,000 As Incurred | As Agreed Nonrefundable Third Parties
(See Note 2)
Some or all of
the security
Real Estate Leases (Three Months’ . . . .
Rent Plus Security Deposit) (See $40,000 $160,000 AS. Specified As Agreed deposit may be Big O or Third
in Lease refundable at the Parties
Note 3)
end of the lease
term
. Big O, its
Equipment, fixtures and other fixed $250,000 $395,000 See Note 4 | As Agreed Nonrefundable Affiliates, and
assets (See Note 4) . .
Third Parties
Construction, Remodeling, Leasehold Big O, its
Improvements and Decorating Costs $25,000 $750,000 As Incurred | As Agreed Nonrefundable Affiliates, and
(See Note 5) Third Parties
Big O, its
Signs $15,000 $75,000 As Incurred | As Agreed Nonrefundable Affiliates, or
Third Parties
Grand Opening Advertising $10,000 $50,000 As Incurred | As Agreed Nonrefundable Third Parties
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Method of To Whom

Expenditures Low High When Due Payment Refundability | Payment Made
Initial Inventory $75,000 $187,500 As Incurred | As Agreed Nonrefundable Big ?,;I:ighlrd
Insurance and
Other Security (3 months) (See Note $10,000 $20,000 As Incurred | As Agreed | Nonrefundable Third Parties
6)
Computer Hardware and Software $20,500 $33,500 As Agreed As Agreed | Nonrefundable Big O aqd Third
(See Note 7) Parties
Non-recurring Pre-opening Costs $5,000 $35,000 As Agreed Cash Nonrefundable Third Parties
(See Note 8)
Additional Funds (up to I2months) | 50 09 | §150,000 | AslIncurred | AsAgreed | Nonrefundable | Third Parties
(See Note 9)
TOTAL ESTIMATED INITIAL
INVESTMENT $511,500 | $1,882,500
(See Note 10)
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Explanatory Notes

General Note: We are relying on our years of experience in the retail tire store and automotive repair
and service business to compile these estimates. The availability and terms of financing, will vary
considerably depending on the methods and amount of financing, your creditworthiness, collateral you
may have and lending policies of financial institutions. The equipment and other items are shown in full,
although they may be financed or leased. You are encouraged to discuss the operations of a Big O Store
with Big O franchisees. (See Exhibits K-1 and K-2 for lists of current and certain former Big O
franchisees.) You should also review these figures carefully with a business advisor before making any
decision to purchase a Big O Store franchise. None of the fees or payments to us listed in this Item are
refundable, unless otherwise provided. Payments to third parties may or may not be refundable
depending on your agreement with such third parties; however, usually such payments are nonrefundable.

Note 1: Initial Franchise Fee. The initial franchise fee may vary as described in Item 5. You
must reimburse us for any taxes (other than income taxes) we pay on your initial franchise fee so that the
net amount received by us is as set forth in the Franchise Agreement. In the event any incentive reduces
the amount of the initial franchise fee to less than $10,000, you will still be required to pay $10,000 with
the franchise application and any amount of this payment in excess of your initial franchise fee will be
applied to your accounts receivable for products purchased from us.

Note 2: Initial Training — Fees, Travel and Lodging Expenses. We may charge you training
fees, except that the initial Online Training, Facilitated Training, and on-location training program for
one person are included in the initial franchise fee. In addition, you will have to bear expenses arising in
connection with your training, such as travel, daily transportation to and from the training facility, and
any other living expenses. We will pay for lodging during the classroom portion of the new franchisee
orientation training program. See Item 11 under “Training” for more details.

Note 3: Real Estate Leases. If you do not own adequate space, you will need to lease or
purchase the land and building for your Store. Typically locations for a Store are prime retail sites. You
will generally need a facility of 5,000 to 8,000 square feet to operate your store with a prototypical store
sized at 6,240 square feet. If leased, the base monthly rent is estimated to range from $10,000 to $40,000
per month, depending on geographic location, size of the premises and other economic factors. Typically,
these leases are triple net leases, under which the tenant must pay all taxes, insurance and maintenance
expenses over and above the base rent amount. The estimate provided assumes that you will rent the
facility and that you must provide a security deposit of one month’s base rent to the landlord. In a build-
to-suit lease, the landlord may include some or all of the improvements, fixtures, and signs in the cost to
build the building and factor these costs into your lease payments. You may elect to purchase the land
and building rather than renting. If you purchase the land and build your store, your estimated combined
costs for the land and building construction may range from $1,200,000 to $4,500,000 depending upon
market conditions. If you purchase an existing building and remodel it, your costs may be less. You will
not incur the premises rent costs listed above, but will have to factor in additional costs for financing,
acquisition and construction of the building. If you purchase an existing Big O Store from an existing Big
O franchisee and Big O is either the lessor or a sublessor, you will be required to sign a Deferred
Maintenance Agreement which requires the buyer or seller of the Big O Store to repair conditions of the
Big O Store from our inspection of the Big O Store within 90 days of the purchase (Exhibit Z).

Note 4: Equipment, Fixtures and Other Fixed Assets. The high estimate is based on the
purchase of new equipment and fixtures and the low estimate is based on the purchase through Big O, its
affiliates, or others, of used or refurbished equipment and fixtures. You must provide an irrevocable letter
of credit to secure payment of the equipment order. The entire balance you owe for equipment and

29



fixtures and the amount due for your initial inventory order must be paid in full before your initial
inventory order is shipped to you. Another alternative is to lease equipment, in which case you must
provide proof of the equipment lease agreement.

Note 5: Construction, Remodeling, Leasehold Improvements and Decorating Costs. These
estimates do not include new construction; the cost of new construction is discussed in Note 3 above. The
cost of remodeling, leasehold improvements and decorating costs will vary based on a variety of factors,
such as the location of the Store and the type and condition of the building to be remodeled, improved or
decorated. This estimate includes the amount of any real estate development fee if we develop the site
for your Store and use a third party developer to develop the site and your Store. This estimate also
includes the amount of any real estate consulting charges if you utilize the services of members of the
Big O real estate department for consultation in regard to the development, construction, remodeling or
conversion of your Big O Store. See Item 5.

Note 6: Insurance and Other Security. You must maintain insurance described in Article 21 of
the Franchise Agreement and in our Manual and as required by the terms of your lease or sublease, as
may be applicable. We may change these insurance requirements periodically. Currently, the types of
insurance and the minimum dollar amount of coverage you must maintain are: (a) Workers’
Compensation; (b) Comprehensive or Commercial General Liability (including among other things,
product liability) with limits not less than $1 million per occurrence and $2 million general aggregate; (c)
Vehicular/Automobile Liability of not less than $1 million per occurrence combined single limit; (d) “All
Risk” Property for repair/replacement coverage and valuation of all assets and Business Income/Extra
Expense insurance; (¢) Garage liability of not less than $1 million per occurrence and $2 million general
aggregate and Garagekeepers Legal Liability of not less than $100,000 combined single limit per
location; and (f) Commercial Umbrella Liability of not less than $1 million per occurrence combined
single limit. Other insurance coverage is recommended by Big O and you must maintain these other
coverages if required by law where the franchised business operates. These may include Inland Marine,
Boiler and Machinery, Employment Practices Liability and Comprehensive Fidelity/Crime. The
investment amounts set forth in the table represent three months of initial commitment costs with
additional premiums at or just before opening. Premiums for these coverages will vary greatly because of
location, amounts of coverage, values being insured, annual sales, number of employees, experience
ratings, and other factors.

A transferee of a Franchised Business or a franchisee opening a Conversion Store (defined below) must,
at our discretion, obtain a surety bond or letter of credit of not less than $10,000 (or such other amount as
we may periodically designate) to secure payment of contributions to the National Marketing Program,
the Local Fund, or both. Fees for these bonds or letters of credit will vary based on a variety of factors,
including the transferee’s or other franchisee’s creditworthiness. As used in this disclosure document,
the term “Conversion Store” means a Big O Store converted from a non-Big O Store. It does not include
a Store that converted from a PDF Store to a BFF Store

Note 7: Computer Hardware and Software. You must acquire, install and use the BOT POS
System that includes the TBC Hardware Model. You must pay (i) the Navex software license fee (and,
when the Tekmetric system is implemented, the Tekmetric implementation fee) to Big O, (ii) all fees for
installation, conversion, training and onsite support to Big O, and (iii) monthly fees for maintenance,
support, and training to Big O, or as otherwise directed by Navex or Tekmetric and Big O. Franchisees
acquiring the BOT POS System are also responsible for all hardware and management costs. The
estimated approximate average initial cost to purchase and install the BOT POS System (including the
license fee, installation fee, conversion fee and store training, set-up, and go-live support fees described
in Ttem 6) is $20,500 to $33,500 (See Item 11 for more details). Of this amount, $10,000 to $11,000 is
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paid to us for the BOT POS System, and the remainder is paid to third party suppliers. If you request
integration of your accounting system with the BOT POS system at your option, then additional fees
range from $3,500 to $7,000 will apply (which are included in the high end of this estimate). These costs
do not include taxes, shipping fees, or the travel expenses for the POS trainer.

Note 8: Non-recurring Pre-opening Costs. This estimated amount includes deposits for
utilities, fees for city, state and local business licenses, any loan origination fees, any bank fees, and other
non-recurring expenses.

Note 9: Additional Funds. This amount includes estimated pre-operational expenses not listed
above, as well as estimated additional funds necessary to pay on-going expenses not covered by sales
revenues for the first twelve months of operations, including payroll costs. You may have additional
expenses starting or converting your business. Also, if you wish to become a franchisee of a new Store
with an anticipated “high” cost real estate project, you must, at our discretion, meet certain higher net
worth and liquidity requirements before we approve you as a franchisee. The current standards for high
real estate costs are $4,500,000 or more for purchased real estate or lease payments of $40,000 per month
or more for leased real estate. The current net worth and liquidity requirements are a net worth of
$300,000 or more and liquid assets (that is, cash and cash equivalents) of $100,000 or more when you are
leasing an existing store or a new store and a net worth of $500,000 or more, and liquid assets of
$150,000 or more for a high cost real estate project.

Note 10: Total Estimated Initial Investment. We have relied on our experience since 1962 in the
retail tire store and automotive service business in compiling these estimates. You should review these
figures carefully with a business advisor before making any decision to purchase a franchise. Other than
the limited situations discussed in Item 10 of this disclosure document, we do not offer financing directly
or indirectly for any part of the initial investment.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must establish and operate your Big O Store in compliance with your Franchise Agreement
and the standards and specifications contained in our confidential operating manual (“Manual”). Our
Manual consists of various written, electronic, audio, video, and Internet instructions, including our
Franchise Policies & Standards Manual, consisting of our policies and standards on various matters. The
Manual also includes any training materials, including the online Learning Management System, or any
other proprietary information and other materials stating Big O’s standards, policies, procedures,
technical bulletins or other information, including any information posted on the Big O Tires Website
Business Center. The Manual is designed to protect our reputation and the goodwill of the Licensed
Marks, it is not designed to control the day-to-day operations of your Big O Store. Our Manual may be
modified by us periodically to reflect changes in authorized products and services, standards or service
quality, and the operations of Big O Stores. It is your responsibility to maintain an updated Manual, or if
provided electronically, to regularly check for updates to the Manual and maintain compliance with the
current Manual. In the event of a dispute as to the contents of the Manual, the most recent revision made
and issued by us shall control.

We have standards and specifications for your Store, the premises where your Store is located,
equipment, signage, furniture, fixtures, wearables, supplies, forms, inventory, advertising materials,
computer software and hardware, and most products and other items used in or sold through your Big O
Store. Standards and specifications include standards for delivery, performance, warranties, signage,
fixtures, design, appearance, quality and other matters. You must purchase or lease all products,
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equipment, supplies, and services used in or sold through your Big O Store in accordance with our
standards and specifications only from us or other sources approved by us. When you sign the Franchise
Agreement, we will grant you online access to the Manual. Included in the Manual is a list of our
approved suppliers. We have the right to change the standards and specifications included in the Manual,
including the list of approved suppliers. You must comply with all standards and changes which are
deemed, by their terms, to be mandatory; provided that the changes are applied in a reasonable and
nondiscriminatory manner among comparable Big O franchisees. The Franchise Agreement also provides
that you must comply with Big O’s national fleet account policies and must participate in Big O’s
national fleet account programs, which are described in Item 11 (see paragraph 7 under “Continuing
Obligations”). Also, periodically, we may institute pricing or discount programs in which the availability
of lower prices or of discounts may depend, in whole or in part, on your meeting certain requirements
established by us.

Tires. We sell lines of private label tires to Big O Tire Stores. These private label tires may be
manufactured by Sumitomo Corporation, which holds a partial indirect ownership interest in us, or
unaffiliated manufacturers. We may look to other manufacturers to produce tire products in the future.
We do not manufacture tires. Most products are delivered to franchisees from the RDC servicing their
area at a minimum of twice weekly. We commit to supply you with the Big O branded tire lines but we
do not guarantee to supply you with any specific numbers or sizes of tires or with any other specific tire
brands. However, we do have a fill rate policy which is described in Item 6, Note 2.

We are the only approved supplier of Big O private brand tires and other private brand products
which are manufactured exclusively for us or TBC. We may add or change private brands of tires and
other products periodically. We are also an approved supplier of various major brand tires. You must
purchase your tires bearing the Big O trademark and other brands from the RDC in your area or, with our
approval, other RDCs. In addition, you may purchase other lines of tires through the RDC or from any
other approved source.

From the date at the end of the 180 day period from the date you open your Store (or in the case
of a transferee or Conversion Store, from a date we designate), for the rest of the calendar year after this
date and for each calendar year after that, you must carry a minimum of 700 tire units, consisting of a
majority of Big O brand tires, Big O exclusive tires, or other brand tires periodically designated by us as
exclusive to the Big O product screen. Big O may periodically change these requirements for its
franchisees generally or for particular areas or circumstances.

We anticipate that purchases you make from us and our designated or approved sources will
comprise 90% of your initial tire inventory investment and 80% or more of your ongoing purchases of
tire products and supplies.

To differentiate our products in a commodity market, all Big O brand tires are sold with limited
warranties periodically prescribed by us. You must offer and honor these limited warranties, including
terms providing for free replacements. You must also honor warranties for certain products and services
sold by non-Big O Stores in accordance with policies we may establish periodically; under our current
policies, you must honor certain warranties for products and services sold by designated non-Big O, TBC
affiliated retailers.

We currently designate a single supplier, ABS, to administer a tire protection warranty covering
non-Big O brand tires sold by Big O Stores that is sold under the “Pro-Tec+” trade name. All franchisees
must honor any Pro-Tec+ warranty sold by any Big O Store, subject to certain reimbursement rights
related to such services as dictated by the current warranty program. Franchisees are not currently
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required to offer the Pro-Tec+ warranty or any other warranty on the non-Big O brand tires they sell.
However, franchisees located in certain states (currently California, Colorado, Idaho, Iowa, Indiana,
Kentucky, Nebraska, Ohio, and Washington) will be required to offer only the designated Pro-Tec+
warranty if they elect to offer a warranty on non-Big O brand tires, due to the strict warranty laws that
must be observed in those states. In other states, a franchisee may offer a different warranty program,
provided that the program meets our current requirements, which requirements may vary by state and
may include demonstrating to us that such program complies with the warranty laws in their states. The
fees associated with the Pro-Tec+ warranty program are paid to the supplier ABS. The fees and payment
terms are subject to change from time to time upon notice from us or ABS. The full terms related to the
Pro-Tec+ warranty program are set forth in the Manual, and franchisees who elect to sell Pro-Tec+
warranties must enter the Road Hazard Service Contract Program Franchise Sales Agreement with ABS
attached as Exhibit R. The supplier, warranty program, and warranty requirements related to non-Big O
brand tires may be modified by us upon notice to you. We may also require that you pay any fees for this
program directly to us.

At the discretion of your Local Group, you may offer the Premium Tire Service Policy which
provides certain services and products as part of the purchase price of the new tires, which are generally
provided at an additional charge by our competitors. These include mounting and balancing of new tires,
wheel weights and new rubber valve stems.

Wearables, Services, and Signs. All specialty items, wearables, merchandising and display
materials, and signs bearing the Big O trademark must be purchased only from or through Big O or
another supplier approved by us.

Payments by Suppliers to Big O. We derive revenue from your purchases through certain
designated or approved sources of certain products and services on a percentage basis ranging from 1%
to 10% of the purchase price, which range could vary, depending upon the combined annual
purchase/sales volume of you and other franchisees or as may be negotiated periodically with vendors.
Also, as a result of the combined volume of purchases by Big O, TBC, and other companies affiliated
with them, the amount of annual volume bonuses available to TBC and its affiliates on its purchases of
certain products (such as tires) is greater than it would be without Big O. Periodically we may participate
in other programs in which suppliers of products or services to franchisees make payments to us in the
form of rebates, commissions, endorsement fees or other payments or make payments to the National
Marketing Program or Local Groups (described in Item 11) for authorizing, promoting or otherwise
facilitating franchisee purchases of certain goods or services. These programs vary among suppliers, but
may include payments ranging from 1% to 3% of franchisee purchases from these suppliers. Also, we
may derive revenues from your licensing of certain approved software, a portion of which is partially
used to offset the costs we incur to develop, support and maintain such software (See Item 6, note 6).

MAST, Pirelli, Bridgestone, Nitto, Nexen and Hankook Rewards Programs. We have programs
intended to promote the retail sales of Michelin, BFGoodrich, Uniroyal, Pirelli, Bridgestone, Firestone,
Nitto, Nexen and Hankook branded passenger and light truck tires at Big O Stores by providing rebates
or incentive credits based on meeting certain product purchase objectives. Each of these programs is
currently voluntary. You may elect to participate in any or all of these programs. The terms and benefits
of the MAST Program (covering Michelin, BFGoodrich, and Uniroyal tires), Pirelli Program,
Bridgestone Program (covering Bridgestone and Firestone tires), Nitto Program, Nexen Program and
Hankook Program will be revised annually, and may be discontinued at any time, or we may make these
programs mandatory in the future, after consultation with FAC, in which case you will be required to
participate in them at that time.
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Accounting Services. At our discretion, new franchisees must use some or all of the services of a
retail accounting center (“RAC”), which may be a cooperative or association of franchisees or another
entity owned by Big O franchisees or third parties, or an operation that is part of Big O or an independent
third party, for the generation of financial statements and for providing accounting, payroll and related
services. In the event you utilize the services of a RAC, you must provide sufficient financial information
to a RAC to enable it to prepare on an accurate and timely basis financial statements that you must
deliver to us and must authorize that RAC to deliver these financial statements directly to us. At our
discretion, you must join a RAC specified by us, which may be a regional RAC or a RAC operated by
Big O or an independent third party on a system-wide or other basis. The services offered by each RAC
may vary by region. The RAC or preferred vendor will assess you a fee for the services you use. See Item
6.

Computer Systems. Franchisees must implement, maintain and use any computer or information
system required by Big O. Currently, Business Format Franchisees must acquire, install and use the BOT
POS System offered by Navex. Franchisees acquiring the BOT POS System become licensees of Navex
and pay certain fees for the software license, installation, training, and maintenance to Big O. The Big O
franchise system is in the process of transitioning to the BOT POS System offered by Tekmetric, at
which time you must convert to the BOT POS System offered by Tekmetric by becoming a licensee of
Tekmetric (through a sublicense from Big O) and paying the software license, installation, training, and
maintenance to Big O. All franchisees acquiring the BOT POS System must also obtain all the necessary
computer hardware that meets our specifications. If you request integration of your accounting system
with the BOT POS system at your option, then a license for the QuickBooks Advanced Edition will also
be required. Franchisees may purchase the equipment comprising the TBC Hardware Model, which is
part of the required computer system, from third parties.

Insurance. You must maintain the insurance coverages, at your expense, as set forth in Section 21
of the Franchise Agreement, in our Manual, and as required by the terms of your lease or sublease, as
may be applicable. The types of insurance and the minimum dollar amount of coverage you currently
must maintain are listed in Note 6 to Item 7.

Interest of Officers. One or more officers of Big O own an interest in TBC, which may
occasionally sell products or supply services to Big O franchisees.

Unapproved Suppliers. If you want to purchase or lease any products, equipment, supplies, or
services, or use a supplier not listed in the Manual as previously approved by us, you must first obtain our
written approval. We will determine whether to approve a supplier selected by you using the following
procedures:

(D You must submit a written request to us for approval of the supplier and provide us
evidence of the need for the products or services and that the products do not conflict with existing
marketing program products;

2) The supplier must demonstrate to our reasonable satisfaction that it is able to supply the
product or service to you which meets our standards and specifications, and that it is able to do so on a
timely basis;

3) The supplier must demonstrate to our reasonable satisfaction that it is financially sound

and in good standing in the business community with respect to the reliability of its products and
services;
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4 The supplier must indemnify and hold you and us harmless from and against any claim
or liability based on the supplier’s products or services, including claims of defects in materials and
workmanship, and the supplier must provide to us certificates or other evidence of insurance coverage
with limits sufficient to cover the risks associated with its products and services, and with an
endorsement naming you and us as additional insureds; and

5) Any supplier of tire products must meet the then current requirements under the TREAD
Act.

We will notify you of our approval or disapproval in writing as soon as practicable, but no later
than 90 days after we have received all of the information requested by us. If we do not provide this
notice within 90 days, the supplier is deemed disapproved. We may withhold our approval of any
product, service equipment or supplier as we determine in our sole discretion. For instance, we would
withhold our approval if in our opinion the product conflicts with existing marketing program products or
the product cannot be adequately warranted and serviced by other Big O franchisees. We may also
withhold our approval of any services as we determine in our discretion. We do not charge a fee to
consider a new supplier or service for approval. We can revoke approval of an approved supplier at any
time at our sole discretion. We will notify you if we revoke approval of an approved supplier or service
that you have told us you are using.

Your National Fleet Account transactions are processed through third parties selected by us.
These parties currently charge a fee of 1.25% of the amount of each transaction, plus $.95 per transaction,
for this service. The fee payable to the third party will depend on the third party designated for a
particular transaction. We do not currently collect any handling fee, but may do so in the future. See
Item 6. We currently receive a processing allowance from one tire manufacturer, of up to 3% of the
amount of the transaction for certain brands of tires that are installed through one of the National Fleet
Account programs. This allowance is to partially reimburse us for our expenses associated with
administering this program. We may receive additional allowances from this manufacturer and other
parties related to the processing of National Fleet Account transactions in the future.

We and certain of our affiliates also derive revenues from purchases made through us. During the
12 month period ended March 31, 2025, we and our affiliates had total consolidated revenues of
$385,060,332 (this amount does not include revenues of TBC, TBC Private Brands, SCOA and
Sumitomo Corporation and their non-Big O subsidiaries). Of this amount, $342,729,760 (approximately
89.0%) consisted of revenues from products or services (other than real estate sales or leases) sold by us
or our affiliates to Big O franchisees. In addition, we and our affiliates leased or subleased real estate to
some of our franchisees. Total revenues from leases or subleases with Big O franchisees were
$10,100,061 (approximately 2.6% of total consolidated revenues), which when netted against our lease
expenses of $10,499,489, resulted in a net loss of ($399,428) for the 12 month period ended March 31,
2025.

Cooperatives. We do not have any purchasing or distribution cooperatives.

Credit Card Program. Franchisees may choose to participate in a private label credit card
program that is currently being offered through Bread Financial (“Bread”). You must meet Bread’s credit
criteria to participate in the program. While you are not required to participate in this program, the Bread
program is the only approved private label “Big O” credit card program for franchisees and you may not
establish, provide, originate, process, accept, market or promote any private label credit card (including
“Category Cards” which are private label credit cards generally accepted only at participating merchants
in auto and auto-adjacent categories) other than those issued by Bread, even if the credit card does not
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contain the “Big O” tradename. Franchisees may, however, accept (but not originate) any major general
purpose credit card, general purpose debit card, and any customer’s existing Category Cards.

Negotiable Prices. On occasion, we negotiate purchase arrangements with suppliers for the
benefit of our franchisees. You may receive benefits from these purchase arrangements for your use of
any particular designated or approved source. These benefits include the right to sell Big O brand
products, to sell other branded products, to receive competitive pricing and to receive promotional
support, warehousing, delivery and other services from our designated and approved sources.

Material Benefits. We consider a variety of factors when determining whether to renew or grant
additional franchises. Among the factors we consider is compliance with the requirements described in
this Item 8.

Except as is described in this Item 8, you do not receive a material benefit from us based on your
use of any particular designated or approved source.

Other than the requirements above, you are not obligated to purchase or lease any goods,
services, supplies, fixtures, equipment, inventory or real estate from us or any other specifically
designated source.

ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It
will help you find more detailed information about your obligations in these agreements and in
other items of this Disclosure Document.

Disclosure
Section Document
Obligation in Agreements Item
a. Site selection and Section 6.02, Schedule 4 and Items 7 and 11
acquisition/lease Schedule 5 to the Franchise
Agreement; Section 1 of
Franchise Deposit Receipt
Agreement; Sublease; Lease
Agreement
Sections 6.02, 6.03, 6.04,
b. Pre-opening 14.01, 14.02, 14.06, Paragraph | Items 7,8 and
purchases/leases 4 of Schedule 6, and Schedule | 10

10 of the Franchise
Agreement; Section 4 of
Sublease; Section 3 of Lease
Agreement

c. Site development and other| Sections 6.01, 6.02, 6.03 and Items 6, 7, 10 and 11
Pre-opening requirements 6.04 and Paragraph 4 of
Schedule 6 to the Franchise

Agreement;

36



Obligation

Section
in Agreements

Disclosure
Document
Item

d. Initial and ongoing training

Sections 7.01, 7.02, 11.01 and
11.02 of the Franchise
Agreement; Certification
Program Agreement

Items 5,6, 7,11 and 15

e. Opening Sections 6.04 and 6.05 and Item 11
Schedule 6 to the Franchise
Agreement
f.  Fees Section 10.03, Articles 8 and Items 5,6, 7and 11

15, Schedule 6 and Schedule
8, and the Summary Pages to
the Franchise Agreement;
Sections 3, 4 and 16 of
Sublease; Sections 2, 3, and
28.9 of Lease Agreement;
Section 8 of Navex EULA;
Section 2 of Tekmetric
EULA; Articles 5 and 6;
Section 4.1 of the Road
Hazard Service Contract

g. Compliance with standards
and policies/ Operations
Manual

Articles 6, 10, 11, 12, 13, 14
and 15 and Schedule 6 to the
Franchise Agreement; Section
5 of Sublease and Sections 4
and 5 of Lease Agreement

Items 8, 11, 14 and 16

h. Trademarks and proprietary|
information

Article 9, Sections 13.02 and
17.02 and Schedule 6 to the
Franchise Agreement

Items 13 and 14

i. Restrictions on
products/services offered

Article 14 and Schedule 6 to
the Franchise

Agreement; Section 5 of
Sublease; and Sections 4 and 5
of Lease Agreement

Items 8 and 16

j.  Warranty and customer
service requirements

Sections 14.01 and 14.04,
Paragraph 10 of Schedule 6 to
the Franchise Agreement;
Road Hazard Service Contract

Items 8 and 11

k. Territorial development
and sales quotas

Section 14.01 and Articles 2
and 6 to the Franchise
Agreement; Market
Reservation Agreement

Items 5 and 12
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Obligation

Section
in Agreements

Disclosure
Document
Item

On-going product/service
purchases

Sections 14.01, 14.02, 14.03,
14.06, Schedule 6 and
Schedule 10 of the Franchise
Agreement

Item 8

Maintenance, appearance
and remodeling
requirements

Sections 5.02(b), 6.03, 10.01
and 18.04(b)(vii) to the
Franchise Agreement

Items 7, 10, 11 and 16

Insurance

Article 21 to the Franchise
Agreement; Section 5 of
Sublease; Section 9 of Lease
Agreement; and Section 9.6 of
Security Agreement

Items 6, 7 and 8

Advertising

Article 15 and the Summary
Page to the Franchise
Agreement

Items 6, 7 and 11

Indemnification

Section 23.01, Paragraph 10
of Schedule 6 to the Franchise
Agreement; Section 7 of
Sublease; Section 15 of Lease
Agreement; Section 11 of
Franchise Deposit Receipt
Agreement; Section 7 of
Navex EULA; Section 9 of
Tekmetric EULA; Sections
2.7 and 3.8 and Article 7 of
the Road Hazard Service
Contract

Items 6, 11 and 16

_

Owner’s participation/
management/staffing

Article 11 to the Franchise
Agreement

Item 15

Records and reports

Article 16 to the Franchise
Agreement; Sections 3 and 4
of Technology Agreement

Items 6, 8 and 11

wn

Inspections and audits

Article 12 and Sections 14.06,
16.02 and 16.04 to the
Franchise Agreement

Items 6 and 11
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Obligation

Section
in Agreements

Disclosure
Document
Item

t. Transfer

Article 18 to the Franchise
Agreement; Section 11 of
Sublease; Section 16 of Lease
Agreement; Agreement and
Consent to Assignment of Big
O Tires Store

Items 6 and 17

u. Renewal

Section 4.02 and Article 5 to
the Franchise Agreement;
Section 2 of Sublease

Items 6 and 17

v. Post-termination Section 20.01 to the Franchise Item 17
obligations Agreement
w. Noncompetition Article 17 and Schedule 6 to Item 17

covenants

the Franchise Agreement

x. Dispute resolution

Articles 27 and 29 and
Schedule 3 to the Franchise
Agreement; Technology
Agreement; Section 17 of the
Sublease; Section 28.17 of the
Lease; Sections 9.1 and 9.2 of
the Road Hazard Service
Contract

Item 17 and 11

y. Computer system
requirements

Sections 6.03, 10.01 and 16.05
to the Franchise Agreement;
Technology Agreement;
Navex EULA; Tekmetric
EULA

Items 6, 7 and 11

[Continued on following page]
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ITEM 10
FINANCING

Summary of Items Financed (See Notes 1-9)

Financing Amount Security
Program Items Eligibility Financed Interest Rate | Term Required Liability Upon Franchisees: | Payment
Financed Waiver of Terms
Default Legal Rights
Real Estate | BigOmay | AtBigO’s Varies Interest due Varies Security deposit | See Note 10. | Indemnification | Monthly rent
Sub-lease lease space | discretion. only on past due specified in of Big O from | payments on
(See Note for your store rent. See sublease; claims arising the first day of
10) and sublease Exhibit F. personal from sublease. | each month.
it to you. guarantee by
owners and
others.
Real Estate | BigOmay | AtBigO’s Varies Interest due Varies Security deposit | See Note 11. | Mutual waiver | Monthly rent
Lease (See | own the discretion. only on past due specified in of subrogation; | payments on
Note 11) property rent. See lease; personal Indemnification | the first day of
where your Exhibit P. guarantee by of Big O from | each month.
franchise is owners and claims arising
located and others. from leased
lease it to premises.
you.
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Financing Amount Security
Program Items Eligibility Financed Interest Rate | Term Required Liability Upon Franchisees: | Payment
Financed Waiver of Terms
Default Legal Rights
Inventory Certain You must be Up to Generally the Either 36 Accounts Acceleration | Waives See Note 12
Financing inventory financially $100,000 for | “prime rate” as | months or 12 | receivable, of note; delinquency of | and Exhibit G.
Programs costs. qualified, and inventory. published in the | months for inventory, increased collection,
(See Note qualify for one of | Such amount, | Wall Street general equipment, interest rate; | presentment for
12) Fhe fol.lowing however, may | Journal plus 3% | inventory loan | fixtures, payment of | payment, duty
ncentive be exceeded | per annum for | (Veteran/First | intangibles and | collection to enforce
programs. () the | in our sole inventory Responder other assets of | costs security.
U.S. Military discretion. financing on 36-| Incentive: 36 | Store, personal | (including
X:zer:rrlldichlrst See Note 12. | month payment | months for guaranty of attorneys’
Program (ii) the ‘Ferms, or no general owners and fees).
Ad dition’al Store interest charged inventory others. See
if on 12 month | Joan.) Exhibit H.

Development
Program, (iii) the
Multi-Store
Conversion
Program, (iv) the
New Franchisee
Program, or (v) the
Key Person New
Store Incentive
Program. See
Note 12.

payment terms.
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Financing Amount Security
Program Items Eligibility Financed Interest Rate | Term Required Liability Upon Franchisees: | Payment
Financed Waiver of Terms
Default Legal Rights
Alternative | Purchases or | You must be $150,000 The “prime rate” | Two years. Accounts Acceleration | Waives See Note 13
Financing other financially as published in receivable, of note; delinquency of | and Exhibit G.
gg(tili(l):;:)lfl(:i investment in| qualified, qualify the Wall Street inventory, increased collection,
Store the Store (in | for one of the Journal plus 3% equipment, interest rate; | presentment for
Incentive the form of a | following per annum fixtures, payment of | payment, duty
Program trade account | incentive intangibles and | collection to enforce
and Multi- | credit with | programs: (i) the other assets of | costs security.
%(())Il;sersion us) Additional Store Store, personal | (including
Incentive guaranty of attorneys’
%’Sreoegll;laolzb Program, or (ii) owners and fees).
13) the Multi-Store others. See
Conversion Exhibit H.

Program, and
elect to obtain this
financing
incentive instead
of the other
royalty fee,
financing, and
matching
programs
available for those
incentive
programs.
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Financing Amount Security
Program Items Eligibility Financed Interest Rate | Term Required Liability Upon Franchisees: | Payment
Financed Waiver of Terms
Default Legal Rights
Existing Remodeling | Existing $500,000 Prime plus 0.5%| Five years Accounts Acceleration | Waives See Note 14
Franchise expenses for | franchisees who (interest only | receivable, of note; delinquency of | and Exhibit G.
l(’;:(?gv;"tal:n conv;rs‘ion (i) meet our credit for five years inveptory, @ncreased collection,
(See Note of existing and performang@ followed by a | equipment, interest rate; | presentment for
14) automotive | requirements, (ii) balloon fixtures, payment of | payment, duty
business are converting an payment) improvements, collection to enforce
automotive intangibles and | costs security.
business from a other assets of | (including
competitor, and Store, personal | attorneys’
(iii) agree to an guaranty of fees).

extended 20-year
franchise term

owners and
others. See
Exhibit H. If the
Store real
property is
owned by you
or an affiliated
party, then a
deed of trust or
mortgage on the
real property is
also required.
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Financing Amount Security
Program Items Eligibility Financed Interest Rate | Term Required Liability Upon Franchisees: | Payment
Financed Waiver of Terms
Default Legal Rights
Other Inventory In our discretion | Varies. Prime plus 3% | Varies, Varies. As provided | As providedin | Varies
Financing In last fiscal | per annum. generally not | Generally, all in Exhibits G| Exhibits G and
(See Note year, three more than 36 | assets of your and H (See | H (See Note 8).
15) franchisees months. In last | Store. Note 8).
borrowed a fiscal year, no
total of § term longer
299,952.53. than 36
months.
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Explanatory Notes:

Note 1: General Factors: All financing options and terms are provided at the discretion of Big O,
which may be affected by such factors as: accounting rules, business and regulatory requirements,
creditworthiness of franchisee, benefit to Big O and the availability of funds from internal or other
sources. Big O may deny participation in any of these programs to any franchisee on this basis, for any
other reason or for no reason.

Note 2: Source of Financing: By Big O for all programs listed above. Big O may also, at its sole
discretion, assist a franchisee in obtaining preferential terms from preferred third party lenders.

Note 3: Down Payments: May be required for any program listed above.
Note 4: Prepayment Penalty: There is no prepayment penalty on any financing program.
Note 5: Automatic Clearing House Payments: Unless otherwise specified, all amounts payable to

Big O must be paid by Automatic Clearing House debits to your checking account.

Note 6: SBA Registry: Our franchisees are eligible for expedited Small Business Administration
(“SBA”) loan processing through the SBA’s Franchise Registry Program. See
www.franchiseregistry.com.

Note 7: General Interest Rate Terms: Unless otherwise noted, the interest rate on loans provided by
Big O will be the “prime rate” as published in the Wall Street Journal plus 3% per annum. This may vary
as negotiated. Unless otherwise noted, the increased interest rate on default is the lesser of 18% per year
or the highest rate permitted by applicable law.

Note 8: General Default Terms: The standard promissory note in Exhibit G provides that: (a) your
liability on default includes acceleration of the note; increased interest rate, and payment of collection
costs (including attorneys fees); and (b) you waive delinquency of collection, presentment for payment
and duty to enforce security. The security agreement in Exhibit H provides that: (a) on your default, we
can take possession of the collateral, and you are required to pay costs of collection (including attorneys
fees) and (b) you waive any right to have Big O seek collection from a third party or for Big O to make
presentment on payments made to Big O with respect to collateral. The Franchise Agreement provides
that Big O will have good cause to terminate your Franchise Agreement if you (or any of your affiliates
or guarantors) default on any loan, agreement or lease with Big O. Franchise Agreement Section
19.01(k).

Note 9: Financing of Delinquent Payments: Big O may, in its discretion (without waiving any other
rights available) enter into negotiated payment arrangements with franchisees who have been late in
payment. Under these circumstances, we may charge a loan origination fee, we may impose restrictions
on the franchisee’s operations and we may require security and/or other consideration for the loan.

Note 10:  Real Estate Sublease: Subject to change by Big O in its discretion, your rent will generally
be: (1) market rates as determined by Big O, or (ii) Big O’s cost plus a 5 percent mark-up. Initial rental
rates are generally subject to increase on a periodic basis. Big O has the right to establish a new rent
based on the fair market rental value of the property every five years. Improvements to the leased facility
made by us will require additional rent sufficient to amortize the improvements plus provide return on the
investment. Liability Upon Default: Loss of security deposit; termination of sublease; liability to Big O
for all damages suffered and/or costs incurred as a result of default; late fees; interest; cost of collection
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including attorneys’ fees. Big O has a right of re-entry and the right to terminate the Franchise
Agreement. See Sublease Exhibit F.

Note 11:  Real Estate Lease: Subject to change by Big O in its discretion, your rent will generally be
based on market rates as determined by Big O. Rent will be calculated to include amortization of the cost
of property including improvements plus a return on the investment. These rates are subject to change on
a periodic basis. Liability Upon Default: Loss of security deposit; termination of lease; liability to Big O
for all damages suffered and/or costs incurred as a result of default; late fees; interest; cost of collection
including attorneys’ fees. Big O has a right of re-entry. See Lease Exhibit P.

Note 12:  Financing Program Applicable to Certain Incentive Programs: Eligibility: New and existing
franchisees that meet the eligibility requirements for the U.S. Military Veteran & First Responder
Program, Additional Store Development Program, Multi-Store Conversion Program, New Franchisee
Program, or Key Person New Store Incentive Program will be eligible for the financing amounts and
terms described in this Note 12. Payment Terms: Generally, for inventory, monthly payments of
principal and interest for 36 months, provided that under the programs other than the U.S. Military
Veteran & First Responder Program this may instead be paid in equal monthly payments of principal for
12 months with no interest at your election. See, Exhibit G, Promissory Note.

Note 13:  Alternative Financing Options for Franchisees Qualifying for the Additional Store
Development Program and Multi-Store Conversion Program: Instead of the financing described in Note
12 above and other standard incentives offered for these incentive programs, we will agree to provide this
alternative financing. Payment Terms: No repayment of the principal will be required if the Store has
$3,000,000 in Gross Sales during the first two years after the Store opens for business. However, for
every dollar less than $3,000,000, the principal will need to be repaid to us at the rate of $.05 per dollar
during the first quarter of the third year after the Store opens for business. See, Exhibit G, Promissory
Note.

Note 14:  Existing Franchisee Growth Program: Eligibility: This financing is available to existing
franchisees (who have operated a Big O Store for at least five years) that meet certain credit and
performance requirements, who are acquiring an existing and operating automotive business from a
competitor and converting it to a Big O Store, and who agree to an extended 20-year term for the
franchise. These franchisees will be eligible for $500,000 in financing for purposes of remodeling the
converted business. Big O’s current performance metrics for this financing consider the franchisee’s
Google ratings, net promoter scores, customer complaints, Big O Tires-branded tires sales share, and an
Image Certification conducted by us. Financing under this program will require that you have segregated
collateral to secure the loan in an amount of at least 125% of the loan amount. The performance and
credit requirements, and the decision as to whether the franchisee meets these requirements, are
determined at our discretion. Payment Terms: Interest only payments for five years, with the full
principal and interest due on the fifth anniversary. See, Exhibit G, Promissory Note.

Note 15:  Other Financing: Documentation Required: Generally Promissory Note, Exhibit G and
Security Agreement, Exhibit H. On occasion, we sell the notes receivable we receive from our
franchisees to third party lenders. In that event, the Franchisees may need to make payment directly to the
third party lender. We reserve the right to continue to occasionally do so in the future in our discretion.
We may remain primarily liable to provide all services, if any, due to you under the notes receivable from
you, and the third party who may acquire these notes may be immune under the law to any defenses to
payment you may have against us. Also, the Security Agreement in Exhibit H provides that, if we
transfer our rights under the Security Agreement to a third party, in any litigation brought by the third
party to recover sums due or recover collateral under the Security Agreement, you may not assert against
that third party any defenses or claims you may have against us.
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All financing that we offer may have significant regulatory implications to Big O. We reserve the
right in our sole discretion to deny participation in any of these programs to any franchisee on this basis,
for any other reason or for no reason.

We do not offer financing under which you must confess judgment against us or a lender. We do
not receive any direct or indirect payments for placing financing. We do not guarantee your obligations to
third parties other than as set forth in this Item 10.

ITEM 11
FRANCHISOR’S ASSISTANCE. ADVERTISING, COMPUTER SYSTEM AND TRAINING

Except as listed below, Big O is not required to provide you with any assistance.

Pre-Opening Obligations.

Before the opening of your Big O Store, under the Franchise Agreement, we (or our designee)
must provide the following assistance and services to you to the extent and as determined by us
periodically:

1. If you choose to purchase the land and building, and you request that we develop the site,
we may, in our discretion, hire a developer and require that he use reasonable efforts to complete the
work of the building and installation to a point of readiness for your occupancy. This represents our
current policy, which we may change in our discretion. However, the Franchise Agreement does
contemplate that Big O will provide certain assistance in site development (as described below) and that
Big O, in its discretion, may provide other assistance. (Franchise Agreement Section 7.01).

2. To assist you in selecting a site for your Store, we will provide you criteria for a
satisfactory site conduct an on-site inspection and determine whether a proposed site fulfills the requisite
criteria before formal approval of a site selected by you. (See “Additional Site Selection Information” in
this Item 11 below) (Franchise agreement Section 7.01(a)).

3. We will provide you a prototype floor plan, elevation and equipment layout for your
Store. We may charge you our cost (as reasonably determined by us) for these documents. You must
purchase the equipment, signs, and fixtures as detailed in Item 7. (Franchise Agreement Section 7.01(b)).

4. We will provide training for one person in the operation of your Big O Store online
(“Online Training”) and at one or more locations designated by us (“Facilitated Training”), and we will
provide field training and certification for that one person at a Big O Store. The Online Training may be
conducted at your home or any other location you choose. The number of weeks of this initial training
will be the number specified by us in our discretion; currently, we specify approximately one or two days
of Online Training, one and a half weeks of Facilitated Training, three and a half weeks of required field
training and two weeks of optional field training in a Store. Also, in certain cases (typically involving a
Store with high real estate costs or high past sales) the franchisee must take part in additional training.
(See “Training Programs” in this Item 11, below) (Franchise Agreement Section 7.01(c)).

5. We will provide you with online access to our Manual (which is further described in
Item 8) or other proprietary information (Franchise Agreement Section 7.01(d)).

6. We will assist you in selecting your initial inventory (Franchise Agreement Section
7.01(e)).
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7. We will assist you in the lay-out, merchandising and display of your Store (Franchise
Agreement Section 7.01(f)).

Schedule for Opening.

We estimate that the typical length of time between the signing of the Franchise Agreement and
the opening of your Big O Store is 3 to 24 months. The Franchise Agreement provides that, unless
otherwise agreed in writing, you have 12 months after signing the Franchise Agreement to select and
obtain our approval of a site for your Store and 18 months after the signing of the Franchise Agreement
to open and begin operating your Store. Some factors which may affect this timing are your ability to
locate an acceptable site, the time to acquire the site through lease or purchase, the time to build your
Store facility, your ability to secure any necessary financing, your ability to comply with local zoning and
other ordinances and the timing of the delivery and installation of equipment and signs.

Continuing Obligations.

During the term of the Franchise Agreement, we (or our designee) will provide the following
assistance and services to you to the extent and as determined by us periodically:

We will not charge a fee for the following assistance:

1. If available to us, we will provide you a source from which you may purchase Big O
private brand tires. Franchise Agreement Section 7.02(a)(i). We acknowledge our obligation to have
products available to our franchisees that enhance and support the Big O System, and further
acknowledge our obligation to use reasonable commercial efforts to maintain a competitive source of
supply for the benefit of our franchisees and to aid in the promotion of Big O products and services
(Franchise Agreement Section 31(a)). Service levels in delivering Big O Program Products (such as
frequency of delivery) to you may, in our discretion, periodically be reduced based on changes in fuel
costs or low order volume on particular delivery routes (Franchise Agreement, Schedule 10). We have a
“fill rate” policy under which we will rebate to a qualified franchisee a portion of such franchisee’s
royalty payments if we fail to meet certain “fill rate” standards in our supply of products to Business
Format Franchisees. This is described in Item 6, Note 2, paragraph (b).

2. In our discretion, we will make available to the Franchise Advisory Council ongoing
marketing research into new tire selections and other lines of products and services and ways to enhance
the competitiveness of your Big O Store (Franchise Agreement Section 7.02(a)(ii)).

3. We will provide you recommended prices for Big O brand tires and other brands of tires
exclusive to Big O; provided that you will not be required to sell at any particular price if such a
requirement would be unlawful (Franchise Agreement Section 7.02(a)(iii)). Also, see paragraph 10.a of
the following section.

4, We periodically will make available programs offered to Franchisees by parts vendors
approved by us. Currently, these vendors are NAPA, O’Reilly’s, Advance Auto (CARQUEST,
WorldPAC and AWI), AutoZone, The Group (Federated, Pronto, Auto Plus), and AAPA (Auto Value,
Bumper to Bumper, Alliance Parts Warehouse). These programs may include such features as national
account pricing, rebates paid directly to Franchisees, and prompt payment discounts (among others
features). The basic vendor programs may be enhanced for BFF Franchisees. Some of these
enhancements may include higher rebates, inventory management programs, training, and promotions.
The mix of the vendors, amount of the rebates (if any) and other details of the programs may periodically
change. We may modify or discontinue any of these programs in our discretion.
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5. We will provide you with access to and use of one or more e-mail accounts for you and
your Big O Store, subject to the terms below in this Item 11 and unless discontinued by us. Franchise
Agreement Section 7.02(c).

We may charge a fee for the following assistance:

1. We will make available to you additional training for your “Operator” or your other
personnel. We use the term “Operator” to mean the person designated by you to assume the responsibility
for the operation of your Big O Store (Franchise Agreement Section 7.02(b)(1)).

2. We will provide you a warranty or replacement program for Big O private brand tires
and other related automotive products and services, which we may revoke or modify at our sole
discretion. This represents our current policy, which we may change in our discretion. However, the
Franchise Agreement does contemplate warranties sponsored by Big O and you must honor them
(Franchise Agreement Sections 14.01 and 14.04). We will absorb the franchisee’s costs for (i) claims
related to replacement due to road hazard and/or workmanship and materials as contemplated in the terms
of the applicable Big O Program Products warranty for Big O I Tires (tires that carry the “Big O” label
on the sidewall) in accordance with the terms and procedures prescribed in the Manual; and (ii) claims
related to the prorated manufacturer’s workmanship and material warranty for “Big O II Tires” (those
that are (i) Big O exclusive tires that do not carry the “Big O label on the sidewall, , and (ii) any other
tires designated as exclusive to the Big O product screen) and any other tires that are Big O Program
Products in accordance with the terms and procedures described in the Manual. (However, the warranty
costs absorbed by us will be included in our costs in determining the prices at which we sell Big O
Program Products to you). You must cover all other warranties (Franchise Agreement Section 14.04(b)).

3. We will provide you regional training and field assistance, inspections and
merchandising advice pertaining to your Store (Franchise Agreement Section 7.02(b)(ii)).

4. We or a licensee designated by us will make available to you point of sale advertising
materials and wearables utilizing the Big O marks and local advertising plans and materials, special
promotions and similar advertising (Franchise Agreement Section 7.02(b)(iii)).

5. For each national promotion, we will make available to you or your Local Group
electronic copies, or, where we deem appropriate, hard copies, of radio and television commercials
(Franchise Agreement Section 7.02(b)(iv)).

6. In our sole discretion, we may provide other assistance occasionally under terms and
conditions and for fees and charges as periodically established by Big O in its sole discretion (Franchise
Agreement Section 7.02(e)). This may include, for instance, real estate consulting and other matters. See
Item 6 in regard to fees.

7. Big O has established and may suspend and/or reestablish national fleet account and Key
Account Customer programs and policies, which it may revise periodically in its sole discretion. The
national fleet account programs and policies and Key Account Customer programs and policies may
include: (a) Big O (or its designated provider) making arrangements with larger customers with multiple
locations and/or multiple vehicle users (“National Account Customers”) or large commercial or
governmental customers of Franchisee that Big O has approved or designated as “Key Account
Customers” for whom a 2% royalty rate will apply in accordance with criteria periodically established by
Big O in its Manual to have Big O franchisees provide automotive products and services; (b) permitting
the National Account Customers and Key Account Customers to purchase the specified products and
services from you and the other franchisees at prices not more than those negotiated by Big O and the
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National Account Customer or Key Account Customer; (c) central billing by Big O (or its designated
provider) of National Account Customers or Key Account Customers for these specified products and
services; and/or (d) fees to be paid by franchisees for administrative services (such as central billing)
provided by Big O (or its designated provider) in connection with the national fleet account programs or
Key Account Customer programs. You must comply with the national fleet account and Key Account
Customer policies and participate in the national fleet account programs or Key Account Customer
programs as periodically established by Big O. Participation includes carrying the inventory as is
necessary to provide the specified automotive products to National Account Customers or Key Account
Customers. (Franchise Agreement Section 10.03). Participation does not now require a franchisee to
provide any certain services not directly related to the sale of specified products and services, but Big O
has the right to impose this requirement in the future. The current fee for the third parties we select to
process your national fleet account transactions is 1.25% of the amount of each transaction, plus $.95 per
transaction, for this service, but is subject to change depending on the third party. Big O reserves the
right to charge an additional handling fee to offset costs associated with managing national fleet account
and Key Account Customer programs, but does not do so at this time. See Item 6.

8. We will sell Big O Program Products (described in Item 6) to you at the Big O Program
Products Price. The Big O Program Products Price is the sum of Big O’s costs to purchase the products,
mold depreciation costs (if any), warranty costs, costs for Big O to distribute the products to you, the
Rebill Charge applied to rebill tires and certain true-up costs to allow us to recover any underpayments
by franchisees in the year before.

Big O’s rebill program allows franchisees to purchase tires through Big O that are shipped
directly from the manufacturer or distributor. The manufacturer or distributor invoices Big O for the tires
and Big O invoices Franchisee, including a Rebill Charge. For Business Format Franchisees, the Rebill
Charge currently is three dollars ($3.00) per tire. (Franchise Agreement Sections 1 and 8.06).

Definitions of these costs are included in Section 1 of the Franchise Agreement. The Franchise
Policies & Standards Manual and revisions to that Manual are established by us periodically after
consulting with committees that include franchisees (but which may or may not include you). A
description of our current policy (which is or will be included in our Franchise Policies & Standards
Manual) on determination of the Big O Program Product Prices is included in Schedule 10 to the
Franchise Agreement (Exhibit B-1).

We have sought to include a number of safeguards for franchisees in connection with the
calculation of the Big O Program Product Prices for Business Format Franchisees. One safeguard is the
definition of Big O Program Product Prices and the components of Big O Program Product Prices in
Section 1 of the Franchise Agreement. Other safeguards are included in Schedule 10 to the Franchise
Agreement (which is subject to change by us periodically, as described in the previous paragraph).

9. In our discretion, we will make available various programs and products offered by
independent vendors. Big O’s fee for this service may be an upcharge determined as a percentage of the
price of the relevant programs and products, or a flat fee. Big O may limit, modify, or discontinue the
availability of any of these programs and products at any time in its discretion.

10. The following services may be made available to you at our discretion (Franchise
Agreement Section 7.02(d)). We may or may not charge you for all or some of these services in our

discretion:

a. We will provide you with periodic recommended retail pricing in your general
market territory. This does not encompass specific competitor pricing in each location, but will generally
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focus on price competitive, regional retailers. We will provide this information to you in an electronic
format, so that you can update your pricing files in the BOT POS System. You will also have the ability
to change this retail pricing at your discretion.

b. We make available the online Learning Management System for all stores. This
site combines Big O and Industry specific courses which have been selected by the Training Department.
We may require you to pay a fee for the Learning Management System if you elect to have access to
these courses.

The scope, process, procedure and timing of these services; the availability of and charges for

these services; and even the outright elimination of these services, will be determined periodically by Big
O 1in its sole discretion and, if established, will be described in our Manual or other written documents.

Advertising Programs.

National Marketing Program

(a) Under the advertising program, each month you must contribute (in the form of
the National Marketing Program fee described in Item 6) up to 1% of your previous month’s Gross Sales
(the “NMP Percentage Fee”) plus such amount per month charged per franchisee to the Big O marketing
fund by a third party who administers the National Auto Service Warranty for Big O (currently this
amount is $75.00 per month, per store) to a program which is exclusively maintained and administered
by us for systemwide marketing and other activities that promote the Big O system (“National Marketing
Program”, which was formerly known as the “National Advertising Program”). Currently, the NMP
Percentage Fee is 0.9% of Gross Sales, based on the temporary increase referenced below. We cannot
increase the current NMP Percentage Fee contribution rate to the National Marketing Program more than
one-tenth of 1% of Gross Sales in any 12 month period except with the consent of the Franchise
Advisory Council. The NMP Percentage Fee has been increased, with authorization from the FAC from
its previous amount of 0.25%, by a total of 0.65% with 0.4% allocated to pay for part of the CRM
Program defined below, and with 0.25% allocated to pay for part of the Digital Marketing Program
defined below. Each of these increases will remain in effect for so long as Big O continues the relevant
program.

(b) We deposit the National Marketing Program funds in our operating bank
account.

(c) The National Marketing Program funds are maintained by us, in our discretion,
for advertising, promotional materials and programs, public relations programs and marketing programs
warranty programs, publications, research, programs or activities to promote the Big O System and the
Licensed Marks and other activities approved or administered by us or which utilize the resources of the
National Marketing Program or local franchisee cooperatives or franchisee associations or which pertain
to or benefit the Big O Stores, the Big O System or the Licensed Marks generally. We do not use any part
of the National Marketing Program funds to defray our general operating expenses other than those
reasonably allocable to the National Marketing Program activities or other activities reasonably related to
the administration of the National Marketing Program and its related programs. However, Big O may
reimburse itself from the National Marketing Program funds for administrative costs, independent audits,
reasonable accounting, bookkeeping, reporting and legal expenses, taxes and all other reasonable direct
or indirect expenses that may be incurred by us or our authorized representatives in connection with the
National Marketing Program. At our discretion, we may advance funds to the National Marketing
Program to cover expenditures of the National Marketing Program. At our election, we may recover any
funds so advanced from future franchisee contributions and we may adjust future expenditures as may be
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necessary to make funds available for our recovery. We do not promise that marketing expenditures
from the National Marketing Program will benefit you or any other franchisee directly or on a pro rata
basis. We assume no other direct or indirect liability or obligation to collect amounts due to the National
Marketing Program or to maintain, direct or administer the National Marketing Program. We make
available to the members of the Franchise Advisory Council an annual statement detailing the income
and expenses during the previous fiscal year of the National Marketing Program funds that show how the
proceeds have been spent, customarily at the spring Franchise Advisory Council meeting. We will also
make the annual statement available to any franchisee who requests it. No refund of contributions to the
National Marketing Program is paid to you upon termination or expiration of your Franchise Agreement.

(d) The National Marketing Program is used for production of commercial print,
radio, television, or internet advertising, direct response literature, brochures, collateral material
advertising, surveys of advertising effectiveness, fees or expenses for any advertising agency, other
advertising or public relations expenditures and general efforts to promote the Big O brand and system,
such as web site development, digital marketing, digital advertising, customer relationship management,
call management, social media, store rating programs, research, retail selling system development and
administration of the National Auto Service Warranty. During the 12 month period ended March 31,
2025, approximately 94.1% of the National Marketing Program funds were expended on production and
printing of advertising materials and general efforts to promote the Big O brand and system through
various channels, including customer relationship management, search engine optimization and
management, call tracking, social media, production of television and radio. Approximately 5.9% of the
National Marketing Program funds were expended on administrative costs to manage and administer the
National Marketing Program.

We have established the Franchise Advisory Council or FAC, which includes a Marketing
Advisory Committee that assists us in marketing decisions under the National Marketing Program and
other advertising matters. The FAC does not have decision-making authority regarding these matters, but
acts in an advisory capacity only. The FAC consists of representatives of our franchisees elected by our
franchisees. We reserve the right to dissolve the FAC or to modify its purposes in our sole discretion.

We currently have a customer relationship management program (“CRM Program”) under which
we or our designated supplier will send a number of postcards and other communications such as e-mails
and text messages each month to certain categories of customers which number may vary based on
factors including Store performance and sales or other criteria we or the supplier designate, and which
may change from time to time. We require that Franchisees participate in and comply with the terms of
the CRM Program, unless we agree otherwise. Although we will not directly charge you a fee for this
service, this service will be paid for in part by the National Marketing Program and in part from
contributions from us. The CRM Program may be modified or discontinued at any time in our sole
discretion after consultation with FAC. We require that Franchisees participate in a digital marketing and
search engine optimization/marketing program (“Digital Marketing Program™). You must participate in
and comply with the terms of the Digital Marketing Program, unless we agree otherwise. The costs of
operation of the Digital Marketing Program may be paid by the National Marketing Program.

Local Funds

(a) Each month, you must contribute a minimum of 4% of your Store’s Gross Sales
for the previous month to us or as we direct for a fund used for advertising and related expenditures
(“Local Fund”). The minimum of 4% may periodically be subject to certain reductions as described in
Item 6. In particular, we have authorized the Local Groups to reduce the Local Fund rates by .4%,
meaning the minimum contribution amount has been reduced to 3.6% of a Store’s Gross Sales, to
partially offset the increase in the NMP Percentage Fee based on the CRM Program and the Digital

52



Marketing Program as referenced above while those programs remain in effect. It may be increased at our
discretion when one or both of those programs no longer continue in effect. At present, if a Local Fund
has been established by a Local Group in your marketing area, we generally direct that all or a portion of
that contribution be paid to the Local Fund established by the Local Group. We may, in our discretion,
direct that you spend this percentage of your Store’s Gross Sales for the previous month in approved
advertising and, when doing so, you must use the services provided by an advertising service approved
by us. Also, we retain the discretion to have all or some of your contribution be paid to Local Funds
administered by Local Groups and/or be paid to us: we may use the amounts paid to us (in whole or in
part) for a Local Fund administered by us to be used as described below or forward the amounts paid to
us (in whole or in part) to a Local Fund administered by a Local Group. We may, in our discretion,
periodically allow 3% of your Store’s Gross Sales for the previous month to be paid to your Local Fund
and 1% of your Store’s Gross Sales for the previous month to be retained by your Store and used for
advertising; provided that you comply with all requirements established by Big O relating to the use of
these funds. Big O may change the structure of the payment of your advertising contributions at any time
at its discretion.

(b) The Local Group may vote that its members must contribute to the Local Fund
additional amounts above our minimum requirements. The members of the Local Groups that have these
Local Funds may agree to increase or decrease the current fees, except that the amount of the advertising
contributions may not be decreased below the minimum amount described above without our approval;
however, we may provide that: (a) the Local Fund contribution rate on sales to National Account
Customers and Key Account Customers approved by us and/or on sales of Farm Class Tires may be set at
2%, and (b) contributions to the Local Fund by one Store may be capped for each applicable calendar
year at 4% (or such lower amount equal to the required Local Fund contribution then in effect) of the
greater of $2.7 million or twice the system-wide average Store sales for the previous calendar year (See
Item 6, Note 3). (For certain franchisees operating under older forms of our Franchise Agreement, the
$2.7 million minimum cap measure is slightly lower, at $2.5 million.)

(c) Some Local Groups offer other services such as insurance, information
technology, and accounting services for its members, and may charge additional amounts for these
services. Members in other Local Groups must make monthly contributions for advertising only.

(d) In some Local Groups new franchisees or existing franchisees who have failed to
timely pay fees and advertising contributions due to the Local Group, must obtain a bond or make some
type of additional payment in an amount specified by the Local Group until it is satisfied that these
franchisees are and will remain current in their payment of fees and advertising contributions.

(e) The Local Fund (or Local Funds) to which your contributions are sent will be
administered by the Local Group or us, depending on how we direct your Local Fund payments. These
Local Funds will generally be used for advertising in local areas or regions where Big O Stores are
located. However, we do not promise that all or any portion of the Local Funds will be used in the area or
location where your Store is located, and we do not promise that advertising expenditures from the Local
Fund will benefit you or any other franchisee directly or on a pro rata basis. The Franchise Agreement
provides that the Local Funds may be used to meet any and all costs incident to the advertising it
supports, but that, as to Local Funds administered by Big O, no part of these Local Funds may be used by
us to defray our general operating expenses other than those reasonably allocable to the supported
advertising or other activities reasonably related to the administration or direction of the Local Funds and
related programs. Since, at present, Local Funds are generally administered by Local Groups, we have
not yet established rules or procedures (such as audit requirements) as to Local Funds that may be
administered by us in the future. No refund of contributions to the Local Funds will be paid to you upon
termination or expiration of your Franchise Agreement.
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® Each Local Group must comply with all applicable laws and must be operated
under the structure and guidelines we may establish or approve. Generally, this will include the
requirement that the Local Group operate under written documents that provide, among other things, that
the articles of incorporation and bylaws of the Local Group be available for review by franchisees who
are members of that Local Group, that the Local Group will prepare annual financial reports and that the
annual financial reports and accounting books and records of the Local Group be available for review by
franchisees who are members of that Local Group.

(2) A Local Group is a cooperative, association or other entity consisting of
franchisees formed and operating in their marketing area, as determined by us, under structures approved
or prescribed by us to promote the franchisees’ Stores and the products and services offered by the
Stores. In our discretion, franchisees must form a Local Group, and we may, in our discretion, dictate to
which Local Group a Store must belong. In certain instances a Local Group also provides management
systems, insurance programs and related services to its members. We must approve those services. Once
a Local Group has been established in your marketing area, you must become a member of it, contribute
all or a portion of your Local Fund contribution to the Local Fund established by the Local Group as we
direct and be bound by any decisions your Local Fund makes if they are approved by us. All Big O
Stores owned and controlled by us and our affiliates must contribute to Local Funds on the same basis as
non-affiliated franchisees and, if located within the geographic area of a Local Group, must also become
a member of the Local Group and contribute to it on the same basis as other members (in accordance
with the terms of our then-current standard form of Franchise Agreement at the time those Store opened).
Unless otherwise required by applicable law, all decisions of a Local Group are decided by a majority
vote of its members with each store located within the geographic area of the Local Group entitled to one
vote. While generally all Big O franchisees must contribute to the Local Funds, Big O retains the
discretion to enforce, refrain from enforcing or compromise the scope of enforcement of these
obligations.

Other Advertising Disclosures

You must purchase and use other advertising and marketing materials as we designate
periodically. See Item 6 on Point of Purchase Packages.

You must provide for “Grand Opening Advertising” (advertising in the first 12 months of your
operation of a Big O Store) to promote the opening of the Big O Store. The amount you must spend on
Grand Opening Advertising is periodically determined by Big O and is now a minimum of $10,000. For
some franchisees meeting the requirements of certain incentive programs, Big O, in its discretion, may
help pay for some Grand Opening Advertising. The support available under the incentive programs is
described in Item 5.

Each Big O Store must participate in Regional Funding Plans if adopted by the Local Group (or a
region within a Local Group), for the region in which the Store is located. As of the date of this
disclosure document, only certain regions have adopted a Regional Funding Plan. The Regional Funding
Plan fee is described in Item 6. Company owned Stores (if any) are required to contribute to Regional
Funding Plans for regions in which they are located. The contributions for the Regional Funding Plan are
collected by us and are then deposited into an account held and administered by the Local Group. We
may charge an administrative fee for collecting these contributions or related services, but currently we
do not do so. The Regional Funds may be used for cooperative events and activities such as high school
and other sports events, franchisee meetings and retreats, regional training sessions and charity events.
The accounts in which Regional Funds are held will be monitored by the Regional Steering Committee of
the Local Group and accounting reported monthly at meetings of the Local Group.
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For the Local Fund, the National Marketing Program and the Regional Funding Plan, amounts
not spent in any fiscal year are carried forward and spent in the next fiscal year. Neither the Local Fund
nor the National Marketing Program uses any funds for advertising that is principally a solicitation for
the sale of franchises.

We may have suppliers who contribute to the National Marketing Program fund and to Local
Funds based on purchases of these suppliers’ products. We also have a program with a supplier of
products to us for resale to franchisees under which the supplier makes payments to us for cooperative
advertising; we use or plan to use these cooperative advertising payments for a variety of advertising and
promotional purposes, such as providing information about this supplier’s products, inventory reports,
and point-of-purchase materials. Some suppliers accrue funds based on purchases of these suppliers’
products and make them available for Local Groups to claim for advertising expenses pre-approved by
us. These programs and other programs with these and other suppliers may periodically be negotiated by
Big O and may be discontinued at any time in Big O’s discretion or by the suppliers.

In the past, we have used an outside advertising agency to create some of our advertising. We
currently purchase and place digital marketing advertising, specifically search engine marketing and
customer relationship management, on a national level. While we retain the right to do so, we do not
currently place any other advertisements directly. Additionally, advertising is purchased either by the
franchisee separately, or, on most occasions, through the Local Group or us. Advertising is usually done
through local media within a geographical area.

You may create your own advertising and promotional materials, however, all advertising,
materials and promotions created by or on behalf of you must be approved by us before you use them and
must comply with our standards. Any unauthorized use of fonts, images, or talent may expose the
franchisee to liability, including but not limited to copyright infringement claims and associated legal
expenses.

Except as described above, we are not obligated to spend any amount on advertising in the
geographical area where you are or will be located.

Computer Systems.

Franchisees must implement, maintain and use computerized information, communication and
management systems as periodically prescribed by us. This includes electronic point-of-sale systems and
systems that enable you to communicate by e-mail with us, have access to the Internet, transmit sales and
consumer data to us, participate fully in any intranet established by us (for instance, for claim
management and other purposes) and participate in interactive remote learning and training.

You must sign a Technology Agreement (the “Technology Agreement”) with us and a Navex
EULA with Navex. When the Big O franchise system converts to the Tekmetric BOT POS System, you
will be required to enter a separate Technology Agreement and Tekmetric EULA with Big O. The forms
of these agreements are attached as Exhibit J-1 and Exhibit J-2 to this disclosure document.

You must acquire the BOT POS System. The estimated initial cost for the standard configuration
of the BOT POS System is between $20,500 and $33,500 depending upon the current hardware,
software, data standards, and professional services, which is paid by the Franchisee. An additional $9,050
to $10,150 in costs will apply if you originally acquire the BOT POS System from Navex and later
convert to the Tekmetric system. These costs do not include taxes, shipping fees, lease fees (if
applicable) or the travel expenses for the POS trainer. This hardware may be leased from third parties.
The system includes a Navex or Tekmetric license, hardware, software, installation, training, and data
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conversion. Franchisees acquiring the BOT POS System are also responsible for all ongoing costs of the
BOT POS System, such as maintenance, support, and training. The subscription costs for the ongoing
license to the software, and related maintenance, support and training currently offered by our supplier
Navex, which you are required to obtain, currently total $304 per month as of the date of this Disclosure
Document (See Item 6). The subscription costs for the system offered by Tekmetric upon the transition
to that system will initially be $340 per month. You may choose to acquire additional services from
Navex or Tekmetric at your option, for additional fees. You must: (a) replace and upgrade hardware and
other equipment and software periodically if required by us or in accordance with specifications of its
hardware and software licensors, and the replacement equipment must be purchased from Big O or a
supplier approved by Big O, and (b) comply with all policies concerning information systems established
by Big O periodically in its sole discretion, including but not limited to arranging for off-site back-up of
all data at Franchisees sole cost and expense. There is no contractual limitation on our right to require
maintenance, repairs, replacements, upgrades, or updates for hardware and software used in your Big O
Store, and except for the services provided by Navex under the Navex EULA or by Tekmetric under the
Tekmetric EULA for the monthly fees described above, there is no obligation on us or any third party to
provide any of these services to you.

Under the Navex EULA and the Tekmetric EULA, you will be the licensee of Navex and
Tekmetric (under a sublicense from Big O), respectively, for certain software (“Licensed Software”).
Initially, the Licensed Software will provide for an electronic point-of-sale system that will track goods
and services sold by you and the inventory held by you. Also, under each of the Navex EULA and
Tekmetric EULA, Navex and Tekmetric (respectively) will provide, and you are required to purchase,
maintenance and support services for the Licensed Software. Fees charged to you under the Navex
EULA and Tekmetric EULA are set forth in Section 6 above.

In addition, software has been developed by Navex and Tekmetric, to enable you to (and under
the Technology Agreement you must) collect and transmit to us certain “Shared Information”, which may
include customer and service history, store-level sales and profit information, product movement data,
inventory status information and other information. We may also develop the Licensed Software to
enable us to transmit information to you, such as information regarding new products, cost changes,
recommended pricing changes and inventory availability. (Technology Agreement, Section 3). After we
begin collecting the Shared Information, we will accumulate it and provide access to it to ourselves and,
on a customer-by-customer basis, other Big O franchisees to provide customer relationship management,
warranty support and services, national and local marketing and other services. We may also use such
accumulated information to determine consumer data, trends, market analysis and other purposes. The
Technology Agreement provides that, upon the termination of a Store’s Franchise Agreement that is
subject to the Technology Agreement, we will not market to any local customer of that terminated Store
for two years after the termination, if that Store is in full compliance with all the termination provisions
of its Franchise Agreement and certain other conditions are met and subject to exceptions for warranty
work by another Store (Technology Agreement Section 4).

If you request integration of your accounting system with the BOT POS system at your option,
then QuickBooks Advanced Edition will also be required. Other than the BOT POS System described
above, we do not currently require that you acquire any particular type or brand of software for your
computerized information and management systems. We may, however, revise our policy in our
discretion so that you must obtain specific systems in the future, or change any management system
previously designated (including the BOT POS System). In this case, you must purchase or lease all
software and hardware designated by us to implement any required information and management
systems, including, for instance, point of sale systems, inventory control systems and communication
systems. Notwithstanding the foregoing, if we require implementation of any new system more
frequently than once in two years, we will be responsible for paying the costs of updating the software,
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software installation, and conducting any training we agree to provide for the system. In that case, you
will remain solely responsible for all other costs related to the new system, including but not limited to
the costs of the hardware and all transportation, lodging, and living expenses and wages for your
representatives to attend the training for the new system.

No contractual restrictions exist concerning our ability to require you to give us independent
access to your computer system.

Big O maintains, at its sole cost, a Business Center section of its Website on which it posts
current information for franchisees (http://businesscenter.bigotires.com); access to this Business Center is
restricted to franchisees and authorized Big O personnel.

Big O currently provides an e-mail account for each franchisee and each Big O Store. You are
required to use only the e-mail accounts provided by Big O (and no other e-mail accounts) in
communications with Big O and its representatives. You may also use these e-mail accounts for
communications with your customers, managers, employees, and other franchisees in the operation of
your Big O Store. However, you may not use the e-mail addresses Big O provides for any mass e-mails
or for any purpose not related to the operation of your Big O Store. You are required to check your e-
mail accounts throughout the business day and to respond to any e-mail messages promptly. Big O may
establish other standards and requirements for the use of any e-mail account it provides, and may restrict
or terminate your access to the e-mail accounts in the event of a violation of Big O’s terms. Big O
reserves the right to discontinue providing these e-mail accounts in the future, in which event you will be
required to maintain an e-mail account to be used in the operation of your Big O Store. Big O does not
currently charge a fee for the e-mail accounts it provides, although it may charge a fee for this service in
the future. Big O will have independent access to the e-mail account and all information on the e-mail
system without contractual limitation.

To use this Business Center or e-mail system, you must provide (at your expense) your own
computer hardware and software (except for some specific software we may supply). To use the e-mail
system, you must abide by the relevant provisions of the Franchise Agreement.

Additional Site Selection Information.

Although you must select and acquire a site for your Big O Store under the Franchise Agreement,
we provide assistance to help you locate a potential site by providing criteria for a satisfactory site,
including zoning considerations, appropriate size and dimensions, proximity to other Big O Stores, other
types of retailers in the area, visibility factors, traffic flow and patterns, access and exits, area population
and a consideration of market conditions. You must receive formal written approval from us for your Big
O Store location. However, the final decision about whether to acquire a given approved site or whether
to sign any particular lease shall be your sole decision. We disclaim all liability for the consequences of
approving a given site. Our approval of a site or provision of criteria regarding the site does not constitute
a representation or warranty of any kind as to the suitability of the site for a Big O Store or for any other
purpose. It only indicates that we believe that the site falls within the acceptable criteria established by
us. Our written approval of the site for the Store must be obtained by you within 12 months from the
Franchise Agreement’s Effective Date, as that term is defined in the Franchise Agreement. If this
deadline is not met, we may seek to terminate your Franchise Agreement (as described in Item 17) or we
may allow you to propose another site. As a condition of our approval of a Store lease, at our direction,
you and your landlord must sign an agreement substantially in the form of the Lease Rider and
Modification which is attached as Schedule 4 to the Franchise Agreement, which provides, among other
things, that the landlord will accept us as a tenant to replace you if you are in default of the lease or if we
have the right to take over possession of the leased premises for any reason. We do not typically own the
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site upon which your store will be located, but under certain circumstances, we may lease a site to you. In
the event you have been a Big O franchisee for ten years or less and if you or your owners (if you are a
business entity or trust) also own, or become the owner of, the site for the Store, we may require you to
enter into an Option and Store Lease (Exhibit Y) (“Lease Option”) with us for a term of five years
(following a preliminary 120 day period), with up to three renewal terms of five years each, that could be
exercised at our option in the event of a default by you that would allow us or an affiliate of ours to take
over possession of the Store or any other termination of the Franchise Agreement. The Lease Option sets
forth the terms of the Lease that will apply if the Lease Option is exercised, with the amount of the rent
being the fair market value of the site for the Store at the time of the exercise of the Lease Option, and the
Lease Option will contain a right of first refusal to purchase the site for the Store. If you have been a Big
O franchisee (or owned more than 50% of a franchisee entity) for more than ten years and are leasing the
site upon which your store is located from any of your owners (if you are a business entity or trust), or an
entity that is owned, in whole or in part, by you or any of your owners, or your immediate family
member, you will have the option to sign a modified form of lease assignment which is attached as
Schedule 5 to the Franchise Agreement (instead of the Option and Store Lease). A Memorandum of
Lease Option or a Memorandum of Lease Rider and Modification may be recorded or filed by us in the
event a Lease Option or Lease Rider and Modification is required.

Manual.

Attached to this disclosure document as Exhibit M are the Tables of Contents of the most current
edition of our Franchise Policies & Standards Manual showing its contents. The Franchise Policies &
Standards Manual is made available to you online in electronic format, but when printed the total length
is approximately 103 pages.

Training Programs.

We may periodically change our training program in our discretion, but we describe our current
program below.

We have described in the following table our current standard new franchisee orientation training
regimen, which is generally applicable to our Franchisees.

TRAINING PROGRAM

ONLINE TRAINING PROGRAM
(for new Franchisee/Manager)

New Franchisee Orientation — Online Prerequisites

Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
BOT Appointments from Incoming Calls 0.5 Online
BOT Go-Get Overview 0.5 Online
Motorist Assurance Program (MAP) 0.5 Online
BOT New Customer Protocol — Follow Up Calls 0.5 Online
BOT Oil Change Procedure 0.5 Online
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New Franchisee Orientation — Online Prerequisites

Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
BOT Phone Skills 0.5 Online
BOT Presenting Estimates that Produce Results 0.5 Online
BOT Presenting Owner’s Manual Maintenance 0.5 Online
BOT Product Overview 0.5 Online
BOT Return Visit Services and Appointments 0.5 Online
BOT Speed Lane Overview 0.5 Online
BOT Vehicle Inspection Workflow Process 0.5 Online
BOT VIP Overview 0.5 Online
BOT VIP, Vehicle Inspections and Alignment Online
Checks 1.0

NEW FRANCHISEE ORIENTATION

New Franchisee Orientation — Facilitated Classroom Training Week One

Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
Welcome & Introductions 0.5 See Note 1
Meet & Greet 1.0 See Note 1
Big O History 0.5 See Note 1
Brand Development 0.5 See Note 1
Merchandising Website Overview 0.5 See Note 1
Telephone Procedures 1.0 See Note 1
Store Merchandising 0.5 See Note 1
VIP Process 2.0 See Note 1
Workflow Process 1.0 See Note 1
Speed Lane Process 1.0 See Note 1
Motorist Assurance Program 2.0 See Note 1
Vehicle Inspection Process 2.0 See Note 1
Vehicle Delivery & Flow-Up Process 2.0 See Note 1
Point of Sale System - Introduction & Features 1.0 See Note 1
Empower Consulting (PEO) 1.0 See Note 1
Pro-Tec+ Package Sales 1.0 See Note 1
Automotive Service Excellence 0.5 See Note 1
Product Inventory 1.0 See Note 1
Fluid Maintenance 0.5 See Note 1
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New Franchisee Orientation — Facilitated Classroom Training Week One

Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
Go-Get Program 2.0 See Note 1
Product Distribution/Product Screen 1.0 See Note 1
Point of Sale System - Workshop Assignments 1.0 See Note 1
Tire Application and Design 1.0 See Note 1
Tire Selling Skills 1.0 See Note 1
Point of Sale System - Workshop Assignments 4.0 See Note 1
Reputation Management 3.0 See Note 1

Note 1: This classroom training will be conducted at Palm Beach Gardens, Florida or through an online

virtual classroom.

New Franchisee Orientation — Facilitated Classroom Training Week Two

Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
Tire Adjustment Success 1.0 See Note 1
Brakes 2.0 See Note 1
Shocks & Struts 2.0 See Note 1
Alignments 1.0 See Note 1
Point of Sale System - Workshop Assignments 1.0 See Note 1
Tire Pressure Monitoring Systems 1.0 See Note 1
Selling Preventive Maintenance Services 1.0 See Note 1
Environmental Safety 2.0 See Note 1
Shop Equipment 3.5 See Note 1
Store Integration 0.5 See Note 1
Point of Sale System - Advanced Functionality 0.5 See Note 1
Point of Sale System - Workshop Assignments 8.0 See Note 1
NAPA National Accounts 1.0 See Note 1
Product Ordering Support 1.0 See Note 1
Fleet Sales and Trade Accounts 1.0 See Note 1
Finance Basics 0.5 See Note 1
Bank - Big O Credit Card Program 1.5 See Note 1
Understanding Electronic Services (Internet) 4.0 See Note 1
Ridestyler 0.5 See Note 1
Customer Service Absolutes 1.0 See Note 1
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New Franchisee Orientation — Facilitated Classroom Training Week Two
Column 3
Column 2 Hours of
Hours of On-the-
Column 1 Classroom Job Column 4
Subject Training Training Location
Big O NFO Certification Test 1.0 See Note 1

Note 1: This classroom training will be conducted at Palm Beach Gardens, Florida or through an online
virtual classroom.

New Franchisee Orientation (Field Training) — Store Moderated Training (Weeks Two to Five)

Column 2 Column 3
Hours of Hours of On-
Column 1 Classroom the-Job Column 4
Subject Training Training Location
Pre-Classroom Store Moderated Training with
Franchisee 40.0 Store
Post-Classroom Store Moderated Training with
Franchisee 160.0 Store

Optional New Franchisee Orientation (Field Training) — Financial and Software Training

Column 2 Column 3
Hours of Hours of On-
Column 1 Classroom the-Job Column 4
Subject Training Training Location

* Financial Training (Optional) | 200 [Stoe |

* Software Training (Optional) TBD Store

FAST TRACK TRAINING PROGRAM
(for experienced franchisees or managers)

We may provide a “Fast Track™ program to experienced Franchisees or experienced managers
from our TBC Retail Holdings who purchase Big O franchises. This current Fast Track program has a
number of changes from our general training program described above. To provide the best learning
experience based upon your circumstances and the store environment, the curriculum for this program
will be determined via an evaluation by corporate resources (Big O Tires Management, Franchise
Development, Franchise Business Consultants, and the Training Department). The Fast Track program
may include any and all components of the standard outlined above, as well as additional components as
defined by the evaluation process.

The Big O Tires Training Department may relocate any or all portions of the Facilitated training
from Palm Beach Gardens, Florida to an alternate site within the Training Department’s sole discretion.
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Before the opening of your Big O Store and provided you have paid the franchise fee, we make
available to you the online Learning Management System. We also will provide an initial Online
Training program and the Facilitated Training program for one person. The curriculum of the Facilitated
Training program (which may be updated and revised at any time within the sole discretion of Big O),
may be conducted at our company training facilities, in an online virtual classroom, or at any
geographical location, in our discretion. Additionally, field training and operations certification will be
conducted at a Big O Store designated by us. The number of weeks of this initial training will be the
number specified by us in our discretion; currently, we specify approximately one or two days of Online
Training, one and a half weeks of Facilitated training, three and a half weeks of required field training
and two weeks of optional field training. There is no fee for the optional field training. The two week
portion of the initial training program is conducted at a Big O Store. This training can be conducted by an
existing franchisee of Big O at that franchisee’s approved location, or at your Big O Store location if
approved by the Training Department. This portion of the training program consists of “hands-on”
training in front office skills (such as marketing and customer relations) and back room skills (such as
recommended accounting procedures based upon our business model, receiving tires, stacking tires and
clean-up). The configuration, content and timing of classroom training and “hands on” training may be
determined based upon time and attendance considerations of each training session. The Online Training
is offered on demand at any time. We hold the Facilitated Training, and mandatory and optional field
training, as often as needed, typically once a month.

Each individual receiving the field training and certification must sign a Certification Program
Agreement in the form of Exhibit U with Big O and the franchisee providing the training. Unless we
waive the training requirements or a part of the training requirements, you, or if you are not an individual,
your Operator (the person designated by you to assume the responsibility for the operation of your Big O
Store), must attend and successfully complete the training program at any time following the execution of
your Franchise Agreement and prior to your Big O Store opening for business. If you or your Operator
fails to successfully complete the training program, at our direction you or your Operator must attend an
additional training program at your cost or we may terminate the Franchise Agreement.

The tuition or training fee covering the initial training program for one person (which may be
you if you are an individual or may be your Operator), is built into the franchise fee. You may send
people in addition to your Operator to the initial training program. For all these additional trainees, you
must pay a training fee of $75 per week per person for the classroom portion of the training and $500 per
week per person for the one and a half weeks of mandatory field training and certification. You must bear
all travel, lodging, food and all other living expenses that are incurred by each trainee while attending
training programs.

We have not established a policy that requires any certain minimum amount of experience to be
an instructor at our National Training Center or for our field training. However, the instructors of our
initial training at our National Training Center generally have at least five years of experience in the
subject matter they will be teaching. The instructors for our field training and certifications are Big O
employees who generally have at least five years experience in the subject matter they will be teaching
and existing franchisees who generally have at least five years experience as Big O franchisees. We
choose the trainer/franchisees in our discretion. The instructors of our multi-unit franchise management
training are Big O employees who generally have at least five years experience in the subject matter they
will be teaching and existing multi-unit franchise operators who generally have at least five years of
experience as Big O franchisees.

The instruction materials include portions of our Manual known as the Franchise Policies &
Standards Manual, and our new franchisee orientation program, handouts, media presentations, and
online learning materials. The instructors for the Facilitated Training program in the initial training
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program are members of the Big O Training Department and other employees of Big O who are
knowledgeable in the particular subject matter, but training may also periodically include non-employee
speakers such as franchisees or supplier representatives. The instructors for the field training in the initial
training program are franchisees designated by us.

In addition to the initial training program described above, we may offer you, your Operator and
Managers, defined in Item 15, or other personnel additional training programs, seminars and online
training. These additional training programs may be conducted on a mandatory or voluntary basis and, at
our discretion, you must pay a tuition or fee for your trainees.

We offer an optional online training program referred to herein as the Learning Management
System or LMS. Currently, we do not charge a fee for access to the Learning Management System, but
we may impose a fee of $150 per month upon notice to you. This fee, if imposed, will be paid to us, and
we will pay the vendor. The amount of this fee, once imposed, is subject to change by the vendor. The
Learning Management System currently includes access to approximately 55 preselected training
programs from the Big O Tires library, including approximately 13 that are specific to the Big O System
in terms of operations and corporate culture. Additional new online courses are in development as of the
date of this disclosure document, and we expect that additional online courses will be developed in the
future. A franchisee’s right to access any particular programs offered as part of the Big O Tires LMS
shall terminate on the expiration of the LMS Term, regardless of when the franchisee executed its
Franchise Agreement or submitted its additional payment. All terms and conditions related to the Big O
Tires LMS, including the selection of programs, the fees, and the amounts that we will pay, are subject to
change.

Onsite training is provided in Big O’s discretion by the national training staff upon a request of a
franchisee or a Franchise Business Consultant (“FBC”), and it may be directed by Big O. Onsite training
programs or sessions may be conducted on a mandatory or voluntary basis and, at our discretion, you
may be required to pay a site visit tuition or fee for your trainees. To request onsite training or to suggest
topic areas for training, you should contact your FBC or email requests to the Big O Tires Training
Department at: training(@bigotires.com.

You will be required to have your employees complete and pass a Motorist Assurance Program
test established by AMRA to become qualified to participate in that mandatory program. See Item 16.

For all training, you must pay all your employee costs, such as salaries and wages, benefits and
uniforms.

In some circumstances designated by Big O in its sole discretion (for instance, for Stores with
real estate costs or past sales at high levels designated by Big O in its sole discretion), Big O may provide
or arrange for certain “additional training” that Franchisee’s Operator or Manager must take. You must
pay for your own transportation, lodging and living expenses which are incurred while attending this
additional training; Big O, in its sole discretion, may charge a reasonable fee for this additional training;
the amount of this fee, if any, has not been set as of the date of this disclosure document. This “additional
training” will typically consist of spending an additional 60 working days training in a similar Store. Big
O’s current standards for these “high levels” include real estate project costs of $4,500,000 or more for
purchased real estate or lease payments of $40,000 or more per month for leased real estate.

If you are a corporation or other legal entity, you must designate at least one Manager acceptable
to us to receive training and you must provide for the day-to-day operations of the Store. The initial
training program must be attended by you or your Operator and the Manager or Managers for your Store,
all of whom must complete the training program to our reasonable satisfaction. If we are not satisfied
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with the trainee’s attendance and completion of the training program, we have the right, on written notice
to you, to disqualify that person from acting as the Manager or Operator of the Store. If there is a change
in the Manager of your Store, at our direction, the new Manager must attend and complete our full
training program to our satisfaction.

At our direction, you must pay the then current initial training fee for each additional individual
(that is, after the first individual attending the training) attending the initial training program regardless of
whether the individual is an additional or replacement Manager or Operator. Presently, the initial training
fee for additional Managers or Operators is $75.00 per person per week for the Facilitated Training
program at Big O’s National Training Center in Palm Beach Gardens, Florida, or other designated
location and $500 per person per week for field training and certification at a Big O Store designated by
us. In addition, you must bear all travel and living expenses of the additional Manager and any other
trainees. All franchisees must meet all the training requirements, even if the franchisee has previous
experience with Big O (such as a manager for another franchisee) except for specific requirements that
we may, in our sole discretion, waive for specific franchisees, such as (by way of example but not
limitation): (a) we may waive all or part of the training requirements for new Stores opened by existing
franchisees, and (b) we may waive the requirement that your initial and/or additional Operators and
Managers attend the entire initial training program if your Operator or Manager has previously worked in
a Big O Store and previously received training from us or in other circumstances.

If you open a second Big O Store, at our direction, you may be required to attend multi-unit
franchise management training conducted at our National Training Center in Palm Beach Gardens,
Florida or other designated location.

There is a $550 training fee for the multi-unit franchise management training. However, you
must bear all travel, lodging and meal expenses during the multi-unit franchise management training.

If your Store or an interest in your entity is transferred to a third party, we charge the transferor
or transferee a transfer fee of up to $5,000. The transferee must attend our training program except if and
to the extent we waive any training requirements. If the transferee must attend our training program, we
charge the transferee a training fee of up to $5,500 for the first trainee (this fee includes lodging). The
training fee for additional persons is $75 per person per week for the Facilitated Training program and
$500 per person per week for field training and certification at a Big O Store designated by us. The
transferee must bear any and all transportation and living expenses which are incurred by all trainees
while attending the initial training program, and all lodging expenses incurred by any trainees in addition
to the first trainee. If the transferee must receive “additional training” as described in Item 11 above, in
our discretion we may charge a reasonable additional training fee for each trainee. The amount of this fee
for additional training, if any, has not been set as of the date of this disclosure document. The transferee
must bear any and all transportation, lodging and living expenses of its trainees for this additional
training.

We may periodically offer online training classes and host webinars for franchisees. Based upon
the operational content of these classes, franchisees should make every effort to take these classes when
offered. While many of these courses may be free of charge, there could be charges associated with
certain classes presented by Big O or vendors of Big O.

We hold national conventions, which are currently held annually, but that is subject to change at
Big O’s discretion. You (or your representative approved by us) must attend the first national convention
after your Store opens for business. We charge a registration fee for this convention, and you must pay all
travel, lodging and other expenses associated with attendance at the convention. See Item 6 for more
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details. However, we may pay for your hotel and air fare in certain circumstances if you qualify for the
New Franchisee Program as described in Item 5.

ITEM 12
TERRITORY

Franchise Agreement

Your Franchise Agreement grants to you the right to operate one Big O store at a single location.
However, subject to the limitations described in this Item 12, we agree not to operate for our self or grant
to any other person the right to operate any more than one Big O Store for every 50,000 persons residing
in your Trade Area. Trade Area is defined in Schedule 1 to the Franchise Agreement. We may, in our
discretion, redefine the Trade Area as population increases or moves within your Trade Area. In light of
the limitations on your territorial rights described in this Item 12, we make the following disclosure: You
will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

Absent your approval before we do so, we will not permit the establishment or operation of
another Big O Store within a two mile radius (as determined by us in our discretion) of your Store, but
after you give approval to a Store within the two miles radius, that approval may not be revoked and
remains in effect for that Store location, regardless of change of ownership, transfer, closing and re-
opening or other changes. Moreover, subject to the conditions described below, if we or any prospective
franchisee propose to open a Big O Store within a five mile radius (as determined by us in our reasonable
discretion) of your Store (other than by a franchisee converting an independent retail tire store to a Big O
Conversion Store and other than the relocation of an existing Big O franchise that has been approved by
us), you will be notified of your first option (“First Option™) to acquire a franchise for the additional
Store. You may exercise your First Option only if (i) you are in compliance with the terms of your
Franchise Agreement, as determined by Big O, (ii) you meet our then current criteria for new franchisees,
and (iii) except as otherwise provided in a separate written agreement with us, if you are a Business
Format Franchisee, all Stores owned or operated by you or an affiliate of yours are Business Format
Franchises or have signed agreements to become Business Format Franchises. If you and other Big O
franchisees have Stores within a five mile radius of the site of the proposed new Big O Store, you and all
of the other franchisees will be invited simultaneously by written notice from us to exercise the First
Option rights. If more than one franchisee applies for the same Big O Store, it will be awarded to the
qualified franchisee who has a Store that is closest to the site of the proposed new Big O Store; provided
that if two qualified franchisees have Big O Stores that are equidistant (within 100 feet) from the
proposed site of the new Big O Store, the proposed Store will be awarded to the qualified franchisee who
owns the franchised Big O Store that was first licensed as a Big O Store to the current or a previous
owner.

The restrictions described in the two paragraphs above concern only locations where additional
Big O Stores may be established. The Franchise Agreement grants you the non-exclusive license to use
the Licensed Marks and the exclusive right to operate the Franchised Business from a single location.
The Franchise Agreement and our policies also prohibit your use of the Internet to sell products and
services except with Big O’s express written consent. Except for these restrictions, neither the Franchise
Agreement nor Big O policy prohibits you from soliciting and making sales inside or outside of your
Trade Area. Also, other franchisees may solicit and make sales in your Trade Area.

Your Big O Store cannot be relocated without our prior written approval. We will generally

approve the relocation of a Big O Store if (i) the new location meets our then-current criteria for a Big O
Store location, as described in Item 11, (ii) the new location does not violate the territorial rights of any
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other Big O Store, and (iii)) we determine the relocation will not otherwise be detrimental to other
franchisees of ours or to us.

If you fail, or we do not permit you, to execute a Successor Franchise Agreement prior to the last
15 months of the term of the Franchise Agreement or any Successor Franchise Agreement, you will lose
any First Option rights, exclusivity rights, and rights related to the Trade Area, as described above,
during the last 15 months of the term of the Franchise Agreement or Successor Franchise Agreement.

Additional Outlets. If you have been granted a Big O Store franchise, you may request and we
will consider, if you wish for us to do so, granting you an option to apply to develop an additional Big O
Store in an open market area for a period of time determined by us in our sole discretion from the date of
a Market Reservation Agreement you sign with us if this option is granted. In order for you to obtain this
option, you and Big O must agree to the area in which you may develop the additional Store (which may
not conflict with the rights of any other validly existing Big O franchisee), you must sign a Market
Reservation Agreement in the form of Exhibit Q to this disclosure document and you must pay Big O a
fee. The fee will vary from one market area to the next, but currently ranges from $2,500 to $6,000. We
will agree to protect the market area designated, not awarding a franchise for or operating our own Big O
Store within that market area for 12 months. This fee is only for reserving the right to open one Store in
the agreed market area, does not guaranty that your application for a Big O Tires franchise will be
approved, does not apply to the initial franchise fee for the additional Big O Store if you are approved,
and is not refundable under any circumstances.

The Franchise Agreement restricts your use of the Internet as follows: you may not set up,
maintain or utilize social media, an Internet website or home page to sell products and services or cause
or allow the Licensed Marks, or any of them, to be used or displayed, in whole or in part, as an Internet
domain name, or on or in connection with social media, any Internet home page or website without our
express written consent before you do so (which we may grant or withhold in our sole discretion), and
then only in the manner and in accordance with the procedures, standards and specifications as Big O
periodically establishes. Our current policy is not to approve any franchisee use of the Internet, but
certain information about your Big O Store (such as address and hours of operation) may be included as
part of the Big O national web page.

The continuation of your rights to your Trade Area during the term of the Franchise Agreement
is not dependent upon you achieving any sales volume or market penetration, but you are required to
meet the required exclusive product inventory mix requirements. Specifically, as of the date of this
disclosure document, a majority of all your tire unit inventory at your Store must be Big O brand tires,
Big O exclusive tires, or other brand tires periodically designated by us as exclusive to the Big O product
screen. If you fail to meet these inventory mix requirements, you will be in default of the Franchise
Agreement and we may terminate the Franchise Agreement after providing you 30 days’ notice and an
opportunity to cure your default in accordance with the Franchise Agreement.

Except as described above with respect to the performance requirements, the continuation of
your rights described in this Item 12 during the term of the Franchise Agreement is not dependent on
achieving any certain sales volume, market penetration or similar contingency or other circumstances.

Other Concepts and Businesses

We and our affiliates retain the right to, among others: (1) use, and license others to use, the
Licensed Marks and Big O System for other Big O Stores or company-owned Stores; (2) solicit, sell to
and service local, regional or national accounts wherever located; (3) use the Licensed Marks and Big O
System with other services or products, or in alternative channels of distribution, including the Internet,
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without regard to location; and (4) use and license the use of other proprietary marks or methods which
are not the same as or confusingly similar to the Licensed Marks, whether in alternative channels of
distribution or with the operation of any type of tire sales and service business, at any location, which
may be the same as, similar to or different from the business of a Big O Store. We may use or license the
rights on any terms and conditions we deem advisable, and without granting you any rights in them and
without any compensation to you.

Big O is considering as of the date of this Disclosure Document various financial aspects of
Internet sales, such as procedures, sharing (if any) of margins and related matters. When standards and
policies are determined for these matters, Big O will add them to the Manual. However, our affiliates
engage in Internet sales under their names. You will not receive any compensation related to the
purchase of the products through Internet sales, but you may receive compensation related to your
installation services.

TBC, our indirect parent corporation, and its subsidiaries (not including us and our subsidiaries),
distribute products and services in the automotive replacement market through channels of distribution
not involving Big O franchisees. The products distributed by TBC and its non-Big O subsidiaries include
tires and tubes.

The primary brand names for tires distributed by TBC include BKT, Interstate, Eldorado,
Harvest King, Multi-Mile, National, Power King, Prinx, Sailun, Sumitomo, Towmax, and Trailer King.
Other brands TBC markets and distributes include Achilles, Arctic Claw, Big O, Crosswind, Custom 428,
Doral, Laufenn, Mud Claw, Performer, Scepter, Solar, Trailcutter, and Vogue. TBC distributes its
products through a network of distributors in the United States, Canada and Mexico. Some of these
distributors act as wholesalers, retailers, and both wholesalers and retailers. Retail outlets carrying
products of (or which are owned by) TBC and its subsidiaries may be located in close proximity to your
Big O Store or in your Trade Area, and may accept orders from within your Trade Area.

ITEM 13
TRADEMARKS

The Franchise Agreement grants you the nonexclusive right to use the Licensed Marks with your
Franchised Business.

We have current registrations for the following Licensed Marks on the United States Patent and
Trademark Office (“USPTO”) principal register:

Licensed Mark* Effective Date Registration No.
Big O 10/01/74 994,466
N —
BIGJTIRES 10/05/10 3,857,070
Big O Tires 12/12/00 2,411,926
Big Foot 09/12/78 1,102,059
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Licensed Mark* Effective Date Registration No.
The Team You Trust 09/02/08 3,495,041
www.BIGOTIRES.com 12/04/01 2,514,975
* Similar mark descriptions have a different design and, therefore, have a separate registration.

Specimens of each mark are available from Big O or online using the registration number above at
www.uspto.gov/trademarks.

Big O has filed all affidavits required to be filed with the USPTO (that is, Sections 8 and 15
affidavits) for the above listed Licensed Marks. The US registrations for the above listed Licensed Marks
have been renewed as necessary to keep these registrations in effect.

The following statements apply to any of our Licensed Marks that are not registered: We do not
have a federal registration for these trademarks. Therefore these trademarks do not have as many legal
benefits and rights as federally registered trademarks. If our right to use these trademarks is challenged,
you may have to change to an alternative trademark, which may increase your expenses.

You must follow our rules when you use our Licensed Marks. You cannot use any of the
Licensed Marks or any marks, names, or indicia, which are or may be confusingly similar in your entity
or business name. Any use of the Licensed Marks other than as expressly authorized by the Franchise
Agreement, without our written consent before such use, is an infringement of our rights. You must
modify or discontinue your use of our Licensed Marks if we require the modification or discontinuance
of them, at your own expense (but we may bear a portion of the expenses if there is a change from the
name “Big O” to an unrelated name). You must operate and advertise only under the name or names
designated by us for use by similar Big O franchisees. You must refrain from using the Licensed Marks
to perform any activity or to incur any obligation or indebtedness in a manner, which may subject us to
liability. You must observe all laws relating to the registration of trade names and assumed or fictitious
names. You must include in any application for trade name or assumed or fictitious name a statement that
your use of the Licensed Marks is limited by the terms of the Franchise Agreement, and provide us with a
copy of the application and other registration documents. You must observe all requirements with respect
to trademark and service mark registrations, copyright notices and other notices as we may require, or as
may be required by law.

There are no agreements currently in effect which significantly limit our rights to use or license
the use of our principal Licensed Marks in a manner material to the Big O franchise.

There are no currently effective material determinations of the USPTO, the Trademark Trial and
Appeal Board, the trademark administrator of any state or any court, any pending infringement,
opposition or cancellation proceedings or any pending material litigation involving any of our principal
Licensed Marks which are relevant to their use in any state in which we are seeking to sell franchises. To
our knowledge, there are no superior prior rights or infringing uses that could materially affect your use
of the Licensed Marks in any of the states where your franchised business may be located.

You must promptly notify us of the use or attempted use of our Licensed Marks, any colorable

variation of our Licensed Marks or any other mark, name or indicia in which we claim a proprietary
interest. We are not contractually obligated by the Franchise Agreement to protect you or indemnify you
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against claims of infringement involving the Licensed Marks, but it is our policy to do so when, in the
opinion of our counsel, your rights require protection. We have the sole right to defend, or settle any legal
proceeding relating to the Licensed Marks. We will pay all costs, including attorneys’ fees and court
costs, associated with any litigation we commence or defend on your behalf to protect the Licensed
Marks, and your rights to use them. You must fully cooperate with us in any litigation we commence or
defend for your benefit. If we defend you for your benefit, then at our discretion, you must reimburse us
for costs.

ITEM 14
PATENTS., COPYRIGHTS AND PROPRIETARY INFORMATION

Patents and Copyrights.

We claim a common law copyright interest in our Franchise Agreement and any other
contractual forms, our Manual, training modules and materials and franchising and sales brochures and
forms, and our Franchise Disclosure Document(s). No other patents, pending patent applications or
copyrights are material to the franchise.

Manual and Other Information.

Our Manual and related training tapes, manuals, books, and audio and video materials, including
our online training materials, are proprietary and confidential. They are our property to be used by you
only as described in the Franchise Agreement. You may not use our confidential information in any
unauthorized manner and must take reasonable steps to prevent its disclosure to others.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE
ACTUAL OPERATION OF THE FRANCHISE BUSINESS

Your Big O Store will only be operated by the Operator or a Manager employed by you who is
subject to approval by us; that is, Big O, in its discretion, may exercise the right to approve or disapprove
your original and later Operators and Managers. If you are an individual, you may be the Operator. Your
“Manager” is the individual who is responsible for the day-to-day operation of your Store. This
individual could be the Operator or could be a different person. All initial and later Operators and
Managers are also subject to approval by us. Our approval, if required, will be conditioned on the
Operator’s or Manager’s successful completion of any training required by us. We may waive some or all
of our initial training requirements for Operators or Managers who have already received training as a
result of their affiliation with another Store or Big O franchisee or in other circumstances, in our sole
discretion. If you are a corporation, limited liability company, partnership, or other entity, we do not
require your Operator or Manager to own an equity interest in you.

Your Operator or Manager shall complete, to our reasonable satisfaction, all training programs,
which we require or provide at the time as we may reasonably prescribe. Except as otherwise described
in Item 11 under “Training”; you must bear all expenses of these persons while they are receiving our
training, including costs of travel, room and board, as well as wages of the persons receiving the training.

If you are a corporation, limited liability company or partnership, your Operator and each of your
officers, directors, partners and their spouses, shareholders and their spouses, or members and their
spouses, (and, if you are an individual, your spouse) must sign our standard Guaranty of Franchisee’s
Agreement, a copy of which is attached to the Franchise Agreement as Schedule 3. We may, in our sole
discretion, limit or waive this requirement. Other than the above, we make no other recommendations
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and have no other requirements regarding employment or other written agreements between you and your
employees.

You or your pre-approved representative must attend Big O’s first national convention after your
Store opens for business. See Item 5 for more details.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must comply with all published rules, regulations, policies and standards established by us,
including those contained in the Manual. You must operate and maintain your Store only in the manner
and under those standards and shall make any modifications to your operations that we may require.
(Franchise Agreement, Section 10.01(b)).

You must participate in and be bound by the decisions of any Local Group established and
operated under standards and within the guidelines prescribed or approved by us. You cannot enter into
any agreement to fix prices, or allocate customers or territories, which would violate any applicable laws.
(Franchise Agreement, Section 10.01(1)).

Periodically Big O may establish maximum pricing for certain products or services, for certain
customers and/or for certain situations. You must follow this maximum pricing, but you are not required
to sell products and services at or below any particular maximum price if such a requirement would be
unlawful. Big O may also establish minimum advertised pricing for advertising of certain products or
services, for certain customers and/or for certain situations. You must follow this minimum pricing in
your advertising, but you are not required to advertise products and services at or above any minimum
price if such a requirement would be unlawful. Any minimum advertised pricing that we establish will
only apply to advertising of prices and will not restrict you with regard to the price at which the products
and services are actually sold (Franchise Agreement, Section 10.02).

You must comply with Big O’s national account policies and participate in Big O’s national
account programs, which are described in Item 11 (see paragraph 7 under “Continuing Obligations”)
(Franchise Agreement Section 10.03).

You must participate in the AMRA “Motorist Assurance Program” pursuant to that Facility
Participation Agreement attached as Exhibit I. This will require that you have personnel qualified by
AMRA to render certain services and that you provide a warranty on those services. The terms for
participation in the program are established by AMRA.

You must at all times have in stock at your Store a complete representative line of Big O private
brand tires, related merchandise, and other products and services in such quantities as we may
periodically prescribe (Franchise Agreement Section 14.01). As of the date of this disclosure document,
the Manual requires, among other things, that you carry a minimum of 700 tire units, consisting of a
majority of Big O brand tires, Big O exclusive tires, or other brand tires periodically designated by us as
exclusive to the Big O product screen. Big O may periodically change these requirements for its
franchisees generally or for particular areas or circumstances. (Item 8 and Franchise Agreement Section
14.01).

We have the right to change or supplement the types of authorized products and services that
may be offered through your Store, and there are no limits on our right to do so.
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You may not offer or sell from your Store any product or service which has not been selected or
approved by us, and you may not offer or sell any product or service except in accordance with
conditions we require. (Franchise Agreement, Section 14.02). However, for Conversion Stores during the
three year period starting on the Commencement Date of the initial term of the Franchise Agreement, the
Conversion Store may provide services (“Non-Standard Services”) that meet both of the following: (a)
were provided by it at the premises of its Big O Store immediately before the Commencement Date, and
(b) are listed on a schedule to the Franchise Agreement (Franchise Agreement, Schedule 6, Section 9).
The three year period during which the Conversion Store may offer Non-Standard Services may, in Big
O’s discretion, be extended on an annual basis. Big O will provide written confirmation of an extension
of the period. You may not use the Licensed Marks for or in connection with the Non-Standard Services
except that Non-Standard Services may be offered from your Store. If you provide any Non-Standard
Service, you must provide conspicuous notice to the public by signage, disclaimers on invoices and/or
other means that these Non-Standard Services are not provided by nor affiliated with Big O and you must
provide warranties satisfactory to us through a third party carrier approved by us. We do not offer
training, support or supervision in connection with the Non-Standard Services. You will immediately
cease or modify any Non-Standard Services that present a threat to the health or safety of the public or
any individual and/or that could cause the occurrence of any damages. You must indemnify us against
any claim or liability arising from your offer, sale or provision of Non-Standard Services. (Franchise
Agreement, Schedule 6, Section 10).

You must maintain an inventory of products in the minimum amounts and type as we require,
and offer all services, which we require. You may not offer any products or services not approved or
authorized by us. (Franchise Agreement, Section 14.03).

If we sell Big O Program Products to you at or for the account of your store or at the Big O
Program Products Price, you may not wholesale those Big O Program Products for resale. Also, you may
not sell those Big O Program Products at or for the account of any other Big O Store that is not a BFF
Store or otherwise transfer those Big O Program Products to any other Big O Store that is not a BFF
Store. However, such sales or transfers may be permitted in some circumstances and under certain
conditions set forth in policies adopted by us periodically in our sole discretion. (Franchise Agreement,
Section 14.06(d)). In this regard, our current policy is as follows: In those instances where you wholesale
Big O Program Products purchased from Big O, you must pay to Big O the greater of: (a) the price
charged by you to the purchaser less the price Big O charged to you, or (b) the price we charge Product
Distribution Franchisees for such products less the price Big O charged to you.

If you operate a PDF Store and that PDF Store receives a transfer of Big O Program Products
from a BFF Store, you must immediately reimburse us for the difference in the price paid by the BFF
Store and the price that would have been charged to a PDF Store.

Except for any business already operating and identified in the Franchise Agreement, you may
not engage in or open any business, other than as a Big O franchisee, without a waiver from Big O, which
offers or sells tires, wheels, automotive services, or other products or services which compete with our
products and services. (Franchise Agreement, Section 17.01).

You may not use your Store or the premises where your Store is located for any purpose other
than your franchised Big O business. (Franchise Agreement, Section 10.01).

Except as described above, you are not restricted by the Franchise Agreement, or any other

practice or custom concerning the goods or services which you may offer or the customers whom you
may solicit.
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ITEM 17

RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should
read these provisions in the agreements attached to this disclosure document.

franchise term

Agreement

Section in
Provision Franchise Agreement or Summary
Other Agreement
a. Length of the Atrticle 4 of the Franchise The franchise term is 10 years, except

that if you participate in our Existing
Franchisee Growth financing program
(described in Item 10), you must agree
to an extended 20 year term.

Renewal or extension
of the term

Section 5.01 of the
Franchise Agreement

Up to one additional term of 10 years
after the initial term. Different renewal
terms apply for franchisees who have
executed a previous form of Franchise
Agreement providing for alternative
terms, as described in Item 5. We may
agree to a shorter term, in our sole
discretion, if your sublease or lease
term does not equal the full term of the
Successor Franchise Agreement.

C.

Requirements for
franchisee to renew or
extend

Sections 5.01, 5.02 and
5.03 of the Franchise
Agreement

Notice, provide evidence of legal
control of the premises on which the
Store is located, sign new franchise
agreement in our then current form,
refurbish the Store, pay successor
franchise administration fee, sign a
Successor Franchise Rider in the form
we provide (the current form of which
is attached as Exhibit B-2) containing a
general release, meet standards of
compliance with Franchise Agreement
and Big O System, others. You may be
asked to sign a contract with materially
different terms and conditions than
those in your original contract.
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Provision

Section in
Franchise Agreement or
Other Agreement

Summary

d. Termination by
franchisee

Sections 18.05 and
Section 19.04 and
Schedule 6, Paragraph 12
of the Franchise
Agreement; Lease Option
Section H.

Only if (i) we have committed a
material breach of our obligations
under the Franchise Agreement and
failed to cure it within 30 days of your
written notice to us, (ii) if you inherit
the franchise or 50 percent of the
franchisee entity upon the death of
your spouse and elect to terminate
within 12 months of the date of death,
or (iii) we do not exercise our right of
first refusal under the Lease Option
when you sell your premises, the
purchaser of your premises agrees not
to use the premises for a competitive
use for five years, and you agree to pay
us future royalties for the remaining
term (subject to state law).

e. Termination by
franchisor without
cause

Section 19.05

We can terminate the Franchise
Agreement if there is a force majeure
event that prevents a party from
performing under the Franchise
Agreement and continues for 15 months
or longer.

f. Termination by
franchisor with cause

Section 19.01 of the
Franchise Agreement

We can terminate if you commit any
one of the listed violations.

g. “Cause” defined-
curable defaults

Section 19.01 of the
Franchise Agreement

5 days for monetary defaults; 7 days
for filing of a legal action in violation
of the dispute resolution terms in the
Franchise Agreement; 10 days for
noncompliance with any law or
regulation; 30 days for other breach of
Franchise Agreement, misuse of
Licensed Marks; 30 days for any
violation of any policy, standard or
specification of Big O; noncompliance
with Local Group requirements, selling
of unauthorized products or services,
understatement of Gross Sales.
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Provision

Section in
Franchise Agreement or
Other Agreement

Summary

h.

“Cause” defined-non-
curable defaults

Section 19.01 of the
Franchise Agreement

Failure to commence business timely,
materially false statement or report to
us, unapproved transfer, repeated
violations, abandonment, non-
operation of Franchised Business for 5
consecutive business days, defaults on
obligations to third parties which are
not cured, loss of possession of the
Store, conviction of a crime,
assignment for benefit of creditors,
bankruptcy (see Note 1), receiver
appointed, excessive customer
complaints, operations that reflect
negatively on Big O, failure to comply
with audit, breach of related
agreements, violation of non-compete
or other in-term restrictive covenants,
and others.

Franchisee’s
obligations on
termination /
nonrenewal

Section 20.01 of the
Franchise Agreement

Obligations include pay outstanding
amounts, pay lost fees if terminated
due to your default, assign to Big O all
telephone numbers, telephone listings,
internet website addresses, and social
media accounts used in your
Franchised Business, return
confidential information and return or
discontinue use of advertising matter,
Big O credit card, Licensed Marks, and
Big O System.

franchisee — defined

of the Franchise
Agreement

jo Assignment of Section 18.01 of the No restriction on our right to transfer
contract by franchisor Franchise Agreement or assign.
k. “Transfer” by Article 18 and Glossary Includes transfer or pledge of interest

in Franchise Agreement, franchise
rights or obligations, right to occupy
Store premises, partnership interest,
stock, membership interest or other
equity ownership interest or any
change in control, merger or
reorganization of a franchisee or the
issuance of additional securities by a
franchisee.
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Provision

Section in
Franchise Agreement or
Other Agreement

Summary

Franchisor approval of
transfer by franchisee

Sections 18.03, 18.04,
18.05, and 18.07 of the
Franchise Agreement

All transfers of the Franchise
Agreement must be approved by Big O
before transfer, except transfers to a
survivor of franchisee under certain
circumstances.

. Conditions for

franchisor approval of
transfer

Section 18.04 of the
Franchise Agreement

Includes notification, written consent,
transferee qualifies as a new franchisee
and meets additional qualifications
(such as showing ability to maintain
past financial performance and not
materially increasing burden or risk to
Big O), payment of money owed and
transfer fee, transferee satisfactorily
completes training program,
refurbishment of Store, signing of new
Franchise Agreement in our then
current form, guarantee, signing of
Agreement and Consent to Assignment
of Big O Tires Store in a form
substantially similar to that attached to
this disclosure document as Exhibit X,
transferee obtains surety bond or letter
of credit, others.

Franchisor’s right of
first refusal to acquire

Sections 18.02 and 18.04
of the Franchise

You must present any offer to us and
we can match it.

franchisee’s business Agreement

Franchisor’s option to Sections 20.02 and 20.03 Upon expiration or termination, we can
purchase franchisee’s of the Franchise buy your assets.

business Agreement

Death or disability of Section 18.05 of the Franchise must be assigned to
franchisee Franchise Agreement approved buyer within 6 months.
Noncompetition Section 17.01 of the Except for any business you are

covenants during the
term of the franchise

Franchise Agreement

currently operating and have identified,
no involvement in competing business
(subject to state law).

Noncompetition
covenants after the
franchise is terminated
or expires

Section 17.04, Schedule
6, and Paragraph 15 of
the Franchise Agreement

None if the Franchise Agreement
expires on its terms without a default
by you, otherwise no competing
business for 2 years within 10 miles of
your Store or any other Big O Store
that was operational or under
construction on the termination date
(subject to state law).
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Provision

Section in
Franchise Agreement or
Other Agreement

Summary

s. Modification of the
agreement

Section 24.03 of the
Franchise Agreement;
Section 13 of the
Franchise Deposit Receipt
Agreement

The Franchise Agreement may be
modified by written agreement signed
by both parties. We may change the
Trade Area and Manual without your
approval.

t. Integration/ merger
clause

Section 31(f) of the
Franchise Agreement;
Section 18(f) of the
Franchise Deposit Receipt
Agreement

Subject to state law, the Franchise
Agreement, documents referred to in
the Franchise Agreement, attachments
to the Franchise Agreement, other
documents signed concurrently with
the Franchise Agreement, as
applicable, are the entire agreement
and supersede any other agreement.
However, nothing in the Franchise
Agreement and these other documents
is intended to disclaim the
representations we make on this
disclosure document.

u. Dispute resolution by
arbitration or
mediation

Article 29 of the
Franchise Agreement

Except for certain claims, the parties
must first participate in mediation. If
not resolved by mediation then, except
for certain claims, all disputes must be
arbitrated in Denver, Colorado (subject
to state laws). If a claim can be brought
in court, both you and we agree to
waive our rights to a jury trial.

v. Choice of forum

Section 29.06 of the
Franchise Agreement;
Section 17 of the
Sublease; Section 28.17
of the Lease

Colorado (subject to state law). Under
the Lease and Sublease, the courts of
the state where the premises are
located.

w. Choice of law

Section 29.06 of the
Franchise Agreement;
Section 17 of the
Sublease; Section 28.17
of the Lease

Federal and Colorado (subject to state
law). Under the Lease and Sublease,
the laws of the state where the
premises are located.

X. Cross Default and
Termination

Section 19.06 of the
Franchise Agreement

A default by you of your Franchise
Agreement will constitute a default of
all other agreements between you and
us, and vice versa. If we terminate
your Franchise Agreement due to a
default by you, all other agreements
between us may also be terminated.
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Explanatory Notes

Note 1: Termination on Bankruptcy. A default due to bankruptcy may not be enforceable
under federal bankruptcy laws.

ITEM 18
PUBLIC FIGURES

We do not use any public figures to promote our franchise. You are not prohibited by the
Franchise Agreement from using the name of a public figure or celebrity in your advertising; however, all
advertising must have our approval.

ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable
basis for the information, and if the information is included in the disclosure document. Financial
performance information that differs from that included in Item 19 may be given only if: (1) a franchisor
provides the actual records of an existing outlet you are considering buying; or (2) a franchisor
supplements the information provided in this Item 19, for example, by providing information about
possible performance at a particular location or under particular circumstances.

The following information is provided for the purpose of helping you evaluate the potential
earnings capability of a Big O Store. Please carefully read all information in this Item 19, including the
statements following the tables, which explain the information provided in the tables below and the
limitations on this and the other information contained in this Item 19.

A. Gross Revenues

Part A of this financial performance representation includes the historical average annual Gross
Revenues for U.S. franchised Big O Tires Stores that operated from January 1, 2024 through December
31, 2024 (the “2024 Year”) and met the following criteria: (i) the Store had operated for at least 12
consecutive months as of December 31, 2024, and (ii) the Store reported Gross Revenues data to us for
each month of the full 2024 Year. As of the end of the 2024 Year, there were a total of 463 franchised Big
O Tires Stores in operation in the U.S., however only 457 met the criteria (the “Part A Reporting Stores”).
There were 6 Stores that closed for various reasons during 2024, none of which were open less than 12
months. Company-owned outlets are not included in this Part A table.

Of the 457 Part A Reporting Stores, as of December 31, 2024: (a) 25 (about 5%) were franchised
PDF Stores, and 432 (about 95%) were franchised BFF Stores; and (b) the 25 franchised PDF Stores
constituted 100% of the franchised PDF Stores, and the 432 franchised BFF Stores constituted about
98.6% of all the franchised BFF Stores. As of December 31, 2024, the 457 Part A Reporting Stores were
about 98.7% of the 463 franchised Stores of any category of Store (that is, franchised PDF Stores and
franchised BFF Stores).

We separated the Part A Reporting Stores into 4 quartiles based on average Gross Revenues, with
the Top Quartile reflecting the results of those with the highest average Gross Revenues for the 2024 Year
and the 4" Quartile reflecting those with the lowest average. The 2" and 3™ Quartiles reflect results of
those Big O Tires Stores with the second highest and second lowest average, respectively. The results of
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the Top 10% of Part A Reporting Stores (46 Stores) and Bottom 10% of Part A Reporting Stores (46
Stores), in terms of Gross Revenues, are also stated.

Of the Part A Reporting Stores included, 187 Stores, or 40.9%, exceeded the overall average
annual Gross Revenues of all Part A Reporting Stores of $2,824,712.79

Average Total Revenues from January 1, 2024 through December 31, 2024

Total Big O Franchise Qutlets: ‘ 457 ‘

Outlets per Quartile: 114 114 114 115
Maximum/Minimum: $10,207,284 | § 3,334,099 $3,327,954 | §2,536,011 $2,530,091 | $1,838,457 $1,833,956 | § 747,674
Median/Average: $ 4,182,539 | § 4,707,013 $2,952,713 | §2,942,088 $2,230,904 | $2,218,038 $1,503,194 | $1,443,825
Exceeded Average: 38 33% 59 52% 63 55% 72 63%
Top/Bottom 10% Outlets
Maximum/Minimum: $10,207,284 | $ 4,480,245 $1,451,761 | § 747,674
Median/Average: $ 5,656,733 | § 5,970,340 51,186,068 | $1,142,026
Exceeded Average: 20 43% 25 54%

B. Gross Revenues and Cost Analysis

Part B of this financial performance representation includes the average Total Income, Gross
Profit, and Net Income, in addition to certain expense and margin information for franchised U.S. Big O
Tires Stores that operated from January 1, 2024 through December 31, 2024 and met the following
criteria: (i) the Store had operated for at least 12 consecutive months as of December 31, 2024, (ii) the
Store furnished financial data to us for the year 2024 with information regarding expenses that we believe
to be reliable, and (iii) the Store was under the same ownership for the period from January 1, 2024
through December 31, 2024. There were 463 total operating franchised outlets in the U.S. as of December
31, 2024 and 280 met the criteria (the “Part B Reporting Stores”), representing approximately 61.3% of
the U.S. outlets of any category of Store (that is, franchised PDF Stores and Franchised BFF Stores).
There were 6 Stores that closed for various reasons during 2024, none of which were open less than 12
months.

Of the 280 Part B Reporting Stores, as of December 31, 2024: (a) 8 (about 2.9%) were franchised
PDF Stores, and 272 (about 97.1%) were franchised BFF Stores; and (b) the 8 franchised PDF Stores
constituted 32.0% of all the franchised PDF Stores, and the 272 franchised BFF Stores constituted about
62.1% of all the franchised BFF Stores.

We separated the Part B Reporting Stores into 4 quartiles based on average Total Incomes, with
the Top Quartile reflecting the results of those with the highest average Total Incomes for the 2024 Year
and the 4" Quartile reflecting those with the lowest average.

The average Total Income of all of the Part B Reporting Stores was $2,941,799 and the following
averages represent a percentage of income of these Part B Reporting Stores: Cost of Goods Sold, 42.1%;
Gross Profit, 57.9%, Total Labor, 26.7%; Total Operating Expense, 49.1%; Net Income From Operations,
8.8%.
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Income Statement Performance From January 1, 2024 Through December 31, 2024

Total Big O Tires Outlets
Qutlets Per Quartile 70 70 70 70
Total Income 54,710,948 100.0% $3,079,268| 100.0% $2,359,608 100.0% 51,617,374 100.0%
Cost of Goods Sold $2,051,937 43.6% 51,248,058 40.5% § 969,537 41.1% $ 679,298 42.0%
Gross Profit $2,659,010 56.4% $1,831,210 59.5% $1,390,070 58.9% $§ 938,076 58.0%
Total Labor $1,180,011 25.0% $ 828,622 26.9% § 652,290 27.6% $ 485504 30.0%
Advertising $ 130321 2.8% $ 96,326 3.1% $ 75731 3.2% $ 52,120 3.2%
Royalty 5 181,110 3.8% 5 115841 3.8% § 88,559 3.8% 5 56672 3.5%
Total Occupancy $ 182,628 3.9% $ 164,501 5.3% $ 133,683 5.7% $ 123113 7.6%
Utilities $ 60,154 1.3% $ 41,502 1.3% $ 32187 1.4% $ 30386 1.9%
Other Expenses $ 400,534 8.5% 5 221,197 7.2% § 252,059 10.7% 5 193,908 12.0%
Total Operating Expenses $2,134,757 45.3% $1,467,989 47.7% $1,234,508 52.3% $ 941,704 58.2%
Net Income From Operations $ 524,253 11.1% $ 363,220 11.8% $ 155,563 6.6% $ (3,628) -0.2%
Total Income
Top Quartile 2nd Quartile 3rd Quartile 4th Quartile
Top Quartile 2nd Quartile 3rd Quartile
Maximumy/Minimum 57,647,334 | 53,521,621 §3,481,690 | 52,678,662 $2,673,295 | 52,092,642 52,079,536 | 5869425
Median/Average 54,283,818 | 54,710,948 §3,089,956 | 53,079,268 $2,355,311 | §2,359,608 51,669,424 | 51,617,374
Exceeded Average 26 37% 36 51% 35 50% 39 56%
Gross Profit
Maximum,/Minimum $4,678,303 | $1,566,943 $2,217,410 | $1,263,829 $1769,476 | $918228 $1,317,209 | $460,550
Median/Average $2,485416 | $2,659,010 $1,818,503 | §1,831.210 $1,393,013 | §1,390,070 $953,336 $938,076
Exceeded Average 25 36% 31 44% 38 54% 39 56%
Net Income From Operations
: th quare
Maximum,/Minimum $1,895,587 | -5433674 $1,556,350 | -$419,983 $1,224894 | -$288,451 $518218 | -$433311
Median/Average $470,870 | $5247253 $200872 | $363220 $125006 | $155563 51,954 -$3,628
Exceeded Average 28 40% 22 31% 31 44% 36 51%

The accompanying footnotes are an integral part of these tables and should be read in their entirety for a
full understanding of the information contained in them.

FOOTNOTES:

)

Both of the tables show historic financial performance representations. Part A is an
historic financial performance representation reflecting the average franchisee Annual
Gross Revenues for the Part A Reporting Stores for the most recent calendar year of
January 1, 2024 through December 31, 2024. Part B is an historic financial performance
representation reflecting the average franchisee Total Income, Gross Profit, and Net
Income for the Part B Reporting Stores for the year from January 1, 2024 through
December 31, 2024. For purposes of this Item 19, “Gross Revenues” or “Total Income”
means the total revenue of a Big O Store, less taxes, refunds and allowances, returns,
proceeds from sales of equipment used in a Big O Store not acquired for resale in the
ordinary course of business, proceeds from sales of equipment used in a Big O Store not
acquired for resale in the ordinary course of business, proceeds from sales to other Big O
Stores, amounts received in settlement of claims for loss or damage other than business
interruption insurance, sums received for reimbursement of reasonable towing and freight
charges, and certain amounts collected for products replaced under warranty. In Part B,
“Gross Profit” means the Total Income less the Cost of Goods Sold, and “Net Income
From Operations” means the Gross Profit less those “Operating Expenses” identified in
the table (total labor, the royalty paid to us, advertising expenses, total occupancy
expenses, utilities, and other expenses). See footnote 4 below regarding these expenses.
In Part B, we have also disclosed the percentage of the Total Income represented by each
of the line items of expenses, Gross Profit, and Net Income From Operations.
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2)

(©))

“)

©))

(6)

Additionally, the tables each disclose the maximum (highest) and the minimum (lowest)
figures achieved by a Store in each grouping.

Part A also sets forth the median of annual Gross Revenues for each grouping of Stores,
and Part B also sets forth the median of Total Income, Gross Profit, and Net Income for
each quartile of Stores. The “median” for purposes of these tables means the results of
the Stores falling in the middle of each group in terms of each relevant category of data,
or, where there is an even number of Stores, the average of the results of the two Stores
falling in the middle of the group.

Each of the tables also indicates the number and percentage of the applicable Stores
within each group that meet or exceed the averages stated.

Part B contemplates the Cost of Goods Sold and the expenses identified in the “Total
Operating Expenses” portion of the table. The Costs of Goods Sold generally includes
the cost of products sold which may include the cost of tires, wheels, automotive fluids,
filters, batteries, brake parts, front end parts, shock absorbers and struts, and other goods
purchased for resale from Big O or others, but does not include labor costs. The Total
Labor expenses include wages paid to technicians, wages paid to managers, sales
associates, payroll taxes, fringe benefits and worker’s compensation insurance expenses.
The “Other Expenses” portion of the Total Operating Expenses generally includes other
expenses incurred toward generating income, but excluding the labor, royalty,
advertising, occupancy and utility expenses otherwise noted. Further, the tables do not
show any taxes paid by the Stores, including any sales taxes, payroll taxes, and income
taxes that may be applicable. Taxes vary widely between geographic areas and from
Store to Store. You should conduct an independent investigation of the costs and
expenses you will incur in operating your Big O Store. Franchisees or former franchisees
listed in Exhibits K-1 and K-2 to this disclosure document may be one source of this
information.

We offered substantially the same services to all of the Stores included in each table,
which offered substantially the same products and services to the public.

The revenue and income information in the tables was compiled based on actual reported
sales by our existing U.S. Big O Store outlets during the applicable periods based on
monthly sales reports submitted to us by Big O franchisees for the purpose of computing
royalty fees. The expense and Net Income data in Part B was compiled based on the
financial data of the Part B Reporting Stores that were submitted to us by franchisees.

Written substantiation of the data used in preparing the information set forth in this Item 19 will

be made available to you on reasonable request.

We encourage you to consult with your financial advisors in reviewing the information in this

Item 19, in particular, in estimating the categories and amount of expenses that may be incurred in
establishing and operating a Big O Store.

Some outlets have earned these amounts. Your individual results may differ. There is no

assurance you will earn as much.
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Other than the preceding financial performance representation, Big O does not make any financial
performance representations. We also do not authorize our employees or representatives to make any
such representations either orally or in writing. If you are purchasing an existing outlet, however, we may
provide you with the actual records of that outlet. If you receive any other financial performance
information or projections of your future income, you should report it to the franchisor’s management by
contacting The Franchise Marketing and Sales Support Coordinator, at 4260 Design Center Drive, Palm
Beach Gardens, Florida 33410, and 1-800-321-2446, the Federal Trade Commission, and the appropriate
state regulatory agencies.

ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
Systemwide Outlet Summary @
For Fiscal Years Ended March 31, 2023, 2024 and 2025

Column 1 Column 2 Column 3 Column 4 Column 5
Outlet Type Year Outlets at the Outlets at the End of the Net Change
Start of the Year Year

Franchised FYE March 31, 2023 434 460 +26
FYE March 31, 2024 460 462 +2
FYE March 31, 2025 462 461 -1

Company-Owned FYE March 31, 2023 32 17 -15
FYE March 31, 2024 17 0 -17
FYE March 31, 2025 0 0 0

Total Outlets FYE March 31, 2023 466 477 +11
FYE March 31, 2024 477 462 -15
FYE March 31, 2025 462 461 -1

M

@

Throughout this Item 20, “FYE” means fiscal year ended. The fiscal years referred to are the
12 month period ending March 31, 2023, the 12 month period ending March 31, 2024 and the
12 month period ending March 31, 2025.

The franchised outlets include both PDF Stores and BFF Stores. As of March 31, 2025, the

461 franchised outlets consisted of 24 PDF Stores and 437 BFF Stores. See Note 1 to Table 3
of this Item 20.
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Table No. 2
Transfers of Outlets from Franchisees to New Owners®
(other than the Franchisor)
For Fiscal Years Ended March 31, 2023, 2024 and 2025

Column 1 Column 2 Column 3
State Year I\,Irlg:lbs?f;(;f
FYE March 31, 2023 4
Arizona FYE March 31, 2024 2
FYE March 31, 2025 50
FYE March 31, 2023 2
Arkansas FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 9
California FYE March 31, 2024 6
FYE March 31, 2025 1
FYE March 31, 2023 5
Colorado FYE March 31, 2024 3
FYE March 31, 2025 1
FYE March 31, 2023 1
Idaho FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 3
Iowa FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 1
Kansas FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 3
Kentucky FYE March 31, 2024 1
FYE March 31, 2025 0
FYE March 31, 2023 3
Nevada FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 0
A FYE March 31, 2024 6
FYE March 31, 2025 0
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Column 1 Column 2 Column 3
State Year I\,Il};:;t;?;zf
FYE March 31, 2023 1
Tennessee FYE March 31, 2024 2
FYE March 31, 2025 4M
FYE March 31, 2023 0
Texas FYE March 31, 2024 1
FYE March 31, 2025 50
FYE March 31, 2023 10
Utah FYE March 31, 2024 3
FYE March 31, 2025 1
FYE March 31, 2023 0
Washington FYE March 31, 2024 0
FYE March 31, 2025 1
FYE March 31, 2023 0
Wyoming FYE March 31, 2024 0
FYE March 31, 2025 1
FYE March 31, 2023 2
Virginia FYE March 31, 2024 0
FYE March 31, 2025 0
FYE March 31, 2023 44
Total FYE March 31, 2024 24
FYE March 31, 2025 19

For many of the transfers listed for FYE March 31, 2025, the transferor franchisees each operated
multiple outlets and transferred some but not all of their outlets to a third party. As a result, these
transferor franchisees did not leave the system and are not listed in Exhibit K-2 with the
franchisees who left the system because they remain in the system and are included on the list of

current franchisees in Exhibit K-1.
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Table No. 3

Status of Franchised Outlets
For Fiscal Years Ended March 31, 2023, 2024 and 2025

Column 1 Column 2 Column 3 Column 4 Column 5 Column 6 Column 7 Column 8 Column 9
. a
State Year OSlgftti)? t Outlets Terminations Non- Reacb(gmed Opceiatsieo(rlls- Outlets at
Year Opened Renewals Franchisor Other End of Year
Reasons
FYE March 31, 2023 65 1 1 0 0 0 65
Arizona FYE March 31, 2024 65 1 0 0 0 0 66
FYE March 31, 2025 66 1 0 0 0 0 67
FYE March 31, 2023 5 0 0 0 0 0 5
Arkansas FYE March 31, 2024 5 0 0 0 0 0 5
FYE March 31, 2025 0 0 0 0 0
FYE March 31, 2023 97 1 1 0 0 0 97
California FYE March 31, 2024 97 2 4 2 0 0 93
FYE March 31, 2025 93 3 0 1 0 20 93
FYE March 31, 2023 67 1 0 0 0 0 68
Colorado FYE March 31, 2024 68 1 0 0 0 0 69
FYE March 31, 2025 69 0 0 0 0 0 69
FYE March 31, 2023 9 0 0 0 0 0 9
Idaho FYE March 31, 2024 9 0 0 0 0 0
FYE March 31, 2025 9 0 1 0 0 0
FYE March 31, 2023 21 3 0 0 0 0 24
Indiana FYE March 31, 2024 24 1 2 0 0 0 23
FYE March 31, 2025 23 0 2 0 0 0 21
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Column 1 Column 2 Column 3 Column 4 Column 5 Column 6 Column 7 Column 8 Column 9
. Ceased
State Year O;[gfttiﬁt Outlets Terminations Non- Reacb(gnred Operations- Outlets at
Year Opened Renewals Franchisor Other End of Year
Reasons
FYE March 31, 2023 3 1 0 0 0 0 4
Iowa FYE March 31, 2024 4 1 0 0 0 0 5
FYE March 31, 2025 5 0 0 0 0 0 5
FYE March 31, 2023 3 5 0 0 0 0 8
Kansas FYE March 31, 2024 8 0 0 0 0 0 8
FYE March 31, 2025 8 0 0 0 0 0 8
FYE March 31, 2023 25 0 0 0 0 0 25
Kentucky FYE March 31, 2024 25 0 0 0 0 0 25
FYE March 31, 2025 25 0 0 0 0 0 25
FYE March 31, 2023 19 8 0 0 0 0 27
Missouri FYE March 31, 2024 27 1 0 0 0 0 28
FYE March 31, 2025 28 0 0 0 0 0 28
FYE March 31, 2023 2 0 0 0 0 0 2
Montana FYE March 31, 2024 2 0 0 0 0 0 2
FYE March 31, 2025 2 0 0 0 0 0 2
FYE March 31, 2023 2 0 0 0 0 0 2
Nebraska FYE March 31, 2024 2 0 0 0 0 0 2
FYE March 31, 2025 2 0 0 0 0 0 2
FYE March 31, 2023 18 1 0 0 0 0 19
Nevada FYE March 31, 2024 19 0 0 0 0 0 19
FYE March 31, 2025 19 0 0 1@ 0 1@ 17
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Column 1 Column 2 Column 3 Column 4 Column 5 Column 6 Column 7 Column 8 Column 9
. Ceased
Outlets at Outlets L Non- Reacquired Operations- Outlets at
State Year Start of Terminations by
Opened Renewals . Other End of Year
Year Franchisor
Reasons

FYE March 31, 2023 18 0 0 0 0 0 18
New FYE March 31, 2024 18 0 0 0 0 0 18
Mexico

FYE March 31, 2025 18 2 1 0 0 0 19

FYE March 31, 2023 1 1 0 0 0 0 2
North

FYE March 31, 2024 2 0 0 0 0 0 2
Dakota

FYE March 31, 2025 2 0 0 0 0 0 2

FYE March 31, 2023 1 0 0 0 0 0 1
Ohio FYE March 31, 2024 1 0 0 0 0 0 1

FYE March 31, 2025 1 0 0 0 0 0 1

FYE March 31, 2023 5 0 0 0 0 0 5
Oklahoma FYE March 31, 2024 5 0 0 0 0 0 5

FYE March 31, 2025 5 0 0 0 0 0 5

FYE March 31, 2023 1 0 0 0 0 0 1
Oregon FYE March 31, 2024 1 0 0 0 0 0 1

FYE March 31, 2025 1 0 0 0 0 0 1

FYE March 31, 2023 4 1 0 0 0 0 5
Tennessee FYE March 31, 2024 5 1 0 0 0 0 6

FYE March 31, 2025 6 0 0 0 0 0 6

FYE March 31, 2023 9 0 0 0 0 0 9
Texas FYE March 31, 2024 9 1 0 0 0 0 10

FYE March 31, 2025 10 2 0 0 0 0 12
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Column 1 Column 2 Column 3 Column 4 Column 5 Column 6 Column 7 Column 8 Column 9
. Ceased
State Year O;[gftti?t Outlets Terminations Non- Reacb(gnred Operations- Outlets at
Year Opened Renewals Franchisor Other End of Year
Reasons

FYE March 31, 2023 47 2 0 0 0 0 49

Utah FYE March 31, 2024 49 1 0 0 0 0 50
FYE March 31, 2025 50 0 0 0 0 0 50
FYE March 31, 2023 2 0 0 0 0 0 2

Virginia FYE March 31, 2024 2 0 0 0 0 0 2
FYE March 31, 2025 2 0 0 0 0 0 2
FYE March 31, 2023 3 4 0 0 0 0 7

Washington | FYE March 31, 2024 7 0 0 0 0 0 7
FYE March 31, 2025 7 0 0 0 0 0 7
FYE March 31, 2023 7 0 1 0 0 0 6

Wyoming FYE March 31, 2024 6 0 0 0 0 0 6
FYE March 31, 2025 6 0 0 0 0 0 6
FYE March 31, 2023 434 29 3 0 0 0 460

Totals FYE March 31, 2024 460 10 6 2 0 0 462
FYE March 31, 2025 462 8 4 2 0 3 461
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The outlets listed in Table No. 3 are both PDF Stores and BFF Stores. The BFF Stores are as follows:

Column 1 Column 2 Column 3 Column 4
State Year Business Fprmat Business Fprmat
Franchise Franchise
Outlets at Start Outlets at End of
of Year Year
FYE March 31, 2023 56 58
Arizona FYE March 31, 2024 58 59
FYE March 31, 2025 59 60
FYE March 31, 2023 5
Arkansas FYE March 31, 2024 5
FYE March 31, 2025
FYE March 31, 2023 88 89
California FYE March 31, 2024 89 87
FYE March 31, 2025 87 87
FYE March 31, 2023 65 66
Colorado FYE March 31, 2024 66 67
FYE March 31, 2025 67 67
FYE March 31, 2023
Idaho FYE March 31, 2024
FYE March 31, 2025
FYE March 31, 2023 19 22
Indiana FYE March 31, 2024 22 21
FYE March 31, 2025 21 19
FYE March 31, 2023 3 4
Towa FYE March 31, 2024 4 5
FYE March 31, 2025 5 5
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Column 1 Column 2 Column 3 Column 4
State Year Business F ormat Business F ormat
Franchise Franchise
Outlets at Start Outlets at End of
of Year Year
FYE March 31, 2023 3 8
Kansas FYE March 31, 2024 8 8
FYE March 31, 2025 8 8
FYE March 31, 2023 18 21
Kentucky FYE March 31, 2024 21 21
FYE March 31, 2025 21 21
FYE March 31, 2023 19 27
Missouri FYE March 31, 2024 27 28
FYE March 31, 2025 28 28
FYE March 31, 2023 1 1
Montana FYE March 31, 2024 1 1
FYE March 31, 2025 1 1
FYE March 31, 2023 2 2
Nebraska FYE March 31, 2024 2 2
FYE March 31, 2025 2 2
FYE March 31, 2023 18 19
Nevada FYE March 31, 2024 19 19
FYE March 31, 2025 19 17
FYE March 31, 2023 18 18
New Mexico FYE March 31, 2024 18 18
FYE March 31, 2025 18 19
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Column 1 Column 2 Column 3 Column 4
State Year Business F ormat Business F ormat
Franchise Franchise
Outlets at Start Outlets at End of
of Year Year
FYE March 31, 2023 1 2
North Dakota FYE March 31, 2024 2 2
FYE March 31, 2025 2 2
FYE March 31, 2023 1 1
Ohio FYE March 31, 2024 1 1
FYE March 31, 2025 1 1
FYE March 31, 2023 5 5
Oklahoma FYE March 31, 2024 5 5
FYE March 31, 2025 5 5
FYE March 31, 2023 1 1
Oregon FYE March 31, 2024 1 1
FYE March 31, 2025 1 1
FYE March 31, 2023 4 5
Tennessee FYE March 31, 2024 5 6
FYE March 31, 2025 6 6
FYE March 31, 2023 9 9
Texas FYE March 31, 2024 9 10
FYE March 31, 2025 10 12
FYE March 31, 2023 47 49
Utah FYE March 31, 2024 49 50
FYE March 31, 2025 50 50
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Column 1 Column 2 Column 3 Column 4
State Year Business F ormat Business F ormat
Franchise Franchise
Outlets at Start Outlets at End of
of Year Year
FYE March 31, 2023 2 2
Virginia FYE March 31, 2024 2 2
FYE March 31, 2025 2 2
FYE March 31, 2023 2 7
Washington FYE March 31, 2024 7 7
FYE March 31, 2025 7 7
FYE March 31, 2023 7 6
Wyoming FYE March 31, 2024 6 6
FYE March 31, 2025 6 6
FYE March 31, 2023 400 434
Total FYE March 31, 2024 434 438
FYE March 31, 2025 438 437

For certain of these franchisees that are listed as having terminated, not renewed, or otherwise ceased operations in FYE March 31, 2025,
the franchisees each operated multiple outlets and ceased operating some but not all of their outlets. As a result, these franchisees did not
leave the system and are not listed in Exhibit K-2 with the franchisees who left the system because they remain in the system and are
included on the list of current franchisees in Exhibit K-1.
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Table No. 4
Status of Company-Owned Outlets
For Fiscal Years Ended March 31, 2023, 2024 and 2025

Column 1 Column 2 Column 3 | Column4 | Column5 | Column 6 | Column 7 | Column 8
Outlets at Outlejts Outlets Outlets at
State Year Start of 8;2;; Re;(:r?)ﬁred gll’lglszt; Sold jco End of the
Year Franchisce Franchisee Year
FYE March 31, 2023 1 0 0 0 1 0
Indiana FYE March 31, 2024 0 0 0 0 0 0
FYE March 31, 2025 0 0 0 0 0 0
FYE March 31, 2023 1 0 0 0 0 1
Iowa FYE March 31, 2024 1 0 0 1 0 0
FYE March 31, 2025 0 0 0 0 0 0
FYE March 31, 2023 7 0 0 1 5 1
Kansas FYE March 31, 2024 1 0 0 1 0 0
FYE March 31, 2025 0 0 0 0 0 0
FYE March 31, 2023 14 0 0 0 0 14
Minnesota | FYE March 31, 2024 14 0 0 14 0 0
FYE March 31, 2025 0 0 0 0 0 0
FYE March 31, 2023 9 0 0 0 8 1
Missouri FYE March 31, 2024 1 0 0 1 0 0
FYE March 31, 2025 0 0 0 0 0 0
FYE March 31, 2023 32 0 0 1 14 17
Totals FYE March 31, 2024 17 0 0 17 0 0
FYE March 31, 2025 0 0 0 0 0 0
Table No. 5
Projected Openings as of March 31, 2025
Column 1 Column 2 Column 3 Column 4
Franchise Projected New Projected New
State Agreements Signed Eranchised Ogtlets Compgny aned
But Store Not in the Next Fiscal Openings in the
Opened Year Next Fiscal Year
Arizona 4 5 0
Colorado 2 2 0
Georgia 1 0 0
Kansas 0 2 0
Nebraska 1 0 0
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Column 1 Column 2 Column 3 Column 4
Franchise Projected New Projected New
State Agreements Signed | Franchised Outlets Company Owned
But Store Not in the Next Fiscal Openings in the
Opened Year Next Fiscal Year
Oklahoma 1 1 0
Texas 1 0 0
Utah 2 2 0
Washington 1 1 0
Total 13 13 0

All of the new franchised outlets projected for the next fiscal year are BFF Stores. New
franchised outlets projected includes Company-Owned outlets sold to franchisees.

A list of the names of all franchisees and the addresses and telephone numbers of their
Franchised Businesses as of March 31, 2025 is set forth in Exhibit K-1 to this disclosure document. A list
of the names and last known home addresses and telephone numbers of all franchisees who have had a
Franchised Business terminated, canceled, not renewed, or otherwise voluntarily or involuntarily ceased
to do business under the Franchise Agreement during the most recently completed fiscal year or who
have not communicated with us within ten weeks of the date of this franchise disclosure document are set
forth on Exhibit K-2 to this disclosure document. If you buy this franchise, your contact information may
be disclosed to other buyers when you leave the franchise system.

The franchises being offered in connection with this franchise disclosure document may
periodically include previously-owned franchised outlets now under our control or which come under our
control. In such case, additional information for such outlets for the last five fiscal years will be set forth
in a supplement to this disclosure document.

Some franchisees have signed confidentiality clauses during the last three fiscal years. In some
instances, current and former franchisees sign provisions restricting their ability to speak openly about
their experience with the Big O system. You may wish to speak with current and former franchisees, but
be aware that not all of those franchisees will be able to communicate with you.

We have provided on Exhibit L information (to the extent known by us) for the trademark --
specific franchisee organizations associated with the Big O system created, sponsored or endorsed by us.

ITEM 21
FINANCIAL STATEMENTS

Attached to this disclosure document as Exhibit N are the audited consolidated financial
statements of TBC Holdings and its subsidiaries as of March 31, 2025, March 31, 2024, and March 31,
2023 for the years then ended. We are owned indirectly by TBC Corporation, which is owned directly by
TBC Holdings. A Guaranty of Performance by TBC Holdings of Big O’s performance of Big O’s
obligations under the Franchise Agreement is included with the financial statements.
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ITEM 22
CONTRACTS

These are the only contracts regarding the offering of franchises in this state:

Exhibit Contract

B-1 BF Franchise Agreement and Schedules

B-2 Successor Franchise Rider to Franchise Agreement

Standard Release Form

Franchise Deposit Receipt Agreement

Sublease

Promissory Notes

Security Agreement

Facility Participation Agreement

Technology Agreement and Software License Agreement (Navex)
Technology Agreement and End User Agreement (Tekmetric)
Closing Acknowledgment

Lease Agreement

N —

Market Reservation Agreement

Road Hazard Service Contract

Certification Program Agreement

State Disclosure Addenda and Agreement Riders
Agreement and Consent to Assignment of Big O Tires Store
Option and Store Lease

Deferred Maintenance Agreement

N<KX<ORO 7POTT—"maTmma

ITEM 23
RECEIPTS

The very last page of this disclosure document should be detached and returned to us

acknowledging your receipt of this disclosure document. The next to the last page is a duplicate receipt to
be kept by you.
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EXHIBIT “A”

LIST OF STATE ADMINISTRATORS AND
AGENTS FOR SERVICE OF PROCESS

AGENT FOR
STATE STATE ADMINISTRATOR SERVICE OF PROCESS
CALIFORNIA Department of Financial Protection and Commissioner
Innovation Department of Financial Protection and
320 West 4th Street, Suite 750 Innovation
Los Angeles, California 90013-2344 320 West 4th Street, Suite 750
(213) 576-7500 Los Angeles, California 90013-2344
(213) 576-7500
One Sansome Street, Suite 600 (866) 275-2677 (toll-free)
San Francisco, California 94104-4448
(415) 972-8565
651 Bannon Street, Suite 300
Sacramento, California 95811
(916) 445-7205
(866) 275-2677 (toll-free)
www.dfpi,ca.gov
ask.dfpi@dfpi.ca.gov
FLORIDA Florida Department of Agriculture and None
Consumer Services
Division of Consumer Services
Attn: Finance & Accounting
407 South Calhoun Street
Tallahassee, Florida 32399-0800
(850) 410-3800
ILLINOIS Office of the Attorney General Illinois Attorney General
Franchise Bureau Same Address
500 South Second Street
Springfield, Illinois 62706
(217) 782-4465
INDIANA Indiana Secretary of State Indiana Secretary of State
Division of Securities 200 West Washington Street
302 West Washington Street 201 State House
Room E-111 Indianapolis, Indiana 46204
Indianapolis, Indiana 46220 (317) 232-6531
(317) 232-6681
Toll Free: 1-800-223-8791 or
Corporation Service Company
251 E. Ohio Street, Suite 500
Indianapolis, Indiana 46204
MARYLAND Office of Attorney General Maryland Securities Commissioner

Maryland Division of Securities
200 St. Paul Place

Baltimore, Maryland 21202-2020
(410) 576-6360

Same Address




AGENT FOR

STATE STATE ADMINISTRATOR SERVICE OF PROCESS
MICHIGAN Michigan Attorney General Michigan Department of Commerce
Franchise Section - Consumer Protection Same Address
Division
G. Mennen Williams Bldg., 1*' Floor or
525 W. Otta}\xila} Strefé 033
Lansing, Michigan ; ;
PO, B(%;( 3021 3g CSC-Lawyers Incorporating Service
. iy (Company)
Lansing, Michigan 48909 601 Abbot Road
(517) 373-7117 East Lansing, Michigan 48823
MINNESOTA Minnesota Department of Commerce Minnesota Commissioner of Commerce
85 7™ Place East, Suite 280 Same Address
St. Paul, Minnesota 55101
(651) 539-1600
NEBRASKA Department of Banking and Finance CSC - Lawyers Incorporating Service
1526 K Street, Suite 300 Company
Lincoln, Nebraska 68509-5006 233 South 13th Street, Suite 1900
P.O. Box 95006 Lincoln, Nebraska 68508
Lincoln, Nebraska 68509-5006
(402) 471-3445
NORTH DAKOTA North Dakota Securities Department North Dakota Securities Commissioner
600 East Boulevard Avenue, Fourteenth Same Address
Floor, Dept 414
Bismarck, North Dakota 58505-0510
(701) 328-4712
OREGON Department of Consumer and Business Director of Oregon Department of
Services Consumer and Business Services
Division of Finance and Corporate Securities | Division of Finance and Corporate
Labor and Industries Building Securities
350 Winter Street NE, Room 410 Labor and Industries Building
Salem, Oregon 97301-3881 350 Winter Street NE, Room 410
(503) 378-4140 Salem, Oregon 97301-3881
(503) 378-4140
or
Corporation Service Company
285 Liberty Street NE
Salem, Oregon 97301
SOUTH DAKOTA South Dakota Division of Insurance Director of South Dakota Division of

Securities Regulation

124 S Euclid, Suite 104

Pierre, South Dakota 57501-3185
(605) 773-3563

Insurance
Same Address

or
Corporation Service Company

503 South Pierre Street
Pierre, South Dakota 57501




AGENT FOR

STATE STATE ADMINISTRATOR SERVICE OF PROCESS
TEXAS Secretary of State Corporation Service Company d/b/a
Statutory Documents Section CSC-Lawyers Incorporating Service
James E. Rudder Building Company
1019 Brazos Street 211 E. 7" Street, Suite 620
Austin, Texas 78701 Austin, Texas 78701
P.O. Box 13550
Austin, Texas 78711
(512) 463-5705
UTAH Utah Department of Commerce Same
Consumer Protection Division
160 East 300 South, 2" Floor
Salt Lake City, Utah 84114
(801) 530-6601
VIRGINIA State Corporation Commission Clerk of the State Corporation
Division of Securities and Retail Commission
Franchising State Corporation Commission
1300 E. Main Street, 9th Floor 1300 E. Main Street, 1st Floor
Richmond, Virginia 23219 Richmond, Virginia 23219
(804) 371-9051 (804) 371-9733
WASHINGTON Washington Department of Financial Director of Financial Institutions
Institutions Washington State Department of
Securities Division Financial Institutions
P.O. Box 41200 150 Israel Road S.W.
Olympia, Washington 98504-1200 Tumwater, Washington 98501
(360) 902-8760 (360) 902-8760
or
Corporation Service Company
300 Deschutes Way SW, Suite 304
Tumwater, Washington 98501
WISCONSIN Department of Financial Institutions Administrator, Division of Securities

Division of Securities

4822 Madison Yards Way, North Tower

Madison, Wisconsin 53705
P.O. Box 1768

Madison, Wisconsin 53701-1768
(608) 266-8557

Same Address

If a state is not listed, we have not appointed an agent for service of process in that state in connection
with the requirements of franchise laws. There may be states in addition to those listed above in which we
have appointed an agent for service of process.

There may also be additional agents appointed in some of the states listed.




EXHIBIT “B-1”
BIG O TIRES, LLC
FRANCHISE AGREEMENT
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BIG O TIRES, LLC

FRANCHISE AGREEMENT
TABLE OF CONTENTS
SUMMARY PAGES ...ttt ettt a et bt ettt sb e et e b e sb e e st e te e b et eneeebeeaean v
1. CERTAIN DEFINITIONS ...ttt ettt ettt ettt et e st e e aeeeeenteseeseeneesseeneenseneas 1
2. GRANT OF FRANCHISE ..ottt ettt se e e neas 9
2.01 Grant Of FTanCRiSe........c.cccviiiiiiriieiieriesterteste sttt et et be e e ssaessaessaesseesseennns 9
2.02 TLAAE ATCA .ovvieniieiieeiiecie ettt ettt ettt et et e e e teesteestaessaessaesssessseanseensesnseensennsennns 9
2.03 Acceptance Of FIranChiSe .........cccviiiiiiiiiiiiiii ettt veesereesaae e 9
3. FIRST OPTION RIGHTS ...ttt ettt st s 9
3.01 First Option RIGILS.......ccuevciiiiieiieiiciecieese ettt e e se e se e 9
3.02 Notification DY BIgZ O.....cccuiiiiiiiiieciie ettt ettt ettt e siae e b e esbaeesaseesaneas 10
3.03 Multiple First Option RihtS........coccuiiiiiiiiiiiiiiecie et e 10
3.04 Notification of QUAlIfICAtION .........cccviiiiiiiiciiiiciee et et 10
3.05 Exercise of Option by FranChiSee ..........ccccceevierieiiiriiniicieciecieeie e 10
3.06 Transfer of First Option RIghtS.......c.ccccuiiiiiiiiiiieiie e 10
3.07 Limitation on First Option Rights.........cccoviieiiieiiiniieiierieciecieceee e 10
3.08 Expiration of First Option Rights.........ccccoviiiiiiiiiniiiriinieciece e 11
4 TERM ...ttt ettt et e et e st et e st e st ensesseentenseseestenseseeseensenseeneeneensens 11
4.01 TTRITIL ettt et b e bt e bt e bt e s bt e shteshtesat e eateeateeat e et e ente et s 11
4.02 CONLNMUALION. ... .tieeveeiieeieeieeieesteesteesttesetesetessseasseasseasseesseesseesseessaesseesssesssesssesssesnseesessees 11
5. RENEWAL: EXTENSION OF FRANCHISE RIGHTS..........oooiiiiieeee e 11
5.01 Grant of Successor Franchise Rights ..........ccccooiiiiiiiiiiiicceeceee e 11
5.02 Conditions to Grant of Successor FranchiSe ..........cccocvevieriercienienieeieeieeie e 11
5.03 Notification 0of RENEWal .........ccecouieiiiiiieiieieieceece e 12
6. FRANCHISEE’S DEVELOPMENT OBLIGATIONS ......ccooiiiiiiieereeee e 12
6.01 FIinancing ApPPIoval.......c.cccvecieiieiieiieciestese ettt be e et e sraesanesnsesnseennes 12
6.02 N LN TS (167 110 ) A PSPPSRI 12
6.03 Real Estate Improvements, Equipment and Signage ...........ccceeeveeevreeeviveenieeereeeneeenenenn 13
6.04 Conditions t0 OPEININE ......ccveervieerieeiieeiieeeieeeseresteesreeeteeesereesseessseeessseessseesseeesseeenns 13
6.05 Commencement Of BUSINESS .......ccvirieriiiriiiiieieeieeieeieeeeseeseeeseeeseeeseresnsesnseenseenseensens 13
7. PRE-OPENING AND ONGOING ASSISTANCE ......ccoooiiiiieeeeee e 13
7.01 Pre-Opening ASSISTANCE ......c.eeeeviiirieeeiieeieeeiteerteeeteeesiaeesereesseeesaeessseessseesssesessseesseens 13
7.02 ON-GOING ASSISLAINICE .....eevveeereeieeiieteesieesteeseeesaesaessesssessseesseasseesseesseesseesseesseesssesseesseens 15
8 FEES ettt b ettt b et s h e et e bt e h ettt e h et e bt bt et e te bt ente b 17
8.01 Initial Franchise FEe........cocoiiiiiiiiieiee e 17
8.02 ROYAILY FEE ..ttt ettt ettt sttt e st e et e et eesseensaensaensaenseas 17
8.03 National Marketing FEE ........cccveviiriiiieiieieiesee ettt 17
8.04 LAt FOS ...eetietieite ittt et ettt ettt she e st eateeaeas 17
8.05 LXK S -ttt ettt ettt ettt et e b e bt b e bt b e e e bt e bt e eh e e ehteeateeateeateeateenteeatean 17
8.06 REDIIL CRATZE .....eoviieiieeiiecie ettt ettt ettt e st eseaessbesssessseenseenseensaenseas 17
8.07 Manual ProcessSing FEE. .......ccvvciieiiiiieiieiieteieeseesee ettt sre e enseenseense s 17
8.08 Noncompliance Service CRarge........c.coovieeiieiiieeiiieniieeieeeee e esre et e e eeveesereeeens 17
8.09 AlloCation Of PaYMENtS..........ccevcviieiiiciieiieiieieie ettt seeeseaestnesnnesnnesnseennas 18
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10.

11.

12.

13.

14.

15.

16.

LICENSED MARKS ..ottt ettt ste e ste e s te e ste e s tbe s ae s ebeeabeeabeeabeebeebeenseenees 18
9.01 LICeNSEA MATKS .....veiiviiiiieeeiee ettt ettt et ettt et e et s are e e teeetaeeeareeeneaan 18
9.02 Limitations 0N USE......ccocuiiiiiiiiiiiiieiie ettt ettt ettt et e et e eetre e e veeeteseteeeeareeenreeans 18
9.03 INFTIN@EMENL......eiiiiiiiiiccieeeee e ettt e et e b e e st e e esbee e tbeessbeessseeessseessseesnseens 18
9.04 Franchisee’s BuSINesS NAME..........cocviiiiiiiiiiiiiiiie ettt ettt e et e e eeeve e e e eareeeeans 18
9.05 Change of LicenSed MArKS .........ccceveiiriiiiiiiiieieeie ettt e seee e seesresssesnneesseensaensees 18
9.06 Franchisor’s RIGNES .......ccuiiiiiiiiiiiciic ettt st e be e e s 19
STANDARDS OF OPERATION .......oooiiiiiiiiceeteee ettt ettt st st tve e 19
10.01  Standards Of OPETAtiONS........c.cccververiverierieeieeteeteeteeseesseesseesseesseesssesssesssessseessesssesses 19
10.02  Maximum Pricing and Minimum Advertised Pricing............cccoccvevvverveneenieeneeneeneenen. 20
10.03  National Fleet Account and Key Account Customer Programs.............cccceeeevveenveenneenns 21
STORE MANAGEMENT ...ttt ettt e e et e et e s te e e eveeeeareeeareaans 21
11.01  Store ManagemeEnt ..........ccccueeeriieriieeitieeiie et eetee ettt e steesteesbeessnteesabeesnseesseeesnseesseennns 21
11.02  Completion of Training by Operator or Manager ............cccveeeveerveeeireeeneeesveesreeesneenes 22
QUALITY CONTRONL........coooiiiiiitee ettt ettt ettt e s teestbeeabeeebeeebeenbeeaseenres 22
12,01 INSPECLIONS .uvveeieieieeiieiieete et et ete e teesteesteesteesseessaesssesssesssesssesssessseesseesseesseesseesseensessseens 22
MANUAL; NEW PROCESSES ... oottt ettt e e evea e 22
I3.01  MANUAL ....ooiiiiii et ettt et e e e e e e e e e te e e e eaae e e eeaaeeas 22
13.02  Confidentiality of INfOrmMation ..........c.cccveriiiriiriienienieeieeie e 22
13.03  Revisions t0 ManUal...........c.ocooiiiiiiiiiiiiiiie ettt ettt et e evee e 22
13.04  IMProvements t0 SYSIEM.......cccuiereuieeriiieiieerreeeiteeestaeesreesseeessreesseessseeesseessseessseeessseenes 23
13.05  Consent to COMMUNICALION. ........ccciieieiiriieeeiiieeeeitieeeeeieeeeeetreeeesiteeeeeereeeeeeaaeeeesseeeeenareas 23
PRODUCTS AND SERVICES ...ttt et eve e 23
14.01  Products and SEIVICES .......cceecuiieiiiuiiieeiiieeeecie e et e e ettt e e eete e e e eeteeeeeeabeeeeeaaeeeeeabeeeeennnes 23
14.02  Approval of Products and SEIVICES........cccueeeerireriieiiieeiieeiieerreeereeeieeesiaeesreeeeeeesenee e 23
14.03  INVENLOTY ANA SEIVICES....ccverrierierrerierteeieeieeteeteeseeseesseessaessaesseesssesssesssesssesssesssesnses 24
14.04  Warranties and GUATANTIES ..........cccueeiviieiiieeeireeeieeeeteeeeteeereeeeteeeeteeeeveeeveeeereeeeaseeereeenns 24
14.05  Open Account FINANCING .......cceeeeuiieriieiiiieeiieerieesreeeieeeieeesereesreesseeesseessseesseeensseenens 25
14.06  Purchase of Big O Program Products............cccecvevierienienieniecieceeeee e 25
ADVERTISING, MARKETING AND PROMOTIONAL PLANS ..., 26
15.01  Grand Opening AdVETtISING ........cccvveeriierieeiiieeieeesteesiteeesieeeseeeesreeesseeesseeessseesssesesseeenes 26
15.02  National Marketing Program ..........ccccceeciieiiiieeiiieciee et eree et esiaeesreeeaeeesene e 26
15.03  LOCAl FUNA ....ooiiiiiiieeceeeeeee ettt et ettt et et e e ateeeteeeeaae e 27
15.04  Other Required AdVEItiSING .......ccecvveeriiieiiieiiieereeeeteeereeeieeesereesreeereeesereessseessseeessseenes 29
15.05  Approval 0f AQVEItISING ......eeeeveiiiiieiiieeiiie et eeteeeteeesreesteesereeeteeessreessseeesaeesssesssseeenes 29
15,06 CRM PIOZIam.....coooviiiiiieiieeeiee ettt ettt ettt et s e st e sate e snteesbeesnseeeenteesbeesnneenees 29
15.07  Digital Marketing Program ...........cccecveeiieiiieriienienieniesiesie st seee e sae e eseereeseessaensees 29
STATEMENTS AND RECORDS .........oooiiteecte ettt ve et va e a e sanas 29
TO.01T  INVOICES ..uveeiiieietie ettt ettt ee ettt e et eeeaeeeteeeeabeeetteeeteeensseesaseeeasaeesesensseeereeenes 29
L60.02  AUAIL ooviiiieiieciece ettt ettt ettt e s e sttt e stb e esbeerbeent e et e enbeenbeenseenseesaensaens 29
16.03  MONthLY REPOTITS ..eoeviieiiiieiiieiiccte ettt et e sb e etaeesaeesebeeenraeenens 30
16.04  Financial StatemMENTS ..........cooiiiiiiiiiie ettt e et e et e e eeire e e e e tae e e eeareeeeenareas 30
16.05  Financial Performance Data.............ccouoieviiiioiiiiiiiiiiecciee et e 31
16.06  ManagemeEnt SYSTEIMNS .....ccecuererieeriiieeitieeriieeatteesteeestteesteesteeeaseeesnseesseeesssesssseesnseesssneenns 31
16.07  Retail ACCOUNTING CONET......ccciiiiiieeiiieiieeeieeeiee e e ereeeteeeseeeesreeesbeeesaeessseeasseeessneenns 31
16.08  Collection of Information from Third Parties ..........c..cccoueeevviieiiiiiciiiiiecceecee e 32
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17.

18.

19.

20.

21.

22,

23.

24.

COVENANTS ..ottt ettt et et sb et sh e st et s bt bt et e bt e e ebesbeeseetesbeeneens 32

17.01  Noncompetition DUring TeIM.......c.cccuevcveriirerieeiiieiieiieseerieeseesieeseeseesaesesessseenseesseensens 32
17.02  CONTIAENLIALILY ...ocveeieeieeiieieeeeeeseesee e steseesve st e ebeesbeesreesbeeseesseesseeseesseessnessnessnens 32
17.03  No Interference with BUSINESS ........ceouieiiiiiiiiiieiienieriesete et 32
17.04  Post Termination Covenant NOt t0 COMPELE ........eeecveeeiiiierieeriieeiie e e e eree e e svee e 32
17.05  Survivability 0f COVENANES........c.cccvvrevieciieriieiierieeseeseesee st e setessreerresssessseesseenseesaeseas 33
17.06 Modification Of COVENANES. .....cc.ueiuiiiiieiieie ettt te sttt st e st st e sttt e e eneean 33
17.07  ANt-TerroriSm LAWS......coiuiiiuiiiieiieiieee ettt sttt st sttt et eee s 33
17.08  Tire INdUSITY ASSOCIAtION. ....c.eevciirrieiieiieieeieeieesteesteesstesseesseessaesssesssesssessseesseesseesseenses 33
TRANSFER AND ASSIGNMENT ..ottt et 33
18.01  Assignment bY Big O.....oooiiiiiiiiiiiieieeceeee ettt sttt e eae e e e e 33
18.02  Right of First Refusal..........cocveviiiiiiiiiiicie ettt 33
18.03  Transfer Le@end......cccoviiiieiieeieeiecie ettt ettt st st e sevesebe b e enseensaenraas 34
18.04  Pre-Conditions to Franchisee’s ASSIZNMENL ..........cccveeeiieeeiieerieeeieeeriieerreesveeeveeeseneenes 34
18.05  Death Of FTanChiSEe .........c.ceiuiiiiiiiiieiieiieite ettt et 37
I18.060  INO WAIVET ...ttt ettt et b ettt et et bt eat et s bt et e bt eae et e steebeentenbeas 37
18.07  EXCePed TransterS......cccvevieiieiiiieiieiieieeie ettt e tee st te e seestaessaesssesssessseesseensaensaensens 37
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19.05  FOTCE MAJEUIE ....ecvieiieiiesiieeiiesieetesteeteesteesteesteesbeesseessaesaessaessaesssesssesssesssesnseessesnseensens 40
19.06  Cross Default and Cross Termination ProviSions ...........cceceevueerieerieeneeneeneenieneeneenee 41
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BIG O TIRES, LLC FRANCHISE AGREEMENT

SUMMARY PAGES

These pages summarize the attached Franchise Agreement, the details of which shall control in the event
of any conflict.

1. FRANCHISEE:
2. INITIAL FRANCHISE FEE:  Amount Due:
with Application:
upon signing Agreement:
Total:
3. ROYALTY FEE: (a) 2% of Gross Sales to National Account Customers and Key
Account Customers, (b) 2% of Gross Sales of Farm Class Tires,
(c) 2% of Excess Service Department Sales, and (d) a percentage
of Adjusted Gross Sales, determined from the Royalty Matrix set
forth in Schedule 9 of this Agreement (which has a maximum
royalty rate of 5.0%).
The initial Adjusted Gross Sales Royalty Rate: %
(Note: this is the Matrix Royalty Rate.)
4. LOCAL ADVERTISING
CONTRIBUTION: Currently 3.6% of Gross Sales based on certain marketing
programs which may be changed or terminated in the future.
5. NATIONAL MARKETING
CONTRIBUTION: See Sections 15 and 25
6. GRAND OPENING ADVERTISING
REQUIREMENT:
7. STORE LOCATION:

Street and Number

City, State and Zip Code

Phone Number

8. Franchisee’s Operator:

9. Franchisee’s Manager:
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10.

11.

12.

13.

14.

15.

16.

17.

Franchisee’s Agent for Service of Process:

Name:

Address:

Big O’s Agent for Service of Process:

Name: Corporation Service Company

Address: 1560 Broadway, Suite 2090

Denver, Colorado 80202

Effective Date:

Commencement Date:

Expiration Date:

Franchisee’s Advisor:

Send Notices to Big O to:
Name: Vice President of Operations
Address: Big O Tires, LLC

4260 Design Center Drive

Palm Beach Gardens, Florida 33410

With a Copy to:
Name: Big O Tires, LLC

Attn: Legal Department
Address: 4260 Design Center Drive

Palm Beach Gardens, Florida 33410

Send Notices to Franchisee to the Store at:

Name:

Address:

With a copy to:

Name:

Address:

-Page vi-
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18. Business not subject to Section 17.01:

Name:

Address:
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BIG O TIRES, LLC
FRANCHISE AGREEMENT

This Franchise Agreement (“Agreement”) is made by and between Big O Tires, LLC (“Big O”), a
Nevada limited liability company, with its principal place of business at 4260 Design Center Drive, Palm

Beach Gardens, Florida 33410, and (“Franchisee™), a(n) with a place of
business at , with reference to the following facts.
RECITALS
A. Big O has developed and provides franchisees with access to Products and Services and a

System for marketing and servicing such Products and Services to retail customers through Big O Stores.
Since its inception, Big O has added to the Product and Services and System to enhance the competitive
posture of its franchisees. Big O has developed and owns certain Licensed Marks which are licensed to
franchisees for use in the Big O Stores.

B. Franchisee desires, upon the terms and conditions set forth herein, to obtain a license to
operate a Franchised Business and to offer and sell Big O Products and Services. Franchisee acknowledges
that it is essential to the preservation of the integrity of the Licensed Marks, and the goodwill of Big O and
the Big O System, that Franchisee maintain and adhere to certain standards, procedures and policies
described hereinafter and in the Manual.

C. Big O is willing, upon the terms and conditions set forth herein, to license Franchisee to
operate a Franchised Business which will utilize the Licensed Marks and the Big O System.

NOW THEREFORE, in consideration of the promises and the mutual provisions herein contained
and for other good and valuable consideration, the receipt and sufficiency of which is hereby acknowledged,
the parties hereto agree as follows:

1. CERTAIN DEFINITIONS

Some words will from time to time be defined in other Sections of this Agreement. However, the
following capitalized words shall have the following meanings when used in this Agreement:

Acquisition Costs — Big O’s wholesale invoice price to acquire Big O Program Products from suppliers
(including but not limited to an Affiliate of Big O such as TBC Corporation) less any per unit rebates from
tire manufacturers that are fixed, do not fluctuate per unit as purchase volumes increase or decrease and are
paid under a rebate program that is more than twelve months in length (“Manufacturers Rebates™). All
volume bonuses, quarterly sales allowances, freight allowances, partner and/or supplier bonuses,
advertising, marketing or coop payments received from manufacturers or other suppliers or any other
payments from suppliers or manufacturers that do not meet the definition of Manufacturers Rebates
received by Big O do not reduce Big O’s Acquisition Costs.

Adjusted Gross Sales — Gross Sales excluding Gross Sales (a) to National Account Customers and Key
Account Customers, (b) of Farm Class Tires, (c) on Excess Service Department Sales, and (d) on which no
royalty is due and not otherwise excluded from the definition of Gross Sales.

Adjusted Gross Sales Royalty Rate — The percentage applied to Adjusted Gross Sales to determine the
Adjusted Gross Sales royalty fee, which percentage is the Matrix Royalty Rate.
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Advertising — All advertising, promotional materials and programs, public relations programs and
marketing programs, warranty programs, publications, research, programs or activities to promote the Big
O System and/or the Licensed Marks and other activities, which are approved or administered by Big O or
by Franchisee, or which utilize the resources of the National Marketing Program or local franchisee
cooperatives or franchisee associations or which pertain to or benefit Big O Stores, the Big O System or
the Licensed Marks generally.

Affiliate — Includes each Entity, which directly, or indirectly, through one or more intermediaries, controls,
is controlled by, or is under common control with Big O or Franchisee, as applicable. Without limiting the
foregoing, the term “Affiliate” when used herein in connection with Franchisee includes any Entity fifty
percent (50%) or more of whose Equity or voting control is held by person(s) or Entities who, jointly, or
severally, hold fifty percent (50%) or more of the Equity or voting control of Franchisee.

Agreement — This Agreement, the Summary Pages and all Riders and Schedules hereto. To the extent that
a Rider for a specific state is applicable, such Rider is incorporated herein and this Agreement is modified
accordingly. The provisions in such Rider are included as a condition to registration or use in that state,
and Big O is not precluded from contesting the validity, enforceability, or applicability of such provisions
in any action relating to this Agreement or its rescission or termination.

BEC — BOTDA’s Big O Executive Council.

BFF Conversion — the conversion of a Product Distribution Franchise to a Business Format Franchise. The
date of BFF Conversion of a Big O Store is the 1st day of the calendar month after the date of the franchise
agreement or amendment to franchise agreement by which the Big O Store becomes a Big O Business
Format Unit.

Big O — Big O Tires, LLC.

Big O Brand Tires — Tires carrying the “Big O” label, as well as any other brand(s) Big O subsequently
includes in its Big O Brand Tires as part of its marketing programs.

Big O I Tires — Tires carrying the “Big O” label on the sidewall.

Big O II Tires — (i) Big O exclusive tires that do not carry the “Big O” label on the sidewall, and (ii) any
other tires designated by Big O as exclusive to the Big O product screen.

Big O Business Format Units — Big O Stores subject to franchise agreements or amendments to franchise
agreements providing for royalties based on the Royalty Matrix (or a substantially similar royalty matrix),
regardless of whether such Royalty Matrix may not apply during certain time periods (particularly at the
beginning of the term) and regardless of whether there may be exceptions to the applicability of the Royalty
Matrix from time to time.

Big O Program Products — Big O Brand Tires and any other tires and other items designated by Big O from
time to time in its discretion. Big O Program Products shall not include (i) any other products offered or
sold by Big O or any of its Affiliates to Franchisee, (ii) equipment or other services offered or sold by Big
O or any of its Affiliates to Franchisee for resale to the public, or (iii) wearables and advertising materials
sold by Big O, or another party designated by Big O, to Franchisee.

Big O Program Products Price — an amount not greater than the total of (i) the Acquisition Costs; (ii) the
Mold Depreciation Costs, if applicable; (iii) all actual and accrued Warranty Costs; (iv) all Distribution
Costs on a Big O national basis, (v) the amount of any Rebill Charge applied to Rebill Tires; (vi) Prior Year




True-Up--All Tires, and (vii) Prior Year True-Up--Big O 1. Schedule 10 sets forth details, in effect as of
the date set forth in Schedule 10, on calculating the Big O Program Products Price for tires and components.

Big O Program Products Warranty — The Big O warranty program or programs relating to Big O Program
Products set forth in the Manual, or such other warranty programs relating to Big O Program Products as
established by Big O from time to time.

Big O Store or Store — A retail store operated under the Licensed Marks and pursuant to the Big O System.

Big O System or System — The plan and system developed by Big O relating to the Stores which are
authorized to sell Products and Services, which include some or all of the following: site selection as
required, site approval, Store layout and design, product selection and display, purchasing and inventory
control methods, accounting methods, merchandising, advertising, sales and promotional ideas, franchisee
training, and other matters relating to the Stores and the maintenance of uniform standards of retail
merchandising.

BOTDA - Big O Tire Dealers of America.

Business Format Franchises — Big O franchises which operate Big O Business Format Units.

Change in Control — The Transfer of fifty percent (50%) or more of the (i) voting or Equity interests in
Franchisee, (ii) the Franchised Business, or (iii) the assets used in the Franchised Business. Change of
Control also includes Franchisee’s loss of the exclusive right to occupy the Premises.

Claims — Has the meaning set forth in Section 29.01.

Commencement Date — The date upon which the Store opens for business or, in the event of transfer or
Conversion, the date designated by Big O.

Common Ownership Group — A group of two or more Stores having, directly or indirectly, one or more
common owners of 50% or more of the Equity or other interests (such as voting power) in each of the
Stores, as determined by Big O.

Conversion — The conversion by a Converter of an independent retail tire store to a Big O Store pursuant
to this Agreement.

Converter — A person who converts an independent retail tire store to a Big O Store pursuant to this
Agreement, regardless of whether such person previously operated such independent retail tire store or
recently purchased the assets or business of such store.

CRM Program — Has the meaning set forth in Section 15.06.

Digital Marketing Program — Has the meaning set forth in Section 15.07.

Distribution Costs — any and all costs associated with the distribution (handling, warehousing, distribution)
of Big O Program Products, including by way of example but not limitation all costs from the time Big O
Program Products are delivered to Big O’s warehouse facilities until they are delivered to Franchisee, and
specifically including by way of example but not limitation (a) all payroll, payroll taxes, employee benefits
and related costs associated with operating Big O’s distribution centers; (b) all payroll, payroll taxes,
employee taxes, employee benefits and related costs associated with delivering products to Big O’s
customers; (c) all general and administrative expenses associated with operating Big O’s distribution




centers and delivering products to Big O’s customers, including all costs reasonably allocated by Big O to
the operation of Big O’s distribution centers and the delivery of Products to Big O’s customers; and (d) any
inventory losses, freight expense for transfers or other freight expenses incurred by Big O (excluding any
such losses or expenses related to Big O’s or its designee’s sale of wearables and advertising materials).
Distribution Cost will not include the following: (a) any payroll, payroll taxes, employee benefits and
related costs or general and administrative expenses associated with any special non-tire sales programs
offered by Big O that utilize separate and distinct distribution systems; (b) any inventory losses, freight
expense for transfers or other freight expenses relating to wearables and advertising materials sold by Big
O or its designee; and (c) all payroll, payroll taxes, employee benefits and related costs paid to customer
service representatives of Big O.

Due Date — The twenty-seventh (27™) date of each month for the royalty fees and the seventeenth (17th)
day of each month for the advertising and marketing contributions: the date by which all these payments
must be received by Big O or, where applicable, Franchisee’s Local Group, as designated by Big O, subject
to modification as set forth in Section 16.03.

Effective Date — The date designated as the Effective Date on the Summary Pages, or, if no Effective Date
is designated on the Summary Pages, the date upon which the Franchise Agreement has been executed in
full by both the Franchisee and Big O.

Entity — Any limited liability company or partnership, general or limited, each of which shall be referred to
as a “Partnership”, and any trust, association, corporation or other entity, which is not an individual.

Equity — Stock; membership interests; partnership interests; or other equity ownership interests in a
Franchisee which is an Entity.

Expiration Date - The date on which the initial term of the Agreement expires.

Excess Service Department Sales — The amount by which the Service Department Sales, excluding Service
Department Sales to National Account Customers and Key Account Customers, exceed 40% of
Franchisee’s Gross Sales, excluding Gross Sales to National Account Customers and Key Account
Customers, as determined on a monthly basis.

Farm Class Tires — Farm tires, radial medium truck tires and similar select tires, as may be more specifically
defined by Big O from time to time.

First Option — Franchisee’s right to acquire a franchise for a new Store planned for development within a
five (5) mile radius of Franchisee’s Premises in the manner described in Section 3 of this Agreement.

Franchise — The rights granted by this Agreement, subject to the terms and conditions set forth in the
Agreement.

Franchise Advisory Council — The group of franchisee representatives elected from BOTDA board
members, which meets periodically with Big O’s management to provide input to Big O’s strategic plans
as may be presented from time to time by Big O and to present viewpoints on issues involving the franchise
relationship. The functions of the Franchise Advisory Council are described in Section 25 of this
Agreement.

Franchisee Audit Committee — A committee of franchisees chosen by certain franchisees to audit certain
components of the Big O Program Product Prices as provided in the Manual and to engage an independent
auditor to perform such audit.



Franchised Business — The business of operating a Big O Store pursuant to this license granted by Big O
which utilizes the Licensed Marks and the Big O System.

Franchisee — The individual(s) or Entity to which the Franchise is granted. Depending on the context of this
Agreement, the term Franchisee may include the owners (“Owners”) or guarantors of an Entity Franchisee.

Grand Opening Advertising — Advertising conducted within the first 12 months following the
Commencement Date to promote the opening of the Store.

Gross Sales — The aggregate gross amount of all revenues from whatever source derived whether in form
of cash, credit, agreements to pay or other consideration including the actual retail value of any goods or
services traded (except for used tires taken as a trade in credit against the same or a higher number of new
tires sold), bartered, or otherwise received by Franchisee (whether or not payment is received at the time of
sale or any such amount is proved uncollectible) from or derived by Franchisee or any other person from
business conducted or which originated in, on, from or through the Premises, whether such business is
conducted in compliance with or in violation of the terms of the Franchise Agreement. Gross Sales includes
sums paid for claims made on business interruption insurance policies, “shop supply fees” charged for
miscellaneous items including but not limited to wheel weights, fluids, repair supplies, and any other fees
not individually itemized on an invoice, as well as payments received from employees of Franchisee for
products purchased at a discounted price. However, Gross Sales does not include: (i) sales or use taxes
collected by Franchisee and paid to the appropriate governmental taxing authority; (ii) the amount of any
refunds or allowances made on Products and Services returned by customers; (iii) sums received on account
of returns to shippers, vendors and manufacturers; (iv) proceeds derived from the sale of equipment used
by Franchisee in the operation of the Store and not acquired for resale or sold in the ordinary course of
business; (v) sums received on account of sales of Products and Services to other Big O Stores; (vi)
environmental fees and product disposal fees charged to customers provided that such fees are reasonable
and customary within the sole discretion of Big O; (vii) Federal Excise Taxes collected; (viii) sums received
in settlement of claims for loss or damage to fixtures, equipment or leasehold improvements, other than
sums received from business interruption insurance; (viii) sums received from customers to reimburse
Franchisee for amounts paid by Franchisee to third party towing services, provided that such fees are
reasonable and customary within the sole discretion of Big O; (ix) sums received from customers to
reimburse Franchisee for freight charges Franchisee paid for the delivery of goods purchased by customers,
provided that such charges are reasonable and customary within the sole discretion of Big O; (x) with
respect to work performed under any applicable warranty, any amounts collected from customers
specifically for products replaced under warranty, but not for any additional or incidental services or
products sold in connection with any warranty transaction. In addition, Gross Sales shall be reduced by the
amount of rebates actually paid by Franchisee to customers as part of a national rebate program.

Information — The contents of the Manual or any other manual, computer software, materials, goods,
training module and any other proprietary information and information created or used by Big O designated
for confidential use within the Big O System, the information contained therein and passwords or other
means of access to any other of the foregoing.

Key Account Customer — A commercial or governmental customer of Franchisee, for whom Big O has
agreed that a 2% Royalty Rate will apply, in accordance with criteria periodically established by Big O in
its Manual.

Licensed Marks — The trademarks and trade names, service marks and associated logos and symbols which
Big O may from time to time authorize or direct Franchisee to use and display in connection with the
operation and promotion of the Franchised Business licensed hereunder.



Local Fund — The fund, which may be an account at a bank or other financial institution or a trust fund,
corporation or other Entity, derived from contributions by Big O franchisees which shall be maintained by
Big O or a Local Group for Advertising or related expenditures pursuant to such guidelines as Big O may
approve or prescribe.

Local Group — A cooperative, association or other entity of Big O franchisees formed and operating in their
marketing area pursuant to a structure approved or prescribed by Big O for the purpose of promoting Big
O Stores and their Products and Services, and providing Management Systems and related services to its
members to the extent approved by Big O.

Management Systems — Computer hardware, software, cash registers, communication, bookkeeping and
accounting services or systems, point-of-sale systems and inventory control systems, and other systems
designed to provide information for the management of Big O Stores, communication with Big O and
others, training and for other purposes determined by Big O.

Manager — An individual who is responsible for the day-to-day operation of a Store. This individual could
be the Operator or could be a different person.

Manual — The various written, electronic, audio, video and internet instructions and manuals, including
amendments thereto relating to the operation of the Franchised Business which are provided to Franchisee
by Big O and identified as such, including but not limited to Big O’s Franchise Policies & Standards
Manual, any training materials, any information posted on the Business Center on Big O’s website, or any
other proprietary information and other materials stating Big O’s standards, policies, procedures, technical
bulletins or other information.

Matrix Royalty Rate — The percentage to be applied to Adjusted Gross Sales to determine the royalty fee
on Adjusted Gross Sales based on the Royalty Matrix.

Mold Depreciation Costs — All costs associated with depreciating molds acquired by Big O for the purpose
of allowing manufacturers to manufacture Big O I Tires.

Multi-Store Royalty Group — A group of Stores that qualify as Big O Business Format Units that meet the
following qualifications: (a) the Stores are all owned by the same Owner or qualified group of Owners, (b)
the Stores apply to Big O to be treated as a Multi-Store Royalty Group, and (¢) Big O approves such
application. The method of application, criteria for approval and definition of a qualified group of Stores
will be as determined by Big O from time to time in its sole discretion. Currently, a group of Stores must
have (i) one Owner with an ownership interest of 50% or more in each Store, or (ii)) common Owners each
of which has an ownership interest of 20% or more in each Store.

Multi-Store Royalty Group Matrix Breakpoint Factor — The Matrix Breakpoint Factor listed for Multi-Store
Royalty Groups with two or more Stores on the Royalty Matrix. The Multi-Store Royalty Group Breakpoint
Factor will vary depending on the number of Stores in the Multi-Store Royalty Group.

National Account Customers — Larger customers with multiple locations and/or multiple vehicle users (a)
with which Big O has made arrangements to have Big O franchisees provide Products and Services that are
specified by Big O and accepted by such customers in accordance with criteria periodically established by
Big O in its Manual; or (b) who have otherwise been designated or approved by Big O as “National Account
Customers.”

National Marketing Program — The Advertising program described in and conducted in accordance with
Section 15.02.




Operator — The individual who shall be responsible for the operation of the Franchised Business. The
Operator may be the Franchisee if the Franchisee is an individual.

Option — Big O’s right to purchase the interest being offered by the Franchisee and/or any Owner in the
event of certain proposed Transfers, pursuant to Section 18.04(a)(iv).

Owner — Any partner, limited partner, member, shareholder, individual or sole proprietor, trustee, or any
other person possessing a legal or beneficial interest or holding Equity of any kind or nature in a Franchisee

which is an Entity or sole proprietorship.

Premises — The site from which a Franchised Business will be operated at the Store Location described on
the Summary Pages, or where applicable, on Schedule 1 to the Franchise Agreement.

Prior Year True-Up--All Tires — Has the meaning set forth in Schedule 10.

Prior Year True-Up -- Big O — Has the meaning set forth in Schedule 10.

Product Distribution Franchises — Big O franchises in which the royalty fee is determined without the use
of the Royalty Matrix.

Products and Services — All tires (including but not limited to Big O Brand Tires), products and services
produced, organized or distributed under a license granted by Big O, which are now or hereafter approved
or designated by Big O for sale or lease in Stores. When used separately, “Products” means the products
and “Services” means the services that, in each case, are included within the definition of Products and
Services.

Rebill Charge — A charge by Big O for any Rebill Tires acquired by Franchisee. Such charge will be set by
Big O in its sole discretion in its Manual after consultation with the Franchise Advisory Council. Such
charge is three dollars ($3) per tire as of the date of this Agreement.

Rebill Tires — Those tires sold by Big O to Franchisee under Big O’s rebill program, which allows
Franchisee to purchase tires directly from the manufacturer or distributor, with the manufacturer or
distributor invoicing Big O for such tires and Big O invoicing Franchisee, including the Rebill Charge.

Retail Accounting Center — A cooperative, association, or other entity owned by Big O, Franchisees or third
parties, or an operation that is part of Big O or an independent third party, which provides accounting,
payroll and related services for the purpose of providing such services at a reasonable cost and providing
the financial reporting Big O requires.

Royalty Matrix — The matrix included in Schedule 9 to this Agreement that is used as the basis for
calculating the royalty rate under Section 8.02 of this Agreement. The Royalty Matrix is subject to change
by Big O from time to time as provided in Schedule 9, provided that the Royalty Rate may not exceed the
maximum royalty rate set forth in Schedule 9.

Royalty Rate — The percentage applied to Adjusted Gross Sales, Gross Sales to National Account
Customers or Key Account Customers, Gross Sales of Farm Class Tires, or Excess Service Department
Sales, to determine the royalty fee. Under this Agreement, the Royalty Rate for Gross Sales to National
Account Customers and Key Account Customers, for Gross Sales of Farm Class Tires, and on Excess
Service Department Sales is 2%, and the Royalty Rate for Adjusted Gross Sales is the Adjusted Gross Sales
Royalty Rate.



Service Department Sales — The amount of Gross Sales derived from non-tire related service work and
products, including, but not limited to parts and labor for the following: air conditioning, alignment,
batteries, brakes, front end repairs, fluid replacement, inspections, maintenance services, shocks and struts,
oil changes, shop supply fees for items used to perform such services, and any warranties sold in connection
with any such Sales. Service Department Sales shall include such other services and parts as Big O may
determine, from time to time, in its sole discretion.

Single Store Matrix Breakpoint Factor — The Matrix Breakpoint Factor listed for a single store on the
Royalty Matrix.

Successor Franchise Agreement — A new franchise agreement executed by the parties hereto granting a
Franchisee the right to operate the Franchised Business licensed hereunder following the expiration of the
initial term of this Agreement.

Summary Pages — The pages of this Agreement, beginning on Page v and ending on Page vi, that summarize
stipulated provisions of this Agreement.

Survivor — A surviving spouse, heir(s) or representative(s) of the estate of any Franchisee who is an
individual, or any deceased person owning Equity in a Franchisee which is an Entity.

Termination Date — The date upon which this Agreement is canceled or ended by Big O or the Franchisee
in accordance with the terms of this Agreement.

Trade Area — The area described on Schedule 1 to this Agreement within which, subject to certain
conditions, Big O agrees to limit the number of Stores to one (1) for every fifty thousand (50,000) persons
residing therein. (See also Section 2.02.) Big O may, from time to time, redefine Franchisee’s Trade Area.

Trade Dress — Any shop or architectural designs, fixtures, improvements, signs, color schemes or other
elements of the appearance of the Store which in any manner suggest affiliation of the Store or Premises
with Big O, or the System.

Transfer — To give away, sell, assign, pledge, lease, sublease, devise, license, sublicense, or otherwise
transfer, either directly or by operation of law or in any other manner: this Agreement, any of Franchisee’s
rights or obligations hereunder, any interest or Equity in Franchisee, Franchisee’s exclusive right to occupy
the Premises or a substantial portion of Franchisee’s assets used in the Franchised Business. In the case of
a Franchisee which is an Entity, any merger, reorganization, recapitalization or consolidation involving
Franchisee or the issuance of additional securities representing Equity in Franchisee, shall also be deemed
to be a “Transfer” for purposes of this Agreement.

Warranty Costs — All costs incurred by Big O associated with Big O providing the Big O Program Products
Warranty on the Big O Program Products, including, but not limited to: (a) all expenses incurred or accrued
under generally accepted accounting principles related to providing warranties on tires sold to Big O
franchisees, including the cost of replacement tires; (b) the cost of participating in the cross warranty
program with any affiliates of Big O; (c) freight expense specifically related to or allocated to the warranty
program; (d) the cost of disposal of junk tires; and (e) any other expenses that have historically been
accounted for by Big O as warranty expense. Warranty Cost will not include payroll, payroll taxes,
employee benefits and related costs paid to warranty adjustors.



2. GRANT OF FRANCHISE

2.01  Grant of Franchise. Subject to all of the terms and conditions herein, including but not
limited to, the condition that Franchisee or its Owners or some of them, personally guarantee the obligations
of Franchisee to Big O under this Agreement as set forth in Schedule 3 to this Agreement, Big O grants to
Franchisee the non-exclusive and non-divisible license to use the Licensed Marks and the exclusive right
to operate a Franchised Business solely at the Premises set forth in Schedule 1 to this Agreement (the
“Franchise™). If, at the time of execution of this Agreement, the Premises cannot be designated as a specific
address because a location has not been selected by Franchisee and approved by Big O, then Franchisee
shall promptly take steps to choose and acquire a location for its Big O Store within the following city,
county or other geographical area:
(“Designated Area”). In such circumstances, Franchisee shall select and submit to Big O for approval a
specific location for the Premises, which shall hereinafter be set forth in Schedule 1. Franchisee must select
and obtain Big O’s approval of the Premises within twelve (12) months of the Effective Date or Big O may
terminate this Agreement pursuant to Section 19.01(r) in which case, upon receipt from Franchisee of a
general release in a form approved by Big O, Big O will refund $10,000.00 of the initial franchise fee paid
by Franchisee. Franchisee may not change the Store Location, except with Big O’s prior written consent,
which Big O may grant or withhold in its sole discretion. Regardless of whether the Franchisee changes its
Store Location, it will remain obligated for all liabilities and obligations arising out of or in connection with
any prior locations.

2.02  Trade Area. During the term of this Agreement, Big O agrees not to operate itself or grant
to any other person the right to operate any more than one (1) Store for every fifty thousand (50,000) persons
residing in the Trade Area described on Schedule 1. Generally, Schedule 1 will define Trade Areas in
metropolitan areas as the Metropolitan Statistical Area (“MSA”). For Franchised Businesses located in
more rural areas, the Trade Area may be defined within the boundaries of a county line. Big O may, from
time to time, redefine the Trade Area. Absent Franchisee’s prior approval, Big O shall not permit the
establishment or operation of another Store within a two (2) mile radius (as determined by Big O in its
discretion) of Franchisee’s Store. After the Franchisee gives approval to another Store within the two mile
radius, such approval is irrevocable and remains in effect for such Store location, regardless of any change
of ownership, Transfer, closing and re-opening or other changes regarding such Store location. If Franchisee
does not enter into a Successor Franchise Agreement within the time required under Sections 5.02 and 5.03
then, for the final fifteen (15) months of the term of the Franchise Agreement, including any Successor
Franchise Agreement, Franchisee will lose any rights it has under this Section 2.02 for that period.

2.03  Acceptance of Franchise. Franchisee hereby accepts the Franchise, subject to the terms and
conditions herein. Franchisee represents and warrants that it has the authority to enter into this Agreement
and to be bound hereby, and that entering into this Agreement will not trigger an event of default or result
in a breach of any term or condition of any other agreement or contractual relationship of the Franchisee,
including, but not limited to, any agreements Franchisee has with its third party lenders.

3. FIRST OPTION RIGHTS

3.01  First Option Rights. Subject to the conditions described below, if Big O or any prospective
Big O franchisee should propose to open a Store within a five (5) mile radius of Franchisee’s Store
(determined by Big O in its reasonable discretion as a radius of five (5) miles from the geographic center
of Franchisee’s Store), Franchisee shall be notified of its First Option to acquire a Franchise for an
additional Store within the five (5) mile radius of its Store. Franchisee may exercise the First Option only
if:




(a) at the time Big O notifies Franchisee of the proposal for the new Store, Franchisee is in
compliance with all the terms of this Agreement and all other agreements it has with Big O, as
determined solely by Big O;

(b) Franchisee meets Big O’s then current criteria for new franchisees;

(c) there are not two (2) or more Big O franchisees with Stores within a five (5) mile radius of
the site of a proposed new Store, except in accordance with Section 3.03 below; and

(d) except as otherwise agreed in writing by Big O, all Stores in the same Common Ownership
Group are Big O Business Format Units or have signed agreements (which remain in effect at the
time) to become Big O Business Format Units.

3.02 Notification by Big O. When notifying Franchisee of a proposal to establish a new Store
in accordance with Franchisee’s First Option, Big O may notify Franchisee of the proposal to establish the
new Store within the general vicinity of Franchisee’s Store without identifying a specific site or sites.

3.03  Multiple First Option Rights. If two (2) or more Big O franchisees have Stores within a
five (5) mile radius of the site of a proposed new Store, the Franchisee and all such franchisees will be
invited simultaneously by written notice from Big O to exercise their First Option rights; but if two (2) or
more such franchisees apply for the same franchise, it shall be awarded to the qualified franchisee which
has a Store that is closest to the site of the proposed new Store or, if two qualified franchisees have Stores
that are equidistant from such site, it shall be awarded to the qualified franchisee which owns the franchised
Big O Store which was first licensed as a Big O Store by the current or a previous owner.

3.04 Notification of Qualification. If Franchisee qualifies for the First Option pursuant to this
Section 3, Big O will provide Franchisee with written notice that it has thirty (30) days within which to
submit an application for the franchise in the manner prescribed by Big O in the notice. Franchisee must
submit the application within the prescribed time along with the standard franchise deposit then required
by Big O. Upon approval of the application by Big O, Franchisee must execute Big O’s then current
standard Franchise Agreement. Franchisee shall pay the remainder of any initial fee due upon the earlier
of: (a) date it signs the new Franchise Agreement, and (b) one- hundred twenty (120) days from the deadline
for submitting the application for the new franchise.

3.05 Exercise of Option by Franchisee. If Franchisee is an Entity, the First Option may be
exercised only by the Entity itself, or by the individual designated as First Option holder on the Summary
Pages.

3.06  Transfer of First Option Rights. The First Option is not transferable without Big O’s prior
written approval, which may be withheld for any reason, in Big O’s sole discretion. Notwithstanding the
foregoing, Big O’s discretionary approval process will be in accordance with its established procedures.

3.07 Limitation on First Option Rights. The First Option rights described above are void and
unenforceable with respect to:

(a) a site proposed for development in an area which is at the time of the proposal subject to a
Development Agreement between Big O and Multi-Unit Developer;

(b) a Conversion;

(c) relocation of an existing Big O Franchise that has been approved by Big O; and
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(d) the final fifteen (15) months of the term of the Franchise Agreement, including any
Successor Franchise Agreement, if Franchisee does not enter into a Successor Franchise Agreement
within the time required under Sections 5.02 and 5.03.

3.08  Expiration of First Option Rights. If a Franchisee has failed to qualify for or otherwise
submit an application for a Franchise pursuant to this Section 3 for a proposed franchise to be granted
within the area in which Franchisee holds First Option rights, Franchisee’s First Option rights for that
proposed franchise shall lapse regardless of whether the site actually selected for development by Big O is
different from the site which was initially proposed for development.

4. TERM

4.01 Term. This Agreement shall take effect upon the earlier of the Effective Date or of the
Commencement Date and, unless previously terminated pursuant to Section 19 hereof, its term shall extend
until the earlier of the tenth anniversary of the Commencement Date or such other Expiration Date as is
stated on the Summary Pages. Franchisee agrees to operate its Big O Store for the full term of this
Agreement.

4.02  Continuation. If Franchisee continues to operate its Big O Store with Big O’s express or
implied consent following the expiration or termination of this Agreement, the continuation will be a
month-to-month extension of this Agreement. This Agreement will then be terminable by either party on
30 days written notice. Otherwise, all provisions of this Agreement will apply while Franchisee continues
to operate its Big O Store.

5. RENEWAL: EXTENSION OF FRANCHISE RIGHTS

5.01  Grant of Successor Franchise Rights. If Franchisee is not in default under this Agreement
and has complied with all of its provisions during the initial term, and has complied in all material respects
with all of the provisions of this Agreement and the Manual, upon its expiration Big O will offer a Successor
Franchise Agreement with Franchisee, provided the parties mutually agree to the terms of a Successor
Franchise Agreement, for a term of ten (10) years with Franchisee, in accordance with Section 5.03, below.
Big O may, in its sole discretion, agree to a shorter Successor Franchise Agreement term if Franchisee is
unable to extend its lease or sublease for the full Successor Franchise Agreement term.

5.02  Conditions to Grant of Successor Franchise. Big O will only offer to execute a Successor
Franchise Agreement with Franchisee in accordance with its then current terms and conditions for granting
successor franchises, which may include any or all of the following:

(a) That Franchisee executes a Successor Franchise Agreement in the then current form being
offered to franchisees in the State in which the Big O Store is located no later than fifteen (15)
months prior to the end of the Franchise Agreement term, which may include, among other matters,
a different fee structure, increased fees, different terms and conditions, a modified Trade Area and
different purchase requirements, and the term of the Successor Franchise Agreement shall
commence on the expiration of the Franchise Agreement term;

(b) That Franchisee must agree to refurbish the Premises or relocate the Premises to conform
to Big O’s then current standards for similar Stores;

(©) That Franchisee shall pay Big O’s successor franchise administration fee equal to Big O’s

time to process the successor franchise multiplied by Big O’s hourly rate (as set by Big O from
time to time) upon execution of the Successor Franchise Agreement;
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(d) That Franchisee and its Owners shall execute a general release in favor of Big O and its
representatives on a form prescribed by Big O, of any and all known and unknown claims against
Big O and its Affiliates and their officers, directors, agents, Owners and employees;

(e) That at the time Franchisee delivers its renewal notice to Big O and at all times thereafter
until the commencement of the renewal term, Franchisee shall have fully performed all of its
material obligations under this Agreement, the Manuals and all other agreements then in effect
between Franchisee and Big O (or its Affiliates);

) Without limiting the generality of Section 5.01, Franchisee shall not have committed three
(3) or more material breaches of this Agreement during any twelve (12) month period during the
Term of this Agreement for which Big O shall have delivered notices of default, whether or not
such defaults were cured;

(2) Franchisee shall have in all material respects maintained its status as a Franchisee in good
standing (e.g., achieving at least minimum scores on inspections, and have substantially complied
with all material obligations of the Big O System throughout the Term); and

(h) Franchisee provides evidence of legal control of the premises on which the Store is located.

5.03  Notification of Renewal. If Big O is willing to execute a new franchise agreement with
Franchisee, and Big O notifies Franchisee of the Expiration Date and the terms and conditions upon which
Big O is willing to execute a new franchise agreement with Franchisee, Franchisee must execute a
Successor Franchise Agreement for a ten (10) year term at least fifteen (15) months prior to the end of the
Franchise Agreement term. In the event Franchisee fails to execute a Successor Franchise Agreement in
this time, Franchisee will be deemed to have waived its right to enter into a Successor Franchise Agreement
and Franchisee will lose all Trade Area and exclusivity rights described in Section 2.02 and its First Option
rights described in Article 3 during the last fifteen (15) months of the Franchise Agreement term.

6. FRANCHISEE’S DEVELOPMENT OBLIGATIONS

6.01  Financing Approval. Unless otherwise agreed to by Big O, Franchisee shall obtain a letter
of commitment for the provision of financing through a lender approved by Big O and with minimum credit
terms, also approved by Big O, no later than one hundred twenty (120) days from the Effective Date of this
Agreement.

6.02  Site Selection. Franchisee shall obtain the written approval of Big O of the site for the
Store within twelve (12) months from the Effective Date of this Agreement. Franchisee shall propose sites
for approval by Big O on forms and in the manner designated from time to time by Big O. A proposed site
shall only be submitted to Big O for approval after Franchisee has evaluated the site and determined that it
meets Big O’s then current criteria for sites which Big O shall have communicated to Franchisee. Franchisee
shall be responsible for obtaining Big O’s then current site criteria prior to submitting a site approval
application. Big O shall review the site approval application and within thirty (30) days of Big O’s receipt
thereof, Big O shall approve or reject the proposed site. Unless otherwise agreed to in writing by Big O,
final site approval will be conditioned upon Big O’s receipt of evidence of Franchisee’s ownership, lease
or control of the property in such form as Big O, in its sole discretion, shall deem to be acceptable, including,
without limitation, a deed to the property, an executed contract to purchase the property, a lease with a
duration of not less than ten (10) years, or an option to purchase the property. Big O may, in its sole
discretion, require that the Franchisee negotiate with its landlord the right, but not the obligation, for Big O
to cure any Franchisee breaches and/or the right for Big O to assume the franchisee’s lease obligations.
Franchisee acknowledges and agrees that Big O’s approval of a site or provision of criteria regarding the
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site does not constitute a representation or warranty of any kind, express or implied, as to the suitability of
the site for a Big O Store or for any other purpose. Big O’s approval of the site indicates only that Big O
believes that a site falls within the acceptable criteria established by Big O as of that time. In the case of a
Converter, Big O shall deem execution of this Agreement approval of the Store location, unless additional
obligations to convert or upgrade the premises are described in Schedule 6 to this Agreement.

6.03  Real Estate Improvements, Equipment and Signage. Franchisee agrees to construct all
improvements to the Premises and the Store in compliance with plans and specifications approved by Big
O. Franchisee agrees to purchase, lease or otherwise use in the establishment and operation of the Big O
Store only those fixtures, equipment, signs and hardware and/or software that Big O has approved as
meeting its specifications and standards for quality, design, appearance, function and performance.
Franchisee shall purchase or lease approved brands, types or models of fixtures, equipment, and signs only
from suppliers designated or approved by Big O. Franchisee agrees to place or display at the Premises only
such signs, logos and display materials that Big O approves from time to time.

6.04  Conditions to Opening. Franchisee agrees, at its sole expense, to do or cause to be done
the following prior to opening the Big O Store for business: (i) secure all required financing; (ii) obtain all
required permits and licenses; (iii) construct all required improvements and decorate the Store in
compliance with approved plans and specifications approved by Big O pursuant to Section 7.01(b) below;
(iv) purchase (or lease) and install all fixtures, equipment and signs required by Big O for the Big O Store;
(v) purchase an opening inventory of tires and supplies in accordance with Section 14.01 and 14.02; (vi)
provide Big O with copies of all required insurance policies, or such other evidence of coverage and
payment as Big O requests; and (vii) provide Big O with any other documents as may be reasonably required
by Big O, including but not limited to financing statements.

6.05 Commencement of Business. Franchisee agrees to open the Big O Store for business
within fourteen (14) days after Big O notifies Franchisee that the conditions set forth in this Section 6 have
been satisfied. Unless otherwise agreed in writing by Big O and Franchisee, Franchisee has sixteen (16)
months from the Effective Date of this Agreement within which to have its Big O Store opened and
operating (“Development Period”). Big O will extend the Development Period for a reasonable period of
time in the event that factors beyond Franchisee’s reasonable control prevent Franchisee from meeting this
Development Period, so long as Franchisee has made reasonable and continuing effort to comply with such
development obligations and Franchisee requests, in writing, an extension of time in which to have its Big
O Store open and operating before the Development Period lapses.

7. PRE-OPENING AND ONGOING ASSISTANCE

7.01  Pre-Opening Assistance. Prior to Franchisee’s Commencement Date, Big O shall provide
Franchisee with the following assistance to the extent and as determined by Big O from time to time in its
sole discretion:

(a) Assistance to Franchisee related to approval of a site for the Store, although Franchisee
acknowledges that Big O shall have no obligation to select or acquire a site on behalf of Franchisee.
Big O’s assistance will consist of providing criteria for a satisfactory site, an on-site inspection and
determination of whether a proposed site fulfills the requisite criteria, prior to formal approval of a
site selected by Franchisee. At Big O’s option, Big O may, without fee or expense to Franchisee,
review the proposed Store lease. The final decision about whether to acquire a given approved site
or whether to execute any particular lease shall be the sole decision of Franchisee. Big O disclaims
all liability for the consequences of approving a given site. Big O’s participation in site selection in
no way is meant to constitute a warranty or guaranty that the Franchised Business will be profitable
or otherwise successful. Big O’s written approval of the Premises and Store must be obtained by
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Franchisee before the Store may be opened or relocated. Big O may condition its approval of a
Store lease upon Franchisee’s execution of a conditional lease assignment in a form, which is the
same as, or similar to the one found on Schedule 4. If Franchisee has been a Big O franchisee for
ten years or less and if Franchisee or any of Franchisee’s owners (if Franchisee is a business entity
or trust) owns an interest in the real estate on which the Store is located, owns an interest in an
entity that owns the real estate (including an entity such as a trust of which the Franchisee is a
beneficiary), or if such real estate is owned by an immediate family member of such person, Big O
may require Franchisee to enter into an Option and Store Lease with Big O or its affiliate in the
then-current form in use by Big O or its affiliate in the then-current form in use by Big O, which
would give Big O or its affiliate the right to lease the Premises in the event this Agreement is
terminated or expires, if Big O or its affiliate chooses to exercise such option. If Franchisee has
been a Big O franchisee (or owned more than 50% of the Franchisee Entity) for more than ten
years and is leasing the site upon which the Store is located from any of Franchisee’s owners (if
Franchisee is a business entity or trust), or an entity that is owned, in whole or in part, by Franchisee
or any of Franchisee’s owners, or an immediate family member of Franchisee, Franchisee will have
the option to sign a modified form of lease assignment which is attached as Schedule 5 to the
Franchise Agreement (instead of the Option and Store Lease). A Memorandum of Lease Option
or a Memorandum of Lease Rider and Modification may be recorded or filed by Big O or its affiliate
in the event an Option and Store Lease is required.

(b) A prototype floor plan, elevation and equipment layout for the Store. Big O may charge
Franchisee its costs (as reasonably determined by Big O) of these. The plans must be modified by
Franchisee’s architect or contractor to adapt them to conditions at the Premises and to satisfy all
local code requirements. Revisions or modifications to the plans must be approved by Big O. Big
O’s approval of the revisions or modifications to the plans will not be unreasonably withheld.

(©) Training for one person in the operation of the Franchised Business (“Initial Training
Program”). Currently, the Initial Training Program consists of initial online training (“Online
Training”), a number of weeks of classroom training at a location designated by Big O in its sole
discretion (“Facilitated Training”), and a number of weeks of field training and certification by an
existing franchisee designated by Big O at one or more of this existing franchisee’s Big O Stores.
The number of weeks of such Initial Training Program shall be as specified by Big O from time to
time in its discretion. Unless Big O waives the training requirement, the Manager of the
Franchisee’s Store or Franchisee’s Operator must attend and successfully complete the Initial
Training Program. Franchisee shall pay the training fees charged by Big O from time to time and
shall pay for its own employee costs (such as salaries and wages, and benefits ), transportation,
lodging, and living expenses which are incurred while attending any Big O training program, except
that the training fee and the costs of lodging approved by Big O for the first person to attend the
Facilitated Training portion of the Initial Training Program and the training fee for that same first
person to attend the field training portion of the Initial Training Program are included in the initial
franchise fee required by Section 8.01 below. In the event that, in Big O’s sole discretion,
Franchisee’s Operator fails to successfully complete the Initial Training Program, Big O may, in
its sole discretion, require Franchisee’s Operator to attend and successfully complete another
training program at Franchisee’s cost or terminate this Agreement and, upon receipt from
Franchisee of a general release in a form approved by Big O, refund a portion of the initial franchise
fee paid by Franchisee equal to the entire initial fee less any amounts necessary to reimburse Big
O for the costs it incurred in approving Franchisee and in training Franchisee’s Operator and
Manager and less other administrative expenses incurred by Big O in regard to Franchisee. In some
circumstances designated by Big O in its sole discretion from time to time (for instance, for Stores
with real estate costs or past sales at high levels designated by Big O from time to time in its sole
discretion), Big O may require and provide or arrange for certain additional training of Franchisee’s
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Operator or Manager. Big O, in its sole discretion, may charge a reasonable fee for such additional
training. Franchisee shall pay for its own transportation, lodging and living expenses which are
incurred while attending such additional training. Big O may also provide onsite training at Big
O’s sole discretion upon a request of Franchisee, or at Big O’s own initiative. Onsite training
programs or sessions may be conducted on a mandatory or voluntary basis and, at Big O’s
discretion, Franchisee may be required to pay a site visit tuition or fee for its attendees. While Big
O will provide training programs to its franchisees, it may periodically modify, restructure, or
eliminate any training programs in its discretion.

(d) Big O will provide Franchisee online access to the Big O Manual or other such proprietary
information.

(e) Assistance in selecting Franchisee’s initial inventory.

) Assistance in the layout, merchandising and display of the Store.

7.02  On-Going Assistance.

(a) Big O agrees to make available to Franchisee the following ongoing assistance for which
Big O will not charge the Franchisee a fee for such assistance:

6))] Big O will provide, to the extent available to Big O, a source from which
Franchisee may purchase Big O private brand tires;

(i1) Big O may, in its sole discretion, provide to the Franchise Advisory Council
ongoing marketing research into new tire selections and other lines of Products and
Services and ways to enhance the competitive posture of Big O Stores; and

(ii1) Big O will provide recommended prices for Big O brand tires and may designate
maximum pricing and minimum advertised pricing pursuant to Section 10.02 below.

(b) Big O agrees to make available to Franchisee the following on-going assistance for which
Big O may charge the Franchisee a fee:

6))] Additional training for the Operator or other personnel of Franchisee;

(i1) Regional training provided by Big O personnel and field assistance, inspections
and merchandising advice pertaining to the Franchisee’s Store provided by Big O area
managers.

(iii) Point of sale advertising materials and other merchandising display materials,
specialty items and wearables utilizing Big O Licensed Marks will be purchased through
Big O or such other licensee as designated by Big O for which Big O may charge the
franchisee a fee, and from time to time, local advertising plans and materials, special
promotions and similar advertising; and

(iv) At the request of Franchisee’s Local Group, Big O will make available to
Franchisee or the Local Group electronic copies, or, where deemed appropriate by Big O,
hard copies, of radio and television commercials, for which Big O may charge a fee to the
Local Group or to Franchisee.
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Notwithstanding Subsections 7.02(b)(i) and (ii), above, in certain situations where training is
being provided by Big O personnel, training will be provided at no cost to the Franchisee for the
personnel conducting the training but, the Franchisee may be charged a fee for costs associated
with the materials and training location.

(c) Big O may provide one or more e-mail accounts to Franchisee for Franchisee and its Big
O Store. If Big O provides any e-mail accounts to Franchisee, Franchisee is required to use those
e-mail accounts (and no other e-mail accounts) in communications with Big O and its
representatives, unless otherwise designated by Big O. Franchisee may also use these e-mail
accounts for communications with its customers, managers, employees, and other franchisees in
the operation of the Big O Store. However, Franchisee may not use the e-mail accounts Big O
provides for any mass e-mails or for any purpose not related to the operation of the Big O Store.
Big O may establish other standards and requirements for the use of any e-mail account provided,
and may restrict or prohibit access to the e-mail accounts in the event of a violation of Big O’s
terms. Big O reserves the right to charge a fee for the e-mail account(s) provided. Big O reserves
the right to discontinue providing any e-mail account to Franchisee in the future, in which event
Franchisee will be required to maintain an e-mail account to be used in the operation of the Big O
Store. Big O will have the right to access any e-mail account that it provides, and all information
on that e-mail system, without limitation. Franchisee is required to check such e-mail account
throughout the business day and respond to any e-mail messages promptly. BIG O SHALL HAVE
NO LIABILITY FOR UNAUTHORIZED ACCESS TO, OR ALTERATION, THEFT OR
DESTRUCTION OF, THE SITE OR OF THE FRANCHISEE’S DATA FILES, PROGRAMS, E-
MAIL, CONTENT OR INFORMATION.

(d) Big O, in its sole discretion, will make the following services available to Franchisee, for
which additional fees may apply:

(1) Big O will provide Franchisee with periodic recommended retail pricing in
Franchisee’s general market territory. This does not encompass specific competitor pricing
in each location, but will generally focus on price competitive, regional retailers. Big O
will provide this information to Franchisee in an electronic format, so that Franchisee can
update its pricing files in Franchisee’s point of sale system. Franchisee will also have the
ability to change this retail pricing at Franchisee’s discretion.

(i1) Big O will make available its optional online learning management system for all
Stores. This site combines Big O and Industry specific courses which have been selected
by the Training Department. A fee may be imposed by Big O or the administrator of the
learning management system (as designated by Big O) if Franchisee elects to have access
to these courses.

The scope, process, procedure and timing of the services in this Section 7.02(d); the availability of
and charges for these services; and even the outright elimination of these services, will be
determined periodically by Big O in its sole discretion and, if established, will be described in the
Manual or other written documents.

(e) Big O, in its sole discretion, may provide other assistance from time to time under terms
and conditions and for fees and charges as established by Big O in its sole discretion from time to
time.

If Franchisee is in default of this Agreement for any reason (such as for failure to make payments
or maintain any standards or requirements stated within the Manual or otherwise), or any other agreement
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Franchisee has entered into with Big O, Big O may, at any time while that default remains uncured, suspend
Franchisee’s rights to receive any support services from Big O of any kind. Big O will provide Franchisee
prior notice of the suspension of services listing those services to be suspended.

8. FEES

8.01 Initial Franchise Fee. In consideration of the execution of this Agreement, Franchisee
agrees to pay Big O an initial franchise fee in the amount and at the times specified on the Summary Pages.
Except as described in Section 2.01 or Section 7.01(c) above, the initial franchise fee is not refundable.

8.02 Royalty Fee. After the Commencement Date (or Effective Date, if later than the
Commencement Date), Franchisee shall pay to Big O a monthly royalty fee equal to: (a) 2% of Gross Sales
to National Account Customers and Key Account Customers, (b) 2% of Gross Sales of Farm Class Tires,
(c) 2% of Excess Service Department Sales, and (d) the Adjusted Gross Sales Royalty Rate applied to the
Adjusted Gross Sales. Big O may designate in the Manual or otherwise in writing specific items and Gross
Sales on which no royalty fee is due, which may change from time to time. The Adjusted Gross Sales
Royalty Rate to be used for the balance of the initial calendar year after the Commencement Date (or
Effective Date, if later) is set forth in the Summary Pages. The royalty fee for each month must be received
by Big O no later than the Due Date in the following month.

8.03  National Marketing Fee. Franchisee shall pay to Big O a monthly contribution to the
National Marketing Program pursuant to Section 15.02(a) below.

8.04  Late Fees. If any fee or any other amount due under this Agreement, including payments
for Products and Services, is not received within ten (10) days after such payment is due, Franchisee shall
pay Big O interest equal to the lesser of the daily equivalent of eighteen percent (18%) per annum of such
overdue amount per year, or the highest rate then permitted by applicable law, for each day such amount is
past due. This interest rate shall apply as the post-judgment interest rate, regardless of the applicable
statutory rate, in the event of any legal actions related to this Agreement.

8.05  Taxes. If any federal, state, or local tax other than an income tax is due or imposed upon
the initial franchise fee or royalty fees paid by Franchisee to Big O which Big O cannot offset against taxes
it is required to pay under the laws of the United States or the state of its domicile, Franchisee agrees to
compensate Big O in the manner prescribed by Big O so that the net amount or net rate received by Big O
is no less than that which has been established by this Agreement.

8.06  Rebill Charge. Franchisee shall pay Big O the Rebill Charge on all tires purchased by
Franchisee under the Rebill Tires program.

8.07 Manual Processing Fee. If Franchisee fails to comply with any requirement that is
established by Big O designed to automate or expedite Big O’s administrative tasks, Franchisee shall pay
Big O an administrative fee in an amount to be established by Big O in its discretion, not to exceed $75 per
occurrence.

8.08  Noncompliance Service Charge. In the event that Franchisee fails to comply with any
obligation set forth in this Agreement or any mandatory standard or specification in the Manual or otherwise
established by Big O, Big O shall have the right upon written notice to Franchisee to impose a
noncompliance service charge (“Noncompliance Service Charge”). The Noncompliance Service Charge
shall be in an amount of $500.00 for each event of noncompliance by Franchisee. The Noncompliance
Service Charge is intended to compensate Big O for the administrative costs that it incurs in monitoring,
notifying, and following up with Franchisee in the event of noncompliance. The imposition of the
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Noncompliance Service Charge is in addition to any other rights or remedies that Big O may have in the
event of noncompliance by Franchisee including, without limitation, any right to declare a default or
terminate this Agreement as described in Article 19.

8.09  Allocation of Payments. Unless other written instructions accompany a specific payment,
all payments made by Franchisee pursuant to this Agreement shall be applied in such order as Big O may
designate from time to time. Big O shall comply with any written instructions for allocation specified by
Franchisee to the extent, in Big O’s opinion, it is reasonable to do so.

9. LICENSED MARKS

9.01 Licensed Marks. Franchisee expressly acknowledges that Big O is the sole and exclusive
licensor of the Licensed Marks. Franchisee shall not represent in any manner that Franchisee has acquired
any ownership rights in the Licensed Marks. Franchisee shall not use any of the Licensed Marks or any
marks, names, or indicia which are or may be confusingly similar in its own Entity or business name.
Franchisee further acknowledges and agrees that any and all goodwill associated with the Big O System
and identified by the Licensed Marks shall inure directly and exclusively to the benefit of Big O and that,
upon the expiration or termination of this Agreement for any reason, no monetary amount shall be assigned
as attributable to any goodwill associated with Franchisee’s use of Licensed Marks.

9.02  Limitations on Use. Franchisee understands and agrees that any use of the Licensed Marks
other than in accordance with the Manual or other than as expressly authorized by this Agreement, without
Big O’s prior written consent, is an infringement of Big O’s rights therein and that the right to use the
Licensed Marks granted herein does not extend beyond the termination or expiration of this Agreement.
Franchisee expressly covenants that, during the term of this Agreement and thereafter, Franchisee shall not,
directly or indirectly, commit any act of infringement or contest or aid others in infringing or contesting the
validity of Big O’s right to use, or Big O’s ownership of, the Licensed Marks or take any other action in
derogation thereof.

9.03 Infringement. Franchisee acknowledges Big O’s right to regulate the use of the Licensed
Marks and Trade Dress of the Big O System. Franchisee shall promptly notify Big O if it becomes aware
of any use or any attempt by any person or legal entity to use the Licensed Marks or Trade Dress of the Big
O System, any colorable variation thereof, or any other mark, name, or indicia in which Big O has or claims
a proprietary interest. Franchisee shall assist Big O, upon request and at Big O’s expense, in taking such
action, if any, as Big O may deem appropriate to halt such activities, but shall take no action nor incur any
expenses on Big O’s behalf without Big O’s prior written approval.

9.04  Franchisee’s Business Name. Franchisee further agrees and covenants (i) to operate and
advertise only under the name or names from time to time designated by Big O for use by similar Big O
System franchisees; (ii) to refrain from using the Licensed Marks to perform any activity or to incur any
obligation or indebtedness in such a manner as may, in a way, subject Big O to liability therefor; (iii) to
observe all laws with respect to the registration of trade names and assumed or fictitious names; (iv) to
include in any application for the above a statement that Franchisee’s use of the Licensed Marks is limited
by the terms of this Agreement, and to provide Big O with a copy of any such application and other
registration document(s); and (v) to observe such requirements with respect to trademark and service mark
registrations, copyright notices, and other notices as Big O may, from time to time, require.

9.05  Change of Licensed Marks. Subject to the requirements of Section 25 of this Agreement,
Big O reserves the right, in its sole discretion, to designate one or more new, modified, or replacement
Licensed Marks or trade names for use by franchisees and to require the use by Franchisee of any such new,
modified, or replacement Licensed Marks or trade names in addition to or in lieu of any previously
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designated Licensed Marks. Any expenses or costs associated with the use by Franchisee of any such new,
modified, or replacement Licensed Marks shall be the sole responsibility of Franchisee. Any expenses or
costs associated with a change from the name “Big O” to an unrelated name will be allocated between Big
O and the Franchisee in proportionate amounts to be determined by Big O and, if applicable in accordance
with Section 25 of this Agreement.

9.06  Franchisor’s Rights. Big O retains the right to, among others: (i) use, and license others to
use, the Licensed Marks and the Big O System for other Big O Stores or company-owned Stores; (ii) solicit,
sell to and service local, regional or national accounts wherever located; (iii) use the Licensed Marks and
the Big O System with other services or products, or in alternative channels of distribution, including the
Internet, without regard to location; and (iv) use and license the use of other proprietary marks or methods
which are not the same as or confusingly similar to the Licensed Marks, whether in alternative channels of
distribution or with the operation of any type of tire sales and service business, at any location, which may
be the same as, similar to or different from the business of a Big O Store. Big O may use or license these
rights on any terms and conditions it deems advisable, and without granting Franchisee any rights in them.

10. STANDARDS OF OPERATION

10.01 Standards of Operations. Big O shall establish and Franchisee shall maintain high standards
of quality, appearance and operation for the Franchised Business. For the purpose of enhancing the public
image and reputation of the businesses operating under the System and for the purpose of increasing the
demand for Products and Services provided by Franchisee and Big O, the parties agree as follows:

(a) Franchisee shall not open the Store for business until Big O has provided Franchisee with
written authorization to do so.

(b) Franchisee shall make such modifications and improvements to the Store and Premises as
required by Big O from time to time but may not make any modifications to the Store and Premises
without Big O’s prior approval.

(c) Franchisee shall comply in good faith with all published Big O System rules, regulations,
policies, and standards, including, without limitation, those contained in the Manual. Franchisee
shall operate and maintain the Franchised Business solely in accordance with high standards of
quality, appearance and operation for the Franchised Business, and in the manner and pursuant to
the standards prescribed herein, in the Manual and in other materials provided by Big O to
Franchisee, and shall make such modifications thereto as Big O may require.

(d) Franchisee shall at all times operate the Store diligently and in a manner, which is
consistent with sound business practices so as to maximize the revenues therefrom.

(e) Franchisee shall at all times maintain working capital and a net worth which is sufficient,
in Big O’s opinion, to enable Franchisee to fulfill properly all of Franchisee’s responsibilities under
this Agreement.

® Franchisee shall at all times maintain the Premises and its Store in the image of and
according to the standards of Big O as prescribed in the Manual. These standards and specifications
may include, but are not limited to the safety, maintenance, cleanliness, sanitation, function and
appearance of the Premises, the Store and the Store’s equipment and signs, as well as the
requirement that the employees of the Store shall be required to wear uniforms while employed at
the Store. Moreover, Franchisee agrees to cooperate with Big O at Franchisee’s expense, to the
extent building and site limitations permit, in the implementation of new programs, including those
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which may require the addition of new equipment or fixtures for the Store. In its sole discretion,
Big O may waive some or all of any of its franchisees’ obligations to comply with such programs.

(2) Prior to opening, Franchisee shall provide Big O with written certificates or documentary
evidence from an insurance company or companies that Franchisee has obtained the insurance
coverage prescribed by Section 21.

(h) If Franchisee maintains a customer list, such lists or parts thereof shall be disclosed to no
one other than Franchisee’s employees or Big O without Big O’s prior written consent.

(1) Big O will assign Franchisee to a Local Group and Franchisee must become a member of
that Local Group. Big O may, in its sole discretion, require Franchisee and the other franchisees in
the same marketing area (as determined by Big O) to form a Local Group, continue the Local Group
in operation and manage the Local Group in accordance with the standards and requirements
established by Big O from time to time. All Local Groups are required to comply with all applicable
laws. Franchisee shall be bound by any decisions the Local Group makes to the extent they are
approved by Big O and are consistent with the standards and within the guidelines prescribed or
approved by Big O, provided however, that (i) Franchisee shall not be subject to any agreement to
fix prices, or allocate customers or territories which would violate any applicable laws; and (ii)
Franchisee shall not be subject to any capital investment requirements or other standards
established by the Local Group which are inconsistent with this Agreement or which have not been
approved or prescribed by Big O. If Franchisee’s Local Group so requires, Franchisee must obtain
a bond in such minimum amounts and for such periods of time as reasonably determined by
Franchisee’s Local Group to ensure Franchisee’s timely payment of all amounts owed by
Franchisee to its Local Group.

) Franchisee shall use the Premises and the Store solely for the Franchised Business and for
no other purpose.

(k) In all communications with Big O’s representatives, Franchisee and its representatives
must conduct themselves in a dignified, respectful, courteous, and professional manner. No hostile,
threatening, or offensive statements or behavior toward any Big O representative is permitted.

Q) Franchisee acknowledges and agrees that certain associations between its Big O Store, the
Licensed Marks, and/or the Big O franchise system, on the one side, and a political (including a
political party or candidate), religious, social, cultural or similar group, member, cause, and/or
activities (collectively, a “Political or Social Cause”), on the other side, may result in adverse
publicity and other adverse impacts on the Licensed Marks and/or Big O franchise system with
certain segments of the public. As such, Franchisee agrees that it will not, without Big O’s prior
written consent, make any statement or take any other action (including posting signs) that could
be perceived as promoting, approving, disapproving, publicizing, or otherwise commenting on a
Political or Social Cause in any manner that is connected to or associated with the Big O Store, the
Licensed Marks, and/or the Big O franchise system.

10.02 Maximum Pricing and Minimum Advertised Pricing. From time to time Big O may

establish maximum pricing for certain Products and Services, for certain customers and/or for certain
situations. Franchisee shall adhere to such maximum pricing as so established by Big O, provided that
Franchisee shall not be required to sell Products and Services at or below any particular price if such a
requirement would be unlawful. Big O may also establish minimum advertised pricing for the advertising
of certain Products and Services, for certain customers and/or for certain situations. Franchisee shall adhere
to such minimum advertised pricing as so established by Big O, provided that Franchisee shall not be
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required to advertise Products and Services at or above any minimum price if such a requirement would be
unlawful. Any minimum advertised pricing established by Big O will only apply to the advertising of prices
and shall not restrict Franchisee with regard to the price at which it actually sells the Products and Services.

10.03 National Fleet Account and Key Account Customer Programs. Big O has established
national fleet account and Key Account Customer programs and policies, which it may revise, suspend and
reestablish from time to time in its sole discretion. The national fleet account programs and Key Account
Customer programs may include, but are not limited to: (a) Big O (or its designated provider) making
arrangements with National Account Customers and Key Account Customers to have Big O franchisees
provide Products and Services that are specified by Big O and accepted by National Account Customers
and Key Account Customers; (b) permitting designated buyers of the National Account Customers and Key
Account Customers to purchase specified Products and Services from Franchisee (and the other franchisees)
at prices not more than those negotiated by Big O and the National Account Customer and the Key Account
Customer; (c) central billing by Big O (or its designated provider) of National Account Customers and Key
Account Customers for such specified Products and Services; and/or (d) fees to be paid by franchisees for
administrative services (such as central billing) provided by Big O (or its designated provider) in connection
with the national fleet account programs and Key Account Customer programs. Franchisee agrees to
comply with the national fleet account policies and Key Account Customer policies and participate in the
national fleet account programs and Key Account Customer programs as established by Big O from time
to time. Such participation will include, among other things, paying the current fees for the services of Big
O and third parties related to the administration and services related to the national fleet account programs
and Key Account Customer programs, carrying the inventory, and making the services available as are
necessary to provide the specified Products and Services to National Account Customers and Key Account
Customers.

11. STORE MANAGEMENT

11.01 Store Management. Franchisee’s Store shall only be operated by the Operator or a Manager
employed by the Franchisee who are subject to approval by Big O. All initial and subsequent Operators and
Managers are also subject to approval by Big O. Franchisee will notify Big O of each initial and subsequent
Operator and Manager prior to his or her appointment to give Big O a reasonable opportunity to determine
whether Big O will exercise its right of approval or disapproval as to such Operator or Manager. Big O’s
approval, if required, will be conditioned upon the Operator’s or Manager’s successful completion of any
training required by Big O. Big O may waive some or all of its initial training requirements for Operators
or Managers who have already received such training as a result of their affiliation with another Store or
Big O franchisee or in other circumstances, in its sole discretion. If Franchisee or Franchisee’s Operator
has not already successfully completed such training, he/she shall be required to successfully complete the
training described in Section 7.01(c) above. Franchisee is solely responsible for recruiting, hiring, firing,
and supervising employees to operate the Store. The employees of the Store will be employees of
Franchisee. They are not employees or agents of Big O and Big O is not the joint employer of those persons.
Franchisee will have sole authority and control over the day-to-day operations of the Big O Store and its
employees and agents. Big O will have no right or obligation to direct Franchisee’s employees and agents
or to operate the Big O Store. It is Franchisee’s responsibility to determine compensation of employees and
agents, terms of employment, safety regulations, work assignments, work schedules, and working
conditions. Any information regarding any of those issues provided to Franchisee by Big O are mere
suggestions and Franchisee shall have the sole discretion to utilize such information or not. Franchisee is
solely responsible for implementing training and other programs for its employees related to the legal, safe,
and proper performance of their work, regardless of the fact that Big O may provide advice, suggestions,
and certain training programs as described in this Agreement. Any such advice, suggestions, and training
offered by Big O are provided to protect Big O’s brand and the Licensed Marks and not to control the day-
to-day operation of Franchisee’s Big O Store.
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11.02 Completion of Training by Operator or Manager. Franchisee’s Operator or Manager shall
complete, to Big O’s reasonable satisfaction, any and all training programs Big O may reasonably require
or provide at such time as Big O may reasonably prescribe. All training fees and all expenses incurred by
persons receiving such training, including, without limitation, costs of travel, room and board, as well as
wages of the person(s) receiving such training shall be borne by the Franchisee except as provided in
Section 7.01(c).

12. QUALITY CONTROL

12.01 Inspections. Franchisee hereby grants to Big O and its authorized agents the right to enter
the Premises during regular business hours:

(a) To conduct inspections and, upon Big O’s request, Franchisee agrees to render such
assistance as may reasonably be requested and to take such steps as may be necessary immediately
to correct any deficiencies in the operation of its Franchised Business pursuant to this Agreement
which are detected during such an inspection; and

(b) To remove from the Premises, certain samples of any Products and Services, supplies or
goods, in amounts reasonably necessary for testing or examination by Big O or an independent
laboratory, to determine whether such samples meet Big O’s then current standards and
specifications. Big O will grant Franchisee a credit equivalent to the cost of any approved Products
and Services or supplies damaged or removed by it.

13. MANUAL; NEW PROCESSES

13.01 Manual. To protect the reputation and goodwill of the businesses operating under the
System and to maintain high standards of operation under the Licensed Marks, Franchisee shall conduct
the Franchised Business strictly in accordance with the Manual, which Franchisee acknowledges belongs
solely to Big O. The Manual is designed to protect Big O’s reputation and the goodwill of the Licensed
Marks, it is not designed to control the day-to-day operations of Franchisee’s Big O Store.

13.02 Confidentiality of Information. Franchisee shall at all times use its best efforts to keep Big
O’s Information confidential and shall limit access to the Information to employees and independent
contractors of Franchisee on a need-to-know basis. Franchisee acknowledges that the unauthorized use or
disclosure of Big O’s Information will cause irreparable injury to Big O and that damages are not an
adequate remedy. Franchisee accordingly covenants that it shall not at any time, without Big O’s prior
written consent, disclose, use, permit the use thereof (except as may be required by applicable law or
authorized by this Agreement), copy, duplicate, record, transfer, transmit, or otherwise reproduce such
Information, in any form or by any means, in whole or in part, or otherwise make the same available to any
unauthorized person or source. Any and all Information, knowledge, and know-how not generally known
about the System and Big O’s Products and Services, standards, procedures, techniques, and such other
Information or material as Big O may designate as confidential shall be deemed confidential for purposes
of this Agreement, except Information which Franchisee can demonstrate was lawfully in Franchisee’s
possession prior to disclosure by Big O, or which legally is or has become a part of the public domain by
lawful publication or communication by others.

13.03 Revisions to Manual. Franchisee understands and acknowledges that subject to the
requirements of Section 25, Big O may, from time to time, revise the contents of the Manual to implement
new or different requirements for the operation of the Franchised Business, and Franchisee expressly agrees
to comply with all such changed requirements which are by their terms mandatory, provided, that such
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requirements apply in a reasonably nondiscriminatory manner to comparable Big O franchisees. The
implementation of such requirements may require the expenditure of reasonable sums of money by
Franchisee. Big O will not alter the basic rights and obligations of the parties arising under this Agreement
through changes to the Manual. The Manual and updates to the manual, may, in Big O’s sole discretion, be
delivered to Franchisee electronically via e-mail, online access, CD-ROM, Flash Drive or any other manner
in which data can be transferred electronically in a widely acceptable format.

13.04 Improvements to System. If Franchisee develops any concept, process, service, or
improvement in the operation or promotion of the Store, Big O may itself use or disclose it to other Big O
franchisees without any obligation to compensate Franchisee therefor. If the concept, process, service, or
improvement is adopted for use by the majority of Big O Stores, such concept, process, service, or
improvement shall become the property of Big O and Big O may itself use or disclose it to other Big O
franchisees without any obligation to compensate Franchisee therefor.

13.05 Consent to Communication. Franchisee expressly authorizes Big O and its suppliers to
contact Franchisee by e-mail, telephone, mail, or any other means related to any aspect of the Store,
authorized Products and Services, this Agreement, or the Big O system, for so long as this Agreement
remains in effect. Franchisee expressly authorizes Big O to disclose Franchisee’s contact information to
Big O’s approved and designated suppliers to enable such suppliers to contact Franchisee. Franchisee
acknowledges that these communications are necessary to facilitate and keep Franchisee updated regarding
the ongoing franchise relationship.

14. PRODUCTS AND SERVICES

14.01 Products and Services. Franchisee acknowledges that its principal interest in acquiring a
Big O Franchise is to sell Big O private brand tires and related merchandise and benefit from Big O’s
Products and Services selection, purchasing programs, including programs for the purchase of major brand
tires, and marketing expertise. The consuming public expects Big O Stores to offer the full line of Big O
Products and Services and advertised warranty services. Accordingly, Franchisee shall at all times have, in
stock and on the Premises, a complete representative line of Big O private brand tires, related merchandise,
and other Products and Services in such quantities as Big O may prescribe from time to time. Franchisee
agrees that from the date at the end of the one hundred eighty (180) day period from the Commencement
Date (or, if the Effective Date is more than one hundred eighty (180) days following the Commencement
Date, immediately from the Effective Date) for the rest of the calendar year after such date and for each
calendar year thereafter during the term (including renewal terms) of this Agreement, it will stock at least
the minimum number of tires designated by Big O, with a majority or other percentage (as designated by
Big O) of such inventory consisting of Big O brand tires, Big O exclusive tires, or other brand tires
periodically designated by Big O as exclusive to the Big O product screen. Big O may, from time to time,
change these requirements for its franchisees generally or for particular areas or circumstances. The prices
charged to Franchisee by Big O or other suppliers shall be established by Big O or the other suppliers,
respectively, from time to time, but the prices charged by Big O for Big O Program Products shall be subject
to Section 14.06.

14.02 Approval of Products and Services. Prior to commencing business at the Premises,
Franchisee shall stock the Store with Products and Services and supplies of such variety and in such
amounts as Big O may require. Franchisee may not offer or sell any product or service that has not been
selected, designated or approved in writing by Big O, and Franchisee may not sell any product or service
except in accordance with the conditions required by Big O. Big O is not obliged to approve any product,
service, or merchandise selected by the Franchisee. Franchisee may purchase Products and Services only
from Big O or sources approved by Big O. Big O will not give its approval of suppliers selected by the
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Franchisee which are not at the time listed in the Manual as approved by Big O for use by the Franchisee,
except in accordance with the following procedure:

(a) The Franchisee must submit a written request to Big O for approval of the supplier;

(b) The Franchisee must demonstrate to Big O the existence of a need for the product or service
and that the product or service does not conflict with Big O’s existing marketing program of
Products and Services;

(c) The supplier must demonstrate to Big O’s reasonable satisfaction, that it is able to supply
a commodity to the Franchisee meeting Big O’s specifications for such commodity and that it is
able to do so on a timely basis;

(d) The supplier must demonstrate to Big O’s reasonable satisfaction that the supplier is of
good standing in the business community with respect to its financial soundness and reliability of
its product and service;

(e) The supplier must agree to indemnify and hold Big O and the Franchisee harmless from
and against any claim or liability by reason of the supplier’s products, including without limitation,
defects in materials and workmanship and supplier must provide to Big O certificates or other
evidences of insurance coverage with coverage limits sufficient to cover the risks and an
endorsement reflecting that Big O and Franchisee are named as additional insureds under the
supplier’s insurance policies;

) Big O must be reasonably satisfied that the commodity is priced competitively; and

(2) Suppliers of tire products must meet the then current requirements under the TREAD Act.
Big O’s current practice is to notify the Franchisee of its approval or disapproval in writing as soon
as practicable. Big O may revoke its approval of an approved supplier at any time in its sole
discretion.

14.03 Inventory and Services. Franchisee shall at all times maintain an inventory of Products in

such amounts and of such variety as Big O may reasonably require, and shall offer all Services which Big
O may require.

14.04 Warranties and Guaranties.

(a) Franchisee agrees to issue and honor warranties and guarantees written on certain Products
and Services sold to consumers in accordance with the terms and procedures prescribed in the
Manual, including but not limited to the Big O Program Products Warranty. Any such warranty or
guaranty will be offered through all Big O Stores on a nondiscriminatory basis, subject to such
exceptions as determined by Big O from time to time (such as test programs). Only warranties or
guarantees sponsored or approved by Big O or its Affiliates may be offered or honored by
Franchisee (other than those required by law). Franchisee and Big O shall only honor warranties
and guaranties on Products and Services that have been sold to and returned by consumers in
accordance with the terms and procedures prescribed in the Manual. Franchisee agrees to honor
any and all warranties and guarantees sponsored or approved by Big O, regardless of where or by
whom they were issued. Franchisee shall make no charge to a customer for honoring such a
warranty or guaranty unless the charge is permitted by the express terms of the warranty or guaranty
or the then current Manual. Big O agrees not to change or alter any warranty or guaranty without
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giving Franchisee at least thirty (30) days prior written notice. Warranties or guarantees issued prior
to any such revocation or modification shall be honored according to their terms as interpreted in
the Manual.

(b) Big O will absorb Franchisee’s costs for (i) claims related to replacement due to road
hazards and/or workmanship and materials contemplated in the terms of the applicable Big O
Program Products Warranty for Big O I Tires in accordance with the terms and procedures
prescribed by the Manual; and (i) claims related to the prorated manufacturer’s workmanship and
material warranty for Big O II Tires and any other tires that are Big O Program Products in
accordance with the terms and procedures prescribed by the Manual (provided, however, that the
warranty costs so absorbed will be included in the Warranty Costs used to determine the Big O
Program Products Price). Franchisee will cover all other warranties.

(©) As part of the warranties and guarantees under this Section 14.04, Big O may from time to
time establish requirements to honor, offer, and/or otherwise participate in warranty programs for
products sold other than Big O Program Products. Specifically, Big O may require participation in
a single designated warranty program for those products, or the satisfaction of certain minimum
requirements for any warranty programs administered by Franchisee or by third parties. These
requirements may vary by location, including due to variations in state warranty laws. Franchisee
shall comply with any requirements applicable for its location. Franchisee acknowledges that these
requirements may include payments to Big O, its affiliates, and any third party administrator for
participation in the warranty programs, funding of the warranty programs, and other services related
to those warranty programs, which fees are subject to change from time to time upon notice from
Big O to Franchisee. Franchisee must comply with any applicable laws with regard to any
warranties and guaranties that it offers.

14.05 Open Account Financing. In its sole discretion, Big O may provide Franchisee with open
account financing for some or all of the Products and Services it sells Franchisee. Whether or not such
credit is offered, Franchisee will be required to execute a security agreement and comply with all other
requirements of Big O to secure Franchisee’s obligations to Big O under the Franchise Agreement and
perfect its security interest therein. If such credit is offered, Franchisee will be required to execute a credit
agreement and security agreement and comply with all other requirements of Big O to secure such payments
and perfect its security interest therein. Franchisee’s failure to comply with any credit terms set forth above
may cause Big O to terminate these credit terms or, where appropriate, Big O reserves the right to place
Franchisee on C.0O.D. as well as notifying the Franchisee of an event of default of this Agreement.

14.06 Purchase of Big O Program Products.

(a) Big O shall sell to Franchisee, and Franchisee shall purchase from Big O, Big O Program
Products in such quantities as ordered by Franchisee and accepted by Big O, at the Big O Program
Products Price.

(b) The Big O Program Products Price will be subject to audit in accordance with Big O’s
Manual as determined by Big O from time to time. Big O’s audit procedures in effect as of the date
of this Agreement are set forth in Schedule 10.

(c) If it is determined under Section 14.06(b) or otherwise that Big O has overcharged or
undercharged Franchisee in the determination of the Big O Program Products Prices, then the
Parties will make adjustments in accordance with Big O’s Manual as determined by Big O from
time to time. Big O’s adjustment procedures in effect as of the date of this Amendment are set forth
in Schedule 10. Franchisee’s sole remedy against Big O for any overcharge for Big O Program
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15.

Products will be a credit against amounts due to Big O and, in some circumstances, recovery of
expenses paid by Franchisee for a third party audit, all as provided in the Manual.

(d) The restrictions in this Section 14.06(d) apply to Big O Program Products that were
purchased by Franchisee at or for the account of the Store that is the subject of this Agreement or
that Franchisee purchased at the Big O Program Products Price. Franchisee shall not sell any such
Big O Program Products to any party, including other Big O Franchisees, on a wholesale basis, or
sell any such Big O Program Products at or for the account of (or otherwise transfer any such Big
O Program Products to) any other Big O Stores that are not Big O Business Format Units, or any
other non-Big O stores that are owned or operated, in whole or in part, by Franchisee pursuant to a
franchise agreement with any affiliate or parent of Big O. However, such sales or transfers may be
permitted in some circumstances and under certain conditions set forth in policies adopted by Big
O from time to time in its sole discretion. If Franchisee violates the restrictions in this Section
14.06(d), it must pay Big O an amount to remedy such violation, which amount will be determined
in accordance with policies adopted by Big O from time to time; this remedy and such payment
shall be in addition to any other remedies that Big O may have.

(e) Franchisee will generally not be eligible to participate in any promotional programs offered
by Big O.

ADVERTISING, MARKETING AND PROMOTIONAL PLANS

15.01 Grand Opening Advertising. Recognizing the value of standardized Advertising programs

to the furtherance of the goodwill and public image of the Big O System, within the first 12 months of
business, Franchisee is required to spend on Grand Opening Advertising, in addition to the required
amounts to be paid each month to Big O and/or the Local Group pursuant to Sections 15.02 and 15.03
below, the amount specified on the Summary Pages. The manner of the Grand Opening Advertising must
be approved in advance by Big O.

15.02 National Marketing Program. Big O has established a National Marketing Program which

Big O, in its sole discretion, may decide to terminate or suspend at any time. If Big O does terminate or
suspend the National Marketing Program, Big O, in its sole discretion, may re-establish it at any time. Big
O shall notify Franchisee as to the manner in which it shall function and the amount of contribution required
of Franchisee.

(a) Not later than the Due Date, Big O or its designee must have received from Franchisee
such amount as Big O shall designate, but not more than one percent (1%) of its previous month’s
Gross Sales (the “NMP Percentage Fee”) plus such amount per month charged per franchisee to
the Big O marketing fund by a third party who administers the National Auto Service Warranty for
Big O, as a contribution to the National Marketing Program which shall be maintained or approved
by Big O for Big O system-wide Advertising efforts. Big O shall limit any increase in Franchisee’s
NMP Percentage Fee from any amount then currently being charged to one-tenth of one percent
(0.1%) in any twelve (12) consecutive month period and an additional one-tenth of one percent
(0.1%) for each twelve (12) consecutive months thereafter until the one percent (1%) limitation is
reached. Such incremental increases shall not be cumulative so that if Big O fails to adopt an
additional incremental increase after any twelve (12) consecutive month period, the next one-tenth
of one percent (0.1%) incremental increase will not accrue until actually adopted by Big O and
shall constitute the maximum for the next consecutive twelve (12) months; provided, however, in
the event Big O shall determine, in its sole judgment and discretion, that a special Advertising
circumstance or opportunity is available to Big O and/or its franchisees, Big O may propose to the
Franchise Advisory Council a greater increase during any consecutive twelve (12) month period
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(up to one percent (1%) limit), and if a majority of the members of the Franchise Advisory Council
agree to such increase, it shall be implemented by Big O, notwithstanding Big O’s limitation as to
the phasing in of any increases.

(b) Big O shall, following consultation with the Franchise Advisory Council, direct all system-
wide Advertising efforts which are provided through the National Marketing Program with Big O
retaining sole discretion over the concepts, materials, and media used therein. All National
Marketing Program contributions paid by Franchisee and other similarly situated Big O System
franchisees to Big O shall be part of the National Marketing Program.

(c) In particular, the National Marketing Program may be used for production of commercial
print, radio, television, or internet advertising, direct response literature, brochures, collateral
material advertising, surveys of advertising effectiveness, fees or expenses for any advertising
agency, other advertising or public relations expenditures and general efforts to promote the Big O
brand and system, such as web site development, digital marketing, digital advertising, customer
relationship management, call management, social media, store rating programs, research, retail
selling system development and administration of the National Auto Service Warranty. Franchisee
understands and acknowledges that the National Marketing Program is intended to maximize
general public recognition and acceptance of the Licensed Marks and for other benefits for the
System and that Big O undertakes no obligation in administering the National Marketing Program
to insure that any particular franchisee benefits directly or pro rata from the national Advertising.
Franchisee agrees that the National Marketing Program may be used to meet any and all costs
incident to such Advertising; provided that no part thereof shall be used by Big O to defray its
general operating expenses other than (i) those reasonably allocable to such Advertising, or (ii)
other activities reasonably related to the administration or direction of the National Marketing
Program and its related programs. At Big O’s discretion, from time to time, Big O may advance
funds to the National Marketing Program to cover expenditures of the National Marketing Program.
At Big O’s election, it may recover any funds so advanced from future franchisee contributions and
Big O may adjust future expenditures as may be necessary to make funds available for its recovery.

(d) Any part of the National Marketing Program contributions paid to Big O, but not spent by
Big O during Big O’s fiscal year, which Big O may change in its sole discretion, shall remain in
the National Marketing Program. Any taxes imposed on the National Marketing Program shall be
paid from the National Marketing Program. No refund of contributions to the National Marketing
Program shall be due Franchisee upon termination or nonrenewal of this Agreement.

(e) The Franchise Advisory Council shall have the right to review all expenditures of the
National Marketing Program on a regular basis.

15.03 Local Fund.

(a) Franchisee shall also contribute by the Due Date a minimum of four percent (4%) of its
Store’s Gross Sales for the previous month to Big O or as directed by Big O; provided, however,
that such contributions may be reduced periodically at times, in circumstances and on conditions
set forth in policies adopted by Big O from time to time in its sole discretion. If a Local Fund has
been established by a Local Group in Franchisee’s marketing area, Big O may, in its discretion,
direct that all or any part of that contribution be (i) paid to the Local Fund formed by the Local
Group for the purpose of local Advertising and operated pursuant to such structure and guidelines
as Big O may prescribe or approve or (ii) paid to Big O, which may include all or some of such
payment in a Local Fund administered by it or may forward all or some of such payment to the
Local Fund formed by the Local Group. From time to time, the Local Group may agree to increase
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the amount Franchisee is required to spend for Advertising (by contributions to the Local Fund or
otherwise), but, subject to the terms of certain documents already effective on this Agreement’s
Effective Date. The Local Group may not reduce this required expenditure below the four percent
(4%) minimum, unless directed to do so by Big O, and such four percent (4%) may be subject to
limitations and reductions as stated in Section 15.03(b).

(b) Under Big O’s current policies, for the Store subject to this Agreement:

(1) the Local Fund contribution rate on sales to National Account Customers and Key
Account Customers approved by Big O and/or on sales of Farm Class Tires may be set as low as
2%.

(i1) starting on the first January 1 after the date of the Agreement (or starting on such other
date as approved by Big O), advertising contributions to its Local Fund are capped for each calendar
year at 4% (or such lower amount equal to the required Local Fund contribution then in effect) of
the greater of 2.7 million dollars or twice an approximation of the system-wide average Store sales
for each prior 12 month period ending October 31 of each year. For example, if the System-wide
average Store sales for a given year are $1,500,000, and the then effective Local Fund minimum
contribution percentage is 4%, the maximum contribution per Store would be $120,000 (2 X
$1,500,000 = $3,000,000; X 4% = $120,000). The approximation of the system-wide average Store
sales for each 12 month period will be calculated in accordance with policies periodically
established by Big O in its discretion and will be communicated by Big O no later than December
31 of that year. The cap on advertising contributions referred to herein may be reduced periodically
at times, in circumstances and on conditions set forth in policies adopted by Big O from time to
time in its sole discretion.

(iii) As of the date of this Agreement, the minimum amount has temporarily been reduced
to 3.6% of Gross Sales to partially offset the increases to the NMP Percentage Fee based on certain
marketing programs which may be changed or terminated in the future in Big O’s discretion after
consultation with the FAC.

(©) Some Local Groups may offer other services such as insurance, information technology,
and accounting services, and may charge additional amounts for these services.

(d) Franchisee agrees to be bound by the decisions of Big O (or its designee) and its Local
Group, if one has been established in Franchisee’s marketing area, pertaining to local Advertising,
provided such decisions have been approved by Big O and do not violate any applicable laws.

(e) Franchisee understands and acknowledges that the Local Fund to which it contributes will
generally be used for Advertising in local areas or regions where Big O Stores are located, but Big
O undertakes no obligation with regard to any Local Funds administered by it or by any Local
Group to insure that all or any portion of the Local Funds are used in the local area or region of the
Store location identified in the Summary Pages or to insure that any particular franchisee benefits
directly or pro rata from the expenditures by the Local Fund. The Local Funds may be used to meet
any and all costs incident to the Advertising it supports; provided that, as to Local Funds
administered by Big O, no part thereof shall be used by Big O to defray its general operating
expenses other than (i) those reasonably allocable to such Advertising, or (ii) other activities
reasonably related to the administration or direction of the Local Funds and related programs. No
refund of contributions to the Local Fund shall be due Franchisee upon termination or nonrenewal
of this Agreement. Any part of the Local Fund contributions not spent by Big O or a Local Group
during its fiscal year, shall remain in the Local Fund. Any taxes imposed on the Local Fund shall
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be paid from the Local Fund. Big O retains the discretion to take such action or refrain from taking
action as it deems appropriate to enforce the obligation of Franchisee to contribute to a Local Fund
as provided in this Agreement and to enforce or refrain from enforcing the obligation of other
franchisee to contribute to Local Funds as provided in their franchise agreements with Big O, but
Big O has no obligation to Franchisee to enforce payments or contributions (in whole or in part) by
other franchisees.

15.04 Other Required Advertising. Franchisee will purchase and use other advertising or
marketing materials as designated by Big O from time to time in the Manual.

15.05 Approval of Advertising. Franchisee or the Local Group shall submit (through the mail,
return receipt requested or an e-mail address designated by Big O, from time to time) to Big O for its prior
written approval, samples of all marketing materials and advertising to be used by Franchisee that have not
been prepared or previously approved in all respects by Big O or its designated agents, such approval by
Big O shall not be unreasonably withheld. Franchisee shall submit tear sheets, receipts, and other evidence
of such Advertising in the manner prescribed by Big O. Franchisee will not be required to submit to Big O
copies of any proposed Advertising which has been adopted for use by the Local Group and which was
previously approved by Big O for use by the Local Group. Franchisee shall not set up, maintain or utilize
an Internet website or home page to sell Products and Services nor cause or allow the Licensed Marks, or
any of them, to be used or displayed, in whole or in part, as an Internet domain name or on or in connection
with any Internet website or home page without Big O’s express prior written consent (which Big O may
grant or withhold in its sole discretion), and then only in such manner and in accordance with such
procedures, standards and specifications as Big O establishes from time to time.

15.06 CRM Program. Franchisee must participate in a customer relationship management
program (“CRM Program”) under which Big O or its approved supplier will send a number of postcards
and other communications such as e-mails and text messages each month to certain categories of customers,
which number may vary based on factors including Store performance and sales or other criteria Big O or
the supplier designate, and which may change from time to time. Although Big O will not directly charge
Franchisee a fee for this service, this service will be paid for in part by the National Marketing Program
and in part from contributions from Big O. The CRM Program may be modified or discontinued at any time
in Big O’s sole discretion.

Nothing contained herein shall be construed to limit or otherwise restrict Big O’s ability to make
additional increases or decreases to Franchisee’s contribution requirements to the Local Fund or National
Marketing Program provided such requirements are implemented in accordance with the requirements
contained in the Franchise Agreement.

15.07 Digital Marketing Program. Big O currently has a digital marketing and search engine
optimization/marketing program (“Digital Marketing Program’). Franchisee must participate in and
comply with the terms of the Digital Marketing Program, unless Big O agrees otherwise. The cost of
operation of the Digital Marketing Program may be paid by the National Marketing Program.

16. STATEMENTS AND RECORDS
16.01 Invoices. Every sale of Products and Services from the Franchisee’s Store shall be
accurately recorded on a consecutively numbered invoice or in such other format as Big O may reasonably

approve. All invoices, whether voided or used, shall be accounted for by Franchisee.

16.02  Audit. Throughout the term of this Agreement and for two (2) years thereafter, Franchisee
shall maintain for not less than three (3) years original, full, and complete records, accounts, books, data,
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licenses, and contracts which shall accurately reflect all particulars relating to the Franchised Business and
such other statistical and other information or records as Big O may require. Big O or its designated agent
shall have the right to examine and audit such records, accounts, books, and data, or any other records,
accounts, books, and data of Franchisee or any party affiliated with Franchisee, including but not limited
to Franchisee’s Operator, Manager, owners, guarantors, officers, directors, or other representatives, any
immediate family members of Franchisee or of such affiliated parties, or any companies or entities
associated with Franchisee or such affiliated parties, that Big O in its sole discretion determines may be
relevant in determining the business results of Franchisee’s Franchised Business; such as verifying that
Franchisee has paid all fees owed to Big O based on Franchisee’s revenues. Examinations and audits
conducted at the Store Location may take place without prior notice, during normal business hours or at
reasonable times. Big O may also require at any time the records from Franchisee or its affiliated parties to
be sent to Big O’s offices or another location to permit the inspection or audit of such records to be
conducted at Big O’s place of business or the other location. If Big O notifies Franchisee that documents
are to be sent to a location other than the Store Location for the purpose of conducting an inspection or
audit at that location, Franchisee shall provide the requested documents to Big O within the time period set
forth in Big O’s notice. Big O may require that such documents be transmitted to Big O electronically in a
manner determined by Big O, in its sole discretion. Franchisee will be responsible for any expenses
associated with collecting and delivering any documents requested by Big O for its inspection or audit. All
documents provided for Big O’s inspection or audit must be certified by Franchisee and the appropriate
affiliated party, if applicable, as true, complete and correct. Big O may audit and inspect documents
covering a period beginning with the date on which Franchisee first acquired its Franchised Business and
ending on the date such audit is concluded. Inspections and audits may be conducted following the
termination of this Agreement for any reason. If Franchisee has understated any amount due Big O or any
Local Group or Local Fund, it shall tender payment of the amount due not later than ten (10) days following
receipt of the auditor’s report, plus interest calculated at a rate which is the lower of eighteen percent (18%)
per annum or the highest rate permitted by law. This interest rate shall apply as the post-judgment interest
rate, regardless of the applicable statutory rate, in the event of any legal actions related to this Agreement.
In addition, if any such examination or audit discloses that Franchisee has understated its Store’s Gross
Sales by more than two percent (2%) or if Franchisee obstructs or otherwise fails to cooperate with Big O’s
examination or audit, Franchisee shall also be obliged to reimburse Big O for the cost and expense of such
examination or audit. If Franchisee has overpaid Big O or such Local Group or Local Fund, such amount
will be credited to Franchisee against monthly royalty fees or advertising or marketing contributions due to
Big O, the Local Group or the Local Fund beginning with the month following receipt of the auditor’s
report and continuing until the credit is exhausted.

16.03 Monthly Reports. On or before each Due Date, Franchisee shall mail to Big O, together
with its payments of royalty fees and advertising or marketing contributions, monthly reports on forms
prescribed from time to time by Big O, stating the fees or contributions due to Big O on account of Gross
Sales for the prior month, copies of all sales tax receipts or returns and such other information as Big O
may require, all signed and certified as true and correct by Franchisee or Franchisee’s Operator. Big O
reserves the right to require such reporting and payments to be performed and submitted to Big O
electronically. Big O may modify the Due Date applicable for any reports or fees upon notice to Franchisee.

16.04 Financial Statements. Franchisee shall deliver to Big O, no later than forty-five (45) days
from the end of each of Franchisee’s fiscal quarters, an unaudited profit and loss statement covering the
Franchised Business for such quarter and a balance sheet of the Franchised Business as of the end of such
quarter, all of which shall be certified by Franchisee as true and correct. All such statements shall be
prepared in a format that has been prescribed or approved by Big O from time to time. If Franchisee
breaches the foregoing requirements of this Section 16.04, Big O may, in its sole discretion, perform an
operational audit of the Franchisee’s Store for each period for which Franchisee failed to comply on a timely
basis and failed to cure each breach after thirty (30) days’ notice and Franchisee shall be obligated to
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reimburse Big O for the cost and expenses of such audit. In addition, Franchisee, as well as any guarantor(s)
of this Agreement, shall, within thirty (30) days after request from Big O, deliver to Big O a financial
statement, certified as correct and current, in a form which is satisfactory to Big O and which fairly
represents the total assets and liabilities of Franchisee and any such guarantor(s). Big O reserves the right,
in its sole discretion, to require Franchisee to deliver, on a monthly basis, unaudited profit and loss
statements covering the Franchised Business for each month, and a balance sheet of the Franchised Business
as of the end of each month.

16.05 Financial Performance Data. Franchisee shall submit to Big O current financial statements
and other reports as Big O may request to evaluate or compile research and performance data on any
operational aspect of its Franchised Business. Big O may also pull this data from other reports and
information provided by Franchisee hereunder. Franchisee authorizes Big O to utilize this information to
prepare a financial performance representation, to release this information as necessary to substantiate any
financial performance representation made by Big O, to share such information in summary form as Big O
deems necessary or desirable to share with other franchisees at any annual convention or other franchise
business meetings, or in any other manner and with any other parties that Big O deems appropriate without
obtaining any further written consent of Franchisee. All financial information transmitted by Franchisee to
Big O pursuant to this Agreement shall be owned by Big O, with no duty on the part of Big O to account
to Franchisee with respect to the use and exploitation of the same. Big O will not identify Franchisee as the
source of the data, except (i) if Franchisee’s Big O Store is being sold, in which case Big O may disclose
the data to a prospective purchaser of the Store with Franchisee’s identification disclosed or if required to
enforce any provision of this Agreement, or (ii) Big O may disclose any such information and identify
Franchisee to potential purchasers (and their employees, agents and representatives) of Big O or its parents,
subsidiaries, affiliates in connection with the sale or transfer of any of Big O or its parents, subsidiaries, or
affiliates’ equity interests or assets or any merger, reorganization or similar restructuring of the Big O
business.

16.06 Management Systems. Franchisee will implement, maintain and use any Management
Systems required by Big O. If Franchisee is required to or does implement a Management System:

(a) Franchisee will replace the Management Systems and replace and/or upgrade hardware
and other equipment and software of its Management Systems from time to time if required
by Big O and/or in accordance with specifications promulgated by hardware and software
licensors from time to time. Replacement equipment must be purchased only from Big O
or a supplier approved by Big O.

(b) Franchisee will comply with all policies concerning the Management Systems
established by Big O from time to time in its sole discretion, including but not limited to
arranging for off-site backup of all data at Franchisee’s sole cost and expense.

Notwithstanding the foregoing, if Big O requires implementation of any new Management System more
frequently than once in two (2) years, Big O will be responsible for paying the costs of updating the
software, software installation, and conducting any training we agree to provide for the new Management
System. In that case, Franchisee shall remain solely responsible for all other costs related to the new
Management System, including but not limited to the costs of the hardware and all transportation, lodging,
and living expenses and wages for Franchisee’s representatives to attend the training for the Management
System.

16.07 Retail Accounting Center. Franchisee may be required, in Big O’s sole discretion, to use a
Retail Accounting Center operated by Big O or an independent third party or operating within the
Franchisee’s Local Group, as Big O may designate in its discretion for the generation of financial statements
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and/or for providing accounting, payroll and/or related services. If the Franchisee utilizes the services of a
Retail Accounting Center, Franchisee will be required to provide sufficient financial information to a Retail
Accounting Center to enable that center to prepare on an accurate and timely basis the financial statements
that the Franchisee is required to deliver to Big O. Franchisee authorizes the Retail Accounting Centers to
deliver such financial statements directly to Big O. Franchisee shall be responsible for and pay on a timely
basis the fees charged by the Retail Accounting Centers.

16.08 Collection of Information from Third Parties. Franchisee authorizes Big O to collect
information regarding the Big O Store operations and activities from any third party supplier or any other
third party for any purpose of Big O, including but not limited to determining Franchisee’s compliance with
this Agreement and the Manual, collecting financial performance or expenditure information relevant to
the franchise system, or monitoring supplier performance. Franchisee agrees that any such supplier or third
party may accept this provision as authorization by Franchisee for Big O to access such information.

17. COVENANTS

17.01 Noncompetition During Term. Except for any businesses already operating and identified
on the Summary Pages, during the term of this Agreement, Franchisee its Owners, officers, directors, and
any guarantor(s) hereof covenant, individually, not to engage in or open any business, at any location, other
than as a Franchisee of the Big O System, or as a franchisee of any affiliate or parent of Big O, or their
subsidiaries, which offers or sells tires, wheels, automotive services, or other products or services which
compete with Big O Products and Services. The purpose of this covenant is to encourage Franchisee and
any guarantor(s) hereof to use their best efforts to promote the Big O System, its Products and Services, to
protect its Information and trade secrets, and to generate a successful business at the Store.

17.02 Confidentiality. During the term of this Agreement and thereafter, Franchisee covenants
not to communicate either directly or indirectly, divulge or provide access to or use for its benefit or the
benefit of any other person or legal entity (including non-Big O stores and their employees and owners that
are owned or operated, in whole or in part, by Franchisee pursuant to a franchise agreement or similar
agreement with any affiliate or parent of Big O), any trade secrets which are proprietary to Big O or any
Information, knowledge, or know-how deemed confidential under Section 13 hereof, except as expressly
authorized by Big O. The protection granted hereunder shall be in addition to and not in lieu of all other
protections for such trade secrets and confidential Information as may otherwise be afforded in law or in
equity.

17.03 No Interference with Business. Franchisee agrees that during the term of this Agreement
that it shall not divert or attempt to divert any business of or any actual customers of the Big O System to
any competitive business, by direct or indirect inducement or otherwise.

17.04 Post Termination Covenant Not to Compete. If Franchisee terminates this Agreement other
than in a manner prescribed by Section 19.04, if this Agreement is terminated pursuant to Section 18.05(d),
or if this Agreement is terminated for “good cause” as defined in Section 19.01, Franchisee, its Owners,
officers, directors, and guarantors covenant that they shall not directly or indirectly, for a period of two (2)
years after the Termination Date of this Agreement, engage in any business, other than as a Franchisee of
the Big O System, or as a franchisee of any affiliate or parent of Big O, or their subsidiaries, which offers
or sells tires, wheels, automotive services, or other products or services which compete with Big O Products
and Services within a ten (10) mile radius of the Premises or within a ten (10) mile radius of any other Big
O Store which was operational or under construction on the Termination Date. If a former Franchisee or
guarantor commits a breach of this Section 17.04, the two year period shall start on the date that the former
Franchisee or guarantor is enjoined from competing or stops competing, whichever is later.
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17.05 Survivability of Covenants. The parties agree that each of the foregoing covenants shall be
construed as independent of any other covenant or provision of this Agreement. If all or any portion of a
covenant in this Section 17 is held unenforceable by a court or agency having valid jurisdiction in an
unappealed final decision to which Big O is a party, Franchisee expressly agrees to be bound by any lesser
covenant imposing the maximum duty permitted by law that is subsumed within the terms of the covenant,
as if the resulting covenant were separately stated in and made a part of this Section 17. Franchisee further
expressly agrees that the existence of any claim it may have against Big O, whether or not arising from this
Agreement, shall not constitute a defense to the enforcement by Big O of the covenants in this Section 17.
The covenants in this Section 17 shall survive the Termination Date or Expiration Date of this Agreement.

17.06 Modification of Covenants. Franchisee understands and acknowledges that Big O shall
have the right, in its sole discretion, to reduce the scope of any covenant set forth in this Section 17 or any
portion hereof, without Franchisee’s consent, effective immediately upon receipt by Franchisee of written
notice thereof; and Franchisee agrees that it shall comply immediately with any covenant as so modified.

17.07 Anti-Terrorism Laws. Franchisee and each Owner represents, warrants and covenants that,
at all times during the term of this Agreement, neither Franchisee, the Operator nor any executive officer
of Franchisee will violate any law prohibiting money laundering or the aid or support of anyone who
conspires to commit acts of terror against any person, entity or government, including acts prohibited by
the U.S. Patriot Act or U.S. Executive Order 13224. Franchisee shall immediately notify Big O in writing
of any event or circumstance that might render any of the foregoing representations and warranties false,
inaccurate or misleading.

17.08 Tire Industry Association. Franchisee hereby authorizes Big O (or any officer of Big O
designated by Big O) to vote (by means of a vote, consent or otherwise) at all meetings of the Tire Industry
Association and in regard to all resolutions and other matters of the Tire Industry Association voted on or
to be voted on by members of the Tire Industry Association.

18. TRANSFER AND ASSIGNMENT

18.01 Assignment by Big O. This Agreement and all rights and duties hereunder may be freely
assigned or transferred by Big O and shall be binding upon and inure to the benefit of Big O’s successors
and assigns.

18.02 Right of First Refusal. Because Big O or someone known to Big O may be interested in
purchasing Franchisee’s Franchised Business, the Premises, or an interest in either, if Franchisee decides
to make a Transfer, Franchisee agrees to offer in writing to make the Transfer to Big O, and describe the
terms under which Franchisee offers to make such a Transfer and provide a copy of the actual offer or letter
of intent that contains such terms to Big O. If Big O has not offered to purchase what the Franchisee has
offered to Transfer to Big O within thirty (30) days after Big O receives the notice from Franchisee,
Franchisee may then offer to make the Transfer to third parties on the same or not more favorable terms
and conditions as were offered to Big O. If Franchisee does not consummate, in accordance with the terms
offered to Big O, the Transfer within six (6) months after Franchisee gives notice of the Transfer to Big O,
Franchisee shall not make the Transfer without again first offering to make the Transfer to Big O. In the
event that the offer to purchase the Franchised Business hereunder, Premises hereunder, or an interest in
either, also includes the purchase of one or more other businesses, properties, or assets, the right of first
refusal in this paragraph shall apply with respect to the Franchised Business and/or Premises hereunder, but
the value attributable to the Franchised Business and/or Premises hereunder for the purposes of this right
of first refusal shall be agreed upon by the parties in good faith based on the respective fair market values
of the various properties and assets involved and the total price or consideration being offered for all of the
properties and assets. If the parties cannot agree on such fair market values, the dispute shall be submitted
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to arbitration with the American Arbitration Association (“AAA”) in the AAA office nearest the Premises
before a single arbitrator.

18.03 Transfer Legend. Franchisee understands and acknowledges that the rights and duties set
forth in this Agreement are personal to Franchisee and that Big O has granted the Franchise in reliance on
Franchisee’s personal background, business skills, experience, and financial capacity. It is important to Big
O that Franchisee be known to Big O and always meet Big O’s standards and requirements. Accordingly,
neither Franchisee nor any Owner shall be permitted or have the power, without the prior written consent
of Big O, to make any Transfer. To assure compliance by Franchisee with the transfer restrictions contained
in this Section 18, all share or stock certificates of Franchisee, or other evidence of ownership in a
Franchisee which is an Entity, shall at all times contain a legend sufficient under applicable law to constitute
notice of the restrictions on such stock, or other said evidence of ownership, contained in this Agreement
and to allow such restrictions to be enforceable. Such legend shall appear in substantially the following
form:

The sale, transfer, pledge, or hypothecation of this [stock] is restricted pursuant to the terms
of Section 18 of a Franchise Agreement dated between Big O Tires, LLC, and the issuer
of these [shares].

Any Transfer that does not comply with the terms of this Section 18 shall be null and void.

18.04 Pre-Conditions to Franchisee’s Assignment. If Franchisee or any Owner desires to make a
Transfer, such person or Entity must comply with the following terms, conditions, and procedures to
effectuate a valid Transfer:

(a) If any proposed assignment of any rights under this Agreement, or if any other Transfer
would in the reasonable opinion of Big O result in a Change of Control:

6))] The transferee must apply for a Big O franchise and must meet all of Big O’s then
current standards and requirements for becoming a Big O franchisee, which standards and
requirements need not be written and which standards may vary with the circumstances
(such as past or anticipated sales volume or real estate value of a particular Store).

(i1) The transferee or Franchisee shall, at Big O’s election, execute the then current
form of Franchise Agreement generally being offered to franchisees in the State in which
the Big O Store is located. Such agreement shall generally provide for a new term equal to
the term of the standard Big O franchise agreement then being offered, and may include,
among other matters, a different fee structure, increased fees, different terms and
conditions, a modified Trade Area and different purchase requirements;

(iii) The transferee, Franchisee, and Big O shall execute an Agreement and Consent to
Assignment of Big O Tires Store in the form then in use by Big O;

(iv) Notwithstanding the foregoing, Big O or its assignee may, within thirty (30) days
after receipt of notice as provided in Section 18.04(b)(i), below, elect the Option to
purchase the interest being offered by Franchisee or any Owner at the same terms,
conditions and fees set forth in such notice; and

v) The transferee or Franchisee shall, at Big O’s election, have obtained prior to the

Transfer a surety bond or letter of credit in an amount specified by Big O or a Local Group
designated by Big O from time to time for each Big O Store of Franchisee issued by a
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(b)

surety company or bank reasonably acceptable to Big O in favor of Big O or, at Big O’s
election, to the Local Group, which surety bond or letter of credit may not be revoked,
terminated or modified until two years (or such other time period as designated by Big O
from time to time) after the date of the Transfer. Such bond or letter of credit shall be
payable to the order of Big O or the Local Group, as the case may be, for any nonpayment
by the transferee or Franchisee of contributions due to the National Marketing Program or
the Local Fund pursuant to the Franchise Agreement to which the transferee or Franchisee
is a party; or

Regardless of the degree of control which would be affected by a proposed Transfer:

6)] Franchisee shall first notify Big O in writing of any bona fide proposed Transfer
and set forth a complete description of all terms, conditions and fees of the proposed
Transfer in the manner prescribed by Big O, including the name, address, financial
qualifications, and previous five (5) years business experience of the prospective transferee
and its owners, officers, directors, partners, members and management, in the case of an
Entity;

(i1) If Big O or its assignee fails to exercise the Option to purchase the interest as
provided in Section 18.04(a)(iv) or if the Option right is not available to Big O due to a
transfer of less than fifty percent (50%) of Franchisee’s ownership, Franchisee shall be
required to obtain Big O’s approval of the proposed Transfer and the proposed transferee.
Big O shall, within thirty (30) days after receipt of the notice as provided in Section
18.04(b)(i), above, notify Franchisee in writing of its approval or disapproval of the
prospective Transfer and transferee. Big O’s approval will be granted only if the
prospective transferee, its Owners, and/or Operator: (a) meets Big O’s then current
standards for new franchisees, which standards need not be in writing and which standards
may vary with the circumstances (such as past or anticipated sales volume or real estate
value of a particular Store); (b) demonstrates to Big O’s satisfaction that it or its Operator
meets Big O’s managerial, business, and technical standards; (c) possesses a good moral
character, business reputation, and satisfactory credit rating; and (d) has the aptitude,
ability, and financial capacity to operate the Franchised Business (as may be evidenced by
prior related business experience or otherwise). Big O also reserves the right to disapprove
a Transfer or a particular transferee where such Transfer or transferee would result in Big
O having any material increased risk, burden, chance of not obtaining performance of all
the provisions of this Agreement or chance of not obtaining financial performance as good
as that achieved by the Franchised Business prior to the prospective Transfer. Big O also
reserves the right to disallow a transfer of the Premises (without a transfer of the Franchised
Business) to a person who would operate a business from the Premises which sells or offers
for sale products or services which are the same as or similar to those offered for sale
through the Franchised Business. Big O also reserves the right to seek to negotiate a general
release of Big O as part of its approval of the proposed Transfer;

(i)  If Big O approves the proposed transferee, Franchisee or the Owner may transfer
the interest to the proposed transferee at a price and under terms and conditions which are
not more favorable to the transferee than the terms offered to Big O. Big O’s approval is
conditioned upon the proposed transferee or its Operator having completed (to the
satisfaction of Big O) the training program then currently required of Big O franchisees or
Operators, and, in some circumstances (such as high past sales volume) additional training
as required by Big O from time to time;
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(iv) Prior to the consummation of any such Transfer, Franchisee shall pay all amounts
due to Big O and cure all other breaches of this Agreement and any other agreement or
loan document it may have with Big O;

v) Big O will, as a condition of any Transfer involving an assignment of this
Agreement or a Change in Control, require Franchisee or transferee to pay a transfer fee
(but no initial franchise fee). The transfer fee will be as set by Big O from time to time (and
is currently $5,000). Franchisee acknowledges that such a transfer fee is appropriate as
necessary to reimburse Big O for any expenses which may be incurred in its review,
analysis, and preparation of any documentation relating to the Transfer, including legal and
accounting fees, and additional assistance as may be requested by the Franchisee related to
the Franchisee’s resale of the Store but is not determined by the actual amount of such
expenses and costs. In addition, if the transferee requires training, Franchisee or the
transferee will also be charged a training fee of up to five thousand five hundred dollars
($5,500) for one person plus, in Big O’s discretion, a reasonable additional training fee if
additional training is required as described in Section 18.04(b)(iii), plus additional training
fees shall apply for additional trainees. The transferee shall be responsible for all
transportation, lodging and living expenses (other than lodging expenses for the first
trainee) incurred by the transferee’s trainees while attending the training. Big O shall be
the sole arbiter of whether a Change in Control occurred as a result of a single Transfer or
a group of Transfers. For any Transfer not involving an assignment of this Agreement or
a Change of Control, Big O will, as a condition of any such Transfer, require the Franchisee
or the transferee to pay a transfer fee (but no initial franchise fee) equal to Big O’s expenses
that it incurs in its review, analysis and preparation of any documentation relating to the
Transfer, including legal and accounting fees and additional assistance as may be requested
by the Franchisee related to the resale of the Store, but not more than one thousand five
hundred dollars ($1,500). Big O shall be the sole arbiter of whether a Change in Control
will occur as a result of a single Transfer or a group of Transfers;

(vi) Big O may require the transferor and its Owners and guarantors to guarantee the
obligations of Transferee under this Agreement or under any new Franchise Agreement
entered into between transferee and Big O;

(vil)  Prior to approving a Transfer involving a Change in Control, Big O may inspect
Franchisee’s Store and as a result of such inspection, Big O may prepare a “Punch List”
setting forth the necessary repairs, maintenance, or other upgrading of the Store which will
become a condition of Big O’s approval of the Transfer;

(viii)  Ifthe Franchisee, based on an applicable incentive program offered by Big O, paid
less than the standard initial franchise fee (that is, the initial franchise fee charged by Big
O for new franchises when the Franchisee executed this Agreement) when it acquired its
interest in the Franchise, and the Franchisee within two (2) years of the Effective Date of
this Agreement makes a Transfer of its interests that, if made prior to the date of this
Agreement, would have disqualified it from the program allowing such lower initial
franchise fee in regard to the Franchise that is the subject of this Agreement, the Franchisee
must pay Big O as a condition of such Transfer the difference between the initial franchise
fee paid by Franchisee and seventeen thousand five hundred dollars ($17,500.00), which
is the standard initial franchisee fee charged by Big O for new franchises when Franchisee
executed this Agreement; provided, however, that to the extent that the Franchisee received
the lower initial franchise fee pursuant to a Converter Rider with special provisions
governing payment of the balance of lower initial franchise fees on a Transfer or change in

-36-



certain ownership criteria, those special provisions will govern in lieu of this Section
18.04(b)(viii); and

(ix) Franchisee shall comply with all other applicable transfer requirements as
designated in the Manual or otherwise in writing.

18.05 Death of Franchisee. Notwithstanding any other provision in this Section 18, if a Survivor
desires to acquire or retain the interest of a decedent of a Franchisee or in a Franchisee and continues to
operate the Franchised Business pursuant to the System, the Survivor may do so under the terms of this
Agreement subject only to:

(a) The Survivor’s execution and delivery to Big O of a written agreement to be bound:
(1) By the terms of this Agreement; and
(i1) By the terms of any guaranty of this Agreement;

(b) Satisfactory completion of training by the Survivor, Survivor’s Operator, or
Manager within the time periods prescribed by Big O; and

(c) The Survivor’s payment of all training fees, travel, lodging, food, and similar
expenses incurred by it or its Operator or managerial personnel in attending the training
prescribed by Section 11.02. If the Survivor does not desire to acquire or retain such
interest, then the Survivor shall have a reasonable period of time, but no more than six (6)
months, to make a Transfer to a transferee acceptable to Big O subject to compliance with
the procedures set forth in this Section 18, provided, the Survivor throughout such period
fulfills all duties of Franchisee under this Agreement.

(d) If the Survivor is a surviving spouse of a decedent who was the Franchisee or
owned fifty (50) percent or more of the Equity in the Franchisee Entity, and such surviving
spouse inherits the Franchise or fifty (50) percent or more of the Equity in the Franchisee
Entity from the decedent, this Agreement may be terminated upon one-hundred eighty
(180) days’ notice by such spouse providing written notice to Big O within twelve (12)
months after the death of the decedent. During the one-hundred eighty (180) notice period,
the surviving spouse must make a good faith attempt to sell the Big O Store as part of a
Transfer under the terms of this Agreement. This option to terminate this Agreement may
not be exercised during the term of a lease or sublease between the Franchisee Entity and
Big O an affiliate of Big O, and shall not affect or limit Big O’s rights under Section 18.02
herein or any Option and Shop Lease or Lease Rider and Modification.

18.06 No Waiver. Big O’s consent to a Transfer hereunder shall not constitute a waiver of any
claims Big O may have against Franchisee or the transferring party or Big O’s right to demand exact
compliance with any provision of this Agreement.

18.07 Excepted Transfers. The provisions of Sections 18.02 and 18.04(b)(ii) shall not apply to:
(a) any Transfer to a spouse, parent, child, or sibling of Franchisee or any Owner; (b) a Transfer to a spouse,
parent, child, or sibling of Franchisee or any Owner which, in the aggregate, amounts to a Transfer of less
than a controlling interest in Franchisee, the Franchised Business, or the Premises; or (¢) any Transfer to a
Manager or Operator of the Franchised Business pursuant to an equity acquisition program or agreement
of Franchisee approved by Big O prior to such Transfer.
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19. DEFAULT AND TERMINATION

19.01 Termination by Big O. Big O may terminate this Agreement for good cause, without
prejudice to the enforcement of any legal or equitable right or remedy, immediately upon giving written
notice of such termination and the reason or cause for the termination, and, except as hereinafter provided,
without providing Franchisee an opportunity to cure the default. Without in any way limiting the generality
of the meaning of the term “good cause,” the following occurrences shall constitute sufficient basis for Big
O to terminate the Agreement:

(a) If Franchisee fails to pay any financial obligation pursuant to this Agreement including,
but not limited to, payments to Big O or any other supplier for Products and Services, and fails to
cure such failure to pay within five (5) days after Big O gives Franchisee a written notice of default;

(b) If Franchisee fails to perform or breaches any covenant, obligation, term, condition,
warranty, or certification herein and fails to cure such non-compliance within thirty (30) days after
Big O gives Franchisee written notice of default;

(c) If Franchisee fails to open the Store and commence business within eighteen (18) months
of the Effective Date of this Agreement, or if Franchisee fails to commence business on such other
Commencement Date as the parties hereto may have agreed. Notwithstanding the foregoing, Big
O will agree to extend the time period to commence business so long as the Franchisee can
demonstrate to Big O’s reasonable satisfaction that the need to extend the time period is a result of
factors beyond the Franchisee’s reasonable control;

(d) If Franchisee makes, or has made, any materially false statement or report to Big O in
connection with this Agreement or the application therefor;

(e) If Franchisee operates the Franchised Business or uses the Licensed Marks in a manner
contrary to or inconsistent with this Agreement or Big O’s policies, standards or specifications as
stated in the Manual or elsewhere, and Franchisee fails to cure such deficiency within thirty (30)
days after Big O gives a written notice of default;

® If Franchisee, an Owner, guarantor, or transferee violates any transfer or assignment
provision contained in Section 18 of this Agreement;

(2) If Franchisee receives from Big O more than three (3) valid notices of default of this
Agreement in the same twelve (12) month period, regardless of whether previous defaults have
been cured;

(h) If Franchisee fails to operate or keep the Franchised Business open for more than five (5)
consecutive business days other than with Big O’s express written approval or due to an event
beyond the Franchisee’s reasonable control (e.g.: damage or destruction, flooding, civil
disturbance), or if Franchisee ceases to operate all or any part of the Franchised Business conducted
under this Agreement or if Franchisee loses possession of the Store or Premises due to a lease
termination or otherwise, or defaults under any loan, lending agreement, mortgage, deed of trust or
lease with any party covering the Premises, and such party treats such act or omission as a default,
and Franchisee fails to cure such default to the satisfaction of such party within any applicable cure
period granted Franchisee by such party and such default with a third party has or would likely
have an adverse impact to the Franchisee or the Big O System generally;
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(1) If Franchisee or any person owning an interest in Franchisee is convicted of any felony or
crime of moral turpitude regardless of the nature thereof, or any other crime or offense relating to
the operation of the Franchised Business, or if Franchisee engages in any conduct which reflects
materially and unfavorably upon the operation of the Franchised Business or the Big O System
generally (to include, without limitation, Big O’s receiving credible evidence, to Big O’s
satisfaction, that Franchisee, its owners, or any other management level employee of Franchisee,
has sexually harassed or intimidated any individual, or has intentionally engaged in any racial,
ethnic, religious, sexual or other offensive discrimination against any individual or group);

)] If Franchisee becomes insolvent or makes a general assignment for the benefit of creditors,
or if a petition in bankruptcy is filed by Franchisee, or such a petition is filed against and consented
to by Franchisee, or if a bill in equity or other proceeding for the appointment of a receiver of
Franchisee or other custodian for Franchisee’s business or assets is filed and consented to by
Franchisee, or if a receiver or other custodian (permanent or temporary) of Franchisee’s assets or
property, or any part thereof, other than as described in Section 18.05, is appointed;

(k) If Franchisee, any Affiliate of Franchisee or any guarantor(s) hereof defaults in any other
agreement or loan document with Big O or any affiliate or parent of Big O, or their subsidiaries, or
if Franchisee, or any Affiliate of Franchisee, defaults under the terms of any lease or sublease of
the Premises or if Franchisee fails to comply with the requirements of any Local Group operating
pursuant to standards prescribed or approved by Big O including, but not limited to, any
requirement to pay dues or make advertising or marketing contributions, and such default is not
cured in accordance with the terms of such other agreement, loan document, or lease, or the by-
laws of the Local Group;

)] If Franchisee fails, for a period of ten (10) days after notification of non-compliance, to
comply with any law or regulation applicable to the operation of the Franchised Business;

(m) If Franchisee sells, offers for sale, or gives away at the Premises any products or services
which have not been previously approved by Big O in writing, or which have been subsequently
disapproved;

(n) If Franchisee shall have understated its Gross Sales to Big O on two (2) or more occasions,
or by five percent (5%) or more on any one occasion;

(0) If a court of competent jurisdiction or an arbitration tribunal in a final and unappealed
judgment determines that any significant amount of the payments or compensation which
Franchisee has agreed to pay Big O pursuant to the terms hereof is unlawful, or that all or a
significant part of Franchisee’s payment obligations hereunder are void or voidable by Franchisee;
or

(p) If Big O receives an excessive number (as determined by Big O in its sole discretion) of
complaints from Franchisee’s customers or Franchisee operates its Franchised Business in a

manner that reflects negatively on Big O or the Big O System.

()] Franchisee refuses after Big O reasonably requests in writing that Franchisee comply with
an Audit of the Store pursuant to Section 16.02.

(r) Franchisee does not select and obtain Big O’s approval of Premises for the Store within
twelve (12) months of the Effective Date.
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(s) If Franchisee or any of its Owners, officers, directors, and any guarantor(s) violate the
covenant not to compete or any other restrictive covenant in Article 17 of this Agreement.

(1) If Franchisee or any of its affiliated companies, or any of their officers, directors, owners,
or guarantors, files or otherwise commences litigation, arbitration, or any other legal action against
Big O or any of its affiliated parties that is not in compliance with the dispute resolution terms
agreed upon in Article 29 as may be modified by any applicable state rider, and fails to dismiss
such action within seven (7) days after notification from Big O.

19.02  Acceleration Upon Default. If the Franchisee is in default and has failed to cure such default
in a manner prescribed by the Franchise Agreement, in addition to the rights Big O has to terminate the
agreement, the Franchisee agrees to pay to Big O, among the many remedies available to Big O, lost
royalties estimated to have been earned by Big O based on Franchisee’s Big O Store through the expiration
date of the Franchise Agreement had this Agreement not been terminated. Such estimate shall be based
upon the historical performance of Franchisee’s Big O Store prior to termination. To calculate this sum,
Franchisee shall pay the average combined monthly Royalty Fee and National Marketing Fee from the
preceding three (3) years (or the period of time after the Store had been operating after the Commencement
Date, if shorter), multiplied by twelve (12) months. This amount shall be multiplied by the remaining years
of the Agreement and then discounted to the present value using an interest rate of eight percent (8%). This
interest rate shall apply as the post-judgment interest rate, regardless of the applicable statutory rate, in the
event of any legal actions related to this Agreement.

19.03 Governing State Law. If a different notice or cure period or good cause standard is
prescribed by applicable law, it shall apply to a termination of this Agreement.

19.04 Termination by Franchisee. Franchisee may only terminate this Agreement if Big O has
committed a material breach of any of Big O’s obligations under this Agreement and has failed to cure such
breach within thirty (30) days after Franchisee has given written notice to Big O of such breach.

19.05 Force Majeure. Notwithstanding anything contained in this Agreement to the contrary,
neither party shall be in default hereunder by reason of its delay in performance of, or failure to perform,
any of its obligations hereunder, if such delay or failure is caused by:

(a) strikes or other labor disturbance;

(b) acts of God, or the public enemy, riots or other civil disturbances, fire, or flood;

(c) interference by civil or military authorities;

(d) compliance with governmental laws, rules, or regulations that were not in effect and could

not be reasonably anticipated as of the date of this Agreement;

(e) delays in transportation, failure of delivery by suppliers, or inability to secure necessary
governmental priorities for materials; or

® any other fault beyond its control or without its fault or negligence. In any such event, the
time required for performance of such obligation shall be the duration of the unavoidable delay.

In the event of a force majeure event as described above that occurs, continues for a period of 15 consecutive

months or longer, and prevents either party from performing its obligations hereunder, Big O will have the
right, at its option, to terminate this Agreement effective upon written notice to Franchisee. However, Big
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O in its discretion may refrain from terminating this Agreement in the event that Franchisee is using its best
efforts to re-open its Store following a force majeure event that causes a closure.

20.

19.06 Cross Default and Cross Termination Provisions.

(a) A default by Franchisee under this Agreement will be deemed a default of all agreements
between Franchisee, an Owner of Franchisee, and/or any Affiliate of Franchisee, on the one hand,
and Big O and/or any Affiliate of Big O, on the other hand (the “Other Agreements”). A default by
Franchisee under any of the Other Agreements will be deemed a default under this Agreement. A
default by any guarantor(s) of this Agreement or of any of the Other Agreements will be deemed a
default of this Agreement.

(b) If this Agreement is terminated as a result of a default by Franchisee, Big O may, at its
option, elect to terminate any or all of the Other Agreements. If any of the Other Agreements is
terminated as a result of a default by Franchisee, any Owner or any Affiliate of Franchisee, Big O
may, at its option, elect to terminate this Agreement. It is agreed that an incurable or uncured
default under this Agreement or any of the Other Agreements will be grounds for termination of
this Agreement and/or any and all of the Other Agreements without additional notice or opportunity
to cure.

POST TERMINATION OBLIGATIONS

20.01 Post-Termination Obligations. Upon the Expiration or Termination of this Agreement by

any means or for any reason, Franchisee shall immediately:

(a) Cease to be a Franchisee of Big O and cease to operate the former Franchised Business
under the Big O System. Franchisee shall not thereafter, directly or indirectly, represent to the
public that the former Franchised Business is or was operated or in any way connected with the Big
O System or hold itself out as a present or former Franchisee of Big O;

(b) Pay all sums owing to Big O. Upon termination for any default by Franchisee, such sums
shall include damages, costs, and expenses incurred by Big O as a result of the default;

(c) (1) Return to Big O the Manual and any training modules or other proprietary information
and supplements thereto and all trade secrets and confidential materials owned or licensed by Big
O and all copies thereof other than Franchisee’s copy of the Franchise Agreement, copies of any
correspondence between the parties, and any other document which Franchisee reasonably needs
for compliance with any applicable law; (ii) return or discontinue use of all forms, advertising
matter, marks, devises, insignias, slogans, designs, signs, any computer systems including software
and/or hardware; and (iii) discontinue the use of all copyrights, Licensed Marks, trade names and
patents now or hereafter applied for or granted in connection with the operation of the Franchise;

(d) Provide to Big O, upon its request, a complete list of any outstanding obligations that
Franchisee may have to any third parties including outstanding customer orders. Big O shall have
the right, but not the obligation, to fill any such outstanding customer orders generated by
Franchisee and in such event, Franchisee shall immediately reimburse Big O for any costs or
expenses incurred by Big O in doing so. In addition, Big O shall have the right to cancel any orders
placed by Franchisee for which delivery has not been made;

(e) Take such action as may be required by Big O to transfer and assign to Big O or its designee
all telephone numbers, white and yellow page telephone references and advertisements, internet
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addresses, social media accounts and websites, and all trade and similar name registrations and
business licenses, and to cancel any interest which Franchisee may have in the same. Big O is
hereby appointed as the Franchisee’s attorney-in-fact for such purpose and such power, being
coupled with an interest, shall be irrevocable;

43)] Cease to use in Advertising, or in any manner whatsoever, any methods, procedures, or
techniques associated with the Big O System in which Big O has a proprietary right, title, or
interest; cease to use the Licensed Marks, and any other marks and indicia of operation associated
with the Big O System and remove or change all Trade Dress, Products and Services, and other
indicia of operation under the Big O System from the Premises, at Franchisee’s expense and in a
manner satisfactory to Big O. Unless otherwise approved in writing by Big O, Franchisee shall
return to Big O all copies of materials bearing the Licensed Marks;

(2) Cease issuing or accepting the Big O credit card made available to Franchisee by Big O
through Bread Financial, or any other designated lender;

(h) Immediately make available to Big O all customer lists as such were developed while a
Franchisee (provided that Big O’s use of such lists will be subject to such applicable restrictions,
if any, to which Big O has agreed in a separate written agreement with Franchisee);

6))] Strictly comply with all other provisions of this Agreement pertaining to post-termination
obligations, including, without limitation, those contained in Sections 13 and 17,

) Cease performing any tire adjustments as of the Termination Date and refer such
adjustments to other existing regional sales and distribution centers (“RDCs”) or other Stores for
processing. Franchisee shall receive no allowance for tire adjustments upon termination; and

(k) Continue to indemnify Big O in accordance with Section 23.01 below.

20.02 Right to Repurchase. Big O shall have the right, but not the obligation, to purchase:

(a) Some or all of the Products and Services and supplies at the Store and the equipment,
furnishings, fixtures, or signs at the Premises which bear the Licensed Marks for a mutually agreed
upon price within thirty (30) days of the Termination Date or the Expiration Date.

(b) If Big O elects to exercise such a right, it may offset the purchase price against any other
amounts owed by Franchisee to Big O pursuant to this or any agreement or loan document. Before
exercising any such rights, Big O shall have the right to enter upon the Premises during reasonable
hours to take an inventory of the Franchised Business.

20.03 Right of First Refusal. Upon receipt by Franchisee of an offer to purchase Franchisee’s

Products and Services, equipment, supplies, fixtures or signs at the Premises, Franchisee hereby grants Big
O a right of first refusal to purchase any of such items by matching the bona fide monetary purchase price
and payment schedule terms, less any brokerage commission without having to match any other non-
monetary terms of the proposed purchase by Franchisee’s buyer(s). Franchisee must give Big O written
notice of any such bona fide offer. If within thirty (30) days after receipt of such notice, Big O has neither
exercised its right of first refusal nor notified Franchisee of its rejection thereof, Franchisee may sell such
items as were covered by the offer at the expiration of the thirty (30) day period.

20.04 De-Identification of Assets Upon Sale. If Big O determines not to exercise its option to

repurchase any such items, Franchisee may continue to sell its remaining Products and Services, equipment,
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supplies, and fixtures, but may not identify itself as a Big O Franchisee. Franchisee shall otherwise abide
by the terms of this Section 20.

21. INSURANCE

21.01 Insurance Coverage. Franchisee shall, at its expense and no later than upon the
Commencement Date (or the Effective Date, if later), procure and maintain in full force and effect
throughout the term of this Agreement insurance that shall be in such coverages, limits and amounts as may
from time to time be required by Big O in the Manual or otherwise and which shall designate Big O and
Big O’s Affiliates designated by Big O, and their directors, officers, employees, agents and other Big O
designees as additional named insured(s).

21.02 Proof of Insurance. Prior to the Commencement Date (or the Effective Date, if later),
Franchisee shall make timely delivery of a signed original certificate or certificates of all required insurance
coverages to Big O, which shall contain the authorized agent’s business name, address and phone number,
together with a statement by the insurer that the policy will not be canceled or materially changed without
at least sixty (60) days prior written notice to Big O that the alteration or cancellation is being made. All
insurance coverages will be underwritten by a company acceptable to Big O, with a Best’s Rating of no
less than “A-" or a financial statement of the insurer approved by Big O. If Franchisee fails to purchase
required insurance conforming to the standards prescribed by Big O, Big O may obtain such insurance for
Franchisee, and Franchisee shall pay Big O the cost of such insurance plus a ten percent (10%)
administrative surcharge. If Big O deems it appropriate, Franchisee shall, upon Big O’s request, provide to
Big O a true, complete certified copy of all, or a part of the Franchisee’s insurance policies within 10 days
of receiving such request. The Franchisee shall provide to Big O renewal certificates of insurance, or
certified insurance binders, for all required coverages no fewer than 10 days before the indicated
anniversary date(s) of such insurance coverages.

21.03  Survival of Indemnification. The procurement and maintenance of the prescribed insurance
coverages set forth in the Manual shall not relieve Franchisee of any liability to Big O assumed under any
indemnification requirement of this Agreement.

22, TAXES, PERMITS, AND INDEBTEDNESS

22.01 Payment of Taxes. Franchisee shall promptly pay when due any and all federal, state, and
local taxes including without limitation, unemployment and sales taxes, levied or assessed with respect to
any Products and Services distributed or sold pursuant to this Agreement and all accounts or other
indebtedness of every kind incurred by Franchisee in the operation of the Franchised Business.

22.02 Compliance with Laws. Franchisee shall comply with all applicable federal, state, and local
laws, rules and regulations, including, without limitation, environmental laws related to tire disposal. Big
O has no obligation to advise Franchisee of any legislative or other legal developments that may affect its
Franchised Business. Franchisee is solely responsible for inquiring about and becoming familiar with all
applicable laws, rules and regulations, and determining those actions required for compliance. Franchisee
shall obtain any and all permits, certificates, and licenses required for the full and proper conduct of the
Franchised Business. Any information Big O provides to Franchisee regarding applicable laws, rules or
regulations does not relieve Franchisee of its responsibility to consult with its own legal advisor and
otherwise take appropriate action to inquire about and comply with applicable laws, rules and regulations.

22.03 Payment of Debts. Franchisee hereby expressly covenants and agrees to accept full and
sole responsibility for any and all debts and obligations incurred in the operation of the Franchised Business.
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23. INDEMNIFICATION, INDEPENDENT CONTRACTOR STATUS, DISCLAIMER OF
CERTAIN WARRANTIES

23.01 Indemnification. Franchisee agrees to protect, defend, indemnify, and hold Big O and its
Affiliates, their directors, officers, shareholders, employees and agents, jointly and severally, harmless from
and against all claims, actions, proceedings, damages, costs, expenses and other losses (including death)
and liabilities, consequently, directly or indirectly incurred (including, without limitation, attorneys’,
accountants’ and other related fees) as a result of, arising out of, or connected with the operation of the
Franchised Business, including, without limitation, the failure of Franchisee to comply with any relevant
environmental and tire disposal laws or any labor or employment laws. This indemnity includes any claims
arising from the acts or omissions of Franchisee or its employees or agents. Franchisee shall not, however,
be liable for claims arising exclusively as a result of Big O’s intentional or fraudulent acts or omissions or
to the extent such acts are Big O’s sole negligence. The covenants in this Section 23.01 shall survive the
Termination Date or Expiration Date of this Agreement.

23.02 Independent Contractor. In all dealings with third parties, including, without limitation,
customers, employees, and suppliers, Franchisee shall disclose in an appropriate manner acceptable to Big
O that it is an independent entity operating under a franchise granted by Big O. Franchisee shall submit all
applications and enter into all contracts in its designated corporate name or such other fictitious names,
which have been approved by Big O, but not in the name “Big O Tires” or in any other name which includes
the name “Big O”. Nothing in this Agreement is intended by the parties hereto to create a fiduciary
relationship between them nor to constitute Franchisee or Franchisee’s employees or contractors as an
agent, legal representative, subsidiary, joint venturer, partner, employee, or servant of Big O for any purpose
whatsoever. It is understood and agreed that Franchisee is an independent contractor and is in no way
authorized to make any contract, warranty, or representation or to create or imply any obligation on behalf
of Big O. Neither this Agreement nor the course of conduct between Big O and Franchisee is intended, nor
may anything in this Agreement or the course of conduct be construed, to state or imply that Big O is the
employer of Franchisee’s employees or agents, or vice versa. Notwithstanding any other provisions in this
Agreement, Big O shall not be responsible for supervising the activities of Franchisee’s Big O Store or
ensuring that the Big O Store is operated in compliance with applicable laws.  Franchisee shall, in all
advertising and promotion, promotional materials, letterhead, and e-mails, identify itself as a “Big O
Franchisee” or “Big O Licensee” or with such other words and in such other phrases to identify itself as an
independent owner of the Big O Store, as may from time to time be prescribed by Big O.

23.03 Disclaimer of Certain Warranties. ANY MANAGEMENT SYSTEMS (INCLUDING
ANY COMPONENT THEREOF), POINT OF SALE OR PURCHASE MATERIALS,
MERCHANDISING DISPLAYS, AND ANY OTHER SALES EQUIPMENT AND MATERIALS
PROVIDED BY BIG O ARE PROVIDED “AS IS”, AND BIG O MAKES NO WARRANTIES, EXPRESS
OR IMPLIED, IN REGARD TO ANY SUCH ITEMS, INCLUDING BUT NOT LIMITED TO, THE
IMPLIED WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE,
AND NON-INFRINGEMENT.

24, WRITTEN APPROVALS, WAIVERS, AND AMENDMENT

24.01 Written Approval. Whenever this Agreement requires Big O’s prior approval, Franchisee
shall make a timely written request. Unless a different time period is specified in this Agreement, Big O
shall respond with its approval or disapproval within fifteen (15) business days.

24.02 Waiver. No failure of Big O to exercise any power reserved to it by this Agreement and no
custom or practice of the parties at variance with the terms hereof shall constitute a waiver of Big O’s right
to demand exact compliance with any of the terms herein. A waiver or approval by Big O of any particular
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default by Franchisee or any other Big O franchisee or acceptance by Big O of any payments due hereunder
shall not be considered a waiver or approval by Big O of any preceding or subsequent breach by Franchisee
of any term, covenant, or condition of this Agreement. Big O shall not be deemed to have waived any of
its rights under this Agreement, including any right to receive payment in full for any Product or Service
provided, nor shall Franchisee be deemed to have been excused from performance of any of its obligations
pursuant to this Agreement, unless such waiver or excuse is written and executed by an authorized
representative of Big O and Franchisee.

24.03 Modification. No amendment, change, or variance from this Agreement shall be binding
upon either Big O or Franchisee except by mutual written agreement. If an amendment of this Agreement
is executed at Franchisee’s request, any legal fees or costs of preparation of such amendment and any
amendment of a franchise registration arising in connection therewith shall be paid by Franchisee.

285. FRANCHISE ADVISORY COUNCIL

25.01 Franchise Advisory Council. Big O has established a Franchise Advisory Council
(“FAC”), consisting of franchisee representatives, which is designed to provide input to Big O’s strategic
business plan as may be presented from time to time by Big O and to present viewpoints to Big O’s
management on issues involving the franchise relationship. FAC members shall be chosen by Franchisees
in accordance with policies established by Big O from time to time. Generally, FAC members will be
elected by franchisees who are members of BOTDA. Franchisee elected BOTDA board members will elect
one BOTDA board member per each region established by Big O from time to time, along with the BOTDA
board chairman, to serve on the BEC. The appointed BEC franchisee members will constitute the FAC
membership.

25.02 Special Interest Issues. Big O has granted the FAC the authority to participate with Big O’s
management in making policy decisions relating to issues in which the FAC is deemed to have a special
interest. The issues of “Special Interest” include, but may not be limited to:

(a) advertising policies and the creation of a National Marketing Program;

(b) standards of operation; and the implementation of new programs which may require the
addition of new equipment and fixtures for the store;

(©) selection of Products and Services offered at Big O Stores;

(d) changes in the Licensed Marks anticipated to require the majority of franchisees to expend
more than five thousand dollars ($5,000.00) per Store; and

(e) input in establishment of warranties and guaranties.

25.03 Disapproval of Management Proposal. With respect to those issues in which the FAC has
a Special Interest, the FAC may, after consulting with the members of BOTDA, vote to disapprove a
proposal of Big O’s management. If, pursuant to established procedures which have been approved by Big
O, the FAC shall disapprove a proposal of Big O’s management, the proposal may only become effective
if, following a presentation to a committee of Big O’s management established for the purposes of
addressing the issues with the FAC representative, the Big O committee votes to adopt management’s
proposal.
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25.04 Compliance with Modification. Franchisee agrees to comply with any and all modifications
to Big O’s standards of operation, procedures, or other requirements adopted pursuant to the procedures
described in this Section 25.

26. RIGHT OF OFFSET

26.01 Right of Offset. Big O shall have the right at any time before or after termination of this
Agreement, without notice to Franchisee, to offset any amounts or liabilities that may be owed by the
Franchisee to Big O against any amounts or liabilities that may be owed by Big O to Franchisee under this
Agreement or any other agreement, loan, transaction or relationship between the parties. Franchisee will
not be allowed to set off amounts owed to Big O for royalty fees, National Marketing Program
contributions, Noncompliance Service Charges, or other amounts due hereunder, against any monies owed
to Franchisee, which right of set off is expressly waived by Franchisee. No endorsement or statement on
any check or payment of any sum less than the full sum due to Big O shall be construed as an
acknowledgment of payment in full or an accord and satisfaction, and Big O may accept and cash such
check or payment without prejudice to its right to recover the balance due or pursue any other remedy
provided herein or by law.

27. ENFORCEMENT

27.01 Declaratory and Injunctive Relief. Big O or its designee shall be entitled to obtain without
bond, declarations, temporary and permanent injunctions, and orders of specific performance:

(a) To enforce the provisions of this Agreement relating to: (i) Franchisee’s use of the Licensed
Marks; (ii) the obligations of Franchisee upon termination or expiration of this Agreement; (iii) the
Non-Competition, Interference and Confidentiality covenants of Section 17 or (iv) the Transfer and
Assignment requirements of Section 18; or

(b) to prohibit any act or omission by Franchisee or its employees that: (i) constitutes a
violation of any applicable law or regulation; (ii) is dishonest or misleading to prospective or
current customers or clients of businesses operated under the System; (iii) constitutes a danger to
other Big O franchisees, their employees, customers, clients or the public; or (iv) may impair the
goodwill associated with the Licensed Marks.

27.02 Costs of Enforcement. If Big O secures any declaration, injunction or order of specific
performance pursuant to Section 27.01 hereof, if any provision of this Agreement is enforced at any time
by Big O or if any amounts due from Franchisee to Big O are, at any time, collected by or through an
attorney at law or collection agency, Franchisee shall be liable to Big O for all costs and expenses of
enforcement and collection including, but not limited to, court costs and reasonable attorneys’ fees,
including the fair market value of any time expended by legal counsel employed by Big O.

28. NOTICES

28.01 Notices. Any notice required to be given hereunder shall be in writing and shall be mailed
by registered or certified mail or overnight courier. Notices to Franchisee or Big O shall be addressed to it
at their address as listed on the Summary Pages or to such other addresses as that party may hereafter
prescribe by notice given in accordance with this Section 28.01. Franchisee shall also simultaneously
deliver a copy of each notice, which it delivers to Big O, to the Franchisee’s designated regional
representative, at the address designated by Big O in writing to Franchisee. Big O, at its option, may also
provide notice to Franchisee hereunder via e-mail to any e-mail address provided by Big O to Franchisee
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or its Big O Store (provided the sender has confirmation of successful transmission). Any notice complying
with the provisions hereof shall be deemed to be given on the date of mailing.

29. ARBITRATION.

29.01 Mediation. Except for actions related to or based on the Marks or the copyrights of Big O
or to enforce the provisions of Article 20 of this Agreement, which Big O may bring in a court of competent
jurisdiction, all controversies, disputes claims, causes of action and/or alleged breaches or failures to
perform between Big O, its subsidiaries and affiliated companies or their shareholders, officers, directors,
agents, employees and attorneys, in their representative capacity, and Franchisee, and its employees,
officers, directors, owners, guarantors or agents, arising out of or related to: (1) this Agreement; (2) the
relationship of the parties; (3) the validity of this Agreement; or (4) any aspect of the Franchised Business
(collectively, “Claims”) shall first be submitted by the parties to non-binding mediation before the AAA to
be conducted at the offices of AAA in the nearest major metropolitan area to the party who is not demanding
the mediation (e.g., West Palm Beach, Florida for Big O). The mediation will be held, and the parties agree
to make themselves available for such mediation, within 45 days following submission of the request to the
AAA for mediation. The cost of the mediator shall be split equally among the parties with each party
bearing its own costs related to the mediation, including attorneys’ fees. The parties agree to act in good
faith attempt to resolve the Claim through mediation. Notwithstanding the language above, if the action is
based on a separate agreement or instrument between Franchisee and Big O, such as a promissory note or
lease, the dispute resolution procedure in that agreement or instrument will control rather than this Section
29.01; provided, that, at Big O’s sole option, any claim of Big O against Franchisee based on a promissory
note executed by Franchisee in favor of Big O may be brought in mediation in conjunction with a dispute
between the parties that is subject to mediation under this Section, regardless of any provisions to the
contrary contained in the promissory note. The mediation shall be conducted in English only, although
Franchisee shall have the right, at Franchisee’s option and sole expense, to have a translator present at the
mediation. The expense of a translator shall not be considered a cost or expense related to an action pursuant
to Section 29.07(b) of this Agreement. If the parties are unable to resolve a Claim through mediation, then
Section 29.02 shall apply.

29.02 Arbitration. Except for actions related to or based on the Marks or the copyrights in the
Materials or to enforce the provisions of Article 20 of this Agreement, which Big O, may bring in a court
of competent jurisdiction, all Claims will be submitted for binding arbitration on demand of either party to
either the Judicial Arbiter Group or the AAA, as selected by the party submitting the demand.
Notwithstanding the language above, if the action is based on a separate agreement or instrument between
Franchisee and Big O, such as a promissory note or lease, the dispute resolution procedure in that agreement
or instrument will control rather than this Section 29.02; provided, that, at Big O’s sole option, any claim
of Big O against Franchisee based on a promissory note executed by Franchisee in favor of Big O may be
brought in arbitration in conjunction with a dispute between the parties that is subject to arbitration under
this Section, regardless of any provisions to the contrary contained in the promissory note. Arbitration
proceedings will be conducted in Denver, Colorado and will be heard by one arbitrator in accordance with
the then current rules of AAA that apply to commercial arbitration. The decision as to whether a claim is
subject to mandatory arbitration shall be made by an arbitrator, not a court, except that the decision whether
the arbitration may proceed as a class action shall be made by the court. The arbitration proceeding and all
other hearings shall be conducted in English only, although Franchisee shall have the right, at Franchisee’s
option and sole expense, to have a translator present at the proceeding or other hearings. The expense of a
translator shall not be considered a cost or expense related to an action pursuant to Section 29.07(b) of this
Agreement. The parties further agree that, in connection with any such arbitration proceeding, each will
file any compulsory counterclaim, as defined by Rule 13 of the Federal Rules of Civil Procedure, within 30
days after the date of the filing of the claim to which it relates. Any party to an arbitration proceeding may
apply to the arbitrator for reasonable discovery from the other. In this Agreement “reasonable discovery”
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means a party may submit no more than 10 interrogatories, including subparts, 25 requests for admission,
25 document requests, and three depositions per side of the dispute. The foregoing discovery rights and
limitations shall control over any contradictory discovery rules of AAA, unless the parties agree otherwise.

29.03. Arbitration Award. Subject to Section 29.07 below, the arbitrator will have the right to
award or include in the award any relief available and appropriate under applicable law (as set forth in
Section 29.06) and this Agreement. Any award shall be based on established law and shall not be made on
broad principles of justice and equity. The award and decision of the arbitrator will be conclusive and
binding upon all parties hereto and judgment upon the award may be entered in any court of competent
jurisdiction. This provision will continue in full force and effect subsequent to and notwithstanding the
expiration or termination of this Agreement.

29.04. Limitations on Proceedings.

(a) Big O and Franchisee agree that arbitration will be conducted on an individual basis only.
Neither party shall commence any arbitration with a third party against the other, or join with any
third party in any arbitration involving Big O and Franchisee. Further, neither Big O nor Franchisee
shall attempt to consolidate or otherwise combine in any manner an arbitration proceeding
involving Big O and Franchisee with another arbitration of any kind, nor shall Big O or Franchisee
attempt to certify a class or participate as a party in a class action against the other.

(b) The foregoing notwithstanding, in the event Franchisee controls, is controlled by or is in
active concert with another franchisee, distributor, or area developer of Big O, or there is a
guarantor of some or all of the Franchisee’s obligations to Big O, then the joinder of those parties
to any arbitration between Big O and Franchisee shall be permitted, and in all events, the joinder
of an owner, director, officer, manager, partner or other representative or agent of Big O or
Franchisee shall be permitted.

29.05. Injunctive Relief. Notwithstanding anything to the contrary contained in this Article, Big O
and Franchisee will each have the right in a proper case to obtain temporary or preliminary injunctive relief
from a court of competent jurisdiction. Each party agrees that the other party may have such temporary or
preliminary injunctive relief, without bond, but upon due notice, and with the sole remedy in the event of
the entry of such injunctive relief being the dissolution of such injunctive relief, if warranted, upon hearing
duly held (all claims for damages by reason of the wrongful issuance of such injunction being expressly
waived by each party). Any such action will be brought as provided in Section 29.06 below.

29.06. Governing [Law/Consent to Jurisdiction/Waiver of Jury Trial. The United States Federal
Arbitration Act shall govern all questions about the enforceability of Sections 29.02 and 29.03 and the
confirmation of any arbitration awards pursuant to such procedures, and no arbitration issues are to be
resolved pursuant to any other statutes, regulations or common law. Otherwise, except to the extent
governed by the United States Trademark Act of 1946 (Lanham Act, 15 U.S.C. Sections 1051 et seq.) or
other United States federal law, this Agreement shall be interpreted under the laws of the State of Colorado
U.S.A. and any dispute between the parties shall be governed by and determined in accordance with the
internal substantive laws, and not the laws of conflict, of the State of Colorado U.S.A., which laws shall
prevail in the event of any conflict of law. Notwithstanding the foregoing, the parties agree that the
Colorado Consumer Protection Act (COLO. REV. STAT. ANN. Sections 6-1-101, et seq.) shall not apply to
this Agreement or any disputes between the parties. Franchisee and Big O have agreed upon a forum in
which to resolve any disputes that arise between them and have agreed to select a forum in order to promote
stability in their relationship. Therefore, if a claim is asserted in any legal proceeding not subject to
mandatory arbitration, as specified in Section 29.02, involving Franchisee, its employees, officers or
directors (collectively, “Franchisee Affiliates”) and Big O, its employees, officers or directors
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(collectively, “Big O Affiliates”), both parties agree that the exclusive venue for disputes between them
shall be in the state and federal courts of Denver, Colorado, and each waive any objection either may have
to the personal jurisdiction of or venue in the state and federal courts of Colorado. Notwithstanding the
foregoing, any legal proceeding by Big O or any Big O Affiliate not subject to mandatory arbitration may
be brought in any court of competent jurisdiction in the country, state, province, or other geographic area
in which Franchisee’s Store is located or in which Franchisee or any Franchisee Affiliates reside or own
assets. IF A CLAIM MAY BE BROUGHT IN COURT, THEN BIG O, THE BIG O AFFILIATES,
FRANCHISEE AND THE FRANCHISEE AFFILIATES EACH WAIVE THEIR RIGHTS TO A
TRIAL BY JURY.

29.07. Damages.

(a) No Punitive or Consequential Damages. Except as specifically permitted elsewhere in this
Agreement, neither Big O or any of the Big O Affiliates, on the one side, nor Franchisee or any of
the Franchisee Affiliates, on the other side, shall be liable to the other for punitive, exemplary,
incidental, consequential, or special damages in any action between the parties, whether of the type
subject to mandatory arbitration under Section 29.02 or otherwise, and whether such action is
brought in arbitration, litigation, or any other legal proceeding.

(b) Attorneys’ Fees. The prevailing party in any action arising out of, or related to this
Agreement (including an action to compel arbitration) is entitled to recover from the other party all
costs and expenses related to the action, including reasonable attorneys’ fees, and all costs of
collecting monies owed. If both parties are awarded a judgment in any dollar amount, the court or
arbitrator, as applicable, shall determine the prevailing party taking into consideration the merits of
the claims asserted by each party, the amount of the judgment received by each party in relation to
the remedies sought and the relative equities between the parties.

29.08 No Recourse Against Others. Franchisee agrees that its sole recourse for claims (whether
in contract or in tort, law or in equity, or granted by statute) arising between the parties shall be granted
against Big O or its successors and assigns. Franchisee agrees that the Owners, shareholders, directors,
officers, employees, managers, members and agents of Big O and its affiliates (the “Nonparty Affiliates™)
shall not be personally liable nor named as a party in any action between Big O and Franchisee. To the
maximum extent permitted by law, Franchisee waives any such claims against Nonparty Affiliates.

29.09. Service of Process. Big O and Franchisee irrevocably constitute and appoint the persons
designated on paragraphs 10 and 11 of the Summary Pages, or their successors, to be their true and lawful
agents, to receive service of any lawful process in any civil litigation or proceeding arising under this
Agreement, and service upon such agent shall have the same force and validity as if personal service had
been effected on the other party; provided that notice of service and a copy of any process served shall be
sent by registered or certified mail, addressed to the other party at the address specified pursuant to Section
28.01.

30. SEVERABILITY AND CONSTRUCTION

30.01 Severability. Nothing contained in this Agreement shall be construed as requiring the
commission of any act contrary to law. Whenever there is any conflict between any provisions of this
Agreement or the Manual and any applicable present or future statute, law, ordinance, or regulation contrary
to law to which the parties have no legal right to contract, the latter shall prevail, but in such event, of the
provisions of this Agreement or the Manual thus affected, those provisions shall be curtailed and limited
only to the extent necessary to bring it within the requirements of the law. If any part, Article, Section,
sentence or clause of this Agreement or the Manual shall be held to be indefinite, invalid or otherwise
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unenforceable, including but not limited to any of the restrictive covenants contained in Section 17 hereof,
for any reason (including for purposes of the restrictive covenants, reasons that the areas of restriction
exceed the reasonable maximum time period, geographic area or scope), then the parties hereby request and
authorize the arbitrator or court to “blue pencil” such provision so as to make it enforceable and to best
carry out the intent of the parties, or to deem such provision severed from this Agreement if it cannot be so
modified. The holding, declaration or pronouncement shall not adversely affect any other provisions of
this Agreement, which shall otherwise remain in full force and effect.

30.02 Counterparts. This Agreement may be executed in any number of counterparts, each of
which when so executed and delivered shall be deemed an original, but such counterparts together shall
constitute one and the same instrument.

30.03 Construction. All terms and words used herein shall be construed to include the number
and gender as the context of this Agreement may require. The parties agree that each section of this
Agreement shall be construed independently of any other section or provision of this Agreement. As used
in this Agreement, the words “include”, “includes” or “including” are used in a non-exclusive sense. Unless
otherwise expressly provided herein to the contrary, any consent, approval or authorization of Big O which
Franchisee may be required to obtain hereunder may be given or withheld by Big O in its sole discretion,
and on any occasion where Big O is required or permitted hereunder to make any judgment or
determination, including any decision as to whether any condition or circumstance meets Big O’s standards
or satisfaction, Big O may do so in its sole judgment. Article and Section titles used in this Agreement are
for convenience only and shall not be deemed to affect the meaning or construction of any of the terms,
provisions, covenants, or conditions of this Agreement. Schedules 3, 4, 5, 6, 7 and 8 shall not be effective
as part of this Agreement unless signed by the party or parties thereto.

31. ACKNOWLEDGEMENTS

(a) Big O acknowledges that Franchisee’s principal interest in obtaining the Franchise granted
herein is to obtain Big O Brand Tires and a competitive source of supply for Products and Services.
Big O acknowledges its obligation to have products available to its franchisee’s that enhance and
support the Big O System, and further acknowledges its obligation to use reasonable commercial
efforts to maintain a competitive source of supply for the benefit of its franchisees and to aid in the
promotion of Big O Products and Services.

(b) Franchisee understands and acknowledges that the business licensed under this Agreement
involves business risks and that Franchisee’s volume, profit, income and success is dependent
primarily upon Franchisee’s ability as an independent business operator.

(©) Big O expressly disclaims the making of, and Franchisee acknowledges that it has not
received from any representative of Big O, any warranty or guaranty, express or implied, as to the
obligation of Big O to provide Franchisee with any specific or sufficient amount of Products and
Services or as to the potential volume, profit, income or success of the Franchised Business.

(d) Franchisee acknowledges that Big O or its agent has provided Franchisee with a Franchise
Disclosure Document not later than the earliest of fourteen (14) days before the execution of this
Agreement, fourteen (14) days before any payment of any consideration connected to the purchase
of this Franchise, or such earlier date as provided in the receipt to the Franchise Disclosure
Document or as requested by Franchisee. Franchisee further acknowledges that Franchisee has read
such Franchise Disclosure Document and understands its contents.
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(e) Franchisee acknowledges that Big O has advised it to consult with its own attorneys,
accountants, or other advisers, that Franchisee has had ample opportunity to do so, and that the
attorneys for Big O have not advised or represented Franchisee with respect to this Agreement or
the relationship hereby created. The name and address of Franchisee’s adviser, if any, is set forth
on the Summary Pages.

® Franchisee acknowledges that this Agreement, the documents referred to herein, the
attachments hereto, and other agreements signed concurrently with this Agreement, if any, contain
the entire agreement and understanding between the parties and terminate and supersede any and
all prior agreements concerning the subject matter hereof. Big O does not authorize and will not
be bound by any representation of any nature other than those expressed in this Agreement.
Franchisee acknowledges and agrees that no representations have been made to it by Big O or its
representatives regarding projected sales volumes, market potential, revenues, or profits of
Franchisee’s Big O Store, or operational assistance other than as stated in this Agreement or in any
applicable Franchise Disclosure Document or advertising or promotional materials provided by Big
O. Additionally, Franchisee hereby acknowledges and agrees that, in entering into this Agreement,
it is not relying on the existence or non-existence of any particular fact or matter not set forth in
this Agreement or in the Franchise Disclosure Document provided to Franchisee. Franchisee
agrees and understands that Big O will not be liable or obligated for any oral representations or
commitments made prior to the execution hereof, for claims of negligent or fraudulent
misrepresentation based on any such oral representations or commitments, or for claims of
negligent or fraudulent omissions or nondisclosure of facts or information. Nothing in this
Agreement is intended to disclaim any representations made by Big O in the Franchise Disclosure
Document provided to Franchisee.

(2) Franchisee acknowledges and recognizes that different terms and conditions, including a
different fee structure and investment requirements may pertain to different Big O franchises
offered in the past, contemporaneously herewith, or in the future, as permitted under applicable
laws, and that Big O does not represent that all franchise agreements are or will be identical. Big
O may elect to waive and/or credit, reduce or defer payment of any and all fees and charges of any
kind that are payable to Big O in connection with a franchise on a case-by-case basis, in Big O’s
sole discretion and as permitted by law.

(h) Franchisee acknowledges that except as is specifically set forth in this Agreement, that

Franchisee is not nor is it intended to be a third party beneficiary of this Agreement or any other
agreement or contractual relationship to which Big O is a party.
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IN WITNESS WHEREOF, the parties hereto have duly executed this Agreement to become
effective on the date it is executed by the last of Franchisee or Big O.

FRANCHISEE BIG O TIRES, LLC
By By

Title Title

Date Date
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SCHEDULE 1

T0
FRANCHISE AGREEMENT
BETWEEN BIG O TIRES, LLC AND

The Premises referred to in Section 2.01 of the Franchise Agreement shall be:

Legal Description of Premises:

Names(s) and address(es) of holder(s) of record fee title to Premises (the landlord):

Name:

Address:

Name:

Address:

Name:

Address:

Description of Trade Area:

Schedule 1 to Franchise Agreement
Page 1



SCHEDULE 2

OWNERSHIP VERIFICATION
L. Name(s) and address(es) of person(s) owning interest in Franchisee and percentage of said
person(s) interest:
Name:
Address:
Name:
Address:
Name:
Address:
STATE OF )
) ss.

COUNTY OF )

and , being first
duly sworn, say that they are respectively, the and

of , the

above-named , and execute this instrument for and in its
behalf, by authority of its and that they have read the foregoing Agreement

and all Exhibits attached thereto.

Subscribed and sworn to before me this
day of , 20

(Notary Seal)

Notary Public

My Commission Expires:

Schedule 2 to Franchise Agreement
Page 1



SCHEDULE 3

GUARANTY OF FRANCHISEE’S AGREEMENT

In consideration of, and as an inducement to, the execution of the foregoing Franchise Agreement
by Big O Tires, LLC (“Big O”), the undersigned hereby jointly and severally guarantee unto Big O that
(“Franchisee”) will perform and/or pay each and every covenant, payment,
agreement, obligation, liability and undertaking on the part of Franchisee contained and set forth in or
arising out of such Franchise Agreement, and every other agreement signed by the Franchisee with Big O
(the “Obligations™).

Big O, its successors and assigns, may from time to time, without notice to the undersigned (a)
resort to the undersigned for payment of any or all of the Obligations of the Franchisee to Big O, whether
or not Big O or its successors have resorted to any property securing any of the Obligations or proceeded
against any of the undersigned or any party primarily or secondarily liable on any of the Obligations; (b)
release or compromise any Obligation of the Franchisee or of any of the undersigned hereunder or any
Obligations of any party or parties primarily or secondarily liable on any of the Obligations; and (c) extend,
renew or credit any of the Obligations of the Franchisee to Big O for any period (whether or not longer than
the original period), alter, amend or exchange any of the Obligations, or give any other form of indulgence,
whether under the Franchise Agreement or not.

Each of the undersigned further waives presentment, demand, notice of dishonor, protest,
nonpayment and all other notices whatsoever, including without limitation: notice of acceptance hereof;
notice of all contracts and commitments; notice of the existence or creation of any liabilities under the
foregoing Franchise Agreement and other agreements and of the amount and terms thereof; and notice of
all defaults, disputes or controversies between Franchisee and Big O resulting from such Franchise
Agreement, other agreements or otherwise, and the settlement, compromise or adjustment thereof.

The undersigned jointly and severally agree to pay all expenses paid or incurred by Big O in
attempting to enforce the Obligations and this Guaranty against Franchisee and against the undersigned and
in attempting to collect any amounts due thereunder and hereunder, including reasonable attorneys’ fees if
such enforcement or collection is by or through an attorney-at-law. Any waiver, extension of time or other
indulgence granted from time to time by Big O or its agents, successors or assigns, with respect to the
foregoing Obligations, shall in no way modify or amend this Guaranty, which shall be continuing, absolute,
unconditional and irrevocable.

The undersigned shall be bound by the restrictive covenants, confidentiality provisions, audit
provisions, and the indemnification provisions contained in the Franchise Agreement.

If more than one person has executed this Guaranty, the term “the undersigned,” as used herein
shall refer to each such person, and the liability of each of the undersigned hereunder shall be joint and
several and primary as sureties.
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IN WITNESS WHEREOF, each of the undersigned has executed this Guaranty under seal effective
as of the date of the foregoing Franchise Agreement.

Signature

Date

Printed Name

Home Street Address

Home City, State and Zip Code

Home Telephone

Business Street Address

Business City, State and Zip Code

Business Telephone

STATE OF )
) ss.
COUNTY OF )
On this day of ,20 , before me a Notary Public, personally appeared

, to me personally known and known to me to be the same person
whose name is signed to the foregoing instrument, and acknowledged the execution thereof for the uses and
purposes therein set forth.

IN WITNESS WHEREOF, I have hereunto set my hand and official seal.

[SEAL]

Notary Public

My commission expires:
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SCHEDULE 4

LEASE RIDER AND MODIFICATION

THIS AGREEMENT is made effective this day of , 20, by and
between (“Landlord”), (“Tenant”), and Big O Tires, LLC,
its affiliates, successors and assigns (“Big O”).

WHEREAS, Landlord leases or will lease certain premises to Tenant at
(“Premises”) under that certain lease agreement dated between Landlord and Tenant
(“Lease™); and

WHEREAS, Tenant will operate a Big O Tires Store at such Premises under a Franchise Agreement
(“Franchise Agreement”) between Tenant and Big O; and

WHEREAS, the parties hereto desire to provide Big O with certain rights in the event of default
under the Lease, Franchise Agreement, or other franchise agreements between Tenant and Big O, if any;

NOW, THEREFORE, in consideration of the sum of one dollar ($1.00), in hand paid by Big O to
Landlord and to Tenant, and other good and sufficient consideration, the receipt and sufficiency of which
are hereby acknowledged, the parties hereto agree as follows:

1. No act, failure to act, event, condition, non-payment or other occurrence (“Event”) shall
constitute a breach or default under the Lease so as to allow to Landlord any right of acceleration of
obligations thereunder, termination, cancellation or rescission:

(a) unless the Event is the non-payment of rent, and such Event is not cured within ten (10)
days after Notice of Default (as hereinafter defined) has been received by Big O;

(b) unless the Event is anything other than the non-payment of rent, and such Event is not
cured within thirty (30) days after Notice of Default (as hereinafter defined) has been received by
Big O, provided, however, if the Event is of such nature that it cannot reasonably be cured within
such thirty (30) day period, then, in that case such thirty (30) day period shall be extended to a
period of such length as is reasonably necessary to cure such Event, provided, however, such period
shall be extended only so long as Tenant and/or Big O diligently pursues the cure of such Event.

2. Landlord agrees to accept from Big O any payment or performance required under the
Lease and as may be tendered or performed as a cure of an Event. Nothing herein shall be construed as
requiring Big O to make any payments or perform any obligation under the Lease.

3. Landlord agrees to accept Big O as a substitute tenant in the event Big O elects to assume
such obligation upon a default under the Lease, Franchise Agreement or other franchise agreement with the
Tenant.
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4. As used herein, Notice of Default means written notice mailed by registered or certified
mail or overnight courier specifying the Event claimed and specifically describing, in each instance of a
claimed Event, the particular Event and the cure Landlord requires, such Notice of Default to be mailed to
Big O at:

Big O Tires, LLC

4260 Design Center Drive

Palm Beach Gardens, Florida 33410

Attention: Real Estate Department

(with a copy sent to the attention of the General Counsel at the same address)

5. In the event Landlord claims that an Event has occurred and Big O elects to cure as
provided herein; or in the event Big O notifies Landlord in writing that Big O is exercising its right to take
over possession of the Premises, then Landlord shall accept Big O as substitute tenant under the Lease and
will cooperate with Big O in turning actual, immediate possession of the Premises over to Big O. In such
case, the Lease shall remain in full force and effect, but with Big O as the tenant thereunder. Big O’s
election, hereinabove granted, may be exercised only if Big O agrees to assume the obligations of the Tenant
to Landlord under the Lease as of the date Big O or its affiliate or successor is given actual possession of
the Premises. If Landlord or the Premises is owned in whole or in part by the Tenant, Big O will not be
required to cure any default of Tenant if Big O elects to take over possession of the Premises hereunder.

6. In the event Big O assumes possession of the Premises as a substitute tenant, Landlord
agrees that Big O, or its affiliate or successor may sublet the Premises to a new Big O Franchisee from time
to time during the remaining lease term and options without Landlord consent.

7. Tenant agrees that if Landlord claims that an Event has occurred, or if any material breach
occurs under any Franchise Agreement between Tenant and Big O (whether relating to the Premises or
not), then, Big O shall have the right to:

(a) immediate and actual possession of the Premises, and, subject only to existing liens of
record, all equipment and inventory therein, which such possession Tenant agrees to give
peaceably, and which may be otherwise obtained by Big O by warrant, injunction, temporary
restraining order, summary process or such other immediate legal, summary or equitable
proceeding or action as Big O may choose. Tenant hereby waives any right to a jury in any such
proceeding or action.

(b) become the Tenant under the Lease to the exclusion of the Tenant.

8. Tenant agrees that any default under the Lease shall constitute a material breach under all
Franchise Agreements between Tenant and Big O, or its affiliates or successors.

9. Tenant and Landlord agree that they will not modify or amend the Lease without the
consent of Big O, which shall not be unreasonably withheld.

10. Tenant and Landlord understand that Big O is entering into or has entered into a Franchise
Agreement with Tenant for a Big O Tire Store at the Premises in reliance on the agreements of Tenant and
Landlord as herein contained and that Big O, in this instance, would not have otherwise entered into such
Franchise Agreement.
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IN WITNESS WHEREOF, the parties hereto have duly executed and delivered this agreement as
of the date first above-listed.

LANDLORD:

By:

Name:

Title:

(SEAL)

TENANT:

By:

Name:

Title:

(SEAL)

BIG O:

Big O Tires, LLC

By:

Name:

Title:
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SCHEDULE 5

LEASE RIDER AND MODIFICATION
(10+ YEAR OPERATOR AND FRANCHISEE AFFILIATED LANDLORD)

THIS AGREEMENT is made effective this day of , 20 , by and
between (“Landlord”™), (“Tenant™), and Big O Tires, LLC,
its affiliates, successors and assigns (“Big O”).

WHEREAS, Landlord leases or will lease certain premises to Tenant at
(“Premises”) under that certain lease agreement dated between Landlord and Tenant
(“Lease™); and

WHEREAS, Tenant will operate a Big O Tire Store at such Premises under a Franchise Agreement
(“Franchise Agreement”) between Tenant and Big O; and

WHEREAS, the parties hereto desire to provide Big O with certain rights in the event of the
termination of the Franchise Agreement between Tenant and Big O;

NOW, THEREFORE, in consideration of the sum of one dollar ($1.00), in hand paid by Big O to
Landlord and to Tenant, and other good and sufficient consideration, the receipt and sufficiency of which
are hereby acknowledged, the parties hereto agree as follows:

1. No act, failure to act, event, condition, non-payment or other occurrence (“Event”) shall
constitute a breach or default under the Lease so as to allow to Landlord any right of acceleration of
obligations thereunder, termination, cancellation or rescission occurring prior to such time as Big O
assumes Tenant’s obligations under the Lease as described herein.

2. Big O may inspect the Premises within thirty (30) days after the termination of the
Franchise Agreement, upon written request to Landlord.

3. Regardless of the terms of the Lease, no penalty or different or additional obligations
(including but not limited to increased rent) will apply to the tenant party under the Lease or to Big O based
upon Big O’s election to assume the Lease as a substitute tenant.

4. Landlord agrees to accept Big O as a substitute tenant in the event Big O elects to assume
such obligation upon the termination of the Franchise Agreement with the Tenant. Nothing herein shall be
construed as requiring Big O to make any payments or perform any obligation under the Lease until Big O
makes such election.

Schedule 5 to Franchise Agreement
Page 1



5. In the event Big O notifies Landlord in writing that Big O is exercising its right to take
over possession of the Premises within 60 calendar days after the termination of the Franchise Agreement
(“Exercise Notice™), then Landlord shall accept Big O as substitute tenant under the Lease and will
cooperate with Big O in turning actual, immediate possession of the Premises over to Big O. In such case,
the Lease shall remain in full force and effect, but with Big O as the tenant thereunder. By Big O’s election,
Big O agrees to assume the obligations of the Tenant to Landlord under the Lease as of the date Big O or
its affiliate or successor is given actual possession of the Premises. Big O will not be required to cure any
default of Tenant if Big O elects to take over possession of the Premises hereunder, Landlord shall complete
any of Tenant’s deferred maintenance obligations related to the Premises within 60 days after Big O’s
election.

6. In the event Big O assumes possession of the Premises as a substitute tenant, Landlord
agrees that Big O, or its affiliate or successor may sublet the Premises to a new Big O Franchisee from time
to time during the remaining lease term and options without Landlord consent.

7. Landlord agrees that if the Franchise Agreement between Tenant and Big O is terminated,
then, Big O shall have the right to:

(a) immediate and actual possession of the Premises, and, subject only to existing liens of
record, all equipment and inventory therein, which such possession Tenant agrees to give
peaceably, and which may be otherwise obtained by Big O by warrant, injunction, temporary
restraining order, summary process or such other immediate legal, summary or equitable
proceeding or action as Big O may choose. Tenant hereby waives any right to a jury in any such
proceeding or action.

(b) become the Tenant under the Lease to the exclusion of the Tenant.

8. Tenant and Landlord agree that they will not modify or amend the Lease without the
consent of Big O, which shall not be unreasonably withheld.

9. Tenant and Landlord understand that Big O is entering into or has entered into a Franchise
Agreement with Tenant for a Big O Tire Store at the Premises in reliance on the agreements of Tenant and
Landlord as herein contained and that Big O, in this instance, would not have otherwise entered into such
Franchise Agreement.

10. Notwithstanding anything to the contrary contained herein, this Agreement shall be of no
further force or effect upon Tenant’s and/or Landlord’s notification to Big O, in writing, that no direct or
indirect common ownership exists between Landlord (including any of Landlord’s successors) and Tenant
(“Notice of Divestment”), provided that Tenant also obtains and delivers to Big O a copy of Big O’s
standard Lease Rider and Modification (currently in the form attached as Schedule 4 to the Franchise
Agreement) signed by Tenant and the Landlord (or its successor, as applicable) to replace this Agreement.
The Notice of Divestment must be received by Big O prior to Landlord’s receipt of Big O’s Exercise Notice
to be effective. In the event a direct or indirect common ownership is re-established between Tenant and
Landlord after Big O’s receipt of a Notice of Divestment, the Landlord and Tenant shall enter into a new
Lease Rider and Modification in substantially the same form as this Agreement.

[SIGNATURES APPEAR ON FOLLOWING PAGE]
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IN WITNESS WHEREOF, the parties hereto have duly executed and delivered this agreement as
of the date first above-listed.

LANDLORD:

By:

Name:

Title:

(SEAL)

TENANT:

By:

Name:

Title:

(SEAL)

BIG O:

Big O Tires, LLC

By:

Name:

Title:
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SCHEDULE 6
CONVERTER RIDER

AMENDMENT TO BIG O
FRANCHISE AGREEMENT
(CONVERSION)

BIG O TIRES, LLC, a Nevada Ilimited liability company (“Big 0”) and
(“Franchisee”) entered into a certain Big O Franchise
Agreement (“Agreement”) on and desire to supplement and amend certain terms
and conditions of such Agreement in consideration of Franchisee’s conversion of a currently operating tire
store to a Big O Store. The parties therefore agree as follows:

1. The following provision is added at the end of the definition of “Gross Sales” in Section 1 of the
Agreement:

Gross Sales include revenues from the sale of all Non-Standard Services.

2. The following sentence is added to the definition of “Products and Services” in Section 1 of the
Agreement:

Notwithstanding the foregoing, “Products and Services” does not include Non-Standard Services.
3. The following provision is added to Section 1 after the definition of National Marketing Program:

Non-Standard Services — See the definition in Section 14.02 of this Agreement.

4, Section 6.03 of the Agreement is amended by adding “(a)” after the heading of the paragraph and
before the first word “Franchisee” and adding the following provisions to Section 6.03:

(b) Subject to Section 14.02 of this Agreement, but notwithstanding any other
provision herein to the contrary, Franchisee’s obligation to comply with Big O’s standards
and specifications as are set forth in the Manual shall be undertaken and completed in
accordance with the phase-in schedule set forth in Schedule A, attached hereto and by this
reference incorporated herein, or, if no schedule is set forth in Schedule A, shall be
undertaken and completed within six (6) months of the Commencement Date of this
Agreement. Franchisee will be permitted to use Big O’s Licensed Marks in its signage,
advertising and otherwise, in conjunction with any other previous signage or identifying
symbols or names for sixty (60) days (or such longer time as approved by Big O) from the
Commencement Date of this Agreement, in a manner which shall be approved by Big O,
which approval shall not be unreasonably withheld. Upon expiration of such sixty (60) day
or other approved period, Franchisee must use Big O’s signage exclusively and remove all
other previous signage.

(©) If Big O provides assistance to Franchisee to remodel, re-image,
remerchandise or re-equip (such as assistance for the purchase or lease of signage, displays,
computer hardware or software or other items) (hereinafter referred to as “Re-imaging”)
by way of matching funds or other financial contribution at any one or more Big O Stores
operated by Franchisee, then, Big O, at its discretion, may require Franchisee for each Store
that receives such assistance to undertake and complete such Re-imaging in accordance
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with the schedule set forth in Schedule B attached hereto (including deadlines for both
partial completion and full completion of such work), and Big O, at its discretion, may
condition payment (and each partial or progress payment) of such matching funds or other
financial contribution on Franchisee meeting such schedule in accordance with the terms
set forth in Schedule B and Franchisee making payment therefor.

5. Section 6.05 of the Agreement is deleted in its entirety and the following is inserted in its place:

6.05 Commencement of Business. Franchisee’s Big O Store shall be considered
to have commenced operation as of the Commencement Date of this Agreement. All
modifications required to bring the Premises into compliance with the standards and
specifications of Big O must be undertaken and completed in accordance with the phase-
in schedule set forth in Schedule A, attached hereto, or, if no schedule is set forth in
Schedule A, must be undertaken and completed within six (6) months of the
Commencement Date of this Agreement.

6. Section 7.01(a) of the Agreement is hereby deleted in its entirety and the following is
inserted in its place:

(a) Franchisee acknowledges that Big O is under no obligation to provide site
selection assistance and Big O does not guarantee the success or profitability of
Franchisee’s current site in any manner whatsoever. If Franchisee leases the Premises upon
which the Store is to be operated, Franchisee agrees to use its best efforts to negotiate with
its landlord for execution of a conditional lease assignment in a form which is the same as
or similar to the one found on Schedule 4 of the Agreement.

7. The following language shall be added to Section 7.01(b) of the Agreement:

Big O will provide Franchisee with the services of a store opening specialist to provide
assessment and guidance for modification of the interior and exterior of Franchisee’s
Premises, if applicable, but makes no representations or guarantees regarding the suitability
of such assessment or guidance.

8. The following language shall be added as Section 7.03 of the Agreement:
7.03  Other Discretionary Assistance. Big O may, in its discretion, offer further

assistance to Franchisee in accordance with Big O’s Conversion programs as in effect from
time to time or as otherwise negotiated by Big O and Franchisee.

9. The second sentence of Section 14.02 of this Agreement is deleted in its entirety and the following
is inserted in its place:

Franchisee may not sell any product or service that has not been selected, designated or
approved by Big O except that during the three (3) year period starting on the
Commencement Date of this Agreement, Franchisee may provide services (herein referred
to as “Non-Standard Services”) that meet both of the following: (a) were provided by it at
the Premises immediately prior to the Commencement Date of this Agreement, and (b) are
listed on Schedule C attached to this Agreement and incorporated by reference herein.
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10. The following language shall be added as Section 14.07 of the Agreement:

14.07 Non-Standard Services. Franchisee may not use the Licensed Marks for or
in connection with the Non-Standard Services, except that the Non-Standard Services may
be offered from the Premises to the extent permitted under Section 14.02 of this
Agreement. If Franchisee provides any Non-Standard Services, it will provide conspicuous
notice to the public by signage, disclaimers on invoices and/or other means that such Non-
Standard Services are not provided by nor affiliated with Big O. Also Franchisee must
provide warranties on these Non-Standard Services; these warranties must be satisfactory
to Big O and must be provided by a third party carrier satisfactory to us. Franchisee
acknowledges that Big O does not provide training, supervision or support in connection
with the Non-Standard Services. Franchisee shall conduct the Non-Standard Services in
compliance with all applicable laws, rules and regulations and in a safe and appropriate
manner. Franchisee shall immediately cease or modify any Non-Standard Services that
present a threat to the health or safety of the public or any individual and/or that could
cause the occurrence of any damages. Franchisee hereby agrees to indemnify and hold Big
O harmless from and against any and all claims or liabilities arising out of or in connection
with Franchisee’s offer, sale or provision of Non-Standard Services.

11. The following language shall be added as Section 15.08 of the Agreement:

15.08 Surety Bond/ Letter of Credit. Franchisee shall, at Big O’s election, have
obtained prior to the Commencement Date, a surety bond or letter of credit in an amount
specified by Big O or a Local Group designated by Big O from time to time for each Big
O Store of Franchisee issued by a surety company or bank reasonably acceptable to Big O
in favor of Big O or, at Big O’s election, to the Local Group, which surety bond or letter
of credit may not be revoked, terminated or modified until two years (or such other time
period as designated by Big O from time to time) after the Commencement Date. Such
bond or letter of credit shall be payable to the order of Big O or the Local Group, as the
case may be, for any nonpayment by Franchisee of contributions due to the National
Marketing Program or the Local Fund pursuant to this Franchise Agreement.

12. Section 17.04 of the Agreement is hereby deleted in its entirety.

13. Franchisee agrees to convert all other tire stores owned or controlled by it to Big O Stores, in the
manner prescribed in Schedule D, attached hereto and by this reference incorporated herein.

14. The terms and conditions of this Converter Rider are in addition to or in explanation of the existing
terms and conditions of the Agreement and shall prevail over and supersede any inconsistent terms and
conditions thereof.

Effective this day of , 20
BIG O TIRES, LL.C FRANCHISEE
a Nevada limited liability company

(Print Name)
By: By:
Title: Title:
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Schedule A

Phase-In Schedule

Schedule B

Completion and Payment Schedule for Re-Imaging

Schedule C

Prior Services

Note: Revenues from these services are included in Gross Sales unless otherwise indicated as excluded.

Schedule D

Phase-In of Other Stores
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SCHEDULE 7

NEW FRANCHISEE INCENTIVE RIDER

AMENDMENT TO BIG O
FRANCHISE AGREEMENT
(NEW FRANCHISEE)

BIG O TIRES, LLC, a Nevada limited liability company (“Big 0”)

Agreement (“Agreement”) on

as a new franchisee of Big O. The parties therefore agree as follows:

1.

Franchisee will receive the following incentive related to royalties:

During Year 1 and Year 2 (as hereinafter defined), clause (d) of Section 8.02 shall not apply and
the second sentence of Section 8.02 shall also be deleted. The following provision shall apply in

place of clause (d):

For each month during the year specified, the royalty rate on Adjusted Gross Sales of the
Store in such month shall be:

Year 1 - [0% or 1%] royalty on Adjusted Gross Sales;
Year2—  [1% or 2%] royalty on Adjusted Gross Sales;

In any year subsequent to those described above as applicable, clause (d) of Section 8.02,
the second sentence of Section 8.02, and the full royalty in accordance with Adjusted Gross
Sales Royalty Rate will apply.

As used above, “Year 1” means the 12 month period beginning on the Commencement
Date, and “Year 2” is the 12 month period beginning on the first anniversary of the
Commencement Date.

The following language shall be added to Section 15.01 of the Agreement:

Big O will match 50% of each dollar, up to $20,000 (the “Maximum Matched Funds”),
spent by Franchisee on the Grand Opening Advertising during the first 12 months of the
Store being open for business as a Big O Store, in the form of a credit against Franchisee’s
trade account for products purchased from Big O. The Grand Opening Advertising must
be preapproved by Big O. Franchisee may be required to contribute more than the amount
of the Maximum Matched Funds to the Grand Opening Advertising, but Big O shall only
be responsible for matching 50% of the Maximum Matched Funds amount.

[Franchisee will receive a complimentary hotel room and one economy air fare ticket
to the first Big O convention that takes place after the Effective Date.]

The terms and conditions of this New Franchisee Incentive Rider are in addition to or in
explanation of the existing terms and conditions of the Agreement and shall prevail over
and supersede any inconsistent terms and conditions thereof.
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Effectivethis  day of , 20
BIG O TIRES, LLC FRANCHISEE
a Nevada limited liability company

(Print Name)
By: By:
Title: Title:
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SCHEDULE 8

EXISTING FRANCHISEE/KEY PERSON NEW STORE INCENTIVE RIDER

AMENDMENT TO BIG O
FRANCHISE AGREEMENT
(EXISTING FRANCHISEE/KEY PERSON NEW STORE)

BIG O TIRES, LLC, a Nevada limited liability company (“Big 0”)

Agreement (“Agreement”) on

incentive program. The parties therefore agree as follows:

L.

The following language shall be added to Section 8.01 of the Agreement:

Notwithstanding the foregoing provisions of this Section 8.01, Big O will reduce the initial
franchise fee to [$5,000 or $10,000]; provided, however,
Franchisee will pay Big O the difference between this reduced fee and the standard initial
franchise fee in effect at the date of the Agreement if it ceases to meet the “ownership
requirement” described in the following sentence within two (2) years of the date of this
Agreement. The ownership requirement is that the individual or Entity that is the
Franchisee is the same individual or Entity (or the majority of the Franchisee’s Equity is
owned by the same individual or Entity) that was the Franchisee on the date of this
Agreement or the Franchisee is an Entity for which the majority of its Equity is owned by
the same individual or Entity that owned the majority of the Equity of Franchisee on the
date of this Agreement. Such payment shall be due immediately upon Franchisee no longer
meeting the ownership requirement within such two (2) year period.

Franchisee will receive the following incentive related to royalties:

During Year 1, Year 2, and, if applicable, Year 3 (as hereinafter defined), clause (d) of
Section 8.02 shall not apply and the second sentence of Section 8.02 shall also be deleted.
The following provision shall apply in place of clause (d):

For each month during the year specified, the royalty rate on Adjusted Gross Sales of the
Store in such month shall be:

Year 1 — 1% royalty on Adjusted Gross Sales;

Year 2 — 2% royalty on Adjusted Gross Sales;

[Year 3 — 3% royalty on Adjusted Gross Sales if applicable;]

In any year subsequent to those described above as applicable, clause (d) of Section 8.02,
the second sentence of Section 8.02, and the full royalty in accordance with Adjusted Gross

Sales Royalty Rate will apply.

As used above, “Year 1” means the 12 month period beginning on the Commencement
Date, “Year 2” is the 12 month period beginning on the first anniversary of the
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Commencement Date, and “Year 3” (if applicable) is the 12 month period beginning on
the second anniversary of the Commencement Date.

3. The following language shall be added to Section 15.01 of the Agreement:
Big O will match:

. 50% of each dollar, up to $20,000 (“Maximum Opening Matched Funds”), spent
by Franchisee on the Grand Opening Advertising during the first 12 months of the Store
being open for business as a Big O Store,

. [50% of each dollar, up to $20,000 (“Maximum Additional Matched Funds”)
spent by Franchisee on advertising during the 13" through 24™ month of the Store
being open for business as a Big O Store, if applicable,] and

. 50% of each dollar, up to $20,000 (“Maximum Image Matched Funds”) spent by
Franchisee on signage, painting and remodeling the Store during the first 12 months of the
Store being open for business as a Big O Store.

The applicable advertising, signage, painting, and remodeling must be preapproved by Big
O. Franchisee may be required to contribute more than the Maximum Opening Matched
Funds, [the Maximum Additional Matched Funds,] and the Maximum Image Matched
Funds to these efforts, but Big O shall only be responsible for matching 50% of these
maximum matched amounts. All matching funds will be provided in the form of a credit
against Franchisee’s trade account for products purchased from Big O.

4, The terms and conditions of this Existing Franchisee Incentive Rider are in addition to or in
explanation of the existing terms and conditions of the Agreement and shall prevail over and supersede any
inconsistent terms and conditions thereof.

Effective this  dayof , 20
BIG O TIRES, LLC FRANCHISEE
a Nevada limited liability company

(Print Name)
By: By:
Title: Title:
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SCHEDULE 9

ROYALTY RATES
I. Terminology.
a. The Franchise Agreement to which this Schedule 9 is attached is hereinafter referred to as
the “Agreement”.
b. Terms used in the Schedule 9 have the same meaning as set forth in the Agreement, except

as otherwise provided in this Schedule 9. Terms used in this Schedule 9 with the same meaning as set forth
in the Agreement include (but are not limited to):

(1) Adjusted Gross Sales — Gross Sales excluding Gross Sales (a) to National Account
Customers and Key Account Customers, (b) of Farm Class Tires, (¢) on Excess Service Department Sales,
and (d) on which no royalty is due and not otherwise excluded from the definition of Gross Sales.

(i1) Adjusted Gross Sales Royalty Rate — The percentage applied to Adjusted Gross
Sales to determine the Adjusted Gross Sales royalty fee, which percentage is the Matrix Royalty Rate.

c. The following abbreviations when used in this Schedule 9 have the following meanings:

(1) AGS — Adjusted Gross Sales.

(i1) AGS Royalty Rate — Adjusted Gross Sales Royalty Rate.

2. Royalty Rates Applied. The Royalty Rate on Gross Sales to National Account Customers and
Key Account Customers will be 2%. The Royalty Rate on Gross Sales of Farm Class Tires will be 2%.
The Royalty Rate for the Excess Service Department Sales will be 2%. The Royalty Rate on AGS will be
the AGS Royalty Rate.

3. Current Royalty Matrix. The Royalty Matrix in effect as of the date of the Agreement is attached
as Annex 1 to this Schedule 9 and applies to AGS Sales earned in the calendar year specified in such
attachment or until the next Royalty Matrix becomes effective.

4, Updating the Royalty Matrix. The Royalty Matrix will be updated for each calendar year by Big
O and distributed by Big O to Franchisee. Each Royalty Matrix will be for the specified calendar year. Big
O will make such updates in accordance with methodologies established by Big O in accordance with the
recommendations of the franchisee audit committee of the Franchise Advisory Council. The final
determination of the Royalty Matrix for any calendar year shall be made by Big O. The methodology used
by Big O is as follows until modified and included in the Manual:

a. The Store-level retail sales will be accumulated by Big O for each Store for the 12-month
period ending October 31. This information should be available by the end of November,
as many Stores do not report their retail sales to Big O until the end of the following month.

b. All Stores that were open for less than the full 12 months (as of October 31st) will be
eliminated from the data.

c. Of the remaining Stores, the top 10% based on retail sales and the bottom 10% based on
retail sales will be dropped. The middle 80% will be used to calculate an average retail
sales amount per Store.
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d. By December 20, the new Royalty Matrix will be completed for the following calendar
year, with the first single-Store royalty breakpoint being equal to the greater of: (a) $1.47
million, or (b) the average retail sales figure calculated above, plus $190,000, rounded
down to the nearest $10,000. Each subsequent breakpoint will be at $200,000 intervals,
until the lowest royalty level is achieved. Currently, the lowest royalty level is 3.5%, but
this is subject to change by Big O in its discretion in the future.

e. The Multi-Store Royalty Group portions of the Royalty Matrix will be calculated using the
same percentages that drive the matrix attached to this Schedule 9.

f. This new Royalty Matrix will be used to determine the Matrix Royalty Rates for the
subsequent calendar year (January 1 — December 31). (For instance, the Royalty Matrix
based on 2025 revenues will be used to determine the Matrix Royalty Rates applicable in
2026).

g. Big O, at its sole discretion, may update the Royalty Matrix during the course of a calendar
year based on the Store-level retail sales for the 12-month period ending the most recent
October 31 or any other more recently ended full or partial 12-month period selected by
Big O.

5. Determining the Matrix Royalty Rate for a Particular Franchisee. In general, the Matrix
Royalty Rate for a franchisee in any particular calendar year depends on the Gross Sales of the franchisee’s
single Store in that calendar year or, if the franchisee’s Stores are members of a Multi-Store Royalty Group,
the Gross Sales of all the Stores in the Multi-Store Royalty Group for that calendar year. The Matrix Royalty
Rate on Adjusted Gross Sales for that calendar year will then be determined from the Royalty Matrix based
on such Gross Sales for a Single Store or, for a Multi-Store Royalty Group, on such Gross Sales and the
number of Stores in that Multi-Store Royalty Group.

6. Royalty Payment and True-Up Rules. The royalty payment and true-up rules will be set by Big
O in its sole discretion from time to time. The current form of royalty payment and true-up rules as of the
date of this Agreement are set forth in Annex 2 to this Schedule 9.
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Schedule 9, Annex 1
Royalty Matrix
See attached

Note: The attached Royalty Matrix will be applicable in 2025 or until the next Royalty Matrix becomes
effective. A different Royalty Matrix will be applicable in other years. For instance, if you sign a Franchise
Agreement in 2026, the Royalty Matrix attached to that Franchise Agreement will be the 2026 Royalty
Matrix, not the attached 2025 Royalty Matrix. Regardless of which Royalty Matrix is attached to the

Franchise Agreement that you sign, the applicable Royalty Matrix will change from time to time as provided
in Schedule 9.
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Notwithstanding any agreement or anything in this Royalty Matrix to the contrary, in the event that Big O has granted a franchisee
a financial incentive (including but not limited to a trade account credit incentive or similar incentive) that is based on the
franchisee’s gross sales levels and which has the overall result of reducing the effective royalty rate of the franchisee, then the
lowest applicable royalty level that shall apply under this Royalty Matrix will be 3.5%.
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Royalty Matrix Explanation

The Royalty Matrix is used to determine your Store’s Royalty Rate based on the amount of your
calendar year Store Gross Sales or, if you own more than one Store, then the Stores included in a Multi-
Store Royalty Group approved by Big O. The Royalty Rates currently range from 3.5% to 5.0%.

If you are a single Store franchisee, locate your Store’s annual Gross Sales in the “Single Store”
column. Then look to the “Resulting Royalty Percent” column to determine your Royalty Rate (after true-
up with Big O).

If you are a participant in a Multi-Store Royalty Group approved by Big O, locate the column of
numbers that begins with the applicable number of Stores (ranging from 2 Stores to 35 Stores). Then go
down the column until you reach the row containing the highest sale amount that does not exceed your
Multi-Store Royalty Group’s combined Gross Sales in the same column. Follow this row over to the
“Resulting Royalty Percent” column to determine your Royalty Rate (after true-up with Big O).

As stated in Section 1 (in the definition of “Royalty Matrix”) of the Franchise Agreement, the
Royalty Matrix is subject to change by Big O from time to time as provided in Schedule 9, provided that
the royalty rate (when the Royalty Matrix is applicable) may not exceed the maximum royalty rate set forth
in this Schedule 9.
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Schedule 9, Annex 2

Royalty Payment and True-Up Rules

New Stores

a. New Store to System, Treated as Single Store. The rate for royalties on Adjusted Gross
Sales earned during the initial calendar year will be 5.0% and will be trued up 90 days after the
calendar year end by determining the applicable Matrix Royalty Rate based on the Store’s actual
Gross Sales and applying it to the Store’s Adjusted Gross Sales for the entire calendar year while
it was operated as a Big O Store. For all following years, please see the rules for Years Subsequent
to BFF Conversion, included in the section on Single Store-Existing Stores Converting to the BFF,
below.

b. New Store to System, Added to Multi-Store Royalty Group. Royalties on Adjusted
Gross Sales earned during the initial calendar year will be paid at the Matrix Royalty Rate that was
determined at the beginning of the year for that Multi-Store Royalty Group. The royalty will be
trued up within 90 days after the calendar year end by determining the applicable Matrix Royalty
Rate (for a group size that includes the new Store plus the Stores already in the Multi-Store Royalty
Group) based on the Multi-Store Royalty Group’s actual Gross Sales for the entire calendar year
while the Stores (or any of them) were operated by the Multi-Store Royalty Group, and applying it
to each Store’s Adjusted Gross Sales for the calendar year.

Franchise Ownership Transfers (Acquirer)

a. Store Acquired in a Transfer, Treated as Single. Royalties on Adjusted Gross Sales for
the balance of the calendar year will be at the same Matrix Royalty Rate that the selling franchisee
was paying during the portion of the year that he owned the Store. The royalties paid for the year
will be trued up within 90 days after the calendar year end between the new franchisee and Big O
by determining the applicable Matrix Royalty Rate based on the Store’s actual Gross Sales for the
calendar year and applying it to the Store’s total Adjusted Gross Sales for the calendar year.

b. Store Acquired in a Transfer, Added to Multi-Store Royalty Group. Royalties on
Adjusted Gross Sales will be paid for the balance of the calendar year after the transfer occurs by
applying the Matrix Royalty Rate, determined at the beginning of the year for that Multi-Store
Royalty Group, to the Adjusted Gross Sales of the new Store included in the Multi-Store Group.
The royalty will be trued up within 90 days after calendar year end by determining the applicable
Matrix Royalty Rate (for the approved Multi-Store Royalty Group) based on the Group’s actual
Gross Sales for the calendar year and applying it to each Store’s actual Adjusted Gross Sales for
that calendar year. For purposes of determining the Matrix Royalty Rate, the Gross Sales will
include the transferred Store’s actual Gross Sales for the entire portion of the calendar year that it
was operated as a Big O Store.

Franchise Ownership Transfers (Transferor)

a. Transferred or Closed Store, Single. Royalties for a single Store that is transferred or
closed during a calendar year will be calculated by applying the Matrix Royalty Rate (determined
by looking up the prior year’s Gross Sales on the current year matrix) to the current year Adjusted
Gross Sales.
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b. Transferred or Closed Store, Member of Multi-Store Royalty Group. Royalties for a
transferred or closed store which is a member of a Multi-Store Royalty Group will be paid for the
year at the rate that was determined at the beginning of the year for that Multi-Store Royalty Group.
Within 90 days after the end of the year the royalties will be trued-up by applying the Matrix
Royalty Rate (for a Multi-Store Royalty Group size that includes the transferred or closed Store) to
the Multi-Store Royalty Group’s actual Adjusted Gross Sales for the calendar year.

Existing Franchises Converting to the BFF

a. Single Store —

1. Year of BFF Conversion. The Matrix Royalty Rate to be used for the balance of
the calendar year after the BFF Conversion occurs is determined by applying the Royalty Matrix
to the Store’s prior calendar year Gross Sales (even if the Store was open less than a full year as a
Big O Store), minus an amount equal to the Single Store Matrix Breakpoint Factor. The royalties
will be trued up within 90 days after the end of the calendar year by using the Store’s actual Gross
Sales for the entire calendar year in which the BFF Conversion occurred to determine the correct
Matrix Royalty Rate for the year and then applying that Matrix Royalty Rate to the Store’s Adjusted
Gross Sales from the date of the BFF Conversion until the end of the calendar year.

1i. Years Subsequent to BFF Conversion. The Matrix Royalty Rate for calendar
years subsequent to the BFF Conversion year will be determined by applying the Royalty Matrix
to the Store’s prior calendar year Gross Sales (even if the Store was open less than a full year as a
Big O Store), minus an amount equal to the Single Store Matrix Breakpoint Factor. The royalties
will be trued up within 90 days after the end of the calendar year by determining the applicable
Matrix Royalty Rate based on the Store’s actual Gross Sales for the calendar year and applying it
to the Store’s Adjusted Gross Sales for the calendar year.

b. Multi-Store Royalty Groups —

1. Year of BFF Conversion. The Matrix Royalty Rate for the balance of the calendar
year in which the BFF Conversion occurred will be determined by applying the Royalty Matrix to
the Multi-Store Royalty Group’s prior calendar year Gross Sales (even if one or more Stores was
open less than a full year as a Big O Store), minus an amount equal to the Multi-Store Matrix
Breakpoint Factor based on the number of Stores in the Multi-Store Royalty Group. The royalties
will be trued up within 90 days after the end of the calendar year by using the Multi-Store Royalty
Group’s Gross Sales for the calendar year in which the BFF Conversion occurred to determine the
correct Matrix Royalty Rate for the year. This Matrix Royalty Rate shall be applied to the Adjusted
Gross Sales from the date of the BFF Conversion until the end of the calendar year.

il. Years Subsequent to BFF Conversion. The Matrix Royalty Rate for calendar
years subsequent to the BFF Conversion year will be determined by applying the then current year
Royalty Matrix to the Multi-Store Royalty Group’s prior calendar year Gross Sales (even if one or
more of the Stores was open less than a full year as a Big O Store), minus an amount equal to the
Multi-Store Matrix Breakpoint Factor based on the number of Stores in the Multi-Store Royalty
Group. This Matrix Royalty Rate will be trued up within 90 days after the end of the calendar year
by determining the applicable Matrix Royalty Rate based on the Multi-Store Royalty Group’s
actual Gross Sales for the calendar year and applying it to each Store’s Adjusted Gross Sales for
the calendar year.
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5. Multi-Store Royalty Group Royalty Rates for BFF Conversion Stores and New Stores. Multi-Store
Royalty Groups may include Stores that were converted from Product Distribution Franchises to Business
Format Franchises (“BFF Conversion Stores”) and Business Format Franchise Stores that are new to the
Big O System (“New Stores”). Therefore, the royalty payment and true-up rules stated above in this
Schedule 9, Annex 2, are subject to the following: BFF Conversion Stores that are part of a Multi-Store
Royalty Group are subject to the royalty matrix applicable to BFF Conversion Stores (not included in this
Agreement). New Stores that are part of a Multi-Store Royalty Group are subject to the Royalty Matrix
applicable to new Business Format Franchises (included herein as Schedule 9, Annex 1). Thus, different
Stores in the same Multi-Store Royalty Group may pay different Royalty Rates on Adjusted Gross Sales
based on the application of the appropriate royalty matrix. The Gross Sales of all Stores in a Multi-Store
Royalty Group are aggregated for purposes of determining the applicable Royalty Rates.

With respect to all of the situations described in this Schedule 9, Annex 2, in the event that there has been
any change in the Matrix Royalty Rate during the course of a year, Big O shall be entitled to use its
reasonable discretion in applying the applicable rates to the sales for the periods in which those rates were
in effect.
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SCHEDULE 10

DETERMINATION OF THE BIG O PROGRAM PRODUCTS PRICES

The Big O Program Products Prices will be calculated in accordance with Big O’s Franchise Policies &
Standards Manual. This Franchise Policies & Standards Manual and revisions to this Manual are established
by Big O from time to time after consulting with committees that include franchisees (but which may or
may not include Franchisee). Set forth below is a description of Big O’s policy in effect as of June 30, 2025
(which is or will be set forth in the Franchise Policies & Standards Manual) on determination of Big O
Program Product Prices for tires.

A. Acquisition Costs.

1. Big O’s current policy is to not increase the Acquisition Cost component of prices for tires
until 45 days after a price increase goes into effect. (For example, if Big O is informed of a price increase
on certain SKUs on February 1 that will go into effect with purchases made starting March 1, Big O will
not increase the Acquisition Cost component of the tire price for the SKUs impacted by the price increase
until April 15, and will increase the price of all SKUs affected by the price increase on that same date.).

2. The 45-day delay in applying a price increase will be evaluated by Big O from time to time
to determine if it should be adjusted.

3. The 45-day delay in applying a price increase will not apply to rebill tires since these are
not products stocked by Big O. Accordingly, the Acquisition Cost for rebill tires will be the price billed to
Big O from the rebill vendor.

4, For purposes of applying the 45-day delay in adjusting pricing discussed above, the specific
date communicated by the manufacturer as being the effective date of a price increase will determine the
date that an increase in Acquisition Costs will go into effect. In addition, price increases that do not have
an effective date of the first of a month will be rounded to the nearest first of a month (i.e., a price increase
communicated by a manufacturer as being effective on a date between the 2nd and the 15th of the month
will be treated for purposes of this provision as being effective on the 1st of the month, and a price increase
communicated by a manufacturer as being effective on a date between the 16th and the 31st of the month
will be treated for purposes of this provision as being effective on the 1st of the following month).

5. Big O’s affiliated supplier, TBC Corporation (“TBC”), has agreed with Big O that TBC
will not increase its Economic Benefit (as defined in the Manual) on future sales of tires to Big O over the
calendar year 2005 Economic Benefit. In conjunction with the audit of TBC’s financial statements for each
fiscal year ending March 31, TBC will engage its independent public accountants to conduct certain Agreed
Upon Procedures, at the TBC level, to validate the calculation of the Economic Benefit earned by TBC on
its sale of tires to Big O (the “Validation”).

B. Mold Depreciation Costs.

The Mold Depreciation Cost component of the tire price will be calculated by dividing the total
budgeted Mold Depreciation expense for the year by the budgeted number of Big O Tire units expected to
be sold during the year to arrive at a per-unit Mold Depreciation Cost component of the tire price. This
component of the tire price will remain constant throughout the year with the following exception. Molds
are generally depreciated over an estimated useful life of five years. Prior to the beginning of each quarter,
Big O Accounting meets with the Big O Product department and determine if the remaining depreciable
life of any molds should be shortened based on the anticipated future production of tires using specific
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molds. Any depreciable lives that need to be shortened based on this criteria will be shortened for
accounting purposes, and the impact of the resulting increase in depreciation will be added to the Mold
Depreciation cost component of the pricing model as of the beginning of that quarter.

C. Rebill Charge

The Rebill Charge is currently $3.00 per Rebill Tire. This charge may be increased or decreased in our
discretion as required by business operations after consultation with the Franchise Advisory Council.

D. Distribution Costs

1. The total budgeted Distribution Cost for the year based on the Distribution Cost
components set forth in the Franchise Agreement will be divided by the total budgeted tire units to be sold
(excluding rebill units) and the resulting Distribution Cost per unit (“DCPU”) factor will be added to tire
pricing during the year. This component of the tire price will remain constant throughout the year.
Notwithstanding any other provisions of this policy, Big O may impose additional distribution related
charges (such as fuel surcharges) to reflect unanticipated increases in the price of fuel or other distribution
related costs.

2. DCPU will be subject to the following caps and limitations to increases:
a. For the fiscal year ending March 31, 2026, the DCPU is set at $7.21 per tire.

b. For subsequent years, the DCPU will be calculated in accordance with the
Franchise Agreement, subject to:

(1) The DCPU cannot increase more than 3% per year.

(i) The Inventory Losses expense portion of total Distribution Costs is capped
at $60,000 per year (starting in 2007), and at amounts reflecting a 3% increase in that
amount thereafter.

(iii)  The Interwarehouse Freight expense portion of total Distribution Costs is
capped at $350,000 per year (starting in 2007), and at amounts reflecting a 3% increase in
that amount thereafter.

(iv)  The 3% cap on total DCPU will be calculated by multiplying 1.03 times
the lesser of (a) actual DCPU for the prior fiscal year, with the Inventory Losses and
Interwarehouse Freight components of total Distribution Costs subject to the caps
discussed above, and (b) the DCPU established at the beginning of that fiscal year.

(v) In the event actual fuel costs for any fiscal year are greater than 1.05 times
the budgeted fuel costs for that year, the 3% cap on total DCPU will be calculated by
multiplying 1.03 times the lesser of (a) actual DCPU for the prior fiscal year, with the
Inventory Losses and Interwarehouse Freight components of total Distribution Costs
subject to the caps discussed above, and (b) the sum of (i) the DCPU established at the
beginning of that fiscal year plus (ii) the amount by which actual fuel costs for the fiscal
year exceed 1.05 times the budgeted fuel costs for that year, divided by the actual units
sold during that year.
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(vi)  The DCPU that is established at the beginning of each year will not change
throughout the year, except that once the budgeted warehouse units for the year have been
sold, the DCPU will be reduced by $.50 per unit for the remainder of the year starting on
the 1st or 15th of the month most recently following the date on which actual warehouse
unit sales exceed budgeted warehouse unit sales.

(vii)  Certain limitations discussed herein are contingent upon certain conditions
being met as designated by Big O from time to time. One condition now required is Big O
and its franchisees being able to create a cooperative plan to eliminate the need for Big O
to carry an NRV (net realizable value) Reserve for tires (that is, mainly discontinued tires)
on its balance sheet.

(viii) In the event that industry factors that are outside Big O’s control cause a
significant increase in unit movement (thereby reducing DCPU for that year), Big O
reserves the right to calculate a DCPU for the following year without regard to the 3%
limitation on the actual DCPU as discussed above.

(ix)  In the event that industry factors that are outside Big O’s control cause a
significant decrease in unit movement (thereby increasing DCPU for that year), Big O
reserves the right to adjust service levels in order to manage its exposure to excessive
unrecovered distribution costs.

(x) Big O reserves the right to adjust service levels on low volume delivery
routes in order to manage its exposure to excessive unrecovered distribution costs.

E. Warranty Costs.

1. The expenses related to providing warranties on Big O tires have been estimated by Big O
for each of the Big O I Tires lines based on tire adjustment data accumulated from Big O’s warranty
database, expressed as a percentage to be added to the Acquisition Cost of tires. At the beginning of each
fiscal year, Big O will analyze the warranty data, calculate new warranty percentages, review the new
percentages with a franchisee group designated by the Franchise Advisory Council, explain the reasons for
any increases or decreases in the percentages from one year to the next, and then use the new percentages
in the determination of the Big O Program Products Price. Once set at the beginning of the year, the Big O
I Tires warranty percentages will be used for the entire year.

2. The other expenses associated with warranty will be allocated to all units sold based on a
fixed rate per unit ($.00 per unit for 2025) that is calculated by dividing the total costs in this category by
the total budgeted units for the year. This factor will not change throughout the year.

F. Determination of TBC Economic Benefit

1. TBC has agreed that it will not increase its Economic Benefit on sales of tires to Big O
over the calendar year 2005 Economic Benefit. If the results of the annual Validation indicate that TBC has
received a greater Economic Benefit in that year than the Economic Benefit for 2005, then the results of
the Validation will be used to determine the amount by which Big O was overcharged (the “Excess Big O
Tire Acquisition Cost”). If the results of the annual Validation indicate that TBC has received a lower
Economic Benefit in that year than the Economic Benefit for 2005, then there will be no adjustment.

2. Any excess Big O Tire Acquisition Cost under this section will be allocated, based on units,
between tires sold to Product Distribution Franchisees and tires sold to Business Format Franchisees. The
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amount allocated to tires sold to Business Format Franchisees will be paid or credited to Big O by TBC and
included in the calculation, discussed below, of the End of Year Pricing Adjustment.

G. Audit Procedures.

1. The mechanics of the audit at the Big O level of the various components of the Big O
Program Product Prices are set forth below. References to audits by the Franchisee Audit Committee refer
to audits conducted by the Franchisee Audit Committee and/or an independent third party as approved by
the Franchisee Audit Committee and paid for by the Franchise Advisory Council. The results of the audit
shall not be final and binding on Big O and the Business Format Franchises except if certain conditions are
met as defined by Big O in the Manual from time to time.

2. For the Acquisition Cost component of the tire price, including Manufacturers Rebates, a
Franchisee Audit Committee, with the assistance of Big O management, will audit the Acquisition Cost for
tires component of a number of sales transactions to be agreed upon between Big O and the franchisees. In
the event the results of that audit show that the Acquisition Cost component of the tire price has been
included according to the “Rules” (that is, the definitions set forth in the Franchise Agreement and the rules
set forth in this Schedule 10), then the audit of that portion of the tire price will be deemed complete, and
there will be no Acquisition Cost amount included in the End of Year Pricing Adjustment. In the event the
results of that audit show that the Acquisition Cost component of the tire price has not been included
according to the Rules, then Big O will calculate the impact, positive or negative, of the Acquisition Cost
component not being included according to the Rules, based on the specific error identified and the time
period that the error related to, and review the amount with the Franchisee Audit Committee. The
Acquisition Cost pricing error impact will be included in the calculation, discussed below, of the End of
Year Pricing Adjustment.

3. At the end of the year, Big O will calculate the total amount of Mold Depreciation Cost to
be allocated to Big O I Tires that were sold to Business Format Franchises, based on the Big O I Tire units
sold to Business Format Franchise Stores as a percent of the total Big O I Tire units sold, and that amount
will be compared to the total Mold Depreciation Cost actually included in the tire price for Big O I Tire
units that were sold to Business Format Franchise Stores. Any difference, positive or negative, will be
included in the End of Year Pricing Adjustment discussed below.

4. For the Rebill Charge, the Franchisee Audit Committee, with the assistance of Big O
management, will audit the proper inclusion or exclusion of the Rebill Charge component in each of the
sales transactions to be audited during the Acquisition Cost for tires audit discussed above. In the event the
results of that audit show that the Rebill Charge component has been included according to the Rules, then
the audit of that portion of the tire price will be deemed complete, and there will be no amount included in
the End of Year Pricing Adjustment. In the event the results of that audit show that the Rebill Charge
component has not been included according to the Rules, then Big O will calculate the impact, positive or
negative, of the Rebill Charge component not being correctly included, based on the specific error identified
and the time period that the error related to, and review the amount with the Franchisee Audit Committee.
The Rebill Charge component pricing error impact will be included in the calculation, discussed below, of
the End of Year Pricing Adjustment.

5. For DCPU, the Franchisee Audit Committee, with the assistance of Big O management,
will audit the proper inclusion or exclusion of the correct DCPU factor in each of the sales transactions to
be audited during the Acquisition Cost audit of tires discussed above. In the event the results of that audit
show that the DCPU factor has been included according to the Rules, then the audit of that portion of the
tire price will be deemed complete, and there will be no amount included in the End of Year Pricing
Adjustment. In the event the results of that audit show that the DCPU factor has not been included according
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to the Rules, then Big O will calculate the impact, positive or negative, of the DCPU factor not being
correctly included, based on the specific error identified and the time period that the error related to, and
review the amount with the Franchisee Audit Committee. The DCPU pricing error impact will be included
in the calculation, discussed below, of the End of Year Pricing Adjustment.

6. For the Big O I Tires warranty expense, the Franchisee Audit Committee, with the
assistance of Big O management, will audit the proper inclusion or exclusion of the Big O I Tires warranty
expense factor in each of the sales transactions to be audited during the Acquisition Cost of tires audit
discussed above. In the event the results of that audit show that the Big O I Tires warranty expense factor
has been included according to the Rules, the audit of that portion of the tire price will be deemed complete,
and there will be no amount included in the End of Year Pricing Adjustment. In the event the results of that
audit show that the Big O I Tires warranty expense factor has not been included according to the Rules,
then Big O will calculate the impact, positive or negative, of the Big O I Tires warranty expense factor not
being correctly included, based on the specific error identified and the time period that the error related to,
and review the amount with the Franchisee Audit Committee. The Big O I Tires warranty expense factor
pricing error impact will be included in the calculation, discussed below, of the End of Year Pricing
Adjustment.

7. At the end of the year, Big O will calculate the total amount of other warranty expense to
be allocated to the total units that were sold to Business Format Franchise Stores based on the tire units sold
to Business Format Franchise Stores as a percent of the total tire units sold, and that amount will be
compared to the total other warranty expense actually included in tire price for tire units that were sold to
Business Format Franchise Stores. Any difference, positive or negative, will be included in the End of Year
Pricing Adjustment discussed below.

8. Big O franchisees may, under certain circumstances, wish to engage an auditor to perform
the audit work that is discussed above as being performed by the Franchisee Audit Committee. The cost of
any such audit will be borne entirely by the franchisees and allocated to the franchisees as they may agree,
provided however that should the audits find that Big O has overcharged the Business Format Franchise
Stores by an amount that exceeds 2% of the total amount charged to Business Format Franchise Stores for
the year under audit, adjusted by any overcharges that may result from the Franchisee Audit Committee
procedures discussed above, then the audit fee will be reimbursed by Big O, subject to a maximum
reimbursement of $100,000.

H. End of Year Pricing Adjustment.

Once the various amounts to be included in the End of Year Pricing Adjustment, as discussed above, have
been calculated and become final and binding in accordance with the terms and conditions of this
Agreement and the Manual, they will be accumulated and treated as follows:

1. Because the Mold Depreciation and Big O I Tires warranty factors relate to just Big O 1
Tires, these two adjustment factors will be aggregated. In the event the aggregate amount is positive (i.e.
franchisees have overpaid Big O), then the aggregate amount will be allocated among the Business Format
Franchise Stores based on the Big O I Tires units they purchased from Big O while operating as a Business
Format Franchise, and the amount so allocated with be paid to the Stores via a credit to their trade account
with Big O. In the event the aggregate amount is negative (i.e., franchisees have underpaid Big O), then the
aggregate amount will be included as a component of the Big O Program Product Prices for the following
year as a separate component called “Prior Year True-Up--Big O 1.” The methodology for including such
an amount in the Big O Program Product Prices for the following year will be done so as to fully recover
the amount of the underpayment from the Business Format Franchise Stores.
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2. All of the other adjustment factors, if any, including the portion of any Excess Big O Tire
Acquisition Cost that is allocated to tires sold to Business Format Franchise Stores, the Acquisition Cost of
tires adjustment factor, the Rebill Charge adjustment factor, the DCPU adjustment factor and the other
warranty expense adjustment factor, relate to all tire units sold by Big O to Business Format Franchise
Stores, and will be aggregated. In the event the aggregate amount is positive (i.e., franchisees have overpaid
Big O), then the aggregate amount will be allocated among the Business Format Franchise Stores based on
the total tire units they purchased from Big O, and the amount so allocated will be paid to the Stores via a
credit to their trade account with Big O. In the event the aggregate amount is negative (i.e., franchisees have
underpaid Big O), then the aggregate amount will be included as a component of the Big O Program Product
Prices for the following year as a separate component called “Prior Year True-Up--All Tires.” The
methodology for including such an amount in the Big O Program Product Prices for the following year will
be done so as to fully recover the amount of the underpayment from Business Format Franchise Stores.
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EXHIBIT “B-2”

SUCCESSOR FRANCHISE RIDER
TO FRANCHISE AGREEMENT

BIG O TIRES, LLC, a Nevada limited liability company (“Big O”), and the undersigned
franchisee (“Franchisee) entered into that certain Big O Franchise Agreement (“Agreement”)
contemporaneously herewith, and desire to supplement and amend certain terms and conditions of
such Agreement by this Successor Franchise Rider to Franchise Agreement (“Rider”). The parties
therefore agree as follows:

1. Term. Section 4.01 of the Agreement is hereby deleted in its entirety with the
following substituted in its place:

4.01 Term. This Agreement shall take effect upon the Effective Date and,
unless previously terminated pursuant to Section 19 hereof, its term shall extend until the
earlier of the tenth (10th) anniversary of the Effective Date or such other Expiration Date
as is stated on the Summary Pages. Franchisee agrees to operate its Big O Store for the
full term of this Agreement.

2. Grant of Successor Franchise Rights. Article 5 of the Agreement is hereby
deleted in its entirety. At the end of the term of the Agreement, Franchisee shall have no option to
obtain a successor franchise or renewal, and the Agreement shall expire.

3. Commencement of Business. Section 6.05 of the Agreement is hereby deleted in
its entirety, with the following substituted in its place:

6.05  Commencement of Business. Franchisee agrees that the Big O Store has
opened for business prior to the Effective Date of this Agreement. Franchisee agrees and
acknowledges that the Commencement Date has already occurred prior to the Effective
Date of this Agreement.

4. Big O’s Pre-Opening Assistance. Franchisee acknowledges that it has previously
received the pre-opening assistance from Big O set forth in Section 7.01 of the Agreement, and it is
not entitled to additional pre-opening assistance as a result of this exercise of successor franchise
rights. Section 7.01 is hereby amended accordingly.

5. Initial Franchise Fee. Section 8.01 of the Agreement and Section 2 of the
Summary Pages are hereby deleted in their entirety, with the following substituted in the place of
Section 8.01:

8.01  Successor Franchise Administration Fee. In consideration of the
execution of this Agreement, Franchisee agrees to pay Big O a successor franchise
administration fee in the amount of $ , which shall be due and
payable upon execution of this Agreement. The successor franchise administration fee is
not refundable.

6. Grand Opening Advertising. Section 15.01 of the Agreement is hereby deleted
in its entirety.



7. Release. Franchisee for itself, its employees, officers, directors, shareholders,
members, managers, partners, agents, representatives, successors and assigns, hereby fully and
forever unconditionally releases and discharges Big O, its affiliated companies and their
employees, officers, directors, shareholders, members, managers, partners, agents,
representatives, successors and assigns (collectively referred to as the “Big O Parties”) from any
and all claims, demands, obligations, actions, liabilities and damages of every kind and nature
whatsoever, in law or in equity, whether known or unknown to it, which it may now have against
Big O or the Big O Parties, or which may hereafter be discovered, in connection with, as a result
of, or in any way arising from, any relationship or transaction with Big O or the Big O Parties,
however characterized or described, from the beginning of time until the date of the Agreement.

The following provision applies for Franchisees in California:

It is intended that this Rider shall be effective as a bar to each and every action and cause of
action related to the released claims, whether known or unknown, foreseen or unforeseen,
suspected or unsuspected, that each party may have against the Big O Parties and Franchisee
expressly waives any and all rights under Section 1542 of the California Civil Code, which
provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS THAT THE CREDITOR OR
RELEASING PARTY DOES NOT KNOW OR SUSPECT TO EXIST IN HIS OR HER FAVOR
AT THE TIME OF EXECUTING THE RELEASE, AND THAT IF KNOWN BY HIM OR
HER, WOULD HAVE MATERIALLY AFFECTED HIS OR HER SETTLEMENT WITH THE
DEBTOR OR RELEASED PARTY.

The following provision applies for Franchisees in Montana:

It is intended that this Rider shall be effective as a bar to each and every action and cause of
action related to the released claims, whether known or unknown, foreseen or unforeseen,
suspected or unsuspected, that each party may have against the Big O Parties and Franchisee
expressly waives any and all rights under Section 28-1-1602 of the Montana Code Annotated,
which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS THAT THE CREDITOR DOES
NOT KNOW OR SUSPECT TO EXIST IN THE CREDITOR’S FAVOR AT THE TIME OF
EXECUTING THE RELEASE, WHICH, IF KNOWN BY THE CREDITOR, MUST HAVE
MATERIALLY AFFECTED THE CREDITOR’S SETTLEMENT WITH THE DEBTOR.

The following provision applies for Franchisees in North Dakota:

It is intended that this Rider shall be effective as a bar to each and every action and cause of
action related to the released claims, whether known or unknown, foreseen or unforeseen,
suspected or unsuspected, that each party may have against the Big O Parties and Franchisee
expressly waives any and all rights under Section 9-13-02 of the North Dakota Century Code,
which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR DOES
NOT KNOW OR SUSPECT TO EXIST IN THE CREDITOR’S FAVOR AT THE TIME OF
EXECUTING THE RELEASE, WHICH IF KNOWN BY THE CREDITOR, MUST HAVE
MATERIALLY AFFECTED THE CREDITOR’S SETTLEMENT WITH THE DEBTOR.




The following provision applies for Franchisees in South Dakota:

It is intended that this Rider shall be effective as a bar to each and every action and cause of
action related to the released claims, whether known or unknown, foreseen or unforeseen,
suspected or unsuspected, that each party may have against the Big O Parties and Franchisee
expressly waives any and all rights under Section 20-7-11 of the South Dakota Codified Laws,
which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR DOES
NOT KNOW OR SUSPECT TO EXIST IN HIS FAVOR AT THE TIME OF EXECUTING THE
RELEASE, WHICH IF KNOWN BY HIM MUST HAVE MATERIALLY AFFECTED HIS
SETTLEMENT WITH THE DEBTOR.

The following provision applies for Franchisees in Washington:

This release does not apply with respect to any claims under the Washington Franchise
Investment Protection Act, RCW 19.100, and the rules adopted thereunder.

8. Effectiveness of Agreement. The terms and conditions of this Rider are in addition
to or in explanation of the existing terms and conditions of the Agreement and shall prevail over and
supersede any inconsistent terms and conditions thereof.

Fully executed this day of ,20
FRANCHISEE BIG O:
Big O Tires, LLC
By By
Title Title
Date Date




EXHIBIT “C”
BIG O STANDARD RELEASE FORM

(“Company”), the Franchisee under the Big O Tires, LLC
Franchise Agreement (“Franchise Agreement”) for a Big O store identified below (“Store”), and
, heretofore an owner or officer of Company or beneficially interested in the
business of Company, for and in consideration of the consent of Big O Tires, LLC. (“Big O”) to the
renewal of the Franchise Agreement, and other good and valuable consideration the receipt and
sufficiency of which are hereby acknowledged, have, jointly and severally, remised, released, and forever
discharged, and by these presents do for itself/himself/herself and its/his/her successors, assigns, directors,
officers, owners, subsidiaries, affiliates, executors, administrators, legatees and heirs, hereby remise,
release, and forever discharge Big O and its parent corporation, subsidiaries, affiliates, successors and
assigns, and their respective directors, officers, agents, servants, and employees (individually and
collectively, “Big O Group”), from all debts, accounts, claims, demands, covenants, judgments,
agreements, promises, damages, suits and causes of action of any nature whatsoever, whether at law or in
equity, which they, or their respective successors, assigns, affiliates, subsidiaries, executors,
administrators, legatees and heirs, may now have against Big O Group including, but not limited to,
matters arising out of or in connection with the circumstances surrounding the purchase (directly or by
assumption of agreement) of the franchise for the Store or the execution (or assumption) by Company of
the Franchise Agreement, the operation of the Store, the Franchise Agreement and the franchisor-
franchisee relationship; provided, however, that this release shall not apply to credits due Company for
reimbursement under product warranties issued by Big O and honored by Company prior to the date of
this release. Each undersigned further states that it has read the foregoing, understands that it is a general
release and intends to be legally bound thereby.

The following provision applies for any parties in California:

It is intended that this release shall be effective as a bar to each and every action and cause of action
related to the released claims, whether known or unknown, foreseen or unforeseen, suspected or
unsuspected, that each party may have against the Big O Group and each party expressly waives any and
all rights under Section 1542 of the California Civil Code, which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS THAT THE CREDITOR OR
RELEASING PARTY DOES NOT KNOW OR SUSPECT TO EXIST IN HIS OR HER FAVOR AT
THE TIME OF EXECUTING THE RELEASE, AND THAT IF KNOWN BY HIM OR HER WOULD
HAVE MATERIALLY AFFECTED HIS OR HER SETTLEMENT WITH THE DEBTOR OR
RELEASED PARTY.

The following provision applies for any parties in Montana:

It is intended that this release shall be effective as a bar to each and every action and cause of action
related to the released claims, whether known or unknown, foreseen or unforeseen, suspected or
unsuspected, that each party may have against the Big O Group and each party expressly waives any and
all rights under Section 28-1-1602 of the Montana Code Annotated, which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS THAT THE CREDITOR DOES NOT
KNOW OR SUSPECT TO EXIST IN THE CREDITOR’S FAVOR AT THE TIME OF EXECUTING
THE RELEASE, WHICH, IF KNOWN BY THE CREDITOR, MUST HAVE MATERIALLY
AFFECTED THE CREDITOR’S SETTLEMENT WITH THE DEBTOR.




The following provision applies for any parties in North Dakota:

It is intended that this release shall be effective as a bar to each and every action and cause of action
related to the released claims, whether known or unknown, foreseen or unforeseen, suspected or
unsuspected, that each party may have against the Big O Group and each party expressly waives any and
all rights under Section 9-13-02 of the North Dakota Century Code, which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR DOES NOT
KNOW OR SUSPECT TO EXIST IN THE CREDITOR’S FAVOR AT THE TIME OF EXECUTING
THE RELEASE, WHICH IF KNOWN BY THE CREDITOR, MUST HAVE MATERIALLY
AFFECTED THE CREDITOR’S SETTLEMENT WITH THE DEBTOR.

The following provision applies for any parties in South Dakota:

It is intended that this release shall be effective as a bar to each and every action and cause of action
related to the released claims, whether known or unknown, foreseen or unforeseen, suspected or
unsuspected, that each party may have against the Big O Group and each party expressly waives any and
all rights under Section 20-7-11 of the South Dakota Codified Laws, which provides:

A GENERAL RELEASE DOES NOT EXTEND TO CLAIMS WHICH THE CREDITOR DOES NOT
KNOW OR SUSPECT TO EXIST IN HIS FAVOR AT THE TIME OF EXECUTING THE RELEASE,
WHICH IF KNOWN BY HIM MUST HAVE MATERIALLY AFFECTED HIS SETTLEMENT WITH
THE DEBTOR.

The following provision applies for any parties in Washington:

A release or waiver of rights executed by a franchisee may not include rights under the Washington
Franchise Investment Protection Act, RCW 19.100, or any rule or order thereunder, except when executed
pursuant to a negotiated settlement after the agreement is in effect and where the parties are represented
by independent counsel.

This release covers each and every Big O Franchise Agreement under which Company is now, or at any
time in the past was, Franchisee and each and every Big O store covered by such agreement(s) including,
without limitation, the following:

Store:

Company: Date: ,20

By:




EXHIBIT “D”

RESERVED



EXHIBIT “E”
BIG O TIRES, LLC

FRANCHISE DEPOSIT RECEIPT AGREEMENT

NAME (“Applicant”):

ADDRESS:
CITY: STATE:
TELEPHONE (Home): (Office):

1. Big O Tires, LLC (“Big O”) hereby acknowledges receipt of the sum of
(% ) (“Franchise Deposit”) as a deposit for a franchise for a Big O Tires Store (“Franchise”) to
be located in the general area of .

2. Applicant authorizes Big O to make any credit or other investigations of Applicant, which Big O
deems necessary or desirable.

3. Big O will grant Applicant a Franchise pursuant to the terms of the Franchise Agreement most
recently provided to Applicant if Big O approves, in writing, Applicant’s franchise application.

4. Applicant must pay $10,000 of the initial franchise fee when it submits its franchise application.
The remainder is due when Applicant signs the Franchise Agreement. In the event the initial franchise
fee is waived or reduced below $10,000 based on Applicant participating in an applicable incentive
program, Big O will credit that portion of the $10,000 Applicant has paid that exceeds the initial franchise
fee toward Applicant’s accounts receivable for products purchased from Big O. The initial franchise fee is
not refundable except that the $10,000 paid by Applicant at the time the franchise application is submitted
to Big O is refundable if Big O does not approve Applicant’s franchise application.

5. Once Applicant’s Franchise application is approved by Big O, the entire Franchise Deposit shall
have been earned by Big O in consideration of its investigation and approval of the application.

6. This Franchise Deposit Receipt Agreement is not a Franchise Agreement and does not grant
Applicant any rights to use Big O’s licensed trademarks or licensed methods or systems.

7. Applicant understands and acknowledges that Applicant grants no contractual rights or duties
hereunder.

8. Applicant acknowledges that Big O has provided Applicant with a Franchise Disclosure
Document not later than the earliest of fourteen (14) days before any payment of any consideration or the
execution of any agreement related to the acquisition of a Franchise or such earlier date as provided in the
receipt to the Franchise Disclosure Document or as requested by Applicant. Applicant acknowledges that
he has read the Franchise Disclosure Document and understands its contents and Applicant shall return
the Acknowledgment of Receipt by Prospective Franchisee accompanying the Franchise Disclosure
Document concurrently with this Franchise Deposit Receipt Agreement.

9. Nothing in this Franchise Deposit Receipt Agreement is intended by the parties hereto to create a
fiduciary relationship between them, nor constitute Applicant as a franchisee, agent, legal representative,
subsidiary, joint venturer, partner or employee of Big O for any purpose whatsoever. It is understood and
agreed that Applicant is an independent contractor and is in no way authorized to make any contract,
warranty or representation or to create any obligation on behalf of Big O.



10. Nothing herein shall be construed as a promise, guarantee or agreement, express or implied, that
Big O shall grant Applicant a Franchise, nor be bound as a franchisor, or otherwise, unless and until a
Franchise Agreement is signed in writing by both parties. Big O shall in no manner be bound by any oral
representation by any representative of Big O or any other third party to the contrary. Applicant
understands that a number of factors may preclude Applicant from ever becoming a Big O franchisee,
including, without limitation, failure to initially qualify, financially or otherwise, so that Applicant’s
franchise application is disapproved.

11. Applicant agrees to hold Big O and its affiliates, directors, officers, shareholders, employees,
agents, and representatives, jointly and severally, harmless from all claims, actions, damages, expenses
and other losses and liabilities directly or indirectly incurred in the event of the failure of Applicant to
obtain a Big O franchise and to execute a Franchise Agreement.

12. This Agreement contains all of the terms and conditions agreed upon by the parties with reference
to the subject matter hereof. No other agreements or understandings between the parties, oral or
otherwise, shall be deemed to exist or to bind the parties hereto, and all such prior agreements and
understandings are superseded hereby. However, nothing in this Agreement or any related agreement is
intended to disclaim the representations Big O made in the Franchise Disclosure Document that Big O
furnished to the Applicant. This Agreement cannot be modified or changed except by written instrument
signed by all of the parties hereto.

Dated this day of ,20

BIG O TIRES, LLC

By:

Title:

APPLICANT

Print Name:

Signature:

Title:

Initial Installment $ Date:

Received By:

Title:

Final Installment $ Date:

Received By:

Title:




EXHIBIT “F”
SUBLEASE
THIS SUBLEASE is entered into as of s and is effective as of

by and between BIG O TIRES, LLC, a Nevada limited liability company, whose
mailing address is 4260 Design Center Drive, Palm Beach Gardens, Florida 33410 (“Sublessor”) and

, a(n) , whose mailing address is
, , [or an individual, whose
mailing address is ] ( “Sublessee”), who agree as follows:
1. Recitals. This Sublease is made with reference to the following facts and objectives:

1.1. Master Lease. Sublessor, as tenant, entered into that certain Lease (the “Master Lease”)
dated with as landlord (“Master Lessor”)
covering the premises located at , hereinafter referred to as the “Subleased
Premises.” For the purposes of this Sublease, the Master Lease, together with any and all modifications
and assignments thereof, shall hereinafter be collectively referred to as the Master Lease and are attached
hereto as Exhibit A. Notwithstanding anything in this Sublease to the contrary, Sublessor shall retain
leasehold title to and/or ownership (as applicable) of the building, parking lot, drives and related fixtures
and improvements, which are part of the Subleased Premises and any alterations or additions to the same
made during the Initial Term (defined below) of this Sublease or any extension thereof.

1.2. Desire to Sublease. Sublessee desires to sublet the Subleased Premises from Sublessor
subject and pursuant to the provisions contained in this Sublease and the Master Lease, and is willing to be
bound by the terms, conditions, provisions and covenants of this Sublease and the provisions of the Master
Lease.

1.3.  Agreement to Sublease. Sublessor, for and in consideration of the payment of the rent and
performance of the covenants and agreements by Sublessee, hereby subleases to Sublessee and Sublessee
hereby subleases from Sublessor, on the terms, conditions, provisions and covenants set forth herein, the
Subleased Premises. Sublessee accepts the Subleased Premises AS IS, WHERE IS.

2. Term.

2.1. Initial Term. The initial term of this Sublease (“Initial Term”) shall commence on

(the “Commencement Date”) and shall expire on midnight of ;
provided however, that this Sublease shall sooner terminate upon the termination or expiration of the Master
Lease, or upon the sooner termination for any breach by Sublessee of its obligations of and to that certain
Franchise Agreement between Sublessor and Sublesee dated (hereinafter called
the “Franchise Agreement”).

2.2, Option to Extend Initial Term. The Master Lease includes  options of () years
each to extend its term beyond the Initial Term. Notwithstanding the fact the Sublessor may have the right
to renew the Master Lease upon the expiration of the term thereof, Sublessee expressly agrees that Sublessor
shall be under no obligation whatsoever to extend or renew the Master Lease. If, however, at the expiration
of the Initial Term hereof, Sublessee is not in default under any term or condition of this Sublease and/or
the Master Lease and provided, further, that Sublessee is not in default under any term or condition of the
Franchise Agreement and/or any other agreement between Sublessor and Sublessee, Sublessor may either




assist Sublessee to negotiate a direct lease with the Master Lessor for the Subleased Premises or may, in
Sublessor’s sole and absolute discretion, agree to exercise the next () year option to extend the Master
Lease at the time it becomes exercisable. As a condition to extending the term of the Master Lease and the
Sublease, Sublessor may require Sublessee to extend the term of the Franchise Agreement to the end of the
extended term of the Master Lease and the Sublease.

2.3. Holding Over. If Sublessee, or any of its successors in interest, shall remain in possession
of the Subleased Premises, or any part thereof, after the expiration of the term of this Sublease, including
any extended terms, if exercised, such holding over shall constitute and be construed as a tenancy from
month-to-month at a monthly rent equal to 150% of the minimum monthly rent applicable during the last
month of the term of this Sublease or the last prior renewal term thereof. Sublessee shall also pay additional
rent attributable to Sublessee’s occupation of the Subleased Premises and any damages, if any, incurred by
Sublessor as a result of such holding over. Sublessee shall also be subject to all of the conditions, provisions
and obligations of this Sublease insofar as the same are applicable to a month-to-month tenancy. Nothing
contained herein shall constitute permission granted or inferred for Sublessee to remain in possession
beyond the exact termination date of this Sublease, as extended by the extended term(s) unless specifically
granted by Sublessor in writing.

3. Rent. Rent shall include the following:

3.1. Minimum Monthly Rent and Mark-up.

3.1.1. Commencing on (the “Rent Commencement Date”), and on
the first day of each and every month thereafter during the term of this Sublease, Sublessee shall pay to
Sublessor as minimum monthly rent the sum of Dollars ($ ), plus a
five percent (5%) mark-up which amounts to $ for a total monthly base rent of
$ . Such minimum monthly rent, plus the 5% mark-up, shall be subject to increase in
accordance with all rent adjustment and escalation provisions set forth in the Master Lease, and at
Sublessor’s option in accordance with the terms in Sections 3.1.2 and 3.1.3 below. If any month during the
term of this Sublease shall be less than a complete month, such month’s minimum monthly rental, plus the
5% mark up, shall be prorated on a thirty (30) day month basis.

3.1.2. On or before 120 days prior to the 5th anniversary of the Rent Commencement
Date, Sublessor may, in its sole discretion, make and submit to Sublessee, a written Fair Market Rent
proposal to apply beginning on the 5th anniversary of the Rent Commencement Date. “Fair Market Rent”
shall be defined as the then fair market rent for the Subleased Premises reflecting the physical condition of
the Subleased Premises at such time (including an adjustment for any needed repairs or maintenance).

(i) Sublessor’s Fair Market Rent proposal shall become the minimum monthly
rent (in lieu of the minimum monthly rent and mark-up set forth in Section 3.1.1) beginning on the 5%
anniversary of the Rent Commencement Date for the remainder of the Term, unless within 30 days
following Sublessee’s receipt of Sublessor’s proposal:

(1) Sublessor and Sublessee agree on a different Fair Market Rent which
shall then become the minimum monthly rent; or

(2) Sublessee makes a written, alternate Fair Market Rent proposal to

Sublessor (“Sublessee’s Proposal”). If the parties do not agree on the Fair Market Rent within 15 days after

Sublessor receives Sublessee’s Proposal, the Fair Market Rent shall be determined by arbitration conducted
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by the American Arbitration Association (“AAA”) in accordance with the process set forth in Subsection
3.1.2(ii) hereof;

(i) if the Fair Market Rent is to be determined by arbitration, Sublessor and
Sublessee shall jointly submit the arbitration to the AAA. If either party fails to sign the joint submission
within five days after request by the other party, either party shall have the right to initiate the arbitration
alone. Submission of the arbitration to the AAA under this Subsection 3.1.2(ii) is sometimes referred to
herein as “Submission”. The arbitration shall be conducted:

(1) pursuant to the AAA’s “Arbitration Rules for the Real Estate
Industry”, except as otherwise stated herein;

(2) by asingle arbitrator appointed by the AAA; provided, however, either
party shall have the right to require that the arbitration be conducted by three arbitrators provided that such
right is exercised no later than the time of Submission, in which event each party shall select an arbitrator
within 15 days following Submission and the two arbitrators shall appoint a third arbitrator;

(3) in the city of the AAA’s local or regional office nearest the Subleased
Premises;

(4) under the AAA’s “Expedited Procedures” process;
(5) without depositions, but with document discovery;
(6) on documents submitted by each party and without a hearing;

(7) in the “baseball arbitration” style with the arbitrator(s) being limited
to choosing either Sublessee’s Proposal or Sublessor’s proposal;

(8) without a reasoned opinion;

(9) with the arbitrator(s) being required to issue his/her/their decision
within 45 days after Submission, and, to that end, the arbitrator(s) shall have the right to schedule the
arbitration process accordingly;

(10) with each party paying its own costs and expenses (including, but not
limited to, appraiser and attorney fees). In a single arbitrator proceeding, Sublessor shall pay the arbitrator’s
fee, the AAA’s fee and the administrative costs of the arbitration. In a three arbitrator proceeding, each
party shall pay the fee of the arbitrator it selected, one-half of the AAA’s fee for a single arbitrator
proceeding and one-half of the administrative costs of a single arbitrator proceeding, and the party
requesting the three arbitrator proceeding shall pay the third arbitrator’s fee, any additional fee charged by
the AAA for a three arbitrator proceeding and the administrative costs in excess of those for a single
arbitrator proceeding; and

(11) with the decision of the arbitrator(s) being binding on Sublessor and
Sublessee. Notwithstanding anything to the contrary contained herein, the decision of the arbitrator shall
not reduce the minimum monthly rent below the amount of the minimum monthly rent in effect when the
Sublessor’s Proposal was initially submitted to Sublessee.
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3.1.3. Additionally, Sublessor shall be entitled to submit a written Fair Market Rent
proposal 120 days prior to the 10th, 15th, and 20th anniversary (if applicable) of the Rent Commencement
Date as provided herein for a new determination of Fair Market Rent for the Subleased Premises utilizing
the same time frames and processes described herein (with the new minimum monthly amount becoming
effective on each such anniversary date).

3.1.4. There will be no five percent (5%) mark-up on any minimum monthly rent
determined based on the Fair Market Rent in accordance with Section 3.1.2 or 3.1.3.

3.1.5. If the minimum monthly rent is adjusted to the Fair Market Rent as discussed in
Sections 3.1.2 or 3.1.3, and thereafter the minimum monthly rent plus mark-up as determined in accordance
with Section 3.1.1 becomes greater than such Fair Market Rent amount, then the minimum monthly rent
plus mark-up determined in accordance with Section 3.1.1 shall apply upon notice to Sublessee from
Sublessor.

3.2. Taxes. All taxes of whatever nature (annual or annualized), including real and personal
property taxes and assessments relating to the Subleased Premises to be paid by Sublessor under the Master
Lease, as estimated and collected at Sublessor’s sole discretion.

3.3. Rent Taxes. All taxes that are now or may in the future be levied, assessed or imposed
upon the rent reserved hereunder by any governmental authority acting under any present or future law, and
as may be required to be paid by Sublessor under the Master Lease.

34. Other Fees and Charges. Such other fees, charges, costs, dues, contributions, insurance
premiums or other costs and expenses as Sublessor may be required to pay to Master Lessor or to any other
person or entity as lessee under the Master Lease, including, but not limited to, common area maintenance
(“CAM”) fees and Merchants’ Association dues.

3.5. Payment. All Rent, including without limitations, minimum monthly rent, override, if any,
all rental adjustments, additional rents, taxes, and other fees and charges required to be paid hereunder by
Sublessee to Sublessor shall be paid by Automatic Clearing House debits to Sublessee’s checking account
number , at:

(Name of Bank and ABA Number)

)

(Address of Bank)

or at the election of Sublessor, at Big O Tires, LLC, Lease Administration, 4260 Design Center Drive, Palm
Beach Gardens, Florida 33410, or at such other place as the Sublessor hereof may designate from time to
time in writing. Contemporaneously with Sublessee’s execution and delivery to Sublessor of this Sublease,
Sublessee shall execute and deliver to Sublessor the Authorization Agreement for Preauthorized Payment
Service in the form attached hereto as Exhibit B. Sublessee’s shareholders, members, partners, officers,
directors, as the case may be, and their spouses, as required by Sublessor, shall execute the guaranty
attached hereto as Exhibit C.

3.6. Late Charges: Interest.

3.6.1. Late Charges. Sublessee hereby acknowledges that late payment by Sublessee
to Sublessor of rent will cause Sublessor to incur costs not contemplated by this Sublease, the exact amount
of which will be extremely difficult to ascertain. Such costs include, but are not limited to, processing and
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accounting charges, personnel costs and late charges which may be imposed on Sublessor by the terms of
the Master Lease and/or by the terms of any agreement, mortgage or trust deed covering the Subleased
Premises. Accordingly, if any installment of minimum monthly rent or any other rent or sum due from
Sublessee shall not be received by Sublessor within five (5) days following the date due, Sublessee shall
pay to Sublessor a late charge equal to five percent (5%) of such overdue amount. The parties hereby agree
that such late charge represents a fair and reasonable estimate of the costs Sublessor will incur by reason of
late payment by Sublessee. Acceptance of such late charge by Sublessor shall in no event constitute a
waiver of Sublessee’s default with respect to such overdue amount, nor prevent Sublessor from exercising
any of the other rights and remedies granted hereunder.

3.6.2. Interest. In addition to the late charge provided for in Subsection 3.6.1, any
rental due hereunder not paid when due as provided in this Sublease shall bear interest from the date due at
the lesser of 18% per annum or maximum rate of interest allowed by law from time to time until paid.

3.6.3. The provisions of this Subsection 3.6 are also applicable to Automatic Clearing
House debits that are not made on the due date as a result of insufficient funds.

3.7.  “Minimum Monthly Rent,” “Rent” and “Rental” Defined. The terms “minimum monthly
rent,” “rent” and “rental” as used herein and elsewhere in this Sublease shall be deemed to be and mean the
minimum monthly rent, override, all additional rents, rental adjustments and any and all other sums or
charges, however designated, required to be paid by Sublessee hereunder, whether payable to Master
Lessor, Sublessor or to third parties.
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4, Security Deposit. Sublessee shall deposit with Sublessor upon execution hereof the sum of
$ as a security deposit (the “Security Deposit”) for Sublessee’s faithful performance of
its obligations under this Sublease. If Sublessee fails to pay minimum monthly rent or any other rent or
other charges due hereunder, or otherwise defaults with respect to any provision of this Sublease, Sublessor
may use, apply or retain all or any portion of the Security Deposit for the payment of any minimum monthly
rent or any other rent or other charge in default or for the payment of any other sum to which Sublessor
may become obligated by reason of Sublessee’s default, or to compensate Sublessor for any loss or damage
which Sublessor may suffer thereby. If Sublessor so uses or applies all or any portion of the Security
Deposit with respect to the foregoing, Sublessee shall within ten (10) days after written demand by
Sublessor, deposit cash with Sublessor in an amount sufficient to restore the Security Deposit to the full
amount then required of Sublessee. Sublessor shall not be required to keep the Security Deposit separate
from its general accounts, nor shall Sublessor be required to pay Sublessee any interest on the Security
Deposit so held. No trust relationship is created herein between Sublessor and Sublessee with respect to
the Security Deposit.

5. Use and Limitations of Use.

5.1. Use. Sublessee shall use the Subleased Premises only for the purpose of conducting
thereon the business of a Big O Tires retail store (hereinafter called the “Franchised Store”) or a successor
franchise operation of Sublessor pursuant to the terms and conditions of the Franchise Agreement.
Franchised Store shall conduct retail sales and service of tires and wheels, under-car parts, and other
automotive accessories and all related automotive service work in compliance with all applicable laws and
the Franchise Agreement, and for no other use or purpose whatsoever; provided, however, that Sublessee
hereby covenants and agrees that it will adhere to and be bound by all use requirements and restrictions set
forth in the Master Lease.



5.2. Limitations of Use. In addition to the limitations set forth in Section 5.1 above, Sublessee’s
use of the Subleased Premises as provided in the Sublease shall be in accordance with the following:

5.2.1. Insurance. Sublessee shall not do, bring or keep anything in, on or about the
Subleased Premises that will cause a cancellation of any insurance covering the Subleased Premises. If the
premium of any insurance carried by Sublessor and/or Master Lessor is increased as a result of Sublessee’s
use, Sublessee shall pay to Sublessor, within ten (10) days before the date Sublessor and/or Master Lessor
is obligated to pay a further premium on the insurance, or within ten (10) days after the date that Sublessor
delivers to Sublessee a written statement from Sublessor’s and/or Master Lessor’s insurance carrier stating
that the rate increase was caused solely by an activity of Sublessee on the Subleased Premises as permitted
in this Sublease, whichever date is later, a sum equal to the difference between the original premium and
the increased premium.

5.2.2. Legal Compliance. Sublessee shall comply with all laws, rules, regulations,
resolutions and ordinances concerning the Subleased Premises or Sublessee’s use of the Subleased
Premises, including, without limitation, compliance with the Americans with Disabilities Act (“ADA”) and
all applicable environmental and hazardous substances laws and regulations and such compliance shall
include, without limitation, the obligation at Sublessee’s cost to alter, maintain or restore the Subleased
Premises in compliance and conformity with all such laws, rules, regulations, resolutions and ordinances
relating to the condition, use or occupancy of the Subleased Premises during the Term, which condition,
use or occupancy shall be due to any action or omission of Sublessee.

5.2.3. Nuisance. Sublessee shall not use the Subleased Premises in any manner that
will constitute waste, nuisance or unreasonable annoyance (including, without limitation, the use of
loudspeakers or sound or light apparatus that can be heard or seen outside the Subleased Premises).

5.2.4. Damage. Sublessee shall not do anything in or on the Subleased Premises that
will cause damage to the building located on the Subleased Premises.

CALIFORNIA ONLY: 5.2.5 Required Accessibility Disclosure. The Subleased Premises
has not undergone an inspection by a Certified Access Specialist (CASp). The parties acknowledge and
agree a CASp can inspect the Subleased Premises and determine whether the Subleased Premises complies
with all of the applicable construction-related accessibility standards under California state law. Although
state law does not require a CASp inspection of the Subleased Premises, Sublessor may not prohibit
Sublessee from obtaining a CASp inspection of the Subleased Premises for the occupancy of the Sublessee,
if requested by Sublessee. The parties shall mutually agree on the arrangements for the time and manner of
the CASp inspection, the payment of the fee for the CASp inspection, and the cost of making any repairs
necessary to correct violations of construction-related accessibility standards within the Subleased
Premises. Any necessary repairs or modifications to bring the Subleased Premises into compliance with
construction-related accessibility standards, which are disclosed by the CASp inspection report, are
presumed to be the responsibility of Sublessee unless otherwise agreed to by the parties in writing.

5.3. Incorporation of Master Lease; Assumption.

5.3.1. Incorporation of Master Lease. All of the terms and provisions of the Master

Lease are hereby incorporated into this Sublease as if fully set forth in this Sublease, and Sublessee shall

be fully bound by all such terms and provisions. Except as specifically set forth herein, this Sublease is

subject to all the provisions of the Master Lease. Sublessee shall not suffer any act or omission that will

violate any of the provisions of the Master Lease. If the Master Lease expires or terminates, this Sublease
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shall terminate on the same date therewith and the parties shall be relieved of all further liabilities and
obligations under this Sublease; except that if the Master Lease, and thereby this Sublease, terminates as a
result of the default of one of the parties to this Sublease, the defaulting party shall be liable to the
nondefaulting party for all damages suffered by the nondefaulting party as a result of such termination.

5.3.2. Assumption. Sublessee hereby expressly assumes and agrees to perform all of
the obligations and covenants required by the Master Lease to be kept or performed by Sublessor as the
Lessee thereof. Sublessor agrees to maintain the Master Lease during the Initial Term and, if exercised
pursuant to the requirements of Section 2.2 hereof, any extended term of this Sublease, subject, however,
to any earlier termination of the Master Lease without the fault of Sublessor, and to pay all rents, taxes,
charges and expenses required therein in accordance with the terms of the Master Lease so long as Sublessee
pays the rent and the other sums payable to Sublessor by Sublessee pursuant to this Sublease.

5.3.3. Coordination of Obligations. Except for the time periods set forth in this
Sublease, with respect to obligations to be performed by the Sublessor under the Master Lease, for the
purposes of this Sublease and as between Sublessor and Sublessee only, the number of days that the
Sublessee shall have hereunder to perform each of the lessee’s obligations set forth in the Master Lease
shall be reduced by ten (10) business days from the number of days set forth in the Master Lease; and except
further that with respect to all indemnification provisions of the Master Lease, Sublessee shall so indemnify,
defend, protect and hold harmless the Master Lessor and in addition provide such further indemnification
to Sublessor; and except further that with respect to the provisions dealing with insurance, Sublessee shall
carry and maintain throughout the Term the policy or policies of insurance as required by the Master Lease.

5.3.4. Conflicts. Any provision contained in this Sublease that conflicts with any
provision contained in the Master Lease will have no effect whatsoever on the provision in question in the
Master Lease and as between Sublessor and Sublessee the conflicting provision contained in this Sublease
shall control.

5.3.5. Terms. For the purpose of incorporating the Master Lease provisions into this
Sublease, references to “Landlord” or “Lessor” and “Tenant” or “Lessee” (or equivalent commonly
understood terms) in such Master Lease provisions shall be deemed to be “Sublessor” and “Sublessee”
respectively, subject to the provisions of the following paragraph.

5.3.6. Obligations of Sublessor. It is hereby understood and agreed that Sublessor is
not assuming the obligations of Master Lessor under the Master Lease provisions, but shall exercise
reasonable diligence in attempting to cause Master Lessor to perform its obligations under the Master Lease
for the benefit of Sublessee.

6. Sublessee’s Performance Under Master Lease. At any time and on prior notice to Sublessee,
Sublessor can elect to require Sublessee to perform all or part of its obligations under this Sublease directly
to Master Lessor, and Sublessee shall do so on Sublessor’s election, in which event Sublessee shall send to
Sublessor from time to time copies of all notices and other communications it shall send to and receive
from Master Lessor.

7. Indemnification. As a material inducement to Sublessor to enter into this Sublease, Sublessee

hereby agrees to indemnify, defend and hold Sublessor, its shareholders, directors, officers, agents,

employees, representatives, affiliates, parents and any and all persons acting by, through, under or in concert

with them, or any of them, harmless from any and all claims, liabilities, demands or actions of any kind or

nature arising out of or otherwise connected with this Sublease, the Master Lease and Sublessee’s
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ownership and operation of the Franchised Store occupying the Subleased Premises, and any other
representations and agreements between Sublessee and Sublessor. Nothing contained herein shall be
construed as indemnifying and holding Sublessor harmless against its own negligent or willful acts.

8. Defaults and Remedies.

8.1. Defaults. The occurrence of any of the following shall constitute a material breach and
default of this Sublease on the part of the Sublessee. Sublessor may, at its sole option and without limiting
Sublessor in the exercise of any right or remedy it may have on account of a default or breach by Sublessee,
exercise the rights and remedies specified in this Article 8.

8.1.1. Financial. A failure by Sublessee to pay when due to Sublessor, Master Lessor
and/or to any other person or entity, all or any part of the minimum monthly rent, override, if applicable, or
other rent, taxes, utilities, insurance or other charges required to be paid by this Sublease and/or the Master
Lease for any reason and such default shall continue for a period of five (5) days thereafter;

8.1.2. Other Than Financial. A failure by Sublessee to observe and perform any other
provision of this Sublease and/or the Master Lease to be observed or performed by Sublessee where such
failure continues for a period of ten (10) days after written notice thereof from Sublessor and/or Master
Lessor; provided, that if the nature of such default is such that the same cannot, with due diligence, be cured
within ten (10) days, Sublessee shall not be deemed to be in default if it shall within such ten (10) day
period commence curing the default and thereafter diligently prosecutes the same to completion;

8.1.3. Abandonment. The abandonment (as the term “abandonment” is defined in the
Franchise Agreement) or vacation of the Subleased Premises;

8.1.4. Financial Misrepresentation. The discovery by Sublessor that any financial
statement given to Sublessor by Sublessee, any permitted assignee of Sublessee, any permitted sublessee
of Sublessee, any successor in interest of Sublessee or any guarantor of Sublessee’s obligations hereunder,
and any of them, was materially false;

8.1.5. Bankruptcy or Insolvency. (i) The making by Sublessee, or any guarantor of
Sublessee, of any general arrangement or assignment for the benefit of creditors; (ii) Sublessee, or any
guarantor of Sublessee, becomes a “debtor” as defined in 11 U.S.C. Section 101 or any successor statute
thereto (unless, in the case of a petition filed against Sublessee, or any guarantor of Sublessee, the same is
dismissed within thirty (30) days); (iii) the appointment of a trustee or receiver to take possession of
substantially all of Sublessee’s assets located at the Subleased Premises or of Sublessee’s interest in this
Sublease, where possession is not restored to Sublessee within thirty (30) days; or (iv) the attachment,
execution or other judicial seizure of substantially all of Sublessee’s assets located at the Subleased
Premises or of Sublessee’s interest in his Sublease, where such seizure is not discharged within thirty (30)
days. Provided, however, in the event that any provision of this Subsection 8.1.5 is contrary to any
applicable law, such provision shall be of no force or effect;

8.1.6. Cross Default. Default by Sublessee, or any guarantor of Sublessee, under any
agreement or instrument between Sublessor and Sublessee, or any guarantor of Sublessee, which permits
Sublessor the right to terminate such agreements and/or instruments. Default by Sublessee, or any guarantor
of Sublessee, under any agreement or instrument between Sublessor and Sublessee, or any guarantor of
Sublessee, which permits Sublessor the right to terminate such agreements and/or instruments;
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8.1.7. Termination of Franchise Agreement. The termination of Sublessee as a duly
authorized franchisee of Sublessor and/or the termination of the Franchise Agreement (defined in

Subsection 2.1); and/or

8.1.8. Franchise Agreement Default. Sublessee commits any material breach of the
Franchise Agreement; Sublessee, or any guarantor of Sublessee, commits any material breach of any other
instrument or agreement between Sublessor and Sublessee; and/or Sublessee, or any guarantor of Sublessee,
commits any other act or omission to act which permits Sublessor the right to terminate such agreements
and/or instruments. As used in this Subsection 8.1.8, the term Sublessor may also include any of
Sublessor’s subsidiaries.

8.2.  Remedies. On any breach, default or abandonment as described in Subsection 8.1, above,
and subject to the law of the State where the Subleased Premises is located, Sublessor may exercise any of
the following rights and remedies provided the periods of time stated in Subsection 8.1, above, have lapsed.

8.2.1. Right of Re-Entry. In the event of any default by Sublessee, Sublessor shall
have the right, with or without terminating this Sublease, to re-enter the Subleased Premises and remove
all property and persons therefrom, and any such property may be removed and stored in a public warehouse
or elsewhere at the cost and for the account of Sublessee. In the event that there is any such re-entry by
Sublessor, Sublessor may make any repairs, additions or improvements in, to or upon the Subleased
Premises which may be necessary or convenient; provided, however, that Sublessor shall be entitled to
recover from Sublessee the expenses for such repairs, additions or improvements only to the extent
necessary to restore the Franchised Store to the condition it was in on the commencement of the term of the
Sublease, reasonable wear and tear excepted.

8.2.2. Termination of Sublease and Remedies. In the event of any default by
Sublessee, then, in addition to any and all rights and remedies available to Sublessor at law or in equity,
Sublessor shall have the right to immediately terminate this Sublease and all rights of Sublessee hereunder
by giving written notice to Sublessee of such election by Sublessor. If Sublessor shall elect to terminate
this Sublease, then it may recover the following from Sublessee: (a) the worth at the time of the award of
the unpaid rent which had been earned at the time of termination; (b) the worth at the time of the award of
the amount by which the unpaid rent which would have been earned after termination until the time of the
award exceeds the amount of the loss of such rent that Sublessee proves could have been reasonably
avoided; (c) the worth at the time of the award of the amount by which the unpaid rent for the balance of
the Term after the time of the award exceeds the amount of the loss of such rent that Sublessee proves could
have been reasonably avoided; (d) any other amount necessary to compensate Sublessor for the detriment
approximately caused by Sublessee’s default or which in the ordinary course of things would be likely to
result therefrom; and (e) at Subless