FRANCHISE DISCLOSURE DOCUMENT

SCHOOL OF ROCK FRANCHISING LLC
(A Pennsylvania Limited Liability Company)
1 Wattles Street
Canton, MA 02021
(877) 556-6184
www.SchoolofRock.com
Franchising@SchoolofRock.com

The franchise being offered is to establish and operate a School of Rock business. School of Rock
businesses are performance-based music schools with a rock music program.

The total investment necessary to begin operation of a School of Rock business is $425,250 to
$704,800. This includes $59,900 that must be paid to us or our affiliate. We may also offer you the
opportunity to enter into a development agreement, in which case you will be required to pay us a
development fee equal to $29,950 for each school you plan to develop.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Elliot Schiffer, School of Rock
Franchising, LLC, 1 Wattles Street, Canton, MA 02021, (877) 556-6184.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your contract and
this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 15, 2025, as amended July 2, 2025
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How to Use This Franchise Disclosure Document

Here are some questions that you may be asking about buying a franchise and tips on how
to find more information:

QUESTION WHERE TO FIND INFORMATION

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
How much can | earn? to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit D.

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

How much will | need to invest?

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit E includes financial statements.
Review these statements carefully.

Item 20 summarizes the recent history of the

Is the franchise system stable, number of company-owned and franchised
growing, or shrinking? outlets.

) . Item 12 and the “territory” provisions in the
Will my business be the only franchise agreement describe whether the
School of Rock business in my franchisor and other franchisees can compete with
area? you.

i Items 3 and 4 tell you whether the franchisor or its
Does the franchisor hgve a management have been involved in material
troubled legal history? litigation or bankruptcy proceedings.

Item 20 or Exhibit D lists current and former
franchisees. You can contact them to ask about
their experiences.

What’s it like to be a School of
Rock franchisee?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.

What else should I know?
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by arbitration and/or litigation only in the
Commonwealth of Massachusetts. Out-of-state arbitration, or litigation may force
you to accept a less favorable settlement for disputes. It may also cost more to
arbitrate or litigate with the franchisor in the Commonwealth of Massachusetts than
in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse liable
for all financial obligations under the franchise agreement even though your spouse
has no ownership interest in the franchise. This guarantee will place both your and
your spouse’s marital and personal assets, perhaps including your house, at risk if
your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.

School of Rock — Amended FDD (2025 v.2) iv
1621305392.2



TABLE OF CONTENTS

Item Page
ITEM 1 THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES............... 1
ITEM 2 BUSINESS EXPERIENCE.........cccoiiiitiiie sttt sttt sttt e saeenaesnenne s 10
ITEM 3 LITIGATION ...ttt ettt sttt s et e s be et e s beebeesbesaeeatesbeenbesbesaaestesteentesaeeaean 12
ITEM 4 BANKRUPTCY ..ottt ettt st et e et s be et e s beeheeabesbe e st e sbeebeesbesbeenbesbeenen 14
ITEM S INITIAL FEES ... ..ottt ettt sttt e s beete e besbeeabesbe e st e sbesbeestesbeentesbeeaean 14
ITEM 6 OTHER FEES ...ttt ettt et te et e s te e st e steeneeneeene s 15
ITEM 7 ESTIMATED INITIAL INVESTMENT ....ooiiiiiiiite sttt st nne e 20
ITEM 8 RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES........c.ccocoiiviiiiececieciene 25
ITEM 9 FRANCHISEE’S OBLIGATIONS ... .ottt sttt sttt sbeebe e b sae s 27
ITEM 10 FINANCING ... ..ottt ettt sttt st et e et e s beeteesbeeaeebesbeessesbesaaesbesbeenbesbeanean 28
ITEM 11 FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND
TRAINING. ..ottt et e et e b e e ae e et e sae e sbesbe e st e e beebe e besbeesbesbeensenbesaeans 28
ITEM 12 TERRITORY .ottt sttt sttt st e s et e e se et e s te et e st e e st e teeteesbesaeeneenteanaeneas 38
ITEM 13 TRADEMARKS ...ttt ettt sttt e s be et e be s aeesae s te e st e s teataestestaeneesreanen 41
ITEM 14 PATENTS, COPYRIGHTS AND OTHER PROPRIETARY INFORMATION ........ccccovevenee 45
ITEM 15 OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE
FRANCHISED BUSINESS. ..ottt sttt sttt ettt sreene 48
ITEM 16 RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL......ccccoveiiiiiiiieiiece e 49
ITEM 17 RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION .........ccccoveunenee 49
ITEM 18 PUBLIC FIGURES .......c.ooiiiiii sttt ettt sttt sttt sttt na et e te et e nte s e srenne s 54
ITEM 19 FINANCIAL PERFORMANCE REPRESENTATIONS.......cocoii ittt 54
ITEM 20 OUTLETS AND FRANCHISEE INFORMATION .......coiiiiieie st 57
ITEM 21 FINANCIAL STATEMENTS ...oiiie ettt ettt et sttt sbe et et sae s 67
ITEM 22 CONTRACTS ...ttt ettt ettt s be et e s be s ae e st e s be e st e s beebeesbesbeeabesbeessesbesbaestesbeensesbenaean 67
ITEM 23 RECEIPTS ..ottt ettt sttt st s b e et e s be e bt e s beebeeabesbeensesbeebeesbesbeenbesbeeneas 68
EXHIBITS
EXHIBIT A List of State Administrators
EXHIBIT B List of Agents for Service of Process
EXHIBIT C Table of Contents of Manuals
EXHIBIT D List of Current and Former Franchisees
EXHIBIT E Financial Statements
EXHIBIT F School of Rock Development Agreement
EXHIBIT G-1 School of Rock Franchise Agreement
EXHIBIT G-2 Renewal Amendment to Franchise Agreement
EXHIBIT H Confidentiality and Non-Disclosure Agreement
EXHIBIT I General Release
EXHIBIT J Consent to Transfer Agreement
EXHIBIT K State Addenda
EXHIBIT L Franchisee Disclosure Questionnaire
EXHIBIT M State Effective Dates
EXHIBIT N Receipts
School of Rock — Amended FDD (2025 v.2) \%

1621305392.2



Item 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language of this Disclosure Document, “we,” “us,” or “our” refers to School of
Rock Franchising, LLC, the franchisor. “You” or “your” refers to the franchisee who enters into a School
of Rock franchise agreement or development agreement. The franchisee may be a person, corporation,
partnership or limited liability company. If the franchisee is a corporation, partnership, limited liability
company, or other entity, “you” and *“your” do not include the principals of the corporation, partnership,
limited liability company, or other entity.

We are a limited liability company that was originally organized under the laws of Pennsylvania
on August 19, 2005 under the name Paul Green School of Rock Music Franchising, LLC. Our principal
place of business is 1 Wattles Street, Canton, MA 02021. We originally did business under the name “Paul
Green School of Rock Music” but, since January 2010, we have conducted business under the name “School
of Rock” and under no other names. Our agents for service of process are listed in Exhibit B.

We have been offering franchises of the type being offered in this Disclosure Document since
September 2005. We have never offered franchises in any other line of business. We do not engage, and
have never engaged, in any business activities or any other line of business other than as described in this
Disclosure Document. We have no predecessors.

Our Parents, Predecessors and Affiliates

Our affiliate and direct parent is School of Rock, LLC (“SOR Parent”), which was originally
organized in Delaware on December 17, 2004 under the name Paul Green School of Rock Music, LLC. Its
principal place of business is 1 Wattles Street, Canton, MA 02021. SOR Parent has never offered franchises
of the type being offered in this Disclosure Document or in any other line of business. SOR Parent may
sell certain branded merchandise to our franchisees, such as t-shirts, sweatshirts, other clothing, and accessories.
SOR Parent grants us the right to use and sublicense the use of trademarks and other intellectual property used
in School of Rock businesses. SOR Parent has been operating businesses of the type to be conducted by you
as described in this Disclosure Document since December 2004. As of December 31, 2024, SOR Parent
owned and operated a total of 49 School of Rock businesses either itself or through its wholly-owned
subsidiaries. We refer to any Schools owned and operated by SOR Parent, us, or our affiliates as
“Company-Owned Schools.”

On September 1, 2023, as a result of a transaction, we became an indirect, wholly owned subsidiary
of Youth Enrichment Brands, LLC (“YEB”), and YEB became our indirect parent. YEB is a Delaware
limited liability company with its principal place of business at 1010 B Street, Suite 450, San Rafael, CA
94901. YEB has never offered franchises in any line of business and has never conducted a business of the
type that you will operate. YEB is indirectly owned by funds managed by Roark Capital Management,
LLC, an Atlanta-based private equity firm with its principal place of business at 1180 Peachtree Street, NE,
Suite 2500, Atlanta, Georgia 303009.

Our affiliate, 19 Sports, LLC (*i9”), is a subsidiary of YEB. i9 franchises businesses that operate,
market, sell, and provide amateur sports leagues, camps, tournaments, clinics, training, development, social
activities, special events, products, and related services under the i9 Sports® mark. i9 began offering
franchises in November 2003. i9 has its principal place of business at 9410 Camden Field Parkway,
Riverview, Florida 33578. As of December 31, 2024, there were 264 i9 Sports franchises in the United
States. 19 has never offered franchises in any other line of business.
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Our affiliate, SafeSplash Brands, LLC (which does business as “Streamline Brands”), is also a
subsidiary of YEB. Streamline Brands offers franchises under the SafeSplash Swim School® brand and
operates under the SwimLabs® and Swimtastic® brands, all of which provide “learn to swim” programs for
children and adults, birthday parties, summer camps, and other swimming-related activities. Streamline
Brands has offered swim school franchises under the SafeSplash Swim School brand since August 2014.
Streamline Brands offered franchises under the Swimtastic brand since August 2015 through March 2023
and under the SwimLabs brand from February 2017 through March 2023. Streamline Brands became an
Affiliated Program (as defined below) through an acquisition in June 2022 and has its principal place of
business at 12240 Lioness Way, Parker, Colorado 80134. As of December 31, 2024, there were 102
franchised and 29 affiliate-owned SafeSplash Swim School outlets (including 12 outlets that are dual-
branded with SwimLabs), 11 franchised and licensed SwimLabs swim schools, 11 franchised Swimtastic
swim schools, and one dual-branded Swimtastic and SwimLabs swim school operating in the United States.

Affiliated Franchise Programs

Through control with private equity funds managed by Roark Capital Management, LLC, we are
affiliated with the following franchise programs (“Affiliated Programs”). None of these affiliates operate
a School of Rock® franchise.

GoTo Foods Inc. (“GoTo Foods”) is the indirect parent company to seven franchisors, including: Auntie
Anne’s Franchisor SPV LLC (“Auntie Anne’s”), Carvel Franchisor SPV LLC (“Carvel”), Cinnabon
Franchisor SPV LLC (“Cinnabon”), Jamba Juice Franchisor SPV LLC (“Jamba”), McAlister’s Franchisor
SPV LLC (“McAlister’s”), Moe’s Franchisor SPV LLC (“Moe’s”), and Schlotzsky’s Franchisor SPV LLC
(“Schlotzsky’s™). All seven GoTo Foods franchisors have a principal place of business at 5620 Glenridge
Drive NE, Atlanta, GA 30342 and have not offered franchises in any other line of business.

Auntie Anne’s franchises Auntie Anne’s® shops that offer soft pretzels, lemonade, frozen drinks, and
related foods and beverages. In November 2010, the Auntie Anne’s system became affiliated with
GoTo Foods through an acquisition. Auntie Anne’s predecessor began offering franchises in January
1991. As of December 31, 2024, there were 1,182 franchised and 11 affiliate-owned Auntie Anne’s
shops in the United States and 815 franchised Auntie Anne’s shops outside the United States.

Carvel franchises Carvel® ice cream shoppes and is a leading retailer of branded ice cream cakes in the
United States and a producer of premium soft-serve ice cream. The Carvel system became an Affiliated
Program in October 2001 and became affiliated with GoTo Foods in November 2004. Carvel’s
predecessor began franchising retail ice cream shoppes in 1947. As of December 31, 2024, there were
336 franchised Carvel shoppes in the United States and 39 franchised Carvel shoppes outside the United
States.

Cinnabon franchises Cinnabon® bakeries that feature oven-hot cinnamon rolls, as well as other baked
treats and specialty beverages. It also licenses independent third parties to operate domestic and
international franchised Cinnabon® bakeries and Seattle’s Best Coffee® franchises on military bases in
the United States and in certain international countries, and to use the Cinnabon trademarks on products
dissimilar to those offered in Cinnabon bakeries. In November 2004, the Cinnabon system became
affiliated with GoTo Foods through an acquisition. Cinnabon’s predecessor began franchising in 1990.
As of December 31, 2024, there were 1,002 franchised and 28 affiliate-owned Cinnabon bakeries in
the United States, 1,040 franchised Cinnabon bakeries outside the United States, and 193 franchised
Seattle’s Best Coffee units outside the United States.

Jamba franchises Jamba® stores that feature a wide variety of fresh blended-to-order smoothies and
other cold or hot beverages and offer fresh squeezed juices and portable food items to customers who
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come for snacks and light meals. Jamba has offered JAMBA® franchises since October 2018. In
October 2018, Jamba became affiliated with GoTo Foods through an acquisition. Jamba’s predecessor
began franchising in 1991. As of December 31, 2024, there were 726 franchised Jamba stores and one
affiliate-owned Jamba store in the United States and 61 franchised Jamba stores outside the United
States.

McAlister’s franchises McAlister’s Deli® restaurants that feature deli foods, including hot and cold
deli sandwiches, baked potatoes, salads, soups, desserts, iced tea and other food and beverage products.
The McAlister’s system became an Affiliated Program through an acquisition in July 2005 and became
affiliated with GoTo Foods in October 2013. McAlister’s or its predecessor have been franchising since
1999. As of December 31, 2024, there were 524 franchised and 36 affiliate-owned McAlister’s
restaurants in the United States.

Moe’s franchises Moe’s Southwest Grill® fast casual restaurants which feature fresh-mex and
southwestern food. In August 2007, the Moe’s system became affiliated with GoTo Foods through an
acquisition. Moe’s predecessor began offering Moe’s Southwest Grill franchises in 2001. As of
December 31, 2024, there were 591 franchised and five affiliate-owned Moe’s Southwest Grill
restaurants in the United States.

Schlotzsky’s franchises Schlotzsky’s® quick-casual restaurants that feature sandwiches, pizza, soups,
and salads. Schlotzsky’s signature items are its “fresh-from-scratch” sandwich buns and pizza crusts
that are baked on-site every day. In November 2006, the Schlotzsky’s system became affiliated with
GoTo Foods through an acquisition. Schlotzsky’s restaurant franchises have been offered since 1976.
As of December 31, 2024, there were 280 franchised and 28 affiliate-owned Schlotzsky’s restaurants
in the United States.

Inspire Brands, Inc. (“Inspire Brands”) is a global multi-brand restaurant company, launched in February
2018 upon completion of the merger of the Arby’s and Buffalo Wild Wings brands. Inspire Brands is a
parent company to six franchisors offering and selling franchises in the United States, including: Arby’s
Franchisor, LLC (“Arby’s”), Baskin-Robbins Franchising LLC (*Baskin-Robbins”), Buffalo Wild Wings
International, Inc. (“Buffalo Wild Wings”), Dunkin” Donuts Franchising LLC (“Dunkin’”), Jimmy John’s
Franchisor SPV, LLC (“Jimmy John’s”), and Sonic Franchising LLC (“Sonic™). Inspire Brands is also a
parent company to the following franchisors offering and selling franchises internationally: Inspire
International, Inc. (“Inspire International”), DB Canadian Franchising ULC (“DB Canada”), DDBR
International LLC (“DB China”), DD Brasil Franchising Ltda. (“DB Brasil”), DB Mexican Franchising
LLC (“DB Mexico”), and BR UK Franchising LLC (“BR UK”). All of Inspire Brands’ franchisors have
a principal place of business at Three Glenlake Parkway NE, Atlanta, Georgia 30328 and, other than as
described below for Arby’s, have not offered franchises in any other line of business.

Arby’s is a franchisor of quick-serve restaurants operating under the Arby’s® trade name and business
system that feature slow-roasted, freshly sliced roasted beef and other deli-style sandwiches. In July
2011, Arby’s became an Affiliated Program through an acquisition. Arby’s has been franchising since
1965. Predecessors and former affiliates of Arby’s have, in the past, offered franchises for other
restaurant concepts including T.J. Cinnamons® stores that served gourmet baked goods. All of the T.J.
Cinnamons locations have closed. As of December 29, 2024, there were 3,365 Arby’s restaurants
operating in the United States (2,286 franchised and 1,079 company-owned), including one multi-brand
location. Additionally, as of December 29, 2024, there were 231 single-branded franchised Arby’s
restaurants operating internationally.

Baskin-Robbins is a franchisor of Baskin-Robbins® restaurants that offer ice cream, ice cream cakes
and related frozen products, beverages and other products and services. Baskin-Robbins became an

School of Rock — Amended FDD (2025 v.2) 3
1621305392.2



Affiliated Program through an acquisition in December 2020. Baskin-Robbins has offered franchises
in the United States and certain international markets for Baskin-Robbins restaurants since March 2006.
As of December 29, 2024, there were 2,245 franchised Baskin-Robbins restaurants operating in the
United States. Of those 2,245 restaurants, 974 were single-branded Baskin-Robbins restaurants, two
were Baskin-Robbins restaurants operating at a multi-brand location, and 1,269 were Dunkin’ and
Baskin-Robbins combo restaurants. Additionally, as of December 29, 2024, there were 5,651 single-
branded franchised Baskin-Robbins restaurants operating internationally and in Puerto Rico.

Buffalo Wild Wings is a franchisor of sports entertainment-oriented casual sports bars that feature
chicken wings, sandwiches, and other products, alcoholic and other beverages, and related services
under Buffalo Wild Wings® name (“Buffalo Wild Wings Sports Bars”) and restaurants that feature
chicken wings and other food and beverage products primarily for off-premises consumption under the
Buffalo Wild Wings GO name (“BWW-GO Restaurants”). Buffalo Wild Wings has offered
franchises for Buffalo Wild Wings Sports Bars since April 1991 and for BWW-GO Restaurants since
December 2020. As of December 29, 2024, there were 1,183 Buffalo Wild Wings Sports Bars
operating in the United States (538 franchised and 645 company-owned) and 65 franchised Buffalo
Wild Wings or B-Dubs restaurants operating outside the United States. As of December 29, 2024, there
were 140 BWW-GO Restaurants operating in the United States (90 franchised and 50 company-
owned).

Dunkin’ is a franchisor of Dunkin’® restaurants that offer doughnuts, coffee, espresso, breakfast
sandwiches, bagels, muffins, compatible bakery products, croissants, snacks, sandwiches and
beverages. Dunkin’ became an Affiliated Program through an acquisition in December 2020. Dunkin’
has offered franchises in the United States and certain international markets for Dunkin’ restaurants
since March 2006. As of December 29, 2024, there were 9,768 Dunkin’ restaurants operating in the
United States (9,734 franchised and 34 company-owned). Of those 9,768 restaurants, 8,480 were single-
branded Dunkin’ restaurants, 19 were Dunkin’ restaurants operating at multi-brand locations, and 1,269
were franchised Dunkin’ and Baskin-Robbins combo restaurants. Additionally, as of December 29,
2024, there were 4,328 single-branded franchised Dunkin’ restaurants operating internationally.

Jimmy John’s is a franchisor of restaurants operating under the Jimmy John’s® trade name and
business system that feature high-quality deli sandwiches, fresh baked breads, and other food and
beverage products. Jimmy John’s became an Affiliated Program through an acquisition in October 2016
and became part of Inspire Brands by merger in 2019. As of December 29, 2024, there were 2,689
Jimmy John’s restaurants operating in the United States (2,647 franchised and 42 affiliate-owned). Of
those 2,689 restaurants, 2,668 were singled-branded Jimmy John’s restaurants and 21 were Jimmy
John’s restaurants operating at multi-brand locations. Additionally, as of December 29, 2024, there
were five franchised Jimmy John’s restaurants operating internationally.

Sonic is the franchisor of Sonic Drive-In® restaurants, which serve hot dogs, hamburgers and other
sandwiches, tater tots and other sides, a full breakfast menu and frozen treats and other drinks. Sonic
became an Affiliated Program through an acquisition in December 2018. Sonic has offered franchises
for Sonic restaurants since May 2011. As of December 29, 2024, there were 3,461 Sonic Drive-Ins
operating in the United States (3,144 franchised and 317 company-owned), including one multi-brand
location.

Inspire International has, directly or through its predecessors, offered and sold franchises outside the
United States for the following brands: Arby’s restaurants (since May 2016), Buffalo Wild Wings
sports bars (since October 2019), Jimmy John’s restaurants (since November 2022), and Sonic
restaurants (since November 2019). DB Canada was formed in May 2006 and has, directly or through
its predecessors, offered and sold Baskin-Robbins franchises in Canada since January 1972. DB China
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has offered and sold Baskin-Robbins franchises in China since its formation in March 2006. DB Brasil
has offered and sold Dunkin’ and Baskin-Robbins franchises in Brazil since its formation in May 2014.
DB Mexico has offered and sold Dunkin’ franchises in Mexico since its formation in October 2006.
BR UK has offered and sold Baskin-Robbins franchises in the UK since its formation in December
2014. The restaurants franchised by the international franchisors are included in the brand-specific
disclosures above.

Primrose School Franchising SPE, LLC (“Primrose™) is a franchisor that offers franchises for the
establishment, development and operation of educational childcare facilities serving families with children
from 6 weeks to 12 years old operating under the Primrose® name. Primrose’s principal place of business
is 3200 Windy Hill Road SE, Suite 1200E, Atlanta GA 30339. Primrose became an Affiliated Program
through an acquisition in June 2008. Primrose and its affiliates have been franchising since 1988. As of
December 31, 2024, there were 525 franchised Primrose facilities in the United States. Primrose has not
offered franchises in any other line of business.

ME SPE Franchising, LLC (“Massage Envy”) is a franchisor of businesses that offer professional
therapeutic massage services, facial services, and related goods and services under the name “Massage
Envy®” since 2019. Massage Envy’s principal place of business is 14350 North 87th Street, Suite 200,
Scottsdale, Arizona 85260. Massage Envy’s predecessor began operation in 2003, commenced franchising
in 2010, and became an Affiliated Program through an acquisition in 2012. As of December 31, 2024, there
were 1,009 Massage Envy locations operating in the United States, including 1,000 operated as total body
care Massage Envy businesses and 9 operated as traditional Massage Envy businesses. Additionally,
Massage Envy’s predecessor previously sold franchises for regional developers, who acquired a license for
a defined region in which they were required to open and operate a designated number of Massage Envy
locations either by themselves or through franchisees that they would solicit. As of December 31, 2024,
there were nine regional developers operating 11 regions in the United States. Massage Envy has not
offered franchises in any other line of business.

CKE Inc. (*CKE”), through two indirect wholly-owned subsidiaries (Carl’s Jr. Restaurants LLC and
Hardee’s Restaurants LLC), owns, operates and franchises quick serve restaurants operating under the
Carl’s Jr.® and Hardee’s® trade names and business systems. Carl’s Jr. restaurants and Hardee’s restaurants
offer a limited menu of breakfast, lunch and dinner products featuring charbroiled 100% Black Angus
Thickburger® sandwiches, Hand-Breaded Chicken Tenders, Made from Scratch Biscuits and other related
quick serve menu items. A small number of Hardee’s Restaurants offer Red Burrito® Mexican food
products through a Dual Concept Restaurant. A small number of Carl’s Jr. Restaurants offer Green Burrito®
Mexican food products through a Dual Concept Restaurant. CKE Inc.’s principal place of business is 6700
Tower Circle, Suite 1000, Franklin, Tennessee. In December 2013, CKE Inc. became an Affiliated Program
through an acquisition. Hardee’s restaurants have been franchised since 1961. As of January 27, 2025, there
were 202 company-operated Hardee’s restaurants and there were 1,369 domestic franchised Hardee’s
restaurants, including 129 Hardee’s/Red Burrito Dual Concept restaurants. Additionally, there were 473
franchised Hardee’s restaurants operating outside the United States. Carl’s Jr. restaurants have been
franchised since 1984. As of January 27, 2025, there were 50 company-operated Carl’s Jr. restaurants, and
there were 982 domestic franchised Carl’s Jr. restaurants, including 218 Carl’s Jr./Green Burrito Dual
Concept restaurants. In addition, there were 687 franchised Carl’s Jr. restaurants operating outside the
United States. Neither CKE nor its subsidiaries that operate the above-described franchise systems have
offered franchises in any other line of business.

Driven Holdings, LLC (“Driven Holdings”) is the indirect parent company to nine franchisors, including
Meineke Franchisor SPV LLC (“Meineke”), Maaco Franchisor SPV LLC (“Maaco”), Merlin Franchisor
SPV LLC (“Merlin”), Econo Lube Franchisor SPV LLC (“Econo Lube™), 1-800-Radiator Franchisor SPV
LLC (“1-800-Radiator), CARSTAR Franchisor SPV LLC (“CARSTAR?), Take 5 Franchisor SPV LLC
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(“Take 5”), ABRA Franchisor SPV LLC (“ABRA”) and FUSA Franchisor SPV LLC (“FUSA”). In April
2015, Driven Holdings and its franchised brands at the time (which included Meineke, Maaco, Merlin and
Econo Lube) became Affiliated Programs through an acquisition. Subsequently, through acquisitions in
June 2015, October 2015, March 2016, September 2019, and April 2020, respectively, the 1-800-Radiator,
CARSTAR, Take 5, ABRA and FUSA brands became Affiliated Programs. The principal business address
of Meineke, Maaco, Econo Lube, Merlin, CARSTAR, Take 5, Abra and FUSA is 440 South Church Street,
Suite 700, Charlotte, North Carolina 28202. 1-800-Radiator’s principal business address is 4401 Park
Road, Benicia, California 94510. None of these franchise systems have offered franchises in any other line
of business.

Meineke franchises automotive centers that offer to the general public automotive repair and
maintenance services that it authorizes periodically. These services currently include repair and
replacement of exhaust system components, brake system components, steering and suspension
components (including alignment), belts (V and serpentine), cooling system service, CV joints and
boots, wiper blades, universal joints, lift supports, motor and transmission mounts, trailer hitches, air
conditioning, state inspections, tire sales, tune ups and related services, transmission fluid changes and
batteries. Meineke and its predecessors have offered Meineke center franchises since September 1972,
and Meineke’s affiliate has owned and operated Meineke centers on and off since March 1991. As of
December 28, 2024, there were 714 franchised Meineke centers, 18 franchised Meineke centers co-
branded with Econo Lube, and no company-owned Meineke centers or company-owned Meineke
centers co-branded with Econo Lube operating in the United States.

Maaco and its predecessors have offered Maaco center franchises since February 1972 providing
automotive collision and paint refinishing. As of December 28, 2024, there were 363 franchised Maaco
centers and no company-owned Maaco centers in the United States.

Merlin franchises shops that provide automotive repair services specializing in vehicle longevity,
including the repair and replacement of automotive exhaust, brake parts, ride and steering control
system and tires. Merlin and its predecessors offered franchises from July 1990 to February 2006 under
the name “Merlin Muffler and Brake Shops,” and have offered franchises under the name “Merlin
Shops” since February 2006. As of December 28, 2024, there were 14 Merlin franchises and no
company-owned Merlin shops located in the United States.

Econo Lube offers franchises that provide oil change services and other automotive services including
brakes, but not including exhaust systems. Econo Lube’s predecessor began offering franchises in 1980
under the name “Muffler Crafters” and began offering franchises under the name “Econo Lube N’
Tune” in 1985. As of December 28, 2024, there were eight Econo Lube N’ Tune franchises and nine
Econo Lube N’ Tune franchises co-branded with Meineke centers in the United States, which are
predominately in the western part of the United States, including California, Arizona, and Texas, and
no company-owned Econo Lube N” Tune locations in the United States.

1-800-Radiator franchises distribution warehouses selling radiators, condensers, air conditioning
compressors, fan assemblies and other automotive parts to automotive shops, chain accounts and retail
consumers. 1-800-Radiator and its predecessor have offered 1-800-Radiator franchises since 2004. As
of December 28, 2024, there were 193 1-800-Radiator franchises in operation in the United States. 1-
800-Radiator’s affiliate has owned and operated 1-800-Radiator warehouses since 2001 and, as of
December 28, 2024, owned and operated 1 1-800-Radiator warehouse in the United States.

CARSTAR offers franchises for full-service automobile collision repair facilities providing repair and
repainting services for automobiles and trucks that suffered damage in collisions. CARSTAR’s
business model focuses on insurance-related collision repair work arising out of relationships it has
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established with insurance company providers. CARSTAR and its affiliates first offered conversion
franchises to existing automobile collision repair facilities in August 1989 and began offering
franchises for new automobile repair facilities in October 1995. As of December 28, 2024, there were
471 franchised CARSTAR facilities and no company-owned facilities operating in the United States.

Take 5 franchises motor vehicle centers that offer quick service, customer-oriented oil changes,
lubrication and related motor vehicle services and products. Take 5 commenced offering franchises in
March 2017, although the Take 5 concept started in 1984 in Metairie, Louisiana. As of December 28,
2024, there were 432 franchised Take 5 outlets and 710 affiliate-owned Take 5 outlets operating in the
United States.

Abra franchises repair and refinishing centers that offer high quality auto body repair and refinishing
and auto glass repair and replacement services at competitive prices. Abra and its predecessor have
offered Abra franchises since 1987. As of December 28, 2024, there were 55 franchised Abra repair
centers and no company-owned repair centers operating in the United States.

FUSA franchises collision repair shops specializing in auto body repair work and after-collision
services. FUSA has offered Fix Auto shop franchises since July 2020, although its predecessors have
offered franchise and license arrangements for Fix Auto shops on and off from April 1998 to June
2020. As of December 28, 2024, there were 212 franchised Fix Auto repair shops operating in the
United States.

Driven Holdings is also the indirect parent company to the following franchisors that offer franchises
in Canada: (1) Meineke Canada SPV LP and its predecessors have offered Meineke center franchises
in Canada since August 2004; (2) Maaco Canada SPV LP and its predecessors have offered Maaco
center franchises in Canada since 1983; (3) 1-800-Radiator Canada, Co. has offered 1-800-Radiator
warehouse franchises in Canada since April 2007; (4) Carstar Canada SPV LP and its predecessors
have offered CARSTAR franchises in Canada since September 2000; (5) Take 5 Canada SPV LP and
its predecessor have offered Take 5 franchises in Canada since November 2019; (6) Driven Brands
Canada Funding Corporation and its predecessors have offered UniglassPlus and Uniglass Express
franchises in Canada since 1985 and 2015, respectively, Vitro Plus and Vitro Express franchises in
Canada since 2002, and Docteur du Pare Brise franchises in Canada since 1998; (7) Go Glass
Franchisor SPV LP and its predecessors have offered Go! Glass & Accessories franchises since 2006
and Go! Glass franchises since 2017 in Canada; and (8) Star Auto Glass Franchisor SPV LP and its
predecessors have offered Star Auto Glass franchises in Canada since approximately 2012.

As of December 28, 2024, there were: (i) 14 franchised Meineke centers and no company-owned
Meineke centers in Canada; (ii) 17 franchised Maaco centers and no company-owned Maaco centers in
Canada; (iii) 10 1-800-Radiator franchises and no company-owned 1-800-Radiator locations in Canada;
(iv) 317 franchised CARSTAR facilities and one company-owned CARSTAR facility in Canada; (v)
32 franchised Take 5 outlets and seven company-owned Take 5 outlets in Canada; (vi) 71 franchised
UniglassPlus businesses, 27 franchised UniglassPlus/Ziebart businesses, and five franchised Uniglass
Express businesses in Canada, and one company-owned UniglassPlus business and one company-
owned UniglassPlus/Ziebart business in Canada; (vii) 10 franchised VitroPlus businesses, 56
franchised VitroPlus/Ziebart businesses and three franchised Vitro Express businesses in Canada, and
one company-owned VitroPlus business and one company-owned VitroPlus/Ziebart business in
Canada; (viii) 31 franchised Docteur du Pare Brise businesses and two company-owned Docteur du
Pare Brise businesses in Canada; (ix) 11 franchised Go! Glass & Accessories businesses and no
franchised Go! Glass business in Canada, and 8 company-owned Go! Glass & Accessories businesses
and no company-owned Go! Glass businesses in Canada; and (x) 8 franchised Star Auto Glass
businesses and no company-owned Star Auto Glass businesses in Canada.
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In January 2022, Driven Brands acquired Auto Glass Now’s repair locations. As of December 28,
2024, there were more than 224 repair locations operating under the AUTOGLASSNOW® name in the
United States (“AGN Repair Locations”). AGN Repair Locations offer auto glass calibration and
windshield repair and replacement services. In the future, AGN Repair Locations may offer products
and services to Driven Brands’ affiliates and their franchisees in the United States, and/or Driven
Brands may decide to offer franchises for AGN Repair Locations in the United States.

ServiceMaster Systems LLC is the direct parent company to three franchisors operating five franchise
brands in the United States: Merry Maids SPE LLC (“Merry Maids”), ServiceMaster Clean/Restore SPE
LLC (“ServiceMaster”) and Two Men and a Truck SPE LLC (“Two Men and a Truck”). Merry Maids
and ServiceMaster became Affiliated Programs through an acquisition in December 2020. Two Men and a
Truck became an Affiliated Program through an acquisition on August 3, 2021.The three franchisors have
a principal place of business at One Glenlake Parkway, Suite 1400, Atlanta, Georgia 30328 and have never
offered franchises in any other line of business.

Merry Maids franchises residential house cleaning businesses under the Merry Maids® mark. Merry
Maids’ predecessor began business and started offering franchises in 1980. As of December 31, 2024,
there were 796 Merry Maid franchises in the United States.

ServiceMaster franchises (i) businesses that provide disaster restoration and heavy-duty cleaning
services to residential and commercial customers under the ServiceMaster Restore® mark and (ii)
businesses that provide contracted janitorial services and other cleaning and maintenance services under
the ServiceMaster Clean® mark. ServiceMaster’s predecessor began offering franchises in 1952. As of
December 31, 2024, there were 585 ServiceMaster Clean franchises, and 1,995 ServiceMaster Restore
franchises in the United States.

Two Men and a Truck franchises (i) businesses that provide moving services and related products and
services, including packing, unpacking and the sale of boxes and packing materials under the Two Men
and a Truck® mark and (ii) businesses that provide junk removal services under the Two Men and a
Junk Truck™ mark. Two Men and a Truck’s predecessor began offering moving franchises in February
1989. Two Men and a Truck began offering Two Men and a Junk Truck franchises in 2023. As of
December 31, 2024, there were 339 Two Men and a Truck franchises and three company-owned Two
Men and a Truck businesses in the United States. As of December 31, 2024, there were 62 Two Men
and a Junk Truck franchises in the United States.

Affiliates of ServiceMaster Systems LLC also offer franchises for operation outside the United States.
Specifically, ServiceMaster of Canada Limited offers franchises in Canada, ServiceMaster Limited
offers franchises in Great Britain, and Two Men and a Truck offers franchises in Canada and Ireland.

NBC Franchisor LLC (“NBC”) franchises gourmet bakeries that offer and sell specialty bundt cakes,
other food items and retail merchandise under the Nothing Bundt Cakes® mark. NBC’s predecessor began
offering franchises in May 2006. NBC became an Affiliated Program through an acquisition in May 2021.
NBC has a principal place of business at 5005 Lyndon B. Johnson Pkwy, Suite 600, Dallas, Texas 75244.
As of December 31, 2024, there were 644 Nothing Bundt Cake franchises and 17 company-owned locations
operating in the United States. NBC has never offered franchises in any other line of business.

Mathnasium Franchisor LLC (“Mathnasium”) franchises learning centers that provide math instruction
using the Mathnasium® system of learning. Mathnasium’s predecessor began offering franchises in late
2003. Mathnasium’s predecessor became an Affiliated Program through an acquisition in November 2022.
Mathnasium has a principal place of business at 5120 West Goldleaf Circle, Suite 400, Los Angeles,
California 90056. As of December 31, 2024, there were 995 franchised and four affiliate-owned
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Mathnasium centers operating in the United States. Mathnasium has never offered franchises in any other
line of business. Affiliates of Mathnasium Franchisor LLC also offer franchises for operation outside the
United States.

Mathnasium Center Licensing Canada, Inc. has offered franchises for Mathnasium centers in
Canada since May 2014. As of December 31, 2024, there were 100 franchised Mathnasium centers in
Canada. Mathnasium International Franchising, LLC has offered franchises outside the United
States and Canada since May 2015. As of December 31, 2024, there were 91 franchised Mathnasium
centers outside the United States and Canada. Mathnasium Center Licensing Canada, Inc. and
Mathnasium International Franchising, LLC each have their principal place of business at 5120 West
Goldleaf Circle, Suite 400, Los Angeles, California 90056 and none of them has ever offered franchises
in any other line of business.

Doctor’s Associates LLC (“Subway”) franchises retail eating establishments which sell foot-long and
other sandwiches, salads and other food items under the Subway® mark. Subway began offering franchises
in 1974. Subway became an Affiliated Program through an acquisition in April 2024. Subway has its
principal place of business at 1 Corporate Drive, Suite 1000, Shelton, Connecticut 06484. As of December
31, 2024, there were 19,502 Subway franchises and no company-owned locations operating in the United
States and an estimated 16,120 franchises operating outside the United States. Subway has never offered
franchises in any other line of business.

None of the affiliated franchisors listed above are obligated to provide products or services to you;
however, you may purchase products or services from these franchisors if you choose to do so. Except as
described above, we have no other parents, predecessors, or affiliates that must be included in this Item 1.

Description of the Franchised Business and the System

The Franchised Business. We grant franchises for the establishment and operation of a School of
Rock business (a “School”) under a franchise agreement (the “Franchise Agreement”).

Schools are operated under the trade name “School of Rock.” In order to become a School of Rock
franchisee, you must operate your School in accordance with our standards and specifications, and you
must sign a Franchise Agreement (Exhibit G-1). If you are renewing an existing Franchise Agreement for
another term, you will sign our current Franchise Agreement and our Renewal Amendment to the Franchise
Agreement (Exhibit G-2).

In limited cases for certain markets and for certain qualified prospective franchisees, we may also
offer you the opportunity to enter into a development agreement (the “Development Agreement”) with us
for the right to establish and open additional Schools in a specified area (“Development Area”) (Exhibit
F). Under the Development Agreement, we will specify the number of Schools you must develop within
the Development Area and will establish deadlines by which you must open each school (“Development
Schedule”). For each School of Rock business that you open under the Development Agreement, you must
sign a separate, then-current Franchise Agreement, except that the initial franchise fee, royalty fee, and
advertising fee will be the same as described in this Disclosure Document.

The System and Proprietary Marks. We offer a distinctive system (the “System”) for the operation
of Schools, which offer a rock music program that provides, among other things, individual music lessons;
group rehearsals; performance experience; exclusive, limited access to the school and school equipment
during business hours; and branded merchandise. The School will be operated according to the System.
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The distinguishing characteristics of the System include a rock music program for children and adults; a
method for teaching students through performing in front of a paying audience in a real rock venue; the use
of proprietary technology to enhance the teaching of students playing in ensembles; an optional program
for providing music instruction to young children under the mark “Little Wing®” (the “Little Wing®
Program”); and regional groups of elite students known as “The School of Rock AllStars,” who are
personally chosen and directed by our Music Directors; all of which may be changed, improved and further
developed by us periodically. The System does not include employment-related decision-making that
individual franchisees solely control, and franchisees are responsible for the training of workers below the
senior-management level. Although School of Rock programs are principally designed to be delivered as
in-person experiences, franchisees may be required or permitted to conduct individual and group lessons,
rehearsals, live performances, and other programs remotely, through approved video conferencing and live
streaming solutions. This capability allows for continuity of learning in cases of student vacation or illness,
inclement weather, and other disruptions.

The School will be operated in accordance with our confidential operating manuals (the
“Manuals”™), a copy of which will be loaned to you or made available to you through a password-protected
website. You will also be provided with the right to use certain trade names, service marks, trademarks,
logos, emblems, and indicia of origin, including the marks “School of Rock,” “School of Rock Music,”
“The Rock School Venue,” “Little Wing,” and the School of Rock logo, as are now designated and may be
designated by us in writing for use in connection with the System (collectively, the “Proprietary Marks”).
The Manuals are intended to provide you the information necessary to implement the System and do not
provide us the right to advise you on, review, determine, codetermine, or have any involvement with matters
governing your employees’ essential terms and conditions of employment.

Market and Competition. While we offer a distinctive format and System, the market for music
lessons, such as those that will be offered by the School, is developed and competitive. The School will
compete with other national and local music schools and independent music teachers that provide music
lessons both in-person and virtually. You will also compete with local music education providers and
national programs.

Industry Specific Laws and Regulations. Your School will be subject to federal, state, and local
laws and regulations that are applicable to businesses generally, such as the Americans with Disabilities
Act and the Occupational Safety and Health Act. Your School may also be subject to specific federal, state
and local laws and regulations that relate to the particular nature of the business, such as occupancy and
zoning codes.

Item 2

BUSINESS EXPERIENCE

Stacey Ryan
President

Ms. Ryan has served as our President since August 2024 and is based in Canton, Massachusetts.
From March 2019 to August 2024, she served as our Chief Operating Officer in Canton, Massachusetts.

Anthony Padulo
Chief Development Officer

Mr. Padulo has served as our Chief Development Officer since June 2017. Anthony will be leaving
this position and our company in August 2025. He is located in Glen Ellyn, lllinois.
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Sam Dresser
Chief Innovation Officer

Mr. Dresser has served as our Chief Innovation Officer since April 2021 and is located in Glen
Ellyn, Hllinois. Mr. Dresser served as our Vice President of Education from March 2017 to April 2021 in
Glen Ellyn, lllinois.

Eric Schmidt
Vice President of Information Technology

Mr. Schmidt has served as our Vice President of Information Technology since March 2020 and is
based in Glen Ellyn, Illinois.

James Love
Vice President of Domestic Franchise Operations

Mr. Love has served as our Vice President of Domestic Franchise Operations since November 2024
in Canton, Massachusetts. From January 2022 to November 2024, he was our Vice President of Operations.
Mr. Love served as our Director of Operations/Northeast from October 2018 to January 2022 in Canton,
Massachusetts.

Cia Tucci
Vice President of Company School Operations

Ms. Tucci has served as our Vice President of Company School Operations since September 2024
and is based in Canton, Massachusetts. From April 2024 to August 2024, she was an independent
consultant. From April 2022 to March 2024, she was Vice President of Sysco Brand at Sysco Foods in
Houston, Texas. From March 2020 to August 2021, she was Vice President of Supply Chain at CVS Health
in Woonsocket, Rhode Island.

Robert Price
Chief Executive Officer of YEB

Mr. Price has served as Chief Executive Officer of our affiliate, YEB, since June 2025. From
December 2024 to June 2025, he served as President of YEB. From February 2024 to December 2024, he
was the Chief Customer Officer of YEB. From September 2024 to February 2024, he was our President in
Canton, Massachusetts. From June 2017 to September 2023, he served as our Chief Executive Officer in
Canton, Massachusetts. Mr. Price serves in his present capacity in Nashville, Tennessee and Canton,
Massachusetts.

Elliot Schiffer
Chief Development Officer of YEB

Mr. Schiffer has been Chief Development Officer of YEB since April 2024. From June 2023 to
March 2024, he was Interim Chief Executive Officer of Escalante’s Comida Fina, Inc. in Houston,
Texas. From February 2023 to May 2023, he was in between positions. From September 2017 to January
2023, he was the Chief Executive Officer of MHI Restaurant Group LLC in Denver, Colorado. Mr. Schiffer
serves in his present capacities in Denver, Colorado.
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Hali Hill
General Counsel of YEB

Ms. Hill has served as General Counsel for YEB since May 2024. From August 2022 to May 2024,
she was Deputy General Counsel of ServiceMaster Opco Holdings, LLC in Atlanta, Georgia. From April
2021 to August 2022, she was Senior Counsel for Intuit Inc. in Atlanta, Georgia. From July 2019 to April
2021, she was Counsel for Inspire Brands, Inc. in Atlanta, Georgia. Ms. Hill serves in her present capacities
in Atlanta, Georgia.

Alexandra Clougherty
Senior Vice President of Marketing of YEB

Ms. Clougherty has served as Senior Vice President of Marketing for YEB since January 2025. Ms.
Clougherty served as Vice President of Marketing of SOR Parent from January 2022 to December 2024.
Ms. Clougherty served as Digital Marketing Director of SOR Parent from January 2020 to December 2021
in Los Angeles, California.

Item 3
LITIGATION
Pending:
None
Concluded:

Disclosures Regarding Us as Franchisor

None

Disclosures Regarding our Parent SOR Parent

Amy Blumenthal v. School of Rock Charlotte, LLC, SOR Schools Ill, LLC, School of Rock, LLC,
and John Cappadona, General Court of Justice, Superior Court Division, County of Mecklenburg, State of
North Carolina, No. 20-CVS-15294, filed November 17, 2020. Our parent, CFO, and certain affiliates
(collectively, “Defendants™) were named in a landlord/tenant dispute related to a company-owned School
operated by School of Rock Charlotte, LLC and its successors (“SOR Charlotte”). SOR Charlotte alleged
significant health and safety issues and ultimately terminated the lease and vacated the premises. Plaintiff
then sued defendants, alleging breach of contract, fraud, negligent misrepresentation, unfair and deceptive
trade practices, breach of fiduciary duty, and alleged various harms related to the lease termination. Plaintiff
sought damages in excess of $25,000. Defendants denied the allegations and asserted counterclaims for
breach of lease, constructive eviction, unfair and deceptive trade practices, and a right to indemnity. On
May 10, 2021, the parties entered into a Settlement Agreement, under which all parties denied any
allegations of fault or liability, and Defendants agreed to pay plaintiff $35,000.

Disclosures Regarding the Affiliated Programs

The following affiliates who offer franchises resolved actions brought against them with settlements
that involved their becoming subject to currently effective injunctive or restrictive orders or decrees. None of
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these actions have any impact on us or the School of Rock® brand nor allege any unlawful conduct by us.

The People of the State of California v. Arby’s Restaurant Group, Inc. (California Superior Court,
Los Angeles County, Case No. 19STCV09397, filed March 19, 2019). On March 11, 2019, our affiliate,
Arby’s Restaurant Group, Inc. (“ARG"), entered into a settlement agreement with the states of California,
Illinois, lowa, Maryland, Massachusetts, Minnesota, New Jersey, New York, North Carolina, Oregon, and
Pennsylvania. The Attorneys General in these states sought information from ARG on its use of franchise
agreement provisions prohibiting the franchisor and franchisees from soliciting or employing each other’s
employees. The states alleged that the use of these provisions violated the states’ antitrust, unfair
competition, unfair or deceptive acts or practices, consumer protection, and other state laws. ARG expressly
denies these conclusions but decided to enter into the settlement agreement to avoid litigation with the
states. Under the settlement agreement, ARG paid no money but agreed (a) to remove the disputed
provision from its franchise agreements (which it had already done); (b) not to enforce the disputed
provision in existing agreements or to intervene in any action by the Attorneys General if a franchisee seeks
to enforce the provision; (c) to seek amendments of the existing franchise agreements in the applicable
states to remove the disputed provision from the agreements; and (d) to post a notice and ask franchisees to
post a notice to employees about the disputed provision. The applicable states instituted actions in their
courts to enforce the settlement agreement through Final Judgments and Orders, Assurances of
Discontinuance, Assurances of VVoluntary Compliance, and similar methods.

The People of the State of California v. Dunkin’ Brands, Inc., (California Superior Court, Los
Angeles County, Case No. 19STCV09597, filed on March 19, 2019). On March 14, 2019, our affiliate,
Dunkin Brands, Inc. (“DBI”), entered into a settlement agreement with the Attorneys General of 13 states
and jurisdictions concerning the inclusion of “no-poaching” provisions in Dunkin’ restaurant franchise
agreements. The settling states and jurisdictions included California, Illinois, lowa, Maryland,
Massachusetts, New Jersey, New York, North Carolina, Pennsylvania, Rhode Island, Vermont, and the
District of Columbia. A small number of franchise agreements in the Dunkin’ system prohibit Dunkin’
franchisees from hiring the employees of other Dunkin’ franchisees and/or DBI’s employees. A larger
number of franchise agreements in the Dunkin’ system contain a no-poaching provision that prevents
Dunkin’ franchisees and DBI from hiring each other’s employees. Under the terms of the settlement, DBI
agreed not to enforce either version of the no-poaching provision or assist Dunkin’s franchisees in enforcing
that provision. In addition, DBI agreed to seek the amendment of 128 franchise agreements that contain a
no-poaching provision that bars a franchisee from hiring the employees of another Dunkin’ franchisee. The
effect of the amendment would be to remove the no-poaching provision. DBI expressly denied in the
settlement agreement that it had engaged in any conduct that had violated state or federal, and, furthermore,
the settlement agreement stated that such agreement should not be construed as an admission of law, fact,
liability, misconduct, or wrongdoing on the part of DBI. The action was closed after the court approved
the parties’ stipulation of judgment.

New York v. Dunkin’ Brands, Inc. (N.Y. Supreme Court for New York County, Case No.
451787/2019, filed September 26, 2019). In this matter, the New York Attorney General (“NYAG”) filed
a lawsuit against our affiliate, DBI, related to credential-stuffing cyberattacks during 2015 and 2018. The
NYAG alleged that the cyber attackers used individuals’ credentials obtained from elsewhere on the
Internet to gain access to certain information for DD Perks customers and others who had registered a
Dunkin’ gift card. The NYAG further alleged that DBI failed to adequately notify customers and to
adequately investigate and disclose the security breaches, which the NYAG alleged violated the New York
laws concerning data privacy as well as unfair trade practices. On September 21, 2020, without admitting
or denying the NYAG’s allegations, DBI and the NYAG entered into a consent agreement to resolve the
State’s complaint. Under the consent order, DBI agreed to pay $650,000 in penalties and costs, issue certain
notices and other types of communications to New York customers, and maintain a comprehensive
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information security program through September 2026, including precautions and response measures for
credential-stuffing attacks.

Other than the actions listed above, no litigation is required to be disclosed in this Item.

Item 4

BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

Item 5

INITIAL FEES

Initial Franchise Fee

You must pay to us a $59,900 lump sum, non-refundable initial franchise fee for a single School of
Rock franchise to be operated under an individual Franchise Agreement. You must pay the entire initial
franchise fee no later than the date of your signing the Franchise Agreement. Except as otherwise described
in this Item 5, all franchisees pay the same initial franchisee fee.

Veterans® Discount. If you are a veteran (or an entity majority-owned by a veteran) of the U.S.
military, you are eligible for a $5,000 discount on the initial franchise fee payable under the first School of
Rock Franchise Agreement you sign. We reserve the right to modify or cancel this veterans’ discount at
any time.

Incentive Program. From time to time, in our sole discretion, we grant select existing franchisees
that are ranked in the top tier of financial performance the limited opportunity to sign an additional
Franchise Agreement for a second location within their existing franchise territory without payment of an
initial franchise fee.

Development Fee

We generally do not offer Development Agreements to first-time franchisees. However, if we offer
you the opportunity to enter into a Development Agreement with us, you must pay to us a lump sum, non-
refundable development fee equal to $29,950 for each school you are granted the right to open under the
Development Agreement. In order to enter into a Development Agreement, you must agree to develop at
least one School of Rock business. You must pay the entire development fee no later than the date of your
signing the Development Agreement. The development fee will be credited towards the initial franchise
fee due under each Franchise Agreement you sign on a pro rata basis. The development fee is deemed fully
earned and non-refundable when you sign the Development Agreement in consideration of the
administrative and other expenses incurred by us and for the development opportunities lost or deferred as
a result of the development rights granted to you.

Other Initial Fees

We will conduct, if we deem necessary and appropriate, on-site evaluations of a properly submitted
proposed site. For each on-site evaluation (if any), we may require you to reimburse us for all of our
reasonable out-of-pocket costs and expenses.
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For our Initial Training Program (as defined and described in Item 11), we will provide the Initial
Training Program at no charge for you (or, if you are a legal entity, one of your owners). We require one
owner, your General Manager, and your Music Director (or an appropriate manager you designate) to
complete the Initial Training Program. We charge a fee of $600 per additional or subsequent owner, $400
per General Manager, and $300 per Music Director that attends the Initial Training Program. You shall be
responsible for any and all other expenses incurred by you, your owners (if you are a legal entity), and your
employees in connection with attending all training programs, including the costs of transportation, lodging,
meals, and wages.

You must provide us at least 30 days’ notice of the date on which you propose to first open the
School. If there is a change in the opening date, not caused by us, we can require you to reimburse us for
the greater of (a) our actual out-of-pocket costs and expenses incurred by us due to this delay, including
travel costs and expenses for our representative(s), or (b) $300 for each additional day that our
representative(s) is in your area beyond the scheduled visit as a result of delay in opening the School. If

imposed, these fees are non-refundable.

Item 6

OTHER FEES

TYPE OF FEE

AMOUNT

DUE
DATE

REMARKS

Royalty

8% of Gross
Sales

10" day of
each month

You must pay us a monthly royalty fee for the preceding month.
For purposes of calculating this royalty fee, “Gross Sales”
means all revenues generated from sales of all products and
services conducted at, from or with respect to the School,
including Live Performances and Professional Performances
(as defined in Sections 1.5 and 7.5 of the Franchise Agreement),
the Little Wing® Program (if you offer it), and any Independent
Facilities (as defined in the Franchise Agreement), whether or
not in compliance with the Franchise Agreement and whether
the sales are evidenced by cash, check, credit, charge, account,
barter or exchange. Gross Sales do not include the sale of
products or services for which refunds have been made in good
faith to customers, the sale of equipment or furnishings used in
the operation of the School, or any sales taxes or other taxes
collected from customers by you and paid directly to the
appropriate taxing authority. Gross Sales also include any
insurance proceeds you receive for loss of business due to a
casualty to or similar event at the School.

Brand Fund Fee

3% of Gross
Sales

10" day of
each month

You must pay to the System’s advertising and brand promotion
fund (the “Brand Fund”) a monthly fee for the preceding
month.
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TYPE OF FEE AMOUNT DUE REMARKS
DATE
Advertising Up to 3% of As required | We have the right, in our discretion, to establish a Cooperative
Cooperative Gross Sales by the in which franchisees may voluntarily choose to participate. If
(as determined Advertising | established, each School participating in a Cooperative will

by the
Cooperative)

Cooperative

have one vote on any matter requiring member approval, and
each Cooperative will have the right to require its members to
make contributions to the Cooperative in an amount determined
by the Cooperative, unless two-thirds of the members of the
Cooperative vote in favor of a greater contribution. Company-
Owned Schools have no voting power on any fees imposed by
the Cooperative unless they are members of such Cooperative.
Any payments you make to the Cooperative will be credited
towards your required local advertising expenditure. There are
no Cooperatives currently.

Initial Training $600 per As incurred | We provide the Initial Training Program at no charge to one

Program for Owner, $400 owner that attends your first Initial Training Program. For all

Subsequent per General other trainees attending your first Initial Training Program or

Trainees Managers, and subsequent ones, we may charge this fee. You are responsible
$300 per Music for the costs of transportation, lodging, meals, and wages for
Director your trainees.

Interest On overdue As incurred | All required royalty fees and advertising contributions must be
payments, the paid by the 10" day of each month based on your Gross Sales
lesser of 18% in the preceding month and must be submitted to us together
per annum or with any reports or statements required by the Franchise
the maximum Agreement. If any payment is overdue, you must pay us
rate permitted immediately upon demand, in addition to the overdue amount,
by law interest on this amount from the date it was due until paid.

Insurance Cost of As required | Before you open your School, you must purchase and maintain
insurance and, and as at your sole expense at all times during the term of the Franchise
if not obtained incurred Agreement the insurance coverage required by the Franchise

by you, our
procurement
expense

Agreement, including comprehensive general liability
insurance (including coverages for medical expense, abuse and
molestation, and special event liability), property insurance
(including fire, vandalism, and malicious mischief insurance for
the replacement value of the School and its contents), personal
and advertising injury insurance, statutory workers’
compensation insurance (if not required in your state, you must
obtain  workers”  compensation insurance  regardless)
employer’s liability insurance, crime coverage for employee
theft, and automobile insurance coverage for all vehicles used
in connection with the operation of the School. If you fail to
obtain or maintain the insurance required, we will have the right
and authority (but not the obligation) to procure and maintain
the required insurance in your name and to charge you for it,
which charges, together with a reasonable fee for our expenses
in so acting, will be payable by you immediately upon notice.
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TYPE OF FEE

AMOUNT

DUE
DATE

REMARKS

Insurance requirements are described in more detail in the
Manuals.

Inspection/Audit

Cost of audit,
plus any
underpaid
amounts and
interest thereon

As incurred

If an inspection or audit reveals that any income or sales have
not been reported or have been understated in any report to us,
then you must pay us the amount underpaid immediately upon
demand, in addition to interest from the date the amount was
due until paid (at the rate of 18% per annum, or the maximum
rate permitted by law, whichever is less), plus all of our costs
and expenses in connection with the inspection or audit,
including travel costs, lodging and wage expenses, and
reasonable accounting and legal fees and costs.

Non-Compliance
Fee

Currently, $800
per violation,
plus the actual
costs and
expenses we
and our
affiliates incur
to remedy a
violation

As incurred

If we determine that you have violated any of your Franchise
Agreement obligations or failed to comply with the standards
or the Manuals, we may charge you one or more Non-
Compliance Fees, which (a) will be specified in the Manuals or
otherwise in writing, (b) may be modified upon written notice,
(c) may be charged repeatedly (as frequently as daily) if non-
compliance is ongoing, and (d) may vary based on the severity
and number of defaults and whether the defaults have been
repeated. We may, but are not obligated to, cure any
deficiencies that we identify and charge the costs and expenses
we and our affiliates incur. The fee may be increased to up to
$2,000 per violation, plus the actual costs and expenses we or
our affiliates incur.

Transfer Fee

A certain
percentage, or
one-third, of the
then-current
initial franchise
fee

Time of
transfer

If there is a transfer under the Franchise Agreement, you must
pay to us a transfer fee as follows: if there is a proposed transfer
of (i) less than 50% of the ownership interests in you (if you are
a corporation, limited liability company, or a partnership), then
you must pay to us a transfer fee which is equal to the greater
of $2,500 or the mathematical product of the total ownership
percentage in you being transferred multiplied by an amount
equal to one-third of our then-current initial franchise fee; or (ii)
50% or more of the ownership interests in you (if you are a
corporation, limited liability company, or a partnership), all
your assets, or a transfer or assignment of the Franchise
Agreement, then you must pay to us a transfer fee in an amount
equal to one-third of our then-current initial franchise fee. In the
event of a transfer to a corporation or limited liability company
formed by you for the convenience of ownership, you will not
have to pay a transfer fee.

Successor
Franchise Fee

One-third of the
then-current
initial franchise
fee

Time of
renewal

If you enter into a successor franchise term, you must pay to us
a successor franchise fee in an amount equal to one-third of our
then-current initial franchise fee being charged to franchisees at
the time of acquiring a successor franchise.
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TYPE OF FEE

AMOUNT

DUE
DATE

REMARKS

Technology Fee

Currently, $260
per month,
depending on
the services you
select

Monthly

Payable to defray our costs of developing, implementing,
upgrading, operating, maintaining, supporting, or providing any
technology-related products, services, programs, systems, or
platforms that we, in our sole discretion, deem appropriate,
including software, mobile apps, websites, and intranets.
Currently, the Technology Fee is used to cover the costs of (i)
a bundled package of software, including customer relationship
management and email campaign tools, local website
management, customer feedback tools, a business intelligence
platform and business analytics tools, website hosting,
compliance and ethics management platforms, digital signature
platforms, geolocation tools, security solutions, and more and
(ii) licenses to use our email accounts and single sign-on
platform. The $260 per month includes four email/intranet
licenses, which is what a typical location uses. If you require
additional email/intranet licenses, they are, currently, $16.25
each per month. We may add, delete, or otherwise modify the
goods and services that are funded by the Technology Fee, from
time to time. The Technology Fee may include fixed fees,
variable fees (that will vary by usage or licenses), and one-time
fees, provided that the fees that we charge will not exceed our
and our affiliates’ aggregate costs related to such technology-
related goods and services, plus a markup of 25% above such
aggregate costs to account for the costs that we and our affiliates
incur related to the development, licensing, and maintenance of
these technology offerings. See Item 11 for additional
technology-related fees that you must pay to third parties.

PRO Licensing
Fee

Currently, $78
per month

Monthly

We or our affiliates have negotiated and are negotiating license
agreements with Performance Rights Organizations to allow
schools to perform and playback copyrighted music used in the
operations of the school and on the premises of the school. You
must pay us a monthly licensing fee to cover the cost of these
licenses for your School. We reserve the right to increase or
decrease the amount of the fee as the cost of the licenses change,
or as we or our affiliates negotiate additional licenses, provided
that the fee will not exceed our or our affiliates’ aggregate costs
for such licenses, plus a markup of 25% above such aggregate
costs.

Method App Fee

Currently,
$6.21 per
curriculum-
eligible student

Monthly

SOR Parent has developed a proprietary mobile device and
desktop application, called the School of Rock Method App (the
“Method App™), which is used in the operations of the School
to aid in the delivery and execution of our curriculum. (See Item
11.) SOR Parent has negotiated agreements with application
developers and copyright owners to include a library of
copyrighted music notation within the Method App to be
accessed by curriculum-eligible students and School of Rock
staff, as defined in the Manuals. To cover the cost of these
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TYPE OF FEE

AMOUNT

DUE
DATE

REMARKS

agreements, you must pay SOR Parent a monthly Method App
Fee for each curriculum-eligible student in your School. We
may change the fee from time to time, provided that the fee will
not exceed the greater of (a) our or our affiliates’ aggregate
costs related to developing, licensing, maintaining, and
updating the Method App, plus a markup of 25% above such
aggregate costs or (b) $15 per curriculum-eligible student.

Indemnification

Cost of liability

As incurred

Under the Franchise Agreement and Development Agreement,
you must indemnify and hold us, and our officers, directors and
employees harmless against any and all claims, losses, costs,
expenses, liabilities and damages arising directly or indirectly
from, as a result of, or in connection with your operation of the
School, as well as the costs, including attorneys’ fees, of the
indemnified party in defending against them.

Collection Costs
and Attorneys’
Fees

Cost of
collection and
attorneys’ fees

As incurred

Under the Franchise Agreement, you must pay to us all
damages, costs, and expenses, including all court costs,
arbitration costs, and reasonable attorneys’ fees, and all other
expenses we incur in enforcing any obligation or in defending
against any claim, demand, action, or proceeding relating to the
Franchise Agreement or Development Agreement, including
the obtaining of injunctive relief.

Performance of
Obligations After
Default

Our actual costs
and expenses

As incurred

If you default under the Franchise Agreement, we have the
right, but not the obligation, to undertake or perform on your
behalf any obligation or duty you fail to perform. You must
reimburse us for our actual costs and expenses, if we do so.

Step-In Rights
Fee

3% of Gross
Sales during the
period of
management,
plus any direct
out of pocket
costs and
expenses

As incurred

If you default under the Franchise Agreement, we have the
right, but not the obligation, to step in and operate the School
for a period of time that we deem necessary, in our reasonable
judgment. You must indemnify and hold us harmless and pay
us this fee during the period that we operate the School.
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TYPE OF FEE AMOUNT DUE REMARKS

DATE
Liquidated The average As incurred | If the Franchise Agreement is terminated due to your closure or
Damages weekly default, you must pay us liquidated damages in a lump sum, in
Royalties and addition to all other amounts owed.
Brand Fund
fees during the
52 weeks

before the date
of termination
(or such shorter
time period if
the School has
been open less
than 52 weeks),
multiplied by
the lesser of (i)
88 weeks or (ii)
the number of
weeks then
remaining in
the term

The above table describes other recurring or isolated fees or payments that you must pay to us, or
which we impose or collect on behalf of a third party, in whole or in part. Unless otherwise indicated, all
of the fees listed are non-refundable, are uniformly imposed, and are imposed by, payable to, and collected

by us.
Item 7
ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT?®
(Franchise Agreement)
xS hre [ row | ron | oD F | WHENDUE | PAYMENTIS
TO BE MADE
At signing of
Initial franchise fee! $59,900 $59,900 Lump sum Franchise Franchisor
Agreement
At signing of
Initial Rent Outlays? $10,000 $16,000 Lump sum lease Landlord
agreement
Site Selection and Before Contractors /
Leasehold $227,500 $372,500 As arranged opening; as sunpli
3 X uppliers

Improvements incurred
Furnishings and . .
Finishings® $14,000 $26,000 As arranged | Before opening Suppliers
Equipment® $26,000 $36,000 As arranged | Before opening Suppliers
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AMOUNT

TO WHOM

TYPE OF METHOD OF
WHEN DUE PAYMENT IS
EXPENDITURE LOW HIGH PAYMENT TO BE MADE
Security and . .
Cameras® $11,000 $25,000 As arranged | Before opening Suppliers
Signage’ $8,000 $15,000 As arranged | Before opening Suppliers
Supplies® $2,000 $3,000 As arranged | Before opening Suppliers
Pre-Opening $2,300 $3,700 As arranged | Before opening Suppliers
Training® ’ ’
Before opening
T and within 30 .
Advertising $10,000 $12,000 As arranged days after Suppliers
opening
Lump sum; as Before
Opening Inventory*! $3,000 $4,000 p sum, opening; as Suppliers
arranged .
incurred
Before
Computer/ Software!? $4,000 $8,500 As arranged opening; as Suppliers
incurred
. . . Government
13
Permits & Licenses $3,200 $7,200 As arranged As incurred Authorities
Architectural Fees' $11,400 $15,500 As arranged As incurred Suppliers
Erepa_ld Inlssurance $750 $2,000 As arranged As incurred Insurance Broker
remiums
- Before
Ut|||ty_C?GSts & $700 $1,500 As arranged opening; as Suppliers
Deposits .
incurred
Miscellaneous .
Opening Expenses?” $6,500 $12,000 As arranged As incurred Consultants
- Suppliers /
Add'tlonalL Funds for $25,000 $85,000 As arranged As incurred Employees /
3 Months
Others
TOTAL® $425,250 $704,800

Except as otherwise described in the notes below, the above table provides an estimate of your
initial investment for a new, single School and the costs necessary to begin operation of your School. All
costs listed in the table are estimates only. Actual costs will vary for each franchisee and each location
depending upon a number of factors. All fees and payments described in this Item 7 are non-refundable,

unless otherwise stated or permitted by the payee.

NOTES

1 See Item 5 for 