FRANCHISE DISCLOSURE DOCUMENT

A A LLE G R A ALLIANCE FRANCHISE BRANDS LLC

MARKETING ¢ PRINT  MAIL a Michigan Limited Liability Company
47585 Galleon Drive
Plymouth, Michigan 48170-2466
(800) 726-9050
www.alliancefranchisebrands.com

As a franchisee, you will market a full range of marketing and business communication services to businesses and
the general public.

The total initial investment necessary to acquire an independent business and transition such business to an Allegra®
Center under our MatchMaker® program ranges from $130,435 to $455,779. This includes $60,000 that must be paid
to the franchisor or its affiliates.

We also offer a franchise to qualified candidates that own an independent business to retain ownership of the business
and transition the existing business to an Allegra Center through our Advantage program. The total investment
necessary to transition your existing business to an A/legra Center through our Advantage program ranges from
$81,325 to $377,180. This includes $17,500 that must be paid to the franchisor or its affiliates.

The total initial investment necessary to purchase an existing American Speedy Printing center or Insty-Prints center
and transition the business to an A/legra center ranges from $96,200 to $381,132. This includes $32,500 that must be
paid to the franchisor or its affiliates.

This Franchise Disclosure Document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this Franchise Disclosure Document and all accompanying agreements carefully.
You must receive this Franchise Disclosure Document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no government agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To discuss
the availability of disclosures in different formats, contact the Legal & Franchise Compliance Department at Alliance
Franchise Brands LLC, 47585 Galleon Drive, Plymouth, Michigan 48170-2466, (800) 726-9050.

The terms of your contract will govern your franchise relationship. Don’t rely on this Franchise Disclosure Document
alone to understand your contract. Read all of your contract carefully. Show your contract and this Franchise
Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Franchise Disclosure Document can help you
make up your mind. More information on franchising, such as “4 Consumer’s Guide to Buying a Franchise,” which
can help you understand how to use this Franchise Disclosure Document, is available from the Federal Trade
Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue,
NW, Washington, D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for additional information.
Call your state agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

ISSUANCE DATE: March 28, 2025, as amended August 11, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
ang contact information in Item 20 or Exhibits M
and N.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit O includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
Allegra business in my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be an Allegra
franchisee?

Item 20 or Exhibits M and N lists current and
former fr_anchisec_es. You can contact them to ask
about their experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if
you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than similar
items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples
may include controlling your location, your access to customers, what you sell, how you
market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in
Exhibit A.

Your state also may have laws that require special disclosures or amendments be made
to your franchise agreement. If so, you should check the State Specific Addenda. See the Table
of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About 7his Franchise

Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation, arbitration and/or litigation
only in Michigan. Out-of-state mediation, arbitration, or litigation may force
you to accept a less favorable settlement for disputes. It may also cost more to
mediate, arbitrate, or litigate with the franchisor in Michigan than in your own
state.

Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligations under the franchise agreement even if your
spouse has no ownership interest in the franchise. This guaranty will place
both your and your spouse’s marital and personal assets, perhaps including
your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific

Addenda” (if any) to see whether your state requires other risks to be highlighted.
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THE FOLLOWING APPLY TO TRANSACTIONS GOVERNED BY
THE MICHIGAN FRANCHISE INVESTMENT LAW ONLY

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE
SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE IN
THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE VOID AND CANNOT BE ENFORCED
AGAINST YOU:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel which
deprives a franchisee of rights and protections provided in the Michigan Franchise Investment Act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any lawful provision
of the franchise agreement and to cure such failure after being given written notice thereof and a reasonable
opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly compensating
the franchisee by repurchase or other means for the fair market value at the time of expiration of the franchisee’s
inventory, supplies, equipment, fixtures, and furnishings. Personalized materials which have no value to the
franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of
the franchise business are not subject to compensation. This subsection applies only if: (i) the term of the
franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise or other agreement from
continuing to conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration of the franchise
or the franchisee does not receive at least 6 months advance notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This section does not require a renewal
provision.

§)) A provision requiring that arbitration or litigation be conducted outside this state. This shall not
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct arbitration at a
location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise,
except for good cause. This subdivision does not prevent a franchisor from exercising a right of first refusal to
purchase the franchise. Good cause shall include, but is not limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then current reasonable
qualifications or standards.

(i1) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.
(ii1)  The unwillingness of the proposed transferee to agree in writing to comply with all lawful

obligations.
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(iv)  The failure of the franchisee or proposed transferee to pay any sums owing to the franchisor
or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a franchisor a right of
first refusal to purchase the assets of a franchise on the same terms and conditions as a bona fide third party
willing and able to purchase those assets, nor does this subdivision prohibit a provision that grants the franchisor
the right to acquire the assets of a franchise for the market or appraised value of such assets if the franchisee has
breached the lawful provisions of the franchise agreement and has failed to cure the breach in the manner provided
in subdivision (c¢).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been made for
providing the required contractual services.

If the franchisor’s most recent financial statements are unaudited and show a net worth of less than
$100,000, the franchisor shall, at the request of a franchisee, arrange for the escrow of initial investment and other
funds paid by the franchisee until the obligations to provide real estate, improvements, equipment, inventory,
training, or other items included in the franchise offering are fulfilled. At the option of the franchisor, a surety
bond may be provided in place of escrow.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY
GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT BY
THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to:

Michigan Attorney General’s Office
Consumer Protection Division
Attention: Franchise Section
G. Mennen Williams Building, 1%t Floor
525 West Ottawa Street
Lansing, Michigan 48933
Telephone Number: 517-373-7117

Note: Despite subparagraph (f) above, we intend to fully enforce the arbitration provisions of the Franchise
Agreement. We believe that paragraph (f) is preempted by federal law and cannot preclude us from enforcing
these arbitration provisions. We intend to fully enforce the arbitration provisions of the Franchise Agreement as
written .

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE RESIDENTS OF
MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.
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ITEM 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

Franchisor, Parent and Affiliates

To simplify the language in this franchise disclosure document (this “Disclosure Document”),
“AFB,” “we” and “us” mean Alliance Franchise Brands LLC (formerly known as Allegra Network LLC),
the franchisor. “You” means the person who buys the franchise from Alliance Franchise Brands LLC. If
you are a corporation, partnership or limited liability company, your owners will have to guarantee your
obligations and be bound by the provisions of the franchise agreement and other agreements as described
in this Disclosure Document. The spouse of an owner will also be required to acknowledge the guaranty.

We organized as a limited liability company in Michigan on October 6, 2000 under the name
Allegra Network LLC. We changed our name to Alliance Franchise Brands LLC on December 31, 2019.
We conduct business under our corporate name. Our principal business address is 47585 Galleon Drive,
Plymouth, Michigan 48170-2466 and our telephone number is (800) 726-9050. Our agents for service of
process are listed on Exhibit A of this Disclosure Document.

We have offered franchises for American Speedy® Printing and Allegra® Centers since our
inception, Insty-Prints® centers since January 2002, Signs Now® centers from January 2005 to December
2016 and since January 2020, RSVP® businesses since May 2019, and True Install® businesses since
September 2023. As of December 31, 2024, there were 154 franchised Allegra Centers, 6 franchised
American Speedy Printing centers, 15 franchised Insty-Prints centers, 55 franchised RSVP businesses, and
3 franchised True Install businesses in the United States.

On December 31, 2012, we assumed the franchise agreements for Speedy Printing® franchises,
Zippy Print franchises, Allegra franchises and Signs Now franchises operating in Canada from Allegra of
North America Inc., a former affiliate, and became the franchisor for these Canadian franchises. As of
December 31, 2024, there were 35 Allegra franchises located in Canada. Allegra, Insty-Prints and American
Speedy Printing centers offer a full range of marketing and business communication services.

From June 2015 to June 2016, we offered franchises for businesses that offer digital and direct
marketing services under the name CORE Communications®. As of December 31, 2024, we had one
licensee authorized to use the CORE Communications trademark.

On December 31, 2019, our former affiliate, Sign & Graphics Operations LLC (“SGO”) merged
into AFB. SGO had offered franchises for Signs by Tomorrow® centers since February 2012, Image360®
centers since February 2013, and Signs Now centers since January 2017. As a result of the merger, we
became franchisor for the /mage360, Signs Now and Signs by Tomorrow franchise systems, and have
offered franchises for Image360, Signs Now and Signs by Tomorrow centers since January 2020. Image360,
Signs Now, and Signs by Tomorrow centers offer professional graphic solutions and related products and
services. As of December 31, 2024, there were 131 franchised /mage360 centers, 63 franchised Signs Now
centers, and 70 franchised Signs by Tomorrow centers in the United States. As of December 31, 2024, there
were 6 franchised /mage360 centers and 1 franchised Signs Now center in Canada, and 1 licensed Signs
Now center in the United Kingdom.

On December 31, 2021, our former affiliate, KK Printing Canada ULC (“KKP Canada”) transferred
and assigned to AFB all its franchise agreements, and AFB assumed the franchise agreements for KKP
franchises from KKP Canada and became the franchisor for these franchises. AFB began offering franchises
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for KKP Centers in Canada in January 2022, and has not operated any KKP Centers. On January 1, 2022,
KKP Canada amalgamated with Alliance Franchise Brands Canada ULC (formerly known as Allegra
Corporation of Canada ULC) (“AFB Canada”). KKP Canada offered franchises for Kwik Kopy Printing
centers in Canada from April 2017 to December 2021. KKP centers offer a full range of marketing and
business communication services. As of December 31, 2024, there were 9 franchised KKP Centers in
Canada.

Our affiliate, AFB IP Holdings LLC (formerly known as Allegra Holdings LLC) (“AFB IP
Holdings”), owns the Marks (defined below) and has licensed us to use and sublicense the use of the Marks.
AFB IP Holdings also owns the marks for all of our other franchise brands and licenses us to use and to
sublicense the use of such marks.

Our affiliate, AFB Corporate Operations LLC (formerly known as AN Corporate Center LLC)
(“AFBCO”), currently owns and operates 1 Allegra Center and 2 Image360 Centers, and may provide you
with goods and services.

Our subsidiary, AFB National Sales LLC (“AFB National Sales”), maintains relationships with
national accounts and may (but is not obligated to) direct orders from the national accounts to franchise
members for production and sale. AFB National Sales may provide you with goods and services.

Alliance Franchise Holdings LLC (formerly known as Alliance Franchise Brands LLC) (“AF
Holdings”), is the parent company of AFB and AFB IP Holdings. AFB IP Holdings, AF Holdings, and
AFBCO share our principal place of business.

Except for the two prototype digital print centers developed by our affiliates in 2004, and except as
otherwise described above, neither we, our parents, nor our affiliates or predecessors have conducted the
type of business that a franchisee will operate or offered franchises in any other line of business; however,
we or they may do so in the future.

Under separate disclosure documents, we offer franchises in the United States for professional
graphic solutions and related products and services under the Image360, Signs By Tomorrow and Signs Now
names and trademarks; for direct mail marketing services under the RSVP names and trademarks; and for
professional sign and graphic installation services under the True Install name and trademarks. We offer
franchises in Canada for marketing and business communication services businesses under the A/legra and
KKP names and trademarks, for professional graphic solutions services under the Image360 and Signs Now
names and trademarks.

The Franchise

Under this Disclosure Document, we offer franchises for marketing and business communication
services, including consulting and project management, printing, mailing, graphic design, copywriting,
direct mail, e-mail, digital marketing, and related products and services under the Allegra, American Speedy
Printing, and Insty-Prints brands. If we grant you a franchise, you will sign our current form of franchise
agreement, attached to this Disclosure Document as Exhibit B (the “Franchise Agreement”). We currently
only grant franchises for American Speedy Printing and Insty-Prints Centers to franchisees who qualify for
a renewal franchise and to purchasers of existing Centers.

Until November 2009, we offered franchises for Allegra Centers under the Allegra Print & Imaging
name and mark. As of January 2010, we required all Allegra Print & Imaging Centers to operate under the
Allegra name. Franchisees that operate under the A/legra names and trademarks operate using various
taglines, including Allegra Print & Imaging or Allegra Marketing Print Mail. If you are purchasing a
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franchise for a MatchMaker Center, an Advantage Center, an existing Center or transitioning your existing
American Speedy Printing Center or Insty-Prints Center to an Allegra Center, you will be required to use
the tagline Allegra Marketing Print Mail.

We grant the following franchises for Allegra Centers:

(1) franchises for the acquisition of independent marketing and business communication services
businesses through our MatchMaker program. We may introduce you to owners of independent
marketing and business communication services businesses who are interested in selling their
businesses through our MatchMaker program. If you are purchasing a franchise to operate an
Allegra Center through our MatchMaker program, you may acquire an independent business from
a third party and transition that business to an Allegra Center meeting our standards and
specifications (a “MatchMaker Center”). Any franchisee who purchases a MatchMaker Center
must sign the addendum to the Franchise Agreement attached to this Disclosure Document as
Exhibit H (the “MatchMaker Addendum”). MatchMaker Centers complete most of the services
they offer in house, including conventional offset printing, instead of outsourcing to third parties.

(2) franchises to owners of independent marketing and business communication services businesses
who want to retain ownership of their businesses and, through our Advantage program, transition
their businesses to an Allegra Center meeting our standards and specifications (an “Advantage
Center”). A franchisee purchasing a franchise for an Advantage Center must sign the addendum
to our Franchise Agreement for Advantage Centers attached to this Disclosure Document as Exhibit
G (the “Advantage Addendum”).

(3) franchises to purchasers of existing Centers. If you are purchasing an existing American Speedy
Printing or Insty-Prints Center, you will be required to transition your Center to an Allegra Center
within one year of signing the Franchise Agreement, and must sign the Transition Addendum to
Franchise Agreement for franchisees purchasing an existing Center, attached to this Disclosure
Document as Exhibit I-2 (the “Transition Addendum — Resale™).

(4) franchises to owners of existing American Speedy Printing or Insty-Prints Centers who want to
transition their Center to an Allegra Center. A franchisee transitioning their Center must sign the
Transition Addendum to Franchise Agreement for existing franchisees, attached to this Disclosure
Document as Exhibit I-1 (the “Transition Addendum — Existing Franchisee™).

(5) franchises for renewal Allegra Centers.

We may allow Allegra, American Speedy Printing and Insty-Prints Centers to vary in the type of
products and services they offer, but all products and services must be approved by us. An Allegra,
American Speedy Printing or Insty-Prints Center may outsource certain services approved by us to local
partners, our internal Alliance Resource Center (described in Item 6), or our affiliates. Unless specifically
identified, all references to “Centers” in this Disclosure Document shall refer to Allegra, American Speedy
Printing, and Insty-Prints centers.

Under our Franchise Agreement, you must operate a Center at a designated location. You must use
our distinctive business formats, systems, methods, procedures, designs, layouts, standards and
specifications, all of which we may modify periodically (“System”). You also must use our trademarks,
service marks, trade names, logos, trade dresses and other commercial symbols we designate periodically
for your Center (collectively, the “Marks”). Your Franchise Agreement will specifically state whether you
will operate a Center for the Allegra, American Speedy or the Insty-Prints concept (the “Designated Brand
Concept”).
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We also have an acquisition program under which we provide services to existing franchisees
regarding the potential acquisition of independent marketing and business communication services
businesses. Since 1995, we and American Speedy Printing Centers, Inc., the prior franchisor of the
American Speedy Printing and Allegra brands, have assisted our franchisees to complete more than 420
acquisitions.

You will compete with local, regional and national companies offering printing, copying, signs,
marketing communication and graphics services. The market for these services is developed and

competitive in most areas of the United States.

Laws and Regulations

You must comply with all local, state and federal laws and regulations that apply to any business.
Be aware that Occupational Safety and Health Administration and environmental protection laws may apply
to the operation of marketing and business communication services businesses. Some states may have laws
that require persons who conduct marketing and business communication services to obtain additional
licenses. Those laws may vary as to the types of activities and monetary value of the jobs covered by the
law, as well as the criteria and experience requirements that must be met to obtain a license, in the applicable
state, locality, municipality, or other area. Many cities and municipalities also have sign ordinances that
may affect your customers’ ability to use the marketing and business communication services and other
products and services that you offer from your Center. We urge you to make inquiries about these laws and
regulations.

ITEM 2

BUSINESS EXPERIENCE

CHIEF EXECUTIVE OFFICER: MICHAEL MARCANTONIO

Michael Marcantonio has served as our Chief Executive Officer since July 2011 and also served as
our Chief Strategy Officer from January 2006 to June 2011. He has also served as Chief Executive Officer
of AF Holdings, located in Plymouth, Michigan, since December 2012. He has also served as the Manager
of AFB IP Holdings, located in Plymouth, Michigan, since July 2011. He also has served as Director of
AFB Canada since December 2019. He previously served as the Director of KKP Canada, located in
Plymouth, Michigan, from August 2016 to December 2021. He served as SGO’s Manager, located in
Middle River, Maryland, from December 2011 to December 2019 and SGO’s Chief Executive Officer from
November 2012 to December 2019. He served as Chief Executive Officer of Alliance Brands Staffing LLC
(“ABS”), located in Plymouth, Michigan, from September 2013 to December 2019.

CHIEF TECHNOLOGY OFFICER: JOSEPH D’ AGUANNO

Joseph D’ Aguanno has served as our Chief Technology Officer since August 2013. He also served
as Chief Technology Officer of KKP Canada, located in Plymouth, Michigan, from August 2016 to
December 2021. Mr. D’ Aguanno also served as the Chief Technology Officer of SGO, in Middle River,
Maryland, from August 2013 to December 2019.

CHIEF ADMINISTRATIVE OFFICER: LLAURA PIERCE

Laura Pierce has served as our Chief Administrative Officer since January 2021. Ms. Pierce
previously served as our Executive Vice President Finance & Administration from January 2015 to
December 2020, Vice President of Finance & Administration from January 2012 to January 2015, Vice
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President and Controller from October 2004 to December 2011, and Controller from October 2000 to
October 2004. She has served as Chief Administrative Officer of AF Holdings, located in Plymouth,
Michigan, since January 2021, and was AF Holdings’ Executive Vice President of Finance &
Administration from January 2015 to December 2020, and its Vice President of Finance & Administration
of AF Holdings from December 2012 to January 2015. She has served as Secretary of AFB Canada, located
in Plymouth, Michigan, since December 2019. She previously served as Secretary of KKP Canada, located
in Plymouth, Michigan, from August 2016 to December 2021. She also served as SGO’s Executive Vice
President of Finance & Administration, located in Middle River, Maryland, from January 2015 to December
2019, and was SGO’s Vice President of Finance & Administration from February 2012 to January 2015.
She served as Executive Vice President of Finance & Administration of ABS, located in Plymouth,
Michigan, from January 2015 to December 2019, and was the Vice President of Finance & Administration
of ABS from September 2013 to January 2015.

CHIEF DEVELOPMENT OFFICER: MICHAEL CLINE

Michael Cline has served as our Chief Development Officer since January 2021. Mr. Cline
previously served as our Vice President Franchise Development & Mergers and Acquisitions from January
2020 to December 2020. Prior to that he served as SGO’s Vice President of Franchise Development, in
Middle River, Maryland, from January 2015 to December 2019, and was previously SGO’s Director of
Franchise Development from February 2012 to January 2015. Mr. Cline also previously held the same
positions with us, until his responsibilities with us ended in December 2016. Prior to that, he was the
Director of Franchise Development for Signs by Tomorrow — USA Inc. (“SBT-USA”) in Columbia,
Maryland from October 2007 to February 2012.

CHIEF OPERATING OFFICER: RAMON PALMER, JR.

Ramon Palmer, Jr. has served as our Chief Operating Officer and President of True Install since
January 2023. Mr. Palmer previously served as our President Franchise Operations from January 2021 to
January 2023, and as our President — Sign & Graphics Division from January 2020 to December 2020. Prior
to that he served as SGO’s President, in Middle River, Maryland, from February 2012 to December 2019.
He also served as President of our Sign & Graphics Division from June 2012 to December 2016. From
November 2010 to February 2012, he was President and Chief Executive Officer of SBT-USA in Columbia,
Maryland.

PRESIDENT MARKETING & VISUAL COMMUNICATIONS BRANDS: LISA BUEHLER

Lisa Buehler has served as our President Marketing & Visual Communications Brands since March
2023. Prior to that, Ms. Buehler served as the Vice President Sales and Marketing for Allegra Print &
Imaging of Arkansas, Inc. and APIA, Inc. in Little Rock, Arkansas, from August 1991 to March 2023,
which entities continue to own and operate a dual-branded A/legra center and Image360 Center.

EXECUTIVE VICE PRESIDENT MARKETING & BUSINESS DEVELOPMENT: JESSICA ENG

Jessica Eng has served as our Executive Vice President Marketing & Business Development since
June 2025. Previously, she served as our Executive Vice President Business Development from January
2023 to June 2025, Vice President Business Development from January 2021 to January 2023, Vice
President Marketing & Communications — Marketing & Print Division from January 2020 to December
2020, and Vice President of Marketing from May 2010 to December 2019. She also served as Vice
President Business Development of KKP Canada, located in Plymouth, Michigan, from January 2021 to
December 2021, and as KKP Canada’s Vice President of Marketing from August 2016 to December 2020.
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VICE PRESIDENT LEGAL & FRANCHISE COMPLIANCE: MEREDITH FLYNN

Meredith Flynn has been our Vice President Legal & Franchise Compliance since May 2016, and
was our Vice President of Financial Services & Franchise Compliance from June 2010 to April 2016, our
Director of Financial Services & Franchise Compliance from November 2004 to May 2010, and our
Financial Services Manager from October 2000 to November 2004. She also served as Vice President of
Legal & Franchise Compliance of KKP Canada, located in Plymouth, Michigan, from August 2016 to
December 2021. She also served as SGO’s Vice President of Legal & Franchise Compliance, located in
Middle River, Maryland, from May 2016 to December 2019, and its Vice President of Financial Services
& Franchise Compliance from February 2012 to May 2016.

VICE PRESIDENT PRINT & SIGN OPERATIONS: JOHN CASTILLO

John Castillo has served as our Vice President Print & Sign Operations since January 2023. Mr.
Castillo previously served as our Vice President Franchise Business Consulting from January 2021 to
January 2023, and as our Vice President Operations — Sign & Graphics Division from January 2020 to
December 2020. Prior to that he served as SGO’s Vice President of Field Operations, in Middle River,
Maryland, from January 2019 to December 2019, and as its Director of Field Operations from January 2015
to December 2018.

ITEM 3

LITIGATION

Concluded:

Signs by Tomorrow of Siouxland, Inc., Douglas Potts, and Joan Fickler v. Sign & Graphics
Operations LLC, No. LACV 175038 (Iowa District Court for Woodbury County). On April 3, 2017, a Signs
By Tomorrow franchisee and its shareholders filed a complaint in the Iowa District Court for Woodbury
County against our former affiliate, SGO, for breach of contract and breach of the duty of good faith and
fair dealing pursuant to lowa Code Section 537A.10, based on SGO’s termination of the Signs By
Tomorrow development fund. Plaintiffs alleged that (1) SGO materially breached the parties’ franchise
agreement, (2) the franchise agreement was null and void due to SGO’s alleged breaches, and (3) plaintiffs
were excused from performing their obligations thereunder, seeking an unspecified amount of monetary
damages and award of their attorneys’ and experts’ fees and costs. On May 15,2017, SGO filed an answer
and affirmative defenses, denying plaintiffs’ claims. On August 9, 2017, plaintiffs moved for summary
judgment on each of their claims, which the court denied in full on November 22, 2017. SGO moved for
summary judgment against plaintiffs on February 6, 2018, and the estate of Douglas Potts was substituted
in as plaintiff Douglas Potts. On March 27, 2018, the parties entered into a settlement agreement in which
(1) plaintiffs agreed to dismiss their claims against SGO with prejudice, (2) the parties entered into mutual
releases, (3) the parties extended the term of the franchise agreement by three years (contingent upon the
estate’s approval of the transfer of Douglas Potts’s shares in Signs by Tomorrow of Siouxland, Inc. to Joan
Fickler), and (4) the estate of Douglas Potts was released from the franchise agreement. Plaintiffs dismissed
their claims against SGO with prejudice on March 27, 2018.

Allegra Network LLC v. United Sien Ventures, LLC, Gary Warnecke and Kirk Seager, AAA No.
01-16-0003-5074. On August 18, 2016, we filed a demand for arbitration with the American Arbitration
Association against a former franchisee, United Sign Ventures, LLC, and its guarantors, seeking monetary
damages for their failure to pay amounts due under the franchise agreement and promissory note, and failure
to comply with their post-termination obligations under the franchise agreement and guaranty. On
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September 30, 2016, respondents filed an answer and counterclaim against us, alleging breach of contract
and fraudulent and false claims. On November 14, 2016, respondents filed an amended counterclaim
alleging breach of contract, silent fraud, negligent fraud and fraudulent misrepresentations, breach of
fiduciary duty, economic duress, and breach of the Michigan Franchise Investment Law. On April 5, 2018,
the parties entered into a settlement agreement in which respondents agreed to pay us $100,000 and comply
with their post-termination obligations under their franchise agreement in exchange for a mutual general
release. On the same day, the arbitrator entered the Consent Arbitration Award and closed its file.

In re: Alliance Franchise Brands LL.C (Order No. S-24-3758-25-CO01; State of Washington,

Department of Financial Institutions, Securities Division (“DFI’")). Beginning in April 2024, the DFI issued
a request to us for information regarding our Technology Services Fee (“TSF”), a $50-per-month
technology fee that our franchisees have paid since April of 2019. The DFI concluded that imposing the
TSF violated Section 19.100.170 of the Washington Franchise Investment Protection Act for five
Washington franchisees who had entered the system prior to April 2019 (“Pre-2019 Washington
Franchisees™). We elected to enter into a consent order with DFI (“Consent Order”) on July 28, 2025 to
avoid the time and expense of a protracted regulatory action. Under the Consent Order, we agreed to not
violate Section 19.100.170 going forward, return TSF payments that had been previously received from the
Pre-2019 Washington Franchisees, and pay $4,000 toward the DFI’s costs of the investigation. Under its
express terms, the Consent Order is not to be construed as an admission of law, fact, liability, misconduct,
or wrongdoing on our part.

Other than the above matters, no litigation is required to be disclosed in this Item.

ITEM 4

BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5

INITIAL FEES

INITIAL FRANCHISE FEE FOR ADVANTAGE CENTER

You must pay us an initial franchise fee of $10,000 if you are purchasing a franchise for an
Advantage Center. The initial fee is due in a lump sum and fully earned by us when you sign the Franchise
Agreement, and is not refundable under any circumstance.

INITIAL FRANCHISE FEE FOR EXISTING OR ADDITIONAL CENTER

If you are purchasing an existing Center, you must pay us an initial franchise fee of $25,000. The
initial fee is due in a lump sum before we consent to the transfer and is not refundable under any
circumstance.

If you are our existing franchisee, and you are in compliance with your franchise agreement with
us and meet the then-current qualifications for new franchisees, we will charge you a reduced initial
franchise fee in the amount of $10,000 if you buy a franchise for a Center. The initial franchise fee is due
in a lump sum when you sign the Franchise Agreement and is not refundable under any circumstance. In
2024, we waived the initial franchise fee in connection with an existing franchisee acquiring an existing
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Center. We also deferred the collection of the initial franchise fee for an existing franchisee acquiring an
independent business to convert to a Center, and charged a discounted initial franchise fee of $6,250 in
connection with two legacy transfers. A legacy transfer refers to the transfer of an existing Center to a
family member or long-term employee of the franchisee.

INITIAL FRANCHISE FEE FOR MATCHMAKER CENTERS
You must pay us an initial franchise fee of $45,000 if you are purchasing a franchise for a
MatchMaker Center, which is due in a lump sum when you sign the Franchise Agreement. The initial

franchise fee is fully earned by us when paid and is not refundable.

INITIAL FRANCHISE FEES FOR TRANSITION

If you are an existing franchisee transitioning your American Speedy Printing Center or Insty-Prints
Center into an Allegra Center, we will not charge you an initial franchise fee or a transition fee.

KICKSTART INITIAL MARKETING DEPOSIT FOR MATCHMAKER CENTERS

The KickStart initial marketing program includes first-year required spending on direct mail, digital
marketing, initial marketing collateral (including brochures and folders), and may be used toward
registration fees for the annual convention or sales conference for one person during your Center’s first
year of operation. We will determine the contents of the KickStart initial marketing program based on the
sales volume and marketing needs of your Center.

If you are purchasing a franchise for a MatchMaker Center, you must submit to us a one-time
deposit equal to $15,000 for our KickStart initial marketing program that we have developed to promote
the Center. This deposit is due upon the closing of the acquisition of the independent business, provided
that you must sign our form of promissory note (attached to this Disclosure Document as Exhibit L). This
deposit is not refundable under any circumstances.

KICKSTART INITIAL MARKETING DEPOSIT FOR ADDITIONAL CENTERS, EXISTING CENTERS
AND ADVANTAGE CENTERS

If you are an existing franchisee and are purchasing a franchise for an additional Center, you are
purchasing a franchise for an Advantage Center or you are purchasing an existing Center, the deposit for
your KickStart initial marketing program will be $7,500. If you are an existing franchisee transitioning your
existing Center to an Allegra Center, you will not be required to pay the deposit for the KickStart initial
marketing program. The initial marketing deposit is payable in full, is fully earned by us when you sign the
Franchise Agreement, and is not refundable under any circumstances.

In 2024, we (i) waived the collection of the initial marketing program deposit in connection with
one legacy transfer, (ii) waived the collection of the initial marketing program deposit in connection with
an existing franchisee acquiring an existing Center, (iii) charged a reduced initial marketing program
deposit of $3,750 in connection with an existing franchisee acquiring an existing Center, and (iv) deferred
the collection from an existing franchisee acquiring an independent business to convert to a Center.
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KICKSTART INITIAL MARKETING DEPOSIT FOR A CENTER TRANSITIONING TO AN ALLEGRA
CENTER

If you are an existing franchisee transitioning your existing American Speedy Printing Center or
Insty-Prints Center to an Allegra Center, you are not required to purchase the KickStart initial marketing
program.

REFERRAL FEE

If you were referred to us by an existing franchisee and purchase a franchise from us for a
MatchMaker Center, we will pay such franchisee a referral fee of $20,000 (subject to state law).

IFA VETFRAN PROGRAM AND FIRST RESPONDER DISCOUNT

We are a member of the International Franchise Association (“IFA”) and participate in the IFA’s
VetFran Program, which provides a 50% discount on the initial franchise fee for veterans of the U.S. Armed
Forces who meet the requirements of the VetFran Program. This discount is applicable only if you are
purchasing a MatchMaker Center.

First responders also will receive a 50% discount on the initial franchise fee. First responders are
persons with specialized training, who are among the first to arrive and provide assistance at the scene of
an emergency, such as an accident, natural disaster, or other catastrophic event, and include paramedics,
emergency medical technicians, police officers, sheriffs and firefighters. This discount is applicable only if
you are purchasing a MatchMaker Center.

ITEM 6
OTHER FEES
Type of Fee ! Amount Due Date Remarks
Royalties>3 Sliding scale as follows: By 20th day of

- 6% of Gross Sales* in each calendar | each month
year up to and including $1,235,746; | via electronic
- 4% of Gross Sales in each calendar | funds transfer
year in excess of $1,235,746 up to
and including $2,471,492; and

- 1.5% of Gross Sales in each
calendar year in excess of $2,471,492
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Type of Fee ! Amount Due Date Remarks
Marketing Fund | Allegra and American Speedy By 20th day of | If you own an Allegra or American Speedy
contribution 2 Printing Centers: each month, Printing Center, we may raise the fee to a
1% of Gross Sales, not to exceed via electronic maximum of 3% of Gross Sales. (See Item
$11,893 for the 2025 calendar year funds transfer 11) The Marketing Fund caps will be
(as adjusted by us to reflect any adjusted for each calendar year on or before
changes in the Consumer Price March 15, of such calendar year.
Index) per Center, per annum?’
Insty-Prints Centers:
2% of Gross Sales, not to exceed
$25,000 for the 2025 calendar year
(as adjusted by us to reflect any
change in the Consumer Price Index)
per Center, per annum?
Acquisition If you retain us to provide acquisition | At the time the | The amount of these fees is subject to change
Service Fee consulting services to you regarding acquisition at our discretion based on our direct
the potential acquisition of an closes expenses related to staff costs, list
independent marketing and business acquisition, mailings, and website listings. If
communication services business, you have signed a MatchMaker Addendum,
$1,500 to $3,000 ¢ (however, if these this fee does not apply to the MatchMaker
services are retained in connection Center you acquire. We may increase this fee
with the acquisition of the original subject to a maximum charge of $10,000.
independent marketing and business
communication services business for
your first Center, we will waive this
fee).
Additional Payment of our then applicable per As incurred If you request additional or special guidance,
Assistance diem fee ($400 per day per person), assistance, marketing program
Expense’ plus reimbursement of our implementation, certification programs or
representatives’ travel expenses training, we may charge you our then-
applicable per diem fee (subject to a maximum
fee of $1,000 per person per day).
Alliance Will vary based on project, typically | As incurred, You must pay us or our affiliates ARC fees

Resource Center
(“ARC”) Fees?

you will be charged $60 to $90 per
hour

payable by
credit card

for projects that you outsource to the ARC.
This fee is subject to increase in amounts
directly related to our staff costs (subject to a
maximum charge of $150 per hour)

Audit (i) Cost of audit and reimbursement 15 days after The per diem fee is payable only if we find
of the per diem fees and travel audit report that you have underreported any amount to
charges of any independent received us by 5% or more, or if the audit is caused by
accountant(s), plus (ii) any underpaid your failure to provide required information
amounts (plus applicable interest), or documents. We may increase our per diem
and (iii) our per diem personnel fee up to $1,000.
charges ($400 per day per person)
and reimbursement of our travel
expenses
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Type of Fee !

Amount

Due Date

Remarks

Convention
registration fees

$350 per person

At registration,
payable by
credit card

You must pay this fee for each person who
attends the annual convention. Any
individual attending the convention who has
not signed the Franchise Agreement or a
form of Guaranty and Assumption of
Obligations (See Exhibit D) must execute
our then-current form of Confidentiality and
Non-Solicitation Agreement (See Exhibit E
for current form). The convention
registration fees are subject to change based
on our and our third-party vendors’ costs, up
to a maximum fee of $1,000 per person.

Costs, Will vary based on circumstances As incurred These fees are payable if we prevail in a
accounting and proceeding initiated by you or us.
attorneys’ fees

Dual-Brand Fee | $100 per month Monthly by If you will operate both an Allegra Center

credit card

and an Image360 Center under franchise
agreements with us, then you will pay this
fee for dual-brand marketing materials,
programs and support. This fee may change
based on the marketing strategies and tactics
used, but is subject to a maximum charge of
$250 per month.

Indemnification

Will vary under circumstances

As incurred

You must reimburse us if we are held liable
for claims from operation or resale of your
franchised business, from the business
conducted under the Franchise Agreement
(including the use or misuse of any Online
Presence by you, your employee(s) or
representatives), from your breach of the
Franchise Agreement, or from your
employment practices, whether brought by
your employee(s) or a third party.

Inspection Costs

Payment of our then-applicable per
diem fee ($400 per day per person)
plus reimbursement of (i) all direct
costs incurred with the inspection(s),
and (ii) our representatives’ travel
expenses

As incurred

We have the right to inspect your Center
(including all associated Online Presences) at
any time. Any inspection will be made at our
expense, but if we or our designee must
make two inspections concerning your
repeated or continuing failure to comply with
the Franchise Agreement, or if a follow-up
inspection is required because we or our
designee were for any reason prevented from
properly inspecting any or all of your Center
(including because you or your personnel
refused entry to your Center), we may charge
you for the costs of such additional
inspections. You will also be responsible for
reimbursing travel expenses of our designee.
We may increase our per diem fee (subject to
a maximum of $1,000 per person per day).
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Type of Fee !

Amount

Due Date

Remarks

Insufficient
Funds Fee

$25 per occurrence

Upon demand

This fee is payable if there are insufficient
funds in your account to cover electronic
fund transfer withdrawals. We may also
attempt to debit your account again
periodically until funds are available (but no
more than once every 5 days) and you will
be charged the insufficient funds fee per each
instance in which the funds are not available.
This fee is subject to change based on the fee
charged by the third-party bank.

Insurance

Amount needed to reimburse us for
mandatory insurance coverage

Upon demand

We have the right to purchase insurance for
you if you fail to do so.

Interest

Lesser of 1.5% of the monthly
outstanding balance or highest
contract rate of interest allowed by
law

When billed

Interest applies to all amounts owed to us or
our affiliates.

Interim
Operations Fee

Payment of our then-applicable per
diem fee ($400 per person per day),
plus reimbursement of (i) all direct
costs incurred to operate your Center
for an interim period, and (ii) our
representatives’ travel expenses

As incurred

We have the right (but not the obligation) to
operate your Center (or appoint a third party
to operate your Center) on an interim basis
for up to 60 days if (1) you abandon or fail to
operate your Center; (2) we are assisting you
in the sale of your Center; or (3) the
Franchise Agreement expires or is
terminated and we are deciding whether to
exercise our right to purchase your Center. If
we (or a third party) operate your Business
on an interim basis under subparagraph (2)
above, the reimbursement of our costs and
expenses (including transportation, lodging,
and meal expenses) and all other costs we
incur to operate your Center for such interim
period are in addition to all Royalty,
Marketing Fund contributions, Local
Marketing Cooperative contributions, and
other amounts due to us during such period
of our interim operation. However, if we (or
a third party) operate your Center on an
interim basis under subparagraphs (1) or (3),
we will retain all funds and revenues
generated during our operation of your
Center during such interim period. We may
increase our per diem fee (subject to a
maximum of $1,000 per person per day).
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Type of Fee !

Amount

Due Date

Remarks

Liquidated
Damages

Will vary under circumstances

As incurred

If the Franchise Agreement is terminated
because of your (or your owners) default or
by you without cause, you will pay us the
then net present value of the standard
Royalty fees, Marketing Fund contributions
and Local Marketing Cooperative
contributions that would have become due
from the date of termination to the earlier of
(a) three years following the date of
termination, or (b) the scheduled expiration
date of the Franchise Agreement. For this
purpose, the Royalty fees, Marketing Fund
contributions and Local Marketing
Cooperative contributions shall be calculated
based on Gross Sales of your Center for the
12 months preceding the last date of regular
operations of your Center in accordance with
the Franchise Agreement. In the event your
Center was not in operation or you did not
report Gross Sales for at least 12 months
preceding such last date of regular operations
of your Center, the Royalty fees, Marketing
Fund contributions and Local Marketing
Cooperative contributions will be calculated
based on the average monthly Gross Sales of
all Centers of your Designated Brand
Concept during the fiscal year immediately
preceding such date.

Local
Marketing
Cooperative
contribution 2

Not to exceed 1% of Gross Sales
without approval of the Local
Marketing Cooperative

By 20th day of
each month,
via electronic
funds transfer

If a Local Marketing Cooperative is formed
in your geographic region, your contribution
may increase if the members of the Local
Marketing Cooperative approve a higher
percentage according to the bylaws adopted
by the Local Marketing Cooperative. We
may collect your Local Marketing
Cooperative contribution on behalf of the
Local Marketing Cooperative. (See Item 11)

Local Website

Allegra Centers:
$50 per month (plus taxes, if

applicable)

American Speedy Printing and Insty-
Print Centers:

Currently paid by the Marketing
Fund, but we may charge franchisees
a fee which we currently estimate to
be $50 per month (plus taxes, if
applicable)

Quarterly,
payable by
credit card

This fee is a pass-through cost imposed by
our third-party vendor for maintenance and
hosting of your Local Website. This fee is
subject to change based on the direct costs
charged by the third-party vendor, which we
may collect and pay on your behalf.
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Type of Fee ! Amount Due Date Remarks
Non- $250 per default per month As incurred, If you are in default of the Franchise
Compliance Fee payable via Agreement, we may charge you a non-
electronic compliance fee for each default, and may

funds transfer
with the next

charge you each month until such default has
been cured.

Royalties
payment
Relocation Our per diem fee ($400 per day per As incurred If you request to relocate your Center and we
Expense person), plus reimbursement of (i) agree to consider approving a new location,
our actual costs associated with our we may require you to reimburse us for the
evaluation of a proposed site, and (ii) administrative costs we incur. We may
our representatives’ travel expenses increase our per diem fee (subject to a
maximum of $1,000 per person per day).
Tax Will vary under circumstances As incurred You must reimburse us if we are required to
Reimbursement pay any state taxing authority for any sales,
Expense use, service, occupation, excise, gross
receipts, income, property, or other taxes on
account of your operation or payments that
you make to us (except for our income
taxes).
Technology $50 per month Monthly on We may periodically increase this fee, up to
Services Fee the date we a maximum of $1,000 per month.

determine by
credit card

Termination Fee | For Advantage Centers: Effective date You may terminate the Franchise
During the Initial Term (defined in of termination Agreement with 60 days prior notice, at
Item 17), a termination fee of your option, if you are then in compliance
$55,000 (as periodically adjusted by with your Franchise Agreement and you pay
us to reflect any changes in the amounts owed to us plus this Termination
Consumer Price Index); following Fee.
the Initial Term, a termination fee
equal to the greater of (a) $55,000 (as We do not charge this Termination Fee if
periodically adjusted by us to reflect we terminate the Franchise Agreement,
any changes in the Consumer Price though you may be required to pay lost
Index) or (b) the previous 12 months revenue damages (see below).
of aggregate Royalties paid
multiplied by 5.

For All Centers Other Than an
Advantage Center:

A termination fee equal to the greater
of (a) $55,000 (as periodically
adjusted by us to reflect any changes
in the Consumer Price Index) or (b)
the previous 12 months of aggregate
Royalties paid multiplied by 5.

Transfer Fee 25% of then-current Initial Franchise | Prior to If you transfer your Center, you will pay us
Fee we charge for an existing Center | transfer the transfer fee. The transferee also will
(but will not exceed $10,000) incur the initial franchise fee for an existing

Center, as described in Item 5.
14
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Type of Fee !

Amount

Due Date

Remarks

WorkStream
eCommerce °

Initial set-up fee of $795, plus a
monthly fee of $150 to $490, plus
sales tax, if applicable

Monthly by
credit card

WorkStream eCommerce is an online
storefront platform, offering support for
static, inventory and variable products.
Participation is optional, and monthly fees
vary based on services. Additional elective

services available for additional cost.

Note 1: All fees imposed by and payable to us and all payments for purchases from us are not
refundable under any circumstances. Fees may not be uniform for all franchisees. Some existing
franchisees may have their Royalties, Marketing Fund contributions and Local Marketing Cooperative
contributions calculated based on Total Receipts (as defined in Item 11) rather than Gross Sales.

Note 2: Royalties, Marketing Fund contributions, Local Marketing Cooperative contributions,
and other amounts due to us or our affiliates are paid by electronic funds transfer. You must submit the
financial reports in the form and manner we dictate to report your Gross Sales and other financial data we
designate. If you do not timely submit Gross Sales statements, we may estimate your Gross Sales based on
110% of the average of the last three months’ Gross Sales (whether reported or estimated) and debit your
account for Royalty, Marketing Fund and Local Marketing Cooperative contributions based on those
estimated Gross Sales. If the amounts that we debit from your account are less than the amounts you
actually owe us (once we have determined your Center’s true and correct Gross Sales), we will debit your
account for the balance on the day we specify. If the amounts that we debit from your account are greater
than the amounts you actually owe us, we will credit the excess against the amounts we otherwise would
debit from your account during the following month.

Note 3: You will pay Royalty based on the percentages described in the chart above. If at any
time you are not in compliance with your Franchise Agreement, or any other agreement between you or
your affiliates and us or our affiliates, and you do not cure such default within 10 days of delivery of written
notice (or such other cure period as may be provided in such other agreement), the calculation of the Royalty
will be based on the highest rate described in the chart above.

We may annually increase the Gross Sales threshold amounts by the most recently published
National Consumer Price Index-All Urban Consumers-All Items (1982-1984 = 100) as most recently
published by the U.S. Department of Labor, or a successor index (“CPI”’). We have no obligation to decrease
these thresholds if the CPI decreases. The threshold amounts in this Disclosure Document apply for the
2025 calendar year and will be adjusted for the 2026 calendar year on or before March 15, 2026.

If you operate an Advantage Center, from the effective date of the franchise agreement through the
end of the calendar year in which the franchise agreement is signed, Royalty payments due to us from your
Center will be $500 per month; for the second calendar year in which you operate your Center, Royalty
payments due to us from your Center shall be equal to 1% of Gross Sales; and, for the third calendar year
in which you operate your Center, Royalty payments due to us from your Center shall be equal to 2% of
Gross Sales. After the third calendar year, you must make all subsequent Royalty payments based on our
standard Royalty percentages.

The above-described Royalty structure is for a single Center. If you operate more than one Center
and we allow you to aggregate the Gross Sales for your Centers for purposes of calculating the Royalty,
your Royalty thresholds may be higher.
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Note 4: “Gross Sales” means all revenue from sales conducted at, from or through your Center,
including amounts received from the sale of services and products of every kind and nature. Gross Sales
also include the fair market value of any barter transactions and the proceeds of any business interruption
insurance policies related to the operation of your Center. It excludes: (i) all taxes imposed by any federal,
state, municipal or other governmental authority so long as it is added to the selling price and actually paid
by you to such governmental authority; (ii) the direct costs incurred for permits, shipping, or postage; (iii)
customer refunds or credits; and (iv) any revenue from the sale of services and products from your Center
to another Center or an Image360 center, Signs By Tomorrow center, or Signs Now center under a franchise
agreement with us. If you operate an Advantage Center, “Gross Sales” refers to sales on or after the first
day of the month following the effective date of the Franchise Agreement.

Note 5: We may modify or remove the cap on Marketing Fund contributions.

Note 6: Currently, the fee is based on the previous annual gross sales of the acquisition
candidate for the calendar year before the acquisition as follows:

(a) $3,000 if the total gross sales were in excess of $1,000,000;

(b) $2,500 if the total gross sales were in excess of $500,000 up to and including
$1,000,000;

(c) $2,000 if the total gross sales were in excess of $250,000 up to and including $500,000;
and

(d) $1,500 if the total gross sales were equal to or under $250,000.

Note 7: You must pay for your employees’ salaries and benefits while they are receiving any
additional assistance, and if your employees must travel for the additional assistance, you must pay for all
travel, lodging and meal expenses incurred. If our representatives must travel to provide additional
assistance to you, you are also responsible for paying our per diem fee for such assistance and reimbursing
our travel expenses.

Note 8: The ARC is staffed with highly experienced creative professionals who can provide
franchisees with consulting and tactical services, depending on franchisee customers’ needs. Project
managers and graphic design specialists are available to help franchisees fulfill overflow or advanced
design work, assist with client opportunity research and recommendations, or oversee complex project
management work — all on a fee-for-service basis. Vetted digital marketing outsource partners are also
available to assist owners with email campaigns, social media, and other digital strategies. The ARC may
produce a project internally or outsource it to a third party. We may periodically alter the ARC or cease
offering it at any time.

Note 9: The WorkStream™ e-commerce platform is a cloud-based B2B or B2C online
storefront that is feature-rich and staged for growth to meet the increasing demands of the Centers’
customers. The standard options include support for modern e-commerce workflow options, including
mobile optimized themes, approval workflows, integrated shipping and various payment methods,
including credit card and budgeted funds. The system also supports requirements for online commerce such
as custom domain names, SSL Certificates and secure checkout. eDocBuilder™, a template-based variable
data and online design publishing solution embedded into our solution, provides support for both traditional
forms-based and interactive designer products.
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ITEM 7

YOURESTIMATED INITIAL INVESTMENT

THE FOLLOWING IS AN ESTIMATE OF THE INITIAL INVESTMENT FOR THE PURCHASE
OF A MATCHMAKER CENTER:

Estimated Amount Method of
Type of Expenditure! or Estimated Low- When Payable To Whom Paid
. 2 Payment
High Range
Initial Franchise Fee $45,000 As arranged On signing the Us
Franchise
Agreement
Training Expenses? $1,500 - $5,348 As arranged As incurred Outside
suppliers
Rent Deposit* $0 - $6,000 Lump sum As specified in Landlord
lease
Utility Deposits $0 - $3,500 As arranged As incurred Utility
companies
Software and Equipment’ $6,150 - $139,261 As arranged As incurred — Outside
generally financed | suppliers and Us
Leasehold Improvements® $0 - $30,000 As arranged As incurred and as Outside
needed suppliers
Exterior Signage’ $4,200 - $12,000 As arranged As incurred Outside
suppliers
Marketing and Brand $0 - $13,883 Lump sum As incurred Outside
Identification® suppliers
KickStart Initial $15,000 As arranged As arranged Us
Marketing Deposit
Insurance (for 12 $4,000 - $19,600 As arranged As incurred and as Outside
months)’ needed suppliers
Professional fees (lawyer, $4,585 - $9,367 Lump sum As incurred 31 party
accountant, etc.)!'” professionals
and government
agencies
Additional Funds (for 12 $50,000 - $156,520 As arranged As incurred Employees &
months)!! other outside
suppliers
ESTIMATED INITIAL
INVESTMENT! 14 $130,435 - $455,779
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THE FOLLOWING IS AN ESTIMATE OF THE INITIAL INVESTMENT FOR THE PURCHASE
OF AN ADVANTAGE CENTER: ¥

Estimated Amount

or Estimated Low- | Method of To Whom
Type of Expenditure’ High Range’ Payment When Payable Paid
Initial Franchise Fee $10,000 Lump sum On signing the Us
Franchise
Agreement
Training Expenses? $0 - $5,348 As arranged As incurred Outside
suppliers
Software and Equipment® | $6,150 - $139,038 | As arranged As incurred — Outside
generally financed | suppliers or Us
Leasehold Improvements® $0 - $25,000 As arranged | As incurred and as Outside
needed suppliers
Exterior Signage’ $4,200 - $12,000 As arranged As incurred Outside
suppliers
Marketing and Brand $0 - $18,227 Lump sum As incurred Us and outside
Identification® suppliers
KickStart Initial $7,500 As arranged On signing the Us
Marketing Deposit Franchise
Agreement
Insurance (for 12 $0 - $19,600 As arranged | As incurred and as Outside
months)’ needed suppliers
Professional fees (lawyer, $3,475 - $8,947 Lump sum As incurred 31 party
accountant, etc.)'? professionals,
government
agencies
Additional Funds (for 12 $50,000 - $131,520 | As arranged As incurred Employees &
months)!? other outside
suppliers

ESTIMATED INITIAL
INVESTMENT!

$81,325 - $377,180

THE FOLLOWING IS AN ESTIMATE OF THE INITIAL INVESTMENT FOR THE PURCHASE

OF AN EXISTING CENTER TRANSITIONING TO AN ALLEGRA CENTER: ¢

Estimated Amount

or Estimated Low- | Method of To Whom
Type of Expenditure’ High Range Payment When Payable Paid
Initial Franchise Fee $25,000 Lump sum On signing the Us
Franchise
Agreement
Training Expenses? $1,500 - $5,348 As arranged As incurred Outside
suppliers
Rent Deposit* $0 - $4,700 Lump sum As specified in Landlord
lease
Software and Equipment® $0 - $139,038 As arranged As incurred — Outside
generally financed | suppliers or Us
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Estimated Amount
or Estimated Low- | Method of To Whom
Type of Expenditure’ High Range Payment When Payable Paid
Leasehold Improvements® $3,000 - $12,500 As arranged | As incurred and as Outside
needed suppliers

Exterior Signage’ $4,200 - $12,000 As arranged As incurred Outside
suppliers

Kickstart Initial $7,500 As arranged As arranged Us

Marketing Deposit

Marketing and Brand $0 - $21,426 Lump sum As incurred Us and outside

Identification® suppliers

Insurance (for 12 $4,000 - $19,600 | Asarranged | As incurred and as Outside

months)’ needed suppliers

Professional fees (lawyer, $1,000 - $2,500 Lump sum As incurred 31 party

accountant, etc.)!” professionals

and
government

agencies

Additional Funds (for 12 $50,000 - $131,520 | As arranged As incurred Employees &

months)!? other outside
suppliers

ESTIMATED INITIAL

INVESTMENT“ $96,200 - $381,132

NOTES:

Note 1: None of the fees in this Item 7 that are payable to us are refundable under any

circumstances. Amounts payable to third parties are non-refundable unless the supplier agrees otherwise.

Note 2: You may incur additional expenses in transitioning an independent marketing and
business communication services center to a Center. Your actual costs will depend on factors such as: the
Center size and location; remodeling costs; your discretionary expenditures; the availability of leasing or
financing arrangements; your credit rating; and other factors.

Note 3: You will pay the expenses of travel, meals and lodging for any persons attending the
training program. The amount expended will depend upon the distance those persons must travel and the
type of accommodations chosen. For Advantage Centers, the low estimate contemplates virtual attendance
of one person for 1 week of training, and the high estimate contemplates attendance of two people for 1
week of training at our corporate office in Michigan (or another location we designate, which may be
virtually). For all other Centers, the low estimate contemplates attendance of one person for 1 of the 3 weeks
of training of training at our corporate office in Michigan (or another location we designate, which may be
virtually), and the high estimate contemplates attendance of two people. The other 2 weeks of training are
completed virtually.

Note 4: The initial cost to lease the premises for your MatchMaker Center will vary based on
local market conditions. It is likely that you will not purchase the business premises, but will lease them,
so estimates for the purchase of real property are not included in the above table. Variables affecting the
cost include property location, building size, improvements, desirability of location, access to major streets,
real estate taxes, common area maintenance charges and the like.
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Typically, the business premises for a MatchMaker Center is about 2,000 to 6,000 square feet of
net rentable space. Because of the wide variation in rental rates for commercial and retail space throughout
the country, you should thoroughly investigate the costs of business premises and all other initial investment
costs in your market area.

If you are purchasing an existing Center or a MatchMaker Center, the low end of this estimate
assumes that you are acquiring the rent deposit as a prepaid asset from the existing business owner.

Note 5: We have assumed that you will have most of the operating equipment you need.
However, you may need to purchase additional operating equipment and there may be some additional
software and computer components that need to be purchased, which need to conform to our standards. We
also strongly recommend that you replace outdated software and operating equipment to improve the
efficiency of your Center. Typically, the software would include a point-of-sale order entry and estimating
system and QuickBooks Online Plus for financial management. The high end of the range includes an
estimate for the outright purchase of wide format and mailing equipment, and the first 12 months’ lease
payments on a 5-year lease of a color copier. The low end of this estimate assumes that you already have
most or all of the necessary software and equipment and they meet our mandatory specifications, standards,
operating procedures, and rules (“System Standards”). Customarily, payments are due each month over the
term of the lease, which is typically 36 to 60 months. At the end of the lease, there is a negotiated buyout
or the equipment can be returned to the leasing company. You will lease the equipment from a third party
unrelated to us. These amounts include the first three months’ Technology Services Fee payable to us. We
highly recommend that you engage an IT infrastructure consultant to assist you with the IT infrastructure,
PCI compliance, and data security; the high end of the range includes the cost to hire such a consultant.

Note 6: If you are transitioning an independent business or an American Speedy Printing
Center or an Insty-Prints Center to an Allegra Center, it may be necessary to remodel the lobby or customer
area. These changes need to conform to our standards. The actual cost to implement these changes will
depend on the condition of the existing business. Typically, you will negotiate most leasehold improvement,
construction, remodeling and decorating costs with your landlord. To the extent that the landlord requires
you to pay some or all of the costs, all or part may be amortized over the remaining term of the lease, and
added to the monthly rent.

Note 7: We will specify the signs and graphics, including window and vehicle graphics, and
only those we approve may be used. You must maintain the signs and graphics in a condition acceptable to
us at all times.

Note 8: In addition to the KickStart initial marketing deposit (see Item 5), you may acquire
additional marketing materials from us or third-party vendors to facilitate your marketing activities. The
high end of the range includes expenses for optional activities that you may choose to do to promote your
Center. The best interests of the System and your Center are likely to be maximized by also participating
in recommended marketing activities and additional local marketing fund expenditures so we strongly
encourage you to spend a significant amount on other promotional efforts.

Note 9: You must maintain in force at your sole expense the insurance policies we require in
connection with your Center’s operation. The estimates provided above are for your premiums for the first
year of operations. Our requirements for all Centers include insurance policies for commercial general
liability, cyber and privacy liability, professional liability errors and omissions, and workers’ compensation
coverage. We may require you to maintain certain other types of insurance depending on the types of
products and services your Center will provide, including auto liability coverage and/or non-owned/hired
auto liability, media errors and omissions, technology errors and omissions, and environmental/pollution
coverage. Additionally, we recommend (but do not require) that franchisees maintain certain other types of
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insurance policies (such as garage keeper’s, installation floater, rigger’s, and umbrella coverage). The high
estimate provided accounts for the insurance coverage we require for all Centers, the insurance coverage
we require for Centers offering conditional services (though you may not need to purchase certain premiums
if your Center does not offer certain types of products or services), and the insurance policies we
recommend that franchisees maintain. All required, conditional, and recommended policies are described
in Item 8. If you are acquiring an Advantage Center or transitioning your existing American Speedy Printing
Center or Insty-Prints Center to an Allegra Center, the low end of the estimate assumes you have all the
required insurance policies (therefore requiring no additional costs).

Note 10:  This amount includes the first three months’ fee you are required to pay to the third
party we designate for bookkeeping services during your first year of operation, the cost of required
business licenses and permits, and the estimated expense for a payroll service and CPA. Both estimates
provided include set-up fees and monthly expenses for bookkeeping services and payroll services, as well
as a monthly CPA fee. The low estimate includes services for a Center with four employees, while the high
estimate includes services for a Center with 7 employees.

Note 11:  The additional funds represent an estimate of working capital that will be used in the
operation of the business. You may need these additional funds to operate the MatchMaker Center during
its 12-month initial phase. The estimated amount covers items such as the estimated base salary and
associated employer taxes and mandatory benefits for the optional outside salesperson (though it does not
include any commission you may owe to such person), rent, and miscellaneous expenses. You must have
the minimum amount in cash or its equivalent when you open the Center. The amount does not cover any
salary or other compensation for you or your owners. If you are acquiring an existing Center or a
MatchMaker Center, the estimated additional funds assume that you will purchase the accounts receivable
of the existing business as part of the transaction. You may require additional funds if you do not assume
the accounts receivable of the existing business.

Note 12:  Additional funds may not be necessary for the operation of an ongoing business. The
low range of this estimate assumes that you will not need additional funds resulting from the transition of
your independent business or existing Center to an Allegra Center, since you are transitioning an existing
business to an Allegra Center. The high range of this estimate covers the estimated base salary, associated
employer taxes, and mandatory benefits for the optional outside salesperson, though it neither includes any
discretionary benefits nor any commission you may owe to such person. We have also assumed that you
have all insurance, business permits and licenses necessary to operate your Center.

Note 13:  In purchasing an existing marketing and business communication services business for
a MatchMaker Center, you will typically make a down payment and the balance of the purchase price will
be financed by the seller and/or a financial institution. You may also assume some existing equipment
leases. We have not included the amount you will spend to acquire the existing business or any costs of
financing as it will vary based on the location and size of the existing marketing and business
communication services business you purchase and the purchase price you agree upon with the seller.

Note 14:  We have relied on our and our predecessor’s experience in the printing and related
services business since 1977 to compile these estimates. Except for the Kickstart initial marketing deposit
for MatchMaker Centers (as described in Item 10), we do not finance any portion of your initial investment.

Note 15: A franchisee purchasing an existing A/legra Center will need to bring the Center up to
our current System Standards and therefore may incur similar costs, except for training expenses, which
will be similar to those incurred by Advantage Centers.
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Note 16:  An existing franchisee who is transitioning its existing Center to an Allegra Center will
incur similar costs to a franchisee who is purchasing an existing American Speedy or Insty-Prints Center
that it must transition to an Allegra Center. However, if you are an existing franchisee transitioning your
existing Center, you will neither pay an initial franchise fee or Kickstart initial marketing deposit, nor will
you incur training expenses. You will also likely not incur any additional expenses related to insurance, as
we assume that the existing Center will already have insurance coverage that meets our minimum
requirements.

ITEM 8

RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Center Location and Build-Out

We must approve the site of your Center, whether for your original site or any relocation site. You
must deliver a copy of the signed lease or sublease to us within 10 days after signing it. You may not sign
or agree to any modification of the lease or sublease that would adversely affect our rights without our
written approval. If you want to move the site of your Center, you must follow our relocation approval
process, and we must approve the new site. Our approval will not be unreasonably withheld, but your failure
to follow our relocation approval process is a material default of the Franchise Agreement. If you sign a
Franchise Agreement for an Advantage Center, an existing Center, a MatchMaker Center, or the transition
of your existing American Speedy Printing or Insty-Prints Center into an Allegra Center, you must operate
such Center at the site of the existing business and you may not relocate without our prior written approval.

We will provide you with sample building plans and specifications and/or recommended floor plans
for a Center of your Designated Brand Concept. You may need to employ a licensed architect or engineer
to prepare a site plan or to adapt the building plans and specifications and/or recommended floor plans to
the premises. We will provide you with our design specifications for Centers (design, decoration, layout,
equipment, fixtures, signs, etc.). You may purchase the items required by the specifications from any
approved supplier. Any signs, logos, emblems or pictorial materials used for the premises must conform
to our specifications. Also, at least one exterior sign of stated design and size, if permitted by local sign
ordinances, must be used for the premises. We will not require you to purchase all new fixtures if you are
an Advantage Center, or if you are transitioning an American Speedy Printing or Insty-Prints Center into
an Allegra Center. However, depending on the type and condition of the existing fixtures of your acquired
or existing Center, we may require you to modify and/or purchase certain additional items. If you operate
an Advantage Center or a MatchMaker Center, or if you are transitioning an American Speedy Printing or
Insty-Prints Centers into an Allegra Center, you must remodel and decorate the Center to conform to our
specifications.

Insurance

You must maintain, at your expense, the insurance coverage that we require under policies that
meet our terms and conditions. Currently, we require you to maintain commercial general liability (we
currently require a minimum of $1 million per occurrence and $2 million in the aggregate), workers’
compensation, cyber and privacy liability, and professional liability errors and omissions insurance policies
in connection with your Center’s operation. You may be required to maintain certain types of insurance
depending on the types of products and services your Center will provide, including auto liability coverage
and/or non-owned/hired auto liability (if your Center uses a vehicle in its operations), media errors and
omissions (if your Center provides website design and search engine optimization), technology errors and
omissions coverage (if your Center hosts third-party websites), and environmental/pollution insurance (if
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your Center stores or handles chemicals). Additionally, we recommend that franchisees maintain certain
other types of insurance policies (such as garage keeper’s, installation floater, rigger’s, and umbrella
coverage). We may periodically change the amounts of coverage required under the insurance policies and
require different or additional kinds of insurance at any time, including excess liability insurance, to reflect
inflation, identification of new risks, changes in law or standards of liability, higher damage awards, or
other relevant changes in circumstances.

Y our insurance must be written by an insurance company with an A.M. Best rating of “A” or better.
You must provide us with 30 days’ written notice of material changes to or cancellation or expiration of
any policy. You must provide us with copies of all insurance policies, together with current certificates of
insurance, on an annual basis. You must also provide us with a certificate of insurance naming us and any
affiliates we designate as additional insureds for all liability coverage policies, using a form of endorsement
we have approved.

Approved Products and Suppliers

You will purchase from us or our affiliates certain marketing materials and services, including
initial marketing collateral, as well as technology and website services and products. We also are an
approved supplier of graphic design and project management services. We may require you to enter into
written agreements with us or our affiliates for any products or services we or they provide to you. During
your first year of operation of your Center you will engage a designated third party for bookkeeping
services, and at our discretion, engage such third party for bookkeeping services beyond your first year of
operation as we may require.

You must obtain, at your expense, all required permits, licenses and approvals for build out and
operation of a Center, and you must build out and decorate the Center to conform to our specifications. We
will not require you to purchase all new fixtures, equipment and supplies if you are a MatchMaker Center,
an Advantage Center, or an existing Center transitioning to an A/legra Center. However, depending on the
type and condition of the existing fixtures, equipment and supplies of your acquired or existing Center, we
may require you to modify and/or purchase certain additional items. You must remodel and decorate the
Center to conform to our System Standards.

You must purchase or lease certain fixtures, computer hardware and software, equipment,
marketing materials (branded items including boxes, apparel, lobby décor, tradeshow exhibits and other
items), signage, and supplies that meet our specifications. Also, you must purchase, lease or (if applicable)
retain initial equipment and supplies that we approve in order to utilize our experience in the business and
to provide proper initial planning, training and recordkeeping. Approximately 20% of products and services
used in establishing a MatchMaker Center or an Advantage Center, approximately 20% of products and
services used to transition an existing Center to an Allegra Center, and approximately 30% of products and
services used in the operation of a Center are subject to our specifications or must be purchased from an
approved supplier.

Specifications, which we have formulated for quality, design, appearance, function and
performance, are described in our Operations Materials. (See Item 11) We may modify these specifications
on reasonable written notice to you. We will consider your written request for a modification of a
specification, if you explain the reason for the requested modification (or for the approval of any equipment
or supply we have not previously approved) and provide us with sufficient technical data to enable us to
evaluate your request. We will provide you with notification of approval or disapproval within 60 days
after receipt of your request.
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We maintain, and provide you access to, a list of recommended suppliers. We recommend suppliers
(which may be us or our affiliates) of fixtures, equipment and supplies that meet our specifications,
including specifications for product quality, pricing, reliability, support and customer relations. We are an
approved supplier of certain software (including variable data, workflow and point-of-sale software) and
outsourced marketing services projects (such as graphic design, copywriting, etc.), but you are not required
to purchase any of these items from us. We are also an approved supplier of certain marketing programs
and marketing materials, which you may utilize or purchase at your option.

You may request in writing our approval of additional recommended suppliers. Currently, we will
grant or revoke approvals of recommended suppliers based on our standard criteria for recommending
suppliers, which criteria are not available to you, and based on inspections and performance reviews. We
may grant approvals of new recommended suppliers or revoke past approvals of recommended suppliers
on reasonable written notice to you. We will provide you with written notification of the approval or
disapproval of a recommended supplier you propose within 60 days after receipt of your request. We
periodically may change our supplier approval process and criteria.

During fiscal year 2024, our revenue from purchases by franchisees of all of our concepts of
software, marketing materials and programs, ecommerce, project management, creative services, and other
outsourced services was $1,641,926, which represents approximately 5.8% of our total revenue of
$28,353,647. According to its accounting records and point-of-sale system, our affiliate AFBCO had
$614,225 in revenue from franchisee purchases during fiscal year 2024. Otherwise, we and our affiliates
did not derive revenue from franchisee purchases.

We and our affiliates have the right to receive payments from suppliers based on franchisee
purchases. We currently receive a 5% rebate from franchisee purchases of selected e-mail marketing
services and a rebate of 2 cents per customer from franchisee purchases of certain prospective customer
lists. In fiscal year 2024, we received a total of $151,214 from third-party suppliers as a result of purchases
by franchisees of all our concepts. Portions of the revenue are used to supplement the marketing funds and
to defray costs to franchisees, such as the cost of the annual convention. However, we may retain the credit
of any discounts, rebates or incentives received as a result of your purchases or contribute them to the
Marketing Fund. None of our affiliates received any commissions or rebates from third party suppliers
during the 2024 fiscal year.

Except as discussed above, we derive no revenue or any other material benefits from suppliers that
sell or lease products or services to our franchisees. However, some of our recommended suppliers sponsor
events and/or rent display booths at our convention and other meetings in order to market and advertise
their products and services. We provide no material benefits to you based on your use of approved
suppliers. We have no purchasing or distribution cooperatives.

We have negotiated volume discounts with several suppliers for purchases by our franchisees.
These discounts currently range from 5% to 40% off retail prices, but are subject to change. We may
continue to negotiate volume discounts with vendors for our franchisees.

We and our officers do not own any interest in any approved supplier, except for direct and indirect
ownership interest in us, our parents, and our affiliates.
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This table lists your principal obligations under the Franchise Agreement and other agreements. It
will help you find more detailed information about your obligations in these agreements and in other

ITEM 9

FRANCHISEE’S OBLIGATIONS

items of this Disclosure Document.

Obligation

Section of Franchise Agreement

Disclosure
Document Item

a. Site selection and
acquisition/lease

Section 2 of Franchise Agreement; Sections 1
and 2 of the MatchMaker Addendum; Section 2
of the Advantage Addendum

Items 7 and 11

b. Pre-opening
purchases/leases

Sections 2.B and 2.C of Franchise Agreement;
Section 3 of the MatchMaker Addendum; Section
2 of the Advantage Addendum

Items 7, 8 and 11

c. Site development and
other pre-opening

Franchise Agreement — N/A; Section 3 of the
MatchMaker Addendum; Section 2 of the

Items 6, 7 and 11

the MatchMaker Addendum; Sections 3 to 5 of
the Advantage Addendum; Sections 2 to 5 of the
Transition Addendum — Existing Franchisee;
Sections 2 and 3 of the Dual-Brand Addendum

requirements Advantage Addendum
d. Initial and ongoing Section 4 of Franchise Agreement; Section 5 of Item 11
training the MatchMaker Addendum; Section 6 of the
Advantage Addendum; Section 5 of the
Transition Addendum — Existing Franchisee;
Section 4 of the Dual-Brand Addendum
e. Opening Franchise Agreement — N/A; Section 2 of the Item 11
Advantage Addendum
f. Fees Section 3 of Franchise Agreement; Section 4 of Items 5, 6 and 7

g. Compliance with
standards and
policies/operating
manual

Sections 4.C and 8.G of Franchise Agreement

Items 8 and 11

h. Trademarks and
proprietary information

Sections 5 and 6 of Franchise Agreement;
Section 2 of the Advantage Addendum; Section 6
of the Transition Addendum — Existing
Franchisee; Section 1 of the Transition
Addendum — Resales

Items 13 and 14

1. Restrictions on

Sections 8.B and 8.D of Franchise Agreement;

Items 8, 11 and

and sales quotas

products/services Section 3 of the MatchMaker Addendum 16
offered

j.  Warranty and customer | Not applicable
service requirements

k. Territorial development | Not applicable
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Obligation Section of Franchise Agreement Dolc)lllsrflleor?:l;fem
1. Ongoing product/service | Section 8.D of Franchise Agreement Item 8
purchases
m. Maintenance, Sections 8.A and 8.G of Franchise Agreement; Item 11
appearance and Section 3 of the MatchMaker Addendum;
remodeling Sections 2 and 7 of the Advantage Addendum,;
requirements Section 8 of the Transition Addendum — Existing
Franchisee; Section 3 of the Transition
Addendum — Resales
n. Insurance Section 8.F of Franchise Agreement; Section 3 of | Items 7 and 8
the MatchMaker Addendum; Section 8 of the
Advantage Addendum
0. Advertising Section 9 of the Franchise Agreement Items 6, 7 and 11
p. Indemnification Section 16.D of Franchise Agreement Item 6
q. Owner’s participation/ Section 8.C of Franchise Agreement Items 11 and 15
management/staffing
r. Records and reports Section 11 of Franchise Agreement; Section 4 of
the Advantage Addendum
s. Inspections and audits Section 11 of Franchise Agreement Item 6
t. Transfer Section 12 of Franchise Agreement Item 17
u. Renewal Section 13 of Franchise Agreement; Section 9 of | Item 17
the Advantage Addendum
v. Post-termination Section 15 of Franchise Agreement Item 17
obligations
w. Non-competition Sections 7 and 15 of Franchise Agreement Item 17
covenants
X. Dispute resolution Section 17.G of Franchise Agreement Item 17
ITEM 10
FINANCING

If you are purchasing a franchise for a MatchMaker Center, you will pay the Kickstart initial
marketing deposit upon the closing of the acquisition of the independent business. You will sign our form
promissory note (the “Note”) (attached to this Disclosure Document as Exhibit L) for the deferred Kickstart
initial marketing deposit. The principal amount due under the Note may be prepaid without penalty.

No interest is due under the Note except in the event of default or a transfer of the Note, in which
case the outstanding principal amount will be immediately due and payable and interest will accrue at the
lesser of 18% per year or the highest contract rate of interest allowed by law. Any default under either the
Franchise Agreement or the Note is deemed a default under both the Franchise Agreement and the Note
and we may pursue remedies available to us under both the Franchise Agreement and the Note. If we are
required to take any action to enforce payment of the Note, you will be required to pay all costs, fees and
expenses (including attorneys’ fees) we incur to enforce our rights under the Note. The Note provides for a
waiver of diligence, presentment and demand for payment, protest, notice, notice of protest and
nonpayment, dishonor and notice of dishonor.
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The amount due under the Note is secured by the Franchise Agreement, and each owner who signs
a Guaranty and Assumption of Obligations will be required to sign the Note acknowledging that his or her
obligations under the Guaranty and Assumption of Obligations extend to the Note.

It is not our practice or intent to sell, assign or discount to a third party all or part of the Note, nor
do we receive any consideration for placing the Note with a lender.

Other than the above, neither we nor any agent or affiliate offers direct or indirect financing to you,
or guarantees any of your notes, leases or obligations.

ITEM 11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND

TRAINING

Except as listed below, we are not required to provide you with any assistance.

OUR OBLIGATIONS TO FRANCHISEES BEFORE OPENING THEIR CENTER

Before you open your Center or transition a business to a Center, we will provide you the following

assistance:

(1)

2)

)

4)

)

If you enter into a lease, consultation on and approval of lease terms. (Sections 2.A and
2.B of the Franchise Agreement; Section 2 of the MatchMaker Addendum)

If you are signing a Franchise Agreement for a MatchMaker Center, approval of the
independent marketing and business communication services center. (Section 1 of the
MatchMaker Addendum)

Initial training for up to 2 persons, a portion of which is conducted at Alliance University
in Plymouth, Michigan or another location designated by us, and a portion of which is
conducted virtually; except that no initial training is provided to existing franchisees
transitioning their existing American Speedy Printing Center or Insty-Prints Center into an
Allegra Center. This training generally lasts up to 3 weeks (or, if you are purchasing an
Advantage Center, up to 1 week, which will be held virtually), with 1 week in-person at
our headquarters (or an alternate location we designate) and 2 weeks virtually, but the
duration and content of training may vary depending on the number of people in attendance
and their experience. (Section 4 of the Franchise Agreement; Section 5 of the Transition
Addendum — Existing Franchisee)

Electronic access to our Operations Materials (as defined below). (Section 4.C of the
Franchise Agreement)

Written specifications for all required equipment (including computer system), inventory,
supplies, and signs, though we do not deliver or install these items. (Section 2.C of the
Franchise Agreement; Section 3 of the MatchMaker Addendum; Section2 of the
Advantage Addendum)
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OUR OBLIGATIONS TO FRANCHISEES DURING OPERATION OF THEIR CENTER
During the operation of the Center, we will:

(1) Provide you with on-site assistance at your Center (or virtually, or a combination of both)
for up to 10 days (or, if you are purchasing an Advantage Center, up to 5 days), which may
or may not be consecutive, within 90 days after the later of (i) your successful completion
of initial training, or (ii) the closing of the purchase or acquisition of the Center. (Section
4.A of the Franchise Agreement; Section 6 of Advantage Addendum)

2) If you desire to relocate the Center and receive our permission to do so, consultation on
and approval of a site for your Center. (Section 2.A of the Franchise Agreement)

3) Administer one or more Marketing Fund(s). (See “Marketing and Promotion” below).
(Section 9.B of the Franchise Agreement)

4) Update the electronic Operations Materials to incorporate improvements and new
developments in the System, including improvements in products and services you offer to
your customers. We may revise the Operations Materials at any time. (Section 4.C of the
Franchise Agreement)

(5) Periodically advise you, as the need for such advice is determined by us, concerning the
operation of your Center. (Section 4.B of the Franchise Agreement)

(6) Review and subsequently approve or disapprove your marketing materials. (Section 9.A
of the Franchise Agreement)

(7 Maintain one or more website(s) for the promotion of the Allegra, American Speedy
Printing and/or Insty-Prints brand(s). We currently maintain separate websites for each of
our brands, but may combine the websites. (Section 9.C of the Franchise Agreement)

®) Provide you with a list of recommended vendors and suppliers for the products, goods,
merchandise, supplies, machinery, signs, furniture, fixtures, equipment and services.

(Section 8.D of the Franchise Agreement)

9 Assist you in marketing your Center for sale if you desire to sell it during the first 3 years
of your Franchise Agreement’s term. (Section 12.G of the Franchise Agreement)

We may, but are not obligated to, assist you with establishing prices for products and services your
Center sells.

MARKETING AND PROMOTION

Marketing Fund

We currently maintain and administer a marketing fund for Allegra Centers and American Speedy
Printing Centers for the marketing and public relations programs and materials we deem appropriate (the
“Allegra Marketing Fund”). We also maintain and administer a separate marketing fund for Insty-Prints
Centers (“Insty-Prints Marketing Fund”). (Unless otherwise indicated, the Allegra Marketing Fund and the
Insty-Prints Marketing Fund are referred to each as a “Marketing Fund”). You will contribute to the
applicable Marketing Fund. For the Allegra Marketing Fund, we currently require franchisees to contribute
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1% of Gross Sales, subject to a $11,893 annual cap for the 2025 calendar year. However, we may raise this
contribution to a maximum of 3% of Gross Sales. Some existing franchisees contribute to the Marketing
Fund based on Total Receipts (defined below) rather than Gross Sales. For the Insty-Prints Marketing Fund,
we currently require franchisees to contribute 2% of Gross Sales, subject to a $25,000 annual cap for the
2025 calendar year. We may modify or remove the cap on all contributions to the applicable Marketing
Fund.

We also may combine the Allegra Marketing Fund and the Insty-Prints Marketing Fund and
maintain and administer one marketing fund for all Centers, or to combine the Marketing Funds with the
marketing funds of other brands we or our affiliates franchise, and maintain and administer one marketing
fund for all brands. Centers that we or our affiliates own may not contribute to the applicable Marketing
Fund on the same percentage basis as franchisees. “Total Receipts” means all receipts from all of the sales
conducted at, from or through a Center, including amounts received from the sale of services and products
of every kind and nature and collections on credit sales. It excludes: (i) all taxes imposed by any federal,
state, municipal or other governmental authority directly on sales and collected from customers so long as
it is added to the selling price and actually paid by the franchisee to such governmental authority; (ii) all
amounts paid by customers for postage; (iii) customer refunds or credits; and (iv) sales made on credit if
the franchisee is not paid.

We will direct all programs that each Marketing Fund finances, with sole control over the creative
concepts, materials, and endorsements used and their geographic, market, and media placement and
allocation. Each Marketing Fund may pay for preparing and producing video, audio, and written materials
and electronic media; developing, implementing, and maintaining a franchise system website and/or related
strategies; administering regional and multi-regional marketing programs, including, without limitation,
purchasing trade journal, direct mail, and other media marketing and using marketing agencies and other
advisors to provide assistance; administering online marketing campaigns (including search engine, social
media, e-mail, and display ad campaigns); developing and administering software, apps, and related
integrations; implementing a loyalty program or other marketing programs designed to encourage the use
of Centers; supporting public relations, market research, and other promotion and marketing activities; sales
training and support of franchisees’ sales personnel; and such other use as we deem appropriate, for the
promotion of the Allegra, American Speedy Printing, Speedy Printing, and Insty-Prints brands. As long as
you are in compliance with the Franchise Agreement, including the System Standards, the Marketing Fund
periodically may give you samples of marketing and promotional formats and materials at no cost. The
Marketing Fund will sell you multiple copies of these materials at its direct cost of producing them, plus
any related shipping, handling, and storage charges.

We will account for each Marketing Fund separately from our other funds and not use either
Marketing Fund for any of our general operating expenses. However, we may use each Marketing Fund to
pay the reasonable salaries and benefits of personnel who manage and administer such Marketing Fund,
such Marketing Fund’s other administrative costs, travel expenses of personnel while they are on Marketing
Fund business, meeting costs, overhead relating to Marketing Fund business, and other expenses that we
incur in activities reasonably related to administering or directing such Marketing Fund and its programs,
including, without limitation, conducting market research, public relations, preparing promotion and
marketing materials, and collecting and accounting for Marketing Fund contributions. We will not use the
Marketing Fund contributions for advertising that principally is a solicitation for the sale of franchises.

Neither Marketing Fund will be our asset. Neither Marketing Fund is a trust. We do not owe any
fiduciary obligation to you for administering the Marketing Funds or any other reason. We will hold all
Marketing Fund contributions for the benefit of the contributors and use contributions for the purposes
described in this Subsection. Each Marketing Fund may spend in any fiscal year more or less than the total
Marketing Fund contributions in that year, borrow from us or others (paying reasonable interest) to cover
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deficits, or invest any surplus for future use. We will use all interest earned on contributions to each
Marketing Fund to pay costs before using such Marketing Fund’s other assets. We will prepare an annual,
unaudited statement of Marketing Fund collections and expenses of each Marketing Fund and give you a
copy of the statement upon your written request to us. We may have either Marketing Fund audited
annually, at such Marketing Fund’s expense, by an independent certified public accountant. We may
incorporate either Marketing Fund or operate either through a separate entity whenever we deem
appropriate.

We intend for each Marketing Fund to promote the applicable Marks, patronage of Centers and the
Allegra, American Speedy Printing, Speedy Printing, and Insty-Prints brands generally. Although we will
try to use each Marketing Fund to develop marketing materials and programs, and to place marketing, that
will benefit all Centers of the brand(s) for which the Marketing Fund is intended to cover, we need not
ensure that Marketing Fund expenditures in or affecting any geographic area are proportionate or equivalent
to Marketing Fund contributions by Centers operating in that geographic area or that any Center benefits
directly or in proportion to its Marketing Fund contribution from the development of marketing materials
or the placement of marketing. We have the right, but no obligation, to use collection agents and institute
legal proceedings to collect Marketing Fund contributions at such Marketing Fund’s expense. We also may
forgive, waive, settle, and compromise all claims by or against a Marketing Fund. Except as expressly
provided in the Franchise Agreement, we assume no direct or indirect liability or obligation to you for
collecting amounts due to maintaining, directing, or administering the Marketing Funds.

We may at any time defer or reduce contributions of a Center franchisee and, upon 30 days’ prior
notice to you, reduce or suspend Marketing Fund contributions and operations for one or more periods of
any length and terminate (and, if terminated, reinstate) the Marketing Fund. If we terminate a Marketing
Fund, all remaining contributions will be spent prior to its termination.

During the 2024 fiscal year, we used the Marketing Fund contributions as follows:

Allegra Insty-Prints
Expenses Marketing Fund | Marketing Fund
Expenditures Expenditures

Media placement — paid and unpaid media marketing
through social media, public relations, pay-per-click 52.43% 56.77%
marketing, retargeting and display marketing

Creative Development — production of traditional and digital
creative and media assets including marketing collateral,

0, 0,
digital ads, website development and search engine 1.03% 0.0%
optimization
Administration — marketing and sales staff costs,
membership expenses, legal, accounting and banking
expenses. These expenses may be higher or lower depending 46.54% 43.23%

upon whether we administer and deliver programs which
would otherwise have been outsourced

Local Marketing Cooperative

We may establish a local marketing cooperative in geographical areas in which two or more Centers
are operating under the same brand. Franchisees of Allegra Centers, American Speedy Printing Centers and
Insty-Prints Centers will contribute to their respective cooperatives. If a local marketing cooperative is
established in your geographic region, you must contribute your share to the cooperative which will not
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exceed 1% of your Gross Sales, whichever is applicable, unless the members of the cooperative approve a
higher percentage according to the bylaws adopted by the cooperative. We may collect your contribution
on behalf of the cooperative, in which case your contribution will be payable in the same manner as the
Royalty. Fees remitted to the cooperative usually will be used at the discretion of the cooperative to
promote the services provided by Centers that are members of the cooperative. We have the right to approve
all of the cooperative's marketing programs, marketing materials and media selections. We will account
for cooperative fees separately from our other funds. We will not use cooperative fees to solicit the sale of
franchises. A cooperative will provide us with an annual financial statement, which will be reviewed by
one of our officers.

We may use collection agents and bring legal proceedings to collect amounts owed to any local
marketing cooperative, and may forgive, waive, settle and compromise claims by or against a cooperative.
We have no liability or obligation to you for the maintenance, direction or administration of a cooperative.
Each cooperative will be organized and governed in a form and manner, and begin operating on a date, that
we determine in advance. We may change, dissolve or merge any cooperative.

Advisory Councils

We have established a Network Advisory Council of Allegra, American Speedy Printing, Speedy
Printing, Insty-Prints and KKP franchisees. We consult with the Network Advisory Council on various
issues, including marketing programs and materials, but we may make all decisions independently. The
members of the Network Advisory Council are generally self-nominated and selected by current Network
Advisory Council members. The Network Advisory Council does not have a certain number of designated
slots for the various brands; therefore, not all brands will have a representative on the Network Advisory
Council at all times. We have the right to change, merge or dissolve the Network Advisory Council.

Marketing Materials

You must submit to us, for our approval, all materials to be used for local marketing, unless we
have previously approved them or they consist only of materials we have provided. All materials containing
our proprietary marks must include the designation service mark M, trademark ™, registered ®, or
copyright ©, or any designation we specify.

If you do not receive the written or oral disapproval of any materials submitted to us within 20 days
after the date we received the materials, the materials are approved. We may require you to withdraw
and/or discontinue the use of any materials, even if we previously approved them. We must make this
requirement in writing, and you will have 5 days after receipt of our notice to withdraw and discontinue use
of the materials.

If you will operate both an Allegra Center and an Image360 Center under franchise agreements
with us, then you will sign our current form of Dual-Brand Addendum attached to this Disclosure Document
as Exhibit J, and will pay us a dual-brand marketing fee (currently $100 per month) for dual-branded
marketing materials, programs and support.

Website(s) and Social Media Platforms

We maintain a corporate website on the Internet for each Designated Brand Concept,
www.allegramarketingprint.com, www.americanspeedy.com and www.instyprints.com, to promote the
System, and to advertise the services and products marketed by us and our franchisees and/or franchise
opportunities (each a “Franchise System Website”). We may, but are not obligated to, provide you with a
link to your Local Website (as defined below) on the applicable Franchise System Website. We may require
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that you: (i) provide us the information and materials we request to develop, update, and modify the
Franchise System Website; and (ii) notify us whenever any information on the Franchise System Website
regarding your Center is not accurate. We may discontinue or modify any Franchise System Website, or
consolidate a Franchise System Website with the website of any other Designated Brand Concept, at any
time we determine.

You will also be required to have a website for your Center (the “Local Website”) that we host. We
will own the domain name for the Local Website, and will assign the domain name to you. The content of
the Local Website must comply with our specifications and standards that we periodically designate, and
all updates and changes to the Local Website must be approved by us. Besides the Local Website we host,
you must not create any other website or web page for your Center. You must maintain a privacy policy
and terms and conditions for such Local Website, which must be linked to the Local Website. The privacy
policy and terms and conditions must comply with all applicable laws, System Standards, and other
requirements we may prescribe in writing. You must sign the Local Website Enrollment Form in the form
attached to this disclosure document as Exhibit K. You will pay us our then-current monthly maintenance
and hosting fee (currently, $50 per month for Allegra Centers; for American Speedy Printing Centers and
Insty-Prints Centers, this currently is paid for by the Marketing Fund, but we may charge franchisees a fee
which we currently estimate to be $50 per month; plus tax (if applicable)) for the Local Website.

You are not permitted to develop, establish, register, or authorize any website, domain name, e-
mail address, social media account (such as LinkedIn®, Facebook®, Instagram®, or YouTube®, TikTok® or
Google® Business Profile), user name, other online presence or presence on any electronic, virtual or digital
medium of any kind (“Online Presence”) that mentions or describes your Center or that displays any of the
Marks. We may, on your behalf, establish Online Presence(s) for your use in accordance with our then-
current social media policy or any successor policy, which we may modify periodically, which includes
guidelines for posting messages and/or commentary on third-party websites. We have discretion as to which
Online Presence(s), if any, we establish on behalf of your Center or Centers generally. We are not required
to allow you to use any Online Presence, and we may prohibit the use of any Online Presence by you or all
franchisees. You will have no right, title or interest to any Online Presence account or any “fans,”
“followers,” “friends,” “contacts,” or similar connections associated therewith. We will at all times have
primary administrative access to each Online Presence that we establish, and all documents, data, materials,
and messages shared from or by such accounts, and we will grant you subordinate administrative access.
We are the sole owner of each Online Presence, including all user credentials, and you are prohibited from
taking any actions to assert otherwise.

Any Local Website and/or Online Presence you maintain must identify your Center as an
independently owned and operated business. All marketing and promotional materials that you develop for
your Center must contain notices of the Franchise System Website’s domain name in the manner we
designate. You must post content on the Online Presence(s) we designate, at intervals no less frequent than
those we require periodically and in accordance with our then-current social media policy or any successor
policy, and you are solely responsible for the materials posted on any Online Presence related to your
Center. You must safeguard access to the Local Website and any Online Presence and all associated user
credentials to prevent unauthorized use by third parties. We may, at any time without prior notice to you,
access the Online Presences and take any actions necessary or required to maintain the goodwill of the
brands and reputation of the System. If you fail to comply with any of our System Standards related to
Online Presences, including any guidelines set forth in the then-current social media policy or any successor
policy, we may deactivate your Local Website or Online Presence(s) and/or limit your users’ administrative
and/or posting access to such accounts.
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You must list your Center in such online directories as we periodically prescribe. Except as
otherwise described, you may not develop, maintain, or authorize any Online Presence that mentions or
describes your Center or displays any of the Marks.

COMPUTER SYSTEM

You must obtain and use integrated computer hardware and/or software system(s) and other
technology components that meet our System Standards. Currently, we recommend the use of business-
grade computers, hardware and software (such as Windows-based PC computers and Apple computers)
with a vendor-supported operating system, and a dedicated Internet connection with back-up system and
routers. The computers are available through a variety of manufacturers. We estimate the cost of purchasing
the computer systems to be up to $9,100. You will not be required to repurchase items you already own
that meet our standards and specifications.

We require that you use the following software:

e Management information system software (currently, either Printer’s Plan or PrintSmith
Vision) for order entry and estimating system. If you select Printer’s Plan software, the
estimated cost is approximately $3,495 for up to five users, with an annual maintenance
contract of approximately $800. If you select PrintSmith Vision, the estimated cost is
approximately $5,580 for up to five users and a report manager, with an annual maintenance
contract of approximately $920.

e QuickBooks Online Plus with subscription fees of $85 per month.

e Adobe Creative Cloud subscription (for each prepress workstation) with an estimated cost of
$80 per month.

e Anti-virus security software with an estimated cost of $110 per year (for up to 5 devices).

Microsoft Office 365 Business with an estimated cost of $12.50 per user per month.

In addition to the above, we recommend additional software if your Center offers certain products
and services:

o If your Center offers e-commerce services, we recommend that you use WorkStream
eCommerce with an initial set-up fee of $795 and a monthly fee of $150 to $490, depending
on the options you choose.

e If your Center provides in-house mailing services, we recommend that you use postal
presort and variable data software with estimated costs of $1,995 and $1,200 per year,
respectively.

e If your Center provides in-house wide format services, we recommend that you use Onyx
PosterShop print production software with an estimated cost of $2,400 per year.

These fees are subject to increase based the direct costs charged by third-party providers. In some
circumstances, your agreements with these third-party providers may dictate the fee changes. We will
provide you with a list of other recommended equipment and subscription services to support your Center.
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Our recommended products and services, and other software that you opt to use, may cause you to incur
additional fees.

The Printer’s Plan software and PrintSmith Vision software are currently the only approved point-
of-sale programs. We may designate a different point-of-sale program as an approved point-of-sale program
in the future, or may designate only one point-of-sale program as approved software in the future.

The required software programs generate, and we will collect, point-of-sale and sales data,
accounting data, and other financial data and information we designate. We currently do not have
independent access to this data, but may have such access in the future. We may require you to use a system
that will allow us to access your sales figures electronically or by other means, and we may also require
you to use a specified customer relationship management system in the future. There are no contractual
limitations on our right to access this information and data.

When applicable, you must purchase the most current versions of upgrades and/or licenses for all
software programs we require. We may require you to upgrade or update your computer hardware or
software during the term of the Franchise Agreement. There are no contractual limitations on the frequency
or cost of this obligation. All hardware and software components are the proprietary property of their
manufacturers who have no obligation to provide ongoing maintenance, repairs, upgrades or updates. We
strongly recommend that you secure a third-party IT support contract to manage your IT infrastructure and
implement and maintain updated security practices.

We require you to pay to us (or our affiliates) a technology fee (the “Technology Services Fee”).
Currently, we charge a Technology Services Fee of $50 per month. We may periodically modify the amount

of the Technology Services Fee, which is paid at the times, and in the manner, designated by us.

OPERATIONS MATERIALS

We provide guidance through operations materials, which may include one or more separate
manuals as well as digital media, computer software, information available on an internet site, other
electronic media, and/or written materials (collectively, the “Operations Materials”). The Operations
Materials for Allegra Centers currently have a total of 221 pages. The Operations Materials for American
Speedy Printing Centers and Insty-Prints Centers currently have a total of 252 pages each. See Exhibit P
for the Table of Contents to the Operations Materials.

We currently post the Operations Materials on a restricted website to which you will have access.
Y ou must monitor and access the website for any updates to the Operations Materials or System Standards.
Any passwords or other digital identifications necessary to access the Operations Materials will be deemed
to be part of our confidential information.

SITE SELECTION

Y ou must obtain and maintain a site acceptable to us for your Center.

We will consult with you on a site, which we will approve or disapprove based on factors such as
business count, traffic count, accessibility, parking, visibility and competition. When you have given us all
the necessary information on the site you have selected, we generally will approve or disapprove the site
within two weeks. If you and we cannot agree on a site, we may terminate the Franchise Agreement. We
will assist you by reviewing the lease and making recommendations regarding terms in the lease, but we
recommend that you retain an attorney to assist you.
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As referenced in Item 1, under our MatchMaker program, we may introduce you to owners of
independent marketing and business communication services businesses who are interested in selling their
businesses. You may only acquire a franchise for a MatchMaker Center if you are purchasing an
independent marketing and business communication services center and transitioning it to an Allegra
Center. We anticipate that you will operate your Center at the site of the independent business you purchase.

If you sign a Franchise Agreement for an Advantage Center, we anticipate that you will operate
your Center at the site of your current business.

OPENING OF CENTER

If you are purchasing a franchise for a MatchMaker Center, you must complete the acquisition of
the independent print business for operation under our Marks within 1 year after you sign the Franchise
Agreement. Upon your acquisition of the independent marketing and business communication services
business, you will have 180 days to transition such business to an A/legra Center meeting our specifications
and standards. If you do not complete such transition within the 180-day period, we may terminate the
Franchise Agreement or at our election we may exclude your participation from programs and services we
provide to you.

If you sign a Franchise Agreement for an Advantage Center, you must keep your Advantage Center
open and operating throughout the transition process. You also must have the transition of your Advantage
Center completed within 180 days after the effective date of the Franchise Agreement. If you are
transitioning an American Speedy Printing center or Insty-Prints Center to an Allegra Center, you must
transition your existing Center into an A/legra Center within 90 days after the effective date of the Franchise
Agreement. Factors that affect the transition time include financing arrangements, lease negotiations,
delivery and installation of equipment, and renovation of the premises. If you fail to transition the
Advantage Center or the existing Center within this time, we may terminate the Franchise Agreement and
retain the entire franchise fee unless we have agreed to extend the time, or at our election we may exclude
your participation from programs and services we provide to you.

TRAINING

You (or your Managing Owner if you are an entity) must complete the initial training to our
satisfaction. The classroom training generally lasts up to 3 weeks (or, if you are purchasing an Advantage
Center, up to 1 week), with 1 week in-person at our headquarters (or an alternate location we designate)
and 2 weeks virtually (or, if you are purchasing an Advantage Center, entirely virtually), except that no
initial training is provided to existing franchisees transitioning their existing American Speedy Printing
Center or Insty-Prints Center into an Allegra Center. Prior to attending the classroom training at Alliance
University, you (or your Managing Owner if you are an entity) will be required to complete up to 22 hours
of online, self-paced learning sessions (these hours are not included in the chart below). We may lengthen,
shorten or restructure the contents of this program. The classroom portion of the program is currently
conducted on an as-needed basis, with portions being conducted virtually and at our headquarters (but we
may designate an alternate location, or elect to provide the entirety of the classroom training virtually), and
we may lengthen, shorten, or restructure the contents of this program. The training has been conducted by
a training staff currently under the direction of Holly Harding, our Senior Training Manager. Ms. Harding
has 22 years of experience with us and she has 22 years of experience in certain of the subjects taught.
Other members of our staff may assist in training, and have either at least one year of experience with us,
or at least one year of experience in the subjects taught.

You (or your Managing Owner, if you are an entity) must complete the program, to our satisfaction
(1) if you are purchasing an existing Center, prior to closing on the purchase transaction; (ii) if you are
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acquiring an independent business to transition to a MatchMaker Center, before the close of the purchase
transaction; or (iii) if you are acquiring a franchise for an Advantage Center, within 45 days of the effective
date of the Franchise Agreement. Scheduling of the training program is based on your availability, your
Center’s timing requirements and the training staff’s availability. The initial training program covers
general business procedures, Center marketing programs and processes, Center sales planning, pricing
methodology, workflow production, marketing services, and point-of-sale system overview. Training
materials include access to our online learning center, digital access to our Operations Materials and access
to our franchisee-facing communications portal.

You (or your Managing Owner) may request additional training at the end of the initial training
program, to be provided at our then-current per diem fee, if you (or your Managing Owner) do not feel
sufficiently trained in the operation of a Center. We and you will jointly determine the duration of this
additional training. After you open your Center, you may send employees to our regularly scheduled
training programs at no additional cost to you, provided that you are responsible for all travel and living
expenses incurred for such employees during the training programs. If we provide you with training outside
of our regularly scheduled training programs, you must pay our additional assistance fee for this training,
which is currently $400 per person per day, plus reimbursement of our representatives’ travel expenses,
in addition to all travel and living expenses of the attendees. We may make reasonable increases in our
per diem fee during the term of your franchise (subject to a maximum fee of $1,000 per person per day).
If you request training for your employees during a time when training is not regularly scheduled, we may
charge you additional fees. Otherwise, you must train your own employees before and after you open your
Center. If you have a new Managing Owner, the new Managing Owner must complete our then current
initial training program to our satisfaction. We may charge our additional assistance fee for training new
Managing Owners. You must also pay all travel and living expenses which your Managing Owner incurs
during all training courses and programs.

The initial training program is designed to cover all phases of the operation of a Center. Any non-
owner employees attending employee-accessible portions of initial training must execute our then-current
form of Confidentiality and Non-Solicitation Agreement.

You are responsible for covering your and your personnel’s travel and lodging costs for attending
training. If you are purchasing an existing Center or a MatchMaker Center, initial on-site training will last
up to 10 days (not necessarily consecutive), will be a combination of on-the-job and virtual training, and
will cover the set-up and organization of a Center, identifying and contacting outside suppliers, installing
the computerized order entry system, developing a successful outbound sales plan, and implementing the
KickStart initial marketing program. With respect to an Advantage Center, initial on-site training will last
up to 5 days (not necessarily consecutive), and will cover transition, order entry systems, sales plan and
activities, and the KickStart initial marketing of an Advantage Center. The on-site training will be
conducted at your Center within 90 days after the later of (i) your successful completion of initial training,
or (ii) the closing of the purchase or acquisition of the Center.
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As of the date of this Disclosure Document, we provide the following initial training:

TRAINING PROGRAM
(for MatchMaker Centers and franchisees acquiring an existing Center)
HOURS OF HOURS OF ON-
SUBJECT ! CLASSROOM THE-JOB LOCATION
TRAINING 2 TRAINING3
Business Administration & Center Operations 25 16 Alliance University
e “Day in the Life” Daily Tasks
e  Ongoing Support Structure
e Safety, OSHA
e Business Analysis and Planning
e  QuickBooks Online Review and Accounting Best
Practices
e  General Personnel Best Practices
e Pricing and General Finance
Business Growth Strategies; General Products & 17 12 Alliance University
Services
e Mailing Services
e  Wide Format
e Promotional Products
Marketing 6 12 Alliance University
e  Marketing Programs and Services
e Best Practices
e  Identity Standards and Marketing Review/Recap
Sales* 10 32 Alliance University
e Consultative Sales
e Sales Plan & Benchmarking
e Frontline Training and Coaching
e Customer Experience Training
Infrastructure 28 8 Alliance University
e Management Information Systems (MIS) and Point
of Sale
e  Computer/Printer Equipment and Management
e  Design Software Management
Center Visit 6 0 Local Center
Total: 92 80
TRAINING PROGRAM
(for Advantage Centers)
HOURS OF HOURS OF
SUBJECT ! CLASSROOM | ON-THE-JOB LOCATION
TRAINING? TRAINING?
Computer/Design/Production 4 2 Alliance University or
e Sign Making and Graphic Design Software, File virtually
Maintenance, File Conversion
o Digital Printing
Business Operations/Accounting 16 10 Alliance University or
e Software, including POS virtually
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HOURS OF HOURS OF
SUBJECT ! CLASSROOM | ON-THE-JOB LOCATION

TRAINING? TRAINING?

Sales/Marketing 10 16 Alliance University or

e Target Marketing virtually

e Customer Relations

e Sales and Business Development

Center Operations 5 5 Alliance University or

e Pricing, Sign Materials, Day-to-Day Center virtually

Management, Personnel, Center Visit

Alliance University or
virtually

Finance 7 7
e Financial Analysis
e Price-Volume-Costs - Pricing Theory

e (Cash Flow
o Financial Planning & Planning for Transition
TOTAL 42 40
Note 1: The hours devoted to each subject are estimates and may vary substantially based on

your prior experience, your needs, and scheduling. In addition to this initial training, you will have access
to additional online training classes that cover many topics relevant to the operation of your business,
including technology, business communications, customer service, accounting and finance, and general
business management. The above training chart does not include pre-training requirements, including up to
22 hours of online, self-paced learning sessions you (or your Managing Owner) must complete.

Note 2: A portion of the classroom training will be conducted at Alliance University, which is
currently located in Plymouth, Michigan, or another location we designate, the remainder is conducted
virtually. We may elect to provide the entirety of the classroom training virtually. Currently, all classroom
training for Advantage Centers is held virtually.

Note 3: On-the-job training may be held on-site or virtually. Currently, all on-the-job training
for Advantage Centers is held virtually. The subjects taught may differ based upon our assessment of your
needs.

We may require you (or your Managing Owner) to attend and complete to our satisfaction various
training courses that we periodically choose to provide at the times and locations that we designate (which
may be virtually), including courses and programs provided by third parties we designate. We will not
require attendance at more than two such courses, or for more than a total of five business days, during a
calendar year. Besides attending these courses, you must attend an annual meeting of all Center franchisees
at a location we designate, which may be virtually. Attendance will not be required for more than seven
days during any calendar year. You must pay all costs to attend the annual meeting, including the applicable
fees, if any, and your attendees’ compensation or benefits due, travel and living expenses.

You are not required to, but we highly recommend that you, engage an outside salesperson within
120 days of signing the Franchise Agreement. You (or the Managing Owner if you are an Entity) may not
fill the position of outside salesperson. For staff members that do not attend the employee-accessible
training, various training modules may be available to them, which may include e-learning, webinars, video
conferences and other training methods we may choose to offer, as will be set forth in the Operations
Materials from time to time.
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ITEM 12

TERRITORY

We and our affiliates will not operate or grant a franchise for the operation of a new Allegra,
American Speedy or Insty-Prints Center, the physical premises of which is located within an area around
your Center that we will determine before you sign the Franchise Agreement (the “Protected Territory™);
this limitation does not apply to franchises granted for the renewal of existing franchises, franchises granted
to purchasers of existing Centers, or franchises granted for the transition of an existing Center to a different
Designated Brand Concept. However, you will not receive an exclusive territory. You may face competition
from other franchisees, from Centers that we own or from other channels of distribution or competitive
brands we control. Typically the Protected Territory encompasses a business count of 4,000 to 5,000
businesses.

Other Centers (including Centers of your Designated Brand Concept or Centers owned by us or our
affiliates) may market and solicit customers in your market area and, likewise, you may market and solicit
customers in the market area of the other Centers. However, except as permitted in your Franchise
Agreement, you may not engage in any promotional or similar activities, directly or indirectly, through or
on the Internet. We may not modify your Protected Territory except as described in this Item 12.

We and our affiliates may engage in any and all activities that we (and they) deem appropriate and
are not expressly prohibited under the Franchise Agreement, including the right to:

(D) acquire and operate, and allow others to acquire and operate, one or more
businesses offering products and services which are identical or similar to products and services
offered by a Center, and/or franchising, licensing or creating similar arrangements with respect to
these businesses, wherever these businesses (or the franchisees or licensees of these businesses) are
located or operating (including in the Protected Territory);

2) offer and sell products and services offered by Centers to national, regional and
governmental accounts or our affiliates (including customers or accounts located within the
Protected Territory);

3) establish, and allow others to establish, other distribution channels (including the
Internet, catalog sales, telemarketing, and other direct marketing sales), wherever located or
operating and regardless of the nature or location of the customers with whom such other
distribution channels do business, that operate under the Marks or any other trade names,
trademarks, service marks or commercial symbols that are the same as or different from a Center,
and that sell products and/or services that are identical or similar to, and/or competitive with, those
that a Center customarily sells;

4) be acquired (whether through acquisition of assets, ownership interests or
otherwise, regardless of the form of transaction), by a business providing products and services
similar to those provided at Centers, or by another business, even if such business operates,
franchises and/or licenses competitive businesses in the Protected Territory; and

(5) engage in all other activities not expressly prohibited by the Franchise Agreement.

We are not required to pay you if we exercise any of the rights specified above inside or outside
your Protected Territory.
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We may terminate the Franchise Agreement or opt not to grant you a successor franchise if your
Center fails to achieve at least $300,000 in Gross Sales for two or more years beginning with the 4% full
calendar year of operation of your Center. Also, if the business count in the Protected Territory increases
by at least 50% we may reduce your Protected Territory. The business count in the new Protected Territory
will be at least 4,000. Otherwise, your retention of the Protected Territory is not dependent on the
achievement of any market penetration.

You will operate from one location and must receive our permission before relocating. If, after
receiving our permission, you relocate the Center, we may change your Protected Territory.

The Franchise Agreement does not give you any right of first refusal or similar rights to acquire
additional franchises within any given area.

Our affiliate operates Image360 Centers and an Allegra Center. We also have franchised centers
and will continue to offer franchises under each of the Allegra, American Speedy, Insty-Prints, Image360,
Signs By Tomorrow, Signs Now, RSVP and True Install names and marks. We, our affiliates and franchisees
that operate under these marks may solicit or accept orders in your market area. While we do not anticipate
conflicts between businesses of each brand concept or that the signs businesses will compete for your
business, in the future such brands may offer additional products and services that may be competitive with
products and services you will offer at your Center. However, if a conflict should arise, we will analyze it
and take action (if any) that we deem appropriate. As disclosed in Item 1, we share a principal business
address for each Designated Brand Concept.

ITEM 13

TRADEMARKS

We grant you the non-exclusive right and obligation to use certain Marks based on your Designated
Brand Concept and type of Center operated. You must use the Marks as we require. You may not use any
of the Marks as part of your firm or corporate name. You may not use the Marks in the sale of unauthorized
products or services or in any manner we do not authorize. You may not use the Marks in any advertising
for any prospective transfer that would require our approval under the Franchise Agreement. The Marks
are owned by AFB IP Holdings, our affiliate. We are authorized to use and to sublicense the use of the
Marks under the Intellectual Property License Agreement dated December 31, 2019 (the “License
Agreement”). The License Agreement has a term of 99 years, and can be terminated on 30 days’ notice if
we materially breach the License Agreement and fail to cure the breach, or if we cease to be an affiliate of
AFB IP Holdings, or by us without cause by providing 90 days’ written notice to AFB IP Holdings. Your
rights to use the Marks under the Franchise Agreement will not be affected by the termination of the License
Agreement. All rights in and goodwill from the use of the Marks accrue to us and our affiliates.
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Registrations and Applications

The principal Marks are:
Reg. No. & Principal (P) Registration

Mark or Suppl. (S) Date
“A” (stylized) Reg. 3,787,018 (P) 05/11/10
“A Allegra” (and design) Reg. 3,783,744 (P) 05/04/10
“Allegra” Reg. 2,200,840 (P) 11/03/98
“Allegra” Reg. 2,219,861 (P) 01/26/99
“American Speedy Printing Centers” Reg. 1,408,004 (P) 09/02/86
and design
“Insty-Prints” Reg. 3,761,277 (P) 03/16/10
“Allegra Marketing Print Mail” Reg. 5,668,694 (P) 02/05/19
“A Allegra Marketing Print Mail” (and Reg. 5,668,695 (P) 02/05/19
design)

For each registration noted above, AFB IP Holdings has filed all required affidavits and has applied
for or obtained any required renewals.

Determinations

There are no currently effective material determinations of the Patent and Trademark Office, the
Trademark Trial and Appeal Board, the trademark administrator of any state, or any federal or state court,
nor are there any pending infringement, opposition or cancellation proceedings, or material litigation,
involving the Marks which are relevant to their use by our franchisees. We do not know of any superior
prior rights in the Marks. We do not know of any infringing uses of the Marks that could materially affect
your use of the Marks.

Agreements

Other than the License Agreement, no agreements limit our right to use or license the use of the
Marks in a manner material to the franchise.

Protection of Rights

Y ou must notify us immediately when you learn about an infringement of or challenge to your use
of any of the Marks. We may take action we think appropriate, and we will control any proceeding brought
against you.

If you have timely notified us of a claim or proceeding and comply with the Franchise Agreement,
we will indemnify you for all damages for which you are held liable in any proceeding from your authorized
use of any of the Marks. We will indemnify you for all costs that you reasonably incur in defending the
claim brought against you or any proceeding where you are named as a party because of your authorized
and proper use of the Marks. We may defend and control the defense of any proceeding from your use of
any of the Marks.
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Modification of Trademarks

If we decide to modify or discontinue use of any of the Marks or to use one or more additional or
substitute Marks, you must follow our directions to modify or discontinue use of the Marks or to use one
or more additional or substitute Marks within a reasonable time after notice. You are obligated to comply
with any modifications, discontinuations, or substitutions we require. You have no right to reimbursement
for any expenses or losses, and we have no obligation to reimburse you for any expenses or losses resulting
from a change in Marks, for your expenses for promoting a modified or substitute trademark or service
mark, or for any indirect expense, such as marketing expenses, or for any goodwill associated with any
discontinued Mark.

If you are transitioning an existing Center to an Allegra Center, any modifications,
discontinuations, or substitutions to the Marks of your Designated Brand Concept during and following

conversion will be your responsibility.

ITEM 14

PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

Patents

We do not own any patents that are material to the franchise. We have not filed any patent
applications that are material to the franchise.

Copyrights

Various marketing, sales, training and management materials which we have created, including the
Operations Materials, marketing materials, newsletters, training and informational materials, printing,
marketing and promotional materials, and related items, used in operating a Center, are protected under the
U.S. Copyright Act, whether or not we have obtained registrations. You may use these copyrighted
materials during the term of the franchise, in a manner consistent with our ownership rights, for the purpose
of promoting your Center, but you do not receive any rights in those materials. You will not have any other
rights if you must modify or discontinue use of the copyrighted materials.

There are no determinations of the U.S. Copyright Office (Library of Congress) or any court, nor
are there any pending infringement, opposition or cancellation proceedings or material litigation, involving
the copyrighted materials which are relevant to their use by our franchisees.

No agreements limit our right to use or license the use of our copyrighted materials. We are not
obligated under any agreement to protect or defend our copyrights, although we intend to do so. We do not

know of any infringing uses of or superior rights in our copyrighted materials.

Proprietary Information

We have developed and may continue to develop confidential information for the operation of a
Center, including: the Operations Materials, marketing materials, training materials, methods, techniques,
formats, specifications, systems (including accounting systems), procedures, recommended prices and
pricing methods, user credentials for Online Presences, sales and marketing techniques, and marketing
programs and materials.
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The confidential information includes our trade secrets. We disclose it to you on the condition that
you do not use the information in any other business, or in violation of the Franchise Agreement, during
and after the term of the franchise, that you not make unauthorized copies of any portion of the information,
and that you implement all procedures we require to prevent unauthorized use or disclosure of the
information. We may require you to have your employees and contractors execute a Confidentiality and
Non-Solicitation Agreement and shall have the right to regulate the form of and to be a party to or third-
party beneficiary under any such agreements with independent enforcement rights.

ITEM 15

OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF
THE FRANCHISE BUSINESS

If you are a corporation, partnership or limited liability company you must name as managing
owner one of your shareholders or owners who owns at least a 20% interest in the corporation, partnership
or limited liability company and who is your chief executive officer (the “Managing Owner”).

If you are a corporation, partnership or limited liability company, each owner must sign a Guaranty
and Assumption of Obligations (See Exhibit D), guaranteeing the performance of your obligations under
the Franchise Agreement. The spouse of each owner will also be required to consent in writing to his or her
spouse’s execution of the guaranty, which serves to bind the assets of the marital estate to the guarantor’s
performance of the Guaranty and Assumption of Obligations.

You must diligently perform all your obligations under the Franchise Agreement and exert your
best efforts to promote the Center. You (and your owners if you are a corporation, partnership or limited
liability company) may not engage in a similar or competitive business.

You (or your Managing Owner) must devote substantially all of your (or his or her) effort and time
to the on-premises supervision of the Center and manage the Center on a fu