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As a Papa Murphy’s® franchisee, you will operate a Papa Murphy’s retail food outlet currently
featuring take and bake pizza, salads, desserts and other related products (“Franchised Store”).

The total investment necessary to begin operation of a Papa Murphy’s Franchised Store is from
$367,428 to $733,124. This includes $169,764 to $308,450 that must be paid to us or our affiliates
of which $25,000 is the “Franchise Fee” for your first Franchised Store (“Initial Franchise Fee”)
and $15,000 that must be paid to the franchisor for each subsequent Franchised Store thereafter.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least 14 calendar days before you sign a
binding agreement with, or make any payment to, the franchisor or an affiliate in connection with
the proposed franchise sale or grant. Note, however, that no governmental agency has verified
the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for
you. To discuss the availability of the Disclosure Document in different formats, contact the
Franchise Sales Department at 8000 NE Parkway Drive, Suite 100, Vancouver, Washington
98662, (360) 260-7272 or at franchise@papamurphys.com.

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure
Document alone to understand your contract. Read all of your contract carefully. Show your
contract and this Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising, such as “4 Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this Disclosure Document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You can also

© 2025 Papa Murphy’s International LLC October 2025



visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: March 28, 2025, as amended October 10, 2025.

© 2025 Papa Murphy’s International LLC October 2025



HOW TO USE THIS FRANCHISE DISCLOSURE DOCUMENT

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit B.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit C includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the only
Papa Murphy’s business in
my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the franchisor
and other franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Papa
Murphy’s franchisee?

Item 20 or Exhibit B lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in this
Disclosure Document to better understand this
franchise opportunity. See the table of contents.
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WHAT YOU NEED TO KNOW ABOUT FRANCHISING GENERALLY

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what you
sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the
Table of Contents for the location of the State Specific Addenda.
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SPECIAL RISK(S) TO CONSIDER ABOUT THIS FRANCHISE
Certain states require that the following risk(s) be highlighted:

1. Out of State Dispute Resolution. The franchise agreement requires you to resolve
disputes with the franchisor by mediation, arbitration and/or litigation only by
United States Arbitration and Mediation Service, Inc., in a mutually agreed upon
location. Out-of-state mediation, arbitration or litigation may force you to accept a
less favorable settlement for disputes. It may also cost you more to mediate with us
in a state other than your own.

2. Guarantor’s Liabilities. It is important to note that the guarantor’s liabilities can
exceed its tangible assets, which may entail additional risk of financial loss.
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NOTICE REQUIRED
BY
STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT

ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING

PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU.

Each of the following provisions is void and unenforceable if contained in any documents
relating to a franchise:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all
claims.

() A provision that permits a franchisor to terminate a franchise prior to the expiration
of its term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) the term of the franchise is less than
5 years and (i1) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration
of the franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

§)) A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
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exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then-current
reasonable qualifications or standards.

(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(ii1))  The unwillingness of the proposed transferee to agree in writing to comply
with all lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing
to the franchisor or to cure any default in the franchise agreement existing at the time of the
proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants
to a franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does
not constitute approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Department of Attorney
General, State of Michigan, 525 Ottawa Street, G. Mennen Williams Building, First Floor,
Lansing, Michigan 48913, telephone (517) 373-7117.

THE MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE
RESIDENTS OF MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.
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ITEM 1
THE FRANCHISOR, AND ANY PARENT, PREDECESSORS, AND AFFILIATES

99 <¢

To simplify the language in this Disclosure Document, “we,” “us” or “Papa Murphy’s”
means Papa Murphy’s International LLC, the franchisor. “You” or “your” means the person or
legal entity that buys the franchise. “Papa Murphy’s Stores” means all stores operating under the
Papa Murphy’s registered trademark. If you are a corporation, partnership, limited liability
company or other legal entity, “you” or “your” also includes the franchisee’s owners.

The Franchisor

Papa Murphy’s International LLC, a Delaware limited liability company, formerly known
as Papa Murphy’s International, Inc., a Delaware corporation, is the franchisor and was
incorporated in June 2004 and converted to a Delaware limited liability company in May 2010.
Our principal business address is 8000 NE Parkway Drive, Suite 100, Vancouver, Washington
98662. We do business under the name “Papa Murphy’s,” “Papa Murphy’s Take ‘N’ Bake,” and
“Papa Murphy’s Take ‘N’ Bake Pizza.” The name and address of our agent for service of process
in your state is in Exhibit A.

At the end of our last fiscal year, on December 2, 2024, there were 1,079 Papa Murphy’s
Stores operating. In the United States there were 1,001 Franchised Stores and 43 company
operated stores. See ITEM 20, Table 3 for additional information on these numbers. At the end
of our 2024 fiscal year there were 35 stores operating in Canada and the United Arab Emirates.
We do not conduct any business activity other than franchising Papa Murphy’s Stores and
operating Papa Murphy’s Stores.

Parent, Predecessors and Certain Affiliates

We are a wholly-owned subsidiary of Papa Murphy’s Company Stores, Inc., a Washington
corporation. Papa Murphy’s Company Stores, Inc. is a wholly-owned subsidiary of Papa
Murphy’s Holdings, Inc., a Delaware corporation (“Papa Murphy’s Holdings™).

On May 23, 2019, Papa Murphy’s Holdings merged with a wholly-owned subsidiary of
MTY Food Group Inc., a publicly-traded Canadian corporation (“MTY Food Group”) with a
principal business address of 8210, route Transcanadienne, Suite 200, Saint-Laurent, Québec, H4S
IMS5, Canada. MTY Franchising USA, Inc. (“MTY USA”) is now the parent company of Papa
Murphy’s Holdings and its principal business address is 9311 E. Via De Ventura, Scottsdale,
Arizona 85258. MTY USA’s parent corporation is MTY Franchising Inc. (“MTY Canada”), a
Canada corporation and a wholly-owned subsidiary of MTY Food Group, formerly known as
MTY Tiki Ming Enterprises Inc., and incorporated on February 13, 1979. MTY Canada’s
principal business address is 8210, route Transcanadienne, Suite 200, Saint-Laurent, Québec, H4S
1MS5, Canada.

MTY Food Group, or one or more of its subsidiaries, franchises over 50 different restaurant
concepts under the following trademarks in Canada and the United States: All6 Mon Coco, Baton
Rouge, Ben & Florentine, Big Smoke Burger, Café Depot, Cakes N Shakes by La Dip, Casa
Greque, Country Style, Cultures, Dagwoods, Extreme Pita, Giorgio, Jugo Juice, Kim Chi, Koryo,
Koya, Kuto Comptoir A Tartares, La Crémiére, La Diperie, Madisons, Manchu Wok,
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Mr. Souvlaki, Mr. Sub, Mucho Burrito, Muffin Plus, Pizza Delight, Poke by Sushi Shop, Scores,
South St. Burger, Spice Bros., Steak Frites, Sukiyaki, Sushi Go, Sushiman, Sushi Shop, Thai
Express, Thaizone, The Coop Wicked Chicken, The Works, Tiki Ming, Timothy’s World Coffee,
Tosto, Toujours Mikes, Turtle Jack’s, Tutti Frutti, Valentine, Van Houtte, Vanellis, Vie & Nam,
Villa Madina, Wasabi Grill & Noodle, Wetzel’s Pretzels and Yuzu Sushi. MTY Food Group also
subfranchises two other restaurant concepts, TCBY and Taco Time.

The company-owned Papa Murphy’s Stores are owned and operated by Papa Murphy’s
Company Stores, Inc., a Washington corporation.

In May of 2006, we formed a subsidiary, PMI Canada, ULC, an Alberta unlimited liability
corporation, which offered Papa Murphy’s franchises in Canada. We dissolved PMI Canada, ULC
on April 30, 2016. Currently, the right to offer Papa Murphy’s franchises in Canada has been
granted to MTY Canada and to a third party pursuant to an agreement with Papa Murphy’s
Worldwide LLC, a wholly-owned subsidiary of Papa Murphy’s International LLC. The right to
offer Papa Murphy’s franchises in the Middle East has been granted to a third party pursuant to a
Master Franchise Agreement with Papa Murphy’s Worldwide LLC, a wholly-owned subsidiary of
Papa Murphy’s International LLC.

Murphy’s Marketing Services, Inc., a Florida corporation, is an affiliate of Papa Murphy’s
and was incorporated on August 30, 2010, to provide marketing and gift card services to certain
Papa Murphy’s Stores.

MMI1 Regional LLC and MM2 Regional LLC, Florida limited liability companies, are
wholly-owned by Murphy’s Marketing Services, Inc. and were incorporated on November 28,
2016 to serve as regional cooperatives for Papa Murphy’s Stores.

Except as otherwise noted, the principal business address of these parents, affiliates and
subsidiaries is 8000 NE Parkway Drive, Suite 100, Vancouver, Washington 98662.

MTY Affiliates

Through common ownership by MTY Food Group, we have eight affiliates that also offer
franchises: (1) MTY USA, a Tennessee corporation having an address of 9311 E. Via De Ventura,
Scottsdale, Arizona 85258; (2) MTY Canada, a Canada corporation having an address at 8210,
route Transcanadienne, Suite 200, Saint-Laurent, Québec, H4S 1MS5, Canada; (3) Kahala
Franchising, LLC (“Kahala Franchising”), an Arizona limited liability company with its
principal address at 9311 E. Via De Ventura, Scottsdale, Arizona 85258; (4) Imvescor Restaurant
Group Inc. (“IRG”) a Canada corporation having an address at 8210, route Transcanadienne, Suite
200, Saint-Laurent, Québec, H4S 1MS5, Canada; (5) Famous Dave’s of America, Inc., a Minnesota
corporation having an address at 12701 Whitewater Drive, Suite 100, Minnetonka, Minnesota
55343-4164; (6) VI Brandco, LLC, a Delaware limited liability company having an address at
12701 Whitewater Drive, Suite 100, Minnetonka, Minnesota 55343-4164; (7) BQ Concepts LLC,
an Arizona limited liability company, 12701 Whitewater Drive, Suite 100, Minnetonka, Minnesota
55343-4164, and (8) Wetzel’s Pretzels, LLC (“Wetzel’s”), a California limited liability company
with a principal address at 35 Hugus Alley, Suite 300, Pasadena, California 91103. These affiliates
franchise over 55 different concepts.
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The following chart summarizes the franchise brands offered by Kahala Franchising, MTY
USA or its affiliates as of November 30, 2024 in the United States and internationally, including
the type of business, number of franchised units in operation as of November 30, 2024, and the
date MTY USA, Kahala Franchising or their current or former affiliates offered franchises in those

brands:

Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2024

Dates unit franchises began
being offered by Kahala
Franchising, MTY USA,

or its affiliates

Baja Fresh®

Restaurant offering a limited
menu featuring fresh, high-
quality Mexican-style food
products

69 franchised units (67 in the
United States and

2 international) and

6 company-owned units

From October 2016 until July
2017 under Triune, LLC and
since July 2017 under BF
Acquisition Holdings, LLC (a
subsidiary of MTY USA)

Barrio Queen®

Restaurants specializing in
authentic Southern Mexican
fine dining cuisine

8 company-owned units

From March 2023 under BQ
Concepts, LLC

Ben & Florentine®

Restaurant offering high-end
artisanal breakfast

0 franchised units

From December 2018 under
MTY USA

Blimpie®

Restaurants serving submarine
sandwiches and salads

100 franchised units (97 in the
United States and

3 international) and

4 company-owned units

From 2006 until 2010 by
Kahala Franchise Corp. and
since August 2010 under
Kahala Franchising

Built Custom Burgers®

Fast casual restaurants
featuring build-your-own
burgers, signature burgers, side
dishes, sandwiches, and salads

7 franchised units (3 in the
United States and 4
international)

From December 2017 under
Built Franchise Systems, LLC
and since March 2019 under
MTY USA

Champps® Kitchen + Sports themed restaurants that |2 franchised units and From September 1999 to
Bar provide high-quality food and |1 company-owned unit October 2008 under Champps
beverage Entertainment, Inc. and from
August 2023 under BQ
Concepts, LLC
Chicken Strips & Dips™ | Ghost kitchen concept serving |3 franchised units From March 2022 under

primarily chicken tenders

Kahala Franchising

Cold Stone Creamery®

Restaurants serving super-
premium freshly made ice
cream, frozen yogurt, cakes,
pies, smoothies, shakes, and
other frozen dessert products

1,427 franchised units (992 in
the United States and 435
international), 2 company-
owned units and 13 licensed
units (105 Cold Stone
Creamery franchises also sell
Rocky Mountain Chocolate
Factory® products, 1 Cold
Stone Creamery franchise also
sells Tim Hortons® products)

From May 2007 until March
2008 by Cold Stone Creamery,
Inc., from March 2008 until
March 2010 by Kahala
Franchise Corp., and since
August 2010 under Kahala
Franchising

Extreme Pita®

Restaurants serving wrap-style
hot and cold pita and wrap
sandwiches

1 franchised unit

From March 2001 to July 2014
The Extreme Pita Franchising
USA, Inc., and since July 2014
under MTY USA
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Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2024

Dates unit franchises began
being offered by Kahala
Franchising, MTY USA,

or its affiliates

Famous Dave’s®

Restaurants specializing in
authentic, down-home, genuine
smoked barbecue

85 franchised units (77 in the
United States and 8
international) and 32 company-
owned units

From March 1994 under
Famous Dave’s of America,
Inc.

Frullati Cafe & Bakery®

Restaurants serving
sandwiches, salads, smoothies
and baked goods

11 franchised units

From 1999 until 2004 by
Frullati Franchise Systems,
Inc., from 2004 until 2010 by
Kahala Franchise Corp., and
since August 2010 under
Kahala Franchising

Ginger Sushi Boutique®

Restaurants serving a variety
of sushi menu items and drinks

0 franchised units

From September 2015 under
MTY USA

Grabbagreen®

Restaurants serving healthy
food, juice, smoothies and
related products

4 franchised units

From April 2015 by
Grabbagreen Franchising, LLC
and since February 2018 under
MTY USA

Great Steak® Restaurants serving 34 franchised units (24 in the | From 2004 until 2010 by
Philadelphia cheesesteak United States and Kahala Franchise Corp. and
sandwiches, chicken 10 international) since August 2010 under
sandwiches and french fries Kahala Franchising

Johnnie's New York Restaurants serving New York |2 franchised units From 2006 until 2010 by

Pizzeria® style pizza, calzones, salads, Kahala Franchise Corp. and
and related Italian cuisine since August 2010 under
menu items Kahala Franchising

Kahala Coffee Traders®

Restaurants serving coffee and
espresso, tea, baked goods,
parfaits, sandwiches and
merchandise

5 franchised units and
1 licensed unit

From November 2011 under
Kahala Franchising

La Diperie®

Restaurants serving ice cream
products and various dips and

toppings

1 franchised unit

From April 2019 under MTY
USA

La Salsa® Restaurants offering a limited |5 franchised units Since 2016 under La Salsa
menu featuring fresh high Franchise, LLC (a subsidiary
quality Mexican-style food of MTY USA)
products

Manchu Wok® Restaurants offering fresh 15 franchised units From March 2015 under MTY

Chinese cuisine

USA

Maui Wowi®

Store fronts or portable units
serving fruit smoothies,
Hawaiian coffee and espresso

88 franchised units (80 in the
United States and 8
international)

From November 2015 under
Kahala Franchising

Mucho Burrito®

Restaurants offering burritos,
quesadillas, tacos, nachos, and
other assorted food and drinks

1 franchised unit

From January 2010 under
Mucho Burrito Franchising
USA, Inc. and from March
2019 under MTY USA
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Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2024

Dates unit franchises began
being offered by Kahala
Franchising, MTY USA,

or its affiliates

NrGize Lifestyle Café®

Cafés serving smoothies, fruit
drinks and nutritional
supplements

57 franchised units

From 2006 until 2010 by
Kahala Franchise Corp. and
since August 2010 under
Kahala Franchising

Pinkberry®

Restaurants serving frozen
yogurt, yogurt drinks,
smoothies and frozen desserts

59 franchised units and
30 licensed units

From July 2008 until April
2016 under Pinkberry
Ventures, Inc. and since June
2016 under Kahala Franchising

Planet Smoothie®

Restaurants serving smoothies,
juices and nutritional
supplements

162 franchised units (154 in
the United States and 8
international) and 2 Tasti D-
Lite locations'

From March 2012 to April
2016 under Tasti D-Lite LLC
and since June 2016 under
Kahala Franchising

Ranch One®

Restaurants specializing in
grilled and crispy breaded
chicken sandwiches

2 franchised units

From 2001 until 2004 by
Ranch *1 Group, Inc., from
2004 until 2010 by Kahala
Franchise Corp., and since
August 2010 under Kahala
Franchising

Sauce Pizza | Wine®

Restaurants serving wood-fired
pizzas, a variety of pasta
dishes, and salads

13 company-owned units

From March 2024 under BQ
Concepts LLC

Samurai Sam's Teriyaki
Grill®

Restaurants serving Japanese
rice bowls and noodle bowls

12 franchised units

From 2003 until 2004 by SP
Franchising, Inc., from 2004
until 2010 by Kahala Franchise
Corp., and since August 2010
under Kahala Franchising

Surf City Squeeze® Juice bars serving smoothies, |62 franchised units and From 1994 until 2004 by
fruit drinks and nutritional 1 company-owned unit Malibu Smoothie Franchise
supplements Corp. and Surf City Squeeze

Franchise Corp., from 2004
until March 2010 by Kahala
Franchise Corp., and since
August 2010 under Kahala
Franchising

sweetFrog® Restaurants offering frozen 216 franchised units (206 in From September 2018 under
yogurt using a self-serve the United States, including MTY USA
delivery format 9 licensed units, and

10 international)
TacoTime® Restaurants serving freshly- 222 franchised units (97 in the | From 2003 until 2004 by Taco

prepared Mexican food
including burritos, tacos,
quesadillas and nachos

United States and
125 international), 2 company-
owned units, and 78 licensed

Time International, Inc., from
2004 until March 2010 by
Kahala Franchise Corp., and

units since August 2010 under
Kahala Franchising
© 2025 Papa Murphy’s International LLC 5 October 2025




Brand Name

Type of Restaurant
Business

Number of Units as of
November 30, 2024

Dates unit franchises began
being offered by Kahala
Franchising, MTY USA,

or its affiliates

Thai Express®

Restaurants serving “Thai-
style” foods and drinks

7 franchised units (5 in the
United States and

2 international) and

2 company-owned units

From February 2015 under
MTY USA

The Counter®

Full service restaurants
featuring build-your-own
burgers, signature burgers, side
dishes, sandwiches, and salads

9 franchised units (8 in the
United States and

1 international) and

3 company-owned units

From December 2017 under
CB Franchise Systems, LLC
and from March 2019 under
MTY USA

Village Inn®

Restaurants specializing in
pancakes, omelets, skillets,
eggs, and other popular
breakfast items

88 franchised units and
26 company-owned units

From August 2020 under VI
BrandCo, LLC

Wetzel’s Pretzels®

Restaurant specializing in
hand-rolled fresh-baked soft
pretzels

406 franchised units (389 in
the United States and 17
international) and 36 company-

From April 1996 under
Wetzel’s Pretzels, LLC

owned units

I addition, Tasti D-Lite LLC is an affiliate of Kahala Franchising that previously franchised the Tasti D-Lite frozen
dessert brand. Kahala Franchising is now offering Tasti D-Lite products as a menu offering in Planet Smoothie
restaurants. As of November 30, 2024, there were 2 Tasti D-Lite franchises in the United States.

Blimpie International, Inc. (“BI”’) was a predecessor franchisor of the Blimpie brand. BI
entered into a trademark distribution agreement with Blimpie of California, Inc. dated July 18,
1984, as amended (“TDA”) under which Blimpie of California, Inc. operated as a subfranchisor
for the Blimpie brand in a portion of Southern California. The TDA was ultimately assigned from
BI to Kahala Franchising. Blimpie of California, Inc. is not an affiliate of Kahala Franchising. As
of November 30, 2043, there were no Blimpie franchises in operation in Blimpie of California,
Inc.’s territory. As of the date of this Disclosure Document, the TDA is no longer still in effect.
BI did not enter into any other trademark distribution agreements that are currently in effect. We
are not offering Blimpie franchises under this Disclosure Document.

On August 8, 2022, MTY USA and its wholly owned subsidiary Grill Merger Sub, Inc.
(“Merger Sub”) entered into an agreement with BBQ Holdings, Inc. (“BBQ”), a Minnesota
corporation, providing for the acquisition of BBQ by MTY USA, consisting of a tender offer for
all of the outstanding shares of BBQ common stock, followed by a subsequent merger of Merger
Sub with and into BBQ (“BBQ Merger”), with BBQ surviving the BBQ Merger as a wholly-
owned subsidiary of MTY USA. This transaction included the rights to franchise and/or operate
the Barrio Queen, Famous Dave's, Village Inn, Bakers Square, Granite City Food and Brewery,
Real Urban BBQ, Craft Republic Bar & Grill, Champps Kitchen + Bar, Fox & Hound, and Tahoe
Joe's Famous Steakhouse brands. BBQ, through its subsidiary, VI BrandCo, LLC, a Delaware
limited liability company, offers Village Inn restaurants. With the merger closing that took place
on September 27, 2022, MTY USA is the parent company of both VI BrandCo, LLC and Famous
Dave’s of America, Inc.
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On December 8, 2022, MTY USA and its wholly owned subsidiary Twisted Merger Sub,
Inc. (“WP Merger Sub”), a Delaware corporation, entered into an agreement with COP WP
Parent, Inc. (“COP”), a Delaware corporation, providing for the acquisition of COP by MTY USA,
consisting of a merger of WP Merger Sub with and into COP (“COP Merger”), with COP
surviving the COP Merger as a wholly-owned subsidiary of MTY USA. This transaction included
the rights to franchise and/or operate the Wetzel’s Pretzels brand, through COP’s subsidiary,
Wetzel’s Pretzels, LLC, a California limited liability company. With the merger closing that took
place on December 8, 2022, MTY USA is the parent company of Wetzel’s Pretzels, LLC.

On December 15, 2022, MTY USA, via its wholly owned subsidiary Sauce Restaurants,
LLC (“Sauce Restaurants”), an Arizona limited liability company, simultaneously signed and
closed an asset purchase agreement with Sauce, LLC, an Arizona limited liability company, Sauce
Holdings, LLC, a Delaware limited liability company, and several other of their affiliates
(collectively, “Sauce Sellers”), providing for the acquisition of the assets of Sauce Sellers by
Sauce Restaurants. This transaction included the rights to operate (and ultimately franchise should
Sauce Restaurants so desire) the Sauce Pizza and Wine brand. BBQ Holdings, Inc., a subsidiary
of MTY USA, is the direct parent company of Sauce Restaurants.

Except as described above, we have no other parents, predecessors or affiliates required to
be disclosed in this ITEM 1.

The Franchise Offered

We offer the right to operate one or more Papa Murphy’s Franchised Stores. A copy of the
Franchise Agreement is attached to this Disclosure Document as Exhibit D. In certain items of
this Disclosure Document we will refer to specific provisions of the Franchise Agreement. For
the sake of brevity, “FA” will refer to the Franchise Agreement. For selected areas, and for
qualified candidates, we may offer a Multiple Store Commitment (“Multiple Store
Commitment”), attached to this Disclosure Document as Exhibit G.

We may periodically make changes to the systems, menu, standards, and facility, signage,
equipment and fixture requirements. You may have to make additional investments in the
Franchised Store periodically during the term of the Franchise Agreement if those types of changes
are made or if your Franchised Store’s equipment or facilities wear out or become obsolete, or for
other reasons (for example, as may be needed to comply with a change in the system standards or
code changes). All Franchised Stores must be developed and operated to our specifications and
standards.

Uniformity of products sold in Franchised Stores is important, and you will have no
discretion in the products you sell. The Franchise Agreement is limited to a single, specific
location, and we have the right to operate, franchise or license to others who may compete with
you for the same guests.

The distinguishing characteristics of the Papa Murphy’s system include, for example,
distinctive exterior and interior design, decor, color and identification schemes; special menu
items; standards, specifications and procedures for operations, quality of products and services
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offered; training and assistance; and marketing, advertising and promotional programs, all of
which we may change, supplement, and further develop.

Papa Murphy’s exists to enrich the everyday with unconventional moments of happiness
not only because our take ‘n’ bake pizzas are made-to-order daily using only the freshest,
wholesome ingredients but by providing exceptional service.

Papa Murphy’s offers guests a convenient, unparalleled experience for creating the best at-
home meal experience. Along with fresh pizzas, Papa Murphy’s offers hand-crafted salads, sides,
and desserts to complete the meal.

The Papa Murphy’s Concept

The Papa Murphy’s experience is different from traditional pizza restaurants. Papa
Murphy’s guests:

» CREATE their fresh, personally customized pizza with high-quality ingredients;
* TAKE their fresh pizza home; and

* BAKE their pizza fresh in their ovens, at their convenience, for a home-cooked meal
served hot.

Papa Murphy’s was founded on the core values of “Great Quality, Great Value, and Great
Guest Service” and we strive to deliver on these values every day.

* Great Quality: We have continually focused on quality since our founding and we
believe guests can taste the difference. Unlike some of our competitors, we do not use
pre-shredded or pre-packaged cheese and our dough is made from scratch daily, never
frozen.

» Great Value: We offer a high-quality pizza at a value price point.

» Great Guest Service: We train our store crews to greet each guest, to promote the latest
new products and to assist each guest in choosing the combination of fresh made pizzas
and side items to complete their meal.

Papa Murphy’s guests are the general public, however, we actively target solving the
“dinnertime dilemma” by providing a scratch-made, customized, home-baked meal. The Papa
Murphy’s concept has broad appeal and is focused on freshness, quality and convenience. Papa
Murphy’s Stores:

» Make fresh dough in each store daily, starting with flour, water and yeast;
* Grate cheese daily from blocks of 100% whole-milk mozzarella cheese;

» Slice fresh, never frozen, vegetables by hand,

» Feature specialty, premium ingredients;

» Use only high-quality meats with no added fillers; and
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» Provide a convenient, easy, meal-time solution.

Papa Murphy’s Franchised Store models do not have pizza ovens, venting hoods or dining
areas, average 1,400 square feet in size and do not require delivery drivers or wait staff. The stores
are designed to highlight our high-quality ingredients, to reinforce the attributes of our brand and
to maximize the guest’s interaction with friendly team members.

The menu offers a variety of original, thin and stuffed crust pizzas as well as the ability to
create a customized pizza by choosing crust, sauce and topping combinations. Currently, our menu
offerings include the following:

» Signature pizzas: classic combinations plus some unique twists;

* Gourmet Delite pizzas: gourmet thin crust pizza with less fat and calories than our
Signature pizzas;

» Stuffed pizzas: two-layer pizzas with meats and vegetables stuffed in two layers of
dough;

* Cheesy stuffed crust: hand-braided crust stuffed with mozzarella cheese;
» Fresh Pan pizzas: signature recipes with a thicker, buttery crust;

« “C.Y.0.” or Create Your Own pizzas: guest selection of crust, sauce and any
combination of cheese, meat and vegetable toppings;

* Crustless pizzas: keto-friendly recipes; and

* Limited Time Offer promotions: new products are routinely introduced for a limited
time to drive trial and awareness.

General Market and Competition

We generally compete on the basis of product quality, variety, price, location, image,
convenience, and service with regional and local pizza restaurants as well as national chains such
as Domino’s Pizza®, Pizza Hut®, Papa John’s®, and Little Caesars Pizza®.

On a broader scale, we compete with other limited service restaurants, the overall food
service industry, grocery and convenience stores, and online meal kit delivery services. The food
service industry, particularly limited service restaurants, are competitive with respect to product
quality, price, location, service and convenience. Many of our competitors have been in existence
for longer periods of time and have developed stronger brand awareness in markets where we
compete. Competition in these markets is not only for guests, but also for employees, management
personnel, franchisees and real estate sites suitable for our stores. In addition, our competition
may include supermarkets that sell frozen take-home pizzas and pizzerias offering sit-down, take-
out and delivery food service. Other franchises and fast food outlets will also be sources of indirect
competition.

In markets where we do not have a high level of brand awareness or many existing stores,
we have offered investment, marketing, development and operational programs designed to
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promote brand awareness and enhance new store performance while incenting new store growth.
While the specifics of these programs vary, in general they include purchasing media at a level
consistent with a level afforded by a more developed market in conjunction with operational and
marketing efforts to drive local awareness. These programs vary by the cost of media and needs
of the market and may be altered or suspended at any time.

We create, produce and provide marketing and sales promotion materials. We attempt to
negotiate group discount rates for the benefit of our franchisees for wholesale supplies,
merchandise, and services.

The Franchise Relations Pact

In 2017, Papa Murphy’s and the franchisees adopted a Franchise Relations Pact to serve as
guiding principles for the relationship. The Franchise Relations Pact is grounded in open
communication and sharing of information to create an atmosphere of trust, respect and
cooperation and to build a one-brand mentality for the success of all of the stakeholders of the
Papa Murphy’s brand.

Industry Specific Regulations

We know of no legal regulations that relate specifically to our industry apart from those
that relate to all food-related businesses. Many state and local laws require food service permits
for those handling food. Your employees and you may need to pass a test to obtain such permits.
There may be laws governing food storage, preparation and service, and inspections relating to
these laws. You must comply with all local, state, and federal laws that apply to your operations
including among others health (such as nutrition, menu labeling and health care), sanitation, no
smoking, environmental (packaging, bottled water, etc.), Equal Employment Opportunity
Commission, Occupational Safety and Health Administration, discrimination, employment, data
security and privacy, tax, and sexual harassment laws. The Americans with Disabilities Act of
1990 requires readily accessible accommodations for disabled people and may affect your building
construction, site design, entrance ramps, doors, bathrooms, etc. You must also obtain real estate
permits, licenses, and operational licenses. Federal, state and local laws and regulations also
regulate businesses handling food and food products, in particular refrigerated and frozen food
items, and these laws and regulations will apply to your business. In additional, federal and state
laws regulate the acceptance of USDA Electronic Benefit Transfer (food stamps) payments. You
should carefully review these laws with your own attorney to be sure that you understand and
comply with all of these requirements.

Prior Business Experience

We have offered take and bake pizza franchises since 1995. Our predecessor, Papa Aldo’s
International, Inc., offered franchises beginning in 1982. Comurphyco Franchise Corporation, also
a predecessor-in-interest, offered franchises from 1986. These companies merged into Papa
Murphy’s International, Inc., now known as Papa Murphy’s International LLC, and we have been
franchising under this name since 1995. We, or our affiliates, operate company-owned stores of
the type being franchised. These stores are part of the Papa Murphy’s franchise system and are
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listed in ITEM 20. We have not offered franchises for any other business, and have not engaged
in any other business.

ITEM 2
BUSINESS EXPERIENCE

References to titles and positions for persons listed in this Item 2 may be assigned to Papa
Murphy’s, MTY Food Group, MTY Canada, MTY USA, Kahala Brands, Inc., the parent company
of Kahala Franchising, or any one or more affiliated companies.

Chief Executive Officer and Board of Managers: Eric Lefebvre

Eric Lefebvre joined the Papa Murphy’s Board of Managers in May 2019. In October
2019, Mr. Lefebvre was appointed Chief Executive Officer of Papa Murphy’s. Mr. Lefebvre
became Chief Executive Officer of MTY Food Group in November 2018. Prior to his promotion
to Chief Executive Officer, Mr. Lefebvre served as Chief Financial Officer of MTY Food Group
since June 2012.

Chief Financial Officer and Board of Managers: Renée St-Onge

Renée St-Onge joined the Papa Murphy’s Board of Managers in May 2019. In October
2019, Ms. St-Onge was appointed Chief Financial Officer of Papa Murphy’s. Ms. St-Onge
became Chief Financial Officer of MTY Food Group in November 2018. Prior to her promotion
to Chief Financial Officer, Ms. St-Onge served as Controller of MTY Food Group since May 2012.

Chief Operating Officer: Al Hank

Al Hank became Chief Operating Officer of Papa Murphy’s International LLC in October
2025. Mr. Hank was Co-Chief Operating Officer since December 2023. Mr. Hank began his
career with Famous Dave’s as an hourly team member in 2005. During 2020 and up to his election
as Chief Operating Officer of Famous Dave’s of America, Inc. (“FDA”) in Minnetonka, Minnesota
in 2021, he served as Senior Vice President of Operations. During 2018 to 2019, he held various
management roles with FDA including Senior Director Strategy and Development, Senior Director
of Operations and Franchise Business Consultant. From 2015 to 2017, Mr. Hank was an Area
Director with FDA. Prior to that starting in 2012, he served as a General Manager of FDA’s
Westbury, New York location.

Senior Vice President of Operations: Shauna Spencer

Shauna Spencer joined Papa Murphy’s International, Inc., a Washington corporation,
predecessor by merger to Papa Murphy’s International, Inc., a Delaware corporation, now known
as Papa Murphy’s International LLC, in September 1995 on the Operations team where she served
franchise owners through 2001. Since then, Ms. Spencer has held leadership positions in Field
Operations, Training, Advertising, and Field Marketing. Most recently she has led Support Center
Operations as Vice President, Operations Services until she assumed her current role as Senior
Vice President of Franchise Performance and Engagement in August 2021. In March 2023, her
title was changed to Senior Vice President of Operations.
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Vice President of Operations: Dan Rudolph

Dan Rudolph initially joined Papa Murphy’s International LLC in May 2013 as a Market
Coach and later as a Market Leader until August 2015. In February 2018 Mr. Rudolph rejoined
Papa Murphy’s as a Regional Business Leader. In October 2019, Mr. Rudolph was promoted to
Director of Operations Excellence. In September 2020, Mr. Rudolph was promoted to Senior
Director of Operations Excellence and in August 2021, Mr. Rudolph was promoted to Vice
President of Operations.

Senior Director of Franchise Sales: Shemar Pucel

Shemar Pucel joined Papa Murphy’s International LLC in November 2020 as Director of
Franchise Sales and was promoted to Senior Director of Franchise Sales in February 2022. From
October 2018 to August 2020, Ms. Pucel was with Kahala Brands and MTY Franchising USA,
Inc. as Director of Development for sweetFrog Premium Frozen Yogurt & Samurai Sam’s.

Vice President of Business Development — USA: Ramin (Rayv) Zandi

Ramin (Ray) Zandi is the Vice President of Business Development — USA of Kahala
Franchising, in Scottsdale, Arizona, a position he has held since February 2009.

Senior Vice President of Development: John Wuvycheck

John Wuycheck has been Senior Vice President of Development with Kahala Brands
located in Scottsdale, Arizona, since September 2014.

Vice President of Franchise Development: Jay Goldstein

Jay Goldstein has been Vice President of Franchise Development of Kahala Brands since
May 2009. Prior to that role, he served as Senior Director of Development for Kahala Franchising
and has worked with the Cold Stone Creamery brand since October 2005.

Vice President of Franchise Development: Peter Tsafoulias

Mr. Tsafoulias is the Vice President of Franchise Development of Kahala Brands, a
position he has held since March 2018.

Head of Development — Wetzel’s Pretzels: Jon Fischer

Jon Fischer has served as Head of Development — Wetzel’s Pretzels since March 2023. Prior
to that, Mr. Fischer served as the Wetzel’s Pretzels Chief Development Officer from October 2019.

Senior Director of Franchise Sales: Adam Lueras

Adam Lueras became the Director of Franchise Sales for Wetzel’s Pretzels effective March
2020 and was promoted to Senior Director of Franchise Sales in February 2023.
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Director of Franchise Sales — Non-Traditional: Ross Duggal

Ross Duggal became the Director of Franchise Sales — Non-Traditional for Wetzel’s
Pretzels effective July 2022. Mr. Duggal previously served as the Senior Director of Business
Development for OLM Foods located in Sioux Falls, South Dakota from June 2020 through July
2022. Prior to that, Mr. Duggal served as the Director of Business Development for Chester’s
International in Birmingham, Alabama from March 2015 through May 2020.

Director of Franchise Development: Doug Merenda

Doug Merenda joined the Kahala Brands sales team in October 2015 as a Director of
Franchise Development and was a franchise broker for Kahala Brands from April 2015 through
October 2015.

Senior Franchise Sales Manager: Diana Krankl

Diana Krankl became the Senior Franchise Sales Manager in March 2024. Prior to that
role, Ms. Krankl was Franchise Sales Manager for Wetzel’s Pretzels effective September 2021.
Ms. Krankl previously owned and operated D’s Superblends, a food truck business in Los Angeles,
California from July 2016 through March 2020.

Franchise Development Manager: Traci Zandi

Traci Zandi has assisted our development team in awarding franchise units since October
2016. She also served as Office Manager and Executive Assistant for Extreme Pita from April
2011 until October 2016.

Franchise Development Manager: Marilyn Bower

Ms. Bower joined Kahala Brands as a Franchise Development Manager in February 2025.
Previously, she held similar roles at Gold Spectrum and SunMed from 2022 through 2024. Prior
to that, Ms. Bower was a Customer Service Representative with Farmers Insurance Agency from
2020 through 2022.
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ITEM 3
LITIGATION

Papa Murphy’s International LLC Litigation

DTD Pizza, LLC, et al. v. Papa Murphy’s International LLC, ef al. (Washington Superior Court
(Clark County), Case No. 14-2-00904-0) and Mitch and Kristen Brink, Brink Holdings, Inc., ef al.
v. Papa Murphy’s International LLC, et al. (Washington Superior Court (Clark County), Case No.

14-2-01743-3)

These two related actions were commenced in April 2014 and June 2014, respectively, by
separate groups of current and former franchisees against us, certain members of our board of
managers and executive team, and others in Washington Superior Court (Clark County), alleging
misrepresentations involving financial performance representations in ITEM 19 of our franchise
disclosure document the franchisees’ local marketing obligations, among other things, and brought
claims for violation of the Washington Franchise Investment Protection Act (“WFIPA”), fraud,
negligent misrepresentation and breach of contract. These two actions were consolidated in
September 2014 under Case Number 14-2-00904-0.

Each of the plaintiff groups have entered into settlements with Papa Murphy’s in which
they dismissed all of their claims against defendants with prejudice and the action was dismissed
in June 2020. The settlements are as follows: (1) one plaintiff group dismissed its claims against
Papa Murphy’s for no consideration; (2) two plaintiff groups agreed to pay amounts ranging from
$5,000 to $8,000 to Papa Murphy’s and remained in the system; (3) Papa Murphy’s agreed to pay
one plaintiff group’s advertising costs for one year, agreed to allow the franchisee to develop an
additional franchise, and agreed to return the franchisee’s initial development fee of $10,000;
(4) another plaintiff group agreed to remain in the system in exchange for Papa Murphy’s paying
3.8% of the franchisees’ sales towards local advertising for a period of two years and extending
the franchise agreement’s term for an additional ten years; (5) Papa Murphy’s settled with fifteen
different plaintiff groups and paid amounts ranging from $10,000 per group to $4 million per
group; (6) Papa Murphy’s agreed to purchase one plaintiff group’s nine Papa Murphy’s stores at
an agreed upon value of the stores’ assets plus $500,000; and (7) Papa Murphy’s agreed to
purchase seven plaintiff groups’ Papa Murphy’s stores at an agreed upon value of the stores’ assets.

Rob & Bud’s Pizza, LLC v. Papa Murphy’s International, Inc., ef al. (United States District Court
for the Western District of Washington, Case No. 5:15-cv-05090-TLB)

In spring 2015, Papa Murphy’s sent a notice of default to plaintiff for alleged defaults under
the plaintiff’s franchise agreements. In response, on April 17,2015, the plaintiff brought an action
seeking a declaratory judgment and injunction preventing Papa Murphy’s from terminating the
franchises. The plaintiff subsequently added claims in the case alleging that Papa Murphy’s
tortiously interfered with the plaintiff’s employees and negligence in how Papa Murphy’s handled
the plaintiff’s customer database, and sought compensatory damages, punitive damages and costs
in an unspecified amount. The plaintiff was also a plaintiff in the LMP case described above. The
case has been dismissed with prejudice as part of a settlement with plaintiff in this case and the
LMP case under which Papa Murphy’s purchased plaintiff’s nine Papa Murphy’s stores at an
agreed upon value of the stores’ assets plus $500,000.
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LITIGATION INVOLVING MTY USA, AFFILIATES AND THEIR PREDECESSORS

Purav Enterprises, LLC, Balwant Bahia, and Paramjit Samra v. The Extreme Pita Franchising
USA., Inc., EP Development, Inc., and Feisal Ramjee (Superior Court of the State of Washington
for King County, Case No. 15-2-15120-7)

On June 22, 2015, Purav Enterprises, LLC, Balwant Bahia, and Paramjit Samra
(collectively “Plaintiffs”), filed a complaint against The Extreme Pita Franchising USA, Inc., EP
Development, Inc. and Feisal Ramjee (collectively “Defendants”). Plaintiffs alleged (1) violations
under the Franchise Investment Protection Act in the State of Washington (“FIPA”);
(i1) misrepresentation by the Area Developer of the financial performance of the franchise,
omissions of mandatory and material information and inherently misleading information that were
material factors in the Plaintiff’s purchase of the franchise; and (iii) the Area Developer was not a
registered broker in the State of Washington. Plaintiffs sought: (i) rescission of the franchise
agreement, the corresponding personal guarantee and related agreements; (ii) treble damages
under FIPA; and (iii) costs and attorney’s fees. The parties entered into a settlement agreement on
March 11, 2016, in which Defendants paid Plaintiffs the sum of $20,000. The matter was
dismissed on March 16, 2016.

PUBLIC AGENCY ACTIONS AGAINST
MTY USA., AFFILIATES AND THEIR PREDECESSORS

State of Maryland Determination (Case No. 2012-0073)

In February 2012, the State of Maryland alleged that during the period January 1, 2009 to
November 26, 2009 Triune, LLC (“Triune”) (i) did not retain signed acknowledgements of receipt
reflecting the dates that its Franchise Disclosure Document was delivered to certain Maryland
residents and non-residents; (ii) sold franchises to certain Maryland residents and non-residents
without providing them with a copy of a 2009 Franchise Disclosure Document; (iii) sold franchises
to certain Maryland residents and non-residents without providing them with a copy of a 2009
Franchise Disclosure Document that contained its 2008 financial statements with a going concern
note from its auditors resulting from the unfavorable financial condition of its parent company;
and (iv) sold franchises to certain Maryland residents and non-residents without including, or
abiding with, a deferral condition in their franchise agreements that was imposed upon it by the
State of Maryland, all as required by the Maryland Franchise Registration and Disclosure Law (the
“Maryland Law”) and in violation of the Maryland Law. Without admitting or denying the
allegations, in September 2012, Triune voluntarily entered into a Consent Order with the Office of
the Attorney General of Maryland and agreed to: (i) not violate the Maryland Law in the future,
(i) pay the Office of the Attorney General the sum of $50,000 as a civil penalty, (iii) retain copies
of all acknowledgments of receipt confirming dates that prospective Maryland franchisees
received any Maryland Franchise Disclosure Documents, (iv) comply with the disclosure and
antifraud provisions of the Maryland Franchise Law and the record keeping and escrow
requirements of the Code of Maryland Regulations; and (v) send a copy of the Consent Order to
certain Maryland franchisees.
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State of Virginia Determination; Case No. SEC-2012-00027

In February 2012, the Division of Securities and Retail Franchising of the State
Corporation Commission (the "Commission") alleged that during 2009 Triune, LLC (“Triune”)
(1) offered or sold franchises in Virginia in 2009 that were not registered under the Virginia Retail
Franchising Act (the “Virginia Act”); (ii) offered or sold franchises in Virginia without disclosing
that it was not registered to do so; (iii) failed to provide material information regarding the parent
company’s unfavorable financial condition and the potential impact that it could have on Triune
as stated in a going concern note in its 2008 financial statements from its auditors; and (iv) failed
to provide a prospective franchisee with a copy of its Franchise Disclosure Document as required
by rule or order of the Commission at least 14 calendar days before the prospective franchisee
signed a binding agreement or made any payment to it in connection with the sale or offer to sell
a franchise in Virginia. Without admitting or denying the allegations, on November 26, 2012,
Triune voluntarily entered into a Settlement Order with the Commission and agreed to (i) not
violate the Virginia Act in the future; (i) pay Virginia the sum of $25,000 as a penalty and the sum
of $5,000 to defray the Commission’s costs of investigation; (iii) offer certain Virginia franchisees
a refund of their initial franchise fees; and (iv) send a copy of the Settlement Order to certain
Virginia franchisees.

New York Department of Law

In May 1992, Blimpie Associates, Ltd. and Joseph Dornbush (formerly the President of
Blimpie) (collectively “Respondents™), responded to a claim by the New York Department of Law
that it had sold franchises during a period of time when Blimpie’s prospectus had not been updated
by amendment. Without the admission of any wrongdoing, Respondents consented to the entry of
an order in which Respondents agreed to (i) entry of a judgment enjoining them from further
violations of the New York Franchise Sales Act, and (ii) pay the sum of $18,000 to the State of
New York as an additional allowance. Respondents paid the $18,000 in May 1992 and executed the
consent judgment on August 25, 1992.

In the Matter of Maui Wowi Franchising, Inc., Before the Securities Commissioner of Maryland
(Case No. 2005-0651)

On November 11, 2005, Maui Wowi Franchising, Inc. (“MWF”), the predecessor franchisor
of the Maui Wowi brand entered into a Consent Order with the Securities Commissioner of
Maryland (“Commissioner”) resulting from MWF inadvertently entering into four franchise
agreements with Maryland residents (“Maryland Franchisees™) after its registration in Maryland
expired on June 9, 2004. The Consent Order required MWF to (i) cease and desist from the offer
and sale of unregistered franchises in Maryland; (ii) diligently pursue the completion of its then
pending application to register its Offering Circular in Maryland; (ii1) develop and implement new
franchise law compliance procedures to ensure future compliance with the registration and
disclosure provisions of Maryland Franchise Law; and (iv) enroll an officer and a franchise
compliance person in a franchise law compliance training program. Upon notification by the
Commissioner, MWF sent to the Maryland Franchisees the registered Offering Circular, a copy of
the Consent Order, and a letter notifying the Maryland Franchisees that they could rescind their
franchise agreements. At this time, MWF is in full compliance with the Consent Order.
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In the Matter of Maui Wowi Franchising, Inc., Before the Securities Commissioner of Maryland
(Case No. 2007-0194).

On September 12, 2007, Maui Wowi Franchising, Inc. (“MWEF”) the predecessor franchisor
of the Maui Wowi brand, entered into a Consent Order with the Maryland Commissioner resulting
from MWF inadvertently entering into two franchise agreements with two Maryland residents
(“Second Maryland Franchisees”) without delivering to them the appropriate Offering Circular.
MWF was registered in the State of Maryland at the time of the offer and sale with an Offering
Circular containing certain specific information required only by Maryland law. At the same time,
MWF used a second form of Offering Circular in other states that did not contain all of the
information required by Maryland law. Prior to the execution of the franchise agreements with
the Second Maryland Franchisees, MWF accidentally delivered to them the Offering Circular that
did not contain the Maryland-specific information. MWF subsequently reported these mistakes to
the Commissioner. The Consent Order required MWF to (i) cease and desist from the offer and
sale of franchises in Maryland in violation of the Maryland Franchise Law; (ii) diligently pursue
the completion of its then pending application to register its Offering Circular in Maryland,
(ii1) implement additional compliance measures to ensure future compliance with the Maryland
Franchise Law; (iv) employ an approved franchise law compliance training program or trainer to
monitor MWF’s franchise activities in Maryland for two years; and (v) reimburse the Maryland
Attorney General for its investigation and resolution costs in the total amount of $2,500.
Additionally, MWF was required to provide to the Second Maryland Franchisees the registered
Offering Circular, a copy of the Consent Order, and a letter notifying the Second Maryland
Franchisees that they have a right to rescind their franchise agreements. The Commissioner and
MWEF subsequently entered into an Amended Consent Order in which MWF elected to withdraw
from the State of Maryland instead of employing a compliance monitor, with the agreement to
employ a monitor if MWF was to re-register in the State of Maryland. MWF fully complied with
the Amended Consent Order, and subsequently employed a compliance monitor and was granted
registration in the State of Maryland.

In the Matter of SweetFrog Enterprises, LLC, fka Imagination Enterprises, Inc., dba Sweet Frog,
Before the Securities Commissioner of Maryland (Case No. 2012-0055).

As aresult of an inquiry into the franchise related activities of SweetFrog Enterprises, LLC,
(“SFE”) the Maryland Securities Commissioner (“Commissioner”) concluded that grounds existed
to allege that SFE violated the registration and disclosure provisions of the Maryland Franchise
Law in relation to the offer and sale of certain license agreements. SFE acknowledged that those
license agreements constituted franchises as defined under the Maryland Franchise Law. SFE
represented that it entered into license agreements with eight Maryland licensees during the time
it was not registered to offer and sell franchises in Maryland. On August 29, 2012, the
Commissioner and SFE agreed to enter into a consent order whereby SFE, without admitting or
denying any violations of the law, agreed to: (i) immediately and permanently cease from the offer
and sale of franchises in violation of the Maryland Franchise Law; (ii) file and diligently pursue
an application for an initial franchise registration in Maryland relating to the license agreements it
offered and sold to Maryland licensees; and (iii) offer to rescind the license agreements of all
Maryland licensees to whom it sold unregistered franchises. We are not aware of any licensees
that accepted the rescission and have made a good faith effort to obtain that information.
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Other than these actions, no litigation is required to be disclosed in this Disclosure
Document.

ITEM 4
BANKRUPTCY

JND Tropics LLC

Vice President of Operations, Dan Rudolph, is a member of JND Tropics LLC, an Arizona
limited liability company and a multi-unit operator of Tropical Smoothie Cafes in Arizona. On
June 12, 2025, JND Tropics LLC filed a voluntary petition for bankruptcy under Subchapter V of
Chapter 11 of the U.S. Bankruptcy Code in the U.S. Bankruptcy Court for the District of Arizona
under Case No. 2:25-bk-05356.

No other bankruptcy is required to be disclosed in this Disclosure Document.

ITEM 5
INITIAL FEES PAID TO THE FRANCHISOR

Franchise Agreement

You must pay us an Initial Franchise Fee of $25,000 when you sign the Franchise
Agreement for the purchase of your first Franchised Store. You will pay a reduced subsequent
franchise fee of $15,000 for the purchase of additional Franchised Stores (“Subsequent Franchise
Fee”). Except where otherwise noted, the Initial and Subsequent Franchise Fees are not
refundable. In the past, we have waived franchise fees in limited circumstances. We reserve the
right to increase or decrease the Initial or Subsequent Franchise Fees at any time. The Initial
Franchise Fee and the Transfer Fee are otherwise nonrefundable and are deemed fully earned.

In our latest fiscal year ended December 2, 2024, our actual range of Franchise Fees
payable was $0 to $25,000.

Multiple Store Commitment

For qualified candidates, we may grant a franchisee the right to develop multiple stores
pursuant to a Multiple Store Commitment Letter and Amendment to Franchise Agreements. The
nonrefundable multiple store fee (“Multiple Store Fee) for a Multiple Store Commitment is one
Initial Franchise Fee of $25,000 for the first store and a Subsequent Franchise Fee of $15,000 for
each additional store and is due upon signing. If you sign a Multiple Store Commitment Letter
and Amendment to Franchise Agreement, you will also sign a Franchise Agreement for each
Franchised Store under the Multiple Store Commitment.

The Multiple Store Fee is deemed fully earned upon receipt and not refundable in whole
or in part under any circumstances, even if you fail or are unable to open any of the Franchised
Stores provided for under the Multiple Store Commitment Letter and Amendment to Franchise
Agreements.
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Extension Fee

If you cannot develop and open the Franchised Store within one year after signing the
Franchise Agreement, you may request in writing that we approve an extension of up to six months
within which you must open the Franchised Store. You must pay us a non-refundable extension
fee of Two Thousand Five Hundred Dollars ($2,500) when you request the extension regarding
the Franchised Business.

Development Billing Agreement

Separately, we may require you to enter into a “Development Billing Agreement” in
substantially the form set forth in Exhibit L attached to this Disclosure Document. Under the
Development Billing Agreement, we will pay on your behalf various third party vendors for the
development of the Franchised Store. You will place funds in a specified bank account and
authorize us to access such account electronically to pay third party vendors for various costs
related to the build-out and new store marketing/grand opening spend of the Franchised Store. We
will not be liable for any vendor-related costs associated with Franchised Store development and
you must indemnify us from all damages, claims and expenses in providing this service to you.
The amount you may be required to reimburse us for payments we make under the Development
Billing Agreement will range from $144,764 to $283,450. Such amounts you pay to us are non-
refundable.

Military Discount

We currently are offering an incentive program to active military personnel and veterans
who were honorably discharged from the United States Armed Forces who meet our other
qualifications. If you qualify for the military program, you will pay a reduced Franchise Fee. We
reserve the right to modify or cancel this program at any time.

Heroes Program

We currently are offering an incentive program to law enforcement officers, medical
doctors, nurses, emergency medical technicians and fire fighters who meet our other qualifications.
If you qualify for the Heroes Program, you will pay a reduced Franchise Fee. We reserve the right
to modify or cancel this program at any time.

Store Manager to Ownership Transfer Program

We currently are offering a program for Papa Murphy’s store managers with a minimum
of 24 months of experience as a Papa Murphy’s store manager. If you qualify for this program,
we may waive the Transfer Fee and provide other additional incentives.
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ITEM 6
OTHER FEES

OTHER FEES

Type of Fee!

Amount

Due Date

Remarks

Royalty Fee* %

5% of your weekly Net Sales®

Each week for the
prior week

We require an Automated
Clearinghouse (“ACH”)
authorization that allows us to
automatically deduct the fee from
your Franchised Store bank account
each week based upon your reports of
Net Sales. (See Exhibit I.)

Brand Marketing Fee*

2% of your weekly Net Sales?

Each week for the
prior week

We require an ACH authorization that
allows us to automatically deduct the
fee from your Franchised Store bank
account each week based upon your
reports of Net Sales. (See Exhibit I.)

Local Marketing and
Promotion and
Regional Cooperative
Advertising®

Minimum of the greater of 5% of
your Net Sales® or $2,000 during

each month

You must spend
this amount each
month

See Note 5. Company-owned stores
have the same voting rights as
Franchised Stores in these
cooperatives.

Online Ordering Fee

$0.35 per online transaction

Each week for the
prior week

We require an ACH authorization that
allows us to automatically deduct the
Online Ordering Fee from your
Franchised Store bank account each
week based upon the number of
online ordering transactions
completed. We may increase this fee
not to exceed 5% in any 12-month
period, upon reasonable notice. (See
Exhibit 1.)

Marketing Kits®

$45 to $500

As incurred

We require an ACH authorization that
allows us to automatically deduct the
fee from your Franchised Store bank
account. (See ExhibitI.)

Customer Relations
Management’

$10 per month

Monthly

We require an ACH authorization that
allows us to automatically deduct the
fee from your Franchised Store bank
account. (See Exhibit I.)

Loyalty Program®

$53 per month

Monthly

We require an ACH authorization that
allows us to automatically deduct the
fee from your Franchised Store bank
account. (See Exhibit I.)

Gift Card Redemption
Fee’

6.06% to 13.63% of the total

amount of the gift card
redemption

Monthly

Fee is charged by us and collected by
a third party on our behalf.

Food Service Incident
Management'®

$3 per month

Monthly

We require an ACH authorization that
allows us to automatically deduct the
fee from your Franchised Store bank
account. (See Exhibit I.)
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OTHER FEES

Type of Fee! Amount Due Date Remarks
Audit!"! The costs of conducting an audit, As incurred Payable only if audit shows an
plus related expenses understatement of Net Sales reported.

You must bear the cost of providing
copies of books, records and
documents to us or our
representatives.

Insurance Your insurance must include at a As incurred Payable to us only if you fail to

minimum comprehensive general
liability coverage, including
products liability coverage, in
amount of at least $2,000,000 per
occurrence and business
automobile liability insurance in
an amount of at least $1,000,000
per occurrence. You must name
us as an additional insured.

purchase the required insurance and
we purchase it for you.

Transfer Fee

If it is the transferee’s first
Franchised Store, the Transfer
Fee will be $25,000 less $2,500
times the number of full years
remaining on the initial term of
the Franchise Agreement; or if
the transfer occurs during a
successive term, $25,000 less
$2,500 times the number of full
years remaining on the
Successive Franchise Agreement,
but in no event less than $12,500.

If the transferee is an existing
franchisee, the Transfer Fee will
be $15,000 less $1,500 times the
number of full years remaining on
the initial term of the Franchise
Agreement; or if the transfer
occurs during a successive term,
$15,000, less $1,500 times the
number of full years remaining on
the renewal term of the Franchise
Agreement, but in no event less
than $7,500.

Upon execution
of the Franchise
Agreement

Transfer is contingent upon
satisfaction of other requirements.
(See ITEM 17 below.)

Indemnification

Varies

Within a
reasonable time
after request

You must reimburse us for all of our
costs and expenses if we are held
liable for claims arising from your
acts or omissions to act.
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OTHER FEES

Type of Fee!

Amount

Due Date

Remarks

Additional Assistance
or Training

$100 to $300 per day

As incurred

See Section 2.4 of Franchise
Agreement. Except for Operations
In-Store Training, Foundations Class
and Enterprise Solution Training,
there is no fee to attend a training
class. You must pay all of your
travel, accommodations, meal and
other expenses.

Franchise Conventions

$1,000 to $3,500

As scheduled

You must pay all of your travel,
accommodations, meal and other
expenses. We may charge you a fee
to attend.

Convention Materials

Up to $500

As required

Payable to us only if you fail to attend
a Franchise Convention.

Successive Franchise One-half of the then-current 60 days prior to A condition of continued operations.
Fee Franchise Fee expiration of

Franchise

Agreement

Relocation Fee

$5,000

Prior to relocation

Payable to us if you relocate your
Franchised Store.

Non-Participation Fee

$100 per day if you fail or refuse
to participate in any required
national, local, regional, seasonal,
promotional or other program,
initiative and campaign or in any
new or modified product or
service test or offering.

Upon failing or
refusing to
participate

Payable to us.

Document
Administration Fee

$500

As incurred

Payable to us. Applicable if an
amendment to your franchise
documents must be prepared,
including an assignment

Interest Interest of 1.5% per month unless | Due while You will not be compelled to pay
otherwise limited by law (18% amounts owed interest at a rate greater than the
per annum) (‘“Default Rate”) remain unpaid maximum allowed by applicable law.
Bookkeeping/ $0 to $630 Monthly Payable to a third party vendor.
Payroll Service!'!
Non-sufficient Funds $35, plus reimbursement of fees As incurred Payable to us only if you have
Fees we incur insufficient funds available in your
bank account from which we
automatically deduct fees.
POS Change of $500 As incurred Payable to us if you purchase a Store
Ownership Fee!? from an existing franchise owner.
Software License $300 As incurred Payable to a third party vendor or us
Transfer Fee'? if you purchase a Store from an
existing franchise owner.
Online Ordering'? $100 As incurred Payable to a third party vendor or us

Transfer Fee

if you purchase a Store from an
existing franchise owner.

© 2025 Papa Murphy’s International LLC

22

October 2025




OTHER FEES

Type of Fee! Amount Due Date Remarks
Store Solutions Team $51.25 Monthly Payable to us. See Note 14. Subject
Support!* to an annual increase.
Core Software Support | $114 per month Monthly Payable either to a third party vendor
and Maintenance'> 1> or to us. See Note 13. Subject to an
16 annual increase.
Late Payment Fee $75 As incurred Payable to us.
Managed Firewall $30 to $90 per month Monthly Payable either to a third party vendor
Service!” or to us.
Business Class High $50 to $200 per month Monthly Payable to a third party vendor.
Speed Internet Access
Secure Payment $11 per month Quarterly Payable either to a third party vendor
Gateway'? or to us.
Upgrade, Refurbish $4,000 to $50,000 Within a If we require any changes in or
and Replace reasonable time additions to premises, fixtures,

after request

furnishings or equipment, you must
do so at your sole expense, within the
time that we reasonably require.

Expenses in
Evaluating a Supplier
Proposed by You

Our reasonable expenses

Within a
reasonable time
after request

If you ask us to approve a supplier,
you must pay us our reasonable
expenses incurred in evaluating your
proposed supplier.

Step-In Costs

Personnel and administrative
costs, plus 15%

Within a
reasonable time
after request

If we step in to operate your
Franchised Store, you must pay our
personnel and administrative costs
plus 15% to cover our direct and
indirect expenses.

Early Termination The average monthly Royalty Fee | 30 days prior to You must provide us with six months
Damages"’ and Brand Marketing Fee paid for | the early closing prior written notice of the termination
any consecutive 12-month period of the Franchised of your Franchise Agreement. See
within the preceding 48-month Store Note 19.
period, multiplied by the number
of months remaining in the term
of the Franchise Agreement, and
the product is divided by 2
Extension Fee $2,500 As incurred Payable to us only if you request and

we approve an extension of up to six
months within which to open the
Franchised Store.

Explanatory Notes:

(1) Except where otherwise noted, all fees are payable to us, are non-refundable, and are
uniformly imposed. We may, however, in our discretion, reduce or waive a one-time fee
(i.e., Transfer Fee, Successive Franchise Fee, etc.) or may waive or reduce an ongoing fee
(i.e., Royalty Fee or Brand Marketing Fees) for a defined period of time.
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4
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You will pay us a 5% royalty fee (“Royalty Fee”). We have elected, at our option, to
periodically provide to select franchisees that met certain other conditions a reduced
Royalty Fee. Certain Franchised Stores are paying less than a 5% Royalty Fee under
various assistance programs. You will grant us access to the Store’s point of sale system
to determine Net Sales, and provide any other reports, in the time, manner and form that
we designate. All Royalty Fee and Brand Marketing Fee payments are based upon Net
Sales and must be paid in the time, manner and form that we designate.

“Net Sales” is defined in the Franchise Agreement, and includes all amounts earned or
received by you in connection with operating the Franchised Store or similar or related
activities. Net Sales will not include any sales tax collected and paid to the government,
or any guest refunds paid.

The Brand Marketing Fee is currently 2.0% of your Net Sales (“Brand Marketing Fee”).
Brand Marketing Fee payments are in addition to and exclusive of any sums that you may
decide, or be required, to spend on local marketing and promotion.

These expenditures will be made directly by you, subject to approval and direction by us
or our designated advertising agency. Each quarter, you must furnish to us an accounting
of your expenditures on local marketing and promotion. If you fail to spend the required
amount on local marketing and promotion, you will deposit the difference between the
amount of the required amount and the amount you actually spent with us. We will deposit
this amount into the Brand Marketing Fund or direct it to a multi-area marketing program,
as we determine. We may designate local or regional advertising coverage areas to develop
cooperative local or regional advertising or promotional programs. You must participate
in and contribute your share to cooperative advertising and promotional programs in your
advertising coverage area.

Your contribution to cooperative advertising or promotional programs will be credited
toward the minimum local marketing expenditure required above. The cooperative will
establish to whom and when to make contribution payments. You may be required to
contribute a minimum of 5% of Net Sales to any cooperative to which you are assigned or
such higher amount as is approved by the cooperative. For the avoidance of doubt, no
increase or decrease to the cooperative contribution will be made without our prior written
consent and approval. See ITEM 11. Currently, cooperatives contribute up to 7.5% of Net
Sales as determined by the local cooperative as approved by us.

We may, at our discretion, require that all or a portion of your local marketing expenditure
or your contribution to the cooperative advertising or promotion programs be paid into the
Brand Marketing Fund. In the event that we require you to pay all or a portion of your
local marketing expenditure or your contribution to the cooperative advertising or
promotion programs into the Brand Marketing Fund, such amounts will be credited toward
the minimum local marketing expenditure.

If we own and operate any Papa Murphy’s Store in the cooperative, our store will contribute
to the cooperative fund on the same basis as do our franchisees. Company-owned stores
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(6)

(7

®)

9

(10)

(1)

(12)

have no special voting power on any fees imposed by the local advertising cooperatives;
we have only the voting power as is granted to any other franchisee in the cooperative.

We require you to reimburse us for the cost of such kits. These marketing kits contain
various items such as training guides, plan-o-grams and point of purchase materials.

We currently pay a portion of the monthly cost of the Customer Relations Management
program from the Brand Marketing Fund. We require you to reimburse us for the balance
of the monthly cost, however, in the future we may require you to reimburse us or a vendor
for the full amount.

We require you to participate in a systemwide loyalty program and to reimburse us for
these fees, plus applicable taxes. This amount is subject to change upon reasonable notice.

This fee is determined based on the type of gift card redemption (third party network
partner, third party fundraising, business to business, or business to customer). This fee
may be increased upon 30 days’ prior written notice to cover the potential of future
increased costs affecting the gift card program, such as increased production and shipping
costs, processing costs and third party vendor commissions.

We require you to reimburse us for the use of a food service incident management tool to
process, report and track food service incidents.

You must submit to us your weekly sales reports, income statements for each accounting
period, including a year-to-date summary, and annual financial statements (income
statement, balance sheet and statement of cash flows) and tax returns or other reports in the
form, manner and time that we determine. We require you to retain a bookkeeping and
payroll service that meets our criteria for the first year of operation of your Franchised
Store.

We or our representatives may audit your books, business records, sales reports, financial
statements, and tax returns at any time. You must bear the cost of providing copies of your
books, records, and documents to us or our representatives. Except for the cost of providing
copies, the audits will be conducted at our expense, unless it is determined that you have
understated your sales for any reported period or periods. If you underreport Net Sales,
you must pay us for unpaid Royalty Fee and Brand Marketing Fee payments and you must
pay any local cooperative of which you are a member for unpaid contribution payments,
including accrued interest at the rate of 18% per annum and you must also reimburse us for
audit costs, including the charges of any independent accountant, as well as the travel
expenses, room, board, and compensation of our employees or our representatives incurred
in connection with the audit. You also must pay any unpaid amounts owed due to the
underreported Net Sales. You may also be subject to default pursuant to Section 7.2(d)(viii)
of the Franchise Agreement.

If you purchase an existing Papa Murphy’s store, we, NCR or an approved third party will
perform the steps necessary to transfer ownership of the NCR point-of-sale system to you
(“Change of Ownership Service”) from the Store’s existing franchise owner. Currently
we are the only approved vendor. The cost for us to perform the Change of Ownership
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(13)

(14)

(15)

(16)

(17)

Service is $500 and includes the update of Store level software configuration, including
NCR Back Office (NBO/MenuLink), Configuration Center (CFC), Aloha Take Out
(ATO), Pulse Real Time (PRT) and POS payment processing. You must pay us this fee
which will be withdrawn by us via ACH authorization that allows us to deduct the fee from
your Franchised Store bank account. (See Exhibit I.)

If you purchase an existing Papa Murphy’s store, you must pay NCR a Software License
Transfer Fee in the amount of $300 and an online ordering transfer fee in the amount of
$100. You must pay us these fees which will be withdrawn by us via ACH authorization
that allows us to deduct the fee from your Franchised Store bank account and we will remit
them to the vendors. (See Exhibit I.)

We require you to have software support and maintenance, hosting services, and help desk
support for the PMI Enterprise Solution. Core Software Support and Maintenance includes
NCR Back Office, Pulse Real Time, and Configuration Center and Command Center. You
must pay us this fee which will be withdrawn by us via ACH authorization that allows us
to deduct the fee from your Franchised Store bank account and we will remit it to NCR.
(See Exhibit 1.) We strongly recommend hardware maintenance after the original
13-month warranty period. The cost of hardware maintenance after the warranty period
ranges from $199 to $201 per year for the server and $100 to $103 per year per terminal,
based on the terminal model. NCR bills you directly for any hardware maintenance cost.

Our Store Solutions team provides help desk services for the PMI Enterprise Solution. We
require you to use the Store Solutions team for these services. The cost of these services
is subject to an annual increase. You must pay us this fee which will be withdrawn by us
via ACH authorization that allows us to deduct the fee from your Franchised Store bank
account. (See Exhibit I.)

These fees are currently paid to a third party vendor. We have entered into an agreement
with our point of sales vendor in which we obtained a bulk pricing discount to purchase
perpetual point of sale software licenses, software maintenance, hosting and other services.
In return we have agreed to be responsible for certain invoicing. We will invoice you these
fees which will be withdrawn by us via ACH authorization that allows us to deduct the fee
from your Franchised Store bank account. (See ExhibitI.) Prior to installation of the point-
of-sale system, you must sign the Financial Responsibility Agreement attached to this
Disclosure Document as Exhibit K.

These fees are based on the bulk pricing discount agreement we have entered into with our
point of sale vendor and may increase if the number of bulk licenses purchased becomes
depleted and we are unable to negotiate a new agreement. If you choose not to purchase
the licenses that are integral to the agreement with this vendor, your fees will be higher.

We may enter into an agreement with one or more of our managed firewall vendors in
which we may agree to be responsible for invoicing. We will invoice you these fees which
will be withdrawn by us via ACH authorization that allows us to deduct the fee from your
Franchised Store bank account. (See Exhibit I.) VikingCloud and NCR are currently the
approved managed firewall vendors. As of the Issuance Date of this Disclosure Document,
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VikingCloud requires you to sign a three- or five-year contract and the cost of services is
subject to an annual increase of the greater of four percent (4%) or CPI. NCR currently
does not require a contract.
(18) A secure payment gateway is a required component of the point-of-sale system. Currently,
NCR Connected Payments software is the only approved solution. We will invoice you
these fees which will be withdrawn by us via ACH authorization that allows us to deduct
the fee from your Franchised Store bank account. (See Exhibit I.)
(19)  If you fail to provide six months prior written notice, the Early Termination will not be
divided by two.
(20) Royalty Fees may be increased to up to fifteen percent (15%) of Net Sales with respect to
any period during which you are in breach or default of your obligations under the
Franchise Agreement. Royalty Fees paid or owing to us with respect to the period during
which you are in breach or default are referred to as “Breaching Royalties.” Breaching
Royalties will be charged for a minimum fourteen (14) day period, regardless of the length
of the actual breach or default.

ITEM 7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
Estimated Amount
or Estimated When Method To Whom
Expenditures Low-High Range Payable of Payment Paid
Initial or Subsequent $15,000 - $25,000 Upon Signing Lump Sum Us
Franchise Fee” Agreement
Lease and Utilities Deposits $3,000 - $7,500 As Incurred As Arranged Landlord,
and Payments Utilities,
Contractors
Leasehold Improvements® $139,000 - $325,000 | As Incurred As Arranged Landlord,
Contractors
Signs® $9,000 - $25,000 As Incurred As Arranged Suppliers
Before
Opening
Stamped Architectural $7,850 - $9,350 As Incurred As Arranged Architect
Drawings®®
As Built Survey®® $2,800 - $4,100 As Incurred As Arranged Suppliers
Opening Package (including | $150,114 - $230,000 | As Incurred As Arranged Us or
Equipment and Supplies), Before Suppliers
décor, cabinets, point-of Opening
sale system, smallwares,
warehousing and last-mile
delivery®®
Miscellaneous Development $0 - $1,270 As Incurred As Arranged Us
Service Fees @
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YOUR ESTIMATED INITIAL INVESTMENT
Estimated Amount
or Estimated When Method To Whom
Expenditures Low-High Range Payable of Payment Paid
Inventory® $5,000 - $7,000 As Incurred As Arranged Suppliers
Before
Opening
Initial Marketing Fees and $15,000 As Incurred As Arranged Us or
Expenses — 6 months® and Within Suppliers
180 Days
After Opening
Franchise Premises Rent(® — $7,284 - $17,374 As Incurred As Arranged Landlord
3 months
Materials and Supplies $500 - $2,000 As Incurred As Arranged Suppliers
Before
Opening
Operations In-Store $0 - $750 Prior to As Arranged Us
Training, Enterprise Training
Solution Training and
Foundations Class”
Travel and Living Expenses $1,180 - $9,305 As Incurred As Arranged Airlines,
for Operations In-Store Hotels and
Training, Enterprise Restaurants
Solutions Training and
Foundations Class”
Employee Training” $500 - $1,500 As Incurred As Arranged Employees
Insurance — 3 months $375 - 81,175 As Incurred As Arranged Insurers
Before
Opening
Bookkeeping/Payroll $825 - $1,800 Monthly As Arranged Approved
Service® — 3 months Vendor
Additional Funds, Working $10,000 - $50,000 As Incurred As Arranged Employees,
Capital, and Miscellaneous Suppliers,
Expenses® — 3 months Utilities
TOTAL ESTIMATED $367,428 - $733,124
INITIAL INVESTMENT

Explanatory Notes:

(1) You must pay us a non-refundable Initial Franchise Fee of $25,000 when you sign the
Franchise Agreement for the purchase of your first Franchised Store. You will pay a
reduced non-refundable Subsequent Franchise Fee of $15,000 for the purchase of
additional Franchised Stores. In the event a Multiple Store Commitment Letter and
Amendment to Franchise Agreements are entered into, you are required to pay a non-
refundable Multiple Store Fee determined by the number of Franchised Stores required to
be opened under the Multiple Store Commitment Letter.
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This figure does not include any tenant improvement allowance received from your
landlord or any free-standing buildings or exterior renovations. The average cost for
leasehold improvements in 2024 was $173 per square foot. The costs vary widely by the
condition of the space, the geography and the experience of the contractor and availability
of labor and materials. You may be required to select your general contractor from a list
of vendors we have pre-approved. Payments for the leasehold improvements are made to
suppliers, not us. The time and method of payment is determined by the contract between
you and the supplier.

As further described in ITEM 5, if we require you to enter into a Development Billing
Agreement with us, you will reimburse us for amounts we pay third party vendors for
development, build-out and new store marketing/grand opening of the Franchised Store.
We will deduct these costs from your bank account via ACH. Such purchases are a pass-
through expense. (See Exhibit L.)

You must purchase an opening supply package from us and approved vendors, if we so
specify. The opening package shall include all equipment and supplies necessary to
commence business at the Franchised Store. If we require you to enter into a Development
Billing Agreement with us, you will reimburse us for amounts due to us or that we pay
third party vendors for the opening package. You are required to have access to a
telephone, point-of-sale computer system and email access, business-class high speed
Internet connection (digital service line (DSL), cable or wireless) and reliable
transportation. (See ITEM 11.) We recommend that you purchase a laptop computer with
minimum requirements of a 1 gigahertz (GHz) central processing unit (CPU), 4 gigabytes
(GB) random access memory (RAM) and 64 GB disk space.

These costs reflect the cost of building our store format called the “Kitchen Delite.” The
numbers are based on the actual costs incurred in building approximately three Kitchen
Delite Stores in 2024 across various geographies. The Kitchen Delite format has optional
upgrades available. The low range costs reflect few or no upgrades, as well as the highest
condition of the space and the lowest cost geography. When estimating the cost of building
your Franchised Store, the number of upgrades, space condition and geography should be
considered.

The low end of the cost range for stamped architectural drawings assumes a standard set
of construction plans for a single tenant improvement in a typical multi-tenant strip center.
The high end of the cost range includes set fees for services that may be required by a
jurisdiction. The range does not include variable fees for additional services that are not
included in the standard construction document package.

The typical cost for an as-built survey is $2,800 and covers spaces up to 1,500 square feet.
The high end of the cost range reflects potential survey cost that includes set fees for add-
ons that may be required by the local jurisdiction, plus additional square footage-based
costs for a space at the top range of square footage indicated in Note 6 below.

NCR or an approved third party will perform the deployment services and equipment
staging for the NCR point-of-sale system. Currently we are the only approved vendor. The
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cost for us to perform the deployment services is $1,200 and the cost for equipment staging
is $250. You must pay us this fee which will be withdrawn by us via ACH authorization
that allows us to deduct the fee from your Franchised Store bank account. (See Exhibit I.)

We may charge you a fee for miscellaneous development services as follows: (i) if we
permit you to build or relocate your Franchised Store using used equipment, we may charge
you a fee to cover additional time required to create a store plan incorporating specific used
equipment; (i1) if you modify the plans for your Franchised Store after they have been sent
to the architects for completion of construction documents, you will be responsible for any
fees resulting from the modification of the plans; or (iii) if you require more than one set
of revisions to your store plan.

Inventory is required as outlined in the Operations Manual. Payments for the inventory
are made to suppliers, not us. The time and method of payment is determined by the
contract between you and the supplier.

You are solely responsible to obtain and pay for a location for the franchise (“Franchise
Premises”). The cost of purchasing or leasing a Franchise Premises varies with its location
and size. The average size of a Franchise Premises built in 2024 was 1,490 square feet and
ranges from 1,238 to 1,754 square feet. The range for Franchise Premises rent identified
in this chart reflects our best estimate of the total rent you will pay for the first three months
for your Franchised Store.

Operations In-Store Training, Enterprise Solution Training and Foundations Class will be
provided at no cost to up to two individuals that have signed the Franchise Agreement. The
cost of Operations In-Store Training, Enterprise Solution Training and Foundations Class
is $750 for each franchisee beyond two or each non-owner attendee.

Foundations Class includes completion of ServSafe® Manager certification or an
equivalent state-specific food safety certification. You are responsible for the cost of the
course materials and examination which vary depending on your state and local
requirements.

We require you to retain a bookkeeping and payroll service that meets our criteria for the
first year of operation of the Franchised Store. We reserve the right to require you to retain
and use a human resources outsourcing firm to provide general human resource support,
including but not limited to job description services, human resource compliance support
services, management and supervisor training, and payroll services beyond your first year
of operation of the Franchised Store.

You will also have other miscellaneous expenses involved in establishing a business.
These expenses vary greatly, and we have estimated a minimum of $10,000 and up to
$50,000. They may include attorney fees, license fees, deposits, sales tax bonds (where
required), recruiting expenses, employee wages, and supply expenses. You will pay your
own legal and other expenses in connection with the review and negotiation of your lease.
You must pay all taxes required by local, state or federal laws related to the services
furnished or used in connection with the operation of a Papa Murphy’s Franchised Store.
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You must obtain all permits, certificates or licenses necessary for the full and proper
conduct of the Franchised Store. We also recommend that you have direct access to a
minimum of $10,000 for working capital during the first three months of operation. This
row estimates your initial three-month start-up expenses, less any revenue earned by you.
This row does not include any salary or reimbursement of personal expenses paid to you.

Except as noted, these figures represent our estimates based upon actual expenses in 2023
and our experience and the experience of our franchisees. We do not guarantee that you will not
have additional and different expenses than those we have identified in this table. Your actual
costs will depend upon many factors, including how well you follow our directions and
suggestions, your business skill and experience, local economic conditions, the local market for
your products, the location and condition of your Franchise Premises, the prevailing wage rates,
competition, and your sales levels during the initial period. You should review the figures
carefully with a business advisor before making any decision to purchase the Franchised Store or
make any expenditures.

You should understand that entry into any business venture necessarily involves some
unavoidable risk of loss or failure and that the purchase of a Papa Murphy’s Franchised Store is a
speculative investment. Unforeseen circumstances or expenses may require significant investment
beyond that outlined in this Disclosure Document, and may be required to succeed. There is no
guaranty against possible loss or failure and the most important factors in the success of a Papa
Murphy’s Franchised Store are your business, marketing, administrative, judgment, operational
and other skills.

Except as provided in ITEM 5, any fees paid to us are not refundable. Amounts paid to
any third parties may be refundable, depending upon the contracts between them and you.

We do not finance any of these initial expenses. The availability and terms of financing
will depend on various factors including the availability of financing generally, your credit
worthiness, security available to you, lending institution policies concerning the type of business
to be operated by you, and other comparable elements.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

It is essential to the proper marketing of Papa Murphy’s products and to the preservation
and promotion of our reputation and acceptance by the public that uniform standards of quality,
taste, and food appearance are maintained; that uniform quantities, volumes, and types of food are
offered; and that cartons and other paper goods displaying our commercial symbols are of uniform
size, quality, texture, absorbency, strength, finish, and appearance. Therefore, you will at all times
dispense, serve, sell or offer for sale to the public only articles, foods and other products that meet
the specifications and standards that we periodically designate in writing. You are required to
obtain all food products from us or our affiliates or sources we approve and according to our
specifications.

We will grant you access to Papa Murphy’s operations manuals (“Operations Manual”).
Periodically, we may amend the Operations Manual, including changes that may affect minimum
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requirements for your Franchised Store operations. You will strictly follow the required or
mandatory standards of the Operations Manual. You will carry out immediately all mandatory
changes at your cost, unless we otherwise specify, and we do not limit or cap these expenses in
any way. We may designate your business format and sales and distribution guidelines, as
specified periodically in the Operations Manual. The Operations Manual is confidential and our
exclusive property.

The Operations Manual may contain lists of approved sources, suppliers, recipes, menu
requirements, specifications, standards, operating procedures, accounting and bookkeeping
methods, marketing ideas, artwork, distribution techniques, advertising layouts, product
specifications, operation requirements, public relations guidelines and other rules that we may
prescribe. For example, except as delineated in the Operations Manual, currently franchisees may
not sell any baked products. In addition, certain products, materials, services and other items may
only be available from one source, and we or our affiliates may be that source. As of the issuance
date of this Disclosure Document, we are the only approved supplier for the Store Solutions Team
Support and an approved supplier for the Change of Ownership Process. Other than these services,
neither we nor any of our affiliates is an approved supplier of any required items.

With advance written notice, you may request our approval to obtain products, equipment,
supplies or materials from sources that we have not previously approved. We may require you to
give us sufficient information, photographs, drawings, samples, and other data to allow us to
determine whether the items from these other sources meet our specifications and standards, as
established periodically. These specifications and standards will relate to quality, taste, durability,
value, cleanliness, texture, composition, strength, finish and appearance, and the suppliers’
capacity and facility to supply your needs in the quantities, at the times, and with the reliability
and traceability necessary for efficient operation, as well as volume commitments we may have
entered into with specific suppliers. We may require that samples from any supplier be delivered
to a designated independent laboratory for testing before approval and use. You will reimburse us
for the actual cost of the tests. We may license any supplier that can meet our requirements and
standards, for a reasonable license fee. Our confidential specifications, recipes, requirements,
designs, systems and formulas will be revealed to potential suppliers only after we have received
reasonable evidence that the proposed supplier is trustworthy, competent, and reputable; has the
capacity to consistently follow our standards, requirements and testing procedures; will maintain
the confidentiality of the designs, systems and formulas; and will adequately supply your
reasonable needs. We will notify you in writing of the approval or disapproval of any supplier you
propose. We will complete our product review and approval process within 60 to 90 days after we
receive all required information about the product or supplier being considered.

We or our agents may inspect any proposed or approved manufacturer’s, contractor’s,
supplier’s or distributor’s facilities and products. If we find from any inspection that a
manufacturer, contractor, supplier or distributor fails to meet our standards, we may disapprove
the manufacturer, contractor, supplier or distributor.

There are no suppliers in which one of our officers owns a material interest. To the extent
we or an affiliate provides one or more of the products or services described in this ITEM 8, one
or more of our officers will own an interest in such entity as a supplier.
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We may sell or lease any inventory, materials, licenses or supplies to our franchisees.
Required purchases from an approved vendor may be payable to us for purposes of simplified
billing and reduced administrative costs. We may charge a fee for this service. In fiscal year 2024,
we recognized $709,363 in income from equipment or services purchased from us or entities
affiliated with us. A portion of this amount funds the Store Solutions Team Support. This amount
represents 0.13% of our total revenues of $69,641,971 in fiscal year 2024 according to our internal
records. Our revenue is part of MTY USA’s total consolidated revenue in MTY USA’s audited
financial statements attached as Exhibit C.

We may receive payments from suppliers for Franchise Convention-related expenses,
communications, and periodic meetings. In fiscal year 2024, we received payments in the amount
of $980,037. This amount represents 1.41% of our total revenues of $69,641,971 in fiscal year
2024 according to our internal records. These payments were placed by us in our general account
and used by us to defer our expenses for the last and/or next annual Franchise Convention or
periodic meetings. We reserve the right to utilize these payments in any manner that benefits the
Papa Murphy’s franchise system.

We or our affiliates may receive revenue from products and services sold to you by our
approved suppliers. We also may receive payments from vendors or suppliers. We anticipate that
some payments received from vendors will be placed into the Brand Marketing Fund and we
reserve the right to utilize these payments in any manner that benefits the Papa Murphy’s franchise
system. In fiscal year 2024, our affiliate, Murphy’s Marketing Services, Inc., recognized
$2,268,033 in vendor payments to the Brand Marketing Fund.

We estimate that purchases and leases of goods and services from us, affiliates, or from
approved suppliers will be from 45% to 60% of the total estimated initial investment you make as
shown in ITEM 7. We estimate that purchases and leases of goods and services from us, affiliates,
or from approved suppliers will be from 80% to 98% of the total purchases and leases of goods
and services you make to operate your Franchised Store.

You may not sell or dispense any products, food or non-food services, or activities other
than those specifically recognized and approved by us as part of the Papa Murphy’s franchise
system without our prior written approval. You may not install or use any vending machines,
televisions, juke boxes, games, musical devices or similar item in your Franchised Store.

We may require you to participate in a stored value card, gift card, gift certificate, or loyalty
program, online ordering, digital ordering system, or any successor, derivative or replacement
technology, apply with the applicable government entity to accept electronic benefit transfer cards
or food stamps and to accept credit cards, debit cards and mobile payment solutions. We may
specify and require you to adhere to maximum resale prices to the extent permitted by law.

We do not have any purchasing or distribution cooperatives as of the issuance date of this
Disclosure Document. We may negotiate purchase arrangements with approved suppliers for the
benefit of our franchisees. We do not provide material benefits, such as renewing or granting
additional franchises to franchisees, based on their use of approved suppliers or purchases of
particular products or services.
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ITEM 9

FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise Agreement and other
agreements. It will help you find more detailed information about your obligations in these
agreements and in other items of this Disclosure Document.

SECTION IN FRANCHISE ITEM IN
AGREEMENT (“FA”), MULTIPLE DISCLOSURE
OBLIGATION STORE COMMITMENT (“MSC”) DOCUMENT
Site selection and acquisition/lease 2.1, 3 (FA); 3 (MSC Letter) 6,12
Pre-opening purchases/leases 3,6.4,6.6,6.9 (FA); 3 (MSC Letter) 7,8
Site development and other pre-opening 3,5.2,6.1 (FA); 3 (MSC Letter) 7,8,12
requirements
Initial and ongoing training 2.4,7.1 (FA); 3,5.1 (MSC Amendment) 6,11
Opening 2.1, 3.8, 6.1, Attachment A (FA); 4, 6 (MSC 11
Letter)
Fees 1.7,3.9,3.10,4, 5,6.9, 6.10,6.19, 7.1, 7.4(b), | 5,6,17
8.1 (FA); 2 (MSC Letter)

Compliance with standards and 3,52,63,64,6.6,6.7,6.8,6.9, 6.13, 6.14, 11,17
policies/Operations Manual 6.15 (FA)
Trademarks and proprietary information 1.4,1.5,2.1,3.10, 6.3, 6.13, 6.14 (FA); 13,14, 17
Restrictions on products/services offered 2.2,64,6.10,6.12 (FA) 8,12,13,16,17
Warranty and customer service 10.9 (FA) 11
requirements
Territorial development and sales quotas None (FA) 7,12
Ongoing product/service purchases 4.11,6.4,6.6,6.10, 6.12 (FA) 7,8

m. Maintenance, appearance and remodeling 6.3,64,6.6,6.7,6.8,6.12 (FA) 7,11, 17
requirements

n. Insurance 9.3 (FA) 7

0. Advertising 5 (FA) 11

p- Indemnification 9.1 (FA) 6

q. Owner’s participation/management/staffing | 2.3(c), 6.11 (FA) 11, 15,17

r.  Records/reports 4.5,4.6,(FA) 6,11, 17
Inspections/audits 4.7,6.5,7.3 (FA) 6,11,17

t.  Transfer 8 (FA) 17

u. Renewal 7.1 (FA) 17

v. Post-termination obligations 6.15,6.16, 7.3 (FA) 17

w. Noncompetition covenants 6.16 (FA) 17

x. Dispute resolution 10.10, 10.11, 10.12 (FA) 17
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ITEM 10
FINANCING

Except as described below, neither we nor any affiliate offer direct or indirect financing.
We do not assist in providing financing for you. We do not currently guarantee any notes or
financial obligations you may incur in setting up and operating your franchise. We may use our
creditworthiness with vendors to leverage better payment terms with these vendors for franchisees.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.
Before you open your Franchised Store, we will:

1. Analyze your franchise location. We will help you analyze your market area to
help determine site feasibility and assist you in your selection of the Franchise Premises. In
analyzing a proposed Franchise Premises for approval, some of the factors we examine are its
general location, neighborhood, traffic patterns, parking, size, physical characteristics, proximity
to competing businesses, and lease terms. You will analyze your market area, determine site
feasibility, and select the Franchise Premises, subject to our approval and with our assistance. You
will complete a site submission package in a form prescribed by us that will detail the rationale for
your selection of the proposed site. (See FA, Section 3.)

You must obtain our prior written approval for the site of the Franchise Premises and your
lease related to it. We retain the right to approve or disapprove of all Franchise Premises. We do
not guarantee success or sales potential for any Franchise Premises you select. We will not be
liable for any consequences of your choice of any Franchise Premises. Any site recommendation
or approval we make is not a representation that any particular site is available or legally
appropriate for use as a franchise site. It is your responsibility to investigate all applicable zoning,
requirements of the Americans with Disabilities Act, licensing, leasing and other requirements for
any Franchise Premises. You must ensure that the site you select complies with these
requirements. You will bear all other site selection and negotiation expenses whether you pay
them directly or reimburse us for those expenses under a Development Billing Agreement attached
to this Disclosure Document as Exhibit L.

Before you enter a lease or purchase agreement for the Franchise Premises, you will submit
the lease or purchase documents to us for review. Lease documents must include an addendum to
the lease in the form attached as Attachment C to the Franchise Agreement, or in a form we
otherwise approve, under which we may assume the lease as provided in Section 7.3 of the
Franchise Agreement. (See FA, Section 7.3.) Refer to ITEM 5 above concerning site selection
and other requirements for additional franchise purchases by existing franchisees. You must open
the Franchised Store within one year after signing the Franchise Agreement.

2. Grant you access to the Operations Manual and various selling aids. (See FA,
Section 6.14.) The Operations Manual is confidential and remains our property. It contains
mandatory and suggested recipes, specifications, standards and procedures. We may reasonably
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modify the Operations Manual, but the modifications will not alter your basic status and rights
under the Franchise Agreement. The revisions may include advancements and developments in
recipes, sales, marketing, operational techniques, and other items and procedures used for the
operation of the Franchised Store. The Table of Contents of the electronic Operations Manual is
attached to this Disclosure Document as Exhibit E.

3. Operations In-Store Training (see Section 4, below) is scheduled at a designated
Papa Murphy’s training store at a time mutually agreed upon by you and us, typically upon
execution of the lease for your Franchised Store.

4. Provide you with a training and familiarization program. (See FA, Section 2.3.)
We may lengthen, shorten or restructure the contents of this program at any time.

TRAINING PROGRAM
Column 1 Column 2 Column 3 Column 4
Subject Hours of Hours of On-the- Location
Classroom Job Training
Training
Operations In-Store Training: 0 Up to 25 days or Designated Papa
Food/Pizza Preparation Skill Development 250 hours Murphy’s training
Team Member Positions and Duties store (travel and
- Product Flow accommodations
- Product Specifications may be required)
- Dough
- Prep
- Guest Service
- Cashier
- Telephones
- Ordering

- Speed of service

Administration/Management Duties
Marketing/Local Store Marketing
Administration

- Accounting
- Administrative Paperwork
- Weekly Inventory
- Scheduling
- Food and Produce Ordering
Safety and Security
Shift Management
- Setting Goals
- Rush Management
- Food and Labor Cost Troubleshooting
- Service Time
- Customer Relationship Management
- Quality Service Cleanliness Visitation

Enterprise Solution Training: 0 Approximately 50- | Designated Papa
POS Back Office & Other Store 75 hours to Murphy’s training
Technologies proficiency, store (travel and

- MenuLink completed within
Inventory
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TRAINING PROGRAM

Column 1 Column 2 Column 3 Column 4
Subject Hours of Hours of On-the- Location
Classroom Job Training
Training

Purchasing 250 hours of accommodations
Labor In-Store Training may be required)
Scheduling
Workflow

Employee Maintenance
Cash Handling & Financials
- Aloha/Point of Sale Training
Front of House Walk-In Order Taking
Call-In Order Taking
Online Ordering (if applicable)
- Configuration Center
Pricing
Buttons
Tax Configuration
Break Rule Configuration

Foundations Class: Up to 6 days or 0 Support Center or
Marketing 15 hours Virtual
- DMA Overview

- Product Innovation and Development
- Local Store Marketing and Institutional
Accounts

- Marketing Calendar and Events

- Brand Creative and Media
Human Resources

- Protecting your Business

- Recruiting, Interviewing and Hiring

Process

- Employee Classifications

- Documentation and Employee

Separations

- Discrimination and Harassment
- Special Third Party Vendor Programs
Profitability

- Financial Health/ProfitKeeper

- Analytic Tools

- Food and Labor Cost Troubleshooting
Operations

- Brand Standards

- Quality Assurance and Food Safety

- Supply Chain and Inventory
Training

- One Bite at a Time Curriculum

- Leadership

- Team Building

- Papa Murphy’s University
Guest Experience

- Guest Service 101

- Service Management Group (SMG)
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TRAINING PROGRAM

Column 1 Column 2 Column 3 Column 4
Subject Hours of Hours of On-the- Location
Classroom Job Training
Training
Technology
- Store Solutions
- Olo Dashboard
- Pulse Realtime

The training program consists of job aids, professional consultation and training materials
which are comprised of videos, handouts, manuals, presentations and discussions. Training will
cover recipes, product preparation and presentation, general business operations, retail sales
practices, franchise systems management, bookkeeping and financial management, inventory
control and purchasing, security practices, equipment operations, marketing, increasing sales at
your location and assisting in creating relationships with your guests.

The Operations In-Store Training, Enterprise Solution Training, and Foundations Class are
included in the Initial Franchise Fee for up to two individuals that have signed the franchise
agreement. The cost of Operations In-Store Training, Enterprise Solution Training and
Foundations Class training is $750 for each additional franchisee or non-owner attendee.

The Operations In-Store Training, and Enterprise Solution Training are held at designated
Papa Murphy’s training stores. In most instances, travel to the training store will be required.
Foundations Class is held virtually. Travel, accommodations, meals, wage and other expenses
during all training are borne by you. (See ITEM 7.) The training program must be completed by
at least one individual that has signed the franchise agreement.

Foundations Class may occur before or after Operations In-Store Training. Operations In-
Store Training and Enterprise Solution Training are held as frequently as necessary to
accommodate new franchisees. Foundations Class is held no less than six times per year.

Your training instructor for Foundations Class will be one or more of the following
individuals:

Amy Keen became Vice President of Training of Papa Murphy’s in January 2024.
Ms. Keen is responsible for overseeing the whole training department for Papa Murphy’s ensuring
that all training programs remain relevant to our business and our learners are effectively trained.
Ms. Keen has also been overseeing the BBQ Holdings Training Department since 2020. Prior to
BBQ Holdings, she was with Granite City Food and Brewery since 1999 in various roles from
General Manager, New Store Opening Coordinator, and Director of Training.

Julian Magennis became Director of New Store Openings of Papa Murphy’s in January
2024. Mr. Magennis is responsible for ensuring that the New Store Opening planning remains on
track with all our departments. He ensures that the training materials and training programs are
effective for each opening. He is also responsible for the opening team that supports new stores.
Mr. Magennis has also been the Director of New Store Openings for BBQ Holdings since 2021
and was with Granite City Food and Brewery as General Manager prior for ten years.

© 2025 Papa Murphy’s International LLC 38 October 2025



Kelsey Fuhrmann became Operations Training Manager of Papa Murphy’s in January
2024. Ms. Fuhrmann is responsible for data collection, designing and developing learning
materials, and new employee orientation. She is also responsible for coordinating and overseeing
the training of new franchisees, validating the effectiveness of training programs, as well as
working to continuously improve the content and delivery based on field evaluations. Her main
priority is to make learning accessible and engaging to all Papa Murphy’s employees. Prior to
Papa Murphy’s, Ms. Fuhrmann worked as an Operations Manager and Field Trainer for Granite
City for nine years.

Michelle Whipple joined Papa Murphy’s in June 2018 as an Operations Specialist and is
currently a Field Trainer. Ms. Whipple supports the coordination and oversight of training new
franchisees, validates the effectiveness of training programs, as well as works to continuously
improve the content and delivery based on field evaluations. Ms. Whipple supports the team on
content creation and implementing training programs. Prior to joining the Papa Murphy’s Support
Center, Ms. Whipple worked as a Store Manager at a franchisee-owned Papa Murphy’s for three
years.

You must successfully complete the mandatory Operations In-Store Training and
Enterprise Solution Training in a designated Papa Murphy’s training store. You must successfully
complete the mandatory Foundations Class virtually. If you do not successfully complete
Operations In-Store Training, Enterprise Solution Training, and Foundations Class to our
satisfaction, we may terminate the Franchise Agreement and we will retain your Initial Franchise
Fee.

All stores must be managed by a trained owner or a Certified Manager (“Certified
Manager”). A Certified Manager is a manager who has received in-store training from the
franchisee in accordance with the Papa Murphy’s One Bite at a Time training program or who has
successfully completed training at a Certified Training Store. If you designate a new or additional
manager to manage the Franchised Store, you must notify us of the identity of the manager. Each
manager hired may be required to successfully complete Certified Manager training or any
additional or advanced training or attend any regional meetings we may at any time reasonably
require.

Although not required by the Franchise Agreement, we may provide other materials,
assistance, and services before the opening of your Franchised Store, such as literature, advertising
materials, displays, and flyers. Any such expenses would be considered part of the Initial
Marketing Fees and Expenses and are paid to the vendor providing such services or materials.

During the operation of your Franchised Store, we will:

1. Provide ongoing assistance for your training, marketing, sales assistance, and use
of the Operations Manual. (See FA, Sections 5.1, 6.4, 6.14.)

2. Administer our marketing program and formulate and conduct national, regional
and local promotional programs. (See FA, Sections 5.1, 5.2, 5.3.)

Currently we promote Franchised Stores through television, radio, print, sporting events,
billboards, electronic, digital, social, text, and direct mail media. This is done locally and
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regionally. We use our in-house marketing department and national and regional advertising
agencies. You must follow our advertising guidelines and purchase point-of-purchase marketing
materials that we may designate for you to use in your local marketing and promotional efforts.
We will use your Brand Marketing Fee to place advertising in geographic areas, in media, at times
and using products and services we deem to be in the best interest of our franchisees and our
franchise system. The Brand Marketing Fee contributions may be placed in our general account.

We will administer the funds we receive for Brand Marketing Fees and direct all regional
and national marketing programs through our affiliate, Murphy’s Marketing Services, Inc. We
have control over the creative ideas, materials, endorsements, placement, and allocation of
overhead expenses. We may use the Brand Marketing Fund to advance, enhance, and protect the
Papa Murphy’s brand and other intellectual property, including to maintain, administer, direct,
prepare, and review national, regional, or local advertising materials and programs, including
electronic/digital marketing, point-of-purchase programs, stored value card programs, gift card
programs, administration of advertising or marketing, related costs and media agency costs, as we
deem proper. We are under no obligation to administer the Brand Marketing Fee to ensure that
expenditures are proportionate to contributions of franchisees for any given market area or that
any franchise benefits directly or proportionately from the development or placement of
advertising. We will not be obligated to expend all or any part of the Brand Marketing Fees we
receive during any specific period. We control how to spend the Brand Marketing Fees, and have
no fiduciary duty with regard to the Brand Marketing Fund. The following describes the use of
the Brand Marketing Fees in the most recently concluded fiscal year:

Summary of Brand Marketing Fund Contributions and Expenses for Fiscal Year ended
December 2, 2024

Revenues and Other Sources

Advertising fees $21,480,279 81.76%
Vendor payments 2,268,033 8.63%
Marketing kits 723,912 2.76%
Other revenues' 1,799,881 6.85%
Total Revenues & Other Sources $26,272,106 100.00%
Fund balance (deficit) carryover from 2022 $(7,226,366)
Total Funds Available $19,045,740
Expenses
Media placement, digital media, and kits $7,894,951 30.00%
Production, Research, Agency and Studio 5,250,813 20.00%
Field marketing support and product development 8,792,429 33.00%
Administrative support, facilities, and taxes 4,647,034 17.00%
Total Expenses $26,585,226 100.00%
Excess expenses over funds available (fund deficit) $(7,539,487)

!Other Revenues consist of gift card fees, gift card breakage, fees charged for CRM services, SMS, and Co-Branding.
Upon request, we will provide you with an annual unaudited summary of Brand Marketing

Fund contributions and expenses. We will make available to you electronic marketing manuals
(“Marketing Manual”) and grant you access to an online advertising kit that will contain samples
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of local advertisements we approve. You will only use the advertising materials that we provide
or approve. The Advertising Manual remains our property and must be returned to us upon the
termination or expiration of the Franchise Agreement for any reason. You may not embark upon
advertising in any media without our written approval of the media. Electronic Communication
Systems or “ECS” means any of one or more local or global interactive communications media
that is now available, or that may become available, and includes the Internet, websites, domain
names, social media, and any other existing or future form of electronic communication or
commerce. We may choose to direct or control use of social media sites and other forms of ECS.
You may not use social media and other forms of ECS to promote your Franchise Business. You
will submit to us all advertising copy and other marketing and promotional materials before you
use them in your local marketing program. You may not use any advertising copy or other
promotional material until we approve it. If within ten days after submission, we have not advised
you in writing that the material is approved, the material will be deemed disapproved by us for you
to use.

You must spend through us or at our direction up to $15,000 on marketing before opening
and during the first 180 days you operate the Franchised Store. If we require you to enter into a
Development Billing Agreement, we will spend this amount on your behalf. We may require all
or a portion of these funds to be paid into the Brand Marketing Fund for purposes of national
media, digital marketing, or other marketing expenses. We or our agent will provide an opening
marketing plan for the Franchised Store and assist with the Franchised Store’s opening marketing.
In addition, before opening the Franchised Store for business you may be required to obtain
professional public relations assistance and advice to effectively execute the Franchised Store’s
opening marketing plan.

We may provide other supervision, assistance, or services, although the Franchise
Agreement or other related agreements do not bind us to do so. These may include marketing
materials, literature, additional assistance in training, secret shopper programs, promotional
materials, bulletins on new food products, merchandise, and new sales and marketing
developments, techniques, frequency of purchase programs, point-of-purchase materials, gift cards
or certificates and loyal guest programs.

A Franchise Advisory Board (“FAB”) is utilized by us to gather input and advice from the
franchise community on key initiatives and business issues. The FAB serves in an advisory
capacity only. Members of the FAB are franchisees elected by the franchisee community or
appointed by us. We have the right to form, change or dissolve the FAB.

You must participate in the multi-area marketing programs that we specify and we may
specify maximum resale prices in connection with such programs. For example, you must
participate in periodic national or regional promotions, and purchase related marketing kits at a
reasonable cost. You must place and display our franchise sales brochures that we provide at our
cost in your Franchised Store as directed by us. We may reasonably designate local or regional
advertising coverage areas to develop cooperative local or regional advertising and promotional
programs. You must participate in and contribute your share to the cooperative advertising and
promotional programs in your Advertising Coverage Area (as defined below).
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Your contributions to regional cooperative advertising or promotional programs will be
credited toward the minimum local marketing and promotional expenditure required by
Section 5.2 of the Franchise Agreement. “Advertising Coverage Area” means the area covered
by a particular advertising medium (television, radio or other medium) as recognized in the
industry or as determined by us.

Your contributions must be paid as detailed in the governing documents of the local or
regional advertising cooperative approved by us. We have the right to require and approve or
disapprove bylaws or other governing documents under which these cooperative advertising and
promotional programs operate. We have the right to approve or disapprove any increase or
decrease to the cooperative contribution, the advertising agencies that work on behalf of the
cooperative advertising and promotional programs.

We may form, change, merge or dissolve any cooperatives or regional advertising groups
and must approve all governing documents and all activities and advertising of any cooperative.
All cooperatives will report to us in the manner required by the Franchise Agreement.

3. Periodically provide refresher training programs, seminars or regional meetings.
We may require that you or your managers attend and complete them to our satisfaction. These
training programs, seminars and regional meetings will be held at locations we designate and will
be provided at no cost to you for the training, but you will be exclusively responsible for paying
all travel, accommodations, meals and other expenses and compensation of attending these
programs and seminars. (See FA, Section 2.4.)

4. Hold a convention (“Franchise Convention”) or regional meetings periodically
for the franchisees that make up our franchise system. (See FA, Section 6.19.)

Each Franchise Convention may be held at a different location. The Franchise Convention
may include programs on sales and marketing techniques, performance specifications, advertising
programs, and training suggestions. Your attendance at each convention is strongly encouraged.
You will bear all expenses of attending, including travel, accommodations, meals, entertainment
and other expenses. We may charge you a fee to attend the Franchise Convention. For any
Franchise Convention that you do not attend, we may deliver to you and you will pay us for audio
or video recordings