FRANCHISE DISCLOSURE DOCUMENT

CHICKEN GUY (FRANCHISOR), LLC
A Florida Limited Liability Company
4700 Millenia Boulevard, Suite #400

Orlando, Florida 32839
877.426.3275
franchise@chickenguy.com
www.chickenguy.com

The franchisee will operate a fast casual restaurant under the name “Chicken Guy!” featuring all-
natural anti-biotic free chicken tenders (“Chicken Guy! Restaurant™).

The total investment necessary to begin the operation of a Chicken Guy! Restaurant is $764,500 to
$3,020,000. The total investment necessary to begin the operation of a Chicken Guy! Restaurant at a
Nontraditional Location is $734,500 to $2,310,000. These estimates include $53,000 to $58,000 that must
be paid to us. The total investment necessary to begin operation under a Development Agreement (for three
to five Chicken Guy! Restaurants) ranges from $123,000 to $205,000. This includes $120,000 to $200,000
that must be paid to us. You must agree to develop at least one Chicken Guy! Restaurant under the
Development Agreement.

This disclosure document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, us or our affiliates in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you.
To discuss the availability of disclosures in different formats, contact our General Counsel, Jeffrey C. Sirolly, at
4700 Millenia Boulevard, Suite #400, Orlando, Florida 32839, or (877) 426-3275.

The terms of your franchise agreement will govern your franchise relationship. Don’t rely on the
disclosure document alone to understand your franchise agreement. Read all of your franchise agreement
carefully. Show your franchise agreement and this disclosure document to an advisor, like a lawyer or an
accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,”
which can help you understand how to use this disclosure document, is available from the Federal Trade
Commission. You can contact the FTC by calling 1-877-FTC-HELP or writing the FTC at 600 Pennsylvania
Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at www.ftc.gov for additional
information. Call your state agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: July 31, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit M.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit H includes financial
statements. Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
Chicken Guy! business in
my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the .
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Chicken
Guy! franchisee?

Item 2_0 or Exhibit M lists current and former
franchlsees. You can contact them to ask about
their experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

l.

Out-of-State Dispute Resolution. The Franchise Agreement and
Development Agreement require you to resolve disputes with the franchisor
by mediation and/or arbitration only where our principal offices are located,
which currently is Orlando, Florida. Out-of-state mediation or arbitration
may force you to accept a less favorable settlement for disputes. It may also
cost more to mediate or arbitrate with us in Florida than in your own state.

Short Operating History. We are at an early stage of development and have
a limited operating history. This franchise is likely to be a riskier investment
than a franchise in a system with a longer operating history.

Financial Condition. Our financial condition, as reflected in our financial
statements (see Item 21), calls into question our financial ability to provide
services and support to you.

Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the Franchise Agreement and
Development Agreement even though your spouse has no ownership interest
in the franchise. This guarantee will place both your and your spouse’s
marital and personal assets, perhaps including your house, at risk if your
franchise fails.

Supplier control. The franchisor can require you to purchase all or nearly
all of the inventory or supplies that are necessary to operate your business
from the franchisor, its affiliates, or suppliers that the franchisor designates,
at prices the franchisor or they set. These prices may be higher than prices
you could obtain elsewhere for the same or similar goods. This may reduce
the anticipated profit of your franchise business.

Certain states may require other risks to be highlighted. Check the ‘“State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ITEM 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this disclosure document, “we,” “us” or “Chicken Guy” means Chicken
Guy (Franchisor), LLC, the franchisor. “You” means the person or legal entity who buys the franchise. If
you are a corporation, a partnership or a limited liability company, certain provisions of this disclosure

document also apply to your owners and will be noted.

Chicken Guy (Franchisor), LLC is a Florida limited liability company formed on May 16, 2019.
Our principal place of business is 4700 Millenia Boulevard, Suite #400, Orlando, Florida 32839. We do
business under the name “Chicken Guy!” Our agents for service of process in various states are listed in
Exhibit A. We do not operate any Chicken Guy! Restaurants; however, as of December 29, 2024, our
affiliate operated three Chicken Guy! Restaurants. We have offered Chicken Guy! Restaurant franchises
since June 2019 and as of December 29, 2024, there were eight franchised Chicken Guy! Restaurants in
operation. We have not conducted business in any other line of business.

Chicken Guy! Restaurants

In this disclosure document, Chicken Guy is offering the opportunity to become a franchisee to
develop and operate Chicken Guy! Restaurants. The Chicken Guy! Restaurant concept derives its name
from chef and TV personality Guy Fieri. Chicken Guy! Restaurants are fast casual restaurants featuring
all-natural anti-biotic free chicken tenders, which are hand-breaded, marinated in pickle brine and
buttermilk, infused with flavorful herbs, and served with a myriad of signature sauces. Chicken Guy!
Restaurants also offer loaded fries, mac and cheese, pickle chips, American slaw, dessert items, and an
array of beverages, including shakes. Chicken Guy! Restaurants may also offer alcoholic beverages,
catering and delivery services to businesses and individuals in their neighborhood, and drive-thru service.

Chicken Guy! Restaurants operate according to a distinctive format and appearance and
distinguishing operating procedures (“System”). We identify the System by means of the “Chicken Guy!”
name and mark and certain other names, marks, logos, insignias, slogans, emblems, symbols and designs
(collectively, “Proprietary Marks”) that we have designated, or may in the future designate, for use with
the System.

Chicken Guy! Restaurants have a standard image, color scheme and interior design and layout,
which includes unique architectural features, although each restaurant is tailored to meet local needs and
preferences, which may be unique to the particular location. Chicken Guy! Restaurants will generally be
located in urban and heavily populated suburban areas, preferably in close proximity to office areas and
high volume shopping and trade centers and may be developed as in-line, end cap, free-standing, or drive-
thru locations.

We have described our mandatory and recommended standards and procedures in a confidential
Operations Manual (“Manual”). We will loan you one copy of the Manual for the term of your franchise.
We retain the right to change the Manual and the elements of the System periodically.

When you are evaluating whether to purchase a Chicken Guy! franchise, you will acquire
confidential information about the System. You must sign a Confidentiality Agreement, which is attached
as Exhibit B, before we provide access to this information.

You can buy a franchise to develop and operate one franchised Chicken Guy! Restaurant

(“Franchised Restaurant”) at a site approved by us (“Franchised Location™) by signing a Franchise
Agreement (Exhibit E) and paying the Initial Franchise Fee. You may not acquire any interest in a site for
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the Franchised Restaurant until you have been approved as a franchisee and we have approved the site in
writing. If you and the area in which you are interested meet certain qualifications, you can buy the rights
to develop one or more Franchised Restaurants within a geographic area (“Development Territory”) by
signing a Development Agreement (Exhibit D) and paying the Development Fee. You must agree to
develop at least one Chicken Guy! Restaurant under the Development Agreement, however most
developers agree to develop three to five Chicken Guy! Restaurants under the Development Agreement. If
you are developing a Franchised Restaurant under a Development Agreement, you will sign our then-
current form of Franchise Agreement (which may differ from the form of Franchise Agreement included
as Exhibit E) within 90 days after we approve the site for the Franchised Restaurant. When we approve
your application to become a Chicken Guy! Restaurant franchisee, and prior to our preparation of your
Franchise Agreement or Development Agreement, you will sign the Agreement Request Form attached as
Exhibit C and pay the Deposit Fee.

Your receipt of this disclosure document does not mean that you will be approved as a franchisee
or that you may develop or open a Franchised Restaurant. Before you may develop and open a Franchised
Restaurant, we must approve you as a franchisee, you and we must sign the Franchise Agreement, we must
approve the site of your proposed Franchised Restaurant, and you must attend and successfully complete
our initial manager training program.

Nontraditional Restaurants

You can also purchase a franchise to develop and operate a Chicken Guy! Restaurant at a
“Nontraditional Location,” which includes airports, train stations, bus stations, service plazas, stadiums,
arenas, convention centers, military facilities, gas stations, convenience stores, schools, colleges,
universities, hospitals, theme parks, office buildings, food courts, venues in which foodservice is or may be
provided by a master concessionaire or contract foodservice provider, Indian reservations, casinos or any
similar captive market location. A ‘“Nontraditional Restaurant” means a Chicken Guy! Restaurant
developed at a Nontraditional Location.

If you buy a franchise to develop and operate a Nontraditional Restaurant, after we have approved
the site, you will sign a Franchise Agreement (Exhibit E) and an Addendum to Franchise Agreement for a
Nontraditional Location (“Nontraditional Location Addendum”) (Exhibit F) and pay the Initial Franchise
Fee. The Nontraditional Location Addendum will identify the larger building (“Facility”’) in which the
Nontraditional Restaurant will be located. The Nontraditional Location Addendum also will identify the
portion of the Facility in which the Nontraditional Restaurant will be located. All references in this
disclosure document to “Nontraditional Restaurant” or ‘“Nontraditional Location” refer only to your
operation of that portion of the Facility that is occupied by the Chicken Guy! Restaurant. Unless otherwise
noted, in this disclosure document, all references to a “Franchised Restaurant” or “Franchised Location”
also will include a Nontraditional Restaurant or Nontraditional Location, respectively.

Market and Competition

We believe the market for fast casual restaurants is either “developed” or “developing,” depending
on the specific geographic area. Your customers will be the general public. You will compete with other
local, regional and national fast casual, quick service, and take-away food service outlets and chains serving
chicken, salads, and sandwiches in the $5.99 to $18.00 price range for lunch and dinner. Many of our
competitors have a substantially greater number of restaurant units and greater resources and recognition
than our organization. You may be in direct competition with other fast casual and quick service outlets
serving similar types of menu items, including chicken products, oven-baked subs, sandwiches, salads and
hamburgers.
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Industry-Specific Laws and Regulations

You must comply with all applicable local, state and federal laws and regulations, including health,
sanitation, food handling, food preparation, menu labeling, waste disposal, smoking restrictions, alcoholic
beverage restrictions, discrimination, labor, employment, sexual harassment and advertising laws. Some
laws require point of sale disclosures, including statements concerning nutritional and dietary
characteristics of the food served at your Franchised Restaurant. There are other laws and regulations
applicable to businesses generally (such as the Americans with Disabilities Act) with which you must
comply. You also must obtain all applicable real estate permits and operational licenses. Some states limit
the available number of liquor licenses. In such markets you are likely to be required to pay grossly inflated
prices on the secondary market to obtain a liquor license. The purchase of a liquor license may substantially
increase your required initial investment.

QOur Parent, Predecessors and Affiliates

Our parent company, Chicken Concept, LLC, owns the Proprietary Marks and shares our principal
business address. Chicken Concept, LLC has granted a license to us to use and sublicense the Proprietary
Marks to our franchisees. We do not have any predecessors. We do not have any affiliates that provide
products or services to our franchisees. Our parent has not offered franchises in any line of business.

Our affiliate, Earl of Sandwich (USA), LLC (“EOS”) has offered franchises for Earl of Sandwich
restaurants since August 2004. EOS has not offered franchises in any other line of business. Earl of
Sandwich restaurants are fast casual restaurants featuring hot sandwiches, which are made to order using
freshly made artisan baked loaves filled with freshly sliced meats and unique sauces and spreads. Earl of
Sandwich restaurants also offer fresh tossed salads, wraps, soups, grab and go items, dessert items and an
array of beverages. EOS shares our principal business address. As of December 29, 2024, EOS’ wholly
owned subsidiaries operated six Earl of Sandwich restaurants and there were 26 franchised Earl of
Sandwich restaurants in the United States and 21 franchised international Earl of Sandwich restaurants.

Our affiliate, Burrata House (Franchisor), LLC (“Burrata House™) has offered franchises for
Burrata House restaurants since March 2025. Burrata House has not offered franchises in any other line of
business. Burrata House restaurants are fast casual restaurants featuring traditional Italian dishes with a
modern and healthy twist, including burrata paninis, salad grain bowls, and pastas, which are made to order
with high quality, locally sourced ingredients. Burrata House restaurants also offer seasonal salads,
antipasti, dessert items, and an array of beverages. Burrata House shares our principal business address.
Burrata House has not offered franchises in any other line of business. As of December 29, 2024, Burrata
House’s affiliate operated 4 Burrata House restaurants.

ITEM 2
BUSINESS EXPERIENCE

Founder and Chairman: Robert Earl

Since October 1991, Mr. Earl has served as the founder and chairman of the Earl Enterprises® group
of restaurants, which includes brands such as Chicken Guy!, Planet Hollywood, Bertucci’s, EOS, Brio
Italian Grille, Bravo Italian Kitchen, Seaside on the Pier, Café Hollywood, Breakfast Club, Rock & Reilly’s,
and Asian Street Eats (and which previously included brands such as Mixology101, Buca di Beppo,
ToolJay’s, and Tequila Taqueria between August 2019 and August 2024) collectively, the “Earl Enterprises
Companies” in Orlando, Florida.
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Manager: Thomas Avallone

Mr. Avallone has served as our Manager in Orlando, Florida since May 2019. He has also served
as the Vice Chairman for several of the Earl Enterprises Companies and the Treasurer for EOS in Orlando,
Florida since March 2012.

Chief Sales and Marketing Officer: Trish Giordano

Ms. Giordano has served as our Chief Sales and Marketing Officer since May 2019 in Orlando,
Florida. She has held this same position with several of the Earl Enterprises Companies in Orlando, Florida
since July 2018.

Vice President of Franchise Development: Tina Tavlor

Ms. Taylor has served as our Vice President of Franchise Development in Orlando, Florida since
June 2025. She served as our Director of Franchise Development from April 2020 to June 2025.

Vice President of Franchise Sales: Eric Sacks

Mr. Sacks as served as our Vice President of Franchise Sales since April 2025 in Boca Raton,
Florida. He has held this same position with several of the Earl Enterprises Companies in Boca Raton,
Florida since April 2025. He was Vice President of Franchise Development for Miami Grill Franchising
Corporation in Boca Raton, Florida from January 2023 to January 2025. He was a Development Agent for
Subway Family Development Partners from April 2009 to November 2022 in Boynton Beach, Florida.

Vice President of Supply Chain & Strategic Projects: Michael Babin

Mr. Babin has served as our Vice President of Supply Chain & Strategic Projects in Orlando,
Florida since March 2024. He served as the Director of Supply Chain for Virtual Dining Concepts, LLC in
Orlando, Florida from October 2020 through March 2024 and as the Director of Purchasing for Veggie
Grill, Inc. in Culver City, California from March 2018 to October 2020.

General Counsel and Secretary: Jeffrey C. Sirolly

Mr. Sirolly has served as our General Counsel and Secretary since May 2019 in Orlando, Florida.
Mr. Sirolly also has served as General Counsel for several of the Earl Enterprises Companies since January
2019 in Orlando, Florida. From April 2017 to December 2018, he served as Deputy General Counsel for
the Earl Enterprises Companies.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.
ITEM 4
BANKRUPTCY

In re Bertucci’s Restaurants, LLC, Case No. 6:25-bk-02401 (Bankr. M.D. Fla.). Our affiliate,
Bertucci’s Restaurants, LLC (“Bertucci’s”) filed a petition to reorganize under Chapter 11 of the U.S.
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Bankruptcy Code on April 24, 2025. Our President and Treasurer, Thomas Avallone, serves as President
for Bertucci’s and our General Counsel and Secretary, Jeffrey Sirolly, serves as Secretary for Bertucci’s.

In re PB Restaurants, LL.C, Case No. 6:25-bk-01957 (Bankr. M.D. Fla.). Our affiliate, PB
Restaurants, LLC (“PB Restaurants”), filed a petition to reorganize under Chapter 11 of the U.S.
Bankruptcy Code on April 4, 2025. Our Founder and Chairman, Robert Earl, serves as Manager and
President for PB Restaurants; our President and Treasurer, Thomas Avallone, serves as Manager, Executive
Vice President, and Assistant Secretary for PB Restaurants; and our General Counsel and Secretary, Jeffrey
Sirolly, serves as Secretary for PB Restaurants.

In re Planet Express (LAX), LLC, Case No. 6:25-bk-01958 (Bankr. M.D. Fla.). Our affiliate, Planet
Express (LAX), LLC (“Planet Express”), filed a petition to reorganize under Chapter 11 of the U.S.
Bankruptcy Code on April 4, 2025. Our President and Treasurer, Thomas Avallone, serves as President and
Treasurer for Planet Express and our General Counsel and Secretary, Jeffrey Sirolly, serves as Secretary
for Planet Express.

In re Times Square Buffet, LLC, Case No. 6:25-bk-01959 (Bankr. M.D. Fla.). Our affiliate, Times
Square Buffet, LLC (“Times Square Buffet™), file a petition to reorganize under Chapter 11 of the U.S.
Bankruptcy Code on April 4, 2025. Our President and Treasurer, Thomas Avallone, serves as President and
Treasurer for Times Square Buffet and our General Counsel and Secretary, Jeffrey Sirolly, serves as
Secretary for Times Square Buffet.

In re Bertucci’s Restaurants, LLC, Case No. 6:22-bk-04313 (Bankr. M.D. Fla.). Our affiliate,
Bertucci’s, filed a petition to reorganize under Chapter 11 of the U.S. Bankruptcy Code on December 5,
2022. Bertucci’s plan of reorganization was confirmed on September 9, 2024. Our Treasurer and Vice
Chairman, Thomas Avallone, serves as President for Bertucci’s and our General Counsel and Secretary,
Jeffrey Sirolly, serves as Secretary for Bertucci’s.

Other than the matters noted above, no bankruptcy is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Development Agreement

You must pay a Development Fee in the amount of $50,000 for each Franchised Restaurant that
you agree to develop when you sign the Development Agreement. If you sign a Development Agreement
to develop three or more Franchised Restaurants, we will reduce the Development Fee to $40,000 for each
Franchised Restaurant. The Development Fee is typically paid in one lump sum; however, in certain
circumstances we may permit developers to pay the Development Fee in installments.

The Development Fee is not refundable, but will be credited against the Initial Franchise Fee, which
is payable to us under each Franchise Agreement that you sign under the Development Agreement. The
aggregate amount of the Initial Franchise Fee credits that we provide for the Franchise Agreements you
sign will not exceed the amount of the Development Fee that you paid when you signed the Development
Agreement. You must agree to develop at least one Chicken Guy! Restaurant under the Development
Agreement.
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Franchise Agreement

When you sign the Franchise Agreement, you shall pay an Initial Franchise Fee in the amount of
$50,000. The Initial Franchise Fee is fully earned by us when paid and is not refundable.

If you sign a Franchise Agreement pursuant to a Development Agreement, where you agreed to
develop three or more Chicken Guy! Restaurants, we will reduce the Initial Franchise Fee to $40,000. The
specific amount of the Initial Franchise Fee that you will owe under each Franchise Agreement will be
specified in the Development Agreement.

If you open a Chicken Guy! Restaurant within a Walmart store, you will sign the Nontraditional
Location Addendum to the Franchise Agreement and you will pay a reduced Initial Franchise Fee of
$40,000.

Deposit Fee

When we approve your application to become a Chicken Guy! Restaurant franchisee, and prior to our
preparation of your Franchise Agreement or Development Agreement, you will sign the Agreement Request
Form attached as Exhibit C and pay a Deposit Fee in the amount of $5,000. The Deposit Fee is not refundable,
but if you sign a Franchise Agreement or Development Agreement within 10 business days of receiving the
agreement for signature, Chicken Guy shall apply the Deposit Fee toward payment of the Development Fee
required under the Development Agreement or the Initial Franchise Fee required under the Franchise
Agreement, as applicable.

Veterans Discount

Under our veterans program, if you (or a holder of at least a 51% ownership interest in your
franchisee entity) provide us with a DD Form 214 or other adequate documentation, as determined by us,
demonstrating honorable discharge from the United States military and you sign a Franchise Agreement to
develop and operate a new Franchised Restaurant, then we will reduce your Initial Franchise Fee due under
the Franchise Agreement by $5,000. You will sign a Veterans Addendum to the Franchise Agreement, a
copy of which is attached as Exhibit I. If, prior to the first anniversary of the opening date of the Franchised
Restaurant, (1) you transfer the Franchised Restaurant, or (2) we terminate the Franchise Agreement, you
must pay us the $5,000 that we waived under the veterans program.

Team Member Training

If you postpone or delay team member training based on your failure to obtain a certificate of
occupancy or for any other reason, you must reimburse us for any additional costs and expenses, including
the salaries and wages for our trainers during the period of such delay. If the Franchised Restaurant is not
your first Chicken Guy! Restaurant and if you request that we conduct the team member training for non-
management staff, you must upon receipt of an invoice from us pay all reasonable expenses incurred by us
in connection with such on-site training, including without limitation, travel expenses, lodging
accommodations and other reasonable expenses of all such persons sent to the Franchised Restaurant in
connection with the on-site training of the Franchised Restaurant employees. These expenses will range
from $3,000 to $8,000 per week (for one to two trainers).

* * *

The Deposit Fee, Development Fee, and Initial Franchise Fee are typically uniform for all
franchisees. However, in our last fiscal year, we reduced the Initial Franchise Fee to $25,000 for one
franchisee and waived the Initial Franchise Fee for another franchisee.
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ITEM 6

OTHER FEES

TYPE OF FEE"

AMOUNT

DUE DATE

REMARKS

Royalty

6% of Gross Sales

Within five days after
the end of each fiscal
week

You must participate in our
electronic funds transfer program to
pay your royalty fees and other fees
(See Note 2). See Note 3 for the
definition of Gross Sales. See Note
4 if you operate a Nontraditional
Restaurant.

Weekly Marketing
Obligation

Currently 4% of Gross Sales

See below

Currently, your Weekly Marketing
Obligation consists of your
obligation to spend 4% of Gross
Sales for Local Store Marketing.
When the Brand Fund is
established, the Weekly Marketing
Obligation shall consist of 2% of
Gross Sales going to the Brand
Fund (subject to a maximum annual
contribution of $30,000) and 2% of
Gross Sales going to Local Store
Marketing. We reserve the right to
increase your Weekly Marketing
Obligation and we may reallocate
the Weekly Marketing Obligation
among the Brand Fund, a Regional
Advertising Fund (or Regional Co-
Op) and Local Store Marketing.
The advertising fees and advertising
funds are further described in

Item 11. If a Regional Co-Op is
established, each Chicken Guy!
Restaurant in the Co-op will have
one vote, including our company-
owned restaurants. Your Weekly
Marketing Obligation will not
exceed 5% of Gross Sales.
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TYPE OF FEE"

AMOUNT

DUE DATE

REMARKS

Additional Training

We do not currently charge
these fees; however we may
set a tuition fee for
additional training programs
that we develop in the future
to cover our actual costs of
conducting the training
programs. You also must
reimburse us for our actual
costs and expenses incurred
for developing, compiling
and distributing any
additional training materials,
if requested by you.

Within 30
days of receipt of
invoice

We have the right to require certain
designated employees to attend
training programs in addition to the
initial manager training program.
You must pay all travel, living,
food and other incidental expenses
incurred by your employees while
attending training.

Audit and
Inspection Costs

Deficiency in royalty fees
and advertising
contributions, plus interest.

Within ten days after
receipt of the audit or
inspection report

The interest rate is the same as the
interest rate for late payments. If an
inspection or audit is made
necessary by your failure to furnish
reports or supporting records, or to
furnish such reports, records or
information on a timely basis, or if
there is an understatement of Gross
Sales of greater than 2%, in
addition to the understated royalty
fees and advertising contributions,
you also must pay the reasonable
costs of the audit or inspection.

Collection Costs
and Expenses

Our actual costs and
expenses

On demand, if required

These costs and expenses include,
but are not limited to, costs and
commissions due a collection
agency, reasonable attorneys’ fees,
costs incurred in creating or
replicating reports demonstrating
Gross Sales of the Franchised
Restaurant, arbitration or court
costs, expert witness fees, discovery
costs and reasonable attorneys’ fees
and costs on appeal, together with
interest charges on all of the
foregoing.

Costs and Our actual costs and As incurred If we prevail in a dispute regarding
Attorneys’ Fees expenses enforcement of the terms of any
agreement, you must pay our
attorneys’ fees and costs.
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TYPE OF FEE"

AMOUNT

DUE DATE

REMARKS

Gift Card
Reconciliation

Total amount of gift cards
sold from Franchised
Restaurant

Monthly

On a monthly basis, you must pay
us the total amount of any gift cards
sold from your Franchised
Restaurant and we will reimburse
you for the amount of any gift cards
redeemed at your Franchised
Restaurant.

Indemnification

Our and our affiliates’ losses
and expenses

As incurred

You must indemnify and hold us
and our affiliates harmless in all
actions arising out of or resulting
from the development or operation
of your Franchised Restaurant (and,
for a Nontraditional Restaurant,
your other businesses at the
Facility) excluding any gross
negligence or willful misconduct by
an indemnitee.

Interest

Interest on the amount owed
from the date due until paid

When any payment is
overdue

The interest rate is the maximum
rate permitted for indebtedness of
this nature in the state in which the
Franchised Restaurant is located not
to exceed 1.5% per month (or a
portion of a month). See Note 2 for
additional information regarding the
payment of interest charges.

New Product and
Supplier Testing

Our actual costs of reviewing
the supplier or distributor
and auditing the facility

As incurred

Payable if you request our
authorization to sell new products
or use an alternate supplier of
products or services. See Item 8.

Reimbursement of
Insurance Costs

Our out-of-pocket costs of
obtaining coverage

Immediately upon
receipt of invoice

If you fail to procure or maintain
the required insurance, we may
procure the insurance and charge its
cost along with our out-of-pocket
expenses to you.

Relocation

$10,000 and an agreed
minimum royalty fee (which
shall not exceed 6% of Gross
Sales) during the period in
which the Franchised
Restaurant is not in operation

On demand, if required

You may not relocate the
Franchised Restaurant without our
prior written consent.

Renewal Fee

$10,000

At the time you sign
the renewal franchise
agreement

The renewal fee is in addition to
any costs for remodeling that we
may require as a condition of
renewal.
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TYPE OF FEE" AMOUNT DUE DATE REMARKS
Software Licenses | Actual cost of license fee As incurred You must purchase and use any
and Updates and updates new or upgraded proprietary
software programs, system
documentation manuals and other
proprietary materials that we may
develop or designate for use in the
System in the future.
Taxes Our expenses Within 30 days of You must reimburse us for any
receipt of invoice taxes, fees or assessments imposed
on us for acting as franchisor or
licensing the Proprietary Marks.
Transfer $10,000 Prior to consummation | We have the right to approve all
of transfer transfers. There is no fee if you
transfer an agreement to a
corporation or limited liability
company that your owners control.
Website Fee $0 - $1,000 As incurred Although we do not currently do so,
in the future we may charge you a
fee for developing, reviewing and
approving your website and/or for
hosting the website.
Early Termination | Amount of the average Within 30 days Payable if you default on your
Damages weekly Royalty Fees that following the obligations and we terminate the
you owed for the one year termination Franchise Agreement prior to the
period prior to termination, expiration of the Initial Term.
multiplied by the lesser of
104 weeks or the number of
weeks remaining in the term
of the Franchise Agreement
NOTES

(1

2

3)

Unless otherwise noted, all fees are imposed by and payable to us and are non-refundable.
Generally, all fees are uniformly imposed on our franchisees, however, in certain unique
circumstances, we may reduce or waive a fee for a particular franchisee for a limited period of time.

You must participate in our electronic funds transfer program authorizing us to utilize a pre-
authorized bank draft system. All royalty fees and other amounts owed to us under the Franchise
Agreement, including advertising fees, where applicable, and interest charges, must be received by
us before 5:00 p.m. on the 5™ day after the end of each fiscal week or at a later point, or due date,
specified by us. No later than 30 days prior to opening, you must designate an account at a
commercial bank and furnish to us all authorizations (including the ACH Authorization form
attached as Exhibit C to the Franchise Agreement) necessary to permit us to make withdrawals by
electronic funds transfer.

Gross Sales include all revenue from the sale of all food products, beverages and all other income
of every kind and nature related to the Franchised Restaurant (including the redemption value of
stored value gift cards and gift certificates when purchases are made) whether for cash or credit
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and regardless of collection in the case of credit, monies or credit received from the sale of food
and merchandise, from tangible property of every kind and nature, promotional or otherwise, and
for services performed from or at the Franchised Restaurant, including, but not limited to, such oft-
premises services as catering and delivery. Gross Sales do not include sales taxes or other taxes
collected from customers for transmittal to the appropriate taxing authority, promotional discounts
and coupons, the value of any employee discounts provided to your bona fide employees during
the fiscal week in which the discounts are provided, all proceeds from the sale of gift certificates
or stored value cards, customer refunds made in good faith to customers, or the sale of equipment
used in the operation of the Franchised Restaurant.

If any law prohibits us from receiving a percentage royalty fee based on alcoholic beverage
revenues, you must pay us a royalty fee on all Gross Sales, except alcoholic beverage revenues, in
the same dollar amount as would have been paid if you paid a 6% royalty fee on all Gross Sales.

@) If you operate a Nontraditional Restaurant and (a) beverages cannot be ordered at the
Nontraditional Restaurant; or (b) your point of sale system cannot allocate to Gross Sales beverages
ordered at the Nontraditional Restaurant, then you must pay a royalty fee in the amount of 8% of
Gross Sales.

ITEM 7
ESTIMATED INITIAL INVESTMENT
TABLE NO. 1
YOUR ESTIMATED INITIAL INVESTMENT
FRANCHISE AGREEMENT
Amount: Amount: Method of
Type of Expenditure In-line, End Cap or Nontraditional Payment \gl:leen TOIY: il(liom
Drive Thru (1) Restaurant (2) )
Deposit Fee(4) $0 - $5,000 $0 - $5,000 Lump sum | > 5“6‘“ C}éfll;en
Initial Franchise Fee $50,000 $40,000 - $50,000 | Lump sum | S¢¢Jtem | Chicken
4) 5 Guy
Grand Opening Progress As
Required Spending (5) $10,000 $5,000 payments | incurred Vendors
Leaschold Costs and Progress As Contractor
Building and Site $350,000 - $1,900,000 | $350,000 - $1,200,000 & .7
payments | arranged Architect
Improvements (6)
Furnishings, Fixtures | - ¢195 000 - $600,000 | $195,000 - $600,000 As _As Vendors
and Equipment (7) arranged | incurred
Signage (8) $20,000 - $95,000 $15,000 - $95,000 As _As Vendors
arranged incurred
Point of Sale $4.500 - $25,000 $4,500 - $25,000 As . As Vendors
System (9) arranged incurred
Technology (10) $15,000 - $30,000 $15,000 - $25,000 As A Vendors
arranged | incurred
Graphic Items (11) $30,000 - $60,000 $20,000 - $60,000 As _As Vendors
arranged | incurred
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Amount: Amount: Method of When To Whom
Type of Expenditure In-line, End Cap or Nontraditional Payment Due Paid
Drive Thru (1) Restaurant (2) 3)
Attorney,
Before As accountant,
Professional Fees (12) $10,000 - $20,000 $10,000 - $20,000 . . and other
opening incurred .
business
advisors
Initial Manager $15,000 - $25,000 | $15,000 - $25,000 As A Third
Training (13) arranged | incurred parties
Pre-Opening Costs $15,000 - $50,000 $15,000 - $50,000 As . As Vendors
(14) arranged incurred
Additional Funds — $50,000 - $150,000 $50,000 - $150,000 As _ As Vendors
3 months (16) arranged incurred

TOTAL ESTIMATED
INITIAL
INVESTMENT (17)

$764,500 - $3,020,000

$734,000 - $2,310,000

(Estimate does not include the cost to

obtain an alcoholic beverage license

which you may choose to incur. See
Note 15 below.)

TABLE NO. 2

ESTIMATED INITIAL INVESTMENT
DEVELOPMENT AGREEMENT — THREE TO FIVE RESTAURANTS

Traditional Restaurants.

Amount Amount Method of To whom
Type of Expenditure Low High Pavment! When Due payment is
Estimate Estimate y to be made
Upon signing
Development Fee (18) $120,000 $200,000 Lump sum | Development Us
Agreement
Business Plan
Preparation, Legal Fees | ¢5 $5,000 | Asincurred | Asincurred | Third partics
& Miscellaneous
Expenses (19)
Total $123,000 $205,000
NOTES

Chicken Guy! Restaurants may be developed as in-line, end cap, free-
standing, or drive-thru locations. The figures in the table reflect the estimated initial investment for a
Chicken Guy! Restaurant located at an in-line or end cap location based on our affiliates’ experience in
developing restaurants. The estimated investment for inline and endcap locations will range towards
the low end of the estimate in the table above while drive-thru locations will range toward the high end
of the estimated initial investment in the table above. If you plan to develop a Chicken Guy! Restaurant
in a free-standing location, the real estate, building and site improvement costs are likely to be
significantly higher than what is included in this Item 7.

Nontraditional Restaurants. These figures reflect the estimated initial investment for a Nontraditional

Restaurant. These estimates are based upon our affiliates’ experience in developing Nontraditional
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Restaurants. The estimated initial investment for a Nontraditional Restaurant will vary, depending on
the type of venue, size, location, number of seats, anticipated volume, operational conditions and
configuration of the Facility.

3. Method of Payment. Costs paid to Chicken Guy are not refundable. Whether any costs paid to third
parties are refundable will vary based on the practice in the area where your Franchised Restaurant is
located.

4. Deposit Fee and Initial Franchise Fee. The manner in which the Deposit Fee and Initial Franchise Fee
are paid is explained in detail in Item 5.

5. Grand Opening Required Spending. See Item 11 for a description of your grand opening marketing
obligations.

6. Leasehold Costs and Building and Site Improvements. We expect that you will lease the location for
the Franchised Restaurant, which will vary in size from 800 to 1,400 square feet for a Nontraditional
Restaurant with limited or shared seating; and 2,200 to 3,000 square feet for a Traditional or
Nontraditional Restaurant with full seating. We cannot estimate the lease payments that you will make
to third party lessors since these payments will vary considerably depending upon the property size,
type of transaction and location. Rent amounts vary greatly depending on location, square footage,
condition of premises, market conditions, your credit worthiness, tenant improvement allowances, and
other factors. Any lease that you sign for the Franchised Location must contain the provisions set forth
in the Franchise Agreement and the Addendum to Lease form attached as Exhibit B to the Franchise
Agreement. You may be required to pay the first and last months’ lease payment upon signing your
lease agreement. Lease agreements may include the following expenses: taxes, insurance, maintenance,
fixed rent (with escalations), percentage rent and other charges related to the operation of the Franchised
Restaurant. We cannot estimate the costs to purchase real estate for a Franchised Restaurant if you
elect to purchase the site since these costs vary widely by geographic area.

The Franchised Restaurant must be established in accordance with the System. We estimate that
building and site improvement costs, including permits and municipality fees, will range from $400 to
$500 per square foot or more depending upon the condition of the property and local regulatory
requirements. These building and site improvement costs include estimates for a smaller footprint
prototype for in-line or end cap locations. With respect to a Nontraditional Restaurant, we estimate
that building and site improvement costs, including permits and municipality fees, will range from $400
to $1,200 per square foot or more depending upon the condition of the property and local regulatory
requirements. The higher end of the estimate reflects higher development costs incurred in certain
geographic areas. You should check with the relevant regulatory agencies to identify costs for required
building permits, impact fees, taxes, bonds, licenses and other fees, which can vary greatly depending
on location, size, condition, market condition, and other factors.

7.  Furnishings, Fixtures and Equipment. You must purchase certain items of furniture, fixtures, equipment
and smallwares as required by the Franchise Agreement and the Manual. You may be able to lease
from or finance through a third party a portion of these purchases; however, you should expect to make
a down-payment ranging between 40% and 50% of the cost.

8. Signage. The type of signage installed is governed by local ordinances regarding height and size
restrictions. The typical signage package includes a minimum of one large exterior facial sign, one
exterior banner sign, digital menu boards, marked awnings, and an interior and directional signage
package.
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10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Point of Sale System. The point of sale system requirements are described in Item 11.

Technology. These costs include charges to set up your technology systems including the online
ordering program, gift and loyalty card programs and music system. This estimate does not include on
site store POS configuration.

Graphic Items. This estimate includes the interior and exterior art package, which may include wall
treatments, vinyl graphics, prints and pictures as specified in the Manual.

Professional Fees. These figures represent the estimated costs of engaging an attorney or other business
professionals to review this disclosure document and the accompanying agreements, assist you in
organizing a business entity and help you obtain required licenses and permits.

Initial Manager Training. These costs include transportation, lodging, food and other incidental
expenses for you and your employees during training. The amount of these expenses will depend on
the distance you and your employees travel, type of accommodations, the number of your employees
attending training and their wages.

Pre-Opening Costs. These costs include utility deposits, installation of telephones, data transfer lines,
business licenses, uniforms, office and cleaning supplies and other prepaid expenses. It also includes a
range of $25,000 to $50,000 for the initial inventory of food and paper.

Alcoholic Beverage License. If you elect to obtain an alcoholic beverage license to serve wine and beer
at your Franchised Restaurant, which is not required, you can expect to pay between $10,000 and
$200,000. The cost of these licenses varies greatly from jurisdiction to jurisdiction depending on the
licensing authority involved and the local alcoholic beverage license resale market, if any. Some states
limit the available number of alcoholic beverage licenses. In such markets you are likely to be required
to pay grossly inflated prices on the secondary market to obtain a license and you may decide not to
offer alcoholic beverages at your Franchised Restaurant.

Additional Funds - Three Months. These figures are an estimate of the additional funds that you may
require for operating expenses during the initial three months of business. They include payroll, taxes,
insurance, food, paper, supplies, utilities, music service fees, gift and loyalty program fees, online
ordering fees, technology maintenance and support fees, licenses and permits, bank charges and repair
and maintenance expenses. They do not include advertising or royalty fee payments made to us. These
figures are estimates, and we cannot guarantee that you will not have additional expenses starting the
business. These estimates are based upon our affiliates’ experience in developing restaurants.

Total Estimated Initial Investment. You should review these figures carefully with a business advisor
before making any decision to purchase the franchise. We do not offer any financing directly or
indirectly for any part of the initial investment.

Development Fee. These figures are the Development Fees for three to five Chicken Guy! Restaurants.
Your estimated initial investment under the Development Agreement will vary depending on the
number of restaurants you develop within the Development Territory. The Development Fee is not
refundable, but will be credited against the Initial Franchise Fee, which are payable to us under each
Franchise Agreement that you sign under the Development Agreement. You must agree to develop at
least one Chicken Guy! Restaurant under the Development Agreement.

Legal Fees & Miscellaneous Expenses. These are the estimates to retain legal services to evaluate the
Development Agreement and set up your entity. Except for the Development Fee, there is no additional
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initial investment for training, real property, equipment, fixtures, other fixed assets, construction,
remodeling, leasehold improvements, decorating costs, inventory, security deposits, utility deposit,
business licenses, other prepaid expenses or other costs required to begin operating under the
Development Agreement and those costs are reflected in Table No. 1 above with respect to a Franchise
Agreement.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Equipment and Supplies

We have the right to require that you: (1) purchase those proprietary food products that will be
prepared by or for Chicken Guy! Restaurants according to our proprietary special recipes and formulas
(“proprietary products”) only from us or a third party designated and licensed by us to prepare and sell such
products (“designated suppliers™); (2) use the proprietary products only in accordance with the Manual and
for items sold at the Franchised Restaurant; and (3) purchase from manufacturers, distributors, vendors and
suppliers approved by us (“approved suppliers”) all other goods, food products, ingredients, spices,
seasonings, mixes, beverages, materials and supplies used in the preparation of products, as well as
advertising materials, furniture, fixtures, equipment, smallwares, menus, menu boards, forms, paper and
plastic products, packaging or other materials that meet our standards and specifications. We have the right
to require that you use only certain brands and to prohibit you from using other brands. We may from time
to time modify the list of approved brands (including certain brands of soft drinks and bottled beverages),
and you may not, after receipt of such modification in writing, reorder any brand that is no longer an
approved brand. We may from time to time modify the list of designated suppliers and/or approved
suppliers, and you may not, after receipt of such modification in writing, order any proprietary products
from a supplier who is no longer a designated supplier or order any goods or materials from a supplier who
is no longer an approved supplier. Neither we nor any of our affiliates are currently designated or approved
suppliers of any products.

Our standards and specifications for Chicken Guy! Restaurants are contained in the Manual. A list
of approved suppliers is available upon written request. We estimate that the purchase of products that are
subject to our standards and specifications represents approximately 100% of your overall purchases in
establishing and operating the Franchised Restaurant. We do not provide material benefits to our franchisees
(such as renewal or granting additional franchises) based on their purchase of particular products or services
or based on their use of a particular supplier.

We may earn revenue or other material consideration from required purchases or leases by
franchisees in the future although we do not currently supply any products to our franchisees. We did not
earn any revenue from the sale of products by us to our franchisees in our last fiscal year that ended on
December 29, 2024. We may negotiate system-wide purchasing arrangements, including pricing terms,
with suppliers for the benefit of all Chicken Guy! Restaurants. We do not currently have purchasing or
distribution cooperatives, but we reserve the right to establish them. None of our officers owns an interest
in any of our suppliers.

We may earn money from the suppliers based on your purchases in the form of rebates,
commissions, or other payments. We have entered into a contract with the Coca-Cola Company (“Coke”)
under the terms of which Coke is the exclusive fountain beverage and lemonade supplier for Chicken Guy!
Restaurants. Coke has agreed to accrue and semi-annually pay $3.50 to us for each gallon of fountain syrup
purchased for the use of mutually agreed upon marketing activities. Coke has also agreed to provide a $0.60
to us for each gallon of fountain syrup purchased for various other funds — including the marketing support
fund, meeting fund, and growth fund.
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Except as described in this Item 8, we do not provide any material benefits to you based on your
use of designated or approved suppliers.

Supplier Approval Process

We may approve one or more suppliers or distributors for any goods or materials, and we may
approve a supplier or distributor only as to certain goods or materials. Approval of a supplier or a distributor
may be conditioned on requirements relating to the frequency of delivery, reporting capabilities, standards
of service, including prompt attention to complaints, sanitation standards, facility standards, insurance and
other quality assurance requirements or other criteria, and concentration of purchases, as set forth above,
and such approval may be rescinded or provided on a temporary basis pending our further evaluation of the
supplier. We may concentrate purchases with one or more suppliers to obtain lower prices and/or the best
advertising support and/or services for any group of Chicken Guy! Restaurants or any other group of
restaurants operated or franchised by us or our affiliates. We may establish commissaries and distribution
facilities owned and operated by us or an affiliate that we will designate as an approved supplier.

If you propose to purchase any goods or materials (that you are not required to purchase from us,
our affiliates or designated suppliers) from a supplier that we have not previously approved, you must
submit to us a written request for such approval, or you must request that the supplier do so. We will provide
our standards and specifications to you or to the proposed supplier, subject to the supplier’s execution of a
confidentiality agreement in a form acceptable to us. We have the right to require, as a condition of
approval, that our representatives be permitted to inspect the supplier’s facilities and that such information,
specifications and samples as we reasonably designate be delivered to us and/or to an independent, certified
laboratory designated by us for testing prior to granting approval. In addition to product testing, a facility
audit may be required. A fee not to exceed our actual costs of reviewing the supplier or distributor and
auditing the facility, if needed, may be charged by us and shall be paid by you. We will notify you within
60 days after receipt of your request as to whether you are authorized to purchase such products from that
supplier, and if such authorization is granted, you may contract with the approved supplier. We may
periodically require that the testing be performed again at your expense to ensure continued compliance
with our specifications.

Technology Equipment

You must obtain and install at your expense a technology system, including such data processing
equipment, computer hardware, software, point of sale system, required dedicated telephone lines,
broadband and wireless Internet connections, modems, printers and other computer related accessory or
peripheral equipment as we may specify in the Manual or otherwise in writing. You must record all
transactions at the Franchised Restaurant on a point of sale system that is fully compatible with our
technology system and that includes an information interface capability to communicate electronically with
our technology system to provide us with continuous transaction level point of sale data. You must utilize
any proprietary software programs, system documentation manuals and other proprietary materials
provided by us in connection with the operation of the Franchised Restaurant. You must input and maintain
in your computer the software programs, data and information as we prescribe. You must purchase from us
or our designated suppliers, at prices and upon terms that we determine, the applicable proprietary software
programs, manuals and/or computer-related materials if and when we decide to use new or upgraded
programs, manuals and/or materials throughout the System. We do not currently receive any payments in
connection with these items.
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Insurance

You must maintain in full force and effect throughout the term of your Development Agreement
and your Franchise Agreement that insurance which you determine is necessary or appropriate for liabilities
caused by or occurring in connection with the development or operation of the Franchised Restaurant(s),
which shall include, at a minimum, insurance policies of the kinds, and in the amounts, required by us. We,
and any entity with an insurable interest designated by us, shall be an additional insured in all liability
policies (except workers’ compensation) to the extent each has an insurable interest. We may reasonably
increase the minimum coverage required and require different or additional kinds of insurance to reflect
inflation, changes in standards of liability, higher damage awards or other relevant changes in
circumstances. You will receive written notice of such modifications and must take prompt action to secure
the additional coverage or higher policy limits. All insurance policies must be written by an insurance
company (or companies) satisfactory to us and must comply with our standards and specifications, which
we will supply to you in writing. You must submit a certificate of insurance to us when you sign the
Development Agreement or any Franchise Agreement and on each policy renewal date thereafter.

These required insurance policies include, at a minimum, the following: Comprehensive or
Commercial General Liability Insurance, including coverage for bodily injury, personal injury, products
liability, contractual liability, broad form property damage, non-owned automobiles, and completed
operations and property damage on an occurrence basis with policy limits of not less than $1,000,000 per
occurrence and $2,000,000 in the aggregate; All Risks Property Insurance for fire and related peril
(including floods and earthquakes where applicable) with limits of insurance of not less than the full
replacement value of the Franchised Restaurant, its furniture, fixtures, equipment, inventory and other
tangible property; Business Interruption and Extra Expense Insurance, including rental payment
continuation for a minimum of 12 months, loss of profits and other extra expenses experienced during the
recovery from property loss; Plate Glass Insurance for replacement of glass from breakage; Employer’s
Liability Insurance in the amount of $500,000 per person, $500,000 in the aggregate and $500,000 for
occupational disease; Liquor Liability Insurance for bodily injury and property damage on an occurrence
basis with policy limits of not less than $1,000,000, to the extent that we have approved the sale of alcoholic
beverages at the Franchised Restaurant; Workers’ Compensation and such other insurance as may be
required by statute or rule of the state or locality in which the Franchised Restaurant is located, including
coverage for all of your employees who participate in any of the training programs; Builder’s All Risks
Insurance in connection with new construction or substantial renovation, refurbishment or remodeling of
the Franchised Restaurant; Automobile Liability if you are engaged in any delivery operations with
coverage on a Symbol 1 (any auto) basis in the amount of $1,000,000 per occurrence on any auto; Cyber-
Liability Insurance with a minimum limit of $1,000,000 to include coverage for business interruption loss,
cyber extortion, data recovery costs and data and network liability; and Umbrella or Excess Liability
Insurance in the amount of $3,000,000 per occurrence and $3,000,000 in the annual aggregate that includes
the prior mentioned coverages as underlying policies. You also must maintain performance and completion
bonds in forms and amounts, and written by carrier(s), reasonably satisfactory to us.
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ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Franchise Agreement and Development
Agreement. It will help you find more detailed information about your obligations in these agreements
and in other items of this disclosure document.

SECTION IN
DEVELOPMENT AGREEMENT (DA) DISCLOSURE
OBLIGATION FRANCHISE AGREEMENT (FA) AND DOCUMENT
NON-TRADITIONAL LOCATION ITEM
ADDENDUM (NTA)

Site selection and DA: Sections 5.B.-G. Items 7 & 11
acquisition/lease FA: Sections 3 & 4

NTA: Section 4
Pre-opening DA: Sections 5.G. & 6 Items 7 & 8

purchases/leases

FA: Sections 4, 5.D., 14.B.-D. & 16
NTA: Section 4

Site development and other
pre-opening requirements

DA: Sections 3 & 5
FA: Sections 3,5 & 6
NTA: Not applicable

Items 6, 7 & 11

Initial and ongoing training

DA: Section 5.H.
FA: Sections 5.A. & 12
NTA: Not applicable

Items 5, 6, 7 &
11

Opening

DA: Not applicable
FA: Section 5.H., 6 & 13.A. & B.
NTA: Not applicable

Item 11

Fees

DA: Sections 3.B., 4 & Appendix B
FA: Sections 7, 9, 12 & Appendices A & B
NTA: Section 5

Items 5 & 6

Compliance with standards
and policies/Operations
Manual

DA: Section 7
FA: Sections 5.D., 10, 11 & 14
NTA: Not applicable

Items 8 & 11

Trademarks and proprietary
information

DA: Not applicable
FA: Section 15
NTA: Not applicable

Items 13 & 14

Restrictions on DA: Not applicable Item 16
products/services offered FA: Section 14.B.

NTA: Not applicable
Warranty and customer DA: Not applicable Item 11
service requirements FA: Section 14.H. & M.

NTA: Not applicable
Territorial development and DA: Sections 1.A., 2 & Appendices A & B Item 12

sales quotas

FA: Sections 1.A. & B. & Appendix A
NTA: Section 2
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SECTION IN

DEVELOPMENT AGREEMENT (DA) DISCLOSURE
OBLIGATION FRANCHISE AGREEMENT (FA) AND DOCUMENT
NON-TRADITIONAL LOCATION ITEM
ADDENDUM (NTA)
Ongoing product/service DA: Not applicable Item 8
purchases FA: Section 14.A. & B.
NTA: Not applicable
Maintenance, appearance DA: Not applicable Item 11
and remodeling FA: Section 14.G.
requirements NTA: Section 8
Insurance DA: Section 6 Items 6 & 7
FA: Section 16
NTA: Not applicable
Advertising DA: Not applicable Items 6 & 11
FA: Section 9 & Appendix B
NTA: Section 7
Indemnification DA: Section 16 Item 6

FA: Section 26
NTA: Section 11

Owner’s participation/
management/staffing

DA: Section 8.G.
FA: Sections 14.1. & 17.G.
NTA: Not applicable

Items 11 & 15

Records/reports

DA: Not applicable
FA: Sections 5.F. & 8
NTA: Not applicable

Item 6

Inspections/audits

DA: Not applicable
FA: Sections 5.E. & H., 8.F., 13.C. & 14.F.
NTA: Not applicable

Items 6 & 11

Transfer

DA: Sections 9 & 10
FA: Sections 18 & 19
NTA: Not applicable

Item 17

Renewal

DA: Not applicable
FA: Section 2.B.
NTA: Not applicable

Item 17

Post-termination
obligations

DA: Section 14
FA: Section 23
NTA: Not applicable

Item 17

Non-competition covenants

DA: Section 12
FA: Section 21
NTA: Not applicable

Item 17

Dispute resolution

DA: Section 22
FA: Section 31
NTA: Not applicable

Item 17

Chicken Guy! — 07/25 FDD

19




SECTION IN
DEVELOPMENT AGREEMENT (DA) DISCLOSURE

OBLIGATION FRANCHISE AGREEMENT (FA) AND DOCUMENT
NON-TRADITIONAL LOCATION ITEM
ADDENDUM (NTA)
Personal Guarantee DA: Section 8.F. Not Applicable

FA: Section 17.F.
NTA: Not applicable

ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS AND TRAINING

Except as listed below, Chicken Guy (Franchisor), LLC is not required to provide you with any
assistance.

Our Obligations Prior To Opening

Before you open your Franchised Restaurant, we will:

1.

Provide our site selection guidelines and, as you may request, a reasonable amount of consultation
with respect to the guidelines. We will also provide such on-site evaluation as we may deem
advisable as part of our evaluation of your request for site approval. (Development Agreement,
§ 5.B.; Franchise Agreement, § 3.B.) For restaurants that you develop in the future under the
Development Agreement, we will apply our then-current site selection criteria to your site
applications.

We will advise you in writing whether we have approved a proposed site within 15 days after we
receive your Real Estate Site Application, a business plan and any additional information that we
may reasonably require. If we do not respond within 15 days, we will be deemed to have denied
approval of the site. (Development Agreement, § 5.E.; Franchise Agreement, § 3.E.)

Provide you with any development training we require. (Development Agreement, § 5.H.;
Franchise Agreement, § 5.A.)

Provide written specifications for fixtures, furnishings, equipment, signs and opening inventory
and provide you with a list of designated and approved suppliers for these items. (Franchise
Agreement, § 5.D.) Neither we nor any of our affiliates are currently designated or approved
suppliers of any of these items.

Furnish you with plans and specifications for a Chicken Guy! Restaurant (or Nontraditional
Restaurant if applicable), including requirements for dimensions, design image, interior layout,
décor, fixtures, equipment, signs, furnishings, storefront and color scheme. We may require you to
engage the services of an architect, project manager and/or general contractor that have been
approved by us. It will be your responsibility to have prepared all required construction plans and
specifications to suit the shape and dimensions of the Franchised Location, subject to our approval,
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and you must ensure that these plans and specifications comply with applicable ordinances,
building codes and permit requirements and with lease requirements and restrictions. You must use
only registered architects, registered engineers and professional and licensed contractors. We will
provide you with written approval or disapproval of your construction plans for the proposed
Franchised Restaurant and notify you within 14 days after we receive the plans whether we approve
or disapprove of the plans. (Franchise Agreement, § 5.B.)

Provide you with a final inspection of the Franchised Restaurant, if we choose to conduct one, and
provide you with express written authorization to open the Franchised Restaurant if you have
complied with all conditions. (Franchise Agreement, § 5.H.)

Loan you a copy of our confidential and proprietary Manual, which contains information and
knowledge that is unique, necessary and material to the System, including mandatory specifications
and standards relating to the construction, management and operation of Chicken Guy! Restaurants.
The Manual remains our property. We may revise the contents of the Manual, and you agree to
comply with each new or changed section. (Development Agreement, § 7; Franchise Agreement,
§ 10). The Table of Contents of the Manual as of the date of this disclosure document is attached
as Exhibit G. As of that date, the Manual contained a total of 112 pages.

Provide you with consultation and advice with regard to the development and operation of the
Franchised Restaurant, building layout, furnishings, fixtures and equipment, plans and
specifications, employee recruiting, selection and training, purchasing and inventory control and
such other matters as we deem appropriate. (Franchise Agreement, § 13.A.)

Provide an initial manager training program to you, your Operating Principal (as defined in Item
15), your restaurant manager and any other person that we designate. The details of the initial
manager training program are described later in this Item 11. (Franchise Agreement, § 12)

Our Obligations After Opening

During the operation of your Franchised Restaurant, we will:

L.

Collect, administer and spend for advertising purposes monies paid by franchised and company-
operated Chicken Guy! Restaurants into the Brand Fund (when established) and any Regional
Advertising Fund (if established). (Franchise Agreement, §§ 9.B.-F. & H.)

Provide you with guidelines for local advertising and promotion from time to time upon request.
Y ou must submit to us for our prior approval any local advertising and promotional materials that
you purchase from a source other than us or our affiliates. (Franchise Agreement, § 9.G.)

We may change or modify the System, including modifications to the Manual, the menu, including
menu items and menu formats, product packaging, the required equipment, the signage, the
building and premises of the Franchised Restaurant (including the trade dress, décor and color
schemes), the presentation of the Proprietary Marks, the adoption of new administrative forms and
means of reporting and payment of any monies owed to us and the adoption and use of new or
modified Proprietary Marks or copyrighted materials. (Franchise Agreement, § 11.A.)

Provide additional training to you and any other employees that we designate, if we decide to offer
any additional training. We reserve the right to require you to pay a tuition fee for these additional
training programs, and you will be required to pay all travel, living, food and other incidental
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expenses incurred by you and your employees while attending the training. (Franchise Agreement,
§ 12.B.)

5. Provide periodic advice and consultation to you in connection with the operation of the Franchised
Restaurant as we deem appropriate or necessary. We will provide to you, as we deem appropriate
or necessary, our knowledge and expertise regarding the System and pertinent new developments,
techniques and improvements in the areas of restaurant design, management, food and beverage
preparation, sales promotion, service concepts and other areas. We may provide these services
through visits by our representatives to the Franchised Restaurant or your offices, the distribution
of printed or filmed material or electronic information, meetings or seminars, telephone
communications, electronic mail communications or other communications. (Franchise
Agreement, § 13.B.)

6. Conduct inspections of the Franchised Restaurant and valuations of the products sold and services
rendered as we deem appropriate or necessary. (Franchise Agreement, §§ 13.C. & 14.F.)

7. Provide a list of approved suppliers of proprietary products, goods, food products, ingredients,
spices, seasonings, mixes, beverages, materials and supplies used in the preparation of products, as
well as advertising materials furniture, fixtures, equipment, smallwares, menus, menu boards,
forms, paper and plastic products, packaging or other materials that meet the standards and
specifications that we promulgate from time to time. (Franchise Agreement, §14.B.)

8. Set the resale pricing policies for menu items and products sold at Chicken Guy! Restaurants.
(Franchise Agreement, § 14.D.)

Advertising

Weekly Marketing Obligation

During the term of the Franchise Agreement, your Weekly Marketing Obligation will not exceed
5% of the Gross Sales of the Franchised Restaurant. We may allocate the Weekly Marketing Obligation at
our discretion between the Brand Fund (when established), a Regional Advertising Fund (or Regional Co-
op) (if established), and/or your Local Store Marketing. Currently, your Weekly Marketing Obligation is
4% of Gross Sales of the Franchised Restaurant, all of which is allocated to your Local Store Marketing.
When the Brand Fund is established, the Weekly Marketing Obligation shall consist of 2% of Gross Sales
to the Brand Fund (subject to a maximum annual contribution of $30,000) and 2% of Gross Sales to your
Local Store Marketing. We have the right, following written notice to you, to increase and reallocate the
Weekly Marketing Obligation among the Brand Fund, a Regional Advertising Fund (or Regional Co-Op)
and/or Local Store Marketing.

Brand Fund

We plan to establish the Chicken Guy! Brand Fund (“Brand Fund”). When established, you must
contribute 2% of weekly Gross Sales of the Franchised Restaurant to the Brand Fund up to a maximum
annual contribution of $30,000. We will have sole discretion to use the Brand Fund, and the monies in the
Brand Fund, for any purpose that we believe will enhance, protect, and increase public recognition and
perception of the System and Proprietary Marks. We will direct all programs that the Brand Fund finances,
with sole control over the creative concepts, materials, and endorsements used and their geographic, market,
and media placement and allocation. You must participate in all advertising, marketing, promotions,
research and public relations programs instituted by the Brand Fund.
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Among the programs, concepts, and expenditures for which we may utilize the Brand Fund monies
are: (1) creative development and production of print ads, commercials, radio spots, point of purchase
materials, direct mail pieces, door hangers, and other advertising and marketing materials; (2) creative
development, preparation, production and placement of video, audio, and written materials and electronic
media; (3) media placement and buying, including all associated expenses and fees; (4) administering
regional and multi-regional marketing and advertising programs; (5) market research and customer
satisfaction surveys, including the use of secret shoppers; (6) the creative development of, and actual
production associated with, premium items, giveaways, promotions, contests, public relation events, and
charitable or nonprofit events; (7) creative development of signage, posters, and individual restaurant décor
items including wall graphics and signage; (8) development and management of a kiosk or truck program;
(9) website, extranet and/or intranet development and maintenance; (10) development, implementation, and
maintenance of an electronic commerce website and/or related strategies; (11) development and
implementation of search engine optimization strategies; (12) development and administration of consumer
surveys, interviews and other customer satisfaction and retention policies; (13) retention and payment of
advertising and marketing agencies and other outside advisors including retainer and management fees; and
(14) public relations and community involvement activities and programs; and (15) real estate analytics and
marketing.

Vendors and suppliers also may contribute to the Brand Fund. We may produce materials in house
or work with an advertising agency in developing advertising for print, Internet, and other related
advertising media. We did not collect or spend any Brand Fund contributions in our last fiscal year ending
December 29, 2024.

Regional Advertising

In addition to the Brand Fund (when established), you will pay that portion of the Weekly
Marketing Obligation as we direct to any Regional Advertising Fund o