FRANCHISE DISCLOSURE DOCUMENT

Martinizing International, LLC
A Delaware Limited Liability Company

® 711 5 A South, Suite 210
”(ﬂ”””lz,”ﬂ Naples, Fvlipigz 32:102 e

CLEANTETRS) Telephone: 781-829-9935

www.martinizingfranchise.com

Martinizing® businesses are full-service environmentally friendly Dry Cleaning Plants, Satellite Dry
Cleaning Stores and Pick Up and Delivery Models. The full range of services offered in each type
of Martinizing® business includes dry cleaning and shirt service and which also may include
laundry, tailoring, shoe repair, wedding gown and fur storage, suede and leather processing and
other ancillary services. Depending on the type of business, some or all of the services connected
with the store are sub-contracted with qualified professionals.

The total investment necessary to begin operation of a Martinizing® franchise depends on the
type of business you choose. We offer three options: a Full Service Environmentally Friendly
Dry Cleaning Plant (a “Plant”), a Satellite Store, and a Pick Up and Delivery Model (“Martinizing
Delivers”).

Plant: The total investment necessary to begin operation of a Martinizing® Plant is $426,748
to $777,300. This includes $353,148 to $399,600 that must be paid to the franchisor
or affiliates.

Satellite Store: The total investment necessary to begin operation of a Martinizing® Satellite
Store is $96,852 to $275,312. This includes $85,412 to $90,412 that must be paid to
the franchisor or affiliates.

Martinizing Delivers: The total investment necessary to begin operation of a Martinizing®
Delivers is $40,900 to $78,600. This includes $36,800 to $38,100 that must be paid
to the franchisor or affiliates.

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements
carefully. You must receive this Disclosure Document at least fourteen (14) calendar-days before
you sign a binding agreement with, or make any payment to, the franchisor or an affiliate in
connection with the proposed franchise sale. Note, however, that no governmental agency
has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact Martinizing® corporate
offices at 711 5" Avenue South, Suite 210, Naples, Florida 34102, (781) 829-9935.

The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure
Document alone to understand your contract. Read your entire contract carefully. Show your
contract and this Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide to
Buying a Franchise,” which can help you understand how to use this Disclosure Document, is
available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or
by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also
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visit the FTC’s home page at www.ftc.gov for additional information. Call your state agency or
visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: June 19, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about
outlet sales, costs, profits or losses. You
should also try to obtain this information
from others, like current and former
franchisees. You can find their names and
contact information in ltem 20.

How much will | need to invest?

Items 5 and 6 list fees you will be paying to
the franchisor or at the franchisor’s
direction. Item 7 lists the initial investment
to open. Item 8 describes the suppliers you
must use.

Does the franchisor have the
financial ability to provide support to
my business?

Iltem 21 or Exhibit C includes financial
statements. Review these statements
carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of
the number of company-owned and
franchised outlets.

Will my business be the only
Martinizing® business in my area?

Item 12 and the “Territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can
compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the
franchisor or its management have been
involved in material litigation or bankruptcy
proceedings.

What'’s it like to be a Martinizing®
franchisee?

Iltem 20 lists current and former
franchisees. You can contact them to ask
about their experiences.

What else should | know?

These questions are only a few things you
should look for. Review all 23 Items and all
Exhibits in this disclosure document to
better understand this franchise
opportunity. See the table of contents.
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What You Need to Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

The business model can change. The franchise agreement may allow the
franchisor to change its manuals and business model without your consent. These
changes may require you to make additional investments in your franchise
business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or
a limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from Franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration. Your state may have a franchise law, or other
law, that requires franchisors to register before offering or selling franchises in the
state. Registration does not mean that the state recommends the franchise or has
verified the information in this document. To find out if your state has a registration
requirement, or to contact your state, use the agency information in Exhibit D.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific
Addenda. See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you
to resolve disputes with the franchisor by arbitration and/or litigation only in
Florida. Out-of-state arbitration and litigation may force you to accept a less
favorable settlement for disputes. It may also cost you more to arbitrate or
litigate with the franchisor in Florida than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ADDENDUM TO THE FRANCHISE DISCLOSURE DOCUMENT PURSUANT TO THE
MICHIGAN FRANCHISE INVESTMENT LAW

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the provisions are
void and cannot be enforced against you:

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver, or estoppel
which deprives a franchisee of rights and protections provided in the Michigan Franchise
Investment Act. This shall not preclude a franchisee, after entering into a franchise agreement,
from settling any and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its term
except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice
thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure such
failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly compensating
the franchisee by repurchase or other means for the fair market value at the time of expiration of
the franchisee’s inventory, supplies, equipment, fixtures, and furnishings. Personalized materials
which have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings
not reasonably required in the conduct of the franchise business are not subject to compensation.
This subsection applies only if: (i) the term of the franchise is less than 5 years and (ii) the
franchisee is prohibited by the franchise or other agreement from continuing to conduct
substantially the same business under another trademark, service mark, trade name, logotype,
advertising, or other commercial symbol in the same area subsequent to the expiration of the
franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally available
to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall not
preclude the franchisee from entering into an agreement, at the time of arbitration, to conduct
arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a franchise,
except for good cause. This subdivision does not prevent a franchisor from exercising a right of
first refusal to purchase the franchise. Good cause shall include, but is not limited to:

(1) The failure of the proposed transferee to meet the franchisor's then current reasonable
qualifications or standards.
(ii) The fact that the proposed transferee is a competitor of the franchisor or subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to
the franchisor or to cure any default in the franchise agreement existing at the time
of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely

identified with the franchisor. This subdivision does not prohibit a provision that grants to a
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franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the

lawful provisions of the franchise agreement and has failed to cure the breach in the manner
provided in subdivision (c).

(i) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligations to fulfill contractual obligations to the franchisee unless provision has been
made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY

GENERAL DOES NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT
BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to: Michigan Attorney General’s Office,
Consumer Protection Division, Attention: Franchise Section, G. Mennen Williams Building, 1st
Floor, 525 West Ottawa Street, Lansing, Michigan 4893, Telephone Number: 517-373-7117.
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Item 1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

Martinizing International, LLC, the franchisor of the Martinizing® franchise, is referred to
in this disclosure document as “we,” “us,” “our” or “Martinizing” as the context requires. A
franchisee is referred to in this disclosure document as “you”, the legal entity [includes a
corporation, partnership, limited liability company, or other legal entity (collectively “legal entity”)
and their owners, officers, and directors] and “your” as the context requires, who is buying the
franchise. Your owners must sign our “Guaranty and Assumption of Obligations,” which means
that all of the provisions of the franchise agreement you and we sign (the “Franchise Agreement”),

the form of which is attached as a part of Exhibit A, also will apply to your owners.

We are a limited liability company formed under Delaware law on March 8, 2021. Our
principal business address is 711 5" Avenue South, Suite 210, Naples, Florida 34102. We
currently operate under the names “Martinizing” and “Martinizing Dry Cleaning” and its associated
design (the “Marks”). We do not own or operate any businesses of the type you will be operating.
We only offer franchises which operate under the Martinizing Marks. We offer franchises in the
United States and Canada. We also have master franchise and license agreements in Ecuador,
China, Indonesia, Japan and Peru. Through the acquisition of our predecessor described below,
we are also the franchisor for franchises operating under the trademarks “Pressed4Time”, , “1-
800 Dry Clean”, and “Dry Cleaning Station”. We do not offer, and have not offered previously,
franchises using the trademarks “Pressed4Time”, “1-800Dry Clean” or “Dry Cleaning Station”.

We have not offered franchises in any other line of business, nor do we conduct any other
business activities. We began offering franchises in April 2021.

The principal business addresses of our agents for service of process are shown on
Exhibit D.

Parents, Predecessors & Affiliates

We have a predecessor company, Martinizing International LLC, a Michigan limited liability
company, with its principal place of business at 2060 Coolidge Highway, Berkley, Michigan 48072.
Our predecessor offered Martinizing franchises from May 1978 until April 2021, under that entity
and various predecessor entities. In April 2021, we acquired substantially all of the assets of our
predecessor, including the rights as the franchisor of all Martinizing franchise agreements and of
all Pressed4Time and 1-800-DryClean franchise agreements (which our predecessor had
acquired in March 2019) and all Dry Cleaning Station franchise agreements (which our
predecessor had acquired in April 2009).

Our parent company and sole member is Clean Franchise Brands, Corp. (formerly known
as Clean Franchise Brands, LLC, and herein "Clean Franchise Brands"), a Delaware corporation,
with a principal place of business at 711 5" Avenue South, Suite 210, Naples, Florida 34102.

Clean Franchise Brands is also the sole member of Next Step Franchising, LLC ("Next
Step"), a Delaware limited liability company, with a principal place of business at 711 5" Avenue
South, Suite 210, Naples, Florida 34102. Next Step is our affiliate and is the franchisor of the
Lapels® Dry Cleaning franchise system, a drycleaning concept that offers or is the franchisor for
franchises using the primary trademark “Lapels®”. Next Step has offered franchises since March
2018, and has 82 franchises in its system as of December 31, 2024.
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We have a second affiliate, GreenEarth Cleaning, LLC, a Florida limited liability company
with a principal place of business at 711 5" Avenue South, Suite 210, Naples, Florida 34102.
GreenEarth Cleaning, LLC, is a supplier of environmentally-friendly, non-toxic cleaning solvents
to our franchisees. GreenEarth Cleaning, LLC, has not offered franchises in any line of business
previously.

The Businesses We Offer

We offer three (3) models of dry cleaning and laundry service businesses using the
Martinizing Marks (each a “Martinizing Business”):

(1) A Martinizing® Dry Cleaning Plant (a “Plant”) is a full-service retail store at which all dry
cleaning processing takes place on the premises. For new Martinizing Plants, the cleaning is
done in an environmentally friendly way in which Perchloroethylene is not used in any manner.

(2) A Martinizing® Satellite Store business (a “Satellite Store”) is a pick-up and drop-off dry
cleaning store where no processing is done on premises. All processing work is done by an
affiliated Martinizing® Plant or an approved wholesaler, who processes the clothing at a separate
location.

(3) A Martinizing® Pick Up and Delivery Model business (“Martinizing Delivers”) is a pick-
up and drop-off dry cleaning business where there is no storefront and the business is operated
primarily from a delivery van. All processing work is done by an affiliated Martinizing® Plant or
approved wholesaler, who processes the clothing at a separate location.

You may purchase any Martinizing Business model described in this Iltem. Each of these
Martinizing Businesses offers a full range of services including dry cleaning and laundry service,
which may also include tailoring, shoe repair, wedding gown heir-looming, fur storage, suede and
leather processing and other ancillary services.

For all but Martinizing Delivers, you will operate your Martinizing Business from a fixed
location that we approve in a defined geographical area (the “Territory”).

The market for your Martinizing Business consists of the general public who seek
professional dry cleaning and laundry and related services. The market for professional dry
cleaning and laundry services is well-developed and highly competitive. You will compete with
businesses, including national, regional and local businesses, offering products and services
similar to those offered by your Martinizing Business. There are other dry cleaning and laundry
franchises, as well as independent businesses throughout the United States that may offer similar
products and services to those offered by your Martinizing Business. The demand for the products
and services offered by your Martinizing Business may be affected by seasonality, climate and
the demographic characteristics of the area in which the store is located. Summer and winter
seasons tend to be lower in demand than fall and spring but, depending on the climate of the
area, the degree to which this has an effect varies in different areas of the country. The demand
for the products and services offered by your Martinizing Business may also be affected by
economic conditions.

At all times during the operation of your Martinizing Business, you must comply with
present and future mandates of the U.S. Environmental Protection Agency, Occupational Safety
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and Health Administration, and other federal, state and local regulatory agencies. You may need
to purchase parts, accessories or other items, obtain local, state, and federal environmental
permits or take other actions to comply with these laws.

For Plant locations, there are specific state and town/city building codes and regulations
governing the operation of dry cleaning. For example, the Commonwealth of Pennsylvania
requires that boiler rooms have exterior doors. Laws and regulations applying to boiler permits,
fire prevention, hazardous waste disposal and the like vary from state to state and sometimes
from locality to locality within a state. Also, state regulations are often stricter than the federal
regulations in some respects. State and local inspectors also may interpret and enforce ADA
(Americans with Disabilities Act) requirements for plant design differently. For instance, local
requirements for aisle width and height may vary. There may be other laws applicable to your
business and we urge you to make inquiries about these laws.

Item 2

BUSINESS EXPERIENCE

Kevin A. DuBois, Chief Executive Officer

Kevin DuBois is our Chief Executive Officer and the Chief Executive Officer of our parent
Clean Franchise Brands, positions he has held since April 2021. Mr. DuBois is also the Chief
Executive Officer and Manager of our affiliate, Next Step Franchising, LLC, which shares offices
with us in Naples, Florida and Hanover, Massachusetts. Mr. DuBois has held this position with
Next Step and its predecessor corporation since January 2012. Mr. Dubois is also the Manager
of MA Green Cleaning, LLC, a position he has held from September 2018 to present. MA Green
Cleaning LLC owns six Lapels dry cleaning businesses in Brighton, West Roxbury, Dover,
Waltham, Wellesley and Hanscom Air Force Base, Massachusetts.

David Grippi, Chief Operating Officer

David Grippi is our Chief Operating Officer and the Chief Operating Officer of Clean
Franchise Brands, positions he has held since March 2018 and April 2021, respectively. Prior to
that, Mr. Grippi was Vice President of Operations of our predecessor, Next Step Franchising, Inc.,
in Hanover, Massachusetts, from September 2016 to March 2018.

Michael Eisner, Vice President of Franchise Development

Michael Eisner is our Vice President of Franchise Development, a position he has held
from April 2021 to present, in Hanover, Massachusetts. Mr. Eisner is also the Vice President of
Franchise Development for our affiliate company, Next Step Franchising, LLC in Hanover,
Massachusetts, a position he has held from March 2018.

Jack V. Brand, Director of Legal Operations

Jack V. Brand is our Director of Legal Operations, a position he has held since December
2024. Prior to that, Mr. Brand was our Corporate Paralegal from April 2022 to December 2024.
Previously, Mr. Brand was a Trial & Litigation Paralegal for Seidensticker & San Filippo, PLLC in
Naples, Florida, from July 2021 through April 2022, and a Trial & Litigation Paralegal for Lemery
Greisler, LLC, in Albany, New York, from June 2019 through June 2021.

Laurie von Minden, Director of Finance
Laurie von Minden is our Director of Finance, a position she has held since August 2024,
and prior to that, as our Accounting Manager since June of 2021. Previously, Ms. von Minden
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was Director of Finance for The Desai Companies in Naples, Florida, from January 2013 to May
2021.

BUSINESS COACHES

Ted Sontagq, Field Operations Training and Support Manager

Ted Sontag has been our Field Operations Training and Support Manager since April
2021, a role he holds concurrently with Clean Franchise Brands. He served as Field Operations
Training and Support Manager for Martinizing’s predecessor Martinizing International, LLC, a
Michigan limited liability company, in Berkley, Michigan, from December 2017 to April 2021.

Keith Kocher, Field Operations Training and Support Manager

Keith Kocher has been our Field Operations Training and Support Manager since April
2021, arole he has held concurrently with Clean Franchise Brands. From November 2017 to April
2021, he was the Franchise Service Manager for our predecessor, Martinizing International, LLC
in Berkley, Michigan.

Shannon R. Folk, Business Coach

Shannon R. Folk is our Business Coach, a position she has held since November of 2024.
Previously, Ms. Folk was a Franchise Business Associate Director for Agile Pursuits Franchising,
a Tide Cleaners franchisor, in Cincinnati, Ohio, from November 2016 through July 2024.

ltem 3
LITIGATION
No litigation is required to be disclosed in this Item.
Item 4

BANKRUPTCY

No bankruptcy proceedings are required to be disclosed in this Item.
Item 5
INITIAL FEES

We will charge you an initial franchise fee (“Initial Franchise Fee”) when you sign the
Franchise Agreement as follows:

Martinizing Business Initial Franchise Fee
Plant $60,000
Satellite Store $30,000
Martinizing Delivers $27,000

The Initial Franchise Fee is fully earned by us and due in lump sum when you sign the Franchise
Agreement. The Initial Franchise Fee is not refundable under any circumstances.
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From time to time, we may offer special incentive programs as part of our franchise
development activities. We reserve the right to offer, modify or withdraw any incentive program
without notice to you. In order to qualify to purchase additional stores, you must meet the same
standards of qualification that we use for new franchisees, namely a minimum of twenty percent
(20%) liquid cash injection and a minimum of fifty percent (560%) outside collateral on the total
project start-up costs.

You must purchase from us the Start Up Supplies and Equipment Package in the following
amounts when you sign the lease for your premises; or if you purchase a Martinizing Delivers,
when you sign the Franchise Agreement:

Martinizing Business Start Up Supplies and Equipment Package Charge
Plant $257,648 to $293,100

Satellite Store $38,412

Martinizing Delivers $3,800 to $5,100

The Start Up Supplies and Equipment Package Charge is further detailed in Appendix C
to the Franchise Agreement. The Start-Up Supplies and Equipment Package Charge is
refundable, less a twenty percent (20%) administrative fee, up to the time the purchase orders
are submitted for the equipment, which is approximately one (1) week after receipt of payment by
us.

You must pay us an allowance for your sign fabrication and permits, at the same time the
Start Up Supplies and Equipment Package Charge is collected, in the following amount:

Martinizing Business Signage and Sign Permit Allowance
Plant $8,000 - $12,000
Satellite Store $5,000 - $10,000

Actual costs for signage and permits vary by location. If more than the allowance is
required, you will be obligated to reimburse us for the difference. If less than the allowance is
spent, we will refund or credit the difference to you. Signage and permit fees are not refundable
once expenses are actually incurred.

You must pay us a grand opening and first year marketing fee in the following amounts
when you sign the lease for your premises; or if you purchase a Martinizing Delivers, when you
sign the Franchise Agreement:

Martinizing Business Grand Opening and First Year Marketing Fee
Plant $12,000

Satellite Store $12,000

Martinizing Delivers $6,000

The Grand Opening and First Year Marketing Fee is refundable, less a twenty percent
(20%) administrative fee, up to twelve (12) weeks prior to the scheduled opening of your franchise.

If your Martinizing Business is a Plant, you must sign a License Agreement with our
affiliate, GreenEarth Cleaning, LLC, and pay $2,500 for a license to its nonhazardous cleaning
solvent. This license fee is due prior to the store opening and is non-refundable. Please see
Exhibit B of this Disclosure Document for the form License Agreement.
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Item 6

OTHER FEES
Type of Fee Amount Due Date Remarks
Successor Franchise | Twenty-five percent After the expiration of Paid to us
Fee! (25%) of the then- the initial term when you | Applies to a renewal or

current Initial
Franchise Fee

sign our then-current
franchise agreement

extension of the franchise
term (FA 1.4)

Royalty Fee' 3

Six percent (6%) of
Gross Revenue?

Every Monday for the
week ending the prior
Sunday

Paid to Us (FA 2.2)

Ongoing Local
Marketing?

A minimum of one
percent 1% of Gross
Revenue? per year,
either through
participation in
corporate wide
programs (where
available) or with local
marketing vendors

Expending bi-monthly
each quarter

Paid to local advertisers

or to us to spend on your
behalf if you don’t spend
it (FA 2.5)

Regional/National
Marketing2

Brand Development
Fee of two percent

Every Monday for the
week ending the prior

Paid to us (FA 2.5)

(2%) of Gross Sunday
Revenue?

Technology Fee Up to $1,000 per Every Monday for the Paid to us and to third
month week ending the prior parties (FA 2.4)

Sunday

Interest on Late
Payments’

Eighteen percent
(18%) per annum or
the maximum rate
permitted by applicable
law, beginning from the
due date of the
overdue payment

As incurred

Paid to us (FA 2.6)

Non-reporting Fee'

$500 fee per month for
non-reporting of
financials when due

On the 15™ of the
month, if applicable

Paid to us (FA 7.1)

Audit Costs Audit costs are not Upon invoice You shall reimburse us for
controllable by us and our auditing costs if we
will vary greatly must audit you because
depending on the size you fail to provide us with
of the franchisee’s timely reports and to keep
operation and the records required by the
organization of their franchise agreement. Paid
books and records. to us. (FA 8.3)

Additional $400/day plus As incurred We may provide you with

Assistance/
Refresher Training’

expenses, if needed or
requested. Required
refresher training
would likely be for one
or two days and would
take place either at
corporate
headquarters or your

additional assistance with
the operation of your
Business when we deem
necessary and/or upon
your request. Paid to us.
(FA 3.2)
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Convention or
Regional Meeting

lodging, and other
expenses

| Type of Fee Amount Due Date Remarks
store. Subject matter
would vary depending
on specific needs.
Martinizing $0 to $750 plus travel, | Upon registration If held, you are required to

attend either the
Martinizing Convention or
Martinizing Regional
Meetings, as applicable,
each year.

You will be responsible for
the travel, lodging, meals
and other expenses for
your attendees.

Paid to us (FA 3.8)

Operations Manual
Replacement
Charge!

Actual Cost plus fifteen
percent (15%)
Processing Fee.
Current cost is $50.00.

Before we give you
another copy of our
Operations Manual

Paid to us

Termination Fee'

Twenty-Four (24)
months of Royalties
and Ad Fund fees

Upon unlawful
termination by you, or
termination by us with
cause

This fee is calculated by
identifying the Royalty
and Ad Fund Fees
assessable in the month
in which you had your
highest Gross Sales
during the term of the
Franchise Agreement,
and multiplying that
number by twenty-four
(24). Other damages may
also be due to us (FA 10
and 18)

New Supplier
Evaluation Fee'

$200 plus actual
expenses.

Upon your request to us.

Your payment to us to
evaluate a new supplier.

Transfer Fee!

80% of then-current
Franchise Fee; fee
may be waived
provided buyer
executes a new
Franchise Agreement
and has paid an initial
franchise fee. Also
paid at time of transfer:
any outstanding fees
owed to us, plus
referral, broker and/or
listing fees you incur
with third parties as of
the date of the transfer

Due as a condition to
our approval of the
transfer

Payable to us on transfers
of your interest in the
franchise (Exclusions may

apply) (FA 9.2).
In addition to payment of
these fees, you must

comply with the transfer
provisions as set out in
Section 9.2 of the
Franchise Agreement.

Brand Damages'

Actual Costs

Due upon termination of
your Franchise
Agreement

Brand Damages include
all damages, costs,
expenses, attorneys' and
experts' fees directly or
indirectly related to early
termination, including lost
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Type of Fee

Amount

Due Date

Remarks

Royalties, lost Marketing
Fund fees, lost profits, loss
of goodwill and damage to
our Marks and reputation,
lost opportunities, travel
and personnel costs,
expenses that we may
incur in developing or
finding another franchisee
to develop a new
Martinizing Business in the
Territory, and any other
lost payments or benefits
we would have received
for the balance of the term
of the Franchise
Agreement  after  the
effective date of
termination. (FA 18)

Remodeling of Store

Estimated between
$2,000 and $10,000

As incurred

Depending on the
remodel/upgrade
requirements, some costs
may be paid directly to
third party contractors and
not to us.

Store remodel will take
place no more often than
every five years. Paid to
us in part, and to
independent contractors.
(FAB.1)

Expenses to enforce
obligations upon
termination

Varies under
circumstances, but
could range from
$5,000 to $50,000 or
more

As incurred

Due upon expiration,
termination or nonrenewal
of your franchise.

You must pay all sums
owing to us and all
damages, costs and
expenses, including as
examples only, attorneys
fees, de-identification of
your store, vehicles or
other machinery,
equipment and materials,
or any fees we incur from
your failure to perform
your obligations upon
expiration, termination or
nonrenewal of the
franchise. (FA 17)

Costs and Attorneys
Fees'

Actual Costs

At the time actual costs
are incurred.

You shall reimburse us for
accounting, attorneys’,
arbitrators’ and related
fees incurred by us as a
result of your failure to
pay us or failure to

Martinizing FDD 2025 A



Type of Fee

Amount

Due Date

Remarks

provide us with required
reports and other
information in a timely
manner (FA 10 and 18).

Interim Franchise
Royalty Fees

Franchisor’s then-
current Royalty Fee
plus two percent (2%)

Every Monday for the
week ending the prior
Sunday

Applicable if your
Franchise Agreement
expires, no renewal

franchise agreement has
been signed, and you
continue operations of the
Martinizing Business. (FA
2.2)

FA =Franchise Agreement
(See Note 1)

Notes:
' Fees: Except for products and service purchases described in Iltem 8, and as otherwise noted
in this Item 6, all fees are uniformly imposed and collected by and payable to us. All fees are
nonrefundable.

2 Gross Revenue: Gross Revenue means all revenue you derive from operating the franchise,
including, but not limited to, all amounts you receive at or away from the franchise location, and
whether from cash, check, credit (including accounts receivable), barter, trade, or any other cash
equivalent transactions, but excluding all federal, state or municipal sales, use or service taxes
collected from customers and paid to the appropriate taxing authority and excluding customer
refunds, adjustments, credits, discounts and allowances actually made by the franchise in
compliance with our Operations Manual.

3 Royalties, Reports and Records: During the term of the Franchise Agreement, you must pay
us an on-going, non-refundable Royalty Fee in an amount equal to six percent (6%) of your Gross
Revenue, and an on-going, non-refundable Brand Development Fee in an amount equal to two
percent (2%) of your Gross Revenue, calculated and payable weekly on Monday for the week
ending the prior Sunday. We will be permitted to directly debit your checking account for these
weekly fees, which we will calculate based on information we obtain, or estimate if such
information is not made available to us. You must provide to us authorization to debit your account
by signing an electronic funds transfer authorization form.

Item 7
YOUR ESTIMATED INITIAL INVESTMENT
(PLANT)
Type of Expenditure Amount Method of | When Due To Whom Payment
Payment is to be Made
Initial Franchise Fee $60,000 (Note Lump sum At signing of your Us
1) Franchise
Agreement
Travel and Living $250 - $3,000 As incurred | As arranged Airlines, Hotels, Car
Expenses While (Note 2) Rental Agencies,
Training Restaurants
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Type of Expenditure Amount Method of | When Due To Whom Payment
Payment is to be Made

Real Estate and $0 - $15,000 As incurred | As arranged with Landlord, Utility

prepaid rent, security (Note 3) landlord, utility Suppliers

and utility deposits suppliers

Leasehold $0 - $160,000 As incurred | As arranged with Contractors

improvements (Note 4A) contractors

Start-Up Supplies & $257,648 - Lump Sum | When you sign a Us

Equipment Package $293,100 (Note lease for your store
5A)

Freight $13,000 - As incurred | When you sign a Us 3 party freight
$20,000 (Note lease for your store | company directly
5A)

Installation $50,000 (Note As incurred | When you sign a R&R Steam
5A) lease for your store

Green Earth Solvent $2,500 (Note 6) | Lump Sum | 30 Days prior to GreenEarthCleaning,

Licensing Fee Store Opening LLC

Signage and permits $8,000 - Lump Sum | Before commencing | Us
$12,000 (Note operations
7)

Grand opening $12,000 (Note Lump Sum | When you sign a Us

Marketing Fee 8) lease for your store

Insurance $850 - $2,200 As incurred | Before commencing | Insurance company
(Note 9) operations

Miscellaneous opening | $2,500 - $7,500 | As incurred | As incurred Suppliers, vendors,

costs (Note 11) professional

advisors, etc.

Additional funds — 3 $20,000 - As incurred | As incurred Suppliers, vendors,

months

$140,000 (Note
12)

employees, etc.

TOTAL

$426,748 - $777,300 (Note 13)

YOUR ESTIMATED INITIAL INVESTMENT

(SATELLITE STORE)

Type of Expenditure Amount Method of When Due To Whom Payment is
Payment to be Made

Initial Franchise Fee $30,000 (Note 1) | Lump sum At signing of Us

Franchise

Agreement
Travel and Living $250 - $2,000 As Incurred As arranged Airlines, hotels, car
Expenses While (Note 2) rental agencies,
Training restaurants
Real Estate And $0 - $8,000 As arranged | As arranged Landlord, Utilities
Prepaid Rent, Security (Note 3) with landlord, | Suppliers
And Utility Deposits utilities

suppliers
Leasehold $0 - $100,000 As incurred As arranged Contractors/Architect
Improvements (Note 4A) with

contractors

10
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Type of Expenditure Amount Method of When Due To Whom Payment is
Payment to be Made
Start Up Supplies & $38,412 (Note Lump sum When you Us
Equipment Fee 5B) sign a lease
for your store
Signage and permits $5,000 - $10,000 | As incurred Before Us
(Note 7) commencing
operations
Grand Opening $12,000 (Note 8) | Lump sum When you Us
Marketing Fee sign a lease
for your store
Insurance $140 - $200 As incurred Before Insurance company
(Note 9) commencing
operations
Miscellaneous opening $1,050 - $4,700 | As incurred As incurred Suppliers, vendors,
costs (Note 11) professional advisors,
etc.
Additional funds — 3 $10,000 - As incurred As incurred Suppliers, vendors,

months

$70,000 (Note
11)

employees, etc.

TOTAL

$96,852 - $275,312 (Note 13)

YOUR ESTIMATED INITIAL INVESTMENT

(MARTINIZING DELIVERS)

Type of Expenditure Amount Method of When Due To Whom Payment is
Payment to be Made
Initial Franchise Fee $27,000 (Note 1) | Lump Sum At signing of Us
Franchise
Agreement
Travel and Living $250 - $2,000 As Incurred As arranged Airlines, Hotels, car
Expenses While (Note 2) rental agencies,
Travelling restaurants
Delivery Vehicle $500-$6,000 Monthly Prior to Auto Dealer
(Note 4B) commencing
operations
Vehicle Wrap/Vinyl $500 - $3,000 Lump Sum Prior to Signage Company
(Note 4B) Commencing
Operations
Permits & Licenses $100 - $2,500 As incurred Prior to Government Agencies
commencing
operations
Start Up Supplies & $3,800 - $5,100 | Lump Sum At signing of Us
Equipment (Note 5) your Franchise
Agreement
Grand Opening $6,000 (Note 8) | Lump Sum At signing of Us
Marketing Fee your Franchise
Agreement
Insurance $500 - $2,000 As Incurred Prior to Insurance company
(Note 9) commencing
operations
Miscellaneous Opening | $1,050 - $5,000 | As incurred As incurred Suppliers, vendors,
Costs (Note 10) professional advisors
Additional funds, first 3 $1,200 - $20,000 | As incurred As incurred Suppliers, vendors,

11
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Type of Expenditure Amount Method of When Due To Whom Payment is
Payment to be Made
months (Note 11) employees, etc.
TOTAL $40,900 - $78,600 (Note 13)
Notes to Iltem 7 Tables:
1. Please see Item 5 for discounts to the Initial Franchise Fee (if applicable).
2. Expenses you may incur during training include travel, lodging and living expenses for the

duration of training as needed and depending upon where you are located. At this time our
training facilities are located in Hanover, Massachusetts; Fort Mill, South Carolina; and Kansas
City, Missouri. These fees are paid to third parties at the time of reservations or travel. Certain
travel expenditures may be refundable at the discretion of the provider.

3. If you do not own adequate space, you must lease space for your store. Plants and
Satellite Stores are typically located in retail centers or shopping plazas but may be free standing
as well. Store sizes will vary from market to market but typically Plants will range from 1,700 to
2,200 square feet and Satellite Stores will range from 800 to 1,400 square feet. The low end of
investment presumes that you are opening the business in property that you already own. If you
will be leasing space, the terms of the lease and your landlord will determine what deposits are
required, when they are due, the method of payment that is acceptable, and the circumstances
under which a deposit or lease payment is refundable. Generally, certain security and utility
deposits are due at the time you sign your lease. 4A. The low estimate assumes landlord
will provide the space ready for occupancy or will provide a tenant improvement allowance to
cover the cost of build-out. If you hire contractors to perform leasehold improvements, including
general contractors, architects, and engineers, the contract between you and the contractors will
determine under what circumstances such payments are refundable.

4B. For a Martinizing Delivers franchise, you must purchase or lease a delivery vehicle in
conformance with the requirements and guidelines set forth in our Operations Manual, including
the requirement to have the Martinizing logo and indicia be wrapped in accordance with our
specifications. If you already have a delivery vehicle with hanging racks, and otherwise meeting
our specifications, with our approval, you may use it in the operation of your Business. The high
end of the range listed above is applicable if you need to purchase a vehicle with a racking system
and it is based on our information from the most recent Martinizing franchisees in the United
States. The low end of the range assumes you would not need to secure a vehicle as you have
one already or it came with the dry cleaning and laundry plant purchase. If you have a vehicle,
you may only need to purchase a racking system, which is approximately $500 - $1,000.

5A. The Startup Supplies and Equipment Package for a Plant includes the items listed in
Appendix C of the Franchise Agreement and is the standard basic package of supplies and
equipment needed to start your business. Items included in the Startup Supplies and Equipment
Package may be changed from time to time to reflect changes in the system, procedures and
your needs. Equipment installation includes the coordination of delivery and receipt of
equipment. It also includes the installation of said equipment and the steam and return lines for
the equipment. Installation does not include the electrical, plumbing, HVAC or tenant
improvements that may be needed in or to the space. The range is for optional pieces that would
add larger capacity to the Plant for those owners opening multiple Satellite stores, further detail
on these optional pieces is provided in Appendix C to the Franchise Agreement.
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5B. The Startup Supplies and Equipment Package for a Satellite Store and Martinizing
Delivers includes the items listed in Appendix C of the Franchise Agreement, and is the standard
basic package of supplies and equipment needed to start your business. ltems included in the
Startup Supplies and Equipment Package may be changed from time to time to reflect changes
in the system, procedures and your needs. Equipment installation includes the coordination of
delivery and receipt of equipment. It also includes the installation of said equipment.

6. There is a $2,500 license fee that you pay directly to GreenEarth Cleaning, LLC for the
license to utilize the world’s only environmentally nonhazardous cleaning solvent. The terms of
the licensing agreement with GreenEarth will determine under what circumstances this is
refundable, once paid.

7. Actual costs for signage and permits vary by location. If more than the allowance is
required, you will be obligated to reimburse us for the difference. If less than the allowance is
required, we will refund the difference to you.

8. We will provide you with initial grand opening marketing materials for your Martinizing
Business. Such marketing materials include direct mail pieces, website build, social media page
builds and other grassroots marketing that may apply to your market.

9. Before you open your Business to the public, you must obtain and maintain at least the
minimum amounts and types of insurance coverage we require (see Item 8). The range provided
is an estimate of your initial insurance down payment, based on our information from the most
recent Martinizing franchisees in the United States. We require general liability insurance with
limits of one million dollars ($1M) per claim or two million dollars ($2M) aggregate per year. Your
landlord may require higher liability coverage under the terms of your lease. Your insurance
company will determine under what circumstances your payments for insurance are refundable.

10. This includes initial staff recruitment expenses, licenses and permits, incorporation fees,
and professional fees. These fees are paid by you to third parties as they are incurred by you and
are generally not refundable. This range estimates the cost for the general business supplies and
materials you will need to operate your Business including general cleaning supplies, restroom
supplies, maintenance supplies and equipment, basic tools, furniture, fixtures, and light
equipment, office supplies and forms, sewing and textile repair supplies, packaging, and
chemicals and cleaning supplies. The range provided is based on our information from the most
recent Martinizing franchisees in the United States and the low end is based on an owner who
has all of the general business supplies and material that we recommend.

11. This estimates your working capital and startup expenses, including payroll costs. These
figures are estimates and we cannot guarantee that you will not have additional expenses starting
the business. Your payroll costs will largely be affected by your financial position at the time you
start the business. If you operate a Martinizing Delivers, this cost includes your estimated fuel
expenses. This estimate is based on the experience of our franchisees and on prices set by our
suppliers as of the Issuance Date.

12. Intentionally omitted.

13. Unless otherwise stated, the total figures do not include sales taxes. The table above lists
estimated expenditures we believe you should anticipate as the total initial investment required to
open and operate your Business during the initial phase of the business, spanning the first three
months of operation, depending upon the exact location and physical characteristics of your
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Business. We’ve made no estimate regarding real estate acquisition costs, since these vary
widely market to market.

Please see Item 5 regarding amounts and circumstances under which the Site Support Fee,
Startup Supplies and Equipment Package charge, and Grand Opening and First Year Marketing
Fee may be refundable. All other fees and payments are non-refundable, unless otherwise stated
or permitted by payee.

Item 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

We have identified various suppliers, distributors and manufacturers of equipment,
supplies and services that your Martinizing Business must use or provide which meet our
standards and requirements. You must purchase all equipment, supplies and services from our
designated suppliers and contractors or in accordance with our specifications. We maintain
written lists of approved items of equipment, supplies and services (by brand name and/or by
standards and specifications) and a list of designated suppliers and contractors for those items.
We will update these lists periodically and issue the updated lists to all franchisees.

You must purchase the Start Up Supplies and Equipment Package (described in ltems 5
and 7 of this Disclosure Document) from us. We are the only approved supplier of this package.
The Start Up Supplies and Equipment Package includes the point-of-sale system (“POS System”)
you will need to operate your Martinizing Business. Currently, the only approved POS software
supplier is SPOT, with whom we will be the primary licensee of the software and will sublicense
the right to use the software to you.

None of our officers has an interest in any approved supplier.

Before you open for business, you must purchase and maintain at your sole cost and
expense the insurance coverage that we specify. The minimum insurance required is general
liability insurance with limits of $1,000,000 per claim or $2,000,000 aggregate per year, or such
higher amounts required by your landlord or, if you operate a Martinizing Delivers, by your vehicle
lessor, or lender.

You may ask us to review and approve new suppliers or products. We have procedures
for approving suppliers you recommend, which are further detailed in the Operations Manual. If
you would like us to evaluate a new supplier, you will pay us $200 plus actual expenses for testing
such product or supplier. It takes up to 30 days to evaluate new suppliers, and we will notify you
of our approval or disapproval after 30 days following our receipt of your recommendation.
Approval may be revoked by us for cause, such as if a supplier we had previously approved
changes their method, product quality or some other criterion on which we based our review and
approval. We will notify you of such revocations in writing. We evaluate approved suppliers
based on price, service, quality, and other commercially reasonable benchmarks; however, our
criteria for approving items and suppliers are not otherwise available to you.

We will derive revenue from required equipment purchases our franchisees make from
us. Forthe year ending December 31, 2024, our revenue from the sale of equipment and products
to franchisees was $488,926.63, or 20% of our total revenue.
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From time to time, we may receive revenue, rebates, discounts or other material
consideration from suppliers based on your required purchases of products, supplies or
equipment. Any rebates or discounts we receive may be kept by us in our sole discretion. During
our fiscal year ending December 31, 2024, no supplier made any payment to us for franchisee-
required purchases.

We estimate that your purchase or lease of products, supplies and services from approved
suppliers (or those which meet our specifications) will represent approximately forty-nine percent
(49%) of your costs to establish a Plant; thirty-two percent (32%) of your cost to establish a
Satellite Store; and seventeen (17%) of your cost to establish a Martinizing Delivers.

We estimate that your purchase or lease of products, supplies and services from approved
suppliers (or those which meet our specifications) will represent approximately five percent (5%)
of your ongoing costs of operation of any Martinizing Business.

Currently, there are no purchasing or distribution cooperatives. However, we can require
that you make your purchases through a cooperative if one is formed.

Although we do not do so currently, we may in the future negotiate purchase
arrangements, including price terms, with designated and approved suppliers on behalf of all
franchisees.

We provide no material benefits (such as the grant of additional franchises) based on your
use of designated sources; however, failure to use approved items or designated suppliers and
contractors may be a default under the Franchise Agreement.

Item 9
FRANCHISEE’S OBLIGATIONS
This table lists your principal obligations under the franchise and other agreements. It will help

you find more detailed information about your obligations in these agreements and in other items
of this Disclosure Document.

Obligation Section in Agreement | Disclosure Document ltem
a. Site selection and acquisition/lease 1.3 11
b. Pre-opening purchases/leases 1.3 8
c. Site development and other pre- 1and 3 11
opening requirements
d. Initial and ongoing training 3 11
e. Opening 2.8and 3 11
f. Fees 14,21,2.2,25, 2.6, 5,6,and 7
2.7,3.2,35,3.6, 8.3,
9.2
g. Compliance with standards and 3.6,6 11
policies/operating manual
h. Trademarks and proprietary 4 13 and 14
information
i. Restrictions on products/services 6 8 and 16
offered
j. Warranty and customer service No specific provision Not applicable
requirements
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We do not offer direct or indirect financing. We do not guarantee your note, lease or

obligation.

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING

Franchisor’s Assistance

Except as listed below, we are not required to provide you with any assistance. (FA =

franchise agreement).

We will grant you a franchise to be operated from a specific location in a specific territory (from

Item 11

k. Territorial development and sales No specific provision 12
quotas
I.  Ongoing product/service purchases | 6 8
m. Maintenance, appearance, and 6.1 17
remodeling requirements
n. Insurance 121 7and 8
0. Advertising 2.5and 2.6 6 and 11
p. Indemnification 124 Not applicable
g. Owner’s participation/ 3.1 11 and 15
management/staffing
r. Records and reports 7 11
s. Inspections and audits 8 6 and 11
t. Transfer 9 17
u. Renewal 1 17
v. Post-termination obligations 10 and 11 17
w. Non-competition covenants 5 and 11 17
X. Dispute resolution 12 and 13 17
y. Other — Personal Guaranty 1.C and 12.C; 1and 15
Appendix A
Item 10
FINANCING

time to time generally referred to herein as the “Store”) (FA 1.3.).

Pre-Opening Assistance:

Before you open your Martinizing Business, we will provide you with assistance with the following:

(1) Provide site selection guidelines for you to select the site for the Plant or Satellite
Store (FA 1.3). The methods we use to assist you in selecting a site for your
Martinizing Business are an analysis of demographics including household counts,
income levels, and LifeMode summary groups with similar consumption and
demographic patterns, etc. We also conduct a review of the site plan, traffic
patterns, foot traffic count, cost for build-out or renovation, proximity to competition,
proximity to major anchor tenants, etc.

(2) Review the location selected by you for conformity to our site selection guidelines
(FA 1.3). The site must meet our criteria for demographic characteristics; traffic
patterns; parking; character of neighborhood; competition from, proximity to, and
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(4)

nature of other businesses; size; appearance; and other physical and commercial
characteristics. Although there is no set time limit for you to identify a site, it is a
violation of the Franchise Agreement, and therefore grounds for termination of the
Franchise Agreement, for you not to have opened for operations within two
hundred forty (240) days, approximately eight (8) months, from the date you sign
your Agreement. We will provide guidance to ensure you are on track to meet that
timeline. If you have demonstrated due diligence and strong efforts to locate a site,
but you and we have not yet agreed on a site, the dates for opening may be
extended by mutual agreement. Once you have submitted a site to us for approval,
we will approve or deny the site within fourteen (14) days of submission to us.

If you are obtaining your first Martinizing Business, you will be provided with
guidance and assistance (either directly or through an independent commercial
real estate agent) in submitting a Letter of Intent for the site you select. Such Letter
of Intent will include items such as initial and renewal terms, preferred parking,
signage criteria, condition of space, ability to construct a 24 hour drop box,
exclusivity language, Landlord subordination, Landlords work to space, “fit up”
period, delivery date of space and other payment terms. Although we or our agents
may provide guidance or assistance to you in securing a lease for your site, and
we may make suggestions as to provisions to be changed or reviewed with your
legal counsel, you must accept full responsibility for the final terms and conditions
of the lease for your site.

Provide a suggested floor plan for your location . For a Plant, such plan would
include call area layout, equipment layout, boiler room, electrical load calculations
and steam lines. Although not always required, if needed, you will arrange for
Architecturally Stamped plans for submission to the town. You will independently
contract with general contractor(s), architects and/or engineers to perform
leasehold improvements to your location.

As part of the Start Up Supplies and Equipment Package, provide signage
mockups and help you secure town and landlord approval and installation of said
signage . Once town and landlord ordinances have been determined, we will
provide the maximum amount of signage allowed as a mock up, along with
additional pricing (if any) for your approval.

Order, and arrange for delivery and installation of, your machines, equipment, and
supplies, as applicable (FA 3.7).

Provide our proprietary Martinizing Operations Manual (FA 3.6). The Manual
consists of three hundred nine (309) pages, and the Table of Contents, together
with the number of pages devoted to each topic, can be found at Exhibit F attached
at the end of this Disclosure Document.

Provide you with grand opening marketing materials and guidance to promote the
opening of your Store (FA 2.8).

Provide you with lists of approved suppliers and specifications for, or, in some
cases, order directly from the manufacturer on your behalf and at your expense,
the inventory, furniture, fixtures, equipment and supplies you will need to acquire
before commencing operations (FA 3.7).

Time to Open:

We estimate the length of time between the earlier of the signing of the Franchise
Agreement or the first payment for the Martinizing® franchise and the start of operations of the
Martinizing ® franchise to be approximately thirty to one hundred eighty (30-180) days. Factors
that may affect this time period include your ability to obtain financing, locating an acceptable site,
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delayed purchases or installation of furniture, fixtures, equipment, software, etc. The pre-
commencement training program and commencement assistance will be conducted at our pre-
determined location and at our mutual convenience during this time period. You are required to
have the Martinizing Business open and operating no later than the earlier of two hundred and
forty (240) days from the date that we sign a Franchise Agreement or sixty (60) days from the
date that we approve your final construction plans.

Ongoing Assistance — After you have opened your Store:

(1) We will send one of our representatives to assist with the Store’s opening (FA 3.1);

(2) We will advise you regarding the Martinizing Store’s operation based on your
reports or our inspections. We will guide you in our Operations Manual by
electronic media, telephone consultation or at our office or your Store;

(3) We will continue to provide you access to the Operations Manual and our
consultation. We may modify the Operations Manual periodically to reflect changes
in system standards;

(4) We or our representative may, at our discretion, visit with you at your store location
from time to time to provide you with guidance in operating the franchise. (FA 3.4.);

(5) We will review for approval advertising material and website content that you wish
to use. You may develop advertising materials for your own use, at your own cost.
We must approve materials in advance and in writing prior to you using them. In
order to protect the integrity of our trademarks and avoid confusion, we require
that the only website you use in connection with your Martinizing Business is the
one we have created for and provided to you to use. You may make modifications
to the website provided we approve the content in advance and in writing.

(6) At your request, we will furnish additional guidance and assistance and, in this
case, may charge the per diem fees and charges we establish. If you request
additional or special training for your employees, all of the expenses that we incur
for this training, including per diem charges and travel and living expenses for our
personnel, will be your responsibility (FA 3.5.). Training will be done either at a
training site in Waltham, West Roxbury and Wellesley, Massachusetts; Fort Mill,
South Carolina; or Gilbert, Arizona, or in your own store or in your local area if
there is an Area Developer or Certified Trainer. You are responsible for paying for
your travel and living expenses. The duration, frequency and content of this
additional training will vary according to your request for additional training in a
certain subject area, but it may range from one to 4 (1-4) days and may be
requested an unlimited number of times per year. Other than training you request,
additional training or refresher courses will only be required if we find you are not
complying with brand standards or operations, and may charge you the per diem
fees and charges we establish.

(7) Provide you with general guidance regarding operating issues (FA 3.3.).

(8) From time to time, in our discretion, provide you with guidance on pricing. We do
not set the price of the goods and services you sell.

Advertising

Regional/National Marketing. You must pay to us a "Brand Development Fee" of two percent
(2%) of Gross Revenue, which is paid on a weekly basis. The Brand Development Fees are
collected into a Brand Development Fund, which will be used by us for advertising, marketing,
and public relations programs and materials that we deem appropriate and at our direction, for
the purpose of maximizing national recognition of the Marks and patronage of the Martinizing
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businesses. It is our intention that the Brand Development Fund shall be used solely for this
purpose, and not to solicit for the sale of franchises. We do not have an obligation to spend a
specific amount on advertising of the franchise system in your specific area. We have control over
the creative concepts and the specific use of the Brand Development Fund contributions, as well
as the geographic, market and media placement, and so it is possible that we may spend different
amounts in your market than we do in other markets, or make no expenditures during a given
time period, on marketing specifically targeted within your area or territory. Media sources include
internet, social media and print advertising. The Brand Development Fund is not audited, but
unaudited financial statements of the Fund are available for review by a franchisee, and will be
made available annually or may be obtained upon written request and reasonable notice made to
us one time per year. Although we had reserved the right to institute a regional or national
marketing fee prior to this, the Brand Development Fee was formally added to our Franchise
Agreement in 2021. Therefore, some franchisees currently pay a different amount as part of their
agreement with us; however, it is our intention to require all franchisees to contribute to the Brand
Development Fund over time. In fiscal year 2024, 94.02% of the Brand Development Fees
collected from franchisees was spent on media placement; 5.98% of the fund was used for in-
house marketing production.

Local Advertising. You will be required to spend at least one percent (1%) of your Martinizing
Business’s Gross Revenue for local advertising and marketing. We will provide guidelines for
your local advertising and marketing that you must follow. You may develop advertising materials
for your own use, at your cost. You must submit to us samples of all advertising, promotional and
marketing materials that we have not prepared or previously approved at least thirty (30) days
before its first use. You may not use any advertising or promotional materials that we have not
approved.

Franchisees are not required to participate in a local or regional advertising cooperative.

There is presently an advertising committee comprised of at least five (5) franchisees that
is an advisory board but does not have the right to render decisions on behalf of other franchisees.
Members were self-nominated and represent various markets throughout the country. The
Franchisor has the right to change or dissolve the committee.

Our obligation to conduct advertising directly within your local market is limited to the initial
Grand Opening marketing campaign associated with the Grand Opening and First Year Marketing
Fee of payable to us. We employ a combination of social media, internet/website, direct mail and
PR releases in local newspapers in this local campaign. Our public relations firm is external,
otherwise all advertising pieces are created by our employees.

Computer System

Included with your Start Up Supplies and Equipment Package, you will receive the entire
computer system you will need to run your business, comprised of computer hardware and
software package and POS system. You must use the computer hardware, software and POS
system provided, and you must continue to comply with computer specifications that we
periodically establish, including hardware components, point of sale software, dedicated
phone/cable/modem/power lines, printers and other computer-related accessories and peripheral
equipment (the “Computer System”). In addition to the Computer System, you also must have a
functioning email address so that we can send you notices and otherwise communicate with you
by this method.

19 Martinizing FDD 2025 A



The Computer System will function in part as a web-based point-of-sale system for all
transactions of your Martinizing Business. The Computer System currently includes point of sale
software and maintenance programs provided by one or more third-party suppliers that we
designate.

The Computer System currently includes (i) the required POS System from our designated
supplier, SPOT; and (ii) the Software Systems we provide to you (see ltems 7 and 8 above). We
have acquired and will be the primary licensee with SPOT, and will sub-license the system to our
franchisees. Each of the software systems interface and share information directly with the one
another and the POS System.

The cost of the Computer System is included in the Start Up Supplies and Equipment
Package that you purchase from us (See ltem 5).

We may require you to upgrade or update the software for the POS System, but no more
than every three (3) years during the term of your Franchise Agreement. We will have
independent access to all POS System data (except credit card related data and/or other data as
prohibited by law) including transaction and customer contact related data recorded or otherwise
stored in your POS System. We will use the POS System data to generate invoices for Royalties,
advertising and promotional fees and any other fees set forth in the Franchise Agreement, to
facilitate advertising and communication to your customers, to gather sales and related data for
use in our Franchise Disclosure Documents, promotional or related material, to generate reports,
and for any other purpose that we deem useful.

The types of data to be generated or stored in the Computer System include sales
information, costs analysis and other information that we may specify in the Operations Manual.
We have independent, unlimited access to the information generated by the Computer System,
and there are no contractual limitations on our right to do so. The Computer System must interface
with our information technology systems and be electronically linked to us or our designee to
enable us (or our designee) to poll the Computer System on a daily or other basis at the time and
in the manner we or our designee establish, with or without notice, and to retrieve transaction
information (which includes sales, sales mix, supply usage, inventory, and other operations data
we and/or our designee deem appropriate). If for any reason polling is not practicable or is
prohibited by applicable law, we may require you to download such information into machine
readable information compatible with the system operated by us, our affiliates, or our agents and
to deliver such information to us by the method and at the temporal frequency as we may
reasonably require. You must also have a functioning email address so that we can send you
notices and otherwise communicate with you by this method.

All data, including without limitation any customer lists or customer related data, remains
our sole and exclusive property during the term of your Franchise Agreement and any extensions
or renewals and upon expiration or termination or other cessation of the Franchise Agreement.
Your use of the POS and software to process Data does not violate or in any way modify the
confidentiality terms of the Franchise Agreement so long as you comply with all other terms of the
Franchise Agreement and all such data remains within the required operational system control
and custody upon the expiration, termination or other cessation of the Franchise Agreement. You
will not have access or use of the Data in any capacity, upon the expiration, termination of other
cessation of the Franchise Agreement.

You must obtain specific maintenance, updating, upgrading or hosting support contracts
for the Computer System from either our designated supplier(s) or directly from us. The monthly
cost of the service contract for required maintenance, updating or support for the software
components of the Computer System is paid per month/ per station, payable to us. Monthly
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software access fees are currently $61.80 (subject to increase), and may, depending on the state
in which your Martinizing Business is located, be subject to sales tax.

We or our supplier may condition any license of required or recommended proprietary
software to you, and/or your use of technology developed or maintained by or for us, upon your
signing a software license agreement or similar document, or otherwise agreeing to the terms that
we periodically specify to regulate your use of, and our and your respective rights and
responsibilities for, the software or technology. You must not modify, delete, or change any
software or hardware configurations that we or our designated supplier(s) provide to you without
our advanced written consent. We may charge you up-front and ongoing fees for any required or
recommended proprietary software or technology that we or our supplier licenses to you in the
future and for other Computer System maintenance and support services provided during the
term of the Franchise Agreement.

We reserve the right to change the Computer System at any time. There are no
contractual limitations on the frequency and cost of this obligation. We need not reimburse you
for any of these costs. We may require you to use proprietary software, for which you may pay
an annual license fee. We or our affiliates may condition any license of proprietary software to
you, or your use of technology that we or our affiliates develop or maintain, on your signing a
software license agreement or similar document that we or our affiliates prescribe to regulate your
use of, and our and your respective rights and responsibilities concerning, the software or
technology. We or our affiliates may charge you a monthly, annual, or other license fee for any
proprietary software or technology that we or our affiliates license to you and for other
maintenance and support services that we or our affiliates provide during the franchise term.

Training

We will provide a pre-commencement training program for you and up to one additional
employee, to be trained simultaneously. Due to the type of training, there are no regular scheduled
training classes. Schedules are developed based on your and trainers’ availability, date of lease
signing, and anticipated date that your Martinizing Business will open. Training will begin, usually
two to three weeks prior to the anticipated opening date. The individual training program is
normally conducted over a 4-6 day time period. The exact time will depend upon your experience
and ability to learn the material. The content will be covered by studying our Operations Manual,
the Computer System Manual, for familiarization with the touch screen application and on-the-job
training at an operating Martinizing® outlet.

Training will be completed in, Hanover, Massachusetts, Naples, Florida, and/or at our
training facilities located in Waltham, Massachusetts; Fort Mill, South Carolina; Gilbert, Arizona;
and Naples, Florida. You are responsible for paying for your travel and living expenses while
training. You are required to complete the training program to our satisfaction prior to
commencing business, which must be within two hundred and forty (240) days (approximately
eight months) of signing your Franchise Agreement. We do not establish a specific deadline by
which you must complete training, as this will be determined in part by site selection and your
anticipated opening date. We will work with you to schedule training as close in time to the
opening of your outlet as possible, taking into consideration travel needs and the availability of
specific instructors.

TRAINING PROGRAM
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Subject "Hours of "Hours of Location
Classroom | On-The-Job
Training Training
Orientation, Overview of Services & 1 6 Corporate
Processes and Business Training Office,
Operating
Training Store
Front Counter, Customer Interaction, 1 12 Corporate
Order Processing and Computer Office,
System Operating
Training Store
Marking-In Garments and Forms, 0 8 Operating
Hands-on Customer Service Training Store
Administrative, File Maintenance, Back 1 7 Corporate
Office, Reporting Office,
Operating
Training Store
In-store Review, Marketing, Customer 2 3 Corporate
Service, Programs Office,
Operating
Training Store
Hands-on Customer Interaction, 0 6 Operating
Customer Service Training Store
Hands-on Review, Computer Setup, 5 19 Franchisee’s
Refresher Training on specific subjects New Store
as determined by trainer
Total 10 61
Additional Training for Plant Operation:
Plant Operations - all aspects of 0 56 Franchisee’s
cleaning, spotting, and finishing. This Operating
training will take place in your Plant
operating plant.
Plant Equipment? 0 6 Franchisee’s
Operating
Plant
Total (Plant) 10 123

Notes:

' In this business, training is fully integrated, with no distinct start or end times for subjects.
The timing of each topic will vary based on the trainee's background and experience, and
the content will be adjusted accordingly.

2 Training will be conducted by a certified trainer in your area under the supervision of David
Grippi, our Chief Operating Officer. Personnel conducting specific subjects may change

over time. Our current certified trainers are:

(1) Keith Kocher: Mr. Kocher has 30 years’ experience in this field and 4 years’ experience

with us.
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(2) Ted Sontag: Mr. Sontag has 30 years’ experience in this field and 4 years’ experience
with us.

(3) Shannon Folk: Ms. Folk has 24 years’ experience in this field and less than 1 years’
experience with us.

(4) David Grippi, who teaches subjects relating to the “front of the house”, such as the
POS and computer system, store opening, internet connection, and customer service. Mr.
Grippi has 30 years’ experience in this field and 10 years’ experience with us.

3 Arepresentative from the equipment supplier will train you on all aspects of operating your
equipment. We authorize certain consultants to provide in-plant training and consultation
to our franchisees as may be required from time to time.

The cost of training and training materials for up to two (2) individuals is included in the
Initial Franchise Fee. You must pay for travel expenses for yourself and your personnel.

We may conduct mandatory or optional additional refresher training programs from time
to time (FA 3.2). We have the right to impose a reasonable fee for tuition and/or attendance for
all additional training programs. You must also pay your transportation, lodging, meals and other
expenses to attend any mandatory training program.

Item 12
TERRITORY

You may operate your Plant or Satellite Store only at the fixed location that we have
approved, and you may not relocate the Store without our approval. You may operate your
Martinizing Delivers franchise within a defined area. Once we approve the site or area, we will
sign an addendum to your Franchise Agreement to specifically identify the Plant or Store location
(if applicable) and you will be granted a specific territory, which we will define (the “Territory”).
Once the Territory is defined, we will not modify your territorial rights. As long as you are in full
compliance with your Franchise Agreement, and subject to certain exceptions described below,
we will not grant anyone else the right to open a Martinizing Business within the Territory, and we
will not open a company-owned Martinizing Business within the Territory. If an opportunity for a
new Martinizing Business is presented to us that is within your Territory, and we would
recommend that you pursue it, we will forward that opportunity to you. You do not have options
or rights of first refusal outside of the Territory. We will determine the size and boundaries of the
Territory at our discretion, based on factors including geographic area, population density,
character of neighborhood, location, number of competing businesses and other factors. While
the exact size of the Territory will vary based on these factors, a typical territory will cover an area
that extends in all directions from your premises, up to three miles in less populated areas and
one city block in city areas, with your premises located at the approximate center of the Territory.
We may approve the relocation of your Martinizing Business under limited circumstances, such
as if you provide substantial information to us that the new location would be better for you, or
you lose occupancy rights, and such new location meets our site selection criteria. The relocation
of your Martinizing Business would affect the location of the Territory.

There is no minimum sales requirement, market penetration or other contingency that will
affect your limited protected right to operate in the Territory during the term of your Franchise
Agreement, unless you are in default of your obligations to us.
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You will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that we own, or from other channels of distribution or competitive brands
that we control. You may not use other channels of distribution including internet, to make sales
outside of your territory without written consent from us.

We retain the right in our sole discretion to establish, and grant to franchisees the right to
establish a Martinizing Business anywhere outside the Territory on terms and conditions as we
deem appropriate. We and our affiliates reserve the right to sell products and services under the
Mark or other trademarks within or outside the Territory through any Internet, catalog sales,
telemarketing, or other direct marketing (“Alternative Distribution Channels”).

You will receive no compensation for our sales through Alternative Distribution Channels
in the Territory. You may not use Alternative Distribution Channels to make sales inside or outside
your Territory.

Except as limited below, as long as you are in full compliance with the Franchise
Agreement, then we and our affiliates will not grant a new franchise for the operation of a
Martinizing Business at a location in the Territory during the term of your Franchise Agreement.
Otherwise, we and our affiliates retain all rights with respect to Martinizing Businesses, the Marks,
the sale of identical, similar or dissimilar products and services, and any other activities we deem
appropriate whenever and wherever we desire, including, but not limited to:

(1) the right to operate, and to grant others the right to operate Martinizing businesses or
businesses operated under the tradenames of our affiliates located anywhere outside the
Territory under any terms and conditions we deem appropriate and regardless of proximity
to your Martinizing Business outlet;

(2) the right to provide, offer and sell and to grant others the right to provide, offer and sell
services and products that are identical or similar to and/or competitive with those services
and products provided by Martinizing businesses, whether identified by the Marks or other
trademarks or service marks, through alternative distribution channels including, without
limitation, the internet or similar electronic media and any other form of electronic
commerce both inside and outside the Territory and on any terms and conditions we deem
appropriate;

(3) the right to market and sell services and products to national, regional and institutional
accounts, whether located inside or outside the Territory. “National, regional and
institutional accounts” are organizational or institutional customers whose presence is not
confined to your Territory, including: business entities with offices or branches situated
both inside and outside of your Territory; government agencies, branches or facilities;
healthcare networks; the military; and, any other customer whose presence is not confined
to your Territory;

(4) the right to operate and grant others the right to operate Martinizing businesses at “Non-
Traditional Sites” within and outside the Territory on any terms and conditions we deem
appropriate. “Non-Traditional Sites” are sites that generate customer traffic flow which is
independent from the general customer traffic flow of the surrounding area, including
military bases, shopping malls, major industrial or office complexes and school campuses;
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(5) the right to acquire the assets or ownership interests of one or more businesses providing
products and services similar to those provided at Martinizing businesses, and franchising,
licensing or creating similar arrangements with respect to these businesses once
acquired, wherever these businesses (or the franchisees or licensees of these
businesses) are located or operating (including in the Territory); and

(6) the right to be acquired (whether through acquisition of assets, ownership interests or
otherwise, regardless of the form of transaction), by a business providing products and
services similar to those provided at Martinizing businesses, or by another business, even
if such business operates, franchises and/or licenses Competitive Businesses in the
Territory.

You may not solicit business from outside of your Territory without our prior written
approval. If you operate a Martinizing Delivers, or if you otherwise offer pick-up and delivery
services, you may not pick up or deliver clothing, nor solicit customers for such services, outside
of your Territory.

Our affiliate Next Step Franchising, LLC, a Delaware limited liability company, is the
franchisor of the Lapels Cleaners franchise system. Our affiliate’s outlets offer services similar to
those offered by Martinizing franchisees. All of our affiliate’s outlets are franchisee-owned.

We will attempt to avoid conflicts between Martinizing franchisees and Lapels franchisees
by designating the Territory granted to a new Martinizing franchisee in a manner that does not
conflict with existing Lapels outlets and/or the services Lapels outlets provide. If any conflicts exist
between Martinizing franchises and any existing Lapels franchisees regarding territory, customers
or franchisor support, we will make efforts to resolve those conflicts. We share the same principal
business address as our affiliate and do not physically separate offices. We will only provide
training for Martinizing franchisees, and there are physically separate training facilities for Lapels
franchisees.

Item 13
TRADEMARKS

The Martinizing® trademark and other trademarks set forth below are the principal
trademarks you’ll use under license from us through the Franchise Agreement.

REGISTRATION OR REGISTRATION OR

MARK APPLICATION NUMBER APPLICATION DATE
MARTINIZING 1202954 7/27/1982
MARTINIZING 1915456 8/29/1995
MARTINIZING DELIVERS 6637537 3/15/2021

(stylized & in color)
MARTINIZING GREEN 6633499 3/15/2021
CLEANING (design & in color)
4950016 5/3/2016
DRY CLEANING )

25 Martinizing FDD 2025 A



By virtue of our trademark registrations with the U.S. Patent and Trademark Office, we
have certain presumptive legal rights vis-a-vis these trademarks (the “Marks”). All affidavits of
continued use that are required to be filed in connection with maintaining our rights to the
Registered Marks have been filed in a timely manner. You must follow our operating procedures
when you use the Marks. You cannot use the Marks or any other mark as part of your corporate
name or any filing with your respective state or governing body. You may not use the Marks in
the event you wish to advertise the sale of your franchise.

There are no currently effective material determinations of the Patent and Trademark
Office, Trademark Trial and Appeal Board, the trademark administrator of any state or any court.
There are no pending infringements, oppositions or cancellations concerning the Marks. There
is no pending material litigation involving the Marks. We would control any litigation or
administrative proceedings concerning the Marks.

There are no agreements currently in effect that significantly limit our rights to use or
license the use of the Marks in a manner material to the franchise.

We are not obligated, by the terms of the Franchise Agreement or otherwise, to protect
your right to use the Marks. Nor are we obligated to protect you against claims of infringement or
unfair competition arising out of your use of the Marks. We are not obligated in the Franchise
Agreement to participate in your defense and/or indemnify you for expenses or damages if you
are a party to an administrative or judicial proceeding involving a trademark licensed by us to you,
or if the proceeding is resolved unfavorably to you. We have no actual knowledge of either
superior prior rights or infringing uses that could materially affect your use of the Marks in the
state where your franchise may be located. If we must require the franchisees to modify or
discontinue using the principal trademarks, you may be required to pay for additional or modified
signage, letterhead, fixtures, and the like.

Item 14
PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

No patents or pending patent applications are material to the franchise. We claim
copyrights in the Operations Manual (which contains our trade secrets), our website, advertising
and marketing materials, forms, and similar items used in operating Martinizing Businesses. We
have not registered these copyrights with the United States Registrar of Copyrights, but we need
not do so at this time to protect them. You may use these items only as we specify while operating
your Business (and must stop using them if we so direct you).

There currently are no effective adverse determinations of the USPTO, the United States
Copyright Office, or any court regarding the copyrighted materials. No agreement limits our right
to use or allow others to use the copyrighted materials. We do not actually know of any infringing
uses of our copyrights that could materially affect your use of the copyrighted materials in any
state.

We need not protect or defend copyrights, although we intend to do so if in the best
interests of the System or all or some Martinizing Businesses, as we solely determine. We may
control any action we choose to bring, even if you voluntarily bring the matter to our attention. We
need not participate in your defense and/or indemnify you for damages or expenses in a
proceeding involving a copyright.
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Our Operations Manual and other materials contain our confidential information (some of
which constitutes trade secrets under applicable law). This information includes, or may in the
future include: training and operations materials; methods, formats, specifications, standards,
systems, procedures, sales and marketing techniques, knowledge, and experience used in
developing and operating Martinizing Businesses; marketing and advertising programs for
Martinizing Businesses; any computer software or similar technology and the data contained
therein that is proprietary to us or the System; knowledge of specifications for and suppliers
Operating Assets, Proprietary Products, and other products and supplies; knowledge of the
operating results and financial performance of Martinizing Businesses other than your Business;
and graphic designs and related intellectual property.

All ideas, concepts, inventions, techniques, or materials concerning a Martinizing
Business, whether or not protectable intellectual property and whether created by or for you or
your owners or employees, must be promptly disclosed to us and will be deemed to be our sole
and exclusive property, part of the System, and works made-for-hire for us. To the extent any
item does not qualify as a “work made-for-hire” for us, you assign ownership of that item, and all
related rights to that item, to us and must take whatever action (including signing assignment or
other documents) we request to show our ownership or to help us obtain intellectual property
rights in the item.

You may not use our confidential information in an unauthorized manner. You must take
reasonable steps to prevent its improper disclosure to others, by (i) you, your owners and your
and your owners’ spouses; (ii) your Store Manager and any supervisory or other employees who
have received or will receive training from us, prior to their employment; (iii) if you are an Entity,
all your officers, directors, shareholders, partners, members, and those of any Entity directly or
indirectly controlling you, concurrent with the execution of this Agreement, or at such time as they
assume such status.

Item 15

OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE
BUSINESS

You or your managing partner or shareholder, or a manager designated by you and
approved by us and trained by us, must, at all times, faithfully, honestly and diligently perform and
exert your best efforts in performing your obligations under the franchise agreement. Each of
your owners must jointly and severally be bound by the terms of the franchise agreement and
personally guarantee performance. We expect that you or your full-time manager will provide on-
site supervision of the franchise. If you are a multiple storeowner and do not provide full-time on-
site supervision, we expect your manager(s) to be fully trained by you or by one of our certified
trainers to the same level that you were trained, except for handling of business confidential
information, such as check payment processing, etc. Your manager(s) or driver(s) must agree
to the same level of confidentiality, non-competition and similar restrictions regarding our
operating procedures as described in our Operations Manual. There is no amount of business
equity that the "on premises" supervisor must have in the franchise.

Item 16

RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL
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You may only sell products and services that have been approved in advance by us. You
must offer all goods and services that we designate as required for all franchisees. We reserve
the right to change the types of authorized goods and services. There is no limit to our right to
make changes in our offerings. You may offer additional goods and services that are unique to a
specific region of the country, provided they are approved in advance by us in writing. You must
operate your franchise according to our Operations Manual, which may change and evolve over
time. You must operate from your store within your Territory.

Item 17

agreements.
Disclosure Document.

RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION
THE FRANCHISE RELATIONSHIP

This table

lists certain
You should read these provisions in the agreements attached to this

important

provisions of the franchise and related

PROVISION

SECTION IN
FRANCHISE
AGREEMENT

SUMMARY

Length of the franchise term

1.4

Term is 10 years

=

Renewal or extension of the term

1.4

A successor franchise may be granted for 10 years

Requirements for you to renew
or extend

1.4

Bring your franchise up to current standards, model
and décor, sign a new then-current form franchise
agreement, which may differ from your original
franchise agreement, and pay the successor franchise
fee of 25% of the then-current Initial Franchise Fee.
The then-current agreement may contain terms and
conditions that are materially different than the
Agreement attached to this disclosure document.

Termination by you

10 and 18

You do not have the right to terminate the Franchise
Agreement prior to the end of the Term, except on any
grounds available by law. In the event you do, you will
be subject to a termination fee as defined in Section
10 of the Franchise Agreement

Termination by us without cause

Not applicable

We will not terminate the Franchise Agreement without
cause

Termination by us with cause

10.2

Material, uncured breaches of the Franchise
Agreement

“Cause” defined — curable
defaults

10.2

You will be in default if you violate or fail to
substantially comply with any provision of the
Agreement or act in bad faith in carrying out the
Agreement. Curable defaults include failure to pay
fees to us, comply with the Operations Manual, submit
reports, unjustifiable closing of the Store. You will be
given reasonable notice to cure any such defaults,
which notice in no event need be more than thirty (30)
days.

“Cause” defined — non-curable
defaults

10.2

Non-curable defaults include conviction of a felony,
repeated defaults even if cured, abandonment,
unapproved transfers, bankruptcy, assignment for
benefit of creditors or appointment of a receiver. The
provision in the FA which provides for termination
upon bankruptcy of the franchisee may not be
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PROVISION

SECTION IN
FRANCHISE
AGREEMENT

SUMMARY

enforceable under federal bankruptcy law (11 U.S.C.
Section 101 et seq)

Your obligations on 10.3 Your obligations include payment of all outstanding

termination/non-renewal amounts, de-identification, return of manuals and
confidential materials, continued non-disclosure of
confidential information and trade secrets.

Assignment of contract by us 9.1 Fully transferable by us, however, no assignment will
be made except to an assignee who, in good-faith and
judgment of the franchisor, is willing and financially
able to assume the franchisor’s obligations under the
Franchise Agreement

“Transfer” by you — defined 9.2 All transfers require our approval

Our approval of transfer by you 9.2 Required

Conditions for our approval of 9.2 Prior written approval

transfer

Our right of first refusal to 9.3 For all third party bona fide offers

acquire your business

Our option to purchase your
business

Not applicable

No specific provision

Your death or disability 9.2 Would be a transfer

Non-competition covenants 5 You may not have an interest in a competitive

during the term of the franchise business while you are a franchisee

Non-competition covenants after 11 24 months within an area consisting of your Territory

the franchise is terminated or plus 3 miles and a like area around any other

expires Martinizing business.

Modification of the agreement 13.16 Must be in writing

Integration / merger clause 13.18 Only the terms of the franchise agreement and other
related written agreements are binding (subject to
applicable state law.) Any representations or promises
outside of the disclosure document and franchise
agreement may not be enforceable. Notwithstanding
the foregoing statement, nothing in any franchise
agreement is intended to disclaim the express
representations made in this Franchise Disclosure
Document.

Dispute resolution by arbitration 13.12 All non-money issues except post-term use of the

or mediation principal trademarks, subject to state law.

Choice of forum 13.14 Florida; however, this provision is subject to applicable
state law

Choice of law 13.13 Florida; however, this provision is subject to applicable

state law

Item 18

PUBLIC FIGURES

We currently do not use any public figures to promote franchises for Martinizing

Businesses.
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Item 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or
potential financial performance of its franchised and/or franchisor-owned outlets, if there is a
reasonable basis for the information, and if the information is included in the Disclosure
Document. Financial performance information that differs from that included in Item 19 may be
given only if: (1) a franchisor provides the actual records of an existing outlet you are considering
buying; or (2) a franchisor supplements the information provided in this Item 19, for example, by
providing information about possible performance at a particular location or under particular
circumstances.

The following representation is an historic financial performance representation about our
existing outlets that were in operation in calendar year 2024. As of December 31, 2024, we had 153
franchised outlets and no company-owned outlets operating in the Martinizing System. The outlets
included in this ltem 19 are forty-one (41) Plants, thirty-two (32) Satellite Stores, and thirteen (13)
Martinizing Delivers. We have excluded information for twenty-five (25) Plants, fourteen (14)
Satellite Stores, and four (4) Martinizing Delivers that did not use our POS System and whose
data was not available.

Written substantiation will be made available to you upon reasonable request.
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Some outlets have earned this amount. Your individual results may differ. There is no
assurance that you’ll earn as much.

Other than the preceding financial performance representations, we do not make any
representations about a franchisee’s future financial performance or the past financial
performance of company-owned or franchised outlets. We also do not authorize our employees
or representatives to make any such representations either orally or in writing. If you are
purchasing an existing outlet, however, we may choose to provide you with the actual records of
that outlet. If you receive any other financial performance information or projections of your future
income, you should report it to the franchisor's management by contacting Kevin DuBois, CEO,
Martinizing International, LLC, 711 5" Avenue South, Suite 210, Naples, Florida, 34102, or 781-
499-6992, the Federal Trade Commission, and the appropriate state regulatory agencies.

Item 20

OUTLETS AND FRANCHISEE INFORMATION

Table 1
Systemwide Outlet Summary
For years 2022 to 2024
Outlets at Start | Outlets at End
Outlet Type Year of Year of Year Net Change
2022 141 137 -4
Franchised 2023 137 163 +26
2024 163 153 -10
Company 2022 0 0 0
Owned 2023 0 0 0
2024 0 0 0
2022 141 137 -4
Total Outlets 2023 137 163 +26
2024 163 153 -10
Table 2

Transfers of Outlets from Franchisees to New Owners
(other than Franchisor or Affiliate)

For years 2022 to 2024
MARTINIZING
Transfers of Outlets from Franchisees to New Owners
State Year Number of Transfers
2022 0
Alabama 2023 3
2024 0
Colorado 2022 0
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MARTINIZING

Transfers of Outlets from Franchisees to New Owners

State Year

Number of Transfers

2023

BN

2024

2022

Florida 2023

2024

2022

Illinois 2023

2024

2022

Minnesota 2023

2024

2022

New York 2023

2024

2022

North Carolina 2023

2024

2022

Ohio 2023

2024

2022

Texas 2023

2024

2022

Washington 2023

2024

2022

Wisconsin 2023

2024

2022

Total 2023

Nl elle]lelPale] [ llelby (el P o] (el (el o} P4 (o) P (o (o} (o] A e o (o] (o) (o)

2024

-
w
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Table 3

Status of Franchised Outlets for
Years 2022 to 2024

Outlets outl T . Non- | Reacquired oCeasgd Outlets
State Year | at Start | HED | VEHTEN | o by peration | g
of Year pened et als Franchisor SOther of Year
Reasons
2022 3 0 0 0 0 0 3
Alabama 2023 3 0 0 0 0 0 3
2024 3 0 0 0 0 3 0
2022 1 0 0 0 0 0 1
Arizona 2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
2022 14 0 0 0 0 0 14
California 2023 14 12 0 0 0 1 25
2024 25 0 0 0 0 2 23
2022 7 0 0 0 0 0 7
Colorado 2023 7 5 0 0 0 0 12
2024 12 0 0 0 0 0 12
2022 9 0 0 0 0 1 8
Florida 2023 8 4 0 0 0 0 12
2024 12 1 0 0 0 1 12
2022 5 0 0 0 0 0 5
Georgia 2023 5 0 0 0 0 2 3
2024 3 0 0 0 0 0 3
2022 5 0 0 0 0 0 5
Idaho 2023 5 0 0 0 0 0 5
2024 5 0 0 0 0 0 5
2022 4 0 0 0 0 0 4
lllinois 2023 4 0 0 0 0 0 4
2024 4 0 0 0 0 0 4
2022 6 0 0 0 0 5 1
Kansas 2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
2022 20 0 0 0 0 0 20
Michigan 2023 20 0 0 0 0 3 17
2024 17 0 0 0 0 0 17
2022 3 0 0 0 0 0 3
Minnesota | 2023 3 0 0 0 0 1 2
2024 2 0 0 0 0 0 2
2022 2 0 0 0 0 0 2
Mississippi | 2023 2 1 0 0 0 0 3
2024 3 0 0 0 0 0 3
2022 1 0 0 0 0 0 1
Missouri 2023 1 0 0 0 0 1 0
2024 0 0 0 0 0 0 0
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State

Year

Outlets
at Start
of Year

Outlets
Opened

Termina-
tions

Non-
Renew
als

Reacquired
by
Franchisor

Ceased
Operation
- Other
Reasons

Outlets
at End
of Year

New
Hampshire

2022

2023

2024

Nevada

2022

2023

2024

New Mexico

2022

2023

2024

New York

2022

2023

2024

North
Carolina

2022

2023

2024

Ohio

2022

2023

2024

Oregon

2022

2023

2024

Pennsylvania

2022

2023

2024

Tennessee

2022

2023

2024

N|I= =0 NOININININOO OO R|WININ|A AR |OOIN|O|O

NN |N[NNIN(NNOAD|O[A|WIW N[~ (OININ|O

Texas

2022

2023

2024

alala
w oo,

Utah

2022

2023

2024

Virginia

2022

DWW W

2023

N
-_—

2024

Washington

2022

2023

2024

Wisconsin

2022

2023

2024

Wyoming

2022
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Outlets . Non- | Reacquired Ceasgd Outlets
State Year | at Start 8 nlee Tel:mlna- Renew by STEEEN at End
of Year AL pons als Franchisor - (e of Year
Reasons
2023 3 0 0 0 0 0 3
2024 3 0 0 0 0 0 3
2022 141 4 0 1 0 7 137
Totals 2023 137 38 0 0 0 12 163
2024 163 1 1 0 0 8 153
Table 4
Status of Company-Owned Outlets
For years 2022 to 2024
State Year | Outlets | Outlets Outlets Outlets | Outlets Sold | Outlets
at Start | Opened | Reacquired | Closed to at End
of Year from Franchisees | of the
Franchisees Year
None 2022 0 0 0 0 0 0
2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
Total 2022 0 0 0 0 0 0
2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
Table 5
Projected Openings as of December 31, 2024
Franchise Agreements Projepted New Projected New
State Signed But Outlet Not ~EnEiEe QU Company-Ownea
in the Next Fiscal Outlets in the Next
Opened Y :
ear Fiscal Year
Arizona 0 1 0
California 1 3 0
Florida 0 4 0
Georgia 1 1 0
lllinois 3 2 0
Michigan 0 1 0
Nebraska 1 1 0
New Jersey 0 2 0
North Carolina 0 2 0
Ohio 0 1 0
Pennsylvania 0 1 0
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Franchise Agreements Projected New Projected New
State Signed But Outlet Not Franchised Outlets Company-Owned
Opened in the Next Fiscal Outle_ts in the Next
Year Fiscal Year

South Carolina 0 2 0
Texas 4 5 0
Utah 0 2 0
Total 10 28 0

CONTACT INFORMATION FOR FRANCHISEES

The following franchisees have signed franchise agreements but had not opened for business
by December 31, 2024

FRANCHISEE NAME
Christopher and Chheavy Lema
Derek Douglas
Azzit Hussain (3 Agreements)
Adrienne and Brian Cooper
Casey Thomas (3 Agreements)
Omar Serrano Aguilar

CITY/STATE
Elk Grove, CA

PHONE #
(916) 769-6863
Mableton, GA (770) 437-3108
Chicago, IL (310) 770-7625
Omaha, NE (402) 319-7430

(

(

Austin, TX 915) 861-7665
Southlake, TX 214) 727-5270

The following tables include the name, business address, and business telephone number
of each operating Martinizing franchisee as of December 31, 2024:

STATE FRANCHISEE NAME ADDRESS & PHONE
AZ Benjamin Pavkov and DWC 6825 N. 16th Street A-1,
941507, LLC Phoenix, AZ 85016

(602) 230-9600

CA Grant Carson 2210-1 S. Shore Center,
Alameda, CA 94501
(510) 523-6033

CA Grant Carson 822 Hartz Way, Danville,
CA 94526
(925) 938-5000

CA Young Kang 2025 Alta Vista Dr.,
Bakersfield, CA 93305
(661) 325-5562

CA Paul Butt 1319 University Ave.
Berkeley,
CA 94702
(510) 548-1053

CA John Pamo and Platinum 605 Wake Avenue Suite 1,

Blue, LLC El Centro, CA 92243

(760) 353-8525
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CA

David Senteno and Senteno
& Sons, LLC

Encinitas, CA 92024
(760) 753-9606

CA Michelle Tanlapco and 1675 Industrial Pkwy,
Tanlapco Enterprises, LLC Hayward,
CA 94544
(510) 887-5923
CA Christopher and Chheavy 307 S. Lower Sacramento
Lema and CJLema Rd.
Enterprises, Inc. Suite A, Lodi, CA 95242
(209) 368-6988
CA David Schneider 200 Avery Lane #28 Los
Gatos,
CA 95032
(408) 354-1667
CA David Schneider 25 Sandra Ct Walnut Creek,
CA 94595
(408) 354-1667
CA Gigi Chang and Bob and 3250 Grand Avenue,
Gigi, Inc. Oakland,
CA 94610
(510) 452-3594
CA Paresh Patel and iCleaners 2635 Laramie Gate Circle,
LLC Pleasanton, CA 92609
(949) 305-4091
CA Paresh Patel and iCleaners 2635 Laramie Gate Circle,
LLC Pleasanton, CA 92609 (949)
305-4091
CA Paresh Patel and iCleaners 2635 Laramie Gate Circle
LLC Pleasanton, CA 92609
P.O Box 585 Pleasanton,
CA 92609
(949) 305-4091
CA Paresh Patel and iCleaners 2635 Laramie Gate Circle
LLC Pleasanton, CA 92609
(949) 305-4091
CA Raymond Hartmann, Dynasty | 1681 Broadway Street,
Cleaners, LLC Redwood City, CA 94063
(650) 679-9774
CA Hungsan Simon Ching and 8680 Navajo Road, San
Sann Trading, Inc. Diego,
CA 92119
(619) 466-6584
CA Charles Patel 5756 Pacific Ave. Suite 1,
Stockton, CA 95207
(209) 477-4321
CA Thakorlal Jamnadas 4555 North Pershing,

Stockton,
CA 95207
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(209) 474-1665

CA Darryl Gan 4733 W. Torrance Blvd.,
#383, Torrance, CA 90503
(310) 792-4600
CA Gary Coppola 717 West Main Street,
Visalia,
CA 93291
(559) 732-6254
CA John Philip and NorCal 1309 College St, Woodland,
Garment Care Inc. CA 95695
(530) 662-1652
Cco Brad Ambridge and Ambridge | Arvada, CO 80007
1LLC (720) 897-6600
CO Brad Ambridge and Ambridge | 6265 Evans Avenue, Denver,
1LLC CO 80222
(720) 897-6600
CO Brad Ambridge and Ambridge | 2200 W. 29th Avenue,
1LLC Denver,
CO 80211
(720) 897-6600
(610)] Katherine Dawson, Art 4145 Broadmoor Loop,
Dawson, and Gregory Street | Broomfield, CO 80023
Dry Cleaning Home SVC, (303) 466-6013
LLC
CcoO Katherine Dawson, Art 4145 Broadmoor Loop,
Dawson, and Gregory Street | Broomfield, CO 80023
Dry Cleaning Home SVC, (303) 466-6013
LLC
CO Arthur Dawson, Kathy 9940 N. Wadsworth Pkwy,
Dawson, and Gregory Street | Westminster, CO 80021
Dry Cleaning Home SVC, (303) 466-6013
LLC
CO Katherine Dawson, Art 9940 Wadsworth Parkway,
Dawson, and Gregory Street | Westminster, CO 80021
Dry Cleaning Home SVC, (303) 466-6013
LLC
CO Andrea Randall and Scott Colorado Springs, CO 80919
Randall (719) 599-5325
(6{0) Chae Chong Lee 8727 East Dry Creek Ste. C
Englewood, CO 80112
(303) 290-9292
CcoO Daewan Ko and DW Martine | 9249 South Broadway, Suite
LLC 500, Highlands Ranch,
CO 80129
(303) 471-0788
CcoO Bradley Johnson and 13689 Colorado Blvd,

Executive Dry Cleaners &
Shirt Laundry, Inc.

Thornton, CO 80602
(303) 457-1672
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CO

Young In Lee and O'Lee
Enterprises, Inc.

5160 W. 120th Ave Ste. E,
Westminster, CO 80020
(303) 410-1950

FL Sara Stensrud, Richard 3525 Bonita Road SW #100
Stensrud, and Florida F.L.H., | & 101, Bonita Springs, FL
LLC 34134 (239) 949-1677
FL Sara Stensrud, Richard 3050 N. Tamiami Trail,
Stensrud, and Florida SKS, Naples,
LLC FL 34103
(239) 910-2382
FL Sara Stensrud, Richard 883 Vanderbilt Beach Rd,
Stensrud, and Florida RAS, Naples, FL 34108
LLC (239) 910-2382
FL Robert Niccolai and Reddie, 10408 West Atlantic Blvd.,
Inc. Coral Springs, FL 33071
(954) 757-8500
FL Raul Paredes and Areti 225 NW First Ave, Hallandale
Parcas LLC Beach, FL 33009
(754) 248-5303
FL Raul Paredes and Areti 6644 Stirling Road,
Parcas LLC Hollywood,
FL 33009
(954) 962-6166
FL Gavin Smith and Smith Clean | 1607-1 University Blvd. W.,
& Co, LLC Jacksonville, FL 32217
(904) 230-2295
FL Gavin Smith and Smith Clean | 1545 County Road 220, Suite
& Co, LLC 106, Fleming Island, FL
32003
FL Gonzalo Zesati and Edge Z 12717 W Sunrise Blvd Ste
Services Inc 323, Pembroke Pines, FL
33028
(954) 438-5755
FL Gonzalo Zesati and Edge Z 12717 W. Sunrise Blvd, Ste
Services Inc 323 Pembrook Pines, FL
33097
(561) 883-8836
FL Mrugank Shah Pensacola, FL 32583
(850) 471-2270
FL Raul Paredes and Areti 1396 SW 160th Avenue,
Parcas LLC Suite #1, Sunrise, FL 33326
(954) 384-1109
GA Gwyn Maclin and The Maclin | 3330 Cobb Parkway, Suite

Group, Inc.

344, Acworth, GA 30101
(770) 975-0739
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GA

Suresh Parmar

1205 Collier Road, Atlanta,
GA 30318
(404) 351-2732

GA Derek Douglas and Clean 3150 Highlands Parkway,
Things Co. Smyrna, GA 30082
(770) 437-3108
ID James M. Winkle and Winkle | 991 East Parkcenter Blvd.,
Group, Inc. Boise, ID 83706
(208) 387-0235
ID James M. Winkle and Winkle | 1503 West Washington St.,
Group, Inc. Boise, ID 83702
(208) 343-8091
ID James M. Winkle and Winkle | 7150 West State Street,
Group, Inc. Boise,
ID 83703
(208) 853-1206
ID James M. Winkle and Winkle | 8249 West Overland Ave,
Group, Inc. Boise, ID 83709
(208) 322-8614
ID James M. Winkle and Winkle | 13601 W. McMillan Road,
Group, Inc. Suite 101, Boise, ID 83713
(208) 938-9000
IL Paul Randesi and A & R Dry | 1740 First St, Highland Park,
Cleaning LLC IL 60035
(847) 433-4800
IL Paul Randesi and A & R Dry | 2201 South Plumb Grove,
Cleaning LLC Palatine, IL 60069
(847) 303-1700
IL Vince Aversano and VLA Dry | 19858 South La Grange Rd,
Cleaning, LLC Mokena, IL 60448
(708) 995-7698
IL Vince Aversano and Olympia | Westchester, IL 60154
Fields Cleaners, LLC (708) 995-7698
KS Michelle Chavez, Jill Meyer, Shawnee, KS 66203
and Jill & Shelly, LLC (913) 244-7147
Ml Michael Healy and CEB 2025 Packard Street Ann,
Cleaners, L.L.C. Arbor, Ml 48105
(734) 747-7124
Ml Michael Healy and CEB 2381 West Stadium Ann,
Cleaners, L.L.C. Arbor, Ml 48105
(734) 662-3500
Mi Michael Healy and CEB 2733 Plymouth Road Ann,
Cleaners, L.L.C. Arbor, M|l 48105 (734) 998-
1055
MI Michael Healy and CEB 47340 West Ten Mile Road,
Cleaners, L.L.C. Novi, Ml 48374
(248) 344-8266
Mi Virginia Zeffiro and ZB 33989 Woodward Ave.,

Cleaning, LLC

Birmingham, MI 48009
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(248) 654-1040

Ml Virginia Zeffiro and ZB 1085 W. Long Lake Rd.,
Cleaning MT, LLC Bloomfield Hills, Ml 48302
(248) 647-1743
MI Virginia Zeffiro and ZB 3590 W. Maple Rd,
Cleaning ML, LLC Bloomfield Hills, MI 48301
(248) 647-0440
Ml Virginia Zeffiro and ZB 6818 N. Rochester Rd.,
Cleaning NR, LLC Rochester Hills, Ml 48306
(248) 759-4628
Mi Virginia Zeffiro and ZB- 2267 Orchard Lake Rd.,
CLEANING SL, LLC Sylvan Lake, MI 48320
(248) 338-9571
MI Robert Plassman and 28620 Telegraph Road,
Plassman and Sons, Inc. Flat Rock, Ml 48134
(734) 782-5005
MI Robert Plassman and 2934 Fort Street, Lincoln Pk,
Plassman and Sons, Inc. MI 48146
(313) 386-2292
Ml Robert Plassman and 13231 Eureka Road,
Plassman and Sons, Inc. Southgate, MI 48195
(734) 283-1811
Ml Robert Plassman and 2204 West Road, Trenton,
Plassman and Sons, Inc. MI 48183
(734) 675-1266
MI Greg Gelder and Cleaners Jenison, Ml 49428
Choice, LLC (616) 895-6219
MI Todd Watkins and Watkins 1015 South Main Street,
Management L.L.C. Royal Oak, MI 48067
(248) 398-0664
Mi Ljiljana Zdravkovski 29326 Northwestern Hwy.,
Southfield, MI 48034
(248) 357-3011
MI Kyong Yuk 1307 Washtenaw Ave,
Ypsilanti, Ml 48197
(734) 482-3111
MN Marco Velez and Marc Dry 2330 Cloud Drive Blaine
Cleaners, LLC 55449 (763) 767-3353
MN Glenn Anderson and Gala 8072 Old Carriage Court
Cleaners, LLC Shakopee 55379 (952) 746-
8888
MS Greg Kennedy 103 Town Creek Drive,
Saltillo 38866 (662) 869-1203
MS Greg Kennedy 603 West Main Tupelo 38802
(601) 842-4261
MS Greg Kennedy 1196 W. Main Street Tupelo

38802 (601) 842-4252
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NV

Kevin Denney, Tamara
Denney, and Denney
Enterprises, LLC

25 East Quail Street, Sparks,
NV 89431
(775) 284-6350

NH Mathew Glenn Annis Hampstead, NH 03841
(603) 608-7672
NH Oscy Cadran Manchester, NH 03104
(603) 494-4368
NM Jana M. Jannsen and Wirtco, | 400 North Guadalupe, Santa
Inc. Fe, NM 87501
(505) 988-2455
NM Jana M. Jannsen and Wirtco, | 913 Old Pecos Trail, Santa
Inc. Fe,
NM 87501
(505) 982-9259
NM Jana M. Jannsen and Wirtco, | 2801 Rodeo Road Santa Fe,
Inc. NM 87501
(505) 473-4396
NM Jana M. Jannsen and Wirtco, | 1091 Saint Francis Drive,
Inc. Santa Fe, NM 87501
(505) 982-8603
NY Mack Finley Bronx, NY 10475
(347) 275-6718
NY Todd Sankes and Rapideer, 12 Courtney Drive, Fairport,
Inc. NY 14450
(585) 425-4242
NY Ana Freire and Anascimento, | Mastic, NY 11950
Inc. (631) 433-1533
NC Kyle Panther and KPP 301 South College St, Suite
Holdings Inc. 205,
Charlotte, NC 28202
(704) 372-0009
NC Kyle Panther and KPP 1408 E. Boulevard, Suite AA,
Holdings Inc. Charlotte, NC 28203
(704) 372-0009
NC Rachel Marlowe and Marlowe | 9832 Gilead Rd Ste D102,
Development, LLC Huntersville, NC 28078
(704) 875-8383
NC Rachel Marlowe and Marlowe | Mooresville, NC 28117
Development, LLC (704) 660-3054
NC Rachel Marlowe and Marlowe | 128 Argus Lane, Suite E,
Development, LLC Mooresville, NC 28117
(704) 662-7773
NC Micheaux and Tranita 10911 Raven Ridge Road,

Alexander and The
Alexander Brand Corp.

Suite 101, Raleigh, NC
27614
(919) 703-0007
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OH

Richard Hames, Eric Hames,
and R & E Joint Venture, Inc.

1177 North Hamilton Rd.,
Gahanna, OH 43230
(614) 418-0150

OH Richard Hames, Eric Hames, | 1844 Lancaster Rd.,
and R & E Joint Venture, Inc. | Granville,
OH 43023
(740) 920-4900
OH John Cale and Cale28 118 West Streetsboro Rd.,
Enterprises, LLC Hudson, OH 44236
(330) 650-2535
OH Richard Hames, Eric Hames, | 7348 Fodor Road, New
and R & E Joint Venture, Inc. | Albany, OH 43082
(614) 418-0150
OH Ryan Hames, and R2 Joint Westerville, OH 43082
Venture Co. (614) 341-7050
OH Ryan Hames and R2 Joint 528 Polaris Parkway,
Venture Co Westerville, OH 43082
(614) 899-7933
OH Ryan Hames and R2 Joint 6113 Maxtown Rd.,
Venture Co Westerville,
OH 43082
(614) 882-2995
OR Scott Forrester 1250 Biddle Road, Suite G,
Medford, OR 97504
(541) 734-9247
OR Ik Mok and Eco Friendly Portland, OR 97219 (503)
Cleaners, LLC 970-9251
PA William Moro and Willie Allentown, PA 18001
MacBrand, Inc. (484) 809-7660
PA Craig Mauro and Crell, Inc. 124 E Pike St., Canonsburg,
PA 15317
(724) 745-9289
PA Craig Mauro and Crell, Inc. 537 Clever Rd., Mckees
Rocks,
PA 15136
(412) 787-2127
PA Craig Mauro and Crell, Inc. 3517 Washington Road,
McMurray, PA 15317
(724) 942-1233
PA Craig Mauro and Crell, Inc. 465 Valley Brook Rd.,
McMurray, PA 15317
(724) 941-1088
PA Soo Dong 128 East Baltimore Ave,
Media,
PA 19063
(610) 565-7999
PA Jean Claude Clerveaux and 521 E. Airy Street,

Clerveaux, Inc

Norristown,
PA 19401
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(610) 331-0076

PA Todd A. Fennell 12023 Perry Highway,
Wexford, PA 15090
(724) 940-2494
TN Britt Akers and Peak 377 Foutch Drive, Cookeville,
Enterprises, Inc. TN 38501
(931) 526-4687
TN Robert Opfer, Catherine PO Box 40, Cordova,
Opfer, and Roca Enterprises, | TN 38088
Inc. (901) 239-2696
X Eric Monroe and Cowtown 9019 Benbrook Blvd.,
Cleaners Corporation Benbrook, TX 76126
(817) 249-3639
TX Eric Monroe and Cherry 2606 S. Cherry Lane,
Cleaners, LLC Fort Worth, TX 76116
(817) 696-8929
X Eric Monroe and Cowtown 5950 Cityview Blvd.,
Cleaners Corporation Fort Worth, TX 76136
(817) 292-0605
TX Eric Monroe and Cowtown 7450 Oakmont Blvd.,
Cleaners Corporation Fort Worth, TX 76132 (817)
370-1034
TX Hayes Dickers and Emerald 106 North Denton Tap Rd.
BlueJay, LLC Suite 220, Coppell, TX 75019
(972) 471-7778
TX Hayes Dickers and Emerald 8611 Hillcrest, Ste 160,
Blueday, LLC Dallas,
TX 75225
(972) 471-7778
TX Enrique Estrada and Five 2608 Flower Mound Road,
Star Dry Cleaners LLC Ste. 136, Flower Mound, TX
75028 (972) 355-4991
X Enrique Estrada and Five 6101 Long Prairie Road, Ste
Star Dry Cleaners LLC 756, Flower Mound, TX
75028 (972) 691-4379
TX Raja Kolappan, Mahalakshmi | 1406 S Eldridge Pkwy.,
Krishnamurthy, and Mangala | Houston, TX 77077
Cleaners LLC (281) 759-1800
TX Raja Kolappan, Mahalakshmi | 1560 Eldridge Pkwy., Ste.
Krishnamurthy, and Mangala | 166, Houston, TX 77077
Cleaners LLC (281) 531-4300
TX Raja Kolappan, Mahalakshmi | 12002 Richmond Ave., Ste.

Krishnamurthy, and Mangala
Cleaners LLC

300, Houston, TX 77082
(281) 759-7600
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X

Lydia Woodall and LWood
Inc.

19931 Hwy 6, Manvel,
TX 77578
(281) 489-6660

TX Lydia Woodall and LWood 9430 Broadway Suite 100,
Inc. Pearland, TX 77584
(281) 412-6666
uT Jake Runyan, C & J Business | Heber City, UT 84032
Services, LLC (801) 960-2436
uT Michael Huppe and Yankee Hill Air Force Base, UT
Dry Cleaning LLC 84056
(801) 444-7244
uT Michael Huppe and Yankee 861 East Gordon Ave.,
Dry Cleaning LLC Layton, UT 84040
(801) 444-7244
VA Avery B. Mills, Jr. and One 2415 Virginia Ave.,
Hour Martinizing of Collinsville,
Martinsville, Inc. VA 24078
(276) 647-3164
VA Mark Mills and One Hour 115 N. Market Street,
Modernizing, Inc. Danville,
VA 24541
(434) 792-2362
VA Mark Mills and One Hour 865 Piney Forest Drive,
Modernizing, Inc. Danville, VA 24541
(434) 836-0167
VA Mark Mills and One Hour 2225 Riverside Drive,
Modernizing, Inc. Danville,
VA 24541
(434) 792-4080
VA Mark Parnell and Nelly Hampton, VA 23664
Services Inc. (757) 825-1447
VA Avery B. Mills, Jr. and One 745 East Church,
Hour Martinizing of Martinsville,
Martinsville, Inc. VA 24112
(276) 638-2970
VA Avery B. Mills, Jr. and One 2100 Rives Road,
Hour Martinizing of Martinsville,
Martinsville, Inc. VA 24112
(276) 632-5305
VA Gregory Walker Richmond, VA 23238
(804) 288-1776
VA Vanessa Brown and We 9347 Gildenfield Court,
Deliver Dry Cleaning, LLC Richmond, VA 23294
(804) 545-8971
WA IK Mok and Eco Friendly Vancouver, WA 98683

Cleaners, LLC

(503) 970-9251
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Wi Lori Novy and G.B. Cleaner 1233 South Military Ave.,
Corporation Green Bay, WI 54302
(920) 494-1602
WI Greg Gunderson and 418 Merton Avenue,
Gunderson Cleaners, Inc. Hartland,
WI 53029
(262) 367-4508
Wi Greg Gunderson and 285 East Hampton Ave.,
Gunderson Cleaners, Inc. Milwaukee, WI 53217
(414) 964-4747
Wi Greg Gunderson and 1300 Brown Street,
Gunderson Cleaners, Inc. Oconomowoc, WI 53066
(262) 560-9981
WI Greg Gunderson and 1320 Pabst Farms Circle,
Gunderson Cleaners, Inc. Oconomowoc, WI 53066
(262) 560-0666
Wi Greg Gunderson and 6737 Milwaukee Ave.,
Gunderson Cleaners, Inc. Wauwatosa, WI 53213
(414) 771-3331
Wy Anthony Allen and Wyoming | 828 Cy Avenue, Casper,
OHM Corporation. WY 82601
(307) 235-5114
Wy Anthony Allen and Wyoming | 946 E. 2nd Street, Casper,
OHM Corporation. WY 82601
(307) 234-0595
wy Troy Baker and Sugarland 1360 Sugarland Drive,

Enterprises, Inc.

Sheridan,
WY 82801
(307) 674-6799

The following tables include the name, city and state, and the current business telephone
number (or, if unknown, home telephone number) of every Martinizing franchisee who has had a
franchise terminated, canceled, transferred, not renewed, or otherwise voluntarily or involuntarily
ceased to do business under our franchise agreement during our last fiscal year or who have not
communicated with us within 10 weeks of the issuance date of this Disclosure Document.

STATE FRANCHISEE NAME ADDRESS & PHONE

CA David Senteno and Senteno Encinitas, CA 92024
& Sons, LLC (760) 753-9606

CA David Senteno and Senteno Encinitas, CA 92024
& Sons, LLC (760) 753-9606

FL Steven Reiter and SB3 9526 Argyle Forest Blvd Ste
Enterprises, LLC, B2 Jacksonville, FL 32222

(904) 777-9002
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VA

Vanessa Brown and We
Deliver Dry Cleaning, LLC

9347 Gildenfield Court,
Richmond, VA 23294
(804) 545-8971

Inc.

VA Vanessa Brown and We 9347 Gildenfield Court,
Deliver Dry Cleaning, LLC Richmond, VA 23294
(804) 545-8971
X David Youngflesh and DYZX | 822 Durham Drive, Houston,
Enterprises, Inc. TX 77007
(713) 426-1430
X James Frazier and Mar-Tex, | 4422 Lovers Lane, Dallas,

TX 75225
(214) 361-4168

The following franchisees voluntarily ceased to conduct business:

STATE FRANCHISEE NAME ADDRESS & PHONE
AL Connelle Boone and Alpha i??_iPrr]?g/igileenchl\g%igéguite
Cleaning Solutions LLC » muntsvitte,
(256) 722-8983
AL Connelle Boone and Alpha 21432?(;; Ave NE, Huntsville,
Cleaning Solutions LLC
(256) 534-9262
AL Connelle Boone and Alpha ii%?;ggon Rd., Madison,
Cleaning Solutions LLC
(256) 464-3958
WI Brian Cass, Dave Cass, and 11106 N. Port Washington
OHM Holdings, INC Road, Mequon, WI 53092
’ (262) 241-3535

The following franchisees terminated their agreements to transfer ownership to a new

franchisee or brand:

STATE FRANCHISEE NAME ADDRESS & PHONE
FL Cynthia Olson and LBC 1607-1 University Blvd. W.,
Partners, LLC Jacksonville, FL 32217
MN Perry Chapman and Chappy | 2330 Cloud Drive Blaine
Enterprises, LLC 55449 (763) 767-3353
TX Lee Haskin and Granik 106 North Denton Tap Rd.

CCHG Corp.

Suite 220, Coppell, TX 75019
(972) 471-7778
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X Lee Haskin and Granik 8611 Hillcrest, Ste 160,
CCHG Corp. Dallas,
TX 75225
(972) 471-7778
X Chad Thayer and Burgeon 2608 Flower Mound Road,
Brands and Investments, Inc. | Ste. 136, Flower Mound, TX
75028 (972) 355-4991
TX Chad Thayer and Burgeon 6101 Long Prairie Road, Ste
Brands and Investments, Inc. | 756, Flower Mound, TX
75028 (972) 691-4379
X Next Step Franchising, Inc. 2608 Flower Mound Road,
Ste. 136, Flower Mound, TX
75028 (972) 355-4991
TX Next Step Franchising, Inc. 6101 Long Prairie Road, Ste
756, Flower Mound, TX
75028 (972) 691-4379
WI Brian Cass, Dave Cass, and | 418 Merton Avenue,
OHM Holdings, INC Hartland,
WI 53029
(262) 367-4508
WI Brian Cass, Dave Cass, and | 285 East Hampton Ave.,
OHM Holdings, INC Milwaukee, WI 53217
(414) 964-4747
WI Brian Cass, Dave Cass, and 1300 Brown Street,
OHM Holdings, INC Oconomowoc, WI 53066
(262) 560-9981
WI Brian Cass, Dave Cass, and 1320 Pabst Farms Circle,
OHM Holdings, INC Oconomowoc, WI 53066
(262) 560-0666
WI Brian Cass, Dave Cass, and | 6737 Milwaukee Ave.,
OHM Holdings, INC Wauwatosa, WI 53213
(414) 771-3331

If you buy this franchise, your contact information may be disclosed to other buyers when
you leave the Franchise System. In some instances, current and former franchisees sign
provisions restricting their ability to speak openly about their experience with us. You may wish
to speak with current and former franchisees, but be aware that not all such franchisees will be
able to communicate with you.

There are currently no trademark-specific franchisee organizations associated with the
Franchise System.

Item 21
FINANCIAL STATEMENTS

Our audited financials, which comprise the balance sheet as of December 31, 2024,
December 31, 2023, and the related statements of operations and members equity, and cash
flows for the years ended December 31, 2024 and December 31, 2023, are included in Exhibit C.

The Franchisor’s fiscal year ends on December 31.
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Item 22

CONTRACTS
A copy of all proposed agreements regarding the franchise offering are included in this Disclosure
Document, as follows:

e Exhibit A — The Franchise Agreement
Exhibit B — GreenEarth Cleaning, LLC, License Agreement, for Plant operators

e Exhibit H — Franchisee Acknowledgement Statement, as permitted by state law. No
statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i)
waiving any claims under any applicable state franchise law, including fraud in the
inducement, or (ii) disclaiming reliance on any statement made by any franchisor, franchise
seller, or other person acting on behalf of the franchisor. This provision supersedes any
other term of any document executed in connection with the franchise.

Item 23
RECEIPTS

A receipt in duplicate is attached as the last two pages of this Disclosure Document. You
should sign both copies of the receipt. Keep one copy for your own records and return the other
signed copy to Kevin DuBois, CEO, Martinizing International, LLC, 711 5" Avenue South, Suite
210, Naples, Florida 34102.
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MARTINIZING

C LEANET RS )

FRANCHISE AGREEMENT

Date:

Franchisor: MARTINIZING INTERNATIONAL, LLC, a Delaware limited liability company, having its
principal place of business at 711 5" Avenue South, Suite 210, Naples, Florida 34102 (referred to in this
Agreement as “we,” “us” or “our”).

Franchisee: , With a principal address of (referred
to in this Agreement as “you,” “your” or “owner”) and ’s Principal(s) , an
individual, residing at . and Principal shall be
individually and collectively referred to, and each is, the “Franchisee”..

1. PREAMBLES, ACKNOWLEDGMENTS AND GRANT OF FRANCHISE.

1.1. PREAMBLES. This Agreement governs your ownership and operation of one (1) Martinizing® dry
cleaning business of the type and in the location described in Section 1.3 below.

These businesses operate under the Martinizing® name and other trademarks (the “Marks”), which we
control, and under distinctive business formats, methods, procedures, standards and specifications (the
“System”). You have represented to us that you want the Martinizing® franchise. We have considered your
purchasing of a franchise in reliance upon all of your representations.

1.2. ACKNOWLEDGMENTS. You acknowledge that you have read this Agreement and our Franchise
Disclosure Document and understand and accept the terms, conditions and covenants contained in this
Agreement as being reasonably necessary to maintain our high standards of quality and service and the
uniformity of those standards at each Martinizing® business and thereby to protect and preserve the
goodwill of the Marks. You acknowledge that you have conducted an independent investigation of the
business venture contemplated by this Agreement and recognize that, like any other business, the nature
of the business conducted by the Martinizing® business may evolve and change over time, that an
investment in the Martinizing® business involves business risks and that your business abilities and efforts
are vital to the success of the venture. You acknowledge that any information you acquire from other
Martinizing® franchisees relating to their sales, profits or cash flows does not constitute information obtained
from us, nor do we make any representation as to the accuracy of any such information. You acknowledge
that, in all of their dealings with you, our officers, directors, employees and agents act only in a
representative, and not in an individual, capacity. All business dealings between you and such persons as
a result of this Agreement are solely between you and us. You further acknowledge that we have advised
you to seek franchise counsel to review and evaluate this Agreement.

1.3. GRANT OF FRANCHISE. We grant you a franchise to operate one (1) Martinizing® dry cleaning
business of the following type (referred to in this Agreement as the “FRANCHISE” or “Martinizing
Business”):

0 Martinizing Plant ] Martinizing Satellite Store 0 Martinizing Delivers



The FRANCHISE will be located as follows, which location will be approved in advance by us:
Franchise Location: TBD

Before commencing operations, you will provide us with a copy of your lease, if any, for the FRANCHISE,
and will execute and cause to be executed concurrently with your execution of the lease an Option to
Assume Lease in a form acceptable to us (see attached Appendix D). You acknowledge that we’ve advised
you to seek real estate counsel to negotiate the terms of your lease with your landlord. We make no
representation of any kind whatsoever regarding your likelihood of success at the FRANCHISE location.
You acknowledge and agree that our recommendation or approval of the FRANCHISE location, and any
information regarding the FRANCHISE communicated to you, does not constitute a representation or
warranty of any kind, express or implied, as to the suitability of the location for a Martinizing® store or for
any other purpose. Our recommendation or approval of the location indicates only that we believe that the
location falls within acceptable criteria for franchise locations that we have established as of the time of our
recommendation or approval of the FRANCHISE location. You acknowledge and agree that your
acceptance and approval of the FRANCHISE location is based on your own independent investigation of
the suitability of the location. The development of the FRANCHISE is entirely your responsibility. Such
development must follow System Standards (defined below).

Subject to Section 1.5 below, we will grant you a limited protected territory within a geographical area
(referred to in this Agreement as the “Territory”) described as follows:

We will define the Territory based on the fixed location of the FRANCHISE, once we approve the
site. We will determine the size and boundaries of your Territory at our discretion, based on factors
including geographic area, population density, character of neighborhood, location, number of
competing businesses and other factors. While the exact territory size will vary based on these
factors, a typical territory will cover an area that extends in all directions from the FRANCHISE
location, up to three miles in less populated areas and one city block in city areas, with the
FRANCHISE location located at the approximate center of the Territory. The exact location of the
FRANCHISE and definition of the Territory will be added to this Agreement by addendum once the
location has been determined and approved.

If you offer pickup and delivery services from your FRANCHISE using a Martinizing® delivery van,
you are not authorized to conduct such services outside of the Territory.

1.4. TERM AND RENEWAL. Time is of the essence in connection with the construction and opening
of the FRANCHISE. You agree to open the FRANCHISE to the public no later than the earlier of 240 days
from the date of this Agreement or 60 days from the date that we approve your final construction plans.

Term: This Agreement is for a term of ten (10) years from the first date on which the FRANCHISE opens
to serve the general public, unless terminated as set forth herein.

Renewal Term: Provided you are in full compliance with the terms of this Agreement, we and you may
mutually agree to renew this Agreement for successor ten (10) year periods. You and we will execute our
then-current franchise agreement at the time of renewal. We shall be obligated to grant you a successor
franchise if you give notice of your intention to renew as set forth herein and you are not in material default
of the terms hereof at the time of such notice and at the time of such renewal. We are not required to renew
this Agreement if we have notified you of your default hereunder more than three (3) times during the initial
term. Upon renewal, you will pay us a renewal fee (the “Successor Franchise Fee”) of Twenty-Five Percent
(25%) of the then-current Initial Franchise Fee (see Paragraph 2.1 below) at the time we execute the then-
current franchise agreement. In addition, at the time of renewal, you agree to update the model and décor
of the Store to requirements for new franchised stores at the time of renewal, if you have not updated the
model or décor of the Store within the five (5) years prior to renewal.

1.5. RIGHTS WE RESERVE. Except as limited below, as long as you are in full compliance with this
Agreement, then we and our affiliates will not grant a new franchise for the operation of a Martinizing




Business at a location in the Territory during the term of your Franchise Agreement. Otherwise, we and
our affiliates retain all rights with respect to Martinizing Businesses, the Marks, the sale of identical, similar
or dissimilar products and services, and any other activities we deem appropriate whenever and wherever
we desire, including, but not limited to:

(1) the right to operate, and to grant others the right to operate Martinizing® businesses
or businesses operated under the tradenames of our affiliates located anywhere outside the
Territory under any terms and conditions we deem appropriate and regardless of proximity to your
Martinizing® Business outlet;

(2) the right to provide, offer and sell and to grant others the right to provide, offer and
sell services and products that are identical or similar to and/or competitive with those services and
products provided by Martinizing® businesses, whether identified by the Marks or other trademarks
or service marks, through alternative distribution channels including, without limitation, the internet
or similar electronic media and any other form of electronic commerce both inside and outside the
Territory and on any terms and conditions we deem appropriate;

(3) the right to market and sell services and products to national, regional and
institutional accounts, whether located inside or outside the Territory. “National, regional and
institutional accounts” are organizational or institutional customers whose presence is not
confined to your Territory, including: business entities with offices or branches situated both inside
and outside of your Territory; government agencies, branches or facilities; healthcare networks; the
military; and, any other customer whose presence is not confined to your Territory;

(4) the right to operate and grant others the right to operate Martinizing businesses at
“Non-Traditional Sites” within and outside the Territory on any terms and conditions we deem
appropriate. “Non-Traditional Sites” are sites that generate customer ftraffic flow which is
independent from the general customer traffic flow of the surrounding area, including military bases,
shopping malls, major industrial or office complexes and school campuses;

(5) the right to acquire the assets or ownership interests of one or more businesses
providing products and services similar to those provided at Martinizing® businesses, and
franchising, licensing or creating similar arrangements with respect to these businesses once
acquired, wherever these businesses (or the franchisees or licensees of these businesses) are
located or operating (including in the Territory); and

(6) the right to be acquired (whether through acquisition of assets, ownership interests
or otherwise, regardless of the form of transaction), by a business providing products and services
similar to those provided at Martinizing® businesses, or by another business, even if such business
operates, franchises and/or licenses competitive businesses in the Territory.

1.6. GUARANTY AND ASSUMPTION OF OBLIGATIONS. If you or anyone representing you is
signing this Agreement in other than your or their individual capacity, you and such persons representing
you shall also execute the Guaranty and Assumption of Obligations document attached hereto as Appendix
“A-H

1.7. CORPORATE, LLC OR PARTNERSHIP FRANCHISEE. If you are at any time a corporation,
limited liability company, or partnership, you agree and represent that:

1.7.1.  You will have the authority to execute, deliver and perform your obligations under this
Agreement and are duly organized or formed and validly existing and in good standing under the
laws of the state of your incorporation or formation. You are also duly qualified to do business in
the state in which your Territory is located. You will notify us within five (5) days whenever there is
a change in your corporate status or whenever you receive service of process for any reason;



1.7.2.  Your organizational documents or partnership agreement will recite that the issuance and
transfer of any ownership interests in you are restricted by the terms of this Agreement, and all
certificates and other documents representing ownership interests in you will bear a legend
referring to the restrictions of this Agreement;

1.7.3. Appendix B to this Agreement will completely and accurately describe all of your owners
and their interests in you; and

1.7.4. Each of your owners, at any time during the term of this Agreement, will execute an
agreement in the form that we prescribe (see Appendix A to this Agreement) undertaking to be
bound jointly and severally by all provisions of this Agreement and any ancillary agreements
between you and us that bind you. You and your owners agree to execute and deliver to us such
revised Appendices A as may be necessary to reflect any changes in the information contained
therein and to furnish such other information about your organization or information as we may
request within five (5) days of such change.

1.7.5.  Your owners and you will grant to one individual, “Managing Owner”, the authority to legally
bind you in any dealings with us, or our affiliates, and to direct any action necessary to ensure
compliance with this Agre