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a Delaware limited liability
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Pet Evolution Franchising LLC is offering franchises for the operation under the Pet Evolution® trademark
of pet supply stores focused on pet health and wellness that offer high quality pet food and other pet products
along with pet grooming services, including in-store and mobile nail trimming, and that provide in-store
self-service dog washing stations for customers to wash their dogs.

The total investment necessary to begin operation of a Pet Evolution franchise is $595,300 to $1,225,500.
This includes $69,500 that must be paid to the franchisor or an affiliate.

This Disclosure Document summarizes certain provisions of your franchise agreement and other
information in plain English. Read this disclosure document and all accompanying agreements carefully.
You must receive this disclosure document at least 14 calendar-days before you sign a binding agreement
with, or make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no governmental agency has verified the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Fred Macciocchi Jr. at 330 Mill Bay
South Suite 2101A, Afton, Minnesota 55001, telephone 833-266-7387.

The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure Document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

ISSUANCE DATE: May 23, 2025.



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to
find more information:

QUESTION WHERE TO FIND INFORMATION

How much can | earn? Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibit D.

How much will I need to invest? | Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item
7 lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the Item 21 or Exhibit E includes financial

financial ability to provide statements. Review these statements carefully.

support to my business?

Is the franchise system stable, Item 20 summarizes the recent history of the

growing, or shrinking? number of company-owned and franchised outlets.

Will my business be the only Pet | Item 12 and the “territory” provisions in the

Evolution store in my area? franchise agreement describe whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a Items 3 and 4 tell you whether the franchisor or

troubled legal history? its management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Pet Item 20 or Exhibit D list current and former

Evolution franchisee? franchisees. You can contact them to ask about

their experiences.

What else should I know? These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees
even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions.
Some examples may include controlling your location, your access to customers, what
you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you
may have to sign a new agreement with different terms and conditions in order to continue
to operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your
landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the
agency information in Exhibit B.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addend (if

any).
See the Table of Contents for the location of the State Specific Addenda.



Special Risk(s) to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The Franchise Agreement requires you to
resolve disputes with the franchisor by mediation at a location chosen by the
mediator or litigation only in Minnesota. Out-of-state mediation and litigation
may force you to accept a less favorable settlement for disputes. It may also cost
more to mediate at a location chosen by the mediator, or litigate with the
franchisor in Minnesota than in your own state.

Short Operating History. This franchisor is at an early stage of development
and has a limited operating history. This franchise is likely to be a riskier
investment than a franchise with a longer operating history.

Spousal Liability. Your spouse must sign a document that makes your spouse
liable for all financial obligations under the franchise agreement even though
your spouse has no ownership interest in the franchise. This guarantee will place
both your and your spouse’s marital and personal assets, perhaps including your
house, at risk if your franchise fails.

Financial Condition. The franchisor’s financial condition as reflected in its
financial statements (see Item 21) calls into question the franchisor’s financial
ability to provide services and support you.

Supplier Control. You must purchase all or nearly all of the inventory &
supplies necessary to operate your business from suppliers that franchisor
designates at prices that they set. These prices may be higher than prices you
could obtain elsewhere for the same or similar goods. This may reduce the
anticipated profit of your franchised business.

Unopened Franchises. The franchisor has signed a significant number of
franchise agreements with franchisees who have not opened their outlets. If other
franchisees are experiencing delays in opening their outlets, you may also
experience delays in opening your own outlet.

Mandatory Minimum Payments. You must make a minimum monthly
technology fee, and other payments, regardless of your sales levels. Your
inability to make the payments may result in termination of your franchise and
loss of your investment.

Certain states may require other risks to be highlighted. Check the “State Specific

Addenda” (if any) to see whether your state requires other risks to be highlighted.



NOTICE MANDATED BY SECTION 8 OF
MICHIGAN’S FRANCHISE INVESTMENT ACT

The following is applicable to you if you are a Michigan resident or your franchise will be located
in Michigan.

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the
provisions are void and cannot be enforced against you.

(@)
(b)

(©)

(d)

(€)

(f)

9)

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This
shall not preclude a franchisee, after entering into a franchise agreement, from settling any
and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being
given written notice thereof and a reasonable opportunity, which in no event need be more
than 30 days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee's inventory, supplies, equipment, fixtures, and
furnishings. Personalized materials which have no value to the franchisor and inventory,
supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of the
franchise business are not subject to compensation. This subsection applies only if: (i) The
term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under
another trademark, service mark, trade name, logotype, advertising, or other commercial
symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor's intent not to renew the
franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from

V.



(h)

exercising a right of first refusal to purchase the franchise. Good cause shall include, but is
not limited to:

() The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

(i)  The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii)  The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that
grants to a franchisor a right of first refusal to purchase the assets of a franchise on the
same terms and conditions as a bona fide third party willing and able to purchase those
assets, nor does this subdivision prohibit a provision that grants the franchisor the right to
acquire the assets of a franchise for the market or appraised value of such assets if the
franchisee has breached the lawful provisions of the franchise agreement and has failed to
cure the breach in the manner provided in subdivision (c).

A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not
constitute approval, recommendation, or endorsement by the attorney general.

If the franchisee has any questions regarding this notice, those questions should be directed to the
Michigan Department of Attorney General, Consumer Protection Division, Attn.: Franchise, 525
West Ottawa Street, G. Mennen Williams Building, 1% Floor, Lansing, Michigan 48909,
telephone: (517) 373-7117.

Vi.
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this Franchise Disclosure Document “Pet Evolution,” “we,” “us,” “our” or the
“Franchisor”, means Pet Evolution Franchising LLC. “You”, “your” or the “Franchisee” means the person,
corporation, partnership or other business entity that buys the franchise. If you are a corporation,
partnership or other entity, these terms also include your owners who must sign a personal guaranty

agreeing to comply with all provisions of the Franchise Agreement.
The Franchisor

We are a Delaware limited liability company formed on January 4, 2021. Our principal business address
is 330 Mill Bay South Suite 2101A, Afton, Minnesota 55001. We do business only under our company
name, “Pet Evolution” and “Pet Evolution Franchising”. In January 2021, we began offering franchises for
the operation of Pet Evolution pet supply stores focused on pet health and wellness. These stores offer high
quality pet food and other pet products including delivery of these products along with pet grooming
services, such as in-store and mobile nail trimming services. These stores also provide in-store self-service
dog washing stations for customers to wash their dogs.

We have never operated a business of the type being franchised. We have not and do not conduct business
in any other line of business, nor have we or any affiliate offered, nor do we or any affiliate offer, franchises
in any other line of business except for the regional development franchises we offer as discussed below.
We have no parent companies.

Our agents for service of process are disclosed on Exhibit B.
The Business

We offer two types of franchises, unit franchises and regional development franchises. The regional
development franchise is offered under a separate disclosure document. Regional developers (also known
as area representatives) are granted the right to refer prospective Pet Evolution unit franchise owners to us
to determine their qualifications and suitability to become a unit franchisee. The regional developer must
also provide certain support to our unit franchise owners. We do not grant regional developers any
management responsibility relating to the sale or operation of franchises. As of December 31, 2024, we
had 22 regional developers. However, many of these regional developers will be leaving the regional
development franchise system in 2025.

Unit franchises, which are offered under this franchise disclosure document, are offered for the
establishment, development and operation of pet supply stores that offer high quality pet food and other pet
products. The stores also offer pet grooming services, including in-store and mobile nail trimming services,
and delivery of products to customers. These stores also provide in-store self-service dog washing stations
for customers to wash their dogs. These stores are operated under the Pet Evolution® trademark and logo
and other trademarks, trade names, service marks and commercial symbols we may authorize (the
“Marks”). These stores are referred to in this Disclosure Document as “Stores” or as a “Store”.

Pet Evolution stores have traditionally ranged in size from 2,500-3,500 square feet, with some Stores at
approximately 4,000 square feet. However, based upon changing consumer preferences and the cost of real
estate generally, we are now offering a second option for a Store that would be 1,400-1,800 square feet.
We refer to this as our “Compact Footprint”. As of the issuance date of this Franchise Disclosure
Document, neither we, our affiliates nor any of our franchisees have opened or operated a Store of the size
of our Compact Footprint, but other than the size and the attendant costs to open a Store with a Compact
Footprint as discussed in Item 7, we do not believe there are material operational differences between a



Store with a Compact Footprint and a traditional size Store. Although we may provide you with our
guidance based upon your market and real estate options in your market, the size of the Store you decide to
develop and operate will be your choice, but it may not be smaller than 1,400 square feet if you choose the
Compact Footprint and no more than 3,200 square feet if you choose the traditional Store model.

You will operate your Store using our unique operating system, which includes our proprietary
methodology for classifying the pet foods that you will sell, and other know-how, information, trade secrets
and confidential information, as well as our standards, designs, methods of trademark and service mark
usage, and research and development (“System”). We may change or otherwise modify the System at any
time as we see fit. Each Store may only sell pet foods that are free of corn, wheat, soy by product and
artificial flavors. Your Store must also offer product delivery services and pet grooming services, including
nail trimming. Your Store must also contain at least 4 self-service dog-washing stations where pet owners
can wash their dogs themselves, unless we agree to a smaller number of stations. Although your Store is
not required to offer mobile nail trimming, we recommend it. If you decide to offer this service, you must
use a van meeting our specifications and the services must be offered and performed in compliance with
our requirements. The pets you service will be made up of primarily dogs but may also include cats and
other small animals.

You must sign our standard franchise agreement if we grant you a Pet Evolution franchise (“Franchise
Agreement”). Your Store may only provide the services and products we authorize.

If you are not the Manager of the Store you must retain a Manager who meets or requirements including
successful completion of our training program. If you own multiple Pet Evolution Stores each store must
have a Manager and you may only be the Manager of one of those stores. Although no prior experience in
operating a pet supply store is needed, you must have prior business experience. A passion for pets is
always a plus but is not required.

Predecessors and Affiliates

Recognizing a need for high quality pet foods the Pet Evolution co-founders teamed together to create the
Pet Evolution concept in 2010. Working together over the next two years they opened their first location
in February 2012 in Woodbury, Minnesota. This location was originally strictly a retail pet food store. In
2015 this location began providing pet grooming services along with self-service dog washing stations.
Seeing a need in the market, the co-founders opened a second Pet Evolution in November 2018. This store
is located in Arden Hills, Minnesota. Each of these locations currently provide all of the services that a
franchised Store may provide, including mobile nail trimming services, and are operated under the Pet
Evolution name.

The Woodbury, Minnesota and Arden Hills, Minnesota locations are owned by Pet Evolution, LLC. Pet
Evolution, LLC is owned in part by one of our owners, who is also a co-founder of the Pet Evolution
concept. As Pet Evolution, LLC transferred all of its intellectual property to us, including the Pet Evolution
trademark, in February 2021, it would be considered a predecessor of ours. Pet Evolution, LLC was
incorporated in August 2011 as Tails & Pales, LLC and changed its name to Pet Evolution, LLC in October
2011. The principal business address of Pet Evolution, LLC is 429 Commerce Drive, Suite 500, Woodbury,
Minnesota 55125. It has never offered franchises in any line of business.

Our affiliate Cloud Evo, LLC, also operates a Pet Evolution store located in St. Cloud, Minnesota. Cloud
Evo purchased this Store from a franchisee in September, 2024. The principal business address of Cloud
Evo is 2716 West Division Street, St. Cloud, Minnesota 56301. It has never offered franchises in any line
of business. Our affiliate, Fetchin Brands LLC, will sell dog treats and other items to our franchisees. Its
principal address is the same as our address. It has never operated a business of the type being franchised
nor has it ever offered franchises in any line of business. Elevate Dog Tubs, LLC will sell dog washing tubs



to you for use in your Store. This entity may be considered an affiliate of ours. Its principal business
address is PO Box 188, Afton, Minnesota 5501. It has never operated a business of the type being
franchised nor has it ever offered franchises in any line of business.

Market and Competition

The target market for your services is anyone who has a dog, cat or other small animal and is interested in
the purchase of high quality pet food and other pet products for their pets to maintain a healthy lifestyle.
Your client base will also include those pet owners in need of grooming services for their pets, whether do
it yourself pet-owner groomers who need the facilities and tools to groom their pets or those customers who
would rather pay a groomer to perform the services. We suggest you focus your marketing efforts on these
potential customers.

The market for your services is highly developed and very competitive. The sale of these services is
generally not seasonal. You will be competing for customers with other businesses providing pet foods and
supplies and those businesses providing grooming services. Many of these businesses are independently
owned and operated but there are franchised chains selling pet food and supplies and grooming services.
Some of these businesses may specialize in the sale of pet foods or grooming services while others, like
grocery stores, may sell a variety of products including pet foods. You will also compete with on-line
sellers of pet foods and other products.

Industry Specific Regulations

The pet food you sell is regulated by the Food and Drug Administration and you must comply with these
regulations in the sale of these items. Any individuals operating the mobile pet trimming unit will need to have
a valid driver’s license. Your Store will be subject to national, state and local regulations that apply to all
businesses, such as the Americans With Disabilities Act, wage and hour laws, occupational health and safety,
equal employment opportunity, tax laws, and business licensing requirements.

ITEM 2
BUSINESS EXPERIENCE

Rian Thiele — Chief Executive Officer

Rian is one of the co-founders of the Pet Evolution concept and has been our Chief Executive Officer and
a member of our Board of Directors since our organization in January 2021. Rian has been an Officer and
Director of Pet Evolution, LLC, our predecessor located in Woodbury, Minnesota since its organization in
February 2012. Since September 2024 Rian has been a member of Cloud Evo, LLC, the owner of a Pet
Evolution store located in St. Cloud, Minnesota.

Peter Carlson — President

Peter has been our President and a member of our Board of Directors since our organization in January
2021. From April 2018 to December 2020 Peter was a partner in Jacob Dawn LLC, a franchise development
company located in Mesa, Arizona. From June 2018 to December 2020 he was a partner in Chicago Hands
& Feet, LLC, a franchise development company located in Mesa, Arizona. From November 2009 until
February 2025 Peter was a partner in Our Town of MN, located in St. Paul, Minnesota, a regional developer
in the Our Town America franchise system. Since September 2024 Peter has been a member of Cloud Evo,
LLC, the owner of a Pet Evolution store located in St. Cloud, Minnesota.



Jay Osborn — Chief Financial Officer

Jay has been our Chief Financial Officer and a member of our Board of Directors since our organization in
January 2021. Since February 2020 Jay has served as the Vice President of Q3 Contracting, Inc. an energy
construction firm located in Little Canada, Minnesota. Since September 2024 Jay has been a member of
Cloud Evo, LLC, the owner of a Pet Evolution store located in St. Cloud, Minnesota.

Fred Macciocchi Jr. — Chief Operating Officer and Secretary

Fred has been our Chief Operating Officer and Secretary and a member of our Board of Directors since our
organization in January 2021. Since August 2018 he has also been an owner of Marv ETF, LLC, located
in Sarasota, Florida, an area developer in the Eat The Frog franchise system. Since September 2024 Fred
has been a member of Cloud Evo, LLC, the owner of a Pet Evolution store located in St. Cloud, Minnesota.

Lisa Weikle —Vice President of Operations

Lisa has served as our Vice President of Operations since July 2024. From April 2024 to July 2024 Lisa
served as a Franchise Business Consultant at Massage Envy Franchising, LLC located in Chicago, Illinois
and as a regional director for Massage Envy Franchising, LLC from September 2019 to April 2024.

Amber Vallecillos —Vice President of Franchise Administration

Amber has served as our Vice President of Franchise Administration since June 2021. From October 2018
to July 2020 she worked in franchise development for JacobDawn, LLC, a franchise development company
located in Mesa, Arizona.

Heather Rudolph — Senior Vice President of Marketing

Heather has served as our Senior Vice President of Marketing since April 2022. From October 2013 to
March 2022 Heather worked for Self Esteem Brands, LLC located in Woodbury, Minnesota. Self Esteem
Brands is the parent company of various health and wellness franchisors, including the franchisor of the
Anytime Fitness concept. Heather worked for Self Esteem Brands initially as the Anytime Fitness Brand
Director from October 2013 to August 2021 and then as Self Esteem Brand’s Local Marketing Director
from August 2021 to February 2022.

See Exhibit I for information on any Regional Developers in your state. As discussed in Item 1 and Exhibit
1 certain of these Regional Developers will be leaving the franchise system in 2025 and will not be available
to provide you with support. We intend to provide this support ourselves.

ITEM 3
LITIGATION

Deepak Goyal (“Goyal”), Ameeta Raul Goyal, Fufu & Tommy, LLC et al (“Initial Plaintiffs”) v. Pet
Evolution Franchising, LLC and DOES 1-50 (Superior Court of the State of California, Orange County),
Case No. 30-2024-01437355-CU-BC-CJC, filed October 31, 2024 (“Initial Complaint”); AGDG
Investments LLC and Fufu & Tommy LLC (“Plaintiffs”) v. Pet Evolution Franchising, LLC, Peter Carlson;
Fred Macciocchi; Rian Thiele; and DOES 1-50 (“Defendants™) (Superior Court of the State of California,
Orange County), Case No. 30-2024-01437355-CU-BC-CJC, filed March 26, 2025 (“First Amended
Complaint™).

The Initial Complaint was filed on October 31, 2024. Initial Plaintiffs, however, never served the Initial
Complaint on us, but Goyal instead engaged in a formal mediation with us on November 5, 2024, without



disclosing to us the Initial Complaint. The First Amended Complaint, dated March 25, 2025, was served
on certain Defendants on or about March 29, 2025. Plaintiffs, as former franchisees, allege that Defendants
made certain misrepresentations and omissions in the offer and sale of a unit and regional development
franchise regarding sales volume and earnings, the required investments, and other aspects of Pet
Evolution’s business in violation of the California Franchise Investment Law and common law fraud,
breach of contract and unfair competition. Plaintiffs are requesting damages, including punitive and
exemplary damages, in an unspecified amount, recission of the unit and regional development agreements
and ancillary damages, including return of all amounts paid by Plaintiffs to us, attorneys fees and costs.
Defendants have denied all of Plaintiffs’ allegations. On May 13, 2025 Defendants filed a Demurrer, which
is essentially a motion to dismiss the lawsuit, based upon Plaintiffs’ failure to abide by the terms of the
agreements by filing the Initial Complaint before mediating the dispute as required by the terms of the
agreements, and failing to disclose the Initial Complaint while engaging in formal mediation.

Other than this action, no litigation is required to be disclosed in this Item.

ITEM4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM5
INITIAL FEES

The initial franchise fee (“Initial Franchise Fee”) for a single Store is $59,000. The Initial Franchise Fee is
due and payable when you sign the Franchise Agreement, is fully earned by us at that time and is
nonrefundable. We will reduce the Initial Franchise fee by $20,000 for each additional Pet Evolution unit
franchise you purchase at the time you purchase your initial unit franchise. If you qualify for our Veterans
Discount, meaning you are a current member of the United States military in good standing at the time of
purchase or a veteran who received an honorable discharge from a branch of the United States military, we
will reduce the Initial Franchise Fee by $10,000. You may only take advantage of one of these discounts.
If you are also purchasing a Pet Evolution regional development franchise at the same time you are
purchasing this franchise you will not be charged an Initial Franchise Fee for this franchise. The Initial
Franchise Fee we charged in 2024 ranged from $0-$59,000. If the franchisee purchased a regional
development franchise we waived the Initial Franchise Fee for their first Store, which is why the low amount
is zero.

You must purchase an initial treat package from our affiliate. The cost for this package ranges based upon
the size of your store and the product mix but is generally $5,000 for opening. You must pay our affiliate
for the initial treat package before it is provided to you. The cost for the initial treat package is
nonrefundable.

You must begin to pay the Technology Fee following the month in which you sign the Franchise
Agreement. The Technology Fee is currently $500 per month. Assuming you open your Store on the one
year anniversary of signing your Franchise Agreement (which is required by your Franchise Agreement)
you would pay a total Technology Fee of $5,500 before the opening of your Store.



ITEM6

OTHER FEES
Type of Fee Amount (Note 1) Due Date Remarks
Royalty Fee 7% of weekly Gross Payable on the first Gross Revenue includes all revenue
Revenue but is reduced to business day of each generated by or through your Store,
5% for the first year after week for the prior week. |including membership fees and any
your Store opens. revenue generated from your mobile
nail trimming unit or from the
delivery of products. (See Note 2)
Brand Fund 1.5% of your weekly Gross |Payable on the first

Contribution

Revenue but is reduced to
.50% for the first year after
your Store opens.

business day of each
week for the prior week.

Technology Fee $500 per month Payable on the tenth day |The Technology Fee is due on a
of each month. monthly basis beginning in the month
following the month in which you
sign your Franchise Agreement. (See
Note 3)
Additional Attendee  |$750 per person per day. Payable before we You must pay the Additional

Training Fee

provide the training.

Attendee Training Fee for each
person over 2 people, including
yourself, who attend the Initial
Training Program.

New Manager
Training

$750 per trainer per day plus
reimbursement of trainer’s
travel and living expenses if
training occurs at a location
other than our offices.

Payable before we
provide the training.

Each new Manager must successfully
complete this training.

Operational Training
Fee

$750 per trainer per day plus
travel and living expenses of
our trainers if the training is
not held at our offices.

Payable before we
provide the training

If you do not meet our standards and
we require additional training, or we
require additional training to attempt
to maintain competitiveness in the
industry, or you request additional
training that we agree to provide.

Convention Fee
(See Note 4)

$750 per person.

Payable at least 120 days
before the convention.

If we hold a convention, you must pay
this fee, regardless of whether you
attend the convention. We will
charge you only one fee per
Convention even if you have signed a
Regional Development Agreement.

Grand Opening
Advertising

You must spend at least
$25,000 to market the grand
opening of your Store.

Upon demand.

If you fail to spend at least $25,000 to
market the grand opening of your
Store on marketing we approve, you
must pay us the difference and we
will put that amount into the Brand
Fund.




Type of Fee

Amount (Note 1)

Due Date

Remarks

Quarterly Local
Advertising
Expenditure

You must spend at least 6%
of your Gross Revenues to
market your Store each
quarter during the first year
after opening of your Store
and then 3% of your Gross
Revenues to market your
Store each quarter during the
duration of your Franchise
Agreement.

Upon demand.

If you fail to spend these amounts in
any quarter on local advertising we
approve, you must pay us the
difference and we will put that
amount into the Brand Fund. The
amount you spend on the grand
opening for your Store will not count
against these quarterly local
advertising requirements.

Renewal Fee

$24,500

Payable at least 30 days
before the term of your
Franchise Agreement
expires.

You only pay this fee if you want to
renew your franchise.

Transfer Fee

Amount equal to two-thirds
of then-current initial
franchise fee. If not selling
franchises at time of transfer,
fee will be amount of
franchise fee paid by
franchisee for initial
franchise.

Payable before you
transfer the franchise.

You only pay this fee if you sell your
franchise or an interest in it.

Item/Supplier Review
Fee

$500 per item or supplier.

Payable before we begin
review of item/supplier

Only payable if you ask us to approve
an item or other product for sale at
your Store or if you ask us to approve
a supplier. This fee is intended to
offset our costs in investigating the
supplier or item.

Audit

Cost of audit.

Upon demand.

Payable only if audit shows an under-
statement of at least 2% of Gross
Revenue for any month.

Indemnification

Will vary under
circumstances.

As incurred.

You must reimburse us if we are sued
or held liable for claims arising from
your business, or because of your
contractors or the design or
construction of your Store.

Cost of Enforcement

All costs including

Immediately after notice

You only pay this amount if we are

or Defense accounting and attorneys’ from us. successful in any legal action we
fees. Amount will vary bring against you, or in defending any
under the circumstances. claim you bring against us.

Interest Lesser of 1.5% per month or |As incurred. Payable on all overdue amounts.

highest rate of interest
allowed by applicable law.




Type of Fee

Amount (Note 1)

Due Date

Remarks

Insurance
Reimbursement

Will vary under
circumstances.

Upon demand.

If you fail to maintain or provide
satisfactory evidence of maintaining
any insurance coverage we require,
we may obtain the insurance coverage
on your behalf, and you must
reimburse us.

Treat Package

Cost of items plus a 10%
administrative fee based on
the total order amount.

Upon receipt of an
invoice.

You must purchase from our affiliate
dog treats and other items we may
specify from time-to-time. This
amount will depend upon the size of
your Store and how quickly you sell
your inventory.

Statement of
Ownership Change
Fee

Amounts incurred by us to
third parties.

Upon demand.

Only payable if the information in
your Statement of  Ownership
changes. You must reimburse us for
any third-party fees we incur to
document such changes.

Re-inspection Fee

$500 per day plus costs

Upon demand.

Only payable if your Store fails an

incurred by us to perform re-
inspection of your Store.

operational standard review.

General Information

All fees are paid to us or our affiliate and are non-refundable. All fees are uniform for all new
franchisees. We have waived and deferred the Royalty Fee for certain existing franchisees based upon
market conditions. You must pay fees and other amounts due to us or our affiliates via electronic funds
transfer/direct debit or other similar means. You must comply with our procedures and perform all acts
and deliver and sign all documents, including authorization (in the form attached to this Disclosure
Document as Exhibit G or other form that we may require) for direct debits from your business bank
operating account. Under this procedure you authorize us to initiate debit entries and/or credit correction
entries to a designated checking or savings account for payments of fees and other amounts payable to
us and any interest that may be owing. You will make the funds available to us for withdrawal by
electronic transfer no later than the payment due date. If you have not timely reported the Gross Revenue
to us for any reporting period, or you have prevented us from obtaining the information we need to
determine Gross Revenues, we can, at our option, debit your account for: (a) 110% of the fees transferred
from your account for the last reporting period for which a report of the Gross Revenue was provided to
us; (b) the amount due based on information we have regarding your business activities; or (c) 110% of
the fees transferred from your account for the same period in the prior year. You must certify to us your
Gross Revenue in the prior week by the first business day of the immediately following week.

Except for the Royalty Fee and Brand Fund Contribution during the term of your Franchise Agreement,
we can change any other fees, charges or other amounts we or our affiliates charge to you on 30 days’
notice to you. However, we will not raise the Technology Fee, Additional Attendee Fee, New Manager
Training charge, Operational Training Fee, Convention Fee or Item/Supplier Review Fee, more than
once per calendar year, and we will not increase any of these fees or charges by more than 10% of the
amount of the then-current fee or charge, except as disclosed below. Adjustments are compounded




No

1)

(2)

®3)

(4)

Fo

annually and cumulative including increases in any given year of greater than 10% to adjust for prior
years when no increase, or an increase of less than 10%, was implemented. The limitations discussed
above do not apply to any fee or other amount that is not specifically listed above. This would also
include any “optional” fee (a fee or other amount charged by us or an affiliate for a service or product
that you are not required to purchase under your Franchise Agreement), fees, charges or other amounts
that we or our affiliates are collecting on behalf of a third-party supplier or where we are passing through
amounts charged to us by third party suppliers or where we are responsible for collecting amounts
charged by suppliers to the franchisees, and situations where we have contracted with a third party
supplier for a service that we are providing to our franchisees, and we are only passing along the costs
charged to us by that third party supplier for the service. The limitations above only apply to Franchise
Agreements signed in connection with this Disclosure Document. All limitations expire or otherwise
terminate on the expiration or termination of the Franchise Agreement.

tes:

If your state, or any governmental body in your state, charges a tax on any fee you owe to us or to
our affiliates, then you must pay an additional amount equal to the amount of this tax. This does
not apply to any federal or Minnesota income taxes we or our affiliates have to pay.

You must pay us a Royalty Fee on the weekly Gross Revenues of your Store. Gross Revenues
mean the total amount of revenues, income, receipts and other fees received from all business
activities taking place by or through the Store, and all other services and products, if any, sold under
the Marks, or otherwise related to the Store, including any membership fees, amounts received for
mobile nail trimming and amounts received for the delivery of products.

This fee partially covers our provision to you of certain technology services we provide to you. We
provide you access to our intranet, a learning module system, 2 email addresses, operational reports,
and a web page on our site for your Store. You will still need to purchase various technology.

You or your Manager, if any, must attend any conference or convention we decide to have for
franchisees. This fee will cover the cost of that registration. If you want to send additional people
to the event, for each one you will pay an additional registration fee.

r more information as to your initial investment, see Item 7.

ITEM7
ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Type of Amount Amount Method | When Due| To Whom
Expenditure Low - High Low - High of Payment is to
(Note 1) (1,400 square feet) (3,200 square feet) | Payment be Made
Initial Franchise Fee |$59,000 $59,000 $59,000 ($59,000 |Lump Upon Us
(Note 2) sum signing the
Franchise
Agreement
Vehicle (Note 3) $0 $79,000 $0 $79,000 |Lump Before Vendor
sum opening




Type of Amount Amount Method | When Due| To Whom
Expenditure Low - High Low - High of Payment is to
(Note 1) (1,400 square feet) (3,200 square feet) | Payment be Made
Real Estate and $275,000 |$390,000 |$405,000 ($645,000 |[As Before Landlord and
Improvements (Note Incurred |opening vendors
4)
Architectural $11,500 $15,500 $11,500 |$19,000 Lump Before Vendor
Services (Note 5) Sum opening
Furniture, Fixtures |{$90,000 $120,000 |$121,000 |$138,000 (Lump Before Vendors
and Equipment (Note sum opening
6)
Initial Inventory $20,000 $35,000 $40,000 |[$55,000 |Lump Before Affiliate and
(Note 7) sum opening Vendors
Initial Supplies (Note|$1,500 $2,500 $1,500 |$2,500 Lump Before Vendors
8) sum opening
Travel and Living  |$1,800 $3,500 $1,800 |[$3,500 As As incurred |Airlines,
Expenses While incurred |during hotels,
Training (Note 9) training restaurants
Grand Opening $25,000 $25,000 $25,000 |[$25,000 |[As Before Vendors or us
Advertising incurred |opening of
(Note 10) the Store
Technology and $15,500 $18,500 $15,500 |[$21,500 |[As Before Vendors
Security Expenses incurred |opening
(Note 11)
Insurance (Note 12) [$3,500 $5,000 $3,500 |$5,000 Lump As agreed |Vendor
sum
Signage (Note 13)  [$10,000 $21,000 $10,000 ($21,000 |Lump As incurred |Vendors
sum
Interior/Exterior $3,500 $10,500 $3,500 |$13,500 Lump As incurred |Vendors
Window Signage sum
Professional Fees $4,000 $7,500 $4,000 |$7,500 Lump As incurred |Vendors
sum
Additional Funds and|$75,000 $103,000 |$103,000 [$131,000 [As As incurred |Vendors and
Working Capital for incurred governmental
First 3 Months agencies
(Note 14)
TOTAL (Note 15) |$595,300  |$895,000 |$804,300 ($1,225,500
Notes:
(1) None of these payments are refundable. All items in this chart must be purchased from an approved

vendor except: vehicle, travel and living services while training, grand opening advertising,
insurance, and professional fees.

We have provided two sets of estimates in the chart above. The first set of estimates is based on a
Store with 1,400 square feet. As discussed in Item 1, this Store would fall within our Compact
Footprint. The second set of estimates is for a store with 3,200 square feet, which is our traditional
footprint. All of these estimates assume the Store will have 4-5 self-service dog-washing stations.
The low estimates assume the Store will not offer mobile nail trimming services and the high
estimates assume it will offer these services.
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)

©)

(4)

()

(6)
(7)

(8)

(9)

See Item 5 for discounts based on the purchase of additional unit franchises and for United States
veterans. If you are purchasing a Pet Evolution regional development franchise at the same time
as you are purchasing this franchise we will waive the Initial Franchise Fee for this franchise.

The low estimates assume you will not be purchasing a transit van and the high estimates assume
you purchase one new transit van. If you purchase a van, the vehicle must meet our specifications
which include that it has a roof height of at least 6 feet high and two wheelbases. The vehicle must
be wrapped as we require and meet all legal requirements including those of the Department of
Transportation. The high estimates assume you pay for the vehicle in full at the time of purchase.

These estimates are for 3-months of rent costs along with a security deposit of 1 month rent, plus
the estimated costs of build-out of the Store. We have assumed you will lease space for your Store.
These estimates are based on costs reported to us by our franchisees in leasing and building out
Stores in 2024. In the last fiscal year rent costs ranged from approximately $25 to $45 per square
foot, not including CAM or taxes. We had one location in New York under development that was
approximately $137 per square foot. We do not consider that Store representative of rental costs
and have not considered it in estimating rental costs.

These per square foot rental amounts were based on Stores that have our traditional footprint. We
have used these amounts ($25-$45 per square foot) in computing the rental costs above. In doing
so, we have assumed that any per square footage savings based upon the larger size of a 3,200
square foot Store would not be applicable to a Store with 1,400 square feet. However, we have
estimated that a Store with 1,400 square feet would pay less in rent based on the reduced square
footage of the Store.

Based upon information provided by our franchisees in building out spaces in the last year, we
estimate that the cost to build-out a 3,200 square foot space is approximately $390,00-$645,500.
Based upon these costs we determined the per square foot costs. We then applied them to a 1,400
square foot space resulting in build-out costs of between $170,800 and $282,800. These estimates
do not include any tenant improvement allowance.

These estimates are for an architect to create construction documents for your Store and to assist in
the construction of your Store in compliance with our mandatory specifications. The estimates
assume standard tenant improvements within a structure designed for commercial use, and excludes
items such as structural modifications, site work, energy studies, surveys and exterior
improvements. Each estimate assumes renovation of an existing space.

These estimates include the purchase of grooming tables, tubs, shelving, furniture and office desks.

These estimates include the purchase of retail products for re-sale including pet foods, pet toys
and accessories along with the initial treat package you must purchase from our affiliate. The cost
for the initial treat package ranges based upon the size of your store and the product mix but is
generally $5,000 and is nonrefundable.

These estimates are for office and janitorial supplies along with grooming and pet washing supplies
you will need to open your Store.

While we do not charge for our Initial Training Program, you must pay for airfare, meals,
transportation costs, salaries, benefits, lodging and incidental expenses for all attendees. This
training will be held at our office in Minnesota or at another location we specify. Your actual costs
will vary depending on the distance to be traveled, your method of travel, and your personal
circumstances. The low estimate assumes you will act as the Manager of the Store and only 1
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(10)

(11)

(12)

(13)

(14)

(15)

person attends the training. The high estimate assumes you and one other person acting as the
Manager of your Store attend the training.

You must spend at least $25,000 to market the grand opening of your Store on marketing we
approve. This marketing must run or otherwise be performed during the 90-day period beginning
60 days before the grand opening of your Store and ending 30 days after the grand opening of your
Store. If you fail to do so, you must pay us the difference and we will put that amount into the
Brand Fund.

These estimates are for the minimum technology, including software as described below, you must
obtain to open your Store. The estimates assume 2 point of sale systems, 2 scanners, 2 receipt
printers, 1 label printer, 2 credit card terminals, 2 credit card readers, 1 iPad, 1 Bluetooth scanner,
and a security system including 5 security cameras. It also includes the initial cost for the point of
sale system software which we estimate to be between $4,000 and $4,500 and the initial cost for a
music license and the other software needed to operate your Store. We have also included the
payment of the Technology Fee for 11 months before the Store opens, as this Fee must be paid on
a monthly basis beginning in the month following the month in which you sign the Franchise
Agreement and we have assumed you will open the Store within one year of signing your Franchise
Agreement.

You must carry the types and minimum amounts of insurance we specify. We currently require
you to carry comprehensive general liability insurance ($1,000,000 per occurrence, $2,000,000
aggregate), professional liability/animal floater insurance ($5,000 per occurrence), automobile
liability and property damage insurance ($1,000,000 per occurrence), workers compensation and
employers liability insurance (amounts required by law), employment practices liability insurance
($250,000 annual aggregate), property coverage (actual replacement cost of Store including all
personal property plus minimum limits on other subcoverages), business interruption insurance and
extra expense (actual loss sustained or covering not less than 75% of annual revenue), cyberliability
insurance ($50,0000), and umbrella coverage ($1,000,000). This estimate is for the initial deposit
for these insurance coverages.

These estimates are for outdoor signage for your Store.

These estimates include estimated operating expenses you should expect to incur during the first 3
months of operation, which includes treat package purchases, utility costs, permits, insurance
premiums, security system costs, maintenance and repair costs, vehicle lease costs, advertising
costs and costs of uniforms for your employees. It also includes payment of the Technology Fee.
This amount also includes initial payroll (including payroll to cover the pre-opening training period
for your employees). The initial payroll amount is based on costs incurred by our franchisees in
opening Stores in 2024. It excludes real estate lease costs which are covered above, any revenue
generated by your Store, and taxes. We have relied on the experiences of our franchisees in opening
Stores in 2024.

This is only an estimate of your initial investment and is based on our estimate of costs and market
conditions prevailing as of the date of this Franchise Disclosure Document. We do not offer
financing for any part of the initial investment. The availability and terms of financing will depend
on factors like the availability of financing generally, your credit worthiness, your relationship with
local banks, your business experience, and any additional collateral you may offer to a lender to
secure the loan. Our estimates do not include any finance charges, interest or debt service
obligations.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

The equipment, including washing and grooming stations, supplies, furniture, shelving, products for sale,
including pet food, treats and supplements, pet toys and shampoo, signage, computer hardware and
software, technology and security systems, internet and other electronic communication services, staff
uniforms and training content affecting the brand, your mobile nail trimming unit and its equipment and
supplies, the product mix carried at your Store, and your insurance must meet our specifications. Those
specifications may include minimum standards for type, composition, performance, design, appearance,
and quality. We will issue the specifications to you before you begin operating. We may include these
specifications in the manual that we provide to you either hard copy or on-line, or we may issue them
separately. While we do not have specifications for local advertising you create or have created to promote
your Store, you must obtain our prior approval to the use of any of these advertising materials, which
includes electronic content, and before establishing or having established any website, web page, social
media and/or social networking site, online directory or online business profile, review or opinion web page
or site, avatar, profile, account, or hashtag relating to or making reference to us, your Store, or to the System.
Your Store’s design, layout and construction must also meet our specifications and your lease or sublease
must contain certain provisions we require.

Your insurance must meet our specifications, including type, amount, minimum deductibles, insurance
carrier rating, additional insured designations and subrogation waivers. We currently require you to carry
comprehensive general liability insurance ($1,000,000 per occurrence, $2,000,000 aggregate), professional
liability/animal floater insurance ($5,000 per occurrence), automobile liability and property damage
insurance ($1,000,000 per occurrence), workers compensation and employers liability insurance (amounts
required by law), employment practices liability insurance ($250,000 annual aggregate), property coverage
(actual replacement cost of Store including all personal property plus minimum limits on other
subcoverages), business interruption insurance and extra expense (actual loss sustained or covering not less
than 75% of annual revenue), cyberliability insurance ($50,000), and umbrella coverage ($1,000,000). See
Item 7 for additional information.

You can expect that the items you purchase to meet our specifications will represent over 90% of the total
purchases you will make to begin operations. Once you begin operating, we expect the items you purchase
that meet our specifications will represent between 70% and 80% of your total annual expenses.

We may require you to purchase certain products, pet food, pet toys and pet accessories, supplies,
equipment, architecture, build-out and technology services, internet and other electronic communication
services, other services used or offered by your Store, and other items, from suppliers we approve, in which
case we will provide you with a list of approved suppliers. These suppliers may pay rebates to us. There
are no caps or limitations on the amount of rebates we may receive from suppliers as a result of franchisee
purchases. However, we expect that these rebates will not exceed 5% of the cost you pay for the rebated
item. They may also provide us and our affiliates with credits on purchases we and our affiliates make
from them based on the volume of purchases our franchisees make from them.

Except as disclosed below, in 2024 neither we nor our affiliates received any payments or other
consideration from suppliers for required purchases by franchisees, and we did not receive any payments
from franchisees for the required purchase or lease of goods or services. In 2024, we received rebates from
suppliers of $25,786 or approximately 1.9% of our total revenues of $1,346,231. Although we have no
obligation to do so, we contributed these rebates to the System Brand Fund. In 2024, we also received
revenue of $45,500 from sales or leases of required products and services to franchisees. This amount
constitutes approximately 3.4% of our total revenue of $1,346,231. This information is taken from our
internal financial records as well as our audited financial statements.
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In 2024, Fetchin Brands LLC, received total revenue of $230,486 from sales of required products to
franchisees. In 2024, Elevate Dog Tubs, LLC received $211,369 from sales of required products to
franchisees. This information is taken from each company’s internal financial records. We are unaware of
any rebates or other amounts received by Pet Evolution area representatives based on unit franchisee
purchases in the last year.

If you want to purchase items for your Store that differ from our specifications, or from an unapproved
supplier, you must notify us in writing. We currently charge a fee of $500 for our consideration of each
unapproved item or supplier you submit to us in writing for review. If we request, you must submit samples
and other information we require for testing or to otherwise determine whether the product, material, or
supply and supplier meets our specifications and quality standards.

Although we do not make available the criteria we review when approving unapproved items or suppliers,
we consider various factors including whether the product or service is consistent with our concept and
brand; how the supplier and/or their products or services would enhance our brand,; if the product or service
is already available through other sources, would approval of another vendor enhance competition or dilute
our ability to maximize pricing benefits for our franchisees; and is the product of a commercial quality with
a proven record of durability. We will generally notify you and the supplier of our approval or disapproval
within 60-days of our receipt of all the information and samples we request. If we revoke approval of any
supplier or any item offered by a supplier, we will send you written notice of our revocation of an approved
supplier or item.

We have sole suppliers for your dog washing tubs, dog treats and certain other products for sale at a Store,
signage, self-wash dryers, freezers, shirts, marketing materials, and point of sale system, which includes an
online booking system, grooming software and payment processing. You must purchase these items and
services only from these suppliers, and we do not intend to approve other suppliers of these items and
services. We may in the future require you to purchase other items or services from a single supplier and
that supplier may be us or our affiliates. Our affiliate is the sole supplier of dog treats and certain other
items you must purchase for sale in your Store, including pet allergy test kits. Although we do not currently,
we may in the future sell you products or services. If we do, we like our affiliate, intend to make a profit
on any products or services sold to you.

We do not have any purchasing or distribution cooperatives as of the date of this Disclosure Document.
We may negotiate purchase arrangements with suppliers and distributors of approved products for the
benefit of our franchisees. We do not provide material benefits, such as renewing or granting additional
franchises to franchisees, based on their use of designated or approved suppliers and distributors.

Our officers do not own any interest in any of our suppliers, other than one of our affiliates.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this
Franchise Disclosure Document.

Section in Franchise Disclosure Document Item
Obligation Agreement
a. Site selection and acquisition/lease | Sections 3; 4; Rider; Lease Items 7 and 11

Rider
b. Pre-opening purchases/leases Sections 3(c)-(h); 13(a) Items 7 and 8
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Obligation

Section in Franchise
Agreement

Disclosure Document Item

c. Site development and other pre-
opening requirements

Sections 3(b)-(h); 4; 10(a);
11(a); 13(a)

Items 7 and 11

d. Initial and ongoing training

Sections 10(a) and (b); 11(a),
(c) and (d)

Item 11

e. Opening

Sections 3(e)-(f); 8(d); 11(a)

Items 7 and 11

f. Fees

Sections 2(c); 6; 7; 8(a); 9(a),
(f) and (g); 10(a)-(c), (e) and
(i); 11(d); 14(b); 18(c); Rider

Items 5, 6 and 7

g. Compliance with standards and
policies/operating manual

Sections 2(a) and (c); 3(e)-(h),

and (j)-(m); 8(c)-(9); 10 (d);
11(b)-(m); 13(a)-(b)

Items 8, 11, 15, and 16

h. Trademarks and proprietary
information

Sections 8(g)(ii); 10(d); 11(d)-
(e); 12; 16

Items 13 and 14

i. Restrictions on products/services
offered

Sections 11(d); 13

Items 8, 11, and 16

management/staffing

()

j. Warranty and customer service Sections 11(d) and (e) Item 16
requirements

k. Territorial development and sales | Section 5 and Rider Item 12
quotas

I. Ongoing product/service purchases | Section 13 Item 8
m. Maintenance, appearance and Sections 3(j)-(k); 11(e), (9) Item 6
remodeling requirements and (i)

n. Insurance Section 15 Item 7
0. Advertising Sections 3(m); 8; 13(a) Items 6, 7, and 11
p. Indemnification Sections 3(i); 18(c); 23(c) Item 6
g. Owner’s participation/ Sections 10(a); 11(b), (k) and | Item 15

r. Records and reports

Section 9(a)(i); 14(a)

Not Applicable

s. Inspections and audits

Sections 3(Kk); 14(b) and (c)

Not Applicable

obligations

Guaranty (which follows the
Franchise Agreement)

t. Transfer Sections 18(b)-(e); 19 Item 17

u. Renewal Sections 2(b)-(d) Item 17

v. Post-termination obligations Sections 16; 17; 18(c)(ii); Item 17
21(c)~(d)

w. Non-competition covenants Section 17 Items 15 and 17

x. Dispute resolution Section 22 Item 17

y. Other: guaranty of franchise Section 14(e) and Personal Item 15

ITEM 10
FINANCING

We do not offer, directly or indirectly, any financing to you to help you establish your business, although
we may defer the payment of Royalty Fees based upon various circumstances. We do not guarantee any
note, lease or other obligation you incur. We and our affiliates may sell, assign or discount to a third party
all or part of any amounts you may owe to us or to our affiliates.
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ITEM11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS, AND TRAINING

Except as listed below, we are not required to provide you with any assistance.
Before you open your Store, we will:

(1) Provide you a “search area” in which you must locate your Store (Franchise Agreement —
Section 3(a)/Rider), assuming you do not have a site for your Store that we have approved at the time you
sign the Franchise Agreement.

(2) Provide you with site selection criteria we use when evaluating locations for a Pet Evolution
Store (Franchise Agreement — Section 3(b)(iii)).

(3) Approve the location of your Store as meeting our minimum requirements for the location
of a Pet Evolution Store (Franchise Agreement — Section 3(b)).

(4) Designate your Designated Territory (Franchise Agreement — Section 3(b)(ii)/Rider).

(5) Provide you a sample layout of the interior of a Pet Evolution store, including typical
preliminary plans and décor specifications (Franchise Agreement — Section 3(e)).

(6) Provide you with our “Path to Opening” that you may use to guide you in the construction
and opening of your Store (Franchise Agreement — Section 3(b)(iii)).

(7) Review your proposed lease for your Store to confirm that it does not contradict the terms
of the Lease Rider (Franchise Agreement — Section 4(a)).

(8) Provide you with a webpage on our website to advertise your Store (Franchise Agreement
— Section 8(g)).

(9) Provide for you and your Manager if you are not the Manager, at our expense, the Initial
Training Program (Franchise Agreement — Section 10(a)).

(10) Loan you a copy of our manual that contains various information including mandatory and
suggested specifications, standards and procedures. We may modify any manual periodically in our
discretion. (Franchise Agreement — Section 10(d)). As of the issuance date of this Disclosure Document,
the Brand Standards Manual contains 285 pages. A copy of the table of contents of the Brand Standards
Manual is attached to this Disclosure Document as Exhibit C.

(11) Provide you with various forms you may use in the operation of your Store, including a
form of grooming contract (Franchise Agreement — Section 10(h)).

(12) Provide you with a list of the approved suppliers and written specifications for certain
equipment, products, supplies and services for your Store (Franchise Agreement — Sections 3(g), 3(h),
and 13(a)). We do not provide these items directly nor do we deliver or install them. Although we may
make suggestions for pricing of your services you are ultimately responsible for establishing those prices
unless you are participating in one of our promotions or membership programs.

(13) Provide you with a grand opening marketing plan you can use to market the opening of
your Store (Franchise Agreement — Section 10(f)).
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(14)  Cause our affiliate to sell dog treats and certain other items to you in connection with the
opening of your Store (Franchise Agreement — Section 13(a)).

During the term of the Franchise Agreement, we will:

(1) Provide you at least 2 days of on-site support at your Store, without additional charge, during
the 14-day period after you Store opens for business (Franchise Agreement — Section 10(g)).

(2) Be available during normal business hours to provide you with telephone support on
operating issues you confront (Franchise Agreement —Section 10(Q)).

(3) Provide our Initial Training Program to any new Manager you retain at your Store
(Franchise Agreement — Section 10(b)).

(4) Provide you with additional training as discussed below (Franchise Agreement —
Sections 10(c) and 11(d)).

(5) Maintain and administer the Brand Fund (Franchise Agreement — Section 8(b)).

(6) Provide you with the following technology services, use of our intranet, a learning
module system, 2 email addresses, operational reports, and a web page on our site for your Store
(Franchise Agreement — Section 10(i)).

(7) Cause our affiliate to sell dog treats and certain other items to you in connection with the
operation of your Store (Franchise Agreement — Section 13(a)).

Training

Initial Training Program

You and your Manager if different than you, must successfully complete the Initial Training Program to
our satisfaction. The Initial Training Program must be completed by you and your Manager at least 90 days
but not more than 120 days before the Store opens. (Franchise Agreement Section — 10(a)). The Initial
Training Program will usually be conducted in Minnesota at a location we specify. This training will be
held on an as needed basis as we sell franchises. There is no charge to you or your Manager for this training,
but you are responsible for all travel and living expenses you and your attendees incur in attending the
training. If you or any other attendee fail this training we can terminate the Franchise Agreement. If you
would like to bring additional people to the training we currently charge $750 per person per day.

Our Initial Training Program as of the date of this Disclosure Document consists of approximately 4 days
of training as follows:

INITIAL TRAINING PROGRAM

Subject Hours of | Hours Of On- Location
Classroom The-Job
Training Training

History/Philosophy/Use of 4 0 Minnesota
Manual/Pre-Opening Procedures
Recruiting/Grand 6 0 Minnesota
Opening/Marketing
Daily Operating Procedures/ 4 0 Minnesota
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Subject Hours of | Hours Of On- Location
Classroom The-Job
Training Training
Reporting/Accounting
Product Knowledge/ 7 2 Minnesota
Merchandising/Manager Duties
Inventory Management/Grooming 7 2 Minnesota
Procedures/POS System
Total Training Time 28 4

The officer in charge of our Initial Training Program is Rian Thiele. Rian is one of the co-founders of the
Pet Evolution brand and has been involved in the retail pet store business since 2010. Each instructor
providing this training will have been affiliated with us for at least 1 year and have at least 1 year of
experience in business. Our Brand Standards Manual serves as our primary instructional material during
the Initial Training Program.

The Initial Training Program and the training discussed below are for the purpose of protecting the goodwill
related to the System and the Marks and not to control the day-to-day operation of your Store or your
Franchised Business.

Additional Training

New Manager Training

Any new Manager must attend and successfully complete to our satisfaction our New Manager Training
Program within 90 days after they begin to perform services on your behalf. The cost for this training is
currently $750 per trainer per day, plus reimbursement of the trainers’ travel and living expenses if training
occurs at a location other than our offices (Franchise Agreement — Section 10(b)). You are responsible for
travel and living expenses of your attendees.

Operational Training

If you do not meet our standards and we require additional training, or we require additional training to
help maintain competitiveness in the industry you must successfully complete this training. If you request
training we will provide it to you as long as we can agree on the subjects, training times and costs.
(Franchise Agreement — Sections 10(c) and 11(d)). Cost of this training is currently $750 per trainer per
day, plus reimbursement of travel and living expenses of our trainers if the training is not held at our offices.
This training may be a mix of in-person and on-line training. If we require this training, you must complete
it to our satisfaction.

Convention
You or your Manager, if any, must attend any conference or convention we decide to have for franchisees.
The current registration fee is $750 per person. If you want to send additional people to the event, for each
one you will pay an additional registration fee.

Advertising Programs

We have no obligation to conduct advertising or marketing for you or your Store.
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System Brand Fund

Under the Franchise Agreement, you must contribute a percentage of your weekly Gross Revenue to the
Pet Evolution System Brand Fund as a Brand Fund contribution. This amount is .50% of your weekly
Gross Revenue during the first year after your Store opens and 1.5% after the first year for the remainder
of the term of your Franchise Agreement. (Franchise Agreement — Section 8(a)). Your contributions to
this Fund are due at the same time you pay your Royalty Fee, based on the amount of Gross Revenue you
generated in the previous week. All our franchisees must contribute to this Fund. Stores operated by us
and our affiliates will not contribute to this Fund.

We account for the contributions to this Fund separately from our other revenues, and we do not use them
to pay any of our general operating expenses other than our costs of administering the Fund and for creative
services, including salaries and overhead of these individuals. The purpose of the Fund is to develop
programs that benefit the Pet Evolution brand and promote the Marks. This means we may use monies in
the Fund for any purpose that promotes the Pet Evolution name, including the creation, production and
placement of commercial advertising; to pay for agency costs and commissions; to pay the costs to create
and produce video, audio and written advertisements; to pay for direct mail and other media advertising,
including internet advertising, internet search engine campaigns and the cost to maintain and update our
websites, web pages, social media and social networking sites, profiles and accounts, for the costs to create
and maintain any applications, whether web-based or otherwise, and for the costs of search engine
optimization; in-house staff assistance and related administrative costs; local and regional promotions;
public relations campaigns including the cost of retaining public relations firms; market research; and other
advertising and marketing activities.

We may create advertising materials in-house or use international, national, regional and local agencies.
Advertising may be placed in local, regional or national media of our choice, including print, direct mail,
electronic and online advertising, video, radio or television. We do not guarantee that advertising
expenditures from the Fund will benefit you or any other franchisee directly, on a pro rata basis, or at all.
It is our responsibility to determine how these monies are spent. We have sole discretion to determine how,
if any, monies in the Fund will be spent. We are not required to use monies in this Fund to benefit any
individual market or franchisee. However, we will not spend any portion of these monies for advertising
principally designed to solicit the sale of franchises, but we may use monies in the Fund to update and
administer our social media presence, including any website, web page, social media or social networking
site, profile or account, or any application, web-based or otherwise, which may contain information on
franchise opportunities.

In our fiscal year ended December 31, 2024, expenditures from the Fund were as follows: 40% on search
engine optimization, 22% on social media advertising, 8% on design and copywriting, 4% on public
relations, 9% on third party marketing consultants and 17% on administrative (these percentages have been
rounded).

Any unused amounts in the Fund in any calendar year will be carried over to the following year. Any
interest the Fund earns will be used for advertising before we use any principal. At your request, we will
make available to you an annual accounting for the Fund, but these statements will not be audited. We
may, but have no obligation to, loan amounts to the Fund and can determine the repayment obligation of
the Fund, including interest rate of the loan and repayment terms, as we see fit. As of December 31, 2024,
we had loaned the Fund a total amount of $79,510, which amount was outstanding as of this date.

Other than the National Franchise Advisory Board, we do not have an advertising council that advises us
on advertising policies. The Board is made-up of both unit and regional development franchisees. There
are 4 unit franchisee members and 3 regional development franchisee members. Of the 7 members, 5 are
elected by franchisees and 2 are appointed by us. This council serves in an advisory capacity only and has
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no operational or decision-making. We have the power to form additional councils and the power to change
or dissolve the Board or any other councils we may form in the future.

Local Marketing

You must conduct your own local marketing of your Store. You must spend at least $25,000 to market the
grand opening of your Store on marketing we approve. (Franchise Agreement — Section 8(d)). This
marketing must run or otherwise be performed during the 90 day period beginning 60 days before the grand
opening of your Store and ending 30 days after the grand opening of your Store. You must spend at least
6% of your Gross Revenues to market your Store each quarter during the first year after opening of your
Store and then 3% of your Gross Revenues each quarter during the duration of your Franchise Agreement
to market your Store. We must approve all of these marketing materials. The amount you spend on the
grand opening for your Store will not count against these quarterly local advertising requirements
(Franchise Agreement — Section 8(e)). If you do not meet one or both of these minimum advertising
requirements, in addition to our other rights, you must pay us the difference and we will put that amount in
the System Brand Fund.

You must obtain our prior approval of all local marketing you engage in for your Store. (Franchise
Agreement — Section 8(c)). Use of the Marks and other materials identifying our brand must be consistent
with our approved standards. You may not use the Marks or other materials identifying our brand on items
to be sold or services to be provided without our prior written approval. You must also obtain our approval
before establishing, or having established, any websites, applications, online directory, hashtags, profiles
or accounts relating to us, your Store, or to the System. You are ultimately responsible for ensuring that
your advertising complies with all applicable laws before using it. We may also impose prohibitions on
you posting or blogging comments about the Store or the System on social media. “Social media” includes
personal blogs, common social networks like Facebook, Instagram, TikTok, X (formerly known as Twitter),
Snapchat and Pinterest; professional networks, business profiles or online review or opinion sites like
LinkedIn, Google Business Profile or Yelp; live-blogging tools like Twitter and Snapchat; virtual worlds,
metaverses, file, audio and video-sharing sites, and other similar social networking or media sites or tools).
(Franchise Agreement — Section 8(g)).

Although we can require you to, we do not currently require Pet Evolution franchisees to participate in a
local or regional advertising cooperative. If we do, we will define the area of membership of the cooperative
and determine how much you must contribute to the cooperative. If we establish a cooperative in a market
serviced by Stores owned by us or an affiliate, these Stores will not participate in the cooperative. We will
administer any cooperatives. The cooperatives will not operate from governing documents, nor will they
prepare annual or periodic financial statements. We can form, change, dissolve or merge these
cooperatives.

Site Selection and Opening

You must operate your Store from one location we approve in your Designated Territory. If you do not
have a location that we have approved for your Store at the time you sign the Franchise Agreement, we will
assign you a non-exclusive “search area” in which you must locate your Store. Although we do make
available to you criteria we look for in any potential site, we do not provide you with any site selection
assistance. Although