FRANCHISE DISCLOSURE DOCUMENT

lIfrich Integrated Solutions, Inc.

(f/k/a Garage Force International, Inc.)
GARAG E a Wisconsin corporation
700 Stonebridge Avenue
FORC E® Onalaska, W1 54650

(608) 209-1507
mike@aqarageforce.us
www.garageforce.com

Garage Force® Businesses provide products and services for residential garages, including the application
and installation of coatings for concrete and concrete floors; the repair, maintenance and renovation of
concrete and concrete floors; and the design and installation of cabinets and related storage accessories and
organization systems.

The total investment necessary to begin operation of a Garage Force® franchised business is $132,900 to
$200,600. This includes $127,000 that must be paid to the Franchisor or its affiliate(s).

If you purchase multiple territories, then you must also pay us between $25,000 to $35,000 for each
additional territory, depending upon the number of territories that you acquire. If you acquire a territory
that exceeds the baseline population based upon the number of territories that you acquire, then you must
also pay us an additional fee that is equal to the number of persons in the territory that exceeds the baseline
population multiplied by 25 cents ($0.25).

This Disclosure Document summarizes certain provisions of your Franchise Agreement and other
information in plain English. Read this Disclosure Document and all accompanying agreements carefully.
You must receive this Disclosure Document at least 14 calendar days before you sign a binding agreement
with, or make any payment to, the Franchisor or an affiliate in connection with the proposed franchise sale.
Note, however, that no governmental agency has verified the information contained in this Disclosure
Document.

You may wish to receive your Disclosure Document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Mr. Michael Peterson at 700 Stonebridge
Avenue, Onalaska, Wisconsin 54650, telephone number: (608) 209-1507.

The terms of your contract will govern your franchise relationship. Do not rely on the Disclosure Document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
Disclosure Document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this Disclosure Document, is available from the
Federal Trade Commission (the “FTC”). You can contact the FTC at 1-877-FTC-HELP or by writing to
the FTC at 600 Pennsylvania Avenue NW, Washington, DC 20580. You can also visit the FTC’s home
page at www.ftc.gov for additional information. Call your state agency or visit your public library for other
sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: May 3, 2025
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit A includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only Garage
Force® business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation
or bankruptcy proceedings.

What’s it like to be a Garage Force®
franchisee?

Item 20 lists current and former franchisees. You can
contact them to ask about their experiences.

What else should | know?

These questions are only a few things you should look
for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit F.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by arbitration and/or litigation only in
Wisconsin. Out-of-state arbitration, or litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to arbitrate, or litigate
with the franchisor in Wisconsin than in your own state.

Sales Performance Required. You must maintain minimum sales performance
levels. Your inability to maintain these levels may result in loss of any territorial
rights you are granted, termination of your franchise, and loss of your
investment.

Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s financial
ability to provide services and support to you.

Supplier Control. You must purchase all or nearly all of the inventory or
supplies that are necessary to operate your business from the franchisor, its
affiliates, or suppliers that the franchisor designates, at prices the franchisor or
they set. These prices may be higher than prices you could obtain elsewhere
for the same or similar goods. This may reduce the anticipated profit of your
franchise business.

Certain states may require other risks to be highlighted. Check the “State Specific

Addenda” (if any) to see whether your state requires other risks to be highlighted.
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ILFRICH INTEGRATED SOLUTIONS, INC.
NOTICE REQUIRED BY THE STATE OF MICHIGAN

The State of Michigan prohibits certain unfair provisions that are sometimes in franchise documents. If
any of the following provisions are in these franchise documents, the provisions are void and cannot be
enforced against you:

(A) A prohibition on the right of the Franchisee to join an association of franchisees.

(B) A requirement that the Franchisee assent to a release, assignment, novation, waiver or
estoppel which deprives the Franchisee of rights and protections provided in the Michigan
Franchise Investment Law. This section will not preclude the Franchisee, after entering into the
Franchise Agreement, from settling any and all claims.

© A provision that permits the Franchisor to terminate the franchise prior to the expiration of
its term except for good cause. Good cause will include the failure of the Franchisee to comply
with any lawful provisions of the Franchise Agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(D) A provision that permits the Franchisor to refuse to renew the franchise without fairly
compensating the Franchisee by repurchase or other means for the fair market value at the time of
expiration of the Franchisee's inventory, supplies, equipment, fixtures and furnishings.
Personalized materials which have no value to the Franchisor and inventory, supplies, equipment,
fixtures and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This section applies only if:

(1) The term of the franchise is less than five years; and

2 The Franchisee is prohibited by the Franchise Agreement or other agreement from
continuing to conduct substantially the same business under another trademark, service
mark, trade name, logo-type, advertising or other commercial symbol in the same area
subsequent to the expiration of the franchise, or the Franchisee does not receive at least six
months advance notice of the Franchisor's intent not to renew the franchise.

(E) A provision that permits the Franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section
does not require a renewal provision.

(F A provision requiring that arbitration or litigation be conducted outside the State of
Michigan. This section will not preclude the Franchisee from entering into an agreement, at the
time of arbitration, to conduct arbitration at a location outside the State of Michigan.

(G) A provision which permits the Franchisor to refuse to permit a transfer of ownership of the
franchise, except for good cause. This section does not prevent the Franchisor from exercising a
right of first refusal to purchase the franchise. Good cause will include, but is not limited to:

@ The failure of the proposed transferee to meet the Franchisor's then-current
reasonable qualifications or standards.
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2 The fact that the proposed transferee is a competitor of the Franchisor or
subfranchisor.

3 The unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.

(@) The failure of the Franchisee or proposed transferee to pay any sums owing to the
Franchisor or to cure any default in the Franchise Agreement existing at the time
of the proposed transfer.

(H) A provision that requires the Franchisee to resell to the Franchisor items that are not
uniquely identified with the Franchisor. This section does not prohibit a provision that grants to
the Franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this section
prohibit a provision that grants the Franchisor the right to acquire the assets of a franchise for the
market or appraised value of such assets if the Franchisee has breached the lawful provisions of the
Franchise Agreement and has failed to cure the breach in the manner provided in section (C).

()] A provision which permits the Franchisor to directly or indirectly convey, assign or
otherwise transfer its obligations to fulfill contractual obligations to the Franchisee unless provision
has been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
MICHIGAN ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION OR ENDORSEMENT BY THE MICHIGAN ATTORNEY GENERAL.
ANY QUESTIONS REGARDING THE NOTICE SHOULD BE DIRECTED TO THE MICHIGAN
DEPARTMENT OF THE ATTORNEY GENERAL, CONSUMER PROTECTION DIVISION,
FRANCHISE SECTION, 525 W. OTTAWA STREET, WILLIAMS BUILDING, 1°T FLOOR,
LANSING, MI 48933 (517) 373-7117.
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ITEM 1. THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES
Franchisor

lIfrich Integrated Solutions, Inc. is referred to in this Disclosure Document as the “Franchisor.” *“You”
means the person or corporation, partnership, limited liability company or other legal entity, including the
entity’s owners, buying the franchise from the Franchisor. The Franchisor is a corporation formed under
Wisconsin law on May 12, 2014 under the name “Garage Force International, Inc.” The Franchisor’s name
was changed to its current name on April 20, 2017. The Franchisor does business under the name llfrich
Integrated Solutions, Inc., and maintains its offices at 700 Stonebridge Avenue, Onalaska, Wisconsin
54650. The Franchisor offers and sells franchised Garage Force® businesses (“Garage Force Businesses”).
The State Agency Exhibit attached to this Disclosure Document as Exhibit G lists the Franchisor’s agents
for service of process.

Predecessors and Affiliates of the Franchisor

[Ifrich Integrated Systems, Inc. (“IIfrich”) is an affiliate of the Franchisor. Ilfrich is a Minnesota corporation
formed on August 2, 2010. llfrich’s principal offices are at 3002 103" Lane NE, Blaine, Minnesota 55449.
IIfrich was the original owner of the Marks and licensed the Marks to the Franchisor for use in its franchise
program. On December 30, 2015, llfrich assigned the ownership of the Marks to the Franchisor. Ilfrich
owned and operated a Garage Force Business located in North St. Paul, Minnesota from February 2012
until April 2015 when the Business was sold to a franchisee.

Garage Force Capital, Inc. (“GF Capital”) is also an affiliate of the Franchisor. GF Capital, a corporation
formed under Wisconsin law on September 5, 2014, maintains its offices at 700 Stonebridge Avenue,
Onalaska, Wisconsin 54650. GF Capital previously offered financing for the purchase of the Initial
Equipment Package and the payment of the Initial Fee. GF Capital no longer offers financing to franchisees.

The Franchisor has no parents or predecessors. No affiliates of The Franchisor offer franchised Garage
Force Businesses or franchises in any line of business or, except as disclosed in this Item and elsewhere in
this Disclosure Document, provide products or services to The Franchisor’s franchisees.

Franchised Business

Garage Force Businesses operate under the name “Garage Force®” using the Business System. A Garage
Force Business provides products and services for residential garages, including the application and
installation of coatings for concrete and concrete floors; the repair, maintenance and renovation of concrete
and concrete floors; and the design and installation of cabinets and related storage accessories and
organization systems. The products and services provided by Garage Force Businesses will be offered to
residential customers in a developed market, and are generally not seasonal. You will compete with
individuals and businesses offering the same or similar products and services to residential clients. We offer
qualified franchisees the right to acquire at least one territory that as a population base of 200,000 people.
Qualified franchisees may also have the ability to purchase additional or multiple territories at the outset,
as well as during the term of their franchise agreement. If you purchase additional or multiple territories,
you will sign a separate Franchise Agreement for each Franchised Territory you purchase.

The Franchisor is not aware of any specific state or federal regulations applicable to Garage Force
Businesses. However, you may have to comply with city, county and state regulations and requirements
that apply to your Garage Force Business. The range of municipal, county or state licensing, bonding and
certification requirements that may apply to your Garage Force Business will vary greatly, depending upon
the location of your Garage Force Business. There may be city, county or state regulations and licensing
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requirements and other local and state regulations and requirements for your Garage Force Business,
including regulations that require you to have a certain number of years of related experience before you
can meet applicable licensing requirements and commence operating your Garage Force Business in your
market area. You will need to consult with a local attorney or other qualified advisor to determine whether
licensing requirements or other state or local regulations apply to a Garage Force Business operated in your
market area.

Prior Business Experience of the Franchisor

The Franchisor commenced its franchise program in October 2014, and as of December 31, 2020, had 80
operational franchised Garage Force Businesses. The Franchisor has owned and operated a Garage Force
Business in La Crosse, Wisconsin since May 2014. The Franchisor has not offered franchises in other lines
of business, and does not conduct other business activities.

ITEM 2. BUSINESS EXPERIENCE

Michael J. Peterson: President, Chief Executive Officer, Treasurer, Secretary and Director

Mr. Peterson has been the President and a Director of the Franchisor since May 2014, and the Chief
Executive Officer, Treasurer and Secretary of the Franchisor since April 2016. He has also been the
President of GF Capital since September 2014.

Patrick J. llfrey: Director

Mr. llfrey has been a Director of the Franchisor since May 2014. He was the Chief Executive Officer,
Secretary and Treasurer of the Franchisor from May 2014 until April 2016. He has also been the Chief
Executive Officer, Secretary, Treasurer and Director of GF Capital since September 2014, and the Chief
Executive Officer, Secretary, Treasurer and Director of Ilfrich since August 2010.

ITEM 3. LITIGATION
Concluded Matters:

Nevada State Contractors Board, Investigative Case No 30059900. llfrich Integrated Solutions, Inc.
(“Franchisor”) had obtained a certain contractor’s license in the State of Nevada to conduct jobs in Nevada,
and the specific type of license was obtained based upon communications with the Nevada State
Contractor’s Board (the “Board”). On or around May 12, 2022, the Board contacted Franchisor regarding
the type of work that Franchisor performs and its connection to a franchisee that operates in Nevada. The
Board then began to investigate whether Franchisor had the proper license to perform certain types of work
and whether the Franchisee was permitted to operate under the Franchisor’s license in the manner it was
doing so. Franchisor denied all wrongdoing and contended that it was not required to obtain the permit
alleged by the Board. On December 29, 2022, the Board issued a Notice of Hearing, Complaint and
Requirement to Answer, wherein the Board formally alleged that Franchisor obtained the wrong type of
license and that the Company improperly permitted Franchisee to perform work under the Company’s
license, thereby violating Nevada statute NRS 624.3014(2) and 624.3014(3). On February 21, 2023, the
Administrative Judge overseeing the matter entered an order consenting to a settlement agreement between
Franchisor and the Board, which included Franchisor pleading guilty to one count of a violation of each
statute, paying the Board a total of $21,146 in fines and costs, and Franchisor being placed on probation for
one year.

No other litigation is required to be disclosed in this Item.
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ITEM 4. BANKRUPTCY
No bankruptcy proceedings are required to be disclosed in this Item.

ITEMS5. INITIAL FEES
Initial Fee

You will pay an Initial Fee based upon the number of Franchised Territories you purchase and the
population within those Franchised Territories according to the chart below:

Total Number of Franchised Territories | Baseline Initial Franchise Fee Total Baseline Population
1 $49,500 200,000
2 $84,500 400,000
3 $114,500 600,000
4 $139,500 800,000
5 $164,500 1,000,000

If we permit you to purchase one or more Franchised Territories that exceed the respective baseline
population, then you must pay Franchisor an additional fee in an amount equal to the number of persons in
your Franchised Territory that exceeds the baseline population multiplied by 25 cents ($0.25) (the
“Additional Population Fee”). For example, if you are approved for two Franchised Territories with a
combined population of 450,000, your total initial franchise fees will equal $97,000, as follows:

Baseline Initial Franchise Fee $84,500
Additional Population Fee (add’l 50,000 x $0.25) $12,500
TOTAL $97,000

The Initial Fee will be paid in full to the Franchisor when you sign the Franchise Agreement. The Initial
Fee is non-refundable and is fully earned when it is paid.

Initial Equipment Package

You will pay Franchisor a lump sum of $65,000 for the purchase of the Initial Equipment Package at or
before you attend our initial training program. The Initial Equipment Package includes a trailer displaying
the required graphics, and the equipment, supplies, items, marketing materials and apparel needed to
commence business. The payment for the Initial Equipment Package is non-refundable and is fully earned
when paid.

Otherwise, you do not pay any other fees or make payments to the Franchisor or an affiliate for products or
services before your Garage Force Business opens.

The amounts paid or financed by franchisees for the Initial Fee and the Initial Equipment Package were
uniform in 2024.

Initial Coating Products

Before opening your Garage Force Business, you must purchase from Franchisor initial coating products
in the amount of $10,000. The payment for the initial coating products is non-refundable and is fully earned
when paid.
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Opening Assistance

If within 60 days after you and your General Manager have successfully completed the Franchisor’s initial
training program, you request in writing that the Franchisor provide opening assistance, the Franchisor will
provide up to three days of on-the-job training and opening assistance with the initial operations of your
Franchised Business in the Franchised Territory. You will reimburse the Franchisor for the travel expenses
incurred by the Franchisor’s personnel to provide opening assistance, which we estimate to cost
approximately $2,500. The reimbursements are non-refundable.

ITEM 6. OTHER FEES

Name of Fee ®

Amount

Date Due

Remarks

Continuing Fee @

5% of your Gross
Revenues

3 days after Gross
Revenues are
received by you

Gross Revenues include the total dollar income resulting from
all sales from your Garage Force Business. Gross Revenues
does not include sales, use or gross receipt taxes.

Branding Fees @®)

1% of your Gross
Revenues

3 days after Gross
Revenues are
received by you

Until the Branding Fund is established by the Franchisor,
Branding Fees will be paid to the Franchisor and the Branding
Fee payments will be retained by the Franchisor until you
furnish written evidence satisfactory to the Franchisor that you
have made advertising expenditures in amounts equal to the
Branding Fee payments made by you. Upon receipt of such
proof, the Franchisor will refund the Branding Fee payments
made by you. After the establishment of the Branding Fund, all
Branding Fees will be deposited in the Branding Fund
administered and controlled by the Franchisor.

Digital Marketing Fees

Currently, a total of
$1,000 each month

Monthly

At the Franchisor’s option, it may collect the digital marketing
fees (“Digital Marketing Fees”) itself, or require you to pay it
directly to the Franchisor’s designated vendor. Currently, you
must pay a total of $1,000 each month for the Digital Marketing
Fees, which currently includes search engine optimization and
pay-per-click advertisements, and other related services that the
Franchisor may recommend or require. The Franchisor will
credit the Digital Marketing Fees that you pay towards your
approved monthly local advertising requirements. You will only
need to pay one Digital Marketing Fee each month per
contiguous Franchised Territory area. For example, if your all of
your Franchised Territories are contiguous, then you would
currently only have to pay $1,000 each month. However, if, for
example, you have two separate non-contiguous Franchised
Territories, then you would currently have to pay a total of
$2,000 each month.

Technology Fee

Our then-current
fee, currently $500

Annually

You must pay us our then-current technology fee (“Technology
Fee”) each year. The Technology Fee may be used in
connection with developing, researching, installing,
implementing, using, hosting, modifying, upgrading, or
maintaining any software, hardware, websites, platforms,
applications, or for any other technology-related purposes we
deem appropriate in our sole discretion. As with the Digital
Marketing Fees, we will only require you to pay one
Technology Fee per contiguous Franchised Territory area that
you are granted to operate in.
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Name of Fee @

Amount

Date Due

Remarks

Audit Fees

Amount the
Franchisor incurs to
audit your Garage
Force Business;
generally estimated
to range from
$2,500 to $ 5,000

Within 10 days after
receipt of an invoice

Payable only if an audit by the Franchisor reveals that you
understated your Gross Revenues by more than 2% or you
underpaid your Continuing Fees by more than $500 in any 12-
month period.

Transfer Fee

20% of then-current
initial franchise fee

Before the date you
transfer the
Franchise
Agreement or a
controlling interest
in the entity that is
the Franchisee

The Franchisor must approve the transfer. The Transfer Fee
includes training for the transferee and the transferee’s General
Manager.

Applies if you do not make Continuing Fee or Branding Fee

Late Payment Fee $250 On demand when due.

Amount the

. Franchisor Incurs to Includes the amount of actual attorneys’ fees, deposition costs,
Collection Costs for collect unpaid . . L . e
; M On demand expert witness fees, investigation costs, accounting fees, filing
Unpaid Fees Continuing Fees,
. fees and travel expenses.

Branding Fees or

other payments

The lesser of 18%

per annum or the

maximum legal rate . - .
Interest Charges for allowable in the on demand Applies to past due payments of Continuing Fees and Branding

Unpaid Fees

state in which your
Garage Force
Business is located

Fees.

Opening Assistance

Our representative’s
travel expenses

Within 10 day after
receipt of invoice

You will reimburse the Franchisor for the travel expenses
incurred by its personnel to provide up to three days of opening
assistance for your Garage Force Business in your Franchised
Territory.

Currently $375 per i Upon your reasonable request, or if required by Franchisor,
: . Within 10 day after . . . .
Consulting Services day plus travel . O Franchisor may provide consulting services to you for your
receipt of invoice . . . .
expenses Garage Force Business in your Franchised Territory.
Applies if the Franchisor provides the initial training program to
more than two people or provides more than five days of initial
training before you open your Garage Force Business, if the
. - Currently $?5.O PET | Within 10 day after | Franchisor determines that additional training is necessary or if
Additional Training day plus training . S . . . .
receipt of invoice the Franchisor provides additional training after you commence
expenses . ; . L A
business. If the Franchisor provides additional training in your
Franchised Territory, you will also reimburse the Franchisor for
all travel expenses incurred the Franchisor.
When you sign a
new Franchise
20% of the Agreement after

Renewal Fee

Franchisor’s then-
current Initial Fee

expiration of the
initial 10-year term
of the Franchise
Agreement

Applies only if you elect to continue to operate your Garage
Force Business after the expiration of the Franchise Agreement.
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Name of Fee @

Amount

Date Due

Remarks

Review of Unapproved
Supplier

Estimated to range
from $1,000 to
$2,500

Within 10 days after
receipt of invoice

You must reimburse the Franchisor for the expenses it incurs
inspecting or evaluating an unapproved supplier; payable only if
you request that the Franchisor review and approve a previously
unapproved supplier (see Item 8).

Additional Territory
Fee

$0.25 per person in
the additional
area(s)

Within 10 days after
receipt of invoice

If more than 5% of your annual Gross Revenues is generated
from the sale of products or services to customers outside of
your Franchised Territory, then the Franchisor may require you
to purchase additional areas surrounding your Franchised
Territory at the Additional Territory Fee rate so that at least 95%
of your Gross Revenue will be generated within your Franchised

Territory.

(see Item 12).

Notes to Table in this Item:

Q) Each fee is paid to the Franchisor and is uniform, unless otherwise noted. Different versions of the Franchise
Agreement effective during prior and future registration periods may require the payment of different fees, due dates
and fee amounts by franchisees to the Franchisor. Except as disclosed above in this Item, all fees are nonrefundable.

2 Payments will be made by pre-authorized electronic funds transfer (see Article 14.6 of the Franchise
Agreement and the Authorization of Electronic Funds Transfer attached as an exhibit to the Franchise Agreement).

3) In addition to payment of Branding Fees, you must also spend at least 5% of your monthly Gross Revenues
for approved local advertising in your Franchised Territory. Payments for local advertising are paid to local
advertising suppliers, not the Franchisor. You will provide local advertising reports to the Franchisor by the 10" day
of each calendar month for the local advertising spend in the immediately preceding calendar month. If you fail to
spend the required percentage of your monthly Gross Revenues for approved local advertising for your Franchised
Business, then you may be required to deposit with the Franchisor the difference between the amount that you should
have been spent for approved advertising and the amount that was actually spent, and that amount will be spent on
advertising, promotion and related administrative expenses as deemed appropriate by the Franchisor. There are no
local or regional advertising cooperatives or associations for Garage Force Businesses. The Franchisor will credit the
Digital Marketing Fees that you pay towards your local advertising spend requirements.

ITEM7. ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT
Amount Method of To Whom Payment is
Type of Expense (Low-High) @ Payment @ When Due Made
- When You Sign .

®
Initial Fee $49,500 $49,500 | Lump Sum Franchise Agreement Franchisor
Initial Equipment Package $65,000 $65,000 Lump Sum | At or before training Franchisor
Initial Coating Products ©) $10,000 $10,000 Lump Sum | At or before training Franchisor
Wages, Travel and Living Expenses for Emplovees. Airlines
You and Your General Manager $1,000 $5,000 As Incurred | During Training PIOY€Es, '

. o L ©) Hotels and Restaurants

During Initial Training Program
Computer Hardware and Software () $600 $5,000 As Incurred | Before Opening Suppliers
Office and Storage Space (3 Months) ® $0 $3,000 As Incurred | As Incurred Landlord
Vehicle © $1,500 $41,500 | AslIncurred | As Incurred Supplier
Office Furniture, Supplies and .
Equipment @0 $0 $2,500 As Incurred | As Incurred Suppliers
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Insurance (3 Months) $300 $2,100 As Incurred | As Incurred Insurance Companies
Professional Services (Legal, Attorneys and
Accounting, Payroll Services, etc.) $900 $1,900 As Incurred | As Incurred Accountants
Opening ,?lsg,lstance and Travel $0 $2.500 Lump Sum 10_days_ after receipt Eranchisor
Expenses of invoice
. - During First 90 Days - .
(12)
Grand Opening Advertising $500 $500 As Incurred of Operation Advertising Suppliers
- Franchisor, Suppliers,
Additional F(lfgds $3,600 $12,100 | AsIncurred | As Incurred Government Agencies
(3 Months) -
and Utilities
Total 9 $132,900 | $200,600
Notes to Initial Investment Chart in this Item:
Q) For the estimated range of costs disclosed in this Item, the Franchisor relied on its management’s experience

in the business (see Item 2). You should carefully review these figures with your business advisor before making any
decision to purchase a franchised Garage Force Business.

2 Payments are not refundable unless otherwise noted.

3) You must pay the Initial Fee in a lump sum when you sign the Franchise Agreement. You will pay an Initial
Fee based upon the number of Franchised Territories you purchase and the population within those Franchised
Territories. If we permit you to purchase one or more Franchised Territories that exceed the respective baseline
population, then you must pay Franchisor an additional fee in an amount equal to the number of persons in your
Franchised Territory that exceeds the baseline population multiplied by 25 cents ($0.25). See Item 5 for more
information about calculating the Initial Fee. The estimated range of the Initial Fee in the above chart estimates that
you will purchase one Franchised Territory with a population of 200,000 people.

4) You must pay for the Initial Equipment Package at or before you attend the initial training program.

(5) You must purchase the Initial Coating Products before you open and begin operations of your Garage Force
Business.

(6) You must pay for the salaries, fringe benefits, travel costs, lodging, food, automobile rental and other

expenses you and your General Manager incur while attending the initial training program.

@) You must purchase a tablet and portable color printer for use in your Garage Force Business, as well as other
equipment approved by us. You must also obtain the required or recommended computer hardware and software
needed for the operation of your Garage Force Business if you do not already own it (see Item 11 for more detailed
information on your computer requirements).

(8) You will need office and storage space for your Garage Force Business located in your Franchised Territory.
The estimated low cost assumes that the office and storage space for your Garage Force Business is in your residence.

9) You will need a truck, van or other vehicle for your Garage Force Business to transport the trailer containing
equipment, products and supplies to job site locations in your Franchised Territory. Your vehicle must meet the
standards and requirements established by the Franchisor. You must also purchase a wrap for the vehicle that bears
the Marks (as defined in Item 13) and meets our standards and specifications. The estimated low amount assumes
that you already own the vehicle that you will use in your Garage Force Business. If you do not own a vehicle with
sufficient towing capacity and you finance the purchase of the vehicle for your Garage Force Business, it is estimated
that you will make a down payment ranging from $0 to $5,000, with monthly payments of from $275 to $725 over a
five-year term. If you purchase a vehicle outright, the estimated cost is approximately $12,000 to $40,000, depending
upon the year, make and condition of the vehicle, and the location of your Garage Force Business.

(10) You may need to purchase an initial supply of office furniture, supplies and equipment for your Garage Force
Business.

(11) If within 60 days after you and your General Manager have successfully completed the Franchisor’s initial
training program, you request in writing that the Franchisor provide opening assistance, the Franchisor will provide
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up to three days of on-the-job training and opening assistance with the initial operations of your Franchised Business
in the Franchised Territory. You will reimburse the Franchisor for the travel expenses incurred by the Franchisor’s
personnel to provide opening assistance within 10 days after receiving an invoice indicating the amount owed.

(12) You will spend at least $500 on the grand opening advertising for your Garage Force Business within 90
days of commencing business.

(13) You will need additional funds for an initial period of operations of three months for expenditures that will
not be offset by operating revenues. You will need funds during the first three months of the operation of your Garage
Force Business for such items as salaries, utilities, taxes, financing payments, licenses and permits, Continuing Fees,
Branding Fees, local advertising expenditures and other miscellaneous operating costs. Your working capital
requirements may increase or decrease depending upon the size, location and revenues of your Garage Force Business
and other economic factors. For the estimated range of additional funds, the Franchisor relied on its estimate of
average costs and prevailing market conditions, and its management’s and its franchisees’ experiences in the initial
operations of the company-owned and franchised Garage Force Businesses.

(14) These figures are estimates only, and it is possible that you may incur additional or greater expenses during
the first three months of the operation of your Garage Force Business.

ITEM 8. RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Obligation to Purchase or Lease Products or Services Only from the Franchisor or Affiliate

The Franchisor may be a designated supplier for the equipment, supplies and materials needed to open and
operate Garage Force Businesses. The Franchisor will inform you in writing of the designated suppliers
for your equipment, supplies and materials, and will notify you of any added or deleted designated suppliers.

Before you can commence business, you are required by the terms of the Franchise Agreement to acquire
the Initial Equipment Package for your Garage Force Business by paying the Franchisor $50,000 at or
before you attend the Franchisor’s initial training program. You also agree to acquire the Initial Coating
Products for your Garage Force Business by paying the Franchisor $10,000 before you open your Garage
Force Business. The Initial Equipment Package includes a trailer displaying the required graphics, and the
equipment, supplies, items, marketing materials and apparel for your initial operations. The Initial Coating
Products includes the amount of coating products that are typically sufficient for the first several projects,
depending upon the scale and scope of the projects. The Franchisor is currently the only designated supplier
for the Initial Equipment Package and Initial Coating Supplies needed to commence business. Items in the
Initial Coating Products and Initial Equipment Package sold to you by the Franchisor can include a pricing
mark up. The Franchisor will generate revenue and make a profit from the purchase of the Initial Equipment
Package and Initial Coating Products by you.

The Franchisor is currently the only designated supplier for most of the equipment, supplies and materials
required for your Garage Force Business. You are not permitted to substitute any new supplier or any other
designated supplier, or to request or require that the Franchisor appoint any new supplier as a designated
supplier, without the Franchisor’s prior written consent. You are required to purchase or lease the Initial
Equipment Package and to purchase your equipment, supplies and materials only from the suppliers
designated by the Franchisor to ensure that you maintain the uniformity and quality standards required of
all Garage Force Businesses. The Franchisor can charge you more than it costs to procure and provide to
you the equipment, supplies and materials needed to open your Garage Force Business and used in the
operation of your Business after you commence business.

Patrick Ilfrey is a Director of the Franchisor and has an ownership interest in the Franchisor. No officer of
the Franchisor owns an interest in any designated or approved supplier.
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Except as disclosed in this Item, you are not currently required to purchase or lease any products or services
only from the Franchisor or from an affiliate of the Franchisor.

Obligation to Purchase or Lease Products or Services from Approved Suppliers

You may have to purchase or lease certain products and services only from suppliers that have been
approved by the Franchisor. The Franchisor will provide a written list of the approved suppliers for these
products and services, and will notify you of any additions to or deletions from this list. Requiring you to
purchase or lease certain products and services only from approved suppliers may be necessary to ensure
that you adhere to the uniformity requirements and quality standards associated with Garage Force
Businesses.

If you want to purchase certain products or services subject to the Franchisor’s approved supplier
requirements from a previously unapproved supplier, then you must, at your expense, send representative
samples or specifications of that supplier’s products or services, and provide certain information about the
supplier’s products and business to the Franchisor. The Franchisor can also inspect the supplier’s facilities,
at your expense. Within 30 days after receiving the necessary samples and information, the Franchisor will
notify you in writing whether the products or services of the supplier comply with the Franchisor’s
uniformity requirements, quality standards and specifications, and whether the supplier’s business
reputation, delivery performance, credit rating and other relevant information are satisfactory. The
Franchisor reserves the right to revoke supplier approval by written notification to you and the supplier if
the supplier or the supplier’s products or services no longer meet the Franchisor’s criteria. The Franchisor’s
criteria for supplier approval will be available to franchisees upon request. No products and services are
currently subject to the Franchisor’s approved supplier requirements.

The Franchisor currently has a designated vendor for digital marketing services, that you must use in
connection with the Digital Marketing Fees or otherwise. The Franchisor also has an approved supplier for
accounting services, which you may, but are not required to, use.

You may have to purchase and use in your Garage Force Business certain brand name products. You can
purchase these brand name products from any supplier.

Obligation to Purchase or Lease Products or Services that Comply with the Franchisor’s Standards and
Specifications

You may have to purchase or lease certain specific products and services which satisfy the Franchisor’s
written standards and specifications. This requirement is necessary to insure that you adhere to the
standards and specifications associated with all Garage Force Businesses. Products and services currently
subject to the Franchisor’s standards and specifications include your insurance requirements and the
computer system and the vehicle used in your Business (see Item 11). The Franchisor will provide you
with a written copy of these standards and specifications. The Franchisor formulates its standards and
specifications at its sole discretion. The Franchisor can periodically modify its written standards and
specifications, and you must comply with any modifications. You must ensure that all products and services
you select conform to the Franchisor’s standards and specifications. The Franchisor reserves the right to
reject any products or services you obtain from any unapproved supplier if they fail to meet the Franchisor’s
standards and specifications.

You will procure and maintain the general liability insurance with coverage of least $2,000,000, vehicle
insurance with coverage of at least $1,000,000, property insurance with coverage for at least replacement
cost, umbrella liability insurance coverage of at least $2,000,000 and other insurance required by law for
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your Garage Force Business from insurance companies acceptable to the Franchisor that are licensed in the
state where your Garage Force Business is located.

The Franchisor has the right to establish standards and specifications for your computer hardware and
software, and to make modifications and updates to these standards and specifications. The Franchisor
currently recommends that you have a personal computer for use only in your Garage Force Business with
Microsoft Office and invoicing software. Otherwise, as of the issuance date of this disclosure document,
the Franchisor does not currently require or suggest any particular computer hardware or software for your
Garage Force Business, but may do so in the future.

Revenues from Franchisee Purchases

The Franchisor and its affiliates may receive income in the form of rebates, discounts, allowances or other
payments or credits from designated or approved suppliers that sell products or services to franchisees. In
some cases, prices charged by suppliers to affiliate-owned businesses may be less than prices charged to
franchised businesses based on volume, credits, administrative costs or other factors. If the Franchisor or
its affiliate receives any rebates or other payments from a supplier as a result of your purchases from a
supplier, those payments will be the exclusive property of the Franchisor or the affiliate. You will not have
any right to receive the payments made by suppliers to the Franchisor or the Franchisor’s affiliates.

During 2024, the Franchisor received payments totaling $10,108,500 from franchisees purchasing the Initial
Equipment Package for their Garage Force Businesses as well as other products and supplies that
franchisees must purchase from the Franchisor. Based upon the audited financial statements for the
Franchisor attached as Exhibit A to this Disclosure Document, these revenues were 83% of the Franchisor’s
total revenues of $12,142,968 for the fiscal year ending December 31, 2024. Otherwise, the Franchisor and
its affiliates did not derive any revenue or other material consideration based upon your purchases or leases
of products and services from designated or approved suppliers in the last fiscal year.

The Franchisor estimates that purchases of products and services from designated or approved suppliers or
that must meet the Franchisor’s standards and specifications will constitute approximately 90% of your
initial investment and 75% of the ongoing expenses to operate your Garage Force Business on an annual
basis.

The Franchisor has not negotiated purchase arrangements with suppliers for the benefit of franchisees, and
has not established purchasing or distribution cooperatives. The Franchisor does not provide to you any
material benefits, such as renewal rights or the right to purchase additional franchises, based upon your use
of designated or approved suppliers.

Except as described above in this Item 8, you need not purchase any products or services from designated
or approved suppliers or that meet the Franchisor’s standards and specifications.

ITEM9. FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this
Disclosure Document.
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Article in Item in
Obligation Franchise Agreement Disclosure Document
Site selection and acquisition/lease Not applicable Item 11
Pre-opening purchases/leases Articles 4.2, 10, 11.6 and 12 Items 5, 7,8 and 11
c. fé;eu?rz‘:ﬁéﬁ’fsmem and other pre-opening Articles 10, 11.6 and 12 ltem 11
d. Initial and ongoing training Article 8 Item 11
e.  Opening Article 8.3 Item 11
f.  Fees Articles 2.2, 4,5, 6 and 16.7 Items 5, 6 and 7
9. ggr:rz::?gcfﬂ‘évr:hhafta“dards and policies/ Articles 7, 10, 11, 12 and 13 ltem 11
h.  Trademarks and proprietary information Articles 3and 7 Items 13 and 14
i.  Restrictions on products/services offered Article 10 Items 8 and 16
j- Warranty and customer service requirements Articles 11.1 and 11.17 Not applicable
k.  Territorial development and sales quotas Article 1.1 Item 12
. Ongoing product/service purchases Acrticles 10 and 12 Items 8 and 11
m. xﬁmgﬁﬁgammmmmemdmmmmmg Articles 11.6 and 11.8 Item 11
n.  Insurance Article 13 Items 7 and 8
0.  Advertising Article 6 Items 6 and 11
p. Indemnification Article 22.1 Not applicable
g.  Owner’s participation/management/staffing Articles 8.1 and 11.17 Items 11 and 15
r.  Records/reports Article 14 Item 6
S.  Inspections/audits Articles 11.21 and 14.5 Items 6 and 11
t.  Transfer Article 16 Item 17
u.  Renewal Article 2.2 Item 17
v.  Post-termination obligations Article 19 Item 17
w.  Non-competition covenants Article 20 Item 17
x.  Dispute resolution Article 26 Item 17

ITEM 10. FINANCING
We do not offer any direct or indirect financing, nor do we guarantee your obligations.
ITEM 11. FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS AND TRAINING
Except as listed below, the Franchisor is not required to provide you with any assistance.

Pre-Opening Obligations:

@ The Franchisor will designate your Franchised Territory (see Article 1.1 of the Franchise
Agreement). The Franchisor will define your Franchised Territory in your Franchise Agreement by either
a written description or a map attached as an exhibit to the Franchise Agreement. The Franchisor will not
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select or approve the site for the office for your Garage Force Business. The Franchisor does not review,
evaluate or approve the location of your office in the Franchised Territory or the relocation of your office
to another location in the Franchised Territory (see Item 12). Your office and storage space may be located
at your residence, but if you do not have adequate space, then you will need to acquire or lease suitable
office and/or storage space. You must open and commence operating your Garage Force Business in your
Franchised Territory within six months after the date of the Franchise Agreement, or the Franchisor will
have the right to terminate the Franchise Agreement (see Article 17(a) of the Franchise Agreement).

2 The Franchisor will permit electronic access to the Operations Manual (see Article 7 of the
Franchise Agreement). The Operations Manual is currently only available on-line, is confidential and will
remain the property of the Franchisor during and after the term of the Franchise Agreement. You will be
allowed to view the Operations Manual on-line before you sign the Franchise Agreement.

(3) The Franchisor will provide a written schedule of the furniture, fixtures, supplies, equipment and
services required for your Garage Force Business (see Article 9.1(a) of the Franchise Agreement).

(@) The Franchisor will designate the supplier of the Initial Equipment Package required for you to
commence operating your Garage Force Business (see Article 4.2 of the Franchise Agreement).

5) The Franchisor will provide a list of the designated and approved suppliers for certain products and
services required by the Franchisor for your Garage Force Business (see Articles 9.1(b) and 10 of the
Franchise Agreement).

(6) The Franchisor will make available to you basic accounting and business procedures for use in your
Garage Force Business (see Article 9.1(c) of the Franchise Agreement).

@) The Franchisor will provide an initial training program for you and your General Manager (see
Avrticle 8.1 of the Franchise Agreement and below in this Item).

(8 The Franchisor will assist with and approve the opening of your Garage Force Business (see Article
8.3 of the Franchise Agreement). If requested by you, the Franchisor will provide up to three days of
opening assistance in your Franchised Territory within 60 days after you complete the initial training
program. You will pay the Franchisor for the travel expenses incurred by the individual(s) who provide
opening assistance in your Franchised Territory.

Length of Time Until Opening

Generally, you will open your Garage Force Business within 60 to 90 days after you sign the Franchise
Agreement. Factors which will affect your opening date include acquiring the Initial Equipment Package,
establishing your office in the Franchised Territory and completing training. You must obtain written
approval from the Franchisor to open your Garage Force Business. You must open and commence
operating your Garage Force Business within six months after you sign the Franchise Agreement, or you
will be in breach of the Franchise Agreement.

Assistance During the Operation of your Garage Force Business

(D) The Franchisor will occasionally review your Garage Force Business and give you written reports
as deemed necessary by the Franchisor (see Article 9.1(e) of the Franchise Agreement).

2 The Franchisor will legally protect the Marks and the Business System (see Article 3 and Article
9.1(f) of the Franchise Agreement).
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3 The Franchisor will provide access to supplements and modifications to the Operations Manual
(see Article 9.1(g) of the Franchise Agreement).

(@) The Franchisor will provide the names and addresses of newly approved or designated suppliers
(see Article 9.1(b) of the Franchise Agreement).

(5) The Franchisor will provide advisory services by telephone or in writing (see Article 9.1(h) of the
Franchise Agreement).

(6) Upon your reasonable request, or if required by the Franchisor, the Franchisor may provide
consulting services to you in your Franchised Territory, subject to the availability of the Franchisor’s
personnel (see Article 9.2 of the Franchise Agreement). You will pay the Franchisor its then-current charge
for consulting services (see Item 6), and will pay the travel expenses and other costs incurred by the
individual(s) providing the consulting services.

Advertising

(D) The Franchisor will occasionally make advertising and marketing recommendations (see Article
9.1(d) of the Franchise Agreement).

2 The Franchisor will review the advertising, promotion, marketing, public relations or telemarketing
programs or campaigns which you propose to use for your Garage Force Business. You will create your
own advertising, marketing or public relations materials and will submit all proposed advertising and
promotion concepts, materials and media to the Franchisor in writing for its approval. Upon receipt of the
Franchisor’s written approval, you may disseminate these materials via the method approved by the
Franchisor. You will conduct local advertising or promotion for your Garage Force Business after the
Franchisor has approved your advertising and promotion concepts, materials and media. You must spend
at least 5% of your Gross Revenues generated in the immediately preceding calendar month on approved
local advertising (see Article 6.10 of the Franchise Agreement). If you fail to meet this minimum
requirement, you will have to deposit with the Franchisor the difference between what you should have
spent and what you actually spent, which the Franchisor will spend as deemed appropriate by the
Franchisor. You do not have to participate in a local or regional advertising cooperative or association.

3 You must pay the Digital Marketing Fees in the manner and method set forth in the Operations
Manual or as Franchisor otherwise sets forth in writing. At the Franchisor’s option, it may collect the Digital
Marketing Fees itself, or require you to pay it directly to the Franchisor’s designated vendor. Currently, you
must pay a total of $1,000 each month per contiguous Franchised Territory area for the Digital Marketing
Fees, which currently includes search engine optimization and pay-per-click advertisements, and other
related services that the Franchisor may recommend or require. The Franchisor will credit the Digital
Marketing Fees that you pay towards your approved monthly local advertising requirements.

(@) You will spend a minimum of $500 for a grand opening advertisement and promotional campaign
for your Franchised Business during your first 90 days of operation.

(5) The Franchisor has the right to require that you make monthly payments to the Franchisor for
deposit in an account (the “Branding Fund”) administered and controlled by the Franchisor. Once the
Branding Fund is established, you will pay a Branding Fee to the Franchisor equal to 1% of your monthly
Gross Revenues for deposit into the Branding Fund (see Article 6.1 of the Franchise Agreement). Other
Garage Force franchisees will also pay a Branding Fee equal to 1% of their monthly Gross Revenues. The
Garage Force Businesses owned by the Franchisor will deposit 1% of their monthly Revenues into the
Branding Fund.
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The Franchisor will determine when, how and where the payments deposited into the Branding Fund will
be spent. The Franchisor will have the discretion to spend the monies in the Branding Fund on any print,
broadcast, electronic or social media deemed appropriate by the Franchisor for local, regional or national
advertising developed in-house or by an advertising agency or any other source. The Franchisor does not
have to spend the monies in the Branding Fund in any particular market and will not have to make
expenditures from the Branding Fund in your Franchised Territory in proportion to the Branding Fees paid
by you. The Franchisor does not have to spend the monies in the Branding Fund in the calendar year in
which the payments were made. Payments to the Branding Fund not spent in the calendar year in which
they were paid and the interest accrued will remain in the Branding Fund. The Franchisor does not intend
to use the monies in the Branding Fund for the direct solicitation of prospective franchisees. All
administrative and other costs associated with or incurred by the Franchisor in the administration of or by
the Branding Fund will be paid from the Branding Fees deposited into the Branding Fund.

The Branding Fund will not be audited. The Franchisor will prepare an unaudited summary of the income
and expenses of the Branding Fund each calendar year, which will be available for review by franchisees
upon reasonable written request. No expenditures were made from the Branding Fund in 2024.

Until the Branding Fund is established by the Franchisor, you will pay the 1% monthly Branding Fees to
the Franchisor, and the Franchisor will retain these Branding Fee payments until you submit satisfactory
written evidence that you made advertising expenditures to promote your Garage Force Business in your
Franchised Territory in an amount equal to the Branding Fee payments made by you each month. Upon
receipt of sufficient written proof of your approved advertising expenditures, The Franchisor will
periodically reimburse you for the Branding Fee payments made by you in prior months.

There is no franchisee advertising council that advises the Franchisor on advertising policies.
We may provide you suggested retail prices for the products and services offered by your Franchised
Business and, to the extent permitted by applicable law, we may require that you adhere to our suggested

minimum and/or maximum prices.

Computer System

The Franchisor has the right to establish standards and specifications for your computer hardware and
software, and to make modifications and updates to these standards and specifications (see Article 12 of
the Franchise Agreement). The Franchisor currently recommends that you have or acquire a personal
computer for use only in your Garage Force Business with Microsoft Office and invoicing software.
Otherwise, as of the issuance date of this disclosure document, the Franchisor does not currently require or
suggest any particular computer hardware or software for your Garage Force Business, but may do so in
the future. Your initial expenditures for your computer hardware and software are estimated to be
approximately $5,000 if you do not already own a personal computer for use in your Garage Force Business.
The computer equipment and software will help you manage your Garage Force Business. Your computer
system will perform word processing, accounting, contact management, record keeping, scheduling,
Internet access and e-mail functions for your Garage Force Business. The Franchisor has the right to require
that it have independent access the information and data stored in the computer system for your Garage
Force Business. There is no contractual limitation on this right.

You must pay us a Technology Fee, currently $500, which we may use in connection with developing,
researching, installing, implementing, using, hosting, modifying, upgrading, or maintaining any software,
hardware, websites, platforms, applications, or for any other technology-related purposes we deem
appropriate in our sole discretion. As with the Digital Marketing Fees, we will only require you to pay one
Technology Fee per contiguous Franchised Territory area that you are granted to operate in.
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Neither the Franchisor nor an affiliate will supply, maintain, repair or update your computer system. Office
equipment, computer hardware and peripherals, third party maintenance agreements, and computer
software and operating systems are all available through commercial office and telecommunications
equipment, and computer hardware and software vendors. The Franchisor may require you to update your
computer hardware and software by purchasing more memory or disk space, additional computer hardware
and software, network operating systems, file servers and/or new computer hardware or software. There
are no contractual limitations on the frequency or cost of the computer hardware and software updates you
must make. The Franchisor is unable to predict the annual cost of any required computer hardware or
software updates, but estimates for this cost will typically range from $250 to $500 per year.

Training

After you sign the Franchise Agreement and pay the Initial Fee, the Franchisor will train you and your
General Manager for a minimum of five consecutive days (which may be longer than eight hours per day)
(see Article 8.1 of the Franchise Agreement). You and your General Manager must successfully complete
the initial training program to the Franchisor’s satisfaction before you will be allowed to commence
business. The Franchisor offers training courses as often as is necessary for new franchisees and general
managers. The training program includes classroom and on-the-job instruction on the topics described
below:

TRAINING PROGRAM

Hours of Classroom Hours of
Subject Training On the Job Training Location
Operating Garage Force 6 2 La Crosse, WI or another location

Business designated by the Franchisor

La Crosse, WI or another location

Floor System Installation 22t024 16 designated by the Franchisor
. La Crosse, WI or another location

Marketing 2to4 0 designated by the Franchisor
Public Relations 1102 0 La Crosse, WI or another location

designated by the Franchisor

The initial training program is conducted by Michael Peterson whose background and employment history
is disclosed in Item 2. Mr. Peterson has been involved in the operations of the Franchisor as its President
since the Franchisor’s inception in May 2014. The initial training program will be held by the Franchisor
as often as necessary. Instructional materials include the Franchisor’s Operations Manual and Citadel Floor
training materials. The Franchisor provides the initial training program for two people at no additional cost,
other than the Initial Fee. If you choose to have more than two people attend training or if more than five
days of training are necessary, as determined by the Franchisor, you must pay the Franchisor a training fee
of $250 per day per person (see Item 6).

You and your General Manager attend and successfully complete the initial training program within 60
days after the date of the Franchise Agreement approximately 15 days before you open your Garage Force
Business. You must pay the salaries, fringe benefits, payroll taxes, unemployment compensation, workers’
compensation insurance, travel expenses, lodging, food, automobile rental costs and all other expenses
incurred by you, your General Manager and all other persons who attend the initial training program and
any additional training for your Garage Force Business. The Franchisor currently does not require any
additional training programs or refresher courses, but has the right to do so in the future.
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ITEM 12. TERRITORY

You will have the right to operate your Garage Force Business within a defined geographic area (the
“Franchised Territory”). You may not use the Marks, operate your Garage Force Business, or solicit or
accept orders at any location or within any area other than in the Franchised Territory without first obtaining
the Franchisor’s consent. The Franchisor will define your Franchised Territory in the Franchise Agreement
by using a written description (for example, by zip codes or counties) and/or a map attached to the Franchise
Agreement. The boundaries of your Franchised Territory will be based upon population, with each full-
sized Franchised Territory containing a population of approximately 200,000 individuals.

If more than 5% of your annual Gross Revenues is generated from the sale of products or services to
customers outside of your Franchised Territory, then the Franchisor may require you to purchase an
additional area(s) surrounding your Franchised Territory, by paying the Franchisor an additional fee (the
“Additional Territory Fee”), so that at least 95% of your annual Gross Revenue will be generated within
your Franchised Territory. The Additional Territory Fee will be an amount equal to the number of people
within the additional area(s) that you acquire multiplied by 25 cents ($0.25). If you purchase any area(s)
outside of the Franchised Territory, those additional area(s) will then constitute a part of your Franchised
Territory. In no event will the Franchisor be obligated to sell any area outside of your Franchised Territory
to you, regardless of whether you have offered or sold products or services within that area. Franchisor may
determine whether to sell any area outside of your Franchised Territory to you, to another existing Garage
Force franchisee, or to a new Garage Force franchisee, in the Franchisor’s sole discretion and for any reason.
Furthermore, the Franchisor is under no obligation to sell any additional areas or Franchised Territories to
yOu upon your request.

The Franchisor does not review, evaluate or approve the location or the relocation of your office in the
Franchised Territory. Your office and storage space may be located at your residence, but if you do not
have adequate space, then you will need to acquire or lease suitable office and/or storage space. The
Franchise Agreement does not grant any options, rights of first refusal or similar rights to you for the
acquisition of additional franchises within your Franchised Territory or in contiguous areas.

You will receive an exclusive territory. Your Franchised Territory will be protected to the extent that the
Franchisor will not develop, open or operate other Garage Force Businesses, company or affiliate-owned
or franchised, that are located or operated within your Franchised Territory as long as you are in compliance
with your Franchise Agreement.

Your rights within your Franchised Territory will be dependent on achieving any certain sales volume,
market penetration or other contingency. After the Garage Force Business has been open and operating for
one full year, you will be required to achieve a minimum of $75,000 in Gross Revenue each year in each
Franchised Territory that you have (the “Minimum Sales Requirement”). If you fail to achieve the
Minimum Sales Requirement in any given year in any Franchised Territory, then the Franchisor may at its
option: (i) terminate any territorial rights you have within the Franchised Territories; or (ii) terminate your
Franchise Agreement. The Franchisor is not required to take either action in the event you fail to achieve
the Minimum Sales Requirement described above, but the Franchisor reserves the right to do so.

The Franchisor reserves the right to (1) develop and acquire other business concepts under other brand
names even if the locations for those concepts are located in your Franchised Territory, and (2) directly or
indirectly advertise and/or sell any proprietary products or services under the Marks that have been or may
be developed by or for the Franchisor, to other persons or entities that are not franchisees, through methods
of distribution including sales through wholesale outlets, retail stores, or by mail order, electronic commerce
or any other direct sales method, anywhere in the world, including sales from and to locations within your
Franchised Territory. The Franchisor is not required to compensate you for exercising any such rights.
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However, neither the Franchisor nor any affiliate currently operates any such business or has any existing
plans to do so.

Except as noted above, your Franchised Territory may not be altered or relocated except by written
agreement of the parties. The Franchisor may allow you to relocate your Garage Force Business to another
Franchised Territory as long as the Franchised Territory is available and meets the Franchisor’s then-current
criteria for the establishment of a franchised Garage Force Business.

You may not offer or sell any products or services outside the boundaries of your Franchised Territory
without first obtaining the written consent of the Franchisor, and you do not have the right to use other
channels of distribution, such as the Internet, catalog sales, telemarketing or other direct marketing, to offer
or sell products or services from your Garage Force Business.

ITEM 13. TRADEMARKS

The Franchisor authorizes you to operate your Garage Force Business under the name “Garage Force,” and
to use other current and future trademarks or service marks (the “Marks™). You may only use the Marks in
the manner the Franchisor authorizes in writing.

The following primary Mark owned by the Franchisor is registered on the Principal Register of the United
States Patent and Trademark Office (“USPTQO”):

Mark Registration No. Registration Date
GARAGE FORCE 4,769,724 July 7, 2015

It is the Franchisor’s intent to file all required affidavits when due.

There are no presently effective determinations of the USPTO, the Trademark Trial and Appeal Board, or
the trademark administrator in any state or any court, no pending infringement, opposition or cancellation
proceeding, no pending material litigation involving the trademarks which have limited or restricted the use
of the Franchisor’s trademarks, trade names, service marks or commercial symbols in any state. There are
no agreements currently in effect which limit the Franchisor’s rights to use or license the use of the Marks.

To the knowledge of the Franchisor, there are no prior or infringing uses which could materially affect your
use of the licensed Marks or other related rights in any state. You must provide the Franchisor with written
notice of any claims made against or associated with the Marks. The Franchisor will have complete
discretion to take such action as it deems appropriate, and the right to control any settlement, litigation or
USPTO or other proceeding arising out of any alleged infringement, challenge or claim relating to any of
the Marks. You will, at your expense, cooperate with the Franchisor in any lawsuits or other proceedings
involving the Marks. The Franchisor will protect your right to use the Marks and other related rights and
must protect you against claims of infringement and unfair competition with respect to the Marks.
However, if anyone establishes to the Franchisor’s satisfaction that its rights are, for any legal reason,
superior to the Franchisor’s rights to any of the Marks or if the Franchisor for any other reason determines
to cease using the Marks, to use new Marks or to change or amend the Marks, then the Franchisor has no
indemnification obligations to you, and you must, at your expense, adopt and use the other service marks,
trademarks or trade names the Franchisor requires.
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ITEM 14. PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

Copyrights

The Franchisor will copyright advertising materials, training materials, the Operations Manual and other
written materials, but has not registered these copyrights with the United States Copyright Office.

Confidential Information

You must keep confidential the Franchisor’s Operations Manual, any supplements to it and any other
manuals or written materials used in your Garage Force Business. The Operations Manual contains
information regarding the Business System. The Franchisor considers this information a trade secret and
extremely confidential. You must use all reasonable means to keep this information confidential and
prevent any unauthorized copy, duplication, record or reproduction of this information. Your employees
must sign confidentiality agreements which will require them to keep confidential, both during and after
employment, all information designated by the Franchisor as confidential and proprietary.

Patents
No patents are material to your Garage Force Business.

ITEM 15. OBLIGATION TO PARTICIPATE IN THE ACTUAL
OPERATION OF THE FRANCHISE BUSINESS

Although you are not required under the Franchise Agreement to participate in the operation of your Garage
Force Business, the Franchisor strongly recommends that you (if an individual) actively participate in the
operation of the Franchised Business, either as the General Manager or in another capacity. However, your
Garage Force Business must be managed by a General Manager who has completed the Franchisor’s
training program. Your General Manager need not have an equity interest in your Garage Force Business.
Your General Manager and all other employees who will have access to the Operations Manual will sign a
written confidentiality agreement agreeing to keep confidential, both during and after employment, all
information designated by the Franchisor as confidential and proprietary. In addition, your General
Manager must sign a written agreement under which he or she cannot participate in any business that
competes with a Garage Force Business within your Franchised Territory, within the territory of any other
Garage Force Business, or within any exclusive area granted by the Franchisor, for a period of 18 months
after leaving your employ. If the Franchise Agreement is signed by you for a legal entity, rather than as an
individual, the entity’s owners must personally guarantee all of its obligations to the Franchisor.

ITEM 16. RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You may only sell the products and services specified or approved by the Franchisor in writing. You must
sell all products and services that the Franchisor requires. The Franchisor has the right, without any
limitation, to change the products and services that Garage Force Businesses must sell. You may not sell
products or services outside of your Franchised Territory without obtaining the written consent of Garage
Force. Otherwise, The Franchisor does not restrict your sale of products and services in the Franchised
Territory, except as disclosed in Item 12.
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ITEM 17. RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement and related agreements.
You should read these provisions in the agreements attached to this Disclosure Document.

Provision

Article in Franchise
Agreement

Summary

Length of the franchise term

Article 2.1

10 years

Renewal or extension of the
term

Avrticle 2.2

You do not have the right to renew the Franchise Agreement, but have
the right to reacquire the franchise for the Franchised Territory by
entering into the Franchisor’s then-current standard Franchise
Agreement.

Requirements for franchisee to
renew or extend

Avrticle 2.2

You must give the Franchisor notice of your intention to reacquire the
franchise at least 180 days before your Franchise Agreement expires;
you must have complied with all material terms and conditions of the
Franchise Agreement and material operating and quality standards and
procedures; you have satisfied all monetary obligations owed to the
Franchisor; you agree to make capital expenditures to replace and
modernize the equipment, materials, supplies and other items used in
your Garage Force Business; you and your employees complete any
required training; and you agree to execute and comply with the then-
current standard Franchise Agreement. You will not have to pay
another Initial Fee, but will pay a Franchise Reacquisition Fee equal to
25% of the Franchisor’s then-current Initial Fee. If you reacquire the
franchise for the Franchised Territory, you will sign a new Franchise
Agreement which may contain materially different terms and
conditions than your original Franchise Agreement.

Termination by franchisee

Article 18

If the Franchisor violates any material provision of the Franchise
Agreement or fails to timely pay any uncontested obligation due to
you. (subject to state law)

Termination by franchisor
without cause

None

Termination by franchisor
with cause

Article 17

If you breach the Franchise Agreement.

“Cause” defined - defaults
which can be cured

Article 17.1

You will have 30 days to cure: a failure to open your Garage Force
Business within six months after signing the Franchise Agreement; a
violation of any material provision of the Franchise Agreement; your
conviction for violating any law relating to your Garage Force
Business or a felony; a failure to conform to the Business System; a
failure to pay any uncontested obligation or liability to anyone
(including failure to pay any federal or state taxes); a determination
that you are insolvent; an assignment made by you for the benefit of
creditors; any dishonored check; you fail to acquire the equipment
and supplies required for your Garage Force Business before you
commence business; you abandon your Garage Force Business; or any
conduct which materially impairs the Marks or the Business System.
You have 15 days to cure a failure to pay any amount due to the
Franchisor.
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Provision

Article in Franchise

Agreement

Summary

“Cause” defined - defaults
which cannot be cured

Article 17.5

Subject to applicable state law, the Franchisor may terminate the
Franchise Agreement immediately on written notice to you if: you are
convicted of violating any law relating to your Garage Force Business
or a felony; you are deemed insolvent; you make an assignment for
the benefit of creditors; you abandon your Garage Force Business;
your conduct materially impairs the Marks or the Business System and
you fail to correct your breach within 24 hours; or you fail to achieve
the Minimum Sales Requirement.

Franchisee’s obligations on
termination or nonrenewal

Article 19

You must cease to be a Garage Force franchisee and cease to operate
under the Business System; pay all sums and fees owing to the
Franchisor; return to the Franchisor all printed materials for the
Garage Force Business; inform your suppliers that you are no longer a
Garage Force franchisee; cease to use in the Marks and the Business
System and remove all indications of operation under the Business
System from your vehicle and the Business; and transfer all rights to
telephone numbers and directory listings to the Franchisor.

Assignment of contract by
franchisor

Article 16.1

No restriction on the Franchisor’s right to assign. The assignee must
fully perform all the Franchisor’s obligations under the Franchise
Agreement.

“Transfer” by franchisee -
definition

Articles 16.2 and
16.3

Assignment to owned or controlled entity or assignment in the event
of your death or disability; assignment of the Franchise Agreement or
ownership in the franchisee.

Franchisor’s approval of
transfer by franchisee

Article 16.4

The Franchisor has the right to approve any transfer made by you, but
will not unreasonably withhold its consent.

Conditions for franchisor’s
approval of transfer

Article 16.4

You comply with the Franchisor’s right of first refusal; you provide at
least 90 days prior written notice of the transfer; you pay all money
owed to the Franchisor; you complete a written agreement between
you and the Franchisor agreeing to observe all post-term obligations;
transferee does not and will not participate in any business competes
with Garage Force Business; you sign a general release (see Exhibit
D); transferee meets the Franchisor’s standards for new franchisees;
transferee signs the Franchisor’s then-current Franchise Agreement
and personal guaranty; transferee and transferee’s general manager
complete training program; and you pay the transfer fee.

Franchisor’s right of first
refusal to acquire franchisee’s

Articles 15.1 and

You must first offer the sale of your Garage Force Business or
Business Assets to the Franchisor before selling to anyone else. After
you present an offer to sell or a third party’s offer to purchase your
Garage Force Business or Business Assets to the Franchisor, the
Franchisor must respond within 15 business days after receiving your

business 152 offer. If the Franchisor begins negotiations to purchase your Garage
Force Business or Business Assets, you must continue negotiations
until you and the Franchisor have agreed in writing that negotiations
have terminated.

Franchisor’s option to . If your Franchise Agreement is terminated or expires, the Franchisor

L . Article 15.6 .
purchase franchisee’s business may purchase the Franchise Assets.
Death or disability of . If you are an individual, your Franchise Agreement may be transferred
. Article 16.3 i

franchisee to your beneficiary.

Noncompetition covenants - . . .

during the term of the Article 20 2 You may not participate in any business that competes with a Garage

franchise

Force Business. (subject to state law)
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Article in Franchise
Provision Agreement Summary
- You may not participate in any competitive business located in the
Noncompetition covenants . : o . . .
L . Franchised Territory, or within the Franchised Territory or exclusive
after the franchise is Article 20.3 - .
. . area of any other Garage Force Business, for a period of 18 months.
terminated or expires .
(subject to state law)
Modification of the agreement Article 25.8 Only by written agreement between you and the Franchisor.
Only the terms of the Franchise Agreement and other related written
agreements are binding (subject to applicable state law). No other
Integration/merger clauses Article 25.9 representations or promises will be binding. Nothing in the Franchise
Agreement or in any other related written agreement is intended to
disclaim representations made in the franchise disclosure document.
Dispute resolution by . All disputes will be arbitrated in Onalaska, Wisconsin. (subject to
e L2 Article 26
arbitration or mediation state law)
. Articles 25.6 and Litigation must be in La Crosse County, Wisconsin, subject to
Choice of forum .
26.4 applicable state law.
Choice of law Article 27.1 Govgrnlng law will be the law of the state in which your Franchised
Territory is located.

ITEM 18. PUBLIC FIGURES

The Franchisor does not use any public figure to promote its franchise. No public figure is involved in the
management of the Franchisor.

ITEM 19. FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the Disclosure Document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

We have included below financial performance representations setting forth historical information on Gross
Revenue and Product Costs (defined below) based upon the 42 single unit existing franchised Garage Force
Businesses that had been open and continuously operating in the U.S. on a full-time basis for at least one
full calendar year as of December 31, 2024 (the “Qualifying Businesses”). We previously offered and sold
Garage Force Businesses that operated on a different business models, specifically, on a seasonal, part-
time, or absentee basis. We currently no longer offer that business model, and we currently only offer and
sell Garage Force Businesses that operate full-time. Therefore, the below financial performance
representations include the 42 Qualifying Businesses that are substantially similar to the franchised business
being offered and sold under this form of disclosure document. This Item 19 excludes 180 Garage Force
Businesses that were open and operating as of December 31, 2024 because: (i) 60 Garage Force Businesses
had not been operating for at least one full year as of December 31, 2021, and (ii) 125 operate on a seasonal,
part-time, or absentee basis, and/or have purchased multiple territories and are operating larger than our
standard single unit territories, and as such, are not substantially similar to the franchised business being
offered under this disclosure document.
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Chart 1(A) discloses historical financial performance representations for each of the 42 Qualifying
Businesses. Chart I(B) discloses historical financial performance representations for the single Company-
owned Garage Force Business that was open and operated for the full 2024 calendar year. Additionally,
Chart 11 shows certain expenses as a percent of the annual Gross Revenue for the Company-owned Garage
Force Business for the 2024 calendar year.

Chart I(A) — All Single-Unit Qualifying Businesses During the 2024 Calendar Year

Annual Annual Product Cost Average
Gross (including consumables | Annual Average Profit Per
Franchisee Revenue & Equipment) Invoices Invoice Invoice
Franchisee 1 $579,788 $203,417 $93 $6,234 $4,047
Franchisee 2 $1,030,093 $261,431 $203 $5,074 $3,787
Franchisee 3 $1,314,028 $461,390 $273 $4,813 $3,123
Franchisee 4 $605,321 $213,050 $129 $4,692 $3,041
Franchisee 5 $326,294 $58,492 $46 $7,093 $5,822
Franchisee 6 $1,015,721 $268,548 $412 $2,465 $1,814
Franchisee 7 $395,655 $117,568 $104 $3,804 $2,674
Franchisee 8 $98,761 $29,613 $22 $4,489 $3,143
Franchisee 9 $307,546 $73,225 $56 $5,492 $4,184
Franchise 10 $546,881 $84,481 $81 $6,752 $5,709
Franchise 11 $578,766 $257,402 $155 $3,734 $2,073
Franchise 12 $194,055 $48,571 $30 $6,469 $4,849
Franchise 13 $857,177 $116,519 $291 $2,946 $2,545
Franchise 14 $558,659 $155,468 $121 $4,617 $3,332
Franchise 15 $1,220,713 $487,838 $225 $5,425 $3,257
Franchise 16 $223,457 $47,595 $51 $4,382 $3,448
Franchise 17 $842,167 $247,978 $141 $5,973 $4,214
Franchise 18 $242,752 $70,379 $59 $4,114 $2,922
Franchise 19 $284,401 $61,558 $58 $4,903 $3,842
Franchise 20 $358,493 $108,317 $93 $3,855 $2,690
Franchise 21 $511,648 $128,448 $127 $4,029 $3,017
Franchise 22 $390,100 $137,386 $114 $3,422 $2,217
Franchise 23 $848,801 $255,475 $182 $4,664 $3,260
Franchise 24 $548,174 $149,575 $123 $4,457 $3,241
Franchise 25 $688,323 $176,164 $141 $4,882 $3,632
Franchise 26 $709,846 $279,896 $172 $4,127 $2,500
Franchise 27 $305,232 $71,213 $112 $2,725 $2,089
Franchise 28 $181,600 $65,145 $29 $6,262 $4,016
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Annual Annual Product Cost Average
Gross (including consumables | Annual Average Profit Per

Franchisee Revenue & Equipment) Invoices Invoice Invoice
Franchise 29 $453,917 $133,885 $95 $4,778 $3,369
Franchise 30 $566,817 $159,341 $121 $4,684 $3,368
Franchise 31 $297,195 $80,742 $72 $4,128 $3,006
Franchise 32 $420,883 $150,065 $91 $4,625 $2,976
Franchise 33 $205,251 $65,673 $46 $4,462 $3,034
Franchise 34 $303,086 $64,513 $61 $4,969 $3,911
Franchise 35 $373,455 $99,158 $111 $3,364 $2,471
Franchise 36 $588,126 $169,950 $80 $7,352 $5,227
Franchise 37 $488,331 $123,865 $87 $5,613 $4,189
Franchise 38 $369,006 $183,013 $79 $4,671 $2,354
Franchise 39 $427,963 $104,684 $83 $5,156 $3,895
Franchise 40 $275,876 $113,968 $64 $4,311 $2,530
Franchise 41 $512,052 $186,701 $87 $5,886 $3,740
Franchise 42 $260,918 $93,473 $36 $7,248 $4,651
Average $507,317 $151,552 $113 $4,837 $3,410
Number /Percent that 19 16 16 17 17
Exceeded Average (45%) (38%) (38%) (40%) (40%)
Highest $1,314,028 $487,838 $412 $7,352 $5,822
Lowest $98,761
Median $440,940 $126,157 $93 $4,678 $3,259

Chart 1(B) - Company-owned Garage Force Business During the 2024 Calendar Year

Annual
Product Cost
(including
Annual Gross | consumables & Annual Average
Revenue Equipment) Invoices Invoice
Company-owned Location $489,294 $151,605 87 $4,298

Notes to Charts I(A) and I(B):

1. “Annual Gross Revenue” means all income of the reported Qualifying Businesses from the sale of
all services and products by the Qualifying Businesses during the 2024 calendar year. Gross
Revenue does not include any sales, use or gross receipts taxes if the amount of the tax was added
to the selling price, charged to the customer, and paid to the appropriate taxing authority.
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2. “Product Costs” means only those products and supplies that the Qualifying Businesses purchased
from the Franchisor or its affiliates during the 2024 calendar year because the Franchisor or its
affiliate are the exclusive suppliers of such products and supplies. Product Costs excludes salaries,
utilities, taxes, equipment purchased from other suppliers, office or storage space, Continuing Fees,
Branding Fees, advertising expenses, start-up costs, insurance, professional services fees such as
legal and accounting, depreciation/amortization, and other miscellaneous operating costs.

3. “Annual Invoices” means the number of invoices that the Qualifying Franchisee issued to
customers during the 2024 calendar year.

4. “Average Invoice” means the Annual Gross Revenue divided by the Annual Invoices.

5. “Average Profit per Invoice” means the Annual Gross Revenue less the Continuing Fees, Branding
Fees, and costs of products purchased from Garage Force in the 2024 calendar year. We did not
disclose an Average Profit per Invoice for the Company-owned Garage Force Business because it
does not pay a Continuing Fee or Branding Fee.

6. The Qualifying Businesses are located throughout the country, are single outlets, and do not have
multiple territories.

Chart 11 — Expenses as a Percent of Annual Gross Revenue for the Company-Owned Business
During the 2024 Calendar Year

Expense”) Percent of Annual Gross Revenue
Product Cost® 32%
Labor® 14%
Continuing Fee® 5%
Local Advertising 5%
Fuel Expense 2.5%
Consumables® 0.75%
Equipment Maintenance 0.5%
Branding Fee® 1%
Insurance 3%
Total Expense % 63.75%

Notes to Chart Il:

1. This Chart Il only reflects those nine expenses that are explicitly noted in the chart for the single
Company-owned Garage Force Business as a percent of its 2024 annual Gross Revenue, and it
excludes professional service fees, insurance, licensing costs, rent, utilities,
depreciation/amortization, and other miscellaneous operating costs.

2. “Product Costs” means only those products and supplies that the Company-owned Garage Force
Businesses purchased from us or our affiliates during the 2024calendar year because we and our
affiliates are the exclusive suppliers of such products and supplies. Product Costs excludes salaries,
utilities, taxes, equipment purchased from other suppliers, office or storage space, Continuing Fees,
Branding Fees, advertising expenses, start-up costs, insurance, professional services fees such as
legal and accounting, depreciation/amortization, and other miscellaneous operating costs.
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3. “Labor” includes part-time labor for an assistant, and excludes the owner’s salary.

4. The Continuing Fee reflects the percent of the Gross Revenue that the Company-owned Garage
Force Business would have paid to us had it been a franchisee and be subject to the 5% Continue
Fee as required under the current form of franchise agreement.

5. “Consumables” means those items and supplies that were used up, and new or replacement
equipment pieces, that were purchased from us or our affiliates throughout the 2024calendar year,
which may include, without limitation: Rollers, Squeegees, Rags, Roller Covers, Chip Brushes,
Grinder Blades, Shot, Grinders, Drills, Cleaning Supplies, Solvent, Mixing Buckets, Paint Trays,
Rugs, Tarps, Canvas, Equipment Fuel

6. The Branding Fee reflects the percent of the Gross Revenue that the Company-owned Garage Force
Business would have paid to us had it been a franchisee and be subject to the 1% Branding Fee as
required under the current form of franchise agreement.

You should conduct an independent investigation of the costs and expenses you will incur in operating your
Garage Force Business. You are responsible for developing your own business plan for your Garage Force
Business, including capital budgets, financial statements, projections and other elements appropriate to your
particular circumstances. We encourage you to consult with your own accounting, business, and legal
advisors in doing so.

Some outlets have sold this amount. Your individual results may differ. There is no assurance that
you’ll sell as much.

Written substantiation of all financial performance information presented in this financial performance
representation will be made available to you in our main office upon reasonable request. We have not
audited this information or independently verified this information.

Other than the preceding financial performance representation, the Franchisor does not make any financial
performance representations. The Franchisor also does not authorize its employees or representatives to
make any such representations either orally or in writing. If you are purchasing an existing outlet, however,
the Franchisor may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the Franchisor’s
management by contacting Michael Peterson, 700 Stonebridge Avenue, Onalaska, Wisconsin 54650; (608)
209-1507, the Federal Trade Commission, and the appropriate state regulatory agencies.
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ITEM 20. OUTLETS AND FRANCHISEE INFORMATION

Table No. 1

Systemwide Outlet Summary
For Fiscal Years 2022 to 2024

Outlet Type Year Outlets at Start of Year | Outlets at End of Year Net Change

2022 133 164 +31
Franchised 2023 164 185 +21
2024 185 227 +42

2022 1 1 0

Company-Owned 2023 1 1 0

2024 1 1 0
2022 134 165 +31
Total Outlets 2023 165 186 +21
2024 186 228 +42

Table No. 2

Transfers of Outlets from Franchisees to New Owners
(Other Than Franchisor)
For Fiscal Years 2022 to 2024

State

Year

Number of Transfers

Nebraska

2022

o

2023

2024

North Dakota

2022

2023

2024

Tennessee

2022

2023

2024

Texas

2022

2023

2024

Wisconsin

2022

2023

2024

Totals

2022

2023

2024
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Table No. 3

Status of Franchised Outlets
For Fiscal Years 2022 to 2024

State

Year

Outlets at Start
of Year

Outlets
Opened

Terminations

Non-
Renewals

Reacquired by
Franchisor

Ceased Operations
- Other Reasons

Outlets at
End of Year

Alabama

2022

2

0

0

0

2023

2024

Arizona

2022

2023

2024

California

2022

2023

2024

Colorado

2022

2023

2024

Connecticut

2022

2023

2024

Florida

2022

2023

2024

Georgia

2022

2023

2024

Idaho

2022

2023

2024

Illinois

2022

2023

2024

Indiana

2022

2023

2024

lowa

2022

2023

2024

Kansas

2022

2023

2024

Kentucky

2022

2023

2024

Louisiana

2022

2023

2024

Massachusetts

2022

2023

2024
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Outlets at Start | Outlets
State Year of Year Opened Terminations

Non-
Renewals

Reacquired by
Franchisor

Ceased Operations
- Other Reasons

Outlets at
End of Year

2022 0 0

0

0

Michigan 2023

2024

2022

Minnesota 2023

2024

2022

Missouri 2023

2024

2022

Montana 2023

2024

2022

Nebraska 2023

2024

2022

Nevada 2023

2024

2022

New Hampshire 2023

2024

2022

New Jersey 2023

2024

2022

New Mexico 2023

2024

2022

New York 2023

2024

2022

North Carolina 2023

2024

2022

North Dakota 2023

2024

2022

Ohio 2023

2024

2022

Oklahoma 2023

2024

2022

Pennsylvania 2023

2024

2022

South Carolina 2023

2024

2022

South Dakota 2023
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State

Year

Outlets at Start
of Year

Outlets
Opened

Terminations

Non-
Renewals

Reacquired by
Franchisor

Ceased Operations

- Other Reasons

Outlets at
End of Year

2022

9

0

0

0

9

Tennessee

2023

9

9

2024

9

13

2022

27

29

Texas

2023

N
[{e]

32

2024

32

2022

~

Utah

2023

2024

2022

Virginia

2023

2024

2022

Washington

2023

2024

2022

OON|IN[O|O|IN[Ww|w

Wisconsin

2023

©

2024

= w
OO IS|NINN O [|N|W W[N]
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2022

133

164

Totals

2023

164

185

2024

185
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Status of Company-Owned Outlets

Table No. 4

For Fiscal Years 2022 to 2024

State

Year

Outlets at
Start of Year

Outlets
Opened

Outlets Reacquired
from Franchisee

Outlets
Closed

Franc

Outlets Sold to

hisee

Outlets at
End of Year

Arizona

2022

0

0

0

0 0

2023

2024

Florida

2022

2023

2024

Idaho

2022

2023

2024

South Carolina

2022

2023

2024

Utah

2022

2023

2024

Wisconsin

2022

2023

2024

Totals

2022

2023

2024
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Table No. 5
Projected Openings as of December 31, 2024

Franchise Agreements Signed Projected Franchised Outlet  |Projected Company-Owned Outlet
State But Not Yet Open Openings in Next Fiscal Year @ Openings in Next Fiscal Year
New York 3 0 0
Totals 3 0 0

The names, addresses and telephone numbers of all current franchisees including franchisees with unopened
locations are listed in Exhibit C. Also listed in Exhibit C are the name and last known home address and
telephone number of every franchisee who had an outlet terminated, canceled, transferred, not renewed or
otherwise voluntarily or involuntarily ceased to do business under the franchise agreement during 2020 or
who has not communicated with the franchisor within 10 weeks of the date of this franchise disclosure
document. If you buy this franchise, your contact information may be disclosed to other buyers when you
leave the franchise system. If you buy this franchise, your contact information may be disclosed to other
buyers when you leave the franchise system.

During the last three fiscal years, the Franchisor has signed confidentiality clauses with current or former
franchisees which would restrict them from speaking openly with you about their experience with the
franchise system.

There are no trademark-specific franchisee associations either created, sponsored or endorsed by the
Franchisor, or independent franchisee associations.

ITEM 21. FINANCIAL STATEMENTS
Exhibit A are the audited Financial Statements for the Franchisor as of the fiscal years ended and
December 31, 2024, December 31, 2023, and December 31, 2022, as well as our interim unaudited financial
statements dated March 31, 2025.
ITEM 22. CONTRACTS
Exhibit B is the Franchise Agreement.
ITEM 23. RECEIPT
The last two pages of the franchise disclosure document (following the exhibits and attachments) are receipt

pages acknowledging your receipt of the franchise disclosure document. One copy is for your records, and
one copy must be signed and dated by you and returned to us.
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ADDENDUM TO

ILFRICH INTEGRATED SOLUTIONS, INC.
FRANCHISE DISCLOSURE DOCUMENT
FOR STATE-SPECIFIC DISCLOSURES

Item 17 of the Disclosure Document provided to a prospective franchisee for a franchised Garage Force
Business to be located in or who is a resident of any state indicated below in this Addendum is amended by
the addition of the following language:

CALIFORNIA ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

To the extent the California Franchise Investment Law, Cal. Corp. Code 8§88 31000-31516 or the California
Franchise Relations Act, Cal. Bus. & Prof. Code §820000-20043 applies, the terms of this Addendum apply.

THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL
PROPOSED AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE DELIVERED
TOGETHER WITH THE DISCLOSURE DOCUMENT 14 DAYS PRIOR TO EXECUTION OF
AGREEMENT.

OUR WEBSITE HAS NOT BEEN REVIEWED OR APPROVED BY THE CALIFORNIA
DEPARTMENT OF FINANCIAL PROTECTION AND INNOVATION AND COMPLAINTS
CONCERNING THE CONTENTS OF THIS WEBSITE MAY BE DIRECTED TO THE CALIFORNIA
DEPARTMENT OF FINANCIAL PROTECTION AND INNOVATION AT WWW.DFPI.CA.GOV.

SECTION 31125 OF THE CALIFORNIA CORPORATIONS CODE REQUIRES US TO GIVE YOU A
DISCLOSURE DOCUMENT, IN A FORM CONTAINING THE INFORMATION THAT THE
COMMISSIONER MAY BY RULE OR ORDER REQUIRE, BEFORE A SOLICITATION OF A
PROPOSED MATERIAL MODIFICATION OF AN EXISTING FRANCHISE.

Special Risks to Consider About This Franchise
Item 3, Additional Disclosure:

Neither we nor any person described in Item 2 of the Disclosure Document is subject to any currently
effective order of any National Securities Association or National Securities Exchange, as defined in the
Securities Exchange Act of 1934, 15 U.S.C.A. 78a et seq. suspending or expelling such persons from
membership in such association or exchange.

Item 6, Additional Disclosure:
The highest interest rate allowed by law in California is 10% annually.
Item 17, Additional Disclosures:

The franchise agreement requires franchisee to execute a general release of claims upon renewal or transfer
of the franchise agreement. California Corporations Code Section 31512 provides that any condition,
stipulation or provision purporting to bind any person acquiring any franchise to waive compliance with
any provision of that law or any rule or order there under is void. Section 31512 voids a waiver of your
rights under the Franchise Investment Law (California Corporations Code Section 20010 voids a waiver of
your rights under the Franchise Relations Act (Business and Professions Code Sections 20000 — 20043).

California Business and Professions Code Sections 20000 through 20043 provide rights to the franchisee
concerning termination, transfer or non-renewal of a franchise. If the franchise agreement contains a
provision that is inconsistent with the law, the law will control.
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The franchise agreement provides for termination upon bankruptcy. This provision may not be enforceable
under federal bankruptcy law (11 U.S.C.A. §101 et seq.)

The franchise agreement requires binding arbitration. The arbitration will occur in Wisconsin with the cost
being borne equally by the parties. Prospective franchisees are encouraged to consult with private legal
counsel to determine the applicability of California and federal laws (such as Business and Professions
Code Section 20040.5, Code of Civil Procedure Section 1281, and the Federal Arbitration Act) to any
provisions of a franchise agreement restricting venue to a forum outside the State of California.

The franchise agreement contains a covenant not to compete which extends beyond the termination of the
franchise. This provision may not be enforceable under California law.

Any provision of a franchise agreement, franchise disclosure document, acknowledgement, questionnaire,
or other writing, including any exhibit thereto, disclaiming or denying any of the following shall be deemed
contrary to public policy and shall be void and unenforceable:

@) Representations made by the franchisor or its personnel or agents to a prospective
franchisee.

(b) Reliance by a franchisee on any representations made by the franchisor or its personnel or
agents.

(c) Reliance by a franchisee on the franchise disclosure document, including any
exhibit thereto.

(d) Violations of any provision of this division.
The franchisor’s website address is www.garageforce.com

The registration of this franchise offering by the California Department of Financial Protection and
Innovation does not constitute approval, recommendation, or endorsement by the commissioner.
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ILLINOIS ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

To the extent the Illinois Franchise Disclosure Act, 1ll. Comp. Stat. 8§705/1 — 705/44 applies, the terms of
this Addendum apply.

Item 5 Additional Disclosure:

Payment of the initial franchise fee is deferred until such time as the franchisor completes its initial
obligations and franchisee is open for business. The deferral of the initial franchise fee is required
by the Illinois Attorney General’s Office based on our financial statements.

Item 17, Additional Disclosures. The following statements are added to Item 17:

Illinois law governs the Franchise Agreement.

In conformance with Section 4 of the Illinois Franchise Disclosure Act, any provision in a franchise
agreement that designates jurisdiction and venue in a forum outside of the State of Illinois is void.
However, a franchise agreement may provide for arbitration outside of Illinois.

Franchisees’ rights upon Termination and Non-Renewal are set forth in sections 19 and 20 of the
Illinois Franchise Disclosure Act.

In conformance with Section 41 of the Illinois Franchise Disclosure Act, any condition, stipulation
or provision purporting to bind any person acquiring any franchise to waive compliance with the
Illinois Franchise Disclosure Act or any other law of Illinois is void.

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in connection
with the commencement of the franchise relationship shall have the effect of (i) waiving any claims
under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf
of the franchisor. This provision supersedes any other term of any document executed in connection
with the franchise.
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