FRANCHISE DISCLOSURE DOCUMENT-
(AREA REPRESENTATIVE)

The Inspection Boys® The Inspection Boys Franchise USA LLC
d/b/a The Inspection Boys®,
a Virginia Limited Liability Company
780 Lynnhaven Parkway
Suite 240
Virginia Beach, VA 23452
(800) 819-4403
https://inspectionboys.com

We offer a franchise opportunity to you as an Area Representative to solicit, recruit, and service
franchises on our behalf for a specified territory pursuant to the Area Representative Agreement.
The franchise offered is for the establishment and operation of an entity for commercial and
residential inspection services under the trade name “The Inspection Boys®” (the “Franchised
Business”).

The total investment necessary to begin operations of The Inspection Boys® Area Representative
Franchised Business is $155,250-$313,000. This includes is $150,000-$300,000. that must be paid
to the Franchisor or affiliate.

This Disclosure Document summarizes certain provisions of your Area Representative Agreement
and other information in plain English. Read this Disclosure Document and all accompanying
agreements carefully. You must receive this Disclosure Document at least 14 calendar days before
you sign a binding agreement with, or make any payment to, the Franchisor or an affiliate in
connection with the proposed franchise sale. Note, however, that no government agency has
verified the information contained in this document.

You may wish to receive your Disclosure Document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, contact: Matthew Rivera, 780
Lynnhaven Parkway, Suite 240, Virginia Beach, Virginia, 23452, (800) 819-4403.

The terms of your contract will govern your franchise relationship. Don’t rely on the Disclosure
Document alone to understand your contract. Read your entire contract carefully. Show your
contract and this disclosure document to an advisor like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this Disclosure Document can
help you make up your mind. More information on franchising such as “A Consumer’s Guide to
Buying a Franchise” which can help you understand how to use this Disclosure Document is
available from the Federal Trade Commission (FTC). You can contact the FTC at 1-877-FTC-
HELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580. You
can also visit the FTC‘s home page at www.ftc.gov for additional information. Call your state
agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 23, 2025; Amended June 6, 2025




How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find
more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this
information from others like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibits E-1 and E-2.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the Franchisor
or at the Franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the Franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit G includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only The
Inspection Boys® business in the
area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the Franchisor and other
franchisees can compete with you.

Does the Franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the Franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be a The
Inspection Boys® franchisee?

Item 20 or Exhibits E-1 and E-2 list current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this Disclosure
Document to better understand this franchise opportunity.
See the Table of Contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The Area Representative Agreement may allow the
Franchisor to change its manuals and business model without your consent. These changes
may require you to make additional investments in your Franchise Business or may harm
your Franchise Business.

Supplier restrictions. You may have to buy or lease items from the Franchisor or a limited
group of suppliers the Franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The Area Representative Agreement may prohibit you from
operating a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the Area Representative Agreement grants you a
Territory, the Franchisor may have the right to compete with you in your Territory.

Renewal. Your Area Representative Agreement may not permit you to renew. Even if it
does, you may have to sign a new agreement with different terms and conditions in order
to continue to operate your Franchise Business.

When your franchise ends. The Area Representative Agreement may prohibit you from
operating a similar business after your franchise ends even if you still have obligations to
your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires Franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit C-List of State Administrators and Registered Agents.

Your state also may have laws that require special disclosures or amendments be made to

your Area Representative Agreement. If so, you should check the State Specific Addenda.
See the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The Area Representative Agreement requires
you to resolve disputes with the Franchisor by mediation, arbitration, and/or
litigation only in Virginia. Out-of-State mediation, arbitration, or litigation may
force you to accept a less favorable settlement to disputes. It may also cost more to
mediate, arbitrate, or litigate with the Franchisor in Virginia than in your own state.

2. Minimum Sales Performance. You must maintain minimum sales performance
levels. Your inability to maintain these levels may result in loss of any territorial
rights you are granted, termination of your franchise, and loss of your investment.

3. Short Operating History. The Franchisor is at an early stage of development and
has a limited operating history. This franchise is likely to be a riskier investment
than a franchise in a system with a longer operating history.

4. Financial Condition. The Franchisor’s financial condition as reflected in its
financial statements (see Item 21) calls into question the Franchisor’s financial
ability to provide services and support to you.

Certain states may require other risks to be highlighted, Check the “State Specific
Addenda” to see whether your state requires other risks to be highlighted.
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MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This shall not
preclude a franchisee, after entering into a franchise agreement, from settling any and all claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with
any lawful provision of the franchise agreement and to cure such failure after being given written
notice thereof and a reasonable opportunity, which in no event need be more than 30 days, to cure
such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) The term of the franchise is less than
5 years and (i1) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name, logo
type, advertising, or other commercial symbol in the same area subsequent to the expiration of the
franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s intent
not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section
does not require a renewal provision.

® A provision requiring that arbitration or litigation be conducted outside this state. This
shall not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership of a

franchise, except for good cause. This subdivision does not prevent a franchisor from exercising

a right of first refusal to purchase the franchise. Good cause shall include, but is not limited to:
(1) The failure of the proposed transferee to meet the franchisor’s then current reasonable
qualifications or standards; (ii) The fact that the proposed transferee is a competitor of the
franchisor or subfranchisor; (ii1) The unwillingness of the proposed transferee to agree in
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writing to comply with all lawful obligations; (iv) The failure of the franchisee or proposed
transferee to pay any sums owing to the franchisor or to cure any default in the franchise
agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not uniquely
identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

(1) A provision which permits the franchisor to directly or indirectly convey, assign, or otherwise
transfer its obligation to fulfill contractual obligations to the franchisee unless provision has been
made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to Department of the Attorney General’s
Office, Consumer Protection Division, Franchise Section, G. Mennen Williams Building, 525 W.

Ottawa Street, Lansing, Michigan 48913; telephone number (517) 373-7117.

THIS MICHIGAN NOTICE APPLIES ONLY TO FRANCHISEES WHO ARE
RESIDENTS OF MICHIGAN OR LOCATE THEIR FRANCHISES IN MICHIGAN.
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ITEM 1. THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

1. The Franchisor
To simplify the language in this disclosure document (the "Disclosure Document"), “we”, “us”, or
“our” means The Inspection Boys Franchise USA LLC, trading as The Inspection Boys®, the
Franchisor. The terms “you” and “your” refer to the person or entity who buys this franchise. If
you are a corporation, limited liability company, or other entity then “you” will also include your
owners.

We are a Virginia Limited Liability Corporation formed on November 19, 2020 as a Virginia
Limited Liability Company. Our principal place of business is located at 780 Lynnhaven Parkway,
Suite 240, Virginia Beach, Virginia 23452. We do business under the name of The Inspection
Boys®. Our agent for service of process in Virginia is John Allen Waldrop, III whose principal
place of business is 780 Lynnhaven Parkway, Suite 400, Virginia Beach, Virginia 23452. Our
agents for service of process in other states which vary by state are identified in Exhibit C to this
Disclosure Document.

We have not operated a franchise business of the type you are being offered. We do not engage
in any other business activity or offer franchises in any other lines, but we do support unit
franchisees, similar to what you will do under an area representative business. We began offering
The Inspection Boys® unit and area representative franchises in 2021.

2. Parent
Loyalty Franchising LLC is our parent company. Loyalty Franchising LLC was formed on
September 23, 2020 as a Virginia Limited Liability Company. Loyalty Franchising LLC’s
principal place of business is also located at 780 Lynnhaven Parkway, Suite 240, Virginia Beach,
Virginia 23452. Loyalty Franchising LLC does not offer products or services to our franchisees
or offer franchises in any line of business.

Loyalty, LLC is the parent company of Loyalty Franchising LLC. Loyalty, LLC was formed on
November 6, 2017 as a Virginia Limited Liability Company. Loyalty, LLC’s principal place of
business is also located at 780 Lynnhaven Parkway, Suite 240, Virginia Beach, Virginia 23452.
Loyalty, LLC does not offer products or services to our franchisees or offer franchises in any line
of business.

3. Predecessor
On December 8, 2020, we purchased all of the assets of our predecessor, The Inspection Boys
Franchise, Inc., a Pennsylvania Corporation which had purchased the franchise business from The
Inspection Boys Franchising, Inc. a New Jersey corporation on January 1, 2018.

4. Affiliates
We have an affiliate, ATAX LLC d/b/a ATAX, formed on February 20, 2019, with a principal
business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach, VA 23452. ATAX offers
franchise opportunities for retail tax, bookkeeping and payroll office. ATAX LLC also offers
franchise opportunities for Area Representatives to recruit and support unit franchisees. This
affiliate has offered franchises since 2019. They do not offer franchises in any other line of



business. As of December 31, 2024, ATAX had a total of 116 unit franchised outlets and 35 Area
Representative franchised outlets. They do not provide any products or services to you.

We have an affiliate, Cooper’s Scoopers LLC d/b/a Cooper’s Scoopers, formed on December 26,
2024, with a principal business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach,
VA 23452. Cooper’s Scoopers offers franchise opportunities for a professional pet waste
management business. Cooper’s Scoopers also offers franchise opportunities for Area
Representatives to recruit and support unit franchisees. This affiliate has offered franchises since
2025. They do not offer franchises in any other line of business. As of December 31, 2024,
Cooper’s Scoopers did not have any unit or Area Representative franchised outlets. They do not
provide any products or services to you.

We have an affiliate, Loyalty Brokers LLC d/b/a Loyalty Business Brokers, formed December 30,
2020, with a principal place of business at 780 Lynnhaven Pkwy, Suite 240, Virginia Beach, VA
23452. Loyalty Business Brokers also offers franchise opportunities for business brokerage.
Loyalty Business Brokers opportunities for Area Representatives to recruit and support unit
franchisees This affiliate has offered franchises since 2022. They do not offer franchises in any
other line of business. As of December 31, 2024, Loyalty Business Brokers had a total of 3 unit
franchised outlets and 2 Area Representative franchised outlets. They do not provide any products
or services to you.

We have an affiliate, Loyalty Business Services LLC d/b/a Ledgers, formed on October 30, 2019,
with a principal business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach, VA
23452. Ledgers offers franchise opportunities for compliance, advisory and tax services. Ledgers
also offers opportunities for Area Representatives to recruit and support unit franchisees. This
affiliate has offered franchises since 2020. They do not offer franchises in any other line of
business. As of December 31, 2024, Ledgers had a total of 2 unit franchised outlets and 1 Area
Representative franchised outlets. They do not provide any products or services to you.

We have an affiliate, Purely Pet LLC d/b/a Salty Dawg formed on May 20, 2024, with a principal
business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach, VA 23452. Salty Dawg
offers franchise opportunities for the operation of high-end pet salons providing (A) at present,
high-end pet grooming services, retail sales of pet food and pet treats, retail sales of various pet
merchandise, and other services related to pet care to pet owners and (B) in the future, may include
providing training to groomers and offering groomer certifications. Salty Dawg also offers
franchise opportunities for Area Representatives to recruit and support unit franchisees. This
affiliate has offered franchises since August 2024. They do not offer franchises in any other line
of business. As of December 31, 2024, Salty Dawg had 2 unit franchised unit outlets and 1 Area
Representative franchised outlet. They do not provide any products or services to you.

We have an affiliate, Tectum Franchising LLC d/b/a CR3 American Exteriors, formed on July 12,
2022, with a principal business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach,
VA 23452. CR3 American Exteriors offers franchise opportunities for offering, selling, and
performing roofing and remodeling services for commercial and residential customers. CR3
American Exteriors also offers opportunities for Area Representatives to recruit and support unit
franchisees. This affiliate has offered franchises since 2022. As of December 31, 2024, CR3



American Exteriors had a total of 17 unit franchised outlets and 0 Area Representative franchised
outlets. They do not provide any products or services to you.

We have an affiliate, Zoomin Groomin USA, LLC d/b/a Zoomin Groomin, formed December 30,
2020, with a principal business address of 780 Lynnhaven Parkway, Suite 240, Virginia Beach,
Virginia 23452. Zoomin Groomin offers franchise opportunities for pet grooming services.
Zoomin Groomin also offers opportunities for Area Representatives to recruit and support unit
franchisees. This affiliate has offered franchises since 2020. They do not offer franchises in any
other line of business. As of December 31, 2024, Zoomin Groomin USA, LLC had 169 unit
franchised outlets and 46 Area Representative franchised outlets. They do not provide any products
or services to you.

5. Industry-Specific Laws and Regulations

The offer of franchises is primarily governed by Federal Trade Commission regulation and
corresponding state laws. These laws generally require that a prospective franchisee receive a
Franchise Disclosure Document at least fourteen (14) calendar days before signing of a binding
agreement or making any payment. Franchisor is responsible for the preparation and related costs
of the Franchise Disclosure Document that a Franchise Seller or Area Representative must give to
a prospective franchisee. As an Area Representative you may not solicit and Franchisor will not
offer a franchise opportunity in any franchise registration state until we have an effective
registration in the respective state.

In addition, certain states have laws governing the sale of franchises and the relationship between
Franchisors and franchisees. In general, as to state franchise sales laws, we must engage in truthful
advertising and avoid making false claims or financial performance representations except as
stated in the Franchise Disclosure Document.

Typically, state relationship laws mandate fair dealing between a Franchisor and franchisee,
require that a franchisee not be terminated or otherwise lose rights as a franchisee absent good
cause, and require that reasonable standards be applied in determining whether to approve the sale
or transfer of an existing franchise to a new franchise owner.

Under certain state laws (Illinois, New York, and Washington State) you may be required to
register as a franchise broker before you may offer or sell franchises to residents of those states or
as to a territory located in those states.

In order to close your purchase of the Area Representative Agreement, you must provide to us a
completed Biographical Information Sheet. See Schedule 6A to the Area Representative
Agreement. Additionally, we may require you to provide to us updated biographical information
each year.

Many states have laws that regulate individuals conducting building inspections and/or other
requirements that in some way regulate building inspection businesses. These regulations often
require some form of certification, licensing, or registration to offer or conduct services as a
building inspector and/or to establish and operate a building inspection business. This means Unit
Franchisees and their staff, in your Territory may be required to meet education levels, complete



training and apprentice programs, have inspection experience, complete a recognized exam, and
engage in continuing education programs to offer our Services. Every Unit Franchisee will be
responsible for researching and meeting the licensure, certification, and/or registration
requirements for businesses and home inspectors in your local jurisdiction, including all associated
costs.

6. The Business We Offer

You may enter into an Area Representative Agreement in the form attached to this Disclosure
Document as Exhibit B (the “Area Representative Agreement” or “Franchise Agreement”) to
develop and operate a The Inspection Boys® business (an “Area Representative Business” or
“Franchised Business”) within a designated Area Representative Territory. You (the “Area
Representative”) will find, solicit, and recruit prospective franchisees on our behalf to operate a
unit franchise outlet (each a “Unit Franchisee”) within a designated territory (each a “Unit
Territory”) using The Inspection Boys® model (“System”) within your Area Representative
Territory. Our unit franchise opportunity is offered through a separate disclosure document and
involves delivering commercial and residential home inspection services and related products
(collectively “Services”) in a Unit Territory. The Area Representative Agreement conveys no right
to deliver the Services or otherwise operate a unit franchised business, which is exclusively
reserved to Unit Franchisees.

As an Area Representative, you will find, solicit, and recruit Unit Franchisees within the Area
Representative Territory and then support each Unit Franchisee by providing marketing and
operating assistance. The Unit Franchisees will serve all customers within their territory, and you
will not have management control over their sales or operations. As an Area Representative,
subject to the terms of your Area Representative Agreement, you will receive the following
compensation from us:

Franchise Fee Compensation — For each Unit Franchise that we authorize and approve for
development and operation within your designated Area Representative Territory during the initial
term of your Area Representative Agreement we will pay to you a one-time payment / amount
equal to fifty percent (50%) of the “Net Initial Franchise Fee” that is unconditionally paid to us
and received by us (the “Franchise Fee Compensation”).

The Net Initial Franchise Fee is calculated by taking the initial franchise fee paid by a prospect
purchasing a Unit Territory within your Area Representative Territory (each a “Unit Franchisee”)
and then deducting any brokerage and certain other fees that are imposed, paid, or owed by us.
For example, if'a $40,000 initial fee is paid to us by a Unit Franchisee and the Unit Franchisee was
introduced to you or us by a broker with a $20,000 referral fee, the Net Initial Franchise Fee would
be $20,000, and you would receive $10,000 (50% of the $20,000 Net Initial Franchise Fee). Certain
other fees are incurred solely by you and are not accounted for when calculating the Net Initial
Franchise Fee. For example, if you used our internal sales team on the same deal, you would only
receive $5,000, because the Internal Sales Fee is solely incurred by you ($10,000 minus the Internal
Sales Fee) (See Item 6 for further details on fees imposed). The Franchise Fee Compensation will
vary by deal. Further, you will not receive any Franchise Fee Compensation until after the Unit
Franchise fee is unconditionally paid to us and received by us.



Royalty Compensation — For each Unit Franchise that is developed and first opened within your
Area Representative Territory during the initial term of your Area Representative Agreement, we
will pay to you fifty percent (50%) of the net royalty fees paid to us by each Unit Franchisee for
unit outlets located within your Area Representative Territory, less any amounts owed by you,
during the initial term of your Area Representative Agreement and, if applicable, the renewal term
of your Area Representative Agreement (the “Royalty Compensation”).

The Royalty Compensation is calculated based on net royalty fees paid to us from Unit Franchises
with designated territories located within your Area Representative Territory. The Royalty
Compensation does not include and is not calculated based on any other fees paid to us from Unit
Franchisees including, without limitation, brand development fund fees, renewal fees, transfer
fees, training fees, technology fees, interest fees, audit fees, attorney fees, or any other fees paid
to us or our affiliates by Unit Franchisees.

As an Area Representative you are not be authorized to sign any documents on our behalf or on
behalf of the System. You will refer all qualified franchisee candidates to us and we may, in our
sole and absolute discretion, determine whether or not we approve or disapprove of each respective
franchisee candidate. If we reject a franchisee candidate or elect to not enter into a Unit Franchise
Agreement with a franchisee candidate, you will not receive any compensation. As an Area
Representative, as to your Area Representative Territory and Unit Franchisees located within your
Area Representative Territory, you will have the following on-going responsibilities, all subject to
our then current standards, specifications, and requirements: (a) to solicit, screen, and recruit
franchisee candidates that meet our qualifications and requirements; (b) to refer qualified
franchisee candidates to us; (c) to provide on-going operational support and training support to
franchisees in accordance with our System; (d) to provide marketing assistance in accordance with
our System; (e) to conduct recurring performance and quality control assessments; and (f) to
monitor and maintain franchisee relations.

As an Area Representative you will be responsible for complying with all applicable laws, rules,
and regulations related to the offer and sale of franchises including the proper disclosure of our
Unit Franchise Disclosure Document, the disclosure and registration of your activities as a
Franchise Seller, and adherence to all laws, rules, and regulations related to the offer and sale of
franchises.

7. Market and Competition.
The target market for Services provided by our unit franchisees consists of residential and
commercial clients seeking affordable inspection services. The general market for any home
inspection service is highly developed and very competitive, and includes local, regional, and
national businesses. Some are franchised. As an Area Representative, you will face competition
from other franchisors, franchise brokers, and other Area Representatives who also recruit
individuals looking to purchase franchise opportunities similar to our unit franchise offering.

8. Prior Business Experience
Our predecessor, Inspection Boys Franchising, LLC had offered franchises since 2017.



ITEM 2. BUSINESS EXPERIENCE

Matthew Rivera: Chief Executive Officer

Matthew Rivera has served as our Chief Executive Officer since December 2020. From December
2017 through November 2020, he served as the founder and Chief Operating Officer of our
predecessor, The Inspection Boys Franchising, Inc., in Farmingville, New York. He is also the
owner of The Inspection Boys Inc., which has operated a home inspection business under The
Inspection Boys mark in Farmingville, New York, since April 2017. Mr. Rivera has been a
licensed home inspector in New York State since 2015 and has been approved in New York State
to provide qualifying home inspection courses through his management of the Long Island division
of NY Home Inspector School since 2017. Mr. Rivera previously owned MJM Home Inspections
Inc., in Farmingville, New York from 2015 through April 2017.

DJ Flores: President

Mr. Flores has served as our President since May 2025. From October 2024 through April 2025,
he served as Fractional Sales Executive for US Christian Chamber of Commerce in Virginia
Beach, Virginia. He also worked as a podcast host for The GOOD Wolf Media in Virginia Beach,
Virginia, from April 2023 through May 2025. He also previously served as a division director for
Safe and Sound Caregiving in Virginia Beach, Virginia from January 2024 through July 2024. Mr.
Flores also served as an agency owner for Flo Transportation from November 2019 through
November 2022 in Cleveland, Ohio. He also previously served as an owner operator of Flo Resale
in Cleveland, Ohio from March 2021 through October 2022.

John T. Hewitt: Chief Executive Officer and Chairman of Lovalty, LL.C
John T. Hewitt has served as the Chief Executive Officer and Chairman of Loyalty, LLC, in
Virginia Beach, Virginia since September 2017.

[Remainder of page intentionally left blank]



ITEM 3. LITIGATION

John Hewitt, Chief Executive Officer and Chairman of Loyalty LLC, has been named in the
following litigation:

Pending Actions:

Ira Lubert and John Martinson v. John T. Hewitt, ATAX, LLC, and Loyalty, LLC (Case No
250503829) filed May 30, 2025, in the Court of Common Pleas of Philadelphia County,
Pennsylvania. The Plaintiffs are investors in ATAX, LLC, and claim that they were solicited to
invest in ATAX as a qualified opportunity zone business (QOZB), yet it did not qualify as a QOZB.
Further, Plaintiffs claim that, as a result of the non-QOZB status, the defendants promised certain
changes, some of which defendants have not made, specifically an amendment to ATAX’s
Operating Agreement and certain financial controls. The Plaintiffs also allege that Hewitt, with
the assistance of certain Loyalty employees, made cash withdrawals from ATAX and paid those
funds to himself, to Loyalty, and to other Loyalty brand companies without ATAX Board approval.
The Plaintiffs sue for (1) Fraud Against Defendant Hewitt, (2) Aiding and Abetting Fraud (Against
Defendant Loyalty), (3) Breach of Fiduciary Duty (Against Defendants Hewitt and Loyalty), (4)
Conversion (Against Defendants Hewitt and Loyalty), (5) Breach of Contract (Against Defendants
Hewitt, Loyalty, and ATAX), (6) Unjust Enrichment (Against Defendants Hewitt and Loyalty),
(7) Breach of Virginia Stock Corporation Act (Against Defendants Hewitt and Loyalty), and (8)
Violation of Pennsylvania Voidable Transfers Act (Against Defendants Hewitt and Loyalty).
Plaintiffs seek a judgment, an order rescinding their investments, redemption of their ownership
interests at a fair value, monetary damages in an amount to be determined at trial, fees, and interest.
Defendants offered to buy out the Plaintiffs' investments for a profit that would be beneficial to
Plaintiffs. Defendants intend to file an Answer generally denying the allegations and vigorously
contesting the claims made. No trial date has been set.

Concluded Actions:

JTH Tax LLC d/b/a Liberty Tax Service v. John T. Hewitt, Loyalty LLC, ATAX LLC, ATAX
Franchise, Inc. and Yneva Marte (Case No.2:21-cv-00076-RBS-LRL) filed February 4, 2021 in
the United States District Court for the Eastern District of Virginia. Plaintiff filed the action
alleging that ATAX franchisees maintained signage that is confusingly similar to trade dress and
logos of the plaintiff. The Plaintiff also alleges that Mr. Hewitt tortiously interfered with certain
contractual relations by discussing with existing and former franchisees of the Plaintiff
opportunities at ATAX. The complaint alleges that Mr. Hewitt breached his employment
agreement by sharing and using trade secrets, confidential and proprietary information for his own
benefit or the benefit of a third party by convincing existing and prospective franchisees of the
Plaintiff to leave and instead open ATAX franchises. Lastly, the complaint alleges that Mr. Hewitt
engaged in a conspiracy to unfairly compete against and damage Liberty Tax by convincing
customers and prospective customers to pick ATAX over Liberty Tax. Plaintiffs sought $20
million in actual damages, treble damages, costs, and legal fees along with injunctive relief. The
Defendants have denied the allegations. The matter was settled on December 31, 2021. Under the
Settlement Agreement, Defendants agreed to pay the Plaintiff $545,000 over 6 years, and to refrain
from: (1) unfairly competing with Liberty Tax by tortiously interfering with its franchise
agreements; (2) diverting or attempting to interfere with or divert any leases from Liberty; (3)




palming off any of ATAX's products or services as those of Liberty; (4) any action or statement
that could reasonably cause likelihood of confusion that any ATAX location is associated with
Liberty; (5) possessing, misappropriating, using or disclosing Liberty's confidential information;
and (6) accessing any of Liberty's computer systems or databases. ATAX agreed to permanently
close three specific ATAX locations and use their best efforts to assign leases for those locations
to Liberty. The Court retained jurisdiction to enforce the final consent order.

K&A Publicidad, Inc. v. JTH Tax, Inc., d/b/a Liberty Tax Service, Liberty Tax, Inc. d/b/a Siempre
Tax and John Hewitt, (Case No. CL17-4169), filed on September 5, 2017 in the Virginia Beach
Circuit Court. Plaintiff is a company owned and controlled by Kirke Franz Szawronski. Plaintiff
alleges that it entered into a contract with Liberty to provide promotional and strategic relationship
services to help grow the SiempreTax brand. Plaintiff alleged that defendants breached the contract
for failure to pay for services and seeks damages. This matter, along with the Kirke Franz
Szawronski matter described below, settled on January 26, 2019, with Liberty agreeing to pay
plaintiff $50,000 to settle both matters, in exchange for a release.

Kirke Franz Szawronski v. JTH Tax, Inc., d/b/a Liberty Tax Service, Liberty Tax, Inc., d/b/a
Siempre Tax and John Hewitt, (Case No. CL17-4170), filed on September 5, 2017 in the Virginia
Beach Circuit Court. Plaintiff was a former employee and filed a lawsuit claiming breach of
employment agreement with Plaintiff by failing to pay 6-months’ severance. Plaintiff also asserted
a claim for defamation. This matter, along with the KK&A Publicidad, Inc. matter described above,
settled on January 26, 2019, with Liberty agreeing to pay plaintiff $50,000 to settle both matters,
in exchange for a release.

Asbestos Workers’ Philadelphia Pension Fund, derivatively on behalf of Liberty Tax, Inc., v. John
Hewitt. Defendant, and Liberty Tax, Inc., Nominal Defendant, (Case No. 2017-0883), filed on
December 12, 2017 in the Court of Chancery of the State of Delaware. Plaintiff alleged that
Liberty’s former CEO, John T. Hewitt (“Hewitt”), breached his fiduciary duties as an officer based
upon certain allegations of misconduct on his part. The Plaintiff also alleged breach of fiduciary
duty against Hewitt in his capacity as a director of LT Inc. The Complaint sought compensatory
damages and attorney’s fees. On December 27, 2017, this action was consolidated with the Erie
County matter described just below and then continued under the caption In Re: Liberty Tax, Inc.
Stockholder Litigation.

Erie County Employees Retirement. System, on behalf of Liberty Tax, Inc. v. John T. Hewitt.
Defendant, and Liberty Tax, Inc. Nominal Defendant, Case No. 2017-0914, was filed the Court of
Chancery of the State of Delaware on December 22, 2017. Plaintiff also alleged that Hewitt
breached his fiduciary duties as an officer based upon certain allegations of misconduct on his part.
The Plaintiff also alleged breach of fiduciary duty against Hewitt in his capacity as a director of
LT Inc. The Complaint sought to enjoin Hewitt from managing LT’s business operations and seeks
compensatory damages and attorney’s fees. On December 27, 2017, this action was consolidated
with another action into In Re: Liberty Tax, Inc. Stockholder Litigation (see below).




On December 27, 2017, the two above referenced shareholder matters were consolidated with the
caption In Re: Liberty Tax, Inc. Stockholder Litigation, (Case No. 2017-0883). The Complaint
asserted claims for breach of fiduciary duty and breach of fiduciary duty by violation of the
nominating committee charter. A mediation took place on November 12, 2018 but did not result
in a resolution. On March 15, 2019, the parties entered into a stipulation of settlement of which
the material terms of the settlement are as follows: (i) Liberty Tax agreed to implement an anti-
harassment policy; (i1) Liberty Tax will conduct yearly code of conduct training; (iii) Liberty Tax
will terminate for cause any employee who violates the anti-harassment policy that has been
substantiated as such; (iv) Liberty Tax will revise its audit committee charter to reflect that SEC
filings must be pre-approved by the Audit Committee; (v) Liberty Tax will take reasonable steps
to be listed on NASDAQ or NYSE; (vi) Hewitt agrees not to solicit company employees; and (vii)
No party admits any liability. On June 28, 2019, the Court of Chancery approved a Derivative and
Class Action Settlement. All issues have been resolved and the Delaware derivative actions were
dismissed with prejudice in 2019 without any finding of liability on the part of the Defendants.

RSL Senior Partners, LLC, derivatively and on behalf of Liberty Tax, Inc. v Brunot et al, (Case
No. 2:18-cv-00127-HCM-DEM), filed on March 7, 2018, in the United States District Court for
the Eastern District of Virginia. This purported shareholder derivative action was filed on behalf
of LT Inc. seeking to address the alleged wrongs of LT Inc.’s directors and officers. The
Complaint claimed that certain conduct created an inappropriate tone at the top, resulting in the
loss of key executives, employees, directors and otherwise harmed LT Inc. The Complaint
asserted claims under Section 14(a) of the Securities Exchange Act of 1934, as amended (the
"Exchange Act"), Section 10(b) and Rule 10b-5 and Section 20(a) of the Exchange Act, breach of
fiduciary duty, unjust enrichment, abuse of control, gross mismanagement, and waste of corporate
assets. The Complaint sought the following relief: (a) declaring that the Plaintiff may maintain this
action on behalf of LT Inc., and that the Plaintiff is an adequate representative of LT Inc.; (b)
declaring that the Individual Defendants have breached and/or aided and abetted the breach of
their fiduciary duties to LT Inc.; (c) determining and awarding to LT Inc. the damages sustained
by it as a result of the violations set forth above from each of the Individual Defendants, jointly
and severally, together with pre-judgment and post-judgment interest thereon; (d) directing LT
Inc. and the Individual Defendants to take all necessary actions to reform and improve its corporate
governance and internal procedures to comply with applicable laws and to protect LT Inc. and its
shareholders from a repeat of the damaging events (e) awarding LT Inc. restitution from
Individual Defendants; and (f) awarding the Plaintiff the costs and disbursements of the action,
including reasonable attorneys’ and experts’ fees, costs, and expenses. The parties to this action
have agreed that all claims have been settled and agreed to dismiss the action within five business
days of the In Re: Liberty Tax, Inc. Stockholder Litigation action in Delaware Chancery Court
becoming final. On September 11, 2019, the Court conducted a hearing for approval of the
settlement and for attorney’s fees. On September 12, 2019, the Court found the shareholder notice
to be adequate and in compliance with the requirements of rule 23.1(c). The Court approved the
settlement ordered in the In Re: Liberty Tax, Inc. Stockholder Litigation which incorporated the
Plaintiff's claims in this action and approved the $295,0000 in attorneys' fees, including the case
contribution award of $2,000 to Plaintiff. This matter was dismissed with prejudice.




Bablu Shahabuddin v. JTH Tax, Inc., Siempre Tax, and John Hewitt, (Case No. 2:18-cv-00016-
MDS-DEM) filed on January 11, 2018 in the United States District Court for the Eastern District
of Virginia. The plaintiff filed suit which, as amended, claimed that JTH Tax and Siempre Tax
failed to pay to him certain monies owed under various Purchase and Sale Agreements, that a
constructive trust should be imposed on certain monies received by Liberty Tax and Siempre for
the subsequent sale of those territories, that the defendants committed fraud in the inducement,
and that Hewitt orally guaranteed the Purchase and Sale obligations. Shahabuddin sued for
$600,000 in compensatory damages, $350,000 in punitive damages, plus pre-judgment and post-
judgment interest. The parties reached a settlement of all claims whereby JTH Tax paid $775,000
and a portion of certain upcoming Net Revenue at offices previously owned by the plaintiff to him.
The case was dismissed on November 14, 2018.

Governmental Actions Against John T. Hewitt:

In the Matter of a Consent Order between The Commissioner of Financial Protection and
Innovation and John T. Hewitt, before the Commissioner of Financial Protection and Innovation
for the State of California. The Commissioner is the head of the Department of Financial
Protection and Innovation (Department) and is responsible for administering and enforcing the
Franchise Investment Law (FIL) (Corp. Code, § 31000 et seq.), The Commissioner has determined
pursuant to her authority under the FIL that John T. Hewitt is “subject to” the Final entered in the
matter of United States of America v. Franchise Group Intermediate L 1, LLC d/b/a Liberty Tax
Service (Case No. 2:19-cv-00653-RAJ-DEM) filed on or around December 3, 2019 in the United
States District Court for the Eastern 25 District of Virginia (the Final Order). John T. Hewitt
agreed that he is required to disclose the Final Order in Item 3 of any Franchise Disclosure
Document filed by any present or future Franchisor where John T. Hewitt is a director, trustee,
general partner, principal officer, or maintains management responsibility relating to the sale or
operation of the respective Franchisor, along with disclosure of this governmental action.

Governmental Actions against Unrelated Entities:

United States of America v. Franchise Group Intermediate L 1, LLC d/b/a Liberty Tax Service,
(Case No. 2:19-cv-00653-RAJ-DEM) filed on or around December 3, 2019 in the United States
District Court for the Eastern District of Virginia. The Department of Justice (DOJ) filed a
complaint asserting that Liberty Tax failed to maintain adequate controls over the tax returns
prepared by its franchisees and failed to take steps to prevent the filing of potentially false or
fraudulent returns prepared by its franchises despite notice of fraud at some of its franchisee stores.
The primary focus of the DOJ’s investigation that preceded the complaint related to the alleged
operational wrongdoing of 12 franchisees. Also on December 3, 2019, the DOJ and Liberty Tax
filed a joint motion asking the court to approve a proposed settlement order setting forth certain
enhancements to the Liberty Tax service compliance program and requiring Liberty Tax to retain
an independent monitor to oversee the implementation of the required enhancements to the
compliance program; and work with Liberty Tax to make further enhancements to improve the
compliance program. As part of the proposed order, Liberty Tax agreed not to rehire John T.
Hewitt, under whose supervision the alleged conduct at issue occurred. Liberty Tax further agreed
not to grant John T. Hewitt any options or other rights to acquire equity in Liberty Tax or to
nominate him to the company’s board of directors. On December 20, 2019, the court granted the
joint motion and the motion to seal, which fully resolved the legal proceedings initiated by the
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DOJ. Although he is referenced in the court’s order, John T. Hewitt was not a named party to this
case.

Other than these actions, no litigation is required to be disclosed in this Item.

[remainder of page intentionally left blank]
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ITEM 4. BANKRUPTCY

No bankruptcy is required to be disclosed in this item.

[remainder of page intentionally left blank]
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ITEM 5. INITIAL FEES

The Initial Fees depend on the size and composition of the Area Representative Territory you
select. We calculate this initial fee (the “Initial Area Representative Fee’) based on (1) the number
of Unit Territories that can fit within the geographic boundaries of the Area Representative
Territory and (ii) a determination of whether any Unit Territories have already been developed by
a Unit Franchisee of ours within the geographical boundaries of the Area Representative Territory.

When purchasing area representative rights over an Area Representative Territory with no
developed Unit Franchises, the Initial Area Representative Fee will be calculated at a rate of
$10,000 per Unit Territory. Typically, an Area Representative will purchase area representative
rights over a geographical region that can fit 15-30 undeveloped Unit Territories for a total Initial
Franchise Fee of approximately $150,000 - $300,000.

When purchasing an Area Representative Territory with existing developed Unit Territories, the
precise amount of the Initial Franchise Fee will be negotiated based upon pertinent factors such
as: how many existing The Inspection Boys® Single Units are already in your Territory and how
much royalty revenue they generate, demand for Services and the level of competition in your
area, population density, geographic layout, road layouts and traffic patterns, and demographic
factors.

You must submit the Initial Franchise Fee to us before attending Initial Area Representative
Training. We will refund to you the Initial Franchise Fee if we do not approve your application or
if you do not pass our Initial Area Representative Training in accordance with our current passing
standards for training provided that you return to us all materials which we distributed to you
during training.

We offer a 10% discount to all qualified veterans and first responders who purchase a Territory.
We may offer limited incentive programs as part of our franchise development efforts. We reserve
the right to offer, modify, or withdraw any such incentive program without notice to you.

Except as described in this Item 5, the Initial Fees are uniformly imposed and non-refundable

[remainder of page intentionally left blank]
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Fee (Note 3)

$5,000 per Single Unit Franchise

At the time of sale

ITEM 6. OTHER FEES
Type of Fee Amount Due Date Remarks
(Note 1)
Fee for
F hi . i i
ranchisee $1,000 per month. Typically, $100 As incurred Help . with lead
Prospects - $150/ per lead. generation
(Note 2)
Lesser of 1.5% per month or the Apply to amounts owed
Late Fees highest rate allowable by law of | Asincurred to us that are five (5)
the state where you are located. days past due.
If our internal franchise
sales staff or
Internal  Sales representative assists

in the sale of a Unit
Franchise for you, you
pay this fee to us.

franchise sale.

Transfer  Fee Prior to acceptance of .
15,000 Payable at cl
(Note 4) 2 transferee ayablé at closing
A proportional amount of the
Franchise Broker’s commission based on the
Broker Fee | percent of the Initial Franchise Fee | At the time of sale Shared expense
(Note 35) you receive on a new unit

Payable if we incur on

and Costs

Indemnification | Will vary under circumstances As incurred
your behalf.
Prevailing party pays
Attorney Fees . . . s
v Will vary under circumstances As incurred litigation cost of the

other party.

Note 1: Fees-All of the listed fees are uniformly imposed payable to us unless otherwise noted
and are non-refundable. We reserve the right to set off amounts owed to use against amounts owed

to you.

Note 2: Lead Generation-We may generate leads and offer them to you but you are under no
obligation to purchase them. The cost will vary depending upon cost and difficulty of obtaining

the prospects.

Note 3: Internal Sales Fees — As of the Issuance Date, our parent, Loyalty, LLC, maintains a sales
team (our “Internal Sales Team™) to generate, develop, and close qualified leads. We also actively

14




advertise the brand and our franchise offering to generate interest. A representative from our
Internal Sales Team typically ensures a prospect is disclosed with the then-current unit disclosure
document, works with the prospect throughout the sales process to select a territory, and
coordinates with the operations and legal teams through execution of a franchise agreement. You
will incur this fee on the sale of a Unit Franchise in your Territory unless you fully generate,
develop, and close the transaction without the assistance of a representative from the Internal Sales
Team. We will deduct the Internal Sales Fee from any Initial Fee Commission otherwise due to
you. This fee is paid by you and is not a shared expense.

Note 4: Transfers - For the protection of both buyer and seller, we may serve as the settlement
agent on transfers of ownership. If you transfer your Area Representative Territory to an entity in
which you are the majority owner, or if you transfer the outlet to your child, parent, sibling, or
spouse. In addition, prior to transfer, all outstanding amounts due to us must be paid.

Note 5: Brokers Fee. We may utilize an independent franchise broker to develop leads. Brokers
are typically paid a commission based on a successful referral. Rates vary. If a Unit Franchise
located within the geographical boundaries of your Area Representative Territory is sold to an
individual or entity referred by a broker, then the amount of the broker’s fee will be shared equally
(50/50) between you and us. This amount will be deducted before any Initial Fee Commission is
paid to you. For example, if a $40,000 initial fee is paid to us by a Unit Franchisee and the Unit
Franchisee was introduced to you or us by a broker with a $20,000 broker/referral fee, the Net
Initial Franchise Fee would be $20,000, and you would receive $10,000 (50% of the $20,000 Net
Initial Franchise Fee).

[REMAINDER OF PAGE LEFT BLANK INTENTIONALLY ]
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ITEM 7.

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Esti Esti
ok stimated | Estimated Method of To Whom Payment is
Type of Expenditure Amount Amount When Due
. Payment to be Made
(Low) (High)
Check or | At Signing of Area
Franchise Fee (Note 1) | $150,000 | $300,000 | Wire Representative Us
Transfer Agreement
Cost of Travel, Food Airlines, Lodging &
and Lodging  for $200 $2,000 | AsIncurred During Training Ground
Training (Note 2) Transportation
Rent
(I\T(;]te 3) SO $3,000 | As Arranged | As necessary Lessor, utilities
Computer Equipment L
. B B
Services & Software S750 $1,500 As Arranged efore. eginning Suppliers
Operations
(Note 4)
B Beginni
Insurance (Note 5) $1,000 $2,000 | As Arranged efore. CEINNINE | |nsurance Company
Operations
Professional Fees- Before Beginnin
Legal & Accounting $300 $1,500 As Arranged . & 8 Attorney, Accountant
Operations
(Note 6)
-, Us, Employees,
Addit I Funds-3
tiona unds $3,000 $3,000 | As Arranged | As Necessary Utilities, Lessor &
Months (Note 7) .
Suppliers
TOTAL $155,250  $313,000

*All fees are uniformly imposed payable to us unless otherwise noted and are nonrefundable.

Notes:

Note 1: Franchise Fee-Depending on your creditworthiness, we may extend financing to you. See

Item 10.

Note 2: Initial Training-You must pay for the travel, lodging, meals, and wages of attendees at
Initial Training if not offered via videoconference. Your costs will vary.

Note 3: Rent-You may operate out of your home or lease an office. Rent varies depending upon
office size, location and market conditions in your area. If you make improvements to the property,
you will incur additional expense for these items.

Note 4: Technology- You must comply with our computer hardware, software, and network
services specifications which we set forth in detail in Item 11 of this disclosure document.

Note 5: Insurance- You may obtain insurance to cover any risk associated with your activity.
These insurance costs vary by state and can change over time based on your risk management skill.
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Note 6: Professional Fees-You may incur professional fees like legal and accounting expenses to
assist with this franchise purchase, your entity set up, licensing, and other legal and accounting
issues.

Note 7: Additional Funds- As with starting any business, it is recommended to have additional
funds available for unforeseen expenses. The estimate of additional funds for the initial phase of
your Area Representative Territory is based on your staff salaries and operating expenses for the
first three months of operation. The estimate of additional funds does not include an owner’s salary
or draw.

[Remainder of Page Intentionally Left Blank]
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ITEM 8. RESTRICTIONS ON SOURCES OF SERVICES AND PRODUCTS

The Goods or Services Required to be Purchased or Leased

Franchise Disclosure Documents.
You must use the Franchise Disclosure Documents we provide when recruiting franchisees. We
will provide an electronic link or copy free of charge. You may also purchase additional paper or
disk copies from any copy service.

Prospects.
You may purchase from us contact information on prospective franchisees which we may gather

and offer to sell to you.

Advertising and Marketing.
You must use advertising material from us, a vendor that we designate, or we must approve the
advertising in writing prior to its use.

Computer Hardware, Software, and Network Services
We require you to use such computer hardware, software, and network services as we specify in
the Manual which may include vendor designations.

Insurance.
You may obtain insurance to cover any risk associated with your activity. These insurance costs
vary by state and can change over time based on your risk management skill. We do not currently
require you to maintain any type. amount, or minimum amount of insurance coverage.

Whether We or Our Affiliates are Approved Suppliers

Advertising and Marketing
We are an approved supplier of Advertising and Marketing material, Franchise Disclosure
Documents, and leads. We are the only approved supplier of Franchise Disclosure Documents
though you may make additional copies through any vendor.

Alternative Suppliers
You may contract with alternative suppliers if they meet our criteria as defined in the Manual, if
any. However, you must use the Franchise Disclosure Document that we provide or make
available to you to use.

There is no fee to propose another supplier. If you wish to propose another supplier, you must do
so in writing. We will review the supplier to determine whether to consider adding the supplier to
our list of approved vendors. We will notify you within thirty (30) days if we approve or
disapprove of an alternative supplier. If we have not responded to a written request for approval
of an alternate supplier within thirty (30) days, then the request is approved if they meet the
requirements as specified in the Manual, if any. If we revoke approval for a supplier, we will
provide written notice to you.

Issuance and Modification of Specifications
We issue and modify specifications and standards to Area Representatives or approved suppliers
through the Operations Manual or through other written directives.
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Supplier Payments to Us
We currently do not receive payments from suppliers as a result of purchases or leases by our Area
Representatives; however, we may do so in the future. Further, we do not currently, but reserve
the right in the future to, receive payments from approved suppliers with respect to your purchases.
Furthermore, we may utilize any such funds received by us in our sole judgment. For the fiscal
year ended December 31, 2024, we did not derive revenue or other material consideration from
required purchases or leases by Area Representatives.

Purchasing or Distribution Cooperatives
There currently are no purchasing or distribution cooperatives.

Purchase Arrangements
We do not currently, but reserve the right in the future to, negotiate purchase arrangements with
suppliers, including preferred pricing arrangements, for the benefit of our franchisees and Area
Representatives. Further, we do not currently, but reserve the right in the future to, receive
payments from approved suppliers with respect to your purchases. Furthermore, we may utilize
any such funds received by us in our sole judgment.

Material Benefits to you
At this time, we do not provide material benefits to you based on your purchase of particular
products or services or use of particular suppliers. However, we can terminate your Area
Representative Agreement if you do not comply with our supplier standards, if any, as defined in
the Manual. In addition, you must be in compliance with your Area Representative Agreement in
order to be eligible to renew it.

Officer Interest in Suppliers
John Hewitt and Matthew Rivera, own an interest in us. Neither the Franchisor nor its officers own
any interest in any other supplier.

Required Purchases as a Proportion of Costs
We estimate that your required purchases of goods and services will be approximately 1-5% in
establishing the Franchised Business and 5%-10% in operating the Franchised Business.
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ITEM 9. FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the Area Representative and other
agreements. It will help you find more detailed information about your obligations in these
agreements and in other items of this Disclosure Document. Review below for Section and
Item Numbers.

Section In .
Area Item in

Franchisee’s Obligations . Disclosure
Representative

Document

Agreement

a. Site selection and acquisition/lease 4.3 11

b. Pre-opening purchases/leases 3.5.C. 7,8

c. Site development and other pre-opening requirements | 3.5 11

d. Initial and ongoing training 3.5.A.,3.5.B. 11

e. Opening 3.5.D. 11

f. Fees 2.2 5,6,7,8,11

g. Compliance with standards and policies/Manual 3.5.E. 8, 11

h. Trademarks and proprietary information 1.8,5,6 13, 14

1. Restrictions on products/services offered 3.4.D. 8, 16

j. Warranty and customer service requirements 34.F. 6

k. Territorial development and sales quotas é'6" 3.2, Schedule 12

1. Ongoing product/service purchases 2.2.C.,2.2.D. 8

m. Maintenance, appearance & remodeling requirements | Not Applicable Not Applicable

n. Insurance 3.5.F. 8

0. Advertising 1.8 8, 11

p. Indemnification 3.7 6

g. Owner’s participation/management/staffing 3 15

r. Records and reports 3.6 11

s. Inspections and Audits 3.6 11

t. Transfer 7 17

u. Renewal 1.2.B. 17

v. Post-termination obligations 8.6 15,16, 17

w. Non-competition covenants 8.8 15,16, 17

x. Dispute resolution 9 17
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ITEM 10.

FINANCING

We offer the following financing program:

Parameter Initial Franchise Fee and for additional territories
Item Financed Varies, up to 100% of the Initial Franchise Fee
(Note 1)
Source of Financing (Note 2) Us
Down Payment Varies

Amount Financed

Up to 100%

Interest Rate/Finance Charge

12% per annum (including finance charges)*

Period of Repayment

36 months with repayment due on year anniversary each year

Security Required

Personal Guarantee

Whether a Person Other than the
Franchisee Must Personally Guarantee

If the franchisee is an entity, its owners must personally

the Debt guarantee the debt
(Note 3)
Prepayment Penalty None
Accelerated obligation to pay the entire amount due, pay our
Liability Upon Default court costs and attorney fees incurred in collecting the debt,

and termination of the franchise.

Waiver of Defenses or Other Legal
Rights

Waiver of right to jury trial; homestead and other
exemptions; waiver of presentment, demand, protest, notice
of dishonor.

Intent to Sell | There is no intent to sell, assign or factor the debt to a third
(Note 4) party.

Consideration  for  placement of

financing None

(Note 5)

* The highest interest rate allowed by law in California is ten percent (10%) annually.
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NOTES

Note 1:

Note 2:

Note 3:

Note 4:

Note 5:

Discretionary-We may in our sole discretion provide financing to you.

Form-Schedule 5 contains the form of Promissory Note that you must sign for us
to extend financing to you.

Corporate Guarantee- If the Franchisee is a corporation, each officer and
shareholder of the Franchisee must execute a personal guaranty for the note,
agreeing to be personally and jointly and severally liable for its repayment.
Schedule 5 has the Promissory Note that must be executed. We do not guarantee
your notes, leases, or obligations.

Intent to Sell-We do not have any past or present practice to sell, assign or discount
to any third party, any note, contract or other instrument signed by you, but we
reserve the right to do so.

Commissions/Rebates-We do not receive any direct or indirect payments or other
consideration for placing financing.

[remainder of page intentionally left blank]
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ITEM 11. FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, The Inspection Boys® is not required to provide you with any
assistance.

1. Pre-Opening Obligations

1.1.1Initial Training.
We provide an Initial Training program in Virginia Beach or another designated training location
or online such as Zoom. The topics covered in Initial Training are described in the chart below in
this Item 11. (Area Representative Agreement, Section 3.5.A) /

1.2.0perations Manual.
We provide access to our Operations Manual (“Manual”) to offer guidance in the operation of your
Franchised Business. (Area Representative Agreement, Section 3.5.E.)

1.3.Length of Time Before Opening:
The typical length of time between the signing of the Area Representative Agreement and the
opening of your Franchised Business is 3-4 months. You will begin operations and be open for
business the sooner of 3 months from the time both parties execute the franchise agreement. If
you do not, more time will be given, but you will remain subject to minimum requirements.
Factors that can affect the time length in which to be open for business include: the time needed
to (1) obtain licenses and permits and (2) obtain training.

2. During the Operation of the Franchise:

2.1.8ingle Unit Training.
We offer Initial Training to Single Unit Franchisees periodically. You must attend a training
session for the Single Unit Franchisees within twelve months of closing or within a month a Single
Unit Franchise closes in your area. (Area Representative Agreement, Section 3.5A).

2.2.0perational Support.
We offer assistance with operating problems and issues that you may encounter. (Area
Representative Agreement, Section 4.5).

2.3.Marketing Support.
We offer marketing assistance and support. (Area Representative Agreement, Section 4.7)

2.4.Additional Training or Seminars.
We may elect to offer additional training or seminars. (Area Representative Agreement, Section
4.2).

2.5.Establishing Prices.
We do not establish prices at which the franchisee must sell its products and services. We may
but are not obligated to make pricing recommendations based on industry wide standards and the
going rates in the particular market as part of the initial and ongoing training. We may also include
such pricing recommendations in the Operations Manual. This information is solely for training
and educational purposes. Each franchisee is solely responsible for establishing their own prices.
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3. Advertising Program and Fund:

3.1.Grand Opening Advertising.
We do not require you to spend on Grand Opening Advertising

3.2.Local Advertising.
We do not require you to spend on Local Advertising.

3.3.Advertising Fund.
We do not require you to contribute to an advertising fund.

3.4.0ur Obligation to Conduct Advertising.
We use monies in the Advertising Fund to advise you in the conduct of advertising or conduct
advertising ourselves using online, radio, television, direct mail, billboards, print or other
advertising. We may use local, regional, or national advertising. We may produce advertising
material in-house or though outside agencies. We are not required to spend any amount on
advertising in the area or territory where you will be located. (Area Representative Agreement,
Section 4.7).

3.5.Digital Marketing.
We may create, operate and promote websites, social media accounts (including but not limited to
Facebook, Twitter, and Instagram), applications, digital advertising (including pay-per-click and
display ads) or other means of digital marketing to promote the brand, Franchised Business, Marks
and franchise opportunities. We have the sole right to control all aspects of any digital marketing
including all digital marketing related to your Franchised Business. (Area Representative
Agreement, Sections 4.7 and 1.8.C).

3.6.Digital Campaigns.
We may negotiate contracts with vendors such as Google AdWords. If you choose to participate,
you must pay your pro-rata share either directly to the vendor or reimburse us if we are paying the
vendor. (Area Representative Agreement, Section 4.7).

3.7.Print Material.
We supply you with templates of fliers, coupons, and other print material. (Area Representative
Agreement, Section 4.7).

4. Use of Your Own Advertising Material.

4.1.Area Representative Created Collateral
You may use your own advertising materials provided that you submit them to us and we approve
them, in writing, and they adhere to federal, state and local law. If our written approval is not
received within 15 days from the date we received the material, the material is deemed
disapproved. (Area Representative Agreement, Section 1.8.A).

4.2.Private Websites.
You are not allowed to have an independent website or obtain or use any domain name (Internet
address) for your Franchised Business, without first obtaining our written approval. (Area
Representative Agreement, Section 1.8.D).
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5. Computer System:
You must comply with our computer hardware, software, and POS specifications.

Hardware:

1 desktop computer and monitor

At least 1 printer/scanner

1Pad or tablet with Wi-Fi capability

These items can be purchased for under $1,000.

Neither we nor our affiliates or any third party have any obligation to provide ongoing
maintenance, repairs, upgrades or updates. You must maintain your computer systems in good
working order and must replace, update or upgrade your hardware systems as we require. There
are no contractual limitations regarding the frequency or costs of required upgrades or updates
relating to the computer system. The estimated annual cost of optional or required maintenance,
updating, upgrading or support contracts to your computer systems is approximately $300.00.

Independent Access to Information.

We have and you are required to provide independent access to the information that will be
generated or stored in your computer systems which includes, but is not limited to, customer,
transaction, and operational information. You must at all times give us unrestricted and
independent electronic access to your computer systems and information as well as your security
camera systems. We have the right to review your business operations, in person, by mail, or
electronically, and to inspect your operations and obtain your paper and electronic business records
related to the Franchised Business and any other operations taking place through your Franchised
Business. If, as part of a review of your business, we request a copy of any business records, you
must send us at your expense these records within five business days of receiving our request.

6. Operations Manual:
Exhibit D contains the Table of Contents to the Operations Manual. The Manual contains
approximately 33 pages.

7. Initial Training Program:
We provide an Initial Training Program as follows:

Hours of Hours of on-

Classroom the-job Location
Subject Training Training (Note 1)
Franchise Overview 1 0 Virginia Beach
Guiding Principles 1 0 Virginia Beach
Confidential Information 1 0 Virginia Beach
Image 1 0 Virginia Beach
Client Service/Courtesy 1 0 Virginia Beach
Corporate Mission 1 0 Virginia Beach
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Guiding Principles 1 0 Virginia Beach

Providing World-Class Service 1 0 Virginia Beach
Marketing Plan Implementation 1 0 Virginia Beach
Financial Forecast, Productivity Goals and

Objectives 1 0 Virginia Beach
Operation Manual 2 0 Virginia Beach
Total 12

Note 1- We hold initial training in New York City, New York, Virginia Beach, Virginia, another
designated training center, or online. We hold initial training classes quarterly, or more often if
necessary.

Instructors: Matthew Rivera and Brigitte Malik teach our initial training program. Guest
Instructors may also assist with Initial Training, with at least one (1) year experience in the subject
taught. We set forth the length of the Instructors’ experience in the industry and with the franchisor
below:

Instructor Years of Experience in the | Years of Experience with
Subject Taught the Franchisor

Matthew Rivera 10 4

Brigitte Malki 10 4

Curricula: The instructional material includes the Manual, lectures, demonstrations,
discussions, practice and forms.

Tuition: We do not charge for you to attend Initial Training, but you are responsible
for travel, lodging, transportation, meal costs, and your employees’ wages to attend Initial
Training.

Successful Completion of Training: We require that you or, in the case of an entity, your
principals, attend Initial Training. You may enroll your management personnel upon our approval.
Your successful completion of Initial Training to our satisfaction is required to operate an area
representative franchise. We advise you during or immediately after Initial Training if you have
successfully completed the course.

Additional Training or Seminars. We may elect to offer and require you to attend, either live or
electronically, additional training and seminars that we may offer. You must pay any travel and
living expenses that you incur to attend training.

[Remainder of page intentionally left blank]
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ITEM 12. TERRITORY

Your Territory is set forth in Schedule 1 of the Area Representative Agreement and will be defined
by zip codes, political, or geographic boundaries. A typical territory will contain approximately
15-30 unit franchise territories. Each unit franchise territory will contain a population of
approximately 150,000 people. We obtain population data from the U.S. Census Bureau or another
service we deem reliable.

You may work out of your home or any office location. You are not required to obtain our approval
if you relocate your Franchised Business, but you must stay within your Territory.

You recruit franchisees for the purpose of signing them up as a unit franchise owner.
You do not have rights of first refusal, or similar rights to acquire additional territories.

You will not receive an exclusive territory. You may face competition from other Area
Representatives, from other channels of distribution, or competitive brands that we control.
However, any prospect that is interesting in purchasing a franchise business in your Area
Representative Territory will be assigned to your Area in your discretion.

You may only recruit franchisees to locate a Unit Franchise in your Territory. However, there are
no restrictions on your ability to solicit or accept leads outside of your territory, including through
the use of other channels of distribution such as the Internet, catalog sales, telemarketing, or other
direct marketing sales.

Continuation of your territorial rights depends on achieving a certain development goals, namely,
Minimum Requirements specified in your Area Representative Agreement. If you fail to meet
Minimum Requirements, we reserve the right to terminate your territorial rights under the Area
Representative Agreement for the development of additional units. You will still maintain your
rights, obligations and share in the Initial Franchisee Fees and royalties for any existing franchise
agreements for the term of the Area Representative Agreement; however, we may then freely sell
and develop the terminated territory without sharing any of the Initial Franchise Fees or royalties.
There are no other circumstances that permit us to modify your territorial rights.

We or an affiliate may make sales within your Territory using our principal trademarks, including
through the use of other channels of distribution such as the Internet, catalog sales, telemarketing,
or other direct marketing sales.

We or an affiliate may make sales within your Territory using trademarks different from the ones
you will use under the Area Representative Agreement including through the use of other channels
of distribution, such as the Internet, catalog sales, telemarketing, or other direct marketing sales.

If we establish another Unit Franchisee in your Territory, you will receive 50% of the net Initial

Franchise Fees paid by the Unit Franchisee (the unit franchise fee less any broker or sales
commission and any internal sales fee), and 50% of the royalties paid by the Unit Franchisee, just
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as if you sold the Unit Franchisee the territory yourself. However, you will retain the right to
approve any candidate that we suggest.

Neither we nor an affiliate operates, franchises, or has plans to operate or franchise a business
under a different trademark from the ones you will use which such business sells or will sell goods
or services similar to those you will offer, but we reserve the right to do so.

We can develop, acquire or be acquired by, or engage in any other transaction with other
businesses, companies and/or units (competitive or not), that are or will be located anywhere,
including arrangements where other units are (or are not) converted to our System or other format,
or in which company-owned, franchised or other businesses (including your Franchised Business)
are (or are not) converted to another format (whether competitive or not), or both, and is maintained
as the same concept, as a new concept, or as a separate concept in your protected Territory. You
must fully cooperate with any of these conversions, at your sole expense.

[Remainder of page intentionally left blank]
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ITEM 13. TRADEMARKS

The Area Representative Agreement licenses to you the right to use the following principal
trademarks (“Marks”™) registered or applied for with the U.S. Patent and Trademark Office

(“USPTO”):
Description of Mark Registratio | Principal Registration
n Number | or Date
Suppleme
ntal
Register of
the
USPTO
5539862 Principal 8/14/2018
The color(s) teal, dark teal, and gray is/are claimed
as a feature of the Mark. The Mark consists of the
wording "THE INSPECTION BOYS" on three lines
in stylized, teal uppercase lettering, with dark teal 3-
D effect. There is a magnifying glass instead of the
letter "O" in "BOYS". There is a teal, horizontal line
with dark teal 3-D effect on either side of the word
"BOYS". Around the top of the wording is the
stylized outline of a house and roof in teal with dark
teal 3-D effect. The entire mark has a gray shadow
effect and is on a slight diagonal plane.
“We Inspect and Respect Your Home” 5539860 Principal 08/14/2018

We purchased the right to use the name and Marks in the United States from the predecessor on

or about December 8, 2020.

We purchased the right to use the name and marks in the United

States from the predecessor on or about December 8, 2020. A Notice of Recordation of
Assignment Document was issued by the United States Patent and Trademark Office with a

Recordation Date of May 23, 2023.

Other than as mentioned in the preceding paragraph, all required affidavits and renewals have been
filed. There are currently no effective determinations of the USPTO, the Trademark Trial and
Appeal Board, or any state trademark administrator or any court; or any pending infringement,
opposition, or cancellation proceeding in which we unsuccessfully sought to prevent registration
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of a trademark in order to protect a trademark licensed by the Franchisor. There are no pending
material federal or state court litigation regarding our use or ownership rights in a trademark.

There are no currently effective agreements that significantly limit our rights to use or license the
use of our trademarks listed in this section.

If you learn of any claim against you for alleged infringement, unfair competition, or similar claims
about the Marks, you must promptly notify us. We are not required to take affirmative action when
notified of these uses or claims. We have the sole right to control any administrative proceedings
or litigation involving a trademark licensed by us to you. The Area Representative Agreement does
not require us to participate in your defense or indemnify you for expenses or damages if you are
a party to an administrative or judicial proceeding involving a trademark licensed by us to you or
if the proceeding is resolved unfavorably to you.

If we discontinue or modify our Marks, you must adopt and use any new Marks as required by us.
Any expenses you incur because of adopting and using these Marks are your responsibility.

We do not know of any superior prior rights or infringing uses that could materially affect your
use of our Marks anywhere.

[remainder of page intentionally left blank]
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ITEM 14. PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

At this time, we do not hold any patents. We claim a copyright in our Operations Manual,
marketing material such as our website text, and other printed material, although we have not
presently filed a registration of those copyrights.

There are no currently effective determinations of the U.S. Copyright Office or any court or any
pending litigation or other proceedings regarding any copyrighted materials. No agreement limits
our rights to use or allow others to use the copyrighted materials.

We will protect our patent or copyrights as necessary. We will remain in control of any such
litigation. We may modify or change the copyrighted materials and compel you to accept and adopt
such modifications or changes at your expense. We know of no superior rights or infringing uses
that could materially affect your use of the copyrighted materials. We claim proprietary rights in
our Manual and business methods. You must use these items per the terms of your Area
Representative Agreement.

[remainder of page intentionally left blank]
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ITEM 15. OBLIGATION TO PARTICIPATE

IN THE ACTUAL OPERATION OF THE FRANCHISED BUSINESS

You or a fully trained and qualified manager must personally supervise and participate in the day-
to-day operation of your Franchised Business unless we permit otherwise in writing. You must
devote your time, attention and best efforts to performing the obligations under the Area
Representative Agreement.

While you may designate a Business Manager to fulfill your obligations of day-to-day
management, though you are still responsible. You must inform us in writing of the identity of
your Business Manager, furnish information to us regarding the candidate’s background,
experience and credentials, and secure our advance written approval before you engage him or her.
We will not unreasonably withhold or deny our approval.

Your Business Manager must have complete decision-making authority with regard to your
Franchised Business and must have authority to act on your behalf in all respects under the Area
Representative Agreement. Your Business Manager must successfully complete the Initial

Training program, and complete ongoing advance training requirements.

All owners of the Franchised Business must guarantee the obligations under the Area
Representative Agreement.

Franchisees and Business Managers are subject to a covenant not to compete along with

confidentiality requirements.

[remainder of page intentionally left blank]
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ITEM 16. RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You must offer and sell only the goods and services that we approve, and you must sell all the
goods and services that we authorize. We have the right to change the types of authorized goods
and services with reasonable notice, but we do not intend to materially change the nature of this
relation or the authorized goods and services.

During the term of your Area Representative Agreement, and for two years thereafter, you are
bound to a non-compete agreement which limits your ability to offer competitive services within
a twenty-five mile radius of your Territory.

[remainder of page intentionally left blank]
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ITEM 17. RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists important provisions of the Franchise and related agreements. You should
read these provisions in the agreements attached to this Disclosure Document.

Provision Section In | Summary
Area
Representa
tive
Agreement

a. Length of the franchise term | 1.2.A. 10 years.

b. Renewal or extension of the | 1.2.B. Can be renewed for successive terms if you are

term in compliance with your Area Representative
Agreement (“Agreement”).

c. Requirements for you to | 1.2.B. Renewing your Area Representative Agreement

renew or extend means that you are able to continue your
operations for an additional term. You must
notify us in writing at least 120 days before the
expiration, sign a new Area Representative
Agreement along with a general release of
claims, any pay a renewal fee (if any).
Currently, there is no renewal fee. The new
Area Representative Agreement may contain
materially different terms and conditions than
your original contract.

d. Termination by franchisee | 8.1 You may terminate the Agreement if you sell
the Franchised Business pursuant to the terms
of the Area Representative Agreement or do not
renew.

e. Termination by Franchisor | None Not applicable

without cause

f. Termination by Franchisor | 8.3, 8.4 We can terminate only if you default.

with cause

g. “Cause” defined — curable | 8.4 Violate the Agreement, Manual, any other

defaults agreement with us, or owe monies to us more
than 30 days past due, and do not cure such
breach within 30 days after notice.

h. “Cause” defined — non- | 8.3 Do not pass Initial Training, become insolvent,

curable defaults commit a material violation of law, abandon the
Franchised Business, submit a materially false
Franchise Application, conviction of a felony or
serious misdemeanor, fail to pay bills in the
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Provision

Section In
Area

Summary

Representa
tive
Agreement
ordinary course when they are due; fail to
permit us to inspect or audit your franchise.
1. Franchisee’s obligations on | 8.6 Cease operations and stop using our Marks;
termination/renewal deliver to us business records; pay debts due to
us; cancel or assign telephone numbers to us;
assist in lease transfer and our purchase of your
assets, at our option; return Manual and
Confidential Information to us; cancel fictitious
names; adhere to other post term duties; execute
any necessary documents.
J. Assignment of contract by | 7.1 We may assign to a successor an interest who
Franchisor remains bound by terms of Agreement.
k. “Transfer” by franchisee - | 7.2 Includes transfer of Area Representative
defined Agreement, any interest of the Area
Representative Agreement, or substantially all
of the assets of the Franchised Business.
1.  Franchisor’s approval of | 7 We have the right to approve all transfers.
transfer by franchisee
m. Conditions for Franchisor’s | 7.2, 7.8 You must be:

approval of transfer

-current in monetary obligations;

-in compliance with the Area Representative
Agreement;

-execute any transfer, amendment, or release
forms that we may require;

-provide to us a copy of the proposed transfer
documents;

-transferee must meet our criteria;

-transferee must execute our then-current Area
Representative Agreement;

-pay to us the Transfer Fee;

-transferee must satisfactorily complete our
Initial Training program;

-comply with the post-termination provisions;
-transferee must obtain necessary licenses and
permits;

-the transfer must be made in compliance with
any laws that apply to the transfer;

-you must request that we provide the
prospective transferee with our current
franchise Disclosure Document.
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Provision Section In | Summary
Area
Representa
tive
Agreement

n. Franchisor’s right of first | 7.6 We have a right of first refusal to match any

refusal to acquire franchisee’s purchase offer for your franchise, any interest in

business the franchise, or substantially all the assets of
the Franchised Business.

0. Franchisors option to | 7.6 We will have the right to purchase the Area

purchase franchisee’s business Representative Territory or interest in the Area
Representative Territory for the price and upon
the terms in the Third-Party Offer if we exercise
the right of first refusal. We have no other
option to purchase your franchised business.

p. Death or disability by | 7.7 Transfer must be commenced within 60 days,

franchisee completed within 6 months; we must approve
the transferee, transferee must attend and
successfully complete training, and sign our
current Agreement.

g- Non-competition covenants | 8.8.A. No competition allowed in the United States

during the term of the franchise and its territories.

r. Non-competition covenants | 8.8.B. You may not compete in the Territory or within

after the franchise is terminated 25 miles of the Territory (or any other outlet of

or expires ours) for 2 years.

. Modification of the | 10.2 No modifications except to Operations Manual.

agreement Revisions to the Manual will not unreasonably
affect the franchisee’s obligations, including
economic requirements, under the Agreement.

t. Integration/merger clause 10.1 Only the terms in the Area Representative
Agreement are binding (subject to federal or
state law). Any representations or promises
made outside the Disclosure Document and
Area Representative Agreement may not be
enforceable. No claim in any Area
Representative Agreement(s) is intended to
disclaim the express representations made in
this Franchise Disclosure Document.

u. Dispute resolution by | 9.2,9.3 You must first attempt to resolve claims against

arbitration or mediation us through mediation.

v. Choice of forum 9.10 Venue and jurisdiction for any Claims will be
proper solely in the state and federal court
nearest to our corporate headquarters, presently
located in Virginia Beach, VA. However, if you
are an Illinois or Maryland resident or your
Area Representative Territory is located in
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Provision Section In | Summary
Area
Representa
tive
Agreement
Illinois or Maryland, you will bring any Claims,
if at all, solely in arbitration before the
American Arbitration Association in the city or
county where our corporate headquarters are
located.
w. Choice of Law 9.9 Virginia law governs (subject to applicable state
law).

[remainder of page intentionally left blank]
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ITEM 18. PUBLIC FIGURES

We do not use any public figures to promote our System.

[remainder of page intentionally left blank]
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ITEM 19. FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a Franchisor franchisor to provide information about the actual
or potential financial performance of its franchised and/or franchisor-owned outlets if there is a
reasonable basis for the information and if the information is included in the Disclosure Document.
Financial performance information that differs from that included in Item 19 may be given only
if: 1) franchisor provides the actual records of an existing outlet you are considering buying; or, 2)
franchisor supplements the information provided in this Item 19, for example, by providing
information about possible performance at a particular location or under particular circumstances.

We do not make any representations about a franchisee’s future financial performance or the past
financial performance of company-owned or franchised Outlets. We also do not authorize our
employees or representatives to make any such representations either orally or in writing. If you
are purchasing an existing Outlet; however, we may provide you with the actual records of that
Outlet. If you receive any other financial performance information or projections of your future
income, you should report it to the franchisor’s management by contacting Matthew Rivera at
(800) 819-4403, 780 Lynnhaven Parkway, Suite 240, Virginia Beach, VA 23452, the Federal
Trade Commission, and the appropriate state regulatory agencies.

[remainder of page intentionally left blank]
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ITEM 20. OUTLETS AND FRANCHISEE INFORMATION

Table No. 1
Systemwide Outlet Summary
For Years 2022 to 2024
Outlets at the Outlets at the
Outlet Type Year Start of Year End of Year Net Change
Franchised 2022 0 1 +1
2023 1 1 0
2024 1 1 0
Company 2022 0 0 0
Owned 2023 0 0 0
2024 0 0 0
Total Outlets 2022 0 1 +1
2023 1 1 0
2024 1 1 0
Table No. 2
Transfers of Outlets From Franchisees to New Owners (Other than Franchisor)
For Years 2022 to 2024
State Year Number of Transfers
All States 2022 0
2023 0
2024 0
Table No. 3
Status of Franchise Outlets
For Years 2022 to 2024
State | Year | Outlets | Outlets Ter- Non- | Reacquired Ceased Outlets
at Start | Opened | minati | Rene by Operations | at End of
of Year ons wals | Franchisor - Other Year
Reasons
New 2022 0 1 0 0 0 0 1
Jersey 2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
Total 2022 0 1 0 0 0 0 1
2023 1 0 0 0 0 0 1
2024 1 0 0 0 0 0 1
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Table No. 4
Status of Company-Owned Outlets

For Years 2022 to 2024
State Year Outlets | Outlets Outlets Re- | Outlets | Outlets Sold | Outlets
at Start | Opened | acquired from | Closed to at End
of Year Franchisees Franchisees | of Year
All 2022 0 0 0 0 0 0
States 2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
Total 2022 0 0 0 0 0 0
2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
Table No. 5
Projected Openings as of
December 31, 2024
Franchise Projected New Projected New
State Agreements Signed Franchised Company-Owned
But Outlet Not Outlets in the Outlets in the
Open Next Fiscal Year Next Fiscal Year
New York 0 1 0
Virginia 0 1 0
TOTALS 0 2 0

Exhibit E-1 contains a list of the names of all franchisees and the addresses and telephones numbers
of their outlets as of the end of our last fiscal year.

Exhibit E-2 contains the name and last known address and telephone number of every franchisee
who has had an outlet terminated, cancelled, not renewed or otherwise voluntarily or involuntarily
ceased t