FRANCHISE DISCLOSURE DOCUMENT

UATP Management, LLC,

a Texas limited liability company
2350 Airport Freeway, Suite 505
Bedford, Texas 76022
877.203.2192
LetsTalk@urbainairparks.com
www.urbanairparks.com
www.urbanairfranchise.com

As a franchisee of Urban Air Adventure Parks, you will operate an adventure park that serves as a venue
for recreational activities, birthday parties, and other group events, and that features attractions that will
include but are not limited to some or all of the following: trampolines, foam pits, warrior/ninja courses,
soft play, climbing walls, ropes courses, Sky Rider®, indoor skydiving, dodge ball, rock climbing, digital
climbing walls, arcades, bowling, bumper cars, slides, mini golf, laser tag, go Karts, virtual reality,
immersive reality, MyFly, or related activities (individually, an “Attraction” and collectively, the
“Attractions”) under the name Urban Air Adventure Park.

The total investment necessary to begin operation of a 2.0 Urban Air Adventure Park franchise ranges from
$3,554,475 to $5,634,097. This includes $1,311,460 to $1,523,156 that must be paid to the franchisor or an
affiliate. The total investment necessary to begin operation of a 2.5 Urban Air Adventure Park franchise
ranges from $5,729,390 to $8,332,097. This includes $1,311,460 to $1,523,156 that must be paid to the
franchisor or an affiliate.

If you qualify, the franchisor may offer you the opportunity to purchase an Urban Air Adventure Park that
franchisor’s affiliate has partially developed as part of its corporate seeded development program. In
addition to the above figures and fees paid, you will also pay a nonrefundable earnest money deposit of
$250,000 that must be paid to the franchisor or affiliate.

We may offer to enter into a development agreement to establish and operate up to three Urban Air
Adventure Parks at specific locations under individual franchise agreements. The development fee is
$185,000 for two Urban Air Adventure Parks and $260,000 for three Urban Air Adventure Parks. Your
estimated initial investment will vary based on the number and type of Urban Air Adventure Parks locations
to be developed.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Joshua Wall, Chief Growth Officer,
Unleashed Services, LLC, 2350 Airport Freeway, Suite 505, Bedford, Texas 76022, 877.203.2192 or by
email at franchising@unleashedbrands.com.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.
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Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1.877.FTC.HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: April 30, 2024, as amended November 18, 2024.

(REMAINDER OF THIS PAGE IS INTENTIONALLY LEFT BLANK.)
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit I.

How much will | need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have the financial
ability to provide support to my
business?

Item 21 or Exhibit H includes financial statements.
Review these statements carefully.

Is the franchise system stable,

growing, or shrinking?

Item 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only Urban
Air business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation
or bankruptcy proceedings.

What’s it like to be an Urban Air
Adventure Parks franchisee?

Item 20 or Exhibit | lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should look
for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this franchise
opportunity. See the table of contents.
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What You Need to Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit B.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the Disclosure Document
Addenda. See the Table of Contents for the location of the Disclosure Document Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.  Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by arbitration or litigation only in the county
nearest to the franchisor’s principal place of business (currently Tarrant County,
Texas). Out-of-state arbitration or litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to arbitrate or litigate with
the franchisor in Texas than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda”
(if any) to see whether your state requires other risks to be highlighted.
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NOTICE REQUIRED BY THE STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

@ A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all
claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the expiration
of its term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) The term of the franchise is less than
5 years and (ii) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration
of the franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

(e A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

()] A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(0) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

(i) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

(if) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.
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(iii) The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants
to a franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

() A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to: Department of the Attorney General,
Consumer Protection Division, 670 Law Building, 525 West Ottawa Street, Lansing, Michigan
48933, 517-335-7622.
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, the terms “we,” “us,” “our,” “UATP,” or “UATP
Management” mean UATP Management, LLC, the franchisor. The terms “you” and “your” mean the
individual, company, corporation, or partnership who buys the franchise, the franchisee. If the franchisee
will operate through a business entity, “you” does not include the business entity’s owners unless otherwise
stated. The term “Owners” refers to any individual or entity holding more than ten percent equity interest
in you if you are a business entity (regardless of voting rights), and the franchisee individual(s) or entity(ies)
that enter into the Franchise Agreement (defined below) if you are a business entity. It includes all officers,
directors, and shareholders of a corporation, all managers and members of a limited liability company, all
general and limited partners of a limited partnership, and the grantor and the trustee of the trust. If any
Owner is a business entity, then the term “Owner” also includes the owners of that business entity.

THE FRANCHISOR AND ITS PARENT, PREDECESSORS, AND AFFILIATES

We are a Texas limited liability company, formed on May 31, 2013, and do business only under our legal
name, and “Urban Air Adventure Park.” Our principal business address is 2350 Airport Freeway, Suite 505,
Bedford, Texas, 76022. Our agents for service of process are identified in Exhibit C to this disclosure
document.

We have been offering franchises for Urban Air Adventure Parks (each, an “Adventure Park™) similar to
the type described in this disclosure document since our inception in May 2013. We do not engage in any
other type of business. We are a wholly owned subsidiary of Unleashed Brands, LLC (“Unleashed
Brands™), which we consider our parent company. Unleashed Brands’ parent company is Leviathan
Intermediate Holdco, LLC, which is owned by UA Holdings, LLC (“UA Holdings™). Unleashed Brands
guarantees our performance of obligations under the Franchise Agreement and Development Agreement.

Our affiliate, UATP IP, LLC, owns and has granted us a license to use all the trademarks, copyrights, and
proprietary information and products related to the operation of the franchises described in this disclosure
document. Our affiliate, UASUA, LLC, (“Southlake UA) has operated an Adventure Park in Southlake,
Texas since December 2018. Our affiliate Fort Worth Urban Air, LLC has operated an Adventure Park in
Fort Worth, Texas since February 2019. Our affiliates, Ridgmar Urban Air, LLC (“Ridgmar UA”),
Waterbury Urban Air, LLC (“Waterbury UA”), and Manchester Urban Air, LLC (“Manchester UA”) each
have operated an Adventure Park in Orange, Connecticut since February 2021, in Waterbury, Connecticut
since September 2022, and in Manchester, Connecticut since March 2022, respectively. Our affiliate UA
Attractions, LLC (“UA Attractions”) is the designated supplier and installer of Attractions in Adventure
Parks located in the United States and Canada. Our affiliate Adventis Insurance, Inc. (“Adventis”) is
obligated pursuant to a Retention Indemnification Policy to reimburse us for the cost of the deductible due
under the general liability policy associated with the Urban Air Adventure Park master insurance program,
as further described in Item 8. Our affiliate UATP Canada Franchising, Ltd. offers Adventure Park
franchises in Canada. Unleashed Brands Foundation, the charitable affiliate of Unleashed Brands, is a Texas
based nonprofit corporation which conducts certain charitable activities. Unleashed Brands, UA Holdings,
Southlake UA, Ridgmar UA, Waterbury UA, Manchester UA, UATP Canada Franchising, Ltd., Unleashed
Brands Foundation, and UATP IP, LLC share our principal business address at 2350 Airport Freeway, Suite
505, Bedford, Texas, 76022. The principal place of business for Adventis is 18835 North Thompson Peak
Parkway, Suite 210, Scottsdale, Arizona 85255.

We have never offered franchises in any other line of business. However, our affiliates offer franchises in
other lines of business. All of the affiliates listed below have the same principal business address as us:

e Snapology, LLC (“Snapology”) offers SNAPOLOGY franchises, which provide curriculum-based
courses, events and hands-on learning experiences using LEGO® brand bricks, K’Nex® brand
toys, and other building toys, robotics, animation, coding and engineering techniques. Snapology
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began offering franchises in March 2015 and had 102 franchises as of December 31, 2023.
Snapology International, LLC, a Pennsylvania limited liability company, offers these franchises
outside of the USA. Our affiliate Snapology IP, LLC is the owner of certain trademarks and
intellectual property associated with the SNAPOLOGY franchises.

e Premier Franchising Group, LLC (“PMA?”) offers PREMIER MARTIAL ARTS franchises, which are
martial arts studios for self-defense and character development. PMA began offering franchises in
April 2018 and had 213 franchises as of December 31, 2023. Our affiliate PMA IP, LLC is the
owner of certain trademarks and intellectual property associated with the PREMIER MARTIAL ARTS
franchises.

e TLGI, LLC (formerly The Little Gym International, Inc., “TLGI”) offers THE LITTLE GYM
franchises which provide physical fitness, recreational gymnastics, motor skills development, and
other programs for children under The Little Gym name and trademarks. TLGI began offering
franchises in September 1992 and had 185 franchises as of December 31, 2023.

o Class 101 Franchise, LLC (“Class 101”) offers CLAsSS 101 franchises, which provide advice,
guidance and training to high school students and their parents in preparing for, selecting, applying
to, and paying for college. On April 11, 2022, Class 101 acquired the assets of Class 101, Inc.,
which began offering franchising in June 2007 and had 55 franchises as of December 31, 2023.
Our affiliate Class 101 Franchise IP, LLC is the owner of certain trademarks and intellectual
property associated with CLASS 101 franchises.

o XP League Franchise, LLC (“XPL”) offers eSports league franchises which follows traditional
youth sports formats delivering values and life skills learned in coach-led athletics in an esports
format, for elementary and middle school aged children, under the trademark XP LEAGUE. On April
21, 2022, XPL acquired certain assets of XP League, LLC, which began offering franchises in
August 2020, and had 41 franchises as of December 31, 2023.

e Sylvan Learning, LLC (“Sylvan”) offers learning center franchises with a system designed for
specialized assessment and teaching of individualized educational programs for children in the
principal areas of reading, mathematics, writing, and test preparation, and portable SylvanSync and
Sylvan-branded learning environment individualized for children, using proprietary SylvanSync
computer systems, under the trademarks SYLVAN, SYLVAN LEARNING, and SYLVANSYNC.
Sylvan’s predecessors began offering variations of the Sylvan franchises since 1979, and Sylvan
had 474 franchises as of December 31, 2023.

e Unleashed Services, LLC (“Unleashed Services”) is a Delaware limited liability company
established on June 21, 2021. Unleashed Services offers executive management services to us,
Snapology, TLGI, PMA, Class 101, XPL, and Sylvan but it does not offer franchises in any line of
business.

You will not conduct business directly with Snapology, TLGI, PMA, Class 101, XPL, or Sylvan (each an
“Affiliated Brand”), unless you decide to co-brand with an Affiliated Brand. If you decide to co-brand the
premises of your Urban Air Adventure Park franchise with an Affiliated Brand, you will be offered a
separate franchise disclosure document of your desired Affiliated Brand and will be required to sign a
separate franchise agreement for that Affiliated Brand. Other than the above, we do not have any affiliates
which offer or sell goods or services to our franchisees, and no other parent, predecessor, and affiliates offer
franchises in this or any other lines of business.

THE FRANCHISE OFFERED

We franchise the operation of Adventure Parks that serve as a venue for recreational activities, birthday
parties, and other group events, and that feature the Adventure Park Attraction package, which operates
under the name “Urban Air Adventure Park.” In this disclosure document, we refer to Adventure Parks
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operated under a derivative of the “Urban Air” name as “Urban Air Adventure Parks” or “Adventure Parks”
and we refer to the Urban Air business that you will operate as the “Franchised Business.”

The business model for Adventure Parks has changed over time and the Attractions that make up an Urban
Air Adventure Park have evolved. From May 2013 through December 2016, our standard franchise
Attraction offering featured wall-to-wall trampolines, dodgeball courses, basketball goals, and a foam pit.
Within the Urban Air Adventure Parks system, we refer to this grouping of Attractions as a “1.0 Park.” In
some cases, other limited Attractions were incorporated into a 1.0 Park, such as a warrior course and soft
play. Within the Urban Air Adventure Parks system, we refer to this grouping of Attractions as a “1.5 Park.”
A 1.0 Park or a 1.5 Park is sometimes referred to in this disclosure document as a “Trampoline Park.” Since
2017, we modified the Attractions included in our standard franchise offering, which is referred to in this
disclosure document as a “2.0 Park™ and includes but is not limited to the following grouping of Attractions:
trampolines, foam pits, warrior/ninja courses, soft play, climbing walls, ropes courses, Sky Rider®, dodge
ball, rock climbing, digital climbing walls, arcades, bowling, bumper cars, slides, mini golf, laser tag, virtual
reality, immersive reality, MyFly, or related activities. Adventure Parks referred to in this disclosure
document as a “2.5 Park” feature all the Attractions of 2.0 Parks, but must also include go karts and indoor
skydiving. Certain trade areas and markets may be designated as a 2.5 Park market, in which case you may
only develop a 2.5 Park in such market. Our franchise recruitment team will inform you of any market(s)
you may be interested in that are exclusively designated as 2.5 Park markets.

In addition to the Attractions, Adventure Parks may offer certain ancillary services to guests, including
supplementary education (e.g., science, technology, engineering and math (STEAM)) programs and related
extracurricular programs (the “Ancillary Services”). Adventure Parks may be required to offer certain
Ancillary Services and other Ancillary Services are optional.

You will operate your Franchised Business according to the terms and conditions of our standard franchise
agreement (“Franchise Agreement,” see Exhibit D) and our operational standards, specifications, policies,
and procedures, which we will communicate to you through our confidential operations manual, newsletter,
and other written directives (collectively, our “Manual”). As a franchisee, you will have the right to use our
proprietary business format and system (“System”) and to do business under our trademarks and service
marks (“Proprietary Marks”).

Our System includes distinctive Attractions, interior and exterior design, décor, color scheme, graphics,
fixtures, and furnishings (“Indicia”); our proprietary products and proprietary technology solutions,
merchandise, and offerings which incorporate our trade secrets and proprietary information (“Proprietary
Products™); our operation and customer service standards and procedures, our advertising and marketing
specifications and requirements, and our other standards, specifications, techniques, and procedures which
we designate from time-to-time for developing, operating, and managing Adventure Parks operating under
the Urban Air Adventure Park brand (“Standards™); all of which we may change, improve, and additionally
develop from time-to-time. A typical Adventure Park will have no less than 25,000 square feet of
commercial space in a street front space with at least 18 feet of clear height over 50% of the total space.
Depending on the configuration of the building, a 2.5 Park will require at least 45,000 square feet of
commercial space with at least 18 feet of clear height. Should you choose to add go-karts, you will likely
need at least 45,000 square feet. As building dimensions, shapes, and sizes vary, not all buildings will be
appropriate for an Adventure Park, whether a 2.0 or 2.5 Park.

DEVELOPMENT PROGRAM

Also, we may offer to enter into a development agreement (the “Development Agreement”) (Exhibit J to
this disclosure document) with qualified legal entities (a “Developer”), which grants the right to establish
and operate up to three Urban Air Adventure Parks in a specified area (the “Development Area”) at specific
locations that must be approved by us, each under a separate then-current franchise agreement. If we offer
Developer a Development Agreement, Developer will be required to open at least two Urban Air Adventure
Parks. Developers must open each Urban Air Adventure Park in accordance with an agreed upon opening
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schedule (the “Development Schedule”) included as Attachment B to the Development Agreement. You
will execute your first two Franchise Agreements when you execute the Development Agreement for your
first and second locations. When you are ready to open your third Franchised Business, you will be
disclosed with the then-current franchise disclosure document and execute the then-current franchise
agreement for each additional Franchised Business. The Development Fee the Developer must pay under
the Development Agreement is non-refundable in all events and includes the initial franchise fee payable
by you for the franchise agreements to be developed thereunder.

MARKET AND COMPETITION

The market for Adventure Parks is quickly developing and has become highly competitive. We are a part
of the amusement, recreation and entertainment industry also known as the Family Entertainment Center
(“FEC”) or Location Based Entertainment (“LBE”) industry. Adventure Parks are appealing to individuals
of all ages for recreation and exercise and are particularly appealing to parents and teachers for hosting
birthday parties and other group events for children and adolescents.

Your Adventure Park will compete with other trampoline parks, FEC, and LBE. Recreational activities are
subject to changes in local, state, regional or national economic conditions, changes in consumer spending,
and increases in the number and location of competing industries. Various factors can adversely affect the
trampoline and adventure park industry, including increased competition, increases in labor and energy
costs, availability and cost of suitable sites, fluctuating insurance and interest rates, local, state and federal
regulations and licensing requirements, and the availability of an adequate number of hourly-paid
employees and, in some cases, employees with specialized training.

INDUSTRY SPECIFIC REGULATIONS

Many of the laws, rules, and regulations that apply to business generally, such as the federal and state anti-
discrimination laws, federal, state, and local wage and hour laws, Americans with Disabilities Act of 1990
and amendments (“ADA”), National Labor Relations Act, and the Occupational Safety and Health Act,
also apply to Adventure Parks. The ADA requires readily accessible accommodations for disabled people
and may affect your building construction, site design, entrance ramps, doors, seating, bathrooms, drinking
facilities, etc. You must also obtain real estate permits, licenses, and operational licenses for your business
and employees.

Additionally, other laws, rules, and regulations have particular applicability to Adventure Parks such as
construction requirements and zoning. Amusement ride and trampoline park regulatory requirements vary
by state, county, and local governments, and you may be required to obtain certain permits and conduct
certain inspections to operate an Adventure Park in your desired market. Further, the American Society for
Testing and Materials (“ASTM”) promulgates certain standards applicable to our Adventure Parks and
these standards will be amended from time-to-time. Various states require our Adventure Parks to operate
pursuant to these standards and we therefore impose these standards throughout the system for uniformity.
Building codes and requirements may vary in different jurisdictions, and it is important for you and your
architect to be aware of and comply with all such requirements.

In addition, you must comply with federal regulations and state and local laws applicable to food
preparation and service and sanitary conditions. If you offer beer, wine, or liquor for sale, you must obtain
a liquor license and any other permits and licenses that may be required for the offer and sale of alcoholic
beverages in the jurisdiction in which you operate. State and local laws, regulations, and ordinances vary
significantly in the procedures, difficulty, and costs associated with obtaining a license to sell alcoholic
beverages, the restrictions placed on the manner in which alcoholic beverages may be sold, and the potential
liability imposed by dram shop laws involving injuries, directly or indirectly, related to the sale of alcoholic
beverages and its consumption.

In addition, the Menu Labeling Provisions of the Patient Protection and Affordable Health Care Act require
certain food establishments to post caloric information on menus and menu boards and to make available
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additional written nutrition information to consumers upon request. State and local governments may have
their own regulations.

Certain Ancillary Services may be subject to applicable state and local laws regulating providers of
childcare services. If you offer Ancillary Services that are subject to those laws, you must comply with all
such laws.

You must comply with Payment Card Industry Data Security Standards and applicable state and federal
laws regulating the privacy and security of sensitive consumer and employee information in connection
with the operation of your Adventure Park.

Some states and local laws may regulate privacy, the membership contracts’ length and terms including
regulations related to auto-renewal notices, advertising, and limitations on pre-opening sales. You may be
required to obtain a bond to protect pre-paid membership fees you collect and there may be buyer’s remorse
cancellation rights and other types of cancellation rights.

There may be laws requiring you to have an employee at your Adventure Park who is certified in basic
cardiopulmonary resuscitation or on the use of an automated external defibrillator and further, require that
you maintain certain types of first aid equipment on the premises.

You must follow local and state laws, orders, and ordinances, especially short-term closure or lowered on-
site occupancy capacity requirements or mask requirements to address COVID-19 and other pandemic
concerns. Further, you may want to consider relevant guidance issued by federal agencies such as the
Centers for Disease Control and Occupational Safety and Health Administration for the safety of your
customers and employees.

You should check with your local attorney for advice on complying with applicable law before you purchase
a franchise and during the operation of your Adventure Park. You must investigate and satisfy and stay
current on all local, state, and federal laws and regulations since they vary from place-to-place and can
change over time.

ITEM 2
BUSINESS EXPERIENCE

UATP MANAGEMENT

Jeff Palla — President: Jeff Palla has been our President since April 2024 in Bedford, Texas. Previously,
from February 2022 to April 2024, he served as the President of Mr. Handyman in Dallas, Texas. From
July 2018 to February 2022, he served as the Chief Operations Officer of FOCUS Operations Consultants,
LLC in Dallas, Texas.

Tim Sharp — Vice President of Operations: Tim Sharp has been our Vice President of Operations since
March 2019 in Bedford, Texas. Previously, he was the Vice President of Budget Suites of America from
January 2017 to December 2018 in Dallas, Texas.

UNLEASHED SERVICES

Michael Browning, Jr. — Chief Executive Officer: Michael Browning, Jr. has been the Chief Executive
Officer of both Unleashed Brands and Unleashed Services since July 2021 in Bedford, Texas. He is one of
co-founders of UATP and has served as UATP’s Chief Executive Officer from its inception in May 2013
to June 2021 in Bedford, Texas. Michael also served as the Chief Executive Officer of UA Attractions,
LLC from May 2018 to October 2021 in Bedford, Texas. Previously, he served as the Manager of Southlake
Urban Air, LLC from March 2011 to December 2018 in Southlake, Texas; Mansfield Urban Air, LLC from
January 2013 to September 2020 in Mansfield, Texas; Frisco Urban Air, LLC from May 2013 to February
2019 in Frisco, Texas; Garland Urban Air, LLC from March 2015 to July 2020 in Garland, Texas; Coppell
Urban Air, LLC from March 2015 to July 2020 in Coppell, Texas; and Fort Worth Urban Air, LLC since
August 2016 in Bedford, Texas.
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Stephen Polozola — Chief Legal Officer: Stephen Polozola has served as the Chief Legal Officer of
Unleashed Services since July 2021 in Bedford, Texas. Stephen is one of the co-founders and has served as
the Executive Vice President and General Counsel of UATP since its inception in May 2013 to June 2021
in Bedford, Texas. He has served as Vice President of UATP IP, LLC since October 2013 in Bedford,
Texas. Stephen has served as President of Adventis Insurance, Inc. since March 2020.

Joe Luongo — Chief Operating Officer: Joe Luongo has served as the Chief Operating Officer of Unleashed
Services since April 2022 in Bedford, Texas. Since June 2019, he also serves as Chairman of the Board for
WellBiz Brands and previously served as Executive Chairman from October 2017 to June 2019 in
Englewood, Colorado.

Scott Perry — Chief Financial Officer (Outgoing): Scott Perry has served as the Chief Financial Officer at
Unleashed Services since July 2021 in Bedford, Texas, departing on December 2, 2024. Before this
position, he served as the Chief Financial Officer and Executive Vice President of UATP from March 2019
to June 2021. Previously, he was a Member of Laguna Woods Consulting, LLC from September 2018 to
March 2019 in Austin, Texas.

Jon Shell — Chief Financial Officer (Incoming): Jon Shell will begin serving as the Chief Financial Officer
at Unleashed Services beginning December 2, 2024 in Bedford, Texas. From September 2023 to July 2024,
he was the Interim Chief Executive Officer and President for Neighborly in Waco, Texas. He also served
as Chief Financial Officer at Neighborly, and its subsidiaries and affiliates, from August 2015 to September
2023, and resumed that role from July 2024 to November 2024 in Waco, Texas.

Jessica Correa — Chief Marketing Officer: Jessica Correa has served as Unleashed Services’ Chief
Marketing Officer since July 2021 in Bedford, Texas. Previously, she served as the Chief Marketing Officer
from August 2019 to June 2021. Prior to joining UATP, Jessica served as Head of Marketing for Planet
Fitness in Hampton, New Hampshire from November 2014 to May 2018.

Josh Wall, CFE — Chief Growth Officer: Josh Wall has been the Chief Growth Officer of Unleashed
Services since July 2021 in Bedford, Texas. From June 2019 to June 2021, Josh Wall served as UATP’s
Executive Vice President and Chief Franchise Officer. Previously, Josh served as the Chief Development
Officer for Christian Brothers Automotive Corporation in Houston, Texas from January 2018 to June 2019.

Chris Andrews — Chief Information Officer: Chris Andrews has been the Chief Information Officer of
Unleashed Services since May 2022 in Bedford, Texas. Previously, from May 2019 to May 2022, he was
the Chief Information Officer of Smoothie King in Coppell, Texas. From November 2018 to May 2019, he
served as the Chief Information Officer at Pei Wei in Dallas, Texas.

Diane Sanford, SHRM-SCP — Chief People Officer: Diane Sanford has served as the Chief People Officer
at Unleashed Services since March 2023 in Bedford, Texas. Previously, she was the Chief People Officer
at Local Favorite Restaurants in Dallas, Texas from May 2022 to March 2023. Before this role, she served
as the Chief People Officer at On the Border Mexican Grill & Cantina from December 2014 to April 2022
in Irving, Texas.

Ryan Slemons — Chief Development Officer: Ryan Slemons has served as the Chief Development Officer
of Unleashed Services since April 2023 in Bedford, Texas. From July 2021 to April 2023, he served as
Vice President, Global Real Estate and Development at Game Stop in Dallas, Texas. Previously, from
September 2014 to July 2021, he held various positions with Amazon, most recently serving as Head of
Real Estate — Amazon Go, Amazon Style, and New Concepts in Dallas, Texas.

Eric Schechterman, CFE — Vice President of Franchise Finance: Eric Schechterman has served as the Vice
President of Franchise Finance of Unleashed Services since April 2023 in Bedford, Texas. Previously, from
April 2011 to February 2023, he held several positions with Benetrends Financial, most recently serving as
Chief Development Officer from April 2017 to February 2023 in Philadelphia, Pennsylvania. He currently
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also serves as Senior Advisor to Lander Analytics, and has held that position since January 2014 in New
York, New York.

James Franks — Vice President of Franchise Recruitment: James Franks has been the Vice President of
Franchise Recruitment at Unleashed Services since December 2021 in Bedford, Texas. James has also
served as the Vice President of Franchise Recruiting at UATP from November 2019 to December 2021 in
Bedford, Texas. He was the founder and CEO of The Franks Group in Dallas, Texas from January 2016 to
November 2019.

ITEM3
LITIGATION

Urban Air:
Pending: None
Concluded:

UATP Management, LLC v. Leap of Faith Adventures, LLC (District Court of Tarrant County, Texas, Case
No. 017-300796-18). On July 9, 2018, UATP filed this lawsuit (“Petition”) against the defendant Leap of
Faith Adventures, LLC (“LOFA™) that, at the time of filing, was a distributor and installer of attractions
used in Urban Air Adventure Parks. UATP claimed that LOFA had stopped paying UATP rebates on
revenue LOFA received from selling attractions to UATP franchisees, alleging breach of contract, tortious
interference, fraud, and fraudulent inducement. UATP sought compensatory damages in excess of six
million five hundred thousand dollars on its various claims, attorneys’ fees, and costs. LOFA answered
UATP’s Petition on August 13, 2018 and filed a counterclaim on October 31, 2018. LOFA alleged, among
other things, conversion, breach of contract, interference with business relationships, violation of the Texas
Theft Liability Act, and theft of trade secrets arising primarily from UATP’s alleged interference with
LOFA’s contracts with UATP franchisees and relationships with other entities, all for the supposed purpose
of bringing in house, to the exclusion of LOFA, the installation of attractions at Urban Air Adventure Parks.
LOFA sought unspecified compensatory and exemplary damages, equitable relief, and attorneys’ fees. On
March 29, 2019, the Court granted UATP’s motion to dismiss certain of LOFA’s counterclaims, in
particular the trade secrets claim. After UATP appealed the Court’s order, the Court of Appeals on May 4,
2021, dismissed additional claims asserted by LOFA, leaving only claims for, among other things,
interference with contracts and business relationships with UATP franchisees, conversion, breach of
contract, and violation of the Texas Theft Liability Act. Before the Appellate Court’s ruling, LOFA filed
its own new petition on September 10, 2020, against certain of UATP’s affiliates and principals, including
Michael Browning, Jr. and Stephen Polozola, which was consolidated with the lawsuit described in this
paragraph. In an effort to resolve the matter and bring it to a final conclusion, the case was dismissed with
prejudice on September 2, 2022 following the execution of a confidential settlement agreement, wherein
UATP and LOFA released all claims against each other without admission of any liability in exchange for
a one-time payment of five million dollars to LOFA.

Snapology:
Pending: None

Concluded:

In the Matter of Snapology Community Programs, L.P. and its successor Snapology, LLC, Administrative
Proceeding Before the Securities Commissioner of Maryland, Case No. 2015-0429. As a result of an
investigation into the franchise related activities of Snapology Community Programs, L.P. and its successor
Snapology, LLC, the Maryland Securities Commissioner (“Commissioner”) concluded that grounds existed
to allege that Snapology violated the registration and disclosure provisions of the Maryland Franchise Law
in relation to the offer and sale of a Snapology franchise. In responding to inquiries from the Maryland
Securities Division, Snapology acknowledged that, during the time it was not registered to offer and sell
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franchises in Maryland, it entered into two separate License and Training Service Agreements in Maryland
that the Commissioner concluded constituted the sale of two franchises. Snapology represented that it had
offered rescission to one of those franchisees. On January 15, 2016, the Commissioner and Snapology
entered into a consent order whereby Snapology, without admitting or denying any violations of the law,
agreed to: immediately and permanently cease from the offer and sale of franchises in violation of the
Maryland franchise law; complete registration of its franchise offering in Maryland; and offer rescission to
the remaining franchisee who was sold a franchise in Maryland while Snapology was not registered with
the State.

Class 101:
Pending: None
Concluded:

Unleashed Services, LLC vs. Tom Pabin vs. Josh Wall, pending in the 48" Judicial District of Tarrant
County, Texas, bearing Cause No. 48-346174-23. On September 18, 2023, Unleashed Services, LLC
(“Unleashed™) filed its Original Petition against Thomas Pabin (“Pabin”) requesting the issuance of a
Declaratory Judgment to construe the terms of Mr. Pabin’s employment agreement and the rights, duties,
status, and legal relations of Unleashed and Pabin under such employment agreement. On February 22,
2024, Pabin, in response to Unleashed’s Motion to Dismiss the claims asserted in Pabin’s Counterclaim
and Third-Party Petition, filed his First Amended Counterclaim against Unleashed and Third-Party Petition
against Josh Wall. Within this Counterclaim and Third-Party Petition, Pabin alleged (1) Unleashed breached
the employment agreement and Pabin was entitled to a severance payment; (2) breach of
contract/promissory estoppel against Unleashed and Wall related to the subject asset purchase agreement
(“APA™) and payment of a potential earnout; (3) fraud as against Unleashed and Wall related to the
calculation of the earnout set forth in the APA; (4) indemnification as against Unleashed; and (5) requested
a declaratory judgment interpreting the rights, duties, status, and legal relations of the parties under the
APA and employment agreement. Unleashed and Josh Wall filed a Motion to Dismiss Pabin’s claims,
which was granted on April 12, 2024 as to Pabin’s claims for breach of contract, promissory estoppel, and
indemnification. On June 27, 2024, Pabin and Counter-Plaintiff Class 101, Inc. and Pabin Enterprises filed
their amended Counterclaims and Third-Party Petition against Unleashed and Unleashed Brands, LLC
alleging (1) breach of contract, (2) tortious interference with contract, (3) fraud, (4) indemnification, and
(5) declaratory judgment. The suit was resolved on October 29, 2024 with Unleashed Brands, LLC buying
back Mr. Pabin’s ownership interests for two hundred and seventy-five thousand dollars. No payment is
being made by Unleashed Brands, LLC or Unleashed to Pabin, Class 101, Inc., or Pabin Enterprises on the
underlying claims, all of which are being dismissed with prejudice. As of the date of this amended
disclosure document, the dismissal paperwork is being processed but has not yet been filed.

PMA:

Concluded:

The Commissioner of Financial Protection and Innovation v. Premier Franchising Group, LLC doing
business as Premier Martial Arts International (‘““PMAI’’) and/or Premier Martial Arts (“PMA™). On
November 18, 2021, PMA entered into a consent order with the California Commissioner of Financial
Protection and Innovation related to four licensees of PMAI. The Commissioner found that PMALI offered
and sold at least four franchises in California without being registered with the Commissioner or exempt,
in violation of Section 31110 of the California Franchise Investment Law. The Commissioner further found
that PMA and PMALI willfully omitted to state in subsequent franchise registration applications the material
fact that PMAI had at least four California studios in violation of Section 31200 of the California Franchise
Investment Law. Pursuant to the consent order, PMA agreed to (1) refrain from violating Sections 31110
and 31200, (2) pay a $10,000 administrative penalty, (3) file a post-effective amendment updating PMA’s
then-current registration to include the consent order, and (4) disclose the existence of each and every
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California studio in Item 20 and in the exhibit list of current and former franchisees in any PMA disclosure
document filed with the Commissioner moving forward.

Pending:

William Anthony, et al vs. Barry Van Over, Myles Baker, Premier Franchising Group, LLC dba Premier
Martial Arts, Franchise Fastlane, LLC, Unleashed Brands, LLC, and Kimberly Daly, Case No. 3:22-cv-
00416 in the United States District Court for the Eastern District of Tennessee, Knoxville Division. On or
about November 18, 2022, a group of Premier Martial Arts franchisees filed a lawsuit (“Suit™) regarding
actions that occurred before Unleashed Brands, LLC acquired Premier Martial Arts in December 2021. On
December 16, 2022, an amended Complaint was filed in the Suit adding additional Plaintiffs. In the Suit,
the Plaintiffs alleged violations of the Racketeering Influenced and Corrupt Organizations Act, fraudulent
inducement, breach of contract, breach of the duty of good faith and fair dealing, declaratory judgment,
violations of state deceptive trade practices acts and other state laws, negligence per se, negligent
misrepresentation, promissory fraud, constructive fraud, civil conspiracy, quantum meruit, unjust
enrichment, and violations of state franchise laws. The Plaintiffs base their claims on (i) the assertion that
misrepresentations were made during the franchise sales process about the profitability of existing studios
(both generally and as set forth in Premier Franchising Group’s disclosure document), the ability to operate
studios on a semi-absentee basis, and the number of employees needed to operate a studio, (ii) the lack of
operational support, and (iii) the execution of releases. The Plaintiffs sought in excess of seventy-five
million dollars in damages plus attorneys’ fees and costs. On September 27, 2023, the Court granted Premier
Franchising Group, LLC’s motion to compel arbitration and dismissed Unleashed Brands, LLC from the
Suit. Thereafter, additional lawsuits and demands for arbitration were filed both by some of the same
franchisees in the Suit and by additional franchisees in Tennessee state court and/or with the American
Arbitration Association, asserting the same general claims as were asserted in the Suit. (See list of Pending
Cases and Concluded cases below.) As of the amended date of this disclosure document, Premier
Franchising Group, LLC had settled the Concluded PMA Cases listed below. PMA and Unleashed Brands
intend to defend their interests vigorously in the Pending PMA Cases, virtually all of which are in the early
stages without any material rulings having bene issued.

Pending PMA Cases related to the Suit:

¢ Mohammad A. Akhlaghi, et al vs. Brent Seebohm, et al, Case No. 23-0643-111, was filed on May
18, 2023 and is pending in the Chancery Court for Davidson County, Tennessee, Twentieth Judicial
District at Nashville. Plaintiffs seek in excess of forty million dollars in damages, plus attorneys’
fees and costs.

e Christopher Sprenkel and Jeffrey Neeley vs. Brent Seebohm et al, Case No. 24C1255, was filed on
May 17, 2024 in the Circuit Court for Davidson County, Tennessee, Twentieth Judicial District at
Nashville. Plaintiffs seek monetary relief in an unspecified amount, plus attorneys’ fees and costs.

o Robert Ross Woodley, et al vs. Brent Seebohm, et al, Case No. 23C2732, was filed on November
21, 2023 in the Circuit Court for Davidson County, Tennessee, Twentieth Judicial District at
Nashville. Plaintiffs seek monetary relief in an unspecified amount, plus attorneys’ fees and costs.

e Jeremy Cale Bearden vs. Unleashed Brands, LLC, Case No. 24C2153, was filed on September 5,
2024 in the Circuit Court for Davidson County, Tennessee, Twentieth Judicial District at Nashville.
Plaintiffs seek a declaratory judgment to dismiss the counterclaim for Commercial and Business
Disparagement and Defamation that PMA asserted in an arbitration, plus attorneys’ fees and costs.

e Efrain Cayama, et al, vs. Brent Seebohm, et al, Case No. 23C2738, was filed on November 21,
2023 in the Circuit Court for Davidson County, Tennessee, Twentieth Judicial District at Nashville.
Plaintiffs seek monetary relief in an unspecified amount, plus attorneys’ fees and costs.

o Cale Bearden, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-3870, was
filed on November 17, 2023 with the American Arbitration Association. Claimants seek relief of
$2,000,001.00 plus attorneys’ fees and costs.

o David Blackwell, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0633, was
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filed on January 5, 2024 with the American Arbitration Association. Claimants seek relief of
$499,999.00 plus attorneys’ fees and costs.

e Meredith Brown, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0856, was
filed on January 8, 2024 with the American Arbitration Association. Claimants seek relief of
$999,999.99 plus attorneys’ fees and costs.

e Pravin Chougule, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0890,
was filed on January 8, 2024 with the American Arbitration Association. Claimants seek relief of
$999,999.00 plus attorneys’ fees and costs.

o Jon Costolnick, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-3949, was
filed on November 17, 2023 with the American Arbitration Association. Claimants seek relief of
$999,999.00 plus attorneys’ fees and costs.

o Kelli Herman, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0674, was
filed on January 5, 2024 with the American Arbitration Association. Claimants seek relief of
$499,999.00 plus attorneys’ fees and costs.

e Scott Holland, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4980, was
filed on November 27, 2023 with the American Arbitration Association. Claimants seek relief of
$999,000.00 plus attorneys’ fees and costs.

o Dale House, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-6533, was filed
on December 6, 2023 with the American Arbitration Association. Claimants seek relief of
$999,000.00 plus attorneys’ fees and costs.

o Matthew Kaushal, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5853,
was filed on December 1, 2023 with the American Arbitration Association. Claimants seek relief
of $999,000.00 plus attorneys’ fees and costs.

e Glenn Loomis, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4427, was
filed on November 21, 2023 with the American Arbitration Association. Claimants seek relief of
$1,700,000.00 plus attorneys’ fees and costs.

e Sean McNally, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0004-5388, was
filed on April 19, 2024 with the American Arbitration Association. Claimants seek relief of
$499,999.00 plus attorneys’ fees and costs.

e Richard Rubant, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4919, was
filed on November 27, 2023 with the American Arbitration Association. Claimants seek relief of
$999,999.00 plus attorneys’ fees and costs.

e Scott Steele, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4421, was filed
on November 21, 2023 with the American Arbitration Association. Claimants seek relief of
$999,000.00 plus attorneys’ fees and costs.

o Joseph Tholath, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3655, was
filed on January 26, 2024 with the American Arbitration Association. Claimants seek relief of
$1,700,000.00 plus attorneys’ fees and costs.

o Sridhar Vadlamudi, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0881,
was filed on January 8, 2024 with the American Arbitration Association. Claimants seek relief of
$999,999.00 plus attorneys’ fees and costs.

e Jason Yen, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0689, was filed
on January 5, 2024 with the American Arbitration Association. Claimants seek relief of $2,000,000
plus attorneys’ fees and costs.

Concluded PMA Cases related to the Suit:

e David Alexander vs. Premier Franchising Group, LLC, et al, Case No. 23C2703, was filed on
November 11, 2023 and was pending in the Circuit Court for Davidson County, Tennessee,
Twentieth Judicial District at Nashville. This arbitration settled on April 30, 2024 with PMA paying
Claimant $29,833.
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o Holly Pitman, et al, vs. Brent Seebohm, et al, Case No. 23C2731, was filed on November 21, 2023
in the Circuit Court for Davidson County, Tennessee, Twentieth Judicial District at Nashville and
settled on July 31, 2024 with PMA paying Claimant $5,000, which was 1/3 of the overall
settlement. PMA also forgave $10,371.36 in royalties.

o Mohammad A. Akhlaghi, et al vs. Brent Seebohm, et al, Case No. 23-0643-111, was filed on May
18, 2023 and is pending in the Chancery Court for Davidson County, Tennessee, Twentieth Judicial
District at Nashville. Plaintiffs Freddy Altomari and Cali Investment Corporation settled their
claims on October 31, 2024 with PMA to pay Claimant $30,454.54, which was 1/2 of the overall
settlement. The execution of the settlement documents is pending as of the date of this amended
disclosure document.

¢ Mohammad A. Akhlaghi, et al vs. Brent Seebohm, et al, Case No. 23-0643-111, was filed on May
18, 2023 and is pending in the Chancery Court for Davidson County, Tennessee, Twentieth Judicial
District at Nashville. Plaintiffs Casey Maidon, James Maidon, and Maidon Enterprises, LLC settled
their claims on October 31, 2024 with PMA to pay Claimant $30,454.54, which was 1/2 of the
overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e Mohammad A. Akhlaghi, et al vs. Brent Seebohm, et al, Case No. 23-0643-111, was filed on May
18, 2023 and is pending in the Chancery Court for Davidson County, Tennessee, Twentieth Judicial
District at Nashville. Plaintiffs Joseph Ellman, Carly Ellman, and The Ellman Group, LLC settled
their claims on October 31, 2024 with PMA to pay Claimant $30,454.55, which was 1/2 of the
overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e William Anthony, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4418, was
filed on November 21, 2023 and was pending before the American Arbitration Association. This
arbitration settled on July 31, 2024 with PMA paying Claimant $100,000, which was 1/3 of the
overall settlement.

e Armstrong Stewart Holdings, LLC, et al vs. Premier Franchising Group, LLC, Case No. 01-23-
0001-7150, was filed on April 13, 2023 and was pending before the American Arbitration
Association. This arbitration settled on June 13, 2023 with PMA paying Claimant $50,000, which
was 1/3 of the overall settlement.

e Katie Baker, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4172, was filed
on November 20, 2023 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024 with PMA paying Claimant $158,333.33, which was 1/3 of
the overall settlement. PMA also forgave $11,415.58 in royalties.

e Morgan Barth, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4532, was
filed on November 21, 2023 and was pending before the American Arbitration Association. This
arbitration settled on July 15, 2024 with PMA paying Claimant $91,666.67, which was 1/3 of the
overall settlement.

o Ed Bentley, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-4156, was filed
on January 30, 2024 and was pending before the American Arbitration Association. This arbitration
settled on July 8, 2024 with PMA paying Claimant $91,666.67, which was 1/3 of the overall
settlement.

e Laura Breuche, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0004-4400, was
filed on April 4, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024 with PMA paying Claimant $66,666.67, which was 1/3 of
the overall settlement and PMA forgave $33,931.51 in royalties.

e Clay Brian, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-5045, was filed
on February 05, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 31, 2024 with PMA paying Claimant $30,454.55, which was 1/2 of
the overall settlement. The execution of the settlement documents is pending as of the date of this
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amended disclosure document.

e John Broschak, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0003-1860, was
filed on July 19, 2023 and was pending before the American Arbitration Association. This
arbitration settled on May 4, 2024 with PMA paying Claimant $75,000, which was 1/3 of the
overall settlement.

e Alrick Crowe, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0004.4769, was
filed on April 16, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024, with PMA paying Claimant $158,333.33, which was 1/3
of the overall settlement. PMA also forgave $1,731.52 in royalties.

e Karly Doble, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3477, was
filed on January 25, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024, with PMA paying Claimant $50,833.33, which was 1/3 of the
overall settlement.

e Joseph Feicht, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-2602, was
filed on January 19, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024, with PMA paying Claimant $25,000, which was 1/3 of the
overall settlement.

o Darci Frahm, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3649, was
filed on January 26, 2024 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was 1/2
of the overall settlement. The execution of the settlement documents is pending as of the date of
this amended disclosure document.

e Bonnie Fraser, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-2583, was
filed on January 19, 2024 and was pending before the American Arbitration Association. This
arbitration settled on July 31, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement. PMA also forgave $4,929.60 in royalties.

e Matthew Glass, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-1105, was
filed on January 09, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement. PMA also forgave $1,406.64 in royalties.

o Daniel Greene vs. Premier Franchising Group, LLC, Cause No. 236-343543-23, was filed on
November 27, 2023 and was pending before the 236" Judicial District, Tarrant County, Texas,
which was compelled to arbitration in the case styled Daniel L. Greene vs. Premier Franchising
Group, LLC d/b/a Unleashed Brands, LLC and Premier Martial Arts, Case No. 01-23-0005-4879.
This case settled on September 28, 2024 with PMA paying Claimant $110,000. The dismissal
paperwork is being processed as of the date of this amended disclosure document.

e Brian Giriffith, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-6170, was
filed on December 05, 2023 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $5,000, which was 1/3 of the
overall settlement.

o Dan Hollingsworth, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-6539,
was filed on December 06, 2023 and was pending before the American Arbitration Association.
This arbitration settled on November 15, 2024 with PMA paying Claimant $15,000, which was %2
of the overall settlement. The execution of the settlement documents is pending as of the date of
this amended disclosure document.

e Lisa Marie lvey, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3470, was
filed on January 25, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $5,000, which was 1/3 of the
overall settlement.

o Elizabeth Kettlewell, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-6528,
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was filed on December 06, 2023 and was pending before the American Arbitration Association.
This arbitration settled on May 04, 2024 with PMA paying Claimant $29,833.33, which was 1/3 of
the overall settlement.

e Jason Key, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-2592, was filed
on May 7, 2024 and was pending before the American Arbitration Association. This arbitration
settled on October 07, 2024 with PMA paying Claimant $5,000, which was 1/3 of the overall
settlement.

e Nathan Kim, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-7646, was
filed on February 16, 2024 and was pending before the American Arbitration Association. This
arbitration settled on August 12, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement.

e Veronica Kormos, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3466,
was filed on January 25, 2024 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was Y2 of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e Jacob Kulhanek, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-1236, was
filed on January 10, 2024 and was pending before the American Arbitration Association. This
arbitration settled on August 27, 2024 with PMA paying Claimant $10,000, which was 1/3 of the
overall settlement.

e Megan Larson, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0853, was
filed on January 08. 2024 and was pending before the American Arbitration Association. This
arbitration settled on July 08, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement.

e Eris Lasku, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4018, was filed
on November 17. 2023 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was Y2 of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e Morris Lifschutz, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4187, was
filed on November 20, 2023 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024, with PMA paying Claimant $158,333.33, which was 1/3
of the overall settlement. PMA also forgave $6,816.27 in royalties.

e Patrick Lobb, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5432, was
filed on November 29, 2023 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $91,666.67, which was 1/3 of the
overall settlement.

e Ryan Logan, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5623, was
filed on November 30, 2023 and was pending before the American Arbitration Association. This
arbitration settled on July 08, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement.

e Jason McMabhon, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5751, was
filed on December 01, 2023 and was pending before the American Arbitration Association. This
arbitration settled on September 16, 2024, with PMA paying Claimant $10,000, which was 1/3 of
the overall settlement.

e Jamie Moorhouse, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-1456,
was filed on January 11, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $83,333.33, which was 1/3 of the
overall settlement.

e Vrajesh Patel, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-0887, was
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filed on January 8, 2024 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was ¥z of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

o Peter Pendergast, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5102,
was filed on November 28, 2023 and was pending before the American Arbitration Association.
This arbitration settled on May 04, 2024 with PMA paying Claimant $40,833.33, which was 1/3 of
the overall settlement.

o Eric Petrosevich, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-4875, was
filed on November 27, 2023 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was ¥z of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e Joshua Ragland, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5337, was
filed on November 29, 2023 and was pending before the American Arbitration Association. This
arbitration settled on July 31, 2024 with PMA paying Claimant $25,000, which was 1/3 of the
overall settlement.

o Joseph Rhoton, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-1108, was
filed on January 09, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the
overall settlement. PMA also forgave $11,202.05 in royalties.

e Michelle Richwine, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-1446,
was filed on January 11, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $50,833.33, which was 1/3 of the
overall settlement.

o Peter Silberman, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5106, was
filed on November 28, 2023 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024 with PMA paying Claimant $25,000, which was 1/3 of the
overall settlement.

e Strazisar, et al v. Premier Franchising Group, LLC, Case no. 01-23-0003-3445, was filed on July
27, 2023 and was pending before the American Arbitration Association. This arbitration was
settled on January 9, 2024. No sum was paid to either party in settlement of this arbitration.

e Amit Tacker, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0001-9532, was
filed on April 28, 2023 and was pending before the American Arbitration Association. This
arbitration settled on June 22, 2023 with PMA paying Claimant $16,666.67, which was 1/3 of the
overall settlement.

e Shane Taylor, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-4271, was
filed on January 30, 2024 and was pending before the American Arbitration Association. This
arbitration settled on September 16, 2024 with PMA paying Claimant $94,500, which was 1/3 of
the overall settlement. PMA also forgave $16,450.86 in royalties.

e Brent Thibeaux, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-23-0005-5628, was
filed on November 30, 2023 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was ¥z of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

o Billie Torrentt, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3128, was
filed on January 24, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $91,666.67, which was 1/3 of the
overall settlement. PMA also forgave $1,942.49 in royalties.

e Luis A. Torres, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3960, was
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filed on January 29, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $91,666.67, which was 1/3 of the
overall settlement.

e Julian Trotman, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-4158, was
filed on January 30, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 24, 2024, with PMA paying Claimant $116,666.67, which was 1/3
of the overall settlement.

o Cheryl Walters, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-4160, was
filed on January 30, 2024 and was pending before the American Arbitration Association. This
arbitration settled on November 15, 2024 with PMA paying Claimant $30,454.55, which was Y2 of
the overall settlement. The execution of the settlement documents is pending as of the date of this
amended disclosure document.

e Brian Waterman, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-5051, was
filed on February 05, 2024 and was pending before the American Arbitration Association. This
arbitration settled on May 04, 2024 with PMA paying Claimant $78,333.33, which was 1/3 of the
overall settlement.

o Graham Waters, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0004-4070, was
filed on April 11, 2024 and was pending before the American Arbitration Association. This
arbitration settled on October 29, 2024 with PMA paying Claimant $158,333.33, which was 1/3 of
the overall settlement. PMA also forgave $5,522.48 in royalties.

o Kerri Watts, et al vs. Premier Franchising Group, LLC, et al, Case No. 01-24-0000-3550, was filed
on January 25, 2024 and was pending before the American Arbitration Association. This arbitration
settled on May 04, 2024 with PMA paying Claimant $83,333.33, which was 1/3 of the overall
settlement.

e YS Adventures, Inc., et al vs. Premier Franchising Group, LLC, Case No. 01-23-0001-7148, was
filed on April 13, 2023 and was pending before the American Arbitration Association. This
arbitration settled on June 20, 2023 with PMA paying Claimant $50,000.

e Premier Franchising Group, LLC vs. Allison Pinson, et al, Case No. 01-23-0003-0601, was filed
on July 10, 2023 and was pending before the American Arbitration Association. This arbitration
settled on May 04, 2024 with PMA paying Claimant $6,666.67, which was 1/3 of the overall
settlement. PMA also forgave $45.29 in royalties.

e Premier Franchising Group, LLC vs. John Dinning, et al, Case No. 01-23-0002-9523, was filed on
June 30, 2023 and was pending before the American Arbitration Association. This arbitration
settled on July 08, 2024 with PMA paying Claimant $9,000, which was 1/3 of the overall
settlement. PMA also forgave $6,657.97 in royalties.

e Premier Franchising Group, LLC vs. Matthew Neal, et al, Case No. 01-23-0002-9379, was filed
on June 29, 2023 and was pending before the American Arbitration Association. This arbitration
settled on July 08, 2024 with PMA paying Claimant $9,000, which was 1/3 of the overall
settlement.

o Premier Franchising Group, LLC vs. Colete Young, et al, Case No. 01-24-0007-2242, was filed on
August 12, 2024 and was pending before the American Arbitration Association. This arbitration
settled on October 24, 2024, with PMA paying Claimant $13,333.33, which was 1/3 of the overall
settlement. PMA also forgave $22,758.18 in royalties.

Other than listed above, no litigation is required to be disclosed in this ltem.

ITEM4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.
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ITEMS
INITIAL FEES

FRANCHISE AGREEMENT

When you sign a Franchise Agreement, you will pay us a $100,000 initial franchise fee. Except for the
differences described below, the initial franchise fee is uniform for all franchisees.

DEVELOPMENT AGREEMENT

If we award you multi-unit development rights, you must sign our Development Agreement and pay us an
area development fee (the “Development Fee”), pursuant to the below schedule:

Number of Parks Development Fee for Each Total Development Fee
1 $100,000 $100,000
2 $85,000 $185,000
3 $75,000 $260,000

The Development Fee the Developer must pay under the Development Agreement (a) includes the initial
franchise fee payable by you for the franchise agreements to be developed, (b) will be due in a lump sum
payment upon the signing of the Development Agreement, and (c) is fully earned and non-refundable in
consideration of administrative and other expenses we incur in entering into the Development Agreement,
and for our lost or deferred opportunities to enter into the Development Agreement with others. The
Development Fee is uniform for all Developers.

PURCHASE AND INSTALLATION AGREEMENT

In connection with the signing of the Purchase and Installation Agreement for the Attractions and related
products and services you will purchase for the development and operation of your Adventure Park, you
will pay to UA Attractions a deposit based upon the Attractions you purchase (35% of the purchase price
for the Attractions package, including installation, tax, insurance, and shipping costs) and pay the remaining
balance due under the Purchase and Installation Agreement before shipment and delivery of the Attractions.

GRAND OPENING

You must spend between $45,000 and $60,000 in connection with your grand opening of the Franchised
Business, which we will collect from you and spend on your behalf. We will consult with you in planning
your grand opening, and your grand opening obligation may be paid to us, which we will then submit a
portion to our media partner no later than six weeks before your scheduled grand opening or once the grand
opening media plan is submitted to you.

INCENTIVES

We offer a 5% reduction of the initial franchise fee and the Development Fee for active-duty United States
military and United States veterans that were honorably discharged. The Franchised Business must be
operated under a business entity, and the active-duty personnel or veteran participant must maintain at least
a 51% ownership interest in such entity throughout the initial term of the Franchise Agreement. A copy of
either the active military 1D or the form DD-214, evidencing the status of a participating veteran and
discharge type, must be submitted with the Franchise Agreement to receive this discount. If the veteran
who was the basis of the veteran’s incentive is no longer an Owner for any reason, other than death or
disability, at the fifth anniversary of the effective date of your franchise agreement, then You shall
reimburse us for the veteran’s incentive discount applied to your initial franchise fee.

We offer a 5% reduction of the initial franchise fee to current franchisees of Urban Air Adventure Park and
Affiliated Brands in good standing when they purchase an Urban Air Adventure Park franchise.
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We reserve the right to cancel or modify any incentive program or discount at any time. In 2023, we charged
initial franchise fees ranging from $90,000 to $100,000 for a single Urban Air Adventure Park franchise.

Except as described in this Item 5, all fees are uniformly imposed. All fees are fully earned when paid to us
and our affiliates (including UA Attractions) and are non-refundable upon payment.

ITEM 6
OTHER FEES

FRANCHISE AGREEMENT

Type of Fee? Amount Due Date Remarks

Royalty Fee 7% of monthly Gross Sales? Monthly on | See Note 3 for more
the 15" of information about Gross Sales
the month of your Adventure Park prior
beginning to the date on which your
on the Adventure Park opens for
established | business to the public (the
Opening “QOpening Date™).
Date

NAF Up to 5% of monthly Gross Sales, Monthly on | Currently, there is no National

Contribution®# currently 0% of Gross Sales the 15" of Advertising Fund (“NAF”),
the month but we may establish the NAF
beginning on 30 days’ notice. The total
on the contribution between NAF
established | Contribution, Local
Opening Marketing Expenditure, and
Date Advertising Cooperative shall

not exceed 6% of Gross Sales.

Local Marketing | Up to 6% of monthly Gross Sales, Monthly

We may modify the Local

Expenditure*® currently 5% of Gross Sales upon Marketing Expenditure
invoice periodically by providing you
at least 30 days’ notice.
Advertising Amount determined by majority As incurred | Contributions to the

Cooperative (if vote of cooperative members
established)®

Advertising Cooperative will
be credited toward your Local
Marketing Expenditure.

Additional Then-current additional training Upon
Training’ fee (currently, $1,200 per day per invoice
person) plus reimbursement of our
actual costs

Payable to us for additional or
remedial training, or if you
want additional participants
who are not your management
personnel to attend the initial
training program.

Compliance Actual cost of program, including Upon
Review Fee cost of food, beverage, or invoice
merchandise purchased as part of
the mystery shop or audit

Payable if we implement a
mystery shop, audit, customer
satisfaction, or similar
program.
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Type of Fee! Amount Due Date Remarks

POS License Initial set-up fee of $3,000 plus Monthly We reserve the right to collect
monthly subscription fee of upon the fees payable to the
$1,600-$1,800 invoice approved supplier of POS

services that we designate and
pay such collected fees to the
approved supplier directly.

Dashboard $10 per month per license Monthly This fee is payable to us and

Access License upon may be increased by

Fee invoice Microsoft from time-to-time,

which is a pass-through fee
and does not include any
markup or rebate.

Music Provider Varies depending on programming | Monthly We collect this license fee on
selected and number of licenses upon behalf of our designated
required at your Adventure Park invoice music provider and pay such
(currently, $600-$1,800 annually) collected license fees to the

music provider directly.

Online Training | $500 annually Annually We collect this fee on behalf

of the licensor of the online
training software and pay
such collected fees directly to
the licensor.

Supplier Testing | Reimbursement of our costs Upon Payable only if you request to

Fee incurred in product testing and invoice purchase products from an
evaluating suppliers alternative supplier or request

to use an alternate product.

Renewal Fee 50% of our then-current initial Upon Payable only if you exercise
franchise fee plus reimbursement invoice your successor term option
of our legal and professional and satisfy conditions for a
expenses and our other costs successor term.
incurred in connection with the
renewal

Relocation Fee 25% of our then-current initial Upon Payable prior to relocation
franchise fee invoice only if you request and we

approve your relocation.

Transfer Fee 1) 50% of our then-current initial Upon Payable before transfer of
franchise fee if Controlling interest | invoice your Franchised Business if

is transferred to a new approved
franchisee;

2) 25% of our then-current initial
franchise fee if Controlling interest
is transferred to an approved
existing franchisee who has
already undergone our initial
training and any other required
training and has at least one open
and operating Urban Air

you request and we consent to
transfer. For purposes of the
Transfer Fee, a “Controlling
interest” means more than
20% the outstanding shares,
interest, or assets in the
Franchised Business and
“Non-Controlling interest”
means 20% or less than the
outstanding shares, interest, or
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Type of Fee! Amount Due Date Remarks
Adventure Park franchised assets in the Franchised
business, plus reimbursement of Business.
our actual legal and professional
expenses and our other costs
incurred in connection with the
transfer; or
3) $3,500 but only if the Non-

Controlling interest is transferred
to an approved Owner and limited
to one time per rolling twelve-
month period. Otherwise, such
transfers are subject to the fee in #2
above.
Resale Program | Greater of 4% of the purchase Prior to Payable only if you elect to
Fee price paid for your Franchised closing participate in our optional
Business (in any form, including Resale Program in connection
cash, credit, debt or stock) and the with the sale of your
then-current initial franchise fee Franchised Business to an
(currently $100,000). approved transferee of the
Franchise Agreement.
Interest 18% per year or maximum lawful Upon Interest is charged when any
rate demand Royalty Fee or other fee or
payment due to us is not paid
when due or an audit reveals
underpayment based on
inaccurate Gross Sales. The
maximum interest rate
allowed by law in California
is 10% annually.
Nonsufficient $100 per occurrence, not to exceed | Upon Payable only if there are
Funds Fee maximum allowed by applicable demand insufficient funds in the
law. account designated by you for
ACH debit to satisfy fees and
amounts owed to us under the
Franchise Agreement when
due.
Audit Costs Actual cost of audit Upon Payable if the audit is made
invoice necessary by your failure to

provide reports or supporting
records as required, or failure
to provide those reports,
records, or information on a
timely basis, or if an
understatement of Gross Sales
for the period of any audit is
determined to be greater than
2%.
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Type of Fee! Amount Due Date Remarks

Indemnification® | Varies depending upon claim and Upon

resolution of claim demand
Liquidated The product of (i) seven percent Upon Payable only if you default
Damages® (7%) times the monthly revenue demand and we terminate your
for the previous twelve (12) full Franchise Agreement.
calendar months, multiplied by (ii)
the years remaining in the initial
term.

Public offering Reimbursement of our actual costs | Upon Payable only if you offer your

or private and expenses incurred in having demand securities in a public or

placement of our legal and professional counsel private offering.

your securities review offering materials.

Call Center Fee!® | Varies; we will charge you the pro | Monthly on | Payable to us.

rata share of the cost of operating, the 15" of
administering and upgrading the the month
call center, which includes certain following
fees that we collect and pay to our performanc
Designated Suppliers (as defined in | e or sale
Item 8) on your behalf. Currently, beginning
the base fee is $350-$400 per on the
month per Adventure Park. established
Opening
Date.

Technology Fee | .25% of Gross Sales Monthly Payable if we implement a fee
for providing basic
troubleshooting support to
franchisees for certain
technology system
components used in the
operation of the Adventure
Park.

Membership 2.5% of monthly Gross Sales Monthly Payable to Us.

Program Fee®!! | attributable to membership fees

received by us for membership

agreements purchased for access to

and use of your Franchised

Business, plus your pro rata share

of costs incurred in connection

with operating the Membership

Program.
Payment Varies depending upon the volume | Monthly Payable to Us.
Processing Fee!? | of payments made by credit card at

your Adventure Park.

Conference Fee Currently $1,000 per attendee, up Upon We require that you attend

to $1,500 per attendee, which is invoice our annual conference. If you

subject to adjustment upward in an

cannot attend and we excuse

URBAN AIR ADVENTURE PARK

Franchise Disclosure Document | 2024

Page 20




Type of Fee! Amount Due Date Remarks
amount equal to the annual your absence, you must send
increase in the Consumer Price your Designated Manager or
Index for all urban consumers general manager in your
when measured on January 1 of place. If you or your
each year. representative do not attend,
you must pay us a conference
materials fee of $1,500 and
we will provide you with
relevant training materials
from the Urban Air annual
conference.
Project (i) One-time fee of 3% of the total Upon Only payable if you
Management project cost*, and (ii) continuing invoice participate in our optional
Feel® fee of 3% of Gross Sales for the Corporate-Seeded

length of time we guarantee your

lease obligations.

Development Program. The
Project Management Fee is in
addition to the initial
franchise fee for the
applicable franchise
agreement and a non-
refundable $250,000 earnest
money deposit.

DEVELOPMENT AGREEMENT

Type of Fee!

Amount

Due Date

Remarks

Transfer Fee
(Controlling
Interest)

$25,000 plus $1,500 for
each Urban Air Adventure
Park yet to be developed

Upon demand

Payable only if you transfer
your obligations under the
Development Agreement to
an approved third-party.

Administrative
Fee
(Convenience of
Operation or
Non-Controlling
Interest)

$3,500 but only if 20% or
less of the total outstanding
units or assets in the
Franchised Business are
being transferred to an
approved Owner and
limited to one time per
rolling twelve-month
period. Otherwise, such
transfers are subject to the
Transfer Fee governing
Controlling Interest.

Upon demand

Payable only if you transfer
your rights under this
agreement to a business
entity under your common
control.

Liquidated
Damages

The lesser of i) $100,000
and ii) the median Gross
Sales of the type of park
you intend to develop
(either 2.0 Park or 2.5

Upon Demand

Payable only if you default
and we terminate your
Development Agreement.
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Type of Feel Amount Due Date Remarks

Park), as disclosed in Item
19 of the franchise
disclosure document of the
year the Development
Agreement was executed,
multiplied by 7%,
multiplied by three,
multiplied by the number of
units undeveloped under the
Development Agreement.

Notes:
Note 1. Unless otherwise noted, all fees in this Item 6 are uniformly imposed and are non-refundable.

Note 2. “Gross Sales” means the dollar aggregate of: (1) the sales price of all products, services,
memberships, food, beverages, merchandise and other items sold, and the charges for all services you
perform, whether made for cash, on credit or otherwise, without reserve or deduction for inability or failure
to collect, including sales and services (A) originating at the Franchised Business premises even if delivery
or performance is made offsite from the Franchised Business premises (including without limitation sales
for access to Attractions within your Adventure Park after school programs, camps and other services
offered to guests of the Adventure Park, food and beverage sales, retail sales and membership fees), (B)
placed by mail, facsimile, telephone, the internet and similar means if received or filled at or from the
Franchised Business premises, and (C) that you in the normal and customary course of your operations
would credit or attribute to the operation of the Franchised Business; and (2) all monies, trade value or other
things of value that you receive from Franchised Business operations at, in, or from the Franchised Business
premises that are not expressly excluded from Gross Sales. Gross Sales does not include: (1) the exchange
of merchandise between Franchised Businesses (if you operate multiple franchises) if the exchanges are
made solely for the convenient operation of your business and not for the purpose of depriving us of the
benefit of a sale that otherwise would have been made at, in, on or from the Franchised Business premises;
(2) returns to shippers, vendors, or manufacturers; (3) sales of fixtures or furniture (excluding the
Attractions) after being used in the conduct of the Franchised Business; (4) the sale of gift certificates,
stored value cards and loyalty program benefits (the redemption value will be included in Gross Sales at
the time of redemption); (5) insurance proceeds; (6) sales to employees at a discount (provided such
discounts will not exceed 1.5% of Gross Sales during any reporting period); (7) cash or credit refunds for
transactions included within Gross Sales (limited, however, to the selling price of merchandise returned by
the purchaser and accepted by you); (8) the amount of any city, county, state or federal sales, luxury or
excise tax on such sales that is both (A) added to the selling price or absorbed therein and (B) paid to the
taxing authority; and (9) tips and gratuities. A purchase returned to the Franchised Business may not be
deducted from Gross Sales unless the purchase was previously included in Gross Sales.

Note 3. If we approve your Franchised Business to engage in certain pre-opening sales, including advanced
ticket sales, membership sales and Urban Air Adventure Parks merchandise sales, you will pay us a Royalty
Fee, Membership Program Fee, NAF Contribution and other fees required under the Franchise Agreement
consistent with the terms and conditions of the Franchise Agreement on all such pre-opening sales. Upon
30 days’ notice to you, we may implement, and thereafter will administer and control the NAF. We can
require your NAF Contribution to be up to 5% of Gross Sales.

Note 4. The Local Marketing Expenditure combined with the NAF Contribution and any Advertising
Cooperative contribution described below will not exceed 6% of Gross Sales (as allocated by us between
the Local Marketing Expenditure, Advertising Cooperative contribution and the NAF Contribution) during
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any 12-month period. If established, the NAF will contribute up to 5% of its monthly balance to a separate
fund (the “Unleashed Fund”) utilized for marketing all the Affiliated Brands. See Item 11 for details on the
Unleashed Fund.

Note 5. We reserve the right to identify a Designated Supplier of local and regional marketing services and
establish a system-wide supply contract for local and regional marketing services. Under these
circumstances, we may collect all or a portion of the Local Marketing Expenditure and apply it to fees
payable to the Designated Supplier for those marketing services. If the full amount of the Local Marketing
Expenditure is applied to fees due under a system-wide supply contract, you may, but are not required to,
conduct additional or supplemental marketing activities as permitted under the Franchise Agreement. If we
collect less than the full amount of the Local Marketing Expenditure, you must spend the remaining Local
Marketing Expenditure on marketing activities in your Protected Area as permitted under the Franchise
Agreement. Currently, the Local Marketing Expenditure is 6% of Gross Sales, of which 4% is collected by
us and then provided to our Designated Supplier for use in local and regional marketing, promotional, and
advertising campaigns for your Adventure Park, and the remaining 2% is allocated to advertising and
marketing that you purchase directly from approved sources, subject to the guidelines described in the
Manual.

Note 6. Currently, there is no established Urban Air advertising cooperative (“Advertising Cooperative”).
If we establish an Advertising Cooperative, we may require that you participate in an approved local or
regional Advertising Cooperative with certain other franchisees and sign our then-current form of
cooperative advertising agreement. If an Advertising Cooperative is established, it will operate by majority
vote, with each Adventure Park (whether franchised or affiliate-owned or managed) entitled to one vote.
We also will have the right to cast one vote with respect to each Advertising Cooperative. The majority
vote will determine the level of contributions. The amounts you contribute will be credited against the Local
Marketing Expenditure. We do not currently expect that company-owned or affiliate-owned Adventure
Parks will have majority voting power in any Advertising Cooperative, but if they do, the required
contribution by any member of the Advertising Cooperative will not exceed $50,000 per year absent the
consent of a majority (i.e., 51%) of the franchisees in the Advertising Cooperative.

Note 7. We do not currently charge for our initial training program for your Designated Manager (defined
in Item 15) and other management personnel. Your request for additional participants at the initial training
program or additional training past the initial training program may be subject to our then-current training
fee per person. If we provide remedial training to you or your management personnel upon your request or
as we determine necessary, you will pay us our then-current fee for such remedial training and reimburse
us for our out-of-pocket costs in providing such training, including travel, accommodations, and meals.

Note 8. You are required to pay us for all losses and expenses incurred by us in connection with any third-
party claim for which you are required to indemnify us under the Franchise Agreement.

Note 9. If at the time your Franchise Agreement is terminated, you have been operating your Adventure
Park for less than 12 months, the amount of liquidated damages will be based upon the system-wide Royalty
Fee average for the month in which termination occures.

Note 10. We operate a national call center for the benefit of the Urban Air Adventure Park system that
performs various functions, including general customer support and promotion, booking and upselling
related to events held at Adventure Parks (e.g., birthday parties, corporate events). We apply a portion of
the call center fee to pay directly approved suppliers of certain services provided to your Adventure Park,
including the fee charged by the call center telephone provider, your license for Salesforce Community
Cloud CRM (e.g. event lead generation and management, donation requests and routing customer service
inquiries) or such other provider of event lead generation and management that we may select and your
license for Contact Center Solutions or such other provider of customer service software that we may select.
In addition, we will assess a commission for booking parties and events at your Adventure Park. Currently,
with respect to each birthday party, the commission is $5 and an additional $5 commission per each $50
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upsell related to the party, with upsell commissions not to exceed $10 per birthday party, and, with respect
to corporate and special events, if the call center books the event, the commission is 5% of the Gross Sales
for the event. We may amend commissions periodically.

Note 11. We administer a multi-tier membership program for Urban Air Adventure Park guests
(“Membership Program™). You must participate in the Membership Program. In connection with the offer
and sale of memberships for the Membership Program at your Franchised Business, you must comply with
the Standards for the Membership Program, including Membership Program tiers, pricing and other terms
and conditions we may establish periodically. We or our Designated Supplier will administer the
Membership Program, and we reserve the right to modify the structure of such Membership Program and
benefits of membership at any time upon notice to you. In connection with the sale of each membership,
the customer must enter into a membership agreement in the form required by us and pay the applicable
Membership Program dues. We will collect all such dues and disburse them to you, less the NAF
Contribution and Membership Program Fee.

We and our affiliates have the right, through the point-of-sale or other technology system components, or
otherwise, to independent and unrestricted access to lists of the Franchised Business’s members and
prospects, including names, addresses and other related information (“Member Information™). We and our
affiliates may use Member Information in our and their business activities, but, during the term of the
Franchise Agreement, we and our affiliates will not use the Member Information that we or they learn from
you or from accessing the point-of-sale or other technology system components to compete directly with
the Franchised Business. Upon termination of the Franchise Agreement, we and our affiliates reserve the
right to make any and all disclosures to the members of your Adventure Park and use the Member
Information in any manner that we or they deem necessary or appropriate.

Note 12. We require that franchisees utilize the payment processor that we designate for processing credit
card payments by Adventure Park customers. You will be charged each month a payment card processing
fee by us, which represents your pro rata share of the system-wide fee assessed by our designated payment
card processor based upon the volume of payments by credit card received at your Adventure Park.

Note 13. If you participate in our corporate seeded development program (“Corporate-Seeded Development
Program”), you will purchase an Urban Air Adventure Park that is under development and not open (“CDP
Park™). The goal of the Corporate-Seeded Development Program is to assist franchisees to open an
Adventure Park more quickly. We will disclose to you the total project cost for such CDP Park at the time
of the sale, engage in an equipment purchase agreement or equivalent to transfer the CDP Park or its assets
for operation of the CDP Park, and work with the landlord to transfer the lease from us or our affiliate to
you. In addition to the sales price of the CDP Park, which will vary, you shall pay a “Project Management
Fee” that consists of a one-time payment that is 3% of the total project cost, plus an ongoing fee of 3% of
Gross Sales for the period of time that the CDP Park’s landlord requires us or our affiliate to guarantee the
CDP Park’s lease in the lease transfer (in some instances, but not all, up to three years). To participate in
the Corporate-Seeded Development Program you shall tender to us upon execution of the applicable
agreement, the Project Management Fee, the initial franchise fee for the applicable franchise agreement,
and a non-refundable earnest money deposit of no less than $250,000. This ongoing fee is in addition to
the Royalty Fee, NAF Contribution, and any other fee you are required to pay us under the Franchise
Agreement.

Note 14. Total project costs shall include but are not limited to the following: attorney fees to review lease,
costs related to permits and zoning (and any required variances), engineering and architectural plans,
construction costs, attraction costs and deposits, fixtures, furnishings, and equipment costs, audio and visual
equipment and installation costs, food, merchandise, and all other expenses similar to those identified in
Item 7. Such costs will vary by Adventure Park, which we will disclose to you before the purchase.
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ITEM7

ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT
TABLE 1 -2.0 Park

To Whom
s .Of Amount MlEies o When Due Payment is
Expenditure Payment Made
When
Initial Franchise Franchise
Fee? $100,000 $100,000 Lump sum Agreement is Us
signed
Security Deposits As ngéiﬂtl?gnug?n
for commercial $30,000 to $70,000 incurred | the commercial Landlord
lease’ lease
. Utility or
Other _Securlty $2,500 to $10,000 . AS As incurred equipment
Deposits incurred providers
Business . .
License/Government $300 to  $25,000 incﬁfre q As incurred AI\_LIJ(t:r?Q?iItri]gs
Approval*
Leasehold As Contractors and
5 $1,585,000 to $2,850,000 As required third-party
Improvements arranged suppliers
Audio-Visual As Contractors and
(equipment and $130,572 to  $285,183 arranaed As required third-party
installation)® g suppliers
. As . Approved
7
Architectural Plans $56,835 to  $114,000 arranged As required Architect
Café equipment and As Contractors and
- D e $120,000 to  $205,000 As incurred third-party
Cafeé furniture arranged suppliers
Contractors and
Smallwares $10,000 to  $15,000 As As incurred third-party
arranged suppliers or our
affiliate
As Approved
Exterior Signage® $12,500 to  $50,000 arranaed As incurred suppliers or our
g affiliate
Interior Signage® $10,000 to  $25,000 AS As incurred Approved
’ ’ arranged Suppliers
Furniture, FIXIUIeS, | ¢66000  to $69,000 AS As incurred Approved
and Equipment arranged suppliers
Ny Approved
Point-of-sale and 12 $7,558 to $7,558 AS As incurred suppliers or our
Computer Systems arranged affiliate
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To Whom

Uy .Of Amount MlEines o When Due Payment is
Expenditure Payment
Made
Base Attraction As
Equipment 2.0 $1,166,460 to $1,363,156 d As incurred UA Attractions
package™ arrange
Your
As accountant,
Professional Fees!® $4,000 to $10,000 As incurred attorney, and
arranged
other
professionals
Travel and Related As
Expenses for $1,500 to $7,500 As incurred Third-Party
L arranged
Training
. Approved
Initial Inve_ntorl% $12,000 to  $18,000 AS As incurred suppliers and/or
(Merchandise) arranged .
our Affiliate
Initial Inventory As . Approved
(Food)™* $15,000 to  $22,200 arranged As incurred suppliers
Pre-opening As Per your
Wages” $15,000 to  $35,000 arranged designated pay | Your employees
schedule
As agent Approved
Insurance® $49,000 to  $49,000 requires Before opening | suppliers or our
a Affiliate
Third-Party $1,250  to  $3,500 AS As incurred Approved
Inspection Fees arranged Inspectors
Third-party
vendors, service
Grand Opening $45000 to  $60,000 | Lumpsum | Before opening | Providers, media
Advertising® ’ ’ P pening providers and/or
Us, as
applicable
Working Capital® $120,000 to  $240,000 As As incurred Various
arranged
Total* $3,554,475 to $5,634,097
TABLE 2 - 2.0 Park - Optional
To Whom
e .Of Amount MIEUNEE| @ When Due Payment is
Expenditure Payment M
ade
Optional 2.0 As
Attraction Equipment | $0 $980,000 As incurred Third-Party
14 Arranged
Upgrade Package
Total $0 $980,000
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TABLE 3 - 2.5 Park

Type of q Method of To Whom
Expenditure e Payment HhinEm D Payment is Made
.. . When Franchise

'Fr;';'za' Franchise | 4100000 to  $100,000 Lumpsum | Agreement is Us
signed
Security Deposits As ;ﬁl‘ggg%oﬁm
for commercial $40,000 to $90,000 . q ial Landlord
lease? incurre commercia
lease
. Utility or
gther $ecur|ty $2,500 to $10,000 . As As incurred equipment
eposits incurred .
providers
Business
Licenses, Permits, As . Licensing
and Government $300 0 $25,000 incurred As incurred Authorities
Approval*
Leasehold As Contractors and
5 $2,598,750 to  $3,425,000 As required third-party
Improvements arranged .
suppliers
Audio-Visual As Contractors and
(equipment and $130,572 to $285,183 arranaed As required third-party
installation)® g suppliers
Architectural As . Approved
Plans’ $108,000 to $132,000 arranged As required Architect
Café equipment As Contractors and
and Café $120,000 to $205,000 As incurred third-party
it a8 arranged .
furniture suppliers
Smallwares and As Contractors and
. $10,000 to $15,000 As incurred third-party
disposables arranged .
suppliers
As Approved
Exterior Signage® $12,500 to $50,000 As incurred suppliers or our
arranged .
affiliate
. Approved
ISr}terlor 10 $10,000 to $25,000 AS As incurred Suppliers or our
ignage arranged affiliate
Furniture, As Approved
Fixtures, and $60,000 to $69,000 d As incurred PP l
Equipment 11 arrange Suppliers
Point-of-sale and As Approved
Computer $7,558 to $7,558 As incurred Suppliers or our
12 arranged S
Systems affiliate
Base Attraction As
Equipment 2.0 $1,166,460 to  $1,363,156 q As incurred Our Affiliate
Package™ arrange
2.5 Attraction As . .
Equipment $1,100,00 to  $2,080,000 Arranged As incurred Third-Party
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Type of 1 Method of To Whom
Expenditure A Payment b= B Payment is Made
Upgrade
Package'*
Your accountant,
Professional As . attorney, and
Feesls $4,000 to $10,000 arranged As incurred other
professionals
paye_l and other $1,500 to $7,500 AS As incurred Third-Party
raining expenses arranged
. Approved
Initial Inveptorl)é $12,000 to $18,000 AS As incurred Suppliers or our
(Merchandise) arranged .
Affiliate
Initial Inventory As . Approved
(Food)®s $15,000 to $22,200 arranged As incurred Suppliers
Pre-opening $15,000 to $40,000 AS de;;f:g:gg rpay Your employees
Wages Y/ ’ ' arranged
schedule
As agent . Ap_proved
Insurance'® $49,000 to $49,000 - Before opening | Suppliers or our
requires i
Affiliate
Third-Party As . Approved
Inspection Fees!® $1,250 0 $3,500 arranged As incurred Inspectors
Third-party
Grand Openin vendors, service
Advertis%on 20 g $45,000 to $60,000 Lump sum | Before opening | providers, media
g providers and/or
us, as applicable
Working As . .
Capital?! $120,000 to $240,000 arranged As incurred Various
Total# $5,729,390 to  $8,332,097
Notes:

Note 1. The figures shown in the tables above are based on either a single 2.0 Park that is 30,000 to 40,000
square feet (Table 1) or a single 2.5 Park that is 45,00 to 55,000 square feet (Table 3). The cost for optional
updates for a 2.0 Park is shown in Table 2. As further described in the Notes below, your costs may vary
depending upon the size of the premises you select and whether you include additional Attractions.

Note 2. The figures shown for the initial franchise fee is for a single Adventure Park. The initial franchise
fee is nonrefundable and fully earned when received by us. See Item 5 for more information about the initial
franchise fee and available discounts.

Note 3. Based on our experience developing Adventure Parks, the security deposit for the Adventure Park
premises is equal to one month’s base rent. The security deposit estimate in Table 1 is based on development
of a 2.0 Park that is 30,000 to 40,000 square feet. The security deposit estimate in Table 3 is based on
development of a 2.5 Park that is 45,000 to 55,000 square feet. However, the amount of your security
deposit payable to the landlord may vary substantially depending upon various factors, including your
financial condition, rental history, and other market conditions. These estimates assume that you will not
be required to commence making monthly base rent payments until your Adventure Park opens for business
to the public. The base rent $30,000 per month ($12 per square foot annually) on the low end, and $70,000
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(%21 per square foot annually) on the high end. The base rent for 2.5 Parks is $40,000 per month ($11 per
square foot annually) on the low end, and $90,000 ($20 per square foot annually) on the high end. This
does not include NNN charges (common area maintenance, real estate taxes, and insurance). Further, your
costs for commercial space will be higher in certain high-cost markets, or if you choose a commercial space
with a higher square footage than our recommended range stated above (i.e., above 55,000 square feet).

Note 4. This cost will vary greatly depending on the legal jurisdiction in which your facility is located.
Expenses typically incurred include, but are not limited to, filing fees for the organization of your business
entity, building permits, certificates of occupancy, regulatory compliance, and food handler’s permits and
required training. If your facility is not zoned for the appropriate use, you will need to rezone the facility in
order to operate an Urban Air Adventure Park. Typical fees incurred to rezone your facility include the cost
for legal fees, filing fees, engineering fees, traffic and parking studies, and third-party consultants. These
fees vary greatly. This figure does not include the costs of obtaining a liquor license. We are unable to
estimate the cost of your liquor license because of wide variations in costs depending on factors like
location, the availability of liquor licenses, the ability to move a license, and the market value of liquor
licenses.

Note 5. The estimate for a 2.0 Park is based on an average $52.67 per square foot for the low and $71.25
per square foot cost for leasehold improvements and assumes a 30,000 to 40,000 square foot facility. The
estimate for a 2.5 Park is based on a $57.75 to $62.27 per square foot cost for leasehold improvements and
assumes a 45,000 to 55,000 square foot facility. The high side of each range includes an interior, 2" floor
mezzanine level inside the Adventure Park, which costs approximately $400,000. The cost of construction
varies based on a number of different variables, including: the geographic region where your Adventure
Park is located (including, without limitation, whether there is seismic activity in your geographic region
that requires structural modifications to the building), the size of your Adventure Park, whether your
Adventure Park is located in a jurisdiction where labor is unionized; availability of materials; design,
configuration and condition of the premises; the condition and configuration of the premises (including
whether structural modifications are required) and any existing facilities such as air conditioning, electrical,
and plumbing; whether you are constructing a new facility or remodeling an existing facility; whether the
premises already contains ADA-compliant restrooms; and the terms of your lease. Leasehold improvement
costs vary depending on whether a landlord provides an improvement allowance (i.e., tenant improvement
allowance or “TI”). Your costs may vary depending upon your ability to negotiate a T1 with the landlord
for your Adventure Park premises. These costs include the cost of constructing the café but not the
equipment needed for the café. In some cases, you may be requested to install noise attenuation devices or
make modifications due to seismic zones.

Note 6. The cost of the equipment, materials, and labor will vary, and in some cases substantially, based
upon the square footage of your location. This estimate for a 2.0 Park is based upon an Adventure Park that
is between 30,000 to 40,000 square feet. The estimate for a 2.5 Park is based on an Adventure Park that is
between 45,000 to 55,000 square feet. Each estimate includes the specialty lighting, audio (such as speakers,
amps, volume control, and microphones), security system (such as video recorder, cameras, hard drive, and
monitor), data (such as router, switches, WAP, and cabling), and racks for hardware.

Note 7. This fee represents the estimated base fee of architectural fees to design the interior of an existing
facility between either 30,000 to 40,000 square feet (2.0 Park) or 45,000 to 55,000 square feet (2.5 Park).
The base fee for architectural plans prepared by our preferred architect is $2.32 per square foot and includes
the site survey and coordination of the virtual reality with the manufacturer. If you have a smaller or larger
facility, your fee will vary at the rate of $2.32 per square foot multiplied by the number of square feet in
your facility. If you use an architect other than the preferred architect, your fees may vary. This fee assumes
you provide the existing CAD files to the architect. If CAD files are not available, this fee can vary
substantially. If it is necessary to retain an architect to design a new building or perform services out of the
normal requirements of an architect in designing an Adventure Park, you may incur additional fees, which
could be substantial. Additional architectural fees may be incurred for the following: design of go-carts,
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Wind Tunnel, laser tag and/or a 2" floor mezzanine; CAD file recreation; and/or new mechanical, electrical
or plumbing service. Reimbursable expenses may also be billed to you by the preferred architect for
photography, courier services, mileage, travel expenses, and document printing. In some cases, you may
need to hire a structural engineer to conduct a roof load analysis for your Attractions at an additional cost.
If you are developing an Adventure Park in areas that experience seismic activity, you may incur an
additional cost for a seismic analysis and may be required to complete structural modifications to the
building.

Note 8. You are required to have a café at your Adventure Park, which is constructed in accordance with
our prototype and includes our designated equipment, unless otherwise approved by us in writing. Any
deviations from our prototype must approved by us in writing. These costs do not include the cost of the
build-out of the café as such costs are included in the identified Leasehold Improvements. Further, this cost
does include a standard package for tables and chairs. Depending on the size of your café, you may need
additional furniture, booths, tables, and chairs, which may increase the cost of your cafe.

Note 9. This fee may vary depending on the number and size of signs required for your facility.

Note 10. This fee may vary depending on the number and size of signs required for your facility, including
the number of birthday party rooms.

Note 11. This fee identifies the range of costs for furniture, fixtures, and equipment other than that required
for the cafe.

Note 12. The hardware costs include point-of-sale kiosks and computers for a standard number of kiosks.
The cost of sale will depend on the number of kiosks your location needs.

Note 13. This represents the cost of purchasing the required base Attractions equipment for either a 2.0
Park or 2.5 Park, as well as installation costs, unloading costs, shipping, and sales tax. For 2.0 and 2.5 Parks,
the range does not include the cost of acquiring optional Attractions such as Free Roam VR, MyFly,
spin/flip zone, skydiving, bowling, laser tag, and go-karts, for which costs are reflected in Table 2. This
range does not include any governmental tariffs, duties, or customs inspection fees. In addition, the cost of
the Attraction Equipment may vary depending on the number of shipping containers used. The cost of
Attraction Equipment is typically paid 35% upon placement of the order, 60% before shipping, and 5%
before delivery and installation is scheduled. Certain facilities may not be appropriate for each Attraction
and building modifications may be necessary to operate each Attraction properly. Depending on the
structure of your building, structural engineering and special brackets may be required to carry the load of
the Sky Rider®. This cost also includes the cost of shipping, which is estimated between $75,000 and
$110,000. This fee assumes a sales tax rate of 7.00% and is charged on the sum of (a) the Attractions
Equipment 2.0/2.5 Package, (b) installation, (c) shipping, (d) insurance, and platforms, stairs, and railing.
This sum will vary based upon the actual sales tax rate charged in the taxing jurisdiction in which your
facility is located. The identified fee does not include the sales tax for optional Attractions. If you include
optional Attractions, you will be required to pay sales tax on such optional Attractions. This fee also
includes unloading costs and assumes an hourly rate of $15/hour for six employees to empty up to ten
containers. A forklift will also be required to unload this equipment and is not included in the identified
fee. The cost of the forklift varies considerably. This cost includes an estimate of the cost for rails, stairs,
and platforms for a 2.0 or 2.5 Park, but such costs may vary depending on the size, layout and mix of
Attractions at the Adventure Park.

Note 14. We currently offer upgraded Attraction options for 2.0 Parks (including, but not limited to
Bowling, Flip/Spin Zone Bumper Cars and Laser Tag). A franchisee investing in a 2.5 Park is required to
upgrade with Go-Karts, as well as being offered the same optional upgrade Attractions for 2.0 Parks. Some
franchisees will invest in one or more of these upgrade Attraction options to develop a 2.0 Park. The cost
of two or three of these Attractions can be $500,000 or more. We do not require franchisees opening 2.5
Parks to purchase additional 2.0 Park upgrade Attraction options although some decide to do so. Your costs
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may be higher if you choose additional optional Attraction packages to be added to your Franchised
Business.

Note 15. You will likely need to employ an attorney, an accountant or CPA, and other consultants to assist
you in setting up your business and in reviewing the franchise offering. We have negotiated an agreement
with three law firms, who have no legal or other relationship with us and who will review and negotiate a
commercial lease for you for a flat fee if you elect to retain their services. These fees can vary greatly
depending on the hourly rate charged by the professional and the amount of work you request be performed.

Note 16. Assumes sufficient inventory to operate for 30 days. This cost also includes a t-shirt and pair of
socks for 100 staff members.

Note 17. This range assumes 4.62 hours of online digital training multiplied by 100 employees multiplied
by the federal minimum wage of $7.25 on the low side and $16.50 per hour on the high side, and salary for
your GM (defined below) for three months. Your jurisdiction may require a higher minimum wage, which
may significantly increase your pre-opening wages cost. If you elect to hire a general manager, you will
also incur the cost of wages for such general manager (“GM”) from the date of hire. The totality of wages
paid to your GM will vary based upon your pay structure and when you hire such person. The wages paid
to your GM prior to the grand opening will also include time to attend the corporate training and other time
related to preparing the Park for opening and training your employees. Local and state minimum wages for
all of your employees, general managers, and tipped employees may be higher in your jurisdiction and may
result in higher wages, which may vary greatly.

Note 18. This sum represents the minimum, initial down payment for the general liability insurance, excess
insurance, worker’s compensation insurance, property insurance, and employment practices liability
insurance. Total annual premiums for all coverages will be determined by each location’s amount of annual
payroll, Gross Sales, and your landlord’s requirements, as applicable. The estimated annual premium for
general liability insurance, based upon estimated Gross Sales (up to $1.8 million), is $52,000, which
includes minimum required coverage for hired and non-owned auto. If you estimate your Gross Sales will
exceed $1.8 million, you will pay a negotiated rate depending on your mix of Attractions. If your actual
Gross Sales will exceed $1.8 million, you will pay an additional insurance premium as determined by the
insurance company’s audit. See Item 8 for information about minimum insurance requirements. You may
also be required to carry additional insurance, at a substantial additional cost, as determined by your lender
and landlord.

Note 19. This range of fees includes the $1,250 fee for the required inspection from a third-party inspector
prior to your grand opening plus travel expenses. If you reschedule your inspection, you may incur
additional costs from the third-party inspector.

Note 20. The grand opening advertising program is split into two phases — pre-opening advertising and
after-opening 8-week advertising program. If your Franchised Business is in a more expensive media
market, you may experience higher grand opening and other marketing costs.

Note 21. The Additional Funds estimate includes various expenditures in addition to those otherwise listed
in this Item for the first three months including, but not limited to the following: (a) state and local licensing
fees, if any; (b) taxes, such as sales, use and similar taxes levied or required by city, local, county, parish,
state or federal laws or regulations by virtue of the operation of a business; (c) deposits and costs of utilities,
telephone; (d) background checks on employees; and (e) uniform costs for employees. The figures given
are estimates and may vary from area to area. There may be other expenditures that are not listed above
which may be incurred in certain areas and not others. Payments will be to third parties and are generally
not refundable. These estimates do not include managerial salaries or any payment to you. These estimates
also do not take into account finance payments and debt service (to the extent you obtain financing to
develop your Adventure Park) and any related charges, interest, and costs you may incur if any portion of
the initial investment is financed. These amounts are the minimum recommended levels to cover operating
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expenses, including your employees’ salaries for three months. However, we cannot guarantee that those
amounts will be sufficient. Additional working capital may be required if sales are low or fixed costs are
high. In compiling these estimates, we relied on our franchisees’ and our affiliates’ experience in operating
Adventure Parks. You may be required by your lender to carry additional working capital.

Note 21. This estimated total investment is based upon the development of a 2.0 Park or a 2.5 Park does
not include the cost of rental obligations or real estate acquisition. If you elect to include any additional
Attractions, your costs may vary substantially from the estimates provided in this Item 7 (including without
limitation rental costs related to acquiring a larger site to facilitate the operation of certain additional
Attractions, increased architectural fees, construction and mechanical/plumbing/engineering costs,
equipment costs, insurance and additional permits and licenses required for the construction and operation
of such additional Attractions).

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

PURCHASES FROM _APPROVED OR DESIGNATED SUPPLIERS; PURCHASES ACCORDING TO
SPECIFICATIONS

You must purchase from us or from suppliers or distributors we designate (each a “Designated Supplier”)
all of your requirements for developing, constructing, and operating the Franchised Business including: (1)
fixtures, furniture, equipment, point-of-sale systems, merchant processing systems, Attractions, signs, items
of décor, architect services, paper products, and food and beverage products; (2) uniforms, shirts, and all
merchandise and items intended for retail sale (whether or not bearing our Proprietary Marks); (3)
advertising, point-of-purchase materials, and other printed promotional materials; (4) gift certificates and
stored value cards; (5) stationery, business cards, contracts, and forms; (6) bags, packaging, and supplies
bearing the Proprietary Marks; (7) insurance policies from our Designated Supplier and approved carriers
or brokers, to the extent permitted by law; (8) local and regional marketing services through our Designated
Supplier, if applicable; (9) general contractor; and (10) other products and services that we require. See
Item 11 for information about our computer system requirements. For certain designated suppliers
(including our designated distributor of food, beverage, paper and retail products; designated provider of
point-of-sale; designated provider of television services), you may be required to enter into a form of
participation agreement specified by such supplier.

You will be required to purchase the following through us or an affiliate: (1) retail merchandise, including
t-shirts and socks to satisfy monthly purchasing requirements, (2) licenses to the point of sale and other
software programs that we designate, (3) music license, (4) safety signage, (5) interior signage, (6)
technology solutions (e.g., franchise management system, computer equipment) identified by us, (7) certain
insurance policies, (8) certain digital marketing services, and (9) certain support services related to the
operation of your Adventure Park, including the accounting systems and third party accounting services
that we prescribe. UA Attractions is the sole approved supplier for Attractions (including all replacement
parts) and for the installation and repair of such Attractions included in the Park. Adventis is the sole
approved supplier for workers’ compensation coverage, subject to state law.

If we require that a product or service be purchased from an approved supplier and you wish to purchase it
from an alternate supplier, you must submit to us a written request for approval and must include pertinent
information about the supplier as required in the Manual. You may not purchase or lease the product or
service until and unless we have approved the supplier in writing. We have the right to require you to submit
information, specifications, and samples to us to enable us to determine whether the products or services,
as applicable, comply with our standards and specifications and whether the supplier meets our criteria, as
may be amended by us periodically. We also have the right to inspect the supplier’s facilities and have
samples from the supplier delivered to us or to an independent laboratory we designate for testing. We may
condition our approval of a supplier on requirements relating to product quality, traceability, consistency,
and pricing as well as supplier financial condition, corporate social responsibility policies, reliability, labor
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relations, client relations, frequency of delivery, concentration of purchases, standards of service (including
prompt attention to complaints and positive complaint resolution history), and other criteria that we may
establish periodically. You must reimburse us for all costs that we incur in connection with due diligence
of your proposed supplier and our evaluation of such supplier as well as any costs we incur in monitoring
an approved supplier’s compliance with our requirements. We do not act as an agent, representative,
fiduciary or other intermediary for you in our relationship with an alternative supplier you propose, and we
approve. We have the right to monitor the quality of the services provided by approved suppliers in a
manner we deem appropriate. We may impose obligations on approved suppliers, which will be
incorporated in a written license agreement with the supplier.

We are not required to approve any particular supplier. We will notify you of our approval or disapproval
within 120 days of our receipt of complete information from you that we require to evaluate a proposed
supplier. Our specifications for products and services and criteria for suppliers are generally issued through
written communication and available to franchisees through the Manual, but we do not disclose information
regarding specifications for products and services and criteria to suppliers that we consider proprietary or
confidential to us. We may re-inspect the facilities and products of any approved supplier, and we may
revoke our approval upon the supplier’s failure to continue to meet any of our then-current criteria. If we
revoke our approval of any supplier, you must promptly discontinue use of that supplier.

You may purchase from any supplier those items and services for which we have not designated approved
suppliers or distributors, if the items and services meet our specifications, which may include brand
requirements. If brand requirements have been identified, you may purchase and use only those brands
approved by us. Our approved vendor list and standards and specifications, and our modifications to our
standards and specifications, are communicated to our franchisees in the Manual.

LOCATION AND LEASE

You must acquire a site for the Franchised Business in the Site Selection Area (as described in Item 11)
that meets our site selection criteria (“Approved Location”), which are detailed in the Manual, and sign the
lease for the Park premises within 180 days after the effective date of the Franchise Agreement. You may
not acquire a site for the Franchised Business until we approve that site. Unless we otherwise agree in
writing, you must lease the Approved Location and provide us for our review and approval a copy of the
proposed lease for the Approved Location, which must include the Lease Rider attached as Attachment G
to the Franchise Agreement. Your failure to acquire the Approved Location under a lease within the 180-
day time-period following the effective date of the Franchise Agreement will constitute a default for which
we will have the right to terminate the Franchise Agreement if you fail to cure the default within 30 days
after delivery of the default.

INSURANCE

You must obtain and maintain, at your own expense, the insurance that is necessary or appropriate for
liabilities caused by or occurring in connection with the development or operation of the Franchised
Business, including our mandatory policies and minimum limits of coverages described below:

Line of Coverage: Limits:

General Liability Insurance $1,000,000 per occurrence
$2,000,000 Annual General Aggregate, Other than Products

$2,000,000 Annual Aggregate, Products and Completed Operations
$1,000,000 Personal and Advertising Injury

$100,000 Tenants Legal Liability for damage to the part of the
premises you occupy

Medical Expense — each claim — to be excluded
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Line of Coverage:

Limits:

Excess Liability Coverage

$1,000,000 per occurrence

Worker’s Compensation

$1,000,000 Employers Liability: Each accident
$1,000,000 Employers Liability: Disease policy limit
$1,000,000 Employers Liability: Disease — each employee

Employee Benefits Liability
Insurance

$1,000,000 Annual Aggregate

Special Perils Commercial
Property

Varies by location, no less than the development cost of your
Franchised Business; full replacement cost coverage for business
personal property

Hired and Non-Owned Auto
Liability

$1,000,000 combined single limit

Auto Liability

$1,000,000 per occurrence (if your vehicle is owned by the franchisee
business entity)

Employment Practices
Liability Insurance

¢ $1,000,000 per occurrence
e Wage & Hour sublimit no less than $100,000 per occurrence
e Coverage for 1%t and 3" party sexual harassment

Liquor Liability

$1,000,000 per occurrence

Business Income and Extra
Expense coverage

As determined by BI/EE worksheet, for full 12 months actual loss
sustained

Crime Policy

$25,000

Development Insurance

General liability of $1,000,000 per occurrence, $2,000,000 aggregate

to insure personal injury claims during the development of your
Adventure Park; Builder’s Risk to insure the building, contents,
improvements, and equipment as necessary

Program

We have the right to establish and modify the minimum required coverages and to require different or
additional kinds of insurance. Each policy must include those terms and endorsements that we require, as
specified in the Franchise Agreement and the Manual. We may designate periodically one or more
Designated Suppliers for the required insurance, and you must use those Designated Suppliers, to the extent
permitted by applicable law.

You must purchase the required worker’s compensation insurance, general liability insurance, excess
liability coverage, special perils commercial property coverage, and employment practices insurance from
our Designated Supplier(s). Adventis administers a master insurance program, which program may offer
general liability and excess insurance coverages through an independent insurance company. Also,
Adventis administers a worker’s compensation program, subject to state law.

With respect to all other required insurance, in lieu of purchasing the insurance through our Designated
Supplier as we may designate from time-to-time, you may purchase the insurance from insurance brokers
and carriers that you select, subject to those brokers and carriers satisfying our Standards and minimum
requirements. You must submit to us the information and documentation that we request in connection with
your request for our consent to purchase insurance from any unapproved insurance broker or insurance
carrier. If you purchase insurance coverages through an insurance broker or insurance carrier other than our
Designated Supplier, where permitted, you will not be eligible for benefits of participating in the master
insurance program, which may include reimbursement of a portion of premiums paid by you, subject to
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your eligibility.

The minimum premium for general liability and excess insurance will be based on the Gross Sales of your
Franchised Business (which we expect to vary depending upon a number of factors, including the claims
filed against your policy and the Gross Sales of your Adventure Park). Greater Gross Sales will result in
payment of a greater minimum premium. All initial general liability and excess insurance premiums will
be based upon a good faith and reasonable projection of Gross Sales. Thereafter, premiums will be based
upon your trailing twelve months of Gross Sales. The failure to report complete Gross Sales or labor costs
in good faith can result in considerably higher premiums if inaccuracies in reporting are discovered during
our annual audit of the books and records for your Adventure Park. All coverages apply per each Adventure
Park that you operate. The scheduling or consolidation of policies or the sharing of limits is not acceptable,
except where required by applicable law.

REVENUE DERIVED FROM FRANCHISEE PURCHASES AND L EASES

We and our affiliates may derive revenue from franchisee purchases and leases to the extent that franchisees
purchase products or services from us or our affiliates, and we also may receive payments or material
benefits from suppliers based on your purchases or leases. We have negotiated supply agreements with
suppliers, manufacturers and distributors of Attractions, merchandise, food and beverage products,
technology solutions providers, and credit card processors under which such suppliers, manufacturers and
distributors will remit to us a percentage of revenue from purchases made by Adventure Parks, including
those operated by franchisees. During our fiscal year ending December 31, 2023, we received revenues
from required purchases or leases by franchisees of $11,378,336, which was 13.8% of our total revenues
of $82,160,513, and our affiliates received revenues from required purchases or leases by franchisees of
$22,485,099.

We estimate that the aggregate cost of required purchases and leases of products and services from suppliers
that we designate will constitute 60% to 70% of the total cost incurred by you for purchases and leases of
products and services in connection with establishing the Franchised Business and that such required
purchases and leases of products and services from designated suppliers will constitute 11% to 13% of the
total costs incurred by you in connection with the operation of the Franchised Business.

Certain of our officers and directors own an indirect interest in Adventis and UA Attractions. Otherwise,
none of our officers currently own an interest in any unaffiliated, privately held supplier, or a material
interest in any unaffiliated, publicly-held supplier, though our officers may occasionally own non-material
interests in unaffiliated, publicly-held companies that may be suppliers to our franchise system.

PURCHASING COOPERATIVES; SUPPLIER NEGOTIATIONS AND ARRANGEMENTS

There currently are no purchasing or distribution cooperatives in existence connected to our franchise
system. We may, but are not obligated to, negotiate purchase arrangements with suppliers for the benefit of
our franchisees, and we may but are not obligated to establish national buying accounts with vendors whose
products meet our specifications. We do not provide you any material benefits (such as renewal rights or
the right to acquire additional franchises) based on your purchases from approved or designated suppliers.

[ITEM 9 ON THE NEXT PAGE.]
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disclosure document.

ITEM9

FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this

Sections in

. Sections in Franchise Disclosure
Obligation Development
Agreement Document Items
Agreement
a. Site Selection and Article 3 and Articles 1 and 4 Items 6, 11, and
acquisition/lease Attachment G 12
b. Pre-opening Acrticles 4 and 5 Not Applicable Items 7 and 8
purchase/leases
c. Site development
and other pre- Articles 4 and 5 Article 4 Item 7
opening
requirements
d. Initial and ongoing Acrticle 8 and Section .
training 2.B.(4) Section 6.2 Item 11
e. Opening Avrticle 5 Avrticle 4 Item 11
f. Fees Avrticle 6 Avrticle 3 Items 5 and 6
g. Compliance with
standards and . .
policies/Operating Articles 7, 9, 10, and 11 Article 5 Item 11
Manual
h. Trade_marks and Articles 9 and 13, and . Items 1, 13, and
proprietary Section 14.A Section 1.4 14
information C
i. Restrictions on .
products/services Articles 9, 10, and Article 1 Items 8 and 16

offered

Sections 11.B.-11.D.

J. Warranty and

customer service Sections 15.F. and 15.N. Not Applicable Item 16
requirements
k. Territorial
development and Sections 1.B. and 3.A. Article 4 Item 12
sales quotas
I.  Ongoing
product/service Sections 11.B.-11.F. Not Applicable Item 8 and 16
purchases
m. Maintenance,
cppeatance and Artcle 20 and Sections Not Applicable tems 7 and 8
reguirements
n. Insurance Article 16 Not Applicable Items 6, 7, and 8
0. Advertising Acrticle 15 Not Applicable Items 6, 7, and 11
p. Indemnification Section 20.B. Section 7.2 Item 6
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Sections in Franchise

Sections in

Disclosure

Obligation Agreement D:\glf_le%?nne]?]rt]t Document Items
g. Owner’s
participation/ Sections 11.J.-11.K. Article 5 Item 15
management/
staffing
Records and reports Article 7 Section 5.3 Items 6 and 11

s. Inspections and
audits

Article 7 and Sections
4D., 4.E., and 11.G.

Not Applicable

Items 6 and 11

t. Transfer Article 17 Article 8 Item 17
u. Renewal Section 2.B. Section 5.2 Items 6 and 17
V.. Post-termination Article 19 Article 9 ltem 17
obligations
W. Non-competition Sections 14.B.-14.F. Section 6.3 Items 15 and 17
covenants
X. Dispute resolution Article 23 Article 11 Item 17
y. Other: Guaranty Attachment D Attachment D Item 15
2. Other: Liquidated Section 18.F. Section 9.8 Item 6
Damages
ITEM 10
FINANCING

We and our affiliates do not offer direct or indirect financing, but we may develop relationships with
preferred lenders or financing sources, which we may, when established, make available to you. We and
our affiliates will not guarantee your note or other obligations. If you purchase a CDP Park and if such
landlord requires, we or our affiliate may guarantee the CDP Park’s lease for the required period of time.

ITEM11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS, AND TRAINING

Except as listed below, Franchisor is not required to provide you with any assistance.

FRANCHISE AGREEMENT

Before you begin operating the Franchised Business, we will:

1.

Review your franchise site information and notify whether your proposed site is approved or
rejected after receiving the complete (as determined by us) site application package. (Franchise
Agreement, Section 3.B.)

Provide to you a fit test and specifications for an Urban Air Adventure Park, including requirements
for dimensions, design, image, interior layout, décor, fixtures, equipment, signs, furnishings,
storefront, signage, graphics, color schemes, and opening inventory. (Franchise Agreement,
Section 4.A.) You must have all required construction plans and specifications prepared to suit the
shape and dimensions of the Franchised Business and ensure that the Attractions, plans, and
specifications comply with applicable law, building codes, permit requirements, and any lease
requirements and restrictions.

Provide you with the designated supplier for manufacturing and installation of Attractions, which
may be one of our affiliates (and, as of the issuance date of this disclosure document, is UA
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Attractions). (Franchise Agreement, Section 4.B. and the Purchase and Installation Agreement
attached to this disclosure document as Exhibit G)

4. For your first Franchised Business only, we will provide you with one member of our training team
for two to three days of pre-opening assistance and training at your Franchised Business location;
there is no fee for the service, nor do we require you to reimburse our related costs. If pre-opening
assistance is provided with respect to the third or any subsequent Adventure Park developed by you
or your affiliate, or we consider pre-opening assistance necessary, or you request that we provide
additional members of our training staff to provide on-site opening assistance (subject to
availability of personnel), in each case, we may charge you our then-current training fee per person
attending training, including reimbursement of our out-of-pocket costs incurred in connection with
providing the assistance, including travel, accommodations and meals for the trainers. (Franchise
Agreement, Section 5.C.)

5. Conduct the initial training program with you or your Designated Manager (see Item 15) without
charge. (Franchise Agreement, Section 8.A.)

6. Loan you one copy (digital or hard copy) of our confidential Manual containing information and
knowledge necessary and material to the System. (Franchise Agreement, Section 9).

During the operation of the Franchised Business, we will:

1. Provide to you our knowledge and expertise regarding the System and pertinent new developments,
techniques, and improvements in the areas of management, sales promotion, service concepts, and
other areas. We may provide these services through on-site visits, through the distribution of printed
or filmed material or electronic information, meetings or seminars, telephone communications,
email communications, or other communications. (Franchise Agreement, Section 5.D.)

3. Use good faith efforts to approve or disapprove your proposed promotional and marketing materials
within 10 business days after we receive them. (Franchise Agreement, Section 15.A.)

4. Establish and administer a membership program, gift card acceptance program, loyalty program and
master insurance program for so long as we elect to do so. (Franchise Agreement, Sections 11.P.,
15.F. and 16.B.)

Except as described above, the Franchise Agreement does not require us to provide any other assistance or
services to you during the operation of the Franchised Business. As the Development Agreement relates
to the development of Franchised Business, the Development Agreement does not require us to provide any
other assistance or services during the operation of the Franchised Business.

DEVELOPMENT AGREEMENT

When you sign the Development Agreement, we will: Provide you site selection guidelines, including our
minimum standards for Urban Air Adventure Park sites and sources regarding demographic information,
and such site selection counseling and assistance as we may deem advisable.

During the course of the Development Agreement, we will:

1. Upon your request, disclose to you the then-current franchise disclosure document and, upon your
compliance with the Development Agreement and our requirements, issue and execute remaining franchise
agreements pursuant to your Development Schedule. (Development Agreement, Section 4.1.)

2. Evaluate each site application, and conduct an on-site evaluation as we deem advisable in response
to your request for site approval for each proposed site (through us or our appointed representatives).
(Development Agreement, Section 4.3.2.)
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CONFIDENTIAL MANUALS

After you sign your Franchise Agreement, we will give you access to our Manual. The Manual may be in
electronic format. A copy of the table of contents of the Manual is attached to this Disclosure Document as
Exhibit A. We consider the contents of the Manual to be proprietary and confidential, and you are bound
by the restrictive covenants regarding our confidential information in the Franchise Agreement with respect
to your use of the Manual. The Manual contains 206 pages. (Franchise Agreement, Section 9.)

INITIAL TRAINING PROGRAM

Prior to live training, you will be required to complete our online digital training. Also, your employees
must complete the online training before the Opening Date. You will be responsible for paying the cost of
the online training software and for the wages for the employees to complete such training. Once you
complete the online training, we will admit you and your Designated Manager to our live, initial training
program. Our initial training program is offered by our training team before commencing operation and is
conducted by or under the supervision of our Director of Operations, Jeff Sugden. Jeff has over 11 years of
experience in operations roles, overseeing training and other aspects of day-to-day facility operations.

The classroom portion of our initial training program is held at our training facility located in Bedford,
Texas (or such other location as identified by us), and the on-the-job training portion is held at one or more
of our affiliate-owned locations in North Texas or takes place the week prior to your grand opening at your
facility. The “Franchised Operations” portion of our initial training program includes hands-on operations
training, and the “Franchise Business Operations” portion focuses on business operations. The entire initial
training program is held over a three- to four-day period.

The following is a summary of our initial training program:

TRAINING PROGRAM

Hours of Hours of
Subject! Classroom | on-the-Job Location
Training Training

Online digital training? 29 0 Online
Brand Emersion and Vision 15 0 Dallas-Fort
Worth area
. . - . Dallas-Fort
Relationship Building and Goal setting 15 0 Worth area
. Dallas-Fort
Finance 0.5 0 Worth area
. Dallas-Fort
Hiring Process and HRIS 2 0 Worth area
. Dallas-Fort

3

Marketing and Sales 2 0 Worth area
. Dallas-Fort
Memberships and E-Commerce 1 0 Worth area
Lo Dallas-Fort
Labor Optimization 1 0 Worth area
In-Park Revenue — Food, Beverage, and 1 1 Dallas-Fort
Merchandise Worth area
- e Dallas-Fort
Harness Training and Certification 0 1 Worth area
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Hours of Hours of
Subject! Classroom | on-the-Job Location

Training Training
Inspections 1 1 Dallas-Fort
P Worth area
. Dallas-Fort
Operational Systems 3 2 Worth area
. Dallas-Fort
Legal Review 1 0 Worth area
Insurance 1 0 Dallas-Fort
Worth area
Park Development and Next Steps 2 0 Dallas-Fort
Worth area

Totals 47.5 5

Note 1: Instruction will be taken from the Manual and other instructional forms.

Note 2: The table below reflects individual programs offered digitally through our Learning

Management System.

Hours of
Digital Learning Subject Classroom Location
Training
Team Member Training 3 Online
Membership Training 1 Online
Café Training 3 Online
Sales Training 2 Online
Management Training 20 Online
Totals 29

Note 3: Sales Training is a separate, required session hosted by our trainers. It is currently 3 days, with

19 hours of classroom training and 6 hours of on-the-job training.

In addition to the Initial Training Program, you and your Designated Manager will be trained onsite by a
member or members of the Operations team. This member of the Operations team will also be responsible

for employee on the job training for the Court Monitor, Front Desk, and Party Host positions.

Onsite Training

Hours of On-the-Job

Location

(Week of Grand Opening) Training

ini At your Franchised

Front Desk Training 3 Business” premises
Party Host Training 1 At your Franchised

Business’ premises
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Onsite Training Hours of On-the-Job

(Week of Grand Opening) Training Location

At your Franchised
Business’ premises

Systems (POS, Party Booking, Labor At your Franchised
Optimization, etc.) Business’ premises

At your Franchised

Court Monitor Training 4

Inspections 1 . , )
Business’ premises
Shift Operations 49 Al your F’ranchl-sed
Business’ premises
) . At your Franchised
Café Operations 8 Business’ premises
Totals 71

We do not charge tuition for you or your Designated Manager to attend our initial training program, but
you are responsible for all training-related expenses, including travel, lodging, and dining expenses for
these individuals, and wages and salaries payable during the training period. The initial training is
mandatory, and you and your Designated Manager (if applicable) must successfully complete the initial
training to our satisfaction before opening. At your request, we may permit additional individuals to attend
the same training program, subject to space availability and an additional fee and provided such individuals
sign a confidentiality and non-compete agreement in a form prescribed by us.

Other Training

Your Designated Manager, general manager, and other personnel must attend and successfully complete
all safety training courses, management courses, and obtain such health department certifications as
required by law or as we may periodically require, to the satisfaction of and as may be required by the state
and municipality where your franchise is located. You must maintain all required certifications throughout
the franchise term. Unless otherwise noted, we may charge our then-current training fee or tuition for all
safety training courses and programs that we provide. You are responsible for our out-of-pocket costs
incurred in connection with providing the training, including travel, accommodations, and meals for the
trainers.

Also, we may require your Designated Manager and other management personnel to attend and complete
additional and remedial training as we may periodically deem necessary. If we require additional or
remedial training, you must pay our then-current training fee (as published in the Manual) and reimburse
us for our out-of-pocket expenses incurred in connection with the training, including travel,
accommodations, and meals for the trainers. You are responsible for all costs and expenses of complying
with our training and certification requirements, including tuition, fees, and registration costs, as well as
compensation, travel, accommodations, and meals for all personnel who participate in the training.

We may conduct, and require you to attend, periodic conferences to discuss System developments,
including operational efficiency, personnel training, bookkeeping, account, inventory control, performance
standards, advertising programs, and merchandising procedures. We may require your Designated Manager
to attend the conferences, and the conference fee may be up to $1,500 per attendee. In addition, you are
responsible for all conference-related costs and expenses, including compensation, travel, accommodations,
wages, and meals for attendees. An estimate of these travel expenses is included in Item 7.

SITE SELECTION

The Franchise Agreement will contain a site selection area within which you must identify a site for the
Adventure Park (the “Site Selection Area™). You must submit our form of a site application for each site
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you identify, which we will review and notify you whether we accept or reject your proposed site. Upon
our acceptance of a site, you must execute a lease within the lease deadline specified in the Franchise
Agreement, which is typically within 180 days after the effective date of the Franchise Agreement. Failure
to identify a site within this period is a default of the Franchise Agreement for which we will have the right
to terminate the Franchise Agreement if you fail to cure the default within seven days after delivery of
written notice of default. Upon execution of the lease, we will establish a Protected Area as described in
Item 12, which may differ from the Site Selection Area, and you shall forfeit the Site Selection Area.

We will provide you with site selection assistance as we consider advisable, including providing our site
selection guidelines and design specifications and conducting an on-site evaluation of the proposed site;
however, we will not conduct an on-site evaluation for any proposed site prior to the receipt of the complete
site application. If we conduct an on-site evaluation, you must reimburse us for our out-of-pocket expenses
incurred in connection with the evaluation.

If we do not notify you in writing that we approve a site you propose, we will be deemed to have rejected
the proposed site. No site may be used for the location of the Franchised Business unless we first approve
it in writing.

Under the Area Development Agreement, you will have the right to develop, open, and operate up to three
Urban Air Adventure Park Franchised Businesses within a certain Development Area that we determine.
Upon development of each Franchised Business, we will identify a Site Selection Area that is within your
Development Area in which you shall identify a suitable site. We will follow the procedure outlined above,
or our then-current procedure if different, regarding establishing a Protected Area and executing a lease.
Each Franchised Business must be developed and opened according to our then-current system standards
and other approval requirements, and pursuant to the corresponding franchise agreement.

TYPICAL TIME BETWEEN SIGNING (OR FIRST PAYMENT) AND OPENING FOR BUSINESS

The typical length of time between signing the Franchise Agreement and the opening of your business
ranges from 12 to 24 months (excluding new construction of a new building), depending on whether the
site is known at the time the Franchise Agreement is signed. Factors affecting this range include site
availability, lease negotiations, lender approvals, city zoning, permitting, regulations affecting the operation
of Attractions, use restrictions, construction time (especially when a new building is being constructed),
governmental inspections and regulations, including port inspections, delays in the production and shipping
of the Attractions, and other factors, such as force majeure that are outside our control. The typical length
of time to construct a new building will be considerably longer and ca