FRANCHISE DISCLOSURE DOCUMENT
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www.maidbrigade.com

rsullins@maidbrigade.net

@ Maid
Brigade
The franchisee will operate a business that provides supervised team cleaning services to home and light

commercial cleanings and offers proprietary and other household products for sale using the trade name
“MAID BRIGADE"”

The total investment necessary to begin operation of a Maid Brigade franchise business is between $120,300
- $149,000. This includes $80,300 to $94,000 that must be paid to the franchisor and its affiliates. To the
extent that a territory is larger than 30,000 qualified households, an additional $1 for each additional
qualified household in your territory is added to your initial franchise fee.

This disclosure document summarizes certain provision of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must receive
this disclosure document at least 14 calendar days before you sign a binding agreement with, or make any
payment to the franchisor or an affiliate in connection with the proposed franchise sale. Note, however,
that no government agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in a different format, contact Raychel Sullins at Four Concourse Parkway;,
Suite 200, Atlanta Georgia 30328 or at (770) 551-9630 or rsullins@maidbrigade.net.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this disclosure
document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you make
up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a Franchise,” which
can help you understand how to use this disclosure document, is available from the federal Trade
Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600 Pennsylvania Avenue,
N.W. Washington DC 20580. You can also visit the FTC’s home page at www.FTC.gov for additional
information. Call your state agency or visit your public library for other sources of information on franchising.
There may also be laws on franchising in your state. Ask your state agencies about them.

THE ISSUE DATE OF THIS DISCLOSURE DOCUMENT IS October 31, 2024.
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to find more

information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this information
from others, like current and former franchisees. You can find
their names and contact information in Item 20 or Exhibit E.

How much will | need to invest?

Items 5 and 6 list fees you will be paying to the franchisor or at
the franchisor’s direction. Item 7 lists the initial investment to
open. Item 8 describes the suppliers you must use.

Does the franchisor have the
financial ability to provide support
to my business?

Iltem 21 or Exhibit D includes financial statements. Review
these statements carefully.

Is the franchise system stable,
growing, or shrinking?

ltem 20 summarizes the recent history of the number of
company-owned and franchised outlets.

Will my business be the only Maid
Brigade business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor have a troubled
legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What'’s it like to be a Maid Brigade
franchisee?

Iltem 20 or Exhibit E lists current and former franchisees. You
can contact them to ask about their experiences.

What else should | know?

These questions are only a few things you should look for.
Review all 23 Items and all Exhibits in this disclosure document
to better understand this franchise opportunity. See the table of
contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you are losing
money.

Business model can change. The franchise agreement may allow the franchisor to change its manuals and
business model without your consent. These changes may require you to make additional investments in
your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group of
suppliers the franchisor designates. These items may be more expensive than similar items you could buy
on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar business during
the term of the franchise. There are usually other restrictions. Some examples may include controlling your
location, your access to customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the franchisor may
have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have to sign a
new agreement with different terms and conditions in order to continue to operate your franchise
business.

When your franchise ends. The franchise agreement may prohibit you from operating a similar business
after your franchise ends even if you still have obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register before offering or
selling franchises in the state. Registration does not mean that the state recommends the franchise or has
verified the information in this document. To find out if your state has a registration requirement, or to
contact your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to your franchise
agreement. If so, you should check the State Specific Addenda. See the Table of Contents for the location
of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The franchise agreement requires you to resolve disputes with
the franchisor by litigation only in Georgia. Out-of-state litigation may force you to accept a less
favorable settlement for disputes. It may also cost more to mediate, arbitrate, or litigate with the
franchisor in Georgia than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific Addenda” (if any) to see
whether your state requires other risks to be highlighted
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INFORMATION FOR RESIDENTS OF THE STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT ARE SOMETIMES IN
FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS,
THE PROVISIONS ARE VOID AND CANNOT BE ENFORCED AGAINST YOU.

(A) A PROHIBITION OF THE RIGHT OF A FRANCHISEE TO JOIN AN ASSOCIATION OF
FRANCHISEES.

(B) A REQUIREMENT THAT A FRANCHISEE ASSENT TO A RELEASE, ASSIGNMENT, NOVATION,
WAIVER, OR ESTOPPEL WHICH DEPRIVES A FRANCHISEE OF RIGHTS AND PROTECTIONS PROVIDED IN THIS
ACT. THIS SHALL NOT PRECLUDE A FRANCHISEE, AFTER ENTERING INTO A FRANCHISE AGREEMENT, FROM
SETTLING ANY AND ALL CLAIMS.

(0] A PROVISION THAT PERMITS A FRANCHISOR TO TERMINATE A FRANCHISE PRIOR TO THE
EXPIRATION OF ITS TERM EXCEPT FOR GOOD CAUSE. GOOD CAUSE SHALL INCLUDE THE FAILURE OF THE
FRANCHISEE TO COMPLY WITH ANY LAWFUL PROVISION OF THE FRANCHISE AGREEMENT AND TO CURE
SUCH FAILURE AFTER BEING GIVEN WRITTEN NOTICE THEREOF AND A REASONABLE OPPORTUNITY, WHICH
IN NO EVENT NEED BE MORE THAN 30 DAYS, TO CURE EACH FAILURE.

(D) A PROVISION THAT PERMITS A FRANCHISOR TO REFUSE TO RENEW A FRANCHISE WITHOUT
FAIRLY COMPENSATING THE FRANCHISEE BY REPURCHASE OR OTHER MEANS FOR THE FAIR MARKET VALUE
AT THE TIME OF EXPIRATION OF THE FRANCHISEE’S INVENTORY, SUPPLIES, EQUIPMENT, FIXTURES, AND
FURNISHINGS. PERSONALIZED MATERIALS WHICH HAVE NO VALUE TO THE FRANCHISOR AND INVENTORY,
SUPPLIES, EQUIPMENT, FIXTURES, AND FURNISHINGS NOT REASONABLY REQUIRED IN THE CONDUCT OF
THE FRANCHISE BUSINESS ARE NOT SUBJECT TO COMPENSATION. THIS SUBSECTION APPLIES ONLY IF (i) THE
TERM OF THE FRANCHISE IS LESS THAN 5 YEARS AND (1) THE FRANCHISEE IS PROHIBITED BY THE FRANCHISE
OR OTHER AGREEMENT FROM CONTINUING TO CONDUCT SUBSTANTIALLY THE SAME BUSINESS UNDER
ANOTHER TRADEMARK, SERVICE MARK, TRADE NAME, LOGOTYPE, ADVERTISING, OR OTHER COMMERCIAL
SYMBOL IN THE SAME AREA SUBSEQUENT TO THE EXPIRATION OF THE FRANCHISE OR THE FRANCHISEE
DOES NOT RECEIVE AT LEAST 6 MONTHS NOTICE OF FRANCHISOR’S INTENT NOT TO RENEW THE FRANCHISE.

(E) A PROVISION THAT PERMITS THE FRANCHISOR TO REFUSE TO RENEW A FRANCHISE ON
TERMS GENERALLY AVAILABLE TO OTHER FRANCHISEES OF THE SAME CLASS OR TYPE UNDER SIMILAR
CIRCUMSTANCES. THIS SECTION DOES NOT REQUIRE A RENEWAL PROVISION.

(F) A PROVISION REQUIRING THAT ARBITRATION OR LITIGATION BE CONDUCTED OUTSIDE THIS
STATE. THIS SHALL NOT PRECLUDE THE FRANCHISEE FROM ENTERING INTO AN AGREEMENT, AT THE TIME
OF ARBITRATION, TO CONDUCT ARBITRATION AT A LOCATION OUTSIDE THIS STATE.

(G) A PROVISION WHICH PERMITS A FRANCHISOR TO REFUSE TO PERMIT A TRANSFER OF
OWNERSHIP OF A FRANCHISE, EXCEPT FOR GOOD CAUSE. THIS SUBDIVISION DOES NOT PREVENT A
FRANCHISOR FROM EXERCISING A RIGHT OF FIRST REFUSAL TO PURCHASE THE FRANCHISE. GOOD CAUSE
SHALL INCLUDE, BUT IS NOT LIMITED TO:
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(i) THE FAILURE OF THE PROPOSED TRANSFEREE TO MEET THE FRANCHISOR’S THEN
CURRENT REASONABLE QUALIFICATION OR STANDARDS.

(ii) THE FACT THAT THE PROPOSED TRANSFEREE IS A COMPETITOR OF THE
FRANCHISOR OR SUBFRANCHISOR.

(iii) THE UNWILLINGNESS OF THE PROPOSED TRANSFEREE TO AGREE IN WRITING TO
COMPLY WITH ALL LAWFUL OBLIGATIONS.

(iv) THE FAILURE OF THE FRANCHISEE OR PROPOSED TRANSFEREE TO PAY ANY SUMS
OWING TO THE FRANCHISOR OR TO CURE ANY DEFAULT IN THE FRANCHISE AGREEMENT EXISTING AT THE
TIME OF THE PROPOSED TRANSFER.

(H) A PROVISION THAT REQUIRES THE FRANCHISEE TO RESELL TO THE FRANCHISOR ITEMS THAT
ARE NOT UNIQUELY IDENTIFIED WITH THE FRANCHISOR. THIS SUBDIVISION DOES NOT PROHIBIT A
PROVISION THAT GRANTS TO A FRANCHISOR A RIGHT OF FIRST REFUSAL TO PURCHASE THE ASSETS OF A
FRANCHISE ON THE SAME TERMS AND CONDITIONS AS A BONA FIDE THIRD PARTY WILLING AND ABLE TO
PURCHASE THOSE ASSETS, NOR DOES THIS SUBDIVISION PROHIBIT A PROVISION THAT GRANTS THE
FRANCHISOR THE RIGHT TO ACQUIRE THE ASSETS OF A FRANCHISE FOR THE MARKET OR APPRAISED VALUE
OF SUCH ASSETS IF THE FRANCHISEE HAS BREACHED THE LAWFUL PROVISIONS OF THE FRANCHISE
AGREEMENT AND HAS FAILED TO CURE THE BREACH IN THE MANNER PROVIDED IN SUBDIVISION (C).

(1 A PROVISION WHICH PERMITS THE FRANCHISOR TO DIRECTLY OR INDIRECTLY CONVEY,
ASSIGN, OR OTHERWISE TRANSFER ITS OBLIGATIONS TO FULFILL CONTRACTUAL OBLIGATIONS TO THE
FRANCHISEE UNLESS PROVISION HAS BEEN MADE FOR PROVIDING THE REQUIRED CONTRACTUAL SERVICES.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE ATTORNEY GENERAL DOES
NOT CONSTITUTE APPROVAL, RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

THE NAME AND ADDRESS OF THE FRANCHISOR’S AGENT IN THIS STATE AUTHORIZED TO RECEIVE
SERVICE OF PROCESS IS: MICHIGAN DEPARTMENT OF COMMERCE, CORPORATIONS AND SECURITIES
BUREAU, 6546 MERCANTILE WAY, LANSING, MICHIGAN 48910.

ANY QUESTIONS REGARDING THIS NOTICE SHOULD BE DIRECTED TO THE DEPARTMENT OF THE
ATTORNEY GENERAL'S OFFICE, CONSUMER PROTECTION DIVISION, ATTN. FRANCHISE SECTION, 670 LAW
BUILDING, 525 W. OTTAWA STREET, LANSING, MICHIGAN 48913, 517-373-7117.
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ITEM 1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

The Franchisor

The franchisor is MB Franchise Holdings, Inc. This Disclosure Document refers to MB Franchise Holdings, Inc.
as “we,” “us,” or the “Company.” We refer to the person who buys a franchise from us as “you.” You and we will enter
into a Franchise Agreement (Exhibit B to this Disclosure Document). You may assign the Franchise Agreement to a
privately held corporation, partnership, or other entity by signing the Corporate Assignment Agreement (Exhibit C to this
Disclosure Document). If you do so, “you” also includes your corporation, partnership, or other entity. We have no parent
company or affiliates. We have one Predecessor, Maid Brigade, Inc., a Delaware corporation

We are a Georgia corporation incorporated on May 19, 2020. When we were incorporated, we were a wholly owned
subsidiary of Maid Brigade, Inc., which was a Delaware corporation, incorporated on February 8, 1982 and is our
Predecessor. Our Predecessor founded the Maid Brigade franchise system and served as the franchisor of that system since
its formation. We were formed to own two limited liability companies, which owned and operated two Maid Brigade home
cleaning businesses, one in Florida and the other in Tennessee. On September 30, 2024, we merged with our Predecessor,
and we are the surviving entity and now serve as the franchisor of the entire Maid Brigade franchise system. Our principal
business address is Four Concourse Parkway, Suite 200, Atlanta, Georgia 30328. Our telephone number is (770) 551-9630.
We do business only under the name “Maid Brigade®.”

We list our agents for service of process in Exhibit A.
Our Business

We grant Maid Brigade franchises for the operation of a light household and light commercial cleaning business.
As a Maid Brigade franchisee, you will:

. Receive a license to operate a business under the trade names, trademarks, service marks, logotypes, and
commercial symbols that we designate, including the service mark “Maid Brigade®” (collectively, the
“Marks”);

. Receive a specific geographic territory where you will have the exclusive right to operate the Maid Brigade

business (the “Operating Territory™);
. Gain access to customers through our Internet alliances and partnerships;

. Use our proprietary Maid Brigade marketing programs and advertising including on-line scheduling (where
available) through our public Web site.

. Obtain our assistance in matters like marketing, management, products, financial planning, and services;

. Use our private Maid Brigade internet site accessible by Maid Brigade franchisees only, including its Vision
Analysis System™; and

. Gain access to the full array of proprietary products and services we offer, including our confidential
business information, business format, methods, specifications, expertise, Total Management Software
Solution catalogs with ordering capability and Marks.

You will operate the business under our Franchise Agreement. We refer to the right to operate under our Franchise
Agreement, to use our Marks and other intellectual property, and to receive the other benefits we list above, as the Maid
Brigade “System.” We refer to the business you operate under the Maid Brigade System as the “Franchise” or the
“Franchised Business.”
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The cleaning services you will offer include dusting, mopping, vacuuming, and tidying or any other services we
deem necessary. Generally, two of your employees will perform cleaning services at each customer’s home. Your main
duties will be to instruct and supervise your employees and to promote and develop the Franchised Business.

Although you will offer services to the general public, your primary market will be middle- to upper-income
households. Although those income levels can vary somewhat from market to Market, in general these will be households
with an annual income in excess of $100,000. You will build your customer base through the use of internet advertising,
including the Maid Brigade consumer website, www.maidbrigade.com. You will also utilize centralized marketing programs
offered by us and through various traditional methods of advertising. We encourage you to enter into strategic alliances
with apartment managers, realtors, employers, and other service-oriented businesses in the territory that can give you
referrals.

You will operate the Franchised Business from an approved location. You will offer light daytime cleaning services
for homes and for businesses that operate primarily from business parks and low-rise office buildings. You will purchase
certain items from us or our designated suppliers. See Item 8 of this Disclosure Document.

Our Franchise Experience

Don Hay, our Chairman, has operated a number of household and commercial cleaning businesses in the United
States and Canada. Our Predecessor began offering franchises in June 1984. . We have no other business activities and
have not offered franchises in any other line of business.

Competition

The market for cleaning services is well-established and developed. You will compete with other businesses that
offer cleaning services, including other franchised operations, and with local independent services like housekeepers,
nannies, maids, and commercial cleaning services that enter the residential market. We believe that the Maid Brigade
System will give you a competitive advantage over others in the market.

Regulatory Matters

We are not aware of any regulations specific to the operation of a Maid Brigade franchise. However, you must
comply with all laws that apply to business in general. We strongly encourage you to investigate these laws and their possible
effect on the Franchised Business.

ITEM 2
BUSINESS EXPERIENCE

Chairman: Donald Maxwell Hay

Mr. Hay has been the Chairman of our predecessor since it was incorporated in 1982. He acted as President and
Chief Executive Officer until July 2005. He has served as our Chairman since we were incorporated in 2020.

Co-founder and Secretary: Bart Puett

Mr. Puett was President of our predecessor from July 2005 to January 2020. Mr. Puett acted as Vice
President from March 1993 to 2005 and Chief Operating Officer from 2001 to 2005. From 1984 until February 1993, he
was our Director of Franchise Services. He has served as our corporate Secretary since we were incorporated in 2020.
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President: Raychel Leong-Sullins

Ms. Leong-Sullins joined our predecessor in August of 1999 and became its President in January 2020. She became
the Director of MIS in 2003 and she also served as Vice President of Operations for our predecessor’s Maid Simple House
Cleaning concept. She has served as our President since we were incorporated in 2020.

Vice President of Franchise Recruitment: Joel Lazarovitz

Mr. Lazarovitz has served as our predecessor’s Vice-President of Franchise Recruitment since November 2012.
From July 2006 to present, he also has served as the co-founder and manager of International Franchise Services. He has
served as our Vice President of Franchise Recruitment since our merger with our predecessor.

Vice President of Operations: Greg Nicklas

Mr. Nicklas began working with the Maid Brigade franchisee in Portland Oregon in June of 2002. In March, 2003,
he began running the day to day operations as an Office Manager. In August, 2007, he became the General Manager of
that business. In October of 2017, he took a position with the Operations Department at our predecessor and on July 1%,
2019, he took over the full-time position as the Vice President of Operations. He has served in that same capacity for us
since our formation in 2020.

Vice President of Company Owned Stores: Michael Vinson

Michael joined our predecessor in October 2008, serving as our Technology Manager until January of 2013, when
he became Director of Technology. He served in that role until February 2021, when he became Vice President of Company
owned locations, which consisted of two locations, He serves in that same capacity with us since our merger with our
predecessor.

Vice President of Marketing: TJ Liles

TJ joined Maid Brigade in January of 2014 as the Digital Marketing Director. He became the VP of Marketing in
January 2022. He serves in that same capacity with us, since we were incorporated in 2020

In addition to franchise brokers, we have a policy of paying a referral fee to any of our franchisees and their clients who
refer someone who signs a Franchise Agreement.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Disclosure Document. See Addendum to this Disclosure Document
for additional disclosure required by the State of California.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.
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ITEM 5
INITIAL FEES

The price for your franchise will be based on the number of Qualified Households in your Operating Territory. Your
Initial Franchise Fee is $40,700 for a territory which includes 30,000 qualified households. Starting in 2023, we have also
offered franchises in mid-size markets, containing approximately 20,000 qualified households, for an initial franchise fee
of $27,000. Additional households may be purchased for $1 for each additional Qualified Household in the territory. A
“Qualified Household” is a household with an estimated household income sufficient to place it in the upper-middle to
upper class in the Operating Territory, as we determine in our reasonable business judgment. Although those income
levels can vary somewhat from market to Market, in general these will be households with an annual income in excess of
$100,000. We reserve the right to redefine the income level of a “qualified household.” The Initial Franchise Fee is fully
due and payable upon execution of the Franchise Agreement. If you are unable to complete our initial training program
(see Item 11 of this Disclosure Document) to our reasonable satisfaction, we will refund the initial franchise fee to you,
less all reasonable expenses we actually incur in preparing the Franchise Agreement and all related agreements you sign,
selecting the Operating Territory, granting you the Franchise rights, and providing you with training. There are no refunds
under any other circumstances. The method we use to calculate the initial franchise fee is uniform for all franchises we
offer through this Disclosure Document. We sold five new franchises in 2023 for $47,497, $47,829.50, $39,500, $39,500,
$65,700.

You must purchase your opening inventory, which we call your “Initial Package,” from us. The cost for the Initial
Package is $4,600. This amount is not refundable under any circumstances.

The Initial Package includes your initial inventory of equipment and supplies; cleaning solutions; advertising and
marketing materials like business cards and sales materials; Maid Brigade uniforms; and access to our Confidential
Operations Manual and training manuals, which we publish on our private website. You pay the cost of the Initial Package
when you sign the Franchise Agreement. The fee for the Initial Package is not refundable under any circumstances. Please
note, included within your Initial Package is an electrostatic charger, a fogger and initial equipment. Once your franchised
business reaches a sales level of $9,000 a week in revenue, you will be required to purchase a larger e-water generator to
keep up with demand. The cost for this generator ranges from $8,500 - $12,500 and you purchase that from a third party
that we designate.

In addition, when you sign your franchise agreement, you pay us a $9,100 onboarding fee, which is for Boot Camp
(5 days), On-Site Blastoff with Support Team Member (5 days), Sales Training with Crispin Cruz, Remote Support/Calls for
marketing, operations, and software training.

We also require that you pay to us, when you sign your franchise agreement the sum of $39,600. This represents
$3,000 per month for the first 12 months of operations, plus a $3,600 management fee. For this payment, we manage your
initial local advertising for the first year, except for $1,000 per month that you will spend on local advertising and another
$500 per month that you are required to spend on advertising for employees.

The Onboarding and advertising fees are not refundable under any circumstances.
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ITEM 6

Contributions

for the preceding
week’s Gross Revenue)

OTHER FEES
Type of Fee (Note 1) Amount Due Date Remarks
Royalty 6.9% of gross revenues, subject| Weekly (each Thursday | The minimum royalty ranges
to reduction for higher volume | for the preceding between $200 to $750 per
and subject to weekly week’s Gross Revenue) | week, starting a year after
minimums you open and varying with
the size of your territory, with
the larger population
territories paying the higher
minimum, all as shown in
Note 2 below.
Ad Fund 2% of Weekly Gross Revenue Weekly (each Thursday | You pay this fee to our

advertising fund. We control
the advertising fund. See
Item 11 of this Disclosure
Document.

Advertising

Local Client A minimum of $4,000 a month | Monthly (Note 3)
Advertising
Local Employee $500 per month Monthly (Note 4)

Transfer Fee

The then current fee. Presently,

our combined Transfer and
Training fee is $9,500

Upon transfer

We give the transferee pre-
opening and Home Office
training (Note 5)

Renewal Approximately $1,000 As incurred The intent is to allow us to
recover our costs (Note 6)
Audit $7,500 On receipt of invoice You pay this fee only if you

fail to provide required
reports or if you understate
your Gross Revenue for any
weekly or monthly period

generally between 5%-10% of
revenue earned during the
period that we manage your
business

Proprietary Items Varies under circumstances Asincurred Includes items like uniforms
and certain cleaning supplies.
See Item 8 of this Disclosure
Document

Services We Provide Varies under circumstances As incurred (Note 7)

to Your Customers

Management Fee Varies under circumstances but| As incurred If you abandon the Franchise

and we operate it until you
return, you must reimburse
us for our reasonable
expenses and pay a
reasonable management fee
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Type of Fee (Note )

Amount

Due Date

Remarks

Additional Assistance

Varies under circumstances but
approximately $400 per day

On receipt of invoice

We charge a daily fee plus
expenses for assistance we
provide at your request

Interest on Late
Payments

The lesser of 2% over our
bank’s prime loan rate or the
maximum amount permitted
by law. The highest interest
rate allowed by law in
California for late payments is
10% per year.

On receipt of invoice

Interest begins from the date
of non-payment. Owed for
all overdue sums

Late Fees on Late
Payments

10% of amount past due

On receipt of invoice

The late charge covers our
administrative and collection
costs

Indemnification

Varies under circumstances

As incurred

You must reimburse us for
losses from claims, damage,
or lawsuits arising from your
operation of the Franchised
Business

Costs and Attorneys’
Fees

Varies under circumstances

As incurred

You pay these fees only if you
breach the Franchise
Agreement or if there are
other claims related to our
relationship

Insurance

Varies under circumstances

On receipt of invoice

You must reimburse us if we
purchase insurance for you
because you failed to do so

Technology Fee

$18.00 per week

Weekly

This fee may be used for, but
is not limited to
development, upgrades,
support, error corrections
and operational assistance
and is subject to change
based upon technology
updates.

Convention

Varies: Currently $180 ea. per
attendee

Prior to convention

(Note 9)

Testing New Suppliers | No charge N/A We will not charge you a fee

or ltems for any reasonable
examination or testing
related to the new item or
supplier

Additional S1 for each additional Qualified| When purchased If you add additional qualified

Households household purchased households to your territory.

You pay us $1 for each
household purchased.
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Type of Fee (Note ) Amount Due Date Remarks

Onboarding $9,100 Paid to us when you
sign your franchise
agreement

Explanatory Notes:

1. All fees are non-refundable and are paid to us. All fees are uniformly imposed and collected.

2. The Royalty structure rewards you for expanding the Franchised Business; the higher the Gross Revenue, the lower
the Royalty percentage. Each week, you must remit to us the Royalty amount as follows, if you are in default under
your agreement, your royalty remains at 6.9%, regardless of the amount of your Gross Revenues:

For the Part of the Annualized Amount of | Your Royalty Percentage for the Week
Your Weekly Gross Revenue That Is: Is:
Less than $300,000 6.9%
$300,000 to $699,999 6%
$700,000 to $899,999.99 5%
$900,000 to $1,499,999 4.5%
$1.5MM to $1,999,999 4%
S2MM 3.5%

“Gross Revenue” includes the actual gross charges for all goods and services your customers purchase including
exchanges in kind or barter, but excluding retail sales taxes any governmental authority imposes. We may, at our
discretion, adjust the Gross Revenue brackets shown in the left column of the table to compensate for changes in
the Consumer Price Index. We take a bank draft out of your operating account for your Royalty and other
payments.

Franchisee Territories of more than 30,000 Qualified Households are required to generate a minimum of $6 per
each owned Qualified Household on an annual basis. In the event that a Franchisee with more than 30,000
Qualified Households do not meet the $6 per QHH annual minimum for three consecutive years, then we have
the right to take back QHH’s and place them in our open and available inventory, and we also have the right to
terminate the franchise agreement. This is mandatory for any franchisee after its second full year in business. It is
further agreed, however, that if you have given notice to us of your desire to renew the Franchise Agreement or
transfer the Franchise Agreement and the franchised business, and you have not met this requirement, if we
choose to permit the renewal or transfer, we will waive this provision for the renewal term or transferee, as
applicable.

In addition, all franchisees are subject to the following minimum weekly Royalty:
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Weeks Territory with up to 30,000 | Territory with in excess of 30,001
Qualified Households Qualified Households
Minimum Weekly Royalty Minimum Weekly Royalty
Weeks 1-52 No Minimum No Minimum
Weeks 53-104 $200 $400
Weeks 105-208 $275 $550
Weeks 209 and after $350 $750
3. You will spend a minimum of $4,000 a month on local customer advertising and $500 per month on employee

advertising. You are required to spend at least the minimum but may choose to spend more, at your option. You
will be required to provide us with proof of the method and amount of your expenditures. When you sign your
Franchise Agreement, you will pay us a total of $39,600, which is $3,000 per month for the first twelve months of
operations for your local advertising, plus a $3,600 management fee for our management of the advertising
money. You will be responsible for spending the other $1,000 per month during that 12 month period, plus the
$500 per month for employee advertising.

4, You will pay the local employee advertising fee to local advertisers, not us. This money is spent to find employees
for your business.

5. This figure is an estimate only. The transfer fee allows us to recover our reasonable costs for completing the
transfer, like attorneys’ fees, the cost of investigating the transferee’s qualifications, testing the transferee’s
suitability, conducting a Discovery Day, training costs, sales staff compensation and out-of-pocket expenses.

6. This figure is an estimate only. The renewal fee allows us to recover our reasonable costs for renewing your
Franchise, like attorneys’ fees to prepare the new franchise agreement and the general release, and administrative
expenses related to, among other things, the paperwork for your renewal.

7. You must guarantee your services to your customers. If we believe we must respond to a complaint by your
customer, and we enter the customer’s home and inspect or correct your work, you must reimburse us for the
costs we incur in doing so.

8. All new franchisees will be required to use Maid Central, a third party software, for the customer relationship
management, operations, and reporting.

9. Attendance at our convention/leadership summit is mandatory. Failure to physically attend convention/the
summit during workshop and meeting days will result in a $500 non-attendance fee. Currently, we provide
educational workshops and speakers. You are responsible for your own travel and lodging expenses. We decide
the site for the event, and we try to select a location that those who attend will enjoy; in the past, we have held
our events in Las Vegas, Orlando, Puerto Vallarta, and 26 other locations.
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ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

Method of To Whom Payment Is
Type of Expenditure Amount Payment When Due To Be Made
Initial Franchise Fee Nt | $27 000 to $40,700, Lump Sum | On Signing Us
depending on the size Franchise
of the territory. Agreement
Real Estate/Office (Note2) $1,000 - $2,000 Monthly Prior to Third Parties
Opening
Computer Equipment N°t¢3) | $1,000 - $2,000 Lump Sum | As Incurred | Third Parties
Equipment, Fixtures, Other | $1,500 - $3,000 As Incurred | As Incurred | Third Parties
Fixed Assets Including
Leasehold Improvements,
Signs, Pre-Opening
Expenses (Note 4)
Opening Inventory (Note3) $4,600 Lump Sum | OnSigning | Us
Franchise
Agreement
Security Deposits and $1,500 - $2,000 As Incurred | As Incurred | Third Parties
Other Prepaid Expenses
(Note 6)
Automobile (Note?) $850 Monthly Prior to Use | Third Parties
Insurance and Bond ™°t8 | $1.000 - $2,000 Monthly As Incurred | Third Parties
Training Expenses (Note9) $2,000 Lump Sum | Prior to Third Parties
Opening
Opening Advertising N°t¢ 10 | §39 600 the first 12 Lump Sum | As Incurred | $39,600 is paid to us

months paid to us for
digital consumer
advertising, plus $1,500
you spend on your own
in the first year.

and the balance to
third parties
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Method of To Whom Payment Is
Type of Expenditure Amount Payment When Due To Be Made

Additional Funds — 3 $30,000 - $40,000 for As Incurred | As Incurred | Third Parties
Months (Note 11) the first three (3)

months
Onboarding Fee (Not¢ 12) $9,100 Lump Sum | Prior to Us

Opening

MaidCentral Software (Note | $1,350 for the first Lump Sum | As Incurred | Third Party
13) three months plus one-

time $700

implementation fee
TOTAL ESTIMATED INITIAL $120,300-$149,000 As Incurred | Asincurred | To us and to third
INVESTMENT (Note 14) parties

Explanatory Notes:

1. The franchise fee for a territory containing at least 20,000 qualified households is $27,000. The franchise fee for a
territory containing at least 30,000 qualified households is $40,700. In addition, regardless of which size territory
you purchase, you can buy more territory with additional qualified households at a price of S1 per qualified
household in the additional area. The Franchise Fee is partially refundable. If you do not complete our training
program to our reasonable satisfaction, we can terminate your Franchise Agreement and retain enough of your
initial fees to cover our costs incurred in connection with your franchise, refunding the rest to you. The
refundability of payments you make to third parties is determined by your agreements with those parties and is
not within our control.

2. You must establish and maintain an office which is located within your franchise territory and which is approved
by our VP of Operations before a lease is signed. Our approval is required for the size, rent and location of your
office. It is our intention to help you properly control your rent expense and assure that the space provides all
elements required for operation of the business. The size of your office will vary, depending on the type of franchise
you purchase, ranging from a 400sq foot office for a territory with at least 30,000 Qualified Households to 900
square feet for a territory with over 40,000 Qualified Households.

3. This estimate includes a connection charge to a high speed Internet provider. We will give you a list of computer
equipment you will need to operate MaidCentral, and other tools provided as part of our Total Management
Software package. You do not purchase the computer equipment from us. The cost of the equipment you purchase
will vary depending on the amount of equipment you buy, the supplier you choose, general economic conditions,
your geographic location, and your persistence in obtaining the best prices available. You must have Internet
access and email.

4. Your costs will vary depending on the size, configuration, and condition of the furniture, supplies, signs, and fixtures
you select and the location of your office.

5. This represents your Initial Package. Please note, included within your Initial Package is an electrostatic charger, a
fogger and initial equipment. Once your franchised business reaches a sales level of $9,000 a week in revenue,
you will be required to purchase a larger e-water generator to keep up with demand. The cost for this generator
ranges from $8,500 - $12,500 and you purchase that from a third party that we designate.
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10.

11.

12.

Your landlord will generally require you to pay the first and last months’ rent as a deposit. Utility companies and
rental agencies will probably require you to pay deposits and prepaid expenses, including prepaid expenses
relating to furniture, fixtures, or equipment you may lease.

You must use clean, relativity new automobiles for business transportation. The estimate includes the cost of the
car wrap, but does not include ongoing gas and maintenance expenses, which you must normally pay on a monthly
basis. If you purchase the automobile(s) you use, your initial investment will be significantly greater than the table
shows. We require that your vehicles display our proprietary car “wrap,” that we specify from time to time. Our
approved vendors may include the cost of the wrap in the lease or purchase price of the vehicle.

The figures shown in the tables cover premiums for the insurance you must maintain and the costs you are likely
to incur in obtaining a blanket fidelity bond in the amount of $10,000 for each employee.

Franchise training is included in your initial investment. Training typically consists of Pre-Opening Training, Boot
Camp Training and Blastoff Training. See Item 11 of this Disclosure Document.

You will spend a minimum of $4,000 per month on local customer advertising and $500 per month on employee
advertising. You are required to spend at least the minimum but may choose to spend more, at your option. You
will be required to provide us with proof of the method and amount of your expenditures. You will pay us $39,600
upon signing your franchise agreement, which will be applied against your local obligation and used in the
following manner: An average of $3,000 a month will be spent on digital marketing for approximately twelve
consecutive months. Depending on your market, the monthly spend may fluctuate, any amount not spent in a
month will roll over to the next; conversely, if more funds are needed to maximize your lead flow, we may spend
more than $3,000 a month. We will discuss the options with you if your market’s optimal spend is consistently
higher than $3,000 a month. There is a $3,600 management fee included in the amount collected — this equates
to a pre-paid amount of 10% per month for the first twelve months. You will use Maid Brigade Digital Services for
the first year in business. There are no refunds for the initial marketing funds collected. During the first year of
operations, you will be responsible for spending the balance of $1,000 per month on local advertising, plus the
$500 employee advertising obligation. The Digital Services fee is discounted to 10% in the first year, the standard
charge of 20% will apply month 13 onwards.

Working capital covers the initial expenses you are likely to incur while you establish the Franchise, and those you
are likely to incur between the time you begin providing services and the time you begin receiving payments from
customers. These expenses include costs related to performing background checks, hiring employees, initial
employee wages, and purchasing other goods and services. Your expenditures will depend on factors like your
business skills and experience, general and local economic conditions, competition, the prevailing wage rate, the
amount of services you provide during the initial period, how well the business is performing, and the number of
hours you are willing to invest in the Franchise. These expenses do not include any draw or salary for the owners
of the Franchise, but they do include additional office support services you may need. The estimates in the table
reflect an initial startup period of three months, but we will not offer you a franchise unless you have working
capital of $95,000 to $110,000, to cover your $4,000 monthly advertising requirement and other expenses in your
initial year of operation. The $95,000 to $110,000 includes the $30,000 to $40,000 shown in the table for the first
three months.

The $9,100 onboarding fee includes the following: Boot Camp (5 days), On-Site Blastoff with Support Team
Member (5 days), Sales Training with Crispin Cruz, Remote Support/Calls for marketing, and operations.. The Boot
Camp and Sales Training are required and must be completed prior to opening your location.
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13. MaidCentral’s current pricing is a minimum of $450 per month with a one-time $700 implementation fee. The
pricing is dynamic and is based on the actual number of visits completed. Pricing can be found at the
MaidCentral website.

14. In compiling this chart, we relied on our experience in the operation of home cleaning services and information
our franchisees gave us. The amounts shown are estimates only and may vary for many reasons. You should
review these estimates carefully with a business advisor before you make any decision to purchase a Franchise.
Note that the total does not include any additional amount you would pay us to the extent that you purchase a
territory containing Qualified Households in excess of 30,000, Each additional Qualified Household costs an
additional $1 in your Initial Franchise Fee. We do not offer direct or indirect financing to you for any of these
expenses. Many of the expenses listed are not within our control and are determined more by general and local
economic conditions than our actions. A bank or other lending institution may finance all or a part of your
investment on terms we cannot estimate. The availability and terms of financing will depend on factors like the
availability of financing, your creditworthiness, collateral you may have, lending policies of your financial
institution, and local economic conditions.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

We and our franchisees have an interest in ensuring the proper marketing and promotion of Maid Brigade products
and services and in protecting the trademark, brand, quality and integrity of the Maid Brigade System. To protect our
common interests, we require you to purchase certain products and services from us, from our designees, from suppliers
or distributors we approve, or under our specifications.

You must purchase your Initial Package from us. The Initial Package includes your initial inventory of equipment
and supplies. You must use MaidCentral software which is a third-party product. We estimate that the required purchases
described above are 7% of the cost to establish your franchised business and less than 1% of operating expenses.

There are no approved suppliers in which any of our officers owns an interest.

Except as shown above, we do not require you to purchase or lease any goods, services, supplies, fixtures,
equipment, inventory, computer software, or real estate from us or our designated suppliers. We do require that these
items and suppliers meet certain specifications we have developed as part of the Maid Brigade System. The System
regulates the types of services you offer, and provides specifications for the uniforms you and your employees wear, and
the types of cleaning chemicals, supplies, equipment, office supplies, and miscellaneous materials you use in operating
the Franchised Business. If an item meets our strict specifications, we may consider any supplier that meets our
requirements to be an approved supplier.

We base our specifications for products and suppliers on our experience and best judgment as to how to enhance
your business and profits. We evaluate the suppliers we approve for quality of products, reputation in the industry, and
standards by which they conduct business. Specifications are likely to change periodically during the term of your Franchise
Agreement. We have no formal procedures for formulating or modifying our specifications, except that we do so based
on what we believe is best for the System.

We recommend certain suppliers, including a solutions supplier that can provide you with products at favorable
prices. Under our arrangement with the solutions supplier, you may order products through an 800 number.
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The Confidential Operations Manual, which we publish on our private website, contains the Standard Operating
Procedures, specifications and requirements of the Maid Brigade System. If we establish a system of approved suppliers,
we will notify you of their names and addresses by a modification to the Confidential Operations Manual. To assist you,
we will sell many of these items directly to you. Many of our franchisees find it more convenient to purchase these items
from us. Except as noted below, we receive no revenue from your purchases of supplies, equipment, or inventory from
sources we approve. We have no purchasing or distribution cooperatives.

If you want to use any items that an approved supplier does not provide or that do not meet our specifications,
you must first notify us and then submit sufficient specifications, photographs, and other information or samples of the
items to us. We will examine and test them to determine whether we will approve the supplier or item. We will not charge
you a fee to perform any reasonable examination and testing. We will communicate our decision to you within a
reasonable time, which is generally 2 weeks. We may condition our approval of a supplier or item on the supplier or item
meeting certain requirements like product delivery, quality, and customer satisfaction. We may terminate any approved
supplier or item at our discretion. If we terminate a supplier or item, we will notify you as soon as possible.

We have approved Pronexis as the preferred lead handling solution for franchise locations that require assistance
with sales calls or web leads. This is something that is offered, but not required by us.

In the fiscal year ended December 31, 2023, our predecessor’s total revenue was $3,982,635 (which is consolidated with
our revenue, as we were then a wholly owned subsidiary of our predecessor.) Revenue from tech support fees for the
MicroMaid and MaidSmart software was $123,694. The total of the software fees represents approximately 3.1% of our
consolidated total revenue in 2023. We have no affiliates who derived any income from any purchases or leases by our
franchisees.

You must maintain certain insurance coverage. The insurance coverage we specify is the minimum any prudent
business person would maintain, and includes “all risk” property and casualty insurance, commercial general liability
insurance, care custody and control, automobile liability insurance for all owned, hired, and non-owned vehicles you or
your employees operate in connection with the Franchised Business, and workers’ compensation insurance as required by
law with at least $500,000 in coverage. Your cost for the insurance we require will depend on where the territory is
situated, the insurance carriers’ charges, your insurance history, and the level of your deductibles. Your insurance policies
must provide that your insurers will give us 30 days’ prior written notice of termination, expiration, or cancellation of any
insurance. We may increase the minimum insurance limit or require different kinds of insurance if necessary to reflect
normal business practices, court awards, and other relevant circumstances. You must maintain a blanket fidelity bond in
the amount of $10,000 that covers all of the employees you hire, plus a crime policy with at least $25,000 in coverage. You
must carry commercial general liability coverage with at least $1,000,000 in coverage per occurrence and $1,000,000 in
the aggregate, plus at least $150,000 in coverage for damage to a customer’s property caused by your work. You must have
at least $1,000,000 in auto liability coverage, including both owned, hired and non-owed vehicles. We highly recommend
Cyber Liability Insurance, as well as Employment Practices Liability Insurance. We have entered into an arrangement with
an insurance company that has developed a customized insurance and bonding package that meets our specifications. You
may purchase insurance and your fidelity bond through the agency, but we do not require you to do so, nor do we derive
any monetary benefit if you do.

The current suggested minimum computer specifications are: current version of Windows Professional operating
system, a current generation i5 Intel processor, 8 GB RAM, Gigabit Network Card (NIC), Network switch that is Gigabit
compatible, 500 Mb, 7200 RPM hard disk drive or 256 Mb SSD drive, current version of Microsoft Office (Word,
Excel, PowerPoint, Outlook), antivirus software (including email protection), firewall - software and hardware (if
applicable), and local and remote backup methods, e.g. local backup and remote internet based backup facility. You will
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also need a 20” widescreen HD color monitor, uninterruptible power supply (UPS), color printer, and a 25 Mbps broadband
internet connection.

We must approve all advertising, promotional, and marketing materials before you use them. Although we have
30 days to complete our review, we normally approve or disapprove advertising material within a shorter period of time.

ITEM9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you find more
detailed information about your obligations in these agreements and in other items of this disclosure document.

Obligation Section in Agreement Disclosure
Document Item
a. Site selection and acquisition/lease Section 3 Iltem 11
b. Pre-opening purchases/leases Section 5.2 Iltems 5 and 8
c. Site development and other pre-opening Sections 4.2 and 4.7 ltem 11
requirements
d. Initial and ongoing training Sections 4.1 and 4.3 Iltems 6, 7,and 11
e. Opening Section 3 None
f.  Fees Sections 4.8, 8, 9, and 18.9 Items 5, 6, and 11
g. Compliance with standards and policies/ Sections 4.5, 5, 7,10, and 13 | Items 8, 11, and 16
Confidential Operations Manuals
h. Trademarks and proprietary information Sections 4.5, 4.8, 7, and 13 Iltems 13 and 14
i. Restrictions on products/services offered Section 5 Item 16
j. Warranty and customer service Sections 5.1 and 5.3 ltem 11
requirements
k. Territorial development and sales quotas Section 2 ltem 12
|.  Ongoing product/service purchases Sections 5.2, 5.3, and 5.4 Iltems 6 and 8
m. Maintenance, appearance and remodeling Not applicable Not applicable
requirements
n. Insurance Section 6.1 Iltems 6 and 7
0. Advertising Section 10 Items 6, 7, and 11
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Obligation Section in Agreement Disclosure
Document Item
p. Indemnification Section 17.2 Iltem 6
g. Owner’s participation/management/staffing Sections 4.3 and 5 ltem 15
r. Records and reports Section 11 Iltem 6
s. Inspections and audits Section 12 Iltem 6
t. Transfer Section 16 Items 6 and 17
u. Renewal Section 1.2 ltem 17
v. Post-termination obligations Section 15 ltem 17
w. Non-competition covenants Sections 5.6 and 15.5 ltem 15
x. Dispute resolution Sections 18.1 and 18.17 ltem 17
ITEM 10
FINANCING

We do not offer direct or indirect financing. We do not guaranty your note, lease or obligation. Upon request, we
can refer qualified candidates to third party companies that may be able to help with financing. We are not affiliated with
these lenders legally or financially.

ITEM 11
FRANCHISOR'’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING.

Except as listed below, we are not required to provide you with any assistance.

Services Before Operation

Before you open the Franchised Business, we will:

(2) Meet with you and come to an agreement about the size and location of the Operating Territory for the
Franchise. (Franchise Agreement, Section 2).

(2) Assign a Start-Up Team to help you with Pre-Opening Training and to help you: (i) select a location for your
office as described further in this Item 11; (ii) establish a business plan for your first year; (iii) establish your plans for
opening the Franchised Business; and (iv) prepare for your training. (Franchise Agreement, Section 4.1b)

(3) Provide you with training that will include telephone, web based, and training at locations that we
designate in the operation of a Maid Brigade Franchise (Franchise Agreement, Section 4.1). We describe our training
program more fully below in this Item 11.
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(4) Arrange a visit (travel and lodging at your own expense) to an existing franchise location, of the franchisor’s
choosing, to participate in and learn the practical application of business practices and procedures of the business.
(Franchise Agreement, Section 4.1)

(5) Provide you with your Initial Package. (Franchise Agreement, Section 4.7)

(6) Grant you access to our library of manuals that are on our private site. The library of manuals includes the
Confidential Operations Manual and other confidential and proprietary materials containing specifications, operating,
safety, and marketing procedures we prescribe. We update these materials to meet the needs of the Maid Brigade System.
We publish all manuals, or updates to them, on our private website. On termination of the Franchise Agreement for any
reason, you must immediately return all hard copies of the manuals and all other proprietary materials to us. (Franchise
Agreement, Section 4.5). You must keep the manuals up-to-date with replacement pages and inserts, and you must protect
the confidentiality of the manuals. The table of contents of our Confidential Operations Manual as of the end of our last
fiscal year is attached to this Disclosure Document as Exhibit G. Our Confidential Operations Manual contains a total of
234 pages.

(7) Grant you a license to use the Vision reporting system and other tools that comprise our Total
Management Software Solution (Franchise Agreement, Section 4.8). The software and the computer equipment you will
need are described below in this Item 11.

Services During Operation

During the operation of your Franchised Business, we will:

(1) Provide you with a toll-free number for telephone support and email support by our experienced staff and
trainers in all aspects of the Franchised Business, including planning, hiring and training, marketing and promotion,
insurance, telephone service, bookkeeping, and computer hardware and software. (Franchise Agreement, Section 4.4).

(2) Provide you with Blastoff Training. Our experienced trainers conduct the Blastoff Training at your office in
order to provide you with help organizing and setting up your office, opening assistance, individualized training, help in
training your first team of maids, reinforcing the specialized training programs you can use to train your employees, and
establishing a marketing and sales program. (Franchise Agreement, Section 4.4). We describe our Blastoff Training more
fully below in this Item 11.

(3) Provide you with assistance in fulfilling your Local Advertising Requirement during a defined period you
and we mutually agree on. We will help you to more effectively spend your initial working capital for advertising and
promotional activities. (Franchise Agreement, Section 4.4).

(4) Provide you with operating assistance by dedicating a support person to you, who will: (i) explain
procedures for purchasing and using the supplies, equipment, forms, and materials you will use in operating the Franchised
Business; (ii) help you design and implement advertising and promotional programs; and (iii) help you establish procedures
for the proper operation of the Franchised Business. We provide support to you regarding personnel matters, our methods
in scheduling cleaning teams, marketing to new customers, evaluating the quality of the services you and your employees
provide, and other matters that will help you expand the Franchised Business. (Franchise Agreement, Section 4.4).

(5) Permit you to participate in all group-purchasing programs for products, materials, equipment, insurance,
and supplies that we may periodically develop for our franchisees and for any Maid Brigade businesses we operate.
(Franchise Agreement, Section 4.6).
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(6) If you request, consider any items you propose to use (like supplies, forms, or manuals) in the Franchised
Business that we have not previously approved, to determine whether they meet our specifications. (Franchise
Agreement, Section 5.2).

(7) Offer you guidance concerning the prices you should charge for products and services. Although we will
provide you with guidance, you do not have to take such advice; you have the sole right to decide how much you will
charge for your services. (Franchise Agreement, Section 5.6). Maid Brigade provides a pricing model to help you set your
prices to achieve your profit objectives.

(8) Indemnify you against damages for which you are held liable arising out of: (i) your proper use of the
Marks we license to you under the Franchise Agreement; (ii) false representations or warranties we make; and (iii) our
wrongful acts, whether negligent or willful. To take advantage of this indemnification, you must notify us of the claim and
must have complied with the Franchise Agreement. (Franchise Agreement, Section 17.1).

(9) Hold (1) one franchise conference and several other meetings during each calendar year. Franchisees who
attend the conference must pay their own travel and living expenses. We impose a small fee (currently $180).

(10) List the Franchised Business on our web site to the same extent as we list other Maid Brigade franchisees
generally. (No specific reference in the Franchise Agreement).

(12) Develop and implement advertising and promotional programs paid for by the Advertising Fund (the
“Fund”) to which all franchises, and Maid Brigade businesses, must contribute 2% of their Gross Revenue. We will spend
all sums we receive, less payment of administrative costs, on advertising and promotional efforts. On request, we will
provide you with an audited annual statement of the receipts and disbursements of these sums. (Franchise Agreement,
Section 10.1).

Advertising Fund

We will spend amounts that the Fund receives on national, local, or regional marketing programs that directly or
indirectly cover the Designated Market Area where our franchisees are located, and on developing alliances that will
maximize general public recognition of the Maid Brigade System. However, we are under no obligation to make
expenditures in a given franchisee’s Operating Territory that are equivalent to the franchisee’s contribution to the Fund or
to ensure that any particular franchisee benefits directly or pro rata from the Fund’s expenditures. We may also spend
amounts that the Fund receives to perform test marketing, conduct surveys, to compensate marketing/advertising staff or
engage in other activities we believe will benefit the Maid Brigade System. We will use all contributions to the Fund, and
any earnings on sums deposited in it, exclusively to meet the cost of maintaining, administering, researching, directing,
and preparing advertising or promotional activities. We will maintain the Fund in an account separate from our other
monies, and will not use it to defray any of our expenses except for reasonable administrative and marketing wages and
costs and overhead we may incur in activities related to administering the Fund and advertising programs for our
franchisees. The Fund is not and will not be our asset. During the fiscal year ended December 31, 2023, the Fund spent
its income on marketing programs (44.8%), internet (32.9%), creative (17.6%), and miscellaneous (4.7%). The Fund has
never spent any sums to solicit new franchisees. If all advertising fees are not spent in the year in which they are collected,
the amounts are rolled into the next year. You may obtain a copy of the most recent annual accounting of the Advertising
Fund at any time, by written request. Although the Fund is intended to exist indefinitely, we retain the right to terminate
the Fund, provided all monies in the Fund have been expended for advertising or promotional purposes or returned to
contributors on the basis of their respective contributions.
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The Franchisee Advisory Council (FAC) is a group combining peer elected franchisees and Home Office selected
franchisees who meet throughout each year to share system feedback, updates, needs, and opportunities. The mission is
to provide a forum for meaningful two-way communication and collaboration. The scope of FAC discussion includes all
areas related to operating a Maid Brigade franchise. There are up to 4 Franchisee Elected Members, and 3 Home Office
Selected Members. The role is advisory in nature. The FAC is led by the President of Maid Brigade, VP of Operations, and
VP of Marketing.

The Fund may pay us for services we provide to the Fund, like collecting fees, producing financial statements,
maintaining the Fund’s accounts, and other activities the Council authorizes. We will not direct money from the Fund to
sell franchises.

We will make available to you copies of all advertising materials that we develop and that the Fund pays for. You
are responsible for paying for the cost to reproduce and ship the materials. These materials allow you to customize your
advertising according to your particular needs. If you decide not to use our preapproved advertising materials, you can
choose your own advertising agency or supplier and produce your own advertising materials; however, we must approve
all advertising, including the type and content of the advertisements, the media in which the advertisements will appear,
and any advertising programs you devise, before you use them. (Franchise Agreement, Section 5). Generally, we approve
or disapprove the materials within 2 weeks after we receive them.

You will spend a minimum of $4,000 a month on local customer advertising and $500 per month on employee
advertising. You are required to spend at least the minimum but may choose to spend more, at your option. You will be
required to provide us with proof of the method and amount of your expenditures.

You must provide us with monthly reports documenting your advertising expenditures, to include P&L and other
documentation as requested, that we may verify you are fulfilling your local advertising requirement. If you spend more
on local advertising, you may not use the excess as an offset against advertising fees you pay to the Fund. See Items 6, 8,
and 9 of this Disclosure Document.

Computer Systems

Our recommendations are based upon the configuration of hardware and software that will best serve your
business needs, taking into account current and future software applications. Because our current software is lightweight
and cloud based, you may use a laptop or desktop computer with a suitable Internet connection.

The current suggested minimum computer specifications are: current version of Windows Professional operating
system, a current generation i5 Intel processor, 8 GB RAM, Gigabit Network Card (NIC), Network switch that is Gigabit
compatible, 500 Mb, 7200 RPM hard disk drive or 256 Mb SSD drive, current version of Microsoft Office (Word,
Excel, PowerPoint, Outlook), antivirus software (including email protection), firewall - software and hardware (if
applicable), and local and remote backup methods, e.g. local backup and remote internet based backup facility. You will
also need a 20” widescreen HD color monitor, uninterruptible power supply (UPS), color printer, and a 25 Mbps broadband
internet connection. While we anticipate that you should be able to use your existing computer equipment, if you choose
to purchase new equipment that cost may be in the range of $400 to $1,000, depending on what you purchase, and annual
updates and maintenance may run $100 each year.

Although you have no contractual obligation to upgrade your hardware or software, it is to your advantage to keep your
system up to date so that it functions and supports your operation in an optimal manner.

You are required to use Maid Brigade proprietary products, currently our Total Management Software Solution
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You must use our approved software, which is Maid Central, which is designed to manage most of the business functions
of the Franchise, including customer servicing, lead tracking, scheduling, payroll, productivity reports, and home office
data consolidation. By using MaidCentral, you will be able to:

o Manage your operations by:
. Scheduling your jobs by day, by team, and by customer
. Calculating the efficiency and productivity of each team and team member, and
reporting on those homes cleaned where the actual hourly rates were below the
desired level
o Preparing detailed individual payroll reports and summaries
. Maintaining a complete database record on each customer, including the customer’s

name and address, directions to the customer’s location, the price you charge, and the
frequency of your visits

o Manage your finances by:
o Generating weekly performance analysis reports, measuring productivity, and reporting
your productivity to us so we can generate regional and national productivity reports
o Calculating your employees’ gross pay and personal vehicle mileage reimbursements
o Manage your marketing by:
o Collecting critical data on sales leads, bookings, conversions, and cancellations, broken
down by advertising source
o Collecting and compiling prospective customers’ names, addresses, telephone
numbers, and other information for use in sales and marketing
. Producing mailing lists and mailing labels for follow-up mailings
. Tracking the effectiveness of each sales representative you employ.
. Recording your weekly advertising expenditures

Except for Windows Operating System, LogMeln (or other remote access application), FTP program like FileZilla,
Microsoft Office, Adobe Acrobat Reader, WinZip, Microsoft MapPoint, Microsoft Internet Explorer, and QuickBooks Online,
we are not aware of any hardware component or software program you will use that is the proprietary property of a third
party. Windows Operating System, TeamViewer, Microsoft Office, Adobe Acrobat Reader, WinZip, Microsoft Map Point,
Microsoft Internet Explorer and QuickBooks Online are commonly available on the consumer market. You will allow us to
log on to your computer system remotely. There are no contractual limitations on how we may use any information we
obtain.

Use of newly released proprietary or other designated software is required, as is the necessary maintenance steps
for these products such as updating and synchronizing. You are prohibited from translating, reverse engineering, reverse
compiling, disassembling, or creating derivative works of any proprietary software provided by Maid Brigade and you agree
to protect its confidentiality and to prevent unauthorized use of it.

Finally, we have no obligation to assist you in finding computer equipment or components.
Site Selection

You select the site for your business premises within the Operating Territory. You must obtain our approval of the
location. (Franchise Agreement, Section 3). If we do not disapprove your site within 10 business days after you submit
the proposed site to us, your site is deemed approved. In evaluating your site, we look at the labor market, proximity to
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your customers, the size of the space, and the rental rate. See Item 12 of this Disclosure Document. Your business premises
are not crucial to the main business activity of your Franchised Business; thus, we rarely, if ever, disapprove a site. In the
unlikely event we do not approve your initial site selection, we will work with you until you find a mutually acceptable site.

Time to Open the Franchise

The typical time between signing the Franchise Agreement or the first payment of any consideration to us and the
start of your training is 6 to 8 weeks. You must open the Franchised Business within 90 days after you successfully complete
pre-opening training. (Franchise Agreement, Section 3). You must open the Franchised Business no later than 6 months
after signing the Franchise Agreement.

Training Programs

We will provide you with the formal training necessary to operate your Maid Brigade Franchise. (Franchise
Agreement, Sections 4.1 and 4.2). You must successfully complete the training program to our satisfaction before you
begin operating the Franchised Business. Our instructors and support staff will welcome you to Maid Brigade, discuss your
questions, and help you through the material. The primary instructional material for all of our training programs is our
Operations Manual. We do not provide you with assistance in establishing prices at which you must sell your products and
services.

PRE-BLASTOFF TRAINING PROGRAM

Subject Hours of Classroom Hours of On the Job Location
Training Training
Countdown 6 hours 0 Your home
Confidential Operations 4 hours 0 Your home
Financial Planning Tools 3 hours 0 Your home
Totals 13 Hours 0 Your home

Explanatory Notes:

1. You will participate in the Pre-Blastoff Training through our private website and by reviewing our Countdown,
Confidential Operations Manual. Our instructors and support staff will welcome you to Maid Brigade, discuss your
guestions, and help you through the material. We will send you the material you need to begin the Pre-Home
Office Training when the Franchise Agreement is fully executed and we receive the initial franchise fee and the fee
for the Initial Package. The time to complete the Pre-Blastoff Training varies depending on how much time you
can devote to training and how quickly you can absorb the material. We do not charge any additional fee for the
Pre-Blastoff Office Training. There are no additional required training programs or refresher courses.

2. Our Staff Instructors have the following experience and concentration in the areas they will be teaching:
Instructor Experience Instructor Experience
TJ Liles 18 Years Michael Vinson 31 Years
Raychel Sullins 25 Years Greg Nicklas 23 Years
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NEW FRANCHISE TRAINING (See Note 1)

Subject Hours of Hours of On the Job Training Location
Classroom
Training

Greeting (phone .25 0 Virtual

and in-home)

Technology 12 0 Virtual

Pricing & Financial 2 0 Virtual

Planning

Marketing and 6 0 Virtual

Product

Sales 10 0 Virtual

Local Client Care 2 8 Office of
one of our
franchisees

Cleaning System 4 8 Office of
one of our
franchisees

Total 36.25 16

Explanatory Notes:
1. We conduct the New Franchise Training throughout the year, either virtually or at the office of an existing

franchisee. This training will give you experience in all aspects of operating your Franchised Business including
among other things, our product and services, customer relations, employee relations, Heart at Work (the Maid
Brigade culture for fostering great relationships), and sales techniques, as well as instruction on administration,
marketing, time management, structuring the services you offer, , and analyzing the Franchised Business. You may
send 2 or 3 people responsible for managing the Franchised Business to the Training, depending on the number
of Qualified Households you purchase, at no charge. You will be responsible for all travel, food, lodging, salary, and
benefit costs of your personnel attending the Training. If space is available, you may send additional attendees at

no additional charge. (Section 4.1 of the Franchise Agreement).

2. We describe the experience of our Staff Instructors in the “Explanatory Notes” section of Pre-Opening Training,

above.
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BLASTOFF TRAINING (5¢€ Note 1)

Hours of On
the Job
Hours of Classroom . .
. Training
. Training
Subject
Sales: Commercial, newsletters, use of electronic 2 0
distribution companies, and sales presentation.
Local Client Care — Hands-on in a coaching format. 2 3
This will include in-home confirmation visits, follow-
up phone calls, customer service and community
networking.
Employees: Guidance for you to handle tough 2 18
issues, field training, evaluations, termination, team
transition, and training the trainer tips & tricks.
Administration: bookkeeping, payroll, scheduling, 3 0
time management, supply management, filing,
safety, and insurance claims management.
Time Management: Day-to-day routine, answering 10 0
telephone, MaidCentral, entering data; producing
daily, weekly, and monthly reports; accounts
receivable/accounts payable, payroll, ordering
supplies, setting up the office.
Total 19 21
Explanatory Note:
1. The Blastoff Training occurs after Boot Camp training . We conduct the Blastoff Training at your office at mutually

convenient times. We do not charge any additional fee for the Blastoff Training. You will also receive additional
days of training and consultation within the first 6 months of your grand opening.

ITEM 12
TERRITORY

The franchise that we grant to you is to be operated out of a commercial office space that we will approve after you sign
your franchise agreement. If you want to relocate your office, you may do so as long as the new office is within your
Operating Territory, and we have approved the new location. You will have an exclusive territory (which we refer to as the
“Operating Territory”). The number of qualified households in the Operating Territory will depend on the size of Franchise
you purchase:

A “Qualified Household” is a household with an estimated household income sufficient to place it in the upper-middle to
upper class in the Operating Territory, as we determine in our Reasonable Business Judgment. See Item 5 of this Disclosure
Document.
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You will be the only person we authorize to use our System, which includes our Marks, in the Operating Territory.
We expect you to establish your office in the Operating Territory, although we do not dictate where in the Operating
Territory you must locate your office, and to market, promote, and advertise your Franchise only in the Operating Territory.
With the permission of Maid Brigade, you can serve customers reasonably located outside of the Territory, so long as they
are not in the territory of any other franchisee, unless that franchisee consents. You will not be allowed to actively market
to or advertise in an area outside the Operating Territory. If you service a customer outside of the Territory who is not in
the territory of another franchisee, but we later include that territory in the Operating Territory of another franchisee, you
have to give up that customer. We have the right to determine the reasonable transfer time of those customers from an
existing office to a new office and that determination will be in the best interest of the customer. The geographic size of
the Operating Territory will vary from the size of the Operating Territories of our other franchisees. In rural areas, an
Operating Territory may consist of several counties, while in densely populated urban areas, an Operating Territory may
be a town or city. In major cities, an Operating Territory may be only a portion of the city. Before you sign the Franchise
Agreement, we will insert the geographic boundaries of the Operating Territory in Schedule A to the Franchise Agreement,
or we will attach a map of the Operating Territory to Schedule A. We cannot alter the size of the Operating Territory
without your written agreement. We will not shrink the size of the Operating Territory if the number of qualified
households in it increases during the term of your Franchise Agreement. If the number of qualified households decreases
during the term, we may agree to expand the Operating Territory, provided additional area is available, you have been in
full compliance with the Franchise Agreement, and other matters are met.

As described in Item 1 above, we have also franchised a home cleaning concept under the “Maid Simple House
Cleaning” mark. Those franchisees will have protected territories that will not overlap with a Maid Brigade franchise and
will not compete with Maid Brigade franchisees for customers. We no longer offer Maid Simple House Cleaning franchises.
Other than the Maid Simple system, we do not operate or franchise others to operate any business in the United States
offering services similar to those offered under the System under trade names or trademarks other than “Maid Brigade”
and other Marks we license to Maid Brigade franchisees, nor do we intend to do so; however, we reserve all rights to the
System, including the Marks, that we do not license to you, and thus have the right to do so. In addition, while neither we
nor any affiliate of ours sells any products or services through the internet or any other alternative means of distribution,
either under the Maid Brigade name or otherwise, we reserve the right to do so, either within the territory or outside of
it. If we make such a sale within the territory, we anticipate that you would not be compensated for the sale. You are not
allowed to sell any products or services through any such alternative means of distribution, whether within the territory
or otherwise. Because of these provisions, you will not receive an exclusive territory. You may face competition from other
franchisees, from outlets that own, or from other channels of distribution or competitive brands that we control.

If you desire to service customers in a zip code that is not part of your current Operating Territory, you must send
an email to Joel Lazarovitz at jlazarovitz@maidbrigade.com, or otherwise as we may designate. Depending on the area and
availability, you may be able to purchase the zip code and add that zip code to your Operating Territory by paying us $1
per qualified household within the zip code. Under certain circumstances, you may be able to request a Permission to
Service of the zip code. In such event, however, the zip code is not added to your Operating Territory and we reserve the
right to sell the zip code to another franchisee, in which case you must cease servicing any customers in the zip code and
give that business to the new franchisee. In either case you must be in full compliance with all of your obligations under
your Franchise Agreement.

In addition to the minimum royalty described in Item 6 above, your rights to the Operating Territory depend on
you achieving a certain sales volume in your territory. Franchisee Territories of more than 30,000 Qualified Households
are required to generate a minimum of $6 per owned Qualified Household on an annual basis. In the event that those
Franchises with more than 30,000 Qualified Households do not meet the $6 per QHH annual minimum for three
consecutive years, then we have the right to take back QHH’s and place them in our open and available inventory. In
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addition, under those circumstances, we can also terminate your franchise agreement, with no refund of the initial
franchise fee. This is mandatory for any franchise after their second full year in business. You do not have any options,
rights of first refusal or similar rights to acquire additional franchises.

ITEM 13
TRADEMARKS

We own several trademarks, service marks, symbols, and logotypes that we license to you under the Franchise
Agreement (the “Marks”). The principal Mark you will use to identify your Franchised Business is the service mark “Maid

®n

Brigade .” All registrations are in the name of Maid Brigade, Inc., our predecessor, and are being assigned to us.

We registered the Mark “Maid Brigade” on the Principal Register of the United States Patent and Trademark Office
(the “PTQ”) as follows:

Mark Serial Number | Filing Date | Registration No.| Registration Date |Type of Mark

Maid Brigade and Logo 6,657,295 March 1, 2022 Service Mark
Maid Brigade 6,659,732 March 1, 2022 Service Mark
Maid Brigade and Logo 5,295,625 September 26, 2017 | Service Mark
PUREMIST 5,875,400 October 1, 2019 Service Mark

PURE CLEANING 5,942,713 December 24, 2019 | Service Mark

(words only)

PURE CLEANING 5,942,715 December 24, 2019 | Service Mark

(design plus words)

We have filed all required renewals and affidavits of use with the PTO, and the PTO has accepted them.

We have registration of the “Maid Brigade” service mark in the following countries, as a part of our international
expansion campaign:

Country Mark Date Registered Serial Number
Canada MAID BRIGADE June 12, 1987 0536740
Egypt MAID BRIGADE February 12, 2000 130,585
European Community MAID BRIGADE January 13, 2000 001464213
Singapore MAID BRIGADE January 15, 2000 T00/00574)

We grant you a limited license to use the Marks in connection with your operation of the Franchised Business,
provided you comply with our requirements. We also license others to use the Marks; thus, we refer to your license as
“nonexclusive.” Although your license to use the Marks is nonexclusive, neither we nor any other franchisee of ours may
sell services using the Marks in the Operating Territory. After the Franchise Agreement terminates or expires, you cannot:
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(i) use the Marks, directly or indirectly, or any colorable imitation of them; (ii) identify your office or any other business of
yours as a Maid Brigade Franchise; or (iii) identify yourself as a former franchisee of ours, or suggest in any way that you
and we were associated.

You must use the “Maid Brigade” Mark in the form “Maid Brigade of [the city or other geographic identifier where
the Operating Territory is located]” to identify your Franchised Business. You cannot use any Mark as part of any corporate
name or with any prefix, suffix, or other modifying words, designs, or symbols unless we agree. We may add additional
marks to the Marks we license you to use or delete marks from the Marks, and may modify any or all of the Marks. If we
do so, you must use them as we specify. We will reimburse you for the reasonable out-of-pocket costs you incur due to
our modification or discontinuance of any Mark, but not for expenditures you make related to advertising or promotional
material. Since we own all rights to the Marks, we will not compensate you for any goodwill associated with your use of
the Marks; your use of the Marks and any goodwill you establish in them will inure to our benefit.

There are no presently effective determinations of the PTO, the Trademark Trial and Appeal Board, the Trademark
Administrator of any state, or any court, that materially limit your right to use any Mark. There is currently no pending
interference, opposition, or cancellation proceeding, nor any pending material litigation, involving the Marks that is
relevant to their use anywhere in the United States. There are currently no pending agreements in effect that affect or
limit our use or our ability to license others to use the Marks in any manner material to your Franchise. To our knowledge,
there are currently no superior rights or infringing uses that could materially affect your use of the Marks in any state.

We will defend you against, and reimburse you for, any damages for which you are held liable in any proceeding
(like a trademark infringement or unfair competition proceeding) arising out of your proper, authorized use of the Marks.

You must notify us of any apparent infringement of the Marks, any challenge to your use of them, and any claim
to rights to the Marks by any person who is not a franchisee of ours. We have the right to protect and defend the Marks
and to monitor their use. We intend to protect our rights in the Marks, and will take any action we deem appropriate to
enforce our rights related to them. We have the exclusive right to control any litigation or administrative proceeding in
any way related to any Mark, and to receive any damages or benefits arising out of any action related to the Marks.

ITEM 14
PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

There are no patents, pending patent applications, or registered copyrights that are material to your Franchise.

We claim common law rights and copyright protection in a number of different items you will use in operating your
Franchised Business, including our Total Management Software Solution software, our Confidential Operations Manual,
our advertising and promotional materials, and our administrative and office forms. We have not registered any of these
copyrighted materials with the United States Registrar of Copyrights, although we may do so.

There are currently no effective determinations of the United States Copyright Office or any court regarding any
of our copyrights, nor are there any currently-effective agreements between any third parties and us that will significantly
limit our right to use or license others to use any of our copyrighted material in any manner material to your Franchise.
We do not know of any infringing uses that could materially affect your use of our copyrighted material in this state or any
state in which the Franchised Business is located.

We grant you a non-exclusive license to use our Total Management Software Solution software. The license
agreement requires you to acknowledge and agree that the software is a valuable, proprietary product of ours, the design
and development of which took considerable time and money and the effort of skilled computer programmers. You agree
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to keep the software and any data you generate confidential during and after the term of the Franchise Agreement. You
must take reasonable steps to ensure the secrecy of the software and to prevent any unauthorized person from gaining
access to it. You must treat the software as our confidential, proprietary, and trade secret information.

We claim proprietary rights in the contents of our Confidential Operations Manual and in all other materials and
information related to the Maid Brigade System including our methods of operating a business, housecleaning techniques,
specifications, marketing and sales techniques, advertising programs, cleaning equipment and supplies, supplier lists, price
lists, expansion plans, advertising strategies, and other information we create or use. You agree to maintain the
confidentiality of this information both during and after the term of the Franchise Agreement, and agree that you will not
use this information in any other business or in any manner that we do not approve in writing. You may not communicate,
divulge, or otherwise display this information to anyone other than your employees who have a need to know of it in order
to operate the Franchised Business. You must have all your management personnel execute a non-disclosure/non-
compete agreement, in a form we prepare, to ensure that they maintain the confidentiality of our confidential and
proprietary information. Your client lists are our property, and you cannot use them for any purpose other than to support
the Franchised Business. We have the right to take legal action against you if there has been an unauthorized use of our
confidential information through you.

We are not required to protect or defend our copyrights, although we intend to do so when itis in the best interests
of the Maid Brigade System. We have the exclusive right to control any copyright litigation. We are not required to
participate in your defense or to indemnify you for damages or expenses you incur if you are a party to any administrative
or judicial proceeding involving our confidential information or copyrighted materials.

ITEM 15
OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION
OF THE FRANCHISE BUSINESS

We generally grant franchises only to individuals who are looking for an active, rather than a passive, investment.
You must directly supervise the Franchised Business. You may hire a manager or a management team to assist you as you
deem appropriate. We have the right to approve any manager you hire before the manager assumes management
responsibility for the Franchised Business. We advise that all senior managers of your business attend Home Office and
MVP Training Programs. Your managers must execute a non-disclosure/non-compete agreement, a form we prepare, that
obligates them to maintain the confidentiality of our trade secrets and confidential information, including our Confidential
Operations Manual. You must inform us immediately when any manager leaves your employment.

You sign the Franchise Agreement in your individual capacity. You may assign the Franchise Agreement to a
corporation, provided the corporation conducts no business other than the Franchised Business, and further provided that
you actively manage the corporation and control the majority of its equity and voting power. You make the assignment
through a Corporate Assignment Agreement (see Exhibit C to this Disclosure Document) in which you and your company
agree to be bound jointly and severally by all provisions of the Franchise Agreement. Because you personally sign the
Franchise Agreement, we do not require that you also sign a personal guaranty. If, however, you sign the Franchise
Agreement in the form of a legal entity, all owners of that entity, but not their spouses, will be required to sign a personal
guaranty, in the form attached as Schedule E to the Franchise Agreement. All obligations of confidentiality and
noncompetition under the Franchise Agreement are your personal obligations. All issued and outstanding share
certificates of your company must bear a legend stating that you will not transfer, assign, or sell any shares without our
approval. If you assign your Franchised Business under the Corporate Assignment Agreement, the corporation may hire a
manager or management team to supervise the day-to-day operations of the Franchised Business, subject to our
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requirements regarding the employment of managers. Your managers are not required to have an equity interest in your
corporation or in the Franchised Business. See Item 17 of this Disclosure Document.

ITEM 16
RESTRICTIONS ON WHAT THE FRANCHISE MAY SELL

The Maid Brigade System is a comprehensive system for operating a home cleaning service. The System offers
customers the same services from each franchisee; thus, you must offer the professional daytime, light housecleaning
services we authorize. We have the right to change the System and the goods and services you will offer under it as we
deem appropriate. You may not offer heavy janitorial services and any other services we do not authorize.

In offering these services, you may use only equipment, materials, supplies, uniforms, forms, and products that
meet our specifications. You must operate the Franchised Business in complete compliance with our System, which
permits us to dictate requirements about your uniforms, cleaning materials, procedures for performing cleaning services,
hours of operation, and advertising.

You may provide authorized services to any customers you desire within the Operating Territory. You may not
solicit or provide services outside the Operating Territory. You must refer prospective customers outside the Operating
Territory to the Maid Brigade franchisee with rights to that Operating Territory, or to us.

ITEM 17
RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the Franchise Agreement and related agreements. You should
read these provisions in the agreements attached to this Disclosure Document.

Section in
Franchise or other
. Agreement
Provision Summary
a. Length of the franchise Section 1.1 10 years
term
b. Renewal or extension of Section 1.2 If you meet certain requirements, you may renew for an
term additional 10-year term
c. Requirements for you to Section 1.2 Full compliance with the agreement during initial term, give
renew or extend us notice, sign a new franchise agreement, pay a renewal
fee, and sign a release. Your new agreement may have
materially different terms and conditions than your original
contract, but the boundaries of the Territory will remain the
same. The royalties and other fees may increase but they
will be no greater than the royalties and other fees that we
then impose on similarly situated renewing franchisees.
d. Termination by you Section 14.1 If we breach agreement and do not cure after notice and
opportunity to cure (subject to state law)
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Provision

Section in

Franchise or other
Agreement

Summary

Termination by us
without cause

None

Not applicable

Termination by us
with cause

Sections 14.2 and
14.3

We can terminate if you default or commit any one of
several listed violations

“Cause” defined —
curable defaults

Section 14.3

10 days to cure monetary defaults; 20 days to correct
financial problems; 30 days for breach of certain provisions
of agreement; 60 days to assign franchise after death of
franchisee; 2 days for failure to actively operate franchise or
for operating franchise in unsafe manner; 3 days for selling
or using unauthorized products; and prompt response to
satisfy customer complaints

“Cause” defined — non-
curable defaults

Section 14.3

Assignment for the benefit of creditors, bankruptcy,
insolvency, abandonment of franchise, execution, seizure,
foreclosure, levy or distress against your assets; failure to
report purchases; financial misrepresentation; attempted
transfer of franchise without following procedures;
unauthorized use of our trademarks or confidential
information; repeated failures to submit required
information to us; repeated understatement of Gross
Revenues; receipt of 2 or more notices of default during
any 12-month period; violations of laws or regulations
covering operation of franchise; failure to achieve minimum
sales levels for three consecutive years; and multiple
violations of agreement whether or not cured

Your obligations on
termination/non-renewal

Section 15 and
Schedule D

Pay outstanding amounts, de-identify (including changing
telephone number), return manuals and confidential
information to us, return proprietary software and a listing
of all past and current customers, comply with covenant
against competing with us, sell us your franchise if we
exercise our right to purchase, transfer your telephone
numbers and directory listings to us, professionally
correspond with customers and return property and keys

Assignment of contract
by us

Section 16.1

We may freely assign the agreement in our absolute
discretion

“Transfer” by you —
definition

Section 16.2

Includes direct, indirect or contingent transfer, in whole or
in part, of any interest in the Franchised Business

Our approval of transfer
by you

Sections 16.2, 16.3,
and 16.4

Right to withhold approval at our sole discretion in most
cases except assignment by individual franchisees to a
corporate franchisee or transfers among individual
franchisees
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Section in
Franchise or other
Agreement
Provision Summary
m. Conditions for our Sections 16.2, 16.3, | Transferee meets our criteria, you are current on your
approval of transfer and 16.4 obligations to us, you pay a transfer fee, you give us notice
and sign a release, and transferee signs current franchise
agreement
n. Our right of first refusal Section 16.6 This right is triggered by your receiving a bona fide written
to acquire your business offer to purchase your Franchised Business and its assets
0. Our option to purchase Section 15.6 This option is triggered by the termination or nonrenewal
your business of your agreement
p. Your death or disability Section 16.5 No transfer fee is charged
g. Non-competition Section 5.6 You may not engage in any business that interferes with
covenants during the your obligation to manage your Franchised Business
term of the franchise (subject to state law)
r.  Non-competition Section 15.5 2 years and within and outside of the Operating Territory
covenants after the (subject to state law)
franchise is terminated
or expires
s. Modification of the Section 18.4 No modification without written agreement, but we may
agreement change manual without your consent
t. Integration/merger Section 18.10 Only terms of the Franchise Agreement (subject to state
clause law) are binding. Any representations or promises outside
of the disclosure document and franchise agreement may
not be enforceable. Nothing in the Franchise Agreement or
any related Agreement is intended to disclaim our
representations made in this Disclosure Document.
u. Dispute resolution by None No provision
arbitration or mediation
v. Choice of forum Section 18.16 Litigation in state or federal courts in Fulton County, Georgia
(subject to applicable state law)
w. Choice of law Section 18.18 Georgia law applies (subject to applicable state law)

We do not use any public figure to promote our franchise. You have no right to use the name of any public figure
for purposes of promotional efforts, advertising, or endorsements, except with our prior written consent. No public figure

ITEM 18

PUBLIC FIGURES

has any investment in the System or us.
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ITEM 19
FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC Franchise Rule permits a franchisor to provide information about the actual or potential financial performance of
its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the information, and if the information is
included in the disclosure document. Financial performance information that differs from that included in ltem 19 may be
given only if: (1) a franchisor provides the actual records of an existing outlet you are considering buying; or (2) a franchisor
supplements the information provided in this Item 19, for example, by providing information about possible performance
at a particular location or under particular circumstances.

PLEASE READ THE IMPORTANT

INFORMATION THAT FOLLOWS THESE FIGURES.
Sales Summary Report
Year Ending December 31, 2023

The table below includes average and median sales information for all franchised businesses that were in
operation for one calendar year or more as of December 31, 2023. Many of these franchisees have more than one
territory, and the figures set out above represent total revenues owned by each franchisee.

Some outlets have sold this amount. Your results may differ. There is no assurance that you’ll earn as much.

Top 1/3 performing franchisees (25) — sales from $1,124,737 to $6,031,108, with median sales of $1,657,063.

Average Sales = $1,890,023 with 9 (36%) franchisees attaining or surpassing the average.

Middle 1/3 performing franchisees (24) — sales from $446,109 to $1,106,657, with median sales of $594,400

Average Sales = $656,936 with 7 (29%) franchisees attaining or surpassing the average.

Lowest 1/3 franchisees (24) — sales from $24,864 to $442,530, with median sales of $243,540

Average Sales = $249,226 with 11 (46%) franchisees attaining or surpassing the average.

Franchisees Sales Range 2023 Median Sales 2023 | Average 2023
Top 1/3 performing franchisees (25 1,890,023
P1/3p b ( $1,124,737 - $6,031,108 $1,657,063 °
franchisees) (36%)
Middle 1/3 f ing f hi 24
iddle 1/3 performing franchisees | $446,109 - $1,106,657 $594,400 $656,936 (29%)
franchisees)
Lowest 1/3 franchisees (24 franchisees) $24,864 - $442,530 $243,540 $249,226 (46%)

Sales, expenses, and income will vary from franchised business to franchised business and market to market, and we do
not represent that Gross Revenues for the franchisees shown herein for the periods indicated will accurately predict the
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future results for those franchisees or for any potential franchisee. Factors that may affect Gross Revenue, and which you
should consider carefully in evaluating this information and in making any decision to purchase a Franchise, include income
and demographic characteristics of a particular market area; competition; expense variables in a particular market (e.g.,
rent, advertising expense, insurance costs, and labor costs); your business skills; your motivation and effort in operating
the Franchise; your financial wherewithal and financial capabilities; your ability to borrow money that you may need to
operate the Franchise and the terms of debt obligations; conditions generally prevailing in the local and national economy;
the number of employees you hire; the size of the operating territory; and your general business acumen.

WRITTEN SUBSTANTIATION FOR THIS FINANCIAL PERFORMANCE REPRESENTATION IS AVAILABLE TO YOU UPON
REASONABLE REQUEST.

NOTES

1. These charts include only franchisees that were part of our franchise system as of December 31, 2023. Franchisees
who were terminated (mutually or unilaterally) or abandoned the system prior to December 31, 2023, are not
included. If a franchise had multiple owners due to a transfer or sale and the franchise continued uninterrupted,
the franchise is represented only once in the charts and its cumulative Gross Revenues are shown. Gross Revenue
is shown on an annual basis. The chart contains no information regarding Company-owned businesses.

2. We obtained Gross Revenue information from our internal records based on franchisees reporting their Gross
Revenues when they made royalty payments to us. All records we have are available for your review at our
corporate headquarters. Gross Revenue information used to compile this chart has not been audited.

3. Other factors besides the number of operating territories of a franchisee may affect a franchisee’s annual Gross
Revenues and thus explain why some franchisees have a higher annual Gross Revenue than others. Those factors
include: (i) the skill and experience of the franchisee; (ii) the effort the franchisee devotes to his or her franchised
business; (iii) the franchisee’s business acumen; (iv) whether the operating territory is in a rural versus an urban
setting; (v) prices charged by the franchisee for products and services; (vi) the number of maid teams used by the
franchisee; (vii) the amount of advertising and promotional expenditures undertaken by the franchisee; (viii)
general economic conditions; and (ix) the growth or shrinkage of the population in the operating territory.

Except as set out above, we do not make any representations about a franchisee’s future financial performance or
the past financial performance of company-owned or franchised outlets. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an existing outlet,
however, we may provide you with the actual records of that outlet. If you receive any other financial performance
information or projections of your future income, you should report it to the franchisor’s management by contacting our
President, Raychel Leong Sullins, at 770-551-9630, the Federal Trade Commission, and the appropriate state regulatory
agencies.
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ITEM 20
OUTLETS AND FRANCHISEE INFORMATION

TABLE 1

SYSTEM WIDE OUTLET SUMMARY

FOR FiIscAL YEARS 2021 10 2023

Outlets at the
Outlet Type Year Start of the Qutlets gs the Net Change
SUtet fype — End of the Year Aet Lhange
Year
Franchised 2021 333 325 -8
2022 325 317 -8
2023 317 322 +5
Company
2021 24 24 0
Owned
2022 24 24 0
2023 24 24 0
Total Outlets 2021 357 349 -8
2022 349 341 -8
2023 341 346 +5

In the list of franchises in these Tables, we count each part of a territory containing 30,000 qualified households as one
franchise, so that a franchise territory containing 90,000 qualified households would count as three franchises. Our
standard territory size is one with 30,000 qualified households. Starting in 2023, we have offered mid-size market
franchises containing approximately 20,000 franchises, but we did not offer or sell any of those territories in 2022 or
prior years.

TABLE NUMBER 2
TRANSFERS OF OUTLETS FROM FRANCHISEES TO NEW OWNERS
(OTHER THAN THE FRANCHISOR)

FOR FISCAL YEARS 2021 T0 2023

State Year Number of Transfers

2021 0
California

2022 8

2023 0
Colorado 2021 0
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State Year Number of Transfers
2022 2
2023 0
2021 0
Connecticut
2022 2
2023 0
2021 0
Florida
2022 2
2023 0
2021 0
Georgia
2022 14
2023 0
2021 0
lllinois 2022 0
2023 3
2021 0
Missouri 2022 4
2023 0
2021 0
New Jersey 2022 1
2023 1
2021 3
Nevada
2022 3
2023 0
2021 0
North Carolina 2022 1
2023 0
2021 0
Texas
2022 2
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State Year Number of Transfers
2023 4
2021 2
Virginia 2022 0
2023 0
Totals 2021 10
2022 31
2023 8
TABLE NUMBER 3
STATUS OF FRANCHISED UNITS
FOR THE FISCAL YEARS 2020 TO 2022 (See Note 1)
State Year ;u;:Z:i Outlets Termination Non- Reacquir.e d by 0::::;5 3:;19:: ?th
of Year Opened Renewals Franchisor Other Reasons Year
2021 0 0 0 0 0 0 0
Alabama 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 0 0 0 0 0 0 0
Alaska 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 12 0 0 0 0 0 12
Arizona 2022 12 0 0 0 0 0 12
2023 12 0 0 0 0 0 12
2021 0 0 0 0 0 0 0
Arkansas 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 44 0 0 0 0 0 44
California 2022 44 2 0 0 0 6 40
2023 40 0 0 0 0 0 40
2021 3 0 0 0 0 0 3
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Outlets ) Ceased Outlets at
State Year at Start Outlets Termination Non- Reacqwr'ed by Operations the end of
of Year Opened Renewals Franchisor Other Reasons Year
Colorado 2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
2021 8 0 0 0 0 0 8
Connecticut 2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
2021 0 0 0 0 0 0 0
Delaware 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 0 0 0 0 0 0 0
District of 2022 0 0 0 0 0 0 0
Columbia
2023 0 0 0 0 0 0 0
2021 11 0 0 0 0 0 11
Florida 2022 11 1 0 0 0 0 12
2023 12 3 0 0 0 0 15
2021 19 0 0 0 0 0 19
Georgia 2022 19 0 0 0 0 5 13
2023 13 0 0 0 0 0 13
2021 5 0 0 0 0 0 5
Hawaii 2022 5 0 0 0 0 0 5
2023 5 0 0 0 0 0 5
2021 2 0 0 0 0 0 2
Idaho 2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 12 0 0 0 0 0 12
Illinois 2022 12 0 0 0 0 0 12
2023 12 0 0 0 0 0 12
2021 3 0 0 0 0 0 3
Indiana 2022 3 0 0 0 0 0 3
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Outlets ) Ceased Outlets at
State Year at Start Outlets Termination Non- Reacqwr'ed by Operations the end of
of Year Opened Renewals Franchisor Other Reasons Year
2023 3 0 0 0 0 0 3
2021 0 0 0 0 0 0 0
lowa 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 0 0 0 0 0 0 0
Kansas 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 1 0 0 0 0 0 1
Kentucky 2022 1 0 0 0 0 0 1
2023 1 0 0 0 0 0 1
2021 0 0 0 0 0 0 0
Louisiana 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 0 1 0 0 0 0 1
Massachusetts
2022 1 0 0 0 0 0 1
2023 1 1 0 0 0 0 ?
2021 10 0 0 0 0 0 10
Maryland 2022 10 0 0 0 0 0 10
2023 10 0 0 0 0 0 10
2021 2 0 0 0 0 0 2
Michigan 2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 13 0 0 0 0 0 13
Minnesota 2022 13 0 0 0 0 0 13
2023 13 0 0 0 0 0 13
2021 0 0 0 0 0 0 0
Mississippi 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
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Outlets ) Ceased Outlets at
State Year at Start Outlets Termination Non- Reacqwr'ed by Operations the end of
of Year Opened Renewals Franchisor Other Reasons Year
2021 4 0 0 0 0 0 4
Missouri 2022 4 0 0 0 0 0 4
2023 4 0 0 0 0 0 4
2021 0 0 0 0 0 0 0
Montana 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 2 0 0 0 0 0 2
Nebraska 2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
2021 7 0 0 0 0 0 7
Nevada 2022 7 0 0 0 0 0 7
2023 7 0 0 0 0 1 6
2021 0 0 0 0 0 0 0
New 2022 0 0 0 0 0 0 0
Hampshire
2023 0 0 0 0 0 0 0
2021 4 0 0 0 0 0 4
New Jersey 2022 4 0 0 0 0 0 4
2023 4 0 0 0 0 0 4
2021 3 0 0 0 0 0 3
New Mexico 2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
2021 29 0 0 0 0 0 29
New York 2022 29 0 0 0 0 0 29
2023 29 0 0 0 0 0 29
2021 8 0 0 0 0 0 8
North Carolina 2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
2021 0 0 0 0 0 0 0
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Outlets ) Ceased Outlets at
State Year at Start Outlets Termination Non- Reacqwr'ed by Operations the end of
of Year Opened Renewals Franchisor Other Reasons Year
North Dakota 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 4 0 0 0 0 0 4
Ohio 2022 4 0 0 0 0 4 0
2023 0 0 0 0 0 0 0
2021 4 0 0 0 0 0 4
Oklahoma 2022 4 0 0 0 0 0 4
2023 4 0 0 0 0 0 4
2021 8 0 0 0 0 0 8
Oregon 2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
2021 11 0 0 0 0 4 7
Pennsylvania 2022 7 0 0 0 0 0 7
2023 7 0 0 0 0 0 7
2021 0 0 0 0 0 0 0
Rhode Island 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 3 0 0 0 0 3 0
South Carolina 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 0 0 0 0 0 0 0
South Dakota 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 7 0 0 0 6 0 1
Tennessee 2022 1 0 0 0 0 0 1
2023 1 0 0 0 6 0 1
2021 42 0 0 0 0 1 41
Texas 2022 41 1 0 0 0 1 41
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Outlets ) Ceased Outlets at
State Year at Start Outlets Termination Non- Reacqwr'ed by Operations the end of
of Year Opened Renewals Franchisor Other Reasons Year
2023 41 0 0 0 0 0 41
2021 0 0 0 0 0 0 0
Utah 2022 0 0 0 0 0 0 0
2023 0 2 0 0 0 0 2
2021 0 0 0 0 0 0 0
Vermont 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 44 0 0 0 0 0 44
Virginia 2022 44 0 0 0 0 0 44
2023 44 0 0 0 0 0 44
2021 16 0 0 0 0 0 16
Washington 2022 16 0 0 0 0 0 16
2023 16 0 0 0 0 0 16
2021 0 0 0 0 0 0 0
West Virginia 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 4 0 0 0 0 0 4
Wisconsin 2022 4 0 0 0 0 0 4
2023 4 0 0 0 0 0 4
2021 0 0 0 0 0 0 0
Wyoming 2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
2021 333 3 0 0 0 11 325
Totals 2022 325 4 0 0 0 12 317
2023 317 6 0 0 0 1 322

In the list of franchises in this Table, we count each part of a territory containing 30,000 qualified households as one
franchise, so that a franchise territory containing 90,000 qualified households would count as three franchises. Our
standard territory size is one with 30,000 qualified households. Starting in 2023, we have offered mid-size market
franchises containing approximately 20,000 franchises, but we did not offer or sell any of those territories in 2022 or

prior years.
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Table Number 4

STATUS OF COMPANY-OWNED BUSINESSES

FOR FISCAL YEARS 2021 T0 2023

Outlets at the Outlets Outlets Outlets Closed | Outlets Sold | Outlets at
Year Start of Year Opened Reacquired to Franchisees | End of Year
from
Franchisees
State
2021 18 0 0 0 0 18
Florida 2022 18 0 0 0 0 18
2023 18 0 0 0 0 18
Tennessee 2021 6 0 0 0 0 6
2022 6 0 0 0 0 6
2023 6 0 0 0 0 6
Total 2021 18 0 6 0 0 24
2022 24 0 0 0 0 24
2023 24 0 0 0 0 24
TABLE NUMBER 5
PROJECTED OPENINGS IN 2024
Franchise Agreements Projected New Franchisees Projected Company
State Signed but Business not in the Next Fiscal Year Owned Openings in Next
yet Operational Fiscal Year
Alabama 0 1 0
California 0 1 0
Florida 2 4 0
Massachusetts 1 1 0
New York 0 1 0
North Carolina 0 1 0
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Franchise Agreements Projected New Franchisees Projected Company
State Signed but Business not in the Next Fiscal Year Owned Openings in Next
yet Operational Fiscal Year
Ohio 0 1 0
Utah 0 1 0
Totals 3 11 0

The names of all franchisees and the addresses and telephone numbers of their franchises as of December 31,
2023, are listed as Exhibit E-1 to this Disclosure Document. All listed on Exhibit E-1 were operational as of December 31,
2023 Alist of the names and last known home addresses and telephone numbers of every franchisee whose franchise was
terminated or canceled, or who otherwise voluntarily or involuntarily ceased to do business under the Franchise
Agreement during the fiscal year ended December 31, 2023, or who has not communicated with us within 10 weeks of
the date of this Disclosure Document, is attached as Exhibit E-2. If you buy this franchise, your contact information may
be disclosed to other buyers when you leave the franchise system. We have not, in the last three fiscal years, signed any
confidentiality clauses with any former or current franchises, which would have limited in any way their ability to speak
openly about their experience in the Maid Brigade system.

We have sponsored one association in which our Maid Brigade franchisees participate with our company representatives.
We have a Franchisee Advocacy Council comprised of both franchisee and franchisor representatives. The contact for that
group is T.J. Liles, at Four Concourse Parkway, Suite 200 (770)-551-9630, and his email address is tjliles@maidbrigade.net.
There is no independent franchisee association in the Maid Brigade franchise system.

ITEM 21
FINANCIAL STATEMENTS

Attached to this Disclosure Document as Exhibit D are our audited financial statements for the fiscal years ended December
31, 2023, December 31, 2022, and December 31, 2021, including balance sheets, statements of earnings, stockholders’
equity, and cash flows. Also included in Exhibit D are our interim unaudited financial statements as of September 30, 2024.
Our fiscal year end is December 31.

ITEM 22
CONTRACTS

The following agreements are in use in your state for the franchise offering described in the Disclosure Document:

Agreement Exhibit to This Disclosure
Document
Franchise Agreement with State Law Exhibit B
Addendum
Corporate Assignment Agreement Exhibit C
Statement of Prospective Franchisees Exhibit F
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ITEM 23
RECEIPT

The last 2 pages of this Disclosure Document are a detachable document acknowledging that you received this
Disclosure Document. You are required to sign each Receipt. If you are missing these Receipts, please contact us at this
address or telephone number: Maid Brigade, Inc.

Four Concourse Parkway, Suite 200
Atlanta, Georgia 30328

(770) 551-9630
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ADDENDUM A TO

MB FRANCHISE HOLDINGS, INC.

DiscLOSURE DOCUMENT

STATE REGULATIONS AND REQUIREMENTS

The following information supplements our Disclosure Document and supersedes any conflicting
information contained in the main body of the Disclosure Document:

FOR RESIDENTS OF THE STATE OF CALIFORNIA

CALIFORNIA CORPORATIONS CODE SECTION 31125 REQUIRES THAT THE FRANCHISOR GIVE THE
FRANCHISEE A DISCLOSURE DOCUMENT APPROVED BY THE DEPARTMENT OF FINANCIAL PROTECTION
AND INNOVATION PRIOR TO A SOLICITATION OF A PROPOSED MATERIAL MODIFICATION OF AN EXISTING
FRANCHISE.

THE CALIFORNIA FRANCHISE INVESTMENT LAW REQUIRES THAT A COPY OF ALL PROPOSED
AGREEMENTS RELATING TO THE SALE OF THE FRANCHISE BE DELIVERED TOGETHER WITH THE
DISCLOSURE DOCUMENT.

California Business and Professions Code Sections 20000 through 20043 provide rights to the franchisee
concerning termination, transfer or non-renewal of a franchise. If the franchise agreement contains a
provision that is inconsistent with the law, the law will control.

The Franchise Agreement provides for termination on bankruptcy. This provision may not be enforceable
under federal bankruptcy law (11 U.S.C.A. Sec. 101 et. seq.).

The Franchise Agreement contains a covenant not to compete that extends beyond the termination of the
Franchise. This provision may not be enforceable under California law.

The Franchise Agreement requires application of the laws of the State of Georgia. This provision may not
be enforceable under California law.

In addition to the information contained in Item 3 of the Disclosure Document, neither the Franchisor or
any person identified in Item 2 of the Disclosure Document is subject to any currently effective order of
any national securities association or national securities exchange, as defined in the Securities Exchange
Act of 1934, 15 U.S.C.A. 78a et seq., suspending or expelling such persons from membership in that
association or exchange.

Registration of this franchise offering by the California Department of Financial Protection and
Innovation does not constitute approval, recommendation, or endorsement by the Commissioner.
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California Corporations Code, Section 31125 requires us to give you a disclosure document approved by
the Department of Financial Protection and Innovation prior to solicitation of a proposed material
modification of an existing franchise.

California Business and Professions Code Sections 20000 through 20043 provide rights to you concerning
termination or non-renewal of the Franchised Business. If the Franchise Agreement is inconsistent with
the law, the law will control.

The Franchise Agreement requires you to execute a general release of claims on renewal or transfer of the
Franchise Agreement. California Corporations Code Section 31512 provides that any condition, stipulation
or provision purporting to bind any person acquiring any franchise to waive compliance with any provision
of that law or any rule or order under this Agreement is void. Section 31512 voids a waiver of your rights
under the Franchise Investment Law (California Corporations Code Sections 31000-31516). Business and
Professions Code Section 20010 voids a waiver of your rights under the Franchise Relations Act (Business
and Professions Code Sections 20000-20043).

In accordance with CCR § 310.156.3(a)(3), the Franchisor’s URL address is www. Maidbrigade.com. “OUR
WEBSITE HAS NOT BEEN REVIEWED OR APPROVED BY THE CALIFORNIA DEPARTMENT OF FINANCIAL
PROTECTION AND INNOVATION, ANY COMPLAINTS CONCERNING THE CONTENT OF THIS WEBSITE MAY BE
DIRECTED TO THE CALIFORNIA DEPARTMENT OF FINANCIAL PROTECTION AND INNOVATION at
www.dfpi.ca.gov.

The highest interest rate allowed by law in California for late payments is 10% per year.

Franchise owners must sign a personal guaranty, making you and your spouse individually liable
for your financial obligations under the agreement if you are married. The guaranty will place your and
your spouse’s marital and personal assets at risk, perhaps including your house, if our franchise fails.

Section 31512.1 Franchise Agreement Provisions Void as Contrary to Public Policy:

Any provision of a franchise agreement, franchise disclosure document, acknowledgement,
questionnaire, or other writing, including any exhibit thereto, disclaiming or denying any of the following
shall be deemed contrary to public policy and shall be void and unenforceable:

(a) Representations made by the franchisor or its personnel or agents to a prospective
franchisee;

(b) Reliance by a franchisee on any representations made by the franchisor or its personnel
or agents;

(c) Reliance by a franchisee on the franchise disclosure document, including any exhibit
thereto;

(d) Violations of any provision of this division.
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FOR RESIDENTS OF THE STATE OF ILLINOIS

The conditions under which your franchise can be terminated and your rights upon non-renewal
may be affected by Illinois Law, ILCS 705/19 and 705/20.

Section 41 of the lllinois Franchise Disclosure Act provides states that any condition, stipulation,
or provision purporting to bind any person acquiring any franchise to waive compliance with the lllinois
Franchise Disclosure Act or any other law of Illinois is void.

Section 4 of the Illinois Franchise Disclosure Act provides that any provision in a franchise
agreement that designates jurisdiction or venue outside the State of lllinois is void. However, a franchise
agreement may provide for arbitration outside of lllinois.

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

FOR RESIDENTS OF THE STATE OF INDIANA

The release described in Section 1.2 of the Franchise Agreement will exclude liabilities under
Indiana Code Section 23-2-2.7.

FOR RESIDENTS OF THE STATE OF MARYLAND AND FRANCHISES TO BE OPERATED IN MARYLAND

Notwithstanding any provisions in the Franchise Agreement to the contrary, any claims arising out of the
Maryland Franchise Registration and Disclosure Law may be brought within the State of Maryland. This
amends Item 17(v) of the FDD.

Pursuant to COMAR 02.02.08.16L of the Maryland Franchise Registration and Disclosure Law, a general
release required as a condition to renewal, sale, and/or assignment/transfer of a franchise shall not apply
to any liability under the Maryland Franchise Registration and Disclosure Law. This amends Item 17(m) of
the FDD

Any claim arising under the Maryland Franchise Registration and Disclosure Law must be brought within
three years after the grant of the franchise. No provision in the Franchise Agreement shall have the effect
of reducing the three year period provided under the Maryland statute. This amends Item 17(w) of the
FDD.

This Appendix amends the disclosures set out in Item 17 of the Disclosure Document, with respect to
franchisees in Maryland.

This addendum applies not only to franchises sold to residents of Maryland but also to franchises to be
operated in Maryland.

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
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claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

FOR RESIDENTS OF THE STATE OF MINNESOTA

Minn. Stat§ 80C.21 and Minn. Rule 2860.4400J) prohibit us from requiring litigation to be
conducted outside Minnesota. In addition, nothing in the Disclosure Document or agreement can
abrogate or reduce any of your rights as provided for in Minnesota Statutes, Chapter 80C, or your rights
to any procedure, forum, or remedies provided for by the laws of the jurisdiction.

With respect to franchises governed by Minnesota law, the franchisor will comply with Minn. Stat
§ 80C.14, Subds. 3, 4, and 5 which require, except in certain specified cases, that a franchisee be given 90
days’ notice of termination (with 60 days to cure) and 180 days for notice for non-renewal of the franchise
agreement; and that consent to the transfer of the franchise will not be unreasonably withheld.

Minn. Rule 2860.4400D prohibits a franchisor from requiring a franchisee to assent to a general
release. The provisions in the franchise agreement calling for such a release in connection with either a
renewal or a transfer of the franchise agreement will not be enforced with respect to franchises governed
by Minnesota law.

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

FOR RESIDENTS OF THE STATE OF NEW YORK

1. The following information is added to the cover page of the Franchise Disclosure Document:
INFORMATION COMPARING FRANCHISORS IS AVAILABLE. CALL THE STATE ADMINISTRATORS LISTED IN
EXHIBIT A OR YOUR PUBLIC LIBRARY FOR SERVICES OR INFORMATION. REGISTRATION OF THIS FRANCHISE
BY NEW YORK STATE DOES NOT MEAN THAT NEW YORK STATE RECOMMENDS IT OR HAS VERIFIED THE
INFORMATION IN THIS FRANCHISE DISCLOSURE DOCUMENT. IF YOU LEARN THAT ANYTHING IN THIS
FRANCHISE DISCLOSURE DOCUMENT IS UNTRUE, CONTACT THE FEDERAL TRADE COMMISSION AND THE
APPROPRIATE STATE OR PROVINCIAL AUTHORITY. THE FRANCHISOR MAY, IF IT CHOOSES, NEGOTIATE WITH
YOU ABOUT ITEMS COVERED IN THE FRANCHISE DISCLOSURE DOCUMENT. HOWEVER, THE FRANCHISOR
CANNOT USE THE NEGOTIATING PROCESS TO PREVAIL UPON A PROSPECTIVE FRANCHISEE TO ACCEPT
TERMS WHICH ARE LESS FAVORABLE THAN THOSE SET FORTH IN THIS FRANCHISE DISCLOSURE
DOCUMENT.

2. The following is to be added at the end of Item 3: Except as provided above, with regard to the
franchisor, its predecessor, a person identified in Item 2, or an affiliate offering franchises under the
franchisor’s principal trademark: A. No such party has an administrative, criminal or civil action pending
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against that person alleging: a felony, a violation of a franchise, antitrust, or securities law, fraud,
embezzlement, fraudulent conversion, misappropriation of property, unfair or deceptive practices, or
comparable civil or misdemeanor allegations. B. No such party has pending actions, other than routine
litigation incidental to the business, which are significant in the context of the number of franchisees and
the size, nature or financial condition of the franchise system or its business operations. C. No such party
has been convicted of a felony or pleaded nolo contendere to a felony charge or, within the 10-year period
immediately preceding the application for registration, has been convicted of or pleaded nolo contendere
to a misdemeanor charge or has been the subject of a civil action alleging: violation of a franchise,
antifraud, or securities law; fraud; embezzlement; fraudulent conversion or misappropriation of property;
or unfair or deceptive practices or comparable allegations. D. No such party is subject to a currently
effective injunctive or restrictive order or decree relating to the franchise, or under a Federal, State, or
Canadian franchise, securities, antitrust, trade regulation or trade practice law, resulting from a concluded
or pending action or proceeding brought by a public agency; or is subject to any currently effective order
of any national securities association or national securities exchange, as defined in the Securities and
Exchange Act of 1934, suspending or expelling such person from membership in such association or
exchange; or is subject to a currently effective Rev. March 17, 2021 2 injunctive or restrictive order relating
to any other business activity as a result of an action brought by a public agency or department, including,
without limitation, actions affecting a license as a real estate broker or sales agent.

3. The following is added to the end of the “Summary” sections of Item 17(c), titled “Requirements for
franchisee to renew or extend,” and Item 17(m), entitled “Conditions for franchisor approval of transfer”:
However, to the extent required by applicable law, all rights you enjoy and any causes of action arising in
your favor from the provisions of Article 33 of the General Business Law of the State of New York and the
regulations issued thereunder shall remain in force; it being the intent of this proviso that the non-waiver
provisions of General Business Law Sections 687(4) and 687(5) be satisfied.

4. The following language replaces the “Summary” section of Item 17(d), titled “Termination by
franchisee”: You may terminate the agreement on any grounds available by law.

5. The following is added to the end of the “Summary” sections of Item 17(v), titled “Choice of forum”,
and Item 17(w), titled “Choice of law”: The foregoing choice of law should not be considered a waiver of
any right conferred upon the franchisor or upon the franchisee by Article 33 of the General Business Law
of the State of New York

No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

Virginia State Law Appendix

No statement, questionnaire, or acknowledgment signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
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reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

Washington State Law Appendix

WASHINGTON ADDENDUM TO FRANCHISE Disclosure Document and related
agreements

In the event of a conflict of laws, the provisions of the Washington Franchise Investment
Protection Act, Chapter 19.100 RCW will prevail.

RCW 19.100.180 may supersede the franchise agreement in your relationship with the franchisor
including the areas of termination and renewal of your franchise. There may also be court decisions
which may supersede the franchise agreement in your relationship with the franchisor including the
areas of termination and renewal of your franchise.

In any arbitration or mediation involving a franchise purchased in Washington, the arbitration or
mediation site will be either in the state of Washington, or in a place mutually agreed upon at the time
of the arbitration or mediation, or as determined by the arbitrator or mediator at the time of arbitration
or mediation. In addition, if litigation is not precluded by the franchise agreement, a franchisee may
bring an action or proceeding arising out of or in connection with the sale of franchises, or a violation of
the Washington Franchise Investment Protection Act, in Washington.

A release or waiver of rights executed by a franchisee may not include rights under the Washington
Franchise Investment Protection Act or any rule or order thereunder except when executed pursuant to
a negotiated settlement after the agreement is in effect and where the parties are represented by
independent counsel. Provisions such as those which unreasonably restrict or limit the statute of
limitations period for claims under the Act, or rights or remedies under the Act such as a right to a jury
trial, may not be enforceable.

Transfer fees are collectable to the extent that they reflect the franchisor’s reasonable
estimated or actual costs in effecting a transfer.

Pursuant to RCW 49.62.020, a noncompetition covenant is void and unenforceable against an
employee, including an employee of a franchisee, unless the employee’s earnings from the party
seeking enforcement, when annualized, exceed $100,000 per year (an amount that will be adjusted
annually for inflation). In addition, a noncompetition covenant is void and unenforceable against an
independent contractor of a franchisee under RCW 49.62.030 unless the independent contractor’s
earnings from the party seeking enforcement, when annualized, exceed $250,000 per year (an amount
that will be adjusted annually for inflation). As a result, any provisions contained in the franchise
agreement or elsewhere that conflict with these limitations are void and unenforceable in Washington.

RCW 49.62.060 prohibits a franchisor from restricting, restraining, or prohibiting a franchisee from (i)
soliciting or hiring any employee of a franchisee of the same franchisor or (ii) soliciting or hiring any
employee of the franchisor. As a result, any such provisions contained in the franchise agreement or
elsewhere are void and unenforceable in Washington.
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No statement, questionnaire, or acknowledgement signed or agreed to by a franchisee in
connection with the commencement of the franchise relationship shall have the effect of (i) waiving any
claims under any applicable state franchise law, including fraud in the inducement, or (ii) disclaiming
reliance on any statement made by any franchisor, franchise seller, or other person acting on behalf of the
franchisor. This provision supersedes any other term of any document executed in connection with the
franchise.

The undersigned does hereby acknowledge receipt of this addendum.

Dated this day of 20

FRANCHISOR FRANCHISEE
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EXHIBIT A

THE MB FRANCHISE HOLDINGS, INC. DISCLOSURE DOCUMENT

LisT OF STATE ADMINISTRATORS
AND
AGENTS AUTHORIZED TO RECEIVE

SERVICE OF PROCESS




State Administrators

We intend to register this Disclosure Document as a “franchise” in some or all of the following
states, in accordance with the applicable state law. If and when we pursue franchise registration (or
otherwise comply with the franchise investment laws) in these states, the following are the state
administrators responsible for the review, registration, and oversight of franchises in that state:

California

Hawaii

lllinois

Indiana

Maryland

MB/FDD.2024

Department of Financial Protection and Innovation
320 West 4th Street

Suite 750
Los Angeles, CA 90013-1105

(213) 576-7500, also 1-866 ASK-CORP (1-866-275-2677

Director of Commerce and Consumer Affairs
335 Merchant Street, Suite 203
Honolulu, HI 96813

(808) 586-2722

Office of the Attorney General
Franchise Bureau

500 South Second Street
Springfield, IL 62706

(217) 782-4465

Indiana Secretary of State

Indiana Securities Division/Franchise Section
302 W. Washington Street, Room E-111
Indianapolis, IN 46204

(317) 232-6681

Office of the Attorney General

Maryland Division of Securities



Michigan

Minnesota

New York

North Dakota

Rhode Island
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200 St. Paul Street
Baltimore, MD 21202-2020

(410) 576-6360

Michigan Department of the Attorney General
Consumer Protection Division

Antitrust and Franchise Unit

670 Law Building

Lansing, M| 48913

(517) 373-7117

Minnesota Department of Commerce
Registration and Licensing Division
85 7t Place East, Suite 280

St. Paul, MN 55101

(651) 539-1500

New York State Department of Law
Investor Protection Bureau

28 Liberty Street, 21 Floor

New York, NY 10005

(212) 416-8222

Office of Securities Commissioner
600 East Boulevard, 5th Floor
Bismarck, ND 58505

(701) 328-4712

Department of Business Regulation



Division of Securities
233 Richmond Street, Suite 232
Providence, Rl 02903-4232

(401) 277-3048

South Dakota South Dakota Department of Commerce and Consumer Regulation
Division of Securities
c/o 118 West Capitol
Pierre, SD 57501

(605) 773-4013

Virginia State Corporation Commission
Division of Securities and Retail Franchising
1300 E. Main Street, 9th Floor
Richmond, VA 23219

(804) 371-9051

Washington Department of Financial Institutions
Securities Division
150 Israel Rd SW
Tumwater, Washington 98501

(360) 902-8760

Wisconsin Wisconsin Securities Commission
Securities and Franchise Registration
101 East Wilson Street
Madison, WI 53703

(608) 266-3431
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Agents Authorized to Receive Service of Process

Our agent in Georgia is: John Barton Puett
Four Concourse Parkway, Suite 200

Atlanta, Georgia 30328

We intend to register this Disclosure Document as a “franchise” in some or all of the following
states, in accordance with the applicable state law. If and when we pursue franchise registration (or
otherwise comply with the franchise investment laws) in these states, we will designate the following state
offices or officials as our agent for service of process in those states:

California California Commissioner of Financial Protection and Innovation
California Department of Financial Protection and Innovation
320 West 4th Street, Suite 750

Los Angeles, California 90013-1105

Hawaii Director of Department of Commerce and Consumer Affairs
335 Merchant Street, Suite 203

Honolulu, Hawaii 96813

Illinois Illinois Attorney General
500 South Second Street

Springfield, lllinois 62706

Indiana Secretary of State of Indiana
201 Statehouse
200 West Washington Street

Indianapolis, Indiana 46204

Maryland Maryland Securities Commissioner
200 St. Paul Place

Baltimore, Maryland 21202-2020
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Michigan Michigan Department of Commerce
Corporation and Securities Bureau
6546 Mercantile Way

Lansing, Michigan 48910

Minnesota Commissioner of Commerce of Minnesota
Department of Commerce
85 7" Place East, Suite 280

St. Paul, Minnesota 55101

New York New York Secretary of State
New York Department of State
One Commerce Plaza
99 Washington Avenue, 6" Floor
Albany, New York 12231-0001

(518) 473-2